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The complete machine and Its perfect operation can be I 
oted by the minute care braught to eoch detail. Backed by 
years of experience In the field of the macaroni Industry 
Its highly specialized stoff of technicians, BRAIBANTI Is 
fled to produce the best machines far every requirement in 
production of all types of macaroni and noodles. 

Complete production lines ond machinery for 

ALL MACARONI PLANTS 

• fA '. 

DOTT, INOO, M •• o. BRAIBANTI a c.' S.p.A,· MILAN (ITALY) LARGO TOSCANINI, 1. TEL 792393 · 780931\ 

!Send your Inqul"n 10: 

.- ,.. LEHARA C::OI\PORATlON, 60 Ealt 42nd ST. NEW YORK 17,N,Y. 
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Pellegrino, Fred Spadafora 
Joe Pellegrino, Jr., H. Edward 

>".:: .. :-'C:,' Woller VlllotJmee, Jr., discuss 
~~",';'m'"' obJectives. 

PEAKERS IUld dlscuulon groups 
f hit the bullseye at the Winter 
t Meetlnl of the National Macaroni Man­
' Jlfactuf'ert Auoclallon held at the Dlp­
l~nt Hotel In Hollywood. Florida. 
J anuary 13-16, In their aim for product 
knowledle, market knowledge. and 
Improvlna the Indurtry Image. 

) Moodl. Prl.d Honored 

I Monlhrnor John Romaniello, the 
NoodJe Priest of Honl Kong. wu pre­
tented a Colden Noodle Award Rnd 
mnde honorary member of the National 
Mar.ronl Manufaclurert Aasoclation for 
hlf hum.nltarian efforts In aiding thou­
.. id. of hunlN Chinese refugees with 
nObdlel made from U. S .• urplus flour, 
powered milk. and cornmeal. 

The Board ot Dlrectora paased a Te.O-­
lullon recognlzlna the need to feed the 
hunsry of the world, and recognlzlna 
the ule of noodle. to this end. Monsig­
nor John Romaniello w .. recosnlzed a. 
on Instrument performing this work, 
nnd the"' Natlonal Ma~aronl Manufa~­
ture... Auoclatlon I. providing funds 
for another noodle making line. 

A. L. DePolQuale, U. S. Durum Prod­
ucts Sales Monager for International 
Millime Company, made a donatlon of 
$3.000 to the Noodle Priest, and Invllt'd 
him to MlnneaDolis to tell his story to 
the millers and Rraln trade before re­
turning to Hong Kong. 

The Maryknoll mlulonary was born 
In Italy and grew up in New Rochelle, 
New Ynrk. He Jerved as a rnlulonary 
in China for 35 years before going to 
Hong Kong as 8 result of the Com­
munist - takeover. He developed the 
procells for making noodles from Food 

, f.'?r Pea~c foods In 1951, and his pro­
~ ~ grnm hi now spreading to other ~oun· 

tries In Asia. Afri~D, Dnd South Arner­
I~n . 

The procea. was developed when he 
observed that Chinese refugees In Hon, 
Kong lacked the cookln, utensUs to 
convert the relict foods Into TeadUy 
uanble foods. 

He estimates that 400,000 refugees are 
fed annually through the free noodle 
program. 

President Albeit Ravarino gave a 
large measure of. etcdlt to the American 
newspaper food editor tor the boo.st In 
macaroni conSUIT' lltion over the !)ut 15 
years. He reported 1983 production to-­
taled a reeord 1,674,000 pounds, for a 
per capita consumption ot 8,8 pounds. 

ladultry Image 

Executive St.-n etary Bob Green de­
clared that tho indultry'. Image with 
the eonaumer Is Jood. He referred to a 
single Ipue ot McCaU'. Magazlne tor 
January with dltorlal menUon and hatt 
a dozen ad. clemonatratlng the use of 
macaroni, spaghetti, and eae noodle .. 
He obscrved however that our Ima,e 
Is not u ,ood with the distributors who 
want to kno,,' where the bottom lion 
whet:Un, and dtaUna that prevaUa. 
More emphuit; on adequate retutnl to 
be used In rr.l:rchandlalna and promo-­
tion to the consumer rather than the 
trade will IncreaM conlumptlon, he 
said. We need greater knowledge of the 
nutritional contribution of wheat foods 
and ot marklltlnl, ,10 we eon pinpoint 
the target. ot whleh we can direct 
publicity. 

DuflUa. Representati .. 

Jake Gent.'l, and Bud Wright, repre­
sentatives o~ the Durum Growers N ',oJ­
elaUon. urged th.t the IndUilry adopt a 
seal ot approval tor quaUty to promote 
maearonl and durum lalel. 

Dr. Kenhl!th A. GlllH and Leonard 
D. SlbblU, {It the Cereal TechnololY 
Department. North Dakota State Uni­
versity, de:lt'ribK yanbtlciu tor me ... 
uring qualll¥ for the plant breeder, 
alronomlst, cereal tedmotoglal, and 
pl"OCtuor. 'l"bty observed that Langdon 
varlely of durum was badly hit by rust 
In 1983, Wells and Lakota are now the 
dominant v:trletles grown, but research 
for proccalnl propertlel as well .. in­
surance against dtaea. Is n continual 
proce... I, 

AddJtl.al 

Dr. George Y. Brokaw;' head ot the 
Development Laboratories, Dlstl11aUon 
Products Indultriea, Division of East­
man Kodak Company, reported that up 
to two per cent Myverol rKUCCI lUck­
In, and aUme ot cooked prociueta, They 
.land ready to help Interelted partles 
to incorporate Myverol Into the Stand­
arda of Identity. The AaioclaUon'. 
Committee on Standarda and Research 
plana to survey the tesulta of experi­
ments conducted by macaroni manutae­
tUtera, and have a report available by 
the Annual MeeUn, in June. 

\. ~ ,..- · ~v- ~ .. 
MEETING 

Louis E, Kovacl, of Vitamins, Inc., 
said flve per cent wheat genn redUcts 
sticking. enhances flavor, and IncrenscJ 
protein value of macaroni prodUcts SO 
per cent. 

James J. Winston. AlsoclaUon Diret­
tor of Rerearch, reported Ardex de­
fatted soy "our Increasel protein nulri. 
tlon and d !Crealel lUcking and sUmc, 

'mage of Whaat 

In a panel dllcuulon on reJll.rch to 
create a better Image tor wheat, H, 
Howard Lampman of the Durum Wheal 
Institute outlined project poulbllitlu 
Dr. Betly Sullivan of the Peavey Com. 
pany observed that there Is no nutri· 
tionaUy perfect food, but eft'oIU Ihould 
be made to improve the Image or wheat 
10 it has ita righUul place in a balanced 
diet. Albert Wei .. observed that a btt· 
ter Imaae ror wheat would help the 
macaronl·noodle buslneas, 

Monsl,nor Romaniello told that un· 
der·nouriahed ChJneac children ealin, 
noodle. had Increased atertncas at 
mind, Improved growth, and cleared up 
skin trouble, 

Clete Haney of Skinner Macaroni 
Company said that al better Informl' 
tlon Is developed on the nutritional 
values ot macaroni and other cereab, It 
can be used to promote .. lei. This hu 
been .hown by the tremendous su«e .. 
of Kellogg's Special K and Crest tooth· 
palte, whose advertllln, Is baaed on 
aC'lentiflc clahnl. 

III Super Nuket 
William M. Hollis, Vice President .lnd 

Dil'tttor of PubIJx Super A1arketa, de­
claM: "Be the beat, even it you ('In't 
be the bluest. BUilness II peopllo. A 
food. seller must pIc.. women and 
mUit train the people In his organiza' 
tion to have pride In the company lind 
a spirit of aervlce to the cUltomer," 

R. Buford Wray, Director of Shies, 
reported that PubUx doubled Ita lall' of 
macaroni producla In the lalt thr~ 
year period with an lncreaae of only 30 
per cent In 181ea of aU other foodl. Can· 
venlence foodJ did not account for this 
Increale, and there wu no special push 
on macaroni. He attributed the phe­
nomenon to good advertlaJna and pub­
llclty, new producta. and agStcS!tve 
scllln,. 

Charlel A. Ca.ppa, Southeut Regional 
Vice President 'of PubUx Super Ittal" I 

kets, said the trend II toward convent· I 
enee fooda. The aupennariret mana~tl' 1 
needa qua11ty producta. qua\lb' pKkil-r 
Ina, and ~up adverl;laJnl to IUpple-

HIT 5 MARK 
ment his solei e. tortl and service, "We 
have loyalty to tho) products we aeU­
the only way you ':an lose out in Publlx 
Is not to ba-.::k up lour product. You 
need good representah.:-n." 

Managamant Obl.ctl .. s 
On a panel discussing management 

objectives of macaroni compantel, Rob· 
ert I. Cowen observed that there Is a 
much greater spread on other processed 
cereal toods than on macaTOni products, 
and that potatoes, as food, eosl half III 
much again mo'.'e than macaroni. 

Walter Vlllaunle, Jr. decried the fu­
tility of deals II; a perpetual sellin, 
pro,ram, and 1~'Red stronger consumer 
promotion "nd service to the trade. 

H. Edward Toner declared the credo 
of the Mueller Company Is to be sure 
they arc Blvlnl the conlumer a good 
quality product at a fair price. and that 
It tokes lonl range and Ihort rango 
plannlnl to do this. He observed that 
products vary, marketa vary, and eom­
peny sizes vary In the macaroni Indus­
try. It Is up to each company to Inspire 
Its people to make the company 
prosper. 

Joseph Pellegrino, Jr. Itated that mo­
tivating and ,uldlng men Is the top Job 
tor management, and the communl~a­
Uons nocelllry for this are too often 
taken tor granted. 

Fred Spadatora exprcaaed the opinion 
that macaroni makers are not making 
proftts in proportion to competitive 
products, and the problem of ovcr·pro­
ducUon leads to dumping of fre«! lcoda. 
He caned tor curbs to ruthless competi­
tion 10 effort could be put Into produc­
tive channels. 

Product Promotlon 
Theodore R. sma. public relptlons 

counsel tor the National Mucaroni In-

, - ----~-.--' 

MOI .. I,IIIIOJ Job L .o_"MIIe, lhe fomfll noodle plillt from Hong Kongl W:lS presenled 
wuh 0 check for 0 noodle prell tor use In under.prlvlleged counlrlu by Loyd E. Skinner, 

resident of the Skinner Mocoronl Co.np:JnY, Omoho, Unde, Monsignor Romonlello's opero· 
rlon .. 00 000 J.pound bags of noodles ore dl~trlbuled to Chinese refugees eoch month In 
K' nd Hong Kong Hit !;C(lCelved lhe Ideo of noodles when h. found refUgees hod no :. :nd no meons of using U,S. wrp1us flour being distributed to them. Pictured, left ~o 
rIght, 011 Arthbl.non Gerotd E. Bergon of Omoho, Monsignor Romonlello, and L10yd , 
Sklnn.,. 

sUtute, preticnted a Macaroni Pronta 
Calendar with a month-by·month Ust­
Ing of related item themel. This will 
be mailed to headquarters of 1550 chains 
and 7715 voluntaries. III well as to mem­
ben of the National Macaroni Institute. 

Eltnor Ehrman ot sms' New York 
office dl.played results of 1003 place­
ments, and then Interviewed Miami 
News Food Editor Bertha Hahn. Mrs. 
Hahn said readers want quantity 
recipes for fund· raising. There are a 
thouaand women's clubs In the Miami 
orea, for example, She noted thal men 
have laken up cooking as a hobby and 
tcnd to UII! more spices and wines and 
recipes that olter variation and are not 
easily duplicated. But, she cautioned: 

", "On your package, keep the Instructions 
simple 'and. understandable," 

In Rast.llranb 

Melvin Wclnkle, President of Park 
Lone Cafeterial, Hialeah, Florida. com­
plained that no one In the macaroni 
Industry has come to sell him, although 
aelt-service restaurant bUllneSl since 
1960 has almost doubled. He noted that 
there have been no chanles In maca­
roni packing In the 20 years since he 
hal been In the wholesale grocery bUII­
nen. Other competitive foods are win· 
nlng the expandln, market ot eating 
out, where one out or every four food 
dollDn Is spent. He urced thal maca· 

," 

ronl manufacturers research restaurant 
needs and sell direct where possible. 

The NMMA Boord of Directors ap­
proved a proposal for a three-way spon­
sorship of a hotel· re:"taurnnt·lnstltu· 
tlonal progrnm to be conducted by the 
Durum Wheat Institute and JOintly 
supported by the North Dakota State 
Wheal Commission. 

Markat R .... reh 
Verne B, Churc:hlll, Jr" of Market 

Fads. Incorporated, sold market reo 
search can be of slgniftcant aid to man· 
Dgement decisions, The Auoclallon can 
be helpful In gathering facts for stra· 
teglc decisions; companies would want 
additional facts for tactical decisions, 
Market Facts will conduct a consumer 
study soon for the National Macaroni 
Institute, to ascertain why some people 
do not usc macaroni products and why 
othen do not use It more often. 

Social Notas 
Suppliers' Socials set the stage for 

cameraderle and fellowship at an Ice 
Breaker Party on January 13. pr!or to 
the traditional Rossottl Spaghetti Bullet 
on January 14, and the Dinner Party 
at the country club January 15, Porllc!· 
pants Included reprcsentatlves from thl' 
following companies: 

Amoco. tnc. (Hoefllger &: Karg) 
Chicago, Illinois 

(Continued on Page 30) 
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.< 'King Midas now oITers you the most complete line a continuing testing and quality control program 
o( durum products in the industry-IAe IDial rani' that' reaches all the way (rom scientific wheat 

'. oj ,radt! and IraNu/otions. Whatever your ape- ae1ection to product deve!opmf'.nt research. 
dally, King Midas.has the right product for you. Look to King Midas (or the most complete line 

That's why our standards as a supplier have to 01 unifonnly high-quaJity Durum Producll avai!. 
... be ,60 high; why we maintain the most complete able-anywtleie. 'P.lvey COmplny flour Mill., 

laboratory facilities: why we back up our line with Mlnn •• poUI, Minnesota 55415. )- . 

, . . . Jtfiiglllkk» DURUM PRODUCTS 

J 

FLOUR MILLS 

, .... u ... Monsignor Romaniello, Cr. aetty Sulllvon, Moderator Howard Lampman, Albert Weill, Jame. J. Winston, and Clefe Haney. 

Creating a BeHer Image for Wheat 

H OWARD Lampmltn, Director of 
the Whent F1our-Durum Wheat 

IhltUute, introduced the panel to dis­
cuss the creatlon of a better image for 
wheat. He began with Dr, Betty Sulll· 
van, a Pll3t president of the Cereal 
Cheml.ts and a very distinguished 
cereal chemist in her own right; then 
Monsignor John Romaniello, the Hong 
Kong noodle priest. AI Weiss ot Cleve­
land represented thu manufaelurers: 
while James J. Wlnst..>n spokfl as a 
tHhnoioglst. Clete Haney is advertising 
director of Skinner Macaroni Company. 

Mr. Lampman de.erlbed how the 
panel came about. "There has been 
quite a group of very dlstlngul.hed peo­
ple having a aeries of meeting, In Chi­
cago and Washington to dIscuss a pro­
Iram of resean:h on the nutritional con­
tribuUoRl of w:leat fbur food •. These 
people include Dr. William Bradley, 
pre.lde"~ of the American Institute ot 
Bakln .. i Dr: Mark Hegsted, profenor of 
the Department of Nutrition at Har­
vard; Dr. Ruth Leverton, Agricultural 
Research Service, U. S. Department of 
Agriculture: Howard Morton of Great 
Plains Wheat and the National Associa­
tion of Wheat Growers: Dr. James 
Pence, CCr1!al Inveatlaatlon Field Crop 
Laboratory, U. S. Department of Agri­
culture: Dr. Leroy Voria, ex(!(!uUve ICC· 

relary of the NathJn:.i Rescarch Coun· 
ell, Food and Nutrition Board; Bob 
Huffman of tho North Dakota Stato 
Wheat Commillionj Dr. Belty Sullivan; 
Bob Green and AI Wei" have attendedj 
Dr. Fredus Peters, chairman of the 
Cereals Committee, Food and NutriUon 
Board. I mention these names to Im­
preIS you with the caliber of the people 
who have devoted their time to the 
de'relopment of a program of needed 
n",tnlionol research In cercal foods." 

The Plan 

Dr. 8ulll .. nl Broadly, the plan com­
prise. the evatunUon of the carbo­
hydrates, proteins and fat fractiolUl, as 
well as the vitamin and mineral con­
tribution of wheat products to dleb un­
der normal and under .hoeD or special 
health conditions. Among the more im­
portant projects are studies of the bio­
logical value. of wheat protein. or to 
whAt extent wheat can lupply the pro. 
tein requirements of human beings of 
all age group •. Another study concern. 
the poulble advantages of the hlBh 
cereal diet In the prevention and delay 
of heart disease nnd atherolclerosla. 
Food. that are high In Itareb and low 
In rat hove advantages In this direction 
Itlll not tully appreciated. Still other 
project. will explore the mineral Dnd 
vitamin contribution of wheat product., 
the value of products luch as macaroni 
and spaghetti that are high In starch 
versus hl'h sugar ploducts In prevent. 
Ing dental carit!', and numerou. other 
projects. 

Mr. W.tssl I think that as some of 
these findings are publiclted, It wlll 
live a better Imale of wheat foods In 
"eneral. and macaroni food. In particu­
lar, to the consuming publlc. Naturally. 
with a better Image, we will help our 
business. 

MODUIlDOI' Romanl.llol Wheat prod­
ucts, III you know, are the staff of JUe 
In many parta of the world. Wheat and 
rice are the two great food products. 
Tho high calories that are needed to 
have man ' function are In the wheat 
and In the rice. 

their skin began to clear up, their eye~ 
began to brighten, theIr mInds became 
more agile, and they learned more 
quIckly. I put surplus non-fat n\J.lk 
powder Into the noodles. That lave 
them a creamy taste. The chl1drtn's 
muscles began to develop more. TJi,eir 
physical appearnnce began to ImprOve. 
This aU eame about by pure aceldcrt, 
and this study, of course, Js stili going 
Dn. 

The POlllbllIJJ .. 

Then, Jim Winston was asked by 
Howard Lampman 11 he thought the 
nutritional values of macaroni foods 
could saln stature In the eyes of the 
sclentifl.c community through q pro­
gram of nutrition reaearch, and how 
much Influence a scientist has on the 
public mind. 

MI'. Wln.lc~\ replled: There are a 
number ot approaches to this. 1 am 
thInking of when AI Weiss was chair­
man of our Nutrition Comm1ttee. We 
complied a great deal of InCbrmalion 
to be dlssemlnDted to doctors, home 
economists, and the public. It we un· 
dertake research In cereal technology, 
lhere are ~ertaln facts we would want to 
stress about mocoror ' For example. 
maca, onl Is not compi ely a slarch rna­
lerlol, but It does ha .- : certain protein 
.totu., NutrItlonl.t. might dt!tennine 
Ju.t what the qUality of protein Is; they 
might a.certaln whether the (ots In 
macaroni eonlribute to cholesterol. 
Such findings could be dIsseminated In 
Jnurnals to protesalonal people as well 
I\S the public. The proCt::=lonal people 
have great Influence on lbtl l)ttbllc . 

The U. S. government sent us In MI'. Lampmant Clete, you're tin ad-
Hong Konglurplus flour which became vertiling man, l! you had some nutri­
very effective In OUr work with the 1I0nai ad" clllsing that was based on 
chUdnm In school. Where rice was uot fact, If you had .!lome nutritional fl .cl!! 
avaUable. we made noodle. and aerved that you could make claim to, how 

"We will start thl. dlscuu lon of a them dally. We noticed a tremendous would you usc them? 
Jonl ranle program of cereal-oriented Improvement In two areas. First. an Mt. Han.YI Well, It I. essential ror nn 
reseo.rdl In the area of nutrition with orier.lal child will study under any con· effective ad to make a promise. It lUIS 

Dr. Su11lvan. You have been Involved dlUons, whether he Is hungry or not. to promise the user something. And if 
In crelUng this prolram from the be· . We found.J!t~t. many of .... the children", thr;c?..ugh nutritional research on wheat 

' alnnlna. 10 can you tell us what the . comln, to IChoot. had had nothing to . we flnd that there Is something that 
pfin ' and the high polnta of Ita recom· eat. The noodles improved their ability will extend liCe or make people fCl'l 
mendatlona might bel" to concentrate. Then you could see that (Continued on Pace 10) 
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I.tter Wh.at J .... F- '~ .. 
(Continued from Pale 9) 

\ 
better or cure a Jpeclftc ailment. then 

....... .AmDnl".these · wou1cl'be.,luch~~, .. 
meat, mtlk and ell" However;"thB' ex· 
tent of the need. for this IUpplementa' 
tlon II not known partJcularly with 
human IUbJects. Wheat Ja deftcJent in 
etrtain amino acJela, the maJn one bein, we have a vehicle to '0 with. 

1 have been interested in what Dr. 
Sullivan and Monalmar aaid about 
ctil!dren. When I was asked to appear 
o~l1.hla panel, I visited with a friend of 
mine in the advertialn, bwJneu who 
.peelaUul in animal feeds. He made 
IO~ Itatements to me that I think are 
raYter startUn,. He 18Y. th:.l. a baby 
P~ 1a beller fed. than the human bab)'. 
He pointed out that today the advance­
ment In nutritional research in the 
llve.tock lndUlt.ry hat reached the point 
wHere everythln, lhIt IDeI into the 
feed lIaclenUftcaUy computed. Not only 
the'tprotein content but the vitamin 
COl\~nt, the growth stimulant&. and the 
an toUes are computed. AI • mult (r 
the- they have almost completely 
ch~led the body of a pi, in Juat • few 
y~n. It used to be that when you 
bouaht ham and baton. there was a 
I_rie amount of fat In lti today you 
don'l)ftnd that taL They have (ounr} a 
bet'F means at conlroUinl the feeds to 
anlm .... 

• Now. what can we do with it if we 
let I.n I think that we have a couple at 
examPlel. ono or them rilht In the food 
fte'd. ~en we had the cholesterol 
scaro two or three yean: qo, there were 
Averal manufact.uren who came out 
with a com oil or samower all mar­
larine. They not only took. areat thare 
at the market, but they increased the 
use of maraarine to where todDY mar­
larine 11) over 50 per cent of table 
rpreada tht are sold in thla country. 
I thtnk~ ant. \her example of what re­
aeardl inilht .~o u in the case at tooth· 
pute. When the American Dental AJao. 
daUon came out and endorsed ftuom· 
tan, Crell ~ook a larae part of the tooth­
pute markel So, If we can let the riaht 
vehicle out ot research for adverttslna 
and publlclty, I think we can help our 
macaroni 6uaine.. and products con· 
Iiderably •• 

" Prot.La 0ua11tr 
Mr. LlUDpman. Dr. Sullivan, one at 

the points you mentioned were the reo 
evaluaUon or the evaluaUon of cereal 
protein quality. Can you tell us some· 
thing about the plan, and the work In 
that arca, at thu nutriUon proiram1 

Iyalne, and lOme of these other foods 
can IUPPIy Iyline in a hllher amounl 

Shortly atter World Waf II two Enl· 
UIh lnveltllaton named Widdowson 
and McCance fed malnourished ehll· 
dren In a Oennan orphanale a very 
hllh cereal diet. The diet wu about 90 
per cent wheat produeta, includinl or­
dinary bread and macaroni. These chil­
dren, after a matter ot a tew montha, 
tared extremely well in the aame man· 
ner that the Mol\lJlnor deacrlbed in 
feed1n, the ch.lldren ot Hon, Konl. 
This wei quite cont.rary to the work 10m 
the erowth, studies on anlmalJ, and 
while thla study baa been erlUcl!.ed. by 
maD¥ nutr.Uonllll beca~ It upsets 
lOme prevloUi work. It hal never reaUy 
been dllproved. What we would like to 
do rilht now Ja to repeat this experi­
ment. teedln, children on a hllh cereal 
diet, IUpplemenUna the diet with the 
proper mlnetall IUld vltamlna but hav­
In, cereals ct'Imprile at lealt 00 per ct!nt 
of their ration. Thil 'S one at the proJ· 
ects, perhaps the mOlt Important. one 
that w1l1, we beUeve, aecure better ac· 
ccptpblllty trom a nutritional .tand· 
point ot wheat products. AlIO, some of 
the by·products ot wheat milllnl, nota­
bly aborts, wheat lenn, and red dog, 
have a protein at a .omewhat hllher 
biological volue than flour. The more 
IOluble protein the wheat contalna. the 
,reater the lysine content. 

Since we are faced. with an Incn:al' 
lnl populaUon, the more we learn the 
better. In lOme are .. where the people 
have to depend on a hllh cereal diet, 
the chJJdren do well until the peat­
weanin, stale, when often you see very 
severe II,RI at malnutrition. Here It ia 
thought that it would be helpful if lOme 
type ot a lruel, or cracker, could be de­
veloped ullnl rather hllh levels at 
.ome ot the wheat by·products. 

Theil are lOme or the projects that 
we think will live a much better pic­
ture nutritionally of wheat products In 
the future. And, mBinly, lhIa will in­
volve human nutrition experiments, be­
eauao much that haa been done In the 
pall hu been done on anlmaJ .. and the 
needJ aren't the .ame. 

:( !I.' . Dr, BuWnDI Ye .. I think that every· 
" .. one knows that there u no one food 

Noulpor lIomanJ.Uol In Hon, 
Konl I have noticed that mothen 
would lit in the morninl ouWde their 

.. And:~man.y thouaandJ of 'IirlJl.worklni 
in omces aecretaries and typists 
would have a bowl oJ' noodlel as her 
breakfuL Yet the worklnl ,1r1 11 not 
tal In Hon, Kon, I think you would 
probably lee some ot the thinnest peo­
ple in the world. Therefore, It Itn't 
reaDy true to 18¥ that wheat products 
are reaponalble for fatne... Let's he 
more hone.t and lay that If we eat too 
much of anything, It will make u. fat. 

Dr. Su1UYaIU It's the total ot calories 
that you take In. If you take In more 
calories than you expend In energy, you 
will put on weilht. 

Could.rlal CarbobrcIraJ .. 

Howard Lampmaa directed. the next 
comment to AI Weill: It 11 lener.iliy 
conceded that many people tltlnk 
wheat·ftour foods are carbohydra:el, 
and carbohydrates are stardt, and be­
cawe starch II flUenIn, that macaronl 
foods make you fat. How do you feft 
about the effort to qUIWy macaronl 
toods on the bal1l ot protein, livini 
them a new character on which thcy 
would contribute lennoUi amount! of 
hl,h quaUty proteln-I don't mean with 
the addlUv{:1, but jUlt the way they are 
now-hllh quaUl)' protein to popul!lr 
dlel Not hllh quality the way protl!lU 
hu been evaluated, but on the bnsll of 
,rowth rate. as Monsllnor and Dr. Sui· 
llvan deacribed In their statementa? 

Mr. W.1u, Well, we know we have a 
lood food, and it II JUlt a quesUon of 
letUnl people know il We know that 
we have a fairly hllh percenta,e of 
protein In our food. Now, posIlbly the 
cofllUmlnl publlc II letUn, the wrong 
plr.ture of carbohydrate .. What's wrong 
with carbohydratel1 There are only 
tour ealoriel per lram, the same III 

proteln.. It's a quick enertY tood. I 
think we are poulbly mtu!n, the boat 
when we talk too much abou~ proteins. 
Let', talk about carbohydrate .. We'\'e 
lot a comblnaUon ot both here. This 
study at the nutrlUonal contribuUon uf 
wheat products thould thow the ade­
quacy of wheat products-that they ore 
complete and ,cod foods. We know II, 
and now the problem II to ,lve a dUfer· 
ent picture to Mrs. Consumer. 

.~ that I. perfect nutriUonaUy. When 
.. . ... :ereal. are fed as the 101e IOUrce or 

Monalgnor Romw.Uol How Jon' 
could you keep on eatlnl steak ever)' 
day1 Paychololleally, man's bod.r t. 
attuned to wheat produetl. NooclJc. or 
macaroni are a neulnll food.. I I,:on'\ 
think you can let people to eat protein 
foods contlnuoualy. I have noUced 
my own family that we had . .'! .. ~h~ld 

nUle abed ~ the doorway with a bowl very often when I wu • 
,~loriel, experimenta with tall and 

j ' other animals have '"abown , that tor j'lf maximum Crowth and reprodudlon 
. :0- .orne aupplementatJon is needed with 
8. protein at a. hJlher blolollca1 value. 

.. ,,"" "';'" .. 
I~ ~. ·,.t.tO.l..~"''''' ''. ,. '1 " ..... 1 .... . . . 

ot noodles ",bleb they would be feed· remember later on u we lot 
l,!!1 their lJ,U! chUd. N...ow.t-,th1s mUll wealthier. we lplced. it oft 

a,,;e .come th~expiiient:e of.thelr-.·otha.tdiv, I;nIt what·baJ 
own. ftndl", out that this food wu the II that in my famlly 
belt typo of food to live to the ch.lld. 

• • . . " ~ .' . ... II :. 

= 

.: ' : .. ...... . ' .. . ' 

So who cares abollt 
storage capac/lfI? 

We dol ADM stores bushels by the million. 
Not baskets, but grain. Seventy million bushels 
In steel and concrete elevators located through. 
out our agricultural heartland. It's capacity 
like this that makes ADM a leader In buying 
and milling durum and other grains. It's 
capacity like this that makes ADM a sure bet 
for semolina that extrudes and shapes smooth· 
Iy, cooks firm • • • and stays firm and tasty. 
For your next order ••• bag or bulk ••• call for 
a quote from ADM. 

,.ADM 

AACH[A DIIN)UI MIDlAND COMPANY DUA': '" OU'IIAT"'[N' MINNUPOL;. IlAN ..... CITY 

------. 
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Botho, Wheat I",e._ 
(Continued from Pale 10) 

particular ilm ~d up' will).;..u,;;-A: GNln,T';'ln Si;ry-·· ,,-. , . -
research, much tan be mad. of them. 
I think that emphad. on .tatth 11 .ome­
thin, that 11 badly needed. We've al­
way. emph.llzed other upecta than 
the chief conatltuent, and w. have lOme 
vel')' real valuel In the ltarch of wheat 

, 
were hardly ever . ick, which was pro\). 
nhly due to eating the wholelome foods 
oC wheat products. , 
:, Problem of Starch 

• Chari .. HOlklnl alked this question: 
1\ leem' to me that the heart of our 
~i-oblem Is starch, because this is the 
ma in inlredlent of macaroni and all 
cereal products. In reading nutrition 
pOcks, I have the imprellion that slarch 
Is a product which II not required in 
the diet. Evel")'thing else seeml to be 
required. I believe that thil 11 mislead­
in,. It seems to be appearinl from re­
search t.hot in many way. starch II a 
safer .oura: of calorie. thlln IUlar or 
fat.' Dr. Sullivan. doe. it appear t.hat 
ltarch has . ome positive need In the 
diet' And can lhl' idea be put acrosa 

~~d~s~r:~=upr:~~yt.hr:~:~han~~:~ 
dealrable one' 

products. 

Mr. ilctkiao:: J have one other quea­
tlon Which I. perhaps more important 
than these. The medical profellion and 
nutrlUonlstt Jetm to be Hrmly con­
vinced that ltarch I. bad. And in all the 
lIteratuffl, every doctor cutt out cereal 
productJ, or cull them down. Are we 
makln(J any procre .. In showlnl them 
thlll the IItarch hu a placeT 11 this get­
\luC aCf'08l to the medical profeJllonT 

Dr. 5 1111h&D1 Well, thisu exactly the 
.rra where we need fu,I~ler research. 
You lee, I don't think nutrition seUI a 
produd People buy foods and they eat 
food. because they Uke them. But more 
and more where we can make a choice 
of calorie., there II need for further 
re.earch showin, the valuel of lOme of 
these ~tan:hy foods. I think the only 
way that t.h1a can be done J. to mUltJpty 
lOme of the.a proJeclJ, IUch a. aome 
that I have mentioned, on a hiah cereal 
diet, lowerin, cholesterol levels on a 
hlah cereal diet. Thl. would be much 
better than a hlah .uau diet for many 
fadora, IUch a. the blood lipid level, 
the dental decay, all that lort or thing. 
When we have more of these projects 
that are well documented. then I think 
we wiD see a change In recommenda· 
Uonl liVen by the medical profession 
and othen to people on dtetJ. 

Dr. SulllnDI Yea, I believe that Is a 
verY Important quesUon, and the ad­
vantaae. of starch wUl be explored In 
aome proJectt we have In mind. Flnt, 
let me say that our basic need In order 
to au~lve 11 coloriel. Starch Is a main 
aourc:e~ of caloriea. And whUe In thia 
country we have more than we need, 
there are many countries where calor­
ica ate t.he ballt: need. Starch can 1Up-­
ply those needs perhapi better, and at. 
a cheaper coat, than any other food 
conaUluent. Now, there are positive 
values of Itarch, and particularly wheat 
starch, that haven't been recoanlzed un­
til recently. For inatance, there Is .ome 
work beln, done at the University or Mr. WbWoal I came across a book 
Iowa, where the use of high cereal dleta that I. held in very hllh repute, written 
hOI .hown that t.here ,. a satiaUon that by Wahl and Goodhart, entitled "Mod· 
cauaea people to actually eat leu. Con- em Nutrition in Health and Dillease." 
aequen\ly, there I. leu welaht lain. They 10 to quite a lenath to Indicate 
Another point on the value of starch In the fact that starch, In the form of car­
our wheat products il the fact that at bohydrate., can play an important part 
least lhrett separate studies have .hown In diet, particularly under lreat .trell, 
that a high atarch diet Jowen blood where the body needs a certain amount 
lipids and lowen the blood cholesterol of auaDr to ta:te care of itt neceuary 

Addina a new dlmenalon to I tl' in 
handlin, that 11 expected to ellt(" ~ a 
revolution In Ihlpplna methoda In Ihe 
grain and mUllnalndustry, Internal!)ft. 
al MUUnl Company has moved two en­
tire train loada of wheat. from Us !Ju­
luth, Minnesota, elevator to Ita Bun:.lo, 
New York mill In a period of nine dOl YL 

The 9l\-car tralnl each carried ob'Jut 
180,00D bushels of wheat. It \Val the fl nt 
time that any food product hod b"'f!n 
t.· :,rtSported by unit train. 

(ntematlonal and the Soo Line nnd 
Pennsylvania rnllrOtida have received 
permlulon from the Interstate Com· 
merce Commluion to set up a "shuttle 
service" between Duluth and BuffllIo 
that wlll move three million buahell of 
wheat to the Buffalo mUl thll winter. 
Two 95-car train. wlil carry the arain 
to Bullalo. each maklnl three round 
trips a month. 

Oa. Commodliy UDlt 

''Thl. concept. of a on~commodity 
unit train, shuttlin, back and forth be­
tween two locations, could help allevl· 
ate the current ahortaae of boxcars In 
the railroad industry," said P. Norman 
Ne ... vice preaident in charle of atain 
operaUon. for International. 

The ft"'t movement be,an loadlnc at 
Duluth on Janull.l')' 8. and waa com­
pletely unlOtld, ... .1 at. Buffalo leu than 
ftve dayl later, accordlna to Neu. "In 
the past Il hal "ken al lonl a. 20 dll" 
from the tlme oC loadlnl to the Umr of 
unloadlna at the destination for alm ilar 
movements." 

Ne .. said that "thll new concept ,,·m 
alao enhance both Buffalo and Duillth· 
Minneapolis as lraln centen because or 
the additional activity which It " iII 
brinl to these cltle . ... The accond " 1th 
t.raln belan loadlneln Duluth on Jo-:u, 
ary 13, and arrived to be unloadc!! at 
Buft'alo on January 16. 

The ·traln load rate which Intenll' 
tional hal neaotiated Is 33Y.!: cents per 
100 poundl, ,ubllantially cheaper t!!an 
slnale car rate •. 

~ It haa been ahown by many Itudle. functiona. They indieate that starch. or 
of different population groups that carbollfdrate of almllar material, ranks Under previously normal operations, 
those who live on a higher cereal diet as one of the f\rat detenses upon which Internationalahlpped much of itt gril ln 
than we do-for example, the Japaneae the body can rely, because this material from Duluth to Buffalo via the Great 

,find the Italians-have leu incidence of ia quickly converted Into a quick lOurce Lakea. AJ a reluIt, Intemalional'. ar:.ln 

henrt disease and degenerative disease.. or enel'J)'. department had to commit the company 
This In tum relatea to Itarch deftnltely I mI&ht allO add that about a year for .peclflc amounts ot lraln to be 
more than the protein part of wheat a,o Dr. Stare came out with a report stored and used in Buffalo In Janu:tr)', 
ptodUclll. Finally (and I am Just think- where he .treued the fact that we February, March and April while the 
inl of these as .ome ol the arguments .hould make a concerted eJ!ort to tl')' Great Lake. were frolen: Now grain 
on the value of storch), there hili been to derive more and more of our caloriel can be kept movin, into Buft'alo the 
r.omc recent work in England where from a cereailOUfCe rather than a meat year around. 
\hey hftve Ihown th.ft when starch I. or fat aource:. Here &Jain the ImpUca- '''I'hil leveil out the market for US 
. ubstituted for sugar:1 t.he""fe\ U much/~t'"0n ~ .. tliit\ P>'r atsW'.tf'I. ln(redIent with the mull that we can buy yet!" 
Ie .. incidence of dental carle •• or tooth mt,l1t not be 10 delet.e"il'OUI u the aver- ~&rouItd'i.t 1I10re com~Utlve rata ~ • 
decay. These are aU point. that we a,. conaumer or publlc penon miabt. than pay premium paln prlciJ -au~ , 
think should be explored, and if these be Inclined .to believe. the heavy · buy1na' IIC~,ot .aald-Ness; .. 
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TRACE-A-VEYOR® 

&&8" 
THE Combined ~urge + §torage §ystem 

for NOODLES & SPECIAL "PASTA" 

TRACE.A.VEYOR (Between Dryer and Packaging) 

• Automatically compensates for all fluctua tions between Dryer and Packaging. 

• Stores product when packaging is halted. 

• Receives and discharges simultaneously. 

• Eliminates: Storing in Tote Boxes' Breakage' Handling· Waste. 

• Thinks and Acts without attendance. 

MODELS 
To suit the individual plants requirement 
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Durum Gro,wers Recommend + 
.~_.- ...... 

aron! and apalhetU with quality durum 
wheat:'""memhen of our AiaOcl.Uon 
would certainly be pteued. and woulcl 
be willing to work hllDd in hancl with 
you In developing a plan for our mutual 
beneflt A,aln, may I atress that our 
proposed plan of allOCiaUng clurum 
with a quality product of macaroni oncl 
apalheltl I. Juat a propoaal ancl not a 
completed proaram. 

Seal of "Quality 

Comments by Jake Geritz 

~'A S a representative of the United 
!.ti. Stale Durum Growers Auocla· 
tion, I am most appreciative of the 
pnvilese to appear at your convention 
aad to be liven an opportunity to dls· 
cUss with you certain proPOSall whlch 
we believe have diJftt beneftlJ to you, 
the manufacturera of macaroni and 
sPalhetti, Dnd to us, the producera of 
dUrum wheal The fact that a repre­
sentative of our AuoclaUon waa Invited 
by I)'OU to .peak at your convention 
clearly demonstrates to our memben 
thal you reeogntu that we have many 
common Interelta. IncludJns that of eco­
nomlca. It Ja hoped that by conUnued 
cooperation and an exchange of view 
aftd opinions. we can achieve even a 
gre~ter understandln, ~tween 'your 
sreat Industry and our fannen, to­
gether with a recognition and apprecia­
tion. of each other's problem~anll then 
unU. In Itrivlns to solve them. 

I ~am sure that none or us will dispute 
the rt!=t that on an economic basi. there 
Is a creat Interdependence between 
your lndustry of manufacturinl maca· 
rani and spalhetti and our fanners who 
ralle the durum required to create your 
product In order for you to make a 
profit, there must be sufficient quanUty 
or good 'qualtty durum In order to In­
lUre a lood product. IJkewlsc, we rann­
en are dependent upon you for the 
markeUng of our Ira In, as the maca· 
ronl and spaghetti Industry Is a major 
oullet for the disposal or the product 
that we ralae. Thus It might be laid, 
with considerable truth, that what II 
Sood for the macaroni Industry Is good 
for the durum erowers, and vlco vena. 

Conald"ailOD lnTltect 
We Invite you to conalcler our pro­

posal, and It any of you dealre to dis. 
cu .. lhls matter further with us on a 
more Infonnal basis, Mr. John Wright, 
another member of the United Stales 
Durum Growers Association, and my· 
self would be most happy to meet with 
you. 

On behalf ot the United Stalea Dur· 
um Orowel'l AsaociaUon, I &lntere!y 
thank you for your lenerous hOlplt,lIly 
and your consideration ot our proposal. 

Hew Standard. for Wheat John Wt~t ond Joke Gerih: 
ot the convention. 

New standards for wheat were an· 
ahettl, the hllher the quality of the nounced at the end or January to be­
ftnlahed loads. Thus. a .tamp, Jabel, or come effective May 1. Principal changea 
seal ataUns on the package the per· are u followa: maximum 11mlta are set 
centalo at durum used In that partlcu- for "total defects" - damased kemel., 
lar product would ImmedJately Indicate foreiln material, and ahrunken QIId 
to a dlserimlnatln. houaewtte the qual· broken kemela. The change sets lImltJ 
ity of that product. Ti. .... would of for total defects In lrade No.1 at three 
coune require certain educaUonalsteps per cent, in grade No.2 at five per cent. 
to be taken In order that the housewlre Llmita for .hrunken and broken kernel. 
Dnd ceneral publle would usociate. are lowered from Rve to three for arade 
high percentale of durum with quaUty No. 1. IJmlts are set at 12 per cent for 
macaroni and spaghetti. The American Grade No.4 and 20 per cent for Gracie 
housewife la not easily mWed, and No. 5. MInimum mobture content lor 
when she begins to assoclate quaUty wheat graded Illough" la reduced from 
macaroni and apaghettl with a hl.h 14 or 14.5 per cent (dependin. on the 
percentale of durum aa shown on a cIa .. ) to 13.5 per cent for all classes. 
stamp or label. the Ale of that product "Dockale" 11 recorde4 in hen per cent, 
Ihoutd rise, which of coune would be whole per cent, or who!:: ad haU l>er 
to our common beneOt. cent, with other fraetioN reduced to the 

Oualltr Sell neare.t whole or haH. Dockale 11 mao 
Our Ancelatlon does not feel that the terial other than wheat which may be 

proposed .tamp or label Ihould be one removed readily by deanln,. Durlng a 
of approval, .ueh al that of the Good tranaltlona1 period foUowln, May I, 
Housekeeplns Seal, but rather one of sraln Inlpectora, on rnquelt, wltl .how 
quality. The use of the .tamp or label tho lrade of wheat under the old OJ 

Ealabllah Blandudl would Immediately denote a quality well as the new standatdL 
With thl. In mind, our Durum A.uo- macaroni or lpalhettl, al the product CoDllDlulOD Appro,," 

, clotlon haa liven considerable thoulht would contain 100 per cent durum The North Dakola Wheat Comml.· 
'.d atudy to aeekin, to enhance both of wheat. Thua we would have an fdentlfi. .Ion hu lIven atronl .pprovat to the 

our economic pOllUona by eltabU.hlnl caUon at durum with quality In your Improved a:rain alandarda announced 
certoin standard. which we believe product. Our motive In IUlledln, a by the Secretary or Atrlculture. The 
would resuU In ,ain for both of us. Cer· program of thtl type II obvious and chanles which become efl'ective May I, 
talnty there' ll nothing new or novel In self-aervlnl: the hllher the quality of were instituted by the USDA to make 
creating stondards nor In ustns identl- your product becomes by the use of a U. S. wheat more competitive in for· 
tying lilampl, labeJs, or seab, u other greater percentage of durum, the more elln marketl-partlcularly dollar mar· 
Induslrles hayo been ulln, this market· durum we wlll RII. Thua there would ketl. 
lnl technique for yeon. By this means be an economic lain to you and to UL James Ole Sampson, Chalnnan of the 
a product receives a stamp of approval We do not propoae a lpeclfic plan or Commlsalon atate. that the chinle. will 
Ilmllar to that of the Good Housekeep- proeram, al we do not presume to dlc- improve the Imase of North Dakota 
In, Seal, or other marks which dlst!n· tale the policies or your ol'lanlzaUon. hard red. aprin, and dunun in world 
Gulah It rrom other 9f'OductL ~e feel tbat any pro .... m that mllht market. by more nearl¥ descrtbJnl the 

As you well know, Ute hfaher the r ariae, ahould be develGPi(''''Y~''''ou . .. U .,~~qaliAY whe~~ in th.la at.te. 
percentage of durum that goes Into the you do look with favor on luch a means Nort!i I'Dakota-" wheat .::tJo.~ucen r 
manufacturing of mar:aronl and rpa· of Identifying a quality product of mac· (ConUnu~ On P .. r~) · t_ 
M .. , 

, ' 
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NUMBER TWO 

VERSATILE SAUm FOr. •• C.RONI, mGHml AND NOOOlfS 
Here are four great new Betty Crocker sauce creations, now 
available es promotional point of purchase material for your 
merchandising program. 

TOMATO SAUCE FOR MACARONI DR SPAOH'"' 
2 med. onlonl. dIced 
I clove lIarlic. minced 
2 tblp. vellelable otl 
I can (lib. 4 oz.) lomita juice 
I can (6 oz.) lomato pa.le 
Ilblp. chill huce 

I lip. Braund dry balll.1I desired 

~ ~:g: :~nar 
::a~~or:::ee~ne pepper 
tlot dra ined baited Ipaahem or 

macelonl (7 olB oz. plea.) 
Blown onion and aallic In all In I~ i.lel . Add relt orlngledlent. e~cept 
Ip.ahetll. Simmel uncovered 30 min .• Ihrring "eQuently. Serve over 
Ipaahelli. Sprlnkl. wilh ar.h,d cheete. II detlled. 4 .. tving'. 
Note: ". m .. 1 Nuee II d .. lred. tHown V, lb. Iiound b .. 1 wilh Ihe ornon. 

SEAFOOD SAUCE FDA NOODL£S 
'.4 cup butler or malsallna 
'.4 cup !lour 
1h lip. 1111 

2 eas yolkl, beaten 
I Iblp .• herry IllIvorlna or 

lem(lnluice 
2 CUpl cooked llillood In larae 

pl.ces 
I pka. (7 or 8 oz.) cooleed noodlet 

Melt butter over low hell. Blend in lIouI. ,,"oningl. Cook over low heat. 
sUlrlna con.lanlly until ml.lure Is smooth. bubbly. Remove "om. heat; 
sill In mille. Blina ·to • boil. sUllln8 conltlnlly. Boil I min . QraduIII)' 
bl.nd h.II 01 whll ••• uce Into 'aB ),olks: pour mlltull back Into rem.in· 
Inll while lauCCl. JUlt before .erving .lIr In ",vollna and seafood. pour 
over hrt cookad noodl ... O"nilh with paliley .nd pimlanto 1I,lp •• 

',4 t.p. pepper 
2 CUPI milk 

MACARONI WITH TUNA CHEESE SAUCE 

:~ ~~g ~~~t:r 1h ~rnc~~c;~:~l~~a~~'~hrv~~~~ ' 
~ lip. Ilit onion ' 
',4 lip. papplr I un (7 at.) luna or ulmon 
2 CUpl milk I pkl (7 01 8 OZ ) mlcllonl, 
2 CUp'lfltad Ch.ddll chelle ,pIBhelU or noodlll 
Mell butter over low ha.t. Blend In lIou,. 1I.loninll. Coole over low haat 
ltirllna until ml~tulo II.mooth Ind bubbly. Romov. hom he.t. Graduall)' 
ltilln mille. Bllnl to. boll. sUlring conllanU)'. Boil I min. Remove horn 
heal. MI. In ch ..... nd tun •• nd sllr unt rl cheet. il melled. Serve 
ImmedIately over hot boiled mUllonl. 6 to 8 serving •• 

MlXlCAN LUNCHEON 
lib. bulle pOlle lIusage. I un (lib.) tomatoll 

blollan in pIeces I cup COl1'mercial .our cleam 
I cup finely choppld grun papper lA cup waler 
I cup finll)' chOprad onion I tb.p. lugar 
1 plea. (7 01 8 oz. uncooleed 2 10 3 tsp. lalt 
au noodl.. I to 2lsp. chill powder 

S.ut. m.at. onion .nd green pepper In heavy skillet. unt il maat .. 
brownad and onion tranJlucant. Drain 011 alcell 1.1. Slit In remalnrng 
InBrad!anll. Cov.r .nd Simmer 30 min .. or unt tl noodles .,. lender. 
.ddlnl mora w.ter II nec .... ry to prevanl.liCklna. Oarnllh w,th pallia), . 
.. fo 15 'Ir¥ing" 
Nole: For Ipled in preparaUon UII bl.nd" 10' choppln. vagelablu. 

Now you can use these delicious new recipes under your 
own brand name. Thesa four, plus four additional sauces 
(published earlier), are available In handy ~ 
lear·off pads to use at the point· 01· pur· I 

chase. These kitchen tested recipes will 
have housewives serving Imaginative and arr. j\'"F""- . 
delicious macaroni loads frequently. , 9' ~/. --

You get Sauces/Qulc~ and Easr recipes • -:-.. -~.-.-. 
In pads 01 50 sheets each at Ius 12~ per ~'''_.'' 
Dad, f.o.b. Minneapolis (that s less than It# --
lAt per sheet). ~' i.~ .. 

In quantities of 200 pads or more your ..:...:,::, ,1,-__ 
brand name and company address will be tu:I!~":I.0n IoII.II'DIi tA 

Imprinted f,ee of chargo. To order your t ... . ... .. _ .... . 
supply see your General Mills Ourum repre· 
sentatlve or write: 

r,.... . '., .......... 
DURUM SALES 

MINNEAPOU:: 26, MINN. OI.UW.MIUJ 
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Demaco allum •• full niponllbility wh.n you ord •• 
D.moco .qulpm.nt. We are responsible for the 
engineering, construction and initial operation. 

Demaco engineers stay on the job until the 
equipment performs exactly as desired. Our experts 
understand the Important details of macaroni extrusion 
and drying which assures you of top performance, low 
maintenance and low down-time operatlon_ 

Come see our new equipment .... The Democo long goods 
continuous line. ' ... The fully automatic line that takes 
semolina and water, extrudes the mix under full 'mlxer 
vacuum, preliminary drys the product, then goes through 
the new Demaco revolutionary one tier finish dryer, 
to on accumulator, to a stripper and finally to 
Democo's amazing spaghetti weigher. All at 1500 Ibl. 
per hour (based on dried product). 

De FRANCISCI MACHIIE , 

----_._ , --------. 
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-WINTER, MEETING .. REGIS-T~ANr~ -· 
"rani Ma.dacturers ~:ll::IP':' ~~~:';I ~~o Allies and Speakers 

Philadelphia, Pennsylvania 

Mr. Joseph It.. Gioia 
Bravo Macaroni Co. 
j etter! New York 

Jr4t. Albert J . Bono, Sr. 
Mr. Y. Denby Allen 

\ fte John B. Canepa Co. 
C6Ic'lo, UDnola 

" ~. John LlnJtrolh 
'I1je Creamette Co. 
~eapoIll, Minnesota 

Mt ~d Mn. P. J . Viviano 
Mi. and Mn. Joa. P. VIviano 
Delmonico Foodl 

. tfltvUte, Kentucky 

Mr. and Mn. It.. L. Kat.kee 
Golden Grain Macaroni Co. 
Brldtevlew, Dllnoll: , >(. 

. Mr. and Mra. R. I. Cowen 
It.. Goodman" Sons, Inc. 

I Lon1l laI.nd City, New York 

, .. ', " 
, '. Mr. and Mn. Alvln K.rlin 

I. J. Grau Noodh Co. 
" Chlcalo, nunoll 

, ' .J J 

Mr. and Mrs. Uo J. Ippolito 
ldtlll Mlcaronl Company 
Bedford Hellhtl, Ohio 

Mr. and Un. W. ,.. VUtaume, Jr. 
Mr. and Mn. Eulene T. VJllaume 
Jenny Lee, Inc. 
St. P aul, MlnnelOt. 

Mr. and Mn. 1. "It.. Ber,lt!lh 
Kel10n Company 
Lockport, Winoll 

Mr. and Mra. Peter La RQ.!Ia 
Mr. and ·Mn. V. F. La Rosa 
V. La Roll " Sona. Inc. 

' f/,Irooklyn, Ne ... York 

Mr. and MI'I. C. W. Wolfe 
~r. and Mn. 1. R. Thurslon, Jr. 

.. ~ela Macaroni Company 
Hanisburl, Pe~lvanil 

Mr. and M.n. H. E. Toner 
Mr. C. F. MueUer 
C. F. MueUer Co. 
JerRY City, New Jeney 

Mr. and Mrs. Roouto' l:cmiauo 
Paramount Macaroni Mf,. Co. : 
Broold,yn, New York 

18 

Mr. and Mrt. JOJeph PeUelrino 
Mr. and Mrs. JOIeph P. Pell~artno 
Mr. Ted Bettanny 
Prince Macaroni Mfl. Co. 
Lowell, M .... chuJett. 

Mr. and MI'I. Alfred Roul 
Proclno & Roui, Inc. 
Aubum, New York 

Mr. and Mn. Albert R.varino 
Mr. and Mn. W. J . FreIChl 
Ravarino " FreJChI, Inc. 
St. Lou1l. MllIOuri 

Mr. Albert RobWo 
Mr. C. E. La Point 
Ronco Foodl 
Memphll, Tennessee 

Mr. and Mra. E. Ronlonl, Jr. 
Ronzonl Macaroni Co., Ine. 
Lon, Island City, New York 

Mr. and Mn. Ray GuerrW 
San Glor,lo Macaroni 
Lebanon, PeMl)'Ivanil 

Mr. and 141'1. Joaeph Santoro 
Santoro Macaroni Company 
Brooklyn, New York 

Mr. Richard Schmidt 
Schmidt Noodle CompllR¥ 
Detroit. Michllan 
Mr. Lloyd E. Skinner 
Mr. N. B. BeaUfel&rd 
Mr. and MI'I. Clete Haney 
Mr. H. O. Stanway 
Skinner Macaroni Co. 
Omaha, Nebruka 

Mr. Fred Spadafora 
Superior Macaroni Co. 
Las Ansel", lCaUfomta 

Mr. Joseph Scarpac1 
Viva Macaroni Mf,. Co. 
Lawrence, Mauachuaelll 

Mr. and Mn. It.. S. Welu 
The Welu Noodle Company 
Cleveland. Ohio 

Mr. and. Mrs. Paul Vermylen 
It.. 2'.erela'. So"" Inc. 
Fair Lawn, New Jeney , 
Mr. and Mrs. R. M. Green. 
N.Uonal M. caronl Mfra., Assn. 
Palatine, Dllnoll If ,', 

Mr. Gerud ZUlu 
Amaco, Incorporated 
Chlc'IO, lWnoli 

Mr. and Mn. E. W. Kuhn 
Amber MIlDnl Dlv., QTA 
St P.ul, MinnelOta 

Mr. and Mra. E. J~KJnI 
Ambrette Machinery Corp. 
Brooklyn, New York 

Mr. and Mn. C. W. Kutz 
Mr. and Mn. Don Knuuen 
Archer DanlelJ MJdlInd Co. 
MinneapoUt, Minnesota 

Mr. Leonard P. Ballu 
BaUu EU Product. Co. 
New York City, New York 

Mr. V. Jame. Benincasa 
Mr. Paul Benincasa 
V. Ja .. Denlnc ... Co. 
Zane.vUle, Ohio 

Dr. Mario Bralbantl 
Dr. Ettore Berinl 
M. 3< a. BralbanU 3< Co. 
MlIan, Italy 

Mr. R. W. Hauerateln 
Mr. JORph ·SanU 
BnlbanU-Lehara 
Ne!, York City, New York 

Mr. Ralpb Burae .. 
The Buhler Corporation 
Minneapol1l. MlnnelOta 

M1u Mary Campanella 
S. CampaneUa Sons 
Jersey City, New Jersey 

Monsignor John Romaniello 
Catholic Rellel Services 
Honl Konl l ' 

: ~ 7 . l . 
. Mr. and MrL John Amato 

Clermont M.chlne Co. 
. B~kl)'!" New York , 

" , 
Mr. Don a. I'leld>u 
Crop QuaIl!)' CoI&J>9l '. 
Mlnneopou.. MImIeoota . . -, 

, . -j .... , r' ~." 
Mr, and lin. J ... 
Mr. 
Mr. 

Dr. George Y. Brokaw 
Mr. Gunther Doerfert 
DI.uuaUon Producll IndUilrie l 
Roche. ler, New York 

Mr .• nd Mn, Ray Wentzel 
DOUl hboy Indu.lrie., Inc. 
New Richmond, Wlseonsln 

Mr. Jake Geritz 
Mr. John Wrilht 
Durum Growel'l Mcclation 
Lakota and Edmore, North Dakota 

Mr. H. Howard Lampman 
Durum Wheat Inatltute 
Chlc.Jo, lttlnolJ 
Mr. Thoma. Sanlcola 
Faust Packalin, Corp. 
Brooklyn, New York 

Mr. Evant J. Thomu 
Fisher Flourln' Milla Co. 
Seattte, Washlngton 

Mr. W. It.. Lohman, Jr. 
Mr. R. L. VeuelJ 
Mr. H. I. Balley 
Mr. and Mrs. J . M. DeMarco 
Mr. B. N. Hempel 
Oeneral MlUt, Inc. 
Mlnneapol1l. Minn. 

Mr. Roy N. NevanJ 
Hennlnllt!n Foods, Inc. 
New York City, New York 

Mr. and Mn. Chu. Hoaklnl 
HOI1c.1na Company 
Libertyville, DUnoll 

Mr. and Mn. C. G. Filhel 
lnatant FoodJ or CaUfornla 
Monterey, CaUfomla 

Mr. James J. WlnJt.on 
J.cob •• Wlnaton Laboratories 
New York City, New York 

Mr. and Mn. It.. 1. DePasquale 
• Mr. and Mn. OeorJe ·Hackbu.h 

Mr. and Mrs. Jo. H. Kalte. tad 
Mr. _nd Mn. S_l F. Maritato 
Mr. Andy M. Rondelto 
Inlernallonal Millini Co. 
Mlnneopoll., Minne.ota 

Mr. Ralph Maldarl 
D. Maldari & Sons, Inc. 
Brooklyn, New York 

Mr. and Mrs. Verne Churehilt, Jr. 
Market Facta, Incorporaled 
Chlcalo. Illinois 

Mr. ond Mrs. Jerome F. McCarthy 
Mr. and Mn. Alexander Frank 
McC_rt.hy & Auoclate., Inc. 
New York City, New York 

Mr. Ira Rosenblum 
Monark E'I Corporation 
Kanau City, MJaaouri 

Mr. and Mrt. W. A. Brewen 
North D_kola Mill & Elevator 
Orand Forks, North Dakota 

Dr. Kenneth It.. Gmes 
Mr. Leonard D. Sibbitt 
North Dakota State University 
Farlo, North Dakota 

Mr. and Mrt. P. E. Abrahamson 
Mr. and Mn. Tom Ridley 
North Dakota State Wheat Commlulon 
BI.rr""rek, North Dakota 

Mr. W. H. Oldach 
Mr. HUlh G. Oldach 
WitUam H. Oldach, Inc. 
Philadelphia, Pennsylvania 

Mr. L. 8. Swanson 
Mr. and Mra. George L. Faber 
Mr. and Mn. David WUlOn 
nt,. BeUy J. SulUvan 
Peavey Company Flour Milt. 
M.lnneapoll. , MinnellOta 

Major Promotion. 
Announced 

Prince Macaroni Manufacturinl Com· 
pany, Lowell, Maasachusel1., recently 
.nnounced two major promotion. In it. 
executive .taft: Joaeph Peltelrino, Jr . 
haa been named Qul.lant 10 the presl· 
dent. and T. J. Settanny hal been ap· 
pointed vice pre.ldent-sale •. Bolh pg. 
.llIons are newly created. 

Mr. Jame. R. Affteck 
WUllam Penn Flour Mitl • 
Bata Cynwyd, Pennsylvania 

Mr. and Mrs. Wm. M. HoUl. 
Mr. and Mrs. R. Buford Wray 
Mr. Charles A. Capps, Jr. 
Pubtlx Super Markets 
Lakeland. Florida 

Mr. Bill Henning 
Mr. Norman Maybury 
Robin Hood Flour MUls Ltd. 
Montreal, Quebec, Canada 

Mr. Chas. C. Rossottl 
Mr. Frank Prime 
ROllolti Lltho,raph Corp. 
North Bergen, New J e rsey 

Mr. Theodore R. SUl. 
Mia Ellnor Ehnnan 
T. R. 8111. &c Company 
New York City, New York 

Mr. Waller P. Muskat 
Trian,1. Packaa:e Machinery Co. 
Chleago, lI11nols 

Mr. John Guatelll 
Mr. Joseph PeUe 
U. S. Prlnlln, " Lllho,raph 
New York City, New Y .... k 

Mr. Louis E. Kovacs 
Mr. Loul. A. Viviano, Jr. 
Vitamins, Inc. 
Chicalo. l111nols 

Mr. Melvin Welnk1e 
Park Lane Cafeterias 
Hialeah, F10rlda 

MI'I. Bertha Hahn 
Miami New. 
Miami, Florida 

PeUelrino, Jr. has been manaler of 
Prince'. Lowell plant linee 1982. Set· 
tanny joined the PrInce company II 

national sale. director In 1981 after 14 
yean with PUlabury. The It.Uan toodl 
company hu d1vWoftl In Chlca,oj 
Rocheller and BrooklYn, New York j 

. Detroit; Mlo.m1: ' MerchantviUe, New 
J ersey; and Montreal, Canada. 
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NEW ANOTHER 

FI RS1!' A n.w conc.pt 01 .xtruder con.trudlon utilizing 
tubular .t •• llrames, ellmlnat.s tho .. hard·to-cl.an ar.as. For the lint 

tim. a compl.t.ly sanitary .xtrud.r •• • lor .a.ler malntonanc •••• Increased 
produdlon • • • hlgh •• t quality. Be sure to ch.ck on these efficient .pate-savlng mathin". 

MODEL ' .US _ 1500 Pound long Goad. Contlnuou. Spread'r 

POSITIVE SCREW PORCE Improve. quality and 
Incr.a.e. produtllon of lana good., .hort good. and .hMt forming contlnuou. extrude ... 

3 STICK 1800 POUND' LONG GOODS SPREADER 
Incr.a.e. production while occupying the .ome .pace as a 2 stick 1000 pound .preader. 

1500 POUND EXTRUDERS AND DRYERS LINES 
now In operation In a number of macaronl·noodle plants, occupying .lIghtly mo, •• pact 
than 1000 pound lin ... 

THISIIXTIUDIIS AND DIYII' All 
NOW GIVING IKelLUNT IISULTS 
THIOUOHOUT lHI UNITID STATU 
IN A NUMlIi O' 'LANTS. 

MODEL ISC'­
Short rut macaroni 
,.I",d.r 

NUOUS EXTRUDERS 

SHORT CUT MACARONI EXTRUDERS 
Model SSCP ............ .. .. .... 1500 pound. capacity per hour 
ModeIOSCP ....... .. ........... 1000 pounds capacity p.r hilur 
Model SACP.... .. .... .......... 600 pounds capacity per hour 
Model LACP .................... 300 pounds capacity per hour 

LONG MACARONI SPREADER EXTRUDERS 
Mod.1 SAFS .. .... .. ............ 1500 pounds capacity per hour 
ModeIOAFS ... .. ..... .. ........ 1000 pound. capacity per hour 
Mod.1 SAFS .... ... ........ .... 600 pound. capacity per hour 

COMBINATION EXTRUDERS 
Short Cut ... ....... .......... Sheet Former 
Short Cut ........ .. .......... Spr.ad.r 
Three Way Combination 

QUALITY •••••••• A controlled dougt, as soft a. desired to enhance texture and 
appearance. .. 

PRODUCTION ••• Po.ltlve .crew feed without any po .. lbility 01 webbing make. lor po.l· 
tlve screw delivery for produtllon beyond rated capacltl ••• 

CONTROLS ••••• So flno-.o po.ltlve that pr ..... run Indelinltely without adiustment.) 

SANITARY ••••••• Ea.y to clean tubular .te.1 from •• glv. you the first truly .anltary 
extrude,. 

For In'ormal1o" r."aralng thtl. and alher mod,'" price., 
mo'.rlal"dlng and other .. tvkes, wril. or phonel 

'" 
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Wheot Stondordo-
" '1 .1' 

. (~on!1nued J5.0m Pa,e 14r 

bound to beneftt from the changc •• ac­
cardin, to Sampson. 

''The revised standard. will help com­
bat the repeated complaints of foreign 
buyers, which were fe·emphaslzed by 
the 19 wheat trade teaml which vilited 
thl, state during the put four yean," 

''WIthout eXception the high per C(!nt 
of cleanout and admixture. contained 
in U. S. shipment. has been erltldzed 
by bur potential customer," 

"Our aggressive competitors for the 
cuh market. of the world have pointed 
to the lower flour yield of U. S. wheat 
IhlpJnents to obtain • ... Ie. of their own 
wheat," Sampson add •. 

"AI producers," Sampson declares, 
"the,commtulonen teel the new .land· 
am w11l help to maintain the fe:,.utable 
quaUty of hard red 'Prins anJ durum 
produced by North Dakota wheat lrow­
ers and ahlpped (rom the ltate by local 
elevaton." 

''With the Increased activity in Inter­
national wheat trade producers and 
merchandiHrs cannot alford to Iinore 
the (Wtomers continued dluaUllaction 
or. th't neceulty of maklnl hard red 
april, and durum more equally com­
petitive quality-wise." 

,"Satiafled cUltomen nlult in man 
lalel and eventual IncreaJed produc­
tion:' SamplOn conclude •. 

"' Wh~ Quality Conference 
Producers, ptoCt!ssors and handJen of 

the Upper Mldwelt wheat crop met 
with npnJentativel of the reglon'l 
agricultural experiment Itatlons, the 
U. S .. Canada and Mexican Depart­
mentl of Acriculture, and the Rocke­
feller Foundation, to discull wheat 
quatitl· at the annual Wheat Quallty 
\::::-r.lt:nnce, lponlOred. by the Crop 
Qua\Uy Council In Minneapolli. 

HeTle. ud E.,.lu..uoD 
r;onlerenee partleJpanla reviewed the 

mUllnl and baking reaults of Ipring 
and winter wheata Included in the co­
operaUve quality evaluation prolram. 
The wheat-. grown in JpeCial plantlmrl 
in MinnelOta. North Dakota, South Da· 
kota and Montana in 1063, were evalu­
ated by 24 state, federal and industry 
1IlbOratorle •. 

Recommendations reaardlng &everal 
whc(ll~ nrc :..clng made to agricultural 
experiment slatIons a. a reJult of the 
extt:mivc teltl made, accordinl to Don· 
old G. Fletcher, the Council'l executive 
vice president. Dlscuulonl Included 
the aironomlc, disease, mUlIna and 
baking characteristics of the sprina and 
wlnler whent breedlnl IIn~. in the 
lests. Several whea" were considered 
occeptable by the group from a mliUng 

Dv",_ ,. .. h Ken Lebsock, Herold Hof,trond ,Lloyd Skinner, Royc. Romslond, Don Fletcher. 

and baldn, standpoint. lnJonnatlon on 
~ecommended varietle. will be made 
available to crop producers throulh 
alricultural experiment .tatlons and 
extemlon services In the Upper Mid­
welt. Fletther aald. 

"Eft'orll to improve the quality of Up­
per Mldwelt wheat. are vital to crop 
producen, proeeuon. and tonsumen:' 
C. L. Mut, Jr., prea!dent. MUlers' Na­
tional Federation, toid the troup. Sub-­
.tantiat progrell In dlvenifying the 
Upper Midwest's Selkirk acrnae lJ ex­
pected in 1164, aeeordlng to EUlene B. 
Hayden, aecretary of the Councl1. 
"Justin proved ltaeU on many Upper 
Mldwelt famu In IH3 and about 2,500,-
000 bUlhel. are available lor seedlnl 
thll SPrlnl," Hayden .. id. 

Dean McNeal. executive vice presi­
dent. The pmlbury Company, outlined 
Industry etrortl: to better aeNe con­
lumer needs. ''The quality of the wheat 
berry Ls a vital Brst inlredlent in meet­
Inl the many chanles fatlnl the mUl­
inl Indultry and grain trade," McNeal 
.ald. 

Dunam DbcuaMd 

The durum &ituatlon wu dlscusaed 
by a panel moderated by Royce Ram .. 
land, auLstant manaler, Grain Depart­
ment, Fanners Union Grain Tennlnal 
AasocJatJon. Durum carryover totaled 
about 40,000.000 bUlhels on July I, 1953, 
and the production of durum durlnl 
1963 reaulted in an additional 60,OOO,()(.IO 
bushel .. "ThIs Is about a three year do­

. mestle supply and wlll undoubtedly 
stimulate etrortJ to export addltJonal 
quantltle. of durum," naml1and .. hL 

Harold Hofstrand, U. S. Durum Grow­
ers' AllodaUon, reported that no sub-
• tanUal thanse 11 likely In the North 
Dakota durum acreage in 1884. "The 
continued importance of hilh quality 
durum to Industry-wide elforll to in­
crease macaronJ consumption" WBJ 
.treased by Lloyd E. Skinner, repre-­
aenting the National Macaroni , Manu­
facturers Auoclatlon. Kenneth L. Leb-­
lOde, Conal CroPI Research Branch, 

U.S.DA, reviewed eftorta underway to 
develop new hlah quaUty dUNm 
wheats. 

Summaries of the baking reaults of 
the ID63 Crop Quality Council aamplel 
were presented by Howard Balow, Ten­
nant and Hoyt Company: Earl V. 
Hetherina:ton, General MlllJ. Inc.j R. E. 
McConnlck, Bay State MUlinI Com· 
pany: D. B. Pratt, The PillsbW')' Com­
panYi E. J. Stone, International MI1Ung 
Companyi Betty SuUlvan, Peavey Com­
pany Flour MUlli and L. L. WalT'Cn, 
Arc.her-Danlela-Mldland Company. 

a.m1Dar OD H,brIda 

A &emlnar on hybrid wheat loll owed 
the wheat quaUty confennce. "AI­
thoulh lOme experimental wheat hy­
bridl will be telted w!lhln the next 
several yean, most lCienlllta alree that 
tommerclatly uaeful hybrid wheala will 
require additional yean of reaearch," 
act'Ordlnl to Donald G. Fletcher, execu­
tive vice prelldent, Crop Quality Coun­
cn. The pouibiUty of developlnl hybrid 
wheat varleUel haa become a reallly 
only wllh1n the put two )'elP'J, 

Nonnan E. Borlaul, Director, Inter­
naUonal Wheat Improvement Project, 

. The Rockefeller Foundation. told the 
troup that hybrid wheats mull combine 

. Iood m1lllnl and bakln, quality, dis­
. e8le resI.tance, and yield In order to be 
u.seful. A lubltantiat Inve.tment 11 J'C' 

qulred in hybrid wheat reaeareh. There­
fore, "hllh priority mUlt be liven to 
telUng the quality of these wheats at 
all staaea in the breed!nl plO,ram," 
BorIaul u1d. 

The Importance of lntorporatinl dis­
eue re.1Itance Into hybrid whe.ts Wid 
streued by Marlon W. Parker, Director. 
Crop. Reteareh Division, U.S.DA 
"Dlaease realltance and quaUty mull 
10 hand in hand" to protect JT'Owel'l' 
crop. and to provide , ac:cea to blah 
quality wheat mark.!ttj'~~er J aa1d. \ 

(Continued on Pale 2 .. ) 

' .' . AFl'ER,'¥..,EARS OF' RESEARCH, EXPERIMENTATION AND ENGINEERING, 

ClIIfI!1JJtIIJI HAS ADDED THE MISSING LINK 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT •.. 

a SPREADER which combines slow extrusion for a superior quality 
prot1uct with top production for increase in volume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye·appeallng product of Invariable smoothness, color and can· 
slstency; a SPREADER which produces continuously on a 24 hour 
dally ope;.tlon with the Clermont VMP·5A, 2000 Ibs/hr press­
"The Greatest of All long Goods Presses." 

This SPREADER is destined, like other Ctermont tong goods equip. 
ment, to meet the exacting requirements of particular manufac· 
turers. After you have studied the features of this machine onty a 
personal Inspecllon can reveat the full measure of its superiority. 

VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES . 

~M~CHINI! CO., INC. 2eo WALLABOUT STREET BROOKLYN e, N.Y., U.S,A. 
, '\-\ ' 

. Telephone: EVergreen 7·7540 '"" . ·;.t .. , ... ~~ t~r ': . 
I(::,! .-~ .. ~" 1 I. 
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Hybrid Wheat ' .... nti.l­
(Continued from Pq e 2!) . -

rad4 to a maximum of 00,000 whtch may 
\..e ~ety uaed fOl'~&he lrradIat1Qn of 

~ wheat and wheal produdJ for the' con­
trol 01 lnaed Inleltatlon. A vut potential market for hybrid 

wheat aeed I. ponlble. accordln. to 
Loul. P. Reitz. Leader, Wheat Inve.U­
laUon., U.S.D.A. A potential Bl:reage 
four or ftve time. larger than that of 
hjbrid com exists If luttesdul hybrids 
can be developed, Reitz said. 

opinion that "we don't think they can 
be aald a'..JR)'w~e~ near the price that 
they were IOld on the Board; but don't 
expect them to '0 below actual value 
on today'a market condlUona." 

Other seminar speakers Included J. 
~ WUlon, DcKalb Agricuitut'31 Aun .• 
Inc.; R. OIenn Anderson, Canada De­
partment of Agriculture; John W. 
Schmidt, UnlvenUy of Nebraska; E. C. 
Heyne; Kansal State Unlvenity; K. A. 
GUlel, North Dakota State Unlvenl,'y: 
and"' llnaclo Narvaez, National Institute 
or "'Alricultural Resean:h, Mexico. , 
Mora 5.1 .. to Ruul. 

I In early February, Cargill, Inc:. or 
M.lnneapoU, laid It had reached agree.. 
ment with RuuJa to 1E1I them 28,100,-
000 bu.hell ot wheat "valued at more 
than $59,000,000 at current farm price . ... 
The tale wa. for cult, wllh the Depart. 
ment~ of A,rlculture payin, the ex~ 
portc!r an e.tlmated $18,000,000 In .ub-­
aldlea. 
~o , contract. w~re .. id to call for 

deUv~ry ,of 600,000 ton. of winter wheat 
to be .hipped III February and March 
and one for 200,000 tOni of durum to be 
.hlpped.)n May. Thli amounlJ to 7,000,· 
000 buahela' of durum. 

It ";U reported that the JUbllldle. 
would amount to G4 cenlJ a bushel on 
the winter wheat, 84 cent. a bUlhel on 
half of the durum and 73 centl on the 
other hall. The difference in the IUblldy 
on the durum reJUIt. because hall 11 to 
be ablpped from Atlantic porta and hall 
fr!'lrn DUluth porta. The U. S. paya a 
hl,her rub.ldy on wheat shipped from 
AUanUc Porta because of hl,her frel,ht 
eOita. • 

Reporta from MOICOw indicated that 
the Soviet. would fulfill their domenlc 
requiremenll for 19M with the Car.1II 
order. Thla, If true, might mean that 
RUllia would not need all of the 4,500,· 
000 ton. of wheat it had been expected 
to buy from, the U.S. 

Wheat T ... tment by. 
Gamma Radl.tlan ., 

I . ' 

. In 0 recent report to NMMA mem­
ben, J 'l1ne' J . Wlnlton, the A!.soc:1a­
tlon'a director of resean:h, told ot the 
treatment of wheat for the elimination 
of Insect InfeltaUon by meana ot ,am­
ma radiation, 

The Food ond Oru, Admlniltrat1~ 
fecuiatioru, promul,ated AUfUn 1&, 
ID63, p~scribe a minimum 01 20,000 

Gamma radlaUon conalit. of ahort 
wave lenaUu and hl'h frequenclea and 
hal the abllity to penetrate matter very 
.1.nI8ranUy. Thl. will therefore have 
the ability to deatroy whole lnaecta ant: 
allo Inactivate InRd elal to prevent , 
them from developln,. 

Thl. type cf ,amma radiation ahould 
be able to reduce and completely de­
llroy mkro-ora:anllma thai callie many 
type. of lpolla,e. However, It la tho 
,eneral belief that It wlU take leverat 
yean for thll prom lain, method of pre-­
servtn, tood by radiation to achieve 
,enerat acceptance. 

Gamma radiation occun olten 8! a 
by-product from atomic reacton. At the 
prelent time, arran.ementa Ire belna 
made to treat wheat deatlned lor India 
by W. method 10 order to prevent t)le 
wheat from becomlna unsound in thll 
wann climate. 

Amber MIlling p_ aac.nI 
A pro,ram ot Improvement. played 

a key role 10 booatIn, the dollar volume 
of Amber ' Mlllin, DlvlaJon, Fannen 

With the naular conlumer demand 
and apeculaUn, demand, ella were In 
ahort supply. Breakin, and drylna: have 
been at a atandlUllfor lOme weeka, and 
It will be lOme t1me In February or 
March betore e,,1 are In IUmclent IUp· 
ply to ,et plantJ back tnto operoUon, 
Durin, thl. time .tocka from unulually 
low atora,e Invenlorle. wUl be used to 
meet demand. 

Frozen and dried ell pricea wUl be 
predicated on .dualabell el' prlcel In 
the country and .hould be fairly atable. 
Ell whltea have been 8nn and ahould 
beneftt by lower thell price .... yolk. 
are very Inexpenalve. On a per~pound 
baaia ),olka are cheaper than whole ega: 
and will probably stay near levels 01 
the put Ieve ... l montha. 

Current receipt. in the Chlca,o mar· 
ket ran,ed from 33 to 38 centa. Fraun 
whole ell' were quoted at %8.5 to 2D.5 
centa, while white ran,ed a abade under 
18 centJ to 17 cent.. In January dried 
whole e, •• .old from ,1.ot to ,I.ID a 
pound, while ),olka were '1.09 to ,1.18. 

December Pi Q t I'", 

Union Graln Terminal Auoclat1on'a Production ot liquid ell and liquid 
durum proceJain, fadlit1ea at Ruah ell productJ (inlrecUentJ added) dur­
Clly, MJnnelOta to a new hl'h of nearly Ina: December 1M3 wu 28,655,000 
$7,000,000 for 1M3. poundJ-28 per cent more than In De· 

Eu,ene Kuhn, mana,er of the dlvl· cember 1882 accordln, to the Crop Re­
IJon, reported at the re,lonal co-opt. portln, Board. The quant1t1e. uaed for 
annual meetln, that ImprovementJ Immediate conJumpUon, dryln" and 
made throu.h the yean at the RUlh freezin, were all l .... er than In Decem· 
City plant were cUmaxed by an lnveat· ber 1082. 
ment of more than t50,OOO durin, the IJquld en produced lor Immediate 
put year to butall I dUlt colled.lon we wu 3,442,000 pounda u compared 
ayJtem. with 3,272,000 pounda In December 

The ImprovementJ have made Amber 1082. IJquld eu frozen totaled 1&,079,­
Mill "even more emdent than before," 000 poun~p '" per cent lrom De· 
Kuhn .. Id. Dollar and buJheI volume" cember IN'1. QuanUU" wed for dl')'wg 
have arown .teadl1y at the Ruah Clly, _ were 7,234,000 poundJ In December 
lacl1l1Y .Ince It wu acquired by GTA 1163 and 8,723,000 pounda In December 
in 1842. Kuhn .. Id, until It now artnda 1962. Stof8ae hold1np of frozen e,p lit 
more than two mllUon buahe). of dur~ the end of December 1M3 were &5,477, 
urn wheat every year. 000 pound. u compared with 81,270,000 

Egg Futu ... Gyration. 

a year earlier and were 17 per cent be­
Jow the 1857-01 Ive ..... of 87,163,000 

, poundJ. Holdlne. deere .. ed 13 million 
pounda durin, December al compan:d 

In mld.January Ihell ell and frozen . with a 1& mUilon poundJ dtc'reue In 
producta were 8nn, but tradln, on the December 1082 and the ave ... ,e de· 

1 Futurea Board went wild and packen crease of 18 mUllon poundL 
moved both froun and abell ell' to Ell aollda producUon durin, Decem­
,reat advantaae. Otferlnp to the trade ber 1963 wna 1,803,000 poun~ conal.t­
were Umlted ar,:! were lin line with In. of 7&2,000 poundJ of whole and 
Board quotationa rather than on I bull blend IOUda, 635,000 pound. of albumen 
that buyen were willin. to pay. aollda and 608,000 poundJ of yolk IOlIds, 

After the ontlona IUbaJded, It wu In December UI82 producUon totaled 
expected that conaJderable oft'erin,. I,MO,OOO poundJ of which 657,000 
would be made by people whO boucht pounda w.$I": whole and blend lOUd .. 
on the Board with no uae' for the eua.' &30,000 pOUncIa albumen IOUdiand 453,-
and one trade letter expl'Uled the 000 pounda ,)'olk JOllda. , :~ 

., • ..... J 

EXIRUSIOI DIES FOR IHE FOOD IIDUSIRY 
Master craftsmanship Is the keynote 
In the manufacture of every Maldar! 
Ole. A policy of utmost ~reclslon Is 
strictly adhered to In fulfilling cus­
tomers' speclfjcqtlons., " 

" . 

Service and satisfaction guaran­
teed. For longer, mor& productive 
die life, return your dies to us reg­
ularly for periodic check-up and 
reconditioning. 

D. mJHDJUI E.. Sons, Inc. 
557 THIIID AVE. nOOKLYH 15. H.Y •• U.S,A. 

'" ";:".'~~'''Il'''''''' Lar, .. ' M'« oronl 01. Moh,. S/nc. 1903: Wllh Monog.m.n' Conllnuously R.'aln.J In Sam. Family 

I 
_ J 
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; What Are You Doirig For Me? 
by Mllvln Wllnkll, p,,"ldlnt, 'ark Lan. Cafotorlal, Hlaloah, Florida. 

, 
I COME to you 81 a three·headed 

dralon. I have been d\ three fteld. 
of e·ndeavor In the 40 yeara that I have 
lived In the Miami area All of these 
three fields Involve purcbl.Jlna: and sell­
In; of macaroni productS. My famUy 
en~red the retail food business In 
GeOf81a In 1906 and continued unOl 
1925. In 1954, when we lold our chain 
to another large chain. we were enjoy­
Ina: lOme $50,000,000 In wholesale lind 
retail food lalel. So. I feel that I have 
had a fair knowledK8 of what your In­
du.!ry did In our behalf in the super­
market fleld. 

At the time we sold at retail, we had 
fou r wholeaale operations In which we 
!Old In.JUtuUonai producta. We sold 
macaroni producta In 20 pound boxes In 
1944. Today my company purchase. 
products In 20 pound boxe.. There 
haln't been a . llnlncant chonge In the 
method or pack or hondUne of maca· 
roni products in 20 yeanl 

Joe Uo.ed 10 Call 

Many yean ago, after a general meet· 
ing of the Super Market Institute In 
Chicago, a gentleman walked up and 
shook hand. with me, and soid: "My 
name 11 Joe Pellegrino." He began to 
tell me about hi. product and what 
they could do in our lupermarkets. I 
became interested, and 1 began to pur· ... 
chase products from Mr. Pellegrino, and 
'; ~entually we were obtaining carload 
lola. What I am saying is that this man 
made himself known to me, he put 
OCtaSi a line of product. that we thoucht 
we could lell, and we did a good mer· 
chandlslng job tor him at the It ore 
level. ... 

But, do you know that in the 10 yean 
that I have been In the restaurant bu.sl· 

nell, I haven't seen Joe Pellegrino, I 
haven't Jeen anyone whom I URd to 
know when I was In the aupermarket 
buslneul 

Cd.t.rla Doubl. 

Do you realm that lince 1960, In 
thrre short yean, the seU·service rea· 
taurant division of the reltaurant In· 
duatry has nearly doubled Its JOlca vol· 
ume? When the lo-cent atores go into 
the re.taurant and cafeteria bualne ... I 
think It II time that you reallz.e that 
that part of the bualneu I. here to stay. 

You uked for Up. which would help 
your seJUng In the InsUlutional field, 
and I am lolnl to live you what I think 
are lOme reasonable tip. that you can 
follow. I am alao loinl to live you 
.ome merchandlain, tip. from our 
standpotnt of .elllni to the ultimate 
consumer. 

Your ouu tandln, achievements In 
the field of lupermarket merchandlslnl 
make your apparent apathy for the 
aetf·acrvlce reltaurant Induatry - that 
II, mainly cafeterias - all the more 
cu~10ul to me. 1 can' t undentand It. 

We a.k you to send u. human being. 
-warm, Intelligent, '(riendly, knowl· 
edle.ble onea-people who can come 
In to UI and .ay: "Here, thl. I. what we 
represent. Thl. II what we can do for 
you. And what can )'OU do for u.?" 

OM O\at of Four DoUan 

In our seU·servlce Industry today, 
we repre!l!nt 25 per cent of every food 
dollar spent b), the American consumer 
In the purchulng of food. Thil hal more 
than doUbled In the last 10 yean, .Inee 
10M. Twenty·nve per cent of every food 
dollar 'pent in the United Btatel lut 
year wu spent In restaurlmts. I don't 
bellevc that you have done very much 
toward letting your Ihare of that 25 
per cent of the consumer dollar. 

Four yean a,o we put ri,atoni on 
our cafeteria line. People came In who 
had never heard of It. That doeln't 
make any difference, because we sold, 
and ltill aeU, a fair amount of rigatonl 
cafeteria·style. 

But, Uke you, we are lookln, for 
lteater profll.; we are promotin, maca. 
ronl produclJ to the people we terve. 
People are eaUna out In ever·inc:reuIna: 
numben and with biller famlllu. 11 
you would ,,'file the National J\eJtau· 
rant APoclatlon, the), ~tend )'ou 
fiaure. that will poaJUve!y aiiound you. 

I want to call your attenUon to an 
"1ndustry Bible" UICd by chaIn .torea 

throulhout the country. Chain Slon! 
A,e hu JUlt sent to UI thll month'l 
ISlUe, which II a lulde to Lenten menUI 
and promotlonl. There are hundreds ot 
mention. of fllh. 11 you were to gUCh 

the number ot macaroni product. men. 
tioned and your luell was about one 
per cent, you would be pretty nearly 
rilht. Here II the total mention: 

"Soup Is a ercot mcal when com· 
blned with heartier tare. Mix a can 01 
macaroni creole with a can of con· 
densed cream of tomato IOUp and wa· 
ter. Heat and serve." Need 1 l4y more' 

Sel11Dg Tipi 

Here are lOme tips on selUnl the In· 
Itltutlonal trade: 

(I) Meet the cUltomer. Sell yourself 
and your product. 

(2) Research our needl. By thnt I 
menn .Imply thts: Our bntch fonnulas 
call for five and ten pound weights on 
measures of elbow macaronI. Thll 
means that we have to take a 20·pound 
box and wellh out of that box five or 
tcn pounds. It would be a very nice 
thin, to put either two lO·pound bail 
or four 5-pound bal' In a 20·pound 
case. 

(3) Deve} 'P your own research. I 
don't know what your probleml nre, 
but I -would say that It would certainly 
IImpllfy my needJ and my handling of 

. your products If there were lome more 
uniform mndardl or welahla. Once 
you have found what our problems nre 
throulh your own reaeareh, come up 
:with a packa,e that wIll be helpful to 
"". We think that whatever you do wlli 
he1p UI both. 

(4) Lal t, but certainly not leut: Sell 
direct. This II a lteat bone of conten' 
tlon among many people, but I can ns· 
.ure you that it meanl a lot to the man 
that is ulln, your product when he can 
Bit down and order 200 or 300 cues of 
product from you and brlnl It Into hlJ 
commluary. He I. ,oln, to handle It 
better: he il a:olna: to app~iate the 
savin,s j and he II ,oln, to pan the 
IRvings on lomewhere In hi. own en' 
deavor. 

Amlrlcanl Eat Out 
About 43 per cent of aU adult Arneri· 

eanJ eat out. They lpend an avera,e of 
about $4.13 per penon per dq, not 
count1n&,akohoUc ~Onl.r. 85 per 
cent'Ot the men eat out 'eompaftd to fO 
per eent Of the women. " 

... v .. 

AVAN 
DOTT. INDO. NICO E MA"IO 

~ •• - MANU'ACTUliRS ~ INGINIIRS - DESIGNERS 
MACARONI PROCESSING MACHINERY 

GalUera Veneta - 'ado,. - Italy 

For Complete Informellon Phone or Write ASEECO 

THE 

PAVAN 

P 600 

LOW 

BOY 

- -----, 

All Controls and Mixing Chamber accessible from floor level 

Extrusion Tubes with Teflon Insert (not a spray coating) 

Vacuum sealed Luclte covers on Mixing Chamber 

Motorized Die Head for changing of Di~~. • 
PRESS 

Screw Cylinder and Die Head heated and cooled by water 

Electrical Control Panel and 

Vacuum Pump and Drive are INCLUDED IN PRICE 

.. IIUNG Th. revolution,,, ,AVAN prl~IPI" KNUDS .lthout TURINO' tho dou.h, th".· 
for. '7% of tIM! QLUttN I, RETAINED In tho tlOlir-rnon th,n , tim .. Ihlt of I 
cannnUonl1 Autam,Uo " .... 

CAPAcmD Up to 1600 f"aund. per hour on I IInll, H .. d • Up to 2700 Paund. ~r hour 
on 11;)uII H .. eS. 

UNDO fULL VACUUM II no .dt. co.1 (.) ~ur II drown from IIn.r or 81n eo' ••• ,..(b) 
W.t., I. mlt.red Inlo Milina Ch.rn"r Ihru I nel'dl. V.I." •. (c) liquid Ell I. dro.n Inlo 
MI_1na ChlrnIIIr. Cd) F'iour I. MI,INf. Kn.od.d Ind E",uded. 

ItUULTI No II, I • .tIlppM into flour • ~rvt.n. I. " ... 1Wei INo calor lOll' • Uniform 
mlainc e IttoqIh_Elo.lJcIty_flrmn .... 

rtNIIIeID .. .......cr • ':"'I\a;" to bo JIf'Oud of ,.rtt. fo, ,,",pM. end c:ompar., e HI", 
"'tuql Goldin eo.o, • r,. .ppMl In till con.um., pow,.. .... .. 
•. ~':..; . ,i, . ... ' :!,. ... /t"I ... 

-<>- ~. • p., ..-lIMal tntormaU.n en ' ... n ..... N. WrHe DepL MJ.l4 

GUARANTEED FOR 

5 YEARS 

U.S. and CanadIan Representatives 

'8S0 W. Oi.YMPIC BLVD. TIL. 213 OU !S.,oat 
1.0. ANGCi.U, CALII' . 8000e 
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.i,. •• ODUCT,,·PROMOTIO .. Alt..pIiA . .... ,.,., 

Report of ThU'ON R. 51111 

'. 
to the Notlonol Macaroni Inltltute 

at the Winter Meeting 

TH su .. t.lI. how rllry $1.00 Ioale of mac.o. 
ronl,.,oouctl bring. In $6.55 in ,.!oted 
Items."" 

I 

I N 1963 we recommended that ,Ilt 
p'8ckagea be sent to lome at the na­

tion'. mOlt important opinion leaden. 
These. of COUI1\e, arc the editors of na­
tional malwnea, syndicate. and Sun­
day lupplemenb along wltb Important 
and leteeted food pubUclstJ. Fifteen 
macaroni manufacturers volunteered 
their services and sent aUraeUve pack­
aiel to penon. In their areas. Letten 
went out from our office to the lUI, re-­
ciplentJ at the time of each mailing. and 
the pack_lea were received In March. 
July. and November. 

From the re. ponse thus fWor. we can 
look torward to load treatment of mac­
aroni product. durin, 1984. For exam· 
pIe, suburbia Today haa scheduled a 
color picture of apa&hetU for March •• • 
thl. wiU ap~ar In 231 newapapen II a 
Sunday .upplement. Among the maga­
zlnel al.o indicating use durin, the 
year of macaronl.toriel and reclpel are 
Look, McCall'., Good Housekeeping, 
Sunset. and American Home. Syndi­
cated columnl which have scheduled 
material arc NEA, King. OPI, and Gen­
eral Feature .. 

Many larg~ and Important or,anlza­
tiCRI have pledied co-op pUblicity thlJ 
year: American Dairy, Evaporated Milk 
A~!()("l'ltlon, NaUonal 'l\ukey Federa­
tion. South African Lobster Talis, Na­
tional Dairy Councll. National Live­
Itock and Meat Board, Poultry and En 
National Board, nealtest FoodJ, Na­
tional FishcrlCI Institule-. Shrimp Ago. 
clatlon, Halibut AuoclaUon. and the 
Natlonof AuoclaUon of Froun Food 
Packers. 

As far as our plans for the comlnil 
year are concerned. our basic theme 
wUl be dairy, althouilh we will tie In 
with all other food. that help move our 
product or are hlilh profit for the re­
taUer. Each month a different rroup of 
food. will be featured with macaroni 
productt. 

PubUdIy ProgrllD MaUhsg 

for club and church tund-railinil I\,:p· 
pen. Cheese will be ,Iven specIal em· 
phlll.. The complete Ult of related 
iteml Include. turkey, lamb, pork, 
cheese, eilg., Ibrlmp, canned apple­
sauce, canned IOUpl, canned tomatocl, 
and canned peas and carrotl. 

Thll calendar 11 enroute via mall to 
the prell dent, macaroni buyer and 
merchandilln, manailer of about 550 
chain Itore. with 10 or more .tore. Dnd 
to the entire 11lt of about 775 voluntory 
and co-op headquarten. In the mallin, 
to the Itore&, we are aendlng the bro­
c:hure which lilt. the NMI memben on 
the baek pa,e. On wide cover we are 
cllppln, a buaine.. reply card ad· 
dressed back to NMl headquarten In 
which .tore people can check of! and 
write In for illOllie. andlor recipe" 

The plan for the year. publlclty pro­
gram 11 ,iven, by month, In "Macaroni 
Prollt Calendar for 1864." Thll &1 beina 
ma11ed to over 3,800 top executive&, 
merchandllinil manageft and buyeB of 
aU chalnt and voluntary co-operaUve 
grocer c>:'ranluUons. ThI. la your mer­
chandlalnil piece, to UJe when caUin, 
on chalna, to help tet up ada and In­
Itore dlJplay .. ThiI complete Ithedule 
w11l be helpful to you, too, It you wbh 
to co-ordlnate your own advertising I'" Cal,aden A.a11abI, 
with monthly pubUcity themeL Now it, Is on the other cople. which 

Here are three example. of monthly the headquarten office wlll be makin, 
themes: Let', take February, when the available where the individual maea· 
theme I. ''Macaroni and Cheese for ronl manufacturer can exerclae dllCl'e­
Lent" Our program will feature recipes Hon for hi. own beneftL These coplel 
and photographt of meat1eu main are blank on the back page. Tht. Will 
dlahe., Itamnil cheeae lind other dairy done 10 allow for brand, 10ilo, packoge 
productt with macaroni product.. imprint or an)' other melllile that on 
Among foodl e.peclaUy emphui1ed individual macaroni man ml,ht wish 
will be carroll, I.!heete, lOur cream, milk to pau on to the broker, .. leaman, mnc:­
and dairy productt, eg,', canned pine- aronl buyer or olhen alonil the market· 
apple, nl.ln., plmlento-.tuft'ed oliVe', lnil chain. The back page can al.o he 
froun veletablea, and canned toma- addreued, .tamped and uaed as a aeU, 
toe •. The calendar .how, a picture of mailer. . 
macaroni and cheese. Th1I photolTlPh We can take It for ,ranted that the 
and the recipe Is avaUable to the KfO- booldet will receive broad distribuUm, 
cen tor use In ada or ftyen; a postal now let'; let down to cue .. If I ..... , re 
card Is In the brochun:, for quick order- . a macaroni manutadurer, here cre 
In,. fOme 'waYI that I would try to folb w 

Now lei'. look at June, which 11 Dairy "up and achieve mulmum beneftll jor 
Month. ' The theme 1a "Macaroni Goes my, brand of products: 
to a Picnic," and recipe. and photo- ' . (Continued on Paile 30) 
ilraph. releued for pubUc1ty will be of I. 

saladl and cauerolet for picnic meals, 
with emphaals on dairy productJ. The 
lilt of itemJ to be featured with maca­
roni product. readJ u follow.! Innk­
furten, lettuce, cheese, milk and dairy 
product., canned pineapple, canned 

' frult ', cocktall, c:anned luncheon meat, 
paper productJ, pimiento-stuffed oUve,. 
and mayonnaiae. 

For October, durinil which we ceIe-­
brate NaUonal Macaron! Week, and the 
October Cheeae Fe.t1val occurs. We are 
repeatlnil the theme which wu Ire­
mendolWY aucceuful dur1nJ ... October 
lat year: '~.facaronl Money-Maken." 
All publicity to all media wID live 
quantity reclpea-wlth COIU:d. menu.-

TO INSURE QUALITY IN ANY MACARONI 
PRODUCT, ALWAYS SPECIFY AMBER 

In any size-any shape-it's always 
easier to control the quality and color 
of your products with Amber's first 
quality Venezia No, 1 Semolina, and, 
Inlperia Durum Granular. 

Nationally'fam~ 'macaroni manufac­
turers have long Rreferred these supe, 
rior Amber product. because of their 
consistently unifonn amber color, uni­
fonn granulation and unifonn high 
quality. 

Because of our unique affiliations and 
connections throughout the durum 
wheat growing areas, Amber is able 
to supply the finest durum wheat prod, 
ucts available anywhere. 

We are prepared to meet your orders 
-prepared to ship every order when 
promised. And because of our rigid 
laboratory controls, highly skilled mill­
ing personnel and modem milling 
methods, you can be sure of consistent 
Amber quality, Be sure--specify AM, 
BER. 

AM •• " MILLING DIVISION 
FARMERS UNION GRAIN TERMINAl. ASSOCIATION 
Mill. at Rueh City, Minn.-General Offlc •• 1 St. Paul 1, Minn. 

T.Le~HON.1 MloJw.y •• 84:113 

----_._, 
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Winter Meetlnl- . ' ' - . . 
(Continued fram Pale 'I) 

Amber Millin, Dlvltlon. GTA 
St. Paul, Minnesota 

AmbreUe Mach1nery Corporation 
Brooklyn. New York 

o/ther DanlelJ Midland Co.-
.. Durum Dept., MlnneapoU., Minn. 

Ballal Ell Products Company 
.,. ZanelvUle, Ohio 

VI Ja •. Benincasa Company 
f .ne,v11le, Ohio 

Bratb.ntl-Lehar. Corporation 
/New York CII.! ', New York 

Ttie Buhler CoJioraUon • 
~nnnpo1i.. ) (innelOta 

Clflrmont Machl.le Company, Ine. 
~kb'llt N, ,, York 

Detnncltd bt.chlne Corporation 
Brooklyn, New York 

DoUlhbOy Indwtriea, Inc. 
New Rithmond. Wlaeonsln 

D~ Pont Film Department 
Wllmlnpon, Delaware 

FnUlt Pack'lln, Corporation 
B~kl)'n, New York 

aenefal Mill., Inc. 
MlnneapoUa, Minnesota 

HeRnln,len Food .. Inc. 
New York City, New York 

HOIkbli Company 
Libertyville. Illinois 

International Millin, Company 
Mlnne. poU., Minnesota 

D. Maldari &: Sont, lne. 
Brooklyn, New York 

Monark III Corporation 
KanJU City, Miuouri 

North Dakota Mill &: Elevator 
Orand ForO. North Dakota 

Wm. H. Oldach, Inc. 
Phlladelphl .. Pennsylvania 

Peavey Company l10ur MUll 
MlnneapoU., MinneJOta 

Ro..soUI lJtholJ'lph CorporuUon 
North Bera~n, New Janey 

Trlanlle Pacn,e Machinery Co. 
Chlca,o, IUlnol. 

'. 

CIte .. a...ttI Prt.kIed ot the Traditional Sooo"'"' IIIff,t. 

Product Promotional Plan_ 
(ConUnued loom Pale 28) 

One way would be to imprint my 
1010 on the back cover and then Uat all 
ot my itemJ with a couple line. to tell 
why my brand b IUperior. Then, I 
would attach my own postcard to the 
Inside front eover and send it with a 
note or put it In the hancb of my sale. 
.taft to deliver to our customers. I 
would want my cu.tomen to know that 
the IndUitry to which I belon,iJ active­
ly doln, IOmethln, to help the retailer 
sell more macaroni but alJO that I. too, 
am doln, .omethin, to market thue 
producb. 

Secondly, ... another follow-up, I 
would iNtitute a aerie. ot monthly 
maUin,.. ltartin, with 11)', for In­
.tance, February. 1 would have one of 
my oft'lce alrlJ l'Ut up a bunch of thue 
broch~. and Rnd a reminder to my 
cUitomell at leut once every month. 
Thil would be jurt the one month 
clipped out ot the brochure and It 
would be mailed out In the middle ot 
the precedin, month with Jurt a IIlmple 
memorandum .heet with the wo",,: 
"Let'. make a d.te to tell more maca­
roni . • ." and Il,n It with company 
name, 

United Statel PrlntJnc: & Lltholl'8ph 
New York City. New York 

Vitamin., Inc. i . Thirdly. I would seek co-operation of 
Chlcogo. IIl1nol. ~,:~·,.ome of thelO rel.ted tood llend, par­

," '. .. ticularly it they were In my sales are ... 
8..-gbel11 Buff.l· 

Genial Ho.t Charles C. RouotU1 p~ 
sided ot the traditional Roasottl 'Spa­
gheUI Buffet. which wu a lpectacular 
O"l'8 Y of Italian dellcacle •. Representa­
tives of the pred oo'd and ah'd at the 
ta.ty concoctlon. ot .paahetti and 
lasli na. 

At the Noodle Party for the Noodle' 
Priest, the plel'e de red.tance wu rout 
beef and FeUuccinl AUredo. 

Iu an example, In our June calendar 
you will notice emphula on dairy prod­
ucll for June. I would lend caple. at 
the calendar with the June area circled 
In red to dajrtt. in my Ille. area o1Ier­
in, to let to,ether for a pouible c0-
operative endeavor on a picnic promo­
tion. Another poulblllty In June would 
be local or rellonal meat packer for a 
tie-in on macaroni produc:tr""and . hot 
dOli or eotd cull, either ot which would 

The lrouP elected to rctwn to 
DI.,lom,,' In 196'. 

the make an excellent warm-weather re-
laLtd Item promotional event. 

" 

.;,..-" ''¥.r -~ -
In addlUon to'i-6'ntae\Jna local dalri., 

meat packen. etc., who ml,ht be Inter. 
e£Ltd in Jolnlna me In a related Item 
puah. 1 would circle lOme ot the J'r.. 

laLtd ltema In the variou. ca1end~r 
montlUi •• uch u seafoods, dairy Items 
canned or frozen ,oodI, with a bl, red 
pencU and send with a note to the buy­
enl ot these item. In the dore. which 
are my cu.tomera. The macaroni buyer 
may not lee the pouIblUUel or have 
the need that one of these other buyen 
may ,obble up to help pulh hit prod. 
uell. 

A color photolJ'lph wUl be relellcd 
on a IlJ'Ie mallin, for Macaroni Week. 
Spalhetti and Meat DaU. wW be the 
main diIh In a macaroni money-m.ker 
menu for thurthtl and dubl. 

With knowled.e of the Macaroni 
Week pubUclly theme, thII far in ad­
vance. )'ou can make UN 01 It in your 
own advertialn" and In seeklnl c0-
operation uf chainI in in-nore dlaplaya 
and Utdr own ada. An additional tool 
for )'OU wW be mimeolflphed material 
for church and club crouP' for use In 
planntn, their "macaronl money-ma­
ker" dlnnen. Menut. recipe. to lel'\'e 
50, 100 and 500 will be liven. alons 
with approximate rott .. and ,enerally 
help. in setlln, up IUch fund-ralalns 
dlnnen. Thit will be available to you 
throu,h the heat1quarlen orllce, In any 
quantity you can use for local dlttrlbu· 
tlon. You can atamp your own company 
name on it it )'ou wish. Olatrlbute it In 
8fl)' fashion you ehOOl8 to aU oraanlw· 
tiOftl in your territory which ml,ht put 
on money-maker mealJ. 

TNlnlng Table 
Spurt. mu.trat.ecl had th1t .tartllnc 

Itory in the January IS laue: 
The nation'. athletic tralnen are in 

for a nuty Jar. They have been feeding 
their athlete. all wron" accord In. to 
Dr. Wanen Gulld of Lexlnllon, MaaSll' 
chUletts. Instead of servin, the per· 
former a Wck, juicy neak betore II 

match, lay' Dr. Guild, feed him pic, 
lPaahettJ. wal'llu. pancakes and 011 
IUch .tarclty .tuft. 

Dr. QuUd ahould know. He 11 a vice­
preJ.ldent ut the American CaUe,e or 
Sportl; M~clne and tenlor auoclate In 
medicine at Boston', Peter Bent BrlS­
ham Hoapltal. Each momin. he runt 
eilht to 12 mile .. and he hu competed 
In a variety of road race .. lndudln' 
several DOlton J4arathonL 

The Guild theoIy 11 that 01 the thne 
bulc klndl of food-fat. Itarth and pro­
te~ --l! _ for tha .thlele·' 

::e=",:,-:::;;,'~.:t l'::~; 
'~~I~I,~!' .. i· 12) ~ \"": ~', 

you get MORE from MONARK! 
~ Monark offers the best, most consistent high quality 

DRIED WHOLE EGG AND YOLK SOLIDS available. 
PLUS TIME and MONEY SAVINGS, 

Save MORE Time 
Shl~ In 50 to 200 pound drums 
•. • Easv to handl, • , , Or!!.r thl 
.Ire for ygur 'XOtt nteds, Monork Off.ra Prompt Shlpmont On 

Save MORE Money • Froaen Dark (I Whole • Dried 
Yolb Ell' Albumen No WO,'I - no .1000gl probllml 

ORDER WITH CONFIDENCE-LOWEST PRIClS ALWAYSI 
~~""""''''.'-~ 

JACOBS·WINSTON 
LABORATORIES, lie, 

.sr.19l0 

ConlUltiq and Ana/ytic.1 ChemiN', .pteiali,iq 
in all matten involvitJ4 lhe examinalion, ptod!» 
lion and Iabelin, 01 MIlC41oni, Noodle .nd BU 
Product .. 

l-Vlhu .. lnl an. Mln.r.l. Inrlchment All., .. 

2--111 SoU., .n. Color Sco,.l~ 1.1', Yolk, .nd 
I .. Noodl... ' 

3-$0",.11 ••••• fl •• r A •• ,y.I •• 
4-lodent .nd In .. et Infe,totlon In.e,tl •• tlonl. 

Mlc_COIIlc An.Iy .... 

5-SAIUTARY 'LAHT INSPECTIONS AND 
• WRITTIN RlPORTS. 

, James J. Winston, Director 
'. 156 Cno,mbers Street 
. ~. ~rN .. v k 7 ' NY 

".~ I ;;''''~'''",;'' ew .,or , .. 

CORP. 
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Training Table-
tConUnucd from Page 30) 

breuthlng. The same applies to fat, ex· 
(:cpt lhot It hongs around In the stom· 
ach too lone. But proteins give oft their 
acid through the kldn .... ys. 

"An athlete's kidneys shut ,town 
when he (! XCl'ciSl'S, " Dr. Guild cxplLins. 
"When the kidnl'Ys nrcm: working. :'c 
doc!!n', gel rid of the acid" 

A proper menu, he SOill , might oc 
mode from II combination oi som.! of 
the roll owin~ : 

Mocuronl. ~pnghclIl. brend, crockers, 
poncllkcs. \\' ,lmeS, rice, pic, fruit juice. 
hone), de:.r condy. baked and boiled 
pototoes, fruits ond squash. "An athlete 
must huvc liquids bt"forc n gome be­
Clluse he sweats so much," the doct or 
SO)'S. ' 'To get salt and liquid together 
In one combination. I'd recommend 
bouillon." 

"Coaches and trulners du a wonderful 
job getting players rendy for a gome, 
but they don't know much about nutri­
tion. Thert! lire about 50 deaths a year 
in sports. Half of them nrc due to In­
juries, the other hair are from exhnus­
Uon. If we can reduce the toll of ex­
haustion falalltles by scientific meth­
ods, then we are making considerable 
progress." 

Cancel that sirloin. Spaghetti. please 
-and no meatballs. 

Versatile Macaroni 
Versatile, venalilc pasla Is plcturcd 

on thc cover of Volume FeedinG Man­
ugement for February. This Conover­
Mast publication goes to restaurants. 
hotels, employee feed ing, hospitals, 
schools, colleges. clubs, caterers and the 
like. 

The article says: "There's ribbons an'J 
huws, rods and tubes, spirals and shclis, 
IIlphubcts and curlicues, and mayb~ a 
hundred more shapes. l\bybe you call 
them pasta. Or m:lcaroni products. Or, 

Ran,lna & '''I(hl, Inc., St. louis. Missouri, are affe,ing a bailable food st,oiner free ' ,,111 
1he purcha,e of t .... o packages of R & F elba .... maca,oni. Space Mogic, 01 7 Pa,k Av~nut. 
Ne .... Ya,k, manufacturer' of premiums aod packoging, mode the stroinen, and their Con· 
sumer Product Deligner Anne Mvers poinls out the oller. 

in turn. spaghett I. macaroni, noodles. 
But whatever shopl..' or name, they be­
long on your menu .1omcwhere." Food 
management editor Is Eulalia Blair. 

In full color canned ra\'lollls pictured 
with broccoli: then step-by-step direc­
tions are given for lasagna. Four dishes 
arc pictured in another layout: elbow 
style macaroni In Macaroni Beef, But­
tered Brood Noodles tiS a side dish, 
baked Spaghetti and Cheese, Baked 
Salmon au Gratin with Shells, Stili an· 
other page shows broiled trout with 
mushroom sauce accompanied by ege 
noodles. Rules ror cooking are giVen, 
alone wilh easy, Inexpcnsh'e ways ror 
,·ariatlons. 

Sills & Company, in working out 
these reatures with the editors for the 
National Macaroni Institute, has ob­
tainned a very timely break. 

Muener Marketing Men 
The C. F. Mueller Company of Jer~cy 

City, New Jersey has named George W. 
Sherlock sales manager succeeding J l,lim 
M. Murphy retired and C. Fredem k 
Mueller, Jr. marketing manager. 

Mr. Sherlock had been sales truill mil 
manager while Mr, Mueller, Jr. I :,d 
been manager, chain store operatior,' 

New Membe .. 
Gabriele Macaroni Company of ! IS 

Angeles has become a member of 11' 

National Macaroni Manufacturers 
soclation. 

Also Henningsen Foods, Jnc., .:g 
products processors of New York <. )'. 
ha\'e become an associate member. 

La Rosa Expands Line 
V. La Rosa & Sons of Brooklyn, l' .,. 

York, has moved deep Into the sped ; r 
field with a new pizzo mix line D1 

group of three dinners called .11.' 

'N Rice. 
United States Printing and L, U' 

graph, Division of Diamond Nut h' Jl 
Corp .• worked closely with La Jto:; .:~ 
Packaglne Division in designing 5C . ,·n 
folding cartons for the new lines ,, :ld 
lithographed them In four colors un 
solid bleached sulphate. 

The pizza line reaches grocery shel \"l"' ~ 
in four dlJTerent varieties-Pizza with 
Sauce, Sausage Pizza with Sauce, An­
('hovle Pizza and Sauce cnd Chl't·SC 
Pizza with Sauce. 

The Mac 'N Rice group comblnl'~ 
servin,. of rice. extra thin spaghclli 
and seasoning mix consisting of eithl'T 
beef. chicken or Spanish seasonlnCs. 

TIIl~ MACARONI ------

Section: 
MACHINERY FOR THE FOODSTUFF INDUSTRY 

Machin .. and equipment tor the: 
Indultry of beveregel 
Indultry of clnned goodl and foodstuff, 
Confectionery Indultry 
Dairy Indultry 
011 and fl' Indultf) 
MiIIl and for the prc.ductlon of 

BnlmBlloodBtut" 
Production 01 bread, "grl"lnl", bllcults, etc. 
Production of " palta:' 

Analytical appliance, for the foodatuH Industry. 

Section: 
MECHANICAL HANDLING 

So.llon: 
PACKING AND PACKAGING 

MARCil, 1964 

",- g'u •• JLo.' ,., , .• . : ., 

Biennial International 
Exhibition 
Packing 
and packaging 
Mechanical handling 
Food-processing 
industrial 
machinery 

Milan : 
4th .11th June 1964 
Milan Fair Grounds 

Patrons 
CO.CE.MA . 

Comila des Conslructeurs Europeens 
de Matttrlci Alimenlaire 

. 1.1 . 1. 
Istituto italiano tmballaggio 

UII IClo IPACK . IMA 
Milano · Via Gian Giacomo Mora. 13 
Tet. 865.405 • 865.408 
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Lenten Push 
lIeavy mh'crtisinll IIf luna during 

Lent will ~Cl' Chicken-u{·\llc-Sl'IL nd­
"crtl~lnll in MtCall'~. Sun~l' 1. and Guod 
lIuusckc{'pinc mallilzinl's uITcl'inil 11 

IWO-WCl.k lour uf tht' \\'l'~ 1 11\ it pri\'llh' 
ruilwny cllr. 
Crusl~' TILIW S:u'pn:'e. II ('a~~l'rulc 

recipe, is lil-iuL! prornoll·tI juintly h~' 
Slnr-Klst 10'(11111. and the Kl·l1UI!!! C;Ull­
puny. with h;llf-pn~t~ ('0\01' IId~ in the 
LuulclOi' 11.1111(' Journal. Guml IluUJw­
kccplnll. Bl'tll'l' !lum!.!)' &. Gunll' lls, lind 
Life. TIlt' n't jPl' will he pu ~hcd Ull ens 
tcll'\'i ~ iOIl nnd throuGh in-stun' dL~ph,~' 
nwlc riah:. 

Cnmpllt' li Saup will push ",1111)(,11 
nmellroni ami spaghClli in a Lenl-~lalcs 
promullun with lUna and tlll\< ,' Items. 
CummNciiLls lin 15 networks TV pro· 
grnms nnd in-slort· di splnys will I!in.-' 
backing. C:1II1 1)lwll wa~ illso IIU ~hing 
Franco·Anll'ricall lIluc:.roni wilh dll"(' ~e 
snucc nnd 511:'111. Focal poinl of Ihi s 
promolion wa!t a ful'('olor :Id in the 
Fchrunry i~~Ul' uf M(Cal1'~ wilh II ~pc · 

clul rccl pc clird imNI . 

Golden Groin 
Tilc Goldcn Grain ~tncaroni Co. is 

offcrlllg rcwilcr! II Lenten display nnt! 
ad\'ertising ullow:lI1cc on ils four con· 
\'cnienl'e dinnl'rs-Noodle-Buni, SCIII, 
lop·n·Runl, Twi~I-Il-noni, and Sp;lghelli 
Dinner, 

The ulluwllncc Oil one prulllutionnl 
unler on I}, , will enahle retuiler! \0 dI S­
pili}, Ihe dlnller~ al three fUl' SI during 
the Lenten se:.~un while Ihe products 
lire beinG promotl'd by 1ll'lwork tell','i­
~iun l'OmI1lCrcilils. 

LlIwry's Spughetli Sauce 1\11:.: has 
~du~dulcd fuur full-colur ad~ in 1\k­
Cull's Illllga7.inc starling wllh thl' April 
i ~~ ul', 

Hugu Pack inn Co, runs 5:!5·line news­
palll'r uds wilh entry hlanks fur it s 
I.l'nh-n prumotion of sp;lghelli saucc, 
I' rizc~ Includl' II H',·cll ·day Irip to the 
Bahuln:.!, 0 Welx:ur stereophonic COil­
~olc illlll thn!l' Polaroid color C;lmNUS. 
ClIIllpalgn Is curried in elcn'lI murkets. 

Test Market 
I. J. Grhss NOfKlle Co, Is Icst mnrkct­

ing un inslunt coffee under the Mrs. 
Gmss lubelln Chlcuco. The coffee is the 
first non-noodle product by the ('om­
pun)' und represents IllI! slurt of n plan 
10 di \,l'tlOUy thc products using the 
Mrs. GrHss luhel . Tltl' six-ounrc jar of 
t'olfcc, whil'il lOells for 79 cenls, is pack­
liJ~l'd b)' H)'gradl' Food Products, De­
troil , whkh ucqu\rcd I. J . Grass uhOUI 
II ye .. r n&n. 
Skinner Dinner Quickies 

The Skinnl't Mucuroni Coml}:Iny, 
Omaha. Is introducing n new promotion 
IhlS 51'rill& cullL-d "Skinner Dinner 
Quickies," The Ilrumotion is u nalurul 
for di ~ I}l ay s 11IIt! for slimulating the 
suiI.' of mat'aroll i products ant! high-

recenll.,. 01 the Chicago Arts Fe~tjvol I 01 
"~:h ';':;;"~:::::';;; old ~poghelll compony wa~ ~Ieclcd 0\ one 01 eighlecn no· 
l only .poghe!!i produel in Ihe ~ho ... . The e)!.hibil ~howed 0 

01 0 "(''' wept'r adv('rli,.ng compaign. h om the incepltcn of Ihe 
ha •• e "k o , P""''''·;I 01 the ocluol od. Cancpo'\ lou, colo' , lull page " Upholding 
1101\ \ Hono' " t o'''I)()'gn "0\ u\cd in demQrt\tral ion. lihenteld l. Co., Chicago, j , the Advc.· 
I '~ "l g A.gCflCy . 

profit, ru~1 IUl'l\o\'er reluled itelll ~ . 
Based un II new I'el'ipe concepl 1,,1 

homemakers, the promotion i~ 1·!. 11I 
uround \0 Skinner Dinlll'l' Quit-k it- I I " 

dpes, with these unusuul feulure~ n" 
I'eripl' I'uquil't's more Ihun four inl! l" 1:, 
enls: 1111 I)I'O\'ide generous SCI·, ·L: !' : 
[';It'h dinne l' cun he prt'pllrud in 10 I 'I ' 

utes : the d inncrs heal I) ilckll/lcd di ll! I .' 

fur sJ>Ced, con"eniencl! Rnd cost. 
Skinner Dinner Quk kles h'altu'l' ·1 

mO"ing or high-I>rofil related i1 e l1l ~ d 
lire easily uduptcd 10 duml) hin 
pla)'s. 

A ('\Il'ck u( thc reccnt Colonilll 51 · .. , 
sludy shows tllltt Skinner IJI! 
Quickie l'el;lted itl' llIS wilh 111 :11 
well .. bO" l' the U\'cnJge fur the dry 
l'cry dcpa rtment lIa' : t';mned !U11I .' 
lind ~ilUCl'kl'uut, c;lIIncd CUI'I\ t'd 
und pil'kll' I'l'!ish. 

Skinner MUt'i ll'unJ Cumpany Will 

"ide displuy l1lutcriuls inl'iud l1 
dump hin to UCCOll11l1udnlc the ilc l1I - ,r 
the fl'u\Ul'ed rcdJlC~. SI" sitt'et !l un' 
lIi ~l1L'd (III' the Iwnel wh t! l'c the iI' "I ~ 
me listed und pril'ed 511 thut grucl'l'~ ,.Ill 

(t'utun,' the rc lutctl Ih'llls hest suitt· ,· ' u 
Ihei!' illdi"iduul marlwl. In uddJl I' n, 
Ihe Skinner COmJlilllY IIInkes n\':III ;,' II' 
colorful Jlustcrs lIlId tl'dpe fuld er~ 

Skinnel' hu s scheduled mh'ertisim. III 
12; duily newspapers, Good 1I0usekl"'P' 
ing. Family Cirl'ie, Wuman's D .. ~· ,,!HI 
I'rogressi\'e Fllrmer lI1 agulines. J(;ull" 
;lIld tele\' ision will he used in sckl· .. ~1 
market s. The consumer Iheml' is lil;11 
"Skinner Dinner Quickies beul p:lI·k, 
uced d inncn; for speed nud coll,'cnicIICl" 

TilE M,\CAIW:O-:I JUUR:o-: ,\L 
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MACARONI IN MIAMI 
Make Yours Macaroni 
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ltIest Qualify 

OURUM 
SEMOLINA 
GRANULAR 
FLOURS 
Cn ll Ray Wentzel 
"ILLlNG DIVISION 

~OUDRBO~H.~~m~aRZ&INC. 
SIHCE 1856 

Phone 246·2101 NEW RICHMOND. WIS, • Quality Since 1856 

Croll,men in Plutin _ Poduaging Mo(h inlHl - Form Fttd~ - [I.(lron ," - Pr int ing 

MA CARO N I 
araund the warld 

BUYERS G U ~ 
in the 45th Anniversary Issue 

for April, next month. 

Dan't miss a single issue. 

Twe Ive monthly numbers $5; add $1.50 for foreign postage. 

Macaroni Journa l P.O. Bax 336, Palatine, Illinois 60067 i 
____ ,J 
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WAY BACK WHEN 

40 Yean Ago 
• There was cnncern In the mocorenl 
lJtdultry because durum mUle" began 
quollng semolina by the pound Instead 
ot the barrel. Objectives developed 
Deceule of the troublesome fractlons 
involved creating wide variance In the 
price per barrel and because the acUon 
was taken wUhout con.mlUng the trade. 
~ "Doe. the automoblle·ownlna public 
eat macaroni?" W. B. Edward., in 
Printer. Ink. observed that not over a 
doun flrm. out of more than 500 maca· 
roiu manufacturen could be tenned 
aucceuful. He advised \he calamity­
nowlen to .wltch from covered walcn 
sellin" methodl to modem ways, and 
they would find the country wasn' t 
headed for the dOlI. 
• Fanners were urled to lrow leu but 
beUer durum. Macaroni makel"l were 
Ihunnln, low grade. which made up 
more than hall of the crop. They urled 
that reel durum lrowlng be dlscon· 
tlnued. 
• Guido Tanzi, the die maker, invented 
fUJI1li, or corkscrew spaehettl. 
• The AuoclaUon's Vigilance Commit· 
tee was instrumentalln crackdowns on 
more than a doun violations for artl· 
flclal color and Insufficient egllOllds in 
noodles. 

:)0 y .. n Ago 
• The New MacaronI Deal-the Code 
approved by the Government on Janu­
ary 29. 1934, was halled .. a MOina 
Carta for the industry. 
• Geoeraphlcai reelons for more etfec­
Uve admlnlltration were set up, with 
tho country divided into 12 areas. Meet­
ings of macaroni manufacturen in each 
area were caned. 
• "Salesmen can dli up merchandlslne 
fact . ... claimed an editorial story urglne 
that ' 0.101 campail1\l be based on mar-
keting experience. . 
• Millen mel In Minneapolis to confer 
on raw material atandards under the 
Moco.ronl Code. and perfect under-

• IItandlng wal reached. 
. "~ '~ The Energy Trio-Mo.caronl. Spa- ' 

,o ,ettl and Egg Noodlea - mlaht be 
c(l.Ued "Meo.t From Wheat" said Milo 
Hastln&s, Director of Phyaical Culture, 
Food Research Laboratory. 

Marketing Dlreclar Named 
Peter J . Viviano, president of Del­

monico Foods, Inc.. LoulwlUe. Ken~ 
lucky, hal announced the appointment 
or Robert F. Sennott .. Director of 
Marketing. 
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20 Y.ln Ago 
• ''The wealth of the nation 11 in the 
strength of Its people." Induatry was 
called upon to set up programs of phy­
sical fltneas to curb absenteeism In 
plants and to keep men and women ftt 
to fight • 
• President C. W. Wolle asked Industry 
memben somo pertinent questions that 
were puullnl the IndUJtry concernlna 
the lock of domRnd for macaroni prod .. 
ucta and how manaeen planned to keep 
flntahed Inventory from beeomlnl a 
burden while keep In, employees I8US­

fled with Ulelr eamIn,l. 
• The War Manpower Commlulon was 
maklna a aurvey to detennlne how utl­
lIu.tlon of manpower could be im­
proved. 
• The omce of Price Admlnlatration 
luued new nmendmenll to the pricing 
order for macaroni products. 
• The Department of Labor published 
an order setUne minimum wagea In the 
bakery. beverage, and miscellaneous 
food Indultrles at 40 cent. an hour. 

10 Y.an Ago 
• Preaident Tom Cuneo reported a 
sUght decline In macaroni eonaumption 
and urged the Induatry to work harder 
in 1954. 
• Sale. Consultant John Mock urged 
an end to price wlUn" and plannln' 
aalea to make a proftl. 
• Ted Sill. aaid : "In order to aell more 
macaroni efTectlvl!ly, the consumer 
must nnt be made aware br the product 
through re,uior and consistent pub­
licity." 
• Six ora:aniutionl teamed up for Lent 
In a ulmon • macaroni dinner promo­
tion. The six: Canned Salmon Institute, 
U. S. Steel, Can Manufacturen Insti­
tute, Pet Milk Company. Campbell Soup 
Company, and the NaUonal Macaroni 
Inatitute. 
• The Palauolo Company of CincJn .. 
natl adopted the Duncan Hlnea allna­
tun!' for their macaroni products ' al an 
"Adventure In Oood EaUn,," 
• Don Fletcher explained his proposal 
to speed up durum breedlna and quaUty 
testinJ to relieve the rust problem, ur,­
In, NMMA's ftnandal aupport. 
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Does it REALLY 
Pay to Stretch it? 

Of course . No businessman worth his 

monthly 50tlpend denies that It's smart eco­

nomics to get the most out of every dollar 
spent. But like all things, it's not only what you 

do, but how you do It. Get the most out of every 

dollar, sure, but be careful not to stretch so 

far that you forget what you're buying in the 

first placo, 
At USPL we atrelch doltars-your doltars­

to deliver as much as possible for every dollar 

spent on packaging and advertising materials. 

But we never lose sight of the facl that our 

customers need high quality packaging to stay 

ahead In Ihe battle of Ihe grocery shelves, This 

is why we have a satisfied selection of cus­

tomers who get more and leU more with pack. 

aging by USPL. 
May we help with your nexl packaging prob­

lem? We have offices In 21 cities coast to coast 

and one Is near you. 

UNITED STATES PRINTING AND ,LITHOGRAPH 
DIVISION OF DIAMOND NATIONAL CORPORATION 
EXECUTIVE OFFICE: NEW YORK 17, NEW YORK 

OHlCIlI AII.nl •• Billimoll • Bavlfl1 Hills' BOllon • ChlC'lO • Clntlnn.U • crlve· 
I.nd • D.lln • 0111011 • loLllsvlU1 • Mllwluh •• MlnnllllO II • He. York' Omlha 
Pl\lIldetphl •• Pilhburlh • Portlllld • Sin rllnclKo • SlItlil • St. louis • Tutu 
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If It's 

.... UNIFORMITY, 
you get It from 
Ir,ternatlonall 

That'. becauee continuinl reaearch 
and strict products control at 
International mean greater 
unilonnity, better flavor and 
nutrition-Cor all your 
macaroni produclB. 

So, tha nelt time you order, 
be sure oC uniformity with 
durum prod.cta from •• • 


