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NATIONAL PASTA WEEK 
Publicity Coven NatIoMI Palta Week In Every Media 
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PASTA WEEK-a national publicitJ .Hort for pasta procIu:ta 
Publicl!y Cove .. National Pasta W .... in Every Media 

__ Wed<, OclObcr 6-

U, will usc lhe Ihtmc " Pana Gots 
Ameritan" in the C'~alton or maier· 
iall lor consumer mtdi., 

T ..... rsA·. " For WriJht Control- UK 
Noodle". 

The (,,"-Inert.sin, fmJPi1ion of 
• "new" Amedean cuisine provldn 
an emlleRI (lpponunily for pU11I 10 
be intqratN inlo this currenl con­
c:epI. Tbe focus iI on American ft­

pooaI cookery . 'jah emphasis on the 
UK of our nalive (DOlI, such as pool­
lI)'. pme, 'sh. com, pump"in. blue­
berriel. llI.wherries. cle., rtRectin.c 
our lood hcritlllC. Palla is II nalural 
10 add nrialion 10 fish chowden. 
chili!. I'Imboi. ).;II .. ds. ,1('5\'1. cle. 

All consumer ncv."I bureau maltr­
ial, will promolC the "POI'" Goes 
Ame",.n" lheme, cmpluuizin, the 
usc of Amnican pall. in nadi1"'nal. 
Amnitan-sI),1e recipn. This "i\'cs us 
an opportunily 10 capitalize on the 
popularity of American cuisine a. y.'e 
cmphuizc JWII', venatilit, in nuui· 
tmal and rqionaJ rccipes. C--_._--
New". 
Mojor_ 

T .. 'O transparencies .... ill be IoCrv­
iced to color-ulin, papen. FeaturN 
recipes - Svelte Spa,hclli and Meat 
Sauce. Noodles and Ikd-Vctelablc 
Slropnoll, Black-;u"J·,,'hitc \'eRion, 
will be distributed 10 non-color usinl 
publicatWns in 2M m~jor market 
areas, 

!iJM1c1k4 -y Stopple ..... 
F.mily Week'y. 

Sy_ 
Phoco plactmcftts: 

Auoclated Pren. NCM~pcr En· 
lefJ'fi~ A~wclalion. Kin, Featurn. 
AmaJ,amalcd PubJimen. Economi~ 
Ncwspapcn. Life NC"A'l~pcn. Enter· 
priK' Journal. Paddock PubHcalions, 
Suburb;an NCWSpilpcB. Inc,. WCSI­
~hcsler Rockland Ncwspoapc:n. Afro­
American NewsP'lpcl's, 
Non-photo placemenls: 

Kin, Features. Unittd Featurn, M...-
Parents. lady's Circle:. Woman', 

W",'d. True SIC"y. 
tlrdruoIc ....... 
Tekvbion: 
fI, ...... Nnndlp Scrin 

Distribution to 100 lIatKMtS in lOp 
200 markell, 

~ 

2 10 100 1t'ltonS in top 200 markels. 
A tcievision kil conlaininl an on­

.ir prop includin, (tKkaan of eloo...' 
macaroni, eg noodles. and 'P'lahcl1i• 
four color siNks. the recipe le.ftct 
"Pastl Goes Amtric-an" . ,and scripc 
have capccttd ulare of 1~- 100 ... 'om· 
en', inlertsl Illlions. 

CoioIt/ITV 
MI,wnc-format to be senl to lOll 

cable TV stations. 

~ W_·.I_.......-
Sqmcnls to be Knt 10 1.000 ,Ia· 

lions in small and medium markels. 

..... HAt, 
T ... 'o .mtlO 1400 slalionli vi" utei­

lile. 
s.,.r..uc c_ SptdoIII •• 

will be proykkd . 'jlh "Pasta (ion 
American" leaftct 10 be distribuled 
throulh cosnumtr information ""nlcn 
in chains Ind independents. 

Material. Available 
-. Bxkpound - Millin, '" 

PUla Manufldurin, dia.,..m - Slk 
plus pmlaee and handlin" " 19 Vari~­
lin of Pasta" - 3S,. 

........... M*rW: "P.". Port· 
folio" - 28·paac booklet conlainin;: 
Manufacture of Macaroni Produch: 

"Entertainin, ... ·hh Pasta", 
" UnimitC Cookrry" - pa5la ' , Id· 

in for lin,les and doublet, 
" Pasta , . . Fond for Athkl"~. 
F-"Ic:e M_ - Sill I'" 

copy. 
III 
121 

III 
(4, 

Past .. itS a Saks Tool. 
Whal Is Pasta' Some 
Definitions, 
PaSla CatCJOrics and Sh.1pn. 
Packa,in,. Siorace. COlll .., 
Dirmions. 

IS, 

(6' 
171 

Food Kn'Kc equipment and 
patta preparation. III a l"rIC l'Ikillcl m 'rr Inw h-:al , 
Nuuilion And calorie countl. ' mcal. onion and garlic. 'liuinM 
Cost.Y~lds of PIsla prOOUt."11 bruk up nleat, abuul ~ minuln 
and trade-up lips, UD1il meat is \'cry li,hl h,uIIIo'nrd 

(8, 
(9, 

Mmhandisin, Pasla. 1t:i"llI1
oin1

ion,. is lender. Drain un c.u'C\~ 
Pall. in trade and foodM'n-ia AdfJ lomah .... , ",e~anu, 
media. ull and rrrrcr. O)\'(,r and 

IS minules, 

Typical ae'" 
S .......... I ... Mals..... 

(Mak .. 4 ..,rvlnp' 

'n round pound beel chuck 
v.. cup chopped onion 

I small clove pdie. mincaJ 
2 cups canned ... ·hole loraalOC' . iO 

,hick puree 
leOispoon orrpno ka .. 'cs. 
cruoioN 

)Olean,,'hilr. Sfiwually .. dd ~p;.~hcl· 
MId I labltspoon "iI11 10 rari ':I)' 

wain 10 that IIIo'ale( ronlinud 
Cook uPCO\·eraJ • • Iining (". 

1"'".lly. unlit lender. Orain in co' 
stJa,helli ""ilh SOIutC. 

r~ldn per serving: .... ~, 

~ ............ M ' .... .... 
SInopooo' 

frt.takcs .. ~r\'irli!-'I 

Hip Qualil)' Hard Wheal for MlICiI' 8 
roni Products; Stmolina ao%r liard I 
Wheat Rour for Mac'fOIli: The Man), 3 
Shapes of Macaroni Ouide 10 Buying 
and Use of Macaroni Products.: Buic: 

Dash rxll .. It anJ pepper 
""ncn ,pasJotlll 
tablespoon sah 
quarts bailin, walrr 

our. .'\ maJium C" n",,,dlel; 
fa 'UI" cups, 
la ~poon s.:.1t 
q~ , boilin, \Io'aler 

canned brd hroth, di\'iJciJ 
ld boncltn h«f sirloin stcak. 
.:rouwise. inlo ~~ . inch thick , Directions for Cookin, Moacllroni 

Products; FoOO Value of Macaroni 
Products; How 10 Use Leflover Mac.· 
roni; Etiquette of Spachdti utin,: 
Macaroni Ulfnds, This booklet ~II' 
for SOC each shipped r.o.b, Palatine. 
IL 

........ - IS •• ach rI"' 2~' """­
age and handlin,: S 12 pcr hundred 
pi". 1 .. 11111. 

' 'Nulritiwe Value" of Macaroni 
Spa~"i. and Et~ Noodle Prod"".". 

" Pasta Primcr"-buic ~klround 
piece. 

·'Eat liJ,h1 wilh Pu .. ". 
" PiI,ta in a Slim Cuhinc", 
"Macaroni Is No. I", 
"'One-Pot Pasta Suppcn from lhe 

Freezer", 

lhinly ,licaI carrots 
ilicrd scallions 
green pcpprr strip'" 
'OOn dill ... 't'td 
1 prppcr 
. lomato, cut inlo H WN'~~ 
141 mulhroom'. diced 
lD*fal rlain ~Url 

add noo..Iln ilnd ~It 10 
"'';Iler w that ... ·ater 

CooL uneu\'Cfed. 
oc<:uiun,dly. unlil lend(r. 

I)', unlil meal is t:unltd un "II "idn. 
abuut ~ minulcs, Remm'c meat hi 
pl"le. A~ canOh w:';alliun", ~r('(n 
pcrrcr, Lilli ... ,C\,.t.! a1lll JlCrpcr 10 !>Lillci 
alonl!' ""ilh Ihr remOlinin, 1,'4 cup ~f 
l'Iroth. CO\'tr ancJ COll'- .abllul ~ min· 
uln or unlil carroh arc t:rhp-Iendcr, 
Add meal, lomalo ... td~ and mu"h· 
moms and cook 2 10 J minulc, lung· 
cr or unlil mu"'roonh OIrc lender and 
lomal0('5 .. rc lIia;hlly juicy. Renlt1\'c 
from heOlI and quickly ~Iir in )·tl~Ufl . 
Scn'e (wcr noodles. 

Calor~s pcr sc;\'in,: 311M. 

MonnooJ .... \ ' ........ Rioa 
fMakes " 10 K Kn'ini!'" 

:2 lahlnpoons ~h 
.. In " quarb bllilinl! ""OIler 
01 cuJ"o clbow mocaruni II 1'IIlllA.1I 

I,j: cup chopp. '\I celery 
Ih cup !!.iltcd onion 
Ih lea~p()un cc:lc(y SOiIt 

III lea~f1O'lO KaMlnc,1 ~II 
l-:' lea~poon P:P(lC( 

J cu~ c(lu!.;cd mixed \cf,!clal1lc, 
I j: cur I;rcnch drc~ .. ing 

Add 2 t;lblopuun,; ~It tn f;lpiLlJ)' 
"nilin, \10 Oller. GraLlu;IJI)' add moca. 
runi !otJ Ihal "';ller conlinuc .. In boil. 
(',-?k un4,:on~rw, ~Iirr ing ,-=ca\iunall)" 
unld lender. Drain in colander, Rinw 
\IIjlh culd ""aler. Drain. 

Cnmhifk' m;lcaruni, cdcr)'. IIlIiun, 
cC.lcry 10111. ~a!otJntd ~It and I~rpcr. 
nlll wdl. Chill. (,umhinc mhaJ \~·!!c· 
I:!hln and Fr('nch drn,;inc: mix \Iocll . 
('hill , '\rranp:t.I mixed \·c~lubk .. in 
L'1:fI1Cr ur !toCn'ing rlall(,f . Arrani!c 
m;M:;lfnni ;lfOund mixcd \'c~cl;lhlc ... 

~ 
4 
4 
~ 
~ 

~ 4 

~ 
2 

2 

1\11('110.11 .'nail Build SaJ.d 
f~bkc!o 12 ~rvin~') 

I:!blesroun,; ';0I1t 

10 (, qUilrh huilin~ ";lIt..- r 
cups dl1uw macaroni II 1"'.lUThll 
cups d;liry ~)ur crcam 
cup" c.eOlmcd ClIlIOIl!e chcc'\' 
cur chorrro p.'eOln~ 
Ica'f"'1un cinnOlmun 
cup,; ur .. nl!e !o«liom 
t:an" 11·",lund, oI 'h nUR/.:e" ~';Khl 
rilll.'apple chunL~. draincd 
Cri~r ~Iad gr('('n~ 
can~ II p',und. 14 (IUnn' .. eachl 
ardellt huh'~, drained 

~~dd .2 lahlnpoonl ~h 11,1 rapidl)' 
hU"IA~ .... OIler. Gr;k)uOlUy OItJd mac .. , 
(Uni H'I Ihal \II'''ler cunlinue" hI huil, 
Cnu!.; u!k"lI\'erw. 'lining ,-=c .. ~innalh' . 
unlil lentler. Orain in cul;lnder , H.in~ 
\Io'ith L,tlM WOller; drain al!ain . 

Mix 1lIIi\'Iher macOironi, ,"nur crcam. 
cn:lagc chene. nuh, I IC3"J'lCJ(1R "all 

!Conhnucd on pogc 0 1 



is always 

* in a.uring conlidence to palta factories all over the world 
* with the moat advanced teehnology 
* because of experience acquired throughout the world 

When there is 
"IDGH" Temperature 
to be considered, 
the preference 
of the customers . 
IS 

8RAI8ANTI "HT" lines 

41 I. ITALY 
11 ill fIlANC'F. 
" i. U.s.A. 
I ia JAPAN 
5 i. PORTUGAL 
5 i. SPAIN 
~ ill GERMANY 
~ in U.S.S.R. 
J in VENIlZUELA 
1 ill POLAND 
1 in SWITZBLAND 
1 in AUSlllIA 
1 in BOUVIA 
1 In CZECHOSLOVAKIA 
1 ia FINLAND 
1 ill GREAT BRITAIN 
1 I. GREECE 
1 in INDIA 
1 ia IRAN 
1 ia HOLLAND 
1 ill RUMANIA 
1 ia nnucl!Y 

113", wIokb 53 ... lor I •• "' ..... 
60 ... for oUt pallA ... 

• • • bcoIcIot ............ 1 ..... _I ... ,. I"TfJlMEOIATE Tf.MPtllA1l1Rt: 

EMPERATURE" 

INGG. M., G. BRAIBANTI & c. S. p. A. 20122 Milano- Largo Toscanini 1 

7 



wnd cinnamon. Add oranlC loCdionr.. 
pineapple and 3 tablespoons of ~ 
pine.ppIe .)'t\Ip. To .. listllly .nd eMI. 
Mound on salad creens; surround wllh 
apricoU. Sprinkle wi1~ pa~ika. Gar­
nish with cinnamon, If dnned . Serw 
with addidonal sour cream. if desired. 

Dependin, on your dielionary. '1u 
iCramble" means to mil together 
confusedl), . . .• nd another torne~ 
equall), learned. leUs us It's 10 cook 
by fryin, . You can c.\I your 'Vole 
for either venion and still be acc:u­
fille with • supper dish aimed 10 
please the famil)' called Skillet 8«( 
Scrambk. . 

Not a bit confusin, is the recipe 
or the coy millure of e\'ery1lay 'u:oru 
thai makes this dish sO ~reat . Skillet 
lkef Scramble has i,s belinninlS wilh 
buller melted in an electric: skillel. 
(A heavy fry pllm would work ... 'CII. 
too.) It Krns 1\ a twc for the fry­
ia, that', to come: and at the same 
time adds ftavor to the finished dish. 
Ground beef, elbow macaroni a~ 
Parmesan chene are mainstays With 
a host of zippy Klsonin, cooked ri&hl 
alons In the skilkt to ,h'e the meOiI 
distinction. 

If therc', a bit of seramblin, pres­
ent ii's all to the good, for prepara· 
ti~ of this super dish boils doo:'ll to 
a sinde cookln, pan-and a mlllure 
Ihat will nc\'er Iotick 10 il. After fry­
in,. waler is added. t~ simmer centl)' 
until the macaroni IS fork tender. 
Aour~ sprinkled on carefully, Ktvn 
to thicken it. 

Addidonal cor\\'cnicncc fOOLls makc 
the meal compkle. 1ltcre is evapo-­
rated milk, subtly blendin, fta~o!" as 
il adds over-nil creamiDCU. Plm.cnlo 
conlribulcs a bit of bnJht color 10 
&ladden the eye as it brinp CItra 
flavor to the fini"'cd dish. too. 

For a family supper, the menu 
might call for JUIt the addition of 
buncrcd hot roUI and a vegetable 
.alad. As part)' 'are. Skillet Beef 
Scramble is superb with Jlrlie bread 
ilnd an "Iosortmtnt of rtlishl:S. HO'oII·· 
ever il appears on lhe lable, you " 'on'l 
need a dictionary to translate Ihe ad­
jctlj,,·cs of praise! 

V. 
I 
I 
I 
I 

8 

no. Redpt 
cup butttl' 
pound IfOIInd beel . 
rxkap: (1 r:·.l clbow macaroni 
medium onioll. chopped 
dove prlie, minced 

Y.t cup chopped ,rccn pepper 
I Ie.spoon wt 
I Y.t teaspoon scasonet.l .... 11 

v.. teaspoon pepper 
I leaspoon orclano 
2 cups .. ater 
I tablespoon flour 
I tall can evaporated milk 

(I ~ cupl 
tablespoon' chopped rimienlo 
cup craled Parmesan cheese 

2 
V. 

Melt bUller al simmer lemperature 
in .1«Irlc '''1 pan. Add ~round beel. 
cooked macaroni, onKJn, II.,lic. 
&fOUnd pepper, salt, Kuoned sail. 
pepper, on:,ano.l Incrust lempe,?­
ture 10 360 de,rcc, and rook, ltlr· 
rin, occasionall),. until meat !s 
browned IUMI onion tran,~rent. S!1f 
in waler brin, mitlure 10 a boll. 
Cover reduce heal to 212 0 F. and 
5im~ for 20 minutes or unlil maca­
roni is tender. 

Sprinkle flour cvcnly uver top of 
milture and bltnd in unoothly. Stir 
evlporaled milk, pimienlo and Par· 
meun chene. Cook an additional S 
minuln a simmer settin" slirnn, oc­
casioMlly. Garnish " 'ith pi,micruo 
.-rips as desired. Makes 6 SCtvtnp. 

Cover photo 
_ .Il10 DIll s-IIM Op< ... 

(M.ke. .boul 
3V. OOZC1l horl d'ocuvrcs) 

IIh cups large macaroni shells 
(aboul 3 ounces)· 
teaspoon ult 
quart boilin, waler 

2 leaspoons chopped fre~ .dill 
teaspoons fresh lemon JUW;:C 

Icaspoon prepared mild Dijon 
mustard 

2 
I 

2 cans (3U ounces each) whole 
unokcd orum, drained 

Gradually add ihc:1I. and iIIl '0 
rapidJ)' builin, ... ·aler so that walti' 
continues 10 boil. Cook unaJvcred, 
stimnl ocxadonaUy, until ,iust t~. 
dcr. OrDin in colander. Rinse with 
cold watcr; drain alain. Pat dry. 

In .mall bow~ combine dill. lemon 
juice and mUllard. Gently stir in oys­
ten. Place an oyster lata each shell. 
Arrange on a servia, plate. Garnish 
each shell wilh a tiny spri, of fmh 
dill if desirell. Garnish with lemon 
.".j dill .prjp. U deiircd. Scm: im­
media .. ly. 

• Uncooked wlls are about 44 
inch in diametct. 

Sllrl..,.<.1II .. SIlo .. 
(Makes about 

rimp 
3Y.t ooJlCn hon d'oeu\·r.:· 

pound medium-size raw ~ 
cup Im"'at riain )'UIUti 
teaspoons minced freloh I.' , ,,. 

leaspoon ult 
quart builin, . ·lIler 
Dash ca)'Cnne 
cups larce mac.nuni Iohell 
fabout 3 OU04,.'C'S'· 

Cook shrimr in boilln, • · .. ler 
I minule or jUlot until fir", 
rinse with cold .... ater. Dry . 
1000'Cls~ remove shelll: dc:vcin 
and finely chor. Combine ihrimp. 
,urt. chi\'CI. an: leaspoon salt and 
)'tnne. Chill about I hour. 

Meanwhile. ,raduaUy add 
and I ICilspoon Soilll tD rapidly 
water so that ,,'ater continues 

Cook unco\'ercd, stinin, ~.~':;=:II 
until just ten<lcr. Drain in . 
Rinse with cold waler; dram 
lander. Rinse: with cold waler. 
apin. Pal dry. Spoon about I 
urinlleaspoonful shrimp 
e3th shell. Arrange 00 a 
Garnish with fresh p"nley ur . 
cress, if desired. Sen'e ImmcdiOlltl ~ . 

C,,1or PaI...c1Ioft< SIIoI .. 
(Maka about 3 ~ dozen 

bon d'OCIIVfes) 
\Il cup packed frcsh basil Ie. \ C) 

2 tablespoons freshl)' ,rate&! 
Parmesan c.hene 
tablespoon pine nUls C pi, "~II 
package (8 ounces) crcan 
.hcac. iOI.cned 
tablespoon red salmon Co uJ 

(about v.:. ounce) 
I v.:. alpi large macaroni ~II 

(about 3 ounces)' 
teaspoon u.1I 
quart boilinS waler 

I n food processor or bkruJ 
c:cu or bknd basil~ che 

nuls until vcry finel), choppc 
pin, and Kfapin, contents 
timet with a rubber spatula I 

""y. CuI up .hcac .~ add 
millurc; proc:«s unld well 
sc:rapinl container with Spoil. I 
eral times. Gently rold in ,a\'1 r. 
milture about I hour to firm J~. ! 
noI prepare too far ahead as I, diJ 
dark .) Arrao .. ihc:1I. on a . 
plate; spoon • ftIN pains 01 
on .op 01 .he pnIO eh«K 
ihc:1I '0 pmiih. il deiircd. 
plate with frM basil. if 
Serve immediately. 

THE M4CAaONI 

\\IF YOU 
WANT A PRETTY 

PAINTED MACHINE, 
GO TO THE 

SMITHSONIAN. 
IF YOU 

WANT A STAINLESS 
STEEL FOOD MACHINE, 

GO TO DEl'IACO." 

1913 

CALL 
DEMACO FOR 

ANSWERS. 
(212) 963-6000 

cemaca 
A ¥IlAol ltMK 1M 'MI 'OOD CMAIN 

otfl.Nel1O .... QtINI COIP. 210 wAllAaouf "'UI. "OO.lYN. N.V. "* fWX 110 H. , ... 

WIST"N U,.: Ho.J,. irI , Co . flo. F. l~tlyv,llt . I\. 600 .. _ 11121 l62.1 0) 1 
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PRODUCT PROMOTION REPORT 
by Elinor Ehrman, luntan-Manteller, at the 79th Annual Meeting 

Our pa.l.. rromotion continucs in 
high .'.r. AI the rcqunt of the 

promotion oommill«. we hi"'!: .cl pel' 
formance lOals for ounch'rI in th: 
various mnlia cal,,,,,irs. You rna)' 
hll\'c noCiccd Ihat the last monthly re· 
pori was ,dormated 10 thai it Iialed 

the SO'Ib for the 1982-1Qlllliscal )~ar. 
and ,I .. 'e )'00 • readin, all 10 whert 
" 'C llood as of June I. 

WI! haw structUfN Ihis \'i~ual re­
ron 10 update you on the public relil­
IMm' performance in .he media. ,~ .. ilh 
lOme 0I.hc: hi",li&h ... as of July 15. 

Our lafld awUcncc for both media 
!IoC&mmls «mains: 

• Womm in lhe I tI to 4Q aJC group 
• Low and middle income familtcs 

Our Mtulit ... 
• Your family can cal Pilstl ('t-cr)' 

d.y beeauK il is low in calories 
• PUll hi not fauenin, 

As you know. our consumer pro­
,ram rresentl)' is in l'NO par"­
Consumer Ncw, Bureau. cncompus­
inl the print media-thc electronic 
procram which embraces both Iclc­
"'ilion .nl1 radio. As or lui)' I . ninc 
monlh~ into the (VOJIam. we have 
achk:vccJ thnc results to mccl our 
goals. 

MAGAZINES 
GOAl.: 15 '0 80 pu •• place ... n ... 

10 reach a circulation or 2~250 mil· 
Iton. in leidin, consumer mapzincs. 
To date : 144 placements, rcachin, a 
circulation of 212 milt~. 

Here arc a rew of them. which have 
appeared since February 21 . the: date 
of our winter mcctin,. 

PlJun/$ - in March and May -
2 i"ul.'to in brilliant colDC' - one 11m-­
sin, cconom)' and \'efUtility: the 
Glhe:r poundin, hom..: the lWf),ratten· 
inB mcuaJC including caloric: count 
_ in a study titled "Shape·Up recipes 
the famU)' " 'iII low. Circulation: 1.-
189.699. 

WC';,ht W(UC'hnJ - in March and 
April - both isS\," with cowr storic~ 
and recipes. photoar;lpMd in dcHdoui 
color. Circulation: 826.200 

McCalrs - May iuuc - a super 
Slory entitled FitnC'JS Without FUJJ 
,.:;Ih pasta ran or the " New weicht 

10 

Irilional IIory - IIrcuinl carl 
drain. Carc:ul.tion: 1,300.000 

of life" - paita with brocotli cnU'CC 
with ill men: 168 calori.:,. (ROleUi) 
Circulltion: 6.200,000. 

Good lIowtktC'pin, - Apin in 
the May Wue. "Take .. packaIC of 
elbow mKaroni" prucnh 4 caloric· 
counted recipes - a ~n. I wad, 
and 2 enln.,,"" CirculOition: 5.520.000 

Family Clrr/r-Grnt kkl\ ICrin 
_ in a summet issue, " International 
Oauic1 have oId·wortd flavor but not 
• 10 1 or calooo." Maniccui rolls.up 
with only 202 caloricl per Krvinl· 

WUnt4ft'J DIIY - Summ.:r issue: -
101 WOlY' to 10K _ieieht and sta)' 
t..:althy. Here's a dramal" praenta· 
tion or OUf low caloric IIOry - an 
with the suppan or the U.S. dietary 
ptdcliM.'S rKommcndinl ~ncreuN 
complu carbohydrates. T1k: reader il 
chaUenced 10 tIIimale the calories in 
each of lhe three enUtts phocDp'aph. 
cd - lpa&heni wilh tomalO uuc:e and 
chc\.v. rlul a tomato and lettuce 
wad - • club sandwich - or 01 diet 
plale with oonlae checK. hambuflCr, 
polICh and melbl ...... The dlCl pl . .. 
calorie count comes to S61. the club 
u.ndwich 474. The pa!.ta comes out 
on top with only 386 c~lories . 

And in lhc JOUrmct macazinn. once 
.,ain the low calorit lIory -

NEWSPAPERS 
Jumpinl over 10 RC'Wlpapcr ... . 

hue confined our clippinJ Kndc~' ~ 
finOinciOiI reawns, to only the tol' 
circulation ne""rarers. 

Ou, Gool - For color .nd 
" 'hit.: Ipreads is 125 to 135. ""ilh 
tolQ,1 circulalion of 25·30 million, 

To date - We have 85 spre~ .. 
pa!.la with a circ:uIQ,lion or 32 . 

Some eumples - Coall 
l. New York Sunday Timt'J 

Los Angc1ts T;mts. 
1I PholO Caplion • S\'Cltc 

olreB nnrly c:omplele . 
jusl 444 calories. Circulation: I 
945. 
-New York TimtJ - Four 
-variations or lpaeheni with 
boll •. CirtUl •• ion: 1.430.358 

Houston POJI - Circul.1ion: 
541 - 2 color photos - .. ; tb 
It'Giu Walch". theme 

Dcn\'Cr POlt - Broccoli 
,tuned shells. Circulation: 

St. Louil Globt-Dnnoc,at -
on past •. Gmalalion: 250.726 

Cincinnati Enquirn - " ()on' , 

p"'" dishes lrom wei",' I ... 
Circulation: 183.951 

[ktwil NtM'S _ '1'ry did p;! a 
Brown ba, lunch." Circulation: 
730 

Chkqo Sun·TiIMJ - " I' 
don'l have 10 CO swvinl mill: 
culalion: 6SSi.332 

Chicaao TribuM - Sp.ah< 
ruso phOlO and recipe. Circ:ul 

184.388 
New Ortcans TimrJ·Pit-lI),w 

" Pasta by illttf is low in c;ll, 
Circulation: 274,380 

Food <UWI WI ... - June I""" -
"When pasta is nol drenched with 'JUt· 
ter or cream. II it orten il. it can p~ 
vide a ulisfyinl low caJorie supper, 
And it takes so linle time: to prepare. 
thai dinner will be easy on the cook 
a!. well as on the diet. 

Dallas N~w$ - And aaain '01 
table paIol. ror an off," lunch 
cull.;'n: 284.615 

Richmond Timn·Oi,pUlch­
to have your pull and watch . 
100." ('bene Iluffed lau,M: 
C~tul •• ;'n: 132.271 

Memphis CommtrC'ial '!,~ uI 
" Pasu Passions." Mostxt1oh 
C~cul •• ion: 198.510 And lpin paltl in the black marke«. 

Ebony - rasl. rlu!. -llron, nu· IContinutd on poQe 

If it luuks .:uod .lI1d 1.I!oIt ..... .:und, Ih.\I\ ':1""1 p.I!>I.I! 
Uut ':1")(1 ".n ... 1t'fluifl'S ~c MH. 1 pnH.luC'h . lil.l' ,\ml,." ,. ... 

Vcncli.l No , 1 St!nlUlin.l . Imlleri •• DUfUIn Cf;mul.lI . or 
Crt'!.tal r anq' Durum 1'.lIt~nt fl uur . 

Th,lOb to unifmm hi.:h 'ItMIiI\'. ("(JIm .11111 
~r;1nUI .ltiun . tflt.'W in':IL"t lit'lIh m;ll.e \ 'tltH IM!ot.1 
ope,.Uiuns HUl more sml"11hl\', 

"mile' wml.!. l'\c1 usi\'c h' with Ihe filll.'!ol duru111 
wht·.ll ~Iu",n h", f.l,mt·r!. uf the nmthem pl.l in!> Anel 
Aml»c' !ot,inds th is finedurum in it!> mCMll',n .·fiic it'nt mill 

And "ml»cr \4.-"ws ,,'Uu ' ight ... h", nlo1h:hin.: ,,'Cltlf 

!>IM.>CS a nd hy )hippi fllot wh"fl promiM."t1. And tht· 
cunsumt'f JWh a hle.ll.:. Iou, ht,(' .lll!loC the ,uuuf i!> in 
tht' tMtin~ . (.111 "milt" IInw fur ,,'IIUI own IllUuf. 

AMBER MILLING DIVISION .of THE GRAIN TERMINAL ,\SSOCIAliON 
M.II, oil Minh CIIl'. "'Inn . c.-._ .. I OilM'" ,n St PoIul, ,\1111n .... t"; ! I'tN ",.· I ... t.' I I~ ..... 11 



Product Promotion •• port 
(Canlifutd from ~ 101 

Notice ttic headlines - in Scanle. 
Sa" Anumlo. Boston, Piltsbur,h lind 
Philadelphia. 

In (he f"ulm of ncv.'I~P:' syndialei 
and Sunl.la)' wpplcmcnls . 'f: ar~ aim· 
in, (Of 125-1 JO (lIxemcnls to 10la1 
circulation o( 100 10 1S0 million. To 
dale, " 'jlh ] monlhllo CO " 'c" '1: reach· 
cd 60 for a circuladon loCal of JS4 
million. Note again (he now caloric 
message In Ihcse cumph.'s: 

United Prns International - " Die­
t"ia"I in general arc hclpin, chanre 
the imaJt or macaroni products from 
a f.ucnina food 10 I nutritious one. 
l.i~e po1Dlnes, it's not Ihe basic food 
btU the SlUIi.X'i and other lkId~s thaI 
ralie the calorie level," Circulalion: 
30.000.000 

Anorialc-J Prru - "AtOll, with 
beiRS nutritKlus. a pull meal is low­
er in ('.dorin than mml JICOJ'I\c realize. 
Five cuncn of cooked pail. contain 
onI~ 210 ealotin. Circulation: K2.-
000,000. 

-1SJl1C"itUN Puu - Fi,urn ,i\'cn 
for ~w"umplion - I Vz bill ton pounds 
of dornotically manufacturf'd dried 
pasta products eattn annuall)'. . . . 
.. boul doubled lince World War II ... 
increa~d inlernl in nutrition and role 
cf cumles nrboh)'dratn. North D~· 
kola cilN as "pa~a" counlf)' . . , 
gruwin, about 80% o( durum " 'heost 
w.-:d for ra~a products. 

AmI jusl in -
ASJfJCia't'J ,1tt'JS - A ~IOf)' quolinll 

NPA PrClident Jo.: Lichtenberg on 
pasta's \'aluCl - includin, the low­
cwrit meua,e. 

I." _ Prru: 

A"""IfJ"JlJIt'J Publuht'fJ - "You. 
100. CIP ~""e chk menus .. ilh lhe 
(ood wbich hn btcomc America's 
numb:r one food crau.pasta! Rem:m­
her, it's not reall)' (allenin, - there 
arc onl), 21Q c:aloriCl in t .. 'o ounces of 
uncooked nlacaroni products , .. 200 
in eu: noodln, Thbc "liGhl" la~,n: 
rolls mike a chic didi . ., Enjo)'," Circu· 
Illion: 3,000,000, 

1.5,_.., 
Kill, f"N/ur,.s - "Before )'00 " 'or· 

ry lbout warin, calo~ counts, Ids 
cleat up a miKOnCc:pdon: Pasta by it· 
Klr is low in c.lonCl - 5 OUncei tally 
up to onl)' 210," Circulation: 6.000,· 
000 

ChtalO Sun Timt's - "For eum­
ple. one cup of macouino has aboot 
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200 caloo.."S .. 'hen rooked 11 dente, 
and aboul 150 .hen cooked until the 
~r, Neitlh:r is eaccuivc," Photo np­
lion - "Warm, fillin, and comfon· 
in, macaroni and cheese n«'lIn', be 
rorsaken un a v.'Ci,ht·loss diel." Cir· 
cuillion: 9VO,oon-

Slar - "Pas'a has shc\l it's raUcn­
in, ima,e and liken itl place amon, 
the complel. carbohydrates - the de. 
sirable rOOt.b Ihll helhh (,I.perts rec­
ommend we cal for 50 percent of our 
daily c:llork"S." Circulltion: 3,308,180 

Coo,m,d .. UOIUI 
Add 10 ttk."\C rCluilS, our coopera· 

live efforts .ith other food companies 
and alweialions, Thus far we have 
hed live such lic·ins indudin,-

" MlcM" Man., The Tea Council 
plus General Ek'Ctric National Turkey 
Federalion and Wheat Industry Coun· 
cil. 

. .... 5 ........ 
And wirwJin, up our print rtiulu 

ar~ t".osc ror foodsuvkc where our 
COOl " 'as K placemenls and ciradatioo 
cf 100.000 

'f,' dale, "'C ha\'C had wilh circula. 
tions .'If 556,000, In addition, "'C' have 
fulfilled 6,050 requnts ror additional 
information, 

RtJlaUrfJIIl 8&&,tintu - Mln:h l. 
Searood palO salaU ,0010 and recipe 
in "U,ht and Heany" ~of)', Circula· 
lion: 70.369 .. . MPD: :i0.150.000 

Rt'JIGUranfS " Ins,iru,;Ot&i - April 
IS. "Ethnic Italian Cookbook." Tur· 
key Allredo <010' phoco and ...,ipe 
marinara sauce with shells cot,,, photo 
and recipe: sll. additional recipes, 
Ci,culaoioo: 107.000 MPD 30.337,500 

(Contltw.led 01\ poot , .. , 

Joe Viviano on TV 
JOKph Viviano, presidenl of s.. 

Giorc;o.Skinnc:r and chairman of tht 
Nation:d Pasta Association, was aoI 
the only special Guest at iI medine u 
the Labanon Lions Oub, Camc:n.mes 
from WTF·TV in HafTisbur, shooA'd 
up 10 tape Vi\'iano's spttCh for a lpee· 
ial report 10 bt aired on public I~ 
vision's Mac-Neil/ Lehrer Report ill 
the RCar ruture . 

Greg Ramshaw, a rroduo:r rroe 
lhe W""'ineton-based nev.'1 prop­
said the: footage shoe at the mcctiac 
"las 10 be included in an indeplh R" 

port on the sule of the American 1'. 
la industry, which is currenlly in .. 
upriK O\'l:r ilIeplly subWized lUI ill 
impons. 

~e wanted to do a special re ort 
on lr:wJc:," said Ramihaw. "The p ill 
industry is a aood example to UIoC be· 
cause: of its current conlmvcny, lloll 
it is a subject most people arc ram PI 
with," 

Ranuhaw said his tn:w has 1.:tII 
following Viviano ror sc\'eral d I'" 
lhooIine various backlfOUnd rOOl ,at­
Ramshaw will DCl.t travel to New , .lit 
City 10 lape the other side 01 lhe at· 
lumenl. thai or lOme of the imprn ·cn 
themselva. 

The entire sqmcnl is to be sII.'" 
in September. as soon as the: Euros (II 
cummunit), decides on .hether Of .... 

to comply " 'ith an international nalilf 
prohibiting the lubsidizin, of ltalill 
pas ... II is lhose .ub.idl<s whlcll Vi­
viano maintains is Wlrair1y crippIiC 
lhc Am<ric:an pas .. lIWIurlCluriJol. 



Produd Promotion .eport 
ICont-..d ff(Wft ~ 121 

ffl(H/lt"-;'''' .\forb'Iin, - FcbNU), 
Heallh"orb rnlaurant - Our paSla 
~afood wad. "In addition 10 heiRI 
popular ,,·jab customen p.ula wads 
arc ..,.'ell likC1l b)' rr.anagcmcnl. They 
arc lood menu items bec1UIC of their 
low cost and short prep.rallon timc. 
And the t)'c appeal of the plads also 
make them a JOOd impullt item for 
customen," Circulation: 106.689 
MPD: 31.R66.000. 

Club • FooJJtn'ir~ - February. 
thrtc.parc stOJ)', Shapes dncribtd: 
Quanlittcs to purch:lIc, how much to 
cook: acfto\'cr U~. Four photos; 6\1: 
recipes. Circulation: 1O.0R7. MPO: 
2.243."411. 

"10.'" I n.rt.: 
OIA.mc- C.w-" 

This theme inltlfaln ~sla into the' 
.. ne .... American cuisine - whKh " 'ilI 
be the food focus in the: media in the 
Yellr ahead. Actually. AmetKan cui· 
sinc fOCUKS on American fClionOl' 
cookery ,.·ith emphasis on the UK of 
our nalive foods . - plullry. p.mc. 
fish. frnh vt£(labln • .cafood. etc . fe· 
UcctinG our food herit.gt . Pal;. is a 
nalural 10 UI.kJ variatkln 10 (ish coo .. ·· 
"kn. chilis - and ,he: all·Amerkan 
roasta ~l;nl. Our progr;am Yo'oold cn· 
eoura.:.: thc UIIC of palla in uadilional 
rccipn ;as Vocll a~ in nCYo' recipel in 
p,:uU. Vo ilh fa"oril': AmerKan (ooell. 
Thne will bei!in to appear in print duro 
ing Nalional Pa,'a Wcck Vo'hkh will 
he 00:1. 6-1~ . 

rrocram has virtually blouomed siDee 
carly Marth when lhe ",pnizalton" 
lint lwo nuUilion education advivn 
bepn makin, media appearances. 
BuN on lhe Inilial appearances. lhe 
outlook is hiahly cncouracinc. with 
ten such educalKM1 adviJen sekcttd. 
trained and now meedn, with radio, 
tcl(\lilion and athrr media ptnonal. 
ila. 

v ... e_Itc, 
The Wheal Indlnlry Council. in ful· 

fdlin, I pItd~ 10 kup its ,upporteR 
informed of Pfoanm plans and Pfo-­
pess. Ihis month will relcase ridto­
cUdtn 10 end product manufaclum 
-Ihe prodllCCfl 01 brcod ....... """' •• 
pasla. cooktel and crackcR and other 
..-hc:al.based (oods - delailin, mtdia 
appearance s.chrdulft for lhe full year 
thai just btpn on July I and pmvidin, 
.. Wimple of live intm';ews actually 
c:c!ftductcd in the year just endtd. 

In uplaininl the nulrilion cd~· 
liot1 adviser unclenakin. a. the recenl 
annual nledin, 0( lhe Independent 
BakC'f1 Anoeiation. C. Joan Reynoldl. 
Ihc Council's ClC'CUlivc director. des· 
eribcd the tonQ':pt AS "non·paid. wry 
visible and very powerful." BakclS and 
allied members in anendance .. nrc 
quick to avee with that USoCS""ent af· 
tCf ~M: ... in, por1tooS nf lekvision ap­
rearanen in se~eral major marktn. 
incJudin, Ok_Ill. Dallal/ Fort Worth 
.nd On'cland. 

al the UntwRil,. of Teus. app' ltd 
on ... -omen', IClcvisicln prop-am I ft­

mind people not 10 avoid bRad .ad 
other complu carbohydratn . hca 
dietin.. For Dr. Oavid R. line! d 
head of food Kimcc al North CII li~ 
Slate Univcnily. the aui",mct ie 
Ck~dand indudcd an ewcnin. h .t'li· 
sion news appearance dispcllin, n . ~1h~ 
about caloric contenl of bread. wtah 
and pula. 

T.T .... WooI 
Tht Councillhis month inilial':~ "jD 

another new concept in ii' nulril. 
education prosram - distribution « 
• vidcocuttte news fc:atute to mort 
than 200 Ielevision "alions in tOO nw­
kels. The nC'WS feature focuICI on Dt'a 

RK4Irth on calorin. dicein. and car· 
bohydral.. 01 the Oinita! RNJla 
CenlC'f of lhe Univrnil,. of VffrDOll 

School 01 Medicine. The rrincipall~ 
cus of this mcuaae is that aU tal(Win 
are not identical. and tbat brcaUK d 
the \Io'a,. in whkh calories from CtD­

pin i:arbohydralcs like bRad v( 
metabolized in the body. the adl&ll 
wcight ,ain k Ins. The overall prnn­
tation is quilt hnPfUsivc and ptofC't' 
sional. 

T u I.kdarc that the present shlnailf 
sua:n" uf lhe Wheal Industry Cau­
cil luarantees a consumer cduClliol 
pfOlram "'ilhaul futurc prohka 
"'QUId be ovefly oplinuslic, Yet. "'­
fent activit~ are a refrethu., toU 
ahcf a lon, period of dela)" and ,Ii,..,. 
FOintmenls., and should rntoc'l aIrJ 
heiihtcn belicf in Ihc proplJft'S IofIt 
ran,e poenlliaJ. 

lHM Sells Bulldl ... 
Ranks Hovis McOoupU P.L.' . ~ 

cntered a wc and kucback If lOll" 
menl on ils nC'YI'ly built headql IfItn 
at Windsor_ 'The property was 101 d kt 
£14.2 million ($21.6 million) 10 
lish Amicable: life Assurance S. 

Paul A. VC'mwlcn. """,iona' PlDr" 
AutlC' juliun ,,.p,l'unrari,·t Itt rh,. 
WllI'd' InJllwy Cuuncil, ("o1/J IUlrn· 
,im. w 'hI' "Jiw,iul upprQlinl in (M 
Ju'y 16, IYI41 iJJut 01 Millin, " Bu· 
in, NC'YI's, 

The: I) major ma,ket .ppearances 
10 datc confirm lhe .. ·itdom of 1M 
Wheat Industry Council's decision 10 
UK nutritioni"s and "tenlists .1 nu· 
trition cduc:.ttoo adviseR for the con· 
lumtr education prop-am. They brill, 
-=,tdibility and an ability to ,clalc rc· 
'-Carth firklinp I .... consumen and the 
media in easily undentood lanlU&JC· 
The primary role: of these adviKn is 
to help correct the misconceptions 
about the caloric. protein and fa. con· 
tenl of \Io·heat·based foods. Tbt ap­
proach \'1M IKCOrdin, to individual 
markcts, media u~d and the adviser. 
In a livc appearance on I Chica., 
.elevision show. for uample, Dr. Jobn 
W. Erdman. proIeuor of nutrilion and 
biochemif,try at the Univcnily of lUi· 
nois., WU .ned 10 upWn fiber's im· 

Re<et1l1y RIIM wid i" I"ie. t 
t.enicu division 10 DalJCty P.l. '. 
£42 million (S63.9 million). 

Bob RodJenOn. RIIM', dirt< '" ~ 
finance. said proceeds from the t l 0 ff' 
cenl .. iai .... m be u.cd to sarel gthtll 
-and by acquwlion 10 elp;ln . I-~ 
,uca:uful food busineun "'Of"'" t..k . 

W.I.C. on Tor9et 
With a surpri'inc but dcliJhlful sud· 

&kness. the Wheat lnduslry Council's 
~S;S'C is bein, heard in a pOVo'in, 
number of m.1rkcts around the (OUn· 
Iry. The COUncil'l consumer C\Jucation 
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portance. 10 elaborate on whal pr0-
ducts an: Pfod~ from -.hat a.mu. 
in,liUIC' kcrnel of wheat." and lo~· 
.... 1 00 prodllCl mylh •. In Dallul 
Fort Won/:. Dr. JelUlO< Fredaad­
Gra,'n, a,,«ill( profnlOC' in Dutriliola 

N.P.A. Winter Meeting 

Disney World, OrIondo 
March n-15, 1914 

TH[ M.AcAIlONI 

Your order deserves the best .. . and 
that's what you receive. We start with 

the world'. finest quality durum wheat. 
It'. milled by the most modern milling 

facilities in the nation. with careful 
quality control every step of the 
way. It·s shipped in our own oir· 
slide and jumbo railroad cars. so 

you can be assured of our best 
all the way to your plant. Order 

Ourakota No.1 Semolina. Per· 
fecto Ourum Granular or Excello 

Fancy Ourum Potent Flour. 
We send you our best! 

the durum people 

NORTII DAKOTA MILL 
COr.net ... " ..... Snfth 1I ...... t. !<oJi Zl Il 
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BEARD ON PASTA De.rd om.:n,·n thai cal in, past. is 
uwally noI a "mannerly" procedure, 
but Yo'ho cones . ·helher or not iI's con­
"idem! laud~ to twirl your 'raJ.hcui 
un a spoon? If thaI's the . 'IY ),OU fHI 
mu!>1 comfortable, Ihtn lhal', the Yo'ay 
)'OU mould do it, he hclievn. 

,ASTA 'RI~IAV.:RA 

In cup fresh pcas 
\f; cup tiny. new beans 
v.a cup ,Iiced Iialks Ihin itSral , 
VI cup Iltced mUlohrooms 

-4 labksroon' unSOIlled bullel 
I cup )i,ht cream, Yo'armed 

lots of freshly ~round 
black 1'<1'1'" 
pound an~1 hair, linl!uin~' 
or cven UUIl 

Grated PI~n che~ 

The Ikun uf AmcrieOln rooking s;,ay~ 
IhOiI usin; u lptKH1 i, very c;onftnient 
" Wilh it you can CllPCUrc the I"!>I 
t:ream""'"twcral ('IC'" or (WOSCiUIIO, the 
hotlom.of-thc.tx.,.'1 lroooful of basil­
na\'ured tomaln ~Utt ur clipen in 
.,Ih'c·uil." 

"Pa.ca." ",ys De.rd. "should he eat­
cn " 'ilh lUlIO." 

Li~hll)' .... uo~ Ihe ('ICon. buns. a~ r'" 
Ipl, and muihrooms in lhe bulle, 
Iii c\'C1}lhin, is crispy len\!er. 
cream aiW P"f'lXr and c\1o," 
hritny. Cook lhe poi"la, drain it, 
IOH " 'ith the puce. Sprinkle 'A'jlh 
of ,fOIled Parmesan chene. Ser\c 
to 6, 

JumtJ SI'urJ. ,,·hlJJr ,,«"'" bOIlI. . 
"S"arJ Uti Paml" " 'CIS rn-,.,.II,' pult· 
IiJh,.J by K"",I and ;n,rotIucrJ ", " 
(KIlty • ••• 

"Did you act wmtlhin, 10 cat'" 
James Seard uka! !IOiicitoully.~ uch 
part)' ,un' ItOpretJ by 10 cool'alulltc 
him on the publk.tion of his Illesl 

hook ......... ' ..... 
Cf..)okbnok - " 'rilin, colle.,un. 

hicndl. anJ the pus n,erly paSIoN 
the lone buu;hcr.block cOlInkrtDp in 
Beard', khehen • • '('Ie handed a plate 
of skamin, pailil. and then sckdc:d 
from dtM 10 a doun PUttS 10 hear 
on lOp. 

Out Beard himself. d,nk'\! in juns 
and a comfortable pullover. Will quite 
relnN. Aflcr all. Ihi~ is his 20th cook. 
book, and he', not (',.;actl)' a nc_wmcr 
10 cnlCrlainin,. 

No ..:n~ in £Cuin, u~l about 
hon'ing !lome friends O\'cr 10 ral.- he 
uptained 10 a friend " 'ho had JUI' re­
marked upon hii surprising calm amkl 
W p.nta .... irlins fUe'tl, 

Beard', oc: •. book is as much about 
having fun in the kitchen as it is ,bout 
.,..sla. 

"CoP,ult your 0.'" tasle and style 
and fed frce 10 uperimml," he u)'I. 
"Take chancn. We American, have 
h«n inlimKbtcd for far too lon, by 
other people's opinions of " 'hat . ·e 
~hould eat ." 
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II j, ""ilh ,UlIO mal he al"P'oachcs 
lhe subjecl in hi' Rtv .. elol boot, Cnlta, 
.. wide net over lhe flour-and-wattr 
Yo(Kld 01 noodles 10 include such un­
usual rccipn as Elizabeth Andoh', 
J .... n<>< ucIon - k""aded by .ipcc<· 
in. on lhe douah . ,ith your foot ; bRad, 
noodles, mrlt .ilh )'eUl, put,-sluffnl 
Hwl chicken; .nd .neel-hair J'U'I 
wutne, There are allO recipn for foil­
yolk French noodln, poealo pk'«hi, 
anti 'patlll, 

•• , 10 .,. 

Almosl all of Beard', appealin, pas­
ta dit.he, are bridJy .nd easily aa:om­
pli~, bul if 10 mlnuta r.lher lhan 
hllf In hour i, aUlhe time you have to 
cook, he ,ivn you • chapter caUina 
-Small Slucinp." whkh will in'ri~ 
the crealion of I lasty foaUCC from 
.. 'halever you have on hind. 

Thi\ book dem)'ltiftn lhe subject of 
p;!I1ota and encoura,a you lO feel confi­
dent .boul )'oor jud,menl in the kitch­
<fl. 

Jamei Ikard il not a puri" . 'hen il 
CUIOn to makin, paNI from ler.lch , If 
you don'l feci inclined to makc your 
own. lhere arc many commercial 
bt'ands thai are very coocl he uys.. n­
pedally the Julian De Ceao, 

Ha: is 11.0 rc.lit.lk about prices. If 
)'UU don'l care 10 pay lhe pra of 
Parme,iano Re,iano. he sugnls thai 
you "alc a fine domnlic Cheddar or 
the 1m upensc h.lian Caciocavallo. 

'" rdrollC 10 accept that any roo~ 
I musU be bound by rules and resuic· 
ItooJ, .. Hurd U)'l. " Your I"",c is your 
only Guideline, and the more you fol­
low your IUle, tM bellcr rook you're 
soin, 10 be." 

Here are .ome recipes from the f\C'A' 

COI.lkbook. 

"This is a meat INf that hil!> 
pasta 1hec11o KlIllrftd lhrou,h it . 
~lIl makc a pallern like . 
lonJUt or piSlachkJ nult. Ihal are 
in pale de campa,nc, Thi.-y're 
if )'00 c .. n'l find lhem try dflD, 

funchini - any ,1n4.l1l. ,,,,null,,·.I,,1" 
~a, I've made Ihis fur 
)·tln. It·s , rerfcct diih to I.ke 
picnic and slice: un the topot . Hence 
name: ' 

ANGEL-HAIR SOU ....... : 
• OUIlC'Cl anJeI-hair pall' 
6 <II yoIki 

" cup shrL-ddnl Cheddar, 
Panr..nan. or Gruyere ct.c. '~ 

l io -:-.. p finely diced prOlCiuUo 
v.a tcupoon freshly ,round 

"'a<k peppe' 
\ . teaspoon Tab.ueu 
K ea whites 

Cook and drain the ~to1a . 

Put c:g yolt. in miler bo" 
bel until lhic:k and buller-c:olor· 
lon, aJ 5 minuln. S.ir in lhe c 
prosciutto, pepper, TabaltO, 
cooked paStl. 

In another 00.'1. beal ell whit 
Iii they form wit pe.t. lhal just 
over. Stir a laftc fopoonful of lhe 
into the yolk miliurc, lhen fold 
mainin, ea 'A'hitn amtly bul 
oualy, usin, a rubber spatula, 

Pour miltuN into bullered 2 
s.oufnc dim and unooth lop wilh 
la. Draw • artie wilh a finltl' 
top of the: soufnc aboul 2: inche 
lhe rim. This will make the 
hiJhtr thin lhe t.ide 10 form a 

Bab in the center of' a 
115-depcc O\'en 15 10 
Scf\'CS •• 

ORGANIZATIONAL STYLES 

(;) 

"111 I'IUIUps. Scnior Auociah:, Di­
of Ccrtification Progr;amJo fur 
Instilute, Inc. lead a d)'namie 
on "Huv.· 10 Solve Ihe Mii­

~II<I'."" Crisis", b:l~d tlft .. book 
by Ichak AdiltS, Pror()WJr 

is an I"adi born in Yupln­
He leactlClo al lhe Gradu;!tc St:honl 
Ptbnasemcnl al lhe Unh'crsity ur 

in los Anceln and al Tel 
. llni'o'Cnity, 

The bat.ic premilt is how 10 manap: 
rcc'llgnizin, that mill1i1gc:menl is 100 

, a process for any one in­
I to perform all thc roln re­
Exh role require5 u dit.lioo 
;a paltern of behavior 'Ahkh 
bly OCCUfJ in rcspon.e to spc­
.I1ions. The roles encomJlfl.SSC'1.l 
10Ul01gcriai prU"" are In ron­
ltny Ji\'tn lime. Although .. 
.In perform aU of IhlHc roln 
-:, no one penon can perform 
limullancoully. 

l«c:ulr)' and suHkicnl roles 
d to be performed ror the 
dfcttive and efficienl opera­
an OfsaniZiltion lIrc: to pro­
.idminit.ler, 10 be an entn:pr~. 
I 10 inlegrate, 

... __ 1 LIfe eyrir 

linn )'CI . The ruunders are basically 
dream in, "boUI "hal lhey mighl 00. 

n.. 101... (I, .... ""'... (P,';I. 
Thcre arc ~"cral sip'S Ihat inl.licatc 
" 'hen thc urganizaliol1 is "born". 
Thcr\' is a payroll tu be met. a rlaec i\ 
renlcd, ttr the r"uOlkr f~il!ns his or 
her prC\'ious joh. 

. 'TItt (;0-(;0 Sf-. fPa Eil. This slai!a: 
I~ :mOlI,~"uuli In the hab)' "Il" can fin;al­
Iy '" and rocu~ . The "hole 'AwlJ 
urcns ~fnrc ils e)'n ami e\'1:f)·thin~ 
Inul.s h"!! an "ppmluni!)·. Only in 
retrO!opccl ..In manal!cn realiu Ihal 
sonIC up('IlIrtunilies arc mre.:lts thai 
!ohould ha"e ha:n a\·uidocd. 

n...· ....... T..,. 
Whila; lhe mUlherlike rommil­

menl or the rounder is ncassary for 
Ihe ,urvi\'al (If the Infant or,ani.ralion 
il bn."\,ftlCi dyrurKliunal aher lhe (in: 
.,'0 'la~lo , The 100'in~ embr:w:c becomes 
a tolran,lehald , 

n.. A ......... 1lrpoI ...... IpAEil. 
When the Admini~trali\'c ruk (AJ 

ill4.:rcald in impurt:mcc, more time is 
'pcnl. on plitnninB and coordinatins 
mectlna:lo, A l-ompuler is installed. a 
Comull;!nt ur ~al;.,iN uLimini,trittor is 
brUU,hl In . Trainin, pfO~films ilra: Lle­
\·eloral. and labur p"lkin e,rabli!Jlcd. 
AU lhew: eosl money and lake lime 
a"'ay from pnllLlucing resulb (PI in the 
,hurl run. Top manai!C'menl might re­
ruw: to ~I l."""" thc lI«line in P. In thai 
.. a)C, f~: m~aniz.atiunal c:limate 
ehanl~ .s:k.I .Ii_h'cr~ly allcels Ihe en­
lfepreu\'uri;d "'rlfit eEl; p..-uple·s l!fO,,·th 
a"pirollit.lns ilfe ,k-pres)o(d. The)' spend 
Ilk: lim~ ft'\iuircd fur rlanning Ihe 
"ho.'" 011 Ihc e"pense ,,[ anal),zinj! 
thi: ""hy". 

n.. ".. 0rpaU0I'" IPAEi) 
The Prime Orsaniz.atitln kOOYo" ib 

annual goals, 000 it hat. a rnults uri­
ientation (1*). funhernkJre, il has plan, 
and prOl,.'C'I.!urn 10 at:hic\'c dlicM:ncy 
itnLl to fepeal ih loUl."Cn,rul tll'k:ration, 
CAl, AI Ih\' same lin..:. il hOi) nol 10li1 
ih a"'arene" of ""hal is h.:lppcning 
"oul Ihcre"; iI kno,,'s Ihe upportuni­
ties ami lhn:OIb. It has lung-Ierm goal!> 
"nd "r;alegin, tou. While in the Go-.. 'O 

ur,aniution the rale or Cro"'lh in ~Ics 
and profils i, helter-skelter, thnc 
rales are slable anLI prediclable in lhe 
Prima: orpniulion. 

Sl")' in~ in Ihe Itrin'k: !>I ::1 j!e i'i not as. 
,ufed, htl~e'er . FaelUfIl such a, at!t'. 
mal"et ~ha fc . and runclitln;llil), tlf the 
l.fi::mi/;Ili"nal structure eun" illin 
ria),. 

MIdd'" ,\.,., n.. Sloh'" ("..."0'''''' 
fI'A eil 

" , Iha: enlflq'rclleuri 'll fIIlc I E, dc­
dine" Iha: ufj!anil<ltinn nwlll,,, s. It is 
~I i ll fe\ulh-tl,iL'nled ,lftd "ell url!.tn­
lIIal . "1~41, therL' is Il")s l"1mni":l th:m in 
II!\' pla:\ illu~ slal!Cll: Ihc tk"\:linc of E 
rcrmil\ the ~fllwlh ur I . 

, When . Ihinl!' \IUP t!fn~ inl!. Ihey b.:­
I!Ift 10 dlc . 

n.. T.II ..... , '.."., n. Am_k 
Or ... ',.. .... II,Ad' 

The 1.I\,,\:lin\· in cnuepren('urial 
lIpiril 11:1 ha, ;1 I, ,"}! -ran}!c dk,:I : \" 'cn­
lUaU} Itk.· I' wk, Ihe u,icnlOilton 10 
:teh :,' \~ :lIld 1,,,,tJuee I\-"\Iulls. tk"'C l in~, 
t\S 1'''''i,lc dre;ulI Icl'o\ a"uul the long 
fun. thdr :I\'hk'enh:nt dfhc rur the 
, h"fl run ine\'ilahl)' \urkl~ ilK). They 
pruJuce rel'oldl\. hUI Ihe "slfeldlin);" i, 
nl't Ihef\, . The lIi1urH\'IIII. rclati\'c!Y 
" "!luled fL"loulb tal.:,- mer, anJ Ihe 
seL'\h uf nk:Lliu • .:rity arc "ranted. 

III Ih\., Ari~h,' r :dk ur~anilatiom. 
hum L',lunb "cr)' mut.:h : 1II;lRai:erial 
unifmm\; mude uf aJdreslling cach 
1I1"':t ; nll"le IIr ~(l.: ... dl ; ",here lu meet. 
:\Jcr}!er\ anJ .. equi~ili\'ns lal.:e pia" as 
Ihe Ali~h-.:ralie ur}!anil:lliun bcC'omcs 
L'a~h-he;av)' . 

n.. IIuLnIpI A,bI.....,. (pA·1) 
I'he l'o lahlc urj!Jnilaliun', 10000S tlf en· 

ucprcl1eur,hip tE l i\ rdk:cl('d in lhe 
L!edinin}! pl1iJucliun Ill) of the Aristo+ 
,ralk UI~anilalil," . If lh..: "ri~hl(',aliC' 
urj!anilaliun l.Iu""II nul dll an)'thing sig­
nilicant .. huUI Ihill ~iluation, ihi E " 'ill 
di'tll'r .... al alll'j!ether anJ ib P \I.·iII be 
hardl)' nlukcahlc. It \I. ill arti"c OIl the 
"Ia}!e IIf Hanl.rupt t\ri~h-.:raC)' (pA-fl . 

s.a • ...". 
A lIIuJd fur ""'k.lif)' in~ (I'AEO UI­

l!anilalional b.:l!niur ha~ been prc1oCn­
led. ,\ lik q.:le "ilh di~lina:t patterns 
ul h.:ha\iur 1'I\'lmib U!l lu ph"diet lh\.· 
roiL'" that nL'\-d Itl h.: dc\eloped if an 
urj!anil:lliun ill hi relllain hl.'alth),. Po'­
sihlc retreatment) arc IIUFl!L"IIkd in Ihe 
"'_I" nl'''' ", Suh ... the Misman;a~­
",cnt Crisis." 

Afml' IIc'." mmu" "'I ,,'/,al 'I' Jo 
about ir. 
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DISCOVERING THE FOUNTAIN OF YOUTH: 

AN APPROACH TO CORPOIATE 

GROWTH AND DEVELOPMENT 

A P.-ntotion by Roger W. Hea .... ond 

Kathl .. n Crispen Blackmer, Arthur D. 11"1. Inc. 

Thc suc:ccssful comptetton of a Stra­
tcgic Oppor1unitks Pr061c requires 
thoughtful prcpotratory 'A'ark: 

REDISCOVERING YOUTH: 

1I0w 10 ldnlli/, OI'J1'O"ul1;II('$ 
..,111,;,. ,hr Cu"ml rCJt,/oIiu 

In our VI'ork with many different 
indus' ric,. we of 1m ICC compoanin thai 
ha\'c grown significantly in nwkCII 
thai on the surface appear mature:. 
More orten than nac, these compot.n~ 
had curroralc de"clopmcnl plans that 
Cfcatw and nunurN thai gro'tIo1h. Con~ 
nnel),. it of len appean to us (hal a 
wowoo.'n 01 lrowth is due: 10 a Ixk 
of attention 10 innonlion by com· 
fW1ks and the superficiality of their 
~rrorate dc:\'Clopment cllons r:tlher 
Ihln 10 lirnib inhc:n:nt in lhe mlrket 
pia«. 

In the counc of our ... uk ... ·jlh cli­
enb vo'c hnc: developed a s),stem. or 
app;oxh. for s)'Stemalially and 
thoroughly identifyin, ne ... · opponuni­
lin within a mature industry. 

The fin' ~n of this approach Is the 
!k\'clormtnl of a Strategic Opponuni­
lics Prolilc. 

A StratcBK Opportunities Profile 
enable a Chid EJ,ccutiw( Office to 
compoarc the major opportunities avail­
able to all of the: corporal""'" busintU 
units not jUit t.hoK in the ,rowth in­
dUstries. Cons..~uent1y, it cnabln a 
mweh ~ndcr Allocation of cffon and 

capital. 

20 

• A user sun'ey 

• A compctiti\'c diucclion 

• A lethnology asscssment 

• A pr06t scnsitivilY ~alysis 

Hn-..,. 0( V ..... Pan of the rationale: 
for conductin, a wer sun'cy is a falti­
natin, study completed at the Sloan 
School of Manaaemmt. (Eric A. \'00 

Uippel, "1Jw:rs as lnnovaton." Inno­
\,.tion/TcchnoiOCY Rcvicw.) The study 
cumined the source of innovations 
'A'ilhin U.S. indu,try. II found thai 
"60-KO'.' of thc prodUCIS sam~~ 'A'c~c 
in\'Cnted, prototypal, and utlhzed In 
Ihc field by innovluive UKn before 
th~ 'A'ere oft'cred commercially." 

The study delails • minor horror 
ItOfy of U.s. innoVllwn. h documents 
lhe fact lhit DlO't manufacturers " 'erc 
!oO flf out of tunc " 'ilh the m"Cds of Iheir 
uscn lhat they failed to rccosnize 
'A·orth.,hile innovations when they ap­
peared .nd resisted implementin& them 
until markel forces required them to 
comply. In many cases. UK" brou~t 
.,'onh,,·hile innovatkMIs to the attentIOn 
of manufacturers and " 'cre iJOOred. 

This Ixk of rccocnition of inDOva­
tion by uw:rs is one reason why mature 
industries arc 10 often invaded by out­
,Wers who 6nd CT00A1h there. For 
eumplc, the Japanese showed Ihe U.s. 
motorcyclc Industry that their con· 
,umc" werc not limilcd 10 I1'ICR with 
"born 10 be bad" lauoocd on the:ir 
arms. In the PfOCC'I, they rekindled 
rapkl growth for 51rcct motorcycles 
and crealed K\'eral new oft'-thc-road 
products as .,'eU . 

Therc Ilre li£RiflCant diffcrcnc:n be-­
t'A'ccn conventional market rcscarth 
and It UKr sun'C)'. Convenliorull mar­
Let """arch Iypically addrcun cur­
rcnt products and sect. riP)fOUS, 
qu.nti6table multi. A uscr sun'C')' 
Karches aul UKr inDOvations and un-

recognized marLet ncedl. An cft'"ctin 
us.cr survey requires hiGhl)' lkilk-d it­
tenicwing of uscr romp;tny nccnli\t\ 
'A'oo arc rarely reached by conven .oruI 
nurket research ~Uf\'cys or sUPI lien. 

InlcrnlinsJy. lhe Sloan School tUlh, 
concluded Ihat one of the cau' l rA 
failure 10 recognize valid UKr ir 0'1'1' 

tion, is the arrroxh foUowcd ~ \1'fi}jI 

...Jnpcop&e in their eUltomel' COl xu. 
The sales force is Irained 10 , . tk 
order and nlOVC un to the neat ~ 
mer. In conlr~, It us.cr IUrvC)' rt \lim 
the uploration Clf where the p 
(or s.cn·ice) ~'OUld be improved or no;,!I­
ficd •• subjc<l .. I<spcople usuall I"" 
fcr to avoKl. 

Th~ the uscr ,urvey must I! III' 

dertaLen by iU1 capeel who is ~ arcb­
in, for new luatelic opponuniti, .. ~ 
should come: equipped with CUI I~ 
not prcconccpIions. One route t,l (. 

urc is 10 usc someone from withia Of 
indu .. .,. who already k""'" all ~ lit. 
thinp • ... ·hich cannot be: ~. Sl 
the user wrvcy is far from routine. 
lenl pro6t resuill. 

c~~ 

n second "tp 01 p«paralory work 
lor I SlnlePc OppofIuni'in Profile 
ft I .Jnlpetilive diucdion. Inddcnt· 
ally. It choice of the: word "disscc­
td' • deliberate; iI describes lhe al­
pm. : inteat of the analysis, 

lb. purpose 01 the competitive dis-­
tcditm is 10 identify the slfiltqic op­
"",."illin thai resull from Ihls analy­

many uccutives know the 
10 lUCh queslion as: 

• Whal is your principal compell· 
tor'l cost llrudure? 

• What compeliton have financial 
problems and will not reinvest 
10 lDIintain lheir competitive po--, 

• Which compctilOf1 are tied 10 
dabonae corporate manacement 
.,...... and cannoI fillll back 
.ilbout CUllin, throup numer­
ous laym 01 red lipe' 

• Wbidl _IS 01 Ihe indu .. ry 
offcr the )ea.,1 competition? 

• Whal an: the backl'oundo and 
Ittiludcs of the senior manlacn of 
the major competitoR? 

A .. udy of the competilion in a 
indlBlry often reveals iurpri .. 

• "kllO .... and Importanl oppor· 
for Rnewed JfOWth. 

For eump&c. we rucnlly comp&cled 
SII3tccic Opportunilies Pro6\c fOC' 

COUll'any in • low JfO"1h scpncnt of 
01 lminum lOOu,uy. A study of 

~-vatcd aluminun, companies 
they had • lurprisin, inabilily 
'Ie\C in npid lurnaround jobs 
Ide variety of UKn for whom 
11 more impot1ul than price. 
l tepc: opponunitics for our 
ere obvious.. 1bc competitive 
n kd 10 our client de:velopinl 
idcntifitd in the user sunC)' 

lpctitivc diucction. The elienl 
'rmn, three limes futer than 
>If} ovtflll and cnjoyl cquiva­
sui ... 

..... I .. .,D A'_ lit 
, Tee: 1\OlcJu is • vital flCtOr in crnt· 

I duct diftcrtntiltion and value­
Improved perfor...-. 

or application. It may 
cost Itructure 

",ml!'<lhi, .. _in. 

we bdp companies in • tech· 

-:::~~wa find it useful :n to one of three 

The boise tcchnolocY ii oflcn Ihe: 
tcchnoloo upon y.·hich lhe indult')' 
was founded. Typicall)" thc boasc: tech· 
noAoo il well knov.1I, .nd most com­
panics within the industry arc u,in, it. 
For cum,., • b;uc tcchnotue)' in the 
manufKturin, of dilla terminals ii 
inlelrltlN eiKUitry and kc)'board man­
ufacturin., Every competitor is f .. miliar 
with lhe tcChnoioaY, it is described in 
undcrsriiduale tcatboots, and knowl· 
edec of il is a requirement for com­
pc'tinl in the indusuy. 

Key technologies arc ccner"lIy still 
under Ktivc de\~lopmenl . ·ithin the 
industry. Oainin, an advanlua;e in " 
Ley lethnology can provide an im­
parlanl differenliattoo in prOO1k1 per­
formance or RW1ufacturinl economics . 

Different compmtcs ha\'e different 
key ItChnolOStn. In Ihc dilla lerminal 
induslry, one: competitor', Lc)' I«h­
noloaY michl be lhe ncIYo·orL.inG archi­
Imure, " 'hilc another's might be '* 
manufaclurinl prOC'CiS for lhe l:usc 
volume aucmbly o( complea equip­
menl. 

PlCinl t.,.'dlnrnOlics ar~ in an carl)' 
slalC of devtlopmcnt and h:l\'c nt;ljor 
poeenlial for Ihc (uture. Some, bUI nol 
all, of Ioday's p;.KinG lethnolul:in will 
be lumorww's key lethnolOlin. 

We find that m:.ny comr;lnics tcoo 
10 over-Invnt in basc I«hnolugin. 
This is often a scrious error. Gencrilll)', 
any further brcaLlhrough in II base 
IcchnolOJ)' will be costly. Yo'ill ha\'c 
OOly marginal compctill\'C impilCt. anJ 
will do linle to enhance a businc,~' 
or product's compeliti\·c position , 

Tethnolocics.liLe products, ha\'c lifc 
cycles. What ffTqucntly oa.-urs is thai 
the old base: tcchnolocY begins to fade 
away, the key tcchnolOJ)' then bccumes 
lhe new base tcchoology. and a DC'A' 
Ley tcchnolop il formct.l from Yo·hlll 
'A'as originally it pilCinl Icc:hnology. 

Com~nin. iOOlCIimes entire indulo­
tries. may have diflicullY identif),ing 
pacini tec:hnoloaies before: it is 100 latc. 
'The Swiu watch indu,uy was SC\'C'rely 
hun, first by other competitors' low. 
cost mall production and marLeling 
approach, and laler by electronic digi­
lat lechnok>aY and quaru Dkm:mcnls. 
Many oflhe old-line lOy m:lDUfacluren 
failed 10 forelCC the impact or "in1eUi­
sent" electronics on lhe toy and pmc 
industry. 

ThUs. an importanl step in pr~ 
inl for • Stralelic Opponunilies h .. !.t 
is a tedlnology ;wcun)Cn1 to tk\'elop 

an undcrslandin}! "f the ruks that dif­
rw:nt In:hnoh'l!i~ .. ill ria)' wilhin an 
indu\tr)·. 

SIroI .. k 0"... •• 111... Prufik 
The (If'orils uf wme hu,inc~~ ... Ut: 

~nsili\·e 10 intf'\irt quota~ ur 10 ..... orld· 
,.·We rommOllil)' rriL'cs. The rwfils ul 
ulher husinL~!iCs urc hi~hl)' !lCnsiti\'c 10 
chllni,"I:s in \·olume. Slillllihers 'HC par· 
tkularl), scmilh'c h) ch:&ngn in gr~s 
ma,~in. In ea..:h hu~ine"s, thcre ure 
u!tually 1'111'0 ur IhrL~ prineiral le\'cb 
thai dramatkall)' nk)\'e rrolih. The 
profil IICmilivil)' anal),sis identifies Ihc~ 
len:!!, and Ihe CUltlronenh ul Cthl!o and 
their bcha\·ior. 

Ocspilc Ihc mm:h promoted "eA­
peric",,'\': cum::' there 011'1: clearly Rlany 
indu~lric, in 'A'hieh pmtih do 1101 de· 
("Cnd un a cumrany'l bdng the Itl .. ·(~t 
cosl prooucer. 1.0\\'<051 r roducliun 
heirs. of f,.'uurw:. but is no: eloscntial in 
man)' matur.: inJusuirs. Ecnnumk:s of 
)Calc can be and arc dill~rent lkpcnJ­
ing on Ihe functional characteri\tK.."S or 
the bu~inc~s. its mar Lei and t~hlltl­
In~ical position. OInd its operating ,truc­
lure. 

In wnk: maturc inJumics, com­
panies ha\'C prtbl'll.:rcd b)' alk)pling a 
dilfcrcnliale'" p.~ition . lhi~ dilleren • 
lialiun cun laLe Ihc lurm ur rroduct 
~uperiurit)' ur dilJcrcnc:cs in operating 
' Iructurcs. 

Inlerc~tinsly, a numbt:r uf "huJics uf 
'uctL""'UUy dillercnliatt:d prot.luci lines 
indKalc that Iht:~ rrooucls sr.:w 
f;lsler, eunlmandni hillhcr prkcs, and 
broughl hiilher margin~ than did their 
undilh:rcnliatN L'OU~ins. AddilionalJ)'. 
tht: diflercnlialN J1rtl~lu":h operateJ 
wilh lower 01\)1:1 inten~ily. Ilencr ... ling 
higher returns on net a~lo(h . 

Thu~, a bu~incss thai is nul a low. 
Cl"t prwU4,.,\,:r in a malurc or aging in­
du.~lry dOClo nut na.'\."~s...rily ha\'c to 
~"«'pt lo .. ·cr mara::ins ur adhcrc to a 
prcscripli\'c ~Ualc,y ur ",'d.ing \'ulume 
based on 10\l.er prk't'S. 

Thc (orcl;oing diw:uniun has &:­
scribed only the prcparatory \l. u ,L lor 
a SUalcgk: Oppurlunilics I'rulile. The 
Profilc itllClt is a I ... ·u-... ay m.ma!!cnll:nl 
meeting heM away from heaJquarten. 
We iO\'ilc as parlidpanh hu~inL~.s unil 
m:magemcnt. lhe indi\'iJuals .. hu com· 
rlclCtJ lhe prerarator), wurL, and 
Arthur D. littlc slall nll:mhcu whu 
arc spec:i.liis" in ,'arKIU\ in..tu~lry or 
runctional ;;Ircas. 

!Contonued on pQQe 241 
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lee/I_verlng Youth 
IContintAd 'rom pag. 211 

The mcctin, is carefully orpni.zcd 
10 combine: matiYil), and aD orderly 
lelrch for wittIK opportunities. The 
WI" in . 'hich lhe meetin, is conducted 
is cueDlial to ill suc:cns; the Kqunkt 
or diKUWon mUll spark innovation by 
,,",In, idc:as and people: 'Ojldher In a 
creative almmpMre. Innovalions arc 
cncouraged by ••• cady IIow of ."""p". 
prorokln, Wlla derived from the ~­
paratory "'Oft Improvements on ideas 
inlloducN earlin commonly arlit by 
blkin, at the linh,n bet.un op­
poI'1unitin and the profit structure of 
.he lxIoincu. 

11Ioft .......... ...--­
We .un with a discuuion of the iO­

da!. poIlli<oI, and cconomi< .,.nds !bat 
arc clpec1cd oYer ahe planoin, period. 
An cumination of lhetc tmads and the 
mulil of the wer survey may indi­
cak. for cumplc. an ClpedCd cha.np: 
in USCI' bu)'iD' habits. Much of the 
data needed is already in the CHCDt's 
data baJc or can be provided by us, 
We dirtQ the discuuion to hi&h1i&h~ 
the: (acton which will have the Ifcalt1l 
impact on the clten'", prOOli. 

w •• hen dlocu ... he prindpal 1"00' 
r.cnlilivilin of lhe buunns. This is al­
ways intemlin,. I' many of lhe (HCnll 
IUlomatically tisume their busincues 
have si,niflcanl "olume Kn:.ilh'ity, 
.... ·hen financial uatcmmu may Ihow 
there is lillie. Or. they may auume 
lhere is a learnin, c;urw effect, when 
noae elim. 

Nut we auns lhe techno&o,icaI 
chanFS lhat are li .. ely to occur. This 
;al~'s new lechnok>gM:al opportunities 
or thrtats to be identified. Throu£h· 
out these diKulSioni, oppctlunilies are 
noted and ti'led on ftip chOlfti, and 
exh chan is laped to the wall. The 
list growl lonICr, Ihe linkages beIW"" 
opponunilin appear. and idellS begin 
to emerge. 

The founh element is the disc;uuion 
of the cumpclili\'e di~ion. We arc 
lurpri~ ot how liule lime U.S. com· 
poanit1 spend analyzing major \·ulntr .. 
abilitM:1 0' their competitors. In RQt 
OIt-rer areas of human ac1i\'ity, sum as 
lporti, politics. and " 'ar, .. ~ study our 
rompetilOrs carefully so that "'e can 
elp~il their \·ulnerabilil~. For some 
reouon, mmt U.S. companies do DOl 
rigoroully a,KU their competiton, aJ· 
Ihough many Japan~ romp.mael do 
10 as a mailer 0' routine. The primary 
objecth'C 0' Ihis phase 0' the Stralq;ic 

24 

Oppoctunities Pro6k is to idenlify up­
ponlUlI.1n lila. muI. from .... weak· 
nc:un of c:ompctiton. 

We lbea diJevu the raulll of the 
uscr survey. The lindinp usuall)' IUr· 
ptisc the business unit manacemcnt 
and encouraac them to renewed in· 
lIO\'at"'. Aod, freqllC1l.ly, !blo kado '0 .... idc:o.IfI< •• 1on of !opcaI and 
profilablc prod"". line dc..,Iopmm", 

The raulls 01 lbe uscr sum:y abo 
hefp In .... anal,.l. 01 ba ... 01 com".· 
Ii .... io .he Iad ... ry. The lwei 01 
compclilioo ore thooc fadon wblch 
make the diftmnce bet.·em the: win­
am and .... Io>cn io .. laduwy. 
There arc almost always different mu­
tet KpDCDls within maJurc indultries, 
and .... lwei of <OO1"..llioo uouaUy 
diIIcr sipiJican.ly in tach 01 .hac KJ' 
mcnll. It is DCC"CUaIY to idenlify the 
bases of compctilion in each seamenl 
and '0 maldl ...... apiml ..... " .. ,.... 
aod " 'eakDeues of the competitoR. 
Thi, di5CUlsion leads to the ideoti6ca· 
lion of neoA' opportunities and provides 
a pcnpective on the reladYe altrac:· 
tiYenesJ of those opponunhin already 
idc:oli1icd. 

The final clemenl in the Stratcp: 
Opponunities Profile b a disawion 
0( what . ·c call "blue sky" opportuni. 
lies. The.. IIlC !bc ''wild unJ" Ima· 
J,inatb'C ideas thal have been conceived 
1xI. 001 yet fully dlocuoocd. By .his 
time. the ~rticjpanll art usually feci · 
ins open enoup Ihat they are . ·iDin, 
to sugnt purely blue '''y opportuni· 
ties. This otten lead" to the UDCO\'Cf. 

in, of mofe doY.n·to-earth pOllibilities 
Of 10 the reinforcemeot of .cYCral 0' 
the stralqic opponunities that were 
liih:d eartier. In contrUb 10 the more 
traditional .. brainstormins. .. lhcK up­
portunitia ean be evaluated in lip' 0' 
the 'actual Information developed in 
previous slCps. 

The Stralc,ic: Opportunities Profile 
de\'Clops a liit of opportunitin that a 
bulineu in a mature industry can 
utilize to DChieve rencv.·ed IfUW1h. 

Durine the second day, lhe partki. 
p;.nls arc divided into teanu. Each 
team is IUoked to develop a plan 10 ex­
ploit the opponunidC'l it bc:lte\·cs IlJ'C 

best and to estimate the COil of imple· 
mentan, itl program. The team discus­
lions lhat rtwll enable the link.,n be· 
t.em opportunilin to be dn't1opo:l 
more thorouply and provide lime for 
'uller discussion of \he itralqic oppor. 
lunilies and how they should be 
ranked. 

1_011000 ...... 
FoUowin, lhe team preKnlal 1M 

and preliminary a,rccmmt on a C IJ). 

mon J'IfOII'am, the rost nlimates u· 
pared by each team Ire uted to u. 
pare a vital pan of the plan, the II lO­

vadon Budget The Innovation Bu ~ 
is a pool of funds earmarked for lht 
elploration and nunurin, of IInl . aX 
opponunilin identified durin,the SIn­
tegie: (}pportunilies Profile. 

'The Innoution 8PJdeet SUPJU1$ 

conlinued dtvelopment of the slnttaX 
opportunit~ that were identified, w­
Iii one of three evenls occun: 

I. One ym .,..... and • new su.. 
"'Ii< Opponunilln Profile b de· 

lhat durin, the ne,,1 lU yean 
.rporations . ·ill be hard prcuerJ 
, Ih unleu orportunitiel arc di,· 

"'ithin their cloillin, oosineu 
ommon stnle tclls UI Ihat in 
mature U.S. economy Ihis h 
il muSi be. Managrrs mut.1 usc 

I ~e lhe Slr1l1tttc Opportunities 
Jnd the luno\'ation DudCCI lu 

. Ihat lhe large. mature 
units th .. t prm'kk most 01 

jlfUfitl COC1linue lheir de\'elop. 
One of the keys to sucenl in 

will be our ability as man· 
tnlCfKkr successful ,rowlh 

rent*al 01 Ihcst: businnt.n. 

veloped. mullin, In • new fn... .. .... 1 .... 
ntion Budcct. ..... 

2. A """'Ii< opportunily I. de. lSI·rotl'!!lc I'lonnlng 
\'flopcd to the point where t.uc- unlC1M: pbnnin, as the 
ens is in sieht, and the normal upon which an orpni~~ 
optratin, budan and capital .,. 811M ouLline its pis and objcc. 
propriation muline can take O\'ft. 'ur a ,peei,,", time period. Wil. 

l. The llratep;: opportunity il .tiI- . I>cardm, Ottf ElClCUli\'C om. 
len 0« u not worth further dt· Henhey Foodl Corporal ion, 
vclopmenL Pennsylvania lold memben 

8ec:aule the Inno\'atioa. Budftt . Food Brokers Al.."'lC:ia· 
CO\'Ul aU types of stratqic: opror. tM ulktrtaintics of loday"s 
tunities, 'rom a new product CODC't'JII . make sound, lon,·ranse plan. 
to a Itudy for • new pacin,lethnol0l)'. the more \'ital and n«nsary. 
it is much broader and different th:al a ,"on'ulion oonccmin, the slale 
fHCarch and development bud&ft. 1bt rconomy, e\'tn in lhe mindl 0' 
Innovation Budl\!l is a vilal conned' I CJipertl, il no reason 10 cop. 
io, lank bet .... ·een the idmtificalioll 01 do nochin,." Dearden saki. 
an opportunity and its sucnssful n ' 10 gt1 down 10 work and 
pIoitalion. Property ulCd, il sh ·uJd some rontrol O\'er our o-.·n 
feed well-defined projects into, ,« 
.umpk. bolh .... R&D l"ot<U .oJ 
the aequisilion plan. 

Without the mcoungcmcnl and OD­

trol provided by the Innovatioo lid· 
£tl. aucnlion 10 innov.lion may I IIt1 

rapidly under .... pm'"'" 01 II; .'0-
day bini ..... nd .he mon!bly • a6l 
and &ass statemenl may once api tJt. 
come the sole fexul. The IIUKJ\ ioII 
Bud ... requires prosra .... d..... "'" 
performance milnlones. and $ 

ohould be monl.Or<d and cnf,,", II! 
top manap:mcnt so that inno\ taD 
and renewal or< undmlood lD I of 
major impunante 10 the c:orpor .. (011. 

C""' .. ~_ 
To summari.ze, a reasonable ."Of' 

porate de\'etopmenl s)'ltem sboukl tl' 
amine the opportunities in aU p&J I 01 
.... corpora .... before funda or< ""'" 
.. ltd. II ohould 001 be auumcd lblI 
a mature bus.iaeu unit bu tiJniUd 
opponunl.1cs for """"', or lbat "" 
need for rcscartb and dnclopm<1ll do 
clines as an industry q:cs. In fllClo -' 

THE MAcw>H' JotIaJIAL 

in, in Boston on Aug~ !Ii, tn 
In 60 participants at NF8A's 
laery Dinner, an .IInnual evenl 
d by .he NFBA Conf«tioncry 
, FOOIob Soales Commill", 
nplained in detail how u· 
nd meticulous stratecie: plan. 
Hcnhey, over lhe past IC\'CP 

II contribuled 10 HeBhey's 
i1 into the inttrnational 'ood 
.00 lead 10 an increase in sales 
76.000,000 In 1975 lD 51,. 
UOO in 1982. Additionally. 
np st.m.-cd a 272 percent in· 
." ~ same lime period. 

"'-'-I ........ 
. no... 11 oftentimes • ooc.ruelinl and 
. Ci 'I1W1minu, process." Dearden 

."IJlqic plannin, is dfedh-c in 

.. lorca its par1M:ipantl, usually 
ot the orpnlution, 10 

bus.incu as objedively as 
dnclop • lxloincu pbllooo-

IRIJ then 'ormulalC II plan for fu. 
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;ure lro-.·lh whM:h embodies that phil· 
"""",y. "The hi""" >lumbllnl block 
in straletk planning." he a~. "i" 
Ihat those involved nevcr ntabliih the 
bonK: ,lhilosophy of the orpnili&tKm. 
They alway. want to Jet to bud~b 
and numbers. and 'oreet 10 addren 
their reaMm for bcin,." 

I ......... T ..... 
When dnit.in, a itrate,k: phln, 

l)carden ad\'iitd. be ,ure to thorouJ:h· 
Iy in\,~itiBUte tremll which may innu· 
enee rulure operutionl and decisions. 
Specific trends currently illfCf;tin, the 
food indultry, accordin, to Dearden. 
arc lhe liIRificanl t'onwlidations and 
merit" 0' major companies. It..: pm­
lifcrat icn 0' compJler trthnok>n as 
uhibiled by scanning. devices aPlJ the 
Uniform Communication Standard. al. 
lelOltionl in distribution p.uttms. and 
"unpRCCnted chanlf'S" in manufac· 
turers' approaches to marketin • . 

1ltese deVclopmcnb. combined " 'ith 
innlltton and hiah intcrn( ratn. o\·cr· 
rClLulation of buliness, the cffectl 0' 
the rccnsion. and whal Dcankn des· 
eribed as. '"lhe ncr inerealin, tak bur· 
dens .... ·hkh have stined investmenll:' 
can 1111 be confronled cffectively " 'ith 
a .... ·or .. in' straleCK plan. he iairJ. -. In addition 10 ,i\'in, an or,anizoa· 
tion a ICnse of direction. a IIralceic 
plan has a number of other benefits. 
OCOOfdin, 10 Dearden. It CI» narrow" 
the sphere 0' decision·making-; (2) 
spcaJs up decisk>n~makin,; (3' elimi· 
natC'l 'rustration and confut.ion be· 
cause manaeefl "now elxll)' ,,·hal', 
tapcttN or lhem; and (4, ercaln con· 
tinuity, e\'CD in times of managemenl 
thanen. because goals arc= firmly n · 
lablishcd. 

What stratcgK: plannin, IS NOT. 
Dearden warned. is a ·)\anatta'·. ··It 
docs nol ma"c your decisions any 
easier to wrHlIc ,,·ith," he uKJ. 

NFBA'I Confeclionc:ry Dinner is 
one 0' a Kfin 0' wor"shops or ICmi. 
nars sponsored by the NFBA to pro­
\/kJe ronlinuing education to its 2.500 
member fimu. 

Cot.1II HOI a Good Yeo, 
Cattlli or Montreal il II division or 

Joon laban, Can:tdilln brewer. food 
manufac;turer and a,ri-busincu fK1or . 
1bc COJpOfation has a 45t;i partner· 
ship interesa in the Toronto Blue jaY' 

O;ucb1a1l Club; "b."~ lohall: inh:re\1 
in Calelli·Primu limiterJ. p~ekOlp:d 
'oud rwducer in TrinirJOId . 

The follnwin, l>t:ll~mcnl i!> hum Ih~ 
:lnnual repurl In "h.uehtllrJl."h. 

Calelli produ,,'''' anrJ marLl."h" "ilk 
r:ln"", uf grul:ery prUdOCh in COIn,.rJa 
and Ihe Unih:rJ Slate!>. 

In Canada. lhe di\' i)i~," is Ih~ learJ· 
ing prndUt"Cr of pa\la. aM:plk: purJ· 
rJin,s. lpaghelli !kiLK'L'S :IR~ 11<". un a 
regiunal ba~il. ,illnitkant mar"rl "harr-. 
in olher prootM:t lin,-s. COItdli\ ('ana· 
"'ian rmducts al", include rict.ln:, 
jam,. marmalades. tahle "yrup'. reooy· 
lo-str\'C' IUUps. p;acLa.,'CrJ l1uur and 
other tcreal·hoIitd rnlLlu,,1 s. In OMkIi. 
lion, 'r('lh mushrooml> ;Ifr pru"'ucerJ 
and marhtn.l in Oucha.: Ihruu~h t:n .. 
«'ry retail oUllel~ . The iJiviskln is allou 
a major ,urplitr In Ihe retail rUll\llrillk 
fur a \'lI riclY of cu,lum·pac .. ed pro:)· 
uch. 

In Nev.' EnglanrJ. wop'. ~ualit)· 
rrottuN meat" and specialty cum!i. 
rocnb arc prooUC'Cd and marketed. 

CaleUf, se\'en Canildian rlOlnh OIre 
lucalC'd in Montreal. Cari,nan and 
Sainl·Hyacinlhe, Oueha.:; uthhrKJge. 
Alberta; gnd Toronto and l>c:lta . On· 
tario, The rour United Stalo racililics 
arc Ioc;aled in ~bnchesler. Ne'" .. amp­
"hire; PunlaRd, Maine; and El>loCk 
Junction. Vermont 

c.....,· lad ... " Sof. 

The ~rOC\'ry rroouch indu,ay in 
Canad;a wal charactcrilC~ hy l"'erall 
mar"el sortPns durinG the year lIuc tu 
unr"\'urable tconomic condilions and. 
'" a rnuh, an intl."n!.tly eump:tjti\'c 
mar .. eting environment ~ki\led . Ca· 
lelJi"1 rcr'urma",-"C in fi!iCal ItlM) " 'al> 
,Iilhlly ahead of the prc\·juuII year. In 
1iC\'eral proo~ caleltlttcs. nutaN)' 
pasla. family Ilour and ,p~~helli 
sauces. market lro\ll'lh walo ,Ironl! and 
Calel1i panicipalC'd in Ihi\ t:rll\llth . 
HO\ll·e\·er. mar"el Mdtnn, in tither 
af~a, limited \'Olumc and earning" 
~alRs . P~rformancr.: "'01" alst) hun by a 
thirtCC'"· ... ·('C.. " 'or"- l>IUppa£~ OIl Ca· 
teUi'1 Saint· Hyacinthe. plant. CaleUi"l> 
'rnt. mushruom operalilln. T~rra. im­
proved its earnings rcrfurmance in Ii,,· 
cal 1'183. In Nev.' En~lanli. JUI~ ;and 
earninp, .... ·hich .... ·crc disappuinting in 
the early months ur the year. r"""pofkktJ 
to nC'o" ,aln initiati\'(s ami ~lrenglh· 
ened Ihroughoul Ihe remainder or Ihe 
period and an imprun"1l pr.:rformancc 
wal ach~v," for Ihe )·car. 

IConiinutd on ~ 261 
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Catelli Has Good Year 
ICOfIt ,nued hom pooe 251 

{"utdli incrca~ its pcodoci line U!I 

~(,·cr .. 1 new proouch ""'ere launched. 
"Crou. linn." an cJ.uutklJ crader. ami 
•· .. izu Pronto," it ct)fm:nic:ncc proouct 
fl.r homemade piwas. " 'crc: launched 
in Quebec, ''Calelli Plus," II protein 
enriched pOIsltt . .. ·.n inlrodu~:N into 
the: Onuarto market Kennll)'. four na. 
"uurs 01 "laura Secord" bran&J )'u. 
ilDun ",,'CIC launched nalKlOally. The: 
" l.aunl Scc.:urd'· yogourl is lhe only 
"'elf "able: )'QP)UrI mM in Camnl;, 
and rnpulkJs 10 con~umcr dcmaml fur 
a "'kkr nricly of sin,lc: sen'tee prod­
ucts. - uura Secord" )'OgOUn is 10-
caIN bnidc lhe "laura Secord" puJ. 
dings in Ifacery uores. 

CalClii. havinG maintained it. s.ronl 
posilton oopilC: market IOfineu and 
intense compclilin activit)', anlKipaln 
~n' in s.aln alkl earnings in .heal 
1~8' . 

CheMborough.Pond's 
Reports Lower Earnings 

Nel income of Chacbrough-Pofk!', 
Inc. for the: KCOnd quaner of ItlR). ;11 

anlicipulro. Villil U .S pcr cent lowcr 
than in 1 1182', ~d quarter. it 'A'al 
announctd by Ralph E. Ward. chair· 
man ami president. Sccund quartcr 
5aln ... ·crc up slichlly o\'cr la~ )'car\ 
iC(OOd -Iuancr. he added. 

Primilry factors .... ·ilh fnpccl 10 net 
income . ... ·erc co:uinuc'!l increasn in 
the a~h'ertiiing in\'cslment for lhe com· 
poiny', leading brandl. lo,ctber ""ilh a 
dttlinc: in opcratin, profit for lhe BUi 
Divi~ion and conlinued dcclinn in 
many fordgn currcncies in relation to 
.he U.S. dollar. 

ComnlCnling (tn Ihc ~ half of 
1':183. Mr. Ward taid, .. Chtvbrough', 
a"rn!.in commilment 10 increased 
mllrtctin, in\'ntmcnt in the U.S. and 
ahru;uJ. combined 'A'ilh lhe N,lancc wc 
h;:a\'c achicvcd through divcBifw: .. lion. 
"bould cnable the compan)' 10 achic\'e 
its 28th roniCCulh'c record )~ar in 
19K3:' Mr, Ward !.aid, 

I'II<b&«I Foods 01 ...... 
Sales uCC'C'dN the lJi\'iiSon'1 out· 

llanding 1ICC'Ond quartcr or 11jI82. In 
the spagbt:l1i taUC'e category. rompeti· 
live aC1i\'il), , purred adlJitioml .... 1($ 
srotA Ih. and a.p s.;a1J/XS. which han 
by f:u the lar~'01 ~are oIthc category. 
hcn<fincd .. ronpy. RIIp t~" 
!op;:lghclli ~Uk'C. inlroouccd lc~, than 

~6 

1 ... ·0 ),eah OlIO. now rants KCOnd in 
calelOl)' WI," to .... traditional 'pa­
,belli ' iUk'C. the lon"limc CltklOf)' 
leader. The lalnt elpan,ton or the 
.... PI". Q.Id businell. annaul'k'Cd 
in lhe scrond quarter. is a boulJ piwa 
til. includin, in one ratkaCC every­
thin, a cor"umtf neros to matc pizza 
lit hume. Nn.· prolJucl devclopment 
IlCth'ilin continued durin, the quarter 
OIS thc division KCb to carilalize on 
UJ'I'llflunitie. in the pach,ed foods 
bulinnl. 

Upton Goes on the Offensive 
ltu,incu Week M.!z;alinc reports 

thai wilh Nestle, P " G. and Campbell 
threalcnin, its lurf. Thomas J, lipton. 
Inc. is JnO\Iin. on all fronts 10 incrrlM: 
);lIn. 8)' neat year. lipton eapccu to 
be: fishlin, at lent one and perhaps 
1'4110 "ron, competiton in tca and wur. 
,,·hkh Iillt )'ear made up about ~S~ 
of the En&JewOO'J ai'" cNJ.) com· 
rany's S'I1l millk»n lain and 10~ of 
ill S56,6 million net income. Con,u· 
mer·product, ,iant Procter" Gamble 
Co. OK'quired Nabisctl Orandi Inc:1 
TcfMkr Leaf tea operalion, in 19M2. 
and in AUlus, be,an Inting new ~k· 
aling and ad\'crtisin, for the lift(. Ob­
sen'cn predtct Ihal P " G will reo 
fo rmulatc thc brand usinS a new navor 
technoton' it has patentro (or tea , 

Ntlile Co. I!. al.o mo\'inS inlo lip­
Ion'. Ic"itory. talin, a N,gc:1J tea fo, 
the faD( time. And in soup. Campbell 
Soup Co .• a leader in canned pro:Jucts. 
is pluncinc into the 5)60 millioo dry­
soup-mi .. CalelOf)' Ihal lipton domi· 
natH. Since: JanWlr),. Campbell hal 
Inled a line: of aU·nalural inilant lOUp 
and recipe mius. 

31" __ 

The rnultin, melee could thrcalcn 
Urton', unblemiwd 31,),car f'«Ofd 
of revenue and pro'h piRi. Moreover. 
lipton i, ",applin, with competitive 
banlel on other product fronll, In the 
bottlro·s.aliiMI-drenin, tKu.inns. lip-
Ion", Wi ... ,:-Qone j. loded in facrcc 
romN( ... ·ith .!<rafl Inc .• Ilnd Ander· 
lOn, Oa)1on &: Co:, Sc\'cn xu 
brandl. II, Gooc.I Humor ice cream 
di\'ilion. acquirro in 1961. is aimin, 
10 hep .ales from meltin, by introduc· 
in, new prodUds 10 counter such p0p­
ular noveltin u Chopwich and by CA' 
paRdin, distribulion into lupcrmartctl. 
"There's no doubc that ... ·c will have to 
,pend a lot of money to protect our­
selves," 3i.1mits Dolph W. von An. 

senior vicc·prWdmt for awl t~ 
"Out we hue a bi, bankrolJ in L 'lib 
IUnil(\"(,', headquartCR) . We11 P'Ii 
with iI to hold our positions," 

In lhe inilanl·soup buli""s. I .p Oll 
hal started to matc choanSC'. I 10-
calofic initanl lOUp caned Trin d 
be adI.kd to the ntablishcd Cu~ .. ScJur 
liM. RdormulalKmi and new po! ~h,. 
in, arc rumored 10 be in lbe " 'or l s kt 
other souf'l . Lipton is Illso sOOwlft, ib 
musclc to intcrlopeR. In the CaRlpbcl 
tnt markets. Upton salespeople 
I)' ~ormcd ,torn and pasled 
value coupons to itl IOUps. Sa)" 
bert M. llaum. Campbell's vlct·pt'at­
dml 'or markttin,: &They arc loup 
competitOR who protect their fr. 
chiloCl al all COSIS." 

To pin more clout with ),uptT' 
markct •• the romrany clflier thi, Y" 
r(\'ampcd its yin Ilatf, II mcrcN tb 
lipton ilks force with that of t.. ... " . 
Foods Inc., a West CoUl ltuooUlp 
and Meakan lood company lC"IlIi.a! 
in 1979. ARd Upton will have ~ 
175 in· I1OfC mcrchandiKf1-who W! 
up diiplays and check shelf a""alt, 
mmll-by the end of the: )'car. 

liplon 'A'ill incrClse ad ,pclldil~. 
about 20~ Ihis )'car. 10 566 
NCAI )'tar lhe boost il IiLcly 10 be 
hipcr. a. more products go in!!t 
tional distribution , 

The Hidden Persuaders 
An executive of Golden rj flll 

Macaroni Co. .oo..<d Ihc: N. ioN! 
Grt!«R Associalion mcctin, i SU 
Francisco how mcuaan are afti e.J it 
peopIc:', minds wilhout the \-K :f Cf 

reader hein, awarc thC'ir subcOt tioa 
is bein, penetrated, 

Ad\"(rt~n,. said Dr. Mar 
damenko, i, "one of the "" I 

pensive manipulatOR In the hi~ 
the ,,·arld." 

Dcdomcnko, ",S, • member 
'amily Ihat owns and operates t 

Gram Macaroni, livn in Scallk 
.. cardiovascular suraeon IS \' 
lCf1ior vice pmidelU of th. 
Lcondro-baw:d r-a compaay. 

Gokkn Grain sell, Rk' ",,'.~t" .ii'" 
Noodle Roni prodUCIS and O'A UI 

Ghimddli Chocolate Co. 
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The Hidden Persuaders 
'Con .. ~ from pogc 261 

Usin, .. MItt of print ads fOf every 
deeOMk stanin, with the 111201 and 
addin, raclta and television commcr~ 
cials.s the)' clme alone and ckvcloped. 
Ocdomcnkv showed that, ua:pt for 
lhe prien. crocer)' ads in MWiPlpm 
have not chanICd much in the pall 60 
ycan. 

Out he al50 ft.shtd Wo"llt Itquor ad, 
and Ihowcd how they have been sub. 
liminaUy .-akin, in .'Ords like " 1(1" 

in .... Y' thai arc \linu.lI), invisible 10 
the nakcd ~. 

Dtdommico illUllratw that declara· 
tion with hu,d), mu,nificd examples 
nf .o1llC MIs. 

--Subliminal mnsa~ .ne aimed I' 
the subconscious," he ilid. "New ideas 
totan in the subconscious, lm .. cn 100 
opinKKui afC storN in your ~ubron­
",ious." 

He ahoO .oo.'N how wmc '«,"}fiJin, 
,roups-otnd wmc advcniser..-im­
plant mHWlItS without the conKious 
...... rennl of the: vP-Cf or rcackr. 

"The Be.des were the first to usc 
subliminal audio cftmivci),," Delio­
nlCnM,:o !r.Iid. ~winl slides aOlJ film of 
the 'amous quartet while playin, I cui 
'rom one of their albums that IOUnded 

like. "'Oompaa . . . oompass." 
When he ~,,'Cd the t:apt. anvlher 

phr-.uing clearly tmcrrcd: 
"Smoke pol . • . .make pol . . . 

c\'Crybod)' r.mokc pol." 
He u~ film and tapes of Pink 

,"loyd. Kin and Dc't'o to demonstrate 
(JIher unusual mnsaJCs that intri,ucd 
the eroccry uccutivn, mnny of them 
of middle IJC. 

"Wh), can thac crumm)' rock &fOUP' 
ICt people wait in, an line for dl)" to 
,;ce them and you can't act people into 
),our t.tnm': Dcdomcnico .sked. 

Lnra ")ehp stn 
"You have to learn p')'Cho&r-.aphics," 

he fo."Unlinuai . "You mull create the 
10)"011 cust(1mcr." 

In II brief inlcn"~' after hi, hour­
lon, prncntatton. DaJommico ~td. 
"I'm dc:finilel), a,ainll lhe we of sub­
liminal ad't'Cnisinc. ahhouch suhlimi­
al rnHsaccs tnily ha't'c a place in teach· 
ins kkls with kamin, dif6cultics. 

" Pwpk luday don'l need rnoney­
nt"" people h ... money-bul lhey do 
need loClr-nt«m. Cumputcn arc tak­
in, too much of the personal touch 
..... 11.)' from just .. bout e ... crythin,." 
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C __ e Campaign 
An innovative introdur..11W)' promo­

tion ,ampail" inau,urated 1111 month 
in KIRsa Cit)' by lbc Crnmelle Co .• 
plila manuflCturcr with hcadqu.ncrs 
in Minn.:apolis, is an cnvcklpc conlain­
in, a v.lidalion and that entides the 
cullomer 10 a "Tried and True" cook­
book. I coupon to be redeemed for a 
free 1-oz packaJC of Crcamcuc mac­
aroni, .nd 12 more coupons 10 b!t: re· 
deemed •• the rate of one I monlh fOf 
.... rious Crcamrllc producu in .... r'ous 
tizn. The cnvdope owu.inin, the C'OU­
pons is the rolof and desi,n of • 
Crcamrtle product packaae· 

The coupons tu be rnltcmcd each 
month are aood onl)' when UloCd by 
the family r«eivinJ the packet Ind 
mu" he- si,ncd to be .... IId. They can 
be rNtcmcd onl), in the month Indi· 
cated fOf the product spccili«l. 

Thc September coupoa in the poack­
ets delivered by mail pro ... ides Mf oft 
on • 2-lb pac:kaac of Cream.:l~ spol ' 
.,.,lIi; O<101><r, 501 011 on. 1·lb pack· 
.. 01 fcttucdni; NDvcmber, 42. oft a 
11·ot pack. of maclroni; December, 
5 I 011 on • 1,Ib pack ... or lasapc; 
January. IqU, 60C off on twu pack­
.... or 1·lb 'pllche"i; Fetor" • .,., 6SC 
oft' 00 a 2·lb packaae of mllCllroni; 
March. flOC oft' on t.'O 1·lb rachp 
of Cllra-wide ca noodles; April, 3tH 
0« on a I-Ib pach,.: of vcrmKclli; 
May, 'IIlC 011 on • 1·lb pachp: 01 .... • 
laa:ioIi; June, 6(H oft on 1.'0 I-Ib 
pachlt' 01 jumbo macaroni: Jul)" 6(k 
oft on Iwo 1·lb ~klih 01 dumFlinp; 
AUJUII, 30C 011 on • 1· lb pach .. or 
nMedium dieUs. 

Each of the coupons for munlhJy 
rcdcmptton has I dclachlblc sca.ion 
with I m:ipc fellurinlthe speci.1 fOf 
that month. Valp,;c of the COUPC)fU over 
the 12 months is n.12, in addition 10 
lhe f1ft ,....", packa,c of macaroni Ind 
lhe cook_t, 

C_men .. and Hellman', 
Team Up 
Hdlmann',/Beot Food. Real M.yon· 
naite and Crcamc1tn Macaroni and 
SpaJhctti arc featured in new ad offer­
in, two quict .nd Cal)' main di~ 
oaIad recipn. Slrikin, pholo i ..... iped 
to tnc'OUrllJC COPwmtn lu make dishes 
for their laiC summer meals. Ad will 
run in Scplcmhcr 13 and (ktnhcr " 

b,uet or FAMILY CIRCLE an. 
" 'nmen', maprinn, DFS. Ne .... 
is lhe Iccne)'. 

,lIIobury '0111 I_rd, 
The Pill""'.,. Co. achieved 

uln and earnin" for the 
K'Cutiv.: )'.:.r in lhe fiscal )'car 
Ma)' 31. it 'ilia Innouncal h~ 
liam H. Spoor, chairm.n and 
ex,,'Cutive olftc.:r . 

"Fi~.1 1983 was a challcnPll1 
cacilinl )'.:.r for Pillt.bury and tiD 

II'K'C . '': Ire plcased with our 
op:ralinl mults in bulh qu.nti'" 
and qualilativc terms:' 
uid, " SUttCH . ·u achicwd 
dirfJcull ... ·orld·.·idc ecunomic 
nnmen .. " 

Net income uf Pillmury ;" 
1983 I"' ....... 5131.9 million, 
10 56.39 per sh.re on lhe 
stock. up 2,;\ from 
or 56.29 pcr sbare. in 
Net uk'S .Wel.tal 53,685.9 
up IJ'J, from n,38S.1 million i • 
previous tbc:.d )l:ar. 

FISC.I 1983 caminp include I 

... isWn of 58.2 million net for a 
down o( Dureer Kin, usch 
w:oond quarter, .nd I lain ul 
million in the fourth quartel 
~Ie of the BUfJC'r Kina offic~ 
in .. Fi"11 1982 Clminp 
pins u( S3.1 million from li e 
of Wilton Enk:rprisn, Ind " 
million from sak of the Whcl 
Product line .nd from seulen 
antiirust claims 1.linst Ctlf' 

cunllincr manufacturen. 

C_ ScpooI 11, 
Operatin, profit in fiscal I CJ l 

Restaurant and Consunll:r toe 
up 4~ from the p'evioul )'. f , 

r,,"'peeli"I),. The Aui-Prwlk . 
ment opentin, profil was u! 
from the prcvious )'Car. 

"A,ri. Producu." Mr. Spoor oiJ 
6"al 1983, "cxperienced 't'Olu It 

profit pins " 'ere nut surrw.:icnl 
set the continuin, lkprcssa1 
01 the commodity busincuo. 
marll)' the ulftsponation 1e,.1 enl 
Grain Merchandisin,:' 

The Consumer Foods ,fOllI' , 
Spoor added, "produced • fin .. 
pcrformanc\\ The ,roup's 
.ment CIP'o'CU 10 mainlain 
tum in the busin~:s .. , wilh Pl.'" 

IE GREAT PRODUCT DESERVES ANOTHER. 
. .. and great products begin with EGGCO

Il 
• • 

EGGCO· is your source for great eggs! 
,... krtows. a product Is only os good os hlngrldionlJ 
,10 I. In Iodoy'liough martooIs you noocJ Mry OIIm1ogt 
- fA compohIlclh. EGGCO Bnn:I Egg product> gi", 
• you'w boon Iookilg b . 
I '- h rIgt/ combiKlliou .. . suporior qual''/. shotp 
.. -. en! _ mortooI analysis. ror .... 25 
,'-boon -"'11-__ high quolily egg 
gMng ow..-.... h oortIjIIIIivo edge. 

, I'lII' _ OIl, EGGCO has h rIgN egg product> b 

- -..aI color and NEAl 2 
Irouah ACTUAl. 4 color 

- '"""'" wii I'Q GIId_ 
- 43% .... 45% egg _ , color, IvU 0CIuaI4. 

LIQUID - In triers 10 your speclflcOllons 
DIlEO 
SItrodanIand F'8I·FIo 'MIa1e Egg. SIondaro Albumen. onO Slana· 
GIll and F'IO·FIo '!bill. 

IUMDS - 10 "' .. specofocaloon. 
lei US ShorN you why Ihe mosr dlscflmlllOf&ng users ci eggs 1fl51st 
UIIOI1 EGGCO Bland and hIMr EGGCO BlOOd g'eo! eggs con he'p 
you """'" g<eoI products 
COIl us today al20.Hi64·6700 Of WI"" bI more ""'moIoon ond 
to be lncIudoa on ... rnoll"'ll hS! b EGG PRODUCT MARKEl 
TRENDS. 

~ EGG CORPORATION OF AMERICA 
- 583 BROADWlYo P.D. BOX 119. WES!'t\OOO. NJ 0.1675.20.1·664·6700 

. ' 



P;lIsbury ..... rd, 
tCanlinutd tram poQe 211 

ucn. line utcnlions and Kqui,iIMmJ," 
Thr Rnllurant &roup. he: added. pro­
duced "clC\.'lIcnl r~iUhJ" ... ilh BurICr 
Kin, "ocr.1t salC'S p:r domndc com· 
pan)' unit ~;nl real sales JfO'I'1h 
01 lOll>. 

"We arc: kIolinl 'o.,..an1 10 the 
finaliLIlton. carly in 1984. 01 our 
planned Kqubilion 01 Haqcn·DUI 
. 'hkh will add prcmiwn quality ice 
ernm products 10 Pillmury', business 
pOflfolio. and provide another unuwal 
"uwth IUId IUId prall. opportuni.y.­
M •. Spoor .. id. 

" In n:trosp''"ct. fi.ca' 1983 pcoved 
10 he • ,rallfyinl )'tar for Pillsbury. 
We .re tnlhuiilllicall,. iookin, for­
wanl lu filc.1 1984," 

The Importance af 
Paclcaling 

Pach,inl is "one of the moil im­
portant cklnen., in I marketin. mi1," 
.. id He.ben M. Bau"" Yi<e presidcn •• 
marketin,. of Campbell Soup Co .• be· 
fC;M'c ahe Pacbec Duiptcn Counc;il in 
New York Cit)'. Baum described ,,",' 
Campbell products ulin, innov. lh'c 
J'IOM=ka,inl and ditcuucd IDnte paS1 
~ and failufct. 

Amon, Campbell', new products., 
Baum saMl, at l.cMcnu. I premium 
instant-dinntr lint that can be healed 
in mil;rowa\'c 0\'(01, The line •• 'htch 
• 'enl on aUocatMMl bccauiC 01 iu POP"" 
ularity ,.'hen introduced in the Wc:sl 
loukJ Soulh"'nl, .. 'al introduced in lhe 
Ea!tl ''''0 "'ceks 11£0. h'l one 01 Camp­
bell', r~rOfhC' tu major wcic:tal fac­
ton; that incltklt infhllion, ... ·orkin' .... 0-
m: n, nutriltonal concern., product 
quality cor.cunl. , maller househollb 
and more eillin, a"'ay from home:, 
Bawn "",id. 

~1.Oup 

Another Campbell rnponsc 10 dcm­
O&raph~ chaRles ,,'al itl Soup for One: 
line:. When the firm itartcd to IiCIi lhe: 
linc . ,jlh an ftlCntlally inilitutaonal 
label . COfuunlCri millali:c:nly belic\'cd 
lhey were payin, more per ounce: for 
ib re:cular loOUr and "uIcs plununctcd." 
They picked up. Ihoup •• ·hen a pic. 
ture on the: label conveyed lhc: im­
prcnion that the: lOUr . ·al -upsc.aIc" 
and diffcrent . 

CampbcU'I Preso lomalCHaUCC line:, 
iaid Baum, il It clear eumplc: of a 
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label" reftcc1in, a market in, 'trattIY. 
The label, which dc:piru a plate: of 
ipqhc:ttl with uuce on top. convinces 
consume" thai lhc: line is "difterenl 
'rom and bene:r than" ilS competiton. 

Anoll, .. Campbell proclUCI. now In 
lnI martelin, In the Midwnl. il h, 
V-8 w&tlablc: juice in a Purepak con­
tainer, which rnc:mbks a milk car­
lUll . No< onI1 don i. haY< a JOOd shelf 
life:, he: laid. but it b ccunomical, ea,y 
1o tranipOr1, COI\vmimt and e:alY to 
Itore. 

bpes ....... 
Campbell i, Clp«imc:ntinc . 'ith a 

pI ... ic pa<kal< willi a pccl-oll .op. 
which hal ROC yet bc:cn introduced into 
the markc:lplllCC. Now in home tnlin, 
il It ihc:U-ttablc: pack. shaped like: a 
bowl containin, IOUP, which can be: 
popped riahl into lhe oven. In IHI 
marketin" he: ... MI, are saladi In plallk 
cuntainc:n lhat are: told near the: )'OJUrt 
in lhe frcczer case. 

Campbell. laid Baum. b lookin, for 
alternali",,, to CIM because of the: cost 
oflin.p1lle and in lhc: inkrHl 01 uUn, 
mon: conkmponry, con't"tnlie:nl pack­
_&in,. Innovation in pac"'rin, " 'iIl b.: 
an important part of markc:tlne lira len 
coin, inlo the 19801 and IIl9Oi. Baum 
.. W. 

Innovation in pacheine il not necn­
WIrily well received, he obsc:rvtd. For 
inltance, thtu )'Can aeo, Campbell 
picked 15 Campbell ""'I" .ha' haJ 
100 calurit1 or leu per .ervin, and put 
a labtl KrOH the top kltnl"yin, them 
as "Ii .. " ""'I". "Nobody boup •• hem 
bee, ..... hey .boup, we had chanacd 
.he prodUCI." 

Similarly. rnpondine to complaintl 
f.om Da,id OPlwy 01 OPlwy '" 
M •• he ••• ha. C:unpbel!" "",I .. IOUP 
can lacked appdile ap('IC:al, Campbell 
upc:rimcnted three )'ean leo . ·lth n:w 
IOUI' labell. Ten labels, tome dMrA'in, 
ptctUfC:S of IOUp • ., .. ere: InIN. "We 
found the: niltin, label .. 'on hand, 
do",n." 

Campbell h .. no! ye. decided how 
10 rmke ils IOUp labels .... ork harder," 
Baum saMi. In this case, app.uently, 
"you jUit can't overcome tradition and 
familiarity." 

For ilS Chunky MMlpi, Raum uid, 
Cnmpbell wanted a bbel that wouks 
dillcmUlate: them from ill ""plar" 
red_and-whitc.label line. The deli," it 
e'- depicted ""'I". Fiwe yean qo. 
twr.'cvcr, in response to a directive 
from ii, 1.,01 deparUn<a'. Campbell 

re:moved the: IOUI' picture. from he 
I.beb. 

"Saln fell m,e a rock," Baum , id. 
Vulumc: WIS rnlored a )'c:ar laler, ... ~ .. 
the la .. ')'tu' opinton was re:intc:rpt', od 
and Campbell "tumed to the use ' f I 
picture on the label. 

TraHlc Building Promotions 
Afler e:\'alualin, print and elc:ctruflic 

media ad, from 21J counlries inctOOi. 
the United Slates, 'peaken at • Food 
Markelin, In"itute: workshop on T ..... 
fie Buildin, Promotaons came up _idI 
a list of iUJlClttonl. 

The lummarics . 'e:re ,hocn by J. 
Slephen a.'en" partner in AnthoaJ 
Lon, " Auociatc:s. New York .... 
R. L. Myen. vice prnidcn •• _10-
inl. for the: Mid"'cslern food divi_ 
of lucky Stores, Milan, Ill. 

The ,~mc:ndatKM"; 
-Dnclop a ckar ~.ioo pili 

.. -ell in advan«. preferably for a )'CIf. 

-Carefully budCCt your propaa 
and control the COlI. 

-il<vclop fiIn aocl ca.a\qJI 10 help 
Kkct the bnI propam for )'OU. 

-Analyze your compc:tidon aM 
previous markelplace activity; inciude 
your emp&oyn. 

-Plan )'our promDlkm pru&ram~ '" 
include: both conlume" and ::wpplim. 

_Work in dc:vc:k>pin, value-Ill" 
plOgams to Ihoc younc:1f a karJ loW 

your competitOR . 
-If you nm I scratch-.llftd.ria 

pmt, )'ou should conlldcr a ,,., be­
bililY card wilh more consumer ,,"1 :.aL 

-Carefully determine: rcallstic ~k1 
tarcets. 

-Add suppl~n inlo your prof ,L" 
to IUen,thc:n the appcal 01 a pror la . 

-Espand your horizons when I 1Jk· 
in, for new ideu. Look at othc rc­
"ikn. Rondoll', did. IUId !hey . .... 
up with a joint advertisin& tel:1Dt 
with FoICY'I dqNIrtment ilOfn fo, .. 
holKbl'. 

-00 not hc:lillllc: to U50C a co,,,\,11ICf 
panel on a replar basis. 

-In'<cra.e IUId overlap yout pIG' 
motion plan" and make: lure that t-, 
IU'C clearly pan of )'OUr total comnll~ 
cationl procram. 

-Don', be imilali\'C, don't be: re­
active:: be pructivc and you wiD ~ 
joy the: succn' you ... ish for. 
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: 1uIWi"l ,,.IIICIffoM 
C"O ......... _lOI 

,,. ""cr an """""unl,y '" 
~ promoIions as do annla 

'. Nyen said. The lancr _ 
• 2'1h. ~. or 100Ih , •• 1 .. ,· 

l ~lC retaUcr. for cumple, had • 
IJ lllYCf1UJ C\'Cnt. and thm made 

memorable by "".ri., ' 
p..away. 

1Iu., ...... pain .. COl ......... .,.. 

, maIIcr wW be ,bIe '" an'lei· 
any _'"loG .. Ip' do if 

I'1I1II • poIInl" kind '" 
~~ ... or prb campoIp. 

wiD 1'"' 'cd ........... 
)WI ~ 1'"' will be able 10 
in .............. 10 "" ... '.y 

IIocir pIaaa. • 

AIr You, $0,-" 

wlf '''''''Y 
,rtf, ...... 

''''' ",.., 501_ 
WI .'t\Nw, 

SuI. crlfoe io: 
Th . MACARONI 
P.o. lOX 1_ 

N.'.A. llectronk 
Media ' ..... '" 

p" Muldowney '" aunon Mar"eI· 
I., r<porICd ., Silverado: 

I. N.' .... k pi ......... 
GOAL: 4 ncc.."k/.yndic:"cd 
TV ........ 
Arltirwnwnl' Ie' J"tr: I 
HOUR MAGAZINE • A ..... y 
Crou 1.1CfVicw .Ired July' -
pasta mcnltoned in r.:lalion 10 
U.S. Dietary Guidclinn diocu .. ..... 
Apncy ....... ppIlcd .... qround 
ma'.riaIJ 10 Dian Thomas ... . 
"'Mly plan.I., ...... food ..... . 
"""" on Today Show I. 0<10li0,. 
Apncy .... Id.' wi'h produccn 
"' .... 'oIlow1n' ........ for .poteo­
"...... 1'1-' '0' Edward 
ViIl.Ia: 
• MERV GRlmN SHOW 
• EVENING MAGAZINE 
• GOOD MORNING 

AMERICA 
2. N"" .. lIps 

AC'lutvnMNI. '0 J4u~: 
_ COIIIplctcd. 0, .. '0' 
diolribulioa: Fall 
Edward Villela, J ..... Beard. 

Johinn. Dwy.:r (Director or 
Francil Stem NUlrilion Center. 
BoiIon •• Dr. Edw,rd Coli H.fcd· 
iCiI Adwbof In New York Road 
Runner.) . Blrbl,. Gibbon, 
C United Fealurn SyndK:IIC rOOt.! 
writer. rookbook luitkJn. Or. 
H.:rbtn Jolfi" C ProttSWlf of ()b. 
51n. .. rics. Mounl Sinai Hospitall 
Bill o.vis (former U.S. Pro­
'n"ion,1 Ballroom Champion» 
paridplle in he.hh-orttnlN 
.. <in. 

3. Tt"/rv;JiUlf PSA'J 
GOAL: Di"ribu,. 2 TV PSA·. 
to 100 Italions in tOf' 200 mar· 
b:IL 
AC'ltI,,·t"mt""'J ItJ 1JuJt" .. 
PfOIJUdk", com pleiN. Dale for 
distribution: Fill 
Content taken from nislin, .ad 
cumnt 5·par1 TV wries. 

4. Cabl./lTV 
GOAL: DisaribulC m.,uine·for· 
mat to 300 (able TV It.lk,," 
KrOll U.S. vi. Hh:llie. 
A chln'n'Mltl '0 dlllt" .. 
Production completed. Dale for 
distribution: F.II 
Contral liken from ni"in, .nd 
cumnt S·part TV serin. 

WINS-rON 
M

8 0M""-"1 "c. 
tIn'. JPlO 

c ........... ...J .. ...".... ClvrroInI. ~ .. 
.. ",.".. "'Nhhr ,., ......... c:MbI. "...,.. 
...J,..."" 0/11_. N_ ...J En I'rotIUd,. 

l-N .. _I A .. .,.. 

2~ .... Color 5< ... I ...... 04 

J lacla.hh,kaI T ... ,., s. ...... , ate. 

4 II •• ' ..... FIM, ... .,.. 
S--Mk_1yaIa to. ..... __ 

_V ........... M ..... I. brk~_ ...... ,. 
PAlJ. TINt, IWNOIS ...,. 
PIoo.. IIItIf one year IUboctlplian: o $14.00 0 $17.50 F ... 1gn 

7-PntlcWo .... Fo_ ....... .,.. 
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Durum Seeding leduced; 
Marketable Supplln 
Ta Expand 

Ahcr hinnin, ''AU of lhe Ilrsal 
"'ulum cro~ ever in 191'1 and 1981. 
Im"'cls IctOJniZl:d (he l('Sultin. fCC­
ord ~Ioth and bew.'-Ioan-ratc market 
prien and enrolled heavily in the IflU 
"'heal (Wocranl. Sprin, ptantin,,, Valcre 
rcdul."td 10 the .. malin. area lira 1'J12 
-2,5 millKln Krt'l. romparnl .. ilh 
4.4 million in IYK2 and 5.9 million in 
IIiMI. Nonh Dilkoca', secdinp. which 
accuunl for K2 percent of U.S. Ourum 
acrcacc. "'cre cui back 41 percent from 
it year eallter. 

Plantinp oflhe Soulh\iotcm (Cali­
fornia . nd Arizona. "dncn Durum" 
. 'cre 00-.'" 31 rrrtcni from 19111 aNI 
62 """",n. Irom 1981. Over hall 01 
the acres put inlo COfIKrvalMln UK 
were lhe rnull 0' produeer plrticipa­
lion in lhe whole-fum and 10 10 )0 
pt,ce"t PIK proJfam. B«au1e of the 
PIK rayment •• larae share of carry­
u"'cr ,loeb currmll, locked inlo the 
FOR . 'iIl become avaUable 10 the 
markl.1. H(,IVY rnnw loan letivity 
durin, 1982/ 8) tiJhkntd free IUP­

pt"" and Ip.trkcd • lalc-Ka"," price 
raJly. bul lhe fonhromin, PIK Uans­
fer and lhe Aupsl harvnl will more 
than double free [)ullJm suppliCl for 
1983/ 8 • . Corrnf'U'\din&ly, Ibi, )'far', 
farm price" ",dll likely duplkate lUi 
toealt"t"s p.lllern and KUle ncar the 
loan rale. ttO'llo·cver. Ihis elpcctalion is 
prcdtc .. tN upon conlinued fa'nflble 
development of lhe 1'l8) crop and 
realization of the current l'lU/ 84 
Durum uro" for«a ... 

Semolina Prien II .. , 
llalancn Are Low 

Scmina (K1<les in Minneapolis rmc 
from S 12.~O in early July to almost 
SI4.tlO by .he end 01 Au,'''I. A •• he 
end of Au,Ull semolina prices "'ere 
up 2~' a cwt. bul down about 2~c 
from lhe peak. Even before the price 
ild,' .. ncn " 'ere fC'COrdcd. pasta manu­
facture", hili elp:rienccd a much 
fincr priein, policy on the ~n of 
ternoHna mills at a mult of e"remcl), 
dilolwoinlin, millinl marcins in re­
cenl months. ThUs. the lurn to spec­
tacular "renath in cash dUNm served 
.. s IC'COOd blow to UKR who had let 
bulanc'C'S dwindle 1000·nt in man)' 

nwmlh!'. 
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Only II few p;&Sl. manufacturen, 
hllvc lonl·lerm nec:ds of Itmolina on 
mill,' boob, Man), have btcn follow· 
in, a. w«k-to-weet policy. 

lim and dry welther in North DOl­
~OIa ~pcc:dcd the durum crup lu ma­
lurily and rood IIIlJ1 was made in 
rombinin&. well ahead of a year alO 
:U1d lhe a''Crate. Initial cUllinp re­
VCIlIaJ lOme: c:v~ of sUns from 
helU and dryncu durin, the Nlurin, 
J'lCriod. bul il '11'11 too carly for an)' 
clear 'lualilY evalullions, 

AUIU,t, 1983 durum estimate 80,­
~57,OOO bushel, 1~B2. 1.7,503.000; 
1~81, IM5,'I40.000; 1~80, IOK,3~5,· 

'1Ol1. 

In Canada 
The Canadian wheal crop ,.'11" in 

ruod rondillon IS il P'oarcucd fmnl 
headin, 10 lhe fillin, "lac:, Good mois­
lure and powin, condition, have: Itt 
.he .. , .. lor hi,.. yield •• nd pouible 
record productNm, This year tolal 
Canadian wheal KrcaJC is up 41% to 
33.M million IK'rC'S, Total wheat pro-­
ductton in Canada is projecled II 9Y() 

million bushel as compartd 10 '11M 
millKxt bushel lui year. Durum pm­
duclion is Clpected to be lOS-liD mil­
liun bushel compared to Ilft.S million 
hushel in 1'l82. 

Arizona Sells ta Saudi Arabia 
Arirona wheal ,row.:n have senl lhe 

oecond hall 01 , 125,ooo.bu shipmenr 
of durum wheal Ked to the pem­
ment of Saudi Arabia for plantin, in 
Ihat rounlry. The: seed is the lim ship­
menl of its size from Arironll. 

The seed. sold 10 Saudi Arabia 
Ihrough Ihc Arizona Crop Impro~ 
menl AuociatKm •• 'iII be: planted by 
,~·ers under cortlrKt " 'jlh Ihc Saudi 
Arabia pm:mmc:nl, accordin, to 
Robert Gronowski •• supervisor in (he 
compliance division of lhe AriZ!(MU 
Ap"."uhurc and Hontculturc: Depart­
menl. 

Mr. GrCtnOWSki uid lhe w:-cond half 
uf the tJiipmcnl '11'.' made after Ari­
zona offici .. ls aWlfed Saudi Arabian 
authorities thai the seed was iMpreted 
durin, lhe lfOWinl KUOn and thai il 
was 'rcc from c:trtain diseases. j",lud­
in, bunt. 

The ICed shipped 10 S.udi Arabia, 
Mr. Gronowsti .aid. is Yccorl Roja 
variety and was harvnlc:d from 17,408 

"" .... 

Mr. Gronowski Ioaid cerlil 
thai the Arizona ..:cd is 
suunlS thai mosl Saudi Arabil 
rurchasn In the: future will b 
one or more ,taln in Ihe Sou 
incltklin, Aril.OOiII. C"lirOfni 
Tuas. 

~* 
• ,,.,\.(, J 

,.~.\\.j~ 
.... ~'lj~ ~f..!.. U,S, Wheat Assoclatn "r~. ,~~, ~, ~ 

i~~~j~~~I~I~&NA'h •• ',;... ~l~ (,,\.~~ ~ ~\\\'\\ ••• 
Inc. al ill annual J'. ' S~~\\.~ 
d'AI,ne Au,. 2. Mr. s.:~:;::1 .~~~ ~~ ~~ 
,UCC\.-NS Darrell RKlley of ( l" 
chairman. hrnn Jenks of ~~. 
"'as elected \'ice-chairman and ~~'~"\\..~ 
PoIan,ky 01 Kin .. , . ',. el<ded ~ ~ i' 
lary-Ireasurer. .~~ 

Mr. Sch.nJrnbach, lhe .... ' ~ ~ 
man, is abo chairman of the 
Oak"la Whnl Cummiuton, a 
01 Sou.h o-.kora Wheat Prod"",,,, 
socia. ton and the National Au"",.'" 
01 Wheal Grov.'en. He and hi\ 
GinICr, live in Selby. 5.0 .. and 

*Over 35 ,.rs of worldwide experience 
thn:c .ons and a dOIushler. 

Mr, Jenks. the nc:wly-clcc;h:~1 

chairmen, farms ill HOCCland. ' 
and rCp'ncnts 1M Montana 
KaKh and Markelin, i 
the: U.S, Wheat board. He: is • 
of the: Monlana Grain uro,,'cr" 
dalton. the Advisory Council 0 11 

cuhuralland Evaluation for M"n"'l1 
and the advbory c:omminc:e tf 

stule ulepsion service. 
Mr. Polansky. the new s.c, 

treasurer, is from Bellevillc, K 
He rcprnmls the Kan_y, 
Commiuion 00 the U.S. WhcUl 

Mr, Polansky is chairman of II 
culture Council of America an 
man of Kan'" Qo,'cmor John 
",",uhure Wortin, Group. ' ( 
mc:mlxr of the Kansas Associ 
Wheat GfO'<IIo'Cfl, National A"~ 
of Wheat Ora-'cn. Kansas 
Union. Grain Sor&hum Produ. rs 
s.ocialion. :md lhe Kanlls C. P 
provemcRt Auocialion. He b \XI 

hooIrd of difC\.~on of lhe Kan~, 
and Soils Industry Council. 

Dir«tofl of U.S, Wheat. in ' 
to the nc:wly-clcctc:d oIficcn. iI 

Colorado-Wayne Foster, 
Mideap, Harrell Ridley, Lynn 

Frank 
Jim McDonald. Myron 

Kansas-Robert W. 

• Computer controlled conlinuous 
blending systems assure that 
accurate blends of dillerent flours 
and regrind are fed to each press, 
Each press can receive a dillereni 
f'mnula-automalically, 

• ouble-free silo dlscharge­
'licient, quiet, TUlbo-Segment 
ischarge Cones for any size silo, 

• ust·free Conveying Syslems­
IIclent ulillzalion of bolh vacuum 
ld pressure conveying with large 

, ,ters and dust·free design 
. Iroughoul, 

1983 

• Centrifugal siliers-no dust, no 
vlbralion, low maintenance. Diller· 
ent sizes available to handle from 
1 to 50 tons per hour, 

• Sanitary construclion-all crevice 
flee interiors and FDA approved 
epoxy coalings inside and out. 

• Regrind systems-complele stor· 
age, grinding and feeding systems 
for regrind, 

• Experienced engineering stall. II 
you are building a new plant or 
modernizing an exisling one, pul 
our stall of experts to wOlk for you. 

AZO Inc. 
P.O. Box 181070 
Memphis, TN 38118 
(901) 794·9480 



PROFITS THROUGH SERVICE 
by Arthur H. KIa_n., VI .. President of Industry AHain 

National Food Dllfributon AsMdatlon at the Vinegar Institute 

T.:ank JOU for invitin, me 10 talk 
with you about food diSlribulton. 

1 ,_nl Ihe N .. ioaal Food Oi.· 
tributon AModation, • poup 01 owr 
600 mcmbm. Aboul balf 01 our mem· 
ben on illdcpcad<nl dirut "'" food diIIri....... and Ihe oIher half I'" 
.... urKl...... impoclm and 1Up­
plien 0( lood prodIItII ute ,.,..,...,1 .... 

The food clisUi .... or rcprncn" • 
un ..... .....,nI 0( Ihe Ameri<UI lood 
diotributlon ad_k. We know WI 
.,.., 70,. 0( aU Ihe lrei"" moYeCI 
in the United StISei is food or food 
.... ,ed prodt>cU. 

u.s. Wheat As_lat .. 
(Cnirutd from pGgII 34' 

Vcrnon V. Schraeder, Donald H. Turn. 
quill; 

Minnaota-Hany Howard. JCfT)' 
Kruacr. Ed Rou. Kermit Stahn; 

Moolana-Glcnn Moore. Oak 
Schneidl. Gcorc< Skarda; 

Ncbrub-Vnda Fenliman. &vain 
Frithe. Vic Ha". John L. Sullivan; 

Norlh Oakora-{lcorc< Howe. 
Henry N ..... m. J. Ok Sam""",. Cecil 
WaliOf1; 

We know thaI lOOt arc 1$0.000 
outlets for food and drink in the 
Uniltd Slales from the IO-Called 
"Mom and Pop" c:amtl 110ft Of lav· 
em In lhe IOO,Q(X) Iqllarc fone "." rc· 
house lupcrmarkC1I", The majorit)' of 
the hip volume Jroctry tannacc that 
is mnvtd to the: retail Itore aoes 
throu,h 1M chain rdaUnl warehouse 
or 1M indrptndmt rdlileR wholesaltr 
... ·arehoute. 

But ... hlll ubout th( 2S% of the 
poetry product th:lt is not considered 
'"lOI1na,e'" Most ret ... and wholculc 
wirdlouse II!jccl Ihnc iICm, Ihal 
don't move in "mep" quandtta. Tbc 
typical 30,000 to 40,000 square foot 
wpcrmarket (rctli! or Indtpcndc:nl , 
has 20,000 dirfcttnl "ock items on 
its wives. The typical retail . ·are­
house or wbolcsakr warep. 1tfY. 
icin, these 110m may have 10,000 
items in stock. 

Wbcrc. Iben do all of lbe """" 
ilClPI come from'! The direct "0fC 
di"ribuIO<. The) .upply lbe 1Oda. lhe 
milk. the brud. the slow·moviD.1 
i ....... lbe ethnic foodl. lhe ,pecially 
foods .uch II mUllird. pick .... coc~· 
.ail mil., cake dctuadoftJ. IPicet. 
pMlrmct fOOlh.. cookin, ';ntI. vine· 
pn, honey. table .inn, dreuinp. 
taUCCI, dried rruitl. Thnc come from 
the distributor 'or .everal rcUOf'lS 
. ·hich we will rursuc in a few 
moments. 

The rdrilCralN items such as 
chene. deli me.ls, )·(ast. muffin., s.l. 
lids, and cwn rrnh ftowel'l, arc de· 
livered by the diWibutor due 10 per­
Ishability, movement, and special 
h.Dd1in, requirement •. 

The snack itcml weh al cook~. 

ice direct store di~tributOf netl . (j 

1M food industry. 
In the .mucnt ycan aflu \. 01'14 

War II. conlumers dtvelop.-d . I~ 
for IOUrmd and speciall)' food) 

Then an ethnic mill'lion tool 
place within the Uni1ed Slain '''quir· 
inl that emain ,Iocn and POUrs ci 
saOfei have thne tyPfI of items .. Vii. 

able. urCC chains we:e faced •. jG 

needi", certain ilems in cat.in 110ft\, 
but not In chain wide distribulton. 

Then the bi, manufacturcn, lhc 
Campbell', Soups. Ihe Bcauicn. lhc 
Kr ....... he ProoOf " Gambln. flluftil 
Ihal lhe larcc ,nlltC'ry distribution Of· 

pniulions were literati), CUllin, O&a 
lheir slo"·,,r movin, items (rom lhti 
warchouitS. lbue manufxturin, iftd 
mcn:handisin, Ji.nUi made lheir ilm» 
available to direct food distributoo 
and the l ' .:t.il operaun .'Cre haM') 
10 havc the 5IOYI'er mavin, prl~ 
line Cl.ttnsions un their ihtlvn. Thnc 
included some old ltaple item~ dut 
will 'ast '0r anolhcr Fncralion. 

One at &he pe.lm WCCCU ~ l ofin 
in the food distribution history j . .... 

ter. Ript! Water . .. Kems Ihal :,bCM 
len )'Carl alO somebody JOt th,' • 
Ihal the pure 'Pin& imported b \(tiod 
walft w .. needed in the United ~ ' 1UJ,. 
But no one btlicYCd them, ' dIr 
Perrier poup cnliltcd some ired 
slOfe delivery distributors to cal J ~ 
item. And lhen the jogill' cr:J ! biI 
and the dicten .nd the "me", leI"!' 

lion wanted 10 live rore\'Cr .. p;J 
Perrier b«.me • bi" hot "'01 ~ .. 
ilC:ln. 

11tt distributor, Ihtn. handle' INI" 
kct inlrodUdion pC'oduc:tl or lar aN 
small manu'acturcn alike. 

~·.C""N"" 

Oklahoma-Walter Adams, Jack 
Heuer. Bill Kosanke. J""k McKee; 

Orccoo-John CUlhben. William l.. 
Huloc. Bill JlCJ<r. Tad Milkr. 

Cfacktl'l, pretzels. chips. popcorn and 
hard brcldl corne Ihroush dillri ... • 
Ion due to IMir h.pil),. frahDC'lS 
requirements and special h.ndlinl 
need,. 

Die1 .. ic food. come Ihroush di .. 
tributon. 

• Natural .nd he.lth rOOlh \ II 
pow and pow. 

• PrepaR:d foodJ comumptil I . 'iI 
ina.,... u Ihe Iwo po: ,11«1 
houteholds have mote , 1OGl1 
lind k-u lime 10 lpend on 01 

Soulh Dakota-An Kirkdand. Leon 
Haskins. Stanley Porth; 

Tnat-W. R. Moore. Jr .; 
Wa"'i"""" - Oak Galbrcllh. 

Wayne: Klindwonh. Bob Schwerin. 
Monte Shafter. 

W)'omin.-Dcnnil Jascn. R. J. 
Werner. 
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So we un see thAt in order for a 
run line wpcrmarbt to after all 01 
the items that its customcn require. 
the distributor becomes lhe wpple­
mental 1OIII1X. 

Here is what happened. as best as 
we CUI piece 10000hrr hbloric:aUy. in 
lhe evolulioa of the need lot full 1CfV· 

• Low loOdium and loW suP' r~ 
will be hi, .• t kast for. ,ta&. 

• Sinale portion itans for 
eili.... and sin", bouICh' liIf'I 
will become important in 
markcts. 

IIDWC.I I ..... -
[;II ...... pad .. ". -co.t. 

RAlPH ~ SAYS: 
Go with the CSI TOTAL PR0-
GRAM and Wlltch those costs 
ciecreaselll 
CSI hils proven techniques for 
supplying nexlble packaging at 
the Igwest totol cost. 

Call Tom Wehr:. 

COOLEy ....... INC. 
(9IS) 362-6120 

SUITE III _ MI\II1WAY 
SHAWNEE 1CISSIOIf. lIS. _ 

• No Dust 

• No VIbration 

• Low Maintenance 

• Dlfferant Sizes for 1·50 tons 
per hour 

• Easily fils Into any system 

• Sanitary Construction 

AZO Inc. 
P.O. 80111 181070 
Memphis. TN 38118 
19011794·9180 
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profits Through Service 
ICot" ....... d from poge J6l 

• And .,ho kno",', " 'hat che .. ill 
move Ihroua,h diilribulon. 

We ha\'c punutd the retailer', need 
for 1M dirm "ore drlh'CfY ui~lribu~ 
lor. Now Itt us consider ,,-hll lervicc 
lhen. ahe di't(t Itore di,,:ribulor pro­
"Min 10 manu'aclufcn. such OIl th:: 
members of The Vint,ar Inti liluln. 
Remember ,OU alc (lOtcntial "cndon 
10 the retai"!r. 
Fi~ ,.A all. the direct ~Iorc dis.· 

'fibulor I • ....,. ".m.c 10 thole 
150.000 relail outlds for )'OUr fin­
ished ",000<1" 11107 .......... 
.... lbc)' have the buye,', confidenc:t 
and the authorized liil of prod ..... ts for 
the 110ft and know how 10 ICt nc .. · 
item aUlhorized for delivery. 

Sec:ood1),. the profili from direcl 
~ore delivery i1ems Iba' the retail 
OUlleU ICU are much Ift.ler than 
lhow lOin, throu&h their l)'Items. 
DSD aa:ounll for 259' of the "Iail 
Illes bu1 33% of ,he ",OlilS. The 
retailer likes nwnben lilt thai. 

• The dislribulor I, able 10 buy 
Wte ,ptelall), items al a 10000r 
cos, than the rccailer since be 
bandln ,fcalCr volume thlD .he 
individual outlet. 

• The distributor IYltem bypaues 
lhe rctaU~R costly labor in ...... e­
hausin,. truckinl and the rttlil 
dtrk I~\'el. 

• The djltribu10r ten'icc, the oW. 
damalfd and uniCllable prodPoCl' 
and usually PfoYidn full credit 
. . . thus r~ducinl the "'rink Ilk! 
lou in Itore throWIVI'IYS. 

• Finall)'. al a 1r&inC'd Ipteialil1 b)' 
you. the manufacturer, the dil· 
tributor prnvidn promotional (1-

J1Crti~ and pop-ams to inerealt 
wales of Ihe specialty item,. He 
" 'ill c\'rn pro\'idc a partial case 
if that i, "hat is n«dcd. Thcs.r 
item, move out at a hieher ,ron 
profit than normal ,uptrmarket 
groctry item, for the prevtously 
menttonC'd reaWRS. 

The di,tributor maLn this profit 
polential knov.·n to the retailer. Fur· 
ther. he ;wovkln the retai&er with 
anal)'t" " raul,," oflentro wla that 
pl'O\'cs. in b el. that 2S t;; of the uln 
(di\lribulOr ..crvict1JI arc J'fuvidinl 
33% of the ~f(~S J'fofll. 

" 'bI II Au'" for ._ ,....."..1 
The food ,,,, tributor and the di,· 

tributor or,anizatKm stand ready to 
Kf\'e )'00 y, ilh the foIlO\lo"ing: 

)R 

• over (\ milion s.quare fccl llf 
. 'arehouK 'ratt. 

• . 'arehouses in 41 of the 4111 con-
lirUOUS United StaIn. 

• uvcr 3UU warehouse locattons. 
• u\'er 3.000 delivery vchic&e •. 
• O\"er 1.6UO SOlin profIlc on the 

,treel. 
• nvcr 2,300 ,tore merchandiseRI 

delivery people. 

will advis.c )'OU 01 )'our Ilk 1l1l.I 
profit activities. 

Doesn't lhe use of an appl :dl6c 
pcxtion of this over."helmin, foo Ifu. 
Iribulion seo'icc. the direct ItOf ~ 
lribular, appear betlrr and mort CC\). 

nomical than what you're &Join, I()W, ' 

Give our memben a chance 1(1 reo­
vkic you wilh ,..... "f1IrotIP St . tin. 

C_ l'a. A." Not T.1 

• O\'er one-Ihird of our mcmben 
arc in fuodICo'ice and in,titullonll 
business abo, 

• they provide lhe m:mufxluru 
,,·ith monmcnt and prOOt repor1l 
by item b)' ,tore. 

let'~ toakc .. '1uick rt:vitw ul ho .... 
the dmt ,bJI"C di~ribulor K""n lhe 
manufaclurer and the retailer: 

I. He provides warchoulC fad litic.s 
reUnin, bodt lhe manufacturer 
and the retailer from that c:OJl. 

2. He providel competenl ulcsnaca 
relicvin, the manufacturer of 
that COlI. 

3. He u"'n' and operates hi' O'IIo"n 
Ike, of ,rucks. 

4. The dillributOf hu uaincd 
dclivcry/ peoplc/ mc:rchandilCfI. 

S. He has knowkdJC nf lhe mar· 
k ... . 

W ... Odon-V ..... ·_ 
Dots 1M __ m.· ... ' 

I . lmprovt1 qualilY. f",hnnl , 
lCrvkc. \'arielY 10 lhe poinl uf 
SIle. 

2. Reduces inventories ;1M in\"(n~ 
tory in\nlmcnt for manufac· 
IUKn and relailers . 

3. Rroucn the rcu.iler·, nero for 
S JO pcr hour clerks in lhe ,tore. 

4. The diitribulOf Imrrovn hies 
and profit, for the manufacturer 
by aDurinl that All ite,," in 
hi, line ale felturC'd. not just lhe 
fast moven. 

S. The distributor. havin, been 
uairKd by lhe I'IlInufaclurer. wUl 

bulk! ,pedal di,pla)'\ and promo.­
lidnal altractton' to ","sure that 
)"our product will mo\'C )'ieidin, 
Mrcater " In and profi:s to aU. 

('. Tbc dirca lIore diltributor ha, 
been tnined and is orcanized in 
modern di"ribudon and control 
methods. 

1 . In many inslancn. the distrib­
utor paranlm u les or ),our 
prodUCI. 

Thrifty Food PIon 
Sa:rclary of Aaricullure Joon R. 

BIO(k hoas announced a number of pr~ 
pmN chanen in the IO-aUed " lhrih\ 
fOOtJ plan." inerca,ln,lhe emph .. ,il ~ 
Irain·b.l1Cd foods. but actually reduc· 
ina recommended consumption d 
bread and OIher baLed bood<. no. 
,h,if,y food plan i. ,II< ba.b for dr· 
terminin, food slamp allotments " II ' CII~ ,..-, ....... c· .. 
...... y people. and Sccre'lry 
saki the revisions ... ·iII "rault . 
pie ,cltin, morc nutritious 
low rosa," 

The thrifly plan iI. the lenl L'OII~ 
or four food "'ani dcvciopaJ in 19;~ 
b)' the Human NutrilMNI Infonn:ald 
Service of the Department of A~'w» 
lure. Food in the plan, relkctin¥ dx 
catin, hlbils of families with rela:h~ 
10'" food tmls, "allowl fOt' II:;::::: . 
and ccooomical dicl." lhe t 
sa~. 

Secrctary Block obtoerved . .. \\ C 

revi,in, the food plan because ' ( 
dilled inform. lion on food price. 
eon~umJ'ltton . the nuuith'e va 
foods .l~ hUrmin nutritional r, '~~ .14. 
menl 1holt ha\"c b«omc: availabl 
1he Ibn~, food pllln wa, de:\'e! 

Amor.); tile thanan proposed 
Ihrifty food plan for ",-eeUy co 
lion by a four-penon family 
follo"'in,: 

Cereal and ftour products I 

in, rice oand raw pasta.-,Up 
Ills weekly I,om 7.3 Ills previo 

8read-Down '0 5.5 Ills pc 
OIlainsl 6.9 lbs previously. 

OIher baked foodo-(Jown 
Ibs pcr week. a,ain, 1 3.9 Itb 
ou,ly. 

Toial for all ,rain food pro. 
011'0 17.3 Ills in ,he .,..,..,... 
OIlain,1 IM.I Ib\ currently in 

In summarizin, lhe 
lhe A, ricuhure Department said " 
lain, lareer quanl ilic1 of 

K. Finally. the distributor " 'iII feed 
bxk mulls 10 )'00. the manu­
facturer. and 10 the rctalIcr. He 

beans., \'qICt.bln. fruit. «,ealan.J1 "'" 
for many aJC p"OUps than arc 
IOf in ,II< 1975 ,hrif,y food 

SAVINGS 
How much can you afford to 
spend for energy? 

With the high cost of 
energy. ~ pays to ask that 
question before you 
purchase pasta production 
equipment. And Buhler·Miag 
has some comforting 
an,c;wers. We design our 
equipment for maximum 
energy efficiency and 
production performance. 

Energy savings is one 
reason why companies all 
around the world turn to 
Buhler·Miag for systems to 
produce top-grade quality 
pasta. 

So n you have questions 
about the efficiency 
of your equipment. come 
to Buhler·Miag for 
the answers. 

Contact us for information 
on OW' complete Ine of 
pastil processing 
equipment. 

I'tWt 
. ~(BUHLER·MIAG) 
~ P.Q Boll !l4i7. MonnoIjlOlis. IoIN 55'40 (6'21545" 40' 

58 Curlew Orrwe, Totoneo. CANAOo\ M3A2P8 (4'6) 4"5·6910 

).) 
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CO"'f~ion 
The ~ul)' iu uc incorrectly lWcd 

Ihal lCtOf'dini to the WorlrJ Food Rc· 
por1 lJirkei of SCulI,art. Germany lUll; 
Drei Glocken Ii Its pril'Klpal brand. 
Birkel's brand ji the Birkel name. Drei 
Gloc:ktn is lhe: brand of the firm Orei 
Gloc;km. 

-GMBH, Wcinhc:im. German)'. 

NIA AdvocotH Broad.r 
Concern for Nutrition 

The Naltonal Rnl,uranl As\Ocil· 
.ton (NRA) h, urain, i li members 10 
lake inlo account lhe rislal concern 
amonl some Americans about the rc­
hUlonship bet.'ccn diet and health. II 
uran rtslaurateuh to adjust menu 
offerinp to appeal 10 their nutrition­
conscious consumeh. 

An article appc.rin, in lhe Au"," 
iQUe of Ill( auocialion', mapzine. 
NRA Newt, alludn 10 • conc:cnsus 
anlinl amon, co.uumen concernlnl • 
health)' diet 11 adviltl rnlauraltun 10 

broaden their otIerinp of items Vihich 
rc:ftect this conc:cnsus. 

40 

"SInco Ihc _ ........ 1·1 "Ouldellnet 
lor Nulrilloo" _and oU ,eon I..,. 
opccillc: ....,..mcndo._ ... ve been 
widely publicized In the media and In 
schools. Amon, lhese are reducinl ani­
mal fal. wt and IUlaf c:onlumpdon 
and incrcali", 6bcr consumption," the 
lItide points out 

The anidc iUpHlS thai rem.ura­
leun can help consumen follow thac 
,_mcndoliOftI by ofterin, " ... 1* 
I nd poullry; whole ,,"in ... ked prod, 
ucts. vqetab&es lCuoncd wit~ hfrh;; 
saucn based on stock redUCtions and 
ItIS buntl', lard, sail and supr In 
recipes.. .. 

Tbe artick allG reconunendl tome 
... 01 "minimollll" ... lhodI 01 1* 
prcparatMwl indudia, Ilumin .. quick 
saulCeina and grillinl ,.Iher than fry­
In,. 

"We don'l bell ... in I.UI., people 
.-hlt to Older in restaurants." said 
NRA Euculive Vice Pmldml Ruben 
Nevilk. "'Consumcn hive the ri,hI to 
<hooIe. 

""Some prefer uaditional food or re­
prd dinin, oul IS • holiday from • 
..,ie' die&. ",.,. ...... should ftnd 
the type 01 items they want on • menu. 
But people . ho .ish 10 rollow princi­
ples like thole laid out in Ihe , uidc­
linn IhouId .b.o hive KYCrai Item, 
10 chooK from." said Nevilk. 

-The indllilry-both the tablnervicc 
and fast food tepncntt-have alread)' 
made: pat slrides in thts dircdMwl," 
1M NRA utcUtivc said. "We .-ant 
to cncouraac thil tmMI." 

Lc ........ 
NRA ,ecommcndt Ihc 1001owi., 

procedures to rcsI.unnb concerned 
with salisfyinl nUlriliolKonJciou, con­
lUmen. 

• When po.,;blc. _re 1* ..... 
is rcilliwcly &ow in supr. sodiwa.. 
fat . nd choIe:stc:rol. II recom­
mended i. N_ .. V_ _ , DIoIorJ c_ -
A~ (.vail.bIe from the 
Governmenl PrinllaS Oft\cc,. 

• Train iliff 10 hrlp cvttomcn K­
Icct food adapted to lheir t ... " 
and diel.., needI. 

• Offer .hokwheat bread II an .1-
ternative to whitt bread. 

• Broil or poiICh iOI'I1C meal and 
!ish ofteriop. 

• Give CUSlomen tbe opIMwi of • 
caffeine-free soda OC' low-f.t milt. 

• Oller lresh frul ... I dcucn. 
• What temn, a baked poe.to, 

ofter condimcDu IUCh , 
cre.m and bacocl DO tbc 
the same with ulad drct· 

• To rrnerw nutrimu I 

tables, Itum them '" bo 
unlll ju~ done . 

• Try thkkcninC a taU ; 

arrowrOOl or low-flit chef c 
than buutI'. ftour or Cfe 

NRA il a fuJl-tCrvice trade 
lion f'M' the foodscrvice 
10 IhooWld memben rep',"" "i. , 
lhouund loOOt<fYice 
ill mcmbenhip propams ill 
lion, ftSCarc:h .nd pubUc IfI"if\. 

Vital Information 
Since 1975 lheftrm 01 Em" 

nc, hoi conduc.ed I Soles 
for the N.lional PUI. 
The contract wllh thrm upirtJ 
end 01 June. 

The rcspocuibiliy has now 
m owr by Robert M. G,"" d 
Macaroni Journal. 

RnponK 10 Emst " Whinnc~ 
completely confkkntilll and il 
kept that .IY. All information 
heki in llriel confidence .nd 
summ.ry form only. Monlhl~ 
will CO only 10 those limlf .. llIeh 
vi&: inform.lion. 

Eoch ponieip"'u in lhe 
be auianed • rcpDf1inl 
10 th.t no compan)' name IK'" 
on .ny report .nd aU indivk' 
pany d.ta will be dtstrO)\.'\ 

has Krvni ill purpose. 
We bcHeve past. mini '. 

who participate in this 'Iud~ 
nificantly improve manl,em 11 
mation. 

First (arms ukw for I 
Ind IIIn lor lhe fin! ... If 01 
1913 in the faUowina Clk,~ 

Sales to the crocery (fad. 
Saln to foodK'rvicc ; 
Sales to industri.1 Ul(n : 
SaJcs to I"vcrnmcnt. 
D.lI .nd reports ,.·iII ~ 0 1 

I, ....... 
If ),OU will participate ":1 I 

name. address and phone: I 

the individual in your C'OOl;nf(.'·' ... ,. 
will .. pply .he monlhly 

Should there be any qUo. 
prdin, the n.ture or condlld 
it.listieal prosram. please c:.11 
M. G,ecn II 312,358,1022. 

THE MACARONI 
P.O. Do. 1001. poIlline, II, 

THE MItC.umii JUI 

ROSSOTTI 
SPECIALIZED CONSULTANTS TO THE FOOD INDUSTRY 

SINCE 1191 

OBJECTIVES 
IUILDING A CONSUMER FRANCHISE FOR YOUR lUND 
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PRODUCT AND PACKAGE 
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ROSSOnl CONSULTANTS ASSOCIATES, INC. 

1 SI Un",ood ''''.0 
Fort Lee, Ne. J .... y 07024 

Te~phon. (201)~7972 

Established in 1898 

Jed, t . ... sotti. V~cr P,.sid.n. 
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