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Palla American.Style 
IContonued horn pooe lJ 

11'ff. Ikltc\'inl Ihal pail. s:al.ds arc • 
maior contribution 10 our culinary 
h ... ,ilage. he PICKRIN • ulad anon. 
menl . .. 'piulK':h fcuuccinc and sta· 
food. rolclle: " 'jlh \·c~llbln. and shells 
mixnJ with fruit', As " 'ilh lhe hon d' 
oaJ\'fn. Ihnt spccilililh.'5 could b: 
.. vored " 'ithoul caloric COrK'Crn. Cal· 
aries rangw from J I S 10 400. 
Th~ menu ,,"'I' cumplcln.l " 'ilh CalI­

fornia anichoke MJUp appetizer ami • 
dessert uf fruill . creme de: mcnliK', 
Madicr. " .. inc and citrus jukes. 

ruoC-A_M_ 
II ............ 

Pma Nibblers. U.S.A. 
. . . therr)' lomal4'1C\ filkd . 'jlh lin· 

,uinc in a basil drcMinl 
'Iow Tic Kahom 

. ~kc"'cn:d put.. Lonl Island 
Killops. J'CPJ'CR in lime mario 
mad< 

Chicken Slutrcd Shells 
shells fiUnI with ,hitt ... " and 
fllisinl na\'on.-d "ith hont)'. 
mustard .nd onion 

-0-

California Artichoke Soup 
• blcnll uf Ir1Khukc purl."C. 
cbid;c" .cotk. lom'to juice am! 
iCiisoninp " 'ith sliced avocado 

-0-

Fettuccinc SCifood Salad 
spinach feIlUttirk.'. Gulf shrimp. 
"allops. .. 'alnuti, dill in I sour 
cream dfi..''Uin, 

-0-

Golden Galc Pidla·Ve,elablc Salad 
rucelle and frah \'cJ'C1abln in a 
pun,cnl lemun drminJ, lemon/ 
lime .. ",dgc lamish 

-0-

Pa)la-Fruil Salad 
ra\~n}' • Oa\orn.! ml)'onnaisc 
Ii,htly laces paila shells. ba­
nana!., appln and ra,phcrrin 

-0-

Frnh Fruit Compote a la Tcn."Zali 
chef" f're~nlatjon 01 frnh 
fruil' marinalN in cl'('me de 
menl~, Madiera " 'inc Ind cilrui 
jukn tOPf1Cd " 'ilh a dollop of 
),ugurt 

-0-

Colfee • Tea 
-0-

WINE 
Cedar RKJCC Chardonna)" Sonoma 

County, California 1981 

...... N ....... U.s.A. 
eMMa A_ '" " ... "_res' 

2 ouncn lin,uinc-
1 le"pooR s.all 
J cups bailin, . 'aler 

48 cherry tomaloa «about 1 pinu) 
20 fresh basil lelV .. ." (aboulV-a cup) 
v.a bunch raniC)'. Siems remo,'(d 

.abOlI! • ~ cups, 
4 cloves ,arUc, peeled 
2 tablespoons pine nuts 
2 .ablnpootls oli\'c oil 

I ~ Ilblnpoon, lemon juia: 
2 leupoons ,riled Romlno 

c ...... 
Sail 10 lute 
Frnhly ,round black pePfJtr 10 
II~c 

Gradually .dd linpint and ult 10 
rapidly bailin, waler W) thai ..... Ier 
conlinues. 10 boil. Cook uncovemJ. 
stimn, OC'tuionally. until jusl tender. 
Dr.in in colander. Rinst " 'ith cold 
.... Ier; drain a,ain. 

While lin&uiM is cookin&. 4"'11 in 
Ihin dke from lop of each lomato; re. 
move ICed, and pulp. Dip tomaloes, 
a few al a ti~. inlo boilin, w.ler for 
about .5 KCOndS .ilh slolln.! s('OOn. 
Drllin .-cll . 

Combine remainin, in,n:dienls in 
fooJ procnlOr. Pmceu until purCli.'tI. 
Place in me.surin, all'; remo\'e J 
tabl..."pooni and "', aside. 

finel)' chop lin,uinc. Add b.,il mb. 
lure in melsurin, cup. fill lomatoes 
wilh lin,uine millure. Garnish with 
rnnnd buil millul'C. 
- v.a cup (J ouncn, arzo may be 
Wlbililuted. 
Calories p:r bon d'ocuvre : 20 

_11t~ 

eMMa A_ 11 ....... _ "" 

.. ounces larat bow lin 
(about 2 cups'-

11,.1: leupouns SOIIt 
IIh quarts boilin, waler 
I medium onion. pttlcd Ind l.Ii<tI! 

y" alp dicctl creen ptpp.'r 
e .bou, 28 pio.'tn' 

t,. cup diced red pepper 
(ahaul 28 pi«es) 

28 bay SCAllops.. unronkn.! 
C \4 cup. 1 uunces. 
Salt 10 Tille 
Frnhl)' ,round pepper In I~ 
cup lime jua', divided 

Gradually add bow lin and iOIlt 
upidly boilinl WOller t.O Ihal Yolll! 
conlinues 10 boil. Cook uRCm'crN, 
stirrin, exxuion.lly. unlil just lend.-t 
Dr.in in colander. Rin)t . ·jlh ajJ 

""ller: drain .,ain. 
Ananae all inan."'t.Ij(nts in layen ill 

1.'0 shallow diihes. Pour Ih CUf' 1_ 
juice o\'U nch dish. CO"fr .nd man­
nale in rcfri,eralor ovemi,ht. 10 
serve, dnin orr lime juice. Ahernak' 
inVcditnts on food picb, usin, 2 b,.. ... 
lin for eKh. 
• Uncooked how lies arc aboul I h 
inches in Icnltlh. 
Calories per hon d'oc:uvn:: 20 

liden mixlure. mu)lud and 
inlo rood prucOloUT. Pruccs!o 
mooch, Fold in rai.ins. f.·iIl 
"ilh chkken mi"luh.· . Sf'rinkle 
Ilnuts, ir desired, 
IlkClJ ,hcll!o arc abuul I'" in­
leR!lh. 

Ilo Not U~ Jumbu Shell!o. 
, ~('tr hur) d'C)cu\'re : 2(1 

, · ... 1onoIto Artld,o'" Saop 
eM ...... s... ..... 

-I lurdium artichoke'S. conkw 
I IJrle union 
J \1:llb ,",.'ltr)· 
I "hwe garlie 
I )I ii:k (8 OUrK.· .. ·~ I )"e('1 l'Iuller. 

Ji\'kk'tl 
! "Iuam chickcn ~Iuck 

~1IP' lomalo juke , 
m(l)ium I\·oc:.ado. rcclw. fUlled 
and Ihinly sliced 
While pepper 10 l:'lIoh.· 
S3h 10 Ia\te 
(jouoo nUlmes lu I,nlc 

Str:.rilh: l':l\'n frum ankhuli.: bot­
and heart) lind rncT\'e fur I'u, 
With the back of a sflOOn remuw 

choke'S and discard. 
onion, celery and prlic in 

l'lUctuor until fin.:1)' chtlf'p:d. 
11 \Iick buller in large ,aur;e put. 
' eeetlhies from procnsor and 

CIoIdtn - - • • ",ic~ . ,. < bonom~ and heans, SaUlt 
(~1Mn AIHa.t .16 HOII .... ' FIN \ minules or unlil \'eletabln 

2 lablespoons raWns ' ld:r. Slinin. frequenl))', AdJ 
2 ounces larae macaroni shell ., ~O("k and lomalo juice. Ct\\'er 

(aboul J cup)- Jl 1."\.' in balches in Ctwerw blend-
I le .. poon sail k urn 10 sauce pol by pouring 
l cups bailm, Wiler . , a roartot sie\'e heM owr Ih..· 
I wholc boneless. skinlas chi i tll ,h throu,h " 'ilh a large spoun, 

breH& (aboul 6 OU""') . a boil; boil S lu K minules Of 

2 tablespoons ,ralCd onion Ip coat, the bOleli 01 a melal 
IIh labkspoons buller or 'liim ir n«e·uaT)'. Dia: re-

RtarJ.rinc buller inlo W)Up. RemO\'e 
2 lablnpoons Dijon-uyle ftI 11 and whi,k I.:nll)' until but· 
2 tablespoons hOMY ,!Oh·cd. Add .. \'OI;.du, Season 
2 t.blespoons finely chopped Pour into hot curs. Garnish 

w.lnuls. optional !.'rnd anichoke lca'\.~. 
J'Cr "ninl: .20n PIICC raisins in small bowl. O\Cf 

... ilh w.lcr and IOIk 2 houn; dr • . . pl 
1('1 aside. 

Gr"'ually add shell, and , . " .' 
rapidly boilin, Wiler 10 lhal " ... ttf 
conlinun 10 boil. Cook UDCO\ mel 
totirrin, occuionally. unlil jusI Ii. ndet, 
Rinst wilh rold water; drain .,.11t. 

Meanwhile. pound chicken to flat· 
ten. Saule onion and dtickea in W' 
ler or marprinc oYer medium bell 
CO\'a"ed, .boul J 2 minules Of _ 

chlc:kcn is '<ndcr. Tum 00:........,. 
TilE MACAIONI JOlI • .uJ. 

dhltt_ Snfood SaUd 

e~''''''6Srn''''' 
12 0 len spinxh felluccine 

I. 'OUI 6 cups) 
1\1 I:&blcspoons salt 
"·S 'IUlru hoilin, • · .. h:r I, J\ 'und (aboul 18. shrimp. CtlOk. 

tIl . CIcIIk.'tI, and h.h·cd 
Ic llgth 'isc 

~ cup bllllthcd boy ",aUo ... 
laboo, 4 OUIltn' 

) tablnpoons chopped ... ·alnub 

~ alp milk 
~ cup sour cream 
I lablnpoon rincl)' chur~ dill 

Salt 10 IUle 
Freshly !round blad. P-'PJlCr tn 
laste 
lablnpuon !uld C.\'iar 

Gradually .J..t fenuL-cine and ~II lu 
r.pidly hoilinl " 'ater t.O Ihal . 'a"'·r 
,"'OfIlinun 10 boil. Conk uoclWl:rc..J, 
i lirrinl OCClsionlll)'. unlil jU~1 lenJer. 
Drain in colander. Rin\C \I.·ilh euld 
" 'ater; drain 'Iain. 

In larle bowl, \:umbinc rellul"Cine, 
\hrimp. ,,"lIops. ,,·.Inuh. milli. wur 
neam, dill .fkI "It and J'l'.'pper In 
lalle. Tos\ 10 coal \1.\.'11 , Garni.h ",ilh 
c,,·jar. 

Calorin per sen'in, : 31 ~ 

G ...... G .......... , ' ......... SolId 
e~ ..... ~s... .... ' 

!' "Unccs JOlelle (abuut .a "'Uj"h I 
I labl~poun lalt 
3 quau!o builin, "'Oller 
K 'lien bacon 
.. cllolied anK-hok,' N'1tnm~. 

sliC'ctJ 
.a ch)\'Cllarlk. cru.hetJ 
I cup julit.-nne r .. "lI JlCf'pcr ~rip" 
2 Iltblnpoons choJ'JlCd scallinn~ 

~~ cup lemon jukc 
2 lahlespoons uli,·c nil 

Salt In I.Sle 
Frnhly IlUUruJ hlad. p"ppocr ft, 
lasle 
IkKlon lellucc 
Lemon and lime "\.-dr~ fllr 
,arnish I of'liunal) 

Gradually adJ HHdie afkl ~h hI 
rapidl)' boilinl • · .. er sn Ihal waler 
continues 10 buil. Cuol; UDCO\'erc..J. 
~injn, occasionally. unlil lenJer. 
Drain in colander, Rinse wilh "'ulLl 
. ·Iler: drain a"ain. 

Cook Incon in lar,e \killel mer 
"".-dium he:1I until bru",o..-d anJ eri)". 
Drain on paper to"'el , Crumble cuarie­
I)' and toel asilk. 

In larle bo,,·I. combine mtelle, h:.· 
con . .. rtichoke bonom!o.,arlk. reJ p:p­
pcr and Killions. Pour U\'cr Icmun 
juice and olh'e oil. SeaMm In la~te . 
lin..' a Kr\'in, planer " 'ilh lelluce 
lenn. Spoon ulad in ttnter. Garnish 
.... ith lemon and lime ,,·wlC!'. if Jnired. 
C .. lorin J'l'.'r sen'in!: JK~. 

........ _ Sobd 

eM ..... ~s... .... ' 
8 ouncn small macaroni )hcU) 

(aboul 3 alPS. 

I la~le\poon ""II 
J qUOIn, l'Iuilin); "all:r 
J hanana. ,lic('J " ': ~' UI' I 
I unf'ared rN appk. cur-'d and 

\cr)' Ihinl)' ,lkeJ 111 1 (\lr" I 
! CUf'lo fa"p~r'ie\ 

~J CUf' nHI)'lInnai~' 
Fr"'lIohl)' Jraled \:t-"':llnUI tlf mini 
\f'ri~ .. fur l!arni~1I 

Gradually "Jd !ohell .. ,Uld ,,,It hI 
rapi\fl)' hoiling "'Oller ~t 111011 .... ;ller 
ctlntinun In "oil. <':",,1.. un"'II\·er~'tJ. 
~Iining . ncc:!!o!oiunall)', unlil tl.'n:.i.:r . 
Drain in colanJcr. Kin",-' " jlh clll,1 
"a1..:r; drolin again, 

In lar~'C bt,." 1. L'uml1in(' .. 111.'11\. N ­
nano •. itf'f'le \Iice!o OinJ ah"uI .1.1 , ~uJ'l 
uI the ra\phcnie\. I'ur~'''' ft.'m:llf11n~ 
ra~rbcrrit:\ by ru!ohin, Ihruu~h a 
~1,aino.! l . Mi\ pur .. '\.' inln Ih~' ma}on. 
nai!M,,' ; mil. " 'ell, AJd 10 loa la!.l anJ hl!o\ 
In ,,·ua1. Garni\h a~ dnil"eJ . 
Caluric) rer loCn'ill)! : -Iun 

.·rnII . ·ruit CUlapuir • I. Tl"fC'tak 
tM.kn • Srnu.~. 

! cup' r;&)f'bcrri.:~ 
! ,"'u"," hluebcrri .. ·,. 
! cup" !otra"bcrr;"-s 
:l meJiunl fl'.' ache ... p"ckJ :llhl 

~lkL'd I::! cUplio 1 
! eur" rain"'ater i\faJ.:ira 
I Vl cu~ .... hile cream •. : Je m(llllle 

I! CUf' uI"nge juke 
Juke uf .2 kmun!o 
I'lain )ugull 
(jrllun!.l nul meg fur l!arnilloh 
Mini Il':'\'Cli fur t!a rnhh 

In lar1-" b..."I . .. ·,Imhille ~rrie ... 
reachc!o. Madeira, er .. 'Ol~' !.Ie nlcnlhe . 
mange juice ,&lid kmun juice'. Cu~w 
and ~hill. To !oCr"'. hIll cach )Cn' lII~ 
"ilh a Jullur uf }ugut(. Sprinlile .... ilh 
a Ja\h (If nUlmC)!, Garnhh .... ilh mint 
leaf. 
Ca:llrielo po.:r !o4.·nillg : .\I~ 

American Cuisine Chef 
Arrivel in Big Apple 

J"hn Tcro:zak. rurmcrl~ e \~· .. ·uli\·e 
L'hd at (illrdun anti I.~· \an!.lcr 'e\laur­
auh in Chicago. ha .. h.·en 1':~' fll il~'J a~ 
(',-/Xuti\'( chd "l Ihe American St:.n. 
hoJ'll:' hOld in Ne" "urI.. Cil)·. T.crc. 
Lal.. ha~ erealetl n\'" all -t\nwnca" 
nlCnU\ rur Ihe hntel. :11111 i~ III .. 'h:lf)!,' 
tlf .. II food nJX'rali'"h. 

The ne'" ~lIing i~ an iJ~'a l till. fur 
Tcrl·zal... l{C'Cenll\' re.:hr i!r.I,·n.'d a~ Ihe 
American SI:.nh;,p.' (forOlerl}' St:m­
hupc hOld I, the f'remi,<~ ha\e und~· r· 

(Con"~ on pO()f 81 
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i, IIlwIIY, 

* in assuring confidence to palta factories all over the world 
* with the mOlt advanced technology 
* because of experience acquired throughout the world 

When there is 
"HIGH" Temperature 
to be considered, 
the preference 
of the customers . 
IS 

URAIBANTI "HT" lines 

41 i. ITALY 
II in fRANCE 
I. in U.S.A. 
I in JAPAN 
5 in PORTUGAl. 
5 in SPAIN 
~ in GERMANY 
~ in U.s.S.R. 
J in VENEZUELA 
Z in POLAND 
Z i. SWITZI!RI.ANII 
I in AUSTRIA 
I in BOUVIA 
I i. CZECHOSLOVAKIA 
I i. FINLAND 
I i. GREAT BRITAIN 
I in GREECE 
I in INDIA 
I in IRAN 
I in HOIJ.AND 
I in RUMANIA 
I in TURKEY 

11301 .mkh 53 ... lor ........... . 
6O ... ,or .... pu ... . . 

• • • bnidD iuu.wrablc lion upd8lb1a al 1r-r.°n :Il\lEOIATE n :MPEItATvRt: 

\rh .f abe 
11('1,' , ,.:tor,. of 
PRI~ ' ·E·LOWELL.U.S.A. 
.ith 
' 111(" , TEMPERATURE" .... 

DOn INGG. M., G. BRAIBANTI & C. S. P. A. 20122 Milano· Largo Toscanini 1 

I .. 

MY 10165 ...... IZI21612-6407/612-6401 • T.I .. 12·6797 ""NY • 
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American Cuiline Chef 
IContinued 'tOrn ~ 5 1 

gone a S9 millto" rtnurwillion since 
1980 and h.ne been dcrofltCt! primar. 
it)' wtih 19th cC1l1ur)' American anli 
qun and an . American cui$inc is • 
major faclor in the nlabli,hmcnl', 
Am..-rkana rHloralton. T Cf'Zlik. a pio­
neer in lhe cmtrcin, Amcrkan cui. 
liM. plans 10 expcrimcnl . 'ilh such 
nalive: roods I' domnlkaU)'.made dr)' 
plsla, turkey. Wbcnnlin apple cider. 
California 1011 cha."1C. Grcal Lakes 
fish, amon, OIMB. 

TCK'uk bep" hh, food ta,«, as .. 
bus boy in Chkl,o', H('nrid', at the 
aae 01 14. lalcr fh.o look (\'try courw: 
in clank: cuisine oUerN I. l>umlS 
~rc (lhe laic John SR01tt'den'1 rook .. 
in, Khool in Glenview. Illinois). He 
,,'CrUd a. \'arious restaurants in the 
Chicaao arci ran,;n, hom Barnaby', 
10 Bias before j<linin, Gordon for 
~\'('n )'elU intludinJ hilo'O )'cars . 'hen 
he look on leundcr rntaurant as 
well. 

Palta Conlumptlon and 
foreign Imparts 

JOKph P. Viviano. chairman of ttl( 
Nation.1 PlUt. A.soci3tion •• mnounc;. 
ed Ibat pasta consumption increa~d 
4.6~ in 1982 venus 1981. The "in 
wu lhe InUU"ry'5 ~ In al lea~ the 
lUI ~wn ) 'Cafi. Continual ,.ins 
Ihrough the urly month~ uf 1983 in. 
dkate the added consumption le\'el is 
nOI only hoklin,. but i~ actually in. 
creasin, sn,hlly. 

HO'A~\'cr, Viviano point .. "t.I out. 
m(~t of lhe: ,&ins in lhe indu"'ry today 
arc comin, from un·American puta 
. . . import braoos r*imaril)' from 
hal)" The forden brands as I Jroup 
bad a .hare of I .l~ of all pasta nics 
in New Yurk in 1981. B)' 1982. Ihis 
figure h:as ri~n to 6.5% 01 saln. In 
lhe: carl)' months of 1983. forei,... 
brands doubk.-d lheir ~Ire from )'Clr. 
.. go le\'Cls in both Ne,,' Y,*k and Phil. 
adelphi., and now arc spreadin, inlo 
Alban)', 51. louis. Kanl4U Cil)', Texas. 
lb..' Wnl Cilasl and in OIher miUk~. 

S.bUdlml '_pan. 
The U.S. Dtpartmenl of Commerce 

has documented thai lilly uported 
52.9 million pounds of pasla 10 the 
United States in 1982. OaSC\J on a pro­
jection of ~Ics W) far Ihis )'car, lhal 
lolal "ill be It klSl 60 million pounds 
in 1983. The imports, " 'hieh bear 
bJllnd nama dcnOlin, lhe forci,n 
m)'lIique nI rasta's modu.·rland. are 

8 

suhsidlzul b)' llac halian JOvcfnmcnl 
al lhe rale of I ()..12 cents for cach 
pound sold. 

Viviano IIlled that American puta 
manufactwcn will compete wilh any· 
one in quality and purit)' of product, 
production etficicncics. marketin, 
skilts, poo values and In)' other ck. 
menl ul the buiine$l - but to compete 
against 12 CflIts a pound JOvcrnmcnl 
'Ioubskl)' is romplttel)' unfair. 
.. In IkIobtr. 1981 1M indllllry ftIcd 
• pclili<>n .'lh the U.S. Trade: Rep". 
scntalivn Offkc al!cain, Ihe EEC b. 
pori subsidin violale artkln 9 and 8 
0/ the S.lKidies Code 0{ lhe: Gmtral 
A&n:emcnl on Tlliffs and Trade or 
GATT. 

In the sprin, 01 this ),el1, a GAlT 
~ncl 01 representatives of ocher 
countries ruled IhIH 10 one in lhe in. 
lIusiry's fuor, markin, Ihe fin" ,ku. 
C'Ut GATT victory for the U.S. in al. 
mosl Iwo dec ...... BUllhe GAIT pan. 
el decision did not end Ihe maUer. The 
panel rcpons 10 the Subddics Code 
Commilla: of GAIT. For It\'eral 
months now the mailer has been de. 
bated bcfOfe lhe CommillC'C. bul still 
no action has been takota. On June 13, 
Prcsilknt RealID was urled 10 take 
action to Ii\'\! relict to US. paua pro­
tJU"rs; in addilion, industry leaden 
have contlC'lcd membcfs of Con,rcu 
" 'ith simitar requests. 

Viviano concluded b)' statin, that 
imports too.), continue to flourish on 
supermarket shelves. subsidy intact. in 
violation of international trade law. 
This litualion bas bt,un to aJlCCl em. 
p10ymmt amon, American pula 
manuflCturcn, 

McIC_n AnnauncH It . 1 

Exploring Paulble Sale 0 .ho 
C. F. Mueller Campany 

McKesson Corp. has annu n.::04 
Ihat il has rt1ainN Mor,lIn Stal t ) ' 
Co .. New York. 10 explore lho. JII ... 
~jble !Ilk of the C. F. Mudl" 1..':_ 

pan)', a " 'lsoIl),o()'A'ncd sub,iJiaJ, 
Mueller. located in Jerst)· Cit),. si 
is Ihc nltion's le...tin, manufal luln 
of pasta. 

A McKeuon spokesman notrlJ Iht. 
if • tJeti5ion 10 ~1I "'Cre nlad,·. lbe 
"Ie would be in linc .. dlh the ~'t)ft). 
pany', stilted JUlI 01 tocullin, i l .. Iv­
lure IfD'I"lh in lhe arca 01 \'alue ;.dJn\ 
tJrsaribulinn. McKeuon saki thai M~\. 
ler is an uuemcl)' 'UC't'H~ful Uf'CI. 
tion and reprnenls nne oIthc (1u:mi LlII! 

sruttr)' proouci brands in lhe milfl,tt­
place. 'The oomp.1ln)' "ill bt iOM \'Inl) 
if it i5 fully \'Ilued by • (1fl'l!o('lt\.1l\: 

bu)'Cr," 1hc McKcuon spoknman ~\I 
McKcuon is the kadin, tJiltliNihlf 

01 dru, and hcahh care proouctll. _i:l: 
and spirits, ,hemkals and ", .. tkJ 
" 'Iler. In fis('I1 1983.:ndtd Mardi JI. 
McKesson reported re\'enu .. 'S of S·U 
billion and income frum continuinl 
operations 01 $63.2 million. . 

Ex_ptl from the 
McIC_n Annual Repart 

With lbe sale of fore~1 0 j,ic1 
in December 1982. lhe Foods ( , ultr 
took a major slep to'A'ard frani ; ill 
markclin, efforts on branded K .... • 

cOn1roodil)' products. 

T,,'O of Ihe ,roup's thra: di\ ' lilt' 

are lhe markel leaden in major "'-" 
clleaurin: For~most·M('K~uott I rUt' 

W.'i.riun is the nation's largest dr,· 
lribulor of bottled drinkinl " 'OI l . '&I 
homes and tKWncu nlabli~h., n!~ 
The &!i\'won operates under lhe ,,, .. 
pridary labels Sparkleth. Alha tlln 
and Crystal. It allO markels watt , i.I 
2,200 Aqua·Vend waler \l:ndin~ m.l· 
chines in lhe "'tilern and Su .l1th 
sllies. FlN~moJ'·MC'K~$.fon at rtf) 

I'rotiuct. Di,'Won producn anll nJI' 

kcts pull productl Ihrou,n lhe I . F. 
Mueller Co., 11'11: nalion's la~' "'~ 
pasta compan)' wilh. 23~ share ." ib 
ma'rteu in the F.all. MNI,,-na ~ 
South. F(Wtmost Food In"...dim/ ' D.' 
.,won markets prolrin. I.:IOS(' a"J 
olber products dcri,'Cd from .'h~· )·. , 
byproduct 0( the eh<ncmatin, p..,. ..... 
10 pbormxculical fimu. food p""_ 
on and infant formula manufacturtn. 

TilE MACARONI JOUJ.1U1 

ASEECO_.rnucI1 ......... 119>_. """"'""_1. 
ASEECO Is abo a .... vice company whose years of.wemabOnal proc4tSSIOg 
..periIr'ce ton poov;do you_: 

• Plant Engineering- Layout and Mechanical 
• Electncat EnglflHfing and Control Pdncl Design 
• ~ Setection and Procurement 
• Evalullion 01 Sub-Contracls and 8tds 
• Erection and Ir\$Iallaton 01 Machinery 
• Plant " Stat1 ·Up- and flMl AdlUstrT'lent 
• Training 01 ()pefalrng and Maintenance POISOl'lncl 
• SeMce AfUtf Sale 

PROOUCT TESTING: 
11 ...... the proper ~anddeslgn ot ASEECO products. a reseatch n 
drrakip ••• 1ac:iity is rNIirCainId to conduCI actual Oftopt'oduct tests 10 c:Ietemwle 
hIfdng dwldl,isticI n to ~ data lor the des9' of speoaized process 
~. 

TIJAN.KEY PROJECTS: 
"_IOIIItde$91 ..... "'9" .. · .............. andsuppiyol_. ASEECO .... d 
desired. aliltln WI •• I 'ioning a process taciWy on stream. Thi.s serVICe Indtdes 
... __ oIOI*Oting and~ _ . IIIt""""'II 0101'."'"9 
pmtomoI, IOOnCU;ting II~ It'Id tnt nJi'\.\ tV'Id thO a.pe1W;WI of inlil"" opet'ations. 

PRO.JECT FINANCE PlANNING: 
nSEECO It prepanwt 10 afJGitJI diont. irI obIaif\ing oompoll4oc •• oi .... p 'oj'ld 
"""'*'II- _ .......... ia """"'" 01 ~ on lilt Iype 01 hrlar1ong".51 
cuillcl kt)'OW raquQtnerQ and ~ the IOUfat thai can provide II. 

,~~---------------------------
·11 •• ' _________ _ 
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McKesson Annual Repart 
ICOo'lf~ hom pog.- 8 1 

The di\ision .IM) markcb dch)druh:J 
,'nions. ,arHe and chili peprerl In ~ ... 
~mill' bonkrs. fotll.t pTtx,-",-\(ilS and 
""wj-scr\'ice cslablishmenb. 

n~: ,rnup'!Ji re\'cnun and operating 
I)(ufil dcdinro in fiSl:al 11:183. Rc\(nu~~ 
rr114 % to SlI9.6(J9.000. 'A'ilh the de­
dine .1Irihulablc It) the di)p'~ili(ln (If 
h"u pf"'tJuct lines .. hich conlribUh:d 
appru.imatt:l)' S~~ milliun III fi~aJ 
1982 rcvcnun. I'rofilabilil)' f"'11 W % 
loS32.ISK.OOO,slcmming in I;trre mea· 
~urc Imm "'fOlIi"r rrking fm pasta 
prndlKts and lus~ a~~u('iatcJ ",,'ilh 
the up;.,""iun of ;\qua.\'cnd. 

In 1983. the FtlOl..ls Group's Gm­
('cr), Producb I>j\'hid" fCl' Uhil:d a de­
cline in 'r(\'coues. primafil)' r .. ~ultin~ 
hom the ~Ic in 19K:! nl' ... ·o nnn-rasl .. 
rmxJucb : Milkman. a III ... -fal \If)' mill. 
ro'A'dcr. anJ Magk Shdl tee cream 
tuppine. Profits remained n .. l in IQ8.1 
n C . F. Mu~lIer Cn. inlrulJttC\:'" .. Itt .. ' 
linl.' nf prOlJuc'h an'" I .. und ... · ... iI com­
,'Clili,'c rricing rulky 10 counler mar­
kel challenp."5 flOm pri\'atc-Iabcl and 
imrorle'" rasta. 

SoIls I. 11 SI .... 
Muell.:r'" branlll.'d macar.,"i. lila. 

" m i, I'r~~lIctll and ul h.; ,. .... Gtn pro d 

Ul:b arc "uld ill :!2 "'al~' .... 'hich ac-
"'nunl for 60% I,f U.S. ra!ota cnmumr­
tiun. Owr the ra!ot )(\'cral ) '( 011). ll.S. 
raila cun\umptiun ha!o been l!ft.I",·ing 
at abuut 3~ JlCr annum. 1I" ... c\·cr. as 
a h~"UIt of r .n1a\ a;ru""in, acccJltance 
in Ihis countr)" the S I billiun rUI)I :, 

market is. Clp..·ctOO In incrcUloC In S) 
billiun h)' 1991. aCl:urdini! In a 'recent 
ind.:pcmlcnt rncall.'h "Iudy. Mut'ller', 
i'i ",·cll-Jltl'liliom.'lI 10 reap the benefits. 
,If Ihis a ntidpat~-d Itru .... 1h in con!oump­
lion. 

In IVS) Mu.:ller\ enlercd thc pre­
rackarcd pasta ,We di,h milrlet with 
Pasla Shafll."5 I: Saucn, a new linc o( 
pastil and ~uce cumhinatiuns in lh'e 
Rnon. IlIIro"'uC'cd in all Mueller's 
markets in January, Pasta Sha('ICS &: 
Sauccs halt met ... ilh ~fong aro.-plance 
b)' ,,·on)umcn. Mueller's wcll~tilb­
li!thN sah:s (nrcI.', )ub!.tanlial mame 
ll'('ugniliun anll !ollung adn~rti"in, 
prnenec in cach uf ib mark"ls hine 
been in)trum~nt .. 1 in the JlfOU'uet's ,.uc­
("n~(ul introductiun. 

The nc,,' pOl,.ta rCk'arch laboriltuJ)' 
al Ihc eurporat~' Rc~arr.:h Cl.'nlc·r in 
Dublin . Calirornia. i ~ de\'cloping and 
le,lin!! a r ;m~c uf irnpru\'N dry pa .. t .. 

10 

prodUCls. Opened I". year, thL' labo­
ralor)' has in lIe\"Clopnw:nl a number 01 
Ik, ... ' Mueller'~ products, 

C. F. Mueller's pa~ta operation 
~\'cd S 1.4 millwn as a Tauh 01 a 
numhcr o( producti"it)'-impro\'emcnl 
and COiI·rellul.1inn programs; 

C. f . Mucller's ~hlln-inler\'a11oChcd. 
ulinS rro,ram has brou,ht in savinlS 
lI( ""lfC Ih;m .n million since implc· 
mcnlation in fiJeal 1981 and last )'car 
I~'duccd dir«t labor t:lKls b)' 5220,OO(J 
m 'cr Ihc prc\'ious )·car. 

SeventHn', "Now You're 
Cooking" Campetltlon 

Thirlecn nation.1 lood ad\'i:ni~rs 
how\.' "ignaJ up as offKial fJiltrons of 
Sc\·cnter.:n Ma,uinc's firth annual 
··No .... · Yuu' re CookinJ" Nllion. 1 
Menu Planninl Competition . The 
c"mpelitiun ..... hkh annulllly altracli 
hundrC'lb nf enlries (rom tccnalen 
aruund thc rounlf)', is sponsored b)' 
thc magazine nch )'ca'r to cncour •• c 
thc lro'tldng interest in (nod prcpara. 
tion .mon, I«ns tooa)'. 

" .vl'C'''tC'C'n'J "Now You're Cook­
in." Cumpeldion ~:as launched In 
IlI1'} Oilier II Sewn'"n SUl\'(:y (ount! 
Ihal alm~ 9 .. % of .U tecn sirls 1're. 
p.uc 01 1k!IJllU prepare ~lIb al home. 
Mon.' r«tntl)', a 1981 'Ul\'cy ronduc. 
tct.l by the m. ,uine on tttn ,irl's 'u. 
perm.rtel ,hoppin, habits rc\·cak.-d 
Ihal, .... ·ilh the increase in mothen who 
work. ne:uly 75~ of alii"" lirls now 
~hnp for food for U'K.' in their homes, 
)prndillg an a"eTl,( of SlS.32 pcr 
.... 'r.:k. This account:; (or IYiO out of 
('\'er)' ,h'c doll .... s ~pcnl of a teen's 
famil)' food budgtt . the suh-e)' found. 

s,o-. 
Thc o flkial palron products of 

.\c'n·nrun'.f cookin, competition ale : 
euul Whip; CriKO Shortenin,: Dok­
Canned, Chunk, Crumed or Sliced 
Pineapplr : (jeneral Fon.Js International 
Cofren; Jcll'() Orand PUlJdin& and 
PiC' Fillin,; Jolly Time Pop Corn; 
Knox UnUil\'on:d GcJaline: Kraft 
Cho..~ and Chcac Products; Lea " 
Penins WnirctJlenhire Sauce: Pam 
No-Sitek Cookin, Spray; Rice.A­
Rlmi ; Star· Kin Tuna; '00 TlblilO!t 
Brand Torlilla Chips. 

-PaI1)..ur." 
Contatanls are rcquir~'d 10 u~ al 

Ican four of the ollieial pal ron pro. 
dUCh. all of " 'hich arc ad\'cniK'd in 

,wn'mIT", in their menu plan I . 

In addilion to beiR, promoted d 
C\'C'nt, lhe offici.1 pltron produ. l' 
aboO be (ealured in a 'pccial 
on Ihe conlnl in an "rcorninl 
of the ma,aline, as 
,r .. ,,·s " Pan)'maten" (\'cnts, 10 

held in departmcnl slorn IK'ft~ 
country Ihat month . 

T .. 'enly.....:ipt l"na8e 4;ook) 
b«n selecled as finalids in Ih.· 
petition. .nll invited 10 rctrClt.' 
.... ·inning meals (or the final i 
a dislin,uishr:d pand o( .in,k, ... ", 
fOOLl experts, October 
the fanlCLl Culinary 
Amci"ic-a in H)'lIe Pllk, 
Four nalion.1 .... ·innen. one 
o( the four ronh.'" COI<,[",. 
- Amcrican Rcpon.1 Cookin,. 
ntr ror 1'tt'O," " Family 
- Pan)' for Frimd.s" - .. i ll uch 
• SSOO ..... ·ard .nd an en,ra\"tt! 

Sn·C'nlttn'.f "No,,' You,"r.: 
Compc1ition is o~n to I 
Slates s!\KICRls in junior 
school and eolle,e bet.·ctn 
13 and 19. Fin.lisas " ·cr\.' 
(rom hundreds of cnlrk"l 
In"'~ tOOlJ editon, ~hu . 

menu, on the basis of n~:I~~::::.!:~: 
1l1'VC11lIftCC, cre:uiw ute of 
origin.lily in menu pl.nnin" 

propri.lerKU of cost .. !~~:;.:,,;: 
provide tra~l. meal" a 
and cr1lenainmenl frk In 
in, .he four daY' of judain. 
finalist will rea:ive In cn"a\\.'"1.1 I 

and palron product &i(1 p.ck.a"" 
Icacher 1,ho 'pomorcd ~xh ) 
"ill liso rccti\'~ a 'pecial,ift p;, 

Dr. Richard L Hall 
Elected President IUFaST 

Dr, Rkharll L I'bll, vice Pfl: ' 
rtsc:arch .nd development of ! 

mick " Co .. ha, b.:cn elmed ph ~ 
o( thc International Union or f_ 
Science and T ... 'thnololY. He too~ otrxr 
(or a 04--ycar term durin. the II foST 
Coulras in Dublin. Ireland, Sept. 

The IUFoST is an i'n '«"'''''' .. 
auociation o( nlore than 
iii scientific sociclin around 
Each nalion hold, a 'in&k """m"''''' 
in the Unton through In 0l~:;; 
active in food s.cicncc Ind I 
The U.s. member socict)' is 
IUle of Food TechnolO&im. of 
Dr. H.II is a rasc president. 

....... =. ....... 



Golden Gnai" AppoIntment 
Gokkn Grain M ... roni Company, 

loot _ lhal Em:S! M, Rollison 
Us bcm IJIPOInled In lhe compar'Y', 
.... Iy maud .... 1 01 South C,"lral 
RqimaI SoJa M ..... '. 

Rollison •• Yderan 01 13 yean in lhe 
food indUltry. comes 10 Golden Grain 
from Durkc'C'. where he was lUp:rvilOt 
~ s.ales. In his new polilion with 
Golden Grain he will ""'k ... 1 01 lhe 
Columbia. Soulb Carolina .rel. Rolli· 
\IO;l will be rtipOlUiblc for an gin of 
a:mpany products In North and Sa-lih 
Clwlina, KCnlpcky. W~ Virainla and 
twa of T CnneKC. 

A native son of the IOUlh. Rollison 
roiJ{'S in Inno, South Carolina with 
Iak \\ ire and thrtC .childrm. 

lord ... V.,. for 
CO,·w ...... Affairs 

l ,den, In<. has "«ted K.n.. L 
Joll on 10 the newly erealed position 
d I '"POrale vice presidtnl for consu· 
ItCt lrfm. 

~ >1 Johmon has rcsponlibilily for 
Bot 'n', consumct4\.-sponK l)'1lcm. 
COl liner Products public: n:lllKlns. 
Iht lJrdtn KilChens. and liaeson with 
ttll poups and non·profh ors.niu· 
liar' She was previalnly vice pmi. 
11."t1 :onsumer .((ain of lhe 80nkn 
fOl IIn~r Producu Di\,jsion. 

~ '" Johnson joined Bonlcn in 
191 IS dirtClOr of consumer aff.in 
rIO " roods division. The lollowin. 
,.., ........ appoinled divisional via: 
Pfb Jtal<onlUmcr affain. rclainin, 
.... ,;1" when the foods and dairy en. 
'hit.as wtR coasolidalCd mIG the coo­_r produas division in I ... 1980. 

She came to Borden after 14 yean 
aitb lhe Pillsbury Company. Minne .. 
puIj", _hen: .... had ad ....... to en. 
tcUut 01 coosumer tenica for ill re­
friar ...... pI'OIUU divlsloa. 

Niu Johnwn hokb a bachelor's tk· 
,ttc in dietcla and • multr"s d.:,r~"t' 
in foods and Rulnlton from the Uni\'U­
sit, of Wiscunsin • Stoul. wher:: she 
s.crvtd on ils board of busincu and in­
dUllrial .... visol'1 aoo which prncnlL-d 
her with ils dislinauishcd alumni 
Iward in 1917. She is • member of 
Home Economws in Business .nd a 
former mcmk', of ill nltionill board. 
She has Kn'Cd IS chairman of the 
tomulnl:r .«.In committee of GrOCt'f)' 
ManufactureR of America. I:l 1983. 
sbe was inducktl inlo the YWCA 
Academy of WORk'" Achicnn. 

She will continue 10 have her head­
qUlncn It lhe company's admini~lril' 
li~ offttes in Columbus. 

Holiday '_110" 
November-a spcdal1ime for ~a'r • 

in, and Bonkn', Home for lhe Holi· 
,IIYI promocion will be in full swinl 
with an ncllniw Thcmalta SI&rWJ.ou1 
inKtt appcarin, in lhe No,"cmbcr. 
1983 home dtliwcrtd iHUes of Read· 
e,', Di"",. Ove, 119.000.000 ron· 
IUmer offen appear in Ihis imcrt. 
PUla producil Include LUlu'r)' Bram! 
of Nalional Food Produtts and Cr~.m· 
clles of the Crnmellc Comrany. 

Sybil Mobley on 
Hershey Boo,d 

S)'bil Cn1lin~ Mublc)', I):an tlf (hi: 
Sehoul or Du!'.i~~ and Indu)lr)'. 
"lorida Agricuhural and Ml.'Chanical 
Uni\'cnit)'. ha, hc\:n dC'Clni 10 · ~,c 
Do.anl nl OirC'CluB of Ucrshc)' F, • • js 
CorporOilion, UamhJ S. M"hler. Oillir. 
man of (he U(llnt. unnuuncN re­
«nil)'. 

~h~lc)' is • member of the boards 
of dirrxlnrs of Anheuser·busch Com­
ranks. IIK' .• Champion Inlernalinnal 
Corporation and ScaD, Roebuck anLl 
Cn. She als., ~r\'cs un ...... Prr:sidcntal 
COmmil!iion un Induldrial Cllmpcti· 
(h,'corsi. 

She is alw II member of the Mn! 
uf diu:"ctors III 1M Al1l\!rkan Aucmbl)' 
uf Colle&iate Schuols of Businlo"U. lhe 
Whallon GraduDlc School Eucuti,·c 
Booard of lhe Uni\'cnil)' or Pcnns)", 
, ';ani., the "hilin, Commiltcc o( It&t 
Alfrt\.! P. Sloan School of ManaJi:. 
lToenl uf lhe Mas~hu~I1S Inslilul-: of 
TcchnolUl}'. the boom.l or directOR of 
the International ,,~~~, .. i;lIion of Black 
8u!.inns EducaloB O"fo! lhe ("u",uhant 
panel 10 lhe Conllllrniler General nf 
I~ UnilN Siaies. 



lancia-Bravo Annual I.,...., 
fiICal 1983 was a m:onI year f<M' 

the Lancia-Br"lI Division. &minp 
JOIicd 10 an all-time m:ord led by 
",bitanlia' volume and mlrke. Wt.re 
&low1h of hi&b-qull ity Lancia pa"a. 

LlPCia pull is mad/: with SemoUn. 
from 100'* Canldian Imber durum 
whel'. lhe bHt whelt in the world fOf 
pal'l. The rewlrd for Ihis poticy of 
ulinl only premium nw materials and 
maintlinin, rofuistcnl prodUC1 qualit)' 
is evidenced by Lancia', siron, ma­
kel KCcpI&OC'C and poIilion. 

Durin, lhe Fbi. )'CIr, Aln of Lan· 
cia pasta crew I. II;," limes the nle 
01 an catmncly buo)'ant pal'l mark-tl. 
The Lancia "and r.otCcd record vol­
wne and market ':"lrft for the third 
)'tlr in • 'row. The overall itn."""h of 
the paIIl martel is the result 0( in· 
atasin, conwmer inlcrnl in pasta as 
• nutriticnas and lUI), allcmativc 10 
other main meal .. plUI consumer rcc­
opilion thai paIll offen lop value for 
lheir moftCy. 

__ C .... 

Uke the pili. IUrkct, the IJ'Ipni 
uuee martet continued 10 demon­
urate rapid ,r0'A1h. Wilhin this buoy­
Inl market. SrlVo IpaJ,hcUi, sauce 
continoed to ohow lOIid voIumt ,,_b. 
Bravo lpaa.hetli laUCX •• "hkh is made 
from an oriainal authcndc homemade 
Italian rcdpt. continua to be the 
leader in the Important .nd hishly 
competitive Ontario market. EJ.pans-­
ion plans iDto Quebec and Wnacm 
Canada continued this past year. with 
IOlid ,ains in dillributio~ and volume. 

The Lanci.Bnvo Diviooi ofttn aD 

Clleru;iv.: line 01 Itali.n style foocb. 
landl pasta and Bravo IIUCC wiD con. 
linue 10 expand nllion.lIy and can 
look rorwlrd 10 increucd volume 
distribudon pins. improved marktl 
share .nd • number of innovllive new 
prodll<tS. 

In ADM Annual Repart 
Acquisilion by Archer Daniell 

Mk.lllrkl Co. or I subslantial minor­
ily intcrnt in AUrcd C. Totpfrr In­
tcmllKmal, an international commod­
il), Iridin, group based in Hambu .... 
W\."$I Gcrmany, rrlkcts ADM's desire 
10 incrcuc si,nificantly ils Ibilil)' 10 
parlicipatc iu m.jor world marLcts, 
IC'\'OnJinl to lhe company"s annual 
'rcpon for fileal 1983. iHued recently. 
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Dwayne O. Andrras. chairman 01 of Toepfer since lhe ~ruber 182 
lhe: board and chid esccutivc, Ind acquiUlkm arc included in " nthl.- in­
h .... R. Randall, pmidtnt, tmpha • . tamt." which 100altd W1.100.00I 
sized, "Wc need 10 take full advan-
tap: of lhe upon subsidin btinl 
paid by neatly ewcry competitive 
country. insleld 01 independendy 
compelin, with the: Irelwrits of lheir 
pwcmmmi." 

Commentin, on fiscal 1983, In 
which net income dccrrascd f,* the 
second tonKClllivc year hol1'. lhe r"­
ord 1t",1. 0/ fiscal 1911, Mr. An­
drrls and Mr. Rindlil Itlled, "While 
volumes werr up in sevchl of ahe 
company', major areu of ~ratton' 
the profit marlins in thnc operlttom 
contbnaed 10 be welkened by lhe lin­
amna dJecu of past aowmmenl poli­
cies, rorei", aovcmmcnt subsidy PrK­
tices. depr<U<d .",id t<OnOmy and 
lhe impact of lhe Siron, U.S. dollar 
on our capon matkcl." _ v_ V, 10 Major __ 

Manalcment', dilCUUion of open­
lions .nd financi.1 condition in the 
ADM report stlltd Ihat sales volume 
,.iM of approlimllcly 61,*, in corn 
prod""", IO'K In oiloted p\'odllCI\ 
and 14~ in wheal products conlrib­
uled 10 lhe 1913 Ak.'S improvetnCnt. 

''Sales or fuel akohol increased 
180~ In 1983 lrom fiscal 1982, and 
added sianilkantly to rom product 
Illes volume". lhe rtpon Mid. "low­
er prien f..,.. IOYbcans Ind whe'l In 
1913 wire rdleclCd in 1I!cs prices 
and panially oftsct volum~ pins. 

"Orou profits dec:lin<d 21 'K, 10 
5262 million In 1913 lrom S3~2 mil­
lion in 1982. Oiloted cnuhinl and 
Vain mcrthandmnl opcrlltoas. which 
..... deprnoecd In !ioul 1982. con­
linued to eapcricnce difficult mllkel 
conditions raullin, In knI,"er 1'00 
profits. Incrtutd cltmand lor rom 
swectcntf pfO(hKts and fuel Ilcohol 
improved lhe profitabilit), of tM com 
product orcrations. Improved whelt 
ftour capon Illes volume and profil 
rn&r&ins in fileal 1983 enhllnCCd the 
prolih 01 the wheat millin, opm­
leonS. " 

A.c , ' 'doe I.,....,... of 
S4J_ 

Tht ADM "'port ohO'to~ ,hat lhe 
rompan)' in filell 1913 in"naed S42,-
081 ,000 ror KquisiltoM. compared 
.ilh S 12-'00.000 in fiscal 1982. Tht 
company's equity in the net. eaminl" 

1.-
At Gooch Foods. Inc., Mr. AI he· 

u .nd Mr. Randall noIed acqui~ ·ion 
durinl the year of lhe D'Amico M Ita. 
roni Co. plant II SlCln, Il, an,1 0( 

V. LaRosa ,. Sons Pall. Corp., Wit. 
miMl"r. PA. The D'Amico planl .... 1\ 

mcrled with Gooc:h Foods 10 !H:n · 
ice tht Chicaao Irra: laROH il b.·ina 
cperalN al • wholly owned su~idi· 

.'y. 
Paris Millin, Co. and SW('C'Yo llltf 

Fa..-ds. the ADM ... " __ --en sl.ted, "CfC 

meT".-d into Gooch Fctd Mill Corp" 
durinllhe: ycar, crellin. a new A U ttl 
Feed Corporation. "The IItwl)' ( ,1CIt< 

bil1l..-d cumpany .chievetl record ~I&L.., 
and profilS durin, the pasl )"car," the-} 
~Ia'ed . 

,mabury Flnt Quarter 
The- Pillsbury Company h" u· 

poned Ihal salts, net c",rninp :u~ 
carninp pcr shart for the fiBi qu:uttl 
d fiscal 1984 each Wi new record .. 'Ilf 

the I",iod. 
Sales for lhe rWlt qUlrt..:r werc S~~ 

million. In increase of 15 pefC'Cni 11\"(1 

sales of SI06 millkM\ ror the ".'\TIC 
r<riod in fi!<al t983. 

Net caminp were S34.8 mill ,"'. 
compared wilh 525.6 million, an in­
crnle 01 36 pcrttnl. Earnin" "ICf 
sharc .-cre SI.60 and SI .18. rn «. 
lively. 

William H. Spolt. Chlirman nJ 
Chid EUCUli .. ·c Offic..:r. stated " I It· 
bury's fina-quartrr rCtull1 wert C JI ' 

iKlcrizrd by CORlinuin. urcnl'h.. "" 
IU of our businns stgments." 

Hilhliahts of lhe quartcr inclu 
An outllindin, performance b~ ,h( 

RCSIlulant Group wilh operatin, m­
fill o .. -cr 45 percenl lhead of lhe ! II\.: 

period lut )·car. The improvcnll:nl , 3\ 

led by Burser Kin, wilh I 14 pcl ~1Il 
increase in IVcra~ sales per dum "k 
unit campara! 10 the fim qUlrt~ '" 
lileal 19K3. S &: A Rnaaurlnl C. rp., 
includinl Sicat Ind Ale and Ik \$ ' 
.an's. increased fim quarter lair b) 
26 percent and allO contributed ii,­
nificanlly to the increase in opcr;' lint 
profill. 

Consum.:r Foods continued to n'" 

cord openlin. pofit increases in ib 
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Call now to discuss "ow we 

can shape up far your special 

extrusioll dies. No obligation. 

D. IIALDARI & SONS, INC. 
557 Third Ave .• Brooklyn. NY 11215 

Phone: (212) 499-3555 

* Unusual extruded 
shapes and designs_ 

* Special extrusion dies 
to your speciflcalions. 



PiII.bury Report 
IConl.nyed "om P<I;e 141 

.kJmo lil.: ureraliun~ .. hil.:h incluJcd 
hu~monlh', rc,uhs f,lt U01I,l.'o·Oa13 
ItCquirctJ cilrl)' in Jut)'. Galin", uf icc 
i;rCilm sH11.I h) Haa,cn· l>au incrC'a~lI 
uver 30 J'lCn:~'nl in Ih«: '_0 nKIRlh!l 
l'umran:1I v.ith the ~n1t: monthl> liI~1 
)'CU. Consumer Foutl!l uf""il1inl I'm­
fil frunl inlcrnalionlll nrcTalil.)Q~ " '., 
unfankably impacted b), Itl< !IoIr~n,lh 
uf Ilk: U.S. lIoliat. 

A,ri-Prnllucb made: w~lanli.1 rm­
,rHI in imrnn'in, ib ,rain mcK'h.~. 
tliliin, op:ru~KMn a~ n:conJn.I "JlIIJ 
,aint. for both induwnal flk"b and fccll 
inafwi-:nls. 

"This vtry !Io1mn, stan 10 nur 19114 
flK'll )'C'1r ,h'C's us cwn Irulef con· 
fidence in ('Irn;rclin, Pilbbur)"s I Jlh 
ronl«Uth'c lear of imrrO\· .. -d ~I" 
aNI rrofh .. bilil)':' Mr. Spoor not .. "tJ . 

PiIIlbury Stock Split 
Tfk.o Board III Oir«ton uf The 

Pillibury Company "oled • 2 fUr I 
~ock .rlit in lhe form of • 510ck Llivi­
.k",,; one ~hare of common ,lock for 
each ~hare ul common ~tock wlSiand­
iDS 10 be mailN No\'embcr 3010 ,lotio. 
holdeB of record Nuvembc:r I . 

AI the u.mc link.', lhe IkNIrd \'uled 
10 incrCl)( IhI: Iluarte,ly cl)h dividend 
un wmmon 'totk hom 61 eenls PCf 
,h.re 10 10 tentli per share on a pre· 
split w is, The: inc'rC:aw di"itknd 
will be pakl Nu,'embcr 30 Itt ,tuck­
hoMers of h.'C\"d NO"c:mbc:r I , 

William H, Spuur, Cluli,m:an an..! 
Chid El4.,\:ulh·c Ollieer. 'pcakin, al 
lhe l'ump:an)", :annu:al mceling p,Nk. 
tc..! Ihal . "E4irninp pcr ,hare: for the 
fiDI qUOin" ,,·m u~J 1.11 )car', fint 
qu:arter b)' 3U pcrccnt or mon.· ," All 
nl the g .. inl .. re cominl from op:ra­
liunli and lhe ~lrnnc p:rformilnce it. 
lleing IC\I b)' the R~aurant Groor 
OInd c)pcciall)' Rur," Kina a) .. 'el! .n 
lho.! Conllumcr FooJs Group $i,nificanl 
impfO",:menl in G'ilin Mcn:hJndisinl 
r()Ulb. cllmpllrt\l to the pre:"ioos )'(lr. 
is also an importanl contributor 10 Ihe: 
firsl quarter ,ains, 

In Ulhc'r IklarJ aclions, Ed .. 'anl C. 
Strin)!". Euculive: Vke Prl."idmt and 
Genenal Coun!rICl \Io' 0l$ c1«tcJ 10 lhe OKI­
..!ilMlIIal pt))ilion uf Chid AlIminislrii' 
li\'( Ol1K.·er ul the l'llmrany. 

Rkharll C. Cro"'lIer ,,'all \:tecta) 
Senior \'ke: PrnkJent. Siralegic Plan· 
ning anti Cmporale Ri"k Officer. HI.' 
" 'as form..';I)' Viet Presidenl and Cor· 
PUr.lIC Ec·Hm)misl. 

16 

Jerry W, Levin. Sc:niof Va Prni­
uent. Corporate Development WI' 
elected 10 the addilional position of 
Treasurer. 

W. Dunald Norri' was clcciN Vio.' 
President Penonnel and Or,anizllion· 
al Plannin,. He "." appointC'd 10 Ihal 
rosition on StJ'lembir I. 1983, 

ConAgra Grow. 
Flclibilit)' in plannin, ami II "pow. 

rrful prtiCncc: acrOH Ihe food chain" 
,,·m .llow ConA,ra. Inc,. 10 s«k lhe 
b,,,, upportunil"''' for rtlutn on in· 
"nlment and lro"1h and 10 PUBUe: a 
wide 'Mac of ahcmati,'cs in the fOOl.l 
indU!itry. Chafin M. HarJX'" chair­
man and chid' uC'\.'Ulh'e olticer. point' 
OUI in lhe compln)"s Innual '(pun for 
6","1 1983. 

In 'rl!vinrinl dc:tc1opmc:nti at Con­
AI,a as ,,'Cit as auculn, ils fulure. 
Mr. Harper points out thai In IhI: Ibcal 
I'm e""cd lollY 29. 1913 ... ind .... 'Y 
condilions kept reponed caminp pc:r 
share well under ConA,ra', lrend line 
earnin, J'IOWcT. 

"We arc noc conlent 10 wail unlil 
nur indusiriel improve and amtrak 
hi&her reported eamin.,.. Ralher. " 'e 
inlend 10 keep buildin,lrcnd line Clm· 
inl poYt"Cf 10 ConA". will 'reap sub­
scanliaU)' ,reller benefits II our in· 
du)uk=s improve," 

CooAlr. in fital 1983 h", rC('Ofd 
net income: of $47.110.000, equal 10 
52,39 per .hare on lhe common stock. 
up 45~ hom 532.873.000. or SZ.51 
pcr wn:. in tiloCal 1982. Common 
"haies oubtandin, at lhe end of liseal 
1983 1m."" 18.391.235. up 40110 
hom lhe fend of fbcal 1982. retlcctinl 
the mcraer wilh Pe .. ,,·c)' Company. Nel 
.. I" Iurepled $2.319.973.000. up 
36~ Irom $1 .709.599.000 lhe pr<­
"iou, year. Peavey raults wert i",lud· 
," in lhe I ... 10 monlh. 0IIi1colI983. 

ConA"a in lhe tiK11 year ended 
May 31 . 1981. hod nel I",,,,,,,,, 01 
SZ6.6113.000. cquallo $2.21 per .awe. 
on .. I" 01 $1.381.701 .000. 

In his commmb 10 stockhohku. Mr. 
Harper emphaslud thai ConA"I's 
rMnalemcnl ilNC1un: "mUM n:adily 
actUmmodale and take "'vanl. at 
incrcaiCd Kale and ~aininl power. In 
Ihell 1983. the Puvey mercer and 
formalion of • major new poullry 
company tnlrd COIlA ,,"I" manace­
menl capacily. There: "'Cre no lipifi­
cant hitches in brinain, our bu.5inl. ...... 
cs IOttlher. and lhe procns is ... ,,1), 

behind us. ConAga is not ju~ b,~. 
It', 11 is stronJCr - in mini, l(Sl 
Ikplh IS well as eaminl P'"''Cr.'' 

Nnlin, ConA". .. ·, ""ICC)' f, n, 
major businestn 10 holJ a Ie dillf 
~are in their markcll. Mr. Ii rpet 
poinlcd out lhal throop lhe n Tsa 
. 'ith P,-'avey. ""ConAl" buam .. 
leadin, ftour miller and I"&til ~ 
lid)'·hdd glin merchandiflCr iu .. 
U.S." ConAlrii I, also numbel '* 
in crup plrotcclion chcmtcal' diMribJ. 
IMm, poultry processin,. froli.'n p"" 
poIrN foods brand. and mrimr pnx. 
I.'ninl· 

Reduacl Eamlng. at 
Intemotional Multlfood. 

Inlc'rnllional Mulli'OOIJ, Cor('Qfl­
lion reported rnluctd eamints rill .. 
IC<Ond quarter ended Au,. 31 . I'lil. 
due to the ,ipificlnt de\'alulliun .. 
the bolivar in Vc' .... zuda. Ea,ni¥ 
."C'fC S6.2 miUion. or 7!Ii cenl, per 
common share. on ules of Sl34,3 .u. 
lion. Thi' comparn 10 elminp ~ 
sa.1 million. Or 98 C'l:nl, J'IC' commol 
iIIare. on sales of $2116,6 million 'Of 
the ume pc:riod • year aao, 

Discuuin, the: cumpan)'" IJ\cral 
pa1"ormIPct. Prnidcnl aOO Okl ~ 
erllinl OffICer Andre Gillet uk!. "Out 
up:ralioM ronlinue 10 cahibit I~ 
fundamc:ntal stren,lh. " 'ilh " 'drlll<\"id: 
\"Olumc up fiYC pc:rtenl. I'm pa l :at­
larty pleased wilh th KCOrMJ qu r1(f 
caminp trends from our OJ'ICflIIM' ~ iI 
lhe Uniled Stales Ind Clnllla. an I~ 
excelknt operalional job our \ nc· 
lUeliiUl team has dune in cupin, \ it. 
price control, and currency de\ Ul' 

lton." 
I. Vi ..... 

Commcnlin, on lhe ,iluatk In 
V~nat.CIa. aairman and Chil .. · E,· 
tcUtivc Officer William G. Phillip" JiJ. 
"lkvalPition of lhe Velltludan olio 
VIf rdativc to lhe: U.s, dollar \I rin, 
lhe second quarter oc,ali\'c:I), all .1 .. t: 
U.s. dollir reported Clmln,s il i~f 
Inlemaltonal ICOIraphk arca. \ uli:h 
" 'en: lower than lasl )'car by 39 :nb 
peT common shin:. Alain Ihi, quo t1ef, 
lr.nsactiom we made in U.S. lI~ laf\ 
.. .J boIivan 10 protect our cxpmu c III 
,,"alPilion lUCC'eUfull)' oIfKl 14 \ ~'nh 
pcr common Wre oflhal decline ' i"of 

a net eflect of 23 anti p!r con1U)I.~ 
ihare. Tbc: devaluation also rnaUC iI 
ncteUaI')' 10 wrilC down our in\~' 
menl in V~zucla b)' • direct ch:i~ 

IContinued on ~ II' 

TilE MACA-IOHI lOUIN"'-

or IE GREAT PRODUCT DESERVESANOTH~R • 
... and great products begin with EGGCO 

EGGCO· is your source for great eggs! 

• • 

LIQUID - In _rs 10 jOUI specllicatoons 
DIlEO 
_d ond F ... ·FIO Whole Egg. StlnclOI1IAloomen. ond Stand· 
ard and Free·FIO \bill. 

IlfNDS - 10 YO" specificaloons. 
l.tt US = why" most discriminating users d eggs Ml$l$1 
upon £ Broncl ond """ £GGCO Brond groat eggs em ""p 
you maI<e great prlXlucts. 
CoIl us Iodoy al201·664·6700 or writa III mora .,tlrmoloon and 
10 be inclllletl m ott moiling lis! III EGG PRODUCT MARKEl 
TRENDS. 



Intemotlonal Multlfoocl. 
(Contlnwd from poge 161 

10 stockholders ~uil)' of SIO million., 
baKd on • rate 0( 12.' bolivan to 
the dollar. which under c:urrml IC­
counlin, ruin don not afffCt elm­
lnp." 

O'U d Itninr 
RovIewIn, opmlion, by markel 

........ ~ Gillet &aid, -Consumer .. ,. 
menl volume Improvtd worldwide, 
based on ronlinued Itren,tb from 
Klubuna cbcac and Reuben and 
Smoke Crall specially me.ts domeI­
Il<ally, Bl<k', pickles .ad n:lishes In 
Canada and COftiUlner doun in Vene­
zuel.. Results lrom larruly ftour In 
Canada and peanut butter in the United 5..... COIIw.ued to be depressed, 
lhou", lhe tImd WII ....,....,.., at 
qUlner', end. The Venezuelan devalu­
Idon "PiCd COIlIWDtr caminp world­
wide to be down.-

Commentin, on the Indusarial q­
menl, Gillel saki, "Canadian perform­
ance continued to be cu:ellent. and 
nour and prepared mix volume WIS 

IIron, in Venezuela and the United 
Sl.k..... Durum and bakery milli mar­
cin. W\.Te diJappoinlin, in lbe United 
Siale.. lhou,h m expected imp~. 
mml in thl: M'COnd haU. The: ICpntnl 
declined overall principally due 10 boli· 
Ylr Iramll1ion. 

"In our A,r1cullurc lCemenl. world· 
wide earninp inacascd due to • Ilron, 
performance from SupcTsYra:1 Feed. in 
lloe United St ...... ad aood operalin, 
performances in Can.w. and Vent­
ruclL As Inlicipalcd. the P.I.K. pro-­
,ram ClPICd UI 10 ncord IUMtlnli.1 
101"-'" in our Ked rom OfCrations since 
lhe amount of I«-ci rdumcd by dealm 
. 'as much hiJhcr than normal. OJr 
domnlic: pet food operations were de­
pressed. but we are confident Ihat 
second half pnfonnance will hi: im­
J'I(o\'cd." Gillet said. 

In ItI.: Away-from-Home Ealin, 
tqmcnl. Gillet said he was "very 
pIC'l~-d b)' a iUbstanliai incRase in 
clfnines (rom Misl"r Donut in the 
Unilcd saales. and a slplitkant ralc 01 
increase in new shop opcnlnp world­
• ide. Eaminp for this secmmt de­
clined u customer counts rtmained 
down in our rntauranls this quaner. 
We ha\-e lakcn actions that should 
h.ne a beneficial impact on customer 
counts durin,lhe b.1lance oIlhe you.-....... ~ 

Lookln, ahead, Phillips said. '"Our 
domestic: businct.Ies are tqinnin, to 
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benefit from the improvement ia the 
eeonomy, .ad our _I leadeBhip 
positions In Canada and Vcncz:utla are 
secure. We are conftdcnt that caminp 
from our non-Vt:nuuclan busineun 
will shown substantial ina-clSC'S over 
I... you. The <ballenae ... lao< in 
ac:hlnin, <MIr 16th )'<ar 0/ I""relled 
caminp is lpurfin, performance 10 • 
Icvcl that wUl overcome the: unccnain 
Cft'ectl of bolivar devaluation," 

Minne.polll .. based Inlcmalkwial 
Mullifoods il a dlvcnifted food c0m­
pany ope'atin, principally In the 
United Slata, canada. Venezuela. 
Mesko aod J.pan. The Company 
eompleted Its mosl ,ecenl lIstal ) ..... 
on Feb. 28, 1983, wilh .... 01 SI.I 
billion and w:t caminp 01 53'.' mil­
lion or 54.32 per share of common 
Itock. 

Norman Wedterly 
T ... lflH on Farm ,olicy 

On luly !, 1983, Norm •• W."Ck. 
crly lestified befDlc a Joint House­
Smate Economic Commiuec on the 
topic ""T owaN the NUl <icneration 01 
Farm Policy." At Ihis hcarin, Norm 
pn.'1Cntet1 a saatement 01 position on 
behalf oIlIIe US.D.G.A. FoIlowin, i, 
the tClt d thalstattmcnt: 

"The U.s. DuNm Growm Associa­
tion was orpnlud in 19H to repre­
sent Ihc sreeiall)' dIU of wheat known 
IS dUNm. Durum wheat hIS unique 
qualilles aod hu a limiled, bul im· 
ponanl markd-. III primuy usc II in 
past. prodll<lS aod in North Alrkan 
countries is. wed in I (Crtal-likc J*'tpa­
r.so~ t"Ued Kub.-Kuis. 

UIiU>rf(.Uy, 85 pc ..... 1 oIlhe US. 
proo.loC'tion of dUNm has been in Nonh 
(b;'k~lu:, bowenr, in rccml )'UtI pro­
d,""l" hal .. paneled to Arimoa aod 
Caltiomla, due to p1an1 breeder ad­
_ &lid ,*"",Ium pri<a. 

Our OfJaniutKta has some sp. ~ 
rccommcndatioft to make in lhe: or. 
mulatton 01 farm policy: 

We fayor (runn, the tarJL1 P' :a. 
We favor lowerinl or loan nl! . to 

aUow U.s, wheat to be mon: com (1j. 

live in world trwk-SO to 60 I'"' 
"nl of duhlm wheat production i· CI. 
ported. 

We f.yor • policy of n"lponsibl ~' It· 
SCM 1I000ks. but thls mould nol CI' 
ctal 30 percenl of our annual do~ 
Iic: and eapon needs. 

We believe our recn"C s:oeb JbouJd 
be reduced to this level and a tap f'UI 
on them. 

The majorily oIlhi, shoaJd be 00 • 
I.rmer __ with -.ae p>id 
to farmer. 

Wc fayor a Irian mechanism fe. 
IIIe rei .... 0/ lhese IIO<ka based onIj 
on the averap: price 01 dUNm. nul 01 

the rwional averate for wheat. II iI 
prnenlly is. 

The IClmivc usc of elp«t Ill"'" 
dies ...... kI be procticed 10 n: ..... 
rompelilive in the near tcnn unl~ 
.'Orid stoeD are reduced to the point 
lhat fannen CD receive adtqUl~ It· 

tum from the marketplace. 
l..ut, but not lease, considerin, lhe 

over-capacilY we have in ajricultUf( 
today. we favor IOmO form 01 10ftI 
t .... rm land rtlirement pfOIram. We fttl 
Ihis be &ODd for lOiI COflscrvalioD. 
wildlife. fannen. and also be len 
COIlly for thc JOVcmment. botl in 
direct costl and admlnislralhoc CC' 's," 

Dvrvm SMdlnll Reduced: 
Marleetable Supplies 
To Expand 

Allcr binnin, 1 .. '0 of lhe 1a IS 
Durum CropI ever in 1981 and I i~ , 

1fOYi'.--R f'tC'OIDized ItI.: rnultin, h If'" 
.. OC'u and below-loan nlc m k4'1 
pricu and cnrolled heavily in lhe ,I) 
wheal proeram. Sprin, planlinp (f( 

reduced 10 Ihe smallnl arta . Kt 

1912-2.S miJIkJn 1Cn.~ comp ml 
wilh 4.4 mlilion In 1982 .ad !:9 nil· 
lion in t 98 J. Nonh Dakota', seed 'Ji. 
whl<h ICCOUnl I", 82 pcm:nl 01 IS 
DUrum Kreaae. "'~.n cut back 41 ott· 
"nt for a year cadier. 

P1antinp oIlhe Southwestern (Cali· 
fomia aod Arizuna) .. detert Dwum" 
... re down 31 PC....,I lrom 1982 .... 
62 permll lrom 1981. Over ball 01 
the KTCI pul into c::omcnatioa -
were the mull 0/ prod_r porti<ip>­
lion In the ..-I.rm .ad 10 to 30 
PC....,I PIK proaram. Because 01 .. 

TIn MAc.uotII lou ...... 

PI': ~)'mcnt. a larac share of carr)'­
O'~ SIUCD culrentl)· kd.ed intn Inc 
fO .ill become I\'ailllbic 10 lhe mar­
~, len}, rCSC'f\'C loor.n IKli\'iIY durin, 
198 8l lighlCnaJ frcc supplies and 
.pal ~-d a lale·seaM)n priC\: rail)". hUI 
die .mtKominl PII\ Ifanifer IrkS Ihe 
Au! lSi han'cst .... iII murt th .. n double 
fm Du'l1'm supplk:s fOf 1983/ 84. 
COfrC1 pondinal)'. Ihis )'ear's toarm 
pric.'! . 'iIIlikety duplicate la~1 lil.'lIsnn's 
patlt:rn and sellie neOlr lhe loan rate, 
"O'Ac\'cr. lhis Clp."Ctaliun is pr~'dicalcd 
.pan ('onlinucd favnflblc lk\'elnpmcnl 
of the 191U crop aoo rcalizalKHlllf lhe 
Nirrnt 1983/ 84 Durum upurt fore­
CISI. 

WORLD WHlAT 'RODUCTION 

u.s. 
Conodo 
W. Europe 
l Europe 
USSR 
Chino 
India 
Turkey 
Algentino 
Australia 
World 

(MAP ... T_l 
12.1' 1'·14 
66.0 76.4 
30.0 27.6 
67.0 68.1 
31.8 34.7 
85.0 86.0 
76.0 68.4 
41.0 37.8 
13.3 13.8 
11.5 14.5 
17.0 8.8 

480.4 480.4 

IIknIIdouI 0. ............ - Nu­
tttnbtr .... , - Annuul pr"lranl, 
Ramada Inn. MinOi. N.D. Spunsorw 
b)' U.S. Durum Gru"'iC'rs A,socialion. 
MI' 01 Chamber of Commerce Ward 
ell "1)' Improvcment Auocialion. 
lk Ho&,. Norlh Ccntral EI~rimcnl 
St: on. Minol. N,D. 

C •• ada Durvm Produdion 
,"adi.n dUNm pruduclion .... as 

nl latNIl 99.000.000 bu. at th~ fo.'rkS 
~ \UIUil. dcw.lI frum 114.700,000 
b ! )'cu. :.:......_---,-
It. b.r Durum Wheal 

'\C Canadian Grain CommiuitHl. 
Gr n RCKiuth labnraIOf)' R~'JKlrl 
fo, 1 ~82 carrin the full"'\'ing inrurma­
tio un Amber Durum Wheat . 

1m 01 ........ ImW,.lio ... ... ..-,. _Ies 011 .. N ..... 
A. __ ....... _ ...... 

til '. fh'e North An-..:rican amber tJu· 
nU,1 ,,'heal cuttiva" ... 'ere: £ro""n :JI 
ihr,,," In'els of wil fe"ilit)· by arplying 
N fcnilm: r (Ammonium nilralc 34-
O-tl) al O. SO and 200 k&lha , Tal 
_!ipi and kernel . '(,jlht decrea~d 
tilth increuinl N fcrtiHl.cr. but ~mn .. 
~ millin, )'ield . 'AS nol arfccttd. Pro­
kin levels inc..tcuN for all cuhivan 

NovEII.IU. 1983 

U.S. DURUM SUPPLY AND DEMAND 

II. MillicHl, .f lush.h' 

n·14 
Beginning Stocks 142 

Production 81 
T alai Supply 223 

Domstic Use 46 

Exports 60 

Total Uie 106 

Corf)'over 117 

al each h:vel of N f~' nilil(r, but ~cmcl 
hurdncis. all measurw b)' ~molina 
granulation .• 'a1l not alf~'Ctcd , Gluten 
1Iuength and ,Iulen pmtt:in wlubilit), 
in lact"'" ;ackl " 'cre nol infhaclK\.'d b)' 
Ic\'d nf N f"rtililcr. Spaghetti I'igmenl 
d«r(aSC\l " 'ilh inch:alil.'d N fcrlililcr 
k\'d due 10 the t.:ombined elfCl:l\ ur 
dt,.'\.Teas.cd !.Cntolina pigmcnl and in­
t.:reus.,.'d pigmcnl 10\) durin, 1Iru~hl:l1i 
rr'lI:t.:~)in" Pa1lla dou,h farinu~ram5 
c\hibited )ru,hetti prot.:ening, P.nta 
duu,h farin",:n'nti uhibilcd tkcreascd 
milina li,"",s. inc'reas.cd maximum con· 
1Ii~lency and int;r(ll~d lukrance indu; 
',·alut,..,. . 'ilh int:reasing N fcrtililer duc 
"t inc'rcu)in, prutcin t.:unlcnt. As N 
ferlilizer le\'cis inereaSl:d )pa~tk·ui 
muked ",'ci,ht d"crcas.:d. !Mllids losl 
hI ..:"ukin~ " 'alcr dct.:rea~d , and cuok\.'d 
"p"J~lIi r~'5ilience and firmnen im­
pro\'ed Itl hUlh optimum co"l.;in, lim..: 
and aher t.:unl.;ing for len minutes, 
Allihe ..:nukins tlulllil)' dfeelS cnuld be 
attribuled to incrcaw Ic\'Cls of ph). 
lein al hi,h N f .... rtiliz.atiun Ic\'ds, 

M ....... _ .. 01 ................ 1 
.. _ ........ CRLC ........... 
T~CI'. The GRL Compression TesICf. 
lic)ilf1i.,'\1 for a§.)(Umenl ul bread 
crumb I"llur~. hOl~ been mooifi«l 10 
permil mt'a1lurcnlCnl ttf cooked SPil­
g~l1i )urfOK'': !>Iickinn.\, The b.nk 
principle uf the le)1 pn-.:aJure i) 10 
t.:umrrcn t.:O(di.~·d spaghel1i ~trands 
under a rlun,cr ilnd, upon Ihc force 
ul Oldhcsion of the t.!':I,hClli, Spa,hi:lli 
1I4lRlI'i.:§. as ~mall In, b J can be te)ted. 
SaRlrll'S Intw In dOlt~ ~hu .. ' II tan,e 
in ~ickineis frum about 400N/ mf to 
'ItXlN / m' . StOindaN dC\'ialinn of Ihe 
tL"S1 i~ ahoul 4UN/ m l

, Tesl resul15 
,"med tit be in gond lI,recmcnl ,,·jlh 
~Ub;':t.:li\'e ann~menl of cooked spa­
,hClli !>Iicl.;iness b)' an unlrained lastc 
panel. 

Sep«. 30 price pcr ""1. r.o.h. mill, 
Minneapolis: Semolina. S13.90@14. 

n ·., II·n 10-11 

108 60 61 
148 186 108 
259 248 171 

58 58 52 
59 82 59 

117 140 III 

142 108 60 

faelun laI_bItt ......... 1 .. H .. 
.... aod I_It .. "","",Ip \0 ....... 
cuoI<bItt qualM,· d,.ra........... Sp;t· 
,helti "'a~ rrocc:s'tCd hORl a wio...­
range of ra'" mah,'nals by a labora· 
lory-scule c~,"lir.uou~ ntrusinn press 
and dried b)' bUlh a t;ulI\enliunal hn.' 
lemreralure t LT) lind a high lemp.:'ra­
lure (tIT) df)ina; qclt:. Slid,inc !>~ ilnd 
nlher impU"llnl ..:uuking qualil)' potra­
mch:rs ",crC' delermin~'t.I in t.:ooking 
", .. :ueri uf \'ar)in, hllrdn...·)s. Coul.;cd 
UT ~pa,heni ",a~ Ie)!> )1."',\'. num: re 
)ilieRI. firmer and had hl",(r .... ooking 
lou Ihan Ihe t.:orre1lpunding tT )pa­
,h,,:ui, Stickiness and t;uukin, loss in· 
t.:n:a~d . 'ith euokiu~ "'a":r h:udnc1ls 
bUI firmness and rcsilienc.: . 'ere un­
ullcct.:d CICCI" in "er)' hard wal"r. Sig· 
nilkant dilfcrcn..:cs in 1I1h:kinns " 'cn: 
nUled amung durum wheal ~ulti,'ah. 
Stickin~" 11 .. 'as nul as ilrungl)' inOu· 
enecd b)' prolein t.:nnlent as "".:1": t.:uok­
in, 1000i. rc~iliel"c and firmn..:1IJ , Spwut 
damage arreared I" ha\'~ nn dkt:1 "n 
ilkkin~~, AdditiUt' uf duruR! Ol)ur 10 
'-i:mulina mull~'d in iocr(a~d ~pa~helli 
OInd a ,en..:ral d"terioraliltl1 in "ther 
,,·,tokina qualil)' f"":h;r1l. Jtufli..:ularly 
hlf l T "pachelli. Addilion uf hald r..:d 
spring ",'hellt farina ~If Oou rnulled in 
vcr)' 51kl.;)' )paghcl1i and mar~ed de­
terioratiun in r..:" i1icn~t: and firmnC'M. 
Slic"ifl()~ ""a~ ~i~nifkanll )' t:urrdat..:d 
tu t.:tlukin~ IU'-s. t;(lul.;cd " 'cighl. de­
gree 01 )",'cllill~ . ClIml'lt:~~ihilil)' . rc­
eO\'cr)' and lirmnt,.~i , ''''",.e\'\,' r .... hcn 
all Ih.:~ faelun ""~rc hlt.:luded in a 
1Ilep·",.iloC reg"c1l~i,1ft I~C\ Ihan ~() ';S- uf 
Ihl." \'arianl."e in ~Ikkin~'!>'\ e'tuld he pr..:­
dkted . 

II ... 01 Ioanntiotl ... 1 .... aad pru<' 
rulltt COIIdIOOfU oa .,.penl '1ua1il," • 
This ~lud)' . mcnli~1Rcd in la~t )..:ar·~ 

r(purt. i~ ..:untinuin~ , Tlk' Ihrc.: t.:ul­
li'·a",. gru"'" in 19M2 Ilnd haf\·".,.lcd 
by th'rCl!' ditJcr~'nt mClhl~h, "ere «:\'al­
uatN In delermine "h..'lhcr han''':~1 
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Spaghetti Quality 
tCGntn...d fram pCJgII 191 

method can inftumcc quality rankin" 
in the durum whe.1 Int proaram. The 
dfects of stonte of wbeal ICmolina 
and spapni on quality rankins will 
.bo be: caamlned. 
A_ .,.. .. .,......u. 11Ii. 

IIudy. on the elect 01 dryin, condi­
lions on the cllmt of Iy~ne loss in 
Ipaahcui, is (olninuiD,. FlIClon be~ 
In, examined include dryin, tempera­
ture. duration of exposure to hi,., 
tcmpc'ralure durin, dryin,. lbe moi ... 
lure conltnl of lpI,belLi a. the onset 
of hlah temperature and amino Kid 
loun durini cootlnJ. Preliminary N­
suits inclteQle that lysine availability 
doe1 dec ..... beelInC 01 hi'" Imperl-
11UC dryin,. When 'pachelti il dried 
a. IO·C. only 7. 'It of the 1)'Iinc: it 
nutritionally available. 

The p&lddinn for di'f'lIY and up­
k""p of bulk foods n:lcucd =nlly 
by the MlUldtuKtIJ Food Ind ON, 
division. In Iddilioa 10 container and 
uttmll requite ....... In Section 8. In­
dude K'V'm other specific_INnIs tha. 
mug be met before products can be 
diopcnted. 

A droll 01 the JUiIlclincs. scheduled 
to CO Inlo dfect: NOl', I. was prnentt:d 
at • seminar held by the: Mauachu­
KUJ Food Auocl.IKxi and attended 
by retailers., WholnalCfI, cquipmml 
IMnufKturm, MOkers and food com­
ponies. 

Millon 5<,,1. prc.idcnl 01 MFA. 
laid that the Kminar was planned 10 

lhIt industry rcprncnutivcs could 
• ... "Oft toa<thct 10 comply wilh the 
"SUlationl." The l\Iidclint\ arc Ylid 
to be the model for fonhc:ominc Feder .. 
II JUidcliJxs. 

The Musachuldtl CUkklincs re· 
quire containcn thai arc euily c&can­
ed and unitized and thal hne tipt. 
fininS covcn with seU-clminl mcch. 
aniPftJ. UknJils .hould be lund in 
prot«li\'\: sleevcs. lhe primary method 
luJ&t$lCd. 

.... JInoIno 
Amon, Ihc KVm specifications lhal 

prttnIc the coruaincr and utensil re­
quirements b plan review and appro­
val. It il ,tated that installation or H­
tablishmcnt oi a bulk-food sales ana is 
coruidtred to be an altcralion or rc· 
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novation. and there'Of( it is recom­
mended that plans be submir.'aJ 10 and 
approved by the proper Italc or kJcaI 
aJC1'Cici. 

Planl arc cuenlial. il II 'ell. 10 elimi­
nale lhe possibililY of inliallationJ thai 
do POI provide lor "sanilary conditions 
relative to the dispcnsin, 01 bulk 
fond •• " 

Pbns and an iMXOmpanying detailer 
narrati\'c shall include I lull listing of 
all ilems to be displayed for ute. and 
fa description 00 how the operation 
lItall be maintained in a sanilary con­
dition." 

The plans must fully describe the 
pmonntl Iraining prosram, lUpervis­
ion 10 be Clen:is.cd. deanin, proccd· 
Uf'CSy deanin, Kheduln, rocation 
",hcdula, pcnonnel hy,i<ne and con· 
lumer education prlCliccs to be em­
ployed such u si ... and flym. 

It is funher lUted lhat stores should 
deIi,"ale M tmplo)'cc 10 auumc re· 
lponsibility for the maintenance and 
.lood.lIb of the bulk·loods ..... orel. 
Employes musl be Inlncd in customer 
survtillancc and product knowledge, 

Each bulk-food Itorage container 
and dispcRlCI'/ displa)' unit musl be 
labeled in aecordanc:e " 'Ith cumnl 
stale and Federal laWl, 

Wrldnlosl_l_ 
Wrinen instructions and consumer 

information must be prinlcd dearly on 
sips prior 10 the lime of .. it. In&fcd­
acnt listinp for aU bul:C foods " 'ill be 
~ ailM diJplay/ 1CI'Vicc unit. Cor­
fC'C1 use of ,",iD, UlC'nsils shoukl be 
<OIIYCycd to cu_ by .i ... and 
employe in .. nac:tNxt, No-unokin, s.ips 
must also be posud in bulk-food areas. 

Section S requires thai III 1)'peS 01 
containcn in Nc:kroom lIora&e musl 
be clearly identified as 10 content, thaI 
slock rolllltion will follow lhe tint-in. 
firs .... 1 principle. thai III bulk food 
containen in bac:boom storage be 
markcd with production dalcs or rode 
numben, Ihal display bins be emptied 
completely and .. lined before reliOin" 
and thai sips will require thai custo­
men ka\'e all dispcnsin, utensils stor· 
ed in prokCtive slCCl'CS, Of storcc..l 
cle .. and dry. 

Oeanin, and sanilalion require­
ments state that weh schedules shoukS 
be .. adtc;uale to imure deanliness of 
utC1lsils, display units and lids." The 
minimum cleanin, rreqliCDCJ is daily. 
but ""'ill be more oflen if required." 

Storn mUJt have adequate IKi' t;n 
and approved chemical supplies It m­
,ure that requirements of coml HlJ 
ckanin, and sanltlzin, schedules lit 

mel. If nccnsary. in·plK'C ckanir. : of 
display units may be rcrfOrmtl b) 
store personnel usin, disposable ft· l-'a 
1bt "casual applicalion of OOuscldd 
cleaning DCtnts is prohibited," .... C_ 

Pest control lurveillance wi!1 be 
pctformcd doily. an~ monthly In're<' 
dons are required, The casual UII( ~ 
household inS«lkidts by store rcr~ 
nel is prohibited. 

Application of pnlickles ,,'htrt 
nccdcd .. i U toproct"cd as per comJW')' 
policy and only under the din:clion of 
a qualified technician after .dequalc 
precautions have: been laten 10 ~ 
1<cI the prodlle\ and prodUCI ""''''' 
surfaces." All display units and li.h 
... ·jU be dni&ncd to "minimlllC lhe ~ 
sihility of pat ac.:ccu and/ or harbour· 
acc·" 

Foodl idc:ntlfied in the lukklinn ih 

potentially hazardous must be disl .... -m­
cd by slore penonnel. 

Three 'ood c ... tegories may be llli­
pcnscd in bulkfood conlainers il all 
container and utensil rcquin:mc:ntl an 
met. as well as euidtlincs one: Ihu'up ...... 

These thrcc calepics may be Jir 
pcnKd by 1I0re personnel, by If;! nlY 
dlipcDiing containcn. or by dilf M­

in, s)'ilC'ms that " protCC1 foodl I om 
handlin&. adulteralion or conlan lU' 

lion from any source," 'fMy nNl: toe 
dliptnscd by customen "1rom an Jr­
pro\'ed container at referred 10 in (c . 

lion 8 provided that aU rcquirtn nl, 
or Scct'ocu 1-8 are ilrictly adh«td 0: 

NaI''''''''' _ 
FOCIIIs that are not potentially u ' 

ardous. such as pcas. beans. pin. 'li­
la, nuts in the ""'II. dried (Nits UIJ 
\napped candies may be dispertSC by 
cullomns from approved conta, ICfl 

with dispcnsin, utensils referred I ' it 
Section 8. 

Liquid nonhazardous foods suc:' ,I' 

oil.. honey and .yrup' may be .Ii> 
pented by emplo)'e .. in pr<.patb l!'" 
'orm. or by customen usin, a P\-j)' 
feed .)'SIcm. 

Pet fOOlh may be dUpented by , .... 
tomcn from an approved c:oalaincr if 
there is physical Kparadoa from ~ 
IIWI food lotItion. and the prod"" • 
idcolifted by si .... 

ThE MACAlONI JOU ...... 

CONTllOWNG 
EXUIERANCE: 

A Guidt w I'to(iJin, from 
CIum,.. in Malurr /nd.tJ"its 

We haw dcsc'ribN how a Strate&ic 
Orrortunilk"S Profilt koo an Innova­
tion Bud,Cl arc usN for Ihe Nlenli­
~Iion and analysis of stntqic op­
portullita within a busincu. 

Ilowevcr. idcntilyin'loOO ' lrItes,ic 
or ' Jf1unitKs is net enoulh, There arc 
II ~ast lwo major stumblinc blocks 
to 'ploilin, Ihcse opponunitics. 

'lc fint is that the manap:mtnt 
n IDS of many lar,e US, corpora­
tit- . distuura,e the enlrepreneurial 
Ie itics and risk·takin, necessary lor 
I :" . \'t'nlure. We will cover Ihi' 
\U .:c1 in more detail Iller. 

'lc second IIlIjor reuon why JOOd 
ii' eak oppdrtunilici Ire not devel­
op I is the lack 01 a scnwble imple­
IDI. talion plan. We ftoo lhal many 
C"D panics beromc so enamored o( U· 

pit In, new ideu or so en,rossed in 
lOt .n, a new product line', potential 
fn. m:s thai they nner overcome 
lhr.. r initial Production difficullics or 
dc,..:1op I ralislit Mlrket Auainrmnl 
Plan, Initial "let lOlls an: usually 
~hl, unrealistic. and lhe problem is 
compounded by equally un~alislic 
Int·)'w production WCCIS. 

MOIl of I..... diJficuities con "" 
lYOidcd by a combination of cxpui­
_ oew r*oduct c:ounKl and I 

PIOprr Market Aillinmeni Pion. A 

Non ...... 1983 

DISCOVERING THE FOUNTAIN OF YOUTH: 
AN A"ROACH TO CORPORATE 
GROWTH AND DEVELOPMENT 

A Pr_nlatlon by Roger W. Hearne and Ka 
Ihleen Crilpell Ilackmer, Arthur D. LiHle Inc. 

Market Allainmcnt Plan dcscribc$ 
how the compan)' can mo\'e Irom its 
ClInent position 10 when: il must be 
in order 10 profit (rom lhe opporluni­
t~ idtntificd in the Slrate,k Oppor­
luniltn Profile. 

The relationship bttVl· ... cn the Stra· 
le,ie OpponlJnitin Profile and lhe 
Market Attlinmenl Plan is ,hoV!o'n be­
low; 

COI"'fOI'* Dtnk,_r" .1ow 
Prepanlor)' Work ; SIrat~sic Or-­

pOnunilies Profile; SeI«1ed Oppor­
tunilies Esplorhl in Greater Depth; 
Ik~ Opponunitin ScI«II!d; Markcl 
Auainment Plan De\'clope"' ; Operal­
in, Plans Oc\'Clopc:d in Delail. Capil:d 
Appropriations Prepared an'" Sub­
milled; Business Sian-up, 

.--..-
Previous Year's InnO\'aliun Ru"'· 

I'!I ; Cwrcnt Innovation Budcet; RI:D 
Budcct; CUlTC1lt Innovation Rudgct . 
R It D BwCCt ; Currcnt Innm'ation 
BudJd; CUrTent Innovalion Budget; 
Normal Opcratinr: and Capital Bu"'. 
&etin, Systems. 

In Ibnn. lhe SiraleF Orporluni· 
ties Profile teUs )·ou Vo'htrr )'ou VI'anl 
1°10. and lhe Market Allainmcni Plan 
lells ),OU lhe: most sensible roule 10 
rollow IU get then:, 

To C'Otlstrucl an intelli, ... nt Markel 
Aluinmtnl Pbn. )'OU muSl firsl con· 
sider wMlher it is more scnsihlc Iu 
,nch the 8011 11uou",: 

• Internal dt\'elopmcnt 
or 

• Acquisition, 

Fur eumple. the Stralegic OpJlUf­
tunities Profile rna)' have kienlifiCl.! 
an important market ... merlin, from 
Ihe 1D"''Cr costs 01 a new key It'th· 
nolol1, such as usin, col'" (ormin, 
of 11."1 to manufacture conwmer 
hand tools. The Innovation Budget 
vdll I)'ptcall)' allow the: csploralion o( 
the opponunity 10 the point ViI'here 
several major conclusions can be 
reacbcd: 

I . The cold fohnin, of stccl is uw 
by a variety of US. companies 

producing PfWUCh ... lu!l4~I)· re­
latC\! III ..:nnsumer han'" luul~. 

2. E 1CCS1 cupacil )' eli .. b in a 'igni­
f.cant number uf Ihnc cum· 
p:lniC1t b..-cau~ uf It..: do~nlurn 
in Ihe autnmutiw marttb, 

3. The- \'aluc u( cuM fl",min, lech­
noh.g)· is u,uall)' nUl renected 
in the ,tuct pritts uf 1h..·\C cum· 
('Iani~. and It number uf the 
bellcr companin Kit wl.'ll heluVl' 
Ihe liquidaHon value uf their 
a~ls. 

4. Cui'" furmin, is lil.l.'l)' lu 'rt pliKc 
hot forging fur man)' cunsumer 
hand touls lmo!r thl: nelt IS )'Cilrs, 

At this point. managemenl mighl dl!­
ddt tn crcale a Mllrl.!!1 Allainmenl 
Plan ba'oCd un lin acqui~ilion , The 
Market Allainmtnl Plan rur a ,uccn~­
lui al'quisiliun is as cumple. ,lRd dc­
la ikd as an inh~rm de\'clupnl\:nt plan 
-)'ct urlen prune 10 failure bccau\C 
01 inClpcrk fK.'l: . Fur L'samp!e. , ... e mighl 
dilCu~s Ihe 'ollo~'ing id~'a, Vl'ilh a 
client bdOre ctlnstfUCling a Market 
Attainment Plan ba)CL) un al.''1uiloi linn. 

Gh't'n atqui, ion rrcntiums. you 
,hould not I.'sp."CI a hi,h return un in­
\'CIlmtnl unl,,-u: 

(Cont,nutd on ~ 261 
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Pasta 
Prescription 

I (''\(rlb(' 1 .... '1". II (ouht ft',hut' thl' 

I \ k '.tctor, ..-"ocidtt' rt \\ilh ( Olon.", 
t " ,Ht cti".' ""t" , 

.. "Io .. IIIUI., """"" ''' ''1+ II I.", 

" 0 \\ dot" Ihi' ,t'I.UI ' lu 
1'."1,, t OIl"lIl11pt ion ! 

n III 

" 

P" .. t,,, - let" tell it lik,' it i .. . 
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Controlling Exuberance 
(Conliruld from page 231 

• The acqUWlton is in I rel.ted 
indUllry and ofteR 1)1tCfJ), ; 

• The KQilWtion is distrnKd and 
) 'OU can lmprovc its performance; 

• Tbt Kquwdon is small and ob. 
KUrt: and "only you could lo\>'c 
IL" 

Search ftnI in lhose: areas most 
closely ulated to lhe businnsn )'00 
know and In . 'hieh you C1CC1. xlrch 
In "COfK'Cntric circles" and .. -ark 
dowl)' OUIW.nU. makin, 5Urt )'00 
hIVe not missed an obscure and un­
dervalued opponunil)' in I closely re­
lated businm. 

Buyin, compana is like buli n, 
",ock. Only the thouJl>tku buy .. hen 
the ",ock is hiJl>ly touted and hlJl>ly 
priced. forJd the enthulium 0( the 
trade pw and Wan Stml'. latnt 
n:commcndaliocu unless you .. ish 10 
outbid the public to lakeo lhe Illelt 
&fOWlh ..... nd~'tlnd. In U:iilton. hun­
dRds of companies are lookin, I' the 
I.IJDC .1,.1. 

The "ancnl owneD of an Kquiwtion 
candklatc always know morc about it 
than don • powui •• buyer. As • R­
sull, barplns are lew Ind fir between. 
This means you may hive 10 proccu 
300 companan to find 10 utisfKtory 
candkl.lH. and cipt of ttacK will re· 
main stubbornly o\'Cf-prictd. K«p 
compana comin, throup the ana· 
Iytical pipeline in parallel. wilh at 
leut three very promwn, candidates 
workinJ umultaneously. Otherwise, 
you may become cmotionaliy com­
mitted to one beeaUK il Ii III you 
ha~ in the pipeline. Analy,is com 
ire trivill compared 10 the Ioun )'ou 
will incur from I bad selectton. 

A lri<ndly acquiutiott almost al ... y. 
involvn a hiJhcr purchuc premium 
and mly .. ill p:ncrale ' .. ,"uill Ind 
conuoYl:ny. The selrch for .. friendly 
acquisilion may eliminate a number 
of candKiAtes v.'lUch would be I bell!:r 
malCh for yoUr company. And, finilly, 
I friendly acquisition ml)' involvc 
lonl manalcmcnl contracts with lhe 
manalen of Ihc acquir\!d company. 

Someone can find tomethin, lipifi· 
candy .. TOIl' with Iny company. par· 
dcullrly " ''''=n I purctwc premium is 
in\'OIved. To counltract this phenome­
non, "ron, ad\'OCK)' and commitment 
by manaccmenl arc n«nllf)' 10 make: 
a major Kquisilion OCC'U·r. 

When acquisition search and some 
nccolillionl can be Iklepled 10 otheR. 
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lhe Chief Euculive OffICer can dele­
piC neither the initial contac1 .. ·jlh his 
counterpan al the candidale company 
nor the penonal diKll15ions to naab­
li~ lII'OJkin, n:lltionilhif'l. In addi­
tion, lhe Odd E1CC'Utive Officer must 
be an IdvocalC " 'ith his Board or Di­
rcaott. Ind ~haclle them Ib:Jut the 
tcality 01 1"-: KquesitKln pruc~ss Ind 
Ihe initial murn on in\'C'Stment. 

You can tell n:latlnly linle IboLIl l 
J'IOtenlial acquisition from lite outl ide:. 
The oWJ\Cr of I comptln)' can juUIc 
the bnoks mon: ell«ti\'eI)' than )'OU 
cln decipher lhem from the ou~lidc, 
Reach enou,h or a "pm rorma" lIfe.' 
ment 10 that ) 'OU can CCt a IOphi~i­
cated bulinns analyst in"MIt tht rom­
pany, and let him determine itl real 
\'lIuc. 

Typically, only three or fou'r CiUl­

didales " 'ill fit the: x quililion criteria 
clowly and be "'illing 10 5C1I al a rea· 
lOnable price, Good candidates ~Id 
not be eliminated unleu lhere arc lU~ 
"antial reasons., al Ihe allernati\'ei 
may be: e\'fn poon:r, 

Then: is noIhln, 'A'OrlC than h",\'in~ 
" bank lendin, olticer running )'ol"'r 
compan)'-<lCtpl haVing il turned 
over to • Chapler 10 Trustt:. 0" nut 
ovcrusc-Ie\'eraac. overreach. 01 "'Ipand 
50 fill )'ou cannol Ibsorb the rtsultl 
or I miltake. 

n 1hi."1C i1hmrltions of lhe dangers 
of an unmapptd acquisition proiram 
arc nol wniciml, ronsKkr the ri ilks of 
an unrmpped markct entr)' Ihrough in­
ternal dc\'C'lopmenl. 

Although • campan)' ma)' alre3l.l)' 
be in a particular induslry, v.\: find it 
is orlen unr.miliar ""ith l~ Ikills 
ncccssary '0 inuoduce a new product 
line profitOlbly. Often, the company', 
manasen pined Iheir new rroduct 
clpericncc in Jlo'A1h industri«. and 
the)' mly not Undcn.tlnd thlt the 
ruin of the l&mc are quite tJilferent 
in a mature industry, Prc\'ious ~l· 
petie",;; in a Fmr.1h industry may be 
misleadin, in se\'Cral 'A'~)"'! 

• The product life C)de is ~!!!II)' 
dillen:nl in a maturt: indui.ll')', 

• Combatin, entrenched competi­
Ion in I mature industry rn:­
quenll), Rquircs the UK of non· 
traditional ~nrateck'1 . 

• Distinctly different planning 
methods ue flCCC$lIry 10 handle 
tbe difJclrmt charactcristlcs or a 
mature indUJIry. 

To undmaand thew poinlS. h will 
be h.lpful to look at """" 0/ the book: 

principles 0( the industry life I 'de 
and undcBland " 'hal thni: mea 11 
terms of Klec1ini prKtical, I ud­
headed market enlly ilfltcgics, 

Let Ul "an with I buic; CORI. :1": 
the iooUWy life cycle il lbe SUI I d 
an 0/ the produ" lioc III. cycle. .;", 
constitute tbe indultry. This simple 
statement reminds UI that indutU) 
maturity reftects an uBLkrl)'in. :and 
mor.: basic "ructure. 

For cumple. an industry uwaU) 
b:,ins 'A'ilb a cener .. PUrpoK PI('" 
line introduced b)' In carly entrepre· 
neur, like Henry FON in aulomobiln. 
A 101 of lime and eaort arc PC'\.-dN to 
de\'flop primary demand, intmJuce 
customen 10 the product'. b:nc6ts. 
and to cn:ate iCnsible chaMels d 
disUibutioo. 

In ill early ila,cs.. an ind"'tf)' IAJ 
its fim product lioe follow the ~ 
Iro'A1h tun'e. In fact. total ioouioll)' 
\'oIume is euedy that of lhe fint 
produa Ilnc-tb. Moocl·T FOf~. I", 
('umple, The: fiBi proouclline usuall) 
has a gradual buildup of volume O\'(f 

time .. the market dcvdops. and IhnI 
an abrupt down~un'e . 

The dov.'n-QU\'c is causa,) b)' " .. HIt­

pctilon intrudutin, impfoved and 
more 'pcdaJizcd pruduct linn. A~ thr: 
induslry develops runhc:r. market n~-M 
become cicarer and I\('W comptl l:on 
enler, inuooucin, t"-:ir own pJrl IUd 
lines which are "rltted toward d' lef' 
enl Kg.nl\:ntl of the market. Thu~ , Iht 
Cadillac and lhe Stut, Bearcat I I (It 

introduced II hiatt·income se,JMfl ~ 
the aUlomobile market. ,,'hile tho: 
Chevrolet " 'II positioned 10 al :al 
to th.: KJmc:Dt of 1000'cr-income en 
'A'ho wank"d an enclmal aul~ ik, 

Durin, the 1'''''1h pIwe, the ... 
sumcr Icarns somdhin, aboul I to­
mobiles, There arc I few rudimcl J1)' 
scnicc stations and KVCrai IUtO I :aJ.. 
crt., and the product'. character tic1 
are no 10DIer a mystery 10 consul :rs. 
In shon. an industry ,tructu1e b IJt. 
\'clopin&. primilh'e channels of lis­
tribution ar.: in place, and MHnC' lOtI M 
or capilli appcar-cither hom pi ,6U 
or rrom financial inuitution. and bt­
\\.'1lon who can KC a new IMlbC 
1k"lopin,. 

As Lhe iDdustry siructure deVtl"f'l 
runhcr. the introduction of new pr06-
uct lines. becomes easier. and tbdr 
\'OIamc elpanels more rapidly becaGIC 
the consumer is more knowkdJrabk. 
Ihe dealen betlef ntablished. lbI: 
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I lStalThday's AlI·American word for 
[u . A powerhouse of nutrition In all 
sh pes and slus. High In energy-produc-
111/ carbohydrates. Lower In calories than 
m; .1)'popularwelght-control foods. A !'ell­
ah.e source of Iron and hard·to·get B· 
COlllplex vitamins. Pasta/ Elegant enough 
[01 gourmet tastes, Light enough for 
America's new fitness generations. 'Pasta/ 
Mude best from Amber Mills \tnezla No, I 
Semolina. Imperia Durum Granular or 
Crestal Amcy Durum Patent Flour. Make 
sure)'OUr pasta products are as fit as the 
crowds they feed , Shape 'em up with 
Amber's pasta perfonnlng Ingredients. 

e"··· ... LIIIO ...... AuItICtv. MwI-GeNrI'OItcet. 
!II PIr.II."",,5&~ .. t2I"'-3" 

Pasta makes 
fitness look 

like fun. 
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financing imliluttonl more clJ"I:ri. 
cnced. and the ultsmln more familiar 
. 'ilh his customers. As • mull. (he 
front skit of the product line lire cyck· 
I1ccpcnL 

In the Iitc ,fOWlh phlK' of Itn in­
dU1l1y, competitOR bl\'c karnal to 
match I product li~ innovallon ... ·jlb 
remarkable spcaJ. A product line in· 
troduced inlo I laic l'owah indut.U)' 
is likely 10 be \'e'ry litep on the fronl 
slope because iI achicvn more rapid 
dislribulton throup I more IOphiili­
nl~ industry. Howc\'cr, it is aiM) likely 
10 pull. more rapidly as rompetitors 
enter ... ilb similar rmx.lUd linn and 
drain oft Ihe available markt1. At )'01.1 
can ICC in lhe illustration, the Product 
line lire cycle auumn I si,nific,.nlly 
different 'onn Ihan we U'N nrlkr. 

8)' the lime an indUiU)' rt ochn 
maturity. the indUitry ltnK1urc i, com­
plete and del.iled. CompclitOH arc 
now even morc iOphistic<lttd. Se\'cral 
market 'rCKlrth finns hnc .'ready 
investi,I'N the consumer', c)~~ink 
flte while bu),in, the ,<JOds Irod have 
speculated on lev..:r.1 . " ) '1 the con­
lumer miahl be nlade boIh 10 sptrkl 
and blink fuccr . We know ,,'hed~r 
lhe m.le conwmer ",dtn his car to 
be • Sportl cir, a hardtop. or • dO'se 
penonal frierkl. Thae lI'e K\'(ral 
trade ma,azines. and ..:ach 0( thtm is 
dull. 

Whal bappenl when "'l' introduce a 
new product line into a mature indus· 
Iry1 

Typically, " 'e OOstn'e a lleep frool 
slope IS introductiun OCCUR. It will 
appear lu the manacemenl 0( ,he: com· 
pan)' producin, the new item Ihat iI 
is more MKCtUful Ihan any other 
prodUCI line lhey have introductd. 
And. for a short period of time. th.t 
may be true, 

BUI then . 'h.1 typically happens is 
that competitoR btain 10 plot counler­
U"tcein ,,'hen IhC"y discu\'n lbe ncw 
product line in I InI market. If Ihty 
bclie\'c the: line will be SUCC'tnful. 
.cwral probably &ear up 110 fAIl as the)' 
an to rrooUC'C copies .1 a .lill1tly 
lo.-er piricc. 

What does lhil mean about the 
shape of the product lint life c)'de in 
a mature incJuury1 

It will rile rapidly, but il is likel)' 
to n.llen OUI equally rapklly, to re­
Io(mblr: an uptiitk-down .. t." R.pid 

D«cptancc lends 10 be followN by 
equall)' rapid naltcnin .. u comptliton 
cnler " i lh their u.'n "knock-olr' linn 
or UIC pOOn, and other lC'Chntqucs to 
protect lheir ~ilion, 

'ma,ine lhe manaacment of • busi­
on. compelin, in a mature induslry 
Ihat introduces ils fim new proouct 
line in K\'Cral )'Can. III product man­
'gell will proclaim lhe greatnl new 
proJuc..1 line SlK'\."CU in this history of 
the compan)'. And. Ibty " 'ill ~ able 10 
pron II with actual n'Sultl-fdr pcr· 
ha", I B months. Then, ct,mpc:liti,'e 
lines rome in, alk1tht initial rompcli­
live Idvanlaac is ~. 

There il anolhcr charact..:ristic 01 
mature induilria Ihl t compounds the 
problem. MOlt companies uperalin, in 
mllure indultrics havL' manOllcrial ~,. .. 
terns whkh Iypically require .c\'eral 
le\'cl" of pain.,."in, rcview before K­
lioo can b.: laken. Ironicall)'. ,lthou,h 
lhe product line life c)'de has come 
to chanl( direction more rapidly, man· 
'acmena', reactions hne bcromc more 
deliberate and IlrlKlurcd. A. a rnult , 
the nallen in, of sales Iohortl)' .flcr 
inlmdUl;1ion is rarc:l~ 'r«Upiz" be· 
fore some time has pa50,aJ. By lhen. 
the c'omrany may have built a new. 
lIulomat,,-d plan, Ihat nteds III operate 
al full uracily 10 make moncy, After 
all, thai is UK1I)' " 'hat some '1IItclN; 
pl.nnin, formulas Ic..ch us to dn in a 
malur..: induilr),-Io fnr lhe 1a.'nI 
pouible 4.'ml1 by buihJinl larle. hi,h­
"olumt rlants, 

An cumplt of (hi. par1ic"I~r lilul. 
tion occurred wilh a compan)' th.t 
manufachired cruisinl gilboall. The 
founders undem.ood th.t, dnpile the 
industry', appar..:nt malurily, lhere WIS 
a lar,e unsatisfied demand for )'achl5 
thai It &Ca" looked IS if lhe)' cuulll 
gil around lhe . 'orld safely. They 
copinS thc dnip of an old En&.1i!.,h 
)'IN.:hl that sailed quite poorl),. Their 
product was also si,nificantly O\er­
. 'ci,hl and therefore eIpensive 10 man­
ufac1u're. The boat's principal vinue 
was Ihal illookcd both tradiltonal and 
DUlhtntic. 

h told like . 'ildfire, 
The cum.,.ny Ibm mikSc I clas,ical 

mature market milt.ke. It in\'nlcd 
helvily in rK"A' production facilities.. 
upanded its orpniLItion In produce 
Kvcral morC" modcJs--and lhen within 
thfft years, found competitors on the 
mieket with Mlenlkal look in,. but leu 
upcnsivC", copk'S from Tlliwan. Tod.)', 
lhe oriJin,,1 corporation il baoUupl. 
Its product line: life cyclc haIJ , spec· 

lKUllr rise, bul lhe ludden fa l oft 
was brutal. Wh.1 il derived hOJ) Ih 
ICimin, curve . ·IS h.nkrupc,,'Y. 

Whal lcuons don lhe ahow :\. 
ample oller about brin,inc inteTl 111\ 
de\'doped inoovations into II m. Ul~ 
industry? Let us wgnt Io(wral. 001 

as absolute lrulhl but IS lukJclin , ; 

• Fir.-. ir a new produc.1 lill i, 
inilially .uccndul. Ir)' to 1t'11IJ"I 
),our elp«talions. Do nnl 111116-
malically assume: Ihal lhe ~.llllt 
rate of Iro.'lh will ronlinltC 11\'(1 

a lon, period of time. 

II S ... cnnd. be realistic aboul lbe 

lenath of time Ih.1 il . 'iII I:tb 
fn" competiton 10 ml!ch ~0Ut 
innovation. ptan 10 uplDiI Ihal 

Icmpctf.ry lime ad,'anlage b) 
followin, a . 'ell-dc:\'clop:d IIJ' 
arcSlh'c Markcl Alllinmcni J'lan 
and permit )'ourvlf • minimum 
of lenlalive dabblin,. 

• Third, mainlain a m.n., emtnl 
.)'I tem Ih.t ,110-." npid rnp'nltt 
10 rompeliltan, Do noI bui)' Ih: 
new prodLK'lline wilhin the "OIM 
rnronlibililin" Ihal a bul)' mJ.n· 
aJi.':' may ha\'e. Do nOl lC\luirt 
illo adhere 10 normal. Uc:libcl ,Jlt:. 
Ind, perhaps. IC'If-ddeatinl l'lId· 
gel and rniew proccucs. 

• Founh. dn..-Iop I prodlKl ,"'" 
Slra,el)' Ihat is rc.lislic al lui 

marlet·plact and compel \t 

condilionl. In fxc , it is U~I II~ 
cuenli,1 10 avoid .n earl),. h J, 
Io-heall blllic wilh enln·n .• '\1 
competiton, 

Given Ihtsc ,wdclinn. 00-' " 
wis.e inlcmal Markel Attainmenl In 
developed? We adapt the Marut \1· 
tainment Plan proceu 10 lhe ind J, 
ual ntcds of cach dient. Ho.'\ : 1, 

preparalion 01 a t)picaJ internal ~ I" 
ket Allainmrni Plan mipt procet' l) 

follows : 

The fine step is fo revicw 1M IC' 11\ 
of the Stral~·,k Opponunilics Prof "I 
session wilh emrhuis on lhe comf Ii· 
live dilS«lion and bun of coml Ii· 
lion wilhin the lar,ct ma'rket IeIRi nl, 
The key informacion and IUbscq b:nl 
results of rncareh effort. amonl u,m 
are Ofpni.z:cd in a document .nd . ir· 
adated to key task force mcmbcn in 
preparation for a plannin, ~,"i. lCl. 
[kpcndin, on thc ;round CO\'crtJ in 
lhe: initial Slratep: Opportunities fro­
file. and the complelily of lhe inud 

IContinued on povr.I 30) 

Till!. MAC.dONI JOUJ!'IlAL 

Pasta is a 
product known 
around the world. 

Buhler·Miag is known 
around the wortd as a leader 
in pasta manuf'SCluring equipment. 

And Buhler·Miag is also 
an inlemationalleader in milling 
equipment and systems for 
semolina and flour. 

So if you want to take 
advantage of wor1dwide expertise 
in both industries, consider 
Buhler·Miag. A company that 

spans the 
pasta and 

milling industries. as 
it spans the globe. 

Buhler·Miag conducts business 
in over 100 countries throughout 
the wortd. International 
headquarters in Switzerland. U.S. 
headquarters and manufacturing 
facilnies in Minneapolis, Minnesota. 

Contact UI for Information 
on our complete Ine of 
pasta proceulng equipment. 

J$t ~ 
~ ~(BUHLER·MIAG) 
~ p.o. 80. 9497 . ...... apoIis. MN S5440 (6121 SCS·1401 

59 CUf1ew Ol'lve. TOt'onto, CANAOA MlA2P8 (4161445·6910 

..... 0 
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tu be r~· !I,Uh·N • • 'C then foCht-tJulc • 0Ik:­

In 1,,'n .. \I.)' pannin, saston to include 
Iho~ • • hn .Ucndcd the Ot'i,in.11euion 
and an)' oltk!r mcmbcB of manllc­
menl . 'tatl . 'iII be dir,,'CtI)' i"\-"(llved in 
implemental""' . 

The meetin, Iypinlly "an, by CA­
plnrin, lhe propoK\J innowatton .nd 
all of ill charKtcristtcs. We discus, 
1~ lar,cl .OOiclKC. comptlilive pnxS­
UCI5. lhe mar,ins (he product ihoukJ 
amcratc. and its ocher key .Uribules., 
We allO lIncribe lhe rr.~llJ of our 
market inv~il'lton. indudiR, impor­
lanl rldl Ihll our dient may not have 
known. The patlicipanlJ .110 .pee 
on I"" ~ ... 01 malurilY "llhe mukct­
pllCt', lb.: rullltcm lhe product line life 
cycle .t1oukl follow. And Iever.1 other 
fKlon whkh In the view ul the parti­
cipantl are ~ucnli.1 10 I~'\I. 

The M.al IlCr in tM crcalion of the­
M.ftcl AIt.inmcnl Pl.n il lhe mo.t 
tnjoy.bIt and crc.tive, We use com­
petitive role-pl'),in, ., • major pan 
of "rah:" fOrmulalion . The dim. de .. 
lcrminn I preliminary cnlry IlralelY. 
.nd .'C pI.y it .,.insl the Klions the 
competitOR .rc likcly tu t.ke. Thas is. 
the point .1 which our c.reful i1udy of 
Ita.: competition P'I)" important divi· 
Iknds. The Klionl .ntt reKlion" tht 
unupettN lraJ'S • • nd the ch.n,n in 
.I,.ICJ)' Ihal rnull uc boch fMMI· 
in, and valu.ble. For eumple. the 
proposed m.rket 4:nuy m.), be dirmly 
" .inll • compc:thor's mosc imponanl 
£WII"rhical .rea - one which the­
compdilor will ftlbl h.rd to ddmd. 
This me.n, m.rJins milht be cut un· 
upa.·h:dly, ~'I" riromottonal Clpmsn 
irK"urrnl • • nd roll-out distribution df.. 
layttJ . 'hile the banle is 'OUPtI. In 
tum. thi. requires lo.'cr inili.1 saln 
rlans and productton tarscts. 

The objccli\'e is to develop • fin.1 
rl.3n Ih.t dc. l, successfully . i lh re.1 
world rondilKms . nd compctilion. 
AIWl. the client pins. bet'" under. 
M.ndine of the stralelics to .void and 
,I the comp:lilive dlncer lips. Then. 
" 'hen Iik.-sc danJCr sips .ppear. the 
dienl knov.'l the rorTtCt counler·action 
10 employ. 

The' fin.1 st~-ps in IhI: "'"tin, Ife to 
fine-tune the M.rkct Attainmen. Plan 
and 10 m.ke cert.in the clienl has 
adequate rnoura.'1 to Clecute it. In 
Ihis. u in ilS earlier uprtlJ. the M.t. 
ktt An. inment Plan is reminiscent of 
hmI.' hu~nns unil sl'ralqies .rt ~. 

)0 

pared. uC't'pI th.t lbe M.rket Altain. 
menl PI.n fotUln at (trOduct line 
tilther than bulineu unit &evel. 

If lhe M.r", Auainmmt PI.n h~ 
b.:in, cre.ted for • m.ture industty, it 
.Iso dilen in its carriul .lIention to 
lwo particular facton : 

• Competili~ anal)'5is and the Ute 
0/ _p1.yin, IOChniq.... and 

• The UK of sped.1 entry s".&c­
,in dnianed 10 eJplail mature 
m.rkl conditions. 

The entry llrIIeJin which .n: IUC­

ceulul in a malurc market tan be ai,­
nik.nlly djfrernt from thole \IIrd in 
other m.rkeD. Followin, an lOme rc. 
eml ..... pIa 0/ mtry llrolqin lIIaI 
employ<d ICChniqun ~bIc ooIy in 
molu .. indu"rics. One cumplc is pro­
"Idcd by a Ihoppin, conln _lop. 
menl firm th.t dccidet.I to mter a rom-­
pclilYe urban Eat c-. market. The 
firm knew lllal JOOCI Ihoppin, emlCr 
properlY would be dilIicuIl 10 oIIIai. 
at reasonable pric.-a. As a result, it 
dcddcd 10 enl.... !be martel III"""" 
lhe back door. 

II pined conlrOl 0/ a .. rp: money_ 
I";" retail company !hat _ • 
si,nificant amount of shoppin, mner 
real W.le thai wu undervalued on itl 
books and ..,. rcfIc<tcd In iI. IIOtk 
",icc. The &<quisilion and lUbs<qucnl 
propcny dc'~1opmcn1 ha .. JOIIC ... 11. 
The retan company"s elCal cub and 
lhe liquidalCd .alue 0/ iI. OIhcr ...... 
will mo .. lhan pay lor bulb lhe a<qul_ 
litton .nd lhe wbitquent develop­
ment of ill real aI.le. 

Acquisitioa 0/ • fallin, c:ompony and 
strippin, it 01 ib undervalued IUds 
iIlustr.tes 'wo points: 

• FiRl. there .re Jow<Olt, indeed 
"'"-financillJ, enlry lUaIqicIlhal 
can be used in a m.ture market 
lhal an: ..,. ...... IIy available 
elsewhere. 

• s.:rond. H you fall 10 _lop 
ntw opponunilin in a lUIure in. 
duUry. your ...... company may 
become vulnerable to • takeover. 

The _ cum pIe 0/ • Iboo"'l_ 
fu) m.ture market entry IIr.lq)' is thai 
of Coc.-CoI. and its CDtry into the 
wine indUlU)'. When Cote CftICrcd, il 
did ..,. allC1DpllO buy afuHy inlCJtllcd 
wine producer. witb ill massive inYCll. 
ments in vhwyards and production f • • 
cilitics. Fur one thin, tbm wen few 
""'h proopc<ll, and lhey ..... pr0-
hibitively elpensive 10 pun:bue. In-­
lIead, il boU",1 a UDall. ",oIIIabk New 
York St.le wintry n.med Taylor. 

Coke re.lized somclhin,.buu the 
bases of competition in "';nc Ih. rno 
others did. It n.'COfRil.nIthal Ilk.- )P' 
cal consumer i l confuscl by the 1'Ift!. 

pliclled array of tr.pe n.mes. Ct\. 
and French subeil," which charnel riu 
tunml winc I.b.:ls. Conwm-:rs \I IUkJ 
"adly depend on CllablMcd I .no! 
names, IS they do in other bcw, IJC" 
Indeed. M.lcus had .lrud), PW\'Cft 

lhal the COOlumtr will fI.,'adily hu)' .I 

"inc withou~ knowin, lhe n.me or "It 
of the p.pe in the bOUle, 

CocIl-Col.·s markel allain""," .. 
pI.n was 10 acquir.: T.)'lor. builJ .I 

brand franchise by rtposhioninl r .). 
lor u • quality brand name • • nd J'W' 
chue: iIs productlrom bulk ",""uem. 
It .voided he.vy inVCllnK'f11 in \·int· 
yanls and productioa ladlhi .. bee,,,,, 
the poItntial savinp In op:r. tin, 4:U~b 
were not IS import.nt to hs lUC'ctu 11 

wal buildin, a brand fnnchi!e. Ta)kw 
C.lifornia Cell.n is now • mOljof 
brand in lhe US. market 

The follcw.i n,lisI of m.lurt matkC1 
mtry sar'lrein is Intended to stimul." 
your taste for nontradition.1 thinLin, 
rathir than to be all·inclush'e. 

I.~" •• I p_ 
Ac:quililion r.lller than Inlernal Jc. 

velopmnn is particul.rly awlicabk I~ 
• mature industry bee.us.: il rem, \n 
a potential competitor. An ellmrl ' of 
acquisition and rationalization i" the 
t.boppin, center developer. To ! me 
dqrec, Coca<ola's marke. '"lliD! :nl 
plan for T.ykt fib into this cate II') 

as well. IS it rationalized the MC\ or 
intqr.lcd facilities in the winc in " . 
Iry. 

J. AqIIIre .... C_ ,,: 't 
Companies which operate it " 

limited acopaphical rn.arkct. wei al 
ret.ilen. wholcsaletl, .nd buil n, 
materi.ls manuflcturen., ofltn 1st 

acquisition .nd consolid.tion 01 ~ ni· 
I.r companies in ntw JCOIflpl :al 
alcas IS • melhod of upansion " :h· 
out (re'lin, new competition. S nt 

companies use this stflle&), 10 itC\l in: 
new product lines .nd conwti, ,lit' 
them into lhcir elislin, markedn. , .... 
lems. 

.L 1mtIop. Sporl 1'--.1 NIdIe 
OfICn a niche can be ...... Iopcd lhal 

is reillively free: from competition. A 
niche Clft be CI'tIIed. fur esamltk. 
wou'" 1Cchno1"l)'. row maier;'" 
1OU!<In" .. _phlc:aI Iocalion. 

(Cont~ on poge 32) 
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If you were at the North Dakota Mill . 
, ~u'd see one of the most modem 
; Iilling facilities in the world. You'd 
: .., the latest equipment. the finest 
I b facilities. and one of the best 

.t loadout systems in the country. 
au'd meet people who are con· 
·rned with producing the consis-

I nt quality of durum products 
. lat make your pasta superior. 
I lace your order now for Dura­
I Ita No. 1 Semolina. Perfecto 
I urum Granular and Excello 
I .ncy Durum Patent Flour. 

NOJlTH DAKOTA MILL 
l i'a...t Fork_. SlW1h llakc.c. !>Ii1Ot 

Nov . ...... 19K3 31 
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~. R-.-I ... k ~t_ 
Quile innovative mature indu~If)' 

entrin h;" ,c b..'fn mad.: Ihn""h crou­
liccnlin, of rotcnti.1 competitOR, lht 
IUrination of juinl \'cnlurn, and simi­
lar K'livilics . 'hkh can chanlc I ~ 
lenli.1 rom~li1Ur inlo an ca",-' fritnd. 
This is partK:Ulafly applicable o\'c'rseas 
when entirin, a market or ,.'htrc Ih: 
company C'nl~rinl has limit«l tlpilii. 
'11k' oil. chtminl. 500 ph.rmxeuli­
cal imluslrin oIlcn provide internlin, 
,,"umplts nf Ihis "raltlY in 1k1ion. 

Tn summarize whl' Ihis p:art of the 
" hnw In do iI" rmsSI,c has Men: 

• Tb..: rnxluct life C)'clc in a nla­
lure iJkJ~ry is lIiftncnl from 
Ihal in I &r0wlh induury •• nd 
previous Clperience in I ,fO"'lh 
iOOUliUy tin he misleadin,. 

• The ~"r"~1 AliainJmnl Plan 
JnoRM. is nih.' .... Y 10 dn (he 
special impkrmnlalion rl.nnin, 
n«HUry to rm)Jnilc 1M unique 
chuaclcrhla of a mature indu,· 
.ry. 

• There arc .. ·.)'s In cnlcr I mature 
industry Ihmu,h (he- usc: of non· 
.,aditiun.1 tdr'lt,in. web I' K· 
ttuire and rationalize, lhal can 
prn\'idc .Imost immediate ('ash 
Oow " 'hile rcmo\'in, II competitor 
hom the KtrK'. 

• U you uwn or manlSC I buwncu 
in II malutt indU$lry. and lbe 
compan)' b al54} ,,·hl. Wan SlIftl 
calls • "Joadtd lagard," lhe 
11J80s will be • lime or inltn5C 
prnsure cith.:r 10 U~ )'00 aUds 
propc',ly or In be acquirtd and 
ralinnalilN. You may be lhe cui­
nl " 'ar ror • company to ,el inlo 
a malure mari;cl KpnCnt it his 
h«n c)'Cin,. We "'gal you do 
illo them b:hlfC I hey do iliO you. 

American. Currently 
Taking Vitamin. 
• 37'l of the ,.coeral adull popula­

lion, ur ncarly 60 million adults, 
1001.: "ilaminl in 1'182. Of Ihnc. 
~I U~S'W J lOok them on a rel'llar 
batois (C\'cry day or almost n'U)' 
dol)" , 

• -4 I % nf wOn1l:n with childrrn rclU­
'01,1), Zh-c \'iloamins 10 one or morc 
01 (heir chilllreR. 

• Amon,t! children. \'ilarnin U'"'IC is 
mu~1 rommon amon. )'ounplcn 
aI-oN urkkr 12 ami iJ«rca!ICS ihiUP-

Iy amon. ttma~n (17';\ of chil· 
dren under ap: 3. 47'i1 uf child~n 
aant 1 10 ~ yean; 36 .... nf child,,:n 
aJCd 6 10 12 yean: JO~, of I«n· 
'Jen). 

• 5K9f. of adult multivitamin u.cn 
take a product co,"ainin. minerals 
and/ or iron. (1) 

• K3«;i. of lhe vitamin C supplements 
purchutd in 19M1 contained 500 m. 
or Ins. 121 

• M'i'.:t of vitamin E supplements rur· 
chaled in 1981 contained 400 IU or 
Ins. (2J 

V ...... U .... DcI» S"I 
Adults who takc vitamin suppkmtnts 
tend mort often to be; 
-I.maIe (4210) lIt.n l1li1< III ~ I 
-<:01 .... "..sua ... (46~ I .han hiP. 

",hooII39% ) or ...... scltool '27~ I 
-in cI.rical / ..... (45~) or prot.,. 

!lklf'lal/b\lI,incu ( .. l'i\ J octupalkl"J 
than manual workm (33%, n. not 
in .It< labo< rora: 135~ I 
In hous.cholds with annual incomn 
or 510,(100+ 1l9 'l1> I.han wi.h low., 
incom<. (31 10) 

-without children livin, a. home 
13K~) .han willt childt<n 1l5~ I 

-rnidtntl of the Well (45'1:) than 
an)"A'here els.c in the rounlry. 

a..-._k 
Do not ""'*. 00-. 
Are on Q doet 
IV. not on a diet 
b«ci .. Ir~ny 
(qrc;" Inf~ly 01' 

not at all 
At ....... a lot Of 

iQIN .tfIU 
ke ~ littl. Of no "reu 
Often read mogculnn ond --Seldom reod mogGrinH and --" -

ll ~ .. ., 
>2'10 

41~ 

2 . .. 

II) TIt< Gallup Study 01 Vi.amin Usc 
in .It< Uni.ed 510 .... SIllY.,. VI. 
Volume t. TIt< Gallup Or,.ni ... 
tion, Princ:tton, NJ . 1982. 

I2J MRCA Special Study. Mark •• R.· 
starch Corporation of Amtrita. 
Northbrook. II .. 19B I. 

Consumption Trend. Sup. OIl 
Chan,," in Eating Habit 

In R'cent lIudits. Amcri(an~ WI)' 
lhey art more he.llh and ltd­
conscious than tbr)' ha,'c been il lhc 
pall . This is pank:ularly tn)t 01 , 'PCf 
il"K'UfnC consumen who tend 11.1 r. 
:away from home more frequenll,. lhu 
tho§.e " 'jlh Sower incomn. 

lIere i, a kJok It lon,-tcrm pet 
npita food consumption trends 'It. kid! 
are indicathoc 01 how Americans 1ft 
chan,;n, their did., Some of lhew 
COf1wmplion trench tend to IUrporl 
riun, inltrals in diet and hellth _bile 
others do not. For inSlanc:e, the Ie· 
rocnpanyin. .abl< ......... ha. pouhrJ 
and filii lead consumplion incrnt'" 
bul thai ~ul"r. fa .. ; I nd oil. allO haw 
riKn. 

(l1angt:s in rer capita food 
",,",,umrcion. 1967-81 

Incrc:alot' in 
ron~umplion 

Poultry 
Fish 
Supr and s" .. «teneri 
POiatotl 
Fals Ind oils 
Fruits 
Vcrclllhtn 

Percent ch .... 
1981 / 1%7 

+ 3K% 
+21 
+ 16 
+15 
+ 12 
+ 11 

Flour and cereal prOOUCh 
IkcreUC'l in consumption 

+ 4 
+ ~ 

Colftt. tca and ('(":'041 - I'i~ 
Ego - 17 
BeaM, peas and Uuls 7 
Dairy products - 1 
Meal - 2 
Source: Per Capila Food Conluml 
IlId ... USDA. 

Cltkkn oM .....,. _ I ... 

has bttn IOOtrin, since 11J76. Pm" 
,umplion also has ris.cn while det 
have occurred for bed. veal and I nb. 

... C1IfIIo ... CGMOIIOpIIoo ... 
ris.cn by mofe than 20 pertCot net 
1967. Fresh and frozen fish con)· ~ 
ttoo has riloCn from 3.6 pourkl iI 
1967'0' pounds ill 1981. whi .. , dJ. 
filii ros.c from 2.2 pounds 10 2.1 
pound •. 

tCent""-"ed en poQe 401 

WHAT VITAMINS DO 'IOrU MOST COMMONLY TAIl 

I us· , ...... u.... "...... ~ .. '-.... 
Mr.t/t;"ilomi", 
Vllomin C 

• Vit~1 
Vitornin ( 

MiNfo" 
Vlfcwnitl A Of D 

•• 
32 
21 
20 

" • 

65 72 
32 33 
20 32 
23 II 
II 24 
not cn1.d not cnUd 
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1'01/0 Mo •• ,. In A..,.,lca 

TIlt 'talian e.,rib,,;,. - V. La I.sa an" S.~ 
When lhe halians came to Amnka 

al the tum of the century they 
camt in IlrF numbers and Ktllcd for 
the I00I1 pan on the eastern Itabo~nl . 
There were colonies In all of (he major 
cilin. of rourw, and 1OnlC' K'Ction such 
u Nor1h Beach In San FuncilCO. Tay· 
lor and H.Jstead Streett in Chica,o. 
lIalhln Hill in St. louis " 'cre: known 
for their dhnic backJfound. Omllha. 
for example. had a larac ron1inaenl of 
halians who remained (here .. her . 'or" 
on the railroad "'as tampletcd follow· 
ine the Ciwil Wlr. IUkl IJMHI of them 
".cnl inlo (hi: 110((1)' or restaurant 
business .. 00 nalurally 1iCfWd ratla. 

ntn~ c. Putnam. u«utivc .rere­
lary. Nurth,,'ttl Crop Impro\'cmcnt 
A!Iosocialion. Minneapolis. it quoccd by 
GiuK"pPC Prcuolini in his book. '''Spa. 
J.hclli Dinner" IS ";at in,: 4"hc maca­
runi hMlu.ary bcc:amc pcrTrulnmdy 
ntabliihcd afkr World War I. II was 
• minor imluslrY prior to that ","hen 
citizens . 'cre just belinnin, to rtaliu 
lhal macaroni prooucts •• crc a desir· 
able and .. 'holnome food." 

In 191', ",hen Ilaly joined III< 
Allies. impunaticn of macaroni ..... 00-
ucts cealed atMuplly. Imports droppN 
from a hi'" of 160 millton rounds to 
practically noahin,. Ind immnJiatcly 
lhere " 'as created an enormous demand 
for domtsltc product . 

Afler the "ar. Ihis new American 
indu"r)' wished 10 protect il~1f aBain\t 
the possible rnurcencc of Italian \."Om­
petition. It aska! for and ub:ainaJ ;a 
100riO. The industry " 'as at thai time 
mainly in Italian-American hands. but 
commerce " 'as no rnptclCr of na­
tiunalitin. As people of other nationOl) 
ori~ins joined in the manuftaeture 01 
nt3Caroni, the industry hccamc more 
definitely American. One Italian· 
American manufacturer. Joseph J. 
Cuneo. of lu Primiata Macaroni Com­
pan)' of Connellsville:, Pennsylvania, 
.... ho .... IlS " 'orkin, in the: industry althe 
limC'. rccalls that before the Firs& WorkJ 
War OIU the ronnpondcnce dealinl 
• .jth the mOICOIroni induslry " 'as carried 
on in Iialian: Itn yean lalcr it had 
chanl'=d o,'cr romplC'lcI)' 10 En&lish. 
One nample of lhe chan,e in SCIIWJ· 
lies " 'as the conmmcnt', lakin. of the 
lerm " P;uta Alimcnlaire" and Ingli· 
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cilin, it to "Alimentary Paste." This 
soundal like: wallplper adhcsh'C to the 
palla manufactureR, .nd they liked 
thai the JOV'C'mmcnt cln thac foods 
" Macaroni ProdUCII." 

The b1Jule to eliminale the term 
" paliC" ""ent on for yeln. 

A-... ... oIl-.y 
1M Americanization of the indllstry 

WI' acrompanied by a distinct. indus­
trial chanec. In lhe early da~ lpa­
pui makin, took place. for lhe most 
part, in on, bi" poorly lishlN room 
conlainin, lhe three machines nec:tl-­

Wiry to manufacture pastil: I miJ.er~ 
I blefMkr ~ I J'lfcu. The machines la 
IhOK da)'S .'ert usually menDed by 
membcn of one flmily who wid their 
product principall)' 10 other haliln­
American families, &cnerally from the 
um.: little K'Clion of 1111)' U lhe: Spl,· 
heni makcn in 1I neilhborhood mar· 
kot , 

When Ihe thri"in. induuf)' bepn 
prodllCin, for the I'O'A'in, mall rDaI­

kC'1. il cntcR'd the mxhine Ire of mau 
produclion. The American induurial 
'yslem nl(wed in 10 put lpacheni on 
the aucmbly line. There were ma­
chines 10 rollout dou,h, knad it, 
preu aRfJ cui ii, pack IpaJhctti into 
cardboard bolel, and lalCr ""rap thHc 
in cdlophane or drop them In ba,s. 
Thnc packa,n " 'ere ~ipp:d to diltanl 
~Iorc, hy truck OInd Irain. Modem in­
"cnlions made lhe fiKtOfieli cleaner, 

htahhicr. They abo made it poi\ ,bIc 
10 cuaranlee I uniform. hip qu .. tit, 
prod"'I, 

1 ... _ f_ .. "14 

V ...... Rosa " Sons Wid one 01 the 
most lucccuful hllian-American rro­
d~n. The company .. II founded • 
1914 by VincenlO laRosa and hit 
II\'e IOns.. frank, SterhlUlO, Pasquak, 
Filippo. and Peter. Alilcarncd the f. 
dam.-nlall of the bu,incn. but PdC'f 
" 'as the oul!ide nun ... ·ho ,pecialiad 
in OkI"ertisin, and Ifllin,. 

'rhc: business bepn as an adjunct 10 
lhe t"mily'l Italian specialt)' &fOCCIJ' 
~torc in Brooklyn and larcel)' sen'Cd 
lhe mOiny Itllian-American!i who li,aI 
in lhe neighborhood. 

Ourin, the .'110', company pud­
ucts ""cre bein, marketed Ihrou,houl 
the enli,,:, metropolitan Ircl 01 New 
York. A completely inte,rata! line ~ 
pack ... in, machinery and wholnak 
diilribulion-innovatkw for lhe: ia­
dUstry at thai timo--wcre 1ft up. 

In conjunclKHI whit the fina ad­
"ertisin, campai,", the company i .. 
aUlurated lhe idel of I brand aam.' • 
lhe Italian foo.J businen and sc"""cd 
• rcd n~ au iii lradcmlrk. EArl,· td­
"ertisin, campai"" relted heni!) 01 
forei,n radio staltons in New , ·rt 
CilY 10 reac:h the ,realm conct1 .• 
lion of ..... Rosa customen. In the Itc 
1940·s. the firm Clp;indtd ils con F 
10 £Cneral audience radio ItatKm ill 
key market' where they had diu, !\l­
lion . N~"''1papcr Ind car clrd 1&1,'( d­
in. supponed the radto commerti ... 

1_0pm0 
It ""as rcally lheir Italian opera , ~ 

,ranu that made the name in nK '& 

poIilan New York and sent them u to 
lhe number one polition ovC1\lI III 
lhe mighty Mueller. Fred Mueller l 'D' 
ccdtd that he couldn't sell his prOl- .1Ct 
10 lhe Italian market if he had l ..... 
. 'atches in the pac:kases. becluse he 
had the wron, name on the bol, 10 
loR ... ..,. the rq>IIlalioa of brin, ,lit 
hnt ltalWi-American brand. 

They .. 'Cre pioneen in televUioa ad­
venisin, and durin, the 19SO', aad 
early 60'1 products were added 10 tDr 
line, and lbe rompany tontinucd to 

CContinulod on poQe 36) 
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V. LaRaIG & Sonl 
'Con" ..... d freno ~ JA I 

a;row from their ori,inallocalion ocr"'!' 
the ~lr"1 'rum the 8roo1;I)'" Navy 
Y.ud in Oruokl)'n. Nt .. , York. 10 a 
~ .. plant in l>,I"te"lwn. Connecticut. 
and unother in lIuthorn .... suburb 01 
PhiIOkklphi .. . They moNt "'quisileons 
of L.aPrimlala Macaroni Comran)' in 
Conncllnille. Penn,ylnnia. Tharinrer 
in Milw.llu"«. 0100 Russo in Chkago. 
Oy (his lime hm or lhe founder ', M)f1S 
had dint From); _00 PaMluale; SiC· 
ph;tno had nkWi'''' up 10 btcomc chair­
m.tn nf the huoard. Wdlh Pctef 'Ii vice 
chairman. and FilirftO as chairman ~ 
the elC'Cuti,'c commillC'C. and third Ift'­
cnlfon mcnl~r. of the family ~. 

looli u"uli\'~ po$ls. Servin, u prtta.. 
litnt " 'as Vil'lC'C'nl S. LaRowa. Other 
olli",s "'ere ViN."Cft1 P. LaRo",. eA­
«uti,'c vice prnilknt and diredOf' of 
marLC'lin,; Vilk:cnl F. LaRuu. 3ICnior 
\ 'K.'1: rmidenl and director of ulH; 
JOSICph S. laRma, iltnior "icc president 
and dir«lor of purchaKS Ind UeI­
:Iourer; Phillip p, LaRosa. iCnior "icc 
prailknt alk! lIircclUr of operatioN. 
unll K'trClary, Sons-in-law John J, 
Cuneu 5Cnell as "M;c prnKimI and 
£'tnelal saki mana",r and James G. 
T alhH1 1&$ dec president ami rrncraJ 
ulh·erds.inJ ,,00 merch"nlIisin, man­
a~r. The M:uu~:bun in the trade Viai 
thai cot(h tt)usin " 'ould get a plant. 
This didn'l " 'or" OUI. and it bcclUDl: 
nt)\·tou:Io in !>hurl orlkr Ihal none of 
the cuusins " 'anled In lca\'C metro­
pulitan Ne .. · "or". "hhou,h Phillip 
\Iocnl h, I)ani.:l~nn ,,00 Vincent P . • ·cnl 
to Hatboro. 

POIrl of Ihe ltaliOln c.:uhure caUs for 
the ul~t sun in thc b.mily 10 hayc the: 
~OInlC fir~1 name as his ,rlndflther. 
Also, lhe uld.:~1 wn is the heir and 
head man "hen lhe father din. reClrd­
Ins nf " 'hat hi~ panicular '1lenls might 
he . In mn~1 fllmily or,anilation, there 
h 01 1'110'01)" :10 in,ilk m"n tll handle pro­
duction and Itdmini~lr .. tton omd an out­
,ide nlan 10 huoolc !.loIlc, and publK: 
rciatiuns. 

NIltIltA ....- ._ La_ 
Peler lakosa wal lhe 42nd presi. 

denl of the N'lltanal Macaroni Manu. 
fac1urcrs Alsociation senin, a lerm 
from 1~5"-56. He Will c&tctcd It the 
Annual Meetin, cckbratin, lhe JOI(.)cn 
anniversary of the Anocialton. 

Kin, Mid .. AOIIr Mill ... ran 01 
.... vy. "'""nji<d 10"'" hlpU"". of 
the SO )'tars bc1."cen 1'I().t and 19'4. 

1CJ0.4-.lOmc 01 you will remember 
lhe Nalional Macaroni ManufactureR 
AuudatHm ,,'aJ founc.kd. lillian Ru,­
KII. GiMon Girl-a plulh Ip. 

1912-Kin, Mida, Flour Mill. mill 
their lint boIrrcl of semolinl It tht 
Dakota Mill in MinnC'lpoHs. 

1914-imperial )'Camin, for powtr 
i. balancn1 with allianct Ind counter· 
alliance. War innamtS the civilized 
,,·urill. 

I~llj-War C'ndaJ. Fim iuuc of the 
Macaroni Journal oft the prcu undtf 
M. I. Dunn • . AI lohon. II>be Ru.h. 
and nappen. 

1929-Wall Stn."Ct cruh. DepR'· 
sion cr1pi ,,·orld. Bank hoHday. 
N.R.A .• ec.c .. W.P.A .• P.W.A. Cle .• 
alphabet IOUp on every lOOp. 

I 939-Kin. Midas Rour Mill, mill. 
finl semolina in Stpttmbtr in ils "",I,. 
acquired Dacey Mill In Superior 

1 940-U-Turbulcnl yean. Hitler. 
panKn. hlittkric,. Dunkirk. Covcn· 
try. Pearl Harbor became ,ymboli. 
World War II . PtlCC in 1945. 

IIM6.Sl-Unrnl seems normal, 
Stril;el and "" CC·pticc spiral up. Com· 
munism abr~. aid 10 Gm:«. Bertin 
:.irlift. Korea. United Nations. PeKe 
IYSl. 

A probltm facin, lhe industry al 
Ihat lime . ·Oii lhe dc"astatKm of lhe 
lIurum crop by a .atm rufJ called 158. 
Appcarin, lint in 1950. Nonh Dakota 
look the hea"ic.a lossn from the OC"" 

scour,e Ihal affecttd 15 "~tn from 
Pcnn,)"l"ania to Iliaho and from Teall 
10 Canda. The parl,ile Ihat Allacked 
Ihe stem!> Imllea"cs or w~at and other 
c.:rcal ,rains 1~ I double lire. ont 

it. occurin, 00 the pain "Cin "" 
the ItC'OOd on the . "inlcr·harbori, on 
.be Nrberry bush. 

The Rust Prcvcntkln Auoci IOn 

. ' jth Donald G. FlcIcher as tate !h t 

director. hcadquantrN in Minnl fl'l­
lis. worked on lhe problem of Ill \.! 

control and ~rbtrry cradK:atiol 'Of 
many yeaR. The National M-.c, IOfti 
ManufllC1ulcrs A'WlCialton ,upr- 'tlrd 
lhe cHorl when lhe scourae Im,,,1rd 
Ihe durum ("rop for four 'UC'Ct' , ~i\'f 
yean. 

During Ihat time plant bfC'eJln,. 
which " 'as a new Kitn«. wa~ m" 
courl",-d IU find strains of . "he'al ft· 

,iilant to Ihii MW diituc and 'u~ 
poncd by ,f'D'I''Cn, millen. and .,,,,,a 
manufacturers. lhe aaronomish and 
ecrral tC'Chnoloai,b It Ncrth 0 .. 101a 
State Uni\'ersity embarked on a ("n\h 
pro,cram In dt\'dop new linin,. 

DtuinS the- ,honalC the industry ~~, 
forced to CO 10 bltnds of bread "'htoll 
10 wpplement lhe sclrce lIurum. ('11ft · 

.umJMion of pasla durin, this time It II 
anll indkOlted clearly Ihal durum 'Aa' 
lhe itandard or qUality. 

As UluaJ •• "hm quality raw midcriJ.l 
i, in W>r1 sLipply and the price i. hi¢'. 
imports of lord&" producb pourtd Inll' 

lhe market. In 1'151,981.000 pou nd) 
pI ~Ita "'~k imported. and I "' i~ 
jumped to 2.74~.UOO pound, in IY":Z. 
8y 19S4 the total WIS 4.63Q.' , .. 
pounds. 

DeltPltonS of IJ"O'A"crS. milkn. 1I.t 
macaroni manufactunn wmlto \\ n· 
in&ton 10 leU reprnmlali\'CS in ( ~. 
pess lhat the durum shof1aJC WI\ JC 

only hurtin, all se,mcnts of lilt ~. 
duslry. but was addin, to the \to ;&1 

surplus probltm thai the country Id 
in other varieties of wheat. 

Kktlto ........ 
By .be f.U 01 1955 dUNm pru ,. 

lion wu up and prien . 'crc fOIl ., 
Through Otck Forkner, busines' 11 n· 
leer of the North Dakota Stalc [)u 1m 
Show aR41 tdilor of lhe Cavalw:r CO II~ 
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·Over 35 ,un of worldwide experience 

• Computer controlled continuous 
blending systems assure that 
accurate blends of different flours 
lind regrind are fed to each press. 
Each press can receive a different 
'ormula-automatically. 

• 'rouble-free silo discharge­
,lIlclent, quiet, Turbo-Segment 
lischarge Cones for any size silo. 

• lust·free Conveying Systems­
'1Ilclent utilization of both vacuum 
.nd pressure conveying with large 
ilters and dust·free design 
hroughout. 

• -...... ~ ~. .'::, ! 

~"U'IU. 1983 

• Centrifugal sifters- no dust. no 
vibration, low maintenance. Diller· 
ent sizes avai!able to handle from 
1 to 50 tons per hour. 

• Sanitary construction-all crevice 
free interiors and FDA approved 
epoxy coatings inside and out. 

• Regrind systems-complete stor· 
age, grinding and leeding systems 
for regrind. 

• Experienced engineering stall. If 
you are building a new plant or 
modernizing an existing one, put 
our staff of experts to work for you. 

AZO Inc. 
p.o. Box 181070 
Memphis. TN 38118 
(901) 794·9480 



V. lal_ & San, 
(Coni,,,,,", hom poOf J6t 

RcpubUciin nt,,'spoaprr. lhe farmen 
InJp:d a protest thai II~ . 'Cfe bein, 
ghcn a Lick in the pants. 

In I:cbruary. 19$6. the "mail bal"' 
culumn nl the Outline .. u Courant, a 
VIo'ctUy newspaper in Cando. N"nh 
Oal,;oIa, had tarried a Icllcr w,illtn 
by GCOI',C Routh" n an open kntr 
10 Senators Younl OInd L.m,n. Under 
ahe hc""'ing "Durum S"'ipdk" Mr. 
FoulLti implied Ihal the fr.rmcn had 
been wid dO'<Io'R lhe ,i\'cr arNJ he called 
'or hannl labclin, n:quirin~ 100 ref' 
emt durum in all pasta product., 

PrnMknl LaRm.a rc~ by 
pointin, OUI aha. lhe indusu)' could 
noc immediately lum bact 10 100 per· 
cent durum (,'Cn if it .. 'anted 10, as it 
look lime to eo IhrouJll the: pipclints 
uf distribution. But. he pointed 001, the 
maca,"lI} kJustry'i intnnl in durum 
m"Cf I~ ye.tH hn h«n p10vcn by it. 
L-uru.i""h" f.l1anciai suppo" 01 fHe.reb 
and dcvctormcnl 10 provide btUtr 
'Mains of durum . 'heal; its financial 
aNJ and (oopenl"," in the rvlt pre­
"'tntKNW P"OJfaml: ill continuoul and 
inc:niOlnl gd"'Crtilin, aoo publM:ity of 
tnoiC'llonl; ill hiltorical conlumption 
,,"'cr the yean of ",inuaUy all the durum 
prodU«d. 

Later lhe Ucp;lnmenl uf Apicul­
lure announcnl a Ilfo,nam 10 encour­
age incleascd pJoduction of durum 
Roor by aHowin, those "'00 had an 
hi~toriCiI record in one or more of 
the: P"" five )'~an 10 plant thr« acres 
ut durum for eOK'h actc (\f the farm 
... ·heal "Uounent not planted 10 "other 
VIo·hcilh. ... The t .... ~for-onc program in 
1'J~ft rle~!toCd the @f'OVIo·en. 11,,-
O~ Scpl<mber lO. 1¥S4. tbe U.S. 

Oi~trict Court for the District of Dela­
... ·are ,nUlled a jud,ment in fa,,'Of' 01 
lhe ~"emmc:nt in it &on,-pendin, case 
of the United Statn "'. 20 Cases. 
Duitoni 20 pertent peolein 'pa&hctti. 

Thc FO\'Cmmml charecd Ihal the 
fOlXi " 'IS misbrilRdat WIKC il purported 
10 be al1l.l was reprHauN as. a maca­
roni product and faiiN 10 meet 1M 
definition for slandard of identit), for 
thilt fond by the regulations. Buitoni 
contended in the elIloC that its product 
was noI represented as. aRIJ in fact. wa, 
nol a ntx"roni product. JudlC Paul 
Leah)' in a lenJlh), opinion coocluded 
th3t the prodUCI "is iI ' paghcttl which 
..... 1(~ nut c'lR'tnm III the standards pf 

identity." After the e ... IwII .... bhed 
in court for iOme IC\'tn yean. the: Na­
tion Macaroni Manufacturen Auo­
.i.,ion filed • brief iUpponllll Its posI. 
lion thDl the inleeril), of the ilandardJ 
should be upheld. The opinioo ..... 
lainN the Association's pos.ltion thai 
lhe . ·ortls "mxaroni. 'Plahdti. \'Cr· 
micclli. etc." cannot be used in con· 
junction with any unstandardizcd 
prodU<l. 

When .cilin, the food. the IOvem­
menl characd lhat "JUm Iluten" had 
hun added 10 the splJhdli so that the 
proIeip emlenl t1cm1ed I) percent 
by wei&ht liS spcc:ifw:d In tbe Standarlh 
of Identity. Duilon tonltndcd their 
prodUCI had • diltinct Kparatc identity 
01 its own and thot by addin, "uten 
to brin, the protein contcnl up 10 20 
pertent wal meRI)' rhtOfin. what it 
had lOS( over lhe years in Incrcucd 
wheat production ... hlc:h lowered the 
prolein. 

After ~in.thal lhe manufacture. 
dry'in, and prq>atation 01 tbe prodU<l 
... ·aJ lhe ume as JPAJhctti and thai it 
was ealen with cheese and sauce: from 
Buitoni·. SpoaJ>cttl Bar in New York 
Cit)'. lhe gtJ\'Cmmcnl concluded Ihal 
"the provi,ion, for standard, of idcn­
lity thus n:fttct the ru:opition by Con· 
SRSS 01 the inabilit), 01 consumen in 
lOme casa to ddermine solely on the 
baiis 01 inlormative labelin,. the Rla­
li"'e merits of a varid)' of product, 
superficially rescmblin, each ocher." 

T."o importanl lcuons were &tamed 
in this ..... F&nl. thot the ind .... ry 
... ould protc<t the St.ndards of Identity 
lor its products by coin, 10 COUnt if 
n«nill')', alter I decade and " half 
had poucd alter their adoptioo. Sec· 
ondIy. prole"ionaI lepl talent ..... 
employed 10 carry the Auociation's 
,uil as "lmM:uS curiae" which in lepl 
parlance means a friend of the court. 

Coun)Clon Joe Giordanno of v . 
LaR ... and So.., Inc:. and R...,r di 
Pasea of Roruool Macaroni Company 
had speamcaded lhe: drive 10 head o!f 
Q race of protein percenlll'C' Ihal had 
1U«d the ind .... ry. .... , ..... 

In the 1.11 01 196'1_ l.UOO per­
sons attended • While House Confer­
ence on Food, Nutrilion. and Health 
orpniad by Or. Jean Mayer. autri­
lion npcn from Harvard Uni"'CRit)'. 
who found faull with the riPd require­
ments of recipe .aMdank web II those 
for ~"'Ia. 

A_, the 26 Clpert p;mcl. • ho 
weR atabliWd to deal ... ilh the .tri· 
ous ,ubject' aoo dilC'Uuions . ·a- un: 
he:ade\I by C. W. "Tea" f.'ook. (- lair· 
moIn and Chicr El«Ulivc Oft"M:'\' ~ 
General Food, Corronalion on I nt)d 
Manufadurin. aoo Procnsinr:. lit 
picked up Dr. M3),(r's chalknl!'.· 1111 

Food Fonification and came OUI ""nb 
a torn·meal 60~ IO)'-ftour )Olji aftIJ 
wheal·ftour 10% hard lnICaronl- laltf 
calltd "Golden Elbow" -(or whkh he 
cut II ma,lt.etin, permit from lhe l:ooJ 
and Oru, Administratton. 

On Mil)' 21. 1'171 Prnidmt Vinccnl 
F. laRosa loCnl the followin, k llcr 10 

Ihe hearin, cltrk. Depanmtnl ~ 
Health. £duc.llion and Welfare. on tit­
half or the National Macaroni Mmto 
factum, A."odalion: "The Nalioaal 
Macanmi Manufacture" At.SOCialio:l. 
rcpt'nc:ntin, macaroni manufaclurm 
in lhe Unitnl Stain and CanlKb .... 
prodLlC'C "'inuall), all lhe: macaroni .old 
and ctlcnumed in the: UnilN Statts, • 
unequivocally "I'fO'ClI to the 1"0"... 
N ruk-nu"in, announced in the Fed­
cr.1 RCJi .... 01 MllKh l. 1971 • • hid 
'I.ould nlabli~ a new .. an&lard of .. 
ity of (21 C.F.R. ".n 161 lor 'enriell­
ell macaroni productl ... ·jlb ImpwVC'd 
protein qualily'. 

"Opposition is boa~ on se ... eral f. .... 
sider.lions in "' •• 0 areas. The fin! rt­
lain to lhe vioknce which lhe pl '~ 
...al don 10 the cnlire fabric of ' Im­
dartb of idcnlil),. The second is h.11IN 
on !I.e dectpdon . ·hich the pUl, ~ 
... ·ould foster IS 10 macaroni prtl. IICh 
and 10 the dilnlpcin, and dI.."ltn. liH 
d'l'ect whM:h II wuuld ~~ .. on th, !1U' 

caroni industry and on t~ .:..AI ' . ; · " rwj 
millen of durum wheal." 

Cilln, IlWeI that .. -ere diw:uu. I t') 
Congess ... ·hen it adoptN SectiPl .lHI 
01 the Food. Oru" and Cosmtto· "'. 
which authorizes the promulp' io I .J 
definitions o( standards of identi t Ill: 
follo.·in, qUC$liom wert asked: I tht 
new IUndard nccuury '1Of 1"',. 
J'IOSCI 01 ",fCJuardin, the: I ~bl j;; 
health" or "prcvtnlin, deceil up·, lhe 
purchlUinl publM:'" "Will il efJ« $\"CI, 
prcvtnl chiseling operation, o! lbe 
small minorit)' of manulacturcn'! . ~h 
il necessary so that ""the inlccril)' Ii 
food products can b: cllectively maiD' 
tained?" The anl.·cr to all of IheW 
ConJrCUional tcslI must be "'no.~ 

II took a lot 01 m«tinp in Ihl!' itt' 
dustry and with JO"'emmcnl ~ 
il look • &01 of publicit), which cu!1Dt" 

ICont~ on ~ .. 01 

TilE MAtAlONI JOU'''.&1 -

• No Dult 

• No V1bn1tlon 

• Low Maintenance 
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• Sanitary Construction 
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V. LoROICI & Son. 
fCOI'Itinued hom pooe JlI 

maiN in II quotadon from lhe pro-­
Pftclor uf the C","lina de haJia. fam· 
nus Wa!ohin,tun. D.C. rm.uran., 
"Com meal i~ for 'tedin, chickml. 
nol p..'Ofllt.-

There .'''1 the ruh. Golden elbows 
t~cd lite \.'Orn meal mush. and 1M 
product didn', ttll. M) it dk.'fJ an KG­
nomic &ltalh allhou,h it " '01$ promoltd 
roiilicllll,'. School k.ids jusl did,,', l;te 
il. Once .,ain the )land'fds at kkn­
lily had been preserved. 

\ 'iemII'l A .. ......,.... 

Vincent laRosa, adminitt,alion II 
pruMknl Wll~ notable for evenl, othtr 
Ihan phony.roni. The Nlliional Mac­
aroni In.ailule was ,ranted the pOri­
lcae of hll"in, a cod;l.iI party for the 
food cdilOfS meelin, In San Francilco 
in lhe: ran of 1970. Pa", at finlfl rood 
and hors d 'Qtu\'ft'1j ,arncrrd hudHnn 
on food pap around t~ counlry. 

The Prnto Pany in ~ VOfk in 
m~·s...-J'lcmbcr amumcd a rrputa."'" 
01 1011 .ell and or bein, a family re· 
unton ul 1M pas.a maken ... ilh the 
Nc.' York ptru COfps. Each )'C'ar it 
prC'tI."tk'fJ the Washinllon Mtclin, 
which had .. lw become an ..: ... \~·Jlbhtd 
n'ml hein, hekJ lhe folio ~. day in 
Wu\hinJlon. D.C .. " 'ilh m(: .. '&f#l with 
p..'Ople in EO,'crnrmnl (rom 1i.~ 1 Depart· 
menl of Agriculture. Foo:J '" DN, 
AdminilCratton. Ftdcroll Trade Com· 
mi"inn. und other a~ncics .1 ,""til II 
Stn:&tUf1o und Con,rcs!.rmn. The di· 
mn of the Lla)' ,,'I) .n I.'\'enin, retep. 
lion. the fiB( of " 'hich was hekJ on the 
roof ,.nlen of the W;a\hinlton Hotel 
uverk..'Uking Ihi: White lIou~. Lalcr 
il became a pt'actkc Iu h""t a morn· 
in, hr,dinl ~\KJn 011 the: U.S. Otam· 
her of CUmmtKC before ,mn, up 10 
the Hill fur Iu~hf:un in thl.' R.)'txun 
House OIfk"C Huiklin,. Pasta people 
had diK'O"trt\J Ihat it p;aid 10 h: .... e 
frirOOs in W.)}'inglon. 

Anullk'r unique: upcricncc nf Ihis 
udmini,tralion "'OI~ Ihe Winler Meel. 
ins a. Sun JUOIn. Puertu Ricu. where 
1he lJaR'*'S diLl bu,incu, While the 
Cunn'nlion was held Oil the Amcri. 
cana. contach " 'CR' mOidc .... ilh lhe 
Dankcrs Oub .• nd lhe M'lOl' of San 
Juan ,po"e In the: J!roup. 

A Macaroni School " 'as held in Swit· 
zerland as a p;art of a European lOUr 
uf nor1hcrn haly indU4JinBlhc IPACK· 
IMA Fair 011 Milan and vililing pasta 
plants Ifl(re OInd in S,,·iIKrland. Some 
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)II indusll), memben participiltd in 
Ihls cd",allonal jaunt 

Consumption Trend. 
ICorttinYed frOfft pogI UI 

~..,., " .. hal dc· 
clined ""y ..... dy .we 1967. aI· 
• hoop. <OI\lumplion 01 1ow·1.. milk. 
yorun and cbm< hal incrcucd. and 
ronsumpcion of whole milk. CRam and 
canned milk h.s &kclincd. 

PI< ........ , 1,1 dc· 
clined 17 pc=n. be ....... 1967 and 
1981. 

C ......... "' ....... ..-. 
row: 12 perccnl in 14 )'tan. HoweYer. 
the ihan cumin, from animal fals de· 
dined 'rom 32 pe«:m1 in 1967 to 19 
ptrcnt' in 1981. Thas chanp: r"'lttts 
lhe lubstitulion of marprinc (or buner 
and the wbstilUlion 01 vqet.b&e oils. 
p;anicularly lOY""", lor lord in Ihon· 
min, lIWlu(acturc II well .1 I",retied 
UIC 01 .. lad and <ookin, oil •. 

fnll C : 'L. is up bccalnC of 
incn:.itI in fresh non-citrvi fruit .nd 
fruil juices. Increased cc,,,umptMwl of 
1m:. ban.n... pc.... pi ... "" .... 
plums. pruMS and llrawbmin arc rat· 
IkulOidy noIabic. Per capita juice con· 
lumpdon. partic'.alarly ((N' frozen cilfUl. 
ii .1so up .ulKlanlially. 

FrnII ,........ (" ,'lee hal 
rilCn .. eadil, lince 1971, bul toeal 
p'D<n!oN ""ldablc COIIIUIIIplion has 
been ftaI . ImpromnmlJ in handlln, 
and cold .Ioracc 01 rrata hems haw 
lnJ 10 yca,.,ound availability. ~ad 
in,fr.:dicnlS. weh u len,,". cucumbers. 
have rqistcrtd pins IS ha\'C broccoli. 
touli1lowcr. r.pinach and prlic:. Amon, 
proccucd ...... bIn, coa.umplion 01 
conned prodUCI. has declined while 

consumption 01 froun proouct~ ":1\ 
Increased, 

0. ..................... , ur 
with much oflhe i",rcaK comini! (1m 

the frozen varielin. ....... -..-. ... "" 
tIooo declined .lip.lly in .he: " ') 
1970', . More rcuntl)'. consum ~ klfl 
hIS been rism, due tu an UpiUII f41f 
rice and . 'Mal novr, 

PI< ...... _ ...... 01 . ... 
fOlIe 16 peranl from 1967 to 1 " ~ 1. 
Allhoush Cline and beet ,uFar UK 10k. 
dined. rhil was more than oft~ 1 ~ 
increased UK of corn '.Ulcntfi, Mh, 
in, 1011 drink IOOnsumpcion. up MU I~t · 
ccnl. up.ins much of lhe increu~' ' ll( 

Milar and Iwcdenen. 

Metric Guide 
'The convcnlon of pacb~d h_~ 

ami ,rocery prodUCII 10 metric unih 
of wei,ln and "oluntc ,houW amid 1M 
appca,.nce of d«cpcion anfJ bt cun· 
Iisk-nl " 'ilh so,'emmcnl or indu\u) 
sland.rda as ""ell liS indui lri.1 cap'­
bilil)· . 

n.n..: arc M)fnt of lhe wt"~lilln' 
'Of metric pxh,inl or food aoo J!h~ 
eery prodlK't1 as oulliMd in a U"ratt 
,uklc ptqJarN b)' the AfnI.'rK:an Sa· 
lional MdriC' Council (ANMCI hoi 
and Groctry Product' CnonJill;ll inl 
Group. 

Baidcs lev~win, metric pad .It: 
requnmmls.. lhe ,vide n·prncn . I 
"tp toward lC'Cin, . 'hclbl.'r lhere 'an 
be a conscnws on uni"'cnal lIte!ri, 11,· 
mem:ionl. product line by proo~1 ""'. 

The Bukk also rttummcOOli 'lal 

pad;IJCrs cons.r the reillinnshi ,1( 

packl"e 'U4' aoo confi""atiun lu .11 -
'reru ,Iora,t. mealUrin~ proc.:· In, 
and coatin, equipment. 

MeuM: unil i., alon, wilh 1M rC~1 ' C'J 
inch-pound unils of meuur.:mcnl. la\ 

be prinled on lhe principal tli· la~ 
panel 01 the packaJ(. as lon, a~ lIC'l 

Irt accurate, 
The ANMC ,uitJc at", inl"" :(\ 

metric pach,in, ,ukicli.-." fOf r :~ , 
ami proouctJ Ihal Irl.' lVilable ((If 

toll ronverik>n. rnundin, Or "I ,k ' 
unil metric ronvcBion. 

The American National M, Irk 
Council ts a priva~. nonrroflt Of'1' ,~i. 
ulion lhil Itrvts itJ subscribtr- In 
metric Iransilion mallen.. iacludinr in· 
dusary.widc plannin,. coonJiniliun, in· 
fohnation ,00 JOYtmmenl rclalinn' . 

The Food and GroceI)' 'roo"'" 
CoordinJltin, Group is dlaimJ ~ 
Gco.., C."" ... of ProcI<r " G ... bk. 

TUE MAcAaONI JooaNAl. 

\\IF YOU 
WANT A PRETTY 

PAINTED MACHINE, 
GO TO THE 

SMITHSONIAN. 
IF YOU 

WANT' A STAINLESS 
STEEL FOOD MACHINE, 

GO TO DEMACO." 

CALL 
DEMACO FOR 

ANSWERS. 
(212) 963-6000 

cemaCD 
A Y"AL liN_ IN TMl FOOD (MAIN 

DI'.AMClKI MACMINI toe ... 110 WAUAaoulllllfl . 'IOO.~'t'N N't' 112ot. 'WI ' I O~. , ... 
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Mad. in USA 
Con AIU Flnur Milling Cnmp.!lny 

of Omaha. Nebraska ha~ mailed OUI 
II pa~la informillion kit 10 loud aJilOf~ 
or Ihr 101' SOO nc""papcn in America. 
The theme : "W,;rld'li ~I Pil~a -
Malk' in USA." 

1M)' h.ne .I~ ~nl ...... ~mc kit 10 

hundred, 01 highl)' plaMI ,:roccl')' of'i. 
ciali. 
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The kit linp the prai.n of J'lua ti 
nnt III our mml ptrftct food., InchMl· 
td .re anidn ~II collectivel), pnwt 
PI~a is one of the IIMKl nutritious. dt­
licious. \'tBlliie. «OnOmiCiI Ind JooA'­
cal,"it roods anyone cln bu)'. 

8c:)'UOd Ih.l. lhe kit brinp the fl'll'ld 
edilors up-lOodllt on lhe unf.ir pl$la 
~uMMlk.'S . And il uplodcs lhe m)1h 
.hal hillian PI'" I, 5OmCOOW luperktf 
(lr more aUllk'ntic. 

I, ..... I~ do • job. 

Ame\'lcan Culli ... Leaflet 
" PUI' Goes American" lidn a nc.· 

Icanet rrom lhe National Paita As54. ... 
dation. The ronltnl combines Ameri· 
can-made d ry puta wilh Ollk'r of our 
nlli\'r food. t.bowin, vlrk'd Uln of 
~lIa in lhe erncqin, American cui­
"inr, 

('mtlUmen are remindtd Ihal pa~a 
j" a heahh)' fOOlJ which i. nOI f.lkn­
in,. F.ach recipe i. call'lr~<ounh."\J . 
All arc 400 or Ins calor1c."I per pori ion. 

Send !§()f for sin,k corin hl the 
Mac.roni Joum.l. 801 1008. P.la· 
lint. IL 60018. Quanlilin : SU per 
hundred : S90 J'l"r Ihuullnd. f""b, 
Palanline. 

LnIIoU - IS' each plu. 2S, po'" 
a,c and handlin, ~ SI2 per hundrN 
plu," freip'" 

"Nulrilh'c VallA"I of MacalOni 
SpaJh,ui .• nd Ell NoWk Produ",,-. 

" P,"a PrinKr" -bask bad:pouniJ 
pk.'C~ , 

"Eat Li,hl wilh P ....... 
"Pnta in a Slim Cuilinc". 
"Macaroni Is No. I", 
"Onc-POI Pa\l. Suppers from lhe 

Fr«lt'''' 
" Enlcnainin, wilh P ...... , 
"Unimac Cuokery" -pa.-a quick­

in for .in,in .nd doubln, 
" Pa~. . , . FOOfJ for Alhleh:," . 

P,inc .. Paramounl 
The Print( Compan)' nl L.uVo'cll, 

MaHKhuitllJ. has announced lhe 
mrr,in, of operalion, 01 Prince Fuods. 
Ne.' York Division .nd Paramounl 
Macaroni, 

The new offices for Prince-Para­
mount arc Iocaled al 30) MaK'UJ 
Ilouk .. ,~. 0.", POlk. N.Y. 11729. 

Sal Cardinale is . ·jlb Prince FoOOs. 
N"" Vurk OiviWn ~ Louis J . ConiJlio 
Vo'ilh Paramount Macaroni Company, 
Inc, 

Spaghetti Sauce BaHI. 
The markedn, bailie be" :rn 

Chcsrborou,h·Ponds and Caml ~Ii 
Soup m'cr spa"""lli pucc ill ncala Inr 
Ahtr fi,hlin, 10 prOI«1 itl duml 1;1,1)1 

sharc nf Ihc S61~ million m. :LtI 
.,.in51 Campbell" I.·{)-)'rar·old 1· 1~·fo, 
Ctw..-scbrou,h i~ loin, un lhe oRclI .i\, 
It has • ne'" Ra,u Chunk)' Gil/ .len, 
style SlUCC il horcs . 'iII con\'erl '· ... I~ . 
. '00 ,till mak/: lheir ,",,'n ~r .. )!htll l 

" ... a: . 
Thnt people IKCOU',lt for -1 St, ; , • 

all ipa,heni-saucr u~n : ",'a'rI~ ;a1l\~ 
lhem add lh.:ir o.'n \'c,clabln, Ihe 
orw Ra,u produci diRers from ,llh.:1 
~UCl.'I bc\:.u.c ils Ihrtt \'ark.'I ~' h:nr 
eilher mu. hrooms and onion5. ,Itrn 
J'lCppeB ant.t mu"hrnoms, nr tllrll II'" 
malo . i lh ,,,lie and onion. 

Thai milhl ROC w..'tm likc much .It 
a diftmnct'. hul ('hQcbmu&h fi#IU t\ 
lhoil. "~thin • yrar. GardmSlyk '101/1 
hl\'c retllil lOdes of 5100 millKtn ;In..! 
thai morr Ihln half uf lho: uk~ ~ ill 
comt from new ClIMomcn. II hof1C\ IiI 
add • few market shar\.' pninl5 hI Ih~ 
S2~ .bare Ralu al~ad)' holds :.' Ih, 
enlire spl,hd.lj-yuu marktl l'.\f'I;Jlkb. 

Cbcscbroulh ha. budJtled S-IO Im\, 
lion for Iki\'cnisin, aRl.l prunlt1liull rl" 
G.nleMl),lt .nd is leUiil, gnlC(h Ihc~ 
5Jtould drop compel in, hrand~ ,hal 
LJont' Jp:nd as much, 

CampMlI Soup. . 'IK)-'o( Preco 1,,1', 

IOlds .boul 2S% of thr.· m:.,kcl , ' W 
il h:Rn't .n)' rl.n5 for a .imilar , '1 If) 

" for u, to ro(1)' lheir riroduci ",'ui In', 
b-,' innu\'IM't ." U)'S Uerhcn It 1m . 
\.~ prni4lcnl fnr markttin&. CilRlI 'lt: 1I 
adds thai it's abnut IU npcn :. 1 IrJ 
plant 10 h-cp up . ·illt dem anJ II • 
Prqo. 

Adina FDA Head 
M. rk NO\'ilch, dCJlUt)' C"ummilo' n:1 

of lhe Food and Drul ALimini"',. ,WI. 
h:R been named lKIinl dir\'tlor " Ihe 
a,cney durin, lhe .\elrth IU rt:! J ';. 

Commissioner Anhur Hull th~'c ' 
Hayti uk! in lilt Jul)' thai hl tl:tJ 

acttptC'll Ihl' posilion uf pm,'\I ' ;11 
Nrw Vork Medinl Cllllele. N(" II ~ h 
ftCf\,,"'d • prior slinl a5 oaclin, (:'0111 II"" 
sioncr before Ha)'CS " '., aJ'P,inh'l l h~ 
the Reapn Admini\l raliun in ,\(1/11 
19MI. 
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OIolECTIVES: II.LI.I. A COISUIIEI FlAICI.SE 
FOI YO.I IUID 

A LOT I.DES 01 'IE I •• IT IUID IAIIE AID SUPPOITIla 
TUDE IIAII. 
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ROSSonl CONSULTANTS ASSOCIATES, INC. 

c..tIn c. a ... otti. President 

lSI Unw""" PIa .. 
Foot Lee. HI. Jlnoy 070:z" 
TI~phonl(201)944-7972 
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