
. -- - - '_ .. - --.~.-

I , , I 
, 

" • 

• 
' J 

f. . ! , 
'. • 

, 
I 

r I " I 

t 
\ r. , 
I 

I 
i I 

I 

• ! I 

1 
• 

I 
i I , 

I ' , 

. ,...~ . 



SEPTEMBER, 1971 



An open letter to the customers 
and friends of 
Rossotti Lithograph Corporation 
--After 73 years cf continuous service to the macaroni 
industry, it gives me great pleasure to announce our new 
association with the Folding Carton Department of the 
Packaging Division of Riegel Paper Corporation. 
--I feel that the combined Riegel/Rossotti capabilities will 
make it possible to better serve the industry's growing 
packaging needs. 
--The same experienced Rossotti sales people will continue to 
serve you, just as I will continue to serve as President of 
Rossotti Sales. Your cartons will now be made in modern 
Riegel plants in Hazelwood, Missouri and Newark, New York. 
iirhe Rossotti family has enjoyed a very close and personal 
relationship with our customers and friends since 1898, and 
we are extremely proud of the leadership position in packaging 
vvhich we have been able to attain. It is with this same sense of 
pride that we enter into this new era of service through our new 
associates at Riegel.~ 

Sincerely, 
Charles C. Rossottl 
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THIS presentation will be primarily 
dlruled toward examlnln, the re­

ti!nt trends for the Dry Palla Market 
whleh for our purpose 11 made up of 
Dry Macaroni. Spaahettl and Noodle .. 
ComparilClRl will a110 be made with the 
lrowth tor related and leml·eompetitlve 
producll .0 that ),ou may Judie for 
yourself whether your Industry l! mak· 
Jnl uU.factory proareu. 

Precedln, the examination of these 
lpec:lfte marketl, It may be helpful to 
Investlaate lome of the activity relaUn. 
to the ,enerat economy and to the major 
dl.tributlen outlets for your products­
food atore •. 

UKti" Buying IDCclM 

A mOlt favorable factor relating to 
all bUllneu 1. that the amount of money 
out cUltomen have Rvall.ble for pur· 
chuJnl our products conUnuel to rise .t 
a substantial rate. 

"Effective Buyln. Income"-deftned 
III total penonal Income after taxes­
h .. risen from $591 billion In 1968 to 
$685 billion In 1910-0n Increase of 18~ 
In that 2 year span. Thll Increue has 
occuf'fl!d despite pockets of acute un­
employment In our country and despite 
a Ilene rat economic receulon. One major 
reason for this sharp Increase In "Effec­
tive Buylnll Jncome" was the reduction 
of the 10,;\ surtax In 1969 and its com­
plete elimination In 1970. 

Undoubtedly, we are al1 plealCd to see 
our agirellste Income. expandln, but of 
vital Interest to the health of aur bull­
nNS Is the pe~ntale of this "Buy!n, 
Incame" . pent In food storea--our major 
point of distribution. 

A four year lrend wlllshow lotal food 
stare .oles as a percentalle of total 
"Effective Buyln, Income." In 1968 and 
1969-12.2% of available Income went 
for purchalCs In tood .tore •. 111at ftlUre 
dropped 10 11.9% )ast year and the pro­
jected per~nt8le for 1971 Is the l8J1'I,e 
01 tor )ast year. 

Rtlcent Trends 
by Robert W. Wenger, Vice 'mldeltt, A. C. NI.IHn Coml ony 

While a decre'le of S/ 10 of one per­
Ci!nt may teem Insl,nl8cant,It amounted 
to ,2.1 billion lut year. Where has this 
money lone? It has lone to other In­
duttrle. and tervlce. who have not held 
the price Une to the .ame de,ree a. the 
food .tore Indultry-and Into IIvln,. 
accounts which were at an aU-time hl,h 
In uno. 

Despite this drop In "thare" of Uec­
Uve Buylnll Income, the food store bus!­
ne.. Is very healthy Indeed. Bales 
totaled $81.5 billion In 107O-an Imprel­
live 8'.'4 Increase over 1089. Should the 
current rate eontlnue, hOUJewlvH wUI 
Inerease that amount by aImDlt $0 bil­
lion In this year for a lrant total of 
$87.3 billIon. 

TOIlUgIe Tncds 

I Ihould remind you that up to now 
we have been speakln. In terms of U.S. 
dollan which have a way of shrinkln. 
In value at an alarmlnl rate. In fact 
delpite the very creditable efforts made 
by the rood Industry In keepln. price In~ 
creases to a minimum, hllher price. are 
the prlmuy factor expandlnlfood store 
sales. Food Itore 'tonnale' trend. show 
a 2% lain In 1988, 1~ In 196a and 1970, 
and an e.Umated 2~ In 1971. This is 
dramatically different to the '/ ond 8~ 
Inereases In tenn. of Conll.llner dollars. 

In tact, when we relate the aMual 
trend of food .tore IIle. on a toauee 
b.lla to the annual Increues for total 
numben of houaehohb In the United 
Slates. the trends are vert much aUke­
moreover, households are Inereaalnl at 
a sttlhtly fader rate than the .abu 
shown for food .tore tonnale move· 
ment. 

With that b.cklround. Jet us now 
tum to our primary area of Interelt­
the Dry Pasta Market. 

Dry P.a. Sal" 

In 1976, ......... ad salel of Dry Pasta 
ProJucLs In Continental U.S. food Itores 
rear.hed an aU-time hl,h at ,242 million 
-6'-' hllher ll:1an the previous )'ear Bnd 
up 10'.'4 from .198s-the baH year used 
for !hi. Itudy. 

bottom of eac.h bar. You will not· that 
these nre almoat identical to the :'1nuII 
Increases of total households. 

In tact, It we compute lhe annu li l case 
sales of Dry Pasta ProducLs per houat. 
bold for the Pllt f yean, the rf.!.uitJ 
.how that the aVera,e conlumptlon of 
8/10 of one calt per U.S. household h .. 
not chan,ed In the four yean Ihown on 
the chart and therefore, any expan.lon 
of Industry .ale. durin. that faur yur 
period wal wholly a function of the In· 
crease In numben of houleholdl 10 far 
u cue movement Is concerned. The 
more subatanUal ,alnl indicated for 
consumer doUan relate. strictly 10 
hI,her priCCL 

Thus far we have been .peakin, about 
the total Dry Palta Market. Now leI', 
examine that market by product type. 

Of the three t)'pe. or product which 
make up the total Dry Pasta catelOl)', 
Macaroni I. the favorlte-aceruln, mort 
than 39% of .U calC sales lut year. 

Spa,hettl was No. 2 In popularity, 
with 31 ~ of the case salet, while 
Noodles claimed the balance of 290$"'. 

The IInle division Is shown In temu 
of consumer dollan spent for the cale­
,ory. While the rankin •• remain the 
same, both Macaroni and SpalhetU re­
taUl for a sU,htly hi,her avenle price 
per unJt sold than noodle •. 4S~ of last 
year's ,242 million Dry Puta sales wert 
Jpent for Macaronli 33% for Spa!:heUi 
and 24"" for Noodles. 

The fa:I'9t growlDg type wa:" nol 
macaronl, however, but apa,hett! wllh 
case we. up,.., alnce 1068 u com- artd 
with a 5'" Increase tor Macaroni , nd a 
very moded 3~ two year .ah tor 
NoodJea. 

On the bad, of consumer doUa" .spa' 
,hettl also out-Ialned the two oLbl: : st'· 
menLs with an Increue at 11" vs. ], g~ 
,aln for both Noodle. and Macart. 1. 

So tar, .0 .ood-but how are our :om' 
petlton cloln,f Fint ot 011, I SUpPtl . ~ we 
.hould Identify our compeUton. 

COlllllldtion 

Projected on c'Jrrent tren"', sales 
Ihould expand 00 $256 mll1h.,., I.~ year 
for an incre .... ttI$.f million over U170. 
Inftatlon hili effeeted our buslnen alto. 
Plelle compare the percentale ,aln. of 
+f~ and +e~ shown at the lop of the 
chart with the more moded inereuel 
indicated. for tonnale t .!lclrded at the . 

RI,ht now I can hear lome oj you 
sayln.-"What'. ha laUdn. abtlutT­
This Joker sitUn. next to me 'I my corn' 
petltor." You're riaht of COUIV, but l'ra 
referrin. to a dlft'erent IdDd of compeU· 
tlon. The kind that manufacture clthct 
reI.led or aeml.comPeUtiv. productJ. 
CompetIUon from "without" rather \bill 
from UWlthln" th. OQ' Pasta c:ate'or1' 

\ 

in the Dry Pasta Market 
RETAIL DOLLARS CASES 

NOUOLES 

SPAGHETTI 

MACARONI 

Here II a comparison of the 2 year 
vowth In lenni of case salel for total 
Orr Puta with that for 5 seml·compeU­
live cltelorie.-most of which could be 
used U IUbltitutes for Dry Pasta. The 
lnmue In number of household. dur­
Ina the 2 year period Is shown at the 
top of the:, chart u a benchmark. 

Pletle note that 4 of the 6 cate,orle. 
listed, have aut-,llned Dry Paata which 
Ued for lut place with Rice. Also note 
that those cate.orie. .rowln. faster 
than Dry Paata ~roducta have one thin. 
In rommon. Each offers COIIIyam.ace to 
lbt housewife. The fact that they sell at 
III averalely hl,her unit prlce doe. not 
Item 10 be of primary conalderatlon, 
Admittedly, these camp.ritont are at a 
nther general nature so let'. now make 
alimlJa r '!omparilon "within" the sel­
men .. 01 the Dry Pa.ta cate,ory. 

Now ;:ompare the two year ,rowth of 
DI'J S;Jt'lhettl with two related and two 
C'Ompet live CJlelC'rie.: nch of the four 
Cltel t'~!l!s offer "c:oa.na1e~" to the 
house·.":!e but only two ot the four haye 
tJP'n :! ~d more rapidly than 01')' Spa­
&hel ll 1?/hy should th1I be .of-May I 
Rille: consumer dluatlstactlon wlth 

the "quality" of the two loggard cate· 
iorles. 

Canned. and Mlxel 

Canned spaghetti sauce thowed a &oln 
of 32% ; dry spoihetUsauce 0%. Canned 
spaihetti ahowed a 2% ialn compared 
to dry spaghetti's 7%, and 8 decline of 
1 % for packaged spaghetti dinners. 

A similar two year Irowth comparison 
of Dry Macaroni to Packaied Rice 
Mlxe. and Packalled Macaroni-Cheese 
Dlnnen allo shows the Dry Pasta Pro­
duct la'llnl behind In growth v •. the 
more convenient type categories: Pack­
a,ed Macaroni-Cheese Dinners up 25%; 
Paekaled RICt! Dinners 19%, Dry Maca­
roni ~'iO. 

Noodle., the Ilowest ,rowIng of the 
Dry Pasta Product. al.o lagged behind 
three semi·competitoR. A,aln 2 of the 
3 offer mare "convenlenCi!" to the hau8e­
wife. The sharp lou of sales since 1068 
for Packa,ed Noodle Dinners (which 
certainly must be c:Iasalfted as a "con· 
venlence" product) may also indicate 
consumer dl.satlsfaction. 

Rice Mixes 
Inslant Potatoes 
RI", 
Noodles 
Noodle Dinners 

CODClualonl 

up 19% 
7 
~ 
3 

-8 

The data just reviewed dearly point 
to several conclusion •. 
1. Food .tore 181es of Dry Pasta Pro­

ducta-al a cate,ol')'- have grown 
only In direct proportion to the In· 
crease in number of households dur­
In, the palt four yean. Since the 
number of household. In thl. country 
are Increalln. more ropldly than the 
total population, the .Ile of the aver~ 
a,e household II becoming .maller. 
-A development expected to con­
Unue in the '70' .. 

2. Dry Pasta Products In allgregutc ure 
not Irowin, us ropldly as ate mOil 
competitive categories which offer 
more "convenience" to the housewife. 
The fact thut these convenience type 
products are generally higher priced 
items docs not seem to be or prime 
consideration to the consumer. 

Con .. nl.nce 
Thl. trend to "con .. n1ence" type prod. 
ucts Is certainly not Indigenous to your 
orea. Intere. t. 

As one example of this, let me cite 
the lales experience of a group of what 
we term convenience producls-prod­
uct. luch o. Instant Teo, Instant Poto~ 
toes, Liquid Household Cleansera, Aero­
sol Products of various kind., such as 
Window Cleonen, Air Fretheners, 
Furniture Polbh and Del5ert Toppings. 
Instant Drinks, Dlspenser·Pocked Pre· 
Folded Paper Napkins, Sandwich Bags, 
and so·on. The extent 10 which these 
convenience type products are meeting 
with consumer's favor and thus produc­
Inl salcs and proftts for manufacturer 
and distributor aUke II Illustrated on 
this chart. Based on the composite trend 
of ten convenience product classl8ca· 
tlonlsuch os I have just mentioned, we 
see a two year sales Increole of 55%­
almost leven times the Increase for 
grocery slore lales a. 0 whole durinl 
those .ame two years used for this study. 

Convenience In Ibelf, however, does 
nol always luarantee continued success 
-as we have olreody seen. 

QloIallly 
In order to be assured of contlnulnl 

sales gains, the product must also be of 
acceptable quality. Preferably, Ihls new 
convenient product should also repre­
sent an Improvcment over the original. 
But let me interpose a word of warning 
here. Your improvement mud repre· 

(Continued on page 14) 

IlRY PASTA MARKET TRENDS' TOTAL u.s. 
:SIIIATlD COUUU[I sms 01 10m 'ASIA MARKET 

AS .!ASUm IMRU u.s. fOOD STOR[S 

TWO YEAR GROWTH COMPARISONS .-
DRY PASTA PRODUCTS VS. SEMI· COMPETITIVE 
CATEGORIES ClSE BIS1S 

II LkANG[ -4" 
221 

-6% -"I 

Ii 
1118 1111 * 

fUll 

NUMBER Of HOUS[H01DS 

fRom [NIRUS 

If.CUICI 
IUD rI.I'" 

--4.4% 

-----35 
fROI[N PR[PAREO OINN[RS ----16 
ORY PACKAG[D OIIIERS - -14 
lNSTANI POIAIDES - -7 

~ID~RY~P~AS~IA~ ______ -=="3J 
RICE "-5 

s 
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OUTSTANDING FEATURES \ 

I Stainless Steel Mixer, Platform, 
-' me and Cylinder; Nickel plated 
'ust bearing. 

Watertight bearings removed Iram mixer. 

3 Welded joints grcund smooth. 

4 No elech ic motors, chains, drives or sprockets on 
o,ess Hydraulic pump at remc.te location . 

S Produces 500 to 3,000 Ibs. of dough per hour. 

DE FRANCISCI MACHINt CORPORATION 
46·45 Metropolitan Ave. , Brooklyn, N.Y. 11237, U.S.A. 

Phon.: 212 - 386-9880. 386 - 1799 

Wes te," Rep. : HOlkins Co .• 509 East Pork Avenue, Liberty.illo, Ill inois 60048 
'hon.: 312 · 362 - 1031 



Trends in the Food Distribution Field 
by Robert W. Mu.lI.r, Editor & Publilhir, PIOI,,",I .. Grocor 

I want to discuu with you what b 
happenln. In the world of food dil· 

tributlon and my commenll will be 
hDled on the 38th Annual Survey of the 
Food Indu.try by Pro.reulve Groen. 

Virtually every rood chain In the 
country supplies UI with their year-end 
8lure, .1 do most of the wholesale ,roc­
en. Convenience .tore ora:anl1aUonl do 
the lime and we have direct study tee­
tiOR' of Independent markela. 

lITO QoocI Y .... 

1970 wa •• very .ood year for the re­
taU food industry with an 8.1 ~ lain In 
.. Ie .. This compared with 3 .1i~ Increase 
for an other kinds of retal! eatabUah­
menta. It 1IlntereaUn. to note that three 
other major cl ... UleaUoRi that did well 
included eaUnl and drtnklnl ell.bUlh­
menta. drugl & proprietaries, and len­
eral merchandise. These are fteldJ In 
which the retail food Indu.try II becom­
Inl Increwn,ly acUve. They are .electa 
ln, the crt am of the crop from theM 
cateloriea. ThlJ will make for much 
lara:er and more etrectlve aupennarketa 

In,. 
AI Mr. We,ner polnkd out, retail 

price Indexe. bave a ,reat deal to do 
with retail l81el, and we lee that a ,aln 
of 5.1'" in food purchued In food dore. 
accounted for over hatt of the total 8.1 " 
lain In . ale •. Another observaUon that 
mllht be made is the fact th.t the retail 
food Indu.lry ha. been aublldWn, the 
American public. They have been tryin, 
to cope with price Increase. comln, 
from an sides and are under tre",endoUi 
preuure In term. of their own 0JlCraUnl 
ftaures. 

_SluM_Up 

We have Jeen a retum to a pa\t"m 
that haa typlfted chain arocery retalUulI 
for many yean: that Is mlddle--slze and 
.maller chaIn. hLatoricaUy are more 
a .. reuive, more flexible. more eompetla 
tlve, and seem more ruponalve to 
chanle.tn the merchandlJln, mix. TheJ' 
.eem more cooperative and reaporulve 
to manufacturen' new item Introduc. 
tiona and to lenerat promoUon practiee. 

Certainly no one La adverlt' to work· 
Inl with the bll chatna. they are im­
portant custom'Jn . :Out It II lood to lee 
the hldcpend,nt 'Upel' market protper. 
Ably supported by volnntary co-op.a, 
the Independents who aet~t for the 
top 80'" of .. Ie. ' have uauallT ' done 
better than the entire retaU eltabUah· 
ment. 

...... w._ 
A few worda on the economlcs of reo 

taillnl: lS70 .aw the sharpest dtcl1ne 
ln marlin. on .. Ie. since World War 11. 
The averale dropped from 18.S'" to IS. 
In the face of this there was a proa 
nounced Increue In retail .lore wa,e 
expeNe, and wale' make up about hall 
of the total coat of runnin, a super· 
market. Net proftll were at the lowell 
point In the hlatory of thll IndUltt)'. 

With mar,lns In the ,rocery depart· 
ment decl1nlnl from 18'" to about 1411.. 
you have a tremendou. opportunity It 
the mar&lna on your producta are hllhtl' 
than th1I. 

Three yean alo, with the A.. C. N1el­
Jen Comp.ny and the Supennarket 
Inatitute. we made a .tudy of the thlnk· 
inl of independent IUpennarket chalnJ 
In temu of the 1870'.: what they were 
lolnl to do, what they were lolnl to 
buJld, what obJecUves ~.~y would have. 
Chanle has come about , ery fut Here 
are .ome of the hllhUI'Its of wll.t we ... : 
• the typical new auperm.rkr. t In 19'10 

was between 20 and 2!\.000 aquare 
fed, about SO" biller than .torel 
built In the SO' .. Thll 11 an averaae 
---lOme ran,e from 30,000 to 50,000 
.quare feel We look for a- ar.celera· 
tion tl:' brier markets. 

• They handle more ltema. Now 8 to 
10,000 iteJnl II a fair meuurement 
compared to 7 to 8,000 nale ftoo 

cenll9. 
AI .toret ,et blaer, not all of the addl· 
Uonal sp81.'fI ,oe. to food. General mer­
ehandl.se m.y now occup)' AI much u 
one-third of the new aupennarket. 

• AI the aupennarketJ let bllier the)" 
are more dlmcu)t to mop. The COD· 
lWIler haa moN.! trouble in ftDcnn, 

catelorle. and then brands and .Iu. 
within the catelory. The industry b 
worklnl very hard to present t:etter 
ways to present merchandise to the 
public. They are looklnl to manu· 
facture" to .upply Idea. and con· 
cepts and even to lnatall them In 
newer markell. 

Pdce .... Voriolf 

I think It I. a fair .tatement to 111 
that next to low price. the next mOlt 
Important appeal to the American pub­
lic I. a wide variety. This enlarges the 
opportunity for manufacturen In mlll1 
.,.,.~ 

The traditional often", In freuD 
foocll hu been 400 dltrerent Uel1Ul In 
looci supennarkell. The new ones .1-
ready are up to 700. It II quite IIkelt 
that the frozen food department at t~ 
morrow will otrer anywhere from 1,000 
to 1,500 Item •. Thl. will be a store 
within a alore and wUl olfer virtually 
every kind of edible product In froun 
fonn. Thl. I. a darUnl of the ret.1I food 
store operator. Amonl other thlnp 
comlnl alon, are larler deUeateuen 
departments. 

DIocow>JIo. 
Dlacountln, hal taken over the food 

lnduatry. It hu already IUPpl.nted the 
Indirect appeal for conaumen we hlld In 
tradlna: atampi rouahly from 10S5 to 
1865. It lot to the polnt where nearly 
75~ of aU ,upennarketa in the ct'unUJ 
were otrennillamp' and when you let 
to a IIturaUon point Uke thla the d fet­
Uveneu of the appeal bellns to .!lul· 
pate. Dlacountln, belan to mo', " in 
1955-58 and 1I a very Itrona Ipp~"ch 
beinl presented to the American t:ubllc 
today. It can be danleroUi if ovc:10ne 
becauae It can destroy the proftt l:na,e 
of cate,oriel and brandt. Some Die in 
JeriOUI trouble beeaUte of the In:::Jfer· 
enee at the ntaUer. 

t repeat. lt' you have a load jl 11!8~ 
reputation, d(l,. ' t be baahtulabou1 it be' 
cause It I. very lmportant to thc '00: 
retaUln, IndultrY. Several thousan 
aupennarketl In linD converted 'rom 
what they caUed • traditional eo:u:epl 
of operaUon to diICounUn,. Much of the 
reduction In marlin came to health " 
beauty aida and to lOme arocerieJ. Sale:l 
IncrtlUeJ of nearly 25" '11 ftttrlbuted to 
thlJ new poller of dllco~tlnJ. 

• (ConUnuedon pole 10) 

"IT ALL STARTS 
WITH THE BLENDING 
OF WHEAT" 

To p'oduce the ultimate 
In qUIII:1 'I semolina the key r. 
q Lil rem~' l l of. durum flour mill 
Is tne CI;,: n, unHorm blended 
wfteil : ,'lplilld to It. For you to 
~U( ' he ultimate qu.llty pro­
duct fr _ '\ your maCironl p'-nt 
you m ; clan, uniform lemollne 
to stan ,our product on Iu way 
to yo ." .ustom ... 

lib' learsago WI visited with 
you eL ,:t thlltlrt of our mod· 
.nlm. ' n 01 thl durum wh.t 
bltnd lJ, lJ facilities but we w .. e 
RId,IV interrupted by the mill 
fir. last July. WI Cln now teU you, 
how"'" 'ho, 'ho blending IICI~ 
1tJ .. Ire compltta .... d r.dy to 
1lOY.1hJt thla phi .. on milling 
h1ht keynote 0'. qUllity 
prod.,C1. 

In our ~yt'mlllion bulhllgraln 
I«mll'lll WI have r..rvtd for the 
lint b',,,,,,, 01 durum whoo' 'on 

bl .... From ooch .1 

these 45,000 bushel bini we will 
uniformly draw the wheet Into 
IIVln groups of blm, each consist· 
Ing of ,he bins holding 2,000 bushels. 
Elch of the seven groups of bins 
will again be uniformly drawn from 
to make up the mill mix for trans­
fer from the sraln terminal to edd· 
Itlonal blending and cleaning 
equipment In the mill building 

I 

The flour mill building IS 

where the wheat Is conditioned 
and cleaned. We have Installed 
three new gravity tables and three 
new stoning machln" of the latest 
design. These machines will remove 
stones, 'Pecks. and foreign matter 
from the grain and, therefore, 
from the finished semolina product. 
The wheet Is then thoroughly 
Wished and thedlny water Is 
drained off. It II then rinsed again 
with clean water. The wheat Is now 
r.dy to proceed to our ell new 
mod .. n mill where the resulting 
Durakota No. I Semolina will be 
a product that will be a "Standard 
of Quality" for the Industry. 

In future rapons we will tell 
you what happens to the wheat 
In Its Journey through the mill. 

We know you will be able to 
make mora customer friends when 
you UIB ballc quality products. 
You too will say that Durakota 
No. I Semolina will be the "Standard 
of Quality" for your Industry. Won't 
you IIIve pan of your business for 
us when we oet back Into produc· 
tlon In late Sttptemberl 

Lou Viviano, John Tabla, Rev 
Wentzel, end Don Gliben will be 
glad to hear from you . 

Best regards. 

E. M. Murphy 
General Manag'!f 

NORTH DAKOTA MILL 
1823 Mill ROId, Gr.nd Fork •• North Dtlkotl6B20t 

T.llphonl (7011 712·4841 
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Tnndl In Dlltrlbutl_ 
(Conllnur;d from pale 8) 

I think one of the most lurprllln, 
thlnis to hit the Induatry In the put 
fifteen yean hal been the development, 
the vitality, the Impact and the promiJe 
of the modem amall store. We Itarted 
oft' call1n, them "bantam .torea" and 
then uaed the mOft! dl,nlfted mle "con­
venience ,torel," Ten yean ala there 
were only 700 convenience store.. At 
the end of 1970 there were over 13,000 
and the arowth rate In lermt or new 
.tore construcUon was 14%. Salea Ire 
up \0 '~800,OOO,OOO. 

Don" Jet the tact that they attOunt 
for S~ or total (C'ocery Wei mlalud 
you. When you look into the markelt 
where they have penetration, like 
norida or northern Ohio, section. of 
Cleveland, they have 10 to 12~ of the 
bUllne ... We predict that In Ii yean they 
wlll do 8 to 10" of ~tional we .. 

What does thit mean to a manufac­
turer? It mean. that if you are in these 
store. you have a bUllne .. the equiva­
lent of the total .alel of A & I' or Safe­
way. But even more Important 11 the 
fact that they do not handle aU brand .. 
They lenerally handle only two or three 
where the averale .upennarket may 
handle from 10 to 16 brandlln a liven 
catelor)'. You will want to be there. 

Tak • • Out Food 

Anotht=r development it the take-out 
food bUllnell. A random observer may 
not tee too much of thit around the 
country, but If you look in the rllht 
plaCi!', 88y at Jewel, Safeway, A & P, 
yOU will see a totally new dlmenalon in 
food retallini. The macaroni indUitry 
haa a lreat ltake here because the de­
velopments Involve froun entreel to 
complete Ineah. In some lnatanCi!' there 
II a tie-in with the dell department or 
the Inack bar-but thil II not the way 
to do it because It falls way abort of the 
real potential. The way to 10 is with a 
, eparate department that can be ap­
proached by the CUltomer where Ihe 
(an buy what ahe wants, let It lmme­
diately, pay for it there, with ateeD to 
the department from within the .tore 
and allo from the uutalde via the park­
Inl lot. Supermarket people feel remlu 
In havlnl been .0 Ilow In letllnl Into 
thll. McDonald', did a tremendoul Job 
In a very few yean. Supermarketa lee 

thll and are now mavlnl into It. 

Wbo1eMl. Grocen 

A word about the wholeaale Iracer­
today they handle about 60% of all the 
lrocel')' products lolnl into the relill 
food SYltem. They too had a load yur 
In 1970. 

The Co-CPI are doln, extremely well 
and I think you are lolng to lee action 
here because lome of the bl. fellowl 
are not .rowlnl as fast aa they would 
like 10 they are looklnl very closely at 
their Ideu and concepts. Wilh rtslnl 
construction COlts many chalnl are ftnd­
Inl it more efficient, economical and 
sensible to rely on the wholel8le Iracer. 
Of course, thn wholelale If'OHr II the 
primary IUpplier to the conwnlence 
ltore aupplyinl nearly 90~ of their 
needl in the If'OHry cate.ory. The 
wholeilier doesn't like thla bUllne .. yet, 
because like the chains they have .pel'l.t 
many yean lett In, away from Imall 
.torel and now they are beln, &!ked to 
come back Into It. New approachel will 
be worked out beeaUJe the markella too 
bl" too Important to be lanom. 

Perhapi the malt Important observa­
tion we could make In tennl of what I. 
happenln, In manufacturinl fteld is the 
fact that the allowance SYltem II boom­
lnl. The trend II for more merchandit­
In, allowancel of lrealer value aU the 
tlme. To UI H lookt like more than haU 
a billion dollan ,ces Into advertilln, 
and merdtandlaln, cooperative allow­
ances. That II the equivalent of one half 
of the net profit. 

There are ttrtaln problema arialn,. 
Fint of an the deala are ao numereul It 
is dUftcu1t for the distributor to' let II. 
down Into the Itore. The Itore manaler 
may be confronted with 300 to 1200 
allowancel per week. And too many of 
these allowanCi!ft do not ask for any per­
formancej they are tran.lated imme­
diately into a price reduction. There Is 
a need for allowancea aupporte<a r.nd 
accompanied by sound men:handl.ln, 
Ideal, conCi!pts and matertata. Many re­
taUen do not know how the a1l0wance 
sy.tem worka and one of the reuona II 
that the manufacturer rarely teUI him. 

Now a word ahaut .. lelmen. Salu­
men are momlnl Increaalnlly appre­
ciated, needed and wanted within the 
retail food. SYltem. Not lon, ala it waa 
V\.1")' hard for a I8lelman to let Into a 
Mal." Ilore. Ho wu an enemy. Today 
he la .. friend. Think about your retalt 
covera,e and the thinll you mUit do 
continuously. There II Irowln,lnterelt 
In In-Itore promotional actlvltlel and 
lpeclal dllplayl for promotinl I8le .. 

CoaIumOrb .. 

Conaumerlam cannot be IlnoM and 
we have Iinored it for U!\'eral yean. 
Thll year In aurveylnl the fteld we find 
new attltudel developln •. There is lome 
favor for unit pricln, and thll fall. en­
Urely on the .houlden of th:: retAil It ore 

at their full expenle. Open coe! ' date. 
are favored becaule the manul1CluI'tr 
hal ,ot to do thi •. Nobody quite itn01i'I 
what nutritional ltandards are : ~ t, but 
Jt la looked on with favor. 

The marketinl director of on~ of the 
larlest chains was lemnl me J 151 the 
other day that atore manalen 8 1'" beln, 
alked more and more every day aboul 
the quantity of this, and quality of that. 
and whether or nol a product miltbt lit 
harmful. As an example, you Inay Itt 
In the newspaper where we al u nltion 
have lone crazy over colored paper, 
and yet you have rumon coming alan, 
sayln, that colored paper is harmful to 
our ayltem, to our water lupply, and so 
forth. Retallen do not know wh. t tbt 
truth I.. Manufacturen Ihould ltU 
them. 

New .tore conltruction II beln, 
Itepped up lubstantially. It hal betn 
Ilow for the lut couple of ycars but 
curTently new .tore conltructlon 11 up 
about 40% and major equipment people 
cannot keep up with demand. 

SupennarkelJ are ,olnl to be mudl 
lara:er: 25.000 .quare feet minimum to 
perhap. 40,000 to 60,000 Iquare feeL 
They attract more bUllnell and they Irt 
marc emdent in that thQY Increase the 
aver"e purchue. In ahart, the ave,..! 
cu.tomer prefen the lar,er Itore, Thb 
is a problem for the mlddlt-qteI 
Imaller luflt!nnarket. They mUlt han 
,reater variety. 

8 .......... 

In lummary: 
• The consumer wanla more food 

variety-IO keep the new productl ((IDIo: 

In,. Don' t pull back. Don't Itamlardizt. 
Don't make things too much 10 your 
IIkin,. 

• Keep your eye on conaumt':'bm.lt 
II merchandlaable. It lI,oad po' :cy and 
It aboWI a sense of mpomlbili' Y. 

• Promotional Priclnl will 1 '! with 
UI for poulbly two or three mOl ' yean. 
maybe lonaer. It Is Impoulble to SUC­

ceed In retail food selllni today Illhoul 
IL 

• General merchandilln, II :omln& 
Into the fteld very quickly. And t .ke-oul 

prepared toodJ II a part or our !utUJ!. 

• Convenience .torel are [ roVo'iN 
and orrer opportunity. 

• As bll,er Itorel let hille l, II be­
comel more dlmcult to call attcli lion 10 
.ny catelory or item. In-atore ml!rchlJ!' 
dlllni need.J more attenUon. 

• Finally, perhapi the dQ' Ia co~ 
when the old dream or buaineS5-U"" 
we aU work to,ether, that this 11 ,. 
world-II comlnl a loocl deal closer· 
Thll pula more reaportalblUty on the rt' 
laller-it pula more relponliblUt, 011 
the manufacturer. 

Comn' cnh on COimOI 
Jerry Henderson, coordinator of Cos­

II\OS fOI ~ Ing Soopen, describes the IYI­
tern II t !lOWI: Cosmos Ilands for com­
pulU 01 ·jmlntlon and simulated mod­
elln. 101 operatlnl lupcrmarkets. It Is a 
JOphllti r lIcd mana,ement tool uslnl a 
toITIpult r to program and laolate by 
,lore th~' merchandilln, InformaUon 
and hamllln, coats of producla and in­
ltUJ.ently putting them Into one report. 
It w .. denloped about 1968 by the Na­
Ilontl ASJoclatlon of Food Chains, and 
t!n thalns are testinl It on the firin, 
linea. King soopen wal one of the vol-

"'''' ... We look at our warehouse withdraw-
als.nd slore movement for every prod­
uct, and IIx our handllnl COIla In the 
mlChlne. Information Is assigned to 
tlth of thl! 10,000 Itema we are market­
Ini. Du lcally, we come out with a new 
ronc:ept in merchandilln, where we 
IctUal., dilrelard lroll marlins be­
taUJe It ia meanlnllell. We look at 
dUM product proflt after Incurrinl all 
handllnl .nd labor cosll In sellin, tho 
product. 

8-wulProgr ... 

So far the prolram la hllhly IUcce.'­
fWlnd Ihowd btln, new peaks of mer­
rhandlalnl etftdency to each .tore. With 
11 we ft(Ommend space allocation In the 
.tort to maximize profitt. We have a 
ralt.ory set up and merchandlle one 
produtt aKalnat another on direct prod­
uct prtlnt. We can see movement, and 
prolll for each item minul handUnl 
C'OIII ar.d relate one product to another. 
TbIJ II done on a Itore by .tore baalt. 

We I tt· a dlacount operation, operat . 
Iq w1thh a 21 mUe area. If we ellml-
1\Itfd 5 rjut-of.town .torel, we would 
hive In 1 l.5 mile radius. 

Inc!....., _ottoa 
Now t. to your Industry promotional 

Pft)Jrlnl we are trylnl to orient our 
rntrthal jisln, around the Individual 
tonIumt.-. We feel there II a definite 
tl'tnd Ir. l rdS convenience foods but at 
lhe 11m lime there II an tlemenl that 
.ant to ·.repare their own foodJ. There 
Is • ,trlll.,:: C'Onacloulnell of budlet and 
.~ IppLud your darn here. 

Abo n:cnUonert were Ihort cut meall, 
e.., ml .lIl1, co:.nvenlence. And we 10 
Iiont ..... it h thIJ. 

Joe Shutto menOoned .elllni at the 
1I0001e'o'el and I certainly a.ree. Your 
mu,.. promotional errort must be aimed 
It the cunlumer. CapltaUze on public 
l'IrU!neaa. 

No cenla-oft promotlonl ln Kin, 
Soopm at17 more. 

AI fOr COUPoni'll-we In no way UID­
roupoaJnl to the reliUve product 

, 

J .. SII .... of Shullo', Sul)l:r Mork.1 In Denver, on right, wo, one of the grocers on a ponel 
01 the 67th onnual ITIHllng of NMMA ot the Broodmoor Hot.1 In Colorado Springs. Fronk 
V. ltrl. of V.ltrl. Brokerage In Denv." shown with Joe, octed os the monufoctufI", 1I0 ison 
man ell th. meiling. 

we sell. We tum the coupons over to 
an a,ency who recap them and pay us 
our money for handling them. 

Concernln, free prldng producta­
most of the free priced loads that come 
Into our I teres are cut any way, so It 
Icems 11k" "oubte work. 

Macaroni Mak .. Out 

How does mataronl make out with 
Ipace aUontion? In the eight stOte. 
with Co.smos macareni has held Its own 
-It has not lost space It has not gained 
Ipace. 

What categoriel have gained? There 
are many, but outstanding Is frozen 
foods. It II ealY to take four feet away 
from dried beanl and give it to mllcll­
ronl but you can't lake four feet from 
bellns and l ive It to frozen foods. An­
other ("Iltegol)' with rapid growth has 
been Instant breakfasts which were un­
known five years ago, 

Commonhon 
Inltitutional Markoh 

Art Schaefer, Weltern Commission 
Company, sells thc Institutional market 
In the Denvcr area. He had this to say: 

• One out 01 three menls II entcn 
away from home today. 

• Everyone wants convenience today 
-from the coruumer to the chef. 

• The reltauranteur wanta color on 
the plate-sce what you can do to 
help him achieve this In your menu 
sUlielUons. 

• The reltauranteur Is conccrned 
with rlalnl costs. Lobster haa gone 
from $3 per pound to $5.60. Maca­
roni on the menu takt,1 the pl'C!S­
sure off hllh meat prlCi!s. 

• Don't IUnt on quality. Tho diner 
may not know the brand he Is eat­
Inl-a poor product makcs a poor 
Impression. Do a goOO sampling Job 
with good quality. 

GIOCOry Gap 
Food shoppers don't need a ,overn­

mcnt agcncy to tell them what Is In­
creallngly clcar: food prices are loaring. 

Bureau 01 Labor Statistics show this 
comparllon for selected commodities: 

June Jun. % 
CommocUtr 71 8S Up 

Corn Oakcs (12 oz. box) $ .34 $ .29 17 
Whltc bread (lIb. 1001) .25 .21 19 
Round steak (lIb.) 1.38 1.12 23 
Hamburger (lIb.) .69 .52 33 
Whole fl}'cra (1 lb.) .42 .41 2 
Tuna fish (7 oz. can) .'114 .32 38 
Whole milk (~ gol.) .59 .46 28 
Potatocs (10 Ibs.) 1.00 1.23 -19 
Orange Juice (6 oz. Iroz.) .23 .22 6 
Grade A large eggs .4B.48 0 
Coffce (1 Ib, can) .93 .83 12 

A year ago, egiS could command 
about 80 cents 0 dozen In most super­
markets, a price so attractive that fann­
ers tried to raise more layln, chickens. 
The Increaled lupply hRS drallcd prices 
down to their current 4B-centlevel. But 

(Continued on page 14) 



Ah, Milano, the world owes you much . 
For your Leonarqo Da ViIici. 
Your La Scala Opera House. 

Your lofty cathedrals. 
Your spaghetti 'and meatballs. 

.' 
In " I. architecture. music and foods. tbere are 
1O""th1egathollallans do botter tban ooyon. else. 

5,· Jgbot« to one of tbem. 
f.:.d 80 are all tbe otber good thlngo they make 

. from pasta. That'a why more than 200 companies 
. 1101:1. 55 countries have come to Bralbantlln Milan 

to IJurcbase more than 870 automatic pasta ox­
IruSlon llD~ •• Companies from France and GermIlDY. 
!ngh,nd •. HoUand. ,opan. Brs.lI. and Porlugal. 
Even from Ru •• la. 

But you "don't have to go to Milan. Because, 
'.Ii! 
'I 

Milan has como to America. Now BralhsDtlla aDO 

of tho Belect group of food machinery companies 
88soclated with Werner/Lehaf8. and Us 50 years 
of experience and hard-won expertise are no 
farther from you tha:'l the closust phone. 

n pasta Iso't your dish. call on U8 anyway. Wo 
also doslgn, manufacture, and service equipment 
for tho snack, baking, candy and packaging Ina 
dustrles. and can draw on tho talent and knowa 
how of companies rrom all over the world. 

Together. we can do almost anything. 

"' WERNER/LEHARA 



Trendl In Dry 'a_ 
(Continued from pale 5) 

lalle Cane.pta for 
Nutrition Edueatlan 

lent a ,tllimprovement-a demonatra· 
ble ond merchandl,ln. "canaumer plua" 
that the consumer wll1 easily recognize 
upon ule-a .a1u. over and above what 
ahe formerly hal been ualna and not 
Just 8 similar product with the wonll 
"new" or "improved" on the label. 

While 1 am no expert In the field of 
promotion, 1 know that t~e fasteat 
growing selment of our population It 
th!l 20-35 ale lroup-the ale where 
famUles are formed and household unit. 
are eatabU.hed. The.e are the people 
who .hould be educated to use your 
producll In order to Plure an aceeler­
ated and conUnuou. lrowth for your 
IndUitry. 

developed by InI '!roRency COlll l dllfr 
on Nutrition Education 

Thl. particular desire by the can· 
sumer tor "better" products II not coa· 
8Md to convenience type productJ but 
ailo exl,tJ on new or Improved branda 
lener.lly, a. shown on this chart. Bued 
on a composite trend or 1t1 new and/or 
improved branda marketed naUonally 
prior to the .tart or the .tuciy, we lee 

that cOnlumer ulel or these brandJ are 
up 51 ~ In a two year perlod.-The evi· 
dence polnlt 10 Itronaly In thll dlrec:Uon 
that we hllh!, reeommend your inn.U­
,aUon along \hese Unea. 

Tho ru .... 
So much tor hl,tory,-What llel ahead 

tor the Dry Palla Industry? 
M a company, we at Nielsen are not 

In the bu.lneu of fore.eeln,lhe future. 
Our functJon II to meuure and ana11ze 
what ha. already transpired. But u one 
wlJe man onte .. Id- to better foretee 
the future we mull ftnt undentand 
hl.tory. 

We believe we have here thIJ momln, 
made a fair appralAl of the recent put 
and ahould at lea.t, be able to project 
our future throulh the next 5 yean. In 
thiJ endeavor we have .ome help. 

The Department of Commerce has 
been quite accurate with thelr ahort· 
ranle projection. and thry e.Umate that 
"Effective Buyln" Income" will reach 
$.70 blJUon in 1975. That repruentl a 
27~ Increase over 1970. 

Under .lmUar condltiona to today, 
that would put total food .tore ule. In 
the neighborhood of ,104 billion ju.t " 
yean from now. 

Household. will Increale at a slower 
rate but should tolal 88.2 mUllon in 
1975. Unless the rate of we per houle· 
hold for Dry Patta Producll chanltl 
dramatically from that lndlcated for 
each year alnce t967, It ahould be an 
euy matter to e.timate total cate vol· 
ume for the Dry Paata Market for 1970. 
1t ahould be to'%. hllher than In 1970 
at approximately 54 mUllon cue .. 

If this seem. like a rather mooed In· 
crease to lome of you, it La nevertheleu 
what I see In my cryalll ball. 

Any trend, however, can be improved 
with the help of determined people. The 
fact that you have an AuoclaUon of thlt 
kind I. an Indkation that you IJ"8 aU 
tntere.ted In solvlnl common lnduatry 
problems. 

1 have no doubt that you will exceed 
my predlctlona for 1975. 

Good Luck to each of you. 

(Continued from pale It) 

already farmen are bellnnlnl to cut 
back. A dOUR Orlcle-A larle elll were 
1e11lnl tor around 40 cent. u recently 
a. May. 

Tuna flah apparently II headed .un 
hllher allO. Shoppen, dI' l\lIted with 
hllh meat price .. tumed to cheaper ftIh 
dish e •. But the Increased demand bid 
up the price about 10 per cent In recent 
montha, and further booala are expected. 

While the supplles ot wlellblel and 
frulll are auft'lclent to take care of the 
current demand-helplnl to keep price. 
atable-Increased ralel for tnln and 
truck shlpplnl wW add to the coat any. 
way. 
• .......... TI .. 
• Shop with a lial By planrunl meala 
and buyin, only the Items that wiD be 
uaed, moat .hop-:'-"n can trim 10 per cent 
from food cotU. 
• Ule newapaper ads to mop for the 
be.t bara:alna. -----
SlIIart Shappe. FGad Guide 
Doll, Food __ ..... rood a.,. 
MIlk a..., Fluid mUk 
Oally milk tor Ice milk 

everyone. Cotllll! cheese 
NMi Group EllS 
and meat alter· Broller.fr)ren 

nate. Dry peu &: bealll 
two or more lerv· Peanut butter 

Inl' daUy 
Frult UId v_ 

• liii0 a ..... 
four or more lerv­

Inls dally 

llrood II Cenol 
a ..... 

four or more terv· 
Inl' dally 

Olh .. Foodl 

Fre.h local vele­
table • 

Canned. bean., 
com, peachea 

llllllnt mashed 
potatoe. 

Enriched. bakery 
producta 

EnrIched pula 
producta 

Salad or eooklnl 
011 

"A lcod diet depends on the foocia you 
select to eat, not the amount of money 
you have to tpend." 

1. lCu.tri11oa la 1M food you .. !. and 
bow .ts. bod, uses II. 
We eftt rood to Jive, to Irow. to keep 
healthy and well, and to let fnerlY 
for work and play. 

2. Food II m..s. up of dUhnnt nubl.Du Deed'" 101' growth and htaUh. 
• All nutrlenll needed by the body 

are available throulh food. 
• Many kind. and combinations of 
· tood can lead to a well·balnnttd 

diet. 
• No food, by ltaelt, hu all the nutrl­

enll needed for full growth and 
health. 

• Eath nutrient has .peclftc UIe' In ,h. body. 
• Moat nutrienla do their best work 

In the body when teamed with 
other nutrienta. 

3. All pmoaIo IIarougboul W., ban 
lINd 101' ........ 1lUl:J'UDta. bllt In 
• ..,tao .......-
• The amounts of nutrients needed 

are Influenced by ale, leX, . Iu, 
aclMt" and atate of health. 

• SUlle.Uon. for the kinds and 
Imounll of food are made by 
trained aelenllata. 

4. T1M .a, food Ia Jaaa,dltd bl!lu.DCtI 
............. of _Ia foodl.ib ..to"._ ............ 
• HlndUnl meana everythlnl: thlt 

happelll to food whl1e it Is heln, 
arown, processed, stored, awl pre­
pared tor eaUnl. 

Ko ... " NGadIn 
Sam Yanl Noodle Company of ::;eoul 

make. I variety of ready tried ! ~, t.nt 
noodle •. Paclcaled in aUracUvel}' itho­
lraphed, .m .. ll plastic bala, the n '.!dles 
are aeeompanled by a packet of r ·ton­
amullble AUte. These product~ hl\'e 
been exceedlnlly popular. 

The company la experimentlnr ... i th 
amino acid (lyalne) fortUlealion r ( the 
wheat that Is wed for makln,' the 
noodlea. USAID II neloUatlnl with th~ 
company to provide fortlfted nood ! ~1 • 
reasonable cost for tchool lunch pro­
IrllIlI. The level of COnlumer Dc.''fpt· 
ante of thele noodle. II mOlt ('f lnan:' 
able accordlnl to Robert 1.. Freerlman. 
I.eacue for InternaUonal Food Educt· 
tlon. 

Hatlanal Maca_I W,ek 
"Maca_I II NUIII'" On'" 

0ctaIIer 7·16,1971 
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The Occupationa! Safety & Health Ad 
AHects Youl 

b, Hallllcl T. Hal"."",. Gene .. 1 Coun .. l. N.M.M ..... 

no Law 

The Cantrell hal decided that a hu,. 
new Federal Burnucracy 11 neeeuary 
"to UlUre • • • every worklnl man and 
woman In the naUon taft and healthful 
warkin. condition. and to preterve our 
human relourceL" Unable to make up 
ill mind .. , to whether the Seere:tary of 
Labor or the Secretary of Health. Edu· 
cIUon and WeUare (HEW) should have 
the reJPOnalbWt,. of admJnlJterin. the 
Act, Conlrtll divided the reaponalbWly 
between them and BOTH wW hIVe "in· 
_pectlan teamJ" roamln, the naUon 
lookln. tor violatiON of new Federal 
Slandlfdl tor watkin. conditions. 

In order to keep the courb from bein, 
further cluttered with dLlpute cue .. an 
OecupaUonal Safety and Health RevJew 
Commlulon 11 ettabliabed. to hear com­
plllnll and luue orden, review at 
which may be taken dlreclly to the U.s. 
Court of Appeat.. It II • brand new, 
independent Federal AeaRC)" lbat wUl 
of eoune have thouaandl of employees 
within a few montha or yean. 

The Act allo e.tabUshe .. within the 
HEW, a new NaUonal Imtltule for 
Occupational Bafety and Health to de-­
velop and e.tablbh recommended occu­
patlonat .. fety and health atandardJ; to 
conduct research and experimental pro­
I1"8mt to develop criteria for new and 
improved job .afely and health atand­
anb and to recommend to the Secre­
tarie. of Labor and HEW new and Im­
proved It.ndant .. 

There I. even a new NaUonal Com­
mlulon e.tabUshed on State Work­
man'. Compelllation LaWl, whOle Job It 
11 to evaluate Slate workmen'l com­
penaUon Jawl In order to determine it 
luch laWl provide an adequate, prompt 
and equitable I)'ltem of compenaaUon 
for Injury or death arislnl out of or In 
the coul'le of employment _RoguI_ 

On May 6, the Secretary of Labor 
publl.hed In the Federal Repter hla 
proposed reCUlatiom on "Inspection .. 
Cllatlon. , Proposed Aueument of 
Penaltlt .. " Labor orJanlzationa and 
buslneumen have 30 day. In whIch to 
ftte comment. thereon. attu which the 
reptatioN wW ~me effective •. 
prob.bly about Juir tat 
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_T. H......., . ......,. .. _......­
p~ oJ .0&.. Every employer la 

required to post a conapleuoUi noUce 
(to be furnl.hed by the OccupaUonal 
Safety Ie Health Admlnlatratlon-De­
plrtment of Labor) In a prominent 
place, Informlnl employeea of their pro­
tecUom and obUlaUona under the Ad 

When the employer hu received 
cople' of the Act and applicable lIfely 
and health atandardJ, he mUit mate 
them avallable to an)' employee upon 
requelt on the aame day requeJteQ and 
durin, workin, houra. U IUeh pennlJ­
.Ion la dented durin, the worktn, houn, 
the employer must IUppl¥ the lntorma­
tlon requested after worldnl houn on 
the lime day or at another Ume IUitable 
to the employee. 

1ft 5 "MIl CompUance Ol'ftcen are 
authorized to enter without delay, and 
at reaJOnable time., any place of em­
ployment to make a normallnapedlon. 
They ma.v lnaped all pertinent condl­
UOftl, .t.nll:ture., machine., apparatua, 
device .. equipment, and may queJtion 
privately any employer, owner, opera­
tor, alent, or employee. They also may 
review any recorda required under the 
Ad and any other IUch reeordJ relatinl 
to occ:upaUonal safety and health. 

The de.I,nated alent of the Health, 
Education, and WeUare Secretary I. 
UkewiJe authorlud to make lnapec:t1oftl 
and question employee. ftnd employera 
In order to carry out HEW'. func110n 
under the Act 

AdftbCe 110&. of IupectioftL Only 
the Area Director can live advance nOo 
tlee of an In.pecUon. However, odvantt 
notice may be liven In the followlnl 
JltuaUon.: In clle. of Imminent danler 
to live the employer an opportunity to 
abate the danler u quickly a. pon lble 
or where the Impedlon will be con. 
ducted after relular buslneu hoon Of' 

In drromalanee. where apec:1al prepan. 
Uon. are neceuary for an InspecUon. 

Advance noUce alao may be alven 
where feuonabIy n~ ... ry to assure 
the pretence of repretenlatlve. of the 
employer and employee. or appropriale 
peraonnel needed to aid In the Intpeto 
tion. 

r" lloa. Compliance omcel"l h.ve 
the authority to take photolnphl and 
Ample .. and employ other reasonable 
lnvesU,aUve technJque •. 

When maklnl In.pectlon •• the Com· 
pliance Olll.cer I. required to present his 
eredentlalJ to the hllhest omclal or em· 
ployer available and explain the genenl 
nature and purpose of the In.pectlon. 
and Indicate those reeordJ he wl' he. to 
review and employee. he wlahe. to 
que.tlon. Such desllnaUons will not, 
however, preclude aeee .. to .ddillonal 
recorda or queJtlonln, of addlUon~ l per· 
JOnJ U reqUired. 

'"Walk Arowul ... A representa::ve of 
the employer and reprftentaUve 1I 'lthor· 
l.zed by the employee .. each .ub; 'ct 10 
the approval of Compliance omcr. · miT 
accompany the lnapeetor durin.' anr 
Inspeci1on. 

In place. of employment whel'': em· 
ployeet are repreaented by d l /! ~rent 
repreaentatlve., a dJ.fterent em; I01H 

representaUve for dUt'erent phc~'1 of 
the IftlpecUon I. aUowed. In adoitlon. 
more than one employee representative 
may accompany the Compliance Officer 
durlnl any phue of the In.peethlO, 

CoaIuJ.IaIIoD wUh r=p' i .... Durin' 
an lnJpecUon, any employ" may con' 
Iult with the Compliance Ol'fteer III pri· 
vate, Where there 11 no authorUed tm' 
ployee repruenlatlve (no union), the 
CompUance Ol'fteer ml)' conJUlt with a 
reuonable number 'of employee. con' 
cemlna Afety and health at their work, 
place .. 

~u.......~ .. _ ............................. "-,,,: __ - ___ ~_ ~.~ .0 4 _ ' . •• ' -, 

AllY nployee or employee repre­
RIltlth m.y request an In.peetlon by 
elvin, \ itt.en notice to the Area Dlrec­
Iiii'. A ,\otice should .et forth the 
,round:. .or 11:"1 nollee, whether It con­
tend a . Imminent danler and what 
ittpa th ~ '!mplOYH hu taken to rectify 
the cor.dltton. The notice .hould be 
aJ&ned Ly the employee or employee 
representative, and a copy must be pro­
ridtd the employer by the Area Dlrec· 
tor before InspecUon. 

U the Area Director lind. that a cita­
tion 11 not warranted, or that there are 
no reuonable trOundJ for an ImpeeUon 
rtqUtIted by employee .. he will noUfy 
emplOJeei or their repreMntative In 
writhlJ of the reuon for not luulnl a 
dtatlon or not c:onduc:tlna an lnapeeUon. 
'I'bI emplOJetI IIlI7 leek revlew by 
stathlJ thetr view. In wriUnl to the 
RocI<mI AoIJnIobIral ... 

c:.daII-. .. ' 5 un Upon eon­
dlllion of an lnIprtetJon, the Compllance 
otIker wID meet with the employer and 
informal" advlte him of any apparent 
Will or health violatlonl dlJc:lOled by 
the 11lIptCtIc.n. In the ease of Imminent 
danaer. the emplO)'er 1t requlr"K to 1m­
ru~ltly abate the dan,er. 

H hI! does not do lOt the CompUance 
omen i. requ1red to Inform atreded 
emplO1te. and adv1te the employer that 
he (the Compliance Oftlcer) .. recom­
rneftd1na dvU action to restrain luch 
pracUce .. 

ObJecHOQ 10 r S IL_ If an em­
ployu rcfUJel to permit a Compliance 
OfIker t l) Clr17 out a nonnal1napec:Uon, 
the C<l:- , Uance OfBoer .. required to 
!nunedi ·. ~ly report wch retuaal and the 
ItOWlct riven by the employer to the 
Alta . 'edoT, who, alonl with the 
Rt&lot, Admlnlatntor, wm promptly 
Iftk c. ;lulsor7 procea.. 

CUt \.Kodc& lnIpeetIon reportJ 
wLU b. lvlewed by the Area Dlrec:tur. 
U i vi· :Iozuecommended bl the Com­
Pllane Orncer la " upheld, the Area 
Dlrtcl wW !uue. to the alreeted em­
plO1er d taUon or noUc:o of de mlnlml. 
(mlno: '/lolaUon. 

Clbi l (.I na wW detail th, eundltlon. 
and cb·urnstanea of the vlolaUon and 
~ • fl':llOnable Ume tor abatement of 
the Violation or vlolaUoDJ. When a clta­
llCQ or noUce .. JDMt, ... Inlt an em­
plOJer, coplea wID be Mnt by certlfted 
In&lI to the 'CTD,plD)'" or employee repre-
1tn.1IUve wb, requested the 1napeetlon. 
:: luUlnce,Df a cltaUon or noUce don 

co""Jtu ~. ~ .\ determlnaUon that 
tber.1s ~~'Iloa 'ullleu the employer 
laIla.to C'OtI.tea' It . , " 
~~~~Orl ccacurnnt with 
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the luuanct! of 8 citation, the Area 
Director I. to notlly an employer by 
certlfted mall either that no penalty II 
proposed or the amount of the penalty 
or penalUe. (up to $1,000 per day for 
non compllanee). 

In Oxin, the amount of any proposed 
penalty, due con.lderatlon will be giVen 
10 the . ize of the bUllneu of the em­
ployer belnl char,ed, the gravity 01 the 
vlolaUon, the good lalth of the em· 
ployer, and the history of prevlou. vio­
laUon" Employer! recelvlnl notice of a 
cltaUon must po.t the noUct! on a bul­
letin board or prominent place In earh 
workln, area for a period of 16 worklna 
day. or until the haum I. abated: 

CoDte.la belon Commluloa Every 
employer receiving a rltatlon. or notice 
ot a proposed penalty, haa the rlaht to 
contest .uch proposau or citation. be· 
fore the OSHA Review Commlulon. 
The employer can noUfy the Afta 
Director that he wlshe. to contest either 
the citation itaelf or the penalty result­
In, from he citation. He mu.t do JO 
within 16 day. from the date of the cita­
Uon or propoJed penalty notification. 

If the employer fall. to ftle a notice 
of Intention to conte.t within the 15-day 
period, the dtaUon and the proposed 
penalty will be deemed a flnal order of 
the Comml.slon and not subject to re­
view by any court or agency. 

raUlln 10 Cornel a VloiatioD. If an 
employer fall. to correct a violation 
within the period permitted, he wl11 be 
notlfled by the Ma Director of hi. fal1-
ure to comply and an additional penalty 
may be bed alaln.t the employer. 

The employer hu the rI,ht to conte.t 
an additional penalty before the Re­
view Commlulon within 15 day!! of re­
eelpt of the proposed additional penalty. 

EI...p1or" Cont..u. Within 15 work­
inl Llay. 'oUowin, iuuanc:e of a elta· 
tlon IIxIn, a time for the abatement of 
a vlolaUon, any employee or employee 
representative may file a notice with 
the Area Director alleglnl that the 
period of time ftxed In the citation for 
abatement Is unrea.onable. 

Followlnl the Issuance of any cita­
tion, any employer or employee may re­
que.t an Informal conference with the 
Relionel Administrator for the purpose 
at demonstratlnl the need for reinspec­
tlon or otherwise achlevinu a settlement 
of the loue .. 

A "Handy Reference Guide to the 
OccupaUonal Safety and Health Act of 
lWlO" I. published by the Department 
ot Labor. It 1.1 mud r.adlng for every 
employer In the U.s. Retain it In your 
fUe. for future reference. 

Safety Equipment Catalog 
A new D8·page Salety Equipment 

Catalog, IncorporaUnl hllhlllhll ot the 
new Occupational Safety and Health 
Act, hal Ju.t been publi. hed by General 
Sclentiftc Equipment Company, Lime­
kUn Pike and William. Avenue, Phila­
delphia, Pa. 19150. 

The theme of thl. catalog Is "Preven· 
tlon I. More Economical Than Cure" 
. . . Safety Equipment I. truly vital to 
.ome ".000,000 bUllnelS establishment. 
and 50,000,000 workers in tho United 
States. 

Thl. new catalo, represents a com­
prehensive .ource book for safety en­
,Ineer! and mana,en of industrial 
plantl. II lIIu.trate. protective equip­
ment for plant employee •. G·S Safety­
Rated Product. wUl provide safe, de­
pendable service In the apeelftc applica­
tion. for which they have been carefully 
de. lantd. 

In conjunction with the publl.hln, of 
thl. catalol, Otner.,1 Sdentlnc hal insti­
tuted many new Innovatlona that permit 
them 'to .hlp mOlt orden on the .ame 
day they are received from their greatly 
enlaraed warehou.e. 

Included too, in this new catalog, 
Oenerol Sclentlftc orrOr! a profeaslonal 
guidance service. When there Is doubt 
a. to which product Is besl for partlcu· 
lar requirement., the company wl11 
make recommendations to determine 
particular safety needs. This service it 
offered without obligation or cost. 

For free copy of this now catalo, No, 
OS·371, write on your letterhead to 
General Scientific Equipment Co" Lime· 
kiln Pike and WIlliams Avenue, Phlla· 
delphia. Po , 19150. 

!~.-"~""~_~"""'_"4' . __ ~'~'4 .~'~,,"~ ,..._~._':_'_ ..... ~ " -;; .. "1,'" " " ' ,"" , 
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In Semolina and Curum flour, quality has a 
color. Pure, flawless gold. The color of King 
Midas Semolina and Curum flour. 

It's the color we get In Semolina and Durum 
flour because we begin with the North Coun­
try's finest Durum wheal, and mill It In facilities 
designed specll/cally for the production of 
Semolina and Ourum flour. 

II's the color you get In pasta when you begin 
with King Midas Semolina or Durum Uour, and 
It's your assurance that you've got the right start 
toward pasta with fine eating characterist ics. 

e 
10 

And from the t ime our golden King Midas 
Semolina and Ourum flour start on their way 
to becoming your golden pasta, Peavey Is fol­
lowing through with the fastest, most reliable 
serv ice possible. And we're working to be 
better. Our new King Midas Semolina and 
Durum flour mill at Hastings, Minnesota, rounds 
oul a distribution network second to none. 

It still comes down to this . We want you to 
keep putting Peavey In your pasta ... right 
along with your pride. 

King Mldal Semolina and Durum Flour from Peavey, for Palla with 
"The Golden Touch." Pur. Golden Color. Great Eating Characterlltlc •. 

, 
At the new Peavey mlU In Hast· Ing and filtering processes thet 
Inga, Minn. , as In all the King make Ourum run on a Semolina 
Midas SemOlina and Ourum lIour mill something special •.. proc· 
mills, Curum wheat rece ives all esses that mean pure, golden 
the extra mi1l1ng, cleaning, purify- pasta with fine eating character· 

Istics. And at the peaver. mills, 
automation 01 virtually a I proc­
esses means Ihat quality levels 
are maintained - all the way. We 
wouldn't tlave it any other way. 

Peavey Company Flour Mills, Minneapolis, Minn. 55415 

~~ ... PEAVEY COMPANY V Flour Mills 
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MleN.D.e lI_rch Unit 
Microwave heaUna I)'lteml tot' re· 

Harth and plJot plant UN now are avail· 
able al llandard equipment, trom CryOa 
dry, to meet the f .. t ,rowlnalntereJt in 
commercial UJeI of microwave heatln •. 

Thil II the tlnt R&D equipment. tor 
mierowave heaUn, on an indUltrial 
atale that is readily avanable on an 
almOlt orr.the-Ihelf bub. statu CryOo 
dry. For a wide variety of appUeaUom 
they olTer liz Jine. that have been field 
proven for yean. _D. 

Many IndUilriel Intere.ted in lncor· 
pontin, mlerowave I)'lteml have tried 
ruearch and pilot plant work uftn, 
home/rntaurant type microwave ovent. 
But when Jevere problemJ developed 
with uniformity of Ileld and laek of 
eonveyorb.aUon the project. often were 
dropped. 

Cryodt')"1 R&D unit. are larle 
enoulh, and COftveyorlud, 10 thlt theN 
problem. are minimized and thUi can 
live a true telt of commerclal IUle Ute, 
accordlnl to Cl')'odry en,tneen. 

Commoodallon 

One user of a Cryodry pilot plant ex· 
plalnl: ''The larler the unit In eontlnu· 
(oUI operation, the lreater the averallnl 
effect 10 that the IUPPOled problcmJ dll· 
appear. A decent piKe of pilot lUte 
equlpmcnt telll what happens on a can· 
tlnuoul balla becaule many of those 
frultraUnl little probleml with domel· 
tic atale unltl limply dINppear." 

Cryodry Corporation, a lub.ldlary of 
Armour and Company, II leneraUy 
recolniled .. world leDder In the de­
velopment of continuoul proceu mlcfO<o 
wave heatlnl sy.teml. 

For more information write Cryodry 
Corporation. 3111 Fostoria Way, San 
Ramon, Callfornla 94583. 

Golden Gnln Macaroni Company hal 
purchued a .3,000 !qUire foot bulJdinl 
for more than $500,000 In the Southern 
PaciRc Tract at Certto. and Lewlt In 
Anaheim. it h .. been announced. 

The buUdln" which Golden Grain 
will UJe .. a packaaln, and dlltrtbutlon 
center, 11 located on a Jev£n acre lite, 
HId John O. Lewl .. vice-prealdent of 
the Seeley Company, .peclaillt. in .. Ie. 
and leue. ot indultrlal property. 

RouottI Join. IIlegel 
Charles C. (CR) Rossottl, chHln '" of 

the board of Rouotti LUhoaraph \ 'rpo. 
ration, has alreed to Join Rlelel I per', 
Packaalnl Division. The aart· ment 
brinal Rie,el the ri,hu to the R, ;sotli 
name and the "Rossottl Packaaln; Sys. 
tern." ROIIO'tI'l Illes and mDtketin, 
staft will become Rteael ' emploYl:cl. 

Mr. Rosaotti and S. C. Lea, Rielei'. 
vlce-pre.ldent, Folding Carton., puinled 
out that Rleael'. plants in Newark, N.Y .. 
neal' Roche.'er, and In St. Louis would 
manufacture for Rossottl'l CUl tOmtn.. 
"I'm pleaJed," Mr. Roaaotti aald, "b,. 
('aUie Rleael haa a depth of capabilities. 
Both foldln, darton plant. Ire modem 
and emclent and capable of produc!nl 
the Ronoth Packa,lna System. Rlelel 
I. plrtleularly .tron, in ,raphlc dellan. 
packaglna machinery and I)'.lem. de· 
\'elopmenl FlnaUy, the number 01 
major ftmu who are Jon,·term RJ'lel 
cultomen Indlcatea a Jervice and qual­
Ity level that will benellt ROIIOUl cwto­
men." 

Mr. Lea added that extenalve work 
had been done by Rleaera ule. Iftvlce 
and manufacturin, ,roup' to prepare 
for the RosaolU bUllne ... o.w,e are aware 
ot the needl of Rouottl cullomen; W! 

expect to be able to handle their re­
quirement. elftclenUy and rapidly. I be­
lleve our plant locationa wlll beneftt 
RonoUI cu.tomen." 

The Rosaottl Packaain, Sy.tem II • 
deli,n and manufacturin, technique for 
lar,e minimum runa thlt Roucnl hit 
perfected over the yean. Min)' Ro.ssotU 
cUltomen-primarUy in the mn·:oroN 
and frozen food Ileld-are usen r! car· 
tona produffi:l by the I)'llem. 

Boyd Hlalw of the Los An,eIe •• 
baled. Seeley Company represented the 
JeUer, Mead Land Service'; Inc .• a tub· 
a1dlary of Mead. Corporation, while Jack 
Mandlao of AutUn Propertlu Company 
represented the buyer In the lralllle­
tlon. Golden Grain 11 movin',ILllOUth. 
em Callfomla dlttrlbuUon center to 
Anaheim from ' a previoUi locaUon In 
Commerce. A packaaln, operation will 
be elt.blllhed. In the new .lte In the 
near future. 

Rleael plant. will bealn to ! rvlce 
. Rosaotil cu.t9men .lmmedlafely The 

HoiaotU plant In North Beraen, N . will 
be phued out of producUon. 

letty C_ker Spaghetti Sauce 
General Mill. ha. introduced three 

Ipalhetll Nuce •. In reaional market.. 
BeHy Crocker American Style .palhetU 
sauce II avanable In mUlhroom, meat· 
leu, and meat navored varieUel, In 
wlde·mouth Jan. The product I. beln, 
marketed in BulTalo and SYRCUJe, N.Y.: 
Chh:a,oj Milwaukee; DaUa. and Fort 
Worth, and San Dle,o and Lol Anlelel. 

Ne. Add .... 
ADM MJllin, Company h.. new 

0"'«1 at Suite 100, Fox Hill Olftce 
Bulldin,. 4MO .We.t ,109th Street, 
Shawnee Mlalon, KanlU 66211. Their 
mallin, addrea 1. Box 7007, Shawnee t 

Mlulon, Kanau 80207. Telephone: area 
els • 381·7400, 

.' 

Microwave drying, the first really new development In a long lime, has been quietly proven 
by lOme of the largest pasta producers. 
• It dries ten times faster. It uses 1/5 the apace. It reduces dryer maintenance to 
about one hour a week (all stainless steel) • IIlmprovea product quality. It can double 
or triple production • Lower capital Investment. It generally can be Installed without 
shutting down the line. Are you ready for It? 

~. 
CRYODRY 

CRYODRY CORPORATION 
A tub.hlll!)' 01 A,mou, and Compln1 

3111 Fostoria Way. San Ramon, Cal. 94583 
415/837-9108 
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Excellent ClOp P .... ,am 

Current Upper Mldwelt .mall ara1n 
prospectl are eXCi!lIent and above aver· 
ale yield. are likely tor .pMn. bread 
wheat, durum. oats, barley and rye in 
practically all area., accordlna: to Vance 
V. Ooodtel1ow, executive vice president. 
Crop Quality Council, Mlnneapoll •. 
Wlnler wheat production potential. are 
excellent In South Dakota and IDOd In 
Montana. 

Moisture lupplies, plentiful virtually 
aU seaton, continue .ener.lly adequate 
In North Dakota, Minnuota. the Red 
River Valley, and mOlt of South Dakota. 
However • • oil mol.ture ,. ahort and nin 
I, needed In IOUth central South Dakota. 
In Montana rainfall .,tlounb have 
varied more than other areu. SuppUea 
are mostly adequate in eotem Mon­
tana. but are beeomln. crlUcall¥ abort 
In the Tnanale aru north of Great 
Val1t. caUJln, .pM, rralnI to lUft'er. 

Oraln development aveniN Ili,btq 
ahead of nonnal in the Dakotas and 
Minnesota a. of July 21. Sw.thIn, of 
barley wal well underway from South 
Dakota and .... elt central lIlnnuota 
northwarrt to central portion. of the Red 
River Valley. Winter wheat harvest wu 
nearly complete In .outh central South 
D.kot. and ,ettln, underway In Mon· 
tan. around Dlllin.1. 

Goodtellow •• Id moderate tempera­
ture •• nd Umely molature durin. the 
lalt week In July and early Au.tut.llur­
In. the critical 81lln. period for IPI'InI 
.ralna, would be vitally important in 
maintalnln, present exce11e:nt produe-­
tlon potentl'" in North Dakota and the 
Ri!d. RIver VaUey. 

MOAt North Dakota 'PM, whe.t, 
durum, barley and .,.t nelda now raDle 
trom mUk to early, douah acrou the 
louthern hall of the ltate. Crop. are 
mo.t advanced 10 the lOuthern Red 
River Valley, where mBn¥ craln Jlelda 
are In the dou.h d •• e and swathln&' ot 
barley 11 wldupre.d, In northern North 
Dakota .mall araJftI ran.e trom head .. 
In. to berry formlna. 

H.a., Iluda 

North D.kota .prin, wheat .tanda are 
heavy ond extremely uniform over ,,-ride 
areal. Belt Itandl are in northwestern 
border countlel and the ea.tl'm half of 
the Itate, Wheat heada are of .ood w, 
wJth many 81Un, extra kemela. Harved 
ot Iprln, wheat mould belln In south­
ern North Dakota about the fint week 
In Au",lt. 

Durum wheat Itanda In North Dakota 
are excellent. In the heavy produdna 
Tri.n.le areD north of McVille, Devill 
Lake and Lakota maturity averaaell 
about nonnal: however, a wbatanUal 

portion of durum lIelell here were aWl 
in the boot Jtqe lut week. EarUer 
durum .tanda tanl_ from dower to 
bony fonnln • • 

South Dakota wheat producUon prot­
pecII ..... colle.land poaJbb' the .... 1 
tince INa. Winter wheat ylelda of S5-4O 
bushels are common in IOUth central 
and weltem &reU. Many aprln, wheat 
and durum 8elell in northeutem lee­

tiona are expected. to yield U.30 
bUlb .... 

Northeutem Montana apM, bread 
wheat and durum proapedl are better 
than averaae, Maturity at the .. c:ropI 

now nnau from berry formlDl to m.11k, 
and )'Ield. ot 15--21 buahels are expected. 

LIoIot .... 
Cere.l nuta throu,hout the Upper 

Mldweat are ,ene.rall¥ Uahl and are not 
Ukel¥ to be an Important factor in anal1 
araJ.n production lh1I ),ear. HOWlilver, 
leaf IpGt d1leue. are common on apMa 
araln.a and. with present lenerally fav­
orable molature condlUona. they are 
Ukel¥ to increue and ml¥ take lOme 
toU, 

Plenty In PlOlrie PlOylncH 
Accordln. to a preUmlDluy eaUmate 

luui!d. by the Dom.ln1on Bure.u of Sta .. 
tlatlcs. tannen In the prairie province. 
increued acrea,e IOwn to aU wheat in 
Canada tor the UI71 crop by 9". 

The an wheat acrea,e In the pra1riel 
II eatlmated. at IS. 700,000 Icret, com· 
p'''''' with 12,000,000 In linD. AI the 
lime time, aeedUn .. were well below 
the 1969 total of 2.,400,000 and the 
1980-89 avel'llie of 27,002,800. In fact. 
except tor II10, It would be the a:malleat 
wheat acre ••• in the pralrla; lInee IMS. 

The prairie wheat aeedllnp fo' Ifll 
include an .. tlmated 2.460,000 I e ~I of 
dUNm wheat. down 20~ trom 3,t,. :;,000 
a<:rel planted for 1970 and COlll ll a rtd 

with 3,154,000 In 1969. The 1960-611 .lVer. 
a.e durum wheat planlln,. well! 1,870,_ 
000 arras. The durum acreage for 1871 
Include. Salkatchewan, 2,000,000 ncru, 
compared with 2,500,000 la.t )'eur. Al­

, berta, 310,000, conp.red with "~O,OOO in 
the previoul ),eal , 1l'.ld M.nltoba, 150,000 
compared with 115,000. 

Canadian ·Ac_g. 
Fannen In Western Canada planted 

18.700,000 acre. to wheat thla yellr, In­
cludln, 2.460,000 to durum. Lut )'ear'1 
'creale wu 12,000,000 with 3,065.000 
acre. In durum. 

Can.dlan Duru", to China 
ReportJ Indicate that Canada will 

double durwn exporll to China dUrin, 
the 18'11-72 crop year. Thl. would mean 
a market at between 85 and 70 million 
blUbeIJ. 

G .. ln Sloe'" Down 
Stoclu at major ,rain. on July I, 

lI)'n were well below a year eorller, 
Larle declines were noted In lorllhum 
lrain, barley, .oybe.n .. com and wheat. 

Stock. of all wheat were 17% .maller 
than a year earlier, with dUNm IUPPUes 
oft' 31 '10. 

Duruin atoclu totaled 53,800,000 bum· 
.tlL Farm holdln,1 of as,fOO,OOO wert 
U'lo below lut year. Mllb, eh~ \'lI t on 
and w.rehoUlU held 18,8S3,ooo an1 the 
Commodity Credit Corporation S~J,OOO. 

Duru", Production Up 
Th. July 1 e.Um.te tor durum pro­

duction wu set at 88,"S,ooo bUlh,';, U 
tollow.: 

Callfomla 850,00' 
Mlnnesot. 1,020,OC' 
Montana "W,or1 
South Dakota 3,4DO,O~ ; 
North Dakota 78,890,0:) 

North Dakota producUon il 181$ 
above the 43,800,00 bUlh.1I prorhu:ed 
lilt year. The acera,e for harvest It 
2,:130,000 acre. wu "" above 107!) but 
111'10 below 1868. Th. average yield per 
acre .t " buahe1a matcbel the neoN 
eatabUahed. In li18 , and II I 8 busbell 
above Jut year. 

Augult aepeNt ' " 
The durum crop report released In 

mld.~,u.wt wu down .JI,htly, It M,' 

, . 

TO INSURE THE QUALITY IN ANY MACARONI 

PRODUCT~ ALWAYS SPECIFY ~-II'I 
WHETHER YOU'RE MANUFACTURING LONG GOODS 

§t §§§§§\ OR SHORT (f ~ ~, EGG 

NOODLES Cl 'J OR OTHER SPECIALTY SHAPES, 

~YOU'LL FIND~ _II' liS ~:~:~YS UNIFORM 

IN COLOR AND GRANULATION, HHHHHHBECAUSE OF 
!!: ::: : : : : ::: 

OUR UNIQUE AFFILIATIONS .IN THE DURUM WHEAT 
, ",' . . 

Gf{OWING AREA,~WfwE CAN SUPPLY E 

FINEST DURUM (( WHEAT PR~~UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/lf/AT ~HE TIME ::"(,:-

PROMISED. BE SURE ... SPECIFY AlllEII' 
AM .... MILLI NO DIYISION 
FARMERS UNION GRAIN TERMINAL. ASSOCIATION 

Millo .t a •• h City, MI •• , - Ge .... 1 Ollie .. : St. ' •• 1, MI •• , 55101 
T.,.ph .... : (612' 646-9433 

23 



Co,n e ... p 
The Department of A,ricuiture elU­

mated com BerUle for harvelt lbll 
year al of Juty 1 at 84,470,000 acres. 
compared with 67,369,000 In 1970 and 
64,598,000 In 1969. A private !orecut 
luued earlier in the week had pointed 
to planted tom acreale thtl year at 
73,423,000, an Increase of 1,943,000 from 
the March planting Intentions report of 
the Department and 6,253,000 up from 
87,170,000 acrelln 1970. 

The current report of the Depart­
ment contained no production eaUmale 
for com. AlIumln. thl. year'1 com yield 
equal, to 1970 bUlbI. affected averale of 
71.'1 buahell an acre, 1971 outtum would 
total 4,822.499,000 bUlhel .. an lnereue 
of 612,707,000 or 12'5. over the 1970 pI1\­
dUcllon of 4,108,'192,000. Such an out­
tum would exceed both the 1&88 out­
tum of .,58'1,63.,000 bUibels and the 
1988 total of 4,393,2't3,ooo. It the urne 
calculation. were made ualnllhe record 
hlah yield of 83.9 bushels recorded In 
1089, the com crop thiI year would 
allrellte a l1!Cord 15,409,033,000 bushell, 
an Increase of 1,299,241,000, or 32~ over 
the 1989 total. 

Blltbl 0..-1.,._01 

Blllht developmenu failed to stem 
the liquidation In both Chlcalo futurel 
and caah markeU. The omclal statement 
of the National Federal·State Informa· 
tlon Center for Com Blllht In Waahlnl­
ton pointed to bUlhl In 581 countiel in 
28 .tatel, nr an Increlle of I1i9 counties 
and two .tate. from the previous week. 
The new .tltle. were New York and 
New Jersey. 'I11e report al.ln noted that 
the over·au infection was 1I1ht In mOlt 
countle.. At the lime time, localJy 
severe outbreaJu were noted in Kanau. 
I1l1nol. , Indiana and Ohio. In UUnoll. 
for example, dllease had .pread to JUIl 
about the entire .tate with eventuallm­
pact to be detennlned by weather bal­
ance of aeuon, Blllht also wu state­
wide In Iowa, but the level oJ' infection 
lenerally wu low. Crop in the aouthem 
.tatel lenerally etcapee! bUlht but mOlt 
of the seed Uled In that arn was bll&ht 
rellstant. 

Egg Production 
The Nation'. layen produced 15,938 

mUllon elll In June, up 3 percent from 
June 1970. Layen numben dlll'lnl June 
aver'led 315.9 mUlIon, alilhUy more 
than a year earlier. 

En production exceeded year earlier 
output In alI' feltons except the South 
Central, where It wu down 4 percent. 
Rellonal increasel were: EIIt North 
Central, 8 pertent; Westem, ., percent: 

24 

c:- ..... 

North Atlantic, 8 pertent: South Atlan­
tic. 2 pertent: and Weat North Central, 
1 percent. 

La,.. Dcnna. _ Up 

Layer numben on July 1 totaled 313.8 
mUlion. IUlhUy below a year earlier 
and down 1 pertent from June 1. 1871. 
DeclinH from a year earlier of 8 percent 
In the South Central Rellon and 2 per­
cent in the South ' Atlanllc more than 
olfaet laiRl ellewhere. Rell!)nl .howlnl 
lncrellel were: Eot North Central. 4 
pertent; North AUanUc, 3 percent: and 
the Weat North Central and Weatern. 
each 1 percent. 

Rate of lay on July 1 averaled 82.2 
ell' per 100 layen, up 3 pertent from a 
)'ear earlier but down 1 percent from 
June I, ID'U. The rate wu above a year 
earUer In all relloRl except the Welt 
North Central. which WII down 1 per-. 
cent. Jncreued ratel by rellona were: 
Weltern • ., percenti South AtlanUc ... 
percentj North Atlantic and East North 
Central. each 3 pertent: and the South 
c.ntra~ up aU,htly. 

Egg In'P'ctIon 
The HOUle bu paaed and sent to the 

SeRIte lellalaUon. extendlnl prov1a:lona 
of the Ell Produc:t.a Inapectlon Act for 
another Jix month&. 

The propoaalll dealptd to itVe en 
producen In Hawaii and Puerto Rico 
addlUonal tim, to acquire more p .... 
teurlzatlon equipment tor the~ ptantl. 

The me8lUfe. which li'.aUed tije HoUle 
on a voice vote, would extend the dead­
line Ilx montha to Dee. I •• 1871. 

Rep. Spark Matsunala (0 .• BawaU) 
aald that In recent weelu HawaUan eft 
producers bave been forced to destroJ 
.ubltanUal quanUtlea oJ' unpad.ed ega 
without the Urne extenaton. , 

The Mandatory ZII Produclllrupee­
Uon Act went lnto effect on JuJ,Jl, 19'11 
and In u.s. en break1n1 and eo proc-

easinl planta are now under conh'luow 
USDA lnlIpecUon. Thll hll no d ' d on 
ell pridnl but doel lend to m:. ke It 
more dlftl.c:ult to aellimported el r "rod. 
ucu in thLa country lince from thu date 
on the onl)' ell producu that l .in be 
Imported are from countrlel whose 
pllnb have been broulht Into rumplJ. 
ance with the Inspection Act. So far, 
no forelp planta have been 10 «rUfltd. 

USDA Ell Mill Purchascs 
On June 23. the USDA announced th! 

purchue of •• 6MI,OOO lbl. of ell mix .t 
pricel ranllnl from .,UO¢ to 82, 62t per 
lb. Thla brinll purchaaea to date In If/I 
to 14,193,000 lbl. Tenden have la.1n 
been uked for July 6th for product to 
be dellvered In the period or September 
1-15. 

Egg Aaaoclotlon. Me ... 
Memben of the American Poultry 

and Hatcher)' FederaUon meetina in 
Denver. Colo .• July 21, unanimously .p­
proved the alreement between APHF 
and the Inltltute of American PoulllY 
Industries to unite into one orllnlution 
-to be known as the Poultry and Ell 
InsUtute of America. 

Dlscuuiona on Jolnlnl of the two 
orlanlutlon. have been lolnl on for 
nearly two yean. The action II regarded 
al in the best intertl" of the poultry 
and ell industry. 

It Ia in harmony with economic trend. 
in the industry. Companle. enloged pri­
marily in production have eXllanded 
into proceuln, and markellnl. Olhers. 
enlaled primarily in procellln;: Ind 
markeUnl, have moved Into prodnctiOn. 

Both oflanlzaUoRl have memb' rlln­
valved in all three of the Ind'l .. t"". 
major conunodlUe.....eIl •• chlckf . Ind 
turkey .. 

The 1971-72 board ot dll1!Cton ' r the 
Poultry and En InaUtute or A' erica 
will conatat of SS memben to be . ,med 
by the preaent board of APHF, s:' ;0 be 
named by the present board of thc.'nsU· 
tute. plus nine dlredon to be l Jcled 
at-Iarae by the 88 dlrecton. Thta ':ew 
that control of the Poultry & Zig DIU­
tute oJ' America will be Ihared eC·Il111 
by industry memben of the two O~ganl' 
zatlona. 

To auure conUnulty or aervice, il l\~ 
been apeed that the offtcen or f.PH 
In Kanau City and the offtcen of \ht 
InaUtute 01 American poultry lnduslriel 
in Chlcalo and Wuhlnaton will be roo' 
Unued durinl a five-year transiUce 
period. -

The lint m .. u.. opomored by the 
new orpnluUon wu the Marketlal 
Conference in Chlealo Auaust 15·21'· 

, 

Three million pampered hens promise you 
the mOlt in 'laid to order' qualityl 

Egg City's Californio plont offers the lotest in scientific, controlled pro­
duction. 
Quality conscious buyers everywhere con olwoys count on speciol blends of 
frozen eggs, sugared or salt yolks, and NEPA Colors to meet your specifica­
tions (including NEPA 3 or 4). 
All products are pocked Salmonella-
free, Q.M.C. approved, and U.S.D.A. 
inspected. 

And naw ... newly installed: 
I MODERN EGG WHITE DRYER 

to meet your requirements. 

FOR INFORMATION 
about year-round shipments 

throughout the U.S., 

CALL or WRITE to 

juliUJ CjO'IJman' J 
WORLD FAMOUS FOIl RUEAACH ANO QUALITY 

. or our representatives 

Telephone: (805) 529·2331 



Qu .... c Egg War 
The Quebec Food Council. which 

represents ail phases of food production 
pnd marketing In the province of Que­
bec, haa acted to halt Canada', acri­
monious "chicken and elK" war. It 
seek. Quebec lovemment cooperation 
In aSluring orderly elU( marketing In the 
province. 

The Food Council, 8rd In particular 
the Quebec AAIIOC'lation of Wholesale 
Grocers, is prepared to collaborate with 
the Government to help ell producen 
market their production. 

Food wholesalers, retailers, chain 
atore. and dairies represented by the 
council are ready to buy up to 50 per 
cent of their el. requirements from 
Quebec producerl, provided that the 
elll are guarant.eed tor quality and 
meet conlumer demanda In certain cate­
gorlea, Ihnt deliveries 8re rapid to en­
lure product fre.hnen. and that prices 
are competitive with Canadian market 
prlcel. 

Quebec preacntly produce, about 80 
million doun eUI a year, while can· 
lumpUon In the province 11 roughly 
double that quantity. The indultry', 50 
per cent offer therefore would IUbltan· 
\lally take care of the entire Q:.aebec pro­
duction. 

Fedco ~ratlon 

Under prelenl pennltted operatloll., 
Fedco, the Quebec egg marketlnl 
agency, dlJtributel all eggl Icld in the 
province and relu)atel their prlcel. One 
result of thi' la that Fedco-priced eIKI 
are retailing 15 to 20 centl a dozen 
higher than in the ballc Canadian 
(Toronto) market, renectlng Quebec" 
supply-demand situation. 

Retailers have countered thele high 
pricel by Importing Ontario and other 
"foreign" egg. in lubatantlal quanti tiel 
and aelllng them at lower pricel that the 
Quebec priced producl Fedco inlpectors 
have been connlcatlng any Imported 
eggl they could nnd and recently border 
check-point. were threatened al addi­
tional control. 

RoprluI 

At reprisal, Ontario and other pro­
vinces have betn blocklna: sales of sur­
plus Quebec-produced broiler chlckenl 
and have threatened further steps­
hence the so-called "chicken and el'" 
war. which held dire Impllcationa [or 
future inter-provincial trade. However. 
a proPNed Manitoba marketing board. 
Intended to operate on 11m liar Unel to 
Quebec', Fedco unco~l1tutlonal by the 
Supreme Court of Can.1da. The relult 
of a telt clle brouaht with the con­
nivance or the Manitoban lovemment, 
the court NUng effectively applied to 
Fedco as well. 

The Food Council In ltl lubmlulon to 
the Quebec Government calli tor Q thor­
ough revamplnl of Fedco beuule "the 
trade cannot lubscrlbe to the · present 
Iystem ••. " 

The council would like to see the best 
oraanlled elg producers In Quebec per­
mitted to sell their e,gl fl'Hly In the 
marketplace, Ilnce the present Fadco 
IYltem 11 ".eared to the leu efficient 
producer." ----
PI.ntiful llc. 

tt rice production conUnuel ita up­
ward trend, causing the tone of the 
market to Ihlll in favor of buyen, the 
unSted Stat.ea and other exporting coun­
trle. will Iuft'er further from muced 
ulel, depreued world price.. .nd, 
theretore, lower over-aU receipt.. In 
lome catel, exporters leeklng marketa 
are Increallng their use of lubsldiel or 
Ihlpmenll under special term •. 

U.S. rtce exporta, which have maln­
tained a relatively high level in recant 
yean., decUned fMm 1,850,000 metric 
tOnt In 1989 to an elUmated 1,890,000 
toni in 1910. However, due to ICTea,e 
reductioRl or 10~ In 1989 .nd 10" In 
1970, total U.S. rice exporU al a percent 
of production remained at the level of 
841)(. recorded In 1989. 

World rice production In 1970 reached 
197,000,000 metric tona (excluding Com­
munilt Chlna'i output of about 98,000,. 
COO tORI). Thll fourth Itrataht record 
crop exceeded the 1989 crop by over 
3,000,000 toni and was 15% above the 
1964·68 avenge. ---=----
Phon, Macaranl 

by Newhouse N~J StrVll'e 

The Food and Dru, Admlnlltration 
(FDA) want to call It macaroni. Serllo 
Toni aaya Itt a phony. 

That'a the CNX of a tempelt In a palta 
pot that', brewing over namlna a new 
hl,h-protein product the General Foodt 
Corp. hu developed to help penonl 
with proteln-deflclent diet.. 

The "Golden Elbow," are made of 
com and lOY flour IRltead of macaronl'l 
traditional hard. durum wheat. General 
Food. IIY they "look, cook and talte 
very much Uke reJUlar macaronI." 

But a CUriOUI coaUtion of wheat 
,rowen, noodle maken, cORlUmer 
grouPI and ltaUan food 10ven aay the 
new product It not mararonl and elevat· 
Ing It to that ltatUI would be decepUve 
and confulln, to housewives. 

"It'a JUlt lomethln, Impoalbla.·,· aays 
Sergio Toni, head walter of one at 
Washington" top ltaUan reJtauranta. 
"Macaroni 11 aU wheat. ~ you use com 

meal to make palta, It'l JUlt ver very 
10gBY." . 

General Foods haa tested Its ! ,; uedo 
paata on Dra1manl, northern Dnc! .outh. 
em urban and Nrai blackl and \\·hltl!l, 
American Indiana and Appalachi:.n and 
Ozark mountain whltea-but no tlJlians 
-and laYI It won "very aoad .lccepl· 
ance." 

The ftnn laYI the telt groups were 
selected by the Office at Economic Op­
portunity al ureprelllntalive lowcr In. 
come ,roupl" who mlaht bencfit from 
luch a hlgh' proteln product. It said 
OEO did not nominate any group. of 
ltallanl for the tell 

01 .. luDlU, 

The FDA proposed catllng the Golden 
E1bowl "enriched Macaroni with 1m· 
proved protein quallly" because II 
wanted to "lancUfy the product and 
give 11 an Identity," 

"Our Interelt is simply to rccoa:nlte 
a producl that look. and taite' lOme· 
what Uke conventional macaroni but hu 
a significantly hlaher protein contenl," 
said J. WnUam Boehne actina: assutant 
director ot FDA'. dlv1l10n of nutritiolL 

Boehne said both the FDA and the 
Department or Alrlculture were Inlel' 
elled in eltablbhlng the product's Iden· 
tity to help make it readily acccptable 
aa a hlah-proteln Ingredient In 5~hool 
lunch and anti-poverty feeding pro-
,rams. 

A.o1d Stigma 

General Foods, which lpent Ihm 
yean developln, the product-il t one 
time ca11ed "Goodlel" saya the)' coukl 
help with "the problema of under­
nourishment in the United Stah ~ and 
around the world." 

Ray McCoy, a General Foods s~okel' 
man, said Macaroni had lOa high :· .:cept· 
anca and It used by people of , 11 in· 
comel aU over the world. We'rr rylnl 
to get away trom the Itlgma I hl,h 
protein producta belna: an unl .nllill 
poor peoples tood." 

He &aId the com and 10)' bea" .naea· 
roni hal haU again the proteIn ' .!ue of 
eggl and seven Ume. al much J roleln 
u reJUlar wheat-bued macarol'; .. 

But an official at the North I..Jllkot. 
State Univenity of Agrlcultu l : and 
AppUed Sclencti IIld the General rood! 
product wu Ugralny .•• loft to ti le pal. 
ate • •• and had the dllUnct t ~ Jte of 
tbe com and 1000a producll." 

Deflnltlall 
Macaroni, n. ma'k • . ronl: Thin tou~ 

pute m.de trom wbeat flour, fo"" 
Into Ion. tubea and ~ drled: these Irt 
used lI' tood when boUecL 

ancther new plant· another ASEECO STORAGE SYSTEM 

FOR AUTOMATING YOUR PLANT CONTACT ASI!EeO-llla Enginae,lng 
.nd Milnu/aeluting lI,m w/lh 25 yaaf$ 01 Maeatonl PllInf experience. 

Ona~.ottrce te,ponl/blllty 110m Concept 10 OpetaflOn 10 "Allet Safe Service" 
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DUN'" Q\lMn 
Enlo,. H.r Work 

The dutlel of many beauty queenl 
are al mythical as their tltlea. They 
have a crown placed on their head and 
that'l Il until it'l time to hand it over 
to their lucceuor at the annual pickle 
pageant 

A ,01 who ,eLa elected queen of a 
,roup promoUnl fann products, how­
ever, II likely to find heraelf put ri,ht 
to work meednl conlumen and telllni 
them about the ,oodneu of the prod­
ucla .he represent.. 

Princell Kay of the Milky Way llatta 
meetlnl the public Immedlalely after 
her coronation at the Mlnnelota State 
Fair, and then Ihe make. many appear­
ancel throu,hout the l late on behalf of 
the d.lry Indultry durin, her on~year 
rel,n. It', been that way lince the Mln­
nelota Dairy AuoclaUon founded the 
program 17 yean alo. 

Goocl WW Ambauadc. 

In the lalt half dozen yean the North 
Dakota Durum Growen Association hal 
adopted a Ilmilar prolram for Miu U.S. 
Durum, the or,anlutlon'l queen who 11 
named ot ttl Durum Show In Lan,don 
each fall . The durum ,rowen and the 
North Dakota Wheat Commlulon have 
Joined In Iponlorinl Miu U.S. Durum', 
appearancel at tann eventl throu,hout 
the Itate. 

"Min U,S. Durum appeara at Itate 
fann event. primarily - not county 
eventl unle .. they are close to her reli­
dence," explalnl Paul E, R. Abraham­
ian, admlnlltrator ot the North Dakota 
Wheat Commiuion. 

The current M1aa U.S. Durum 11 Kath­
ryn Rae Stabo. dau,hter of durum 
erower Charlie Eo Stabo of Milton, N.D., 
and a frelhman at North Dakota State 
Univenlty In Farlo. She ,rew up on 
her parenti' 660-acre .raln and lIve­
,lock fann near MUton. 

Talk Up Durum 

Kathy', role durin, her public ap­
peor&nce II talk up durum and .emo­
Ilna and quality macaroni products and 
"'he', been doing a very .oed job," 
AbrahamlOn l8ya. 

Kathy acknowled,el that meeHnl the 
public h .. Itl "apprehenalve momentl, 
but I reaUy enjoy It." 

Her moat recent appearance wal at 
the North Dakota Winter Show at Val­
ley City. Thll summer Ihe'l Icheduled 
to be with the durum exhlblll at the 
North Dakota State Fair at MInot and 
the Red RiVer Valley State Fair at 
Far,o. 

"I tell people about the different 
kindl of macaroni In our dlaplay," 

. Kathy explalna. '-there are many, 
many klndl-hundredl of kind •• Durum 
II a very veraatl1e lraln. You can do 10 

much with It 
"I al,o pall out quite a bit of Infor­

mation in the fonn of leanell and llttle 
booklets. 

Woman Uka Rad.,.. 

The women are ea~lall)' Intere. led 
in the many reclpel that we hand out to 
them. They are fasc1nated. by the Ihapea 
of the different kinda of maca ron!." 

Another of her jobl 1a to promote her 
area of the ,tate-the famed Durum 
Trianale, Kathy laYI. 

But It'l not all work and no play 
beinl Mill U.S. Durum. Kathy Will a 
v!altlnl queen at the aMual MI .. Lake 
Realon Paleant at Devlla Lake and a1Jo 
took part in the Winter Wonderland 
feltlvltJel at Lan.don. ThlI event nl'''l­

ben Inowmobilln, curUn" dancll'I, 
and Ipa,helli feeds amon, III many 
activltle .. 

AcIl .... Olrl 

AI NDBU Kathy II majorin, In .peed> 
therapy and wu a clteerJeader for the 
Blion butetball team thlI put HUOn. 

In hlah acltool at MUton the wu • 
cheerleader tor four yean, a dbt.rlc:t 
prealdent of the Future Homemaken of 
Amerlc~ editor of the acltool paper and 
co-editor of the yearbook. She alao 
served .. the MUton Lutheran Church 
orlanial for tlve yean. 

Kath)"1 hobblel are lewinl, readlnl 
and playlnl the piano. She preaented • 
plano 1010 AI her talent number In the 
Mia U.S. Durum pa.eanL 

N.w c:o...",lalon.n 
Throulh aprln' electlolll two new 

memben have ben elected to the North 
Dakota Wheat Conun1u1on and one 
member hu been reappointed by the 
Governor. 

Andrew Headland. Jr., .. ! Yp;i\antl 
In Stutlman County W8J ei.:ort ' :I to 
repreaent wheilt &rowers In 10U\~ cen. 
tral Dlltrict No. S replacing Si~ve 
Relmen of Caninlton. 

Ludler Kadlec ot PllCk In Walsh 
County was elected In North Ea~ t Dis­
trict No. 6 replaclnc Tom RidlC')' of 
Lanldon. 

Floyd Poyzer of Amenia hll~ been 
reappointed by the Governor to Ih~ po­
llUon of "Commluloner·at-Largc," Poy. 
zer hal farmin, interellain Cass Coun. 
ty and operatel the Amenia Seed and 
Grain Company. He has ICrved on the 
Board of Directors of thf' North Dakota 
Fannen Drain Dealers AuoclaUon and 
h.. been on the Wheat Commlu lon 
alnce 1965. He haa Jerved the Com· 
miu lon In varioul capacltle. includinl 
Chalman and u a director of Grell 
Plaint Wheat, Inc. 

ltollon Scl.ntl ... 
Score A •• ltlyft 

Italian adenU.tJ have Itruck out 
a,ainat the tood proeeuinaindwtry for 
folilln' health·damalln, chemical addl· 
tlvel on an unauape:cUn. public. 

At a conference on food add1Uvea in 
Turin, Ipeaken aald people today IWal· 
low about 400 chemical IUbstancel in 
their food without knowln.lt. and with 
no Idea what the effectl may be on 
health. 

Prot. Enrico Belli, .~allat in aller­
Ilel, IBid the conlumer mUlt know nol 
only why thne lubllance. are added 
and to what extent they are justlfttd. 
with modem production t.echnlqu ~s, but 
alao how the human body t ol~ l'IltS 
them. "A heart IUtrerer." be IIld, "m.,. 
caretully avoId cotree. but drink a cola 
which contalnl catreine, without realiz· 
Inl the mlltake." 

He added til~t lome IUbJe' \ ; are 
hypenenalUve to ,"-oloraniJ, partj~ Ilarly 
red and yellow, which may caus- shock 
"with manlfe:t:atlolll of vomitl·, -= and 
diarrhea." 

BelU Hid nobody had compl( , ease 
• tudlel on the pathololY of ad. a lvei, 
but "we can belin dlacuaain. thr ~UmJ' 
naUon of le,ally aanctioned ad !Itivel 
which are conaldered InnocuoUS," 

Prof. Marine Flnz~ a nutrltloll ape­
clallit at the University of Bologn;1, pre­
Jent ttl • toulher ltand. He .ald rather 
than evaluate the etrectl of addUh'eI on 
lndl\'ldualaubjedl, the tood procculnl 
indUitry thould be diacouraled frUD 
11aine them. 

"It 11 not aufftclent JUIUftcaUon thJl 
the law permit. additive . ... FirUI JIli 
"u they are UIt!1i to reduce production 
COlli or dlJaulIe poor.quallty produeta. 
they mould be banned." 

, 

Unique New VMP.3 
El';trudecl Noodl. Dough Sh.eter.1600 Pounds Per Hour 

~~~~::r ,,..,.,..,.,...'<.,,...~~. __ ... ..,.. _______ C!~~t Extruded Noodle DouRl! !'hc: lcr \IMP·) . " 

cr~1 Supt1 Hlall SF!' i Noodle Cutter, . TYJ?8 NA-4 worldnl In con­
Junction with the \'I'Ih - ~ _'Of continuous 1600 Ihi. per hour operation •. 

FOR THE SUPERIOR IN NOODLE MACHINES 

IT'S ALL WAYS Cf.,rmont! 
Machine can be purchaled with attachment for producing 
Ihort cut macaroni. 

TAILOR-MADE FOR THE NOODLE TRADE 
Available with or without vacuum process 

range _ Two lpa.d motor Ift'ordl R.slbility lor 11100 Ib,. or 1000 
Ib,. per hour Gr .ny two I .... r outpUll ('In b. Irr.nlld. 

e rge ICfIIW for .Iow .nru.klft for bettlr quality. 

ngineered for Ilmplldty 01 OJllfitlOn. 

ugged CoMtr"UCtion to wlthulnd h.ny duty, round.th.-clock u ..... 

t hi control .. Autom.tlc proportlonln. of w.t.r with Rout. e cess Tlmperatur. control for w.t.r chamber. 

on. pllCtl houllnl. allY to ulman .cr .... , III)' to cilin. 
No IIparation bitwHn ,craw ch.mb.r .nd hlld. 

encloMd in It .. \ fram .. ~mpllct, Mat d.ultlo 
MINtI .u .. nitar7 nqulr.m.nta. 

DiYI.lon of Corli.le Corporotion 
280 Wcllcbout Street 
Brooklyn, N.Y. 11206, U.S.A 
Telephone (212) 387-7540 
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Albert Robilio 
Albert F. Roblllo, general monagcr 

and prlnclpo.l owner 01 Ronco Foods in 
Memphis died July 22 after un appurent 
heart attock. He was 62. 

The company was lounded by his late 
lather, John S. Robllla. Sr. In 1920. 
Albert RobllIo Bnd the lote ColonL'1 Tom 
Cuneo who died In 1900. built the busi­
ness to the point where they employ one 
hundred ond ten persons, shipping some 
twenty-six varieties 01 mncnronl prod­
ucls Into twenty-eight s{otes. 

For several yenrs Mr. Robilio was a 
member 01 the board of directors 01 the 
Notional Moearonl Manufacturers Asso­
ciation. 

He was described as a man who never 
was a "Joiner" despite many offers 
though he was II generou!l contributor to 
local charities. 

Mr. RobJllo was II communicant or St. 
Anne Catholic Church lind held a lourth 
d(!grc(! m(!mbershlp In the Knights or 
Columbus. He lived at 4275 Tuckahoe 
Rood and hod 0. vacutlon homl' ut 
Lake in Arkansas. 

He leuves lour brothers: Raymond, 
John. Victor. and Silvio ; and lour sis­
ters: Mrs. Louise Surno, Mrs. Delio 
COMpori, Mrs. Rlla Radogna and Min 
Ann Robillo. all 01 Memphis. 

Groll Noodle Solei Monager 
Raymond Ral tlo. Chicago, has been 

promoted to notional sules manager or 
I. J. Grass Noodle Compony. (subsldlury 
or Hygrude Jo'ood Products Co.). He had 
been regional sules manager for four 
yeurs. 

The announcement wus mode by AI· 
yi n Karlin, President and General 
Manuger 01 th '" sO'Jp und noodle manu­
locturer. 

Prior to joining 1. J. Grau, Rattlo wal 
soles mnnncer lor Welch Grope Juice 
and \\'115 president 01 his own brokerage 
firm. He is 1\ member of the Grocery 
Mnn ufacturef5 Sules Ex('culi\'es. 

O. E. Gorber CreomeHe VP 
Oscar E. Gnrber has been elected vice 

pre5idenl-mllnufacluring of the Cream­
cite Company of Canada. Ltd., it wos 
IInnounced by L. D. Williams. preslden!. 
TIll! Crctlmcttl' Company of Canuda, 
Ltd.. is located at 283 Stanley St., 
Winnipeg, Manitoba . 

L. M. Anderson Appointed 
L. M. (Andy) Anderson of Memphis 

hus been appointed General Manager of 
Rom:u Foods by the Robilio family, 
principle owners of the company. 

Mr. Anderson has been with Ronco 
for the past twenty-two year, and hal 
served as assistant general manager lor 
the past twelve years. He Is a lormer 
President 01 the Grocery Manufacturen 
Representatives. 

Hew Prelident 
At Hoffmon-La Roche 

Robert D. Clark has been named 
president and chief executive officer 01 
HotTman-La Roche. Inc. the U.S. phar­
maceutical affiliate 01 Switzerland-based 
Hoffman-La Roche. Mr. Clark, execu­
tive vice· president Dnd a director since 
1968, succeeds Or. V. D. Mattia, who 
died suddenly on July 4. 

Prior to joining HolIman-La Roche. 
Mr. Clark was associated with Warner. 
Lumbert Pharmaceutical Compo.ny, 
being named n senior vlce.preside! in 
1967. He holds a mnster's degree 1n 
chemistry Irom Harvard University and 
a law degree tram Brooklyn Law 
School. 

Horry M. SIOIberg 
Harry M. Slasberg. Senior Vi~ Presi· 

dent and Technical Director of lien· 
ningsen Foods died on July 10. lie \\,~ j 

!\Jxty years old. 
Born In London. his lamily mon-d 10 

Minneapolis while he ..... as still II bab)' 
nnd laler to Chicago. Or. Sloshl'TIl 0\' 

tended the University 01 Mlnnesuta. the 
University of Calilornia and University 
or illinois, where he received his Bache· 
lor of Science degree In Chenlist ry. 

He was in research and development 
at Continental Can when! he l·(,ntrib· 
uted to gas packing of coffee II' caru, 
gas packing 01 whole egg In cam ' 0 im· 
prove storage stability, the I1rst su,ceu' 
luI canning of beer. 

Technical Dir.dor 

In 1946 after earning a Doctur: t! de· 
gree at Iowa State Unlver1lty he lined 
Henningsen Foods as Technical ·),ret· 
tor at Lamesa, Texas. Here he 51 up I 

research and quality control 101, ,101)' 
and pilot plant. 

Contributions made under hi- tirec· 
tlons were In the pasteurization i egG 
products, the Improvement of. !'1 .. li1it)· 
of dried egg products. Impro\'lm wnc, 
tlonal properties 01 egg whites t, :" !~. 
clallzed uses, Instont egg white ;i . ,I dc· 
hydrated chicken and beef prori .. d5: 

Or. Siosber. Is survived by hb " 'Ife 
Esther, two sons, Richard and Jdfre)' 
and a daughter Mrs. Jonathon MarcUS. 

WOlhington Meeting , 
Macaroni manufacturers meet wllh 

their representatives 0.1 the Hotel Wosh· 
Ington, WashIngton, D.C .• on Tucsdp)'. 
September 21. 

TIIB MACARONI JoURNAL 

Looking for 0 new food product? 

Check Moldari: Over 6S years developirlg extrusion dies for crea­

tively designeil food ',Jroducts. 

D. m~aD~DI E.. Sons, Inc. 
SS7 THIRD AVE. BROOKLYN. N.Y .. U.S.A. 11215 

ielephane: (212) 499&35~5 

"m.riCD', Lor" .. , Macaroni Die Molt-eu Sinca J 903 . With Management Continuoully Ralained In Sarno Family 
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Paltal 
Lionel Uraun aive. recipe' fer white 

clam sauce, pelto, 8arlle and all alonl 
with back,round In a recent ,llue of 
Penthouse M.,ulne. He reporta: 

The year was 1&33 when CAtherine de 
Medici Joume) ed from FJIJrence to Mar· 
selllel to marry the young Ion of Kina: 
Francia I. Thb niece of Pope Clement 
VII broulht teaml of italian cooks with 
her, and the marrlall! had aa.tronomlc 
8S well 81 political Importance. The trip 
to France from Italy wu history', ftnt 
recorded cook.' tour. Ther delivered to 
France the mo.t .ophl.ticated secret. of 
their culinary artl (lncludln •• Incident· 
ally, the fork) baled on a cratbmanahip 
evolved from the day. of Roman Ora:1e1 
-when, at we learn from PetroniUJ 
1 ... uclan and Martial, even hed,eho,. and 
wolve. were Ifut eating. Indeed. Mae· 
cenu Will the ftnt to fOa.t the cnaler, 
a variety of donkey-Imaalne havln, 
wild 811 at the table In the first century 
B,C, 

The more typical Roman culalne de .. 
veloped Ilowly, and whUe le,end nanteJ 
Marco Polo 8J the dl.lcoverer at puta, 
the fact II that a cook book appeared In 
1280 contalnln, recipe. for vennleelU 
and tortllletU. Fettuc:clne Allredo, .upo 
posedly el-eat.ed for Dou, Fairbanks wu 
known al La,aho Cum Caleo when It 
wal ellten by the RomaRJ In 1200. And 
ravioli wal beln, ellten In 1284, tully 
flve yean before Marco returned to 
Italy. AetuaU,v hll a1n,ular ,astronomic 
contribution wal the openln, at. d1reet 
spice route to the Far Eul 'nte Vene­
Uan. quickly comered. the splee markeb 
and domInated the tnde until the Par· 
tueueae Wl'l!lled It away lOme 100 Jean 
later. 

Huanb 

Most lad II that few rutaun.nu serve 
puta worth eaUn,.n II overcooked and 
10,IY with a second.rate .. uee. Prape .... 
Iy prepared palta Ihould be offered In a 
warm bowl, and only enou,h to wann 
up your appetite for the next coune. 
The reason that mOlt .. uees are lWed 
with tomatoe., or splahetU II lerved 
wIth meatball.. may be that early 
Italian Imml,rantt could onl, alford. 
cheaper cub· of meat; the lell eostb' 
cull were doctored all day In tomato to 
make a ralU or heavy .. uee. AnJ re­
mainlnl touah meat wa. chopped and 
made In polpette (meatballl). AI I lean 
to the lI,hter and more delicate navon. 
heavy meat lIuee II not my favorite, 10 

1 am partial to the cul.lne from Central 
and Northern Italy. 

-~ 
Proper cookln, of pula 11 the leut 

understood of all kitchen chore .. Pula 

ahould be cooked In a larae quantity of 
npldly bolUn,lIlled water and .tirred 
often. After 15 mlnute .. you should test 
It Mveral Umel between thumb and 
foretlnaer maklnl certain It It not aOII)'. 
When It 11 almOit tender, add cold water 
to the pot to atop the cooklnl, and dnln 
thoroulhl¥. The nellt I. to lerve It hot, 
and U you like It .. 1 dOt In the lllht and 
Ilmple manner, have a hoi cauerole 
dllh ready with lrand .. ueel. 

Macaranl WI"ne, 
Everybody lovel 8 winnerl and maca· 

ron! II alwaYI a winner on sevenl 
counb: economy, popularity, conven!. 
enee, versatility and food value. Here 
1. one of the winnen from the Pula 
Reelpe Contell: 

_Z ... hIDIC_ 
4 tablespoons butter or maraarlne 
2 tablespoons dour 
1 teupoon .. n 

K teupoon white pepper 
2 cup. milk 
1 cup cubed Cheddar cheese 

(about t Ouncel) 
cup cu~ Swiu cheese 
(about 4 ounce.) 

2 cup. elbow macaroni, cooked 
(8 Ouncel) 

1 t.i poundJ zutthlnl, IUced and cooked 
h cup fine dry bread crumbs 

Melt 2 tabletpoona 01 tho bulter In 
saucepan; blend in lIour, lilt and pep.­
per. Gndu.u, add m11kj cook, 1tlrr1n1 
coRJtantly, until .. uee bolla 1 minute. 
Reduce heat. Add cheeseli IUr and heat 

until cheue melts. ! .. , 3-quart casserole 
layer half the cooked macaroni, hall 
the ZUcchini and half the l8uee. Repnt 
layers. Melt remalnJnl 2 tablespoanJ 
butter and mix with bread crumM; 
sprinkle over cauerole. Bake in 3M1' 
oven 30 mlnutel. Makea 8 servings. 

Salad PramatiGII 
A IUmmer .. lad promoUon III under 

way at Bridleman', creamery Itore Ind 
reltaurant dJvJaion of Land O'Llkti 
Cre,merlel, in Duluth. Dell motk, 
manaler, was winner of the Pilla 
Recipe Conte.t last winter. 

The promotion II belnl pluir.~d on 
televillon, radJo and newlpaper~ plUl 
In'ltore d!atrlbutlon of the prize win· 
nln, recipe. Here It II: 

_ FnoIa \IaIod 

7 or 8 01.. packa,e macaroni ril 11 
10.01.. pkl. fraun mlx:ed ve.e~abltl 
cup diced Cheddar Cherie 
cup mayonnalJe or iliad drel~inl 
tealpoon salt 

v.. tealpoon pepper 
lettuce leaves 

......... -Cook macaroni In bollin, .alted wlter 
Jull unto !tmder, about a minutes. R!nJe 
with cold w.:tter, dnln. In IUle boWl 
combine maca."Onl, ve,etables and I't" 
malninl tnaredlenta. except letlUC'f. 
Tou lenUy to coat. ChiU. SerVe ua 
lettuee leava 

Dell reportJ CheddarCbeue wei up 
aharply. • • • 

MACARONI IS 

A WINNER 
Constant promotion of Mac. 

oronl, spagh.ttl, and egg 
noodlll bv the Natlonol Maca· 
ronl Instlllute, k •• ps the .. 
product, In th. consumer', 
";l"w. 

k~lpe. and photogrophs go 
to !ood editors of ..... ry type 
of rn.:4Ia. 

Cooperation with relat.d 
Il,m ad .... rtl"n a"..: ~,;llll· 
cinn II .aught. 

Edutotionol mat.rioll and 
r.clpe leofl"1 are dlltrlb· 

ut.d to consumers. teachers 
and Itudents. 

Films ond fIIm·str lps are dis­
tributed for general d lltrlbu­
tlon ond IPIclal tel .... lslan 
showings. 

TV KII, ore perlodlcollv pre­
par.d for program produc.n. 

Special pralech Include pr." 
PQrties and Food Editors 
Conf.r.ncll. 

Do your share - support the 
effort. 

NATIONAL MACARONI INSTITUTE 
P. O. Box 336, Polotin., lIIinoi. 60067 

JACOBS-WINSTON 
LABORATORIES, Ilc. 

EST. /910 

Conroll:':g and AlUIlylical Chemist!, speclalldnl In 
all ma,., rs involving 'lie examination, production 
and I4b , ir'8 0/ Macaroni, Noodle Dtld Ell Products. 

l-Y'h ·nl ...... MII",.I, E.rlch",.nt ...... , •• 

~I Sol" •• 4 Colo. Se... I. 'HI •• 4 
t(~ 11 ... 

4., .11 .... 4 .10 •• AM",I .. 

'-M1c1o-e .. lpJt for •• tra ....... "'eH". 

4nilary '''Itt 511I'YI,'. 
4."icl", AMIyaIi. 

7-a.''''101ot1ce1 T_ for 501 ...... 110. etc. 

James J. Winston, Director 
156 Chambers Street 

New York. N.Y. 10007 

Hisher POltage Ratel 

will Molt lull"rfpUo" ee'" 

~, the .... f ,h. , •• , to 

•• Do .... lc. ,10 'o"l!l" 

........... nd .... 1 

The MACARONI JOURNAL 
P.O. lOX 336 
''''LATINE. ILUNOIS 60067, U,S, .... 

Please enter one year subscription: 

o $6,00 DomestiC o $7,50 Foreign 

Name ____________________________ __ 

Firm ______________ _ 
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Cloro1l Mak .. It 
Clorox Company o{ Oakl8J\d, Califor· 

rua has been on it t. own tfr only two 
yelll'l foUowin, enlon:emen~ of the FTC 
order which ended Its eleven year mar~ 
rlale to Procter &: Gamble. Twelve P & 
G men who were on loan to the com· 
pany cast their lot with Clorox. Now 
they have lrown from one Uquld bleach 
product to ten and bOOlted sales to the 
$100,000,000 mark. 

The acquWtion pro.tram belan in the 
Sprin, of lie8 with J'Ulee Chemical of 

h\ocarori 
rides 
sense/cents 
nthe 
Se.,enties 

"'~I!II/III_/Cll'ltlllllthe"""'" Thlr.allct. That'I.'" 
IN ~ of a .. 1M"" -.tth COIled rwdplllar Nil! d1IhIt. WhIt bit· 
.. pIIc:e ;w, J!!! tllwDom for **'" IalMmthl~4tmdIInI 
.,.HU ... "**""'~ tJIIINtI;I end .. noadIn7 You can .110 tudI 
them the pn ..... ""110 etdIlIIICIrOIII pnId1IetI tnd till food '11111.11 aI 
IfIICIrOIIL -1 hI(1ll1nd out fcIr thelNthtn that tcOnOII\ICIl dIshII till 
alllO be dlllt.JM. .., tum to ~ lDI fiIht now .I'd OIdar)OUt' 1M 

copIII. Dot..., tIIII """'l1li .. ' 
.=::::-::::= ..... 
_"f"""~ 

IndianapoUs, maker of Llquld~Pll'mber 
drain opener. Then came S'Belco c..,. of 
Mauachusetta. which m flel JUoa.." 
.erato) oven cleaner. 

In October, 1070, Harrell IntemaUonal 
came IntG the fold with Ipray cleanen 
and an aero.o) bathroom cleaner. Litter 
Green cat Utter made of chlorophyll· 
rich dehydrated comprelled .U.Ua wu 
next. 

In April, 1971, Grocery Btore Productl 
was acquired for 834.000 ,haret. In addt· 
tion to Foulds macarontln Llbertyv1lle, 
Illinois and Gold Medal macaronlln Lot 
Anleles, the com~any produces Kitchen 
}:i.;llquet, a navor and color addlUve for 
10UP'. B In B brand canned muahrooms 
and Cream of Rice hot Hreat Sales 
,.taled $17,400,000 In 11'10, 

In July It was announced that nele­
tlations were loin, on for the acquisi­
tion of Orelon Frfeze Dry Foodt. an 
Albany, Orelon r,roducer of • wide 
variety of food pnducta. 

Thank You', 
The Dwum Wheat Institute prcsentK 

prize winners In the Pula Recipe Coa­
te.t with attraellve plates .. a tJ'emento 
of thelr award, ThlJ Jetter cal .i! from 
one of the reelplenta. Jeannette ' tltbltl 
at Schensul's Cafeterias. Grand ·!taptdlt 
MldUlan: 

"'1'h1a letter Is to thank you for the 
beautltul plate awarded me , ;'I )'oW' 
Pula Contest First time In my !U'e rye 
ever won any thin,. 

"I Will cued of honor at a lovel)' ban· 
quet at Point Wett. Holland, Michl.an. 
The Prealdent of the Mlchllan lle.t.lI· 
rant Auoc:laUon presented me with the 
plate, which I wlll cherish." 

Another letter comel from E;<tensiOil 

Home Economltt Helen J. W!.ssner of 
Yuma, Arizona: .. 'Macaroni Mi kel 
8ente/Centi in the SevenUes' III a vert 
lood pamphlet, one that man)' f.rnUitI 
In our area can use. WU1 you plea .. aend 
me an extralUPPIy 'lor ,eneral di.tribu• 
tion? Thank you very much." , 

Headed for 
a new market? 

r 

Then you know that packaging too has to be geared lor 
market appeal 8S well as economical produclion. It will 
be il you call on Diamond Packaging Products lor Tolal 
Capabi",y. We help al every turn. Work with you to ploln a 
complete program. Design the packages. Produce them 
with top reproduction and machineabili ty. Even counsel 
with you on Ihe besl lilling and closing equipmenl. Our 
Total Capability has worked successfully lor olhers . Call 
us lor prool. There·s a Diamond man eager 10 sleer you 
in IhQ right direction. 

DIAIIIOND PACOGING PRDDUCTS DIVlllON 
DIAMDND NATlaNAL CDRPDRATION 
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