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National 

Mr • .,.. ..... 

Dr. Gil ... 

Mr, M.1t 

62nd Annual Meeting 

Macaroni Manufacturers Association 
Drake Oak Brook Hotel, Oak Brook, Illinois 

9:00 A.M. 

9:00 a.m. 

1105 p.m. 
7:00 p.m. 

TUESDAY, JULY 12 
Notional Macaroni Institute Committee 

Committee Room I, Ground Floor, East Wing 
Financial Review Commltte~ 

Committee Room 3, Ground Floor, East Wing 
Registration Desk Open in Lobby 
WELCOMING PARTY and SUPPLIER'S SO:IAL 
for all delegates on the Veranda and Poolside. 
Dinner where you choose. 

WEDNESDAY,JULY 13 

8:15 a.m. Reglstrailon and Assembly in the Glen Room. 
8:30 a .m. BREAKFAST SESSION- . 

Greeting from President Fred Spadafora. 
Appointment of Convention Committees: 
Nominations, Audit, Resolutions. .___ .rot.... .f tho WhIG' •• d Whe.1 
F ...... Fo ..... 'I .. 

by H. Howard Lampman, Executive Director, 
Wheat Flour Institute. 

9:30 a .m. GENERAL SESSION-Canclave on Communica­
tions 

Auoclatloll Contach anel Sertlcel: 
Panel Discussion 

Moderator,. Robert M. Green, Executive Secre­
tory, NMMA 

Participants: • 
Paul E. R. Abrahamson, Administrator, 

North Dakota Wheat Commission; 
Or. K. A. Gilles, Cereal Technology, 

North Dakota Stote University; 
Eugene B. Hoyden, Executive Vice President, 

Crop Quolity Council -
John W. Wright, President, 

U.S. Durum Growers Association; 
C. L Cop Most, President, 

Millers Notional Federation; 
Or. Rolph Kline, Egg Research Department, 

Armour & Ca. Laboratories; 
James J. Winston, Director of Research, 

NMMA' 
William II. Humphrey, Public Relations, 

National C,nfcctloners Association; 
Harold T. Halfpenny, 

Halfpenny, Hahn & Ryan, General Counsel 

Mr ..... ,... 

Mr.A~,.",."" 

Mr. SC .... 

Dr ....... 

MiN Ill .... 

11 :00 a .m. 

11 :30 a .m. 

12:00 noon 

2:00 p.m. 

7:00 p.m. 
8:00 p.m. 

8: 15 a .m. 
8:30 a .m. 

9:30 a .m. 

11:45 a .m. 

12:00 noon 

7:00 p.m. 

8:00 p.m. 

WEDNESDAY, JULY 13 

Flndln" from 'he 7,h Du Pon' Consumer Buy­
In. H.blh SI.d, 
by Jerry l. Scoles, manager of special prolects 

for the marketing research section of the 
Du Pont Film Deportment 

He. Trend. In Store Operation, and 
Merchandl.ln, 
by Richard W. Daspit, Director of Administra· 

tion, Super Market Institute. 
Fast Buffet Luncheon Line for Golfers; 
Colonial Room. 
Round Tobie Discussion Groups for those who 

want to participate. 
Buses leave for tour of Armour & Co. Research 

Laboratories. 
SUPPLIERS' SOCIAL in the Colonial Room. 
Authentic Italian Dinner Party in the Ball Room 
Remarks by Or. Augusto Russo, 

italian Consul General in Chicago. 
Music through Ihe courtesy of Rossotti Ulho­

graph Corporation. 

THURSDAY, JULY 14 

Replstratlon and Assembly in the Boll Room. 
BREAKFAST SESSION-Premiere of the film, 

"Macaronl Menu Magic - How '0 Prepare 
and Sen. Macaranl, Spathe"' and Egg 
HoacIl.," for hotels, resturants and institu­
tions by Beverly Anderson, Durum Wheat 
Institute. 

Comments by Kathryn Bruce, Director of Ed· 
ucatlanal Programs, National Restaurant 
Association. 

GENERAL SESSION-Seminar on Public Rela­
tions moderated by Theodore R. Sills, public 
relations counsel for the Notional Macaroni 
Institute: 

Ruth Ellen Church, Food Editor, Chicago Trib­
une' 
Elin~r Ehrmon, Vice PreSident, T. R. Sills & Co.; 
Chorles .R. Patton, Manager. Sales Promotion 

and Pockoglng, Kitchens of Sora Lee, will dis­
cuss the NMI 's public relations progrom: 

What is the program-
Who is doing it and how is it bein~ done­
Where does it cover - Why such a pro-

gram-
When is it being done. 

Nominations Committee Report: 
Election of Directors. 
Audit Committee Report. Resolutions. 
Boord of Directors Organizational Meeting in 

Colonial Room. 
Fast Buffet Luncheon Line for Golfers; 

Glen Room. 
Round-Table Discussion Groups for those who 

wont to porticlpate. 
SUPPLIERS' SOCIAL On the Veranda and Pool­

side. 
Dlnner.Dance In the Boll Room. 
Dancing to the music of Joe De Salvo and the 

Chlcogoans. 

FRIDAY, JULY IS 

9 :00 a .m. Boord of Directors Meeting in Club Room D. 
Adjournment in time for afternoon checkout. 

,. --

Mr. Do.plt 

Min A"clenon 

Mr. Sill, 
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Chicago, Convention Capitol of the U.S.A. 
T HE Drake OakBrook, site of the 

82nd Annual Meeting of the Na· 
tional Macaroni Manufacturer! Auo-­
elation, July 12· 1D, offen the unusual 
combination of informal country at­
mosphere with close acctsslblUty to 
O'Hare Airport and Chicago', Loop. 
The airport I, twelve miles via the Tri· 
State Tollway, The Loop Is about thirty 
mile. via the Eisenhower Expressway. 

In the area there are many things to 
sce, Oak Brook shopping center boalts 
name. of many famoul shops. For the 
naluMlliat, Morton Arboretum has acres 
of tree., shrub. and flowers. For the his­
torian, Cantlgny War Memorial, featur­
Ing World War 1 memorabilia, and the 
Old Graue Mill. an old.fashloned grilt 
mill. For everyone, Brookfield Zoo has 
animal. In natunal seUlng •. 

Sportsmen wl11 find golt, tennis, 
swlmmnlg right at the OakBrook. Ar· 
Unlton Pork orren horae racing. The 
While Sox play Cleveland Friday nllht, 
July IS, and at 1:15 p.m. Snturday, J,!ly 
16-ladles day. 

Chicago has many fine eOl i' l;! places. 
Here arc some rt!commendcd by a 
natl\'c Ion: 

Armando' •• 100 E. Superior, old man· 
lion cnatel posh atmosphere. 

A,oeIlno' .. 1 East Deleware, good 
Italian cuillne. 
Ath~ Oft Rush. 940 N. Rush, Greek 

food and belly dancen. 
Bam.". Narkl. Club, 141 W. Ran· 

dolph, Le. Hailes rt. taurant, Chicago 
style. 

Blackhawk. 139 N. Wabash Prime 
rib., .plnnln. mlad bowl. 

Bonri " .... urant, 20 E. Lake, The 
Loop'. olde.' Italian location. 

e.f, La ToW'. 400 E. Randolph, .ky 
high restaurant, French cuisine. 

Cb .. P.ul. 660 N. Rush, Eat al French 
bUllnellmen do. 

Club El Bl.nco. 2747 W. 63rd St., 
Famous Italian Fie.ta Dlnneu. 

Georg, Dlamond'. SI.ak Houu. 512 
and 1133 S. Wabash, named correctly. 

Dlno'. Alplno, 639 S. W .. l)a.h, more 
italian food and wine •. 

Don lhe Buc.bcomblr. 101 East Wat· 
ton, Origlnll! and belt for Polynellan 
food . 

Frlls.l·s, 201 N. State, Chicago'. 
Tootl Shor with a repertoin. 

Stanl.,. a .... n·. BuU.t, 127 S. State, 
A "New York style" delicatessen and 
Cine dining room. 

Famous Fr.d Han., G;lCrates: Bowl 
AI: Bottle, 71 E. Jackson: The Crossroads, 
Dearborn Station: Gold Lion. Clinton at 
Jackson: Harlequin Room, 919 N. Michi­
gan: Harvey House, Riverside Plata; 
Kun8sholm Reataurant, 100 E. Ontario: 
5 Oasis Restauranta, Illinois Tollway: 
Old Spinning Wheel. Hinsdale. Illinois. 

Ir.land's, 632 N. Clark, the best for 
seafood. 

I1alian VUlt; •• 71 W. Ml)nroe. three 
sparate reltauranLJ with three menu •. 

J.cqu •• •• 900 N. Michigan. Fountains, 
umbrt!lIas. real cool. 

Kin; Arthur's Pub. 128 S. Wells. 
Steak and Kidney Pie, Plmms Cup. 

1'hI Llttl. Corporal. One E. Wacker, 
Ele,ani eUnln, at no~ to royal price •. 

London. HOUN. 360 N. Michigan, Top 
name musical groupSj good food. 

La Sind&. 1531 N. Went. Ualian food 
In the heart of Old Town. 

Nalaon LatU" l2!i!i N. State. I.e bonne 
cuisine. 

Nulla'. DI Paril. 1300 N. Astor, 
Supposedly an C1(oc\ transplant. 

Pump Room. Ambassador East Hotel. 
Flaming sworda and celebrities. 

IUcnrdo'l. 437 N. Rush, Congenial. 
sometimes pleasantly rowdy. 

8u C.... 49 E. Ontario, Recreated 
Mexican hacienda. 

SUM' •• 914 Ernst, Old favorites and 
sad songs from Russia. 

Siouff.r's Top o' lha Rock. Pn,den­
tlal Bul1dln~: other loop locations. 

Wain Town 1M, BOO N. Michigan, 
Spectacular nighttime view. 

Wrigll, Bulldlng ""lawaM. 410 N. 
Michigan, steaks, chops, whitefish. 

Plus Illl of the good hotels and depart­
ment .tOte •. 

, 

know everything 
noodles, 

. but Henningsen, 
the egg people, 
can tell you 
something new 
about eggs. 

n.l/4.negaU •• , by teat. We homoge­
niz. our egg sollda for uniformity. 

Wt! can also tell you ways to save 
money on the eggs you put Into your egg noodles 
by beltAl.,· methoda of handling and blending and 
storing eggs In your plant. And we know all the 
ways. After all, we're the egg people. 

One more thing. You get faat, Oil-time, depend­
«able delivery of egg solids from Henningsen. 

And we have loul representatives all over the 
country to help you out on egg problema. 

After an this, we're afraid to suggest that you 
use your noodle and buy your egg BoUds from 
Henningsen, the egg people. But It is a good Idea . . 

"Hennmrlsen Foods, Inc. 
The e" people 

eoZaat~·Bb.t. N~Yorkt N,Y.IOOI" (212)!dU 7-11180 
• . 'it •• 
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ALAIAMI< " . " 
Mr. Fbtd L. Dawns ~ 
FLOYD L. DOWNS C:O. I I • 

2B17 N........,6 aMI" I' ... ' ....... , , 
CALlfOINIAI' 
Mr. ~11 foIter 

I 1\_ 

Mr. Mig K.a",., , 
Mr, Jomn Dolan 
MAlLLIIdID .. ~'EDlLL , 
1300 W ... TN .. J<" Lao -­
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Mr. C. Huff MI.O.W._ 
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1~6 , ... " St .. S, W. At ..... 

IWHOIS 
MI. J_ ~1nIi ! 

rAMtsi.'=~ CO. ' 
.. 50 Eolt Ohkl 51 ...... (hkogo 
Mr. Paul Holton ' 
HOI. TON FOOD PRODUCTS CO, 
222 W"', ~ ... S,,' 01 ...... 

INDIANA 
Mr. N. J, Om I 
ORN & CO, , 
3001 Folrllidd A'tI., Pt. W~ 6 

KENTUCKY " , 
Ih. He..., f. Com_A!,. __ ,-, 
LEW'S & eOMPmY of MI'O, ....... 
1300 S, 4110, IBM 11dg" .Lou"''''' " 'I 
LOUISIANA ',.' , • 
Mr. Fred Clerc 
FRED CURe BROKERAGE CO. 
200 Boord of Trode AMlII, tww OJ.", 12 
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YOUII lIST SOUIICE fOil 

WHOU ' EGG SOUDS 

, . . .. ~ . , 
. ' HENNINGSEN FOODS, INC . 

EGG YOLK SOUDS 
DEHypRATED CHICKEN 
DEHYDRATED Illf 

MA"U'~ Of"~.ur) 

A I··f-··"· ... 
IAlTr~ mar:. MIW '--' ."" 

The Egg Markot 
Thl' t'!:!: intim.lr), 1!1'1ll'l'U lly Inoks rill' 

\.,w '" pr il'l'S aft cr Euslt", Bul this ~'l'ur 
Alnil prit'el' WNt' " htJUI :m pl'r ("'111 

hiJ:lwr tlUin II ycar ;IAII. JlIsl wln'n iI 
luoked 1I~ j( Ihere wuultl he 1111 lO Will:! 
n "~h of ~hl'11 e~a.:li , pruChU'!i1ll1 did in · 
('r('a~e (lncl l'ar!Y I\1ny prh-(' li dl'f·lilll'(1. 
ullhuua.:h Ih!')' Ufe ~ IIII ahnul :!U pl'l' ('(' 111 

O\'l'r last yell!"!! lewl. 

TI ll' 111,1 '1 '1\ 1" .,,:1.11 11 .11.-" IIwl\ld,· ~ 
dl ~1 1 11,"1 It" l ,,1 \ I Iial ;"'1.- I', ~ 1'11''''' ~ 
wh o I II I' h''1,, ·1 ~ ,, ' II I': 1" '''1'''' 1',11\ In' 

"IW" II' :0:':1·,1 ' " • . ,1 1.1'1 1,·, I" ·' · Hk{:t~ I ~ . 
1)1 I . A \" 111" h i, ", '1,,' 1,,1 m,tJlon!" 1 

"I I II .. 11, .. ,1,1 ' .1.1 1.,n. llt'l - aw l ,h~ · 
'11 ' 111, '1- Ih;,1 II'" 1" :':" 1:1: ",,".- III IIP · 
11. ,11 10 •• - 01 ,·,1 1111'·1 ;" I " .'1'1 1<1 . . ,nd Ih;,1 
" 1" • (' .: iII ,1 1\ 1 '; 1" ,\ IUl! . ,1 a I, · ~ .~ ' · I 

l a ll ' 111;,1, 1" '1,11 \"'1"11 

The hailinee 1ll'lw"el\ yolk ami ;11· 
hUnlen hUll hcen II prcl·ul·ioUli. lind while 
IlIIth pnKluel~ remuin lit hiGh le\'"b 
lill'Y hn\'l' hene nled J; Ul\lewlmt from 
lil(' IncrclI!!l'd SUPI)ly of l'[mll 1I\'allable 

un' pilibahl), d ea nctl ,lilt! Ihl'Y lIIay hI' 
waslll~d luu. 

I It- ,·, 1, ·01 .. . ,. .. ty '.1 II .. II . \t"\\·I·ll 1 h;,1 
Io"." ~ " lid 111' 11 111101, '1 ;.11 1,lId III1'U ;1Ilt! 

\""1111'1 1 ,' I',·!' Ii ;', , ';.1 11 " ,1" " r.:r.: ~ :t.";1 At"''' \1 
Ih;111 "IIlt'1 .11:" d ; ' ~_ llil ·; , t l'''I _ 1'1"1 ,,1 .. 1'''' 
ill-!C and II·I·II"!.!I · !.! lrI · . hi ' II"\'·'\. 1',11 
f,.w,· 1' I'I-!!!- Ihltll mlY ,,1111'1' 1-!1'''lIp. 

in l\1a),. The clelllllnd fur t·Ga.: )'ulk has 
rcm:dlll..t "l'ry slrOl,a.: und p l"il,(,!! nrm. 
so Ihut alhumen prit·cs hil\'(' henenllt'd 
(rom the In(rCll~ed ea.:a.: production IlIUTe 

Ihnn yolk . The lI ellninl!~en New~It'\ll'r 
oh~ef\'('s thnt It rl'r.lIIln~ ttl he ~een 
whelher nuudle llIullu(uclurN); nnd 
ulher )'ulk usel'~ will continue to huy 
yolk or whether Ihe)' will switl,.'h ttl 
whule ea.:G. This will hc II faclor Ihnl 
Influence!! "lhullIen prICl·s. 

"Tlwy UI'" pl;ll·I.,t! ill ;\U· du/.l·n I',I ~I'~ : 

I mll~p"rll,{1. I )erhal)~ 0\'1' 1' l''' I\~i tlcnlhl,' 
dbwlll'es. illlt! Ihl'1I n ' lllIl'kcll ill li llHl Il 
t';.1 !IIIlS fur l·Ull iiUIIl l' I'S. They nwy I II' 

surll,d fu r fairly lunA I lt'dutl ~ tlf litl ,l·. 
Elich pim se wi ll mil! LU Ihl' "II~ I "f till' 
l'AAli- and i,lI Ihi ~ IWp!Jt!lI li hdun' \h,' 
rt:t:,llt: 1' mltb un hi~ l'XpCI:H'~ ' " 

Where It All Started 
1I"upl'I'kml: I,y l1t'n ~ ha." 11I 'I'n 1'1" 

~ludll .d ~ 1 ' II ' nllti l '"I1~' ,,~. p"ul1r~' ~ I U·I· i a l· 
i ~ I " lit CSI)A · .. 1',,1111 1\' r:I '!lI'lh'lO I.a llo, 
r,ll"ry III 1\111t'1I ~, t: a FlIldlnl! li WI'I'L' 
Ih,ll "hll'k"Il ' ;'PI';II'I ' l1lly n."·"l-!lIi7.1.' 
I,n""\.- allli ~ I , 'all1 " E \' I ' 1l th"ul-!h within 
;1 r.:i\'l·u .. In'1I1 Ihl ' IoI!.!!.!"1' h lnl 1I ~ lliIlly 
wa~ II ... 1Ilt' I, · ;,!.!r.: ... ·~" II'I·. Ih,· 1:'1" /01" 
nh"lh' l ~ l:H lt l 1I , ·t! .. dl ·"r1~' ylt'lilt ·d 1'1 
t il\' 11IlII'II ~ : ,,,111'" \\,hll! ' I.,·ghllrnli. 
T"u r.:lwl' . 1 .. ;,UI." lI" t ' tllh' 1I1'"t!Ut'('lllIIlIrc 
"f,: " ~ . hul h;,,1 II,.. l"wl·.-' llI"rt:thty 

Chicago Merkel 

Current receipt s for s lund:ml shell 
!'Ca.:l1 in ChicaGo durinG l\1ay r:mGcd 
(Will 27 lu 30.5 Ct'nhi pel' dmwn . Frolcn 
whole ea.:C!'l were qu ol('d in a I'Ilnlle of 
27.510211 cl'n l!'l, (rlllen whites frolll 10.5 
In 12 cenls. dried whole ('GAli SI.15 \(I 

$1.25 II pound, dried yolks $1.27 In 51.35 
n pound. 

In Ihe New Yurk markt·\. (ruten 
),olks. wllh 45 per cenl lIolids in Untll'r 
Nil . .. l'fllor, 1I0id lit 50 lu 62 Cl'nts pl·r 
pound . wilh dnrkl'r (,0101' brinGinl: U3 til 
67 ccnl !'l. Froun whole er:r:li r:mGctl 
frum 28 to 30 (cnts. with darker t'ultlr 
hrin~inA n two rf'nt prl'mium. 

The Oepartmcn: of AAriculture I'c' 
pmls c~J.( pl'ot1ul'tlon In April ut 5.500· 
000,000 eAi:tS, uhuut thr' ri,ltliC liS lust )'elll' 
hut unc per I,.'enl helnw n\,efUAe. 

The Egg and You 
A dOlen eGAS will c:u~1 un ,,\'N iIGe o r 

52 to 501 ccnls III ),eurt·ntl. ;ll'l'unIiIlA III 
lluthurituti\'e prujecl iunli- IJUI of Ihi lO , 
the farmer will he recl'ivin}! ;111 a \'el'ajle 
uf only 33 (ents. 

Whll wllillc AeltlllG huw much uf Ihul 
21 t'ent dlffcrence? 

8)'1\'\u Purll'f. pnpulur eeullumbl und 
culumni!ll . reeentl)' AU\'" Ihi s unSWl' I': 
"Lt'1 us muke Ihis point dear ut th,' 
sl:lft: A lur~e \'uriety of elC. l)Cnsi\·l· 
IhlnA!! ure done to und lor Ihe e~~ he· 
tween the time It Il'U\'CS Ihe nest IUlil 
renchc! yuur locill rood nwrkcl, 

Price Spread 

liNt! is al\ t!xpl'l'l hrl'akllllwlI III IIII' 
j)ruj'·I·ll·lI :! i l'I'nl ~ pn'lLd : 
Oper.lion Cosl 
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ADM is tops in wheat 
selection, storage, milling, 

quality control and 
delivery. That's why . . . 

-

where top performance count. ~, you can count on Ai) 1\;1 
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Nutrition Foundation Mark. 25th Year 

W HEN the Nutrition Foundation 
was organized twenty-five years 

ago, a few day. belore Pearl Harbor, 
fifteen founding member companies 
each put up $50,000 to atart the Founda· 
tion', Iclentlflc research and public 
education program. 

It was 8 new Dnd Is still a unique 
Idea that the companies were attrnctcd 
to-the Ideo. that indu.trlal competitors 
could pool their effort. and set up a 
Foundation entirely In the public in­
terest. The Nutrition Foundatlon was 
set up to support research in nutrition 
pt unlvenlUcl ond medical .(hoots and 
to help spread the word of new nutri­
tional dhll:overici to the public. A 
Sclcntlllc Advisory Committee, made up 
of well· known nut r I t Ion scientists. 
Guides the gront program. 

Now the Foundation hal 67 memh!t 
companies in the lood and allied Indu~­
trlel. Eoch member company makel a 
annual membenhlp payment of be­
tween $500 and ,20,000, depending on 
capitalization. 

Organ1ullon 

The late Karl Compton, Prelldent of 
the MalSDchuleUs JnlUtute of Technol­
ogy, played an Important part In or",,,n­
Izlng the Nutrition Foundation and set­
ting the path for the future. lndultry 
. !aden turned to Dr. Compton, an 
Cltabllshed leader In aeience and educa­
tion, to carry out their Idea. The Idea, 
nnd the Foundation, have nourished. AI 
one Indication af thla, Sevcn Nabel 
laureates and three university presi­
dents have been aupported by the Foun­
dation during their early careen as re­
scorch scientists. 

War problems occupied the chlef at­
tention of the Foundation during Its 
IJrst yeatll, of coune. Dr. Charlel Glen 
King, the adentlflc director of the 
Foundation ror 22 yean, often lound 
himself busy In Wnahlngton. Many re­
search projects closely related to the 
war e((ort were started. For example, 
studies wert! made which led to 1m­
pro\'ements in lICe raCt survival rations. 
The Foundation supported work on 
wnyll to reed aviators to Increase their 
tolerance II') decrealed oxygen lupply nt 
high altitudes. Nutritional Itudles or 
fatigue and tcilitance to Itrels were un­
dertaken. Methodl of detecling nutri­
tional deficlenclel were developed. At­
tention was given to the conservation of 
nutrients, portlculorly vitamins, during 
dehydration, cooking, rreezlng, sterili­
zation nnd atoroge. 

Financial Support 

One of the first moves of the new 
Foundation was to provide financial 
support ror the Food and Nutrition 
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Boord of the Notional Academy of 
Sciences-Notional research Co u n c I I . 
War Order Number One, which dir­
ected the enrichment of white bread 
and flour with Iron and vitamins, grew 
out of work or the Boord. Enrichment 
Is generally believed to be a major 
factor In the virtual disappearance rrom 
the United States of some deficlcncy dl· 
leases that were widespread b~fore this 
progrtm was started. 

Recommended Dietary AlIow&nC'H 

One of the important activilies of the 
Food and Nutrition Board was the c.­
tabllshment of the recommended die­
tary allowances for the American 
peoplc-th~ allowances are the Ruldes 
which all physicians, nutritionists and 
dletlUansllse In defining a prolJerly-baJ­
anced diet ror men, women and child· 
ren. 

Pl'oteln Foods 

Protein foods were another area In 
which the Foundation was, and I., ac· 
tlve. One or the first of the Foundation', 
grants went to the University of Illinois 
for Itudles which achieved a feat that 
had long eluded scientists-the Iden­
tification of the amino acids that are 
"essential" ror man and the establish­
ment of the amounts or these nutrients 
must be Invested to keep the body hi 
good health. 

The Foundation's long Intere.t In pro· 
trln. also contributed to the develop­
ment af lnraparina, a hlgh·quallty plant 
protein food for use In a~as lacklnq 
animal protein foods. lncaparina and 
related food, arc now beln" prod'Jr.cd 
and lold In South and Central American 
countries. 

Cholesterol 

Cholesterol, not so many yean a~o a 
little· known chemical name for n my.­
tetlous waxy material, and now n house­
hold word, has been under study b.v 
Foundation grantees for nearly 25 years. 
The carly studies concerned the metabo· 
lI.m or cholesterol In the liver. After 
cholcsterol became well.known, the 
Foundation feared that too many people 
(Inc1udlna physicians) lubserlbed to the 
view that dietary cholesterol Intake, Jt. 
self, was the sole couse of heart aUackl 
Dnd strokes. 

Unl.,.nlty R ... uch 

A special rund of over a million dol­
lars was provided by the Foundation 
to twenty·rour unlversltie. ror scienti­
fic work done over a five-year period. 
The Foundation contributed, throuah 
support of this scientific work, to the 
knowledge of the relationship of diet to 
heart aUackl and Itrokes that Ja moat 

widely held today. The question of 
saturated or unsaturated fats In the diet 
Ja still under InvcstlaaUon as are the 
possible roles of exercise, cigarette 
smoking and other facton. 

Physiology 0' Tule 

The Nutrition Foundation has pro­
vided some '7 million dollars In support 
or nutrition science In the twenty-nve 
yean. Recently, two new areas of nu­
tritional Interest have been opened. The 
fint is the physlotocy or taste. Taste 
Is not as well undentood as are lOme 
of the other sense •. It Ja helleved by 
the Foundation that basi .. reselrch on 
taste may have Important but unfore­
seeable effects on eatlnl In the under· 
developed naUon. as well as In this 
country. 

MalnutrUlon Affecta Minds 

Second, the Foundation Is .upportlng 
rC!scarch which aeek. to exptore how 
mental development and learninl are 
altered by poor nutrition. Some ex­
ploratory ~search sUllests that mal­
nutrition may have advene effects on 
the mind of the developlnl child. This 
Important new areD. of nutrition Is 
being opened up, In part at least, 
through runds from the Nutrition Foun· 
dation. 

Ad.uor, eo....uIM 

The Foundation haa a Food Industries 
Advisory Committee which provldel a 
direct line of communication between 
the Foundation and U, member com­
pantes. The top ~search official of 
each member company belonl' to the 
committee. It hold. a three·day annual 
meeting where scientist. report on new 
developments In difrerent areu of nu­
trition intereat. 

Nonthlr PublleUlon 

The Foundation Itso publishes Nu· 
trltlon R.riawl. a monthly publication 
covering d~velopmcnt' In nutrition 
leience. Dr. HeJ bert E. Longenecker, 
President or Tulane Unlvenlty, Ja 
chalnnan of the board of trustccs af tha 
Nutrition Foundlltlon. 

Opflonol MocClronl In ... dllnh 
Definitions and Standard. of lden· 

tlty ror both UJ'Lenrh:hed and enriched 
macaroni produ.:-" made with non-Iat 
milk were cstabilihed by an order pro­
mullated In the }'ederal Register April 
9, 1966. 

AteOrdlng to the Standards, the 
amount of non· tat dry milk or non-fat 
milk solid. to be uaed Is not leu than 
12 per c:cnt and not more than 25 per 

(Continued on pale 17) 
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<7 ........ Accounla vary. According 
1. to Greek legend there 

was a deafening crash or 
thunder and lightning 
one day I the heavens 

opened up, and the god. 
of Olympus gave man 

macaroni, which in their 
language meant "The Divine Food," 

AIId .'0In11 •• 10 ChI •••• I ••• nd a young 
Chinese maiden, enraptured by a hand­
some Italian aailor, 
happened to let 
her batch of bread 
dough overflow. The 
dough dripped from 
her pan in atrings 
and dried in the sun, 
and these the sailor 
took back to his 
.hip. When the ship'. cook boiled these 
atringa and covered them with broth, 

the result was an appetizing .ucceaa­
word of which quickly spread through­
out Italy on the ship's return. 

1.1 .00.nll'l I. a ...... I •••• d, the food 
and the name were both in.pired by 
German merchants, 
who once 
sold large, 
symbolically­
shaped 
breads to 
the people 
or Genoa, 
Italy. The 
Italians balked 
at their large form and high price. 
uMa Caroni", they protested - "But 
it is very dear." And when the mer· 
chanla reduced the Bize of their dough 
form. and their price., the phraBe 
"Macaroni" persisted {or their new 
products. 

While macaroni legends often conflict, manufacturers agree 
on·the consistent high quality of King Midas Durum Products 

PEAVEY COMPANY 
Flour Mills · 

--'. 



Geno Villaume Mlulng 
EUlene T. Vlllaume, president of 

Jenny Lee, Jnc .• mocaronl manufac­
turers In 5t. Paul, Minnesota, has been 
mllSing since Saturday, June 4. He was 
boaUng on Mille Lacs loke, about a 
hundred miles north or Minneapolis. 
where he was attending an outing or 
Minnesota grocers. 

DrBaalnl operations were begun after 
several leal cushion. were found float­
In, on the loke which 11 one of Minneso­
ta', laraest. Operations were Initially 
hampered by high winds and rough 
water, The body was recovered June 17. 

Mr. Vlllaume. 33, wnl a member or 
the Youn, Presidents' Organization. He 
had recently been named a vice-presi­
dent at Pan-O-Gold Baking Company 
and waa also a director of the firm 
which I. the largest Minnesota based 
bakery. 

He and hi, wife Mary (Mimi) have 
three children. His brother, Waiter, hall 
been actiye In the formation of the 
Wheat and Wheat FoodJ Foundation as 
a reprelCntaUve of macaroni Interests. 

Paul Cardinal Appointment 
The appointment of long time north· 

em New Jersey resident Paul J. Card· 
Inal, Upper Montclair, New Jersey, as 
Development Consultant to Columbia 
University's InsUtute of Nut r i t Ion 
Sciences has been announced, by Dr. W. 
Henry Sebrell Jr. the Inslltute's Direc­
tor. 

Mr. Cardinol will aid Dr. Sebrell In 
planning and development and In the 
Institute's relations with industry. He 
will assist in fund raising, development 
of brochures and in Ipedal projectll as 
they develop. The Institute comes under 
the auspices of the School of Public 
Health and Administrative Medicine of 
the College of Physicians and Surgeonl 
of Columbia. 

Mr. Cardinal comes to the Institutp 
aner a 39·year association with Hoff· 
mann- LaRoche Inc. a leading manu· 
facturer of phannaceutlcal products. 
During his career with that finn, he 
served 01 advertising manager and 
hc.spltal soles manoger. He was sub· 
sequently mode head of the bulk vita­
min marketing deportment of HoH· 
mann-LaRoche and later made vice 
president of the company. 

ADM Promotions 
Two promotions In nour ond durum 

sales re.ponslblllties In Archer Daniels 
Mldlond Company's nour were announc· 
ed by George A. Utter, generol sales 
manager. 

Donald Knutsen, a district sales mon­
a~er for durum products, has been pro­
moted to diltrlct sales manager for 
baker)' noun. William A. JUlien, also a 
dlltrict .alel manager for durum pro-
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ducts, has been promoted to handle in­
creased responsibilities and account. In 
durum sales. Knutsen wUl report to 
bakery nour sale. mona,er, Ben Har,ll, 
and Julien to durum .ales manaler, 
CIIII Kutz. 

Knutsen joined ADM In 1963 a. dis­
trict manager for durum prodUct.. Prior 
to that he was auoclated with General 
Mills Tor 17 years, serving as durum 
sales manager In Mlnneapoli. and Chi­
cago and district manager of bakery 
flour lalel In Kansa. City. 

Julien joined ADM's nour division in 
1936 and hall held Q number of asslln­
ments .Ince then, IncJudlnl billing and 
tromc, foreign shipment documenta­
tion and export sale •. In 19:13 he was 
named supervllor of the division'. bill­
Ina: department. He became alll.tant 
division sales manaler for d urum In 
1958 and a district manager In 1963. 

Spagho"i Twirler 
Columnists take delight In dolna: 

stories on the techniques of eaUna: 

apaghettl. ''There I. no wrong way to 
eat spaghettl-jull dlUerent methods," 
soys Charles C. Rossotti. This pronoun­
cement was made-"Jn an unthinking, 
almost ritualistic manner" In an Inter· 
view with William Baynel of the Miami 
Herald at the time of the Rossotti Buf­
fet Supper at the Winter Meeting of the 
National Macaroni Manufacturers As­
aoclatlon at the Diplomat Hotel. 

Quallfl.d EX.,.rl 
Charlie quallflea as an expert be­

cause of the many parties at which he 
has acrved spalhettl, becau.e of his 
IIlncere devotion to the product, his 
Italian ancestry, and the fact that his 
company Is a larle packaling .uppller 
to the macaroni indultry. "Each penon 
In the United States eats an averale 
of eight pounds of apalhettl or other 
macaroni product annually," he .ald. 
"Spalhetti Is a great dlshl 

"Spaghelll Ia economh:al. But jUll a. 
many rich people eat It because U'. 
load food." 

In dlscullinl the ealln, technique, 
Mr. Rossolli advocate. the European 
method-twltllnl the noodle. around 
the fork, uslnl a spoon as a container 
and lifting the auembl81e carefully to 
the mouth. 

''This Is a safe method. Use It when 
you are in formal company and well 
dressed," Rossotti says. "It's also fun." 

Stag Pari, 
In the movie "Stal Party", which Is 

the 88la of a mere man prer arlng hi. 
own spaehetti and .auce. , Jr teedlnl 
the office crowd, thlll technl'Jue Js label­
ed of the Amy Vanderbilt ,choat. Emily 
Post would accomplish Cle feal with 
work alone, delicately .pearing two or 
three strand. and twJsllnl them agalnll 
the face of the plate. 

Ted, the .tar of the movie, finds fun 
In cooklnl .palhetti in rapidly boillnl 
water, and finds the preparation of 
sauces a simple matter Indeed. He pre­
pared three kInds of a mlx-ond·match 
bar. Clam saLlce for the exotic lounnet.; 
low calorie meat sauce for tho.e wateh· 
ina their diet: and melted butter and 
PannelDn cheese for the brave and 
hearty diners who display plenty of 
gusto when thrlr eallna. 

In Ad .. :t' ling 
At one lime the North Dakota MII1 

and Elevator ran an advertisement 
showing a half dozen methods of .pa­
J;t.C:ttl eaUng techniques. 

nle "Cla."lc" method was roiling thl! 
sltUnd on the fork aaalns! thl! plate or 
agdnst the spoon. 

"Neat" show a fuddyduddy cut ling a 
forkful at strand. off with .clasors. 

"Romantic" showed a Ilrl and a boy 
who were lolnl to meet when the 
.trand. at either end of their Ups were 
consumed. 

"Uninhibited" showed a .mall fry 
wllh a huge quontily on a fork Itumnl 
It Into his mouth. 

"Devil-May-Care" showed a happy 
oof twisting spaghetti .trandl around 
his fingers, his nose, ond havlnl a 
generally good time. 

"Emclent" showed a mlddle·aled man 
with a bib slurping the strond all the 
plote with the suction of his pursed lip •. 

The caption on the ad read: "How do 
you eot It? Who caresl" 

Copy read: "Way and means of 
mouthward movement make no differ­
ence-they are all happy endings when 
the beginning of the macaroni or noodle 
product is semolina from one hundred 
per cent durum wheat." 

So nd J h P l 'elleor l~Q S •• tl4 l Sidney R. Rabb, StOP & Shop; Hon. 
S ....... I GUI '; ~ er," ,.". Rhod' • hland ' ·Jo~.h Pellegrino Prince Macaroni Compony . 
Jahu O. Pastore, ~no Of rom , ' 

Joe Penegrlno Honored 
Massachusetts Govornor John A. 

Volpe, Rhode Island Senator John O. 
Pastore, television personaUty Stan 
Freberg, Boston Italian Consul Dr. Gior­
gio Corega and prominent food chain 
eXKutlves in New England were amonl 
the five hundred guest. honorlnl Joseph 
Pellegrino, president of the Prince Mac­
aroni Mfg. Co., at a testimonial dinner 
held at the Sheraton Plata Hotel In 
Boston on April 21. Gus Saunders. Dos­
ton radio and TV .tar was the tODstmas­
ter. 

Safety Record Optional Macaroni 
Ingredienh­

(Continued from page 

Cancer CNlad. 

The Instigator of the gala aUalr In 
commemoration of Pellegrino" twenty­
five year. as president of the Prinee 
finn was his son, Joseph P., executive 
vlce.presldent. Proceeds from the $:1, 
a couple dinner went to the 1966 Mas­
achusetlll Cancer Crusade. The youn· 
ger Pellegrino Is serving as state chair· 
man for the Food Specialties Division 
of the Crusade. 

Like so many Americans, the Pelle­
grinos have known the los1 of people 
dose to them from the dreod disease. 
Beyond that, the elder Pellegrino I. a 
ruthless crusader against smoking and 
finds common couse with the Concer 
Society's long.standlng educatlonol pro­
grams of clgnrette smoking and health. 

Thirteen plants In eleven clUe., memo 
bers of International Milling Co.'. U.S. 
Flour MIlling Division, haYe been hon­
ored for their outstanding safety records 
during 1905. 

Recelvinl awards from both the com­
pany and the Notional Safety Council 
were noUt mms In SI. Paul, New Pro­
lue, New Ulm and Wabasha, Minn.; 
North Kansas City, Mo.: Salina, Ka,. .; 
Blackwell, Oklo.; and Baldwinsville, 
N.Y.; grain terminals In Duluth, Minn.; 
Salina, Kan.: and Columbus, Ohio: and 
o wheat germ plant at Carrollton, Mich. 

Each plant eompli!ted the entire year 
without a lost time Injury; some have 
operated for several years since luffer­
Inl a lost time accident. Employees at 
the "A" mill in St. Paul continue to 
hold the all \Ime company safety record. 
Through December 31, 1965, they had 
completed 4,542 days-over 12 years­
without a lost time Injury. 

Coun .. lor 
The firm of Halfpenny, Hahn & Ryan 

has annoLlnced that James J. Cosey 
fonnerly trial attorney, U.S. Deport­
ment of Justice, Washington, D.C. and 
Ipecial ossl. tant U.S. attorney, Northern 
District of Illinois, has become associ­
ated with the finn. The firm serves all 
general counsel to the Natlonnl Moe­
aronl Manufacturers Association. 

Food Mergers Up 

It) 

cent by weight of the finished non·fat 
milk mocaronl product . 

There Is also a provision thnt the usc 
of Carrageenan or Snits of Currageenan 
may be used In thtJ quantity nolin ex­
cess of 0,833 per~nt by weight or the 
non-fot milk solliJs, When Corrageenan 
Is used, the lobel should beur the atate­
ment : "Co .·raa:eenan added" or "Salts 
of Carrau, •• ,,:-:.n odded" or "With added 
Carrugeenan" or "With added Salts of 
Corogeenan". 

The name of each food fa:, which a 
Detlnltlon and Standard of Identity 
Is prescribed under this order. or under 
this new Stundunl of Identity is "mac­
aroni products made with non· fat milk" 
or alternatively, the nnme Is "macaroni 
mude with non-fat milk" or, "vennicelU 
made with non-fat milk", us the case 
may be when the units of the food con­
form to the .peciflcotlons of shope and 
size prescribed by the Standards. 

This product ran be madu In the un· 
enriched or in the enriched fonn and 
must be labeled accordingly. 

This amendment Is optionol and went 
Into eUect .Ixty days from Its dote of 
publlcoUon In the Federal Register. 

Aslen Noodle 
Company Damaged 

"I h~te the smell of tobacco," .tates 
Pellegrino. "After the Surgeon Gener­
al'. report linking clgorettl! smoking 
and lung cancer came out In 1904, ] 
Issued 0 memorandum to all employees 
of the company urging them to abandon 
the habit. The result. have been ex­
cellent." 

Gus Gustafson 
Clybourn Machine Corporation of 

Skokie, Illinois announced with deep 
relret the death of their we.l coast rep­
resentative Anton Gus Gustafson, Mon­
rovia, CalUomia on May 9. 

Merger activity In thl! food field was 
high in 1905, ranking second only to the 
nnancc.bank.lnsuronce group, occord· 
Ing to a study by W. T. Grimm &. Com­
pany. There were 135 mergers in the 
rood Industry last year: 91 were cash 
deals, 37 were effected for stock, and 
seyen were a combination of cosh and 
Ilock. 

A tornado June 9 dcmolishl!d the 
plnnt of Aslen Noodle Company on 
Hintz Rood In Wheeling. Illinois. The 
owner, Mr. Kenneth Fish, wns unde· 
cided about rebuilding. 

Baby Girl 
Mr. ond Mrs. Vincent F. La Rosn an· 

nounce the birth of their third child, a 
daughter, Rosanne Alexondru, on May 
ninth. Congrutulations! 
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BRAI BANTI HAS 
ALL THE FACILITIES 
TO SOLVE ALL YOUR PROBLEMS 
SPECIALIZED TECHNICIANS 
HIGHLY QUALIFIED 
ARE AT YOUR DISPOSAL 
TO SATISFY THE MOST 
DEMANDING NEEDS 

Til E MACARON I J OURNAL 

• 

MACHINERY AND 
COMPLETE PLANTS 

FOR MACARONI 
FACTORIES 

OF ANY SIZE 
AND ANY 

OUTPUT. 

• rAl 
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SOLE REPRESENTAT IVES IN THE U.S.A. ANO CANADA 
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PACK UP A PRIZE PICNIC 

WHEREVER you are-In the moun­
tains. by the &eashore, or at home­

Iweet·home-plcnle fever Is In the alt. 
What better way to entertain "kid," of 
aU alell 

In the Jalt ten yean, the popularity of 
picnics hal doubled until they are now 
one of our top ten form. of reereHtion. 
No wonder, since there are 8 mUUon­
and·one way. to pock up a prize pL:nlc. 

Ever try a breakf.at picnic? Ra1se the 
family early In the morning. head :or 
the beach, and after a refreshln. dl" .. 
feast on bacon Bnd e,." hot muffin. 
and coffee. Or how about a lunset cook. 
out? Invite a hambur,er.hunglY group 
to a apot where the view II breath-lak­
Ina:. 

Vacationin, by catT Have a plenic all 
the way. MOlt highway, are dotted with 
picnic areaa all Jet up tor Ule. In CAleS 

where no table. are available, carry one· 
on the new portable ::lIcnlc table--outlng 
kits, Soup and sandwiches on the shores 
of Catltornla's Lnko Tahoe, ham and 
cheese along the Chicago skyline drtve, 
or how about bolUnl a lobster along the 
rocky coast of Malnel 

Anywhere you are, picnics are fun, 
Just be sure you have the right equip­
ment along. Thermos Jro che.ts and 
picnic jugs thnt keep cold things cold, 
CDmp ! toves that burn any aasollne and 
outing kit. with Thermos vacuum bot­
tles and lots of room for sandwiches and 
things, are just a few Items that pro. 
bably account tor much of today's pic' 
nlc popularity, They make H cal)' for 
American plcnicken to cnjoy a wider 
variety of outdoor parties than ever be­
rare, 

Ever try a forell n-flavor picnic? 
Bring your favorite spaghetti aauce In . 
a Thermos wide mouth vacuum bottle 
to keep It hot, cook the pasta at the 
picnic. pour everyone a ainu of Chianti, 
and after the fruit and fromagglo 
(cheese), finish with a rousing game 
of bocce (linUan bowline), 
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Then there's alway. a Swedish Smor. 
gasbord, a lort or potluck p lcnle-every­
body brings somethln, dlft'erent. Hot 
Swedilh meat balls. of COUBe: Ulorted 
cold fI!h, l ome in salad form, lOme 
creamed: two or three klnda of cold 
meat.: : pickled cold vegtablesj cheese. : 
bt't'ads (lncludln, pumpemlckel): mold­
ed salads: and deviled ellS. Dependl", 
on the number of people and how 
hungry they are, the Ust can '0 on and 
on. 

One easy way to cook for outdoor 
meals Is to roast a big turkey, then use 
It In different way. for several meals. 
A beautiful tullestlon: mix Julienne 
strip. of turkey with golden cantaloupe 
baUs and fre!hly cooked elbow maca. 
ronl, Toss In a few sUced flIberts, dre!' 
sing and seasonings. Easy, attractive 
and ever so good to eat! Our Cover 
Photo show. thl. dish all ft!ady to serve 
for an outdoor tupper. Here Is the 
recipe, 

Naevoid Twk.,. Balad 
(Make. 4 to 8 serving., 

1 tablespoon aalt 
3 quartJ ba111ng water 
2 cup. elbow macaroni (8 ounces) 
1 pound cooked turkey, cut In julienne 

strip. 
2 cups cantaloupe melon baU. (about 

1 melon) 
1 cup .1Ired fi1berts 
1 cup mayonnaise 

Ii teaspoon NCbt sall, ~Iery seed, 
tarragon 

14 teu poon bull 
Wi leaspoon pepper 

Paprika 

Add 1 tablespoon sail to rapidly boll. 
ing water. Gradually add macaroni 110 

that water continue. to boil. Cook un­
covered, .tlmn, occasionally, until ten. 
der. Drain In colander. Rinse with cold 
water: drain again. 

Combined macaroni with turkey, mel. 
on ball. and nuta. Mix tOlether mayon' 
nalae, salt, celery aeed. tarragon, basil 
and pepper. Combine with macaroni 
mixture and tou, Chili. Sprinkle with 
paprika, 

Another temptin,lDlad for plcnle fare 
II our Macaroni and Gl'et'n Bean Salad. 
Chili It thoroughly and pack in a wide~ 
mouth vacuum Jug or Ice rhest to 
keep It cold while travelln,. This Ja a 
Breat aceompanlment to fried chicken or 
cold cull. 

Macaroni and. GN.n Bean Salad 
(Make. 4 to 6 ~rvinll) 

1 tablespoon .. 1t 
3 quart. bollin, water 
2 cups elbaw macaroni (8 ounces) 
1 medium Spanish onion, .Ueed 

2 cup. green beans 
I teaspoon prepared horse-radllh 

v.. cup ulad 011 
3 tablespoons vinegar 
I teaspoon paprika 
2 teaapoons .u,ar 
1 teaspoon 181t 

Wi teaspoon pepper 

Add I tabtelpoon .alt to rapidly 
balUn, water. Gradually add macaroni 
.0 that water continue. to boll, Cook un. 
covered •• tirring occulonally. until ten­
der. Drain In colander: rinse in cold 
water; drain. 

Combined macaroni and remaining 
In,redlenu: mix welt, Chili. Garnish as 
desired. 

SUmmertime cookln, can be easy 
with macaroni, Salads can be cool and 
pleulng ,and stili provide plenty of 
nourishment, Macaroni and Cheese 
Salad Is easy to carry to a picnic and 
stays cold In a wide-mouth vacuum 
jug, And 11 may be served a. a main 
dish it you wish. 

NacU'OGl &Ad C ...... Salad 
(Make. 4 to 8 servinCI) 

I tablespoon 181t 
3 quartJ boiling water 
2 cups elbow macaroni (8 ounce!) 
2 table!poonl chopped scallions or 

green onions 
1 teaspoon celery salt 
1 teaspoon salt 

v.. teaspoon white pepper 
v.. pound Swill chteae 
1 pound Cheddar cheelC 

o}~ cup mayonnallC 
v.. cup chllll8uce 

Add 1 tablespoon aalt to rapidly boil­
Ing water. Gradually add macaroni 110 
that water continues to boll. Cook un. 
covered, .tlmng occasionally, until ten. 

der. Drain In colanderj rinle In cold 
water; drain again. 

Combined macaroni, Icalllons, celery 
salt, 1 teaspoon salt and pepper. Cut halt 
of the Swlu and Cheddar cheeses In 1-
Inch cube., add to macaroni mixture, 
Blend mayonnalle with chili sauce, IIUr 
Into 'macaronl mixture, Chl1l aalad 
thoroughly. Cut remaining Swiss and 
Cheddar (heeses In 3· lnch . trlps to ar· 
range salad at serving time. Gambh 
with parsley and tomato wedge!, If 
desired, 

No doubt about It, picnics are popular 
and more fun than all outdoors, Above 
all, don't make them too complicated 
or their pUrpolC I. defeated. Make a 
thorough Ust beforehand and )o;~p it 
with you when you . hop and pack , , . 
and dOD' t pack anything that Isn't on the 
list. With a minimum of organization 
and Imagination, anybody can pack up 
a prize picnic. , .wlth the help of mac­
aron.! products. 

Swlngin' Summer Salad. 
San Giorgio Macaroni of Lebanon, 

Pennsylvania I. launchlnl an extensive 
advertblng campaign In Its marketing 
areas for . ummer salads featuring el· 
bow, shells, and rlgatonl. 

The real cool Idea. that wtllget con­
sumers swlngln' Include these catchy 
captions for shell macaroni lalads: "The 
Claw" caUlnl for lobster: ' 'The Bird" 
calling for cooked chicken or turkey 
cut Into blte·slze pieces; ''The Crawl" 
ul ln; Maryland lump crab mest; ''The 
Sea.Shell" calUng for !hrimp, raw 
cauUnower. chopped celery, parsley and 
pickle, 

"The Tony" use. rlgatonl with chick· 
en !trips, veal strips, olives, chives, 
apples, and pl!tachlo nuts, ''The Chop" 
combines rlgatonl with cooked beans 
and garden fresh vegetables. 

Elhow macaroni recipes include ''The 
Bend" featuring elbows with peas and 
ParmelDn dreSlln,; ''The Swim" with 
cooked !Ish and avocado: ''The Wedge" 
with elbows, ham, cheese. and lour 
cream: ''The Can-Can" com bin I n« 
macaroni with tuna, Jeasonln,s amI Ital­
Ian dressing. 

The newspaper schedule calls for full 
pages in four colotl with black-and. 
white follow·ups In 400 Jines, 

W, B, Doner and Company of Baltl· 
more Is the agency. 

Yanke. Doodle Did Stick 
A Feath.r In HI. Cap 

Few people know that Yankee Doodle, 
written In 1711B, tell. of a real colonial 
who actually did stick a feather tn }til 
cap and called it "macaroni," 

In those days "macaroni" was the 
popul8l' word for a real dude, It referred 
to the famoul Macaroni Club of London 
-a clique or dandles who effected au 
th" extreme styles of France and ltaly, 
A Journal or the day sayl ''They came 
home with the airs of a dancing moster, 
their wlgges tied with ribbons and their 
hats adorned with aU the trinkets of a 
milliner." 

Thl. fae! was recently dug out of the 
archives by the research department of 
John B, Stetson Compony, the classic 
American haller, whose curiosity was 
aroused by the numbers of men who are 
"sticking feathers In their hah" this 
year. 

At the l ame lime, the Stehon rescarch 
unearthed a mine of other little known 
facts about the old partriotlc dilly. 

For inltance, Yankee Doodle was no 
myth, but an aristocratic gentleman of 
New England. His home ItiU stands In 
his native town of Norwalk, Connecti­
cut. He did ride a horse Into town 
("pony" was just poetic license) , and he 
did make news by sUcking a feather in 
his hat. 

Incidentally, the song was nol sparked 
by the RevoluUon but by the French 
and Indian War 18 years earlier. The 
word. were not written by an American 
but by a Dutchman. And the catehy 
tune had already been sunK for a cen­
tury, having originated with the English 
Cavaliers In derision of OliVer Crom­
well. 

The reol Yankee Doodle was Thomas 
Fitch, whose father was governer or 
Connecticut. He was a captain In the 
Connecticut Militia when. In 1758, n call 
came for reinforcements for the British 
General Abercrombie, then on his way 
to hard-pressed Fort Ticonderoga. 

Until then, the Connecticut colonlslll 
had felt for removed from the French 
allacks In the north. The farmers ond 
tradesmen of the Militia had their hunt· 
In:: guns but no uniforms, But with the 
raU to duty they c ... thered before the 
Witch home and were about to depnrl 
when Thomas' lister Elizabeth cried 
"Wait-soldiers should wear plumes!" 
Running to the chicken hou!e Ihe 
gathered a handful of feathers. and the 
men, grinning sheepishly, stuck them In 
their hats and rode away. 

Two days later, more bedraggled thun 
ever, they arrived at Fort Croilo, acro!s 
the Hudson from Albany. Visiting at the 
Fort was a Dutch surgeon, Dr. Richard 
Shuckbur,h. The sight of the Yankee 
farmen with the feathera In their bat­
tered tricome hats promoted him to Jot 
down some new verses for the familiar 
old tune. That night, In friendly r ibbing 
of the newcomers, the band and the 
officers Joined In the song. 

In the accidental way of popular 
aongs, thIs one caught on and became 

a legend. When Brltllh troops landed 
In Boston to enforce the Stamp Act, a 
newspaper reported "The Ions of Uberty 
mel them playlnl the Yankee Doodle 
song." It was also played at the sur· 
render of Cornwallis at Yorktown. 

And In the cemetery at East Norwalk 
there stands a stone Inscribed: 

In mlmoJ"f of 
Thomu FUch Esqr. 

who died JanJ"f 11th. 1785 
In tha 70lh , • ., oj hli alii_ 

son of GO.lrnor Filch 
Colon.1 in R .. olUnitonary' W., 

CaUed Yank" Doodle 
by the BrUlsh 

Eating Out 
Eating places outside the home are 

getting an Increasing share of the can· 
sumer's food dollar, according to a sur· 
\'ey by the Department of Agrlcultuft!. 
They report that between 195B and 1083, 
sales by eotlng places Increased 26 per· 
cent, compared with 20 percent for 
grocery stores and 16 percent for aU reo 
tail lood stores. Eating places hove 
taken advantage of important changes 
in American habits. Two of these are 
Increused mobility and more vacations, 
Others Include the rise In the number 
ol working wives who have less time to 
prepare meals at home, the rise in the 
number of people less able to cook, the 
Increase in college students often with· 
out cooking facilities or time to inclina­
tion to cook, and the increase In the 
number at teen-agers, who patronize 
Inuck bars and hamburger stands, 

The volume feeding market, accord· 
Ing to Volume Feeding Mat1agement 
magazine, measured by cost of food pur· 
chased: 

Parcln! 
Public restaurants, careterlas . , ,. 45.8 
Educational, ." .. ". ". , .. . , . . , 12.0 
Hospit als. Institutions ,., .. . " .. 9.4 
Drug. department stores, etc, . . . . 7,7 
Clubs . . ...... . . , . . . . . . . . . . . . . . . 5.2 
Emplyoe Feeding ........... .. . 4.5 
Armed Force. Minimum . ... .. . . 3.5 
Hotels/Motels " •. . ... .. ,... .... 3.2 
Taverns . "', . .. •... , . . .. ,." .. 2,6 
All Others " ., ', ..•. . • ' • . • " .. 0.1 
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Ambrette 
Cyclo-Mixer Extnider 

with Twi;n Die Head for ... 
continuous mixing, kneading, 

developing and extruding., 
NEW TYPE HIGH SPEED CYCLO-MIXER 

Flour and water .... completely mI.ed with oocb partlcl • .-ivin, proper amount 01 water. Elimlnatee dry 
lumpe lound in conventional mlur. 

NEW TYPE FLOUR FEED SYSTEM 
Flour fed to cyclo-miIer by preciaion control .. u1tin, in • uniform and COfIItent feed. 

NEW TYPE WATER FEED SYSTEM 
Water II filtered and fed under coMlant, preci,lon control to the cyclo-miIer. Control II by micrometer 
adjllltment with sight now feed. 

NEW TWIN HEAD DIE 
SolId .... piece h .. d with two d1 .. lor Blow •• t"",lon with hi.h production. 

NEW CUTTIN£, DEVICE SYSTEM 
Iadopoadoat dinct motor drive to cuUin, ohaIt. Wide rang. 01 cuUing speeds throu,h electronic, control . . 
EIlmIDaIioa of puUoyo, bella and varidriv. moto... ' 

NEW TYPE SCREW FORCE 'FEEDER SYSTEM 
J'_ ..... lIIIiDtaluo ..... taDt feed 01 dou,h to ...... undor preoowe. 

NEW TYPE EXTRUSION SCREW AND ANTI-FRICTIONAL METAL LINER 
IfIIb pc I ... - with low ~ Allti·lrictlonaJ metal liner in ...... IlouoIa, for I..., _r and low 
IrictIoa. 

TWI~I DIE MODEL THCP (shown) 
2000 lb •• p.r hour 

SINGLE DIE MODEL IIHCP 
1500 lbo. p.r hour 

SINGLE DIE MODEL SHCP 
1000 lb •• p.r hour 

For dotailed inlormotion write to: 

AMBRETTE MACHI~ERY CORPORAT~_9N 
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Mill ... M.lting 
Earl F. C!OSI of Color .. do Millin, and 

Elevator Compa.I)', Denver, was elected 
chalnnan of the board. of the M11Ier'1 
National Federation at their recent con. 
ventlcn In Colorado Sprlne •. John JI 
Vanier, Western Star Mill Company. 
Salina, Kanlal, and G. Murray Ross, 
non Jndullricl, Inc., Newton. KanlH, 
were elected tint and ICcond vice-chair­
man relpcctlvely. 

Nolltun Lou 

In two resolutions adopted, directors 
called for the end to discrimination In 
ralll'04d demurra,e chargel between 
export and domestic traffic and author­
Ized participation In a proposed teat of 
the constitutionality of the JOocaUed 
"model law" and "model J"elulatlonl" 
adopted by lever.l Itatell In the wel,hlt 
and measure. field. 

Glenn O. Paxton, Federation c:owuel, 
• trelled the danlen tor mUlIn, in Jaw. 
.nd rerulaUonl Which apparently do 
not reeo,nlze any mollture lOll in flour 
wellht belore the tint mtradate traRl­
acUon, which could be the sale to the 
housewife In the lrocery .tore. He con­
tra.ted thl. with the 'lonl·.tandlnl in­
tentat~ reaulaUon. ot the Food and 
Drua: Administration that take ac­
count 01 mol.ture law. once the flour 
packale move. into interstate com. 
merce. 

TransportaUon PollCJ 

Reporting to the board a. chairman 
01 the tran.portatlon pollcy committee, 
Law.on Cook of Colorado MIlling and 
Elevator Company, Denver, .tresaed the 
Importance of the milling industry tol­
lowlnl a unltled traruportatlon polJcy 
throulh the Federation. He noted that 
at a conference In W.shin&ton with leV­

eral membera ot the I,C.C., one ot the 
commlliionera expreased the foUowlnl 
view: 

built for the UIOclaUon, and thl. wiU 
atao with the Department of Commerce, 
which La responsible for developinl a 
tran.portaUon bill. Alain, It 11 my belief 
that the mlllini Induttry w111 only have 
a voice in the tran.portatlon bill throulh 
our auoclatlon. We will have no say-JO 
.. Individual •. " 

In"'mational C._I and 
• _dCan ..... 

International cooperation in the achie­
vement of adequate and nutritlou. food 
.upplle. In the yearl ahead wu .trelled 
at the Fourth International Cereal and 
Bread Conlreu held in Vienna May 
22-27, 

Dr. John A. Shellenbercer, Depart­
ment ot Flour antI Feed MUlln, In­
dustl')'. KanJu Slate Vnlveraity, Man­
hattan. wu Ins:talled aa pre.ldent of 
the InternaUonal Aaaocl.Uon of Cereal 
ChemLally . 

A technical Pro .... m wu divided Into 
eIght aectiORl: cereal food., food phy­
•lo101Y. cultivation of cereal., melbo­
dolol)' of anal,..l .. mllllni technolol)', 
.torale of cerealt and noun. baking 
techncalolY. and durum mlDln, and 
decortication Induatry. Speaken in this 
la.t lroup were Dr. O. N. Irvine, Can­
ada: O. Fabrianl, Italy; and Dr. W. Sei­
bel, HoUand. 

Dr. Shellenber,er presented a paper 
on "Millin. TechnololY Contribution. to 
the Cereal Industry." 
LaboratoTY. WJnnlpe, •• poke on uThe 

Dr. O. Nonnan Irvine. Oraln Research 
CUlTent Statu. of Dunam Wheat and 
Pro.pectJ for the Future." 

Dr. Kenneth A. Gille. and Vernon 
presented a paper on ''The Llplda of 
Youn,., North Dakota State Vnlvenlty, 
Durum Wheat and Their Role In DI.­
tJngul5hlnl Durum From V u I, • r e 
WheatJ." 
Libertyville, UUnolJ, dl.cuaaed ''nevel­

C. M. HosklRl, HoskiN Company, 
opmentJ In Contlnuou. Dryln, Equip_ 
ment." 

H. Howard Lampman, Wheat In­
Itltute, Chlcalo, presented a paper on 
"Perspective. lor Ccreal and Bread 
1970-1980: Urlent Reaeareh Requll\.'­
ment .... 

European ACNa •• 

w.. only 8,853.000 acre. a. alaln.t 
11,031,000 acre. on the same date of 19U. 

Althoulh delayed by low tempera_ 
ture., 'prin. wheat lermlnated . atl.­
tadorily, while the winter plant allO 
has quite a promlaJnl appearance, If a 
little backward In development . 

More leasonable temperature. In the 
United KJngdom and In Holland, Bel­
giUm and Gp.r:nany have had a .tlmu­
latlng effltd on crop lrowth lenerany . 
There I. an Jmpreulon that mo.t of 
the land left ovt:r from the winter pro­
Iram has been ·bedded down to aprjnl 
barley. Some additional Jand hu been 
put down to apr.lnl wheat but crrlalnly 
not to the same ntent a. in France. 

Th. Wheat Situatian 
The Department of Alriculture statea 

that the ClrTYover ot wheat on JUly t, 
1866 is expected to be .ome 250,000,000 
to 275,000,000 bushela below the 818,. 
000,000 of a year earlier. The composI_ 
tion of the! canyover hal ehanled dru­
tlcalJy In r .. unt years. Hard red winter 
Wheat, which accounte1. for nearly 80 
per cent of the total In the early 1960'., 
may comprise halt of the expected car­
ryover. In contra.t, the combined cony_ 
over ot hard red .pring and durum 
wheat. may account lor about one-halt 
ot the 1968 total, three tlrne. the pro­
portion held in the early 196u' •. 

Durum Nil. bu. 
Carryover 7/1165 . •.• • • .• •• . • •• • 67 
Production . .•. . • .. . . . . •.. . • . . .. 69 

Supply . . . ... .. . . .. .•. . •• • . . .. .. 138 

Exportl . ... . •. , .. . ... .. . . ..... . 32 
DomeJltic disappearance . ..•... . • • 0 

Carryover 6/30/ 88 . .... .. ....... GO 

Cold April and Mar 

The Crop QuaUty Council reports re­
peated .now and rain, combined with 
unu.ually cold weather In April snd 
May, slowed seedln, 01 .mall gralna 
over wide area. of the Upper Mldwe.t. 
Althoulh overall progress II somewhat 
ahead olla.t year's lAte .ea.on, Icedlng 
and development of .pring wheat 1a 
later than normal, e.peclally In part. of 
North Dakota and Mtnne.ota. 

"We usually have a very clear Idea 
About vanou. Indu.trie. as to what 
they u.ed In the way 01 ral!!. and what 
they really want because most 01 them 
have alloclatlon. that .peak tor their In­
du.try, but with the millen we have no 
Idea .Ince you millen alway.aeem to be 
opposing each other and never come up 
with a unified lront, nor do you come in 
and explain to u. what are the right 
kind at rates neeellary lor your Indu._ 
try." 

Thl. led Mr. Cook to make the 101-
lowing comment: "It ia my penonal 
opinion thAt thla Js very detrimental to . 
the milling Industry, and lor thl. rea­
.on the Federation ahouJd in every way 
possible represent the Industry In u 
many phose. of tran'portation as po,so 
albIe, so that a corroct image can be 
not only be true with the I. C. C" but 

French farmera have made a &reat 
effort to offset the lOll of winter wheat 
• owln,. by extendlnl the cultlvaUon of 
'prinl wheat. AI 01 April 1, the area 
under 'Prinl wheat was ortlclalJy esU­
mated at 53~,2oo ama .. comparK with 
189-200 acre. on the colT'elpondlr.a dale 
a year earlier. 

Neverthele... the combined area of 
.pnnl snd winter wheat on that date 

Late.t area. ore In the northea.tem 
North Dakota and northern Red River 
Valley, heavy durum producln, are ... 
Here only about M per cent of tho 
aereale had been ~~ed by the J.,t 
week In May, althoulh statewide 72 
per ("cnt 01 the North Dakota crop waa 
In the around, compared with the ten­
year averale of 92 per cent. 
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Here is the 
semolina 

you've wanted 
from AMBER 

Yes, the finest of the bill 
durum crop Is delivered to our 
affiliated elevatora. 

And only the linest durum 
goes into Amber Venezia No. 
1 Semolina and Imperia Du­
rum Granular. 

We make Amber for dis­
criminating macaroni manu­
facturers who put "quality" 
first" and who are being re­
warded with a larger and 
larger share of market. 

by Gene Kuhn 
Manager: 

AMBER MILLING DIVISION 

These macaroni manufac­
turers tell us the consistent 
Amber color, uniform qual­
ity and granulation improve 
quality and cut production 
COlts at the same time. Am­
ber'a lion time" delivery of 
every order helps tool 

A phone caU today will in­
sure the delivery you want 
for Amber Venezia Nc:;, 1 and 
Imperia Durum Granular. 

Be Bure , , , specify Amberl 

FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Milia at Rush City, Minn.-General Offlc •• ; St. Paul " Mlnn, 

T.I..~HOH.I Mtdw.y •• ... a~ 
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Th. Whoat Situation­
(Continued from pa,e 2.) 

Mol.ture conditions were generaly 
excellent over mo:;t of the Canadian 
Prairie Provinces. Cold weather and ex­
cessive moisture slowed !i(!eding there 
as well. Manitoba Jagged seriously, with 
only nvc per cent of the wheal crop 
seeded In the Red River Valley. Prog­
ren in Saskatchewan Dnd Alberto, al­
though late, was much better off. 

The North Dakota Weekly Weather 
and Crop Report indicated extreme 
varlablel, with tempel'atures mnglng 
from daytime hlahs of 97 degrees in 
centra.l South Dokota to nighttime lowl 
below freeung In many areQl during 
the lut week of May. Wild oats were a 
problem, and spraying was general. Ex­
cept tor lOme localized areas, molltute 
eondltiona remained adequate and crop 
prospect. were good. 

Spring Whlat Exports High 
Since July I, 1965, when the current 

crop year began, 56.1 .million bUlhela of 
hard red .prlng and 27.6 ml11lon bushel. 
at durum have been exported. April 
Ihlpmentl alone total nearly 16 million 
bushela: 11,3 and ".6 ml11lon hard red 
Iprlng and durum, relpectively, Theae 
ftgure. represent exports of wheat In 
the torm of grain only. 

Cub Nubta Pa, 011 

Abrahamson stale. that emphulJ on 
developln, new calh markell for North 
Dakota wheat II certainly payln, olr. 
"Golnin, and malntnlnln' ecceu to 
overseas market. hal been and II a 
greater problem tor North Dakota than 
any other wheat producing area. Thl. 
record export year 11 abowlng that the 
lower weatbound rail rate. and Indul­
try-wide emphaals on malntainlnl 
quality oro reaplnR dividend. which 
beneftt producers and grain handle ... 
alike," Abrahamson aald. 

Winter Inc ...... 
More than 12,001 experimental bread 

wheat. durum, harley and ODt breedln, 
line. were harvelted In Mexico recently 
and seed retumed to Upper Mldwe.t 
and Canadian experiment statiON tor 
'prin, planUng, Thll winter seed In­
crease prolram ald. United State. and 
CaWldlan plant scientist. In ertort. to 
.peed the developmtnt of Improvtd 
crop varletlc., aC'COrdlna to EURent B. 
Hayden, executive vice president, Crop 
Quality Council. Mlnneapolll. 

PracticallY ull of the Upper Midwest 
Iprinl wheal, durum and barley va· 
rletles In commercial production loday 
became available sevcral yean soontr 
as a result of winter seed Increaae~'1 
Hoyden IIBld, These varieties have m,­
terlally benefited crop produce ... , proc· 
cssora and handlera at Upper 'MId welt 
crops, The record export of 50 mll\lon hard 

red aprlnl and 29 million durum set In 
1063.6" al.o Included wheat flour and N •• Vad.t'" 
durum semolina In terms at bushels at New varieties re.ultln, tram an ae-
wheat, C'Cleraled relearch ertort Include Ju.tin, 

Six Y.ar !lKorel ' Crim, Chris and Manitou IprinR wheat.; 

Commenting on the Hgures recently 
releated by the U, S, Department of 
Agriculture, Paul E. R, Abrahamson, 
administrator of the North Dakota 
Whcat Commission noted thal for the 
sixth year in a row exporta will exceed 
domestic use of U, S, wheal. 

"Should thl. export pace continue In 
the years ahead, North Dakota. wheat 
producers will nnd a ready market tor 
their expanding producUon, The recent· 
ly announced IncrealC in acreage allot­
ment. could be the torerunner of even 
greater relaxation or wheat acreage 
restrictions," Abrahamson added. 

Two-thirds oC the hord red spring 
and over 00 per cenl of the durum ex· 
ported through April has been for cash, 
Indio, which began receiving hard red 
spring wheal under Title I oC Public 
Law .. 80 tor the n ... t time last February, 
hos accounted tor ncarly 15 mUllan 
bushel. thus tar. 

More .lgnlftcant. however, has been 
the IncrenlC In cosh sales to Japan, the 
J1hl1l1pplnea, Venez.uela and the Euro-
peon area. 
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Wella and Lakota durum.; and the har­
ley varietle., Latker, Trophy and Dick­
son. Justin .pring wheat WAI Jeeded on 
more than 60 per cent ot the North 
Dakota acreage In 1965. and Wella and 
Lakota durums were grown on more 
thnn 95 per tent of the U. S. durum 
ocreaRe, 

The earlier development of a new 
variety can mean hundred. at mllllOnl 
of dolla ... to the ecenomy and beneftt 
everyone trom produce ... to consume"', 
The stem rust realltance of widely 
grown .prlng wheat a.nd durum varle-­
tie. meant more than 1 billion doUa ... 
to the Upper Mldweat from 1962 to 1985, 
while older varietlea such a. Lee and 
Langdon, and rust susceptible winter 
wheat., .uffered heavy stem rusl dam. 
age. 

Whlat II King 
In North Dakota 

Wheat Is king-wheat Is the Itan at 
economic Ute In North Dakota. 

Larry Chombe ... of the North Dakota 
Statc Unlve ... lty Aariculture Informa­
tion Service state. thai In mOlt yean It 

repreJenta hall ot the IJ'OU fatin income 
and '10 per cent of base rpe:ndable crop 
income In the .tate. Thl. b attOrn· 
pUthed on about one-tourth the tWable 
erop Jand. 

In 1965, all North Dakota ""heat 
amounted to ,251,S3.,000. ot thl., du­
rum broulht ''19,381,000 and other 

, aprlnl wheat (hard .red .pring) broulht 
in $1'11,302,000. Winter wheat wa. worth 
'671.000. 

PmDiUIIUI Par Fnigid 
"Over the yeara, premiuml for our 

wheat have juat about paid the frel,ht 
on North Dakota wheat to Twin City 
millers," I8YI H. W. Herblaon, exten­
lion markdin, economlat, H.rd red 
winter wheat trom Kansas and other 
.tate. in the rreat plains are the top 
competlton ot the &rain marketa or the 
n.tlon. 

Wheat retutnl fifteen time. the net 
dollar over dair)' operaUonl In North 
Dakota, and the tanner lets three timUi 
OJ much h'- hourly Clmlnll 'from 
wheat a. from cattle feedln,. 

The future of wheat b bri,htenlng AI 
the U,S. continues to inereaae tann ex· 
porta. Heaeareh I. findln, new UICI for 
It, putUn,lt h\to ntw form' for forel,n 
natlon. that I. acceptable In their cul­
ture., 

AI the sc:lentllta: brinK nutritional fe­
.ean:h back Into balance trom the fren­
zied tad diet., It J. beln, found that II 
the tonaumptlon at wheat food. hal 
dropped In certain arell, the Incidence 
of heart dlaeaae ha. Increased, The 
Unlvenity of Iowa Medical School and 
the U.S, Departmtnt at AlricultUte 
point the tlnger and lie Increased heart 
disease mote closely with dedlnlna In· 
takes at stltCh-catbohydrat .. IUch .. 
wheat than with InCftued Intake. at 
I8turated fata. 

~of_ 

Wheat I •• UIl the mOlt Important at 
Ihe world', cereal I1"IinI and provide, 
more nourishment for n.Uonl or the 
world than any other tood. More than 
70 per cent of the world'. C'J'Op! .. ndt are 
devoted to ,rain production, Wh~t ac­
counta tor the lar,ell land area, more 
than 22 per cent, compared to IS per 
cent tor rice. 

ANOTHER ANNIVERSARY. , 
and .till producing like new! 

All Maldari Extrusion Dies have good produc­

tion reco~ds ... especially when they're re­
turned to us for regular periodic check-ups and 

reconditioning. 

D. mr:llDJUU E.. Sons, Inc. 
557 THIIID AVE. BROOKLYN, N.Y., U.S.A. 11215 

~'. la' .... Macatonl QI. Mohn Sinc. 1903 - Wllh MonaQ.m.nf ConHnuou"y lI..faln.J In Sam. family 
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AI.ICO '" Expanding 
The Asecco Corporation oC Los An­

geles, California has jUst completed the 
first stage of its expansion program de­
IIlgncd to makc It 0 major supplier 01 
malerlals handling equipment to the 
macaroni industry. Thil stage wos 
reached a Cull yeoI' ahead 01 schedule. 

The program hingcd upon the expan­
sion of the following orcas: 

1. Expantlon of the lIe ... rch and D._ 
.. topmen. Dh'ulon. This phase Is 
already completed ond In operation 
In 0 new modern building. 

2. Expantion of production an .. Prea­
cnt properties allow space for 50,000 
square feet of manufacturing faclli­
tics In the near future. 

S. Expandon of prociucl Une. Materials 
handUn, equipment os related to 
Asccco'. storoee systems. companion 
equipment to the Verti·Llft bucket 
elevators Dnd bucket conveyors. 

of. Product ImproYlment program. 
Af.'!Cco's reliable Vert I· Lift bucket 
elevaton have been further im­
proved both In design and In func­
tionality. Plastic buckets have been 
developed for the Vertl-Llfts to com­
ply with IItrlcter sanitary regulations. 
TheIr acceptance In the macaroni 
Industry has been excellent. 

Aseeco's Stor-A-Veyor. and Trace-A­
Veyora for slorlng either noodles or 
short cut macaroni have been further 
Improved with the Introduction of the 
new "totally enclosed" model with 
quick removable covers. 

5. Expan,lon of perlGnn,l. Aseeco has 
doubled Its personnel In the last 
three years to keep up with the total 
expansion program. The result Is 
faster, marc efficient processing of 
orders, better quality control, more 
research and develupments, better 
service. This hlis aha resulted In an 
expansion of Alieeco's capabilities. 
Today, Aseeco can take on any Job 
regardless of alze, and handle the 
..... hole project. Including plan layout, 
architectural design, procurement 01 
the bust equipment to do the job, 
dellign of special equipment, Installa­
tion, lind training of operating crew. 
In short, Aseeco cnn supply a "turn­
kt!y" operutlon with guaranteed pre­
(armonce. 

Vaughn Gregor, Aseeco's president, 
and Sieve Brodie, director of soles, both 
acknolwedge that this expansion was 
made possible by the constant encour­
agement from their clients and friends 
In the macaroni Industry. 

Package Redllign 
Waldbaum, a New York chain, Js big 

enough to have invested in a private 
label that cuts acron many prodUct 
groups. Yet it Is small enouah 110 that 
when a picture appear. on it. brand of 
Julia Waldbaum, widow of the founder, 
II conjures up memories of the flnt 
supermarket the Waldbaum family op­
erated on DeKalb Avenue in Druoklyn. 

Julia Waldbaum Is the maternal sym­
bol for the now OS-slore chain. She lilt!! 
secretary and the mother if Hs cuneot 
president, Ira Waldbaum. 

Ill' what appean a capitalization on 
her symbolic lnRuence, the chain has 
placed her picture on all Waldbaum 
labels, From thl, vantage point on the 
ahelves she seems to say to shoppen, 
In effect: "This product has my approval 
-you can rely on it-It has quallty­
take it from me." 

The technique appear. to be a .uc­
cess, Accordlna to a louree close to the 
firm, Introduced after the chain moved 
to its 303,OOO-square-foot warehouse In 
Garden City New York at the end of 
1904 Is doing well and golnlng in 
.trength every day. 

'hoto ........ " Mul,"" 
LAlNI C~.,. .. ,. 

U-Shlpo Window 
After a few change. In the Initial de­

sign, the chain has settled on a label 
which forms a crown of gold with blue 
with while background: a logotype 
and red Irlm; and aU-shope undernealh 
for showing plelure. ot the contents. 

The U-ahape Is a see-through window 
In the case of packaged product. such 
as macaroni and noodles. The brand Is 
said to encompau about 60 Items In­
eluding macaroni products, fruits, veg­
etables, cookies, crncken, Jam. and jel­
lies, baked good., vitamins, cleaning 
products and paper goodll. 

Polnt-ol-purchase and aisle director 
algns have the same color scheme and 
feature the crown logotype. It II simil­
arly featured In newspaper advertising 
and on storefront signs. 

The Mulrson Lobel Company, div­
Ision of International Paper Company, 
designed the label. 

European Packaging NHdl 
European food packaaera, delplte 

their many advances In eraphlcs, need 
help from U.S. companies In two areas: 
(I) High speed prodUction techniques 
and technology; and (2) Invenllvenell 
and sophistication in packaglne design. 

This Is the opinion of John Kelly, 
marketing manager or Mahaffey & 
Harder Engineering Co., Totowa, N.J ., 
whose processed meat packaging equip­
ment Is used extensIvely on the Con­
tinent. 

"In some areas, of course, Europeans 
are ahead of us," Kelly sold. "For in­
stance, many of their semi-automatic 
pouch packaging machinery Is construc­
ted for Jonger life and eosler eleoning, 
as well as higher apeed 01 operation , 
In general, European. take better care 
of their equipment, becouse It repre­
sents a greater capital Investment than 
it docs for most U.S. companies," 

Packaging InDulncl' 
Three faelora Kelly says have InRu­

eneed European packaging are : 
l . Lack of lome packaging materials, 

which led to wide use or plastics shortly 
arter World War II. 

(Continued on Page 42) 
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ASEECO'S AUTOMATED 
CUT GOODS STORAGE and DELIVERY SYSTEM 

From Finish Dryer to the Slorlle Bins continuously around the 

clock. 

The SYltem delivers to three packallnilinel from three different 
Bins, simultaneously (automatically on demand). 

Complete Engineering, design and layout service 

l>~ installation service. 

Conbet our main office for Information. Call or write: 

JULY, 1966 

Closes the GAP between Dryers and Packagingl 

Do you stili fill portable bins? 

Get overfilling and breakage? 

Waste valuable floor spnce? 

Push around bins trying to find the right one? 

Use Fresh product ahead of old? 

lose time at packaging waiting for bins? 

Depend on the "human element" with its nor· 

mal errors and Costs? 

YES' • 
Eliminate all these outmoded methods. Eliminate 

these bottle ·necks with : 

ASEECO CUT GOODS STORAGE 
.. DELIVERY SYSTEM 

Receives from 1 to 3 dryers simultaneously into 

any pre·selected bini 

Special Spiral Chutes prevent breakage. 

Discharges from any pre ·selected bin inlo any 

number of packaging machines at the same time. 

Sterage bins of a 5118 and capacity to meet the 

Indi",.Jua' plants requirements. 

Designed to fit the physical limits of YOUR 
plant. 

FULLY AUTOMATICALl,Y CONTROLLED 

ASEECO Systems are tried and proved . 

Clear up the congestion on your floor. 

lei us show you how an ASEECO system will 

fit into your plant. 

There is no obligation! 

\l,:t~~~~~:t;~'~~~.":' 
"'0 W. OLYMPIC BLVO. '1'II:L. ZIl DU 5·aoll 
LOI "NOnIEI. CALIP' . loooe 
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HERE ARE THE · MEMBERS 
• of the National Macaroni Manufacturers Association, dedicated to elevating macaroni and noodle products manufac­

ture to the highest plane of efficiency, effectiveness and public service-indicated with the leller A • 

• o( the National Macaroni 'nstilute, organized to popularize macaroni Dnd noodle products through research and pro­
motion-indicated with the leiter I. 

•. 
MACARONI MANUFACTURERS 

A-I 
A-I 
A-I 
A-I 
A-I 
A-I 
A 
A 
A-I 
A 

American Beauty ••..•....•• Los Angeles, Calif. 
American Beauty .• .. • .......•.. Denver, Colo. 
American Beauty • •. . •.....• Kansas City, Kans. 
American Beauty . •.. ...•. . .. • . SI. Paul, Minn. 
American Beauty ....•.•...••... S1. Louis, Mo. 
American Beauty .•• ....••. .••. .. Dallas, Tex. 
American Home Foods ... ..••.••.• Milton', Pa. 
Angelus Macaroni Co . ... .••• • Los Angeles, Cam. 
Anthony Macaroni Co .••.... Los Angeles, CaUr. 
Asicn Noodle Company . .• •...•.. Wheeling, III. 
Barilla G. R. F. iii Sp. p. A ...••••.• Panna. flaly 
B. Dirkcl Sohne ...•.....•.. Stut1(!art, Germany 
W. Boehm Company .. •.. .. •... . Pittsburgh, Pa. 
Dravo Macaroni Co .••....••.• Rochester, N. Y. 
Calirornia Paste Co . .. • .•. .•••• . San Jose, Calr. 
California-Vulcan Macaroni •• San FraDCisco, Calif. 
John D. Canepa Co ... .••....••.•• Chicago, JII. 
Catelll Foods Products ...•.• .. Montreal, CaC'.ada 
Charbonneau, ltd •• ... .•...•• Montreal, Cdnada 
Cicero Macaroni Mfg. Co .••...•••.. CI::ero, III. 
Constant Macaroni •.••.•... St. Bonirace, Canada 
Conte luna Foods, Jnc ... ..• .. • Norristown, Pa. 

A 
A 
A 
A-I 

I 
A-I 
A-I 
A-I 
A 
A 
A 
A-I 
A 
A-I 
A 
A 
A-I 
A-I 
A 
A 
A-I 
A 
A-I 
A 
A 
A-I 
A-I 
A-I 
A-I 
A-I 
A-I 
A 
A 
A 
A-I 
A-I 
A 
A-I 
A-I 
A-I 
A· I 
A-I 
A-I 
A-I 
A 
A-I 
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Costa Macaroni Mfg. Co .. ... 1.05 Angeles, Calif. 
The CreameUe Company .. .. Minneapolis, Minn. 
C;camcUe Co. of Canada ••. . • Winnipeg. Canada 
Crescent Macaroni Co. . ...•... Davenport, Iowa 
Cumberland Macaroni Mfg. Co .. Cumberland, Md. 
Delmonico Foods, Inc ...•...••.•• louisville, Ky. 
3 Glacken .••• .. •. .. •••.. Wcinhelm, Germany 
DUlch Maid Food Packing Co ....• Allentown, Pa. 
EI Paso Macaroni Co • . ••• . .•.... EI Paso, Tn. 
Fiesta Macaroni Co. . ... .. . . ..•. . Hialeah, Fla. 
Fresno Macaroni Co ..•• .... .•••• Frcsno, Calif. 
Gnbriele Macaroni Co .. ... . . los Angeles, Calif. 
Gioia Macaroni Co. . . . • ...... •. Buffalo, N. Y. 
Golden Grain Macaroni ...... San leandro, Calf. 
Golden Grain Macaroni ....••.. Bridgeview, III. 
Golden Grain Macaroni .....• . .•. Seattle, Wash. 
Gooch Food Products Co ......•.. Lincoln. Ncbr. 
Goodman & Sons .. .•. .. • lont; Island City, N. Y. 
I. J. Grass Noodle Co ••. .. .. • .•.•• Chicago, III. 
Grocery Store Products Co ..... West Chester, Pa. 
Groccry Siore Products Co ....• los Angeles, Calir. 
Groccry Storc Products Co . .... •• Ubertyville. 111. 
Horowitz & Margareten .. Long Island City, N. Y. 
Ideal Macnroni Co •. . .... . Bedord Heights, Ohio 
Inn Maid Products, Inc .......• Millersburg, Ohio 
Jenny L..cc, Inc ... . • ...•••...•.. St. Paul, Minn. 
KienlzcI Noodle Co., Inc .. ..•.•. . S1. Louis, Mo. 
V. La Rosa &: Sons .. .. •• : .· ... ·. \\ ... ~thury, N. Y. 
V. La Rosu &: Sons •• .....•• .. DUllielson, Conn. 
V. La Rosa & Sons ..•.•. ... .•••.• Chicago, lJI . 
V. La Rosa & Sons .•. .... •.. .. Warminster, Pa. 
V. La Rosa &: Sons • • ... . .•..•• Miiwaukee. Wis. 
Luse-American Macaroni Co . ... Fall River. Mass. 
D. Merlino'" Sons • ..••. .. ...••• Oakland, Calif. 

A-I 
A-I 
A-I 
A 
A-I 

I 
A-I 
A 
A-I 
A 
A-I 
A-I 
A-I 
A-I 
A-I 
A 
A-I 

.A 
A-I 
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A-I 
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A-I 
A 
A 

A 
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A 
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A 
A 
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A 
A 
A 
A-I 
A 
A 
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C. F. Mueller Company •••..•• Jersey City, N. J. 
National Food Products, Inc .... New Orleans, La. 
Ncw Mill Noodle & Macaroni .. .•• • Chicago. 111. 
Noody Products Co •••••••••••••• Toledo. Ohio 
o 8 Macaroni Company ••• . ••. Fort Worth, Tex. 
Paramount Macaroni Co ..••. .. . Brooklyn, N. Y. 
Pennsylvania Dutch-Megs, Inc ..... Harrisburg, Pa. 
Philadelphia Macaroni Co . • .•••• Philadelphia. Pa. 
Poner-Scnrpelll Macaroni Co. • •.. Portland, Ore. 
Primo Macaroni .• ••. . •• . •• . . . Weston, Canada 
Prince Macaroni Mfg. Co .••.•••.• lowell, Mass. 
Prince Macaroni Mrs. Co ..••... Schiller Park, III. 
Prince Macaroni Mfg. Co ..• . ••••• Detroit, Mich. 
Procino-Rossi Corporation .•.... Auburn, N. Y. 
Ravarino &: Fresthl, Inc .. • ..•••.. St. louis, Mo. 
Refined Macaroni Co . •..• ..•... Brooklyn, N. Y. 
Romo Macaroni Co. . • ... •• San Francisco, Calir. 
Rami Foods, Ltd. • ••.••.. • •.. Weston, Canada 
Ronco Foods .• . .. . .• • •.• ...• Memphis, Tenn. 
Ronzoni Macaroni Co. '" • long Islnnd City, N. Y. 
Peter Rossi'" Sons ... •.•• ..••. Braidwood, Ill. 
Roth Noodle Company •• .. •. ... Pittsburgh. Pa. 
San Diego Macaroni Co. . •.•..• San Diego, Calir. 
San Giorgio Macaroni, Inc •.••. .. .• Lebanon, Pa. 
Sr. louis Macaroni Co. • ••••• .•. . St. louis, Mo. 
Schmidt Noo • .'lc Mr,. Co ••.•• ... , Detroit. Mich. 
Shrcvcport Macarom Mfg. Co .••• Shreveport, La. 
Skinner Macaroni Co .. . .•.••. . • • Omaha, Nebr. 
Superior Macaroni Co •••• . • .. Los Angeles, Calif. 
U. S. Macaroni Mrg. Co ••.•• ... Spokane, Wash. 
Vetta Macaroni Pty., ltd ..•..••....••••.. 
.•. ••..•• . •. . . . •.• Rosebery, N.S.W., Australia 
Viva Macaroni Mfg. Co. • ••.•• . lawrence, Mass. 
Weiss Noodle Co • .• • • ••• • • • •• • • Cleveland, Ohio 
West Coast Macaroni Mfg. CG •. . .. Oakland, Calif. 
Western Globe Products, Inc ... Los Angeles, Calir. 
A. ~reca's Sons, Inc .••••••.... Fairlawn, N. J. 

ASSOCIATE MEMBERS 
Amaco, Inc ..................... Chlcato, Ill. 
Amber Milling Div., GTA •••••... St. Paul, Minn. 
Ambrellc Machinery Corp . •• .• •• Brooklyn, N. Y. 
Archer Daniels Midlnnd Co. .• Minneapolis, Minn. 
Asccco Corporation •.••••• • . Los Angeles. Calif. 
Ballas Egg Products Co . ••. .... . Zanesvllle, Ohio 
V. Jas. Benincasa Co •.•.••. . •.. Zanesvile, Ohio 
Braibnnti Company •. . • . •.•.• ... ••• Milan, Italy 
The Buhler Corporation • . •••• Minneapolis, Minn. 
acrmont Machme Co., Inc ..••.•. Brooklyn, N. Y. 
DeFranc1scl Machine Corp. . . .. Brooklyn. N. Y. 
Diamond Packaging Products ... New York, N. Y. 
Distillation Products Industries .• Rochester, N. Y. 
Doughboy Industries, Inc .•. New Richmond, Wil. 
DuPont Company, Film Dept. .• Wilmington, Del. 
Faust Packaging Corporation •••• Brooklyn, N. Y. 

(Contlnued on Pile 32) 
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CONTINUOUS NOODLE DRYER 
Dramatically New in Appearance 

Side view noodle finllh dryer token at plan! of Tharinger 
Macaroni Company, Milwaukee, Wtlconlln 

Clermont realizes thot the basIC 9000ne55 of a dryc~ Is 
represented by the sum total of the core and ottenh~n 
thot goes Into the design and developm~nt of each !o­
divlduol port. Performance, dependability Qn~ quality 
you naturally expect from 0 Clermont machine - In 
super-abundance. But there ore also mony lesser 
points about a machine that con make It a joy to own 
and a pleasure to operate. In the Clermont Noodle 
Dryer many of these features-such as electronic con­
trols controlling the Intake of fresh oir ond exhoust 
of ~xcess humidity; cootrol of temperoture; extra 

large doors permitting rcady ~ccess for cleo!"ing; lo~gc 
lucile windows giving cleor view of the vonous dry Lng 
stages: 011 are incoporoted in the Clermont Noodle 
Dryer. 
The only Noodle Dryer avalloble that affords free ac­
cess to the screens from both the fan chamber and the 
air chamber sides. 

The only Noodle Dryer thot hos conveyor screens thot 
interlock with stoinless steel side guides. Many oth~r 
features are incorporated thot ore solely Clermont s. 

h Cit t d .r Oil bllY YOIl ",oy be Il1fO that .. h.n yOIl ••• It. 
lut "0 ,"o~~lii :.' In .::: d.::" It. 'Inllt dryer YOII hili ...... or o .. "ed. 

Please consult us for full Information. 

266-276 Walla bout Street, 

Brooklyn 6, New York, N.Y_, U.S.A. 
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HERE ARE THE MEMBERS-
(Contlnueo:l from page 30) 

A 
A 
A 
A-I 
A 
A 
A 
A 

Fisher Aouring Mills Co .•....... Senlle, Wash. 
Henningsen Foods, Inc .•. : : .... New York. N. Y. 
Hoskins Company ....... • ..... Libertyville. III. 
International Milling Co ... • • . Minneapolis, Minn. 
Lawry's Foods. Inc .......... los Angeles, Calif. 

A Munson Bag Company .• • •...... Cleveland, Ohio 
A~J North Dakota Mill & Elevator .Grand Forks, N.Dak. 
A Wm. H. Oldnch, Inc ..•. • .••.•. Phlndclphln, Pn. 
Aa/ Peavey Company Flour Mills .. Minneapolis, Minn. 
A-I Rossotti Lithograph Corp ..••• North Bergen, N. J. 
A Schneider Brothers, Inc ........ ••.• Chicago, 111. D. Maldari & Sons, Inc, ........ Orooklyn, N. Y. 

McCarthy and Associates ..... . New York. N. Y. A Vilumins. Inc ... • .• ••..••••.••... Chicago, 111. 
A Wallace & Tiernan, Inc .•...•.. . .. Belleville, N. J. Merck" Co., Inc ............... Rahway, N. J. 

New Canning Prace .. 
Win. Award 

A new process for canning D. wide 
variety of foods passes many benefits on 
to consumerl'. The process retains higher 
nutritional protein and vitamin content, 
delicate fJavors, homemade-like textul'C 
and appearance In a variety of canned 
foods that b not possible under con­
ventional canning methods. The suc­
cesaful commercial development of this 
process has won its developen the 1906 
Food Technology Industrial Achieve­
ment Award from the Institute of Food 
Technologists. 

Slgn18eanl Ad.nnce 

The procell, called "Flash 18", is the 
resul1 of much technolollcal effort and 
meehl the standards of the coveted 
award: "a sllnUlcant advance In the 
application of food. technololY to food 
production.' Two food processlnR finns 
share the award. Named as co-recipients 
are Swift & Company (ChlcaRo) and 
Trenton Foods, Inc. (Kansas City, Mis­
souri). Each finn was presented with a 
large bronze plaque during the 26th An­
nual MeetlnR of the Institute of Food 
Technologists. Individual plaques were 
presented to the four Individuals most 
responsible for the development and ' 
successful commercial application of 
this significant technological advance. 

Bale Canning Chang_ 

"Fla!h 18" is said to be the first 
basic change In food canning since this 
preservation process was Introduced 
during the Napoleonic wan in the 
1800·s. In the new process, plant opera­
tors actually work Inside a huge pres­
sure chamber that has been variously 
compared with a submarine, spaceship, 
etc. The process name denotes the rapid 
heating used and the fact that inside 
the 'chamber where the convenlence­
canned roods are filled and sealed. pres­
sure is 18 pounds above n(lnnal atmQs­
pherlc level--equivalent to that exper­
Ienced by a skin diver at a depth of 41 
feet. This combination-plus other de­
signed factors-pennits the consumer 
benefits. Also, products are canned and 
ready for labeling In less than 15 min­
utes. The can and product are subjected 
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to adequatn processing and sterilizing 
heat for only a fraction of the time In 
conventional canning techniques (as 
much as 6 hours). 

The continuous operation incorporates 
up·to-the-mlnute techniques In instru­
mentation, Including a fully-automated 
"push button" control toO.l l, micro­
phone systems for communicating with 
people Inside the chamber, as well as a 
newly·added closed circuit TV monitor­
ing system. Sterilized prepared foods 
arc conveyed contlnously Into the pres­
sure chamber where they go through a 
special deaerator. are filled into cans in 
one &lep. and sealed. 

Wayne E. Livingston (now with 
Derby Foods, Inc., Chicago, a division 
of Swift), is cited for research on the 
prototype pilot plant and product dev­
elopment at Swift & Co. Wnnen R. 
Schack. Swift grocery foods research 
manager, was In charge of research on 
the prototype pilot plant and served as 
consultant to Trenton Foods for design. 
construction and operation of the com­
mercial unit, and for new product re­
search. Marshall Long, of Trenton 
Foods, was in charge of design and 
construction of the commerelal unit. 
Warren W. Crafton, "Flash 18" opera­
tions manager. Trenton Foods. defined 
design, construction and equipping and 
operating of the commercial unit. 

Imprond Macaroni Canning 
While there are some high tempera­

ture conning systems in commercial usc, 
they are primarily designed and used 
only for liquids. The new procellS per­
mits a wide range of foods, Including 
meat cubes. macaroni, corned beef hash. 
chili with beans, and others. Many are 
being marketed by the award-winning 
IIrms. More are being developed. Elim­
Ination of long cooking time plus the 
flash action of a specially designed 
deaerator are keys to the Improved taste 
and texture of the new pressure process­
ed canned foods. 

Connnilonal Canning 
In general, canning Is the process of 

sterilizing food by heat, and preserving 
the food in hennetlcally-sealed contain­
ers. Under the conventional system, the 
product is prepared and put into cans 
by mechanical methods. The cans are 

sealed and generally placed In retort 
baskets. They then go into pressure 
vessels where steam Is circulated around 
the cans, raising the cans and contents 
to sufficient temperature for required 
sterilization. the heat must penetrate 
the can and product. The time required 
can vary from 30 minules to 6 hours, 
depending upon the nature of the pro­
duct and can size. N_. M_lhocl Explaln.ct 

In "Flash 18", the partially prepared 
product Is run through an ingenious 
steam-Injector pipe system that heats 
the food to .terUlzlng temperature­
without deltroylng texture-this rapid 
heating to above sterilization tempera­
ture eliminates prolonged cooking per­
Iods. Thus the degree of "cooking" of 
food is no longer under the rigid long 
sterilizing times required in conven­
tional retorting systems. The food itsclf 
now asserts Itself as controlling factor, 
built continuous "stuUer" (metering 
thus pennltting better canned foods, as 
well as faster procesllng. 

Then the product goes Into a custom­
feed pump) that feeds the material into 
the pressure chamber, and deaerator. 
This pump is also unique in that it can 
safely handle thick mixtures or delicate 
food materials. 

Importance of D ... ralor 

The 'deaerator Is especially Important 
to the process in attaining home-like 
flavor and texture-it is compared to 
the "simmering process' of home cook­
ing In that volatile (readily vaporized) 
materials that contribute to off-Davor 
are flashed out. 

The pressure chamber requires en­
trance and exit pressure locks and small 
rooms at either end for personnel to 
gradually adjust to the change in at­
mOlpheric pressure. This usually re­
quires 10 minutes. 

The control room Is a key factor In 
the entire system. From here, the food 
product is continually controlled In 
blend in" sterilization and supplying to 
the one-step can filler inside the pres­
sured chamber. A battery of Instru­
ments controls. and monitors every 
sta,e of the continuous now of proccI­
Ilna. 

plus the 
best milling ... 

The best 
durum ... 

makes the 
best durum 

products 

REMEMBER THESE NAMES 
PERFECTO 

DURUM GRANULAR 

EXCElLO FANCY DURUM 
PATENT FLOUR 
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Soup Brand Pre'.ronc., 
A consumer anolysl. study for 1966 

conducted by the Omaha World Herold 
show. conlumer prelenmce for dry 
• oup mixes Increasing lor Lipton and 
Mrs. Ornu, while Knorr, Campbell and 
Wyler', .lipped. 

Lipton now Is the preferred brand by 
more thon halt oC the lamllle. In Great. 
er Omaha. 

This Is olio true In Peoria, Illinois, 
according to a .tudy made by the Peoria 
Journal Star. 

In the year 1905, Lipton and Wyler'. 
Increased their shore of minkel, while 
Knorr and Campbell declined. 

Heinz Strive, F<tr Groat .. Sharo 
n. J, Hehlt. Company 01 Pittsburgh Is 

striving to Increase It, ahore 01 the 
$550,000,000 conned soup market with D 

campolgn begun lome eighteen month. 
ago, 

The campaign Involves the Introduc­
tion oC new product Jlnel and dcaJa de­
signed to bring retailers greater proftll. 
A current coupon promotion 11 .ald to 
ho getting good reaction. An ad allow. 
onco calli for 2~t a caso on a calc 01 
.fa cans of tomato soup, 40, a case on 
mushroom and c:hlc:ken noodle soups In 
cases of 24 can •. 

Acc:ordlng to Louis A. Collier, vice 
president for marketing and anles, "new 
Heinz soup varieties and markeUnl 
techniques point up our determination 
to Inc:rease our .hare of the markel." 
Relall source claim Heinz gets about 20 
per cent or the market, and its special 
promoUans increase Its ahare up to 2~ 
I)er ct!nl. 

Great "'merican SoUP' 
H. J. Heinz & Company Is test. 

marketlnlslx varieties ot Great Ameri. 
can soups. 

Spot TV and Sunday Supplement adl 
In the selected market. promote the 
products. 

Quick Meal C.nt •• 
Campbell Soup will offer Its "Soup 'n 

Sandwich" promotion durin, June and 
July. For the fint time, the promotion 
will Include beverages as well a. 10Up 
and sandwich ftxlngl. Merchandlsln, 
old Include a "Quick Meal Center" dis. 
play unit, tull.color theme card. and ad 
mats. 

Children', Soup, 
Lipton'. Sheriff and Circus Wagon 

.oup mini, both aimed at the children'. 
market, are being marketed In selected 
areas. 

Circus Waaon, a chicken noodle soup, 
contalnl noodici Ihaped Into circus ob. 
Ject.; Sherin, a beet noodle soup, hal 
noodlel cut Into Ihapel dcplcllng a 
western mom. 

Mixes arc packaged In a carton, each 
carton contains two toll·llned envelopel 
which an! designed all hand puppet. 
:~:.~:~~s~ut and folded Into clowns 

Full'pale color ads, TV and In.store 
display material support the Introduc­
tion. 

Merck M.rta,1e 
Enhan<~i !,Iavar 

A !eport released by Merck & Com­
pan,! show. that usc of 'Mertaste' cn. 
har.ces navor and acceptability ot a 
wille variety ot food productl ranglna: 
from frozen casserole. to SOUPI and 
gravies. 

'Mertaste', a mIxture ot disodlum in. 
o.tnale and dlaodlum guanylate, has 
proved particularly eUective III a par­
ticularly eflective as a partial or com. 
plete replacement tor beet extract In 
10Up., lauce. and gravlel. In a recent 
lalte test by 361 food expertl, member. 
ot the lruUtule ot Food technolo,I.t., a 
flve·te-one preterence WaJ shown for 
a bouillon contalnln, Mertaste over one 
made with beet extract. 

Since Merck Introduced the navor en. 
hancer in 1003, Ita use hu been Ipread. 
Ing as tood procesaora tlnd new way. 
to usc it to control production costs and 
10 ellmlnate a number ot handling and 
conlrol problema. 

Lawry', Expand, 

----
Carula INk ... 

Cantlo Foods, Inc., New York, have 
named Wllllams·Luna·McManus, Inc., 
New York, to handle itl Une ot de. 
J.;ydrated continental .oup .peelalUes, 
and Ferolle Corporation to repro.ent its 
Diamond and Mwlcaro trozen tood 
lines, both tor the New York metro. 
poUtan area. 

Pizza Peapl. 
Krait Foods, Chlc:a,o, teatured "Pizza 

People" cartoon Iype c:haracten on the 
packatlna Introduced for Ita eheeae 
pizza . 

The deep arecn carton features a 
broad orange band c8rT)'ln, the cheese 
pizza IdentiflcaUon, and a tull'cotor 
photo,raphle JIIultratJon ot a IUee ot 
pizza. 

uPlua People" characten are shown 
on the back panel, while the tront panel 
carries one presenting the pizza. These 
characten are teatured In the In •• tore 
material, .heIr-talken, lpot radIo and 
Sunday comic .trlps advertlsln. the 

, product. 

Plz.a Miz and Koal .... id 
Appian Way pizza mix will feature 

an enclosed premium packet ot Kool. 
Aid drink mix 811 the h1ahllaht of a 
summer promotion by Armour & Co. 

Almlna: at what It caU. the pl'(!.tcen 
trade, Armour will olrer a ten cent 
packet of presweetencd soft drink mix 
In specially nagged cartoon. of relular 
and cheel(! mix. SuPPOrt wll Include a 
trade allowance and tour·eolor ads In 
Sunday supplements. 

Polnt·ot·purchaae materl.ls consllt ot 
pole displays, back Cardl and shelf 
lalken. 

Appla.n Way will have new packa". 
Jna which will utilize a printed carton 
In place of the previoul overwrap. 
Package tront .. yeIJow for the cheese, 
red tor the retular, will feature a pie 
slice. The top. w11l have a tear Itrlp. 

Thls la the fint time General Fooda 
KooI·Aid II beln, offered "s a premium. 

Italian Calendar 
Celentano Brothen ot Newark, New 

Jersey are advertilln, Square Pizzas 
and other Italian apeclaltlel via a hu. 
moroul calend.r enUtle "31 DaYI to a 
More Italian You". Sample menu ,1.1,. 
ge.tlon from the calendar: Fer St. 
Patrlck'a Day, corned beet and cobbale 
tonowed by Celentano ealPlanl par. 
meglan .. 

Remind .. 

Described al soups you do not dilute, 
the IIx varletle. are cream ot mwh. 
room, tomato with vegetables, vegetable 
beef, vegetables with beet broth, chl~k. 
en noodle with dumplings and chicken 
nce wJth mu.hrooms. Soup. are mar. 
keted In 14-\I.I·ounce cans bearing blue 
on blue labels, which display the brand 
nnme In red InleMed upon a large white 
star bordered • ... Ith gold. 

The company II extendlnl Its actIvo 
itles In the grocery products tJeld wJth 
the addition of a new, autonomoua Don 
the Beachcomber Division. 

It'l only a Ihort .tep from "out ot 
Illht" to "01.11 of mind". 
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aU IIIIUIIHI that tho world oC business must 
aCCepted fust tho way we lind II? 

• lack .hould wo accept It .. 
is corruption, dishonesty, 

:,~~~~~.~~t'I:*~·" .~hl'" should theso bo condoned, 

busines •. If wo don't observo tho hlgh •• t ethical ,land· 
ards in our business lives-tho Il1mO standards wo leek 
in our personnl aB'o.lrs-lt means wo wiJI hOYD spent tho 
better part of our lJVC5 Ilvfng by Q coda aUen to our very 
"human-ness," 

Whero do you look Cor Iho strenglh 10 apply slandards 
of human excellenco to all your Qft'nln? Your church or 
synagoguo is " good plaeo to stnlt. And If you put your 
FaUh to work, your Ufo cannot Call 10 bo changed by It. 

You may find that thor. how '"l'ho Syslem" con bo 
~ Improved, too. • 

J' ._._ ... public IIIfVIce In cooperlUon wtth The Mvtrtltl'" Council .nd RIUalon In American Uf. ~ ~.., 
. / " ... .4f""IC .. "~ 
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I N the corporate structure there it 
alway. room at the toP. but a lim­

ited amount. The hlera.n:hy of manage­
ment II . uch that the room narrows the 
higher you go. There can be· only one 
president, one board chalnnan, so many 
vice presidents, etc. 

Thll II not true of lilIes. There b 
plenty of room at the top In selling. To 
rise In your Cleld you need not replace 
someone above you. Nobody has to re­
tire, die or move out before you can Itep 
up. Seiling dependl on Individual effort, 
and you delennlne your own success­
or failure . 

It takel ability and dedication to get 
to the top-and to Itay there. Whether 
you grow In Itature al a salelman 
reltl In your handl. Once In a while 
you can blame bod luck for 8 mlSJed 
aale. but In the long run you create your 
own luck. 

Thai Som.thlng Extfa 

The lalclmon who Itognates at the 
lame income level for several years II 
not making the .xtra effort to holst 
himself up. He gocs through the mo­
tion' of hi' job, but thai', all. He II un­
willing to work Imorter and harder. 
Yet he'll 'Igh with envy at the light of 
hi, more amuent colleaguel aa they 
vncatlon In Bermuda and drive Cadll­
laca .. Are they basically better men than 
he? Of courae not. They do work harder 
howevcr. They know the value of extra 
effort. 

Many lalelmcn ,In their drive lor the 
top, rely on what they think are easy 
solutions to their problems. They look 
lor panaceas. For example, they ' will 
buy n new suit and generally spruce up 
their appc!arancc. Or they will Itart 
u l ing mouthwash regularly to have a 
clean breath before prospectl. They may 
even buy a book which gives tips lor 
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SMOOTH SELLINGe 

ROOM AT THE TOP 
Th'. ,. N •• 22 .f 24 ..... ""'.'" .rtle .... 

IUcccel1 In the bualnen world. 
I'm not condemlng or beUttUol any of 

these actlonl. But If we coll~d become 
prospcrou. by buying a lifly-cent botlle 
of mouthwalh. there would be more 
r.dlllonalre. than paupen. 

The point II that . utteJJ-,ettin, to 
the lo~hln,e. on your delennlnation 
to Improve yourself In technique, effort, 
penonal ~lation., appearance and In­
. Ight. The~ II no overnl,ht maclc that 
will tranlfonn you lrom a plodder to a 
brilliant performer. The .aluman who 
bellevea there la, I. deludln, himself. 

Leeel., Don'. Foil", 

The .ucceulut men In sellin, today 
are leadel'll, not followers. They launch· 
ed new IdeBl. broke new ground, adopt· 

. ed new methoda. The thin,. they In· 
Itlated are now COmJrl:',h i) ractlce. They 
Wl're pace seltel'll an I.'! h·t>nd •• tarters. 

The top bracket ml,n I, bold and dar· 
Ing. He hal no he.lt..::: '.l un in breaklnc 
with tradition. He examine. a practice, 
and If he feels It ,. outmoded or inef­
ficient, he tcrBp. It. no matter how lone 
It ha. been used. He ha. no truck with 
aacred cowa. 

The prelldent of a $SO.mllllon eon­
cern came UP In the orranlzatlon 
through aalea. Thll wa. somewhat un· 
uaual, because he .tarted out In the com­
pany 81 a chemic'al en,lneer. 

However, this fellow, whom 1 .hall 
call Fred Smith, noticed JOmethlnl 
which troubled him. The finn WBI com· 
plelely oriented toward production and 
paid little attention to the .ale. depart· 
ment. Million. were .pent In Improvin, 
production technique., developing the 
line, etc., but the IBlellorce had orphan 
Itatus. A. a relult. the company'. profit 
picture wa. not aa bright a. It .hould 
have been. Fred attributed thl. to the 
fact that manalement seemed to nlard 
• elllng aa a "necelsary evil." 

It happened that the lale. manager 
became 111 and would have to be hOI· 
pltallzed for lOme time. Fred olked for 
the job. HII colleaguea in en,lneering 
thouaht he W8.J crazy. "That'. the mOlt 
thankleu !'Iosit1on In the company," one 
aaid . "I know," Fred replied. "and thai'. 
why I want It! ' 

The flnt move Fred made wa. to con. 
vince man.,ement of the need for 1m. 
proved markellnl. He didn't pUUJloot 
around the laue; he bluntly told the 
prealdent and other ottlcen that the 
firm mUit lorae ahead in .. Ie. or die. 

In a couple of yean Fred built one of 
the Iinest .. Ie. oraanl&atloltJ In the 
country. The company eventually .purt­
ed ahe.d of Ita competitors and doubled 
In .Ize. Fred rose, too. He wa. named 
vice p~.ldent of .. In. then director of 
marketing and finally prell dent. 

No doubt Fred would have attained 
a dell"t!e 01 IUtteU .1 an enllneer, but 
he would not have lone to the hel,htJ. 
It W81 hll 10re.l,ht and caul'lle that 
took him there. 

",. Il10''' ".. 
Someone once aaJd that nothln, is •• 

powerful a. an Idea whOM time hal 
come. The .. lelman hu good reaJOn to 
remember thl. mulm. The dlfferenee 
between JUCi:HJ and medloc:ril)' ran 
hang on whether you acted at the rl,,:ht 
time In the rt,ht way. Thl. can me.,n 
knowln. when to clOlB a .. Ie or when to 
Jtop lalldnl In an interview. It can 
allO.mean Jour awarene. of the proper 
time to leek promotion or expand your 
territory. 

Steve Gordon, a lI,htln, .. Iearnall, 
make. $40,000 a year. Flve yearl alo he 
barely reached $8.500. He attribute. hlJ 
'peetacular dlmb to takina tdvanta.e 
or .ituatlona. 

"It JeemJ mmple now, but for years I 
WBI content to take thlnl' a. they 
came," Fred. .. Id. ''One day I read of the 
problemJ bullden were runnln' Into In 
ll,hUn, new .tructure .. That n1lht 1 
aat down and worked out a plan for 
Jighlln, otfice buDd In ... The next day 
J .howed It to one of our en,lneers, and 
he helped me work out lOme of the 
technical dltftcultle •• 

"When I prelented It to the lirst live 
protpeCta, they were delllhied. In .Ix 
monthJ I had made a name tor my­
seU In the field and orden were pour­
In, in. H 

Many buIIn", IUCceaa noriu revolve 
around the .ubmlalon of a new Idea for 

(Continued. on Pate 40) 

Now you have a premium spaghetti 
It'l a IpagheUI that'l Just as appcllzlng aftcr It'. been In the 
Iteam table as when It cornel fresh out of boiling watcr. Appc­
tWna eYen when reheated after rehlaeratlon. Oone are the old 

problenu of mwhlnell and .tlckineu. 
Improyed with MYVAPL~ Concentrate, your Ipaaheull» 

comes morc practical 10 KrvC more often In more restaurantl 
and irutilutlonal mus-feeding establishments. For home we as 
canned Ipaaheul, your product wins new lavor. Your market 

...... ondlfOW~ 

JULY, 1966 

MVVAPLI!X Conccntr"lc has no effect on navor. It meets the 
requiremcnts of U.S. Food and Drug Definitions and Standards 
of Identity for Macnronl and Noodle Products, as nmended. 

Gel more fnets from DlsIlIIalfotl Proc/lleu /tI (. /Ulrlcs, Roch· 
ester, N. Y. 14603. Sales officcs: New York I1nd Chicago. West 
Co~t distributor: W. M. Gillies, Inc. 

Di.till.tion P"dud. 'nduo"i.. \0!i1.i I 
, •• diYI.1on " Ea ..... Kodtk Comp'", 
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Room ot the Top--
(Continued (rom pale 38) 

which the time WII ripe. The man who 
opened a travel Bleney after World War 
II rode the crest of • popular tide. More 
than a million American. 10 abroad 
every year. The builder who boulht up 
vaal land tract. In the .uburha In I1J45 
could not have picked a better time. 
MillIonl purchased home. in those 
area.. The penon who designed the 
atatlon walon WI. also In tune with 
hi. time and environment. 

A. 8 1.la.man, you often tmcounter 
.UuaUon. that demand prompt Mction. 
If you let the opportunity allp by, it 
may never come 81ain. Keep abreast of 
your Indultry; know III history and dir­
ection. Thl. w1l1 live you the back. 
lround to take effective step. when the 
hour II Maht. 

The GrKloua Touch 

Yean "0 I accompanied my father 
to an automobile .how. He wu1mprep_ 
eel by a De Soto on the Ooor and boulht 
It on the .pol from a dealer. Walter P. 
Chryller, the mUllonalre prell dent of 
The Chry.ler Corporation, wltneued. my 
father'. purchase and came over to us. 
He thanked my dad tor hll order and 
laid he hoped he would be happy with 
the car. We were impreued. and 10 wu 
everyone around UI. Here wu one of 
the ,Iant. of Industry ,oln, out of hlJ 
way to Ihow hi. appreciation to a custo­
mer. From that day on, my father Iwore 
by Chry.ler can. And I Ima,ine a lot 
of other people In that auditorium re~ 
membered that le.ture and bou,ht 
Chry.ler product. al a result. 

Mosl men who let to the top have a 
touch of ,raclou.neu about them. And 
the bl"er they are the more ,racious 
they are. AI a .ale.man on the way uP. 
you . houhl culUvate thlJ quality each 
day at your lite. Be thou,htful and con. 
.Iderale to your cultomen and pros­
pect., but alto have a kind word for 
secretarie., receptionl. tJ, elevator op. 
eraton and doonnen. Thll mode of be~ 
havlor mark. the man who II headed 
for lucce ... A salelman who Inapi at 
clerical help and II rude to service em­
ployeel dOl n'l hurt them very much, 
but he does incalculable damage to him-
• elf. 

Doe. the Ilze ot the order detennlne 
the extent of your thank.? It 10, you had 
better chanlc your Ityle. The saleaman 
who aim. hlah will Ihow .1 much IraUt. 
ude toward the Imall buyen 81 the bll 
one. No one can afford to be contempt· 
UOUI of a laIc ju.1 becau. e it'l minor In 
lize. If you demonstrate thll kind of 
looUlhnell, you'll end up w1th no Ale 
the next time. And thl. may be repealed 
with other cUl tomers .1 your reputation 
precedel you. 
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It doesn't rott one cent to be cndOUl, 
and It can lain you the prize yOU wanl 
The ItOry of the toulh cookie who ,ot 
to the top by lilhUn, and ,oUJln, .. 
mOltly myth. That may have been true 
In the 19th century, but bUJ1neu today 
II breedln, a dlfrerent type of execu­
tive. 

It II Il,nlflcant that I have never 
heard any thin, detennlntal about the 
really bl, producen: and 1 know many 
of them. When tennslike unethical, un­
scrupulou •• rude or aelftlh are bandied 
about. I never hear them In reference to 
the front·runnen. They are ulUally con­
nected with also-rans or never-ran.­
people who wlll never hit the top In a 
million yean. 

The pre. ldent of a corporation once 
,ot a call lrom a cultomer who com­
plained about the ".habby" way he WII 
treated by a .. Ieaman lor that finn. 
"What did the .. leaman do?" the prell­
dent uked. "He told me I wu lilly 
years behind the Ume. and wu .lUl In 
the horse-and-bu,1Y era u to the way 
I run my Itore." 

The pre.ldent apolollzed and prom 1.­
ed It would not happen a,aln. When the 
lale.man returned from his road trip, 
th-e head of the firm caUed him In. 
He told the man about the phone can 
and then reque.ted an uplanatlon. "I 
was dolnl it tor the IUY'. load," the 
aale.man explained. "He reany doe. 
operate a museum: the place needa mod­
emlzatlon badly." 

The prelldent refteeted a moment and 
then Slid: "I'm lUre it doe., but your 
tactics wlll never ,et him to chinle. 
Your objective could perhapi be achiev­
ed by more subtle methodt. You must 
remember that thlt man buJJt up that 
bu.lneu., bad or 'ood. He 11 bound to 
be defeftlive about It, even IhoUlh he 
may aarea in hi. heart with you. You 
.hould have accompllihed your purpoae 
by ,entle hlntt or IUlle.lloftl. The 
.mart way II to ,et him 10 wInd up 
think in, a chan,e wu hit idea .. ' 

The sale.man never tOrJot that advice 
and put It to work tor him with other 
cultomen. 

lluaderbuJ or FHlher 

There are two methodl a .a1e.man 
can use with customen: The blunder­
bua or the feather. You can blut hlm 
with the tonner and achieve nothln,. Or 
you can tickle him with a teather and 
get every thin, you teek. Those at the 
top have used the leather more often 
than the blunderbu •. 

In .umm. ry, let me leave you with 
this thought: There 11 alway. room at 
the top tor the .. lelman who 11 wUUn, 
to get there, not by COIY .hortcutt but 
by hard work, perseverance, thou,httul. 
ne .. and lmolln.tlon. 

What runt of the ladder are 70U oo! 

Perha.,. lhla exerdae may help you 
determine this tact. If you amwer 'Y~' 
to .t leut nine quetUonJ, you're on your 
WQ' up. 

1. Do you contribute .ome­
thlnl extra to you JoM 

2. Do you cn.count quick or 
"e.I)''' IOlutlonl to the 
problem of ,ettln, to the 

Y .. "0 

topT ~ 

3. Are you aware of the Im­
portance of Urnln, In im­
provln, your Ale. pltcure! 

• • Do you seize the ri,ht mo­
ment tor Ideu or 'Ullel­
tiona! 

5. Do you pracUce ,rodoul· 
neu In your deaUn,1 with 
customen! 

6. With J'eCf!ptlonlstt! 
7. Are you workJn, hard 

enou,h to achieve IUtffU' 
8. Do you .htu, oft the dlsap­

polntmentt and strive hard­
er the next time! 

9. Are you dlpiomaUc In mak~ 
ln' ,ul,e.tlon. to cu.lo­
men! 

10. Are you dedicated to your 
job! 

11. Do you beJlevtt that you 
make your own luck! 

12 Do you play lQuare with 
youneU I.e .• do you reco,~ 
nlz.e your own mlltake.! 

(OIpJ' rflbt llJM..-OeOrt. H. Kahn) 

11'11N1$ POI 
YOUI SALUMIN 

EdueotiOll 
Education II now the pivot on which 

people w111 be at home In tbIJ haadlonl 
our civlllution mUll tum. Whether 
and headltron, century, whether they 
will find themaelve. tuuWed in It, 
dependt now on how vividly we make 
them leel and undentand the power 
that driVel Il 

I. BfOtIOWul 

Finut Quality 

DDRUM 
SEMOUNA 
GRANULAR 
FLOURS 
Call Ray Wentz.1 
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DOUGHBOY INDUSTRIES. INC. 
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ConouIII". and Analyllcal Chem/II .. ,.pocioll.l". 
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WllnlM IIPOITS. 

James J. Winston, Director 
156 Chambers Street 

New Yark 7, N.Y. 

You, Zip Code is ,equi,ed 

on your subscription address 
by the end of the year, 
Please be sure we have it so you 
get every copy promptly with news 
of the Macarani·Noodle business . 

Twelve monlhly iSlu" $5.00; 

Add $1.50 for foreign po.tog •. 

the MACARONI JOURNAL 
P.O. Box 336, Pololin., IlIinoi. 60067 
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WAY BACK WHEN 
40 Y .. n Ago 

• 5 al e. men venus Order.Takers­
(I) Moklng Them Say Yes; (2) EthlCl of 
Three convention addrenes included 
Competition; and (3) QUota Pian and 
Sale. Bud,et. 
• Chorle. Henry Mackintosh was the 
. ale. conlultant advocating strona sell. 
Ina to let buyer approval-because 
"nobody want. to be lold." 
• E. H. Shank., The Dartnell Corpora. 
tion, commented on the ethiCi of com· 
petition. Thl. wa. a report on leneral 
practice. and tendencle. on .uch facton 
D. term. of .. te. dlacounla, nlea a&ree. 
ment .. price lrendJ, etc. 
• T. E. Kendall, Wolf and Compan1, 
Accountantt, described melhodJ in ar­
rivlna at equitable .ales quota. and 
salel budlell. 
• E. W. McCuUOUlh, manaler of the 
Department of Manufacture, U.S. Cham· 
ber of Commerce, stressed thl'! areat 
need of uniform COlt accordln" not 
only In the macaroni Indultry but in 
every other. "Competition today I. 
largely on the ball. of efficiency, al t\ 
any concern that 'doe. not te,ard the 
elimination of wa.te throuBh eflUciency 
In every line of it. operation, Includlna: 
COlt accountlnl, II likely to find itself 
eliminated." 

30Y.usAgo 

• The N.R.A. had been declared uncon· 
.tltutlonal. The depreJllon continued. 
Auoclallon Pre.ldent Loull S. Va,nlno 
ticked off Indultry problem.: the brnk· 
down of Itand.rd •• nd labor provialon.; 
the trend .way from quality product.; 
adulteration In ell noodl"; olive 011 
fraud In New York; fake damaBe clalnu 
racket developlnl. 
• Walhlnlton Representative Ben R. 
Jacobi added the problem of .Iack­
fllle<! packallel. He allo reported on the 
proPOled Food and Drul' Act. 
• Philip R. Winebrenner, the newly· 
elected Allodatlon pre.ldent, said: 
''The production of a good food reason­
ably priced I. a worthy vocation, but 
any vocation mUll look to the ,eneral 
welfare of all those whom It serve. If itt 
exl. tence II to be jusUfte<!. Our alms 
mu.t ever ha l 11 this in mind if we are to 
sucreed." 

.lOY.us Ago 

• The welcome mat wa. out In Min­
neapolis for the macaroni convention. 
• The world·wlde .hortale of food, the 
problem. created by 80 per cent millln, 
extnction, and the .hortlle of durum 
wheal were all of prime Importance. 
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• Aim. of the Durum Wheal DlvWon 
(later called In.tltute) were outlined by 
Mary Albrilht Jacluon ot the Wheat 
Flour In.Utute. Prime aim of the new 
or,anlzatlon wa. to acquaint the ulti­
mate con'umer with information about 
durum wheat producta, their many use" 
and their Importance In the diet. 
• Earl F. Crou, Dlviaion Operations 
Manaler for the Central Division of 
General Millt, with headquarten in 
Chlc.1I0, w .. appointed a Dlvilion vice 
pre.ldent. Twenty yean later he I. 
pre.ldent of the Coloradl) MUlinl and 
Elevator Compan)' and hu Ju.t been 
eJected chairm.n at the board of the 
MiUen' N.~lonaJ ~ederaUon. 

ID YHn Ago 
• Help W.nted: Aurelllve company 
with fine product and excellent COrml. 
mer accept.nce Vlanta to Join with like 
company In the mOlt IUcceJatul promo­
tion In the food IndulUy. Happy CUI­

tomen, happy cuh re,l.ten, and happy 
hljh proflla (Uarantet to alert, allre •• 
.Ive .uocl.te. Addreu Box ABA. 
• ABA .land. for American Baken 
Ancelation, and they were plualln, 
July .. Picnic Month. 
• 0. E. Pendray of New Yor City de. 
fined public relaUon. a. the part of the 
sale. function remalnina alter you .ub. 
tract advertt.lnl and the .. le.man. He 
observed: ''In the old·fa.hloned view, 
there would .Imply be nothln, lelt­
except poulbly • UtUe of what .ome 
bu.ineumen .UII refer to •• free pub­
licity. But the modem view, backed by 
a ,re.t deal of actual experience," that 
a very larae part of the .. lea function 
.tlll I't!m.lna-a part without which, in 
many cases. the other two functions 
would lose much of their effectiveneu." 
• Two new movie . hortJ deaianed for 
television home &how prolram. were 
premiered at the convention. They were 
"Use Your Noodle" and "Sta, Party." 
They are stili in circulation to home 
economici daue •. 
• A macaroni merchandl.lna plan pre­
sentaUon to help llrocert set up a 
"aclentlftcally planned macaroni depart. 
ment" wu developed by the Skinner 
Macaroni Company pf Omaha. 

Tak. Til". 
Take time to work .. 

It II the price of 'Ucc:eJl. 
Take time to think • 

It I.a thlt lOurce 01 power. 
Talce time to play -

It III the secret 01 perpetual youth. 
Take time to read -

it 11 the found.Uon of wladom 
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fOIl $ALI-H- & I.~" ConsoUdotftJ 
Pte""' long or Ihort mocoronl; ConlOl/_ 
doted Ptest. IIml-outomollc long good.· 
O"· r ;,,0 dill; I ~ borrel o.Fl'QnclKI Mhc.; 
&. I<neader; Automotlc Shortcut Ptellmlnory 
Dryer 22' x 7', Long Gooe" Pre!lmlnory Dryer 
30' x 13'; Stolnlest S'HI 01, Tonk 5 lit.' x 
20- dnpi. Round 01, Ct.onlng Machin" 
Semollno uln 1500 lb •. & W,lghlng HGppII~ 
on tl'Qc~i CECD Adjulloble Carton Glue 
Seeding MOCh. Mod. #890-12; Guliioline 
type long mocoronl C\ltting mothlne, odlu.t­
oblej 2 16.truek Flnl'" Drying RoomJ 6 9. 
truCk Fin'''' Drying Rooms (with truetU)· eo 
metol Hid. (plonlc: plotform) with 11ft I~k. 
:OO6~~5, Mocoronl Journol, Polollne, III. 
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Eu_n Packallnl N .. 01_ 
(Continued from p.le 28) 

2. Lack of home relriler.Uon, which 
hal broueht about the use of _maUer 
food packale.. and coatly packalml 
proceue. (in Eniliand, .1Iced ham 11 
vacuum-packed in laminated plutlc, 
then pa.teurized wJth live Iteam). 

3. Lack of widespread advertl.atn, 
media, letdlna to (reater emph .. 1.a on 
the excellence of packallna ,raphiCl. 

AfOuenJ OtnDaDf 
Germany, mOlt amu!!!nt of the Euro­

pean countries. atlO h .. a hl'her per. 
cenlage of home refrileration faclllUe., 
and a faat-arowlna number of .uper 
markell. Hence packale. tend to be 
laraer there than in other European 
natlona, KeUy noted. In France and 
Italy, women have .hown reluctance 
to Ute .uper markell, preferrin, to 
".oclallze" with 1pH'1.1Iled 'rocen for 
varioLll ,ood •. 

Notable in Europe, KeUy added, wu 
for major peckall", machinery com· 
pani" to seU both maeh1nery and pack· .,In, materialt to food. proceuo .... 

THE MACAIONI JOUIlHAL , -..... 

731 THIRD AVENUE 
NEW YORK. N. Y. 10017 

111-617-1700 

From now on, this one 
will do the job 
of these three! 

PAINTING 
DIVlalON 

W.'v. ,holtened our name "' 
and broad.ned our services. 

You may have known us as United States Printing & litho· 
graph. Or Forbes. Or Srooks. 

Now, we're one. The Dllmond Flckaglng Product, Dlvilion 
or Plamond National Corporation. Sut, we oller mulllple ad­
vantages, broader services. 

The resources, productIon and know-hoW of the three 
organIzations have been welded together and strengthened 
to provide a highly Integrated, coast-to·coast source for your 
paci'.glng and promoUon needs. 

Got a creative, qual1ty, price, or denvery problem? Ask the 
man from Diamond Packaging Products DivisIon to show you 
hi' solution. Color printing Is still our baby. 

• D.AMOND PACKAGING PRODUCTS DIVIBION 
DIAMOND N.noN.~ CDAPO ... nON 

NIWlOM. IiIW'OAo< 
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. J if It • • ' ".j H'i,,'" 

Ihal's . . eronilUlflon? 

Ihat thelarm 

Ihal's the oulioOk? 
The IIn8we", to thesc and other qu<'Stions regarding 
durum products nrc "itnl to your bU8iul'AA. Yet, you 
lire busy with the mllny other Jlmhlcms involvcd in 
thc production lind mllrketing of mllcllwni 11I'OOuct8. 
Too husy renlly to dc"ote the nece", .. "y time to 
properly IInswer them. Thllt's where our mnrkoting 
knowJcdgll CUll be of rcnl ussistuncc to you. 

Intcrntltiollul'H tcum of mnrkcting und milling ex .. 
pel"!s studies the croJls, the mnrket lind informntion 
from ,,"rious sources to furnish you with ulltn ' of 
linrticuhil' significllnce. Their IIpprnisnl of the totnl 
mllrketing situlltimf is based on yeul'II of expcrienco 
lind is your ussurance of up-t<>-<lntc, fnctunl nnalY8es. 

, 
• 

+. 
LIIIl!nIdiotuII 

MilliNG CO""AHY INC . 

ThiK is yet Ilnother service from Intcrnutionnl, pro­
ducer of the finl'St qunlity durum )lroducts. At your 
service ••• 100%. Gent,..1 Office.: MlnnNflOII .. MIMe.,. sstlS 


