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By ANY Itondard. 11182 ~ .. an un· 

wuat year. The durum ahortilc 
I,,,, .. ted dlmeuUleI, and tho battle of 
bJ endt found quality and conaequenUy 
rolmpany perfonnances ' all ' over the 
board. Some C(lm~anlel did well. white 
otherS , did po(..ly. But the durum 
ahortal, created headachH for all. 

There hu been oonlldenble dllCUl· 
lion ' amon, 'macaroni manufacturers 
and tbfIlr CUllomcra as to what the 
etrect JofJ blendl wu on conlump~n, 
The, t~orthwalem MlIler reported 
durum. mill lrind down for the calen· 
dar 'year by 4.1 per cent The HOIldN 
Company macaroni lndWlUy produc. 
UDR lJ?du abowed an Incre8Sf! of 4.4 
per ~L aaina for NaUona) Mocaronl 
lnatItute contrJbuton were up 8.8' per 
cent. 1 but th1a W8I probably hllher 
than the indUitry ftaure because theae 
members are the better merchandlJen 
In. the lndUitry. ' . 

Good Pre •• 
oJ. 

Macaroni. spaghetti, and egg n~tel 
lot • lood prell with plentiful pub. 
111:1ty. A promoUon for pre-Lenten 
proflt5 was launched by ' Chlcken-of­
the-Sea tuna, the Ripe Olive AdviJory 
Bo!:.t¥i arid the NiUonal Macaroni In· 
.tltute. Recipes, ' Itory materlalr and 
attracUve photoJraPhs for a 'l\ma­
OUve.Maearonl Butret C1aerole found 
wide dlstrlbutlon\ wlth key buyers in 
rupermarkell receiving a 11ft packaGe 
of the commodltiei with the reclpet. 

lIa.u1ptl we;', particularly aood 10 
macaroni Jwt before and durln, Lent. 
For example, Fomast for Home Icon. 
ornllta In February featured "Th-C 
Famlly of Macaroni" from alphabels 
to zltL Special i'fealures appeared In 
the American uHo:ne, Better Home. 
ond Gardrm, - Evervwoman'a Family 
Circle, Good Housekeeping, Mc:C'.all'I, 
Modem Romaneel, '{ Revealina Ro· 
mance., Troe Story,l" Parenli MaKa. 
zlne, Redbook, ~ Sunset, and Woman's 
Day. 

recipe for cu noodle omclet durlng 
March, National En Month. ' 

EdueaUonlll· Mat,r:'&b 

During the year, the North Dakota 
Slale Wheat Commlulon in :parlner­
ship with tho Durum Wheat InIUtule 
of the Ml1Iert Natlonal Federation and 
the Natt.:mal Macaroni Inatltute .. db· 
trlbuted the ftIm 'OO\II'UDI.I 8taDdanl of 
QualU:,," This American Film ~~eatlval 
prize winner had 3,392 ~wln.. to 
audience. totallna 166,888,' PrImary 
distribution wu to hllh achoolJ, but 
other educational, lOdal and eburch 
groups were Included. -Stag p&Jtf"" 
and ""UN YO\U Noodl.... NMI tuma 
made In 1956, 11111 are Kettln. limited 
dlstrlbution. 

More than a tho wand film strlpa on 
"TdcIcI a.ad Tn'" WUh Maearom 
FooU" developed by the Dunun 
Wheat INlitu\e were dlilributed to 
hi", ... school home economics classes. 

Instructions for railIng charity (undJ. 
Supported by WA IF President Jane 
Ruasell, Honnlon" Ginlold, Perle 
Mella, and others, includlnl lovcrnon 
of fifteen statea who proclaimed May 
.. WAIF Month, the campa lIn wu a 
,UC<eII. 

.'-rhe Enchantment of Eating Out· 
doora" WII Illustrated In the June b· 
lue of the Ladle,' Home Journal, and 
macaroni pfoclueb had a prominent 
JPOt. Salad Ideu went over well to 
malWnH, nflWQ)a~rs. and (!Specially 
the Jupplemenll with color paget. Co- , 
operation conUnued to come from IUth 
people u the American Lamb CountiJ. 
National JJveatock and lleat Bolrd, 
Broiled b. Butter M~rna, ArtJ· 
choke Advbory Board, ' Brulleh 
Sproull Mlrketln,f , Proanm, and 
Chel1')l' Growers and In d u I t r Ie. 
FoundaUon. . 

Focul on R .. ulla 
A aecond ' thousand were printed for 
dtitrlbution during the fall semester At the Annual Meetln, in July, 
of 1982. H. D. Dardenne of McCaU'a Magazine 

H. Howard Lampman, director of reported that consumers Interviewed al 
the ~ Durum Wheat Institute. reported the Conlrea on Better Llvlnl wm 
at the macaroni convention that lOme moat Interested In convenience, varlet)', 
2,000 wan charta, 33 by 44 Inches.""Du. wellht watchln., and a areal hunler 
rvm Maeuotd FoocIs _ from Fum for Ideu In making homemakln. 
10 Tabl.," were avanable tor dlstrlbu- more creative. Ted BUIa demorutrattd 
tion and that cosll would run $31 a araphleaUy with a IUde presentation 
hundred. Their booklet ot institutional how National Macaroni lnItitute pub<- ' 

. reclpel, ""Economical Counrdl Ea. IIcity meet. the8e needJ In atress!n. 
......... contlnuel to receive good db- venatiUty, ec:onomy, convenlencr, 
lrlbutlon at 50 ecnll a Ilnlle capy or lute and nutrition. The report wu 
saO.OO per hundred. "8~ of 1M . condenaed Into a booklet for mailln. 
Hou .... haa the aame recipe, in houae- to men:handlJen under the caption 
bold Ilze. The North Dllkota State "Let', Foeua on Retul,,"" 
·Wheat Com mlulon hu boulht and We picked • winner In nlml", 
distributed more than 150,000 copies of CaniUne Kenriedy, the President'. 
this booklet, brlnglnl , the price down dauahler: "Macaronl Girl of the Yelr" 
to 10 cents a copy In quantity. becawe abe II Amerlca'J Junior sweet· 

"D1lrum Wbeal KoMI" put out by heart and lovu anlmata, parttculul), 
the Durum wheat lnatilute Bve 11m.. 'a pony named "Macaronl." The an· 
• year llces to more than 42,~ ti~e nouneement wu made at the canven· 
economics cluaroom teachera, bome lion. " . 
demonatration alenll, food ed1ton, and • J n1 11 the 

Related Item promotlollJ during 
Lent Ineluded Booth Fbherles offering 
a pound of free .paKhetti to purchasers 
of two pac1w.ces or fWl sticks In news· 
paper advertlJlna: In lome thIrty.aeven 
markets. Borden's ran a five-cent off 
offer on B-ounce grated Pannesan and 
Romano cheese advertlJcd in newl­
papen. Lawry'. Spaghetti SaU~8 Mix 
advertbed in April laues of Family ' 

'1Iml1ir' Ieaden · Cur.renUy the lnaUtute ,.l': l(ollJllDor John Roma eo, hi 
b worklng on' the project of • maca- ' Hona Kon, Noodle PrIest. made a t 
ronl produell demonstration ouUlne at the ,macaronl convention, and wenll 

- on to ICOte ;IUccesaea at the Nations 
and an InexpeNlve recipe leaflet. ',", Macaroni InItitule pre.ntatlon at the 

Food !".41tora Conference In New York 
Promotions . In September. Btl wanI\ly humP 

In May, WAIF, an adoption aleney Ilory of feeclln. ChtneH refylea with 
for International SOCial Servl~, pla~ , 1WP1Ui Amerlcan jftour, ' corqrnell ~ 
It. ten thoUiandth homeleu chUd ' mUt powder manufactured ~ 
from overaellJ with new parent. in the noodles received a tremendous preII: ' 
United States. SUli " Company pre- The itood editori were alao, lmP~ 
pared a how_to-do-It Idt for WAIF with Hab~ Clrde ?'aman', Day. The Poultry, 

and I Board Ipaghettl dinneR with quantity recipe who 

Flu1 1112 Durum Clop Data 
ProdueHon In 000'1 Yield 

1962 
33.0 
31.0 
20.0 
24.0 
64.0 

Acr •• g" 
Harnlill d 

51 

"If lood manufacturers and retailers 
are going to Rive consumers better 
values, cmployeel better WaKes, and 
stockholders n better return on their 
Investmenb, we are going to have to 
fllr"e a partnership In the public Inter­
est-a partnership of aU the elements 
of the food Industry whose goal Is 
the searching out and destroying of 
those parts of our total business which 
represent unnece"ary costs. If we can 
till Ihls, this partnenhip will mean 
progress - and very real dollar and 
('enll progress-to every company ond 
every level In the Industry, and prog· 
ress In terms of lowered tood prices to 
consumers as well." 

1112 1III 1151·60 
Minnesota .... .. ...... 1,6B3 616 680 
North Dakofa ........ $9,5B2 16,800 18.517 1,922 

144 
29G 

11 

South Dlkota ........................ 2,880 I,H29 1.695 01 

Montana ............... . ......... O,96G 1,42B 5,561 
1 ClllIomla ............. 7M 512 331 

) U·,!ted States ..... '11,809 21,185 24,951 29.7 2,418 

the record breaking ('roll of 1962. 

Durum RKOrd 

The durum Ihortale ended u dra· 
maUcally as It belan. With the coolest 
and wettest crop lCol5On for a number 
of yean, there wu a record·breaklnl 
thm.fold lncreue in the harvelt 
which wu _finally placed at 71,809,000 
bUlbeh. ThIs Ia· the larlelt output in 
more thail~th1rty yean, and delpile 
lite ~~. In the northern ,ectlons 
the q _ f,b J ~urprlalnaly lood. The 
bure out,u~,btoulht the price ot top 
mUl1n1 duruin down to' $2.$2 on Sep· 
tember 7, which wu 23 cenll below 
the rupport price of $2.7$. The durum 
price at year'1 end wu n .6S. w\th 
lemollna .eUln. at $0.'1$ to '6.90. 

NMI FOHCui 

Emanuele Honzonl, Jr., president of 
Ronwn! Macaroni Company and chair­
man of the NaUonal Macaroni Institute 
Committee, made this forecast for the 
indwtry: 

"I ' am ~PecI.lIy concerned with 
more macaroni and noodle producll 
belnl IOld and ICrved to aatWy 

\ 
healthy American appetlteJ durlnl the 

~year 1953. 
"Allboulh .bortol" of d u rum 

) wheat, II well .. competitive facton 
In 1982, combined to .hold bwlne .. 
iOmewhat in check, our industry man· 
aged to make prolrell and lupply the 
ever-lncreulnl demand for mataronl 
product&. 

"In 1963;' In a year·of·plenty for 
durum whnt. there wll1 be an 1m· 
portant opportunity to i-eallxe our p0-
tential per capita volumo by plannlnl 
all-out promotioN that atlmulate mac· 
aronl Illes. In a hllb1y competitive 
food lndustry, the trade rapondJ ill 
weU.plll\Ded promotiora. The NaUonal 
Macaroni II.,Utute, and ~each manutae· 

'haru the ' responalblUty lor 
rupport In the 

full dlattlbuUon, 
and 1m· 
available 
prool 

1",.1111.1. Ronalll, Jr. 

"We can realize our objective of 
increased consumption 01 macaroni onll 
noodle producll by Intensifying our 
publicity elJorts through continuous 
efTective public relations work. 

"Our Industry manufactures a grllup 
of Amerlto.'s fo.vorite foods-our prices 
are attractive-our vo.rletles and re­
cipes are most Imaginative. With nit 
this to encourage our progress .Ind to 
alrenlthen our well.deserved poslUlln 
In the rood. Industry, we In mo.na~l· · 
ment can direct our companies to m'w 
IUccesa thiJ new year." 

MeKlnuy Hepar! 

At the Annunl Meeting of the Nil ' 
tlonal Association uf Food Cho.lnl'. 
Doard Chairman Paul C. Cupp sold: 
"Competition at all le\'els has reached 
the mosllntenslve point in hlstury. We 
o.s an IndUitry ho.ve rcached the sto.ge 
ot development in which there are no 
revolutionary changes lin the horlzon­
auch as self.servlce or the supermarket 
-which ofter Inherent 0 per a tin II 
aavlngs. . 

"There Ia 0. gra\'e feo.r that the entire 
Ilrea of dlstrlbutlun-the &roy orca be· 
tween the time gllllds leave the D.l8em­
bly line and the time they appear 
I'Ilaln on the supermarket Ihelf-ma), 
be a vaat wasteland of wasted elTort. 
and futile (l:ltagonism that results In 
lowered J: roflll for everyone In the 
Industry "nd prices that are actually 
hllher than necessary for many Amer· 
Ican consumers. It Is this wasteland 
In which we hepe to Ihed light. 

Thele comments prefnced the pre­
lentatlon ot the McKinsey Report, a 
blueprint drawn to the ,peclflcatlon 
th'At neither manufacturer nor retailer 
(' In function prontably today without 
o comprehensive undentandlng of 
how and why the other operates. It is 
required reading. 

Marketing Changol 

"Ethnic foods are breaking ethnic 
curbs," laid Food Buslnp.1S Malazine 
recl'ntly. "Italian dellcent consumers 
have no absolute claim to pluas, any 
more than chow meln b strictly eaten 
by Chinese. These and other ethnic 
foods (macaroni products are men­
tioned) ore breaking out of old con· 
fine~, finding new markets among mll-
1I0n~ of consumers who want new 
variety, 

"Once a happy hunting ground for 
smnll or al belt regional marketen, 
ethnic toods today nrc not uncommon 
on the product rosters of more thnn a 
few blg·brand marketers. Some of the 
blg.: !cs haVl.' carefully merged or 
bought up su .. 't'('ssful ethnic food 
apedaliita. taklnl these comparati"lely 
smalt operations undl'r their powerful 
marketlnl umbrellas Bnd making their 
brands part of the moss.selllng scene.1t 

Still the moC'aronl industry is mark­
ed by felional apt'd allats most of 
whom are dolur:: an increasingly good 
Job of advertlslnl and ml'rchandlalng 
their product!!. While mergers and 
cousolldal1ons conl1nue, the industry 
showil vitality in plant modernization 
and new facilities. With a !hare stabU· 
Ized situation In row muterlals, in-
creased Inte{est In research and de· 
velopment. strengthened Association 
ond Institute programs, the posslblll­
tlc~ for 1003 look very brjght. 

Off to Antorctlca 
Henry Merry, a IOn of E. Lee Merry, 

mannger ot durum products aales, 
General Mills, Inc., was home In Min· 
neupolls during the holidays on leave 
Irom the Navy before \lepurtlng on " 
tour of duly In Antftreticll. 

5 
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AFTER YEARS OF RESEARCH, EXPERIMENTATION ANO ENGINEERING 

tf/@!lf1l)f!)!!I1HAS ADDED THE MISSING LINK' 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT ... 

a SPREADER which combines slow extrusion for a superior quality 
pror" Jct with top production for increase in volume; a SPREAD~R 
whh h extrudes uniform stick patterns for minimum trim and an 
eye appealing product of invariable smoothness, color and ..::on· 
si s;ency; a SPREADER which produces continuously on a 24 hour 
dJdy opera Iron with the Clermont VMP·5A. 2000 Ibs/ hr press­
"The Greatest of All long Goods Presses." 

This SPREADER is destined. Ilhe other Clermont long goods equip· 
rnent, to meet the exacting requirements of particular manufac· 
turers. After you have studied the features of this machine only a 
personal inspection can reveJI the full measure of it s superiority. 

VI SIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES. 

MACHINE CO., INC. 260 WALLABOUr STREET BROOKLYN 6, N.Y., U.S."" 
Telephone : EVergreen 7·7540 

r. TilE MACARONI J OUIfNAL 

l CLERMONT'S TWIN HEi\ D PRESS PRODUCES 

2,400 Ibs. of SHORTCUT per hr. 

FEnRUAHV. 1%3 

Twill Head Jor TOP PRODLCTION 
with .,/uw extl'"siull lor HIGH QIJAUTV 

Lal'g" " ix"I' alld ,CI'''IL Ii" UNIFORM PRODUCT 

PHONE or 
WRITE 
FOR ADDITIONRL 
IHFORMAIION 

{f/!/f!I!I!J!lJ@ffJlf 
MACHINE CO., INC. 

Tel: 212 f: F. 7· 75'/U 21!U 1\..,/1 ,bUilt S t .. lll'ou!dYII ' N . I'. 
7 
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ronl i~i~g~~~~~~?:~]y~ States 

,.alo'! ott -'ic;' :;;::d;~;' recently to 
thelr belt.selllng 

ronl Une in. the ":';~~:r::~i Rtdlo and 'TV I 

Important part In 
bul Laf R..a 
JooephiLa Rosa 
that the el.>mpany i>l,jepen~!ilil 
.1eek..y'our ... ~lor 
Unite<! stilet 
for tmpact. 

8 

,In' liquid tiP which ~ delivered 
dally on conlracL TheA till ean be 
retained leveral days in Cold .ton.t 
which will not freeze them: Thll ellml· 
nate. the need for' the' thawlna opera· 
tlon which II one of the ' princlplIl 
potential cause. of bacterial arowlh in 
elP to be wed in noodlu. 

,",. 

No •• mb.r Egg Proc ••• lng 
Production of liquid ell and liquid 

ell product. durlna November ·11102 
totaled 23,063.000 poundat compared 
wJth 31.211,OOO pounda in} Noyember 
1D81 and the averq:e' of 1'1,588,000 
pounda. The quantities uaed for hl,' 

I:\I ~ 

There is 
J,\ ~ • 

about Macaroni 

. 

something 

products 

special 

from made 

Ltt" bin "tomlthilll IjJKbl" I, lb. phre .. Ihet I. h .. rd mQlI Ind more 
on.n from N_ York to LA. 1.t', hi" • durer,"t kind of m •• I- but with lot. of 1"Pltit •• nd 

he.lth 'PPMI. lAt', have • mell WI .. tI.s •• ,II tIM family .11 tbI Um,. 
EVI..,.OM knawe that ~Clronl products .,.. ecooomlcal- but do they 

know that they (In be "aomlthlnl .~I.l" dl'hH too. 
Thl,. InMt ,II the tequlramlnh of bl,.r.mlly bud,ltt. to the mOlt luetin, taite, of the COurm• t • 

To obtain thlt "tomlthlnl .peel,t" In ),our product. U.I tb. fine.t - u .. Kine Mid ... 
C, 

" 

• 

PRODUCTS 

MINNESOTA 

I 

1 : 
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'ITASTES .ood • .. good for )'ou," 
11 the Ilogan which the National 

Flahertea Institute haa adopted for III 
1983 ! Lenten promotion. A saUor boy 
on a happy ftah wlll be tho symbol. 

Durin, Unten weeks February 21 
throulh April 14, leafoods wut be pro­
moted. throuah all media, newlpopers. 
ma,ulnes, televlalon and radio. The 
FlJh and Seafoods Promotion Commit­
tee, under the chalnnaruhlp of E. A. 
RutherfOrd, San Juan Fuh & PacklnlC 
Company, of Seattle, la lupporting the . 
event. aa are the HaUbut Asaoclatlon 
of North Amertca and the Shrimp 
Auoclatlon of the Amerln •. 

Macaroni, .ps'hettl, and eg, noodlel 
team up well wlth,M!atooda. For exam­
ple, laat year a (1\1II"a Buffet Cauerol}, 
waa promoted in national advertlJlnl 
and publicity by Chlcken·ofathe-Sta 
tuna, the Ripe Olive Advlaory Board;. 
and the National Macaroni ' IrulUuti. 
Booth Flaherlet lave a free 'pound of 
• palhett! away to every purchaser of 
two packale .. of Booth Flah SUcklS ;. • 

Carnation Evaporat~ Milk has come 
up with a tuna, macaroni and cheeae 
combination with a, lOuth - of - thet ~ 
border twlat. Tuna" and macaroni are 
baked In a creamy rich cheese IIUce 
made Imooth as .Uk with better -
blending evaporated milk. ., 

Mexican Pepper Macaroni ' C .... roIe 
CMakea 4 to IS servinp) 

2 medlum:.lzcd green pePOCfl, ' t'Ut 
in half lengthwlle 

1 tablespoon 5nlt ~ 1"> ' .. 

3 quarts bolllni f.water ',:. 
2 cups! elbow macaroni (8 ouncu) 
3-Mlnute Checse'tSaucee -
1 6~-ounco ran chunk-. tyle tuna, 

.dralned , . J . 

I teupoon chiU powder 
1 canned plm!ento. chopped 

! 
Cook Ircen pepper In small amount 

ot bolUn, lalte,1 water 10 minutes, or 
until just tender. ·p :. .. 

Add salt to rapidly bolllnl water. 
Gradualy add macaroni ao that water 
continues to"1 boll. Cook uncovered . 
IUrrin, occulonall ..... ';imlil tender. 
Drain 1n colander, 

Combine macaroni, Three _ Minute 
Cheese Souee, tUII ... clliU powder and 
pimiento; mix ,well. r1ll pepper halves 
with one.thlfd of, ma~aronl mlxture. 
Tum remain Ina macaroni mixture Into 
greased two;quorl\ cauerol,e ; top wl th 
stuffed , pc~pen: ~oke ; I,n ~~erate 
ovcn (350 desrecs) 20 mlnutel,' or 
lightly brow ned. · .' J 

10 

ThrM.Mlnw.(a .... SlUe:. rapidly boiling water. Gradually add 
1-2/3 cups (Iarac can) undiluted evap- ellht Qunce. of egg noodles, about four 

I; 
1\\ 
I 
2 

orated milk cups, 10 that the water continues In 
teallpoon aalt ~~:. bo~ 1. Cook uncovered, ~~lt!lnl ' oceQ· 
teupoona dry' mUitard ;t~:~ .. ·~ Ilonally, untl1 tender. oraln In colon-
tablespooil .leak uuce f: 'Z " der. . { .i. . I, 
cups (about 8 ounces) ' .rated Combine cooked nood~eJ. 8 ten and 
procesa·type American cheese ,. on~.ha1t o~nce can of c:onda~d cream 

of mushrOOm ,ouP. one-hDlfo'oljl:lp of 
mJlk and lcnoulh freshly ground pep: 

tard and " teak puce In ' I uct!pan over per to ICllIOn. Heat thoroughly, Mcli 
low heat to JUit ,below bolllni (about three tablespoons of butter Of, mar. 
two mlnutei). Add . cheese; aUr over H lulne over low heat and add two and 
low heat unW ch~ melll (about' one one.half tablelpoeM of lemon juice, 
minute Jonler), ;! ~ ,. ..one.quarter.' cup ~ of flnely chopped 

Simmer evaporated milk, lilt mus-

... 'h~" . panley, Jalt and pepper 'to Ravor, . 
J(oodlr.:: .WUb Fbh t ''''-

... Place four ~almon lteakl on broiler 
When . ~our Lmlen menu 1eaturel rack and :' brwh butter-lemon lauce 

baked or trJed Ih~ tern eil noodlel over them. Broil about three Inches 
in place of potatoea. In leu than ten ' from sou.rc:.e of heat about leven min. 
minute.; the egl noodle. .wlll be rook- utea, OT until edgea of talmon arc 
ed until tendtr-lhen ,u you have to brownrd.'Turn and bnuh with butler. 
do II tau them with a UUle butter or lemon Auee, Broil until A lmon Is 
perhaPl lOme .rated Pannesan cheele. thoroulhly rooked. 
chopped chlvel or chopped pame)' • 
For .~ del1c1oUlly dlt!erent dinner, try 
Salmon Steaks with Noodles, The eg, 
noodln are heated with cream of 
muahloom 10UP, milk and leuonlnp. 
A tano lemon·butter .. uce 11 basted 
on .'!'" aalmon steaks before braUlnl, 

'about four lervln.., add 
iab,I":Poc,n aaIt Ito three quarts of 

Tum noodle mill:ture Into .. shallow 
aervln, dlth, top with lalmon Iteaks, 
and lerYe Immediately. :.t 

i 
Much h Egg M.nlh 

March la National E,, ' Month. 10 

the Poultry &: Ell National Board 
haa come up with a Jabof!ltory kitchen 

,-........ _----

tealed. recipe for Creamed EllS De 
Luxe on Oarllc·Butten!d Macaroni. 
They lulgeat when quartering hard­
CGOked eUI, cut them len2thwise and 
then crouw1ae to let generous chunkl. 

Cn.mM Eggs D. Luxe on 
carUe.BuUtnd Macuonl 
, (Makea Ilx aervlnp) 

V: ru~ butter or maraarlne 
\~ cup flour 

2~~ CUpl milk 
) teuPoon laU 
~ teaspoon ground pepper 

2 leupoona WorcClt~nhlre sauce 
f ~1 cup diced Celery 
3 tabletpoona diced plmlento 
6 to 9 hard-cooked ega', quartered. 
8 ouncea macaroni 
I garUc clove. minced 

" ~~ cup butter or mar,arlne 
\1 teBlpoon"sa1t 
~ cup minced panIc), 

olive. 

l poon of soU Dnd panley. Tou to­
acther lightly and place in a hot serv­
ing duh. Top with creamed cgllll de 
iuxe and garnllh with ollvel and egg 
quortefl. 

Lanten Luncheon 
A nutrltioWi Dnd delicious luncheon 15 

a "topper meal" of stuffed egg' and spa· 
ghettl with tomato sauce. The Poultry 
Dnd Ell Notional Board soyl that thll 
I tuffed. cgg cuserole Is a klndnc., to 
the budaet aa well a! good eotin .. 

They suggest your favorite tomato 

liauce r.nd IIPuGhcttl recipe, topped with 
stuffed eggs for which the recipe Is 
sl'len below. 

This Is II good combination at any 
time, but 011 eXI."Cllcnt Lcnh'l\ sugges· 
tlon. Stuffed CIU;S are an llltraetive way 
uf serving the t:lIster egga that may be 
lert from the holiday. 

In the photograph Inc'.ivldual cllsse· 
rules arc used , but thll {lluh Is equally 
attractive served from a large casserole 
01' plotter. 

Sluffed Eggi 
4 h":"1·cooked eglls 
I table 'poon soltened butter 
I teaspl un lemon Juice 

I ~ teBlpoon lalnd mustard 
~l teaapoon Worcestcrshire soucc 
I .. teaspoon salt 
\\. te8lpoun pepper, scant 

I to 2 teuspoons lolad dresslnll 
I III 2 teaspoonl I!lilld dre!llling 

Cut eggs In hnlf. Remove yolk!;. Pre~s 
yolks through ~Ieve .d combine with 
remaining Ingredlenli. Beat u n t I I 
smooth. If desired, add more senson­
ing. Refill whites. If desired, cornish 
with panley. 

Dairy Food. Too 
Milk and dairy products wilt bc £In 

',he Plentiful Foods List. Checse onel 
macaroni go together, .md this ctlm­
blnallon It a Lenten notuml. Retailers 
are urged to load the chl'cse case 
down with on oSllortme'l\ of all cheese 
types. giving featured treotment to the 
fast turnover items such as Cl;eddnr, 
SWIY5, processed Amcrlcon, r reOIn, and 
collage chcese. All will merrhandlse 
well with mllcaronl producls. 

- ------ , 

I· 
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M1N"UFA(11U.~:I~'G . CQ. 
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For the Renovation and Expansion 
of their Plant in . 
Lowell, Mass. . 

,. 

PRINCE 

,p ~ .. 

COI~TIINU4)US AUTOMATIC LINE FOR LONG MACARONI GOODS 

, 
f 

HAS Scheme of sticks travel 

I 
I Automatic P .... MABRA.L GPL.Drywr Storage Section 

I. 

I 

.' 

: :~utal"a~lc, Lin. for Long Macaroni Produch with .torage section for discharge 
at daytime only 

. . l· 

,U .S.;cAI~ADU"' .'H ~E'RESENTATIVES: LEHAR" CORP,. 60 E. 42HD ST •• NEW YORK 17. N.Y. 
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~~jr..t;';'~l~~~~: Eg. 

be, 
u glvln. 

But, whnt do l' 
o of the ' beginnings of Qle' 

ell and Its.evolution'. .It 
I \~ _k 
I..... Sac:red Brmbol ~~ : 

Originally the ega was a sacred I)'m· 
boll to , many religions, much as ' the 

' eaw ·14 to the peru>le 01 Inella today. 
Ell' were held, by the EgypUIJ\I II • 
.. ered emblem of the rennavation of 
mankI.Dd after the Deluge.,In fact, the 
Egyptian form of the Queen of Heay· 
en, lilli, bean on her head a largc":ell 
-probably anI ostrlch'a-hl&hty prized 
~d raet , in a place of ' honor In t.balt 
temple .. The Jew, a9ople4 the elilto 
lult the. clrcum~taD:C!s. of their hlatory, 
typlfyinl their deParture from ElJPt, 
ualnl}it In the Feast\ of the PllJIOVer a. Pan' of the' tumitUl"i'of , the table, 

Egg. ore 011 around J~ a lent)' of the Nat~1 Poultry ond EOO Boord. 

alan, with the Pwchal lamb. For.,.lhe to When these ornamented 
Chri.tianJ it symbolized the clementi elll' were presented with the cry of 
of rut u re lite, emblematic of ,the "Chrbtos J Voscreul"-(Chrbt II rl.Jen) 

'" I -a tlAlutc was demanded, even of the 
Resurrection. ,,' .00'· EmPeror In the meanest pauper. 

,) " I . 
DKOr~nJ I • ..t Throughout Europe there were dU. 

It Is difficult · to~ establbh precbely fcrent arlbUc Ilylel In which Eater 
when the first Easter egg. were .talned eUI were domed. VeneUan noble· 
with color and adorned with retl.loUi men presented elP to ladles and nuns 
embtel'nl and subjects. Probably . the with their portraits on them. It. wu 
practice of ltalnlnl and decoratlnl the euatomary for Loull XIV and Low 
SDCred en. beglln' ln the Eat and ,trllv· XV of France to present their COUl· 
eUed westward. Of! the ancient GreekJ Uen Illded e.p at Easter. Moravian 
In Tr ... l1 \ In AAIa MlDor we bear, Ilrls presented elaborat.c!ly ~ deslped 
"They made us presents of coloured eUs of wax and dyes u love tokens. 
elgl and ·cake.'! ot Easter bread." We The Gcrm1lJll even adorntd eUl 
also hear of the ' ~£aster eges of the • 'Vlth foliage. Cupids' and true love 
Patriarehs'tof JerilU.lem." "knoll were a.lJo eonunon. Soon the 

prJeat wu a lood luck chann. 
Yet in many countries 'the Easter 

. Eal wu far from \ a .. c:red object u 
attested 1'J by the fact · that .chool 
children played a .ame 'which con· 
.bted of erackln. one ell alalo»t an· 
other, the cracked one to 10 to the 
owner of the Intact one~ the lame to 
eonUnue unUl a winner " determined. 
The owner of the lut uncracked ell 
would be the winner. ' 

Thb Euter. when watehlnl our chll· 
dren treat the Euter el' U Dothln, 
more than a deUlhUul playthlnl:. we 
wW at -leut have a famlUarlty with 
ttl hirtol'7 and a knowled,e 01 the 
daYi when It wu treated with rever­
ence and veneration. 

In the Fourtht CenturY, the use or Eutt:!r elK custom became a bla busl. 
elg' for food at . Lent was lorblddt:!n ' ne.. In Germany. More IImate. elll 
by {the, Churrh,' .but the eep 'were were made of porti!laln; Ivory, mother Sanltotlon Aid 
laved. On HolY\" Saturday they were .. of pearl, colored' wood. atalned marble. Presence : of InIecU can be dt:!to.!r­
dyed yellow, violet or ' red and were brohle and .ilver. They were even mined and" lnfertatJolUI pinpointed In 
taken to church to be blessed by the ~ inade or llllU;~ :"'lth a reproduction lor h 
priest. Easter S u in da y then eu" . '. .:1.. PnitaUon inlpedlon" work with t e 

the Crucifix. ' ... I • n,' Orb Mld,et Aeroaol. 'n111 handy two 
which are callc.'Ci Pasche, Pash or Paste, ' " . , 2 'V': ounce bI.h potenc:y non.toxlc aerosol 
from thc word · Pasque-Easte~were 0c:cuU '0... . , . f 
dl.trl'ulcd to frleno's, ,'01 TI hOO I 1 r .';,s. ' • th -i, ~il' Inal dlIPIlIlll'!l!"over ,8Gp metered 'aprays a 

Tho."re are -rd"o- .'f . xchan"e' of I loua n many~ wes Q 0 a finely ~ atomized ) InsecUclde contalnln • 
..... ., " • rellgloUJ Iymbolbm of these elP wu 1.2 per cent JPyrethrlnl ;wblch, when 

dyed red ellS at E3ster time'learly In lost, It II Interesting to note that for d1rec:ted Inlo structural faults or other 
Ruala'i hblory. The 'reo!;Qn ·ror the ccnturlet and In ' many countriet · the'1- potenUal. 1nlect1 harboura.I'!I, activate. 
color red lJ not certain, thoulh. we do Eastcr egg was pre,erved by ' man)' the 1naectl and ftuahel them out Of 
know that the Chrlstlans or MesopG- famlllel In the belief .that they pre· particular value 10 food ' plant .. nita­
lamia stained Ih.lr egp red In remem· acrved an occult power to protect their tlon and peat 'control work. PrIce aod 
bronce of the blood or Chrisl Later In dwellln. from mLschler. These people!~data shtet fOb Industrlea. BoX 
Russia's hlltory it ls reported t tha~ on ... would IUlpend, them' t~m the walll ~.l Ug 14edl ;~s ~vanJa. 
Easter Mtlnday thcooe was larle scale . . chlmney •• Some relLclollSly preservtd l:.?, ' " ~ y .. .', 
exchangln, of these Fuchal e.p. Thel:-l , these eell and handtod them ,.down u~~~ \ 
were given b)' loven to mbtresae., ~ helrlooms. It was believed 'by othe" ', The moralaenae, or conscience, fa at 
relatives to 'one 8nothe1\ and servanb to thnt a ' decorated ejj blP.lRd by a much ",J'part of man'.. or anD-

" .;0. ~. ~~ . 
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TO INSURE THE QUALITY IN ANY MACARONI 

PRODUCT~ ALWAYS SPECIFY ~-RlJ 
WHETHER YOU'RE MANUFACTURING LONG GOODS 

6 
6 , , : OR SHORT (if ~ (jf, EGG 

NOODLES C1 'i] OR OTHER SPECIALTY SHAPES, 

5S~~YOU'LL FIND~_II' liS ~:~AYS UNIFORM 

IN COLOR AND G'RANULATION. ::nmnHl BECAUSE OF ... " .... ... . 
::::::::: : ::: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

GROWING AREA,\~~'WE CAN SUPPLY I THE 

FIN~ST DURUM ~/oWHEATPR~~UCTS AVAILAB~E. 
~~.D WE SHIP EVERY ORDER4%1AT !HE TIME (Zj 
PROMISED. BE' SURE ... SPECIFY _ERI 

" 0, 

, 
AMI!IEII MILLING DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
MM. at Ruah City, Mlnn.-Ganeral Office.: St. Paul 1, Minn. 

:. ' :". TaLa~HoHal Mla •• \I' •••• :1:1 
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by, H";a'!'" New Y,0t~~:'~:a:~ck~o:.~~e~~~~~~~::;~:1 tlte 0,.. Department of A_rican 
at tlte ,24ft, Annual 'Notlonal \ ,~~~.'.I~'" 

'/ ,',1r • ,It,} \ ~ '1 t ' · 
""I'1HESI! remarkl will be mosUy,~ J that In the dye ' room ot a !-extUe 
1. ~concemed wIth HOW color workl buller worklnt \ with the o~n va~ 
01 Uie prime lelllng tnrce behind pack.. whiCh were In'' uae thirty )'lUl' ~o. 
ale :~ppeBt at the polnt-of.aa1e. WHY the man ~e~ primary recl l ":U~ Je.o 
color exerla luch a ereat forte on UI, lIeved after each , two dar- tieeI.':lII 
however, 11 worth a brief examination.'" of the violent ~lmpact. of 10 much pri· 
Review a few bale facts: mary red. Apparently, thlJ wu not 

Plycholollcal but • phyl.loloaical 
RiMjijjii:iCiil.ror color 11 eftecl. f' 

IIlht; It 11 the form in whlch-\ The .ArDirtcan IndI&nI paloted them-
111M ... manUett to UL What we .... , ~lvea ;wlth brUllanUy 
rec:olNze II color 11 a dlIUnc. I colors notl only to lmprus thelr 
Uon' !Mtween 1 ~l&htL wavea Of~ 'mles. but to ereate excitement 

.J various len_. : ~ t we call '''i themselves before batUe. 
. .'. the ' color " terial 01,\,2 The church hu lona wed. color to' I 

I matter that· ~ ~ .. all but lhe~~ evoke ..... rellj:loua emoUQIlI. What Is the 
, ' Red . llaht w.v~ and IO:-~ Rat oirthla emotional impact of 

WHITI:, of course, ~ the co • ~ 1" Beyond whatever a1mple" .i,..tolo,'ICIoi . 
binatlon of ~OIt or .. " all .of the l reacUon we have to 
IIlhtwaveJI, . Juat. u BLA9K 11 .' there <J Are many many 
the abaence of aU ' lIgh~wave~, .ubU~ reaction. which are dr,.I(,I"'! 'Y! 
and th~ color BLACK ,11 maT throuah a$lOClatIona. Call them 
terlal or maUer1that ablOrJn aU lovlm auoclationJ 11 yO\l wbh. 
vl.lble 1I1h! wav!!.. 'b.<I,. . . '~ t;... ~ . 

We cannot ... without the '( III abe 8~ 
lIaht waves which appear to u.'; But it Is .dUlleult to Id at theae \ 
III color, ao we can lIay COLOR auoe:laUons dlrecUy, becauae mo.t of and black-for death} Red revolutions, 
IS VISION-andUt taktt vislon',\ them', are developed in us In infancY. true.blue heroe., and the "'~ yellow· 
to understand Color. When we' before our C:ODlcloUl ' memory 11 de-- . bellied coward whb show. the white 
are talklnl about color In pack~~ veloped, and lon, before aur rational ' , feather. There 11 the IfCI!!n yokel, the 
Olin" we are le;oncemed wlUi .~ prcM:e::-1CI belln to lovern our IIvea • ..;1,;.., blue.blooded arlltocrat, and .; we are 
011 the ' meanlna 4 and l.emotionr ThHe 1II0cIations are hidden away: '+' red·blooded ' Americana. We are C"le· 
that come to UI lhrouah our · yet they clIn be and are Invoked bY'\ ; bratlnt the centennial of the war be· 
vllual senaea. U It seerm I am I the 'color about ua. . ' . tween the blue and .the lI'aYi when 
over emphaslzJ.ng COLOR - ' This 11 the hold the artilt hu over' we're anpy we tee red. The Uberal 
please recall th!a fact. Only If ua-he 11 able to delve Into those ... pollclea we dlAlIke are pinko. We 
you are packallna for the blind aubconac:lous ~ and manipulate dream of the IIttlo aray home in the 
can you afford to overlook color the world of our uncoPlclow auocla. ., west ~ or the yellow rose of Texas. 
a. a bulc faclor. .; " tlon.. It, Incidentally, . you. sometimes Oranlemen are quiet on thl': IIIven· 

:4: wonder at the fintaaU.:= prlcea palnt- teenth of Marchi our II'8ndmothers 
I shall refer later to . the effect of Inll can bring bere perhapt is a clue- • wear lavender and old late, at leost 

tolor on villbility; of tYPUlraphy and we are p.YI~' · to have the Jtroni~ on the ltale. The ' bad man 11 black· 
other .Imilar, prac:t1cal and highly ra· clear em~Uons of our Infant)' Invoked hearted, and the vlrlle man 11 ' never 
tlonal matten, but let~ us belln by tFouah ""lor tIl . archldaceoua. The hours I lpend with 
II'8Pplln. with tl'e irrational, ' the , metlri\';' ~ ' e{ w~' .pelklnl .ri-d ~. thee .n.;~lolden .. by the 1Ilht' of th~ 
.ubcoDlC'iOUI,Hhat element In COLOR w~ln about ~.t w:Z colar-o~.: fe~i aUvery moon, and jealousy 11 a ,ree

n 

which alfecta; our emotIoDi. .. cltinl go'!'",r the name. of the colan.' I'~red that hu no place In 
~" YOU Immua.? . 1. ' When .uch latlpe sell In, I fln~ 1 it ue ."n .... '''' . 

You are Immune to emotional reo u.eful to do lOme mental seutlnl·up You see, 

I' action from COLOR, yOU think? Per. exerclsCl, which clear the air, I .tum w~rk~,~,W,~IIh::~~~.~:d::~.,~~~:;~~1 
hap' 10, If you are part of that aame trom the contemplatte" at the ool~r. to the 
percentage who are color blind and wheel navel to the ,~tm~le ~I.~IO: '~ 
to whom the world Dppeara In ahades (I~ life, (i ~ · .. , ," ),!,e,.w''''! ,w,re.CI> 

of lrey. But if )'our vWon ls normal, i Pink and blue-baby clothes for l~y ~~~~~:~~~[:~: 
in ' rHpec:t l to dlstlngulahlnl color, ' It and elrl babln. while and blue- < ::~~~~!:~ 
will have in' effect upon you. . fourth of 
stronl lJ the lefJect of primary '~nd 

\ It,.) • , :0,. I 
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producll In the emotional appew of to Band·AldJ. For years, Band·Alda 
deslln and I .. elfectlve usc of color, were markct.cd in traditional, sanitary· 

Now for the HOW. looking, hospital.white. The Arat Inno· 
vatlon was the appearance of nesh· 

HOW does color control the appear· .. colored Band.Alds which are even less 
ance of every packale sold at retail? consplcuoUli. Aftcr this camounalc Job, 

How doea It lovem the reactions however, came tl really major chanie 
of the bUYer? How doea It fuUm the --colorful Band·Ald. In a"orted 
deal&n1 How doea color cmph.lilc .hapes and lizcs with polka data, 
the Intent and purpose of the contentl? stripes and hearh In a rainbow of 

colora. ,.. every parent knowlt, It's 
1, COLOR commands attention. TbJ, now Impossible to keep a box 01 these 

leema 10 obvious a role for color Illay new Band·AldJ intact and aWIlY from 
that] hesitate to dwell upon It; yet I kids. 
must. A vlllt to any lupennarket 
.hould convince you that th1a Is not Arc you utlUzlng colur's powerful 
undet:,ltoOd. What will you lee? RoWI emotional appeal to make people no­
of red and white packalel. And the tlce and buy your package? Arc you 
very same reds and the .ame white.. featuring package colon that not only 
None " of them stand out None of entice new eustomera but dellaht 
them 'attract attention. No doubt each those you already lerve? hn" there 
of these various packaCtt, IUtin. on a margln between the pre.ent color 
the conference d4!'", seemed. to have appearance of your package and that 
ftrat nte powers of attenUon leUInI. which you could enjoy with more 
But. lenUemen-the impact 01 color effective choice. 
II modified by' the ~lor or colon U II 3. Color builds and maintaiN! brand 
",D wlth. The ned time you meet Identlflcatlon. What kind of .Um is 
to Jud,e the attention-geUInI power thla? (holding up Eastman Kcdak). 
of a new packa,e desllTl-hold your Who.e soap? (Palmolive's), Whoso oil? 
meetln, out of buslneu houn. in the (Cities Service), Whose Soup? (Camp­
type of retail nore the packale will bell'I). Whale milk? (Carnation',). 
be lold In. Fallin. that, use a dealgner WhOle meat products? (Armour'.). 
who carries that store In hi. mind and These last thrce producta Ihown are 
can de.tribe for ynu the letUn, in extremely difficult to Identify at point 
which your packaae wU1 be leen and of 881e becaule all three feature ident!· 
tell how It will appear. cal red and white banding. I can't 

bring Rasoline pumps here to test you 
2. COLOR portray. your product. with, but I am 8ure your hlodaUona 

ThlJ can bc bell iI1ultrated nelallve!y. have bec'n built very lIolidly In many 
Fix your mind upon one of your C8lel. 
produco. Now think of a color you 
don't want to have It packed in. For Instance: Remove the ctlOlpuny 
Lavender, turquolae, dark brown, name and notice how much ea~ier It 
cerbe, magenta, olive? You see, you 11 to tell the CIUC!' Service gasoline 
have color al&ociationa with your ,tatlon ar all can fram the propertle. 

or contalncrs of: E.'lSO, American or 
product. SurveYI have taulht UI that Mobile whose distinguishing colon 
the pubUc haa certain taboos, certain are unimaginative red, while and 
colon that are rejected for foods, blue. Surely there Is nD comment 
colon that appeal to men-c:olon that net:ded on the great value or thesc 
appeal to women, and depeDdJn:o color IdentlflcaUons 
upon Ole looda you are oITerlnl for 
sale, It behoove. you to let ill ltep •. CoIC'r odds C)'e Intercst. J huve 
with these emotional-c:alI them prcj· POinted out til.::' colr,r ['un get our 
udice. Jf you wUl-of the buyina attention-well, prof:. rly used, It can 
public. Here are lOme examples of hold our attention, develop our Inter· 
8ucceuful portrayals of a product ar Cit, m.ue us look loneer and marc 
&ervlce by color: cAreiuUy, But not one color. Herc is 

where eohlr contrasts come Into their 
of F~~~re n!~ellb:.i= l:~mpe~~ own. In the case of Ea5tman It Is red 
who have noticed and liked thelr a.\d black on yellow. There are only 
vehicles. AT" T recenUy marketed a few way. to ensure CO:ltraat with 

C'Olor. To ensure good legibility It Is 
telephone calla like any other product essential to: combine a dark color with 

~:!,:;, ~~ r:::t ~:d~:utC::; a much IIchter color: to combine a 
on certain boothl draw cuatomen who grayed color with a much .tronger, 
wouldn't have thought of makin, a purer color, cit. 
telephone call. Here Color.Enalneerinl 5. Color can convince thc. cuslomer 
doubled diu. Look what bappened that the prOduct will pertunn Us 

-----,-. 

function; that party napkins wJ1l be 
cheer:'ll, or "III after·shave lotion, coot. 
Au ocinti.·ns are particularly Important 
here, for \I'll nrc entering quite deft· 
nltely Into t l~ e realm of the emotion •. 
Throu~h coloI' we nre helping the cus. 
to'mel' vl!n.HlllZl: n successful outcome 
rrom the use of lur products, a hap· 
pier IIrc, Ilpprovr,l. satisfaction of the 
senscs, pleas!!!'::, or a flner social life. 

Rarely ,Joes uuyonc buy something 
becau~e t leY need 11. desperately. Nat 
Mince tilt' days of World War II and 
the consur.,er IIhortages Immediately 
follow In!: have we had buying In thla: 
counlry to sotlsfy needs. Even food­
wo cot for more than we need and we 
consult our palate, not our .tomach, 
In making: food purchues. 

And when the need is fairly . rell, 
we know there are a half a dozen or 
more products that will satisfy the 
need equally well. Our selection 11 
made because the product chosen hu 
stirred our Imaginations giving us an 
anticipation of pleasurable emoUons. 
No element wJU be more powerful 
than color, discriminatingly u.ed, with 
a fun sense af the emotional aasoc:la· 
tlons thut (:0 with It. 

It, thcn, we havl! used color effee· 
live!)' to: command attention; portray 
the product; build and maintain brand 
identification; odd eye intercsti and 
convince the customer that the product 
will perform Its runctlon - we wl11 
hllve a package thot should create im· 
pulse salclI, muve merchandise faster, 
lind nevl'r never block a Hale by con· 
Irodlctlnf: the desired imprcsllion. 

And TOmGuow'1 

50 for we ho\'e been eonsiderinK 
{'ulur In yesterday's markel-but what 
IIf tomorrow'" market? Among the 
11Tcdictlon:l that ure being made is the 
,::rowth "f the discount house o.s a 
retailing foret:!. The impelllng force be· 
hind this I ~ thc sharp rompetltlon and 
th~ search {ur WU,\·S to operate proDt· 
ubly whlh~ l'ultint; the mark·up. This 
inevitably means largcr unit sales, 
And, faster , cheapl'r preparation of the 
l'u slomer's Ilurclw~e fllr his carrying 
UWIlY. A recent study by American 
Cyannmld make~ thl~ prediction: 
"What thc udvent of the super food 
murkt,t In lh! early 30's meant to the 
rulding box industry, the revolution in 
modern merchandising of consumer 
hard and 8ufl goods, I>uperheaded by 
the discount house. will mean to lhe 
corrugated container." Without going 
Curther we cun see the trend to pack· 
mc productll in containcrs that can 
~crve not only as the shlpplnl con· 
lolner but which wl11 also have an 

(Continued an page 20) 
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you can count on ADM! 
It tnlt us H combi n ation of OIllHlnl1 l illlg indi ­

viduul sldlls, plus miglit.y sharp h 'i\ IllWI 11'1<: , 

to seun' l\ \\'inllill~ basket ... ,II' La prUdlH'l' Il 

unifurm, topquillity du I'll 111 pl,duct that will 

seure high with i\lIlcri('n'H lCllding I1l1\cnrllni 

tnnkurs. YOll call (:0l11\1 un AD\l 1'01' ~tal' 111 '1'­

l'ornlt'I'H to sell'u t tilt., finest ,l l l rUII I. to Illill 

it La youI' UXl\C'1 I'cq llil'UlllCnts Ilnd t o rll s h 

it to you whel1 and wlll'l'c :: ou wnul it. 

Whe t her it's for spnglwtti. InsU:"; llc . 0 1' l U I ,\' 

winn ing Illllcnrolli prochlt'l, gi \ L! till' ball tn 

your ADM 1111111. He 'll shllol SOli U IOP-Pl.'l ­

forming dUl'ulll product you call cuunt OIL. 

ADM 
aUR uM DlPAR fMl H1 

... .. 1 ,.111 IIANI' lS t~ ' 111 M.., I OM IJI\Nv IWNNI 1\ . 0 1 
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About Color- • 

(ConUnued from ~e !7) 

. 

orilinal exlerior that wUl be aut­
ftelentl,y attractive in the store to 
dllplay in IllanM. on the counter, and 
that elm be carried out by the CUI· 

tomer without wrapping. 

Thla 11 well under way. Over ten 
per cent 01 all linen produced to Iur· 
tace Ihipping containers today are 
white 10 that colon may be printed 
on them. In addition, there is a rapidly 
arowlna UIC 01 colored krdt linen. 
Durin, lut Iprlna'i AMA Packallnl 
ExpoalUon in New York, the American 
Cyanamid Company's Dyes Depart- , 
ment uked. people concerned with 
contalnen from designers to UlCI'I .. 
to what they thought about colored 
conta1nen. Two.thlrda believed that 

mU~ · product. and' newly.pack.,ed A Succntful Pl'OIftOIion 
producta move 'uter from self-service A week lon, Futlv.' of Italian 
dora to conlumer'. homes. 1 .tronal)" Foocb in the Jupermarkcl of the Tlmtl 
IUlleit thlt there 11 no time Uke the Square Dbcount HoUle in Leviltown, 
pl"Hent for .uppl1en to take a frah. New York. drew record crowell ae· 
color-orlented look at the appearance contini: to 110re manla:ement. 
of your product. and their packa,mg Thia wu the third luch promoUon 
-,et a profeilional to analyze the In one year', hlstol")l' of the luper­
new wu posalblllUes that can be market and wu by far the mo.t am. 

, brouaht ' to, bear on your product and .~ bltioUi and mOlt lucctllful, aay. 
packaa' pre,entatioN by the powerful Norman Shulman, merchandise man. 
Impb~ appeal of correct color plan- Iter. He added that the promotion 
nine. made for one of the best weeki In the 

Remember. nothing ex«pt the mint food department to date. . 
ean make money: without advertlslnJ. The lupermarkel hu from Itl belln. 
and advertlllni In color pay. beat. nln. devoted conllderable space to 
Even the Tre:uurer of the United Itallen fooda. An Italian dellcateam 
Statel II coRilderinl colorinl our offerm, a larle aelecUon of meals and 
money, bccaUH color speao ruter and c:heeael ahara a 'ltI.foot IeCt10n with 
more accurately than words. a kosher dellcaluRn and fresh ftJh 

department at the rear of the market. 

wid. we 01 color to reploce the Th. Myriad U ... of Moe.ranl 
preseat drab kraft brown wu In.. In a recent luue or the Saturday 
evltable. Of the ~n 01 eartonI. only Evenln, PoIt the followinl editorial 
ten per cent we,, ? opposed. to color. ared' 
Both of these ~~JjY.P been speed! appe . 

Italian cheeses are allo canied. in 
the dalry aect1on.. and. the aides of the 
two SO-foot londow facln, each other 
are devoted to canned ltal1m styla 
foocb., olive oil, and dried. arocertes. 

ed alon, by '1~~.10pment of ~ .. It sUpped pul us, but AmerlCAlll 
E-FJute corrulat.id~ba4" cornllation \. ale more spaghetti. macaroni and other 
10 tiny that whOe ,-~talntna: ,reat ~ lputa productl than ever In 1961. The 
Itrenlth, the ':Onu,atioDl interfere way thln" ere gowl, 1962 will be 
very little with the prlntinl or color.. another record·breaklnl year. Thls 
In,. Sucb E-Flute bOXH are taklna Infonnatlon comell to w from the 
the place of many coRlUmer packaaes National Macaroni Institute In Pale· 
-lUch as ScoU's lewn seed, tor ln~ tlne,1JllmolJ, pubUlhera of the Mata· 
stance wbere the new container noJ roni Joumal and recent conferren of 
lanier' bulles and leveral of the lar," the title Macaroni Olrl of the Year 
est sizes may be packed on top of on Mia Caroline Kennedy 01 Wash· 
each other. inllon. D.C. She was the logical 

choice, not only bceauae Ihe h .. 1m .. 

To create an Italian atmQIPbere for 
the promotion, the entire lupermarket 
wu decorated with Italian banners, 
colorful plctUl"H of Italy, and Itallan 
fta.s. Three lar,. llana proelalmed it 
was Italian Food. Festival Week. 
Cluaten of balloonl in Italy's national 
colon were IUlpended from the cell· 
InI. 

In. the treah veg.table department. 
veletables popular in Italian cookery 
were Identified. 10 ItaUan u well u by 
their Enalhh names. We sball sbortly be lookin. back to 

the ,ood old simple days, when a 
packalo wu a CODl\1Jner package and 
e container wu e functional .hlpper. 
Even wblskey 15 being inc:reulDl:I.y 
IOld in the larle clUes by the cue­
and there are several wtWkey. that 
have up-araded their ahtppinl con· 
talnCfI with color 10 that they make 
tbelr beat Impre"lo~ on the cwlomer, 

The multl-pac is a common.place 
todey-and It aeeRll.J,llkely to be IU~ 
planted by the caae1pack in whIch the 
product loct to the cuatomer In ita 
orlllno.1 ahlpping container. 

'1'00 mUe b .. beeD. done to make tho 
required. lnveabnent In ahJppml car­
tom rewardln;. Uaera 01 ,colored cor­
rugated conlalnen are galnlnl the .d· 
vertillna nnd merchnndislng beneftta 
of color on cOlTU,ated over ~mpeti. 
tori who lUll, we dirty brown kraft 
containen Imprlnted with a few words 
In thick black. type. 

portant rel~}lves bU! becaUH" Ih~ On a Thursday, the fourth day of 
OWRI a pony name" 'Macaroni. the promotion, a ftve-piece band on a 

"According to the lnIUtute a lood. t. railed plaUonn played IOnp "",in, 
IPaaMttl dinner stretched out would from the tarantella to the twiat from 
run about 160 feet, haU the lenl\h of 1 to 8 p.m. 
a footban fteld. Americana lut yur A dilplay cn!aUna much attention 
overtled 7.4 pounds of pasta apiece. wu a mlnlature donkey drawln, an 
but even 10 we came in fourth in thil Otpn on wheels and an orlan &rinder 
8l'ft 01 human endeavor. Italy (62 alop a aeven-foot pedestal of Italian 
pounds apiece) wu ftnt; Swlturland foods. 
(20 pounell) wu second, and France Six mllnulacturera provided week 
(14 pounell) was third. lona demonstraUons of their wares, 

.. u all the puta consumed by oft'erinl samples to all in attendance. 
Amerlcwna lut year had bien shaped. Althoulh the aupennarket nonnally 
into Ipaghotti atrands lnalead of maca. n1IlI two full pa,e neWipaper aell a 
ronl leo ahcll., egl noodles and the weekt none wu used durin, the week 
150 other dcslana ret:OlDized by the of the promoUon. The only medium 
Mlcaroni In.titute, It.: wC?~ld ·· have employed outalde the alore to .ttract 
amounted to 4;425 fHt per~ penon. people to the Festival wu a tull pale 
That's a lIiUe over four ftltha 'Of a mUe. ad.in the slore's maUar. The ad teatW' .. 
Tha lotal Unlte4 States conaumpUon log line drawln" ot the Tower of PiA 
would Itrelch to the'lmoon ind back and the VeneUan Grand Canal was 
about 300 tlmel. That ~ht be a ,ood : devoted almOll enUrely to Italian style 
Idea. We ' remember ~ old .CharUe fcoda. 

CoDlaian' and,_P~ Too 

. All tbat we bave 
the packale mUtt 

ctiapl1n mo'vi~o'i(;'Charlle: 'wed to Becauae of .the lively interest In the 
• sWlule an endl~ strand oftlPBahetU. atore's laielt promoUon.. another wW 

U, Charlle'" I)'ltem atU1:ropef:at!d. ~ be b~d lOOn. manaacment reporta. 
bOdy would need a rocket to reach 
~ moon. He ·could ·~IO!f a Itrlna , .;'litre · iI· a 10nlleaon, 1n humW17.­
ot'.paShetU ali the ~ io Ita JUdace." James BarrIe. 

container arid the .,,>dueL' <:0,1,;,·",111: 
neerinl is the ""touch of 

" 

_ __ .A ..... ~_' 

chccac mankotti an euy.to-
dOl convenJent diah 
thai'ean hi'enjoyed frequently. Ch~ 
manicotti iI ' cxpected to be .l. a ~peclll 
boon to meatless meal plannel'll. -.; 

Manlcottl Is octually II plural word, 
the Iingular being manlcoUo. Orlginl· 
naUy It meant the small wool hand 
muft'I worn by italian children ~ 
wInter tu keep their honds .warm. M 

· 1ri.n.lated~ ln the kitchen, ' manicotti 
became warmth.holdlng" elg noodle 

keeping the ground bed or 
piping hot. 

For Small Operotions 
Aurellu Tond Englncering Com· 

pDn Is offcring a new noodle and 
Ipashettl machine combining motori­
zation of kneading nnd flhl'eting operD­
tionl with hand-opcrr.lion for culling. 
Thl~ combination IIf motur·power and 
hand· power makeR pu5lible D cunsider­
able .ovlng in the cost of the mach 1m' 
a. compared with the full-mutorized 
models. 

Restaurontll, nuodle stures. spaghetti 
houscs, lind oth~'r producers IIf fine, 
medium fine, nnd medium noodlclI. 
whOle productlun requirements hove 
out,rown the maximum capability of 
their lully hand-driven machine but 
do not warrant tht! purchase of n lully. 
m~torb'd model. will nnd the "two 
and ~one" combination uf motor-power 
ond hond'lIOwer just right lor them. 

Motorization' of the kneading ond 
!lheetinl operations nllt only conSerVf'5 
the operator'1 energy and speeds up 
production; it allO Insures a dou&h 
Iheej of hllhell quality that 15 luUy 
proce.ucl and euy to handle. Cutting 
the ' lheet by hand-power, in addition 
to requiring comparatively Iitle effort. 
enablel the operator to regulate the 
~ peei:l to IUit his preference for and 
dur1n& each job. 

Speclftcatlonl: O\'erall meatlUrement 
Is 20~lnche. by 22 inches by nine and 
one.11a1l Inches. The orcas In contocL 
with .... the dough ure either heavily 
chromium.nlckel plated or olumlnum. 
The base Is fltcel plate, 20 Incheli by 
22 Inches by threc.slxteenth Inchl~ s. 
Net weight Is ) 13 ptlunds. A('(lS~ weight 
about 130 pound~. The mutor l~ one· 
half HP. The unit Include!! thre\! polr 
of cutting rolleN. olao clght root cord 
ond Iwltch. 

• 
" \ 



NlrA 
A now concept of extruder conltrudlon utilizing 

frpmel, ,elimlnatel tho;e hard.to-cloo,\,areol, For the flnt 

-.rnpl¥i8IIY sanlt~ry 'extruder ••• fer easier malntlnanco • : • Increased ". \ ... , 
Be lure to check on thele efficient Ipace'lOvlng machln" , 

" 

., 
". 
'':'', 

• It 1" (, 
MODIL I"FS _ 1500 Pound Long Good, Contlnuou, Sp,.ader 

, . 
" 

':POS.:rIVE SCREW POliCE Improves quality and 
increase, production of long goods, short goods .hut forming coniinuou. eJCtruders. 

• I I'· 

., '3 STICK uioo POUN'D L~~G~GOODS SPREADER 
Increa.e. production while accupylng the lame lPOCO o. a 2 Itlck 1000 pound .preader. 

r t d 

1500, 'POUND) '!~!.'~~:~~~~'~!;I~AND DRYERS LINES 
now In operation in a n, p!ants, occupying .lIghtly more spoct , 
than 1000 pouJld linos, 
e \. ' 

I 

TINUOUS EXTRUDERS 

i ":"h!iJ"I­
M ••. r.', 

! ":~,,~ ... 
~,~,,~~, 

SHORT CUT ~lACARONI EXTRUDERS 

Mod.18SCP """."." .. 
ModeIOSCP"""""". 
Model SACP".""" .. " .. 
Model LACP "",, .,,'" '' 

1500 pounds capacity pe, hour 
1000 pounds capacity per hour 
600 pounds capacity per hour 
300 pound. capacity per hour 

LONB MACARONI SPREADER EXTRUDERS 

Model8AFS .. "' ''""",, 
Model OAFS """"" .. ". 
ModeISAFS . 

1500 pou~d. capacity per hour 
1000 pounds copacity per hour 
600 pounds capacity per hour 

COMBINATION EXTRUDERS 

Short Cut "". ."""" ... She.t Farmer 
Short Cut " ... .. ,,"" " Spreader 
Three Way Combination 

; 

~ 'i..r'l:.' 
QUALITY ••••• ; •• A controlled dough o •• ;ft o. de.lred to enhance texture and , . 

appearance. 

PRODUCTION. •• POlitive ",ow feed without any pOlllbllity of webbing make. for posl. 
tive Icrew d,.Uvery for production beyond rated capacitios. 

CONT~OLS ••••• So fine-so 'positive that pre .. es run indefinilely without adjustmonls, 

S~NITARY ••••••• Eo~y to clo~n tubular Itoel fr~mos give you the first truly sanitary 
extruder. , 

For intornlolion r(,oreling "me and olhr mode", price" 
mole rio' lo"ln", ttnd'ofh' s.,yl,o" w,it. or phon'l , ' 

._ - j 



I WANT to talk about the three 
problem. that arc the cOhcem of 

bUllnell, 'and if these arc not major In 
your thlnkln. at Icut theYko,.an!j major 
In my opinion. '~ 

~ TbiDgl Non Fut 
TL first problem that I thin ' 

maJ~concem to manl.ement 
anywhere I. what r caU "the Inc,,~,,~~ 
tempo ' of Innnov.tlon.'~ 
world and in a "cRenalion 
ne .. climate where' thlnis, ~~~t;~e~,~ 
10 rut lh=.t we can hardli"c 
the tel1Jr.o chan Ie. 

IndlUtrial reae~h,.!,~n.~I!~C':'~ 

A proleaaor 
foml., who 11 
lcience, made the 
day that in the 
thlnl' have 
science and 

, , 

ent relponsea, dUrerent UMI tor the 
conaumcr'1 dollar; -pltka£!n •• quality, 

product.-lmq:e -.n of 
01 ' th1I 

about new ~;o~,:::!:::il new productl ,new m it &he ahilt· 
in any other 600 year mean b~'i tree 
hl.tory. He went on to .ay coritroll; In· 

0; next 10 yean we will have lna1ahts,~ " ov· 
velopmenu than took place in Idea that the 
25 yean. In thl. period of 10 • UI that remain conttant, but ml&ht be 
that we hav.e, ilhead. ot u •• 1f blJ pred.h:! w'e are In the big .tep \ot a '~I~II~' 'l'h1I en. 

tlon I. at Illi cl~~ to reaJlty, we will pattern. .? J. I, ~:,:~i~::~~~::1ntelat be· 
be livina' through more dramatic I wilh we could predict whl.t 
chanles In the field ot science and pattern would be. I wilh we had lOme 

tcchnoloay than ,have taken place In huight aa to what the next Im~,o~;y~:o:.:" =t:~~:r",~~~:t,t~I;!r"'~~:~:';!I~-::~ · any other' 600 l'ear~perlod In hiltory. would be, But ttie whim., tho ' I. am 
~t "~.J, cab. the IOCI.I preaaures,' the aoclJl th.t we are In the midst 

What th~::;:: ::, dlftlcull :;o~I~~I~~e~:C~~rrern~~t ~t!~!~ :~ry nil. an~h~ lJo:ryco~~m~I~~ 
to analyze. It mean. l lOmethlM In management IltuaUon. 'We know, for ""C COtlICloUi or that than IOmeone who 
tennl of our perlOnal adju5tmenL t It 1nItanee, that ICven out of every 10 cOmet from the ateet lnduaUy where 
means IOmethln, 10 tennl of our bUll. new products fall when they come we have been In the mlda! of govern· 
ne .. enterpiUe. It mcan .. "' i omcthlnt In onto the jmarkeL ' WhY' 'I. ', thl., ~ Not~'ment IntervenUon in ihe' areu1or waie 
the way in' which we. deal with the because It Ia awaya a bad productj not fixlnl and' price fUelng. 
thine. that we manufacture and' pro. because It haa . not been launched "' You have heard talk about the mythl 
dur.e the ~rodyq.· ".that ' Rrve t OUr 10. properly, But some place In the midst o," modem butlne ... You recall that 
rlety. 'I,'hlal(e,nP:6 or innovatlon~ bJftdJ of the IOCla) pattern the J'CIponae wa. , Pn.ldent iCcnnedy .poke at • com· 
problem. ~~ ~ur .oclytY, ,' ln our mar. not what WI! ... !: t" ' inenc:e'ment, talking aboul the C\lI"ftnt 
keUng, In ~r J,roduclnl, 'In o,:,r living. "l Yle talk mytn , In our economic and bUsiness 
In our evcryphase or. our buaineu and Jar,e picture. I think It would be well to 
econ0"llcal ~ llte. r , would ' .ay •. thls IJ ~ point out that In the preaent era we 
the tint maJ~r problem 9f P.lan· 'Ire wltneulna: an encroachment 
almlent aw}U'e at: ~t. ",¥p. r e'l~aehment la ' too. ~;!;;1~~. 
~~ ~~._~ b 

tempO of and ~e, d1!er. -+. ~~~~~~~;~~~~~~ 

.-

k"GOOD DRESS 

I. 
" 

.. , 

, ' 

IS 

so 
;MPORi'AI'!" 

I}., • f~ 

" ... and "good drju" Is a buy.word 
for macaroni product's made ': from 
NORTH DAKOTA DURUM - scld by 
the NORTH DAKOTA MiLL ',.ND 
ELEVATOR. 
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'r-' t ' I t i' ~ . ) / ,,~~. .;y'. '.'-2~; I \ .' ~,~:t, 'JJ~~ 
.'. "'\' ,""1Ii ' "!~ .... ,,. ,,,1, ""Y, : , • I' "" , , '. Mon ••• m.~t!I 'ioItl.,.,.a-.. .!!. ~.¥ of ~.:...,.ort~,;-".m not taUdn • .twe )lIve ,the mone)" to' turn blck lola 
, (Continued frOm.p"e~ 24" " 1\ ir{L!e~ of ... ~{"phll~P~yfof d~m. \1 produC! ~se.rch and markc~ releluth 

I, " n.... ....' L.- , am .ltDply polntlnl ut thal ~)'ou are an~~\ new developmentl. We( are the 
w~~~lllj meant bY "r~entel-prlse ~nd to- drV tJusll:.eU" lri thllJ year of IG62 trUstee. In .... our"f( 1I\U. corner of the 
t.tre free ~rket. an lD~thiJ ~acteot ~SlxUea."thel8~ bUilneu of the total economy of our 

are thln" that ailed ,our bUilnea. 1. country. People have a rlahl to ex· 
(.$# ' "".,,~ "'.~ do not care-whether you are opemllnl pect that wlilt little Job ,w, do in our 

.... Perh.p. there _ are myths camln. a co.~r IfOC'U')' ~re or whe~~ yo!' ; litUe com~t !!' ~-U~tie, bu,lncu, 
from \ Wash gton -: that ' mould be re- &nI~~rat1nI i' . t peal corporation- in our IIlUe atore, . ln·our;t.UtUe ottlct 
examlned: The idea that', all lovern" thnelt.,.1;tthlnp we ,*",ot run away " or factory or mw: whate:~r we are 
ment ~,pendinl Is 1000 .pendinl mllbt froni:1~~ are thtnA"fh~t h.ve .om~ "'" dolnl we are dOinl1t p~perlYI .nd in 

\~ be ~ myth reexamined, T!te idea that ~, effect liport~the way we oper.te d.y ........ way that , wUl m.lntain and con· 
" the Americ.n consumer hU too much in u"fdar put:' upon Uie w.y ,we think , tribute to the .. whole total health of the 
\ money, and lOme of It' 'ihould .btlut our:budniu, and upon 'th! way economy. '" , I 

drained off by th1J wef respon41 to !"1~ , 1t ~ 't \.;< 
" p~aram th.t ' ;$ r.~ to Do ~ ~r CoU1lIDar II Bou 

biil1Peumen are not ~' ' ,1'Iltrd. we must recopize that we 
tho~eompany" weUue. ~The .ubJect of· IIl1 talk 11 thII: l8r:ve people, 1 do not care what bUll· 

: iin.ilk'.roup of peo~ who ~ Prob1eml OI~tbe Slxtlet-And nell yall Q'e in. the conrumer 11 the 
.. loveipment are intefes\ed. in and.)are J'tADother." The odMir 'problem 11 th1l: ftnal boll and' he~ II a dlftlcu1t man to 
, '1' able 16 lPtak tor p'UbUc intemt~ an yeria able to do, aomethln. 'about U1 serve. It m.y be the .teel businell, It 
" pubUe" weUare. And t!the myth that iean 'YGuJUve IA~ mlliat of these mty be the tood produeta bustnw, U 
, there 1I 8 nly one vle~ 'of whit is ~Ic+.')~proble!", ~ ~~~outJOIl top? could be the clothlni' bualnu.s, , but 

for the country and that lI\ the ~wnr: 1!l. 1 cei1a1Dl, btU:ve e caa. Ire- wh.tever It" IOmeboc1y It the ,end I th.t} come. tro~. waihlna\oD. I 40 ' membU my' pandJatKIt aa14 one time of the Une 1IlY-, ''Thlt'. the product 

~._h."""": ,"~,"", .. _ . ..., -',_. · ',.' 
readY. now lo ~ ... ' UJLaYwI ~ ";People: 1M dlfttcultl~ iri. ever,,.. ~ppor- He II • penon of whiml, chanlin, 
outmOded an . • ~ ~ enter- .. ~ tunlti and lOme people' 'see IUIt OPpor- intere.ts and desIre.. chanllna fub· 
prlle and th ket eonce~ ' tunltJ, lD every cl1ftIcu1\t." 'l'bue are a Ions pd foibtes. 1 do not Uke th.t, 
that the abill . . ... R n la. budDIII lot of budneamen toda7 that are IQ- you undentand - It would be a much 
and industry to ~~. t)MI belt lnteNst 101 \hat t1rDea ani eo bad. UUn" are .teadier world if: that consumer Jwt 
of the countl')" repres4Dt .. put ~¥d ., touah aid ~compucated,~ what .toad.till and wd. "1 want to buy the 
forlorn concepL I think thue ~j. 11 lbO'. use '01$ ' lnI after ant The, .ame thinl year In and. year out. 
are Just U live and ce~ tod.Q'~~I) i":.l,,~' \M poln < wt~\itbe,.).1ust riay,>· wnpped tho same wayj made the 
they were some time .'~ •• ~ ~~'~'( t "J:tP.Ulht JUIl u nu.:llve up.'· 'lhey ;. same way. Don't ever chanle IL Don't , 

1 have mentioned t~ of wha! I .h~,. t= lhouldln ~wllh .... fata11ll1e evrr do anythinl with lL Just live 
think are very .ertous and alpUAeant rutlJ!ty,' " j \',' ~~. me the lIDle thlnI." That would mean 
major problems of thb d~e in whlch Well, f th1nk bUl,lneumen ,have to we ~d all be livln, on1 com pone 
we are livinl: The tempo of inDova- rec:ondJUon ,themaelvea.J 1 caD tell you and .~ppte, or IOm~~ wone or 
tion, the speed with wblcll that th1n" are bad. they are,\ mlahty bet!tr than , thaL But the COniumef 
and mechanical and bad, they'" vel')" compllc:atid. they' • ~,p~' that kind. of penon; you are 
.clenllfH: change are very i:IltncuJ.t. and. I mllbt ' .. y tbBi DOt that kind or penon because you 
around 'UI, The inlaht even\t;et wone. Bu( J on ~ thI: t are p'~ of the consumml public. You 

and i.,oiber hand. w. have '. ' lot ofl.~ni. ~e your patterns, your Interests. 
~ .ble.bod1ed alert. inteU1.ent olen who~ ),outllde.irelj and if you do not, the 

, Iy, ' ~ Ire in bus~e .. and industry today wbo '1 rat of l the famUy doeJ: Does your 
.And Mve not been Ucked and who can in , wife" wear) the I,,"e h.t' that .he wore 
In our the midst of d.lft'lcu1Uet. ,come out ~'~{j20)e~ ilo' .It 11 j~t 81 .ood-they 
of govemment u, to ita Ita reo lind thl:y are full of opportuniliel. ne-.:,er wear out l What happens' The 
lallonablp of buameu, the tree market, ,'..,. ~wofd lIt:'out- of-.tyle," It 11 pure 
and free, enterp~ llualMaI PhUoaoph, whim. pure, fancy, it is pure nonsense, 

1 want to polot oul befon! I le.\,e ;'- 1 come back to what lJliahl be aned But people are~ m.de up of intercsll, , . . c ' desire. and wbiml"and thinl' that are 
that 1 .m not speaktn. crillcaUy of any a bulc phtlOlOphy of bUilneu , We or dUftcult to understand. When we are 
ot theJe thinls, I am .peckin. to you persona1llfe: eall1t • At of val~ror . In b,,·1 th 
81 a person trying to be a .tudent a pattern. bu, 1 want to make iome ft; \&aIneA, we serve em. 
of economlea and social scien. to .uaGestions" to ~h.t lhou1,-~ bel ln- .. ' :' a~ WID [' 
point out that these thinll are laklnl eluded. Flrlt~ let · us make certain ; •• f..1l:, 
place whether we llke flt or noL We tluIt we . bfe ,m.kinl 10011 prOdueta. r~'V1n thll . pbUosophy of bUJI~ 
are In what the pbet,' P.ul Enlel, You have no "rllht' to exilt If you are nellr\ ~ ..... 6pd .trenath and load will 
callt!d orle, 'Of the great watenhedl of , In' t :JJlneu m.k1nI a shabhy, shoddy your ortanlzation. I am not talkln, 
hutory. You and 1 are llvinl ln~ the produc:t.j.. We ouaht to make certain from I sentbnentat .tandpoint, J am 
midst 0( · the 1960's with these thin,. thal me ~lh1nt we ,ite doin& 11 bein. noV, taUilnl .bout loletherneu, b~~ 
happef)lnl with tremendous rapidity done properly, 'the: thin. that we are • )'oJ~ have to h.ve the people that wo 
nnd tnomendous meaninl, ae1l1nl ( anci puttint on the , market 11 . for ycu and with you bave conftdence ~ "ill re.pectable · and hai quijtY. in what,you are tryinl to do as beinl 

, 
Plabl ... · I ~ecl BuaiDau -II "' ___ cI, ~ L:_ lIto I.~ v .ood. and .ubstanUal,and hone. L The), 

, " ;,a,vn we lui». ..... , u.:: ' .yre we are k Itb d 'the are art of 
Thesl! lire proilleml , of the Shc.tle., . k e e p I '1, our bUlinea I·enterprile ;or te w '" you ~ . y p 

and when 1 say ' .uobtel1ll I am not ~ healthy. 1 im:not mak- e &m.. ~<~ . : ~ nJI! 
talklnl In tenns ot helM overwhelmed1' tnl a proftt iq ' throulh 1 do not ~Ueve in all ~~. nonae 
by them, 1 um nvt !Atkinl in terms Of~. ~e ,next year, but that (Continued pale ~8) 
26 . ', ~ ,} • . ' 

\. 

t!time'~ 
. . \ 

agmg process know. no dis­
tinctiqn, whether it be in the fealm 

of friendship or the field of technolog, 
ical advancements. 

We bow to time'. onward march - endeavoring 

o 
_ to make our old friends grow dearer our C::) ;' new friends . more cherished, anC! ~ur 0 

.. rvices to the industrY, more sci, 
~ entific, . expeditious and eco,.I\ G' ~ , nollllCal. ""'" o ~~ ,.' >. ..... 0 

. '-"'0\ D. mnLDn~1 ~ ·Sons/ln·c. !~ 
o ~~.t. America's Largest Dic Mah'rs l> ! L\~ 

, "'''oJ' 557 THIRD AVENUE ~ ~ 
O. ,.. ~ " BROOKLYN IS, NEW YORK #<:;) ~ 0 

"" ~ ~4' .. qe U.S.A. . ~ ¢''I' c.; 
~ ~' ~LO~"S 0 
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Mall ••• mlnt proltr.",i- phyaltal machinery thot God aupplled 'nIe finn had reporttd salea of 

(Continued from page 26) them with is Indetlructlble. Every $28U,874,216 and nel I nco m C! IIf 
. I once ' in a while they Ond It ' 11 de- ' $4,4.&4.477 lor lhe .lx month period 

thaJ "the Jhappy workiGlI!,, 1S the belt . trueUbla. They do cverylhlnl they endln. November 30, 1881. 
worltman-;:and to keep everyone happy possibly can to make themselves phyal- At that lime, the firm reported l b· 
and ttMiP'ww all increase rodudivlty. caly unfll , . able tOilet In the ,toed operations and 
YO"J .• ll ~ that ~ not entirely true. But. more important, J am ' more later dlJconUnued ILl Intelration pro­
Some ot till best workmen ' produce concemN about taking care of your aram for turkey. and broUen and 
the mOlt beCause "'they are ' mad at' men]]' t~hea1lh. The number of people closed leveral of III feed. mUll. 
l omebod,.,"; But there \s . ileh a thlnl who tun~appy today because they C. H. Bell, chainnan, and Gen. E. W. 
.. buUdlria Ilrenlilli and lood 'wlll and ,thlnk llo<"> mselvel intB unhapplneu is · Rawllngl, prelldent, in a letter to 
conftdence In an orlanlzaUJ»n. ama!.ln,."'~e number of people who . Itockholdert, laid, "We expect 1m· 

FUlli, pay attention to retiardl. The have _!Rund that lUe II 10 unlntereat- pro~menll to cantinue" for the full 
man who nYI, "In my bUilneia you inI, ~y have to escape from' ~t by ' year. They cited the COlllumer foodl 
dOsJ" have to see what I.t ,olnl 01) one teChnlqus Qr another. The}' assume operaUoRl as particularly "flecting 
OUJ' e the factory waU,"-that fel1ow ' ~ tha~ ;!,lth t~problems of lIIe with cantlnu~ "ex.cellent" prolftll 
I. ,and doea not know it:- h: w,hi£h Ihl:Y come to Jl'lpa are thln" .They pointed out that the .~.monlh 

I . ~ iithe .Ixth: keep your.klrtIi Ihat1are 1O,0verwhell!1inl and no one statement reftecll rertaln chanita in 
<l.an:~t ~ a wor1d+-~f . l.w, a com- e~ hu ever liI~ them,before. They the method of computinl ftour COlli. 
~uni f I w, .we need:: to work with- Uiemselves have t.O:p~tend to escape The prevlold method tended to defer 
.n the . ork 01 Uie law .whttber from t!'em. Y'le ha~ put a premium a part of ftnt·half eaminp into the 
we like it or nol The fellow who on lriaure ~Uine. W.~~ve put a pre- JeCOnd haa of the year, whlle the new 
playa on the .hady ~Ie, or th~ raa:1~<i mJum on ,early ietft':"tnL We have method chanlel the htall»Ic:at relation­
edllll,la.not belD, hoJ'elt .wJlh(hi~.;;:, put a p";mlwn onoleztepded vacations. ahlp between tint and aeeond Ihe· 
or with h1a comm~lty. .\; ~,:' We ~ve ,.put a premium 0t' letting month eamin It doea not aft'td an· 

_, W . ' ".~ . ~ - , '" '" ~ --'- .' ... ...:." -mw clear fa , auueatJo~ ' thai work Ja a 10ft of dlareputable if th dded the h I 
theae are In t 1neaa phltoso. ij; acUvlty. ~ . owever, ey a , c anue n 
phy. For the I . 1tnanBler: keep . I W9utd like to aUllelt that workln, flour costin, la not rapDllIlble for the 
lumm, and ."' ~;No' one of .. ,:i.&a ... ~ hard, ~ bein. ~ hard.worker, being . a ftnt half increaa~ In net eamln ... 
ever lell to the ~, where we 1ulOr( q perao~ _ who hu ,orne caneem abOut 
It an, and that appliel to the feUow.t work"', at hla . job, hla bUlIt~ and Don Fletcher of the 
who Ja always quotinl hla .experlen:~~~ hit economy, ~ 1)~J.fplac:e in UWfc~II}- " Crop· QuaU • .., Council 
You, in your lndUlUy, you do I;iit .. ~ mun1~~these iirr-"a»Ulood . ctivltles. by ' Tlmothy 8lodl«t, Stall Wrl,." Nln· 
have people like th.la; but. In the aiefJ . ,Th:~ ere IWI r+tab1e linteresll:. nupoll. Star, anti , ,.",-Ittlkl willi pwml,. 
Indu.try every onee In a wh1le'o we ArIa TliHll' arel(f. waya, In which, to In- " 01 1M !II -'I' S and' T lbu 
lOme knucklehead . who layl, "Well; velt ~ -Riui.J.. . • and ~nlJrIY. J And you~. ru:au-' 

tM 

r IN 

I've been doln. It this way for 60 , who 'do lt~ 'I npresenl, byJIO doing, ~ 
yUrt, and 1 don't expect to chanle." one or the nne.t cantrlbutiolll that ' A '$ little known "cataly.t" be· 
HI! haa a "eharlle-horse" between h1a man can make In thil world, thia so- tween , _ er, reaeo.rch man, bualness­
eart. He la In the altuatlol1~whp.ri, li8 clety, Dnd kia community. .4('. '~ man and conaumer la the Crop Quality 
h .. no intentIon oflearn.J.J'1a>anyuan, There allttremendold problema ' fn~~CouncU, headquartered in MinneapollJ. 
new or acquiring any hew lndlhLt J" the Sixties. There are tremendous dlf~ ~t,!Jiu' 'worked quietly alnee 1922, 
do not care what bUlineu you aie'1ii," ncultlel In Ihe Sixties. ' But In your ca_x JlcUvatlnJ' research and Interat In Im­
you have to keep learning and growm" pacity thero la tremendous Itrength~ prove~ent of cropseeda and control of 

, J1 y \ ... , Th_ere I. tremendold opportunity, ' dileaaes' and petll . .. 
Faee~ObU~ Squant, There il the will to do, the power to\.~ It anyone person can be identified 

Second, )OU have to face obstacles accompllsh. the zeal to 10 ahead. All ~1~1~t. he II Donald O. FJetcher, who, 
and probleml aa aomethinc to be we need to do la to keep at IL .. ~a ,23-year-old anduate of the Uni-
worked at. They are not dead luuea. ' ~ v~y of Mlnnesota, wa. hired at the 
Do not .hrul your Ihoulden and IIY. General MUlil " ltartLto provide lnfonnaUon to pubU-
"Well. there', nolhlnl that can be done cite the Ruat Prevention Auoclation, 

' about 11." It you cannot do somethlng Earning' Ju'mp a» it waa OrIlinally called. 
abOut It, someone else will. There are Net Income ~}~i ~Genen..l MI1l~.nd Whl1e othen lett, Fletcher remained. 
very, very few. problema, very few III consolidated aubaldlorle. wall' He 'IJ now executive vice pre,ldenl 
altuatlona where you are comphi&ely $7,986.000 for the .Ix montha endtd '~ The leaden of the auoel.tlon were 
at the end of the 'road. When YOU1&et Nov. 30, 1962, a 49 per cenl tncreaae Franklln"'Croaby, vice pre.ldent of 
there, only • few prayen will ;oJve over the lame period a year ago. .~ Crolby~J{uhbum Company, prede«'J ' 
the probleml"and that la usually wilen Eamln" pcr{'lharc of common stock lOr ' of~p:~ral l ~; Ralph Budd, 
yon arlll under the around. Mo.t of tor the pral half ot the company'. preaiderit~ of , the Oreat Northern Rail· 
the problema' we came up agalnat have 4ftacal year\! totaled $~3 a ahare com- way; C."'C: ,Webber;' who worked for 
lOme aolullon. We can' lOh'e them, we pared with CiO ecnll for the corte.pond. the"fann..w\plement campany headed 
can build around them, ' we can build in, six monthi a year ago. by hia;.faUfer. in-taw, John Deere; and 
acrou them, we can bypau them, but Total .. lei for the .b:·month period Frenk. Hetrelftnlcr, preatdent or F, Jt 
there are very few dead-end~lreell . were $269,732,000. When (eed salea of Peavey & Company. - .... 

Third, take core of your 'ph1alcal $37,595,000 are r;!lImlnat~ from last From the bell~' they have ai-
health. I.n awful lot of people wonder year'a ftrtt half Olures, the current ' waya been~~nc:emed.'r.Wlth t"e Ipre

ad 

why they are, so unhappy abOut' Jlte alx month lalel total reprcsenll a of .tem ri1It; • Iraln kiUc:r. · . 
while they are dolnl everythlnl' t'wty IfIven per cent sales Incroase for all "We told the .lorY of the l'UIt-
polilbly ean , to put !hemaelvel In ' other operations of the company, Ipreadinl barberry bUlb to the county! 
early crave. i" n.ey auume that Genel'81 MUIJ uld. atate and federal who hid toll-, ' , 

~ trol of the purse ItrlnCf," l aid 
Fletcher. ''The assoclatlon'a education 
prolram had much to do with eradlcll· 
tlon ot the barberry bu.h In a 19-.tate 
area," ,he laid. 

. In 1928. the Norlhwelt Crop 1m· 
provement A.uoclatlo~ waa formed by 
many of the ume people backing the 
Rwl Prevention Association. They 
work~ on aomewhat paraUel lines for 
ye81'l1, "finally merllng in 1060. 

Vo1unlary SuppaI'. 
Supported by voluntary eontrlbu­

tlons ($87,000 in 1962), the Council has 
a memberthlp of 250 buslneuea mak­
in, up • cro.s-.ectlon of "alrlbus!­
ntll": millen: elevator operatorlj 
lraln merchandlers; railroads; bank.; 
implement companies; other Onn •• eU­
lnl produell to farmen: manufac· 
tUlt!rt like breakfast food maken: and 
JrOwen themaelVel, or their organize­
U .... 

Frequently the orlanlzation pro­
vides money to InIUate research. into 
a fteld needinJ exploration; then, when 
the work is of! the ground, the Coun­
cil tume the project over to another 
aleney. Crop research In al1 its aapec:lI, 
all'lcultural education, pest Conlrol. 
plant and animal quarantine activltlcs 
are strenlthened throuah the activities 
of the Crop Quality Councll. The work 
Is earried on throulh and with the 

I 

Fine.t Quality 

DURUM 
SEMoilNA 
GRANULAR 
FLOURS 
,f . 
Call Ray Wentzel 

-MILLING DIVISION 

- ------, 

tu upper mldweal crops of pest Infesta­
tion from foreign .htps docking at 
Duluth·Superlor. 

DotI.14 G . .... '''If 
c:ooperutlon of state experiment :at8-
lions; state cxlcnsion services; .tatc 
departments of agrlc:ullure; the Untted 
States Department or Agrlc:ulture; and 
Industrial agricultural departmenll, 

AnnuallY the Counell informs fann­
era or the best varlettes of aeed re~m­
me~ded eurrently ~J)t. the experiment 
atatlons. It alerts government agencies 
and private buslneas of the donger.. 

~\l, , 

Ww.. Conl_ct, 
The Council maintains cluse co­

operative relations with the Rucke· 
feller Foundation In their worldwide 
aetivitles to improve the food produc­
ing eapaeltles of those counlries where 
agriculture needs strengthening. Each 
year Ihousands of early generation 
breeding lines of wheat, barley and 
oall from the United States and Con­
ada are taken to Mexico, under the 
supervl!lon of the Crop Quality Coun· 
cil, where a winter generation of these 
experimental grains are (trown. This 
procedure speeds up the crop Improve­
ment prolram. of the planl scientists 
and permits rapid testing and buildup 
of promising leed,tock •. 

The Council has Itl own crop re­
porting service to memberl In advance 
of atate and federal reports. 

"tn the ftl'1t twenty yean," said 
Fleteher, "our work was a matler of 
c:onc:enlratlng on improving produc. 
tion. • 

; Now, with threats of pests and 
dlseaae diminished. It's a matter of 
concentrating on quaUty and Improve­
ment In varletle., 10 make the farmer 
more emelent." , ----

D01Il1GlStmlOW lIlN1i>U~"J1"RIES. INC. :,. 
Phone 246-2101 'I_ NEW RIChMOND, W15, - Q.amy 5lnc. 1856 
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IAC'O ~ lNGIIEERIMG-
~. ' ... 

.~ 

THE NEW· 
' i~EMACO 4 . 
.,*:STlCK SPREADER 

., 

~. ~¥~ 

.,' 

THE 
. 'DEMACO TWIN 

DIE SHORT \ 
CUT PRESS 

THE NEW' 
DEMACO ,. 
SP,AGHEm , 

, ' 
WEIGHER 

~ 

DeFRANCISCL .: MACH.I"E 
30 

MODEL SAS·1500 WITH 
A PRODUCTION OF 

, 1500 ·LBS, PER HOUR 
AND 
MODEL SAS 2000 
WITH A PRODUCTION 
OF 2000 LBS. PER HOUR 

PRODUCTION-
2000 LBS. 

r PER HOUR 
AND OVER 

1, 

SI.NGLE UNIT 
FR'OM' 40 TO 50 ; "" . 
UNITS PER MINUTE 

.. ; (. ,-
DOUBLE UNIT 

FROM 80 TO 100 , 
UNITS p~r( MINUTE 

/, 

~ , 

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
e 

• .. . 't 

CORPORATION 

~--------------------------

SAVES PRODUCTION ·· COSTS! 

SAVES FLOOR SPACE 

" TAKES HALF THE FLOOR 
SPACE OF 2-1000 LI. PUSSES 

VERSATILITY 

~ANDLES FULL RANGE 
OF DRIED LONG GOODS 
SPAGHETTI· SPAGHETTINI 
MACARONCELLI • LlNGUINI 
VERMICELLI· LlNGUINI·FINI 
r 

FETTUCELLI • 

• 
• 
• 
• 
• 
• 
• 

•• 
• 
• 
• 
• 

• 
• 

WITH 
GUARANTEED 
QUALITY 
PRODUCTION 

WITH 
GUARAN7EED 
QUALITY , , 
PRODUCTION , 

ACCURACY 

IS MAIN· 
TAINED BY 
DEMACO'S 
UNIQUE 
STRAND PER 
STRAND 
DRIBBLE 
MECHANISM 

45.46 Metropollton Avenue Br,ooklyn 37, New York 

\\. Phone EVergreen 6-9810 
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I T'B NOT likely this 
me any popularity 

perulon salesmen. If It diCl~it ;",;.,.,,"IYJ:i 
wouldn't be very 

.~'ve probably 
11 f~ct. It 'you are Uke 
In,A- e macaroni m,mula,turln., ~Ld.~ 
tIj', yOu have ~eard. ~ ~;~~':;;:.L~;, 

/iiruwen about penaion 1 

youiil~ 1lU •• Uonli Irnl' ,arii.i 
can I let'!rreUable. 
tlon about peH.ion 

ThIJIJ 
would 11k. tof,i'V'~L)U n'~~~~bf" "!l~ i 
awerlnl .. 
ot the most 
tiOI1l about 
plana. Later 
question. that 
I'll ,how you L"'.:',".,,. · 
anawen to 
atarted on . our" .... 

equal to 20 per cent of hi. 

~: ;;;)i~;,.;o;n the other hand. younler 
~ in their late 20', wll\ easily 

proftt-.harinl depollts 
retirement beenftll rqull 

cent or 70 per cent ot their 
.' .... _._. by the time they reach 65. 

A modem penalon plan Ilvel the 
older key employee a tar better break. 

example, tM: company owner­
<tond ' wh, 11 more ot a key employee­

have .. much u 50 
and ,omeUmea more; of the 

pension depollt credited to hit 
penonal ICCOunt. Jnstead of 15 
~nt or .. lary, thl! can elllt)' 

to IOmethln, Uk, 35 per cent 
.. - ...• ,.~. . rcent. Since thla i. luch a 

for ownr.n to siphon olf 
without tcrlou. tax bite •• 

,;, per!,.',".p,,~ are now far more popu· 
pro"t.~arlni. 

3. -what haP ..... U an .mploy .. 
1. ''What 11" I the lax diet IMton ~ nachlng "ILr.· 

of a ptnllen I or 'f. meDlr ' "n' .- . . 00.. TIl~.re three way. to handle this. 
Fh .. t, from the 11 a (1) '4We"'· hll tamily the amount of 

any money'~ put Into a al]",. mt,ter of commitment. While . both mon~'Jideposlted to hlJ credit. (21 
proved ' P!-Il can be deducted U!~ pi", In_e placml an .\';)RMuat . Canc!~V:hI.J;~ penslon. (Under this at­
corporate, expense. , r ~1.-' t ' amount for ~,ea,ch emplo)'et!: ¥.ato ~~i'''ainaeD1ent''. yoU plan w111 be "db· 
S~nd, thla money (except hlJ' o~ ac:c:umutatt .. ~. Prt~uma¥t to \bf.~ ciOuntic:!' tor mortality" ~ the actuarle. 

contribution, If an;) Is not dec:18ricl . paid after reUrement. ~pany ownen wi ,It. ;1'tiete'" experts I!mply eltlmate 
u addltlohal Ineom~Juch II a bOn~ know that pro"t-.harlnJ can be de- In advanee how manY 'J of your em­
would be •• The same applies ' 0 inter- C¥elled or Increased eaeh year. They ~ploy.ees wlll die before , retirement. 
est that th,l. ·money earns. Leier, when often have' the fabe ", ldea that tho·- .'nen:.theyuae this ",:ate In comput· 

I'\,lhe employee reUrn, he pays capital peNlon. d.epqsll !: o::fl.ablbhcd at the~ tin, Oui annual dePp1ilt. ThI"'oWCII 
lIalm tax on hi, proftt.Jharln~ money • . · outset arid ftiMtns rlJld. Th!J wn your. cat . because thi" lu!!U deposited 
Or he may e;lect \D haVe this used to true of ol~er.ffPe penaion plana and to;')thi3 f credit of pentn, who die be· 
pu~hase a I!fe-tlme pension. many of these are, .tUl operaUnl. , lore" 85 lean be .pread out over the 

Pension paymcnll are taxed II relU' Newer pl.ris ','are complttel)' ftexlble. renla1n1ria ~uP~Y(S) Make thla IBvlnl 
lar Income but since the lnrtid dual Is Compan1ea c,!\l-'nOw re1.'uce beven' 11 and ' at ' tl\.:ume Ume'~for a ,mati 
now retired,\ htt · presuD}ably lJ In a s"!p p~'nalon de~l1' I 4urln,1o le~;" a4diUonat " co~t.. ad4 a death bc,nclU 
lower tax brarkeL AlIo. If he con· years. ' ,.t I . ~.... ~~.~, for the employee'. fa!DUy. Obviously, 
trlbuted to the plan, thlJ portion need However,: t~e vlta.l d!f'crenee ,~. ! this laUer ",method hu areate.t appeal 
not be declared .inca It Is Slmplfj a tween these two plana I, the amount ·to any\. em to)'t!Q Jl'OUp. 
return of hll own money. This J ex· ot moneYl tha JC8n be crecllted to lop fl {,Jr."'- . 1G~" 
plains why • good penlloll plan e n& ",.~ag.m~ q~ :~lJ lcore, pension (~ •. oowh:t bap...,\U a man l.a.,.' 
ablel the owner of a b~ess Imd hlR plans are fllr more IIb,eral. This is -,or b ' lredr "\ ~ 
key people to approximately douJlt. . partlcularl1y Illnlftcant where key ik.t re;;pltc th., It lJ often 1m­
their mO{ley through lower taxes. More mep nre pushlnl 110 fiO, or nre even . salbl~~ t4)t~i.ennlne whether a man 
than that, it prov! .. u~s an cUY·. way ol.der. at the Ume a plan is installed. ~lt the diy before be w .. ftred or 
to save (or retir'.,lI"cnL To put\Jt more , 'Pr(jftt.sharlnl pIaN are limited by ~e othi!! wa arouDd. JUit can tI 
bluntly, It is ,;'ften the o~ly way these law to . a maximum of 15 per cent of ~~lnaUon ~f.m;-~enL" HeR, 
penON are ... bll.' to save subatanthtl , . • alarY · the board tor ~ I L. "" d:ito' l_ (I) Give , , ~ , An I,a n, yO\l·~ve ~ ....... 
lum' for thn ful'!ft. ~ a~l exCC\1· him.n th~ "money ui.t " credited to 

I .~vc In. ~~~~~~~~~.~hasE him. -'Butr- watch oult \ Some persons 2. "WI-u !a IN clUJ.renee "'lwHn / ;', . aumt:lc!!t Ume to wlll leave ilmply to let thlll monet· 
a pro61.tbulng and '. pension "he would like ot 
plant.. 'f b<! lucky to end up on pale Sa) 

.. ,~---...... -~ . 

Profitable 
Barter 

If you hate. dolllr, .nd t h.nl • donar, 
and we esehanle • • • we tub Itlll bITt 
a doll.,. No profil thr..-e. 

But If JOU hl\'e tn Idt •• and t hue •• 
lllta, .nd we eubanle ••• we eacb doublo 
our Ide ... 

Thll'l the kind of profitable eacbaa,o you 
benefil from wben you aCll,el,. PlrtJdPII, u. , 
your Irade or profe .. lonlt ItIOClltlon. ).IU1~. 
plicilion of Ide .. between memberl loti aD 

. .n tbe time. h'l luch • nllurll procel' you 
ml,. never bC aware of it. 

Aboul .11 It 'akeo to 101 I,.rled II. "WeD, 
MIC, how'a bUllnCil • ~ and bam 'here 
Ide .. bealn 10 "ow. .. 'I 

Your atlOCl.t1on work bird to crute 'he 
rllbl atmolphere lor 'hi. profit.ble Idea e1.· 
"hln,e. Con,entlon .. aemlDar .. work,hop .. all ,;. 
of the .cliYllle. tbal pun mtmber. IOletber, 
help ,d keep Ide .. mo,hi,. 

The ohener JOU e~n put. youraelf I. thl. 
com~y. the more you'll benefit. Step Dum' 
ber one " 10 join and aupport your 'radII 
... odatlon. ' 

~Slep! number IWO it to ~lItnd their ned 
meeUnl. ADd ,ake all Idea alon~ wltb you. 
You're bound .lo 'ai lelll double 11 belor. YOIl 

CO~.IW'),. '. 

., ~~ 

PRODUCIS 
1,000 TO 3,000 RAVIOLIS PER MINUTE. 

R~loU Machl'1ery Manufacturer. 

.' 
.~ALSO: 

. fo ' 
Western States Representative for macaroni f~c& 
tory suppll'rs and repairing specialists for dies . . . 
and macaroni presses. 

' . 

:~.~ ;;f1ltu~ S~ 
221 e.i S., .. t, Se" Francl.co 11, Calif, 

, 2·2794 

lA C O',B S • WIN S TON 
LABORATORIES, Inc. ,. 

EST. 1920 

CotvrUltin4 and Analytical Chemist", specializing 
in .11 mIIlto,. lnvolv;n, tllf.' aumination, produc­
tion and 'abo"n, 01 Macaroni, Noodle and Egg 

rtoduc:tL " 

"'1~VI"Mln. and Mlnaral. Enrichment .... ay •. 

2-1 •• Solid. CInd Color Score In Egg., Yolkt and 
Ell Noodl ••• 

s-.SeMolina .nd Flour "noly.I •• 
'''4-I_"t and In.ect Inf •• totlon Investigation •. 

Mlcro.coplc ."noly .... 
S-SANITAIIY \ 'I.ANT INSPECTIONS AND 

WlllnEN IIIPORTS. . . 

Jame~ · J. Winston, Director. 
156 Chambers Street 

New York 7, N.Y. 
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MANUfACTURERS - ENGINEERS - DESIGNERS 

MACARONI PROCESSING MACHINERY 

Gollicro Veneta - Podo'f'o - Italy 

Do ... 1"99' HICO & MARIO T( l rr 1-.0 Q ~ 1~! . 99 : 't, : • • I ~ Q 

t.: C I " P"OO~ '" ~ O ' ;>~ 

H ,(;P' ... ~ • ..• , P,& \ A,!l· " ",U. I [R A vt , " 
Ff \~ CIlIA C 

~.~. 

~ .~ ! . J ,.~ 

Finish C ontinu'ds Long Good Dryer Wi ' " Saw 

Lo Boy Pre~~ • f' j.Jrp3der • L0j"b ::Jo."Jd Pre Of jH 

'. -, 
·'.jt :{ 

The New Plant 

of 

American Beauty 

Macaroni Co. 

at 

Dallas, Texas 

Completely 

PAVAN 

[quipped. 

The Ne .. , 1'1., 0 1 /, neric,)n Beauty Ma~ arG ii Co. at C -,lias, l~x .. .Ii . 

J1SEEl:O 

, 

I 
.~ 5 A YES FLOOR SPACE 

I A YOlO.'; HANDLING 

Ui e h '- r '~c l' ud oi !"Ill' 

-1 :- ' or :\.V .... yor s Au­

t Oil :lt i .dl y eel'di ll <! 3 

1'>;1,(a: l i P! \ ta l.: hincs . 

l'tld " I"I .\..' I 

Vcyo r ~ . :\ ' ;" ': 

:~ 1\1.1 1l1~ :1.' ..1. 11 ) o..I tl l r '. 

a d !'O:-. : 'i(HIC l t , lve l'! : 

AS EEC 9r(~~'" 
.... .,,~ • .,.n.. / .ulor" aled 

, S~'h· n" , 
EquI " "' 1 
Eng. t'i!rihg 

• t!.' ' ',~ , I '''' u.:.. ., . • ·\'tI .. 

' 0' "'. 1 .\1 ' . ... I 
I r OI DS LABOR 

ENOS lINNI':CESSAR Y 
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Answen to QUlltion_ 

(Continued r~ pige 32)'\ ,. ' 
I ~" .~. t)' •• 

'. ' • .... ~il on~ 
C2, ':.Ive hl~ nolhlng. (Unle .. he hG'll , \ Orm 
bl.cn ~ilta:lbullng a .hore 'of the cost. ' 
Th1t.l",lht ~ rt!fundcd.) You such 

a provl. lon "in ~;~~:1~~~':~:~~~~~~~~;t~ It hOI! cau~~a ',' 
pillyee!\, tear-and ~ It 
thai, '11]0 compoTlY' , 
oge 83~r 64 and 

(3' H."e a certain P,~~t'.~~~~~~:~:'~~ -usually Ove per ., '." 
~. ' PerJOD Is In the 
PJp)::ce. ThlJ!, a man 
onot\(·ten yean In lt~e .j"Po.It,O<t~ 
50, ~r~ nl of the _!!l0unt _, 

.~I Ii a t~plcal {~ula 
ewc:.r~pll:"}l 'Ot wi.· 

II. IIlh~' ... plo;'" ~lbut4 J 

I lo tibe' plaftr .' ;" _ " f 
ThtJ wlll ' reduce l ourfcost. 'tbut'i It 

wl~1 alsh reCliu:e 'yo rJ c:ontrol ~ver the 
pl:m. Should you ever, want to~reduce 
the bene>nta.' Y0'f_":>fiff.. expect) sertoUJ 
objections trom ! e~ees. rr they de­
cldo. to make ' aT ot It, you 
101e the declslt)n~ .' ;fo " 

Therd ',. anol~er . 
companlca prctt:r P'Y.',otl1" 
amount. Since Ule 
Intended 10 benM '.~,~~;~~~I~~:~~~~l 
contribution thnt' I~ 
mnk~lay tour per 
lalary-mult come out of 
come. For those In the 
brockets, even' de liar 
really amounts to about 
Perhap~ 'leven more. Company-pald~ 
dollof'l, on the other hand, ore a 
det,Ul.llble expense.".', , ' 

. I,. • 
O. "Wh.re should penalon funda be 

In.'''"''' f r 
, There arel .lx wars In which to In~ : 
vest fund.'!. {Il To~.grade 5(>(urlllcs ' 
luch as American Telegraph,and Tele: 
phone, General Motors, General Elec­
tric, etc. (2) Mutual fundi, on the 
theory that your tunda are 50 'i.mall 
you can't break them up sately enoush ., 

Dny other way. (3) Use a corporate h~'~'~::~:;, ',;::::h~~~:~ 
trustee and let hIm Inve.t It. (4) Sav· d.trector ot 
Ing. bank~ or llulldlng and loan. (5) tlon, lucc~ln./i David 
Many Insurance coMpnnlel will t,ke Iy rcda:ned from thllt 
the money on deposit and guarantee Waters wu "rDdu~ted. t lut June from 

the principal a eertll!n amount ol d n- Michigan '~f Stu{tf: University with a i;~~~~~~~~l~~:;li:fE 
teretlt payh,,: ·· anything above thot ,maJor In ' advertilin •. He trained for '( to 811 who 
which they might make. (0). A .com· : . three months at Leo Burnett 'Com: to ~atow. ~~.­
blnotlon of two or more of these dlf~ puny, Inc .. Chicago, and' aa a .enlor .tarb at ths )t9P 
ferent methods. TJ'Il' wlaest approach at lfJtohlgDt) Stai.e I'ffClv~d the Ave. down ; throuah the 
Is to dHlgn your plan ftrs~ , "Then AwaicJ. for ' outJtandlng' copywrltlng. Lundln •. ,J'lt'. amuLa. what 
cnulyze It to .ec:h.'l'Oline which cir theseo, :-.t;.\WuteMi Is a member <.floAlllna Del· iplrit it l:developJ." , .~. i , 
methods bt-Jlr-"uela your rcqulrir!m! nts:. ;. ta Hlgntll, hllnor~ry. JldVCI;\1s,ln& frater.! . 

I hupc ll,at.lh ls article and the two .nlty" tn~hl. ne\'( polltlon he will direct I RevoluUo~'are not lIlf':le', they com!· 
which preccd~ i! have proved helpful WFI :,!.&nlcfpailnf .. I~' !the A1lgusl - A rc~lutloD la, u natural a gro"YIh " 
to you In evalualmg whether or not . Sand\\,lch,Month-i)romution and aim I·' an oak. Ui coma OU\ ot the puL 1&1 
ynur Inveat In 0 pcn. IndWitry'lpon.pred . activltle.. Mr. roundationa' aref: lald tlf baek.-Y'fD' 
il ion pion or your present f ho previously held 11:0 WFI : de1l Phllllps. . 
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MARKET 
-...r_·ANALVSIS, 

'. 

t 
get It from 

International I 
. , 

Whether it'j; informntion on neW durum . 

orietiC'!o, .urveys on wheal qu,llIty 
fond f1vnllabillly , tcchniques nud procrour('S 
in bulk hnndling, or thr. Intest market . 

nOWR, Intcmnlionnl con!>iKhmlly brir'Rs YUII 
the mOst rccrnt fflctunl dnln nvnilllhic. 
You'll 00 wrlf·j"formcil nnd Wl'll-lllll,plif'fl 

when yOU artier tlurum pmdud8 frut,n . .. 

In(el'nallonal 
. . \\. I t I , N G COM p. A ,t Y 

' Q aURUM DIVISION 

I 
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• "Head lh~'~:~'I~~l'~:~~il~';l;~I~:~1i" '~~il~ ' l'filloJlnl. ", 
t lon are" 
1'hey 'are ' sound 
U;'clr nd\rertlllni 
tlon purely. ,They 
,.II'lf bualne .. new. 
attltnd~ howard them 
tlJf.ir ntlve~ln8 ,. 
nCf'll. Read thel ' .obLjp'I ••• ~bur 
),OLl ~ill let the 
.. l ........ "~ ~ 
.,\ C!?P!"N!nre. 
Cf\ntal~~( wu 'held 
Commere61P!Herberl H 0 0 v e r, 
strellScd the fa rJ that It .. was not 
purpose • .9t ~ the ,Iovemment \0 Intet~ 
'L1'1! "In )lUllnca b~t 'rather j to ., co­
c)J)(! rat~- .)'ilth • varlc.UI: JndUlbj.~t in 
brlnllinl "'.bout~ volu;nlary e~i~~tion 
01 contalnen dbe.,:t't~an alandafd.J, to 
bu aareed upon"ol1)':!it~ JnltlaUve or' the' , 
Indu~tr1,'~ " thr.rt,elves. Rea t pr6ftta 
were 1llceD. In t the cllnitnatlon of . 
• Mrkej ' Lent :e . Macaroni ' 
urged Ihr ' e(lI\hr . .::..s~n N • .Iu,.i·'II..: 
companlm'eq.la;' .4iftth . I 

Day, 01 re4TY Food 
of Snn Francisco, 
tn promotfl well known 
01 spnghl!tti aaUCl' : and 

bccnulio tht:r.f,: .::;:;'~;:":.;:'."~\I~f:~:I;~ much to contr~bute 
')1 the ftnlahed dhb, 

,C' ~ ¥ ~. I 
,If ;. i\ :'10 Y.~ Ago , 

.nl!roto:Jh Grose '"ilnlt , a ,I domestic 
oil'()tmfnt .. fJan Jol;"lcd "Fam Relief," 

f- 'Mle m~uuro , prllllOled a lpei:lal tax: 
III 100 JK!r cent on the processors to' 
be 'laid to JrOwrrs. • f' 

• Other proble~ ..:onaldcf'f!d at a Chi· 
CII"O ~:onfer~l1ce Included (1) a dls~· 
ilion of an "Arr;vaJ Draft Form or 
Uilling" to atabl:it.l! flour pricea and \ 
pul nil competitors on a par, (2)' Sup­
p.l r t wnll recommended tor a Senate 
Ineal'urC~ that would glv\! the SecretaE')' 
IIf Agriculture authority to cstabllah 
a quality II to",:a;' -:I tor macaronl ' rrod. , 
!leb, WI Ill.' was t'mpowercd to dolwllh ) 
(<:~pocl to ~anncd food~, and :equlre 
nil I;oodl be\ow :'ueh standard ' to be 
"old labeled, ' (3) A series of radio 
rCf~.,rds qf sldC'Cn teadlng operr.. wrore 
:nade under the direction 01 t1w du::um .. 
millen, Dnd n test campaign :ur~radlo 
ndvp.rllslng of macaroni ProducJ..... 'VB! 

c~mdudcd in New Vorle, It w';" ... ro­
posed Ihat Ire NMMA aU4f1le cnnlroi 
(II the lIcens4; their use in 

Untf':.sun~\.,,~' • 1:1'" 
.1~:P1or«l. RI! rt 10 dem ,J. 

attitude a rc~ ru~ 
t..' the Depattmp.nt 

~-------

, 

I: 

" .~~YO·O .BET 
~ '\11, ' . ' 

vT['S GOOD!" 
'. . -. I . 

'\t; , 
' '1' _ 

t " r: 
Sumetime!! U .. ,' I'e' tI no nced to u!Ck IIboll \ cUlIlolIIl'l' 

" tmtl"Clldlon, Sometime!! lIuti!!fnction Il'i tlO grell l 
. , timllt' ... \\'rIUen "truver In big. bold t)'ll Jl , " C\'CII 

,.J,. ~ lhOU~h Y(IU\C!tIl't. r~lid a word, .. " 

f/'. ~ At US"4:I., no unc np~hHIIIII ol' "elll.llllltl \" '~ I'" whcli 
we deli\' (! I't illulher "tailliollt Jlrlntlng' job of l~, 

:r foldlnK clI.I'toll· , • label ', , , dlKph,y , . , !IOlllel' , , , 
,j't" 01' olhel' ud\'erthllnK mllieribll!, 11ut wc don't rh!cl! 

1.~ . nppl"u ,~ e, We~know how to mell!!urc cu!lt umcr 11111-
~ , ' illfllctlon: ·lJAa: in tli\! repcnt orderll . ", ' re(l(h!i;~ : . 

, COl" new packaging Ideas . , , InCrell14(·tJ COJl!CUnJe;' 

, . . ' 

· J'/ ~ ., 

IIUIC3 whlch ,our clilitomerll cl'l!dlt to the JI:&cklllrinlf 
lind IIdvertlli l ~a m$lleduls \\'0 produ\'.:. 

, 1 . -, I •• , 
UnllpokeulH'p,IIIC likc thai 111110 CIIK)' h:lck to ellrll , 
Jt'olgoca Ll')'ond \\"UI'I!" to I'CIIUlhl-I" 'IIUItK which 
ilp'enk' ror thcmach'cil. Nnxt time yo u li B\'e u puck· 
uging or IId\'crtlRiug pl'Oblem, wh), nul' ll llk UrI'.'\: I, 
tn help, 'We h,wc un :onlct! Ileur )'Ullfl llnd l,rulltr> 
rO:1S1·ttKUuI'L 

\' , .. '~ 
-v 

, -

" , ' 

., 
" ~ ',u , , .. , " 

,: , .' - '" -r , 
" 1" I ' I , 1: 

NEW~j "U-I i l l'I., .. t lJ." . tll. ~. 1111 It \l.,t,.. I" IGij; I,.. ct~, I ;; US"l, 
_~, DI" " ., ~, n' ,.'" "flllil , II •• f.': ~ H. Il,. , t· , ... 
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