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HAS CHOSEN 

CONTINUOUS AUTOMATIC LINE FOR SHOFT CU1 S INSTALLED 
AT BUITONI'S PLANT . IN SOUTH HACKENSACK, NEW JERSEY. 
CONSISTING OF AUTOMATIC PRESS MABR ·\·C WITH TWO EX· 

.TRUSION SCREWS-SHAKER-PRELlMINARY DRYER TELECI 
7/9 AND FINAL DRYER TELESS/17/9 BOTH WITH 9 TIERS NY· 
LON BANDS. ,.' 

,l~;;§(~\~~.~\ ; "' ;~"*f ~.~ ... C:a"~dian Representatives: "Lahara Corporation, 
60 Ealt 42nd Str •• t, New York 17, Now York. 
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MEETING-IN-THE-ROUND 
A NEW furmot for ideas and In

fUlmatilln will be utilized at Inc 
Winter Meeting tl f the Notional MIII 'a
ronl Manuraclurl' rs A~soclatlon to be 
held at the Hulel Diplomat, H, dly
wood, Florida, Jnnuary 15-16-17. 

The#e will be three dements In the 
staging uf di5cu~slons : A punel nf 
experts or a speaker will hold forth 
with opening remarks \0 stlmulutc dl~
eUlslon before the appropriate Asso· 
elation commilec, whll will Dsk ques
tillns Dnd mnke Cllmments, Thl' two 
~ruups will be Joined by the audll'nee, 
SCI thot the proceedings \I·m bl' the 
some as a publie meetinG. and they 
will be eneouraged to par_leipnle in 
the discussion. 

I Durum and R.search 
For ' example, un Tuesday m"rnlng, 

January 15, Donald G. Flt'lcher, Vlec
President of the Crup Quality Cuunt'lI: 
Mark Heffelllngcr, chnlrmBn of the 
Durum Wheat Inslitull'; and Alvin 
Kenner, president of the United States 
Durum Growcrs Assu['(ntlon, will meet 
before the Durum Relations Commit
tee composed of Lloyd E. Skinner, 
Vincent DeDumcnieo, Huwurd John
son, Stuart SeliL·r, and WILlIeI' F. 
Villaume, Jr., tu dlseuss the durum 
situation and problems before the 
durum Industry udvlsory eommittee. 

To review thl· broad IIbjeetives of 
research In the maearoni fleld . Buhlel 
Drothers Is sending t\\'Il IIf thl' lr cereal 
chemists from Uzwil, SWlllerland. 
Dut'tllts Hollingl'r and Ziegll·!". They 
will be jolnl.'ti by Dr. G. N. Irvine. 
Grain Research Laboralory, Ullord of 
Grain Commlssillners of Can;,da; Dnd 
Dr. Kenneth A. Gilles. chairman of 

ChOlln C, Coon 
will diuu\~ notionol affoirs. 

the Cereal TcehnoloCY Department, 
North Dak"la StDte Universlly, With 
the Standards & Research Cummltlee 
composed of Peter J. Viviano. Ruger 
DIPDSCD. \ ' lncent F. LaRum, Paul 
Vermylen, l. W, Wolfe, Lawren('e D, 
WHHoms, Dlld James J. Winston, :hey 
will discuss ~ uch queRtions as the ,.fYect 
of average kernel size on the milling 
properties of durum wheat; the l·fTect 
of glu ten quality on the processing 
beha\'i"r or .iemollna and lin the l'Ook
ing qU.Jllty or macaroni; the efTect of 
lIemo!ma particle size un macaroni 
procl '>'slnll' and on macoroni quollty; 
the rdtl~j,m Ilf the rheolOGical proper
tics " f durum duuGhs to the processing 
beh"vlor; the relation of processing 
conditions to macaroni color; ractors 
rel.,ling to brownness in semolina and 
mll~'aronl; the effects of pressure on 
thl' chemkal properties Dnd on the 
dr~' ing and rook ing properties of 
macaroni . 

Sueh tuplcs require Invesllgation In 
order to better guide plan breeders 
in their development of new durum 
wheats Dnd to Improve the teehnulogl. 
t'al rapport between the semolina 
milling Industry Dnd the macaroni 
industry. 

A N.w Way 

At a lu ncheon meeting, AssociBlion 
President ,\lbert Ravarino will d liCUSS 
"A New " : ay of Doing Things."' HI) 
will eommt·ut on the McKinsey Report 
flut presen ' ,!d at the Annual MI·l!tlng 
of the Nat . lOal Assodation of Food 
Chains nnd then considered mOrl' re
cently at Ihe Groeery Manufaeturers 
of Amerlen Meeting, (Sce story on 
page 22.1 Through the yeQl1l, efTorts 
to Impro\" the relations between 
chains ani! manufaeturers hBve occu-

0,. r. ZI.,I" 

pled (I great dcnl of munuJ.:emenl tin,· 
In both gruups. Thcse cfTtII"tli hi!\ 
resultl'd in sh:nil\eu nt Improvement ,. 
these relntiom , but the McKlnse)' 111-
port deals wilh fundamental I~Sll t· · 
rnther than with the literally hU ll ' 
dred .. of Individual (,Ulnphunts 1111 . 

problems that have been cllvel"ed h.' 
previous stud It· ... 'fhls lutest ~tud)' h:101 
thrce primal',. ubjeellves: 11) Identif.' 
the rr,djor opportunities til Impr",'" 
relatiuns bt'twcen fllod ehllins UI\fI 
thclr grocery !!uppllers; (2) e\'olunk 
these Improvement upptlrtunltie~ uL · 
jectlvely and plaec them In n tUIi 
manaGement perspc('ti\'l': (3) I~olah' 
the specific mpcets or ellch uppurtunit ~· 
where furthl!!" stud)' or manuAcmt'nl 
attention will Ilmduce the Arcnt~st rt· · 
turn. Mr. Rllvnrlno will cumment till 

the Implications of the 1"I'IIort tn 1111" 
maearunl munufacturcr. 

Producl Promollon 
On Wednesdnr morn inA, J nnuary 

10, product promutiun will be l'unsid· 
ered by thl! Nutlonul Mncnrunl Insti· 
tute Committee eomposed of Emunuell' 
Ronwni, J r., Horace )l. Glula, Pell'1" 
LaRosa, C. F, Mueller, Lloyd E. Skill ' 
ncr, Luul ~ S, VaAnlno, and C, W. 
Wolfe. They will henr reporh! und 
re('ummendations frum H. Jltlwurd 
Lampman. executive dlreclur II( th, ' 
Durum Wheat Institute, and 'fheodm, ' 
R. Sills, public relatlnns enumel f, ·· 
the National Mncor- ·,II Institute. PU l>' 
Abraham!on, adnunlstrator for Ih, ' 
Nurth Dakota State Whent Cum nll
sion, ha t. been Invited til plIl"tldpa' 
in the d(·Hberntiuns. 

National Aft.tll 
"How !Joes the Cuuntry Tlek?" II S ~ 

a churactcr in Walt Kl'"Y's "PilI:' 
The unsw ... r eomes bat'k: "There's 1 

Dr. Z, HoW",.r 

Swiss ~clcnll$h will rCYicw rucorch objccllyel. 

Tift: MACARONI JOURNAL 

Meellng.ln.lhe·found will bo hetd In Dipi.omot l:.asl (on Ihe Ichl. HaUling is in D,plomat Wesl len the light!. 

pilI/ill', business, and Ihe ever-lovin' 
J!u\'l'rnmcnl, The public elects the 
gU\'l'mment and works in buslncss
Ihe gllvernment controls business so 
that busineu won', eontrol Ihe publie 
-Dnd the publie cuntrols th~ govern · 
Inl'nl su it eon't eontrul business too 
much, which would hurt the publlc
which wouldn't eleet the go\,ernment 
which would hurt the eontrnls to Kave 
Ihl' publle. und then-" 

Then the question: "What's ull these 
l·nemles of eaeh IIthcr Aot to do with 
Ih~~ country?" The reply: "Th,'), ain't 
"Ill-mies-they Is all the some thing
tin:), is the eountry!" 

Charles C. Cuon, a distriet managl'r 
.. j Ihe Southeastern Division IIf the 
Chamber of Commerce of the United 
.• ' ,Ies, will dl!>cU KS "Your Stoke In 
: . . liunal Affairs." 8y the time uf the 
···,, ·ting the new Cunoe5J will have 

_:mizcd and many of the most va-
" :l ll' and important Inul'l! will have 

n idenlifled. Mr. Coon will diseWI'f 
;~, and in a vl!!uol pTloscntatlon will 

hibit and describe the in(lIrmDtion 
rvice Dvailable to members of the 
,tional Maearunl Manufacturers As
d ation from the Unitcd Stu'ell 
'lUmber of Commerel' nn cungrell
'nul action. 

Program E.,alu.t!on 
At the Wednesday lunl'henn ml'ct· 

Inl:, Samuel B, Shapiro, the artleulute 
prl'sidcnt of thc Amcrlcan Sodcly uf 
A:sucintiun Exeeutlvcs, will a~k "Arc 
Vuu Getting Your Money's Wurth:''' 
With mllre than thirty years experi· 
l'l\l'e In Ihe assoetatlon llcld and as n 
sludent o( the social nnd eeunomk 
Sl'cnc, he Is an authority on what vol
untary associations can and should do. 
I~e has rl'Ccntly moved his organiza
tlunal headquarters of the Linen Sup
ply ASSOciation II! America, uf which 
he is Exet:utive Director, fwm ChicaAu 
til Miami Beach, 

JANUARY, 1963 

On 'lour-Joy, January 17. the As
sociatlon·s Poard oC Pireetur~ meet to 
furmulutl' polley based on thl' various 
dlscussi(ln~ and tn nmke plan~ Cur the 
cllmlng Yl'IU. 

On thl' tmCial Sl'ene, the pupular 
Suppliers' Soclah will brcak the lee 
with a rCl'~'ptiun and mixer on Munday 
evt'ninR, January 1-1, on the plJl io of 
Diplumat West. Agoln, a reel-ptlon 
will bl' Iwld un Tlit'sday even inA just 
prior tu the trnditionol Spaghdti 
Bulfet of the Ross"n! Lithugraph Cur
puralun. This pnpulilr suetal evcnt has 
become a flxture "f macnronl cun\'l'n
lions nnd Is dune purtlcularly well by 
the chefs nnd stalf of the Diplomat. 

A elluntry club dinner dance will IJe 
held In the Calcutta Room uf ti ll' 
Oiplomnt Cou ntry Club Wl'dnelid:,~· 

'venlng, January iii. This lestl\'e uc· .,
.jun will feature [I fine dinner I" d 
lancing. 

Watar Sporl. 
With the llcean Irunt lin une ~ Ie 

;md a watl'r~' a)· In lI .t· boek, thl're ; ' l' 

IImple opportunities 'nr water spm ", 
I.Il1atlnA, fl shlng, wut,·r skIInG, ~ 'ln 

diving, and swimmln,: nt their h .\. 
t'here are tWII pllob for 1I\\'ln1ll .... 
nd sun-balhcl"!'. 

H OW to Get the Most 
Out of a Convention 

Bub Hendersun of Ihe H"lIywol ' 
Bendt Hotel "ill'I"S seven tips Ihat wll 
hell) you get u better return on yuU! 
Investment ur time and lIluney In 
attending eonvcntluns, 

a. ree.pU .... 'fry lu pre\'l'nt billS, 
prejudice "I' um:er (rom dlstortit ll~ 
Yllur recepliun. Dl· willing to listen I .. 
new idcas. even though they mu.\· 
clash with )'our thinking, Pny (llten ' 
tilln to what is bl·inA so ld-not who 
b sayinA it . Ent"UuriIJet· the ~pt.'aker by 
IlIuklng at him-I,ut put him. 

Conc.ntrat., BII,t l·xtcrrml , 11 ~ tl""c, 

lI"ns. Fullow tIi' thrl'ud IIf uj,· ... : {rulll 
hulial s~'ntcm'(' to l'Hlldll·" ·"S, n .' 
ulerl to Irlmsiti,,"s frHIIl IIUt ' In""lo:llt 
I" unother. 

S,come involv.d, Listen 1111" Ihl ' 
p. flill nnl pmnuulls you and your. :\d~t 

Y"lIr own i"f"l"lIInlllll , to \\ hal till' 
~I~'aker IS SII.I" ill \.!. Hl'Ip him hr Hliilll! 
In Ihe AllflS. sUllpl.\·inlo: trons il illll~. ~ up· 

pUlling \'lIlitt P"lIIt ~. A~ Ihl' ~pl~ukt· r 

Jell'" (lll, 1Il1'lllull.\" nlluntnin 1I rlillninlo: 
summary uf his puinb. 

Alk qUllllons, (·Inrlf.\" tJb~l · ur, · p"inls 
by repeutinA UI purnphrn:<i nlo: til!' 
spI·., ker's Ideu~ " ~ )'IIU IIndl' r ~ t;LUd 

th' . I. then invite hun tu I,·, ~'n u kn"w 
If uu've missrd hiS lIll'at l lll~ . 

f'rlpar., lleflo l' Ihe ""I1\""nl i"11 
~ t l ' 's, fllU should l,rt!pan' 1 .... !ish·n· 
In : Learn In II tI . anl·,' 11.,' 1.: "111" 1".11 
th ' 'lIe or nil' Sill' I'h Ilr , ·lIn·llIi"". 
su ,'uu will haw' II l'hUlice , ' h""l' III' 
til bnekArllllnd 11 .• Ierial. !"'I I \\' !Il' I"t' 

yl I I·an Al't un UI ,bstrul'I, .1 \ ' II' W "I 
th,' ~ 'H.'uker , in II ' IJol ·.\"Iu· .\·"u \nll 
bt· h '·e frilln dish·:tcli"ll. 

KllW Ih. g.neral pU l polO. Tw .. 
SPl': ers muy hllndlt· Ihe .1\1\1 SUloJl·l"\ 
dill, <'ntly nl'l't'nlin ~ til what l"ll'h 
Will to al·hiew. A ~ .. )'ou r~l·lr. "h his 
pun se til ~I\' l' mi' inf"l"mallulJ"? I ~ 
he .. ing 10 :<ti lllulh ll' lilt' tIl j.!l"l'uit-r 
cIT." 1 . I~ hi' simply tryinLt I" "ut,'I"' 
tllll1 me? 

K 'law Ih. canlral Ihemll. B, · :,1, '1"1 
(ur n ellrly "ke)," ~"ntl'IlI: ' IIwl sl"I, " 
the l'ntrnl thelllt' of 11\1' .-llI';, l. I'1". ih' 
awn ,. 01 h{)\\ thc l,\"dl'II '" 1 II ' ·~ I · nh ·d 

by Ihe speak~' I ' hl'lfl~ ~, Ipp. · t til" Ill,1I11 

Ide,1 Thl'n n'latl' it t" '11t' ~ \1" II '· . 
anll l ,,..:k's, qu"tution~ :Uld Ilu -ll"a l lll ll
he I· ,es. 

ruB .. w \tU'H' sl1 lo:Aestl 'n und '"'' 
wi!" l'''IlIC IIway f,",IIII till' \·'!r,v~·ni l"l1 
(l,,·lm lo: Ih"l y"u huvl' :<11,'11" \·';ur Ii.,,,· 
11111" IIIf11 ll'Y III " tlllll'C \\",'rt l .\ lult· W',.; 
tlmlo 1'\'1 ' 1" IlI'r"I"I'. 
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""l~~ Demato Short Cut Press with two extrusion heads ouembled 

!.?}J~nI compact unit will p'odu~e over 2OCO pounds per hour of short 

cutl. ,Here the acc."t is on quality, production with s!ow, slow extru· 
, ... ,..,,~ t" • !~ 
siD ' .r two dies. ' Before you buy, Investlgote the man, outstanding 
.' ,\n n!' features offered by Demaco. This new(Cemoco 2000 pclUnd per hour 
"':-1I,t/ ' • 'l preuA s planned for tomorrow's needs, today. This Is the key to bet.'ltr .. V'~.,.., . r 

prOduction copoclty needed today. Over the post 20 yeors. the out-
;JF. t 

stcOOlng performance of the 1000 lb. Demaco short cut presses hove 

praYed 'their value In longest service and lowest operating costs. 

O 
, I 

'f!1oco I 2000 pound per hour press has .ven higher standards of 
l. t' I 

quality and stili lower maintenance costs. For more' lnformation write 
'I 

or 'call Oe Franclscl Machine COrPoration. . 
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~1'.:OAlnM~, SHEET FORMERS, 
...:., .... NOODLE DRYERs' 

PRELIMINARY DRY,ERS, DRY

EGG DOSERS' i 

'. 
'. 

'-----~-

____ _ __ r-_ 

" 

Reduce pocking time and Increa!e productivity. Demaco's new 

Spaghetti Weigher has all the time savings Innovations lhat will reo 

duce your pocking time - here's why - Spied - overage over 40 

packages are accurately weighed per minute. VenatiUty - can 

handle the full range of dried goods: straight, curved, hooked and 

short ends. Now weighing Spaghetti, Spaghettlnl, Macaroncelll, 

Perchatelll, Vermicelli, Llngulnl and Llngulnl Fin!. Adaptablllty

designed for all standard carton packaging machines. Can be sup· 

plied with a completely automatic feed ' .. g and conveying sy! tem 

direct from stripping machine. Accuracy - 15 maintained by 

Demlt:o's unique strand per strand dribble mechanism. Final weight 

is in:.ured by highly sensitive apta electrical principle of friction. 

less weight Indication. scoles. 

llcmoca Spaghetti Weigher can also be adapted for Y2 pound pock. 

ages, 2 pound packages or 3 pound packages. 

De FRANCISCI 
MACHINE CORPORATION 

45,46 Mllropoliton A.enue 
B,ooklyn 37, New York 

• 
Phone EVerg,een 6·9880 

" 

weighs 
all 
types 

weighs 
all 
types 

. , 
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The Food 
QOME 2,000 food lndustry leaden 

~ ,.thered;~'.,t" , olhn',.,.IIf:"tl;,"~fi.,urIh;;;~i.c"'tu,.U:'"I~: meetinll or \1 

of America York City 
November. I, ,!:" 
.;ITheme of the meetln, wu 
Food Indu.Uy· SBlu(ei ·the . , 

Speakln, at the openln, aenlon; . 
Paul S. Wiltla GMA president de- .\ 
scribed the food Indwtry'a contrlbui. 
tiona to the consumer and to the' 
nation'. economy. -. ''The ' consumer , 
lpendt only 20 cents of her income 
doUar after taxea for food. ·luppUea, 
and the price ahe pay. at her super 
market today I.J no hllher than ahe '. 
paid 10 yean aiD for the Govern
ment's alandard lrocery basket Her 
dall)' kitchen chore. have bftn re
dueed to an hour and a half from an 
earlier time requirement 01 five and 
a ba1f ~ houra. In fact, the cOnsumer' 
never had , It 10 good." ' Mr. WlUla: 
atated. '/ .,;' . t." • 'f 

: t ~~~~n. Spoa.men .~. 
'I'h8f l eIPJOns ."fere hlJh1l8hted by a 

varlety at, apeeches by prominent 
apokeamen. ' t, I •• 

William' I. Nichols, editor and pub
llaher, .Thla Week Ma,ulne, urJed 
the naUon'. food manufactufenl .t:to ,\ 
createXin emblem, ''the trademark'\'ofl 
freedom." .' Thla 'would appear on .. all 
their packa,ea to IdentUy them wIth 
Amerlca'a "herltoge · 01 freedom." ", 

''Food manufacturen aerve the con
lumer in at leut elsht major waya," 
laid William A. Schroeder, executive 
vice prelldent of the Beat Foods Dlvl
alon o! Com Products Salel Com~ 
pan). ne llated these ellht aervlcea:' at 
'''.a food manufocturer to the house
wife: 

1. Tuty, appetldnl and flovorful 
food. 

2. ConatanUy Improved qUllllty. 
3. Inereued nutrition. 
4. Jncreued economy. 

, 5. lncrFued &e:rvl~ . . 
8. Greater variety. . 
1. Greater convenience. 
8. Great~r over-all value. 

,~" 

, 
allilt.i.\ the , Conlumer 

J>-, • 
Bwn. Roper, partner, Elmo Roper 

and Aaaoclates, atated thal there Is 
"no luch penon" as lhe typical or 
.tandard American consumer. Ad 
dreAlnl himself to the que.tlon ''Who 
Is the American ConsumerT" Mr. 
Roper reported that research by his 
orlanlzatlon over tho yean hili .hown 
that the American consumer la driven 
by a variety of maUves, taatea, habits, 
needs, and dealres and that no formuill 
can explain her marketlnl behavior. 
, "Our free enterprise sy.tem may allp 

r "way from ua beeaute too few or 
the American people undentand their 
.take In the maintenance of the oppor· 
tunlty for lndwtry to earn adequate 
proflts," Hid Donald I. Ro,en, flnan· 
cial and bua1neaa editor of the New 
York Herald Tribune. "Most people do 
nol underatand p~ 'flts or the prom 
mtem," he .. Iel. He voleed hlI belief 
that the major economic problem I, 

Home ' economwll in the food bUll- "Are we ,oin, to be able to afTord 
ness have to approaeb lhelr Jobs wear- lUi a nation the bl, public .pendlng 
Ina two hall, a pleuure , tor any proaramT" 
woman, Dorothy Holland" dlreetor, Fonner United. State. Ambauador 
Krait Kitchens, Chlcalo, d«lared. to the Unlh.>d Natto"" Henry Cabot 
"One ha' I.J that of the consumer-the Lodle, spoke of the contlnuln, world 
other that of the , bua;neu woman awls. He renewed hiJ propolal for an 
servin, 81 the link between her com- .. "open Iklea" plan of International 
pany and III cUitomen," Mia Holland 'aerlal1nspec;t1on. At the sam., time, he 
laid. . .' called ,tor a "confederation of the no· 

V. i tioru ot the whole tree world, whose 
T Democn.C'J' Ex~mpU8edi . , .lnIJe-minded preoccupation would be 

Henry J. Eavey, president or Henry timely and effective common acUon." 
J. Eavey, Inc., IUehmond. Indiana, He pointed to the ''brUlIantly IUcce~II ' 
apoke on the lubJect. ,"Food Dlatribu- ful demonstration" of thll method for 
tion Exempllftu Democracy." "The keepln, the peace on the Soviet mls· 
food Intb.try hu broulht democracy aile bues In Cuba! 
to ~the din. 'ter table, and It may well Mr. Lodle'l plan was orlllnallY reo 
be that ou: fundamental Amerlean Jeeted by the Soviet Union when 11 
political prlnclgiet have been achieved · was presented to the United Natlon~ 
more el!edh'ely In the IUper market. on behalf or president Eisenhower III 
than in the CoRlfeAlt" declared the 111155. Polntln. to our aerial lurvelll· 
owner of one of the naUon'a lar,eat ance of Cub .. Mr. Lad,e commented, 
lupennarkHI. "In my atorea, and in "there la no more IUtuWork about II. 
the markell or reta1lcn aU over It 11 teated and proven. Th;, ,"hole 
America, the banker, and . the truck , world now knowa that It woriu." 
driver, the plumber and the plutocrat. :. 
the painter and the prince of prlvllele Major Opportunllin 
ahop nnd eat' on eqUl~ lemu." . ltj! Five ~aJor opportunltlea 'for furthe r 
~orl! than 90 out' of ,every 100; Improvln, relatlona ,j between food 

Robert C. Stolk, vice president 01 aupennarkct ahoppen ; aay thaI. the . manufacturers and their dlaltlbutor 
American Can Company, commented If'OCCry manufacturer 11' doln, r. lcod cuatomen ~ were recommended by 
that mOC":cm convenience pockaling ·Yf exc'lllent Job in .upply' thelr needl, . "Andrall Pearson, principal of McKln· 
hili aUmulllted the national economy, , lIccorrl in, to the reault. ·of an up-to! . sey and Company. He . reeommendcd 
haa helped \,1 live the American t!lfl~1 the-minute aurvey .presented b.v A. 'C. that tood manufaduren: 
lIy more Unae for cultural and corn... NIe1a:cn', , exet'UUve, ,. vice pre.ldent. • 1. Corulder their customer', ceo· 
munlty actl~UeJ, upgrade the naU~n's j J.1:0 . Peckham, un~er .t~e lenera} nomlca; 
diet and everyone a broader fe.. headln, of 1110 Consumer. Speab." 2. Improve t'Ullomen' financial ev. l· 
lec:Uon and ot4er consumer ! H1t prnentatlon lWM\a.rb:ed the Ie-
,oocb. . these beneflll, 'eon; pllta from 1,113 ~nal lnteme:!n' uatioDi k"l,it. J • 

aeeepted the with moppen outiide IUpennarkib 3. Impro'/e day_tcHIay merchandb· 
.",k'"KI". revolution, Jwt completed by the Nielsen Orlan!- trI, 'contac;a with t'Ullomen; 

utlon. 12) 
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"There 'is something special 

about Macaroni products made from 
J; 

LeL'. have "lOmethin" apedal" [a the Ilhrael' that. is hOArd more lind more 
orten from New York to L. A. Let'a have a different kind or meal- but with lob or appetite and 

heallh appeal. Let'. have. meal tilAt eat[afit'l all tho ramily 011 tho lime, 

EVU)'OM know. that. macaronJ products are economical- but d o thoy 
know that they can be "lOmethln, lllCClal" dilhCfO too. 

They meet .11 the requlrementa or bl". ramUy budaeta to tho moat e .... ding tu to or the ,ourmot. 

To obtain that ", 1m. thlnJ apeelal" in your product. uao the fin eJI t- uao Kin, Mldu . 

, , 

DURUM PRODUCTS 

MIN N E SOT A" 
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~~ 1-' I -- I '- , F--~ Co.; aeer,e W. \ ~e~lni. · pre.ldenl. r n.) ounty 0 _ 

(C~nt1nued from page 10) Super Market)natltute; and: preal~~t. .1J Life X.aWne tor ,the Thanki,lvlnl 
Pub1lx,Super Markell, Ine.; Wayne C. week had •• peclal lsaue on the bounty 

4. Or,anlze for better customer rela- MlrD. viet: ch,alnnan, Gener,1 FoodJ or rood. Features Included "~crell of 
tlOlU: • Corporation; A. N. McFarlane, presl· Tute; Fifty Billion Dollar Spectacle; 

5. Communkate "Iop.to.top." dent, Com PMducta Sale. Co.; Gen- Harveat Splendor: Great Recipes; and 
Mr. Peanon pointed . out that an eral E. W. lb&wllnI5, president, Gen· other Itorles on the miracle ot our 

Intensive atudy of manufacturer- eral MUtJ, lnc.j Harry Thye, president plenty." 
dlatrlbutor relatlons conducted tor the eFDA and leneral manaler, United or ' special Intere.t ',(, macaroni men 
NaUonal Auoclntlon of Food ChalnJ Grocen, Inc.; and Theod(j ~e A. Von W85 a picture of iiorlh Dak"t. · ..... hl'at 
had Indicated that luch relationa could der Ahe, pmlclent, Von', Grocery on pale 67: Ann nnncroU', recipe fur 
be' further Improved by analyzin, the Company. Lasaane on pale 1M; a picture IIf 
root caUlC1 of any frkUona. The panel, which has come to be Carroll Baker wartin" noodlea with 
; He ur,ed the food manufacturel"l known a. the meetin, of the "Board her Sukiyaki recipe on pale 10!!; Joon 
to undertake studies of dlltributor of Dlreclol"l of the Grocery Industry," Fontaine', recipe for Spaetzle on page 
economlea and to take the economics analyzed the root cawes of manufac- 103. Interetttn, statlltic In the "Fact
of their customen Into account In turer·dlstributor relatioftlhlps and dis- ftlled Flood of FI"ulf'!!" on pa,e 143, 
developln, products, promotions. and cuued ftve way' of betterln, them. which said: "Lan ~nr Amerj(eQS all: 
other proarams. The~e Included: takln, the other'a enough macaroni produch to rt!8ch a 

Matthew J. Culligan. president, Cur. ftnanclal economlea. Into account, 1m· point 6O,OOO,OOiJ mile. beyonll the aun." 
til Publlahlnl Company, atreued the provln, "approache. to the 8nanel.} Other Interestlr.a Hem. aerved up In 
lmportance of ·creatin, a publIc under· evaluation of producll, Includln, prl. the special wue uf Life Included the 
alandlna of Industry's contrlbuUona vlte tabela: closer cooperation on f01l0wing: 
and alms throulh etl'ed(ve communi· merchandlJln, opportunltlea; and more • Durin, the put ten yean, taite
catlonl. Intensive communication at the top. home PlY of the average American 

level between heada of food manu- hu jumped 30 per cent while food 
faclurln, companies ·and the hllher price. have Increased only abc per 
echelons of their cuatomer companlea. cent. And, despite the (act that the 

t.eadenhlp R .. porulbUltIH l' 

Fourteen leadln, food Industry 
leaden frankly discussed ways In 
which theIr Indultry can expand III 
oper.Uona and meet III continuing 
public reaponaiblllUea. 

Their panel dbeuaaloll recapped; the 
hllhll,hll of the ~ree.day mee!lng. 
Under the leneral title of "Leadeflhlp 
ResponllblllUes of the Grocery r In· 
dustry," they dlscuued: 

• the Improvement of relations 
between food manuf.cturen' and 
their distributor cwtomefl; 

• leadenhlp responsibilities of 
mana.ement: 

• the agJn!sslve actions by ,ov
ernment ·agenclea: 

• . the need ror better communica
tions with employees: 

• the recruitment and tralnm, or 
dealrablc penonnel; 

• the need of ,etting th l! food In· 
duatry'l story told: and 

• the need to Increase the effec
tiveness of marketing practices. 

Varloua memben Indicated. the pro· average family I, well fed, It spend. 
grama their companlea have under· only 20 per cent of Itr Income for food 
taken In communlcatln, both· their compared to 87 per cent 100 yean aiO. 
company story and that of the Ind~,:, • Cropland. In the United Siaies 
try to the public. There wu ·,enera) cover 330,000,000 acrea, more than the 
agreement on the · need to plan . pro· area ot Texa., Nebraaka, Iowa, illinois 
",rna that will continuously carry and Mlchllan combined. 
the.e stories to the public,' to their • The food Induatry will spend 
employees and to ,ovemment people. more than $100,000,000 this year In-

Tropbr Awards ventin, and developln, new products. 
. 'l'he "GMA Life Line of Amerlci That's two timca what It spent five 

Trophy 'Awards" paid tribute to farm , . yean alO. 
publication edltoD and telecastefl for • Growln, procealn, ond ,ellln)l 
their oulltandln, contribution In Interoi" , food requires the full · tlme efforll ur 
pretln, and creatln, better under. 0,100,000 Americans, 32 times the pupu· 
atandlna of the steps food takes on III latlon of Nevada. 
WIlY from the farm to the famny table: • Of all the producll available to 
the line ot euentlal proces.&eJ which housewlvea today, two· thlrda did not 
1a ''The Life Line of America exist 10 years alO. 

The 1962 wlnnen: • In one year American fannl' ra 
• • Tele\'I.lon cl ... : Rozell Fair Fa. 8row food worth over ,27,000,000,000. 
blanl, WnOL-TV, Columbus, Ga .• bowl • . The IVf!rlle American pal'lu 
wlnner; J. W. Woodruff, Jr., General away 1,500 pounds of food a year. 
ManDger, WRBL-TV, Columbus, Ga., • The American woman lakes her 
bronte plaqur winner; Cordelia KelJy, husband with her one out of two times 

P.u.l Participants WFMY·TV, Grwnaboro, N.C,; Kay .he gOei Into a supermarket. Tho hus-
Partlclpatin, on the pAl,el !: under Larson, WHEN·TV, Syracuse. N.Y.j band braves It alone one out of ICven. 

the chalrmanlhip or Frank Armour, and LUllan Teta, WTEN·TV, Albany, • It eolt.s the avera,e aupermBrkel 
Jr., ' prelldent, H. J. Heinz Company N.Y.: certificate wlnnen. ;..; '$3,700 a year to replace equipment and 
were :' W. Gardner Barkfr, pre.J.dfnt, . t • "'ann publlcationa clau: Jo Raa· merchandise damaled by youn,stera. 
Thomas J. Lipton, Inc. Lee S. Dick. ' mws~n, Home Editor, ''The Fnrmer," .. • Americans ate 100 pounda' leu per 
more, president, National Biscuit . Co}; SL Paul Minn., ' . William ,'" penon l .. t year than they did 60 yeaN 
Herbert c. ' Comv~l1e, pre.ldent,"' tiOle ' H.' K1~hner, "Tho . 
Corporation: John N;'-::Curlet ; ··l presl~ Farmer " SL 

, ' I 'eoc! • . 1 l.nn ••• · " -;,,, dent, Mt'~rmick &. Co., nc.; Th ore plaque" 
R. Gamblf, president, ' Pet Milk Co.i Home 
·Robert t:'Glblon, Jr., president, 
McNeill &; Clb~'y; ~~'!:f:O 

Also 'Monnan P. lIer, p"'!l;I; ~,i •• ' ;'i~'~:;;:,..,,,;;'-;~ 
NAWGA..,'lIond pf6ldent; the ' 
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MACARONI NEW ENGLAND STYLE 
3 slices ftethbrNd 
2 tbap. butter 
1 pkg. (7 or 8 0',) 

amall ahell macaroni 

I cup flnely R1'oUld 
Chtf:idar cheese 

Creamed Sea Food Rnd 
Muahroom Sauce 
(recipe beluw) 

Finely crumb bread wilh rork And brown IIRhUy in 
butler. Then cook macoronl rollowlnK mBnuraclurer's 
directions and drain. Immcdlnlcly IIRhtly tOll8 cooked 
macaroni with cheeR until all cheese It; melted. 

To Mn¥: SpDC?n nmellronl onto a warm plate in a 
rln,alulInd bOwl ofCrenmed Sea Food and Mushroom 
s.uce Which has been Illrlnkled with breod crumbll 
and lI.rnilihed ... ·Uh ~rtlley . About 6 &erving •. 

CREAMED aEA FOOD AND 
MUSJllmOM SAUCE 

1 can (8 oz.) button pinch of nutme,r 
rnuahrooma h eeerve mushroom liqUid plus 
Uquid) enouih waler to make 

U cup butter U cup 
1 t~. minced onion Hi cupa commercial 
1 tbtp. chopped cblvetl lOur cream 
t tJ.p. chopix'd panls)' 1 can (6 to 7 oz.) flaked 
H cup GOLD MEDAL crobmeat. lohlter or 

"Kitchen·leIted clama 
Enriched Flour" 2 ell yolb. alilhtly 

I lip. MIt beaten 
pinch of cayenne repper 1 thlp. sherry Hovorin, 
SHea muahrnoma and aautA In bulter with oniona, 
chives and ~raley untU onlona are transponnt. Itemove 
rrom heaL. Stir In flour, &alt. cayenne pepper ond nut
meg. Cook over low heat until smooth: and bubbly. 
Remove from heat. Stir In mUlhroom liquid. Dring 
to boil: boll I min., stirring con.Lantly. Removo rrom 
heat. mend In. In thlt; order: lOur cream crobmeat 
e8it yolkl and sheff)' ftnvorlnlr. Brln, just bnck to bod 
anrt _rva immediately. 
SUCC't" liJU: 
1. Macaroni" be., wMn cooJred jUll ~/o~ RtrvinH, and 

i, .li,hlly cheW)'. Do not owfTOOk. 
fl. Stir Ill""" mix/un con.tontly o(tcr mu,"'oom liquid 

and /IJClUr art' oddtd. 
3. Do /lot boU M Uct' a/kr IN 1001.1 ond . ou r t'tt'Gm are 

adC£'fI. ~ru,j~ flavor 01 Ii.h j ~ tOil and .our t'tt'Gm 
willt'unik. 

Macaroni (t"6sed with golden oheese) in 
company with Bea food and a mus hroom 
sauoe bnlanoed with sour cream, sherry 

flavoring and buttered orumbs 

General Milia and Bulty Crocker offer you and your 
cuatomers thla excll ing new maln·dish crea tion with 
a New EnJ:hmd flavor. Macaroni New EnKloud Style 
baa met u ocUn, alandards in the Belly Crocker 
Kltchena and In t vplcal homes in New England. 
Another dt·:ightrul r~d~ pointing up the imaginative, 
eu..)', cklicidul waYLI or aervlng mAcaroni products. 

To serve the maC'ltronllnduatry ie n source or pride 
and pleuul rJ ror General Milia, n leadln" producer of 
the 'melt at·mollna nnd Durum aoure. Look for more 
reclpes Crom Betty Crocker In our Macarllnl U.S.A. 
program to help ynu lncrfase your profits through 
the broadoned use or ynur producta. , 

For more information on this Botty 
. Crooker recipe program ask your 

Durum Salcs rcpresentative or write . 

, .. 
DURUM SALES 
;MINNI!APOLl8 28. MINNI!80TA 
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Two yean OGO we had the pleasure 
of lelUn. lome of you about the 

cODiumer'1 lracery Itore buyln. pat~ 
tertll under the h~adlna of "The Con~ 
.urner Votn!' Many of you will recall 
the analol)' between votina: lor po~ 
lltJea1 representation on election day 
and eGNiUlner selcctlon of your brand 
In a retail .tore. with the C()nsumer 
exerclJln, her democratic prero,aUve 
of tree choice In each inltant except 
that' abe hu miny more candidates 
to chON from when she goes Ihopplna 

aatlafted, Completelr aatl.slylnl a cus. 
tomer on every one of Ihe twenty_ 
two purchase. the makea Ia a larKe 
order, of course, and I think the retail 
dlalrlbution ty.tem II to be cona:ratu. 
lated on accompll.hllll' thil objective 
78 per cent of the time. The fad reo 
m_ina, however, that 2t per cent alated 
they did not let the exact brandt tbe)'r 
wanled-a poulble IOUrce of cwrto,,,,, '" 
diultWaction and perhapa losl 
nau for the ttore as well. Let't 

in today" lupermarket-some 6,000, in What 1'heD? 
facti We next uked the lupermarket 
W~ Ilound th~t the consumer voted , ahopper what ahe did when tbe brand 

tor convenience products, new and '.he wanted wu: not avnilable In the 
Improved brandl, Jarle package .bet. '.tore. 
Increased &hopping In large ,toret and It would appear, therefore, that un. 
overwhelmingly for major advertised avanabUlty of a giVen brand, due 
brandl. Bued on everything we could either to out·of·.tock or lack of db. 
leam from analydnl what the con· lrlbuUon, c&A mean lost bUJint!ll to 
.umer actually d1d we thought we had both the brand manufacturer and the 
a pretty welt .. tllfled customer on 'our retail .tore. Let'. look I1t the out·of· 
h,,* ('j .lock from the manufacturer'. .tand· 

But after all the votes were In and pendenlJ - which combined account point for a moment. U his brand II out 
tatiuJated, did we have as aoUafled" lor about lhree~fourthJ of an·commun- of .tock In 10 per cent of the .tON · 
cUitomer II we thouaht we hod? True, Ity grocery alore .ales, Our .urvey (on 'a weighted volume buis) he .lands 
we had analyzed her buying actlona, .how.' that: " to 10S'e 5,8 per cent of his volume to 
but we hadn't actually given her on ~ _ 18 out of 100 aupermarket .hop- other brands (the 58 per cent who buy 
opportunity to .. , anything-to tell pen are male. , another brand times the 10 per cenl 
us, for eXample, whether ahe wu able _ A litUe Ie .. thon one-third 01 out-of-atock). 
to let the . pedRc brands .he wanted . thl:!m shop once a week. about I think I can already hear lOme 
on a given .hopplnl trip, whether thl:! one-third thop twice a week, and mamJfacturen obJectlnl that thry 
boUlhl a tub.titule brand or defe~d a little m'ore than ane-thlrd ahop ttand to 10M aU 10 per cent rather 
buylnl when the brand ahe wantc.'C\ ! threii or more tbnea a week,. ,than jUit 5,8 per cent of the brand'. 
wu out of .lock, what ahe did when _ 'I'ht; iupennarket cu.tomer Fperidt aalt!., While I tuppose , thiI iI poulhlt! 
the abe ahe l enerelly purchased. Will $13,10 perl shopp]n, trip, lnvolv- In lOme ca't!I, we believe that in most 
not avanable In her favorite atore, In, 22 purchuel or buying de- ' instances where the ahopper refusci 
about the kind of job &be thoulht the clslons as lilted on e cu h l'C,lster r to accept a tub.titute brand, ahe will 
manufacturer we. doing In Ilivlnl her . _ tape at an i avera,e cost of 59,5 ulUmately let her preferred br,1nd 
the klnds of packaged food nnd hOUlI! ' cenls per purehaae. either ' on another thopplna: trip or In 
hold products she really wilnted, etc. another .tore. There iI alIo lOme ofJ;'ct 

And '0 we expand our analy.ia lof Brud Out.o'.Stock to thlt lost bualneu .1nl."fl the brand 
MrI. Conatlmer'. lrocery .Iore buy!n!! In que.tlon will gUn lOme bualncst 

- One a! our major obJt!CUves In un- d to I lock . pattetnl by preaentlnl "'I'hc Conaumcr Uti out-o -. an compt!t:n, 
S .... akt .. -the reiults of 1,113 --nonol dertaklng the aurvey wu to detennlne branclJ, AI ra matler of fact, U all 
r~ - the exltnt r to which the conlumer b A_ the I k lntervlewt with .upennarkel abopJ)CrI raRt,q have 1&Dle" out-of-. oc , 

cauld exercise her. freedom or cbolce Ih I b A_ d I h t conducted . by Nlell en field auditors e arler rant,q en up w t on y 
In brand lelectlan, "Afler aU,' if the I I I od I I hli th 

oUlIlde .upermarkets In lill .,pa~ .. 01 bralld .he wanl:i is not on the tbelt re at ve y m 81 0SIeI wee 
the country durlnl Au,U$1 atld ,: RCp- . h " h bill • amalier brandt actually tend to ~Dln 
tember of 1982, In nddItIOh." w e'U try if ' e .can 1 rut er a ot o~ It by . more cuatomen ' than they 10M. What 
t I ' I t I tI ' ' I ·ti ... : puthnl:,it in the shopplnl cli rtl Our 'JHlJr hurts it when a brand't out.of-a , ve you our n erpre a on 0 'Yo "'" qu~'tlon wu' f~' . I 
thll mi ji:ht ' mean to groct!1"J' '11101'6 "n " ,.I"ttoek it hitbel' than that of compet n. 
marketlnl operaUonl in ,198S and 'In ' n thIs .hopplnl trfp, were you :!'- b1inda, particularly when the brand 
th h d h" oble to obtain the eXid brandt havlnC the " one 

e yeaN a eo , J you wanted'" with • 
~ 1- think the anawen 
may '.urprlae · and teVe" illock . 
oC you. Whlle ,78 oul ot 100 "~'II.d'ln , 

the ,'lfflrmaUve. 2t

v

per 100' ~r';~~;\~i~~'~~~~~~~~j~ of .... rr four left 
with '(;mc\ 

,,' . , 

M."ern Aut.matlc Dr,er gives ,.u 
str.n .. er, "eHer-I •• klng sh.rt g .... s 
Inside thiS' cffic:lcnl, modern Dryt!r,tempcr
olUl"t!, humidity, and air circulation 3ft! 
prtrl#ly reaulatcd 10 produce shan aoods 
or Onesc quality. ' 

By matchlna temperature to the product's 
capacily to release maisture, BUIIL£IIl Ot)'crs 
arc able to usc hlah'!r temperalum, thuS' 
cuilina dryin, tlmt! to as little liS " h(>u rs 
for certain products. 
Sanitary. From entry to discharae, thc 
product louches non-corroslvo ,"ateri:l ls 
only. BUHUR Iwlna-out pant!ls make dean. 
Ina an easy task, and off·the-noor construc. 
tlon likt!wlsc Ilmplillt!s $llnilatlon. 
PrHrytr. You can also fmprovc )·our 
praent dl'}'lna operation by losttllin,: a 
RUHLU, Prcllmln:ll')' Ol'}'(r in your prc:.l!nC 
liroduction line. 

More than 200 BUHUR Dryen arc now 
~1)t!ratl~1 In .he Unitt!d Slates and atller 

countrlCs. II will pay Co investigate how )'011, 

too, will profit by dl'}'lna: the BUttLER way. 

• Sp.dally1 •• I,n" .wlng-o,,1 ponell 

• S",.,...ffidonl In."lolion .top. bath 
heat and vapor 

• Sanitary e" .. ho·noor do.lgn provoot. 
conclon.atlon on noor undernooth 

• Patonled olumlnu," alloy convoyor 

• No miling of d'''.,on, Iypo producil 
becaUlo convoyol olomll n" ompty 
tamplet.ly 

• 'olhl •• air clrculollon drl., unltorml f 
all''' .nll,o wldlh of bell 

• N ..... pradlcalty no aHondonco 

• £cono",lcal, R.qulro, folallvely IiHI. 
paw .. , hoof, or malntonanc. 

c-~~a~nl BUHLER 
THI IUHLII COlrOIATION, 1925 Woy.alo t :.d., Mi""lopoll. 26. MIMuolo. 'hone lIbl/l)' '''''01 

IUMLII "OTMIII ICun,d,) LtD" 1 I 1 Q"'.'n $1, .. 1 Ea,I, Toronlo I, Onlo,10, 'han, EMpl1l 2,251, 

S., .. Office: NIW YOlK CITY, 230 Po,k AUn", • . ,han. MUrro)' Hill 9" "46 

• 
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Th. Conium .. Speak_ 
(Continued. from pIle 14) 

Cf;nl who don't buy times the 10 per 
ct:ni oul-of-Itock) of his volume on 
that brand to other stores. Here again 
there 11 lome ofTset to thla lou from 
bualne'l lalned due to out-of-alock on 
thll brand In other stores, with the 
smatter lupen tending to' benent from 
thl, exchanie. A large super with 
hllher out - of • atock on Important 
brand. than competing stores ntllly 
lutten. 

How doe. our figure of 42 per cent 
who refuse to buy a IUbstitute brand 
vlU')' with type of IIore7 There Is Uttle 
dltference; 43 per cent among chain 
.tore eu.tomen Il! compared with 41 
per cent amona customers ot luper 
large lndependents. 

We do nnd consumel1l living in larle 
metropolitan areas such as New York 
and Chlea,o speakln, out a little more 
torcefuUy alainlt accepUnI a .ublU
lute brand than thole In remaln1n. 
parti of the country - 4a per cent 
venw 41 per cenL We a1lo find-and 
thlJ aurpriJed us somewhat - that 
orillnal brand preference 11 sUlhUy 
more imporbnt amonl household 
products with 45 per cent refUllnl to 
buy . u iub.tltute brand, than It " 
amon, tood products with 40 per c:ent. 

As you mllht readily expect older 
.hoppers are somewhat leu Inclined to 
accept a iub.tltute brand than younler 
one.. Forty.ellht out of 100 shoppers 
over 50 yean of ale .taled that they 
would not buy a lubstltute when jthe 
brand they wanted was unavanable 
u compared with oil ~[ cent in the 
2ti-to-60 yean ale lrouP" and 38 per 
cent In the under 2ti yean brackeL , 

t SubdlIule R.JUHd 
By ' tar the ereatest dillerences In 

the conlumer'1 refusal to accept , 
.ubltltute brand occurred between In· 
dlvldual product classifications. In 
lelinl up the aurvey we selected four· 
teen product classifications to repre · 
lent a ronce of products boua:ht 
throulh the lI'OCery store and .at
templed. to lelf. the consumer'. reac· 
tion to each one Individually. In the 
case of dentifrice for example, . we 
found that 67 per cent of the , c~n
.umen refused to buy a lubstltute 
brand when the branl1 ortetnally 
wanted Wal not hi tlfe ~.torc. 
Here's 11r1 of thOle I' J. 
fUling substitute brands In 
each classlOcaUon: . :'\ ', t 
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..................... 67~1) 

..................... tiS 'I 

..................... ti7 I . 

........................... 50 j , 
and Cooldnl Ou. .... 48 .~ 

Mar .. ..,ine ............................ .. 
Toltet Soap ......................... 41 
Cake Mlxe . .... ....................... 40 . 
Canned BeBnl .................... 38 

• Tuna FlIh .......................... 38 
Veletable and 

Tomllto Juices .... . 38 
Ready.to·eat Cereals ....... 32 
Cracken ......... ... ................... 30 
Toilet TI"ue .......... ............. 29 

Now thf're are several thlnls about 
this list tho.t are Interesllnl to me. 
One of them I. that substantial num· 
ben of consumers refUie to accept a 
lIubstitute brand In •• ery product 
claulflc:aUon ranllnl trom about one· 
third to two·thlrd, of the pnKpective 
customen for the brand. Another La 
the surprillnlly hllh .how of strenlth 
demoftltrated by brandt In the denti
frice, ftoar wax and instant coffee 
claulftcaUona. And finally we have an 
unusually high dea:ree of consllteney 
In the relulll. Dentifrice and ftoor 
wax are amonl the fint three IfOUpa 
from the atandpoint of brand Itrenlth 
In each of the nine Nlehen aress 
while lnatsnt collee IJ amonl the Bnt 
three l1'OupS In eight of the nme 
territories. 

ConsUmll' hull1"C'e~ 

the brand out-of.llock within that 
calcl0"" the blllhft the dCliree of 
conaumer determination to let what 
she wanll, the low.r the out·of·stOl'k. 
For example, the average brand out
of.atock on dentifrice, noor wax, In· 
stant coffee and detergenta-categoriel 
where higher percentales of consum· 
en refuse to buy a substitute brand 
when the brand desired Is out of stork 
-Ia less than two per cenL Convene· 
Iy, the three categories at the bottom 
of the Ust of consumer Insistence have 
a brand out-of-atock of almost fi\'c 
per cenL 

Golnl a .tep further, while it was 
obviou.ly Impossible to question can· 
sumen on Individual brands within 
each product clOlslRcatlon, the ex!ent 
of the consumer's refusal to a«ept a 
substitute brand undoubtedly depends 
upon the brand she had in mind In 
the ftnt place. 

About twenty· five yean alo we 
made a lomewhat slmllar consumer 
.tudy of this out-of·stock rltuatlon. At 
that time We found some 48 per cent 
statinl that they would take a substl· 
tute brand when the brand originally 
wanted Will unavailable In the store. 
This comparea wllh liB per c :nt In the 
present study. Supermarket shoppm 
are thus somewhat more wllling to 
take a lubstItute brand than they were 
twenty·five yean .a,o even though the 
number unwl111nl to do ro atlll rl!' 
maiM hllh. 

While I don't want to delve too 
deeply Into .tatlstiCi . thl. early: In the 
moming, I do want to ilve .l'.0u the 
naulta I oC something I . have' .. found. 
na:.lely. that the derree, of c;oMume.r 
tDlhtence In leUlnl tbe partlcula. Package Slu 
brand ~he wants within a liven cate· , So mueh for what the consumer hI!' 
florv bears a recognizable an:d ~falrly ~ to tell us about brand oul.of·stock, 
diflnlte reintionlhip to the adve"rtLalng . whJch brlngl us to the matter of pot'k· 
Inveltment per brand, at leu~ In sO ale lize . Importance In Mn. Consum
f"" as the major advertised bral)ds are. . er'a supermarket .hoppln, pattern. 
concerned. .. t . Here alaln we Glked the .upermarket 

For example dentifrice stands at shopper what .he did when the pllt'k. 
the head of th; 11.t, with 67 per cent . aie Iba of the brand 'he wanted \ \' 35 

of the roMumera lnalstinl on the de- not available In the ItOre.' 
aired brand even t? the extent of re-- ., Elahteen per cent refule to at't'~pt 
fwlnl to buy when It II not available '" .lIb" a .ub.tltute Ilze or a sub.til ll t~ 
in the store. Dentifrlco a~o atanda ai brand when tho particular size of the 
the head of the 1I.t from the stand- brand they want II unovallable in th~ 
point of odvertlJlnl expenditure per ltore .increasel to 2li per cent where 
brand. SImilarly. veletable and tomato older .hoppen are concerned, as com· 
JUtcr •• rcady·tq-eat cereals, crackers, pared with 18 per cent In the 25.to.50 
and toilet tluue are 11th, 12Ui. 13th,· yl!ars ale irouP, and 14 per ccnt 

land 14th, re,pec::tlvely, from 'the atiud- among' thole 2ti yean or Jeu. 
point at consumer lMiatence on c!e- ' AI WQl true In the cue of brand un· 

h ired bnnd, and I3lh, 11th, 14th,.and .yallabUlty, a1q unavailability can olso 
112th, rapectlvely, on the ba!'La of . ~jon lou of bu.iness to both manufac
brand odvertbina: expenditure. For ~I'.he ·'biter and ~retalltr althoulh at levels 
statistically 'inclined, the' coefficient of '~Perhapa .ome liO per cent Jeu. Pretty 

· the correlation IJ plua' O.70, which pull much of the lame 'cornmfmll apply" 
It in the ranle ofbdeftnlte correlation In the case of brand unavailability. A 
but little predlct)ye1,value.~ . '- manufacturer', 100t sales due to nOJ 

"t 'We ilao !l&vet" .... recoanlzable and havinl , the lize a wanted. bran 
fairly d.flnIle fe1aUonshlp between available by ~Ies arb-
the ILrenJ'lh of ,the ' consumer'. indst- . on •• '"' m,"ch 
ence In lettln.. the partlculu brand 
she wanl¥ within. alven c.telorjr ,~d . 11 .~I#. oul.olr .• \'!CI! 

----_. 

petition. A COn'I loat .alel due to .lze 
out-of.stock on a wanted brand cannot 
be made up by businCISI comlnl from 
.Ite out-of·stock In other slores U Ilze 
out-of·ltock in that atore 11 hlaher than 
In competinl outlell. 

The analogy betwen brand and size 
unavailability contlnuel when we an· 
.Iyze the consumel'l' reactions by prod· 
uct c1usifleation. Where Instant coffee 
iJ concerned, 27 per cent or the eon
lumen refused to purchase .lIb., a 
lubstitute .Ize or brand: the correspond· 
Inl figure for toilet lOap ia 12 per cent. 
Here'. the complete lilt of those who 
said they refused to buy either a lub. 
Itltute .!ze or brand: 

Instant Coffee ...................... .. 27" 
Floor Wax ........................... 27 
Veletable and Tomato 

JuJoeo .................................. 21 
Canned Tuna . . ................... 21 
Salad and Cookinl au . .... 20 
Canned Beana ...................... 17 
Dentifrice ............................ .. 18 
Delerlenll .............................. lli 
Ready.to.Eat Cereall ..... ... 15 
Crock .................................. .12 
ToUet Soap ............................ 12 

We asked the consumer what lhe did 
when the color of the brand wanted 
wu not available in the .tore. 8lxty. 
nine per cent buy another color in the 
nme brand; 20 per cent buy another 
bnnd; and 11 per cent don" buy, 

To lummarlze-the maximum po_ 
tenUal 1011 of bualneu to a maDuJIc. 
turn- durtna: the time of an out--of
.lock condition in a liven ilore: brand 
out-of'ltock~B per cent: IIze out-of
.lock-30 pcr cent; color out-of •• toc~ 
20 per cenL . 

WhUe It can be arlued that tho 
manufacturer a1ao JOICJ buslneu whl!Jl 
the consumer refuses to take a Iu)). 
.mute and hence doean't buy at aU, 
we BIIume that the consumer wlW 
ultimately let her favorite brand Dr 
11ze on another .hoppi", trip or In 
another llore. 

Here" a IUlnJRIl')' of the maximum 
POtential bUlineu a lion alanda to 
lose durinl the period that out--of
llock ezisll: brand ot(to()f-ltock-42 
per centj a1&e out-ot·ltock IB per tentj 
oolor oUl-of·atock-Il per cenL , 

Icope of ProW.m 

We ~ally Ihouldn" leave lh.1s Im
POrtant queatlon of ' the consumer's 
'bUlly to ,et the brand abe wanll, 
however, unW we place some dlmen· 
liona on the out·of'llock problem It· 
selt JUit bow prevalent IJ It .. anyway' 
In order to answer thls question we 
.~ NIe1aen Food Index recorda 

OQ IS dUrerent product claulftcatlona. 

On the averall! we found a brand 
out·ot·stoek of four per cent and a 
package size or type out-of·.tock of 
ellht per cent. These filUrel repre· 
aent eBler where the store Is compl.I •• 
1, out or stock; If we were to loelude 
those IllItances where the supermarket 
haa the brand In the store but not 
on tho aheU where the customer can 
get at It, out·of·stock Increases to 
seven per cent and 14 per cent for 
brand size, respectively-rather size. 
able fla:ures. 

Our detailed analYses show that 
brand out-of-stock Is characterlltlcally 
higher In .ome product clolICI than 
In others; however. there Is lItUe or 
no variation by areas of the country 
and, contrary to public opinion, out. 
of·stock IJ not materially hllher on 
the Jmportant Thursday and Friday 
.hopplng days than It is on Tuesday 
and Wednesday. By Saturdoy noon It 
may averale a point or two hlgher
a condillon which lenerally l .. ta 
throUlh Monday - but Ihis doel not 
represent much of an Increase and 
most of the shopplni has been done 
by that time anyway. 

We do have one clue to thl~ situa
tion, and It may tum out to be a 
mOlt important one. We observed that 
super .. Independent StOfCs tended to 

. have '~ l~rger brand and lite out-of. 
slock J than chains and, on cheeklna 
Into .thls further, we found ' that this 
1arlety. traced 10 the more frequent 
orden placed by a chain. Even wllhln 
the thaln classification, chaiN which 
ordered a brand with ,rea.~r fr .. 'quen
cy .. enerally had the loweat out·of
stock. 

Good Job ating DoM 

So..: much, then, for the ··out.of.stoek 
situation and for what the consumer 
tells us about the extent she Is oble 
to ex1erc:lae her democratic freedom of 
chok:e In aelectl.na the brand'S and 
.tzei · .he wants. But how ,\)out the 
equally important question (II whether 
the right candidaln are OF). the bollot 
In the fintt Whot kind of a Job docs 
ahe bellevo the iracery manufacturer 
is dolpa In fumllhing her with what 
.he Wbll' 

Better than 90 out of eVf!ry 100 
ahoppen aold that lhe beIlcvtd the 

sugge.lIons classified 8S follows: seven 
per cent on slle; six per ct!nt on pack. 
ale; four per cent on price; four per 
cent on label; three per cent on qual. 
Ity; two per cent on variety; and one 
PCI' cent on product. 

Somr. of the polnta brOUGht up were 
quite Interesting. For ('xample, the 
largest respon.e on the size question 
was In respect to furnishing a small 
packoge Rlze; another was In eonnec. 
tlon with shaping packages for euier 
storage In the kitchen. On the subject 
of packa~e. by far the largest response 
centered oround making the product 
casler 10 open; on price, It was heavlly 
weighted with requests for "lower 
prices" a~ you might readily JmagJne, 
,,!though It should be observed that in 
total this was only mentioned by four 
per cent of the re.pondents. 

On the Interesting question oClabela, 
here aloin only four per cent of the 
~hoppen brought thLa up, with malt 
or the sUllCltlons deaUnl with .uch 
molten as mokJnl the label euler to 
rend. placing the ounce content in a 
standard and easy to read location, 
tluttlng the number of servlnis on the 
po.cka,lt, etc. 

Qur,lJty 8ulgestions-made by three 
per l..'Cnt of the shoppen-Iargely had 
ttl dlJ with aeeluc to It that the product 
pcrf,nmed according to advertlsInI 
clnlm •. Of considerable Interest to me 
wn~ the foct that only 13 out of 1,173 
shuppen - about one per cent -sug
gested that the quality be Improved. 
Perhnp, one reoson for thls Is the 
availability, In the average luper. 
mnrket, of any quality of product that 
the conaumcr choosel to pay for. In 
other words-"You puts your money 
down and you tak<:s your choice." 

All In all, I would say that the 
CURsumer has .poken qultc favorably 
Indeed aboul you, about your product 
and aboul )'our .ystem oC distribution. 
This La not surprising In view of the 
fact that seven out of every len pur· 
chnses of pockaged food and house· 
hold products co~dlnue to be on major 
odvt' rt1at.~ brar.ds. In other words, the 
Consumer Sp~aks Just as she Votes
tor you-and by overwhelming plur· 
alltlesl 

manufacturer woa doinl a lJ(od (liD 
per cent) or nc:elleDl: (33 pel' C' l!!nt) Quick LC!ok 

.J~b in ... upplylng her needs. Or .. ~y ~ne _ , One.filth second Is au the time the 
out of 100 felt that a poor In'u was p.v.,ra~e supennarket Ihopper hall to 
beln, done, while leven per cent laid sec a prodj.lct and decide to buy, S8YI 
fair. ." Frank ·Armour, Jr., president of H. J. 

We went even further. We aaked ' Helm: Co. Marketlnc research p.mple 
each Ihopper to let UI have her iUI' . report, he 12.YI, that the shopper 
lesUona for any improvemenll . Ihe .# passel :UO Ilema per " mlnute and, 
would like to have us pus on to the compared. with • few )leon ago, Is 
manufacturer. Out of a total of 1,173 betler Infomlcd, spends more money • 
penonal interviews we received 329 demtlud. more for that money. 
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WHERE TOP 
PERFORMANCE 

COUNTS 
YOU CAN COUNT ON COMMANDER·LARABEE! 

The hunling ~eason on dUl'um wheal nev,'1' do~es 1'01' C"lllmand
el' Larabee, Fl'om dawn to dll~k. Comm;lIl(lel"~ team .. f dlll'lIm 
dead-eyes are out wOl'ldng I Ill' fields ill sea rch "f I h,' finesl 
~I'ains nVili In hie. Thousnnds •• f~; I mples ilre sent to ('r ,rnrnancier 
labs 1'01' testing alld blending' , ,, assur l' Villi th:lI IIlllv Ih,' 
best gmins availabl" ever reach ""mmallrl~r'" milli, .;.! st;l'l'ial . 
ists. And ev,' n afl"1' the hin , ;mits ha\"! ' he ell hagg·ed. 
the hllnt continues. So, nexl tim , YOll ",ant Il'11ph \ winning 
macaroni results ... why not draw a I','ad " 11 Com· 
mander Larabee fol' durum prodlll IS ~' Oll ,';\n I " lInl Oil'.' 

ADM 
COMMAI'; :; tA LAMAn r I aURUM OlPAIUMEJIII 
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International Sal •• Up, 
Prolih Dawn 

International MUlln. Company has 
nnn('lunct!d proftta of $3,862.'185 for \h e 
ftscal year ended AugUit 31, 1962, 
down from the previous yeat. prallts 
of $5,542,219, 

The figurel were relclL..ced at Inter· 
nation'. stockholders' meeting. Stock
holders were told that salea volume 
during the year reached a record all· 
time hlSh. Pronts were equivalent to 
$8.31 per ahare of common stock. com
pared with $0.41 the previoUi )'car. 
Total uaetl at the cnd of the fiscal 
year were $130,089,891. 

durin, the ten yean the program hu 
been in operation, benefltJ totallo, 
$1.33B,124 have been paid or are in 
proceu of payment to tonner particl. 
paoli who have ~tlred. or left the 
company, or to their beneftclarlu in 
the cue ot deaths. 

Total profit liharlog fundll now in 
trwt to provide future benefttJ to 
employeea amount to $0,371,000, In
cludln, employee eontributloPl and 
Investment earnings. The amount In
eludea $387,000 contributed by the 
company thla year. 

International now employee. 4,713 
people. 

In a letter pretadn. the annual re· General Mills Coun.el 
port. Charles Ritz, chalnnan. and 
Atherton Bean. president. noted that John F. Finn has been named Vice 
the carnm" t1eure for the year WDI President, Secretary, and General 
adversely lnftuenced by about $450,000 Counsel ot General Milts by action of 
due to change. In United States- the Board of Dlrecton, Gen. E. W. 
Canadian and United Slates-Venezuel- Rawling., President, hu announeed. 
an currency exchange rate. between In hlt new position. Finn aucceeds 
August 31, 1981 and AUIU1t 31, 1962. Edward K. Thode, who died. October 

They alao cited extremely compeU. 20. 
live aellln' conditions in aU dlvlslona Finn baa aerved with the General 
of the company, particularly In the Mills t;e,a) Department .loce 1946. 
firm', United States bakery Rour Enterla, the company as an attorney 
buainesa. In eeneral law, he was named M-

share, a year earlier. In fiseal 1962, the 
company earned $3,70B,051 or $2,70 a 
shared salea of $245,886,523, 

NJ)w facUltiel expeeted to add to 
eamings include a research center In 
Bloomlnlf.on, Minnesota; the Peoria. 
Illloou chemlc,l center; a lOybean 
proccSlinl pl.nt at Fredonia, Kant .. , 
and a Ifnin exPOrt elevator at Deatre· 
han, Louiliana due tor completion In 
February. 

Mpt.rlou. Inquiry 
In answer to a Queltlon trom a stock· 

holder, Rodger Nordbye, vice president 
and genera) counsel, said the company 
II "as much In the dark u you are" 
about the impllcatlons of a Federal 
,rand Jury investlgaUon of the mUUng 
Industry. A-D·M It one of ICven Min· 
nesota eompnnle. that received. .ub· 
poenu lor records ol ita floUt bUlmeu 
from a ,rand Jury in Buffalo, New 
York. The company hu not been told 
if the invc.tI.atlon iI realonal or na· 
Honal in scope, he added. 

Reportin, on research developmenl.l, 
Dr. James C. Konen, vIce preJiden~ 
technIcal OperatiON, .ald the company 
hal a dried eu replacement made from 
lOybean flour "well alORl" in the lab· 
oratory, and that 1t w1ll have fatty el· 
ten tor coameUc w e in comme~1al pro· 
ductlon lOOn. 

However, manutacturin, and , cllLna .!stant Seerelary-Aalatant Treuurer 
expcnte. were well conlroUed in all flvo yean later. He became A1alltant 
dlvlalolll during the year, and labor General Counsel in February, l8SS, 
relatiolll were generally good. and aloee November. ID6I, hu been 

Durlo, the year International .\art.. the Dlrector of the Le,al Department. Restauranteun Meet at 
cd colllltucUon on new fonnul. feed. A Mlnneapol1J naUve, Finn attended Sa GI I PI t 
plants at Danville, Wlnoil, and Valen. local public schoolJ and received hID n 0'1 0 an 
cia, Venezuela, and __ veral bulld.ln&t law . degree from the: Univenlty of Appnaimately i50 members of the 
were ""dedlt the Ann', research tum MlnDMola In 1938. He tpent the en. Central PennJ)'lvanla Restaurant AuD· 
at CourtlM "I4lnneiOta. • , .. sulna five yean with ' a Mlnne.poU. ciatlon~ met in mld·November at the 

In Canada, a number of groc\8ry law Arm, the next two with the Fed.. new plant of San Glorll Macaroni, Inc. 
productJ were developed during the era! Office of PrIce AdinlnlttraUon. In in Lebaaoa. 
year for. the cOnsumer market. a ' ) wo-year period with the United Donald Fake, pre:aldent. conducted 

~ N~Cod'l(Couroa Statet Navy, he attained the nnk of the meeUn,. Robert C. GuerrW, vice 
r " .,1', ' 1 Lletatenant Commander. ." prelident in char,e of wes of San 

Stcekholdel'l were' told that tile A member of the Amerlc:an:~ and ~ Giorgio, wu host to the ltOup and In· 
company'li prog~:pt modem~t1~p\ . Minnesota Bar AuoelaUolll, Finn It a ' vlted the members to hear about and 
of COlt a.:eoW1tin. rnethocb WII COI1~ dlnctor of the NaUow Connec:tor 1M the plant in operation. The fUm 
tlnu~d durin, the year. In Canada. a . eontoratlon and the Clt1unJ Leaaue - ''Durum-Slandatd of QualitY' wu 
hew datt' p~Sltnc I)'flem 'flu ' de. ' of 'Klnneapolls 'and HeimeplnCo9nty . shown. Groups ·were conducted on a 
veloJk;d at Ule company', Mon~ ~ ha\;m, prevJowly acrved th,": ~ tour of ~!' plant and a IOClal hour 
omce, It went , lnto .operaUon Seple:pl .. u ;presldent. He It currently pialdent.:' followed. 'Ii>-. 
bet 1 • • A new elec:lronIc high.speed of ,\he. J4innesota Chipter of the At. -----
computer waa Ins&alled in Ml.nneapolla ,. thrill. and , :Rbeumafl~~·rOundation. W II·C 0"- d 
and In Venezuela) •• y.lem ulllWna u..r.U u .... t p~Jjnll! Un!: , a hart ... r. 
punch, : c~ equipment went l lnto venlb' ol! i4lnn~ta ~w "A1Umnl M- The. bl, 44 by 32 inch classroom 
operation on Geplember 1. • i ', sotli tipn/"He '1I1 a1Jo .:m~~' bU of the chart on "Durum Macanmt l'oodJ 

In the l'hUlppl:ties a ~ ncw mUl · ~.'· MtnDc!9poiJ, " ~er ~. " . • , From Fann to Tab1e" waa offered by 
Hondacun, on tho Island of Lumn.;""· ~" '# ." ~ ...... ~·m ...... ~>tpn. the : $kJ.nnei !Macaroni Company of 
went Into operation In July, 1K!1UDI ' ... D' M' " ___ ~ . ~ .. ~. (~' •. I ,~, tO teachers reudin, the Novem· 
Inlcrnatlonal', ~our ' brajldr undlt:~U~. "'~ .. c!,pecll .. e}) _ Ie ~ .-~tter'DJcember laue of What', New In 
rt'R5e: In DddJUon, Intema'lonal ,ieiIi· ArChtr:\:Q6IeJ:o,i Mt1~" Canpany,' Home :<:, Ec:onomlc:t. They lUUested 
tabu resident ~nonnel in Ule Pb4Jj. e'9lina. " ~,.~.p"t1nue their us1na me colorful' \eaChlaa: aid to Ihow 
pinel who furnish technical sale'li ulPf"Dal , VfD1 ~thO baJ,nce of .tudenls the many thInp they lhouJd 
producUon adv~ce to the mill'. OWl tl'tJ! flsc:&1 )'w en ' une SO, John H. know about macaroni producta: boW 
and ' wheat is ' also' IUppUed for ; ' Danielt, : preaJdenli told the annual to Ie"e, nutritive value, IMpel and 
mill. " ~' " , .~ vii"fc. m~lni. ' ,",.:" ' IV "'::' " JdndJ, i"ow they ant made, and whY 

In commenUng on the firm', Pt'oQL Lrnln, rose to ~l,OOO,329 or 61 cents amber durum 11 the ftneat wheat tor 
sh~1 UI~ent prograln . too:.~~" a .h~re,1n Jhe flrI~ quarter ended Sep- maklni them. Ofter wu llmlt£d to 
ployee., t¥ report pointed out that tember 30, [rom $8 18,10'1 or &1 cent. a .t4tea SklIlMr otlearom illOlcL 
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Impro,;in~' ft'anu!~,c!~,r.~~~i~trib~~or Relations 
. by A .... rall ' ..... n;;rinClpol.cMcKI~ i. CO. p.nv,. hic. ,', ..• , 

n. " , 1."-,. 'a ~ .... ,. .... ...., ..... ,,:.I Y G' 
.;. 

, "t. 1 ., • • • ., et' ... ·G.M .... :Ann"o' MHtlnl 
'. \.' ''Y'' ' .., ... ' 

R ECENTL Y we lave our report en
~ ~Ued "Opportunities to Improve 

Chatn"!f Manufacturer RelatlOIll" to 
thoJeJ;uembled al. the NaUonal AuQ<. 
cl.U~p of Food Chalul Convention in 
Denver. 

'l'hk~reaentaUon was the culmina
tion 'or •• tudy which we belan lut 

MIY" '?h I' 

Somf~Uon on report la alreDdy 
UDderwat: Your OMA marketina 

·comml,. w1U apend a whole d. y to 
d1acuIa)irhat can be done. ThIs viW 
be followed by • Joint meetinJ with an 
NAFC.l IIOUP. 

Up) o now, bulc prrolem In rete; 
00111' hu been the overwhelmlnl pre
occupaUon-on both alO:e.-wlth ..... ' 
d8cs. l ~ttlnl. out ftres by IOlvlq 
lndlvidual luuet or lrrJw,\ta, Without 
rela.rd~ for other related Jb,"fIblema 1or 
without! reaard for root caUIH\,\ _ 

w~.~~~~ experienct!:l;..thlt ~ Despite thll Iwareneu aUf dudy In· 

ceptuaUze how they make money. 
Identlfyln~ where your actlonl 
can help him Improve proftta; or 

-. are likely to ralle hla cosla, 
2. Auellment of top customers' ft· 

nanclal re.ults (contlnulna), 
. Breakln, down their publlahcd 

P & L'a and reaulta. 
Watchlna for .11I118c8Ot trendJ In 
. pecl8c CUltomen. 

3. Chalna' P & L'. on your product 
cate,orie. (dynamic). 
Oeveloplna a break-even to see 
how hla COlta behave on your 
cateaorle.; and what you and he 
ml,ht dl) to Improve both youn 
and hla (lOme aood ideas) 

~. Temporary exchanae of people 
with dlalributon. 
More ch.lns welcome this. Il is 
an excellent opportunity for your 
key people on way up. 

5. tntluence content of food dislrlbu· 
tlon coune.-can ,et help In cdu· 
eatlna your people. 

6. Study eftect of your proarams on 
cuatomen. 

pro,m.' Wfti o~~bln you can ! cUeatel that very few people _ on 
-tree on ,~c:b . tal probl~ . eUber aJde-adequately conilder the 
mUJl~ ~ 8Oive&:-or I w leb bulc ob- otJiltJ'.,JeUow'. economlCl in develop. 
JecUVCI mUit be lOu,ht. 10 that lutin, in, p»»~ or Ales propo.ltlon&. 
and conatant Improvement can be Elpe:tlally true at key cOntact and I Wnk you wilt atree that these 
ach1eved. • pl~' levell (e.,., your aaleamen- actlvltle. " 'ould contribute .lpUftcant-

Recommend.allona concerned with procbaOt mana,etI; chain buyen - Iy to etrect1ve results related. to this 
.J*IAc fwMf~ ,IDlaIa that will make ma"ChAndillD, manaaera), '1'h1a Ia. oP.[lOrtunlty-CUf"e you have lOme ad· 
aomethin, J.'Ipen (thll year, next) .., ne.oa. why 10 malIy procrama diUonal ide .. once these are done 
when they afe '~ on. are ttecl.~ down or ineffectively Opportunity 2: ImproYIDg FlDucW 

Our • Prete~~U~ at Denver ~n· exec:u 'f E .. luailou of NnchudIaIDg Pro· 
talned. flve mljor recommend. tiona. For ex.mple, I wonder how many QRmI 

FJn\ b 'to dt!~lop a better appre· food man~u!1!rI have ., thou,ht Here we arc talkin, about how 
clatlon of how tho ' other 'fellow aener- throu,h how your. cc-.tomera' eco- chalnl \lit flnanclal data to make de· 
atea hll pronts. nat ii, how he make. nomlca can be traNlated. 11)10 action elaloDi on: 
money. ~~: '.. in your worklna relaUons~ wttb theni,) WhIch producb . hould we handle 

Since moet of you arelmanufacturen Appeab: and .pec:1flc: propositions, ~and which .hould be dropped' How 
I wUl put most 'at" my. emphaaJa on , · Red.uclna key COIla (I,e., handlin, • ihou1cl we allocate our lhelf .pact.!! 
the valu, and methods of leaminI ' and ~onnant lile1vc:s), Which "prqmotlona ahould we. accept? 
more about how your dbitribulor· \ Imllf'Ovln, profltable volu~e (.helt What .holfid be role of private label 
t:Ultomeri make mone>;. or dbplay), ' (All or Ui_~b.vIOUIlY affect rein· 

I am .ure we can re.dUy aliree that ¥ Know whether in fact. actlODI or Uona). · ---. ·'_t ,...~ 
knowln, and actina on your cualomer. yeur marketlnl·'~d .. lea d~i.l:tlneala What we found \ YardaUeu used 
economics hu many .ilinll\cant ~ and talco these ~eRtli:U. lnto ,· i ccount. Ylry,all over the lo~ven within any 
obvloUi advanta,fIS. Many people t;e. ' If ,;ve a,~, th1a tinderatandln, 11 ODe chaln-Oro .. mlt&1n pereentagc; 
lien the backbone of General Moton' Importaii~d.tthat it. 4oem't exlat to G,rou ~~'ln dOlllni' ITumover, etc. 
• uece .. b : Their atron" healthy d.aler nearly .. dI9riiI it Ibould, then what Pretent methodJ lq~ mod chains 
oraanlzatlon. Their knowledae and can be done' , j 1 plate far itoo much ~\Jante on mcr· 
activo Involvement In dealers" fl:O . 'Here 'are lOme IUlie.Uom: · c:baD'dlalna 1ft. or b~llant intuition, 
nomlCl Citron, . dealcrII). DlI~torl' ! ',I , ·R.eUona for th1a: Tim\:--RI'9IUf'e; Pn!J. 
acUons (or fauppllus) are ·stronlly :' n. Cuatozn.w'.4 ent methods are not "ii~roftood or 
ftuenced hr. how he make. money In reUatife u theyl ahould Wi pie .till 
any busln",. .. 1javen't leamed to l UIO ' e present 
, Most people with any. ec:onOfnJc COOlL , • r' 
background at all are, or coU1Y.~'~ , I, cconom· As a result, bound to be t06J'maP1). , 
that cU~trlbutor and manufact1irer .. eco- , 0' ' unprofttable declalonl ' ud c:onfuIlon~ 
nomlca durer widely and In mantl.la· amon, manufacturer.·'(who to pre--, 
nlflcant ,,way.. . t ..... {~ _pare p~poaab \Iuol ~''''l 
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Prorreu1ve chain leaden recognize 
thla .hortcomlna and have aUached 
hlih priority to .olvln, It; mdny 

COUrR, .tIll doln, veT Y ' Ittle 
WhUe· OPpclftunlty 1 ;rob· ..... 

ably stronaer ImpUcations to you 

that type of cost-lll5lead of I tart. 
Ing at the production line and 
working through each .Iep In the 
procell until you aet to the check· ouL 
On promotion t~ndency to , .. aet ... 
bOiled down in coupon nbe or 
handllna-lrutcad of worklnlt to. 
gether to Improve the effectlvc. 
nell of promoti,mal pro,rams. 

toda,'. groc~ry bu.lnt!"II: Fewest 
possible layeni Specl8c Nllomer 
sales planl (baaed on unique pol!. 
cies or your key cuatomcn), 

2. Improve your communications: 
v .. Faster decil ionai Follow up on 

customer complolntt,~ .... {at manufacturerl} thl. opportunity 
hal somewhat more . Ianlftcance to 
chains. However, on manufacturer'. 
.Ide, we frankly believe mCJIJ of you 
can do laUch more than you have 
done to help 101ve thlll problem, (Both 
will ,aln.) 

Now, what can you do to bring this 
about! Here arc our proposats: 

2-lmpzoYe Cualomen' Financial 
EnIuanoDl. 

PropoMd. action prograznl 
I . Develop improved approaches (to 

tlnanclal ~"'aluatlon) that can be 
broadly applied. 
In effect, we arc auggestln, that 
you may very well want to con
,Ider a Joint project to help the 
chalDi Improve the tlnanclal eval· 
uatlon technlquel, Rell.!lon.: 

Better f.ctual evaluation of 
your proposal. and private label 
Ihould mean better declalons 
(both .Ides benctlt); 
Whatever the facll are, you are 
better or: knowln. them and 
copin, with them (rather than 
relyln, on buyen' vagarIes of 
Jud,ment): 
Improve your ability to carry 
on effective neaotiations (If you 
talk .. me flnanclal language); 
ChaiN will eventually do thl.; 
considerable advanta,e to beln, 
part ot the proceu. 

When these approaches are de. 
ve·loped. you muat alao see that 
not only chalnl' people, but your 
own .alea force underatand them. 

2, Stud Ie. of truo profttability on 
your product Calegorl .. 1 00 be. 
yond arou maraln dollars: 
how to boIh h.la 
and 

Worldag Togethel' 
Produ.ct1Y8rl, on 

Minhud1lalog" 'rpportunl• 

h~.d7~~::~J:~~:' _bqUt here are ~ PJooucta; Pro-
and rel.ted 

bl, probt"; m 
with detal~ 

to ,et at !unddl! 
methods or .y.tems. 

;";::i~u.t1on. too much of the 
at cuIUn, this or 

Or on new products constallt 
argument over number of item. 
and .izes, with/Jut much agw ... 
ment or knowledl:e about contrl. 
butlon of these products 10 proftll 
on both Ilde •. 

Thu. we believe that you can't ex
pect to make much proare" on the 
delalb, until you do more about 1m. 
proving the total process of promotion, 
product launching, and dlatrlbutlon. 

Consequently, we have three recom
mendation. here: 

3, UPRlaie your pen onnel: HIRher 
calill" recruits: ROlntlon: More 
aUentltol1 to training, ~ 

Opportunity 5: CommunlcaUnq 
"Top.IO. Top," This means communi
ratln, your companies' viewpoints and 
pollcle. te other fellow'. top manage· 
ment. 

It is difficult to .ee how you con 
run an effective bUilneu in hKlay'. 
cnvlronment without thl. type of con
tract. Yct we found many, m. ny cases 
IJr manuCocturen or chains In which 
top people never see other. (except at 
conventions). There II much more In
lere.t than action (3 •• months). There 
Is .trlkin, corTelation between activity 

3-1mproring Dar·To.Da,. of top and hl,h regard by other aide. 
Mtrcbandlalng Conlaeu Where thls Ia not the case--opposlte 

Wllh Cu.domwa is true. 
I . A check llit on new products: ConclUllon Is Ine. capable: It Is 1m. 

Demonstrated consumer odvan- port8)lt to do ; PayoR can be vcry 
ta,e. for each new product, . Ile, {WQrlh..fb~ (bascd on ·experlence). 
or navor; ~ r Pro~ "P'~Dl'11I -cullom.r 
Adequate market te.ts that can conlact ~ ) ... 
be projected; ',.. , PropGHd aCIIOii programs, 
Speclftc trade aoats (plu. can- I . Set hlah priority (allot time); 
.umer aoats); 2. Make thouihtful .electlon of 
Programa designed to achieve cuatomerl and executlvel; 
these .oal.; ,, 3, Develop Ipeciftc Bgenda for each 
Factual, believable presentations contact (In advanC"' ; 
(euatomer-orlented); ( 4, See that follow,up!1.;\lon Is taken 
Quick review of resulf.a...-and re~ and conftnned to "M6." 
vlalon where InlUal"! proaram. 
don't work. I 
(These check poinla. are nothina 
more than eommon '.ense-yet our 
.tudy clelli-iy 'indlcates that many 

,' \ manutacturen do considerable 
dlJDaae to this check lat __ on 
nearly every new product they 
launch). 

2. Project to improve plannlna and 
evaluaUon of promotJons: 
Trace .elected. promotion. in . e· 
lected markets; 
See what Is planned Gnd what 
adu.u, huppens; 
We are convinced that mOlt of 
you would be amazed at how 
much ml.lntonnBtioD, mllunder • 
.tandlng, and wllte ,OCI on. 

3. Olatrlb"utlon cost· reduction proJ-
ed: 'l ~ 

Trtice from plant throuah cu. 10m· 
c1'& "checkout": 
Tighten up ·oji. each phlle. (No 
eu.". ' route heM) . 

'-9rg~. , For: SeUer RelatioQl 
Propol~4 action prograau 
1. !'-ake sure your,.f:llle. organluUon 

I •• et up 10· .ell ~ffectlvely In 

A Quick lumma..,1 The potential 
payoff Ia .ubstantlal. Mcolluring It is 
arbitrary but can mean Iiterully mil· 
lions In added profits (In distribution 
efficlencle., to I&y nothing of promo. 
tlon and new product launching). 
The time I. rlaht-major chance In 
attitudlJ' on both .Idcs. 

.- Chains can no longer rely for growth 
to nearly' .the delree they have in past 
on new .tore., ra bin, prices fover 
cap~clty), and mer,ers. 

By .ame token, manufacturers can 
no lon,er rely for growth to extent 
they have on new products, ralslng 
margins, mergcrll (to Improve profits). 

This means both must get more out 
or exlltln, products or .Iores-Im
proving the yield. 

We are convinced-baaed on study
thot tbere Ia no 'UI'Ir way to .gel beUer 
yield (,and increase your protlt!, than 
to act on the. c rttornmendotlons. 

Sage Saying 
Would you touch a neUle without 

being .tunK by It; take hold of it .tout. 
Iy, Do the 80me to other "nnoyancel, 
and hardly will anythina annoy JOU. 
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A' now conc.pt of .xtrud.r con.trucllon utilizing 

.teel from •• , .lIminote. those hard·I ... I.an area •• For the flrsl 

lime a compl.t.ly .a'nltary .xtruder •• , for .a.l.r malntenanc • •• • Increased 
producllon .. . . hlgh.sl quality. Be .ur. la check on Ihe.o offlclont .pace •• avlng machines . . \ 

MODIL • . us _ 1500 Povttd Lon, Gooch Contlnuou. Spreael., 

• 
POSITIVE SCRIEW PORCE ImD. ' Vel qua Illy and 
Incr.a.e. production. of long good., .~ort good. and .hm forming oxlrude". 

3 STICK 11100 POUND LONG GOODS S"i¥IIAIDE:R 
incroa ••• producllon while occ~pylnl Ihe .am •• pace 01 a 2 .Ilck 1000 .preader. 

~ j ,,' 

ISOO POUND ,EXTRUDERS ANd~ ~:=~~~I:~~~:!r~~~: 
now In operation In a number of .rpf.caronl.n~l. plant., :c .pace 
Ihan 1000 IIno.. . 

( ' . 

"t.,NUGUS EXTRUDERS 
" .- -" .... .. y-- .." V' 

V "\L ~ .~ d' .. ... IIE--------- by A~Uittii) 

SHORT CUT MAIIARONI EXTRUDERS 

Mod.IBSCP ........ .. 
Mad.IOSCP .. .. ........ . 
Mad.ISACP .......... .. . 
Mad.ILACP .. .. ...... .. .. 

1500 pound. capaclly per hour 
1 ()()IJ pound. capacitY p.r hour 
600 pound. capacity per hour 
300 pound. capacity per hour 

LOIIG MACARONI SPREADER EXTRUDERS 

Mad.1 BAFS .. .. ...... .. .. .. .. 1 SOO pound. capacitY p.r hour 
Mad.IOAFS.. .. ..... .... 1000 pound. capacity per haur 
MOd.1 SAFS .. .... .. .... .. . .. . ~ pound. capacl~ p.r hour 

I 1 ; .' ;f, ,.,~ J , . 
~I _"", 

COMBIIIATIOII EXTRUDERS 

Short Cut ... ...... .. ...... ... Shoot Form.r 
Short Cut .• I~: ............ .. Spr.ader 
Three Wa~ Combination 

r-i 

A 
~..,.", ""- ' 

QUALITY •••••••• A control!,iI dough al loft o. d .. lr.d 10 .nhonce texture and 
""pMraii .. , 

PRODUCTION •. >~ ';olltlve Krew fHd withoUI any posilbllity of w.bblng make. for po.I· 
{ live Krew delivery for producllon beyond raled copacitle •• 

. '. "'" " , . . .~, ~ 

CONTROLS •• ' •• ; So flno-Io po.ltlve that pre .... rUII Indefinitely wlthou, odlu.tment •• 

SANIT~~Y ~"" ' ~ •• ' ••• Ea.y 1o clean lubulor 11 •• 1 fram .. give you tho fl"t truly .anltary 
• extruder. 

for Inrormallon ,.garding rh ••• and orh., mod. " , prlc •• , 

morerlol ' .sllng anel ol~r slrvlc •• , wril. or phonll 
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How. Ire you loin, .to) '~~~~:!:~J )'OF fulure? To tell ~ 
.bout the future, we mUst 
loree •• ten and an.IYltI ,do. We 
lurvey the put and consider 

Here is the 

semolina 
you've wanted 

.rom AMBER 

by Gene Kuhn 
Manager: preaent."I. .) 

i .. AMBER MILLING DIVISION 
.............. b.FnDco 

;:E'J::J;1~ ,., " / r ' ~J I' 
These macaroni man~r8GS'" 

turers tell ~ ii. the consistent 
Amber color, unifonn qual
ity and granulation improve lor '~~~~~:~~~!~~~~: cleaned with a ~al. 

tablecloth wa. a flUUR, .. 

Inl or I by-product bM'ame ' a '!":~~~~'l~ fllmI helped put over aeU-aervlcc 
miracle when peeled off. You could I" , merehandllln,. M. y b e stU-servIce 
,ee throulh Itl After . World , War t I. ' merchandilln, put over packl,ln, 
Jaequet Brandenber,er perfected . ~ .\ ftlml. At any rate. the two came down 
ftlm In thinner ,au,a and went down pe,oI' weOi'lo.. work ,the road to,ether at JUit the rtahl 
in hlltory u the ~'fathcr of cello.. lime. SeU.aervlce obvioUJly demands 
phane," '\' mobtureproof packqes. Tnnaparent fUm packaa:es 

In the early 1920', a search for tftnd to "'", allow the conte.ntl, an Ideal let·up for 
rayon yam pro«uu which took a Du It thla method of lenin, meat., produce. 

Pont representative to France wound ::~~~:~~~:~~~:~~~eanity and. bakelY produc1a. up with an entirely new concept In meet the In 

th1a countl')'" paeulin" A tranlpar'- dlfterent productt need.lnt :~~ •• ~='-:;~~:::::~~:~~-:,~ ent paper that you can lee tht'OUlh, protec:tloo ' and dlvene appllcaUOQI. 
It wu caUed. It Plckalln, wu bec:omlnt more and 

The " ftnt cellophane wu not mola· rcore mechanlled, but ,PJCkqiP, ma
tureproor, It was quite ~vldent that U chlae. would not hi.ndJe cellophane. 
,ub.tantlal market. tor the film were Heat .e~ cellophane wu develop
to be ,', developed, 'cellophane would ed, ~ and : lri cooperaUon With many 
have to do more than merely glamor.' machlne manutwuren current ma
Ize. The producllon of molstureproot ctuiie. wire modulecl ' and new ma
collophane and the adoption ot thla chtnea 'Wen! dellDled Iud builL More 
film by elgar and cigarette manutac- ., and more type.t ot ceUophane were , 
turen really tet the ball rollin" The made commerciaL Seml·molltureproot 

~:~y~t~i~o~:n~:~g~!r~:~~=:~: ~al{~a~:: t~~in::~ !:!,u:; 
lip., cartoonlata were quick to"mau'; ftlnu tor moilt and ,polymer 
"the paper you can 6ee throulh" the coated ft1m.a for tndta. Filma 
point of many ot their Jokel, There were truly built the paekaled 
were all klndJ of Illgs and a:lmmlclu producL .l 

that made headlines, In those daTI 
cellophane received a 'mUlion 
worth ot publicity, and 
an "oar O~!Der tor . ~. 
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Yea, the linesl of the big 
durum crop la delivered to our 
amllIated elevators. 

And only the fine.t durum quality , and cut produr.tlon 
goes into Amber Venezia No. 'costa at the IBme time. Am-
I Semolina and Imperia Du- ber's ~n time" delivery of 
fum Granular. evep,:~order helps tool 

We make Amber for dis- _:A phone call today will in-
criminating macaroni manu- .,.f';riie the delivery you want 
facturers who Pl!t "q~lf" for Amber Venezia No. 1 and 
first" and who 8I'f\ be!J:ll ni- Impt'ria Durum Granular. 
warded with ' a Iara_f' and 
larger ahare of market. ' Be sure . .. apecify Amberl 

'. 
,}" ' 
,II.' t 

. " 

, 

M ILLI NG DIVISION 
FARMERS UNION ' GRAIN TERMINAL ASSOCIATION 
Mill. at Rush City, Mlnn.~C3i.n.ral Office.: St, Paul 1. Minn. 

T.L.,,"O"'.' Mllllw.y ..... 33 

., 

27 



, 
I 
I 
i 
I 
I 

inftuence at the point oI ( .. le. It. ~u ' cia.; lubes and ',atchet bot~m .,.,.' f. ielVH admirably ... to ) convenience 
to make vllual 1I0lle_ to ahop~ over ,,~ )'e~,,~ ~t.: packQlDl. 

DuPent'. latest lurveYJ. 0f •• h~pln' f.- In thtimldd!, ~ea, one.ftfth of By IN1, ~re ;fleft IIventYI COD· 
11 the .lx~}n .0 .,riel ,.lnce · aU ceU~~el~Dv"tJn~eon~~_ veIWI.~1iM ~t.pWnber hu lnctMicd 

m.,.~ .I~<¥~ .. ~~ . tcinn Uailid" thrttplper4'ou CaD lee betrer lh&n thr'ii-fold, ..... who are todDY 
~i.,~t '$Ii'!':!~';' CJb!\chlJ4rerf,our'lfnr. thiWithu even in the depreulon yean able to devile packllel tor practh:aUy 

wlm. 'no averale helped move vut quantJtles of candy, any producL These convertef'l account 
IOU to market about three cookie., bread. bacon and tobacco out for one-third of the over 400,000,000 
week, with four out of Il.ve of retaU .tore.. 't pounch yearly volume of cellophane. 

twice a week. She takes Then came a major break..throua:h Succea · breedl compeUtion. In addl· 
shoppln, than formerly, in convertIn" when Shellmar launch. tlon to other cellophane producen, 

an Ivera,e of 2" ml..,uteJ in eel cOntinuous 1011.to.ro11 println, in new tllnUI hive conUnuIUy appeared, 
compared to 18 minute, in '1 both ,ravuro and letter prell. nolll particularly in recent yean. These 

depends on dilplaya for meal· are absolutely neeflsary for use on fi1ml , with unique properUe. have 
loatead of the old-fuhlon- au~matlc packalin' machines. By found their particular appllcaUonJ In 

written grocer;v UaL lHO the total number of convenen the pac:iu,lna of foocb and non·food 
around to tee what had t grown to 29, In thla proll'Hllv8 Item&. At the\Packa,in, Show in New 

or what can be prepared field 01 pac:kqln,. ' York lut ApriJ, one almOit felt that 

of todaY'1 .hoppen are 
meana they have 10 do 

the end of .. worklnl 1 

.tOrel arranced for 
of the shoppert 
• houaehold of 

, which means that 

~~~~:~~.~~~or packa,ed foods are their requlrementa. 
with inner pack· 
fresh uoecI 

Then, W~rld War D restrleted fUm he wu in the mldat of a population 
explo.lon of DeW packa,in, 'Uma. 

unge to food, drup, tobacco and mill· 
tal')' Plcka,ing. Supp1Jes of wood pulp The oubtandln, trend in the past 
and chemleaJ!I were ralrieted. Evm few yean hu been ,the rapid arowth 
the need to make the fUm wu qUfS'o , of the low-c:oat poJyoleftn fUms. More 
tloned by! Uncle Sam. Undaunted.. the and more, theae ftlma are beln& laUor· 
convertlna indUJtry tumed to develop.. made to fit partlcular erA! UIeJ. Pack
in, new •• hl,hly functional conattue- aalnc mach.lnel are beln, modlfled or 
tlon., ariJ leadinl converten be,an redealened to handle them. The inhere 
producin' lamlnaUona of fltmi. foUa. ent low COlt of the b .. lc rednJ makes 
waxes ' and ICrlm to proted , ioUitary these filma atron, contenders in an), 
pal'tlt and food IUPPUes, Converten packactn' mukeL 

"N\t,~:;~".:: ,m,:,:..:d:e pollon IU prolectlve ClpeI ~on, . recent developme.ntl. there 
~ IemlnaUona for use by the h81 been • trend to more and more .,; ...... ~. jl."_ . durable paculln, materiala. Packag· 

en, 
.Ignen. In there ,W8I .one--a 
who ,lued dle-cut envelopes by hand 
In the on,lnal Cf'llophane ' planL 

i -to " 
PrlnUn, • molltureproof ft1m III 

Ilmple today, but ~three d«adet _'a 
It wu a monwnentaH'problem to put 
ink on • moi.sturlproof turfaee, dry 
it rapldly, and make It ltay puL On 
the early presses, the printed tUm .... 
rewound between sandpaper rollJ. 
allowed to dry, then unwound from 
the landpaper and cut ' into sheetl for 
hand ~ wrapping. u no wrappln' i'ma. 
chine would handle thll tricky, tem
peramental material. SUly Heller of 
MUprlnt and Bert Martin of Shet1mar 
Products (now Continental Can) are 
8~nera1ly credited. with perfcctlnJ the 
difficult job or roll.to·sheeL printin, 
on moiltureproof fUm. 

An equally major problem WII ' to 
make bog. I and tube. automatically 
from a molltureproof fUm whlch 
.ilted all kitown slue. and ..,,,,,,;-q,!d 
like a temperamental 
on ba, makin, equlpmen\ 
handle .,w. Tom Dolan of 

mun (now • dIVillo.r'O:I~~~:;~~\':;~ 
way for ', ' m 
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~ , in. of heavy produce llema-fertlllzer, 
vacuum and inert ,.. packailnl, 
cook-in-Ibe-ba, convenhmce foods !... 

j have all rtqulred the ultimate In duro 
abUity. Typical of the more durable 
fUma have been Ibe polyester filma. In 
packa,inl app)icatlona the unusual 
propertiel and tremendoUi .lrenglh 
make their use 10,Ical deJplte relative· 
Iy bJlh eotL 

packaCln, with ftbnl 
lmportance arler the 

vapor trarmnl!llon 
neW' ,tandanb for no lonler enouch 

to,l'lplycluc.ij} m:::::':;=.I;wra~ .per. 
I ] Then' 

!~~~~~~~~~~~:~r Pubglt Builder 

CompeUUon baa now come to the 
point where It II no lon,er poulbte 

fUm manufacturer to be • nlm 
.~~~~a:.t"""'. alone: he must not only 

he must buDd packac<'l. 
that he mUlt be able 10 malerlata. Transparent 

poalble producUon of window car· 
tona and envelopes. ConverterJ are 
c:onCi!nttatlnc on extrualon 
and laminatiON, bull din. into the 
flDlahed !Itructuret the belt properties 
of each component, for lI'hler wel&ht. 
lower eott and more convenient pack-
irln.· • 

In the food ReId, both manutacturen 
and pack.,en are teaminl up to pro
duce pack Ole. of food that will ,lve 
,"11 sreater to the eon-

fractional 

the ead user a complete 
label., lnkl, pack· 

know-how 10 
make mod· 

to protcct 

••• klilin., ... k~'_I!~.~ . ~n'\n, In the !, !::f.t~Ih= 

--------., .~--.. ~--

• ;'1 

CLERMONT'S TWIN HEAD PRESS PRODUCES 

2,400 Ibs. of SHORTCUT per hr. 

Twin Head for TOP PRODUCTION 
with slow ~trU8ion for HIGH QUALITY 

• • ' ' I 

Large mixer and screw for UNIFORM PRODUCT 

. 'PHONE or 
WRITE 
FOI ADDITIONAl 
IIIFORMATION 

, 

MACH.INE CO., INC. 
Tel: 212 EV: 7-7540 280 Wal:about St., BrooklYII 6, N. Y. 
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- Films in Your Futurc-
tCunllllUl'd (rum p:IJ.:C :!1I1 

':rt·ah·r {'Imn lIi'm t'l'. Machine d'·\'l· l" p. 
mCIlI ~ with lu\!hcr nnd highl'r :; fl, ·,·d ~ 

milk ... Ih~ USt' , ( film ll even mul'l' , CII
llumit'lI \. Printu I.: h 'chniqul's. CIIIl 'rt· 
inJ.: Il'chniqul'~ IOd u<cs IIf l'lI l11 '111· 
liolls tlr f1lm~ :,re llt-lI1ll slcudih rn
pnl\'l!d. LoweI' ('IIS t ~. higher p:~ , . • g. 
Ing !\pccd~ lind \,e ttN pcrfol"nlUn' un 
the puckuJ,:c \\" 1,1 nil I!uin inn', ·cd 
IIl'l'l'plnlll'l' (ur 11u,.'IlC Il:'l'kuglm: T ns. 

Films clln bl' d , · ~ iJ.:lwll (ur till' , "d · 
ucl. Ir the PUll-Il l illl JIl ~ liflcs , j, Ie \\' 

film cun be l'I'I'UI .. d 10 tit the I" cisc 
lU!l'ds uf II pnl"lku ldl' p .. "duct . "1" " ('un 
build Intu II film Ihe l'xact PI" perty 
)' tJU dcs irl'. Tills h why Ih(' lul Hl. fur 
plll'kuging films I' h·ks SII twight. lIigh 
polymer tl'dllmloj.:.\ UIlt! IlIOl lI"mu
fucl urlng tl,t'hniqu, · leum up I, ~Ivl" 

uppnrtunitil"1' fur ;,llI\usl any I ~ I"! or 
tum demund.·d . N, · mnllN how , xncl· 
In~ Itlc rt'(lulrelll,llls may b. Itll" 
dlllnccll nfl' ")(cl'l)"nt that a li ll l con 
b.,. mudc t .. meet them. Om· IIt ·finite 
fuet stands " ut d"lIrly-thl'rI ' II' nil 
unl' pocku~int: fil m Ihnt nnl'\\" ·I'.'; nil 
llal'kn glng pl · , biem~ 

The wurth 011 u pllcku~ing m:,lcl'lul 
Is its "Vaiuc In Use" ur II cumhmutiun 
01 .U the fl u· turl' . Faclors IIw ! must 
bl' weighed ;,re : (II the IIl'lulil rust ul 
Ih l.' mntl.'rial (:!I its perflJrnW IICe un 
JllLckugln~ eljU plnenl, IIIl' slll ·,·d em· 
d elll'Y: (3) till' prnteclhon ulTunft'd Ihe 
prudul't. Ihe II .ndl{)nolil ~ : und (41 its 
inlluencl! un sJ. ' ·PPI!I'S li t tltt· p" lnl uf 
su le. Tltl! true \iI !ue in USl' 1I l/\'!uusl\, 
('Ullliut be dl'lennlned Imlll Ih, · puck. 
lI /.le Is used. und used, II lId UM·,I IIGoin~ 
Trends lind dl'\L'lupnu"lts :u . ull in 
IIIl' di rl!l' liun o f g reull ' vol u, in usc 
fur films . 

Thc futu re \\ :Jl Shill II s to . Iy cun · 
!inuinG climb il. thc m ll hllns pound, 
:;uld luI' )luck., :Ing. The f l.' ,re fUI 
films Is truly I, iChl! Th(! p. 'bilUIl": 
for pn l'kug inJ' and fur I ' . ;porenl 
n!lIl~ nrc bllu' :Icss. : l'rtu i: n b ij 
pal't IIf y"ur .turl' huuld pack · 
:Igl'd in tllrn~ 

--

Ideal Spansors 
Internationa: DinrJcr 

Mr. Lc. ... Ippuillu. Jlrc~id l' nl uf Ihl' 
Id(:-n l MIIt'fll tmi Cum puny. BedflJrd 
IIt 'I /.lhI S, Ohlu, wn~ hn!!1 n'n'ntly III 
uflit-crs mul ml'mbcl'll IIf Ihe CIl' \'l'llIlld 
l' hnpll'f II f Iht· F(H lli Ser\'in' t~XN'U' 

l iI'cs AS~tll'iutlon, III Iheir monlhly 
n ll'ctin~ . 

Mr. Mil-JIIII!I Synl ax, kL-~' nl'tel' for 
Ihl' c..,l'nilll: . lind Ch:li rntlln fUI' Uniled 
~iltilln" Da~' In Ih, ' III'CU, well-"llIed 
Ihe GU ' . .;hl lind spukt, un I' ll' l',oIt· IIf 
ind l..,ltl als lind ur/.lanlzolt IlS in tu· 
day'll Illenl wurld ufToit·.· Sl"IIIl'd ut 
Ihc ~l .tker·s tobl c with h: and Mrs. 
LcD I, Ilulliu we n ' Mr. hllil ~!rs. Jh ml'~ 
Ship;, " Moyur , f Muple IIl'iAhll': Mr. 
Pl'fl' " ' 11 Dinoli. AI'Ung Itl .] iDn Con~\ll; 

Mr ]'al Jppuli "'- Vlt't' PfI'l' ident. Idt·a! 
Mal .• ronl Cu. :md Mr. Frnnk Durk· 
hll ld, ·r. Prcll idt·l\ t. F.S.E.A. Amnnr-: Ihe 
11111 " f· lown r-:ul ·sls. Mrs. Oorlllh" M. 
L ,t1 ,"n, nnled I.Hld cnnmltllnt " rum 
W:.,hlnRlon. D.C. WOI present. New 
m.·rnbefll tn r .S.E.A. \\·t'rc Inl ' , ' If'l'd 
llud Initlnted h.\' till' Pn'sill 'IlL .Vlr. 
Burkholde r. 

Dinner with an Intt'rnatiunai lIIenu 
' ullll\\'cd Ihl" ('ocktnll h"ur, Among 
IllI' mllny delkul'ies served were Spun. 
l"lt Oll\'(·!! IIntl lIulion Anchll\'ics, 
lIullDn Spoght'lli and Mllt'nroni Pus· 
laslu. SlluthNIl Frll'd Chll-kl'n lind 
!'CDS Rllrnnnil. Swiss, Germnn lind 
Itullan Cl l l'e't~, Rhum nub" s lind l:tace 
n l'lnti \\' 111\ Fn'm'h ond lt a llun \\· IIlCS. 

The h ic l1 liglll IIf Ih~ c\" 'nlng \ as II 
peflmnol J-. guided t!lur uf Iht, 'dcal 
Plonl by ~!r. Jppulito, Til,· eil'cl .ml· 
I'ally ('HI ' rollcd l' uttin~ .md d! inA 
machlnl's ,\'ere III portlcu!ar 11\1 . rcst 
lu the I-: l"sls, willi lollilwed Jd· aI's 
fpmcus PI ol:loti(' uperoliun frllm ·ac· 
uum unin .dhl: of the: sem"linp I ... ur 
to Ihe lupom uf the packoGt'd prod l.ct. 
Idcp !'~ buusl thDt not a human hl,nd 
toUCltl'S Idel Mpcnroni fm m the Ii'llC 
It Il'M'ell I c Durum \\'Ilt'[J' n('lds of 
Nurth Do l-. 1;1 unlll thl' muse\1 ire 
t1pl"II.' it In . cr kJtehl'n, WII _ 1·lIrnp ~ ·· tc· 
Iy \'I.1 idutl'd by Ihl' tuur. 

Dow Offers Seamless 
Poly Bag 

Thl' DIlW Clll'l1Iit'ul CllmIJaJt~· 

annuunced tilt· o\,lIilubilitr Itf I't'alli l 
JltJlyt'lhrlcl1t, b lt ~ ~ prilllt·d In (, 
l'ulllrl' on I'ndl lOld,'. 

Duw (':llIs thl' III'\\' bag "1\IiIT . .. \I . 
becllusc (wnt nnd hU\'k Illllwl .. ('111 
imprinll'd wilh ouplklltt, 1II111Ii ·,·, 
d,'signs In per ret' l l·l'gislt'l'. 

Dupiil'u\iIJII uf dl'sign 1111 fl'lInt 
b::ll'k pont' ls hns hl'l'li )Jllssl hl" in 
pust with bm'k >1:1111\ ba).:s. bul .' . 
l'onstruc\iun lta ~ 1\111 hud Ihl.' mh 
luge III uninll'l'J'uII\l'd <I t'sir-:n 11" ' "11 
with "M il'fIJ,UlI g." 

St'omless l'UIl"II'U('\iIJn nll'u I'csull , III 

a much st I'IIl1g('1' ba~ bl'('nuse tI\t' b;., k 
seam Is (·lImil1l1led . A mul'll III I . 

e\·I'II. S!rllllgl'r li nd I1If1rl' lenl,llw,,' 1"11 
seal is ulsll 111I~si bll' with scum l. ·~ 

bOil:!, sim'c Iht, "whlt'm 1.( H'll hlJ~ 

Ihruugh tht· ndd,·d Ihit-kill'ss lit till 
h:II'k s('.,1 Is n,,1 1'1Il·lIullll·!'I·d. 

Stuck dcsi/.l lls III " Mil'rll,U:I";" \1111 
suon bt.' .,\'u ilable, Dllw sllid. 

Thl"fl' will bl" lin unu~uu l prli' lIIc 
upcharce fIll' Ihc "MiI'J'H.nll ~." IiIT", ,1 
ing III the l·umpony. 

Dow soid it ('Xpecl~ this bag In I'. 
of purtlculllr intl"resl III SUi'll 1', 00 , !I· 
till! end·uH·rs Ull pllckugers uf PI'" 
ducI'. lruu·n IlIud ~. dried fuods ~ . h 
as mncarllni, huriit-u\turul Pl'lId\ll'I ~ . '., j 

bulk dUll I""d. 
The tnanull1ctllt'I'r p"i llit'd !lut II 

niOl'IlIll I'c luilin!,l I1d\,lIl1luge in dil l 
l'lIll- des iGns lin [run I und bUl'k IW I' 
Displays cuuld be ~tllt'ked mudl 1:
whl'n IWO d ispl ny sur[al·l's. l'ullll'l' 1 011 
UIII'. pn'senled IhcmSl'h'l's. And ~I 
pel's sl'archin~ thruu,.;h slal'ks ,. ,I 
not jurnble di~phl)'~ lind "bSl'UI'I' 101 ,I 
nome~ . 

Word of the Bard 
U nll' lI will itnpmtillily . lind 1\111 

quint. look towurd Ihe "'fit·(·~ lind" 
tlon ,.f u p ilei. Ihe)' will e:lslly l'lJnl'l 
tu thcmSt·lVl's thc impussibllity or 
mnn'..; bl'ing II ~tItld put' l withllut 
being a /.loud mUIl.-Dl' n JunsulI, 

e_ptaio\ a technical painl on Gue\15 hear Mr. Synlo. 'Peak. 

.10 THE MACARONI JOURNAL 

1 
I 

I 

JANUARV, lCJ63 

By e\'ery lest, durum. semoli"o ond flour 
from North Do ltolo DUJUm ptm wilh flying 
colors . .. Ca refully conI rolled unifornlily 
bl end~ wilh the good color Ihot morks ~u· 
perior ~emoUno . And you can counl on Ihe 
depend;,ble "follow Ihru" on ~h ippln9 Ihol 
has always bet'n a POfl of OUf bU!'iness. 
Finest quality _ . flnesl service - count on 
BOTH hom Ihe Norlh Ookolo ' ~III ~ EI.
volor. 

See You at the Convention! 

" IN THE III:A"T 0" Til E: DUJlUW .IC.T" 

U' .. D .0 .... . 0 .' .... . . 
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urum In Cana a 
.~ , , 

C. w. &radel. This lndlcalcl that- the 
early pm ot the crop WaJ harve.ted 
In good condition. 

bushel •. That II, in theory, the yearly 
import of all nations defl.clent in duro 
urn wheaL If this 11 true, then there 
II enoulh durum avallable in the 
United Statel atter domesUc require· 
menls arc met to place into export 
channel. lome 315,000,000 bu.hell, or 
70 per cent of world trade thll c:rop 
year. Canada, on the other hand. 
might well supply the whole market 
were there no compeUtion. 

, ; Slr. ... ~ ""I 

C L. SIBBALD, director of the Ca· 
• teUl Durum Institute, reportJ Can· 

had. a bumper crop of 'durum In 1M2. 
The September foree .. ' from the 

Dominion Bureau of StatlltiCi shows 
the followlna : 

, 
Prariaco 
Manitoba 
SIIkatchewan 
Alberta 

Canada 

1111 
. 811,000 
l,m,OOO 

189,000 r 

, 
Bwnper Cro~ 

1"2 
'6i',OOO 

2,6'\',000 
411,000 
--"-
3,1991lOU 

,f 

I There were bumper crops In teveral 

l
countrles ' around the Mediterranean, 
and the ~, United Stales produced 

!87,ooo,ooo compared to only 19,000,000 

Good W •• th.r 

There was cONiderable concern on 
prairie farms about weather during 
the fal1. It. turned wet and stayed that 
way for a lonl period of \ lime. Since 
durum varleUes are later in maturity 
than bread wheat, thOle many fanners 
growing durum were most concerned. 
As it turned. out, mid.&'ptember saw 
a return to fair weather. No doubt 
there has been some lowering of 
a:rades due to bleachlnl of kernels as 
well as ftosl In the main however, a 
good quaUty crop wa. harvested. The 
Statistics DlvlJlon of the Saskatche. 
wan lovemment : reports: ''Wheat 
yleldl are generally hllher ' than ex· 
peeled with many farme .... · particular· 
Iy In the JOuth-eutem and ·Reglna
Weybum distrid., obtalnln. the hllh
elt yields they have ever experienced." 
And the Sa!katchewan Wheat Pool 
repo'rta Its country elevatorl oPeraton 

VieWacr. Ibu,1 Production Ibua.' 
111'1' 1112 1"1 ~ 1"2 

9.4 ·' 23.6 800,000 ' 3,800,000 ' 

7.8 19.11 12,000,000 IU,OOO,OOO 
•. 0 15.1 l,7~,OOO 6,400,000 

There I, no chance of North Ameri· 
can durum dlsappcar1nl in one ycar. 
A more realldlc vIew" that since the 
producUon of durum hu been up and 
down druticaJly over the yean, lur· 
plus.produclnl countries will not like· 
ly aacrlftce price too much. Rather, 
the lurplua wJll be UJed to cu.ahlon 
future .hort crops, mould. they occur. 
Of course, It 11 immediately evident 
that someone, probably the farmen, 
will then have to alore the crop . 

811m Rud Ipray 

...,-
7.8 19.1 1.,500,000 61,200,000 . 

Spraylnl for stem rust could be· 
come a new feature in the welt, If 
larle aeale production of P-9 antibiotic 
is economical and feutble. This neWI 
comes from Dr. W. A. Ualborl of the 
Canada Research Station, Wlnnlpel· 
In field " and IreenhoUie tests, p.g 
.pray taken Into . the plant made \I 
resistant to new infection tor leversl 
daYI. Temporary control of new raetl 
of rust while reslltant varietlel of 
wheat are beln. b~, would be the 
main use of this IPray, if teulble. 

beUeve 70 per cent of the wheat crop 
In I that Ilrovlnee will .rade either 
No. I, 2 or S Northern. 

The 1982 Canodlan crop h .. on .. 11- 'Special Repart 
mated .vera.e ~ protein I of 13.9 JI ~." 

Ibulhels a year llIo. 
cent, accordln. to the Grain Resea::ctl Albert Flesland of the Department 
Laboratory of the BOard of Graui' of Agriculture in Mlnncapoll. wrote 
CommluloneB in Winnlpee. Hlahest the followlnl .peclal riurum it-port In 
protein levels occurred lin the WelWI1l" October. 
half of the Cariadlan prairiea," where Durum wheat lupplles available In 
the crop wal lower yield In.. Hleb the United Su.tes have never in teCrl'lt 
protein fa eenerally found In low yield history been · as abundant u they nre 
crops. '" this leaton. Production la estimated at 

Il wa. apparent then that the Can· 
adian . Wheat Board had to adjUit 
prlcee of duruIR

1
" downward. From a 

,high of $3.~7 lor 1 C. W. Amber 
Durum bula in store Fort William 

'I early In 1982. the price dropped to 
$2.64 at · the end of October. Tbla W81 

t sUU 87 cents above No. 1 Northern 
! bread wheat in Canada. Quota rutrle- Export Comptlltlon 

07 million bushels on the buis of 
October 1 conditio",. Th1I year's yield 
II expected to be an aU-time rt!cvrd 
of 28.6 bushell pet acre. North Dakota, 
the principal producer of thla IpI!clal. 
bed crop, exPccts to harvelt MUS mil· 
lion bushels the most since 1928 when 
output totaled 711 mlWon bUlhclJ. 
QuaUtywlae, much of the crop fa lalls· 
factory. Wet conditiON in the nft!. 
RIver Valley area delayed plantlnl 
lut sprina. RUlt ~dld ' lltUe l dam .. e to 
the crop. However, late planted fteldl 
were not ripe when frost occurred III 

tiona had been i lmposed 10 control Export competlti6n has already 
delivery ot t durum to country '" e1e-, come from the Urulcd States, a. 
vaton. ' These were 3~0 buaheli ' 'of France purchased 772,000 bushels of 
durum, or ~ elaht bushels p...r acre, ~ew crop" ~urum. Factct with lurplwe. 

! whichever was laraer. . or other commodities, it !Cerna certain 
At the cnd of October the .1! "".re! of that the United states will try to 

I Graln Commlulonen n.ui-ed thllt ,al· mOve ex&.. duruniout of the 'country 
mosl 13,000,000 bushels had moved!> to .. quickly u Possible. :;'ublldleJ have 
market from the farms. Th1a is larler ~~p, app)Ied, and t~;; :Canadl1lA1Wheat 
than the total for all of the 1881 crop. Board wu forced tc.ladjwt their prices 

, when 10,100,000 bushels were de- downward in order \I.' stay In bUJineas. 
was a buUdlni up ,a1lo Total world trade in o." rum baa been 

E •• t"m.;.I •. ~.ton o~f ~_2...~d l!0' J ,.!.st!!!'~~ . c:o~rva~vely .~l ~O,OO~,~ 
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If Your Problem Is 
• 
• 

• 
• 

New product development; 

Ingredient testing; 
by small scale macaroni 
production; 

Quality improvement; 

Basic food research; 

The answer may be the Hoskins maca
roni pilot plant and Food Technology 
Research Laboratory - the only fully 
equipped small scale unit for produc
ing and testing macaroni available to 
you in the Unitlld States. 

HOSKINS COMPANY 
Telephone: Empire 2-1031 

P.O. Box 112 Libertyville, III. 

' " 
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WORLD PRODUCTION OF DURUM lID 1,000 buohob) 

A number ot countries that pro~uce fome durum, do not report production by 
c1a!Scl and therefore cannot be Included. In some of the countrle. listed, re
ported durum includes lome hard, bread wheat. 

Countrr 
United States 
Canada 
France 
Italy 
Srrla 
Morocco 
Tunisia 

U. S. DURUN WHEAT 

1960 
3t,HI 
15,900 
2,388 

30,977 
11,1142 
27,:174 
13.228 

1111 
18,955 
14,1500 
2,188 

01.913 
16,351 
17,674 
5,144 

IU2 
61,212 
61,200 

2,903 
60,259 
47,786 
38,'1&1 
ll,9U 

YI.ld In bUlb.I, per len Produdlon in 1.000 bulhell 
Anrag. Preliminary Anng, Pr.llmlnUf 

Btal. laU.eO 1111 IU2 IISl·IO lSI! 1M2 

Minnesota 18.1 22.0 21.0 680 618 1,298 

N. Dakota 1-1.5 11.5 3010 18,517 14.570 55,500 
2,'11a S. Dakota 11 .8 15.5 IB.O 1.695 1,829 

Montana IlS 12.0 24.0 5.MU 1,428 7,058 

California 4B.B 64.0 62.0 331 512 682 

United States H.O 12.3 28.6 24,951 18.955 8'1,152 

Special Report-
(Continued trom page 32) 

carly September, and this resulted In 
some froal.damaied wheat which hu 
appeared on the market 

Competition in the export market 1a 
expected to bl! particularly keen since 
world supplies of durum also Drc reo 
ported to be much larger than they 
were last yenr. For Instance, Canada 
expects on all-time record crop of 61.2 
million bushels from the largest acre· 
age In Its history. Canada'. recent 5· 
year average domestic requirement Is 
about 2.3 million bushels, so they 
would have around liD million bushels 
available for exporL On the busis ot 
an annual grind lit 17 million busbela 
by United Slates mills during the past 
10 yearl and allawlng for other do
mestic uscs, il I",pean our exportable 
lupply will be s:]mewhcre around 40 
million bushell this year. 

Export Subsidy 
Recognizing "at the supply of ex

portable United State~ durum will be 
large, USDA a lH,ounl!('d September 25 
that durum whl'at would be eligible 
for export subsh!y. Alt hough there haa 
been some export bUYing Intl!rest, In~ 
spectio"s fur export ;,rc running for 
behind lost year, During the lint three 
months of tho !!('ason &102.000 bushelJ of 
durum were inspeclcll compared with 
0.8 mlUlon bUllhels :hc same three 
months lust season wl'.en supplies were 
short, both here and i ll other countrle •. 

durin. the month ending at mld
September, ThiJ was eight cenll beloW 
the month before and compared with 
$3.05 per bushel at mid-September a 
)rear ago, Farmers have not 1011 their 
durum freely at the lower level. Carlot 
Inspection. at MlnneapoUs durin, July 
through October 18 amounted to only 
6,623 cars thl •• eason 8.li against 9,1'77 
durin. the comparabte period last 
yedr. The price for belter milling qual
itlel acems to have settled down in a 
range of $2.50-$2.62 per bushel by the 
end of October. Thll Is leven to 17 
cenll under Ute effective IUpport PI ice, 
and probably explahl' why ',rowers 
have not sold too truly. 

Stoclu 01 durum wheat on October I 
were MUmated at 6U mUllon bwhels 
of which 65.7 million were on 'arms 
and the balance at mllll and country 
and lenninat elevators. Comparabll' 
ft,ures lor a year alO are not avaUabk 
Exports of macaroni and macaron i 
products durin. July and AUlult to· 
taled 3,265 hundredweight this ycar. 
compared with 5,487 last year. Exporb 
of durum wheat nour and semolina 
the ftrat two months of thiJ leason, al 
10,227 hundredwellht, were sharpl~' 
below Ute 71,870 hundredwel.ht ex
ported a year earlier. 

Trade reporta show that about 2.2 
million hundredweight of semolina 
was produced July through September, 
slightly under the lame period last 
year. These ftgures probably Include 
lOme production for Hard Winter 
wheat .. well II from durum. 

Merger 
The I. J . Or ... Noodle Company, of 

Chicago, w111 be operated .. a wholly 
owned lublldlary of the HYlrade Food 
Producll Corporation of Detroit. of
ftclala have announced, when the pur
chase of all capital dock of the Grass 
Company Is completed. PrlncipaiJ of 
the company will be retained to man
age the subsidiary. ---
To KllpAheod 

Union Carbide Corporation claims to 
keep ahead of riling competition il 
mUlt maintain a hllh level of rescarch 
to hold onto technololZlcal Icads; Itud)' 
ill most proHtable activity areas to 
have added production capacity ready 
when needed; review all operations tu 
ftnd way. of Improving emcleney. 

Prices fell rather sharply at harvest 
time when re<:Cipl!t Increased. This re. 
neeted the . large crop and lack of 
forel,," demand. 1'he average price re
ceived by North Dnkota farmen for 
durum wheat ""35 $2.20 pcr bU$hel 

J ... ph '"","no, president 01 Prince Macaroni Monufocturlng Company, offlclall)' wel
comes hi, IOn, Jo~ Peler, Into the company during notional, seml-oMuol meeting of 
Prince dlvhlC/ns In Andover, Mou,ochusells. JD5ePh Peler, Harvard groduole and on eX' 
Morine, Is cuuently oulslonl plonl mo.lOQer In Prince', Lowell ~onl The elongolfd, mon° 
,Ier bollie was presenlfd to the company president 01 a aog during o·d!.cusslon of tobefing .. 
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The New Plant o[ American Beauty Macaroni Co. at Dallas, Texas Utilize 5 

ASEECO STOR-A-VEYOR System [ 0,· Storage o[ Noodles ,nd Cut Good ,. 

5 AVES FLOOR SPACE A VOIDS HANDLi~G r OIDS LABOR 

ENDS UNNECESSARY BREAKAGE 

J4HUARY. 1963 

Discharge end of The 

4 Stor~A-Veyors Au

tomatically feeding 3 

Packaging Machines. 

Loading end of The 4 

Stor~A-Vcyor s. Note 

Power Swing C onveyor 

Automatically c ontrolled 

and posltioned o'.'er the 

Stor-A-Veyor tc' be filled. 

, : 1;" 

Auto mal old 
Systems do 
Equipment 
Engineering 

1030 Yo' OL'HU'lC 1I0UL£VARO 

lOS AN" £LES 'J . CALIFORNIA 

OU !} J ODI 
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MANUFACTURERS - ENGINEERS - DESIGNERS 

MACARONI PROCESSING MACHINERY 

Galliera Veneta - PQdQYQ - Italy 
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The New Plant 

of 

American Beauty 

Macaroni Co. 

at 

Dallas, Texas 

Completely 

PAVAN 

Equipped. 

La Boy Pres •• Spreader · Long GJod Pre Dryer 
Tilt.: M"CAfWN I JUUKSAI. 

he old adage "The prool of the 

Pudding is In the eating" can 

be directly applied to Macaroni 

Products. 

The Quality of the f inished product 

15 of grealer interest to the can· 

5urner than the number 01 pounds 

woduced per hour. 

: 'JAN equipment is designee! to 

x iuce Quality Products. 

i AN The leader in 5cie '.tific 

clopment of macaroni equip· 

t. Not just to make better 

hlOes, But machines to make 

'er Macaroni. 

Complete Continuo",. Shari Cui line 

Press· SI, ,ker • p ... 0. Finish Dryer 

AI ,omatic Coil ·r • P" Dryer · Tra Loa ler 

(Auto,natic. tly sta <s Coil ' in I ,ys) 

W AN rryi ng principal for both long a, d Shorl GOOt! . engl ' 

" cred p .d tested before being offered fO f sa le. EKper !Iental 

'Jon~ at tI ~ Pavan Plant - Not 10 the C Icnts Factor 

U.S . and Canadian R prcsc ntatl cs F 0\ VAN 

'" ,.. ~~ de! ,gns with maintenance in mind. ACCl ssibll I for 

' :t.: .ln1ng ,·nd adjustments _ Ease of operatioll - Eye 'cyi'! 

P'csscs - Perfect drying in LESS floor arca. 

JANUARY, 1963 
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JACOBS·WINSTON 
I ABORATORIES, Inc. 

,.:ST. I v'! /! 

""S11ltw~ mI(l Atlll/rticlli CJIt!UlIsl ' ·'flt't·lIlhz'"/o! 
., 1/1/ nllJtl l!fS itl\'II1\' H1jof 1114" t'xtmllt llo Ill/I, prIllJIJI:' 

' ttl ll lind Itfbt!lin~ 01 MIIt·/mmi. NO(lr : I., mIt! E~~ 
r'rrn/uc ls. 

I_Vitamin, and Minerals Enrichmcnt Anoys . 

l-Egg Solids and Color Score in Eggs, YoU" ond 
Egg Noodles_ 

3-Semolina and Flour Analysis , 

4-Rodent ond Insect Infestation InYcstigot ,ons, 
Microscopic AnalYlcs. 

S-SANITARY PLANT INSPECTIONS AND 
WRlnEN REPORTS. 

James J . Winston. Director 
156 Chambers Street 

New Yark 7, N .Y. 

(JllJt 
HOW TO KEEP 
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VITAMIN ASSAYS 

~ IN LINE 

\j,~m 
SIU !lhl with Wollou & Tiernon' , qual ity tonllollt·d " N· Ri,hmenl. 
A Whelher ,0101 feed it in powdr!l 01 wofe, fO ' m, ~ IliA givu 
) ~ _nilorm en .ickmanl. 

Yo' 1 0 Urtifor r producl. th. nul ,tep i, uniform oddu on Tho W& T 
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)0_ ' ''fl l min on "omin ouorl. 
QP-" H ofld ..... ol "hol,l,. Ilock, In principol cifi" . 

0, .. "I. Dept. N-121.n . 

WALLACE & TIERNAN INC. 
NOVADEL FLOUR SERVICE DIVISION 
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" 
DOUGH BREAKER 

i\IW!oI1 Iliff! AN' III[IUI ~NP 

IHI I~NII\ IAOM I 10 (I 

• 
• 
• '01 _:" "'~I." '" 

.'111 0"'" 

11\ II, s." , to Sin Fllnciu o II , C. .Iif . 

T,lfp lo ou DlluII., 2·1794 

READ 

t he 

MAC I RONI 

JOUf ~AL 

NEW S 1111,1 1 .. llb I ' I .• •• ~, II II ... 11, 
1llI lu, l l I 111 ,.\ , ,\' I" 

COli \!, II F. ! \1;11)' 1" 11"''''' 
III ~ I r d, ( .II \'t' II1 t"/' Cm ""'l-

I'I,, "~, · .... ·11, 1 ,'III ' k ~l : ... ", ,1" 1"1111 ' ,I . 

I' d"'III" 111111' " " 

".1 , ,1'. 

I
, " . , 
• 'iii 



.. , 

Herring lor Good Luck 
IU part of your holiday festivities, 

be sure to observe the custom of catlne 
herring for good luck, a delightful tra
dition that hili been handed down 
throuSh the ct'nturies amonK' Euro
peans, From Gennany to norlherrunoat 
Scandinavia, It's almost D ritual Itl eat 
herrlna: on Christmas Eve and oRnin at 
tho stroke of midnight on New Year'. 
Eva , to Insure "good luck" In the 
month. ahead. 

Have "good luck" with no cffurl at 
all hy .;crving herring fillet. or party 
• nackl. These convenient fUlets uf ten· 
der herring arc ready to serve, rlab! 
from the Jar. Heap them up In your 
prettied glass bowl, garnllh with a 
sprlnklln, of chopped panlcy and 
walch your guesl! help themseh'ci to 
favorable fortuM In the cominG year. 

A bulTet supper 11 one of the moat 
pleasant ways to entertain during the 
bUlY holiday season becDuse nowadaYI 
many of us flU the triple role of cook, 
waitress and hostess. It's the perfect 
folutlon for a tree· trimming party, a 
get-tolether for collegians home for the 
holidays, or the gathering of the ctan. 
Even New Year's Eve becomes more 
gala when the refreshments arc mouth
woterlngly displayed on a buRet table. 

A he1"rlng·mo~aronl salad is a hand
some addltlun to the buffet table, too, 
ond eRectl\'l~ly insures that the best 
will come to your guests In the new 
year. 

H.rrlrlg.Mac:aronl SaJad 
J table.poon soU 
3 quarts boiling watl'r 
2 CUPI elbow macaroni (8 ounces) 
I large apple, cored ond diced 
2 sweet frelh cucumber pickle sll~el , 

choppt-d 
I-pound jar creamed hening 
IUlets 

2 hard-cooked elll, chopped 
1 tealpoon prepared mustard 

'rW teaspoon cinler 
1 teupoon d)'opped chives 

Add 1 tabl! !poon salt to rapidly boll · 
Ing water. GI,ldually add macaroni ~ ( ' 
that watcr ccliUnues to boll. Cook un
covered, stinl ul occilSlonally, until ten
der. Drain In colander; rinse with cold 
water and drnln ag" in. 

Combine muearon : and CI'malnlng In
gredients; mix lighlly but thoroughly. 
Chili. Sl'tye on cr:sp lalud greens, If 
de.lred. Make. 6 servings. 

Future Eat.,. 
The school lunch program has nOlI' 

grown to a billion dollar program. A 
new high of O\'er 14 million kids, one 
of every three elementary and high 
Ichool pupl .. , now are eating a nulrl
tlonally balancl..'lI school lunch. About 
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four-ftfths of lhe food II bouaht from alonl with crulty bread, a navon ome 
lucal suppllCnI. Thl. II not the biggest .alad of canned pc!ara and chct'Se, a 
udvantage of this program. The fact II Ilmple dellert, beveraae-and an np. 
that these kldl are developing a:ood eat- pealinl lunch or .upper Is at hand. 
ina habits whleh will ltay with them , ~ ... J ... 

for a lifetime. Theae are' our future cus- rbb.tmUl'. Tuna 81 .... 
tomen. (Makes 6 lervlngs) 

Ob5en'. the CUltom of eoting herring dUring 
,h. holldor,: fa, "good luck" In the coming 
ye:.r. H." •• .M.ce ..... 1 Ie," 11 a hondsom. 
addition to th. buff.t tabla and elf~t/vely 
inw,.. that the belt will Coml to your guests 
in the monlhs ahead. ---
Fflherman'. Tuna Stew 

If the food budge't Is showlna effects 
of extra lpendlnl for the holiday aca
ton, you will be glad to have some in
expensive dinner IUlSe.tlona. 

Fisherman', Tuna Slew fUl, the bill 
perfectly, offerlrg ell5l!ntlal nutrients 
and apPl·tlte appeal, yet Is e8lY on the 
pocketbook. This combination of thrif
ty elbow macaroni, canned tuna and 
veaetables blend. perfectly In flavor 
and texture 81 you will see when you 
try this hearty recipe. If you choose, 
sea Ihelll1lacaroni may be used in place 
of the elb" ""1 for varlety and Interell 

Serve gt'llerous portions of macaroni 
.. uced with the tomato-tur.a mixture, 
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FI' ....... •• Tu .. Stew. Macaroni IQ9Ped 
with a tuno and Iomello IOUC. makes 0 
Il1ck·la·the·rUn main dbh fO( wlnler months. 

3 O\oi- or 7-ounce canl tuna fish 
~ cup sliced onion (separated Int to 

rings) 
1 I-pound can whole tomotoel 
1 4-ounoo can sliced mUlhrooms 
1 tablespoon minced porsley 
% teaspoon lalt 
V. teaspoon lround pepper or mar . 

Joram 
2 cups elbow macaroni (8 ounces) 

Drain all 011 from tuna In heavy 
skillet; saute onion rings until tender 
but not brown, aboul five minutca. Add 
tomatoel and juice, mUlhrooms lind 
Juice, parsley, lalt and pepper or mar· 
Joram. Cook, IUrrlnl occasionally, for 
10 minute .. Add tuna, cut Into pieces 
as pictured. Simmer until tuna b hoi. 
about S minutes. 

Mt'anwhlle, add one tablespoon 5111t 
to rapidly boiling water. Gradually IIdd 
macaroni ao that water continues to 
boll. Cook uncovered, IUrrlng occasion· 
aily, until tender. Drain In colander. 
Serve macaroni topped with tunll' 
tomato sauce. 

New York Meeting 
Clole to ellhty macaroni manufac· 

turers and suppliers met at a recepllon 
and dinner meeting at New Yurk" 
Hotel Biltmore Immediately follo llo"in, 
the Annual Meetln, of the Oruce\")' 
Manufacturers of America. 

President Albert Ravarlno gn'cled 
the group and gllve a brier .ynupsls 
of what had happened at the G~IA 
meelln •. Don Counihan, leneral r'lun· 
sel of the American Com Millen 
Federation, described the Idell of 
utllulnl cornmeal on macaroni prt .StI 
to fonn rice kernels for ovenea~ rl!
ller feedln.. He announ~d that con· 
tacta could be aet up with the Del,Jrl. 
ment of Acrlculture and the Food for 
Peace alency to explore poulbllltl~ ~ II 
macaroni manufacturera were Inter~5 t
ed In the project. 

1.. survey of the representatives at 
the meetlna Indicated thot buslneS! 
h81 been fairly good but could be 
better. 

Secretary Robert Green l·cported on 
the Federal Trade Commlaalon hearin, ' 
In Walhlngton, D.C. He alao told of Ihe 
Durum Industry Adviaory Commlttte 

aeeklna to enlarle ita membtnhip by 
invlUn. two participants from the: 
American Grain Export Auoclatlon. 

F:ice Trendl 
En prices will edge downward In 

1963 because of mounting production, 
thc Department ot Alricullure pre
dirts. Oulput will rise slightly from 
1962's near record elUmate ot 63 bU· 
lion, and prices through the main 
hntehlng season are likely to be high 
enough to Induce expansion of the 
nation's laying flock. This In turn will 
Increase production and lower prlC':1 
during the loat half at the year. 

The nation's potential laying flock 
on January 1 (layers plul cblcken. 
100 youna: to lay elll) probably will 
be down more than one per cent from 
the year earlier total of 347,000,000 
hens, the USDA .ald. 

Egg Conlumptfon Down 
Per capita consumption of eggl haa 

been on a steady decline for the palt 
several yean. The egg was the nnt 
pre-packaged food product that could 
not be opened and tampered with with
out ehanlln, or rulnlnl It. Today, ai
mO!lt all kinds of food are convenlenced 
packaged and crowded out eHl con· 
lumptlon. The number of laying he,,: 
hoa also declined, but the rate of la:: 
ha!! Inercucd 10 we have surplusel 
periodically. 

AI the end of 1962 .tora"e holdinl of 
.hell egRI were over 200,000 cases with 

USDA Cold Slo,.g. Report 

Shell Eggs, Cases 
Total Frozen Eggs, Pounds 

Frolen Whites 
." i Frolen Yolks 

Frolen Whole EgJ:~ 
Frozen Unclassified 

Noy. I, 1962 

232,000 
00,707,000 
21.401,000 
27,009,000 
40,2Sa,000 

2,0{4,000 

Noy, I, 1961 S·Y,. Ayg. 

HS,1l00 326,000 
85,544,000 107,320,000 
10.837,000 31,082,000 
201,200,000 20,353,000 
311,930,000 015,488,000 

2,577,000 4,395,000 
~hell and Frozen-C. ·e Equivalent 

~------~--~~~~~ 
2,080,000 2,311,000 3.0112,000 

no demand. They w '·e ot the finest 
quality when stored ' ut they do not 
Improve with uJ:e. Tr ,! breakers nnd 
driers will probably i!1 t these eggs BO 

the)' put a pall on the H\arket. Frozen 
and dried '!ggs were sel'. ng below coat 
of Vroduction and bUyel were holdlne: 
back hoping for even lo\,·er prlcel. 

The European Common Mllrket was 
having .m ell~cI too. At pn'sent, egg 
white solids are exempt from tariffs 
Dnd entry fee., but Ilre considerllbly 
above the price level that prevailed 
durlnl the Spring of 1962. Yolk Is lub
ject 10 thl' tariff barrier and fur some 
IImt! no ..... no United States YI,lk has 
gone Into this market. Thll Is cllusing 
an unbalance that ('an have a suious 
effect In 1063. 

October Egg Production 
Productinn of liquid egg and liquid 

egg products (ingredients added) dur
Ing October 1962 totaled 26,058,000 
pounds, compared with 33,978,000 

p" unds ill Ol·tuber 1901 and the over
lI j.!e of 21,171.000 pounds. The qUilflll
t ICS used for rree:dng and drying were 
limaller thnn In October lost ycar. The 
quantity u~ed for hnmcdlatc cOllSump· 
till n WDS lurger. 

Liquid used for immediate ellnsump· 
tl lJn totaled 4,377,000 pounds, cum
plLred with 3,380,000 In October 1901. 
Liquid egg frozen totaled 15,488,000 
puunda-down J 5 per cent from Octo
bl'r IllIt year. Stornge holdings or 
rrolen eggs ot the end or Octnbl'r 
totalcd 98,707.000 pounds, compan·d 
witll 8S.544 ,OOO J)(lUnds same timc last 
y('ar and the 1956-80 avc"",g" of 
116.521,000 pounds. This was a de· 
crca~e of 10 million pound , durinA 
Ocluber, comparcd with a dH'relise of 
14 million pounds In Ol·tober 1961 nnd 
the 1056-00 average decrease of 22 
mill ion pounds. Quantities of liquid 
egg used for drying wer .... 1l.2 1!i.OOO 

(Continued lin puge 42J 
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NOW AVAILABLE r 

RICH, NATURAL DARK COLOR YOLKS 

Will meet any requirements 

including No. 5 color 

! 
v. JAS. BENINCASA COMPANY 1 

Firlt National Bank Bldg, Phone: Gladstone 3-0522 
~ 
i 
I 

Zanesville, Ohio ! 
~===~,=----~:m""'''='''''''==m" 'm''m''=''''''m:"",,,,,,,J 
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• Our New. Year Wish-that 1923 wUl 
sco • realization ot all your conserva
tive bwlncfI alma and ambitions. That 
In dolns SOj you will be ever consider
ate of,. the lawful Interesla · of your 
employees, your competlton, and the 
allied .. trades. That your every effort 
will be\toword trade betterment lruo
(or 81 ,it Ilea In the honds of macaroni 
manufacturert to bring It about. That 
1923 will Ond you an active Bnd help
ful member of your trade 'auoclatlon. 

, That ' yOU will resolve to help this, our 
1923 whh, come true. 
• Elaborate dudlcs and charts were 
prepared by Dlreclor o~ Research Ben· 
Jamln R. Jacobs, who concludcd the 
1011 10 welsht of mao.ronl undcr,one 
after 'packln, ,I. due , to the lou of 
mollture. The mol .. ture 11 lost at leut 
In part throu,h the carton which tlnt 
absorb. the mobture and then ,lve. 
It off. In deterrnlnlnc the chanCel in 
the net wellht of mararonl, It ' Is 
nereaaary lo ,~ make the wel,hJnJ' 
direct. The chanies in the ,ross welaht 
of pat'ka,lng of these types cann'ot ' be 
applied to ony changes in the'r., net 
weight. .~ 

~ • There Is nothlnl free In a ·1 tee 
deal" writes Harry Sloa", sec:retUy of 
the Kansu and Mluourl Wholeu.le 
Gro«rs Alsociatlon. "It is a con lime 
(or a decllne In , price." 

20 Y.an Ago 
• Profit marlins were ' narrowing to 
the point where they had practically 
disappeared undo: r hlKher flour cellln,s 
6et up by the Omce of Price Admin· 
Istratlon. The AasoclatJon wa, attempt· 
InJ( to let needed relief. ' 
• Eddle- Rlckenbacker, bock from the 
South Paclftc, .ald: "It the boya O.,ht· 
Ing In the Paclftc had a 'chance to 
come back to the United Stales and 
man our faclorlel, we would double 
our production the tlrst thirty day .. " 
Quotinl him, C, W. Wolfe urled hia 
fellow worken o~ C,t! Me .. Macaroni 
Company to do their best In working 
for fellow cllluna. be they Oghtlng 
men or fellow workers. 
• There w.. no Midyear Meeting 
caUed in January, 1943, because "busl· 
ne .. u usual" was out for the dura· 
tlon. 
• B. R. Jacobs reported that the De· 
cember 22, 1942 luue of the Federal 
Re,lster carried proposed Slondaro., 
of; Identity for Macaroni and Noodle 
Products. , , 

J 10 y..,. A90 \ 
. t New Year GrfttlnKI-Help make it 
. t better year u mo.t bUilne .. leaders 
pfed.lcl It will be. 
• The adlon of President Truman in 
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October Egg Productloot
(Continued from pIle 41) 

30 Y"" Ago the coal mlnen' cue in which he 
• Our J933 Wiab~ _ three hundred overrode the Wale Stabl1lzation Board. poumb In Oetober 1982 and 12,314,000 
slxty-ftve day. of" better buslneia. permitting a pay raise of $1.90 Instead pouncb In October ~981. 
• B. R. Jacobs, Wll5hlna:ton repre- of 'l.I~O recommended by that body, Ell solidi production durinl Od o
,entallve, reported on le,lslation In the may havl' an Inftatlonlll")' resulL Food ber . totaled 2,221,000 poundJ, com· 
works In Woahln&f,on. A so-called 'prices may be affected by .tartln.. pared wJth 3,038,000 pounda In Octuber 

lut year and. the averale of 2,129,000 "Macaroni Bill" would. uthorize the ,plral of pay rabel all alon. the line. cis. C ,rod t1 consl;tcd 
Secretary of Aarlculture to Cltablbh ' . The I. J. Or ... Noodlll Company poun unen p uc on ollds 
.tandanil of quality and/or condition of Chlcaao wu presented an award of 898,000 poundJ of whole ell • , 
for macaroni producll .. would In his f by ImaKlnalloo. a leadlnl science. ' 587,000 poundJ ot albumcn IOtlds, and 
judlment promote honesty and fa ir , ' fiction magazine tor III radio network 938,000 poundl of yolk 1011d.. In Octo-

• _ Ad ber 191U production consisted of 
denllnl In the interett of the con· thow tor )'ounIC.ters - ... lIe Space • 1382 000 ncb f h I ell .ollds, 
sumer. Further authorization would venture' of Souper Noodle." , • pou 0 woe d 
permit him 10 declare as misbranded • In Omaha Lloyd Eo Skinner and 899,000. pound. of albumen .0Uds an 

\ any product which tell below thc BI, Jon Arthur p~nted rodlo char. ~55,OOO poundJ of :yolk soUdI. 
standard of quaJlty and/or condition acter Sparkle t to N~bruka Oovemor 
promulgated by hlm c and to require Val Petenon for rommll~lonlnl as E D I '\ 
the labeUnK or suCh 5ub.,tandard admiral In Nebruka'. Dry Land Navy. II ry". 
macaroni producll, !t', • D, Maldarl r Ii Sons celebrated their Ell ; drylnl planta the tint nine 
• A price ' war In the East prompted ftrtlcth 1. annlvenary in bUilnen .. die mantha of 1982 produced 24,820.000 
S. D'Alesaandro of S1. Louis to write: I makers. ~ . pDUndJ of whole ·el • . soUd. compared 
"Warrlng manufacluren have dun.,')I:!d • Theme of the NMMA Winter Meet. to U,278,OOO in IHlj 8.119,000 }IOun~ 
their products in various markela so Ing wu ''The Malic Key. 10 Bettt!r~' of '-ell white IOUdJ ,eom.pared wi 
anyone can buy real ,oad macalonl t l' Buslneu." "More Data on the Macaroni 7,471,000 in lHlj and 12.0U,~:!, y: 
bad ,puKhetll or vice versa at about Murket" wa, presented by John Bet. 'solldJ ~mpared -..:Ith 9,928,uw ..... 
" nickel a pound, Thl. uncertainty u jemnnn of the A. C. Nielsen Company, year. Hlaher 1981 i fl' IOlIdI produe; 
to quality . when buying dume.tlc, while Jock WoUe Jed D Ilanel discussion t tlon \ was due I to heayler.. lIuv.l!rnmetl 
m,,,ai .. nlj products encourage, heBv)' on "Se11lng at Paf," buying. 
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BOOKLETS 

BOX 
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Want to join the club? 
, USPL customers are members of a very 
special club ... one that offers more member· 
ship benefit. In packaging and advertising 
materlill. 

• , , a membership that offers you the Inte· 
grated services of a long line of creative and 
production Ipeclalilts In everything from 
label. and folding carton. to polnt·of·s.le dis· 
plays and outdoor posters. 

I '" a membership that ke~ps you In constant 
touch with 'new Ideal In design, construction, 

. production •.. ~ membership that guarantees 
,. 1' .~ -

" 

regular evaluation of every carton, label or 
display you produce to determinu hew It can 
be made betler. 

If you have a packaging or advertising probe 
lem, ask us to help. We have specialists in 26 
cities coast·le-coast. Write or call the one 
nODrest you today. 

~ 
UNITED arATn "ltiNTINa • UTHDGRA"H 
Dlvi,lOII of Dllmlnd Mlllon'l Corpor.lion 
l .. fUU" OffiCiI M • ." Yorl! 17, NI. worl! 
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Theme: 

"MEETING
IN-THE
ROUND" 

AIS1I F~1U'.' 

SPECIAL 
RECREATION 

GOLF 
TENNIS 

DANCING 
FISHING 

SWIMMING 
SKIN DIVING 

SHUFFLE BOARD 

','~ ... --

All aboard for the Hotel 
Diplomat, Hollywood, Flor
ida, January 15, 16, 17. 

Check your schedule today on 
Durum Products. Be sure you're 
on the right track with the 
Inrernational Durum Line. 

DURUM DIVIIION 
GENERAL OfFICESI MINNI:APOlIS 2. MINNESOTA 

TIMETABLE PROGRAMS 

MOH .• JAN. 14 SUPPLIERS' SOCIAL 
TUI., JAN. 15 GEN. CURUM SESSION 
WID •• JAN . 16 J' RODUCT PROMOTIONS 
tHU., JAN. 17 GOARD OF DIRECTORS 

MEETING 

. ... ~ 

- ---_ . . 


