THE
MACARONIH
JOURNAL

Volume 55
No. 10

February, 1974




FEBRUARY, 1974

| ' . gmd/

Officlal publication of the National Macaroni Manufacturers Association,
139 North Ashland Avenue, Palatine, Illinois, Address all correspondence
.. 55 regarding advertising or editorial materials 1o Robert M. Green, Editor,
P.O. Box 336, Palatine, lllinols 60067,

..... Vincent DeDomenico
Pres, ....Nicholas A, Rossi
ad Vice Pres. ......L. D, Williams

jVice Pres. .. Paul A, Vermylen
: HveSocrelnry ++ R, M. Green

Ut.:?dB.SHnne:
" Walter Villaume, Jr,

Lawrence D, BT :
Y 1 Areas Spaghetti with lnﬂ'n‘ Creb Souce, (Courtesy U.S. Brewers Assoclarlan)
" Vincent DeDomenico
Ernul:’ o
b _gn 5‘:’4 .9d.me.' P
John F. Ronald Prosperity with Problems . ...vvvviisuiiiinrasasarieinisssssssses 6
: Push Pasta for Profits .......... R B A o s 8
LMN(‘WV)M"CM“ Hellman’s Mayonnaise Promotion .........c0ivvieniinnniennnes. 12-13
e ; Fuel Shortage Worse Than You Think ......ovviiviniiinnniiinea.. 14
4 relideut- Vincent F, La Rosa National Food Brokers Association Convention ............ e 18
RONI JOURNAL Durum Situation Unclear ......ovviiiiiiiniireiiiiiienveenn, vwe 21
Kription Totes Mill Reports — New Durum Varicties Released .......o000v00v00..24-27
- $ 8.00 per ysar  Paper — Packaging .....ove0is e R T R e R |
"O'U:,pn;'m; Little Mrs. Grass — Flour Handling .. ...ovvevnvnvnrernersnsrnsens 12
$1.00 each  Epg Review — D, 0. Andreas of ADM ......oooviinininnnnin, vee 36

; 4 rtisers — February Promotions ........oivevvvsirennes 38
Mmetummlnd with Index to Adyertlse .

mva by the Noﬂaml
Wﬂm Second-cl id at Appleton
nm May. 919, Wiscorain. ond PO Jﬂ, Wilnolt,

AT T B Ty T

e e S




Rossotti Sales: 75 years of continuous service tothe M i Ind
Fibreboard, Saddle Brook, New Jersey 07662 s

We talk your language

R Y e

We don't bandy about a lot of words. We just £xcello Fancy Durum Patent Flour, We talk b

furnish you the world's finest durum your language.

finest macaronl products. When you want
‘consistent high quallty, ask for Durakota
No. 1'8emolina, Perfecto Durum Granular or

products, 80 you can produce the world's the durum people

Grand Forks, North Dakota (701) 772-4841
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Lo

ITH Government controls, ram-

pant Inflation, material shortages
and an energy crisis exacerbated by the
war in the Middle East, United States
businessmen had to kick and scratch to
stay one up on the competition In 1873,
At the same time, the economy boomed.
In a number of industries, macaroni in-
cluded, plants operated at capacity,
customers clamored for goods, and con-
sumers appeared to buy up everything
in sight.

Public confidence in the economic
outlook has been blighted, says Chase
Manhattan Bank, by the virulent rise of
prices, especially for food. Food prices
shot up 17.8% in the first ten months
of 1073, accounting for 40% of the over-
all Increase in the cost of llving as
measured by the consumer price index.
And many people are quite famillar
with the causes: About 18 months of
unusually bad weather in many places
of the world cut global crops far short
of needs, while demand was climbing
because of population growth and In-
creasing affluence, Many nations came
to the United States both because there
were avallable supplies here and be-
cause two dollar devaluations made
Unlted States commeoditles all the more
attractive,

For years economists have sald that
farmers are becoming more and more
businesslike. The day will come, they
said, when farmers will no longer be
primarily interested in the rural way of
life, growing crops and livestock be-
cause that’s all they can do and accept-
ing whatever price the market grants.
Well, that day arrived during 1973.

Consumers tried to resist with the
boycott on meat, but they soon re-
learned what had become almost for-
gotten in the prosperous decades since
World War I1: How to cope with short-
ages and too-high prices by doing with-
out, by cutting down, by looking hard
at personal priorities.

Supermarkets discovered that even
increasingly afMuent consumers would
tolerate price increazes only up to a
point, and beyond that they would not
go.

Grocers Have Problems

Editor Ken Partch of Chain Store
Age observed that price is no longer
something to gng, kid or crow about.
He asked the question: “If price is fast
becoming a matter of bitter acrimony—
and something better left undiscussed
for the present—then what will most
likely get customers to shop for most
of their needs at a given store?
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Prosperity with Problems

Another question: “If the whole idea
of abundant, low-cost food Is dead in
the United States, then in what kind of
aimosphere will customers want to shop
for their food?”

If cheap food is gone forever, then
what happens to the Iimplications of
expensive packuging and design? What
happens to the notion of bullt-in service
and convenlences with respect to con-
sumer ailitudes” Will the relationship
between private labéls and brands be-
come even more significant?

The questions, of course, are easler
{o ask than to answer. One thing is cer-
tain: If Americans are going to have to
get used to shopping for food in compe-
tition with consumers of the world, then
we can be sure that the habits of this
consumer are going to change signifi-
cantly.

Pusia Sales Boom

Surveys show that Increased buying
of fresh fruit, vegetables, macaroni
products and cereals are compensating
for small portlons of meat, fish and
poultry being served. The pasta boom
began with Lent and hit a crescendo
with the meat boycolt, and it has run
strongly through the rest of the year
with the durum mill grind for the first
ten months belter than 12% over the
preceding yqar,

At mid-ycar, however, the Imposition
of the price freeze with the domestic
durum mills out of the market for six
weeks, saw exporters move in and run
the price nf No. 1 Hard Amber Durum
from $2.80 a bushel to $8.00. In October
this receded to a $5.00 to $6.00 range,
but it was back up to $8.00 in mld-
December with export demands still
running lieavy,

The industry was concerned over gov-
ernment tatistics which originally
were in conflict between the Depart-
ments of figriculture and Commerce on
export commitments. Commerce indi-
caled that commitments exceeded the
crop corecast and Agriculture disputed
this. Afier the Farm Bill gave Agricul-
ture the responsibility, it turned out
that Commerce wasn't so far off,

The demise of the baby chicks at the
time the price freeze went Into effect
demonstrated the dilemma of the poul-
iry growers. Frozen eggs doubled in
value from the first of the year to mid-
August then lost about a quarter of that
gain by the end of the v:ar. Dried
yolks went from a low of $1.25 in Feb-
ruary to $2.80 in August and ended up
the year between $2.00 and $2.30.

Outlook

Progressive Grocer gave, as ' e bes
information available in key fo | com.
modity categories, the followin; infor.
mation. Meat—good selection «of high
quality meats in coming months. Prices
starting to drop a bit more. Poullrny.
Eggs—Lower production than last year,
but should not affect stabllizing prices,
ndequate supplies. Wheat—already sky.
rocketing prices in for more jumps;
spriny’ shortage foreseen. Milk—Dairy
farmer tightening the pipeline due to
increased costs; prices will wander up-
ward. Canned Vegetables—Tomatoes,
corn, peas will be In short supply in
May and June; lowest carryover of
fruits, vegetables in twenty years, crop
failures, reduced inventories. Result—
heavy stockouts.

Looking Back at Food Prices

by John A. Prestbo,
Wall Street Journal

Almost everybody is aware of what
has happened to food prices: They shot
up 17.8% in the first 10 months of last
year, accounting for 40% of the over
all Increase In the cost of living, as
measured by the Consumer Frice In-
dex. And many people are quite fa-
millar with the causes: About 18
months of unusually bad weather in
many places of the world cut global
crops far short of needs, while -':mand
was climbing because of poj latlon
growth and increasing afuenci Many
nations came to the U.S. both cause
there were avallable supplies h : and
because two dollar devaluatior made
U.S. commodities all the more ttrac-
tive.

On the face of it, higher foo. rices
would seem to be the result of rare
combination of ecircumstance. thal
eventually will go away and llow
things to return to normal, But : loser
look indicates that last year mu ed 2
turning point In the relations: p of
farmers and consumers in this cc ntn:
The way we go about producin and
consuming food may never be quile
the same again,

First of all, consider the farmeis and
ranchers. For years the experis have
sald that farmers are becoming mor¢
and more buslnesslike; the day wil
come, they sald, when farmers will no
longer be primarily interested in the
rural way of life, growing crops and
livestock because that's all they can do
and accepting whatever price the mar

(Continued on page 8)
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asta-Perfect

You can expect nothing less than pasta-perfect flour from ADM.
We select only the finest Durum—quality mill it Into that
golden flour and the best Semolina you want. Clean. Consistent.
Then we ship it to you in clean, easy to unload air-slide cars.
Pasta-perfect flour means that total balance between quality
and service, A balance perfected at ADM.

ADNV VIILLING C©@

4550 West 109th Street, Shawnee Mission, Kansas 868211
Phone (813) 381-7400
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Looking Back at Food Prices
(Continued from page 6)

ket grants. Well, that day arrived dur-
ing 1873, Not literally, of course, since
such changes occur slowly over many
years, But farmers provided several ex-
amples of acting resolutely in their own
economic™ self-interest—examples that
would -have astonished farmers them-
selves two years ago,

For instance, last spring when
groups of housewlves organized a week-
long consumers’ boycott against high-
priced meat, cattle feeders and hog
farmers withheld enough supplles from
market to counteract the dip in de-
mand; as a result, the boycott did
nothing to lower prices. Graln farmers
also are attempting to gain more In-
fluence over market prices. Many of
them have erected substantial grain.
storage facilitles on thelr farms in re-
cent years, allowing them to store their
crops instead of having to sell them at
harvest—when prices are normally at
thelr lowest—because they have no
other place to put them. In July,
winter-wheat farmers were selling
much less of their just-harvested crop
than usual; the price went up, and only
then did the graln begin flowing in
normal amounts.

Caitle Feed and Cash

Another example: For much of last
year, cattle feeders were pulting
fewer cattle on feed than a year earlier
Liecause, they say, prices for the ani-
inals are too low, desplite last sum-
mer's run-up, to cover increased costs
of feed and other things, They say
they aren't going to boost their produc-
tion until they are assured of un ade-
quate rate of return,

“Farmers want to see the color of
thelr customers’ money before they
produce,” says Lane Palmer, editor of
The Farm Journal, a trade magazine.
“They've answered the cries for more
food In the past, only to find that
they've produced huge surpluses and
prices have fallen flat. 1 don't think
that they'll do it again. Now they have
one eye on the mu.iiet instead of both
eyes on the furrow.”

And a good thing, too, because the
market—namely, consumers—has been
changing almost as much as the farm-
ers. Through the 1950s and 1860s con-
sumers seemed to be on a stralght-line
trend toward eating a little more and
a lot better as their affluence increased.
‘When housewives occasionally became
upset over high prices, as th:y did in
the late 1060s, their demonstrations and
supermarket picketing were largely
disorganized and ineffectual.
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That, too, changed last year. The
afore-mentioned spring meat boycott
turned out to be rather well organized
for a national effort and would have
had considerably more market impact
if the farmers hidn't countered with
thelr own moves. And the sentiment ex-
pressed by the boycolt was quite genu-
ine, as shown by last fall's decline in
meat sales in response to high prices
reached in summer.

Eating Habits Adjust

Indeed, consumers adjusted their eat-
ing habits conslderably because of high-
er food prices. In September, for in-
stance, the Consumer Price Index
showed that retall food prices rose
21.5%, but dollar sales volume of groc-
ery slores rose by just 12.6% above the
year-earller level, The conclusion: Peo-
ple began eating a little less and a lot
cheaper—breaking a hablt that's at
least 20 years old and which some ob-
servers assumed would never end.

Of course, people did not do this
gracefully, They bellyached like crazy,
and presumably for political reasons
President Nixon felt compelled to pla-
cate them. He attempted to do so by
placing food under strict Phase 3%
price cellings, a move which made no
economlic sense: Many food prices were
frozen below the cost of productlon, so
some food companies simply stopped
making or distributing them. As a re-
sult, shoppers encountered some bare
shelves along with high prices during
the summer.

Dismayed at the prospect of short-
ages, many consumers began hoarding.
At first, supermarkets began rationing
meat and other popular items. Then
they got the idea that if they supplied
beef they would have a competitive ad-
vantage over stores that couldn't get
any. 8o they bought the high-priced
cattle themselves and pald closed-down
meat packers to custom-slaughter the
animals for them. This tactic headed oft
a widely predicted beef shortage, but
about the same time consumers decided
that even at ceiling prices beef was too
expensive, so they slowed thelr buying.
The supermarket chains were stuck
with a glut of expensive ueef and losses
of millions of dollars,

Meanwhile, the farmers were throw-
ing a punch at Phase 3% that ended up
rebounding against themselves, Thev
were enraged by the food price cellings
and, using their new-found market
muscle, proceeded to strike back, Their
first efforts—notably drowning baby
chicks on the six o'clock news—gen-
erated considerable public outery (and
helped spur hoarding, incidentally) but
didn't budge the bureaucrats. Then the

cattlemen decided once again t with.
hold beef from market, walti ; for
anticipated higher prices when 1 cejl.
ing was taken off in mid-Septer er.
Like many others, they app ently
figured consumers' taste for bee! vould
be so strong that they could se! thejr
over-fatiened cattle without any prob.
lem. Instead, consumers weren't |..uying,

the chain stores were trying to unload
their custom-slaughtered beef, und the
cattlemen ended up taking a consider.
able loss on the animals they had held
back. In addition, the market prices for
live cattle and wholesale becel fell
throughout the fall because of the glut
of meat; retail prices didn't drop as
much or as fast because the chalns were
trying to recoup some of the money
they had lost earller,

A Cast of Changing Characters

Thus was the food price drama of
1873 played out by a cast of changing
characters who learned not only aboul
each other but about themselves as
well. Farmers discovered that they
could Indeed Influence the market they
once had endured so passively; but they
also learned that they couldn't sirelch
this influence to the point of dominat.
ing consumers and dictating prices.

Consumers relearned what had be-
come almost forgotten In the prosper
ous decades since World War II: how
to cope with shortages and too-high
prices by doing without, by cuiting
down, by looking hard at personal
priorities. Perhaps the lessons of these
hard cholces at the supermarket last
summer will help people cope with the
fuel crisis.

But consumers also learned
could contribute to the very pn
they must deal with. They foun
their considerable political musc’
capable of economic overkill—t
forcing price controls on food
could precipitate production cutb
which woull sventually lead to
bare shelves or even higher pricc

The supermarkets discovered
even f{orreasingly affluent cons
would {lerale price increases on
to a puirt, and beyond that they
not go. Whether they actually le ned
anything from this discovery re: ains
to be seen. What they should lei.n I8
that thelr retall prices must closely and
accurately reflect changes In whol sale
and commodity prices; too much “re:
tailers' lag" fis liable to distort the
messages that the new breeds of furm-
ers and consumers are sending cach
other and thus accentuate prire swings
rather than minimize them.

And the government learned . . °
well, it's too chancy to assume the gov:
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(mmen learned anything. A lot of
pvernt 2nt officials warned against
the foll, of imposing price controls on
food bu the controls were put on any-
¥ay, 50 pparently foreknowledge is no
ortaln deterrent. It is hoped, though,
ot the government from President
vign on down has gained some re-
wect for the ability of the markelplace
fpperform its funetions better than any
price tontrol system—especially now
that farmers and consumers are be-
«ming more alert and vigorous practi-
tioners of their economic roles,

Weather, Insects, blight, foreign de-
mand and other factors will still in-
ftuence food prices, of course, some-
times dramatically. These factors could
wen produce surpluses again for a
time, relurning food to a take-it-for-
panted status from which the next
nde awakening could be even more
minful. But for now, the fresh asser-
tiveness of farmers and consumers is
one of the more hopeful signs to emerge
from the troubles of 1873.

thaes hialian
for
good eating

Ronco Advertising

‘Fiftecn minutes from stort to finish”

the copy theme for Ronco Macaroni
s that will appear ten times in Fam-
iy Circle and Southern Living.

The four-color ads stress that only
mother knows how her family llkes

f macaron| and cheese, and she can
%aon it to thelr taste,

The magazine ads will be backed by
®-1econd radlo and 30-second television
7ola in selected markets. Greenhaw &

Inc, of Memphis Is Ronco's

Filnuary, 1974

National Macaroni Institute
Advertises in
Progressive Grocer

The advertisement below appeared in
the January issue of Progressive Grocer
magazine,

This is a continuation of the cam-
paign begun a year ago with the ads:
“Here's How to Turn a Short Shopping
List into a Long One" and “Here's How
to Direct Traffic into Every Section of
Your Store.”"

Ads are being prepared for future
placement stressing pasta's profitability
and virtue of gencrating related item
salcs. _—
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Hellmann’s Mayonnaise
Advertising / Merchandisir.g
Promotion

Two page full color advertising show-
ing six pasta dishes is scheduled to run
in the March issues of Family Circle
and Better Homes & Gardens and in
the April issues of Good Housekeeping
and Sunset magazines, The ad follows
in black and white.

Robert J. Dixon, Assistant Product
Manager,
Mayonnaise, CPC International, Engle-
wood Cliffs, New Jersey is coordinating
the program.

Hellmann's  Best

ability . . .

1.5 percent.”

time.

PUSH PASTA
FOR
PROFIT . ..

1973 Pasta Store Volume .. ..More th¢ n $450 Million

1973 Pasta Consumtion ....A record 1.8 billion Ibs.

A record 9 |bs. per capita

How profitable is Pasta or Macaroni Products?

Average gross margin is 19.3% reports one major
survey. (Progressive Grocer, Super Store, July ‘73)
Random comments from your peers on macaroni profit-

“Total store up 15V2 percent, Macaroni up 399%."

“Macaroni sales 1.3 percent of dry grocery, right up
there with baking mixes 1.1 percent and canned fruit,

“Macaroni products are 4 percent grocery footage and
deliver 20 percent gross profit.”

Kick off 1974 by expanding your macaroni section and
expand your pasta and related item profits at the same

THE NATIONAL

MACARONI

INSTITUTE

PUSH PASTA
FOR PROFIT

Foods
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the DEMACO NOODLE
LINE, assures you of

1l FLUFFINESS (CURL)
22, COLOR

23, UNIFORMITY
in every production run!
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Get the full story now. Contact

DE FRANCISCI MACHINE CORPORATION

46-45 Metropolitan Ave,, Broaklyn, N.Y. 11237 US.A. @ Phone: 212.386-9880, 386.1789
Hoskins Co., Box F, Libertyvills, lllincis 60048 ® Phone: 312:362:1031
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<4 MANICOTN
An ltalian favorite with an especially creamy filhing

1/2 pound ground beel 1/2 cup HELLMANN'S

1 clave garlic, crushed Real Mayonnaise

1 cup creamed cotlage cheese B manioll, conked and diaine

4 ounces shiedded mozzarella 1 jar (16 0z) spaghell sauce

n cheese 1/2 1sp dried aregana leaves
1/2sp sall Parmesan cheese

Fill aach manicolli with aboul 1/4 cup cheese-meal lilling Place in

4 NOCDLES AND PROSCIUTTO
The velvety cheese sauce takes just minules Io make

1 Tbsp margarine 1 Tbsp prepared mustard
1/2 cup chopped green pepper 1/Bisp pn':}pgr
1 cup graled Swiss chease 1/4 pound 1hinly sliced prosciullo
1/3 cup HELLMANN'S hard salami, cul in pieces
Real Mayonnaise 1 package {8 oz} groen or while
1/3 cup milk noodles, cooked and draine

Malt margarine in saucepan; saule green pepper until lender. Add ne»
ingredients Cook, slirring constantly, unlil cheese mells Spoun ©
noodies. Garnish wilh prosciutto, il desired. Serves 4

BHRIMP TETRAZZINI
For vaniely, replace shrimp wilh chicken

2 Tbsp. margarina
1 modium onien, chopped
8 ounces shelled, deveined shnimp
8 ounces Iresh sliced or canned drained mushroom
= 1/4 cup llowr
1/4 cup HELLMANN'S Real Mayonnaise
11sp. sall
2 cups milk
1/4 cup sherry
1 package (8 oz) thin spaghelli, cocked and drained
Graled Parmesan cheese

Mell marganine in skillet, saule onion until lender. Ad
shrimp and mushrooms Cook 5 minules, stirnng oflen
temaove hiom skillel Mix next 3 ingredients in skille!
add liquids_Cook until thickened Toss wilh shrimp ana
spaghetti. Turn inlo 11/2.quart casserole. Top wilh
choese: bake in 350°F oven 30 minules Serves 4

4 Bost Foods. s Drvrsen of CPC iniatnatonal inc CPE*

Brown beel and garlic, drain fat Mix next 4 ingredients In bowl; stir in beet

dish; cover with sauce. Sprinkle with oregano and cheaso Coves m?r:":g:?

Bake in 350°F oven 15 minutes. Remove loil; bake 10 minutes fanger Serves 4

Thank goodness for Hellmann's!

Iis casy to make family-priced pasta taste like company's
coming. Just start with
other mayonnaise freshens up pasta better than creamy-
smooth Hellmann’s. It's the really fresh Real Mayonnaise.

These days more than ever, th

2 Thsp. margarine
112 cug choppad onion
* "bsp corn slarch

T ST O e A M R SR B Y AT T

ellmann’s Real Mayonnaise. No

P

ank goodness for Hellmann's.

g

LASAGNE FLORENTINE
Everyday ingredients made into gsomething spucial
173 cup HELLMANN'S Real Mayonnaise
1 package (10 oz) frozen chopped
spinach, thawed and drained
2 cans (7 oz each) tuna, drained

MACARON| FRANKS DINNER
A savory main dish made a yuick no-oven way

i sall ked, 1 package (B 0z) macaroni, cooked and drained
lash pepper [ Iaza:mnml;\t::‘%‘%tl‘imm" i guund \ranktynars, cooked, in 1-inch pieces
?:: griln':md fhyme 2 Thsp. graied Parmesan choose 1 cup HELLMANN'S Real Maycnnaise

6 diont 1/2 cup julienne Amnnclsn cheese
n: saute anion unlil lender Add next 6 ingredients 1/2 cup sliced green onion
3???5?3&.2&5-":5-" IElnlplnach Mix 1/3 cup qagcu w':m"mr‘mmﬁ‘gg:::‘ é’ Li:atﬂ:nc-' ’g thsD' T:npumd mustard
¢ h noodle and soll up. Pour hall o | 1/215p. 58
k}::admwugc%nlgﬁsupz on top and pour on fes! of sauce. Sprinkle with 11413p. pepper
Bake in 325°F aven 20 minuics. Sorves 4 106. Heal all ingrodients in large saucepan. Serves 6.

NNty

CHICKEN-FILLED SHELLS
Leliover chicken a frosh way

2 cups cubed cooked chicken
1 cup cooked peas
1/2 cup HELLMANN'S Real
Mayonnaihsu S
1/3 cup hinely chopped onian
A ’1 pn:kage (12 02) jumbo shells.
cooked and frnmgd 4 ; el
1 can {10 3/4 oz) condensel - 2
croam ol mushroom soup ' HELLMAN h
Mix together first 4 ingiedients. Stull
sholls. Arrange in single layer in bak-
shells Cover with loil. Bake in X mumg
g;g"F oven 25 minules Garnish wilh .

" 1/2 cup walor ey ‘
MAYQNNAIS
Ing dish Shr water inlo soup, pour * v
chopped parsiay. if desired Serves B.

BRING OUT
THE HELLMANN'S

AND BRING OUT ‘3
THE DEST. 3} =§°

s e
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Arch M. Booth

Arch Booth, executive vice president
of the U.S, Chamber of Commerce says:
“Our energy shortage is much worse
than most people yet realize,”

But the most important preparation
of all is psychological. Life is not going
to be “normal” for any of us this winter,
or for the next few years. Accepting
that and doing a little advance plan-
ning will minimize the eflecis of the
shocks when they come.

1. Why is the shortage so serlous?—
We get only 8% of our petroleum
needs from the Arabs.

We had shortages of heating oil last
winter and gasoline last summer, even
when Mid-Eastern oil was still avail-
able, These shortages were caused by
a combination of bad government poli-
cles, which decreased the incentives 1o
search for new sources of natural gas
and petroleum; mistakes in forecasts
of demand by the petroleum industry;
the effects on fuel usage of new en-
vironmental regulations; and our {re-
mendous national appetite for energy of
all kinds.

The Arabs turned off the tap. That
had three effects: (1) It cut off most of
our direct supplies from the Middle
East; (2) It caused shortages in the rest
of the world; (3) It put Europe and
Japan in direct competition with us for
the remaining sources of petroleum
from such places as Iran, Indonesia,
Venezuela and Canada. We have been
importing 19% from all overseas
sources comblned—and a shortage of as
much as 10% is a very serious shortage,

2. Doas this mean that we can lick the
problem by using our cars 19% less?
No, it's not that simple, unfortun-
ately,

There are some activities that can-
not be cut back at all, without disas-
trous consequences. For example, there
are spot shorloges of the diesel fuel
used for drilling oil wells, mining and
transporting coal, and growing, process-
ing and transporiing food, Obviously,
we cannot allow any of these aclivities

14

P —
e
TR RPN TR T

Fuel Shortage Worse Than You Think

to suffer, no matter what else does,
There are other “priority" users too,
such as bus lines, electric power genera-
tion, emergency vehicles, and heavy
industry,

What it Inevitably comes to is that
the average citizen s going to have to
bear the brunt of the cutbacks—not to
the degree of freezing in the winter,
but certalnly to the extent of a sharply
curtailed life-style,

Fuel Allocations

Harold Halfpenny, general counsel of
the National Macaroni Manufacturers
Association, outlines the Mandatory
Fuel Allocations Program for middle
distillate fuels and propane allocation
with suggestions for what you can do.

Energy Crisls—A serious problem of
energy shoriage is facing the nation.
As usual the nation Is overacting, and
there Is much exaggeration going on.
It Is extremely serious, but controllable,
Emergency planning is prudent., The
government has announced mandatory
allocations for propane and middle dis-
tillates, and much attention is being
glven to possible programs involving
gasoline,

Mandatory Fuel Allocations—The
Mandatory  Allocation Program for
“middle distillate fuels” became effec-
tive Nov, 1, A middle distillate fuel js
any derivatlve of petroleum—including
heating oll, diesel fuel, and kerosene.
A second set of allocation regulations
is already in effect regarding propane
fuels, An end user of these fuels, who
is having trouble recelving sufficlent
supplies, will have different options
open to him depending upon the spe-
cific fuel involved,

Heating Oil—Diesel Fuel—Each state
has a reserve of up to 10% of each fuel
distributor's total allocation which may
be allocated to alleviate "end-user”
cases of hardship, Application for hard-
ship rellef should be filed by your fuel
supplier with the designated state offi-
clal within your state, Each state can
establish such an office within the state
Eovernment, and it is expected that all
states will do so, This siate officer will
process all applications for exceptional
hardship and inform a federal alloca-
tlon officer (which has been designated
for each state) of his recommendations
regarding the individual situation. The
federal officer will review those recom-
mendations and issue the orders he
considers necessary fo carry out the
objectives of the Meudatory Fuel Allo-

cation Program, An end-nser will have
to request this flling be dune by his
fuel supplier, The regulations do not
allow for an end-user application for
relief from exceptional hardship, The
application must be sent from his sup-
plier. Unlike the propane regulations,
the oil allocation setup does not contain
a priority user system. It [s based on
“historic” use patterns stipulating that
the same amount of fuel used during
the corresponding month of 1072 will
be sold to the fuel distributor by his
supplier during that same month dur.
Ing the program. Should any problem
develop In receiving sufficlent supplies
of heating oil or dlesel fuel, a request
should be made to your supplier to file
for hardship rellef with the appropriate
state official immediately. Shoul¢ an
overall shortage of these types of fuel
occur during the upcoming winler
months, the regulations stipulate hat
the shortage will be spread out iro-
portionally to each fuel distributor nd
he should proportionally restrict his
sales to end-users.

Unfortunately, there are no re; la-
tions requiring that a fuel distril or
must distribute his fuel to end-use; on
an allocation basls comparable witl he
same months during the previous ar
or that he sell his supplies proport n-
ally to every end-user. If you have of
already done so, you should streng! 'n
the relationship between yourself . 1d
your supplier as soon as possible to
avoid any more problems than ne: s-
sary. The program does state that i1 is
implied the fuel distributor will handle
his customers on an equlitable basis,
using the same formula as the allova-
tion program, but regulations regarding
this are not contained in the progrank.
If you belleve for some reason that
your supplier is not treating you as he
should, a complaint should be regis-
tered first with him and If that is non-
productive with the appropriate Re-
gional OMce of Ofl and Gas contained
at the end of this memo,

(Continued on page 16)
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MALDARI
you'00 be plenty glad!

D. MaLpaR!l & Sons, IncC.

Y., US.A. 11215
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Fuel Shortage
(Continued from page 14)

Mandatory Propane Allocation—This
program differs somewhat from the
“middle distillate fuel” allocation in
that It contains a priority setup for the
distribution of propane. The Mandatory
propane regulations define certain
priority customers as those end-use
customers using propane for a number
of uses where no feasible alternative
fuel is available, Of the Ereatest Interest
to business are the following priority
uses:

(1) Industrial vehicles or equipment
(such as fork-lifis and other similar
equipment used primarily in en-
closed facilities where alternative
vehicles or equipment cannot be
utilized because of gaseous emis-
slons),

(2) Commercial requirements with
total consumption not to exceed
15,000 gallons per year per locatlon,

Certain customers, such as farmers,
food processors and government serv-
ices, are also entitled to priorities under
the program. All propane suppliers and
resellers must first provide propane for
the normal priority requirements of
their priority customers and shall sell
his remaining supplies equally to his
no:.-priority customers. Under the pro-
pane regulation, the inabllity of non-
priority customers to obtain propane s
fot deemed in Itself an “exceplional
hardship." Any person who suffers an
exceptional hardshlp as a direct con-
sequence of the Mandatory Propane
Allocatlon Program may petition the
Reglonal Administrator of the Office of
Oll and Gas for relief, The petition must
contain all information necessary to
establish the petitioner's hardship as
“exceptional” The Regional Adriinis-
trator will consider each petition and
notify the petitioner In writing of the
disposition of his request. Should you
not agree with that decision, a review
may be sought from a director of the
Office of OIl and Gas in Washington,

The Offices of OIl and Gas regional
offices and their speclfic addresses are
as follows;

OOG Regional Offices
Petroleum Allocation Program

Reglon 1—Maine, New Hampshire,
Vermont, Rhode Island, Massachusetts,
Connectlcut, Regional Dir,, OfMce of
Oil & Gas, 150 Causeway St. (Rm. 607),
Boston 02114

Reglon 2—New York, New Jersey,
Virgin Islands, Puerto Rico, Reg. Dir,,
Office of OIl & Gas, 252 7th Avenue, 4th
Floor, New York, NY 10011

Region 3—Pennsylvania, Delaware,
Virginia, West Virginia, Maryland, Dis-
trict of Columbia. Reg. Dir., Office of
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Oil & Gas, Federal Office Bldg., 600
Arch Street, Room 7248, Philadelphia,
PA 19106

Region 4—North Carolina, South
Carolina, Georgla, Florida, Alabama,
Mississippi, Tennessee, Kentucky, Canal
Zone. Reg. Dir, Office of Oil & Gas,
Sulte 760, 1375 Peachtree St. NW, At-
lanta 30309

Region 5—Michigan, Illinois, Wiscon-
sin, Minnesota, Indiana, Ohlo, Reg. Dir,,
Office of Oll & Gas, Fed. Office Bldg,,
Rm, 218, 536 South Clark Street, Chi-
cago, Illinois 60606

Region 8—Texas, Louislana, Arkan-
sas, Oklahoma, New Mexico, Reg. Dir.,
Office of OIl & Gas, 2320 LaBranch St.,
Rm. 2104, Houston, Texas 77004

Reglon 7—Iowa, Nebraska, Missouri,
Kansas, Reg. Dir., Office of Oll & Gas,
Fed, Office Bldg.,, Rm. 2511, 911 Walnut
St, Kansas City, Missouri 64106

Reglon 8—Montana, Wyoming, North
Dakota, South Dakota, Colorado, Utah.
Reg. Dir,, Office of Oll & Gas, Bldg. 67,
Rm, 1470, Denver Fed. Center, Denver,
Colorado 80225

Region 9—California, Nevada, Ari-
zona, Hawail, American Samoa, Guam,
Trust Territory of the Pacific Islands,
Reg. Dir., Ofice of Oil & Gas, Federal
Office Bldg,, 450 Office Bldg., Box 36032,
San Francisco, California 94102

Reglon 10—Washington, Alaska, Ore-
gon, Idaho, Reg. Dir., Office of OIl &
Gas, Fed, Ofice Bldg, 909 1st Ave,
Rm. 3008, Seattle, Washington 08104

Possible Future Action—There is a
distinct possibility that allocations may
become even more stringent and may
take in gasollne at a later date. Con-
gressional activity is continuing with
regard to even more stringent alloca-
tions and fuel conservation programs,
The President has been given sweeping
authority to declare fuel shortage emer-
gencies. and to require state and local
government action to meet these emer-
gencles. Ratloning of heating oil could
become a possibility should the meas-
ures being taken now fall to relieve the
situation,

It is clear that we will be faced with
a petroleum product shortage situation
for a number of years to come, It is
thus very important that you establish
a secure, long term source of supply for
your products In order to avold poten-
tial costly disruptions to your business,

Other Things You Can Do ., . .
About the Energy Crisis

1. Develop and promote energy con-
servation programs In your community,
Organize discussion sesslons with local
government officlals and other organi-
zatlons to formulate community con-
servation programs,

Issues could include;

Car pooling

Reduce operating hours in b, ness
and shopping districts

Curtail Christmas lighting

Adjusting work hours

Promoting use of mass transit,

Background material | avi.lable
from Office of Consumer Affairs, Wash.
ington, D.C, 20508, Write for "Citizen
Action Guide to Energy Conservation"
Government Printing Office, Washing.
ton, D.C. 20402, Request Stock Number
4000-0030,

2. Urge Congress and the President
to adopt policies now which will Hlimit
the duration and intensity of our energy
shortages,

Fuel Efficiency

An 8 to 12% savings In fuel and a
corresponding savings In cost can't be
Ignnred—especlally in these times of
scarce fuel supplies and rising fuel
costs. This written guarantee of fuel
savings Is a part of every sales con'ract
made by Fuel EMciency, Inc, in s ling
Turbulators, a baffle for the fire! bes
of gas- and oil-fired boilers, These | iars
anteed savings are the result of im-
proved boller efficiency and are de-
pendent of burner adjustments tha zan
Tesult in additional savings brir ing
the total savings as high as 25%.

Technically, the fuel savings r ult
from a combination of factors: ar in-
crease of CO; In combustion gases; al-
ancing the draft through Al b ler
tubes so they all do equal work, re-
duced stack temperatures; elimina on
of excess air In combustion gases; ‘¢
duced velocity of combustion gi o8
through tubes and combustion cham! T,
thereby insuring complete combusti n;
improved heat transfer; elimination of
hot spots and uneven heat distribution
and reduced soot bulld-up,

Turbulators are easily inserted in
the firetubes of most bollers, and it Isn't
hecessary to modify bollers to accom-
modate them. They do not damage
boilers in any way and are easily re-
moved and replaced for-cleaning. Since
they improve combustion, soot forma-
tlon is reduced and less frequent clean-

(Continued on page 38)
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National Food Brokers
Association Convention

Steve Weinstein writes in Super-
market News:

Brokers' sales and market share have
have been rising, with a definite trend
for manufacturers to drop direct sales
forces elther companywlde or on se-
lected lines, In fact, NFBA claims food
brokers now handle more than 53 per
cent of all manufacturer sales. With
suppller costs Increasing and added
complications caused by the energy
crisis, it seems likely that the trend, if
anything, will accelerate.

But there's the rub, Growth and sales
success have brought the broker added
problems and have not necessarily been
translated into profits, Margins actually
have dropped conslderably, Part of this,
brokers feel, is attributable to the same
cost Increases that have hit other busi-
nesses. But some stems from added
problems that come from growing big-
ger; the request by principals for more
marketing and editorial services, and
the changing nature of the food busi-
ness.

Upward Tilt

As one means of restoring an upward
tilt to broker profitability, NFBA com.
missioned a program by Herron-Kinzle
Assoclates, Westport, Conn, It involves
development of a system to help brok-
ers set up financial and contro] tech-
niques, and something called Principal
Value Analysis, This includes measur-
ing work performed in servicing princi-
pals; isolating precise reasons for dis-
crepancles between income and work
done to earn it, and developing a dollar
value for each component of a broker's
service. It also provides guldelines for
evaluation of a new principal or prod-
uct and specific costs of product intro-
ductlons,

For brokers, the price of sales success
has been and will be change. This was
brought out at a workshop called, not
uncoincidentally, Management  of
Change, Among the points brought out:

—The broker is in a better position
than ever to represent firms which have
been selling direct,

~To do this, he will have to modern-
Ize—setting up his orgenization along
the lines of major manufacturers; up-
grading employes; instituting more con-
trols and computerization; increasing
employe benefits, and diversifying lines.

—As brokers expand, there has been
a surge of mergers, and from al] Indi-
catlons this will be accelerated,

Perhaps the biggest “immediate”
crisls the industry faces is the gasoline
shortage, This is of great concern to
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brokers, because of the vast territories
covered by many firms' salesmen, For
example, one California broker said his
company has 12 salesmen covering an
area 500 miles long and 200 miles wide,
Among the solutions being discussed
are fewer visits to stores, reducing mile-
age by rescheduling sales calls, car
Ppools and even using public transporta-
tion,

The advent of the superstore and the
hypermarket also wijll affect brokers,
This, along with the trend to catalog
showrooms, [s pushing them more and
more into general merchandise, and
they realize they need, as one execu-
tive sald, “a different kind of man and
training” if they are to succeed in this
area.

Name May Change

Concelvably, the growth of general
merchandise could even change the
name of the association. At the work-
shop, one broker suggested the group
consider a name change next year to
eliminate the word "food” from the
name. A show of hands indicated that
the proposal had some support, though
it was not the sentiment of the major-
ity.

A show of hands In another area
showed that women have made ga
surprisingly strong Impact In the sales
offices—if not in executive suites—of
brokerages, A majorlty of those present
sald they employ women in their sales
forces,

For a business-oriented group, the
brokers came up with some surprising
answers when the session's moderator
asked them to list the areas of change
today causing them the greatest con-
cern. There were some long-standing
problems such as splll-out—spill-in and
too much paperwork, and some new
ones including the fue] crisis, the break-
down In shipping and product short-
ages,

But there were many concerns jpq
which had no specific relevance « 1,
food industry: Erosion of ethles, |, o
motivation and leadership, intern; anal
politics and Watergate,

While most brokers spoke o, (he
need for hiring salesmen with cuilege
degrees—even on the graduate level—
one panellst disagreed. He did, now.
ever, put it in context by stating that
what is needed 1s a new type of sclling,
if not a more educated salesman,

According to Robert W, Zinn, Crown
Brokerage, Los Angeles, the changes i
the Industry do not necessitate employ.
ing MBAs, but they will lead 1o “fhe
end of the back slapping and football
host ki..d of selling. It's not a back.
slapping business anymore,” he said,
*but a nose-to-nose and eyeball-to-gye.
ball business.”

Brokers Study Fuel Problem

Food brokers, faced with fuel short.
ages, may be forced to reduce visits to
stores,

Brokers al a panel discussion of the
National Food Brokers Assoclation con-
ventlon said such a move was a possi.
bility, it gas shortages worsen,

A resolution urging that the food in-
dustry be glven highest priority in fuel
allocation, introduced by the associa-
tion's president, Mark Singer, was
passed,

The resolution stated the br kers
would endorse meaningful measu: s of
fuel conservation and would work -vith
the Government on plans to con rve
fuel,

A panel, whose topic was “hov can
food brokers continue thelr exp: don
pattern?” included: Walter E. C an,
marketing vice-president, Peter i,
Inc.; Basil M. Winstead, Eastern ce-
president, Safeway Stores and ree
brokers: Douglas R, Sandbo, presi nt,
O. G. Sandbo Co., Columbus, Ohic \l-
fred Schroeder, vice-president, An. rn,
Bergida & Danks, New York, and M le
Haffner, president and general 1 n-
ager, Hnﬂner—Anderlon, Spokane. he
discussion was moderated by Laur. ce
J. Taylor, management consullant.

Balesman Car Pools

Mr. Schroeder sald ways to reduc a
broker’s mileage must be developud,
perhaps by using public transportation
when possible; by forming car pools of
salesmen, dropping them off at nearby
accounts; and bv cutting the frequency
of visits to each retailer, making each
visit more extensive,

Mr. Haffner said brokers would have
to tighten thelr routes geographically.
Mr. Sandbo, who sald he wag thinking

(Continued on page 20)
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Peavey doesn’t
quit working until
dinner is served.

It takes more than
wheat to make King Midas
Semolina and Durum flour.

It takes art and science.

That's why our Technical Center

uses the newest laboratory equipment to
analyze every crop of durum wheat,

But our field representatives rely on a well-trained eye

and a pocket knife, Peavey's newest durum mill,

in Hastings, has automated virtually every
milling process to maintain quality and uniformity.
But our miniature macaroni press still needs
the knowing hand of a pasta maker.
We can precisely graph the color,
nutritional content, even
shape retention in finished pasta,
But bite and flavor are
personal evaluations again,
We're proud of our ability to mix
complex systems, human judgment,
and the finest wheat into
King Midas Semolina [ { /j/:
and Durum flour. And we're never more
proud than when dinner is served.

PeaveySenmlimandDurumﬂwn

Sales Offices:

Minneapolis, Minnesota (612) 370-7840;
White Plains, New York (514) 684-8773;
Chicago, Illinois (312) 831.2700

«4>4") PEAVEY COMPANY

Flour Mills
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Peavey Company Report

HE Peavey Company of Minneapo-

lis has long been engaged in mill-
ing flour and manufacturing flour-de-
rived products for home and bakery
use; supplying agricultural products
such as feed and fertilizer to farmers
and ranchers; providing agricultural
services Including grain merchandising,
transportation, export and commodity
brokerage. In 1873 this base was ex-
tended by teaming up with Brown-
barry Ovens, by retailing lumber
through the acquisition of Fish Building
Supply, fabrics and home improvement
items produced by Northwest Fabrics,

Record Graln Movement

Their annual report states that of
Peavey's 89 years in the grain business,
1973 was exceptional in a number of
ways. It was a year In which the entire
US. graln marketing machinery was
called upon to move record amounts of
both food and f-ed grains. This pres-
sure resulted from a remarkable coin-
cidence of events, trends and forces
that had an almost explosive effect on
commodity markets as they did their
job of reflecting supply and demand
conditions. This mrant for Peavey a
redoubling of efforts at every level to
galn reliable information on all the
factors, worldwide, to which the mar-
kets were reacting. It put a premium
on the speed and accuracy of communi-
cations—via the “hot lines” linking
merchandising offices, and other quick
forms of reporting.

The trigger action of these high-im-
pact events was undoubtedly the mas-
sive purchases by the USSR and by
China. In ti-e case of Russia, this move
had two causes: a very serious crop
fallure due to drought and cold, plus a
decision to yleld more fully to con-
sumers' demands for more animal prod-
ucts in their diets. This latter demand
is in varying degrees worldwide, even
in the less developed countries; it has
been bullding gradually and seems un-
likely to lessen. What this means as a
basic factor in the grain business Is
illustrated by the fact that it takes
several times as much of a cereal graln
to feed it to animals and then eat the
meat products as it does to feed it to
human beings directly as cereal. Thus
as people turn toward meat diets, they
strongly Increase demand for grain.
There were other big factors in 1973's
rising markets. The U.S. dollar was
twice devalued, and this made US,
grains more atiractively priced for for-
elgn buyers, The world added 80 mil-
llon people. There were also serious
droughts in other important grain areas

—Australia, South Africa, India. And
there was “El Nino" in the Pacific off-
shore from Peru—a rare but profound
change in the deep ocean currents
which caused the anchovies to disperse,
This alone cost the world about two-
thirds of its usual fish meal supply—
important protein source for animal
feeding, Replacement had to come from
feed gralns and soybean meal.

This all added up to an almost in-
satiable demand for grain. In the freely
compelitive marketing system em-
ployed in this country, both the cash
markets (for immediate dellvery) and
the futures markets in the commodity
exchanges (for deferred delivery) saw
trading at record-high prices, reflecting
this demand. Logistics—the aectual
movement of grains in response to these
demanding markets—quickly became
the all-consuming Interest of every
manager in Peavey's grain marketing
organization. Naturally the higher
prices drew out unusual amounts of
grain. Peavey's U.8. couniry elevators
handled 42% more than thzy had the
year before. With the heavy emphasis
on export, every pound of grain that
could find its way by truck, barge or
rail 1o an export terminal, did so, Ulti-
mately, about one-fifth of all grain the
company handled during the year went
overseas, The transportation challenge
began in earnest in January with the
cumulative effect of the greatly ex-
panded export sales and a high level of
domestle activity. During the first eight
months of calendar 1873, the country's
rallroads moved 45% more grain than
in the corresponding months a year
warller. Barge and truck trafic were
also at very high levels.

Demand for Transportation

Even so there was an enormous and
continuous demand for more transpor-
tation. Many Peavey people were deep-
ly involved in the effort to get our
commodities moved. They even had to
make an exception and use open top,
plastic-protected coal cars for grain.
They made intensive use of thelr avail-
able rail car fleet and thelr newly in-
stalled car tracing system in order to
get the maximum ton mile production
out of the equipment. Truck operations
in South Dakota, serving an area that
is without rall service, added a new
facility, For the terminal at Shakopee,
Minnesota, a facility was added down-
stream on the Minnesota River to en-
able barges to be loaded to their maxi-
mums. Steps were taken to again ex-
pand Peavey's fleet of barges operating
on the Mississippl river system—to a
total of 217 by December 31, 1073. The
company's grain managers also grap-

pled with that baslc cause of n ket
uncerlainties—lack of enough f 1l,
up-to-the-minute information abo: da.
mand conditions around ths wor In
the post-war decades of the heav jp.
fluence of government commodity nro.
grams, such information was less . ¢jyj.
cal and the systems for reporling ft
were allowed to deteriorate. Through
personal contacts and more thoruugh
communications, Peavey graln men de.
veloped a better flow of data 1o provide
the best possible base for the marketing
decisions that had to be made each day,

Financlally the exceptional grain year
had its impact too in the shorl-term
borrowing required to carry the higher
priced inventorles and to provida the
margins for higher-priced futures con.
tracts in the company's hedging opera-
tions. At the beginning of the year,
short-term debt was about $20 million;
at year's end it was $51 million, One
other significant development was the
turn of U.S. governmental policy to-
ward a market-oriented agriculture,
This coming crop season will be the first
in many decades when there are no
governmental restralnts on acreage or
the growing of graln crops. It is clear
that in the role our commercial agricul-
ture is expected o play in satisfying
food needs in the world, grain wlill con-
tinue to hold center stage in the action.

Durum Prodacts

Products manufactured for the pusta
industry from durum wheat Inclide
durum flour, semolina and dur:m
blends. Milling is done is Hasti' s,
Minnesota; Buffalo, New York d
Superior, Wisconsin, Peavey is the ol-
ume leader in this industry.

In 1873 Volumes Increased b; 1%
in line with growing use of mac. nl,
spaghett! and noodle-type produc to
extend high-priced proteins. Thi x-
panding demand coupled with sh k-
ing supplies of durum wheat pron d
the manufacture of more blends, dv 1
with hard wheat flour and durum 1
hard wheat farina. Future Outl
Demand will continue to grow; com
tition in this Industry is picking up
a result, Supply of durum wheat, d. -
to substantial export demand, may co: -
tinue to be a concern. Therefore, the/
look forward to more blends in the
year ahead.

Countdown

Export commitments for 1973-74 for
durum on November 25 totaled 76,600,
000 bushels. Available supply was listed
at 70,900,000 leaving a carryover of
2,400,000 bushels.
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poly
sealing

system

... delivers more 3
than ever before }
¥

Triangle has a new poly
sealer, Capable of
delivering a 30% to 40%
increase in bag
production on heavier
gauge poly film used in
larger package sizes.
One that producas better,
more positive seals no
matter what size
package or gauge you're
running. Every time, All
day long.
We've coupled improved
speed with easier
maintenance.
Incorponrated Triangle’s
proven Relax-a-Seal
system to maintain the
quality seals your
packaging demands.
It's a design that
delivers increased
productivity and profit.
Longer, stronger
operating life. Available
now on all Triangle bag
machines, Field
conversion kits available.
For detalls, write:
Triangle Package
Machinery Company,
66E4 W, Diversey Ave.,
Chicago, lllinols 60635.
Phone: 312/889-0200.

hl;;h-porl'ormanoa packaging systems. TRIANGLE
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GTA Sets Records

Farmers Union Grain Terminal Asso-
ciation scored new records in volume of
gra:n handled and in dollar transactions
in fiscal 1973, while earnings, or savings,
were second largest of record, B. J.
Malusky, president, told the 36th an-
nual meeting of the Upper Midwest
grain marketing and processing co-
operative in St. Paul recently. Total
sales reached a new high of $571 mil-
lion, an increase of 48% over the pre-
vious year, and the grain handled rose
to 286 million bus, a rise of 42%, Mr.
Malusky said. GTA's fiscal year ended
May 31.

“Financlially the year was satisfac-
tory,” Mr. Malusky stated, “although
we did not make the ‘killing' some
persons thought all grain firms were
making, It was still our second best
year for savings and GTA made sub-
stantial cash payments to patrons or
their estates and still was able to add
to net worth and lower long-term debt
by $4 million each.

The two-day program included, be-
sldes the report from Mr. Malusky, a
presentation by the chairman of GTA,
Jewell Haaland of Clarkfield, Minn.;
discussions led by division managers
that included Eugene W. Kuhn of Am-
ber mill and M. J, Werner of Grain
Marketing; an address by Representa-
tive Mark Andrews of North Dakota;
speeches by Tony T. Dechant, presl-
dent of National Farmers Union, and
by state presidents of Farmers Union
in Upper Midwest, and an address by
Glen D. Holer, executive director, Na-
tional Federation of Grain Coopera-
tives. Featured speaker at the Wednes-
day evening banquet was Senator Wal-
ter F, Mondale of Minnesota.

"Wild Futures' Prevent Hedging

Many operating difficulties prevented
financial results from showing same
record gains as volume and dollar
transactions, Mr. Malusky pointed out.
“Wild futures markets made hedging
impossible much of the time," he said.
Asserting that futures markets did not
function as they should, Mr. Malusky
sald, "GTA operates on close margins,
and thls made them even closer, We
hope the futures markets reforms now
being considered by Congress will pre-
vent this situation from happening
again.”

Mr. Malusky also pointed out that
for long periods farmers were unable
to sell grain by delivering it to thelr
own elevators, Instead, they had to sell
by contract for future delivery far
nhead. “Transporiation became the
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bottleneck for the entire graln indus-
try and as the year wenl on more and
more grain In our area had to be
moved by truck rather than by rail."

The past year was the first full year
of direct car billings under the 10-hour
rule of the BN anl Soo Ralilroads and
Mr. Malusky explained that “this new
regulrtion puts a tremendous burden
on our terminal elevators to get all
these cars unloaded within 48 hours of
arrival, regardless of how many cars
are billed direct or how badly the rail-
roads bunch them In delivery to the
elevators. With everyone wanting to
move all possible grain, and railrvad
congestion in their yards, we had to
pay heavy demurrage charges under
these changed rules. These penalties
added greatly to costs and cut savings
especially on wheat and durum.”

“Looking back, we see now that the
U.S8. and the world entered & new era
in grain marketing after a generation
in a buyers' maorket plagued with
heavy farm surpluses and cheap food
policies,” Mr. Malusky sald, “This
brought startling and sudden changes
as we moved from regional and national
to a world market basis”

With interest costs nearly doubled,
rising by more than $2 million, and
costs of marketing plus general and
administrative expense up approxi-
mately $1 million, GTA net return per
dollar of revenue was 50% less than
a year earlier, Mr. Malusky reported.

Must Gear Production To Market

“It is now abundantly clear we must
keep our farm production geared to
market demand and we must have
access to all markets at home and
abroad,” Mr, Haaland told the conven-
tlon. Market access can be gained, he
said, by expanded cooperative market-
ing facilities, Cooperatives must find
ways to meet new market demands by
streamlining operations and by merg-
ing or working out joint ventures with
other cooperatives, Mr., Haaland sug-
gested. GTA already is involved in
several joint ventures, including owner-
ship with other regional cooperatives
of an export terminal at New Orleans,
a hedging cooperative operating on the
Chicago Board of Trade, and an ele-
vator at St. Louis. Mr. Haaland sald the
GTA board has met with the boards of
several large cooperatives this past year
to discuss other possibilities.

“Such cooperation could even go be-
yond national boundaries and extend
{0 cooperalives in other parts of the
world who want our grain and oil-
seeds and may be able to furnish us
needed supplles,” Mr. Hanland said.

‘Bargaining Chips’ for Fuel

Representative Andrews told th -op.
vention that farmers have “two ery
good bargaining chips” on their s o jp
meeting the fuel crisis. The first i that
people can do without a lot of 1 ngs,
but they can't do without food The
other is thal without farm export. (his
past year, “this nation's balance of pay-
ments deficit would have been alurm.
ing.”” Farm exports were enough t ofl
set all agricultural imports plus a na.
tional petroleum import deficit of §2
billion plus another $2.5 billion to apply
agalnst Imports of forelgn cars, cameras,
television sets, eclectronic equipment
and other foreign products, Mr. An.
drews pointed out. “In other words"
he said, “farmers alone bailed out the
rest of American Industry on the inter-
natiunal {iade scene.

ConAgra Suspends Dividends

Board of directors of ConAgra, Inc,
voted to suspend cash dividends on the
common stock “to further sirengthen
the company In the current economlc
climate,” it was announced by J. Allan
Mactier, president.

ConAgra has pald dividends on its
comraon stock at a rate of 50¢ per
share per year, and it also has paid a
5% stock dividend. The cash dividend
decision was announced by Mr. Mactler
in a letter sent to shareholders accom-
panying payment of the 5% stock divi-
dend declared Oct. 30.

Mr. Mactler cited two major rv ons
for the declsion, which followed - cord
sales and net earnings in the 1973 fiscal
year. “First, grain prices have d. ibled
and tripled over the last 18 m: ths'
he said, “This has required ConA ra o
use a great deal more money to per-
ate. Most of this has come fro In-
creased borrowings, which increa the
need to retaln earnings and build 1di-
tional stockholders' equity. Secont ur-
rent camnings have been under pre ¢
from (1) record high interest cost (2)
price control programs in the U.S nd
Puerto Rlco (3) unprecedented flu 12
tions In feed Ingredient markels.

Mr. Mactler said the fluctuatior In
feed ingredients “has been by far the
most significant factor affecting ¢ /M
ings this year. It reflects events no!
normally related to ConAgra's day-10*
day business, which has been very good.
The unusual earnings pressures scen: 10
be behind us and the last half of fiscal
1974 looks good. The need to rclnl&
earnings in our business will contlnue.

He said the company will resumé
cash dividends “as soon as earnings
and economic conditlons allow.”

Th ee New Durum Wheat
Vorieties Released

F ‘lease of three new durum varieties
Cre by, Botno, and Rugby, developed
by he North Dakola Agricultural Ex-
per:ment Station in cooperation with
the United States Department of Agri-
culture, is announced by A. G. Hazen,
dircctor, North Dakota Agricultural Ex-
periment Station, North Dakota Stale
University, Fargo.

Crosby, Botno, and Rugby are named
after important durum producing areas
in North Dakota. Foundation seed of
these new varieties will be available
for 1974 planting under contracts with
county crop improvement associations.
Botno Is considered a replacement for
Rolelte, and Crosby and Botno are sup-
plements to Ward. These three new
durum varietles join recently released
Ward and Rolette durums to provide
durum producers with an excellent se-
lection of superior varieties for produc-
tion, and assure pasta processors and
consumers of high quality products.

Crosby

Crosby has oulyielded Leeds, the
most popular North Dakota varlety dur-
ing the past six years, by nbout 14 per
cent over a four-year period in North
Dakota, Crosby has ylelded equal to
Wward in North Dakota, and outyielded
all varietles in regional tests over Min-
nesota, South Dakota, Montana, and
Nerth Dakota during the 1970-73 period.
Crosby Is similar in appearance to
Le ds, but had a slightly higher kernel
we ght and a slightly lower test weight.
Cr sby has been equal to Leeds and
W -d in stem rust, leaf rust, and leaf
sp . disease resistance.

rosby has been tested fur milling
an spaghelt since 1871. The overall
qu !ity of Crosby has been equal !0
W d and Leeds and slightly better
th 1 Rolette, Hercules, and Wells. The
pr eln quality and quantity, milling
pe ‘ormance, and spaghettl firmness of
Ci sby were good. The spaghetti color
of Crosby was equal to Ward and
sli htly higher than Leeds and Roleite
ovr a three-year period.

Crosby has been tested in North
Dikota fleld trials under the designa-
tlon D6715 since 1068. The final selec-
tion was made in 1887 from a cross
mude in 1063 to combine stem rust re-
sistance with early maturity, reduced
height, and excellent spaghetti quality.
Croshy is a bearded, spring-type durum
wheat with yellow chaff and similar to
Leeds In height, maturity, and straw
strength.

Botno

A major advantage of Botno is its
early maturity. Botno has been equsl
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to Rolette in days to head and reuctions
to stem rust, leaf rust, and leal spot
discases. Botno has outyielded Rolette
by about five per cent over a four-year
perlod in North Dakota. Botno has out-
yielded Rolette by about 10 per cent in
regional tests over Minnescta, South
Dakota, Montana, and North Dakota
during the 1070-73 period. Bolno was
lower than Rolette and similar to Ward
in test and kernel weight in North
Dakota,

Botno has been tested for milling und
spaghetti quality since 1871. The over-
all quality of Botno has been equal to
Ward ond I.eeds and superior to Ro-
lette, Hercules, and Wells. The protein
quality and quantity, milling perform-
ance, and spaghettl firmness of Botno
were good. The spaghetti color of Botno
was slightly lower than Ward but high-
er than Leeds and Rolette over a three-
year period.

Botno has been tested in North Da-
kota field trials under the designation
DE721 since 1068. The final selection
was made in 1967 from a cross made
in 1063 to combine stiff straw with high
yleld, large kernels, and high test
welght. Botno is a bearded, spring-type
durum wheat with yellow chaff and
similar to Rolette in height, maturity,
and straw strength.

Rugby

Rugby has been equal in yield to
Ward in North Dokota and slightly
higher than Ward in regional tests over
Minnesota, South Dakota, Montana, and
North Dakota during the 1870-73 period.
In North Dakota Rugby had an 11 per
cent yleld advantage over Leeds. Rugby
had a slightly higher kernel weight and
a slightly lower test welght than Leeds.
Rugby has been equal to Ward In re-
sistance to stem rust, leaf rust, and leaf
spot disenses in North Dakota. Rugby
had the highest level of resistance to
stem rust of all 810 wheats tested in 33
important wheat producing countries In
the 1971 International Spring Wheat
Rust Nursery.

Rugby has been tested for milling
and spaghettl quality since 1071, The
overall quality of Rugby is excellent
compared with all other North Dakota
varieties. The prolein quality and quan-
tity, milling performance, and spa-
ghettl firmness of Rugby were good.
The average spaghetti color of Rugby
was higher than any other North Da-
kota varlety in tests during the 1971-73
period.

Rugby has been tested in North Da-
kota field trials under the designation
D6722 since 1068. The final selection
was made in 1067 from a cross made in
1963 to combine siiff straw with high
yleld, large kernels, and high test
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weight. Rugby, Butno, und Ward were
all derived from the same cross, Rugby
is o bearded, spring-lype durum wheat
with yellow chafl and similar to Ward
in height and straw strength. Rugby is
one day later in heading than Ward.

The North Dakota Agricultural Ex-
periment Station acknowledged the co-
operation and assistunce of the former
Plant Science Research Division, Agri-
cultural Research Service, United States
Department of Agriculture, in the de-
velopment of Crosby, Botno, und Rugby
durum wheats. The USDA cooperators
were especially helpful in providing
spores and facilities for stem and leafl
rust testing and evaluation of milling
and spoghetti quality.

Breeders' seed of Crosby, Botno, and
Rugby durum wheats will be main-
tnined by the Seedslocks Project of the
Agricultural Experiment Station, North
Dakota State University, Fargo, N.D.
Foundation seed will be made available
to other North Central states or durum
producing states wishing seed. Alloca-
tion of seed of Crosby, Botne, and Rug-
by for increase by County Crop Im-
provement Assoclations and the North
Dakota Seed Trade will be announced
in early 1974 in adequate time for 1974
seeding.

International Multifoods
Raises Forecasts

International Multifoods Corp. has
boosted its earnings eslimale for the
year ending Feb, 28 to $3.20 a share
from the earlier targel of $3.07 a share,
William G. Phillips, chalrman, said. In
fiscal 1873, the diversified food proces-
sor earned $2.79 a share.

The sales target was also ralsed to
about $725 million from the previously
projected $650 milllon. This year's re-
vised anticipated total would represent
a 35% jump from fiscal 1072's §727.7
million volume.

The expected gains stem in part from
higher raw ingredient costs, which in
turn resulted in higher selling prices,
he said.

New Records

For the third quarter and nine
months ended Nov. 30, sales and earn-
ings set records. In the three months
ended Nov, 30, the company earned
$3.7 million, or $1.03 a share, on sales
of $212.9 million, That compared with
$3 million, or 85 cenls a share, on sales
of $143.1 million the year before.

Nine-month carnings were $8.3 mil-
lion, or $2.27 a share, up from $6.7 mil-
lion, or $1.84 a share, the year before.
Sales rose to $538.9 million from $380.1
million.
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The heartof a macarbnl faclory is its
pasta equipment. If the pasta equipment is
efficient, then it must be Braibanti.

Braibanti, a name known everywhere in the food
industry because of the high technical levelof
Braibanti pasta equipment and their continuing pursuit
of excellence and efficiency. Braibanti is one of the select
group of world-wide food machinery companies associated
with Wemer/Lehara. Together, we can do almost anything.

Braibanli

DOTT. INGG. M., G. BRAIBANTI& C.S.p. A.
20122 Milano- Largo Toscanini 1

3200 FRUIT RIDGE AVENUE, N.W.
GRAND RAPIDS, MICHIGAN 49504
PHONE: {616} 463-5451

WERNER/LEHARA TELEX: 22-6428 CABLE: WERNERMACH




e

e e

e A T PN T

Ld fan AL ore = i fbe Al b pa A Lo e S

e bt S Sl i a il g g

il aniziat! S iz L h s P2 ik L3 bt L i

i dabaihei e A S b

Paper

Paper promises to be a hot industry
in 1874 and probably beyond that—an
Incredible turnaround from 1870, when
the Industry stood close to the edge of
disoster.

Demand for paper and paper prod-
ucts Is strong worldwide—so strong that
many companies are now able to cut oft
production of less profitable lines. And
the energy crisis should add to demand
in 1074, 1t takes either natural gas or
crude oll to make plastic film and pack-
aging materials, and with those two
items in short supply, there will be a
big swing back to the use of paper.

The industry uses fuel, of course—
coal, ofl, and gas. But it can also burn
processing waste to generate power.
Currently, some 65% of the indusiry’s
power Is purchased; the rest comes
from burning bark, sawdust, and other
waste materials, By 1975, industry
sources say, purchased power should be
down to less than 60%,

Lowers Outlook
For Fibre Boxes

“The Arablan oil embargo will in-
evilably result in a more modest ad-
vance in fibre box shipments than had
been forecast,”” according to John W.
Enders, industrial economist for the
New York consulting firm of Lionel D,
Edie & Co,, Inc.

“The worst of the problem will occur
at a time when shipments are at a
normal seasonal low," early in the year,
Enders sald, “and the impact therefore
should be of less significance than it
might otherwise be.” This assumption
is based on a lifting of the oil embargo
by the end of March.

He estimated 1874 growth for the in-
dustry at 1.5 per cent, down slightly
from the 3.3 per cent forecast made in
early October,

Enders presented his periodic update
of currugated box demand estimates to
industry executives at a meeting of the
Fibre Box Asscciation. The trade group
represenis almost 90 per cent of the
$4.7 billion Industry, which is closely
tied to total U.S. industrial output,

Aluminum Packing

A record year for the aluminum
packaging industry was forecast by
Paul Murphy, vice president of the
Packaging Division of Reynolds Metals
Company. Mr. Murphy noted that alu-
minum use in packaging is expected to
be up B.1 per cent over last year,
spurred principally by the growth of
aluminum in cans and by the dramatic

consumer acceptance of aluminum'a
recyclabllity.

Mr. Murphy pointed out that even
more growth In the industry, especially
in the flexible packaging area, is being
hampered by a tight supply situation in
most raw materials, which has resulted
in premlum prices for these materials,

“These rising costs have made it a
necessity for packaging producers to
offset them by increasing prices on
many forms of packaging, Mr. Mur-
phy said, “The situation probably will
continue because demand is outrunning
capacity for many items,”

One of the significant growth areas
for aluminum packaging, Mr, Murphy
noted, is that of the all-aluminum
beverage can. The aluminum packaging
industry estimates it will produce 10.4
billion beverage cans, up more than
two billion from 1872 production.

Another area of significant growth
in the years ahead is that of shelf-
stable packaging, the Reynolds execu-
tive sald.

Foil Packaging

“The oluminum foll packeging in-
dustry har Lu.n at the forefront in the
developn: :nt f aseptic and autoclav-
able packuying, In 1868, the first alu-
minum foll laminated autoclavable
pouch was developed and work has
continued with several major food
companies to get the package to com-
mercial reality,” he sald.

The autoclavable pouch offers many
benefits, such as its light weight, mini-
mal storage requirements and shelf
stability. It is now awaiting govern-
ment approval,

Mr. Murphy said that the U.S. Army
Natick Lakboratories have tested the
autoclavable pouch in conjunction with
Swift & Co. and have had good success,

“Natick’s success is a big step for-
ward and the time will soon be ripe
for commercial production of the pouch
in this country,” he sald. "The popu-
larity and feasibility of the autoclav-
able pouch has been shown in Europe
and Japan where some million-plus
pouches are sold every day.”

Mr. Murphy sald that Reynolds has
developed autoclavable container tech-
nology which will offer added conven-
fence and quality to the shelf-stable
packeging family. In addition, he said
that aseptic packasging has been de-
veloped to a point that contalners and
membranes are available and that sev-
eral companies are currently working
on a heat or chemicel sterilizing sys-
tem to carry the package to commer-
clal realization.

“These new developments, along
with the increased usage of aluminum
in all areas of packaging, make for a

dynamic era in packaging," Mr, Mur, y p—
concluded,

Viability of Packaging Arts

“There are many reasons for the ¢ ;.
temporary viability of packaging i s,
Ours has become a self-service soci 'y,
Lacking the old-time persuasion of re-
tail salesmanship, therefore, a product
relies heavily upon the Impact of its
package to influence consumers' point-
of-purchase buying decisions. This scll-
ing environment has glven enormous
impetus to impulse buying, which also
serves to increase the significance of an
effective, attention-getting package.
Moreover, the average supermarket
now displays nearly ten thousand items,
each vying for the customer’s eye and
each with mere split seconds to close
the sale, Here, then, is where packaging
performs Its most valuable service.
Here, too, is where an Individual pack-
age—and the product it contains—
achievs success or failure.

“Another marketing consideration is
that among these tens of thousands of
products flooding the marketplace, there
is often little meaningful difference in
quality or performance among compet-
ing items within the same product cate-
gories. Packaging can be a firm step-
ping stone to successful performance in
this type of non-price competitive situa-
tion, inasmuch as it establishes und
maintains a favorable product image,
as well as makes a direct appeal to the
market segment involved

Walter P. Margulics
in “Packaging Power ™

Executive Vice President

Norman E. Anseman, vice-presi nl
and sales director of Natlonal ! od
Products, Inc,, has been named ex u-
tive vice-president, effective Janua® 1.

Upon his termination of duty * th
the U.S. Marine Corps as a fighter | 4
Mr. Anseman was employed by @
company in 1845 in its accounting -
partment. He transferred to sale: 0
1948 and was made sales manage! N
1951,

Natlonal Food Products, Inc. Is -
cated In Elmwood Industrial Park n f
New Orleans and manufaciures mi
roni and egg noodle products.

Quaker Pushes Celeste

Quaker Oats will expand distributivn
of its Celeste frozen-pizza line to addi-
tional markets in the Southeast, South-
west and North Central reglons of th.e .
country. The Celeste brand is distri-
buted In about 56 per cent of the coun-
try. AdCom, Quaker's in-house agency
handles the brand.

X

APRIL 22-23 — SEMINAR ON PACKAGING
pointers on methods, materials and machines.

How does your package rate?

As a container?

As a salesman?

PACKAGING NEEDN'T
BE A HEADACHE...

Display well?
Eye-catching?
Invite handling?

Look like
good value?

Easy to
price mark?

Do you picture
the product?

Are product name,
brand name
easy to identify?

Have you given
complete
directions,
suggested uses?

Is your package
easy to open,
close, store?

Bring your
questions

to a panel
of experts.

At Hotel St. Moritz On-the-Park, 50 Central Park South, Mew York City
close to the Coliseum, site of the Packaging Show, April 22-25.

Reservations for rooms and seminars through

National Macaroni Manufacturers Association
P. O. Box 336, Palatine, Illinois 60067

THE MACARONI JOURNAL
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Alvin M. Karlin, president, Mrs. Gross Division, Hygrade Food

production line.

Little Mrs. Gross

Little Mrs, Grass, as she character-
ises herself on radio advertising, is
doing quile well in the noodle and
noodle soup mix business.

Established in Chicago in 1911 when
Mrs. Grass literally made the noodles
in the kitchen ard had them sold
around the neighbo:hood, the company
has enjoyed a repuiation for quality
products with home-made flavor. They
have specialized in noodle and egg
macaronl products.

Mrs. Gross had two sons, Irving and
Sidney, who built the business and
were one of the first in the dehydrated
soup producls packed in cartons prior

to World War II. The can shortage dur-
ing the war boomed packaged soup
sales, but in the shake out that fol-
lowed, Mrs. Grass was one of the few
who had a franchise that kept them
going. Consumers still like Mrs, Grass'
noodles and the chicken fat in the solu-
ble capsule. Irving's son-in-law, Alvin
M. Karlin, has been president of the
Mrs. Grass' Divislon since it became a
part of Hygrade Foods Products Corpo-
ration of Detroit in 1961, Under his
stewardship the company has intro-
duced new products, the latest of which
are new instant soups in beef and chic-
ken flavor, Grass noodles are distri-

”’
o

Products, keeps things buzzing in Bellwood in the office and on the

buted within a 350-mile radius of Chi-
cago, while their soup mix products are
sold coast-to-const.

A year ago last June, manufacturing
facilities were transferred from the
southside of Chicago to suburban Bell-
wood, where capacity was doubled und
full production achieved in April of
1873. The present plant employs about
135 people.

The Karlins have a married daughter
and a son, Mitchell, who has just
jolned the company as an industrial
engineer and production coordinitor.
Alvin M. Karlin has been on the Foard
of Directors of the National Mac roni
Manufacturers Assoclation for th. nast
several years,

Flour Handling System

An automated pneumatic flour and
semolina handling system to meet the
expanded need for Mrs. Grass Dlvision,
Hygrade Food Produc.s Corporation has
been installed in the company's new
Bellwood plant In Chicago.

Flour is handled at the rate of 18,000
Ibs. per hour, and semolina at 13,000
1bs. per hour, in unloading rail cars and
moving the ingredients to storage. The
entire system designed by SEMCO,
Houslon, is automatic from unloading,
through storage and sifting, to dis-
charging into three macaroni press col-
lection hoppers.

Mrs. Grass Division is using as much
as six cars of flour and semolina a week,
with ample capacity built into the
pneumalic system to handle substan-
tially more, . o rding to Alvin M. Kar-
lin, general muuager.

The new syslem represenis salvage
of system components originally de-
signed and manufactured by SEMCO

32

CNIOTHETIR Y vins

Shown hera are the mojor new components for the pneumatic flour and semolina handlind
system for the new Mrs. Grass plont in Chicago. In the foreground Is a filter receiver. Not
shown Is o vocuum/pressure unit which powers an undercor unlooder and conveys IMW";;
to storage at up to 18,000 Ibs. per hour. The entire system, much of which was odop!
for usoge in the new plont was designed ond erected by SEM(’:O, Houston,

e R B bl i s e

fort! - Wentworth Avenue plant which
Gras: 1ad occupied since the 1920s, con-
versit + of equipment which had been
wed ‘or sugar handling by previous
occup nts of their new building, and
the i: tegration of new components to
make the resulting syslem one of the
most ~ficient in the industry.

The 10-ft. diameler skirted flour stor-
sge hins formerly located ot the old
plant have been moved 1o the new
facllity and erected along the railing
siding. A new vacuum filter receiver
and @ vacuum/pressure unit to power
it have been erecled nearby to unload
rail cars and to convey the materials to
\he storage bins. A vacuum, undercar is
used to withdraw product from the rail
cars.

Flexible line couplings also permit
conveying materials directly lo either
of the 15-ft. diameter converted sugar
bins previously located inside the new
planl. Through use of rotary wvalve
feeders and blower packages, the in-
gredients are conveyed through an in-
line sifter to the three macaroni collec-
tion hoppers. Flour and semolina may
be conveyed directly from outside stor-
ige tanks.

The entire syslem was engineered,
manufactured and erected by SEMCO
including the electrical control panel
located inside the plant to activate and
monitor operation of the system,

Mrs. Grass Divislon Is one of the na-
tion's largest manufacturers of noodles,
and with the advent of the dehydrated
packi ted soups which it makes and
mark 's through a network of food
brok: s, became a major customer for
s ov 1 egg noodles.

Dry 3ulk/General
Corco Van

A . ‘w convertible dry bulk/general
targc /an featuring an ingenious new
desig  concept has just been introduced
by B k Liner Corporation, Allentown,
Pa.T e Model H-4 convertible van is
tuip od with four separale compart-
menl: each with a sanitary vinyl-
lamin. ted nylon bag-type liner for
handling bulk materials. It can eosily
be cor verted into o single compartment
feneril cargo van.

Eacl of the four separate bulk com-
Parlments is equipped with an 8* bult-
lerfly valve discharge outlet that can

Piped as a single conveying line
Vith & piek-up manifold for pneumatic
Unloading, Or the four components can
be used g3 individual gravity discharge
Gites into a mechanical conveying sys-
tem, Flexible, tight connectlons make
the compartments completely dust-free.

FEsruary, 1974

The Bulk Liner Model H-4 convertible van is
equipped with four discharge outlels (photo
top) one for each compartment. The hopper
openings of each discharge oulet are posi-
tioned monually (photo right} to ollow for
full opening ond rapid discharge of the
product,

S e SR

When converted to o generol corgo van
(photo left) the separated bulkheads are
easily rolled out ond stored against the
front wall, The bag-type liners are stored
in the hoppers below the floor panels (photo
bottom).

The bulk liner unils also assure lolal
product purity by separation of the
bulk cargo from the trailer's interior.

Conversion to clear, unobstructed
general cargo area is a one-man job
taking less than 10 minutes, The sepa-
rating bulkheads, which roll out con-
venlently on ceiling tracks, are stored
against the trailer's front wall taking
less than 15" of floor space.

A mechanical device positions com-
partment liners and hopper cross mem-
bers for maximum access to the hop-
pers and allows for full opening. The
full opening feature nol only permits
rapid discharge of product, but also
allows storage of the liners in the hop-
pers, By storing the liners in the hop-

pers, permanent sealed connections be-
tween liners and their respective hop-
pers are possible, The bag-type liners
are FDA approved for use with dry
food-stuffs, Optional materials are rein-
forced Hypalon and Neoprene Fiber-
glas.

Bulk looding is by gravity through
four 20" diameter loading hatches with
water and dust tight covers. Conversion
to L.ow-loading is us easy as using a
cycluae or swivel nozzle and a venting
filter bag.

The new Bulk Liner Model H-4 con-
vertible van will make round-trip loads
more profitable because of the fexi-
bility of load applications.
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Completely re-designed

witl features that make them
THE MOST RELIABLE
IN THE INDUSTRY!

New Conveying system never stops.

Product moves slowly and continuously from
spreader to accumulator. No nd stops.
Simplified design means y reliability
since there is less wear than cunventional
"slop and go” dryers.

Product is consistently excellent

because drying action is always steady. You
can count on the product to come out wilh
appealing color and texture. Uniform and
straight every time. Ideal for hendling with
automatic weighing, transporting and pack-
aging machines.

Climate zones are
positively separated.
E. tremely tight enclosure with Buhler patented

“alta T control allows high temperature,
h h humidity drying environment.

Ca acity range 500-4,000 Ibs/hr.

€ .ndard stick lengths: 60 or 80 inches.

for details

he built-in rehability of Buhler dryers and
ar macaroni equipment Call us or write
HLER-MIAG. INC . 8925 Wayzata Blvd
neapolis. MN 55426, (612) 545-1401/
istern Sales Office: 580 Sylvan Ave
llewood Cliffs., NJ 07632. (201) 871-
0/BUHLER-MIAG (Canada) LTD Don
s. Ontario. (416) 445-6910
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Conplete Macaroni Plants by

| |
!lig I;...

Each spaghetli strand travels exaclly the same path
S0 yOu can count on consstent ary ng results Positne
conrol stick elevatot keeps sticks from re ang of shiding
from cham al transter point 1o the drng bers

l\
Super sanitary design, casy maintenance. All plasty
panels swing oul tor easy access 1o gl part LR TR L)

ching Extra-thick polyurethane nsulation atat o e
floor consltuchon preyvent condensatiaor

e e BUHLER-MIAG)
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Dwayne O. Andreas of A-D-M

Dwayne O. Andreas, chief executive
officer of Archer-Daniels-Midland, has
been in soybeans for thirty-five of his
Afty-five years. His business back-
ground s described by Irwin Ross In
the October issue of Fortune magazine,

Andreas's inltial wisdom, bark in
1838, lay In selecting a product ~'th a
huge growth potential. Although tne
soybean plent had been cultivated in
China for twver four thousand years, it
was not taken seriously in the United
States uriil the early 1920's, when the
plani began to be grown for use as hay.
In the mid-1830's the bean attracted in-
creasing interest as a cheap source of
protein. The soybean itself is 0% pro-
tein; after its oil is extracted, the meal
that is left is between 44 and 50% pro-
tein, Soybean meal significantly re-
duced the cost of raising chickens and
hogs. In the 1840's soybean oll came to
be used more and more in margarine,
Just es margarine production was be-
ginning to boom. Now the only limit on
its growth is the end of hunger—and
that limit is not in sight.

Business Carser

His business career is traced from the
suggestion of A. E, Staley that the An-
dreas famlily build a soybean crushing
plant In Iowa in 1938 to the success of
the Honeymead Products Co. which
made him a millionaire by the age of
twenty-seven in 1045. He prepared to
go to war and sold some plants to Car-
gill. But he didn't go to war, he went
to work for Carglll for seven years, then
back again with Honeymead for an-
other seven years. In 1960, M. W.
Thatcher, veteran manager of the Grain
Terminal Assoclation, told Andreas that
farmers wanted to process their own
beans and enticed the Andreas brothers
into the First Interoceanic Corp. and
they prospered. In the fall of 1865 the
Andress brothers were invited to pro-
vide new leadership to Archer-Daniels-
Midland. This proved to be “a most
stimulating experience” with expan-
tion and tight management. For some
years now A-D-M's dollar volume of
sales has been around 60% In soybean
processing, 21 to 28% in flour milling,
and the rest in miscelianeous activitles,

Worldwide D'emand

Worldwide demand for soybeans
shows no signs of slackening as afflu-
ence continues to let more people satis-
fy their craving for proteln. The other
major producers—China and Brazil—
are far behind us, though Brazil ls
likely to Increase production much
faster than China. Andreas believes
there will be enough business for every-

body, and has plans under way to build
crushing plants in Brazil and Australia,
As ever, he is an expansionist, but one
who In a long career has never for-
gotlen to hedge his bets,

Egg Review

The nation's laying flock produced
5,303 million eggs during November,
2% less than in November 1072 and
2% less than October.

Layers on hand during November
averaged 203 milllon, 3% below year
earlier. Average rate of lay during
month was up 1% from year earller to
partially offset the fewer layers.

Layers on farms Dec. 1, 1873 totaled
284 million, down 3% from 302 million
a year earlier but 1% more than a
month earlier. Rate of lay on L - 1
averaged 61.9 eggs per 100 layers, «.
from 61.0 a year earlier and 60.8 on
November 1, 1873,

On Dec. 1, pullets 3 months old and
older, not of laylng age, totaled 51.9
million up 6% from Dec. 1, 1872,

Potential layers (Hens and Pullets of
laying age plus pullets 3 months old
and older not of laying age) totaled 346
million, down 2% from same date year
earller.

Egg-type chicks hatched during Nov.
totaled 40 million, up 26% from the 32
million produced during November
year ago. The Jan.-Nov, haich of 498
million was 8% above the correspond-
ing period a year earlier. Egg-type
chicks In incubators on Dec. 1, 1873, at
34 million, were 10% above a year ago.

Chickens in egg-type breeder flocks
tested during Nov. 1873, totaled 452.6
thousand, down 8% from last Novem-
ber. The number in flocks tested Junu-
ary through November was 4.5 milllon,
down 0% from the same perlod a year
earlier,

Processed Eggs

A total of 45.1 million dozen shell
eggs were broken during the period
October 14 through November 10, 1973
under the USDA's Egg Products Inspec-
tion Act, down 1 per cent from the
same four weeks last year, Per cent
decreases by reglons from last year
were: South Atlantic, 16; South Cen-
tral, 8; North Atlantic, 6; and West, 4.
Eggs broken in the North Central re-
glon were up 7 per cent from the 4-
week period of last year.

During the four wesks, 68 million
pounds of liquld egg items were used
in processing, up 1 per cent from the
same period last year. Ingredlents add-
ed in processing totaled 4.1 million
pounds, 81 per cent more than a year
ago.

Liquld Production Up

Liquid egg products (includir ip.
gredients added) produced for i me.
diate consumptlon and for proc: sing
totaled 22.9 million pounds durin, (he
4-week period—up 7 per cent fro:. the
same period last year. Products pro-
duced for Iimmediate consuniption
totaled 8.8 million pounds, compared
with 8.9 million a year earller. Those
produced for processing totaled 14,
million pounds, compared with 11§
million last year. Frozen egg producls
amounted to 25.0 million pounds—3 per
cent less than last year. Dried egg pro-
duction was 6.8 milllon pounds, 28 per
cent more than during the 4-week
period a year ago.

Cumulated totals July 1 through No-
vember 10, 1073 and percentage de-
crengses from the corresponding 1072
g d are as follows: Shell eggs brok.
en, 219 million dozen, 8 per cent;
liquid egg used in processing, 320 mil-
lion pounds, 8 per cent; liquid products
for immedlate consumption and proc-
essing, 100 million pounds, 4 per cent;
and dried products produced, 20.2 mil-
lion pounds, 13 per cent, Frozen prod-
ucts produced at 137 million pounds
were up 2 per cent from last yeor.

0. W. Cotton Dead

Owen W. Cotton, vice-president and
western area manager for ConAgra,
Inc., at Oakland, Calif., died Dec. 14, at
Nebraska Methodist Hospital in O:naha.
Mr. Cotton, 52, was recuperaling from
brain surgery.

Mr. Cotton, a native of Plattsn wuth,
Neb., joined ConAgra, then Ne' iska
Consolidated Mills Co., in 1854 o hlef
industrial engineer. He became g eral
manager of the Nixon Feed D: sion,
then vice-president and assistant  the
president, and later was named - cu-
tive vice-president and general nan-
ager of Molinos de Puerto Ric: Sen
Juan,

Prior to jolning ConAgra, Mr. ¢ tlon
was assoclated with the Koppe: Co.
and American Alrlines, Inc. He was
active in Omaha civic actlvitie: and
Nebraska political affairs, Mr, C tton
was named Omaha's Outstu ling
Young Businessman in 1853 by the
Omaha Junlor Chamber of Commicrce,
and was president of the United Com-
munlty Services of Omaha in 1857, In
1066-87, he was president of Nebraska
Assoclation of Taxpayers,

Surviving are his wife, Mrs, Margarel
Cotton; three sons, Steven, John and
Robert; a brother, Allen of Bellevue,
Neb.; a sister, Mrs, Laura Welch, Rich-
mond, Va., and a grandchild.

DIATOMIC IODINE SANITIZER

CONVENIENT
INDIVIDUAL PACKETS
OF MEASURED DOSES

ELIMINATE WASTE

/

RECOMMENDED IN
THE MACARONI INDUSTRY

EFFECTIVE — High or Low Ten perature
Solt or Hard Waier

HELIOGEN Diatomic lodine Sanitizer may be
used as a general sanitizer for the equipment
and utensils for the food industry, (hospitals,
dairy plants, food processing, restaurants),

CONVENIENT AND ECONOMICAL
Recommended solutions are completely
non-corrosive to utensils and equipment,
Crystal-clear solution leaves no odor, taste or
film on equipment.

No measuring or mixing required.

Packets eliminate costly waste.

Individual moisture-proof packets
aisure-factory freshness.

¢+ | NO CUMBERSOME

.. « BOTTLES — each tablet

- | dissolved In 2V gallons of
luke warim water releases
at least 17ppm of titratable
fodine.

—
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AJVAILABLE IN BOXES OF 250 TABLETS —
4t0a case.

NO BULK — NO BREAKAGE — NO FREEZING
E.P.A, Reg. No. 116521

Write for Technical Literature & Samples

The Brown Pharmaceutical Co. Inc.
2500 'Vest Sixth Street
Los Angeles, Callfornia 90057
Phone (213) 389-1304
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JACOBS-WINSTON
LABORATORIES, Inc.

EST. 1920

Consulting and Analytical Chemists, specializing in
all_matters involving the examination, production
and labeling of Macaroni, Noodle and Egg Products.
1—Vitamins and Minerals Enrichment Assays.

2—Egg Solids ond Color Score in E d
&oodln. =

3—Semolina and Flour Analysis.
4—Micro-analysis for extraneous matter.
5—Sanitary Plant Surveys.

6—Pesticides Analysis.

T7—DBacteriological Tests for Salmonella, ete.
8—Nutritional Analysis

James J. Winston, Director
156 Chambers Street
New York, N.Y. 10007

“$ince North Daketa Is
the grest durum stete,
wa are very Intsrerted in
anything thet relates to the
macaronl Industry. We will
locking forward to re-
calving your fine Ml‘lllﬂl,
the Macaronl Jourral”

Arthur A, Link
Gavernor,
$tate ot North Dokota
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FOR SALE
MACARONI COMPANIES

1. 31% stock ownership of Major
Italian Foods Co., Inc., Sesttls,
Washington, with option te acquire
remaining 49%, Major ltalian
Foods Co., Inc. is engaged in the
manufacture and sole o’ dry paste
products in the State of Washing-
ton.

2. 49% stock ownership In Porter-
Scarpelli Mocaroni Company, Port-
land, Oregon. Porter-Scarpalli
Macaroni Company is engaged In
the manufecture and sale of dry
pesta products primarily In the
State of Oregon.

These soles ora pursuant to Federal

Trade Commission Divestiture Order,

I intarested In either or both of thess

companies write to;

Macaronl Journal
P. O, Box 336
Palatine, 1l 60067

Turbulators

(Continued from page 16)
ing Is often possible, Turbulators are
low in cost and generally more than
poy for themselves within the first
year, Their service-life is usually equal
o that of the boiler,

For detalled information write; Fuel
Efficiency, Inc, 131 Stuart Avenue,
Newark, New York State 14513 or tele-
phone: 315/331-3276,

Short February Is Long
On Promotion Events

R. Edward A. Brand, in his book
“Modern Supermarket Opera-
tion,” states: “The number and kind of
promotions used by any retail outlet
determines to a considerable extent the
personality image of the store, This per-

sonalily image is what people think of
the store as a place to shop—favorable
or unfavorable. Other factors that affect
the store image include location, price,
merchandise, employees, and the build-
ing and the decorative scheme.

“Competing on price only makes the
operator vulnerable to price cutting.
Competitlon based on store personality
Image is broader and safer, Customers
shopping on the basis of liking the total
operation are more permanent than
price  shoppers, Distinctiveness |is
achieved by the use of many promo-
tional devices.”

Opportunities

Although February has only 28 days,
it abounds in promotional opportuni-
ties.

Ash Wednesday falls on February 27,
and Lent is still the time to sell meat-
less dishes, even though the religious
dietary restrictions have been eased. It
was because of these restrictions on the
use of meat that consumption of fish
traditionally climbed during Lent. But
seafood has overcome this difficulty and
has been promoted to become popular
all year round. Nevertheless this Is a
particularly good time for promoting
mucaroni products with seafood.

Similarly, comblnations of macaroni
foods with eggs and cheese products
fulfill the old tradition of meatless
meals during this period.

Famous Birthdays

Abraham Lincoln, whose birthday is
celebroted every February 12, has been
honored by placing his portrait on the
five dollar bill and his profile on the
one-cent coin. Penny-savers or one-cent
sales to salute Lincoln's birthday make
a lot of sense In a time of high prices.
Probably one of the most successful
single retail promotlons in the country
is the annual One-Cent Sale promoted
nationally by a drug store chaln. Mar-
gins In the supermarket business are
not such as to permit doing this on a
large scale, but it is pnssible to find
many items that can be sold for a penny
when a certain number of the same
Items are bought at the regular price.

Therc is a tendency to think in terms
of Valentine's Day, February 14, as a
great tlme to sell candy, flowers and
greeting cards, And it I8 a great time to
sell all of those things. But most super-
market shoppers are females, and thelr
valentines want such non-hearts-and-
flowers items as a spaghetti and meat-
ball dinner, chicken and noodles, or a
Macaronl Sweetheart Salad. Heart-
shaped showcards can promote these
ideas, so It will be love at first bite.

George Washington's birthday on the
22nd has been associnted so long with

cherries that cherry pie or cherry iris
arc an obvious desser{, but som« ing
has to be served for the main ¢ rss,
80 suggest a macaroni products d. , g5
the entree for a Washington's Bii day
menu.

Food Festivals

International Food Festivals uic al.
ways good promotional themes, and the
related items sold by macaroni, spa.
ghetti and egg noodles are infinite for
such a possibllity, Because these prod-
ucts are universal in appeal, they can
tie-in with almost any ethnie promo.
tional theme,

Help your customers to help them-
selves, and you will boost the sales of
your products,

i) i

n L -
Art Linkletter talks wiity Paskey DeDo-
menico, President of Golden Grain Macaroni
Co., at Seattle Motivational Seminor. At
left Is Mork DeDomenico, Assistant 1o the
President,

Motivational Seminar

All Golden Graln Macaronl Co: Hany
and Mission Division salesmen ‘rom
Washington, Oregon, Idaho and on-
tana were in Seattle recently t. hear
two of the top inspirational spea! s in
the country, Art Linkletter ar Dr
Norman Vincent Peale, These tw: vere
among the feature! spaakers at - wo-
day motivational seminar which | ked
the Opera House in the Seattle ( ter.
Nearly forly Golden Grain peopl vere
in attendance,

Mr. Linkletter spoke about th im-
portance of believing in what yo . are
selling. He made many of hls poli. s by
relating stories about outstanding -ales
and marketing men whom he hed
known and with whom he had worked:
Dr. Peale spoke on his favorite theme,
the power of positive thinking.

Golden Grain personnel attending the
meetings Included Paskey DeDomenico,
President of the Company, who said:

“Listening to these men opens your
eyes to new horlzons, I congratulate the
American Motlvational Association
which arranged these stimulating meet-
ings."

LITTLE MASTERPIECES

Macaroni, spaghetti, vermicelli, lasagne, ziti, shells, linguine,
mafalde, tripolini, orzo—and many, many more.

They're all pasta—they're all different—
and they're all masterpieces made by art-
ists with a true love for and dedication
to their profession.

Diamond employs its own brand of
artistry in developing a frame for these

DIAMOND INTERNATIONAL CORPORATION

733 Third Avenue, New York, New York 10017

pasta works of art—creative folding
cartons, labels, streamers, shelf-talkers
and point-of-purchase displays.

Let us show you how your artistry can
be enhanced by our kind of creativity,
Just call (212) 697-1700

PACKAGING PRODUCTS DIVISION
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