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As we approach the threahold of another year our. thoughta
turn gratefully to those whosa courtesy, good will. and
loya]ty ‘have halped make nur progress posslble. In thia

A
spint we extend to you tha
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HOLID..Y DEADG

l;‘ S puppin’ e thgikitchen da that wile: contimues 1o il Conk un-
g the heliday season! Whether covered, <1 onng oecastonally, ontil wn-
you're planning o By feast featue 2 dir Do o eolander.
a handsome roict tarkey as the kot Mot 4 1at espoon . buttes WAL
of the menu o o v simple sna - e Add o anoand eelery. Faate ntil
at a friendly voen e versatile n ponder Ad curtants, 1 oten poon aly
aront products cre et be i boo poultey o ming, and coodles and mis
the busy home.aa ¢ vell Fil t o Key with noodle mis are.
With turhess pbotual thas e Frooten aat sKewsors, Place onorae <0in
vear, try stulling with epg oo coaetins pie Brash wath melted boner
for o change. [U's  nocasy stul' g o Imar e Bake uneovered, i low
make and a mugory tasty oo i vven 230w d o dhy hours, or oantil
Here's o good dinne - menu: mea ther ometer registers 1900 deg
Frunt ¢up Bru o waitt melted butter o0 margarine
Roast Turkey with Noodle-Cuinint dut 2 haang period. s
4 1] 48
& I:“"'l'”l';' ] For Snacks
P "\'\":'}"“ ”'l'”"‘" Fow many times have you wished |
CHESRY Mushrooms
Ui WILh S s thmg new under the sun would E
Raw Cranbeory Sali be nvented in the way ot food o give
Ll " e n
Pumpkin Pu " y & e browned. Drain thoroughly on absorb.
ot : s varely 1o pro dimner snacking? What ? ol i e
e SRR 3 . Aper. Seas ¥ sarhie salt,
oflee, Tew, v Milk eve ey woman Lkes to have as the holi- ent paper. Season with g i | i
. duv senson appronches s o new recipe '
Turkey with qudln-Cu:ranl SnHing v twe for tdbits to serve with dinks Shnmp_Buu |
(Makes 6-80 servings) A e , I 1Maukes 15 bitesy
that are differont and dehiclous, visy 1o :
I tablespoon salt R 4 ounees fine cpg noodles
: rsi . Tl 3 g i a2 oeupsi
:. s :nnl;nu A i For conversation - spurking  hors ;.l:nul U
— o~ . i
' l'lll|l'|(l: IIHl.( n: ecpEe noodh dueuvres, Iy Nlllbdll' N Ibh lees an ; i " - —— — h -
f L N 5 - HIS HINE 0 o a3 " H Cinwese,
l“l:Ilm) l"lT'” Shrimp Bites Both appetizers can b "(‘)'a r'l"'l ! :
y { P L) 3 e ane s e
i) T IR st whipped up i a matter of mmutes, CEICC
i€ medium onion, chopped B g % 1 tablespoon mayonnidse
g and they will enhanee o hostess’ repu- 3
; I cup chupped celery tton for ereative conking 1 teaspoon prepared horse-vadish
ly eup currants > b ' 12 pound shrimp, couked. shelled and a
: 1 teaspoon salt Noodle Nibbles deveined tabout 15 shrimp) r I
1 1 9 0o $ |
1 teaspoon poulto s scasomn (M kes about 2 cups) 5 Rtk |
. W f KTk |
1 e 1o etk 4 vunees fir epg noodles tabout 2 oups) Cuak nuvdles ‘i hot deep Tul 13
5 = ) o deg) one minute, or unbll Tightly
Melted booer oo man cann Fat for d cp frying
Gidlicsnl 0 Yunti browned. Dram on absorbent paper.
o ba = 3! J st 0av 1 LR
Add 1 tablesproon salt l--}-:-; v bowu Cook ne «dles in hot deen fal ';“"l- (—l-mg‘h;l.n ,: hn.lr:\- ]';""‘(.:::Y::'”:; l,;::d
e water. Gradually add o fles - G deg) o ¢ minute, or untl bty MFIREIGESTL JTR : il " !

with cheese mixture; roll e noodles
Chill
For Saving Time
“Quick-10-fx" reeipes oo are wel
comed durmg the busy hobiday season
Shappme. wrapmng gifts. extra BTN
e and bakmng, and somlar activities
keep homemakers on their toes i Keep- =
ing up with dinly tisks sueh as meal
preparation. With elhow miciaroni, spi
ghettr and eee noodles on hond, there's
no problem m putting o delicious din
ner tocether with o munmmum ol tine
and eftort See what we mean by iy
ing thi~ debewons Yuletde Cassernle, @
tasty dish usane clbow  macarond
canned tuna and pe olives

Yuletide Casserole

gd EMikes G- sorvings)

a o tablespoons salt

4 4-6 quarts boiling water

3 4 cups elbow macaren o pounds

i 1 cup milk

‘5:‘ 2 s 0 ounees vich conds sl ‘-

eream of ey soup)

oot To bey with Macdie Curiant Sathing ol @ e

o= M U2 :
1 FiE MaCARONTD Jotesal Decemper, 1902 5
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Holiday Idcas—
(Continued from page 4)

2 cans (8%- to 7-ounces;each) tuna,
drained and flaked @7
4 teaspoon pepper .
1 teaspoon dill weed or 3 teaspoon
chopped fresh dill
Va-‘lteaspoon celery seed
Y% cup grated Parmesan cheese
’r’ cup whole ripe olives

¥ Add 2 tablespoons salt to rapidly
(‘4 ling water, Gradually add macaronl
f at water continues to boil. Cook*
o ered, stirring occasionally, un 1
te iDrain In colander. e
bine macaroni an.l remaining _;_-.j‘:
gredients; stir well: Tur: into 2% q it
casserole, Cover and balfe in mpdergl
oven (375 deg;)i30 minutes,: Garpish
with whole ripe plives. e

I!:aunlom with friends, tree-trimming ;°
parties, caroling parties—these are the .
“fun" ‘activities we always. asspelte ¥
with this happy season. Since good fdod b

Tree-Trl

and fun go hand in hnnd,' why ..‘not,
serve a combinotion of two favorite:
dishes—spaghetti and chili—1o nssure

i1 »
Tree-Trimming Chill Spaghetil
(Makes 4-8 servings) -
2 lablespoons butter or miargarthe
3 tablespoons chopped orion =
14 pound ground beef chuck: -
V4 cup diced green pepper 3
1 No. 303 can tomatoes
1 G-ounce can tomato paste
1% teaspoons salt ?
2 teaspoons chili powder 5
1 No. 2 can red kidney beans, drained
1 K
3
8

Add beef and cook until browred. Add

green pepper, tomatoes, tomito paste,”

11 teaspoons salt and chili powder;
cook over low heat 25 minutes, stirring
occacionally.

Mcanwhile, add 1 tablespoon salt to
rapidly bolling water. Graduully add
epoghetti so that water cqptinues to
boil. Cook uncovered, stirring oce! - ‘on-
uily, until tender. Drain in_ cole: %
Serve sauce over cooked spaghettl.:

Macaroni Decoratlons "
i v,

If you ure’ entertainlng”during the
holidays 'and want to infroduce a sur-
prisc element—a real conversation

hearty

I\l spaghettitduring the holi
guests. .

.

not say It with macaroni products? As

teresting ‘shapes and sizes. And what
. fascinating shapes  there are to choose
from — shells, bows, stars, alphabets,
spirals, corkscrews, large tubes, - tur-
bans, circles. What an incentive they
are to an imaginative hobbyist!

In “Pausc for Living” for Autumn,
1062, an attractlve booklet distributed
by the Coca Cola Bottling Company,
they tell how @ pretty candle-holder
made of varying shapes of macaroni

roni shapes of your own choice ato the
gtyrofoam to give the effect of 8 yreath,
The siyrofoam may be ' spray-jainted
a pale yellow before the macironl' is
applied; or the entire finished item may
be spray-painted any color which will
fit in with your party's decor.

To make a decoratlve Christmas
wreath, glue a ring of styjofoam to a
slightly larger ring of very firm card-
board, Spray-paint’ Tjow. To this base,
glue even circles of facaroni in varied
shopes. When? using styrofoam .- o

{aken to use the special spriy-p
which can be applied safely to thisgiu-

of your craft materials care mu.u:'ﬁe‘ T,

terial.

ming Chili Spoghetti. Moke party preparations easy for yourself by serving
J:/ season. It's sure to hit the spot with your

ments ‘s a few cans of spray enamels,
some uncooked macaroni products, and
a littls imagination. Follow these easy
directions for a wreath that Is certain
to be admired oy all:

(1) Out of regular corrugated card-
board, or other similar material, cut
four rings, each one successively nar-
rowe:, The following suggested sized
ring's provide a well-balanced wieath:

(2) Glue or staple ring two upon base
ring one, then ring three upon ring
two, and ring four upon ring three.

' (8) Cover with linoleum paste, (If
to be used for outdoor display, use o
waterproof linoleum paste.)

(4) Bulld wreath with a varlety of
macaroni pieces to a thickness of an
inch at the center and a half-inch at
the, edge. !

B

a doubly popular treat, This chili sauce Perhxps you have admired the lovely rs

can be prepared ecarly in the dayjre- an inexpensive craft maoterial, easy to macarcnl wreath surrounded by maca- Al s T
I frigeiuted, and then heated to s ing . work with and easily available at any ronl ornaments on this month's front e f 'Ij/

- temperature while the upnghiz:l i=  grocery or supermarket, macaroni cover. (Feneral Mills suggests all you ’]l' : ///

} cooking.' Here is the recipe:’ ¥ products come In a wide varlety of in- need for creating these unique orna- :

P-

bring joy tc you and our
loved ones and may the new
year bring you i ealth,

happiness and f''ccass.
g I.H.J FUINTING & LITHOGRAPH /
oo
Vi

UNITED ST4
Divislen ol
Evecutine

products can double as an “extra- Outslde Inzide
tablespoon salt wonderful codster for sparkling Coke." Diameter Diameter
quarts boiling water e To: make these unique candle-holders .. .. 1 o
‘nees apaghetti ¢ < . op Coke costers, they suggest you glue z:md Ri: -+ n'ln iy - :
. ©  halt-inch thick circle of styrofoam a 37 LT skl m“l' n.
\ Mcit bulter or margarine, over Tow Aﬁ‘u'in"h thick round of styrofoam of 4th Rln: 1zv.n'|n lﬂﬂn'in M thl hl i
heut; add union and saute until tender, the same overall dlameter. Glu: maca- ) i a'y S I igt Y seasnn /

4
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4 anUM Is king In Cavaller county
.ol North Dakota, and:the county

seat {own of Langdon
rum /capital of the nation October 17

and” 18 when hundreds of exhibitors,

along with durum millers, macaroni
manuwfacturers, and agricultural ;au-
thorities thronged the city for the 24th
Annual United States Durum 5
Richard States, president of the Dy
Show, and vocational [nstructor$s
‘Tyapgdon High School, handled gen¢

u ngements for the show.

ere were 433 sinpies entered3h 0
th mpetition fcr the most co ;

prizé of the show—the Dirum:Ki
Sweepstakes Award plaque, 6o
the National Macaroni Man
Association, Willlam R. Woad 2
oga, North Dakota, competing}in

professional class, captured the ti
with) a 62 pound test welght han

tured the Durum King title in 1054,
when competing in the oper, class.

While many of the samrles showed °

the effects of frost damage, the weather
was good during the show period, and
many farmers were in the fields finish-
ing up fall work, They missed an bx-
cellent program,

Word from Washington

J. A. Satterfield of the United States
Department of Agriculture, Commodity
Stabilization Service, explained - the
new wheat legislation and its effect on
durum growers. There will be no in-
creased acreage for durum next year
in light of 1962's bumper erop Next
year's cutback of total wheat acreage
will set up a support level of £1,82 a
bushel plus 18 cents for those who take
the ncreage out of production, bit zero
for those who fail to comply.

Clark Jenkins, manager of the Agri-
culture Department of the Greater
North Dakota Associttion, charged that
wheat cutbucks were unfairly discrimi-
nating againzt spring wheat acd durum
for which there was u bettor comestic
demand than for hard wini=r wheat
which is in great surplus.

C. L. (Cap) Mast, Jr., president of
the Millers National Federatlon, in a
talk entitled “The Processor's View of
the Durum Industry,” stressed the im-
portance of supply management for

#, maintaining consumer acceptance and

. the need for cooperative promotion to

incrense per capita consumption. He
declared: “The renl job of the industry
is to work for a broader market and
incrensed consumption of durum prod-
uets—this will not only solve many of
our problems but will permit a more

8 »

e ) PRV EIUEND Sl |

e the du-

STATES DURUM

pécjldent of the United States
holding the winning somple,

-productlon .and help to wipe out,
‘peake and yalleys which in the past

et ¥ u j
picked sample of Ramsey. Woods cap-~ héve been so troublesome—and allow,

)

; Production Panel’’

Durum production problenisi- were
alred at a round table d sloi held
the morning of *he ‘second day of the
show, Chairman was Clinton Zinter,
director of the agrlcultural department
of F. H. Peavey & Company, Other
members of the anel were Dr. Ken-
neth Lebsock, durum breeder at North
Dakota State University; Don Fiatcher,
executive vice president of the Crop
Quality Council; and Laurel Loftsgard,
extenslon economist, Howard Bissorni-
nette, plant pathologlst, and Lars Jun-
sen, extension agronomist, all of North
Dakota State University.

Fletcher expiained the effect of rust
on this year's durum crop, and pointed
out that Wells and Lakota showed the
most resistance to rust this year. He
added that in cases where rust was
found In these iwo varleties, they will
be taken to Puerto Rlco for further
analysis. \

' Dr!. Lebsock recommended that Wells

and Lakota be seeded next year. “With
{hese two good rust resistant v rleties
available, we are in much bettc - posi-
tion than we were in the hard-iyt rust
years of 1853 end 1054," he stated. He
reporied ' that the top ylelds at the
Lancdon substation this year were 75.2
bushels for Wells, 74! for Lakota, and
85 for Langdon. This was weli above
the average from the six experiment
stations throughout the state where test
plots were malintained.

SHOW

. Seed treatment was recommended by
panelist Howard Blssonnetfe, He stated
that seed storage conditions were im-
portant. “We must protect the seed
prior to and durirg the time it Is put
in the soil,” the NDSU plant patholo-
glst cautioned. He listed several plant
disenses prevalent in durum this year
and warned that they can persist In
the soll and seed for next year's crop.
“Diseases are just as damaging as rust,”
Dr. Bissonnette sald. “We have to live

' with the problem and therefore must

' do something about it," he added.

The importance of commercial ferti-
lizers was noted by Jensen. He dis-
cussed the use of fertilizer in an ab-
normal crop year such as the one just
completed, “The normal application of
nitrogen In a late planting season may

. result in excess nitrogen and cut down

the maturity time required,” he sald.

for ample carry-over of i Wh“,t"“_ié‘ Jensen listed large yields, soil molsture,

cool temperatures and late ripening
‘as contributing factors for low protein
content of some of the durum. ‘We
can't have high yields without the dam-
ages which accompany them," he
stated.

Loukﬂu at marketing problems, Ber-
nard H. Nordemaonn of the Continental
Grain Ccnpany summarized thelr re-
quirements  for exporting  surpluses.
Our price must be competitive; we
must be competitive; we must be a
regular suppllier; our quality must be
uniform. He observed that -we have
not been as flexible as Canada in our
export policy and that Canada has the
business, He expressed doubts that du-
rum exporis this year would exceed
5,000,000 bushels, His talk appears on
page 10.

Allen W. Golberg, marketing special-
st with Great Plains Wheat, Inc,
speaking of durum and The Common
Market, pointed out that the wheat in-
dustry must come to the realization
that it has to humble itself and face
the fact that it Is losing ground in cash
wheat . arkets throughout the world.
“The durum market in Europe is an ex-
panding one, with only Italy out of the
Common Market countrles able to pro-
duce durum, and she seldom has more
than can be consumed domestically,”
he sald. Golberg charged that "it we
are to share In the important overseas'
dollar market, we must (1) take a new

Economist Laurel Loftszard spoke °“g§\m mpetitive quality*and our

1963. He stressed that durum was
in the surplus category and reco
mended its planting again in 1963,

) N

the economic importance of durum 1§ e

look at subsidy system as it s re-
‘dow

aestic pricing system; (2) revise our

| and standards to,m I !torm-
‘(Continued on page 34)°
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There is something special
about Macaroni products made from

" ,,';, 2 ?- i
t v.‘/l &Y £ e -'g:}'qx
e

#
G ,J.‘}tjb L
L . A
ot’s have “something speciel” is the phrose that is Imqnl‘}}d'ira and more
often from New York to L. A. Let's have a different kind of meal~ bt with lots of appetite and
health appeal. Let's have a meal that safisfies all the family nll tha time.
Everyone knows that macaroni producis are economiqal-ébui do ll;'a;!"
know that they can be “something special” dishes too, g\’ :

They mect all the requirementa of big-family budgets-to the most exacting tnn‘b‘ of the gourmet.

To obiain that “something special” in your products use the finest— use King M idas,
j (¥

~DURUM PRODUCTS

MINNEAPOUS«: MINNESCTA

pa—
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An Exporter Looks at Durum

‘s . by Bemard H. Nordemann, Continental Grain Compony,

ot the thh Annual United States Durum Show.

thnt}a continuous close cants
co-operation between oll segm
our' grain industry, from
consumer, is essentiol. We ne t
order to appreciate and undetSIN
varinus problems each of "ij
tly confronted with, -}
gﬂ ring the last few years:a:

ern;fng the dhtrun' “and
that!; existed between’ pmd

We have become more aware"
mutual contributions to ngrl_cunu

1
A Service Business

Exporters are in the grain business
to render a service at a profit. We are
proud of the service we perforntl
the manner in which we perform
We are continuously striving to:}
crease our fund of knowledge. We are’
constantly developing our standards of
business ethics. We know' that jour
sales activities are in the public inter-
est and we perform In an Inténse,
competitive environment. At all times
we are willing, even anxlous, 10 ex-
plaln why and how we perform our
services In a glven way. {

Many of us have, besides immense
capital investments In, elevalars,  etc.,
in the United States, worldwide or-
sanizations, Highly trained and skilled
personnel in our many domestic and
foreign offices keep in constant touch
with both producers and consumers.
A continuous flow of information is
exchanged regarding supply and de-
mand patterns, crop conditions, weath-
er, etc.

We offer our services to the industry
at o minimal cost. We all aim fo
cheapen the cost from producer to
consumer in accordance with baslc
economic laws. We believe that pro-
ducers as well as our government fully
realize that in order to hava a job
cheaply and expertly done, one hires
1 specialist, who does the work for
palf the world and on a mammulh
scile,

'‘ihe purpose of this talk i= to ex-
plore with you some of our mutual

" problems in marketing our durum

wheat. I shall not bombard you with
a large number of statistics. Of course,
they are Important, but in my opinion
not essential for our discussion. The
other day I heard somebody compare
statistics ' with bikini - bathing suits.

10 A
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they conceal is vital”.'

Operating Rules .
We exporters ave vitally lntenestaé

to expand markets and find additional |

outlets for our durum wheat, In our
approach, however, we are restricted
to some basic rules and facts,

The three basic rules under which
we operate are:

1. We will operate strictly witain
the framework of policies and
regulations set up and subscribed
to by the United States Govern-
ment.

2. We will export what we can buy.

3. Wa will export what forelgn
consumers wish to buy.

Let us review these three basic

rules ocne by one.

Firstly—We will operate within the
framework of policles and regulations
seot up and subscribed fo by the United
States Government, |
! From experience we know 1ilat our
price support structure renders United
States durums non-competitive for
export about four out of flve years.
We need realistic export subsidies to
offset the difference between our do-
mestic level and the world price,

We repeatedly find that our subsidy
system on durums If not flexible
enough to compete on un equul footing
with our Canadlan ncighbors, Since
durums do not come under the Inter-
national Wheat Agreement, no specific

price relationship is set up venuﬁﬂye’

other origins, like, for Instance, e
between Canadian ' Munifoba sp

wheat and our Hard Red Winter 1nd

Hard Red Sprlng wheats,

We strongly believe that our fixed
tubsidy system gives Cannda decided
advaniages., During the last few
months we have lost exports of a few
million bushels of durums to Germany
and to France, Our subsidy came too
late, was too little, and the system
was not flexible, For United States
exporters it Is made Impossible to
compete for deferred shipment. As you
all know, when graln is harvested and
not immediately consumed, storage
charges are incurred as well as inter-
est. There ‘“carrying charges” are

4 normally reflected in the Fultures

market, Th~ government, however,
dm not recognize these costs of

lu'btldy is the same for ahlpmenl

edlllely after they are consum-

,.be, competitive for deferred shipment.
"Forelgni‘buyers are quite aware that
the world:export price of wheat tends
to mova in a very nerrow range and,
therefore, are not willing to pay for
the carrying of the wheat,

On a recent tender of Mozamblique
(Portuguese East Africa), we were
unable to offer United States wheat.
The country in quection wanted to
purchase four quarterly shipments
starting ‘January, 1063, Our subsidy
only goes as far as May 31, 1063,
Furthermore, we would have to figure
carrying charges anyway, which would
render < United States wheat non-
competitive,

In other exporting coun!ries no im-
mediate registrations are required.
Canada has & system whereby ex-
porlers can purchase e wheat for
deferred shipment without paying
carrying charges. The Canadlans also
have a system whereby exporters can
buy the physical wheat without fixing
the price—the so-called deferred pric-
ing system. We definitely do not want
the Canadian system, however, since
it means a virtual 100 per cent statc
control and we continue to believe
quite strongly in private enterprise.

SBuggestions for Government
What we ' do. think however, the
nt nhnuld cou.ld do:

i ;ll! we want to inmm marketlnss
‘Lot United States d e must
mma.e our  expol ce . do-
‘mutlc usage is.not expecu.-d to

L THE MACARONI Jom:u.
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take a sharp upturn. Of cuurse,
with aggressive promotionai work,
consumption of semolina products
can be' increased n the United
States, but production is likely
to outperform the Increase of
domestic consumption. For larger
exports we need fo be competi-
tive. We need adequate subsidies
whenever necessary to compele,
We have proposed a “bid-subsidy"
on wheat. This would automati-
cally take into account carrying
charges. A similar system Is In
effect for coarse grains and it has
proven to be very effective.

. The government should try to ex-
pand markets for those agricul-
tural commodities for which
“cash"” can be oblained. All
durum wheat exported last year
was sold for “cash,” whereas only
about 30 per cent of other classes
of wheat was sold for dollars, We
very much need dollar sales to
improve our balance of payment.

We have lost a substantial outlet .
for our soft and weak ‘filler -

wheats with the creativn_of the
Common Market. This trading
bloc is likely to remain, a deficit

area for durum wheat., We need .

a larger share of that market.

. The government should “stimulate
production of those commodities
which potential customers cannot
eceromlcally produce.

, Consideration may have to be
glven as to programming some
durums under Public Law 480,
This may have a dual result:

a) reducing inventories of
durum wheat;

b) promoting the usage of
semolina products In un-
derdeveloped countries.

We now come to the second basic
rule.

Secondly—Wae will export what we
can buy,

1t is quite logical that we can only
export that which Is available quan-

: tity- and quality-wise. In this respect

we have to realize that the United
States industry has first crack at our
products since it usually can pay more
than forelgn buyers. We can, therefore,
only export what Is left over after the
United States has taken up its share.
We believe that there Is an urgent
need for better management of sup-
plies. A Jot, gﬁllp service thas been s
pald to® the’ {erm “supply-ma

ment.". What: is ‘usually meant is aup- ,o. '

ply .ﬁﬁ%d price management.’
The dumm nlthatlon should give one
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second thoughts as to how well the
government can manage supplies. We
have gone from the past season of
inadequate supplies of durum wheat—
implemented in " part by “governiment!
export subsidies—to the season wilh
a crop in excess of our largest ve-
corded annual and domestic usuge
combined.

The Canadlans have probably adopt-
ed a more realistle view of supply-
management than the United . States,
They realize that there are years of
poor ylelds and years of h
years of strong export’:d and an
years of slow exporl dmnna.ﬁ*{"

The Canadians are* not ‘unduly :

ylelds— e

We believe that the main reason is
the un{amiliarity of foreign buyers
with our grading system. Although we
have a very advanced grading system,
we repeatedly notice that foreign
vuyers either do not comprehend or
inst are not familiar with the system.
We believe that last year fore:gn con-
sumers were fooled by the rat.her
large ;leewny that exists between. our
various® grades, Actually the United
Stotes has been only a spusmodic ex-

“%Ot durums in the past, and our
.ot as well known as, for
noe, the Canadian and Argentihe

guul!tlea

-r‘.’l

¢ us examine, for example, the

cerned at building: stocks' or deptehng" ‘différence between the number one,
stocks. As @’ consequence  they (Have * 1%O/ Yprd three grade. Since millers

been_ able. to maintalyy a rather high o

level " ‘of durum expurf.:—-—over 12 mil-
lion” bushels évery year 1055 lh:qhsh\
the:1860-61 crop’ year. “In 1981-62 Ihey
were _unable to’ malnlain this level 'as
a re:ult of twn..mecutim virtunl
crop’s nllurea. { 4 L
v Buppl[-Marmglmom
It we' want'to have a high rate ol

durum expofts from the United States, '

.we must first of all do some “supply-

‘management” to be In a position to

do 80, We need to review carry-over
stocks realistically. It would appear
reasonable that the United States car-
ry durum stocks equal to the differ-
ence between the maximum domestic
plus maximum export usage and the
smallest durum crop of recent years.

More specifically, we normally use
vbout 26 milllion bushels of durums
awnnually when the yare freely avall-
vble, Our maximum yearly exports
have been 168 million bushels, The
mallest durum crop since the intro-
luction of rust resisting varietics has
seen 19 million bushels. The differ-
«nce of 23 million bushels (i.e., maxi-
mum production plus maximum ex-
ports less minimum production) should
be viewed as a prudent reserve ratler
than a surplus. Latter word seems 'o
be the pet expression of many a
bureaucrat. ‘

Quality Concern

We also strongly feel that we have
to be very quality consclous. We no-
ticed thls year in particular, a high
preference for Canadian durums. How
did this come about when we produce
at least equal quality right here in
North Dakota? Our export shipments
during the last crop year left much
be desired. The majority of the
wheat we exported graded
ber three, while we actually had

an excellent crop qualitywise,

are not. particularly concerned with
the’ (utwelaht and moisture of durum
wheat,  we have to concentrate on
forelgn material, shrunken and broken
kernels, damage and wheal of other
classes. A combination of these grad-
ing factors is allowed as follows:

No. 1 grade . . ... e 12 %
No..2 grade .. ... v 15%
No..? grade . . . 21%

1 repeat, 27 per cent for the No. 3
grade, Latter In effect means thot if
a foreign consumer purchases No. 3
Hard Amber Durum, he may get
somewhere from 85 to as little as 73
per cend actuul millable durum wheat.
On the balance, which can probably
be used for feed purposes, the foreign
consumer has to pay occan freight,
Insurance, high import dutics, ete.

In previous years shipments of the
No. i grade had been rather rare and,
if shipped, the quality was close to the
No 2 grade. Last crop year, however,
the price of durums soared to o level
of approximately $3.85 per bushel,
Fi B vessel Duluth-Superior. A pre-
mum of more thar $1.50 per bushel
ovar Hord Red Spring wheat. It is
q! ite obvious that from the producing
level till the wheat left the export cle-
vitor spout, u lot of blenling was
done. After all, private enterprise
takes advantage of profitable situa-
tions, and whatever the grade— &
could sell all durum wheat readily.
Now, ot a time that there are ample
supplies, we are suffering from the
after-effects,

Domestic mills do not have the same
problems since: (1) they are fully fa-
miliar with our grading system; our
domestic trade recognizes the leeway
in grades and scales of discounts, and
premiums are used over and above the
straight grades.

This brings us to our third basic
rule:

(Continued on page 14)
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CONTINUOUS AUTOMATIC LINE FOR LONG MACARONI GOODS

HAS CHOSEN |

-

1—Automatic Braibanti Press for long macaroni prod- 3—Automatic Dryer GPL/5/200 for pre- and final |
ucts, X : drying of long macaroni products. {
PR ]
A N, .
\ _ 2—Braibanti Spreader with special die-hedd and de- 4—>Stripper and multiple Cutter with device for auto- |
Teso i kT i M / 1
L 3 ‘ T . vice fq'r,q ick change of dies. ) matic return of ompty stick d
argo TOSCANINI, = 1 MILAN  ITALY | Tel. 792,393/4/5 — 790,531 — 794,10_3 Faly i pty sticks to spreader.
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Exporter Looks at Durum—

(Continued from page 11)
&

y—We will export what for-

1, Our prices mifmt be competitive

ith similar quality’ produced by

ther supplying originkliss °

2. ur supply must be

7 {itywise, You produc

chandisers know thaf l_

$ patronize a store th

o has a supply of ‘W

5 "You want thatsto,

5 \ndequlh lupply.at" 0
8 'wheat L

rellable qualll

lood a quality fie:

*) niform in aeeudlme'wi

de, The ¥
semolina produd

. able, “ i

| When you genﬂemen buy & n i
you buy & brand that has prove
to be rellable, ~* o "

e belleve the grade stan
should be tightened. We have a
grading  system in the United Sthte
which is far superior to that of
it not all, other exportlnx ~éoun!
We should not sit stili, Rowevers:
should constantly review and imptove
our standards, Advance in technology
has. made it possible that a lot of
damage and foreign material can be
avolded at harvest,
There s usually a lot of opposition
agalnst tightening of grain standards,
We feel, however, that in thelong
run everybody benefits from it. A good
example has been the change in soya-
beans standards of not too long ago.
The ' producer who produces  good
quality and the grain elevalors and
merchants who preserve this quality
should be rewarded for this effort.
One must realize, however, that pro-
ducing high quality does not neces-
. sarily mean that foreign buyers will
always buy the top quality. They will
take lower grades if there is a su’
ficient incentive to do so. An examplc
of this is the fact that for all practlet!
purposes we now only export No, 3
yellow corn, while as recently as two
years ago, the export grads was No, 2,
forelgn buyers (mostly compounders)
have discovered that No. 3' corn suits
their purpose well. They buy No. 3
yellow corn at a slight discount under
No. 2,

We must give foreign buyers as wide
a selection of grades as possible at the
same time clearly defining’the descrip-
tions to avold misunderstending. Gen-
eral Molors does not manufacture all

14

Cadillacs just because they are better

than Chevy's. By offering a wide varl-
ety of “grades” at different prices,
they sell a lot more cars then if they
would merely market one “grade” and

e price.line, "T"w
msumbey wieh do ST F N " 1n licaeing sradas e hoald®not

lose ‘sight of the fact that price is the
mml Timporlant factor in marketing..
You' ‘can improve grades all you want;
. howayer, in order to sell your prcduct

g you' have toibe competitive,
! o ! review the present

ot be ;ahle 1o export
leis  Washington would
; most’ of ythis quontity under ‘PL | 450
This: we rather doubt. I frankly doubt
“‘much if we shall reach a five milllon
bushel export figure. At the present
time we are outpriced by Canada,
North Africa and Argentina. In about
four weeks Lake navigation will be
closed, and in order to compete with
Argentina in January we need ap-
proximately one dollar per bushel
subsidy for shipments from the Gulf.
1 estimate that between one and
one-half and two million bushels of
United States durum wheat have been
sold during this crop year. Canada
sold about elght and one-half million
bushels during the same period.

Advisory Commitiee

1 have had the honor to bc an ob-
server during a recent me:ing in
Minneapolis of the Durum Whaat Ad-
visory Committee. I must con;ratulate
you gentlemen on the way you people
go about in solving your ow:u prob-
lems. The Committee advised the Sec-
relary of Agriculture *t no increase
in durum acreage was necessary. This
means that you, yourselves, realize
the need for “supply-management.”
We applaud such @ stand, We' realize
that in certaln areas government su-
pervision Is necessary. What we d» not
want, however, is an Insurance !rg_m
the cradle to the grave from the gov-
ernment, This creates decay and, dc-,

iy |

x AT .
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generation, The United Stales owes its
existence and growth to private enter-
prise. Let us continue to fight and sell
our- la'bor g; a profit. . o

Co¥clusions

In concluding, let me stress two
points—both of which I believe are
essential for the broadening of durum
wheat marketing:

1, We must strongly promote the
usage of semolina products both here
and abroad. The world protein-short-
age should continue to offer possibili-
ties for your excellent product. This
is a comblned effort of all segments
of our industry. Great Plains Wheat,

'Inc., has done a remarkable job. A
iy recent visit by a group of French

millers was a success. My company
has entertained this group in Minne-
apolis and New York, Later I under-

i stand, we were criticized for selling
‘them Canadlan durums. The buyers,
- =-however, were not willing to pay 10 to
15 cents per bushel premium for

n.l@ed States durums—we were not

ntinenlal Grain Company con-
butes: its share to the promotlon of
lsn" marketings. We constantly

A.mq'lpan employeea over to all parts
of the world to famillarize themselves
with forelgn markets. We continuously
renovate existing facilitles and when-
ever necessary we build new export
facilities in order to maximize efficlent
exports. We do a lot of quality control
work and research in our own labora-
tory in Kansas City. Shipping sam-
ples of all our wheat exporis are sent
to Kansas City where complete bak-
ing, milling, sedimentation and other
tests are made.

2, We must be competitive at all
times, Improving grades and other
techniques is necessary; however, price
will be the deciding factor, Very often
burcaucratic decisions will frustrate
us. We have to understand the difficult
task of the government. I believe,
however, that the private trade should
continue to make its voice known by
means of constructive criticlsm and
suggested methods of improvement.

General Mills Dividend

The Board of Directors of General
Mills, Inc. declared a dividend of 30
cents per share on General Mills, Inc.
common  stock payable November 1,
1862, to stockholders d record October
10, 1962,

3¢ This Is the 137th’ canm:ullve quar-

“lterly. dividend on Generg}u}{llll com-

stock. .., o
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MANUFACTURERS — ENGINEERS — DESIGNERS
'MACARONI PROCESSING MACHINERY

Gallicra Veneta — Padova — ltaly

AVAN

NICO & MARIO

Dott. Ingg. TELEGRAMMI PAVAN - GALLIERA VENETA

FF. 55. CITTADELLA

TELEFONO 99.155.99.17 .-§9-149
C. C. I. A. PADOVA 50' 7

The New Plant
of
American Beauty
Macaroni Co.
at
Dallas, Texas
Completely
PAVAN

Equipped.

Lo Boy Pres ¢ Spreader » Long Good Pre Dryer
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Luality Finet

The old adage “The proof of the
Pudding is in the eating” can
be directly applied to Macaroni

'Complele Conhnuous Short Cut Line
Press * Shaker + Pre & Finish Dryer

Products.

The Quality of the finished product
is of greater interest to the con-
sumer than the number of pounds
produced per hour,

| PAVAN equipment is designed to
produce Quality Products.

PAVAN The leader in scientific
development of macaroni equip-
ment. Not just to make better
machines, But machines to make
Better Macaroni.

Automatic Cc 1er « re Dryer « Tray Loader
(Automati ally stacks Co s in trays)

i PAVAN Drying principal for both Long and Short Goods engi

neered and tested before being offered for sale. Zxperimental

i —

il

5

is done at the Pavan Plant — Not in the Clients ¢actory. _,v.
PAVAN designs with maintenance in mind. Accessibility for i m " ot
cleaning and adjustments — Ease of operation — Eye level s Systems &
E !
T Presses — Perfect drying in LESS floor area. Ez;:z:::?ng
120 W YUNPIC BOULEVARD 5 904\
LO% Atte, Lo b CAL'FOHN'A
DeceMBER, 1062

1 U.S. and anadion Representatives PAVAN

e

A T A T

T e

B T e




5

g AT SbbEit dr s g s TIFTTIC Y TINT e R

.

ew Hybrid Wheat - Scunhfu: Breukthrough

oy A OR scientific  breakthrough
{ I e deyelopment of hyhrid .
wheat Wiy ¢ 3
University of Nebrigka and the; nited
Stateg Department of Agrlcui 2

Althpugh hybrid wheat £
ductign is not yct a realityy:

. ment became a distinct poy#
the discovery of a chara
men{al plants that will reat
in mnje -slerile wheat, /5

'_

Qr for a superior quality *
n volume; a SPREADER
LIS TS 10r minimum trim and an
'eye appealing product’of. iriabis hness, color and con-

. s - sistency; a SPREADER whi
j o .dally operation with the Cle
e ; ‘ "Tha Gmtest df All Long

Ui iversl}_y- College of Aj
tho vailable in corn}

hybrid wheat, It has neve
\ identified in bread wheat'
! the werld.

On the team of scientists
the fertility restorer were Dr.’
Schmqldt, professor of agronomy. a
Univetsity; Dr. V. A. Johnson; U
resca agroomist  stationed
Univefgity; and Dr. 8. 8, M
versityfagronomy instructor.:..

p - of'paﬂlcular manufac-..,
he featui'es of this machine only a
vaa 1 (] iull measure of its supenonly

—e

g | 1 I‘hn “missing link'’ in efforts
ybrid / plnnt, and in the other a plant

2 i whlr.h f;ﬂll}:vd Has"bun I : hf . ll'l madle-sterile ?J‘untl 1'|" the u:d
: porents and a e line carry nn x ‘restorer as the pollen parents.

R ysult of Rasesrch RIS | Bags have been ploced on some ‘of M heat bonds ‘the background to prevent fe F iliza- ;
Dr, H. H. Krasme=, director of the tion of the plants from airborne, ‘,, Examlhing the experimental plants In the College of T

Nebraska Agriculius. | Experiment Sta- Agriculture laboretory are (lgft’ Dt. V.iA. Johnson, U.S.D.A. research agronomist
tion,gald the finding ranks as one of ;',‘;}':‘"‘;f o 2:;%';,'"" DS, .eorlunomv instructor; and Dr, John W, Schmidt,

the mdst significant contributions in 50 ‘ e

T forer In bread wheat had név "‘ée"i‘ o be mada  befors ! the ‘yastet b
/) ver e
Dr. DAG. Hlﬂwﬂy. chairman of the :’e;':riden:i'ﬂﬂed.w gﬂ ’ ne ore e made belore e varieties can

ded to growers.
Universify’s Department of Agronomy, TECOmMINEIY
sald “the discovery is direct evidence  The clue that both male alerlllty and  Agronomists also decline to predict

of the value of maintalning a capable the fertillty restorer might be present how much increase in ylelds may be
team of sclentists engaged In o broad,. In Wheat in the Nebraska nursery came  forthcoming with hybrid wheat. They
continuing program of wheat re*'uarcl; »,. when some plants in an experiimental believe the increase may be substan-

line were found to be fertile, while ' tial, however, and they have some ex-

i e s vt L e e
plants with flowers that cannot fertilize Schmidt, Johnson and Maan began opinlon.

themselves. CalleG male sterility, this - © ¢In the greenhouse lnst fall to  Even though male sterility and the
characteristic makes it necessary for test out their theory, Two generations fertility restorer are required for fleld E o
the plant to get pollen from another of ‘experimental wheat have now been . scale hybrid seed production, small
plant, Essentially, it serves the same produced in greenhouses and growth amounts of hybrid seed can be pro-
purpose”as detasseling in the produc- chambers at the College of Agriculture, duced in the laboratory by carefully

B e T mpe——

TN

tion of hybrid corn seed. and the agronomists belleve they have controlled mechanical pollination. This
{ But before the farmer can make prac- found the fertility restorer. has mede it possible for the Nebraska
; tical use of the hybrld seed, the seeds- plant breeders to get some Idea as to
i man must moke another cross with a No Time Prediction how hybrid wheat will perform. In

plant that will restore male fertility in Even though all the genetic tools ~small-scale tests with four crosses at
the crop grown on the farm. Otherwise, now appear to be avallable for hybrid the Nebraska Experiment Station, hy-
the farmer's plants would bear no'ker- ~wheat, the agronomists will not pre- brid wheats have ylelded from three

nels, dict how soon it may'take its place on  per cent below the 31 per cent above VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES. l
The male-sterility characteristic had the nation's farms slong with hybrid  {he better of their two parents. [
corn and hybrid sorghum. i K7, AL ’

carlier been dlscovered in-plants'in Ja- "Hybrid wheats awill add ter
pan ond at the Fort Hays Branch Male sterility and the fertility re-. ﬂ:}vhmw 1o the attac .on p,:?l:m

Statlon of the Kui.sas Agricultural Ex-  storer. must first be transferred into

periment Statlon. But until’ Schmidt, existing varieties of wheat—or to other ;lcn::'tked fwlth wheat pro.t'l‘ucuon o

Johnson and Maon made their dis- new varletiss—that are adapted for " Coioro tarms R

covery nt Nebraska, the fertility re- fann use. Then exhaustive tests must & ¢ (Continued on'page 34)
e
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press notwithstandings
has not yet achieved  fil
a major marketing ‘wesl
ing atrthis dote, {5 yAtH
somewhat painful.
froj ’w ¥
emphasis to arkeunﬂ.’j
While_every major consun
marketer ciaims marketing
packaging, these same comg
erally /place packaging conts
hands®of productlon and{
departments, Even where
or top: menagement may makd:y
decislons or capital spprop (At
cislons on packaging systefg
ing 'Is still considered n
cost. To this date not even the 'mas
ardent proponents of packhging hj
dared ito clalm that a portion of ¥
cost u} package belongs to distriby

("

tion or' marketing. i

To cite an example, the cost of a fiy
culor cereal package may be com=
posed of several costs: 3

5 i

1/ materials

2.sbox ' manufacture
3, one' color printing \
4, fivp: color printing !
5. c:ry open feature

All five polnts are considdred as
one—cost of packaging Is a,unit of
production costs. If, however, we con-
sider that production needs are fully
satisfied by points one and two (cereal
in prodm;unn has something to be
nut into),ithen obviously costs of print-
‘ing belong somewhere other than pro-
duction. One color printing will physi-
cally ‘get any brand from point of
manufacture to retail outlet: Thus, the
cost on one color may be considered a
cost of distribution. The key point is

that a one color fabricated box solve
all production-distribution requirﬁ

ments, Where do the additional cos!

of two, three, or four colors and
structural Innovations belong then?
Obviously multi-color printing is ‘sup-
posed to sell, support advertising, pro-
vide point-of-sale  communications,
merchandise, etc.—all functions of
marketing. Structural devices are sup-
posed to provide consumer conveni-
ence and the function of marketint.
Yet, costs are nllocated to production,
As long as this problem exists, . pur-
chasing and production men will con-

20 i #

-

Wy
i

."1\ =2t "{‘.’Ff"
75 ‘&

'-.” % 4 .
tinually — and justifiably — brake mar-
keting innovations in pacKaging,
These remarks’ are made to cut.away
the smokescreen in regard to'the.cur-
rent marketing status of packaging.
At the same time, there are other
noteworthy yardsticks for evaluating
the status of packaging. Here agaln,
we may consider three kinds of com-
panies, keeping in mind that there are
many shades of gray Involved. 1 will
attempt to provide a package atlitude
response pattern as it might occur
among Production Corp., Sales Corp.

and Marketing Corp.—three fic miom.

companles. r
—Who are your top manage:.s? (1)

, Production Corp.—Our president came

up via the refinery, (2) Sales Corp—
Our president grew up out of sales—
starled in a small territory and even-
tually became vice-president of natlon-
al sales, (3) Marketing Corp.—Our top
managers are drawn from staff—the
brand and general products manage-
ment route.

—What s the function of n.arketing
in your company? (1) Production Corp.
—We're experimenting with it and
have sumeone on the stafl, (2) Sales

The Evolution of Packaging
infto M Qﬁn’;{eturgv e

yarch Manager, Container Corporation,
ging Forum of the Packaging Institute.

- v

Corp—Marketing is supposed to help
us sell our products better, (3) Market-
ing Corp.—Marketing Is responsible
for the development and dlistribution
of ' products justified by consumer

i1, peeds.

¢ —What are your views on adver.
? (1) Production Corp—It's ex-
ve. We do some trade stufl but
“rely on it too much, (2) Sales
It helps us sell more and some-
jegiallows us to improve distribu-
have to do It because our

I? ‘ advertise heavily. (3)
t{Corp.—Advertlsing Is one
serstones of marketing. We
; ‘’strong theme which pro-
iai 4.good product-advertising-
t..This Is how brands are

h importance do you
4 e ‘consumer? (1) Produc-

Cotp—We feel that it we make
tter products and sell them intelll-
jently, - the consumer will buy. (2)
Eales' Corp.—We are always interested
n ' pleasing Mrs. Consumer but we

»{ should not overlook the dealers and
L ¢ [

‘distributors. The more enthusiastic

**"dealers, the more consumer sales, (3)

Marketing Corp.—We design products,
advertising and packaging for specific
segments of the consumer market. We
rarely attempt o provide a brand or
product which will have universal
appeal. The consumer is both the be-
ginning and end of our marketing
*cycle,

—What is your main packaging
objective? (1) Production Corp.—We
_want good economical packaging that
# gots our products to market In good
shape. (2) Sales Corp.—We want the
best possible package for the product.
(3)Marketing Corp.—We want the best
possible package for the brand.

—What s your attitude toward
package design? (1) Production Corp.
—We don't stress it too much but our
package generally - gets across. (2)
Sales  Corp.—They should be good
looking, emphasize the name and
product, and have lots of bounce on
the shelf. (3) Marketing Corp.—Design
should embody and, reflect the key
appeals in a brand theme. We look at
packaging es a retall “extension of
our media advertising. Physigal impact
is a ronsideration but not overriding
{in our scheme of things. The packsge

THE M.\mo' NI+ JOURNAL

should not stop working after pur-
chase—but continue compatible to the
in-home environment.

Wrap-up

This capsule attitude summary rep-
resents those attributes which differen-
tlate among Production, Sales and
Marketing thinkers. The classifications
are not rigid and many companies
represent a mixture of all three, For
example, a company managed by sales
personnel may have a production atti-
tude toward advertising or packaging.
Many companies, managed by market-
ing personnel still have a sales or
production attitude toward packaging
and design. Unfortunately, packaging
and design seem to be far behind the

advertising function in developing,

marketing stature. This fact may be in
large part due to client cost struc-
ture—advertising is a cost of market-
ing, while packaging remains a cost
of production. Another factor of
course is the supplier. Advertising
agencies seem to be more marketing
and consumer service oriented. Agen-
cies refer to their sponsors as clients—
or partners. Packaging suppliers on
the other hand seem to be more prod-
uct and sales oriented. They refer to
their sponsors as customers—or re-
positories for goods. In any event,
packaging hes a long, difficult road to
travel before full marketing status
can be clalmed,

There Is Hope

There is hope, however. In spite of
almost insurmountable obstacles, some
packages and some designs have func-
tioned as markeling weapons. A few
may be cited.

The General Mills Wheatles package
hes always functioned with distinct
marketing orientation. This deslgn
emphasizes health, nutrition and ath-
letic rigor—the key appeals of Wheat-
les brend imagery and advertising
This approach creates a strong franch-
ise competitive with the corn flake
market segment dominated by Kellogg
and Post.

The Colgate Soakles introduction is
singularly directed to the premlum
orlented children's market. The pack-
age creales an atmosphere of fun,
vitality, and excitement, in support
of key product appeals, In addition,
the package provides a great physical
incentive for purchase,

Mr, Clean, although lacking aes-
thetic strength, is a retall visualization
of media advertising symbollsm. The
projection of this symbol recreates
advertizsing effects at the point of sale.

m an  roll-on package” ls -
obvigus ple of marketing orlenta-

Deceauks, 1962

tion. In this case, product and package
were interwoven in such a way that
an entirely new concept of deodorant
emerged. :

Proctor and Gamblé® Euﬂ"u is an
outstanding example ;b;q marketing

established this as a fact. While in
previous recessions in this country,
foreign countries have built up a back-
log of demand for our produets, they
did not do this In the recessions of
1058 cand 1061, When we decided to

orientation. In this case,\ia:" ot c¢-tr, \redover from our recession, forelgn

was achleved by — 1. Qualit, !
facial tissue appeals—soft (I .J}
—use it ogain (Scott}—and k"
Exploiting a responsive cordtvs. nl—:
cosmetic imagery. 3 i
The approach integrates b
munications elements around the ‘soft<
cosmetic-use it again theme. v
Nomenclpture: Puffs, meaning
soft, reusable, cosmetic. '

Product: Soft, cosmelic ' odor,
strength. o
Advertising: Soft, coametic,” re-

use.

Packaging: Soft, cosmetic.

Stouffer’s packages direct high qual-
ity, unique, expensive products direct-
ly at the gourmet cdonsclous market.
Design symbols create the Stouffer
restaurant concept of quality in store
and home. .-

Whitzhall Labofatorles introduced
an unaesthetle, prosaic design for
Dristan decongestant tablets, This in-
troduction revitalized the lethargic
cold tablet market by capitalizing on
the highly responsive problem of con-
gestion. Product and &dvertising sald
decongestion, spced and’ strength.
Packaging via colof: and format cer-
talnly emphasize brand, as well as key
appeals of strength: and speed. This
kind-of declslveness in marketing has
stood Whitehall well in the area of
new product introduction.

These examples serve to Illustrate
that some packages and some designs
have achieved marketing stature. This
stature has been achieved, however,
only through the extraordinary goed
sense and imagination of some per-
sonnel at various levels—advertising
agency, client, designer, ete. The or-
ganizational obsiacles confronting
packaging are such that the great mass
of packaging will continue to fall short
of marketing stature, however.

)
Concerning Costs K]

The one great crylng need of all®
management in the United States to-
day is to lower unit costs. ‘Why?"
asks Lawrence A. Appley, president
of American Management Assoclation
in a recent issue of Management news.

High-Cost Economy

The first renson is thal the United
States is now a high-cost economy
in- relation to the world market.
Forelgn competition from the Com-
‘mon 'Market -and from “Japan‘ has

producing what they wanted and
needed, at lower costs than we could
achieve and, in*many instances, higher
quality,

Our labor costs are higher; our ad-
ministrative overhead s higher; and
we are now popularizing what has
Become known as o “profitless egono-

g'k wrkets did not help us. They were
L]

" my." Soclallstic concepts, unqualifiedly

promoted by theorists In positions of
power, are having a greater impact
upon the public opinion of this nation
than we are ready to admit. The
economy of the United States is fight-
ing for survival in the world market,
and our front line of defense is costs.

wi Formal Program Needed

Reduction of cost requires formal,
specific, well-recognized, and foree-
fully administered cost controls. Man-
agers at all levels must accept the
responsibility for cost control that is
passed on to them from above, and
they must exercise stringent cost cor
trol over those below. Management at
all levels must be {rained to cost
control, the nature of it, and how to
admlinister it.

Never before in the history of this
nation has there been such a need
for consclous, specific, and immediate
decislons relating to the reduction of
costs, We must make decisions more
quickly to move ahead with profitable
items fast and without reservation.

Cost consciousness, cost reduction,
cost control are not results of wishful
thinking. They come only from dy-
namle, uncompromising, unemotional
management decision. When quality ,is
being sacrificed to cost, our position
in domestic and world markets is one
of diminishing return, and that is
right where we are now in many
product lines.

Individuals, corporations, and the
nution must give primary attention to
the reduction of unit costs If this na-
tion and the clvilization It represents
ure to survive.

Economy has frequently nothing
whatever to do with the amount of
money being spent, but with the wis-
dom used in spending it—Henry Ford

It is easy to look down uvn others; to
louk down on ourselves is the difi-
culty.—~Peterborough,

~t




The hunting season on durum wheat never closes for Command-
er Larabee. From dawn to dusk, Commander’s team of durum

HERE f l IOP dead-eyes are out working the fields in search of the finest {
grains available. Thousands of samples are sent to Cormmander

labs for testing and blending to ass.ire you that mly the

PERFORMAN‘ !E best grains available ever reach Commander’s millinz special-
ists. And even after the bin limits have been hagged.
the hunt continues. So, next time you want trophy winning

O N{ l 'S macaroni results...why not draw a bead «n Com-
C D. mander Larabee for durum producis you c¢an count on?
YOU CAN COUNT ON COMMANDER-LARABEE! ¢. BB

A COMMANDER LARABLI DOURUM DEPARTMENT

/.' VR L s ARUMEI St tih AL LA CONGANY  WCNEAPOLIS - ANSAY




.. Save 'I'hréu;h Unit I.odding

%vby Thomas E. Dowling,

- National P{cko‘;

vent of large quantities of prod-
.comparatively few customers.
e lume:means a lot of handling,
.apything, thati can cut down on
jand: the high cost of labor
nglated  directly into dollar
is not to imply thnt unit
‘cantiot be effective with small
nder any circumstances, but
certainly “its attractiveness and the
benefits to}'be’ gained ‘increase along
with ‘the volume,

T WAS only after a good desl of ¥,

thought and discussion that the title S

“Save Through Unit Loading” was .

then, once that was done, the next -
problem was whether to place, 8 queg d
tion mark after it or mot. . ‘~' %

Ag-those who ship unit loads at léﬁ{

present, or who are familiar with unit’
loading | will. testify, it is only after
the “most 'thorough investigation of a
shipping program that the question,
“Does unit loadng actually save me
money?” become answerable,
However, we should not forget the
very real savings that can accrue in
directions other than actual dollars,
and the intangible benefits of customer
satisfaction, neater warchousing and *

Y

selected for this presentation,’ And @

. Where It's Done
Again, certain distribution practices
can, be. made Ao order for a unit load
shipping program,. Lxtensive storage
o a product. either, g¢ the point of

American Cyanamid Company, ot the 24th Annual
yg Forum of the Packaging Institute.

the manufacturing location to cus-
tomers in relatively small quantities,
do mnot qualify.

Another deterring factor is the
sometimes large capital expenditure
required in the way of mechanical
equipment, pallets, storage racks, ete.

Perhaps If we review the steps in-
volved in adapting unit loading to an
actual shipping ‘program, we will be
better able to judge which factors are

.. important and which are less formld-

able.

Case History

Some time ago, it became neceszary
to move increasing quantities of a
granular resin from one plant location
to another—a distance of 350 miles.

DR LI T R L) 0 € s T

handling ACCOPAKS. Cuslomers,
however, are a different matter, and

“-it'is not always possible to induce

ij equip themselves with_these

forks at a cogtsof two to three,,
hundred dollars a set, or any speclal
equipment for that matter.

On either type of pallet, however,
we were able to cut our own handling
costs considerably and found that the
use of unit loads simplified many
processes of storage, inventory con-
trol, ete. Because of the double tiering
possible with the expendable paper
pallets and the protection offered by
one bag to the adjacent bag because
of thelr initimate contact, we found.
it was possible to use a more lightly &
constructed bag for interplant ship- .3
ments than for those shipments: made
directly to customers. These bags, In.

* turn, were of lighter construction than,
the bags originally used on a non‘unit’
load basis for customer shipm i‘

Our particular shipments' involy
only truck movements, and ps &
sequence ‘the dimensions of the i

it i e s Catl s

T N

them; Cargotainers, Palletainer., REA
Units, etc. Even the big truck box
used in “Sea Train” shipments can
qualify to be called a unit load, Cer-
tainly the biggest advantage of this

type unit is that jt can be filled with

a number of small containeis the |
producing plant and: sealid and
shipped as a unit. It s not'ogened
again until it arrives at)
Here ‘we have two'3
methods of moving
a pallet load of bap
Train” container, 1
are examples, and: vergs
of unit;loading. 3
“* Although lmost any}f
age can be unit loaded,
time in the chemicajhl
mple, the unitizin;
ccounts for aln;ll

L

way of security and protection.

It is also perfectly obvious with
all these units that it is possible to
use minimum packing for thé:ifiside
containers. ’

Qther export shipmenis;, of bags are
‘made qulleﬂ!requenlly by strapping
an Interlocking pattern of bags to an

endable wood pallet and then

Estinuu. e:ﬁrgpping,_tha entire unit either

lcgcnplps type of corrugated
E-vdr.ipgrhnps in a sheet of
) led or ‘dsphalt-laminated kraft,
Wilits can be exporled directly to
- *f'ultumum.:.'fér shipped to inter-
eqh}e.dhlrlbuﬂuns polnts overseas
h hey cdn’be broken down into
ory individual dellvery.
estic service, returnable

‘For , dom
'woéc{!( and, steel pallets, expendable

wM:-mn-.(.gnled and solid fiberboard,

Y andékraft! paper pallets are all used

exle:ﬁ.lively, with each type offering
udﬁ)‘ilag.ea, in certain situations. Which
typaito use depends on such things

“product characteristics, expected

shipping | 'stress, customer require-
menis, equipment limitations, product

-]
-

were designed with that In’
However, i we had planned .
both truck and rail - it; wguld
been a relatively llmpla-:pam:'"'lo

manufacture or as preliminary ware-

. value, njeﬁmds employ2d by competi-
tion, - inventory requirements and
” other factors., A study must be made

better Inventory control.- Thus the ! Y Because bagging equipment had al-
word “Save” in the title has a very housing before ultimate distribution to " bee:lilmtgalleg t%r ) Lotigstinia
1 b in 4 indl customers are condifions which may

! road meaning and may Indleate an o, from unit losding. % . distribution of bagged material to cus-

e e e e

g S —

. overall benefit to a company despite pr
" what may appear to a casual observer

to be merely an added expense.

. We would like to dlscuss those con-
ditions which lend themselves to unit
loading and then indicate how a pro-
gram of unit load shipments might be
started. At the same time, we will ex-
plore the sltuations where unit loading
does not fit in—and, of course, there
are many of those. -

What It Is :
First, we should perhaps definc unit

There s another angle, of course,
which we haven't rnientioned as yet,
but which may be the most important
.consideration of all—and that is cus-
{omer’ ! preferencey. If. the customer
wants unit loading, he usually gets
unit lodding -despite: other

: ety e

Perhaps. ‘his’_veceiving ~and , ware-,
housing “Zacilities ” arg ‘ highly- mecha-
nized, or perhaps his-inventory sel-up
is such:that unit, loa
character simplify- his™-control proce-
p dures: Or, units can,be set,up so that
londing. It is simply the grouping 4= ,oep ynit,for shipméent, storage and

tomers, multiwall bags were initially
selected to move the product in inter-
plant shipment as well. These ship-
ments in their beginning stages were
_ made essentially on a plece by plece
basls with little attempt to take ad-
vantage of whatever benefits were
offered by other methods of shipment.
When, however, shipments increased
in volume to the extent that the ex-
cessive handling involved became an
expensive problem, an Investigation
-was made to determine if an overall
* program of bulk shipping or unit load-
" ‘ing could be adopted which could be
used ‘not only for our own interplant

gether of smaller individual containers* |nuentory Is exactly équal to his unit hloments, but also for shipments

in such a manner that they can_be
handled as a single larger unit. The

wrapped, boxed, or glued together,
and it may be on a pallet for extra
convenience in mechanical handling,

process Yequirements. Sometimes If Is  girect) custom
possible to ship on pallets’ which_can Ve o uniskie o
group may be strapped, wired, tled, be utilized by the'

It was discovered that although the

customer as stand-.*
ard warehousing’ _pqllah. . actual transportation cost from one

Conversely, if the customer doesn't;: ghipping in bulk than for unit load
want unit loads” because of unwilling~- ghipments, the capital expenditure re-

-~ plant to fnother would be less when

adjurt the lond dimensionstd fit both
carriers. p <
Incidentally, in the case of pn'li'ellzed

bag units, a point to remember I8 that
it we do not wish to tamper with the’
length and width dimensions but wish
to change only the bag capacity, the
gusset or edge width of the bags can
be adjusted. :

Ideal Conditions

Now all of this merely shows that
under an ideal set of shipping condi-
tions, it is possible to improve your
distribution plcture by unit loading.
But I must stress the words “ideal
conditions,” because obviously the
inability of the recelving plant to re-
ceive and handle one ton palletized
units, for example, can be dependent
on such seemingly trivial things as
alsle width, door locations, floor load-

of unit loads; thai. éan;be made up’
for the shipment.of;bagged matérial. | 7

First: considering Yexport shipments,:
bags of mafertnl,” particularly, expen-
sive material, dre sometlmes shipped
in the large weod ‘or:steel’ contalners
referred tc ‘before, These' are avail-
able  in'.many styles’ and -sizes, and
can be obtained ‘for various purposes.
For instance, they are avallable' for
use from the point of manufacture to
the customer's plant, from dockside
US.A. to dockside overseas, or for
any portion of this. Some of these
containers are available as part of 2
vessel's regular equipment, providing
protection against weather and pilfer-
age.

Others are available for outright
purchase or lcase, and remain in the

in -each 'individual irstance — what
works’ for one company, or onc plant
or one product, may not necessarily
work for the next.
And Boxes il
Boxes, which account for about one
fifth of all chemical product unit loads,
moy be unitized in a number of ways
also. They are a natural, of course,
for the cargo type of container dis-
cussed before, in that boxes uf mini-
. mum construction and with overall
decorative printing or labelling may
- 'be shipped in them, protected from
the ‘weather, scaffing and pilferage.
Boxes can be well adapted to pal-
letized units, and they arc immensely
strengthened by strapping and per-
haps gluing with a glue of high shear
strength.  Also  available today for
boxes, as well as for bags, are anti-
skid treatments which are effective in

- or it may be palletless. ) ings capacities, etc. In other words
r It may be only a group of bags ::.erDan:z]l:gsewlmh:g:ngeTﬂug qu.l_lred for filling, handling and empty- we can assume nothing—the entire g::;:’;:oie;::g “;:ml:gi ':to :‘i;‘“;‘,e:l'. promoting stability in unit londs.
e strapped together, or a number of p. cystomer con be acquu.lntled with iug equipment for bulk shipping at _situstion must be investigated thor- = each use, i a knocked down condi- As o rule, wood and steel pallets
# parcels placed inside a wood, steel, hg pogsible advantages and perhaps Both!enda/of (he' duls, et arocesive oughly at both ends before a unit tion, As is sometimes the case with 8re more generally used for units of
1 or mesh contalner. Each of these 8¥8- e induced to avall himself of fork- and outwelighed any other savings. loading program can even be con- rail shipments of bulk containers or boxcs particularly in export service,
£ {ems is a unit load as opposed to 1008 jin or other mechanlcal equipment. On the other hand, it was found sidered. As for the possibility of re= pollets, return of these units may be but expendable corrugated ‘and sheet-
¥ bulk contalners which may hold up possible to utllize the bagging equlp- _ducing Indlvidunl container strength made wt no or very little cost to the type pallets are suitoble for domestic
to a ton or more of powder, liquid, ment available by adcpting a palletiz- (and cost), this is a perfectly remson- yger. movements, Boxes are also the .asiest
or other loose product—and each sys- Deterrents ing program using expendable paper : able consequence with certaln types Most of us have elther used or seen container to strap and rhip as 4 pallet- {
tem.has spmething of ita own to offer. Factors which render a situation un- sling pallets (called ACCOPAKS) for 3 of units, the “Sea Train" type of unlt, the less unit in conjunction with chisel
Nowsifor ‘the " situatiofis : which ‘are sultable for a unit load program may shipments within the company, and I am thinking_ now of the bin or) entire traller box which can be un forks on the handling equipment.and,
iadeptable to.unit loadifg~high yol- include small volume, irregularly le wooden pallets for ship- box_ container Which Is used to hold = hitched from a cob, holsted aboard a. with ipcressing frequency, chimneled
Sor smaller pleces’ of bagged material, vessel into speclally-built fixtures®and floors in the carrier which peqwie the

umalls igenerally an impertaht, factor. scheduled production and shipments as  ™ents to outside customers.
U'm (nuts referring 1o* the. Shipmentaof Lwell as distribution patterns which Expendable paper pallets were sé-
.an’ immenst®. nurober- of small, iffdi- do not require jn-plant storage or lected for Interplant company ship-
viual wrdérs to a:multitiide:of 'eus- - central wareh - Obviously, those ments because It is a rehtiyqqu.:ll:l;h

boxed 'material, wrapped material, or ot the erdiof the voyage' hilched to insertlor. of JifL forks under the lopd.
what h._vg you.. another cab and delivered to its desti- Drums.'.(.:!ther- ll_eel ur ueT, e gen:
They'are known by various names nation. For cérlain programs, this eruily unifized on expenduble o ve-

e e —
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tomers guch, 8s you would expect from products which are produced to order matter fo equip  your, oFm.J, th and. I df’sure you ai2 familiar with offers undeniable ndvantages in the (Cuntinued on puge 36} '
a mail ofder house, but ratherthe and perhaps dll\l'ihumi directly from . the ‘special lift forks | for ‘R chm;;';s' ig;z' : ' P {
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: A new concept of extruder construction utilizing
nl lmmes, eliminates those hard-to-clean areas. For the first

POSITIVE ’anw 'oncl F.lnll! improves quality and

increases production of long gnods, shon goods und ll'lm forming continuous extruders.

3 S'HGI( 1500 Pounn l_ouo 600DS SPREADER
increnses produc!lon while oc:upylng tl\a same space as a 2 stick 1000 pound spreader.

1560 POUHD IXTRUDIRS AND DRYERS LINES
now in open'hop ine. nqmber of macaroni-noodle plt'ﬁals, occupying sllgl‘ily more space
ihun 1000 pound Tino'®t

% /% Z% ) : 4
" THESE BXRGDER Hﬂasm Lo 4- i
. NOW GIVING EXCELLENT REsuLTs i

,\macuuuour THE UNITED STATEs  © ., .{' -
IN'ANUMBER OF PLANTS. . * ¢ .

*patent pending

i

= Rl P

MODEL BSCP —
Short cut macaroni
exiruder

R A T S Ty

QUALITY...ccnvs
FPRODUCTION ...

GOHTROLS L .I L} .
sA“lT‘nv. eassEan

,TH 'STRE.E.T. BROO'(LYN ATV

For Izlormul'ion rsgurd!np these and ‘other modnls, pri¥e;

: pounds capacity per hour
i?gunds capacity per hour

- i Sprender J
%" Thkee Wag;Co blnullon

4

A mnﬁpiled dough as soft us desired to enhance texture and

appearance,

Postive screw feed without any possibility of webbing makes for posi-
tive screw delwery for production beyond rated capacities,

So fine—so. posihve 1hut presses 1 n indefinitely without adjusiments,

Emy to c!um lubulur steel frames glve you the first truly sanitary
exiruder,

. 1
‘.
- - o
.’ l

material testing and ofher services, wnl * qhon._:

TR 5

PH_ONE. TRIangle 55226 {
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~Is a Pension Plan “nght' for Your Company?

forget” category to beco
hottest toples In delerred, P
programs for the mpceront
tur}ng mdmuy e

of the gpecific prohlems comp
faced ip considering these . pl
learn how such obstacles haye

the names have been changed to avol
recognition, the facts, slluntiom nm;r
opportunities may help you' find the”
answer to the question: “Is a penslo
plan ‘right' for my company?”

"l CABE NO.1 . .
".l'he Smith Company, a kmall, 101

established . macaroni mnnul‘antudn(,“;{_

firm in Ohlo was qwned  bplely

Georgeefﬂmlth The only other gma' .

ployees were a man'and wife, bothiof
whom, had been with the company ‘!of‘
many Years, Gecrn Smith was look-
ing forw to selling the firm whan-
he reach
hence, apll’going South: At the time;
he was .i.n;;reh ,lbout ‘how, fhll
would affect his_two, “loyal employees.!
It was apparent that they were notlin"
a positiop, ﬂnnn:lqlly, to pm:chuse 'Ihe""
company, and. there could be no assufs

ance that a new owner would pro\rlﬂa
for their retirement or even l:pnunua
them in lheir jobs. iy

We w'"f called In becauu—in ﬁlk
ing with/several pension salesmen~—
George Smith had been told lhat-hh
firm was too small to qualify for a tax
deductible plan. We were able ta quw
him that such a plan could be de.
signed—one which would not anly pro-
vide generously for his two employees,
but also bring him a substantiak {EP‘IL
of tax-free income.

The result: the plan, installed last
year, will cnable George Smith to g5
cumulate nearly $40,000 in his personi..
pension fund in addition to relleving
his worries about the couple he em-
ploys. Indeed there s a good chance
that the mpney they are accumulating
through  the pension plan will engble
them to finance the purghase of the
firm whyn their employer retires,

28

X 1

Tetirement age, seyen years

second in a urig’n of three orticlu I’!a
e ‘H"A stin Kelly“il, Pmidnnl', P
‘ Relation Institute, Inc.

ql mployt

N

nd; 'Brown—bwned a: hlghly
.mncmni manufacturing firm

"80+per cent: of the stock, Brown
had developed. a. serious ailment two
nm earlier and was no longer ac-

tlva in ‘the firm, Jones had wanted to ‘

bpy him out at the time but Brown
I \refused,  They had reached an agree-
meﬂttwhereby Jones as the active own-
er, yould rtcelve a salary of $52,000

- and. rowu v.ould recelve no more than

$25,000, - .
an ‘aniother serlous problem had
arisen: Tht' firm’s substantial buildup
of, p;unu—nnw ‘going only into surplus
—nude it scem likely that Internal
_Revenyie: would force the company to
“declage a dividend, Jones did not want
IhiA to luppcn. while Brown saw it as
o‘nly J,.-upe of .supplementing his
ozen L
We mloréd the situation at the re-
t.the compan§’s fitcguntant who
'shat,a pension plan would serve
lo funnel funds from surplus.onto a
profiatile’ ‘basis. At the same time, he
feared that the antagonism between
Jones and Brown—plus the question
as 1o how they waiild share in a pen-
sion plan—made the cgse an extremely
delicate one, ~g

tropolitun area. Although each |

. . ]

b W l'\!}

In a sense, the problem practically
solved itself, Jones not only saw that
a pension plan was the answer to his
concern about a forced dividend, but
felt that it would be a big factor in
holding onto his key personnel. Only
a month before, his sales manager had
left to join a competitor, primarily be-
cause of the other firm's deferred com-

‘' pensation set-up.

Brown was just as interested because
 a ‘pension plan would mean extra in-
! come for him without extra taxes. Even
£ though this represented future dollars,
it relleved him of the need to put funds

. :-nide from his present inrme. Thus, it

.~became an immediate benefit as well.
The only question remaining was
how much of a pension each would
i reseive. We suggested that the bene-
fita for both be limited, and that the
amount of money be set aslde
* for each. We then prepared a method
. of computing these beneflts which was
“fair to both men,
The result: Jones and Brown agreed
.enthusiastically, Although the plan has
+ only been In effect for slightly more
+ than a year, Jones credits it directly for
the acquisition of two valuable sales-
men. One of the newcomers had been
the leading sales producer for his pre-
vious firm.

CASE NO, 3

Can ‘a partnership install a pension
plan? This is a question we often run
into, Even some penslon salesmen seem
confused by it. In the case of Williams
and Clark, one Insurance salesman had
told them flatly that they could never
get a Revenue-approved plan. He urged
them to incorporate so that they would
be eligible. This they were reluctant to
do because of the tax advantages they
enjoyed as a partnership.

Before explaining the outcome of this
case, I would like to point out that
Internal Revenue has always permitted
partnerships to have pension plans pro-
vided the partners themselves were
not participants, This provision has
been usad many times in the past where

'\he primary aim was to provide for
Fmpioyeea ,"'H

Recentl¥, howgver, d new ruli.pg per-
mits partners to share in pension bene-
fits. To do this the partnership actually
incorporates but retains the prlvllw!

(Continued on page 32)
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: ABOUT ADVERTISING

IME Mn‘gaiinc reporis that Ameri-

cans are seeing more advertise-
ments now—an average of 1,600 per
person per day—and whether they are
enjoying them less is a matter of argu-
ment. The $12 billion that United States
business will spend on advertising this
year will make sure that the pleas and
promises of advertising will dance be-
fore the eyes of the ordinary American
wherever he reads, rides, watches tele-
vision, strolls down the streel or strikes
a match.

Behind this vast expenditure lies one
truth that both critics and practitioners
of advertising agree upon: advertising
is an aggressively creative force that
makes music at the cash registers by
stimulating the public's desire to ac-
quire goods, This is an overriding con-
sideration for the natlon’s businessmen

at a time when the United States is °
‘wyond: argumen

geared to produce more than it con-
sumes and when nothing would help
the economy more than a surge in con-
sumer spending. As the United States’

economy grows in size and mmplexlt 7

and the cost of labor increnses; ‘ad
tising iz an Indispensable substltute
for the personal salesmanship of times
past, The genlal clerk who used to sell
undecided customers with the assur-
ance that "my own family uses it"
is steadily glving way to the self-
service shopping cart. Today, advertis-
ing is the magnet that draws customers
into the nation’s supermarkets and de-
partment stores, and the prime mover
of human inventiveness.

In State of Flux

The use of ndvertising as the strong-
est force in moving goods s a uniquely
American contribution to economie life
—and like most things Amerlcan, con-
stantly in flux says Time. Born as big
business with the rise of national maga-
zines around the turn of the century ad-
vertising has been in a constant change.
It is destined to become even more om-
nipresent: in dollar volume, advertis-
ing in the United States has doubled
since 1850, is expected to double again
in the decnde to come., And as it grows
bigger and more complicated, it is also
becoming costlier, The average United
States business now spends $1.00 on
advertising for every $70.00 In sales,
versus $1.00 for $100.00 in 1947.

According to their differing philoso-
phies—and the product, involved—ad-
men appeal to vastly diaparate human
emptions:-snobbery (“If they run out
of Lowenbrau, order champagne”), the
confusion of " parenthood (“How Sears
helps your daughter choose her first

DeceMprr, 1962

P&

| ads. When we've got parity of pmduct.

_original ads®

bra") nostalgia (“Our beer Is 50 years
behind the times"), hypochondria

- 5“"

follows: newspapers 36.8 per t di-
rect mail 14.5 per cent; radio 11 per

(“Take Geritol to end tireg blood"). In-“Y cent; magazines 8.5 per cent: television

evitably, the three most heavily used

selling themes turn on three aspects

of existence that partic
Americans: youth, sex ay
Americans grow more s
ndmen are turning'to
On the grounds that
are hungry for facts,
detall packed (“How Su;
ingredients give cnr: tnp
“25 facts you.
KLM"). Wha

‘quickly cop[edrx‘

oy CJ
Ph}.
Against th

most part poing
role in the Uni :

‘the Lublic té
: heedad"—sln

than a\cave, i
arrow, But ;

uets, odfertising ‘helps
demand -wWhlch“ln ‘t
sible mass pm;uctinn, mi
ment_and greater phyni "pgll
than. ordlnnry men hnva
known, . ug.i
At bottom, advertlslng is
of selling a product—much:]
—for which there is not a spofjt

demand. Whatever claims he may makéls:
for, advertising’s powers when he isg!

jrying to land a client, no adman will
soon forget the Edsel. So. successfully,
did Fairfax Cone and his agency whip
up interests’in the Edsel that 8,000,000
Amerlcans flocked into Ford show-
rooms in the first week after the car

11 per cent; all other, including farm

business papers, billboards, etc.,
* cent. In 1061 $11.8 billion was
5 follows: newspapers 30.6 per
rect mall 16.1 per cent; televi-
per _cent; magazines 7.8 per
io. 5,8 per cent; all other 26

'ood ‘Bpends Big
o'cery manufacturers
ncy advertising their
uﬂn} any other advertising
oh™in 1961, setting new all-
s for food and grocery adwzr-

enth annual Brand-by-Brand
Food Advertising Expendi-

. While many other categories of U.S.

'Industry reflected a slackening of ad-

erl!nlns spending, the food industry
‘et new highs in all media across the

\Joard. This situation is in marked con-

strast, with expenditures in 1960 when
all media but general and farm moga-

%ines arfd network TV showed declines
LY in nd'expendilurcx for food and groc-

ery pmductn *

Nallonal and regional spot TV were

e fmnt—runnen once again in get-

larseal chunk of the total food

d et, with network TV coming
sceond Spol, TV got 32 per cent of

the total expenditure and network got

131 per. cent.
¢ Spot. TV lIncreases in the food and

; ucery category ‘were still nbove the
lim gdln of 2.3 per cent for spot TV
n all classifications. “For the first time

& in spot. television,” said Normen E.

was Introduced—and, not liking \n.lmttl ‘Cash, president of Television Bureau of

‘hey saw, proceeded not ta buy'it.

In the fast-turning world "of pac'c
vged ‘goods, where advértising bydg:ts
often run higher than the costs of pio-

duction and a blindfalded customer c:n
scarcely distinguish between compi -’
ing brands, it is the adman's tagk 1¢

find and exploit any .slight differonu

% Advcrtiuing, “gains made over the pre-
-1'

> talent ¢osts for commereials.”

~yious year have been negligible. One
of the ijmngcsl influences in this is the

4. % Modia Listing
!

Advertising media listed in the

:‘brand- by - brand survey ranked this

resl or Imagined, in his cllenu prod-.‘.

uct. Says one top packnged-gooqp e,g-
ecutive; "If wg've,got a real, ucl
difference, wWe could let any. kl

the Harvard Business School w! "he

though, that's when we need the pros.”

Where Money Goes
Expenditures by media shows where
the ad dollar go:s. "According to Time
the $5.2 billion spent in 1949 went as

Svay in capturing food ad dollars: fivst,
spot TV; second, network TV third,
gencral and farm mogazines; fourth,
r+vspapers and newspuper sections.
1utal expenditures in se sen medin list-
ed in ‘he survey were: spot TV—$375.-
450,000; ndtwork TV — $361,836,000;
gencral magazines—$17°,008,000; farm
magazines — $2,700,000; ne vspapers —
$169,396,000; newspaper sections—3$47,-
070.007%; outd )or—5$47,011,000
(Continued on page ‘2
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‘ 5000 Ibs. per hour_ T i OB A COME SEE IT IN OPERATION - & !

‘DEMACO’ NEW'TWIN DIE SHORT CUT PRESS T e wew DEMACO SPAGHETTL,WEIGHER

=)
ﬁ
-
-
3
3.

o

Reduce packing time and Increosn
Spaghetti Weigher has all the time sav
duce your packing time — here's wh fope
packages are accurately welghad per-minuta chlﬂlity-—con
handle the full range of dried goods: straight, curved, hookad and, -
short ends. Now welghing Spaghetti, Spaghettini, Mucarancelli,
Perchatelli, Vermicelli, Linguini and Linguini Fini. Adaptability—
designed for all standard carton packaging machines. Can be sup-

The \rrw Demaco Short Cut Press. with two
in one compact unit will produce mr zouo pounds plr'houi :
cuh Here the accent is on quoliry, prnductlon with stl,pw, slow. e
slon over two dies, Before you buy. Investlgate the mony outstundlng e
feol-u offered by Demaco. Thls hew' Demaco 2000 pound per hour
pren pTanned for tomorrow's necds, toduy This Is the key to better
producﬂon capacity needed today. Over the past 20 ‘years, the out-
B standir rformance of the |000 Ib, Dacho short cut presses have
v, provcd vir value in longest service clnd lowest operating costs,
ffe Demaco's 2000 pound pér hourwpress has even higher standards of °
i quality 'and still lower malntenunce costs. For more information write
or call De Francisci Mcch!ne Corparation.

f ¥ g

Ty

plied with a completely automatic feeding and conveying system..
direct from stripping machine. Aceuracy —is maintained by
Demaco’s unique strand per strand dribble mechanism. Final weight :
is insured by highly sensitive opto electrical principle of friction-
less welght indication, scales.

Demaco Spaghetti Welgher can also be adapted for V2 pound pack-
ages, 2 pound packages or 3 pound packages. e

De FRANCISCI

MACHINE CORPORATION

45-46 Metropolitan Avenue
Brooklyn 37, New York

| DEMACO

the full Tfhe:

Py
SHORT CUT PRESSES, AUTOMATI&"-
SPREADERS, SHEET FORMEIS SHORT
CUT DRYERS, NOOD _DRYERS, LONG
GOODS PIELIMINAI , DRYERS, DRY-
ING ROOMS, EGG DOSEIS.

T |
Y ' :-"'.'

™\ f
™" Phone EVergreen 6-9880
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tion, Executives was  the
change. Questionnaires on
sent to the associations. o
ment of the economy, ]
each of them were strikir
In the summary for
it was reported tha
majgr change ip'\p ¢
operative group buyl
agement to Incresse

be& continued
centration of volun
of large companieg(
small. Revolutionary;
keting procedures are’ gRtic :

Among manufacturers d an in-
creasé of new product lines and of
stress on nutritional values. Trends ob-
served include pre-processing of food
products; production centered in large
firms; nationally advertised brand; and
again, more mergers. More manufac-:
turers are entering institutional flelds.
The large Institutional users may de-
velop; their own capacity to "manufac-
ture.”) :

New concepis of product distribution
are developing rapidly. Discount houses
are recognized as large distributors,

Vendi$g machines are increasing in the *

food yervice industry. :

Costs of operation are going up, This
makes new methods and increased effi-
ciency 1lo longer optional but absolute-
ly necespary, Profits’ may go down at
best, but at worst, firms will go out
of business altogether, The increasing
cost factor is foreing & continual self-
analysia and introspection on the part
of mangement, a never-ending search
for new techniques and new products
which will provide better end results
with lower costs, particularly labor
costs.

The hgavy hand of government is
seen in every business to a greater and
grealer extent.

Changes will continue to come con-
stantly and at an increasing rate of
speed. Leaders must be analysts, econ-
omists, chemists, executives, max’chap-
disers, nutritionists, and cost account-

ants, " s

W

Innovate or Perish

“1,, ~vole or Perish” editorializes the
Food i icld Reporter, They state:

A new term to describe our preseut
economic phase was heard at the Ziith
International Food Col —#inno-
vistic competition.". The 'ghrm'gi’wu
coined by»Dr, Edward M.SBtrnet, ol
Michigan ' State University,”What It
means is that today's supermarket is a

32

The Impact qfﬁghange

Ti*theme of the Annual Meeting .n
offthe_American Society of As

omply or perish.
‘supplier and the manufacturer
for some time that they
y of making a new
. eed or a new prod-
findg:being fulfilled, if
¥,.01f the other hand,
hod®dften felt that he is
e Lo & tﬂclﬁmmovnble walls
et to' accommodate the new prod-
s he I8 offered. At the same time,

B’ “he wants new products and needs them.

He seems to be in a dilemma. He is not.
‘“What the retailer has not yet re-
alized is that he is in the new-product

business. He is because this is the trend *
of American business: He neéd no long.’
er regard a new product as revolution=,

ary in' order to give it space on his
shell. Some new products will be revo-
lutionary, but not.all and not many. He
must realize that he is part‘of a sys-

tem dedicated to’constant’ change and *
evolution in quantity, style, packaging,

shape ‘and appeal,: His problem s to
keep new products’rolling through his
slore. As yet, many retailers are not
geared in organization or talent to take
full advantage of “Innovistic competi-
tion.” Tomorrow's retailers will be.
./As Frank Armour pointed out, as
chairman of the “Marketing for Better
Living" session, “The average shopper
spends 27 minutes shopping in any
one store . . , she must see our product
(grocery) and react with a decision to
buy in one-fifth of a second.”"

It is the job of the manufacturer, the
supplier, the broker to see that the
retaller understands what new prod-
ucts are arc what they mean and can
do for his :'ore, The question is more
than just: Will it sell * It is: Wil it
create excitement in the store?"

About Advertising—
(Cortinued from page 28)

In Food Field Reporter's summary
of 1861 brand-by-brand food ad c¢xpen-
diturs 27 brands of dry macaroni prod-
ucts :pent $2,000,000 in spot telcvision;
$585,100 -in newspapers; $236,000 in

*.‘{nng: zines; and $110,000 in nctwork
[lelevision. Sixteen brands of canned
macbroni products spenty$3,307,000 in
inagazines; $1,543,000 in network tele-

—— R SERE Fe

Pension Plan—
(Continued from page 28)

i 3 . of filing tax relurny aa s parineeship,
mark t Pedurn ¥ b
e "‘gl;hp mm?'Ma;M:zm i\gl:’ i"!“ the sdlution :v*?recommended

\ltams and Clark.

The Result; the company's new pen-
sion plan Is providing retirement bene-
fits for seven participating employees,
yet 60 per cent of the annual pension
deposit is shared by the two employees.

CASE NO, 4
The owner of this small business in
New England, still in his 40's, is look-
ing ahead to the time ke will turn the
firm over to his son, The latter recent-

-1y completed school and just joined the

company. The father thought that by
simply providing now for his own re-
tirement, he will be able to step aside
when the time comes without requir-
ing addlitional cash from the business.
His only concern was to avold a fixed
annual ‘commitment In his pension de-

. posit. Although he was reasonably sure

that profits would grow, rather than
diminish, his New England nature made

.him cautious. This fear was eliminated
‘through our design of a plan which

hinged his annual deposit directly to

" his profits; If the latter went down, he

could also reduce his pension deposit.

The result: If the present formula Is
maintained, this owner will have ac-
cumulated, at retirement, more than
$250,000 in pension deposits and inter-
est earnings. Also, since the company
is in the 52 per cent bracket, the larg-
est share of this sum will be in dollars
which would otherwise have gone into
taxes,

I hope you have found In these case
histories, facts and ideas which you
can apply to your own situation. Next
month I'll tackle some specific ques-
tlons which owners and executives of
snacaroni manufacturing firms asked
me recently about pension plans, Mean-
while, if you have a particular problem
about these plans on which you would
like information, please feel free to
write me in care of the Macaroni Jour-
nal (or at my office, 60 East 42nd Street,
New York 17, New York), I promise to
do my best 1o give you clear-cut im-
partial facts and answers,

Italion Cheeses Popular

Pizza's popularity gives a hefty lift
to sales of Itallan type cheese, says
the Wall Street Journal. Americans
now eat about 180,000,000 pounds of

vision; $889,000 in spot TV; $786,000 In * Ricotta, Romano, Brovolone and other

newspapers; $150,000 in outdoor adver-
tising. g

Long ago, department-store tycoon
John Wanamaker said: *Half of my in-
vestment In advertising Is wasted. The
trouble is, I don’t know which half.”

Ttalian cheeses a §ear, up 40 per cent
in five years. Consumption offfMqzza-
rella, the soft, straw 'colored varjety
most commonly used in' plzza, now
tops 75,000,000 pounds, more than
double 1857, o

J”:? :
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Seasons Greetings

to all our friends associated with
the Macaroni Industry
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Tho Egg Market
The Ballas Egg Products Market
Letteg at the end of October reported
ege rkets on the weak side the
lnst week of the month. Large eggs
were backing up in many ‘spots, and
the breakers were gelting morg’
than In several weeks. ' Hbj
breaking stock was not plentifial
what there was, was firmly h i
Ballas predicted Novarqﬁl;é
would hold near the Octob
whole egg and egg'yo
were not advancing
ber, gnd there was
have'seen their peak}!
whites ‘and dried alb
stopped, The  dti
commitments’ 3&% f
sure was off, but rot!
where much decline Wwa
at le,lt a short time,

In the Chicago mar!
hit thelr peak in October:in
week, selling at a_high of '8
cents, ' At month's' “end, ‘they ''hat
dropped to a range of 20 to 32 cents.

Frozen whole eggs remained stesdy

the entire month, in® range ot
to 25,8 cents, while whites stren; !
both at' the bottom and top:of
range by a half cent, toisell at®
to 125 cents at month'siend. ¥
volks” of ‘dark  color remained
the entire month between' 5§,
cents, as did_dried. whole'exgs ¢
to $1.12 and dried yolk

to $1.10, W0

ey By igh

September Egg Prodiiction

The United States Department of
Agriculture Crop Reporting Board In-
dicates that production of liquid egg
and liquid egg products (ingredients
added) ‘during September 1962 totaled
32,177,000 pounds, comparcd with

30,478,000 pounds in September 1861

: i el '
s lids - prodWelion during Sep-

average decrease of 17,000,000 pounds.
Quantities of liquid egg used for dry-
ing were 0,712,000 pounds in Septem-
ber 1062 and 9,112,000 pounds in
\geptemher 1861, .
tem totaled 2,572,000 pounds, com-
pared with 2,310,000 pounds in Sep-
. tember, 1pf1. Production consisted of
- pds of whole egg solids,
e of albumen sollds and
) ‘of yolk sollds. In Sep-
uctlon conslsted of
¢ wholel,ega solids,
fialbume "r:lld:. and
1

B TP B e
ating fewer eggs for

M“!Slﬂw house--
tﬂ.;lr.houie

_ mg%wr :
' ‘:;'Th!'_’f"é‘,ﬁ' ;Mil;lt ek pro-
dlction 4n’ all. :\nj&? produyging areds'

except’ North+ a?ﬂ ‘broaght total
1061 world proddttion’to an estimated
12,600,000, tofis—two. per cent higher
than, In®1060, % et

“Fewer eggs for breakfast, reduced
use of eggs in home baking and a
reduction in ' the number of people
raising’ chickens for their own house-
holds are among factors that have led
to a decline of 17 per cent in per-
capita consumption in the United

and the average of 24,571,000 pounds. States over the past 10 years" the

The quantities used for immediate report said.

consumpfion and drying ‘were larger The survey also provided data for

than in September last ycar, The other countries.

quantity produced for freering, ‘was
Xy

'"‘:{'h‘;‘d o ql"‘ i‘}; 5 !J.S. Durum Show—

quid egg used for immedjate. cong; 3.

sumption totaled 4,507,000% p.dunds_:{ 'i'- (Continued from page 8)
compared with 2,884,000 : pounds I 21y conform with competitive rcquire-
September 1961, Liquid egg frozen to: ' ments; and (3) re-establish the confl-
taled 17,958,000 pounds—down .thrpg' dencc of the buyer that he can obtain
per cent from Seplember 1961,>Stor- Y.uniform high quality wheats from the
age holdings of frozen eggs at the!United States.”

end of Scpteinber totaled 110,821,000 “/,Robert M. Green of the Nation-
pounds, compared with 9,573,000 al Macaronl Manufacturers Assoclation
pounds the same time st yeariand showed slides on actlvities'ot the Na-
the 1956-60 average g&'.las.l ,000 - tional Macaroni Institute and urged in-
pounds. This was a ‘dfcrease. of creased promotional efforts to increase
9,000,000 pounds during ‘Septemiber, per capita consumptlon.

about the same decrease as in Sep- All segments of the durum industry

tember last year ond the 1056-00 were represented fn n panel on pro-

34

ARl

duction and marketing the afternoon
of the second day of the show, Alvin
Kenner and Richard Crockett repre-
sented the growers, Mark Heflelfinger,

i chalrman of the Durum Wheat Tnsti-

tute, spoke for the millers, Lloyd E,
Skinner, past president of NMMA, rep-
resented the macaronl manufacturers,
Others participating in the discussion
were Dan Amstutz of the export divi-
slon of Cargill, Inc,, and J. A. Satter-
fleld, deputy director of the Depart-
ment fo Agrlculture's Grain Division,
The panelists flelded such questions as:
“Why don't we get more money for our
grain? Quality standards along with
dockage practices were reviewed along
with brief explanations as to the com-
petitive features and economlic consid-
erations in each segment of the distrib-
utive network of getting grain from the
fleld to the table,

Beauty Contest

" On the social side, a Durum Queen

was crowned in a Miss Durum Pageant
sponsored by the Junior Chamber of
Commerce. Miss Mary Louise Waind of
Milton, North Dakota, scored a hit
when'she emlled and sang her way to
the'title of Miss Durum of the United
States in a new feature of the United

€ ' Btates Durum Show. She recelved the

Miss Durum crown from Miss Claudia
gevlnﬁd, Fargo,  the resigning Miss
orth Dakota. Miss Waind won the title

‘over 14 other contestants. The new Miss

Durum will compete for the title of
Miss North Dakota in Bismarck next
summer.

Hybrid Wheat—
{Continued from page 18)

“When an array of male sterile and
male fertile combinations are avail-
able,”” Dr. Schmidt says, “'a hybrid can
be produced more quickly than a con-
ventional pure line that will it varying
environmental and market needs. It
may, for example, sllow more rapid
varietal shifts to combat the build-up
threatening new races of rust."

When hybrid wheats come into com-
mercial production, seed stocks will be
produced in the same way as for hy-
brid sorghums, Male sterility, and the
ability to restore fertllity, are required
in the case of both crops,

Male sterile corn'is also being used
in present-day hybrid seed production,
but ' earller hybrids were made pos-
sible by detasseling—or the removal of
the male portion of the corn plant.

‘Then the ear shoot, or female part, had

ta recelve its pollen from another plant.
" This “detasseling" process.i¥ffiot pos-
sible ‘with wheat and sorghum,” bp-
cause both the male and female parls
are in the same ﬂaweré.,‘
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Max Ballas

BALLAS EGG PRODUCTS CORPORATION

PRODUCERS AND PACKERS!OF

GOLDEN YOLK EGG PRODUCTS

Zanesville, Ohio

ASSOCIATION

Marvin R. Painter

New York, N.Y.

Leonard R. Ballas

Terre Haute, Indiana
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essing, packaging, wuk
to shipping, Flour entérs from the bm--
essing end of the building and fi
merchandise is loaded’from the
well at the front, ‘ﬁ

A mezzanine floor @t the rear u!m
plant provides an “trea for the ini
medinte’ flodr’ storage - tanks, the ﬂplr
conditioning’’ unit and the vacuum''
pumps for dallvery of flour fo the bat-
tery of fyll 'vacuum Pavan presses, Un- |
der the{mezzanine floor is Jocated’ l.lw
mnlnlenayce shop, spare pam ;tonle.
die washer and dle storage. Here alap'h
the boiler room with heat excrmter’
for supplying hot water to~ ‘the dryp:j:
This system of heating.the dryers. is
the most advanced in the industry, pro- .
viding a constant even temperature to
the indlvidual dryers, with each dryer
having its own controls,

In keeping with this company’s em-
phasis on producing only products of
the highest quality, the very latest .and
most modern processing and drying
equipment has betn installed.

Long goods are produced.on a Pavan
Continuous Auatomatic Line, starting
with a'“Low Boy" preus, through the
spreader, the preliminary dryer and
into four independently controlled dry-
ing tunnels, The Pavan type drying
funnels are so designed that it is pos-
sible to simultancously dry macaroni,
spughuul spaghettini and lasagna. The
unique type sticks are metal with‘

wood laminated cover combinlng
advantages of both woodjand
sticks. The ends of the sticks'are
fourths in ide while the’po
where the pfoducls hang is only three-
elghths inch wide, reducing trim to a

36
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Faulomatic;® coller.” A
. i ;lryer lulomltlcnlly
the co}l'imm the colling ma-

n the
cail dryer is'an
tacking the’ pre-drled colls ‘on’ edge In
the trayl. Thig 'system of: stacklng the
colls Increases ‘the tray: capuily 300
per cent, Trays: nrd. ‘then . loaded on to
dollies and put.into Pavan dry rooms
for finish dryinz.

Aseeco Corp, de'ﬂmed and fabricated -

the powered swing conveyor andthe
four Stor-A-Veyors which privide
‘maving storage’ for all products from
the short cut dryers. Discharge irom
thé'« Stor-A-Veyors can be dirccted,
through an American Beauty desiined

J conveyor system continuously to any
" of the packeging lines, which Include
.an ‘automatlc bag line, semi-automatlc

bag line, carions lines and bulk carton-
ing' lines,

Management offices and the em-
ployees' cafeteria are located In the

‘s front of this modern brick building.

The American Beauty Company is
justifiably proud of the addition of this
most modern plant to Its family of
modern plants, :

this 70-foot pre-"
fomitic! tray "loader,"

Tax Tale

The Tnxpayeﬁ' Federation echoes
the humorous side of a serlous story,

w¢"Henry Suburban reaches out at 7

o'clock of a wintry morning to turn off
the alarm clock (price: $5.00; tax, 50
cents), He pushes down the electric
blanket (price: $28.00; tax, 84 cents),
climbs sleepily out of bed. He walks
across the bedroom floor of his house
(price: $12.000; annuanl property tax,
$209.00) and switches on the electricity,
lighting a bulb (price: 33 cents; tax, 2
cents),

" “To music from a bedroom radio
(price: $30.00; tax, $1.80), Henry shaves

I 4i"th' his electric razor (see above).
| «4:am; radlo newscaster reports that
s Huu'y'n state is preparing to increase

me taxes and Impose s general
u tu on everything anyone buys,
.slaps a handful of bay rum
Ql 80; tax, 13 cents) across his

He, dreues quickly, hurriedly fast-
‘cuffilinks (price; $5.00; tax 50
cerits) and tle clasp (price: $3.00; tax,
30'cents), puts on his Swiss wrist watch

4(wlee $60,00; tax, $6.00), and rushes

down stalrs, Tucked under one arm is a

_leather *briefcase (price: $25.00; tax,

$2.50) yvhlch carrlea papers from his
. esta ul!lce. including one deed
pe[ty alued at $3,000; stamp tax,

e's just in time to
lnatch two fces of bread (at least 151

" 'hidden taxes) from the electric toaster
* ' (price: $16.00; tax, 48 cents), lift his
. coffee from the gas stove (price: $180;

tax, $5.70), and grab a glass of fruit
julce from the refrigerator (price: $300;
tax, $0.00).

A Cold Day
“A glance out of the window shows

" it's begun to snow, so he calls to his
' wifé (marriage license: $2) to telephone

(monthly ' telephone bill; $12,00; tax,
$1.20) for a taxl. Too many other people
want taxis on a snowy morning, so
Henry gets out his own car (price:

' $2,500; total taxes $518.00) and drives
. (operator’s license; $3.00) to the rail-

road station.

“Henry relaxes at the station with a
cigaretie (price per pack 13 cents; tax,
158 cents), lit by a match (tax: 2 cents
per 1,000). Aboard the train, he settles
down to a hand of bridge with three
cronles, using of course, a deck of cards
(price: 40 cents; tax 13 cents).

“In the city on his way to the office,
Henry stops to buy a roll of camera
film (price: 40 cents; tax, 2 cents) that
he promised his son’ (registfiition of
birth: $1.00), and the lipstick (price:
$1.00; tax, 10 cents) ha promlued his)

(Continued on" a 38)
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Unit Loading—
(Continued from page 25)
lumaﬂe wood pallets, When this is

done, ' however, care should be exer-
cised to put containers @f  similar

height on the same pnllet.s!.! it is

planned to double and triple tier.

Although we have been speaking
basieally of the unitizing of chemi
prod cts, the princlples are the s
whether they are applied to. ché
call',) hardware, ferllllzers. or i

Tio Start uu Prognm
Wh t should be done, then,
tiate,'a ;unit load  prog
at Jeast the followin[
tnkul' 4
1."Make a survey o!

cuutomeu.‘ vnlurqe
shipped, - length”
typesfof carrlcn
poinfa. discussed g
study of the dqt;
whu unit lnaﬂlnl
plete prodact
grﬂm lrom point;
custo r delivery, or.vi

a ahﬂu and warehoysing

“unit loading ’Joolu ﬁ'mm

Perhaps! your op¢ ‘he
handled by a llnﬂd{ { p&'&?’unlﬁmﬁ
from beginnirg'td ond Or it mly be
sufficiently complex to require p num
ber of different ‘types. of loads ‘and
equipment, Or : maybe " unit loadlnﬂ
won't help you at all, )

It yuu‘do study your: dislribution
set-up as outlined ‘above, however,
you'll know one way or the other,

Special Offer %

bowl and lid, a two quart easy to
clean aluminum cooking pan, “Greclan
Gold" wrought iron stand and con.
iempnrnry walnut trim.

i_qt!er was' also made on Perry
Comul Kraft Music Hall.

tion Is. made
aghetti Mu-
's Day told

atur. Dr. Vintenzo Agnesl
in' P ntedassio; a tiny Itallan
2

) yu' ara documents
ahuwinn thm some 500 ypan B.C, Italy
hpd stimdard’ equipment : for / making
pnsta. There~are pninth{gl etchings,

hnlograpis. and ancient and modern
books gloritying spaghettl. A large col-
lectlon of cartoons depict the spaghetti
ntanglemenu of foreigners,

“The most conversation - provoking

froom is‘one displaying more than 300
“differont . varieties of pasta, all slzes

“Discover the adventure of a chafing .glnd shapes, some with such unlikely

dish dinner” stated Kraft Food Product |
Company in their ad which appeared
in the October and November jssues
of Ladies' Home Journal and ;Béiter
Homes and Gardens mngazmes. 3
advertised thelr new "
macaroni_and cheese dirmer by er-
ing a contemporary chafing; dish for
a box top from the dinner plun $7.05,
The scgvinn plece included a ‘copper

38

names as wolves' eyes and ladies' legs.
A come-lately is “Spaceman,”

Photographs of famous spaghetti-
ealers Include such stars as Ava Gard-
ner, the Italian comie-Toto, Sophia Lor-
en. Historical hero-is Thomas Jefferson
who first introduced. pasta into the
United States. 4]

“Spaghett! should be served irnmedi-
alely after being cuuked" advises Dr.

Agnesl. "It should be slightly stiff, as
we might say al dente, when it is re-
'moved from the cooking water, so that
. It will reach the right degree of softness
hy the time it is eaten. And there must
be a tiny pool of clear water in the
bottom of the plate. This will be slowly
absorbed by the strands while you are
eating; it allows the pasta to maintain
a proper consistency.”

Another Film Award

“Durum—=Standard of Quality"” has
~done it again! The 30-minute sound
“and color film telling the story of
‘durum. from farm to table won the

YiChris .Award “for excellence of pro-
.+ duction” at the Columbus Film Fes-

tival this fall. The film was entered in
the Information and Adult category.
“Sterling Movies, Inc., New York
City, handling distribution of the edu-
fonal fllm to schools, clubs and
organizations, under the sponsor-
of the National Macaroni Instl-
"Durum Wheat Institute and the
Dakota State Wheat Commis-

ris 2,828 showings to a fotal
‘of 141400 In the period
1881 through September of

Scholarship Contest
q‘& Sons, Inc., Brooklyn,
,p{d sponsoring a 16-week
p award contest carrying a
$2,500 prize, inthe metropolitan New
York* areal .

Any' boy or girl in the area may
enter “the contest,” which started in
October, by sending in his name and
address on the back of a La Rosa
label or)package top (or reasonable
facsimile) to the TV personality of his
choice. The contest is being promoted
on popular children's TV shows,

In addition, each week of the con-
test La Rosa will award to five win-
ners a  pedigreed AKC registered
beagle or cocker spaniel puppy.

Tox Tale—
(Continued from page 36)

wife, Because there are friends coming
to Henry's house in the evening, he
buys a bottle of whiskey (price: $3.40:
tax, $2.10).

“Arrlving evenlually at the office,
Henry sighs (no tax) and settles to a
day's work (annual income: $7,600;
Federal and state income tax, $986.00).
It he works herd for the rest of his
life, he will be able to provide the gov-
ernment with a_handsome slice of in-
heritance tax, And if he diegdn a state
that is fiscally_ tolerant,.he. can;take
comfort in the thought that his casket
—provided it"costs less than #100.00—-
will be exempt trom gq‘ulen tax."

= @

‘THE Mauhh'r JDU!IHM-

CHRISTMAS has many different meanings. To children it means new toys, to grown ups
feasting and merriment, peace on earth, good will to men. But down through the years, the Christmas
Seal has meant the same to everybody—a symbol of the fight against tuberculosis. For fifty-six yedrs,
this tiny Seal has been at work, helping to stamp out that dread disease, TB.

The fight is far from won, Strike your blow against tuberculog f gwenyaqur Christmas Seal letter today.
o AT ARG L S £\




continued in an extenslve moderniza-
tlon program  at Russell. Mmer-!{lns
Midas, durum mills. Work is progress.
ing to convert one of’ their semolina
units’ {to a pneumatic’ operation. Addi-"

tional {wheat cleaning and condition- .
Ing equlpment has been installed, and ,

the ' latest style Simonds and Mieg |
purifiers | are belng! incorporated ‘into
the prrlﬁcntlon system,

o fcarry on thelr policy -for ‘con-"
linucd research . and ' quality control,
they are equippins ‘their' laboratory
with the: latest type pilot vacuum
press,” and, the dryer will be auto-
mnucnlly.conu'oned. This is n scale
model of ‘a Jarge’ commercial press
and will } enable. the'” lnboramry to
simulate actual plant . production ol
macaroni, spaghettl and noodle prod-
ucts,

The press will be of sufficient size
{o facllitate the handling of a large’
number of  samples for festing. The
laboratory is equipped with an experi-
mental mill, and the addition of the
press will enable the laboratory to
test varlous durum wheat samples
into macaroni products.

General Mills Salutes
National Macaroni Week
Beity Crocker saluted Nationul
Macaroni Week siressing its theme
“Macaroni Makes the Menu" in @ full ¥

page feature in Modern Millwheel

which is malled to approxgliely
14,000 Gencral Mills' employees, S

They commented that the the
most appropriate, for rﬁe‘amﬁuﬁ
provide Inexpensive meals an

infinite variety of ideas’ for, different
daily menus. Macaroni dishes’ are
especlally. popular  during the . fall

40 : R
o ' -

joie-
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Jh

ceason and really “score” at after-the-
game partles,
Teenagers of General Mills employ-

4 nutritluumncaronl hot dish
for Chili-Chicken Casserole
d as one of the many Ideas
g .macaronl products de-
Betty Crocker Kitchens

howed taste-testers

“Avnounced] .1
The, Flour  Division of G_
a3 trapaferred Richard .
. 'present ;durum sales  repr

to the

idn !p" thé, Durum_Sal De
General Mllll the past six/years.
yrel] Coll

'France,
ﬂfquell has ‘head
Pgrk: Ridge, Illinols, for, t
» years; He' will*

R 7

‘In his" new ﬂollthn, Veuels will
nulst E L ﬁeﬂ'y, manager, Durum
Product ‘Sales” #t General Mills,

BartoniN. Hempel is the new Gen-
era] Mills' durum sales répresentative
for- the Central Area, "Hempel is a
graduate of Macalester College, where
he majored in economics and political
sclénce, :He will headquarter at Gen-
eral Mills' Park Ridge, Illinois, office.

‘Hempel has been asociated with
General Mills in the Durum Sales
Department for the past five years
and /is well known to the macaroni
manufacturers in the area covered by
his new assignment, With his wife and
two children, he will move to the
Park Ridge area during early No-
vembier,

You-Can'l'-'Win Department

Advertising Age reports truth in ad-
vertising doesn’t necessarlly guarantee
an aodvertiser's success.

Consider the case of John B, Canepa
Company which markets Red Cross
macaroni in the midwest, Their agency,
Lilienficld & Company, prepared and
placed o four-color ad in the Chicago
Tribune which sald that the spaghetti
in just one 1-lb. hox of Red Cross

g pictured enjoying a quick,

as a perfect victory snack

lplngl of a mncnronl \

;:Nghalu would engirdle the Leaning
er of Plsa three times. -
“"Three times around,” the ad boasted,

ﬂ;ﬁmn five-strand, three-twirl forkfuls

. Canepa's Red Cross spaghetti.” The
d drew comments by the rcore.

Oneskeptical reader wrote that she
‘went out and bought a box to measure

- the contents’ with the plan to charge

misrepresentation of fact, Then she
rote! “However, since you did prove
Ightiwe feel It only fair to write to

“tell you so."

.Then came the crushing blow, She
added: “Now, everv time I cook spa-
ghetti, I'll think about a mere pound
of it going around this structure more
than three times. And I'll cook just a
emall part of the box. I feel stuffed just
thinking about it.”

Chef Boy-Ar-Des Promotion

American Home Foods division of
American Home Products, New York
highlighted its Chef Boy-Ar-Dee line
in a “Meal-in-a-Minute" promotlon in
October and November. The promo-
tion backed Beefaronl, cheese and
beef ravioll, spaghettl sauce with
muthrooms, spaghett! sauce with meat,
marinara * sauce, spaghetti and meat
ball dinners, complete spaghetti din-
ners with mushrooms, or meat, canncd
spaghettl and meat balls, and meat
ball stew,

Color ads in the October 23 jssue

. of Look and the November issues of

Family Circle, Woman's Day, Me-
Call's, Good  Housekeeping, Life, Red-
book, and Ladies' Home Journal, plus
TV commercials on network and local
spots backed the drive, In-store ma-
terinls included a mulnrlzed digplay
showing the productl

THE l{acm‘m Jomum.

and

A Healthy, Prosperous and Happy New Year

D.Matpar! & Sons, InC.

‘357 THIRD AVE, BROOKLYN 15, N.Y,, US.A.
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Holiday ldeas—

(Continued from page 6)

Don't stop with a wreath now hni
you've discovered how easy it is. De-
lightful tree ornaments may be made
by cutting out pundunl‘sl'}ap‘es from
posterboard and spraying . with dgﬂl‘
black or white enamel. Then gh'xb‘ju g-
en macaron| pieces, previous i
in the boltom of a large
pendants with transparent

Also, the macaronly mayy'b
on plain posterboard ‘and
ornament sprayed gold,
patterns and decorative
is endless,

The unusu: ' s apes, designf and fex- -
tures of macaroni products ab.a erafl
material lend themselves well to party

vors and table decorations any time
i:} the year. For instance, if’you're
entertaining on St. Vn!enline's;Day and
plan to make the party table festive
with the traditional valentine symbols
and colors, why not create .a heart
centerplece by covering an empty
heart-shaped box with various shapes
of your cholce? Flower favors can be
made of large wheels'or large shells,
Placecard holders can be fashioned
with a little ingenuity. For fun and’
relaxation, try working with macaroni
products as a crafll material. The possi-
bilities for deslgning your own crea--
tions are limitless! F2ed

Noodle Priest in the Midwest

The genial “Noodle Priest,”” Monsig-
nor John Romaniello, after tclling his
poignant story, of distributing noodles
to hungry Chinese refugees i» a Na-
tional Macaroni Instilute' prescntation
at the recent Food Editors Conference,
proceeded westward across the country
in October on his return trip 1o Hong
Kong,

In 81, Louis

In a whirlwind one-day stopover in
St. Louis, he told his story both on
TV and radio. His train w&riived o
3:20 on a Thursday ofternoon. By 3:3:
p.m.,, he was being intervicwed on
KMOX, the top rated radio <tation in
the St. Louis markel and vre of the
few with "talk" programning, The -
interview continued vntil 4:00, and it
was reported that he delivered an
excellent interview «n noodles, their
nutritional  value, popularity and
economy 1

Next  top was the Ravarino &
Freschi macaroni and noodle products
plant, where he accepted a medern,
fast noodle machine from R-F execu-
tives 1o aid in his work in producing
noodles for refugees.

T T AT AT IO s

Efghii!yiarald Tina Bilhorn of Blmenvllfa, Illinois, is all smiles as she lights a Christmos

condle:which hos o bose made of various shapes of macaroni. Watching Is her brother,
Brad, 10, who helped make the centerpiece. They are the children of Robert Bilhorn, mar-
keting, manager of Televiso Electronics, Wheeling, lllincis, a division of Doughboy Indus-
Irles; Fobrication of the centerplece, according to the children, was a simple project. They

starfed with on aluminum ple tin, ond
covered

a piece of styrofoam for support. The top was
with a piece of aluminum foil. The various shapes of macaroni were glued on top

of ‘the aluminum foil and then' the whole thing was sprayed with silver bronze. The chil-
dren maode the centerplece for use*at home. It was also used as o fund raising item for
their local school. The Idea cought on after others sow the finished product. As a variation,
some of the decorations can be gold bronze or painted any color. Other than painting, the
thildren exploined, there is no spécial treatment of the macaroni. Doughboy's Milling Divi-

sion makes semolina for the mocaroni industry.

‘At 10:15 p.m. . Monsignor Romanicllo
appeared on:the “Eye on St. Louis"
show. on K}MOX-TV, CBS, and was the
featured gu st on this 15 minute tele-
vision inter.iew show. At 11:00 p.m.
he again was interviewed by radio
station KMOX on a late night show
originating from the Stan Musial and

Monsignor John Romaniello occepts o noo-
dle mochine from Ravarino & Freschi, Ins,
exccutives which he will use 1o increase 2
output of noodles for Chinese refugees. Left
to right, the Noodle Priest, Williom Freschi,
Al Ravarino and Ernest Rovarino.

s

i et b

Biggies restaurant, He was such an
interesting and convincing speaker
that he was given almost unlimited
time to tell his story. Comment was
given that the impressions he madc
were excellent for the macaroni in-
dustry.

In Chicago

Arriving in Chicago the following
day, the Noodle Priest was Interview-
ed by Mistress of Ceremonies Lynnt
Walker on her “Woman On The Go”
television program over WBKB. A
tour of a local noodle plant followed

His next stop was the West Coas!
to fulfill several other commitment:
before embarking upon the last lap o!
his journey "home" to Hong Kong and
his beloved Chinese.

New Sauce

Along with a number of other new
products on display at the recent In-
ternational Food Congress, the Lipton
Company introduced a new line of
freeze-dried spaghettl sauces under
the brand “Golden Ladle"”

Meeting.in-the-Round
January 15-18-17, 1863,
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WHEN

e At the National Maca
facturers Association con
Atlantic City it was reso
each ; gnember. of the: as
nnm.:ﬂ dues accordﬁm w‘- i
of business dong' In

It was hoped thaf
nssociation would nn
clal  footing and thitif
manufacturers throughoy
would become membe
e Buffalo and westerf
macaronl manufacturers’s

Association of Macaronl
turers. The purpose of the club:
work with the National _Micaron
Manufacturers Association in‘ﬂiétloml
affaird and to give special attentinn.
problems in their own d
o For Macaronl Week, Nuvnmber -

18, contests were used lo.atimiilllto
Interest in  macaron{'  productsi.
Louisville $100 was offered to. ho
wives for menus - using’ mm:aronl in
one meal a dny. In{,Rachester, . N

York $100 was on‘érud to the, srowr';'
making the best: dlxpkly of rnucaronl. A~

spaghett! and noddles. '

e The'-C. F. Muel!’er Company ni
Jersey, City, New Jersey found that
by uulng street’ car cards for. adver-
tising “purposes sales: increased. This
form of advertising not'only, brought
macaron! products to the attention;of
consumers but .alsd’ helped retailers
by stating “Patronize your ncighbor-
hood dealer.”-

30 Yoars Ago °

¢ In reviewing the year of 1932 jt
was noted that the macaroni products
had never before sold at such low
prices. A case of macaroni and epa-
ghettl was offcred for 60 cents. High
grade spaghetti in bulk was available
at 70 to 75 cents for a 20 pound box.
e B. R. Jacobs, our Washington rep-
resentative, in  proposed inodified
standards ' eliminated all refurence to
the term “alimentary paste" and sub-
stituted the term "macaron! products.”
He commented: “The ferm ‘alimentary
paste’ has always had something of an
unsavory and unappctizing meaning
and has suggested too close an asso-
clation with the alimentary cnnal to
be very inviting.”

e The United States Bureau of for-
elgn and Domestic Commerce d
a decline in Imporis and exports of
macaroni products. In October maca-
roni imports  were down to 157,070

44

¥ a m'tp‘l‘l not," ‘only:*supplied | thelr
American’ fighters every-

cumpnred to 224,811 pounds
e vious year, Exports were down
567 pounds as compared lo
lipounds the year previous.

"

& wartime’ yolunury ‘meat’ rationing
red"by 'the'! Government.’ Manii-

but the folks back home were
ing macaroni as‘a lood natu-

alion - in! Ohlujuunnd ‘New: ¥
hoth: meetings’ C." F,, Muieller, | the
¥

ing costs and: o Il

o The sovcmmeqt a.skcd for the ca- »

operation.- of ", thie . National - Macaroni
Mnnufnclurors- Alioclallun in appoint-
ing"'a maceronl Industry council to
scrve In an advisory. capacity to the
War Production Board and other
agencles.

:0 Years Ago
e You need your Assoclation,” says
the editor. Observing that the Korean
conflict would bring problems that
beset the macaronl manufacturers dur-
ing World War II, there was a warn-
ing that there might be new and un-
expected difficulties  without prece-
dence. “No matter how vocal, isolated
macaronl makers, each speaking in an
unorgunized manner, can exp:ect a
vast brush-off from Government. Only
by jvining with others In a strong,
articuiate, skillfully managed Associa-

.tion, can they hope to be heard."

STATEMENT REQUIRED BY THE ACT
AUGUST ‘84, 1013 AS AMENDED By THE
S OF MARCI( 3, 1933, AND JULY
AND SUNE AT 1068 (4 'BTAT. 208) SHOW-

NG THE: OWN

AG i
JOLPRP?IL blished rrlol.llhl; at A“Po
" pul
4 P i Pppleton,

for
1, The names an nddr- of tho ublish-

usiness
manngers are: tum-r. Nlllnnnl lummc-
turers Assocint land Ave. Fah-

tin. T Eanor, noben Il Green, 130 N, Ash

BO' NG
;. Wasg up dua to

.. Internetional Milling

explained -approved . methods ot . figur- *
prim‘ﬁnder ghe.-
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ZDVIRTISING RATES
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owner Ist (If owned g. ra-

llon. Its name and address must be stated and
also immediately thereunder the names and
addresses of stockholders own or holding
per cent or more of total amount of slock,
1f not owned I:g a corporation, the names and
addresses of

iven. 1f owned by
corporated Arnm, Ils name and address, as
well as that of each’individual member, must
be given.)Nallonal Macaronl Manufacturers
Associatjon, 139 N, Ashland Ave,, Palatine, 11,
3. The known bondholders, morigagees, and
other security holders owning or hnidml 1
per vent or more of total amount of bonds,

morigages, or other ucurlllu are: (If there
Il‘l non, so state.

4. Paragraphs 1 lnd ‘3 include, In cases
where the stockholder or security hold der, ap-

rs upon the boods of the company

or in any other flduciary nllll th!
name of the or corporation for whom

such trusiee Is acling: also tiye statements in
lh! two para anm show the afant's tnll
l:nnwlnd beliel as to the circumstance:
and con I ons under which stockholders lnd
security holders who do nul lppnr upon the
books of the company as trustves, hold stock
and securities In a capacily ther than that of

a bona fide owner,

5. The average number of coplu of each
fssue of this publication soid or distributed,
through the malls or otherwise, to mid sub-
scribers uurlngo the 12 mcmth.l receding the

ve was! (This information is

Ired by the act of June 11, 1960 to be in-

elu:lad in all luuruenu regardless of fro-
quency of issue,) DE3.

ROBERT M. GREEN

L uﬂ:‘nm of editor, publisher,
manager, or owner) -

Bworn 10 und subscribed before me this
14th day of Brpltmb-r. 1962. (Seal) Helen C.
Geultihﬂoury Puhuc. (My commlulon ex-

THE MAQJ\IOm Joumuu.
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JACOBS-WINS

TON

LABORATORIES, Inc.

EST, 1920

Consulting and Analytical Chemists, specializing
in all matters involving the examination, produc-
tion and labeling of Macaroni, Noodle and Egr

Products,

1—Vitamins and Minerals Enrichment Assays.

2—Egg Solids and Color Score in E"I, Yelh lll

Egg Noodles.

3—Semolina and Flour Analysis. 3

4—Rodent and Insect Infestation lnuﬂlglllon.

Microscopic Analyses.

5—SANITARY PLANT INSPECTIONS AND

WRITTEN REPORTS.

James J. Winston, Direcfor

156 Chambers Street
New York 7, N Y

‘_4'.. 51

RAVIOLI MACHINE

FORNS 142 ll"lll"llMll-l

31! Bey Street, San Francisco 11, Calif,

e |- Telephons Dougles 2-2794

Dmnmm, 1962

AUTOMATIC EGG EMPTYING MACHINES
FOR ’LI,. YOUR MACARONI PRODUCTS
i i :

; -" i1 Mulmrrn"jh

“Zan dependable
uniform quality .

DURUM
~ SEMOLINA .
. GRANULAR

FlO RS!% |

CHapnl 6-2101;,

DOUGHBOY INDUSTRIES, INC.

Milling Dl\liuon New Rlchmun‘d, Wis.

- 2uality Stnce 1556
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. Specially de;slg;t‘e
~to produce long
goods of finest’

QUALITY

plkgpinanimig Ly YR

Here is a long goods dryer that features the
laiest techniques and developments in the in-
dustry, Ultra modern and fully automatic,
this new dryer was designed from the begin- |
ning with the quality of the long goods prod. "
uct in mind. Precise control of temperature, .
lumidity, and air circulation insure the even
and thorough drying necessary to producing
uniform and sturdy long goods.
Custom-engineered. Buhler long goods dry-/;
ers are cuslom-engincered to fit your floor.
. space requirements and can be adapted to
ST | ' . L v handle stick lengths from 54 to B0 inches with © ¥
Y ed - capacitles up to 1600 pounds of long gooda:**
T . ; per hour. The entire long goods line need not,
. f ; : be installed end-to-end. If floor space does
not permit it is possible to arrange the vari-
ous units side-by-side or on diﬂemnt’ﬂoom.

3 ._“‘-_..‘_‘w_-‘u;,,'-;;\ i

et )
it 10 BTG {_h_]

L]

- Now positiy :
Ll 'sIt'li-an ﬂe;:tp:: i p;v vced Bulq%r fenluml.
."*.s The sticks are actually up'by special
., tick guides whi ‘mnt:toil?tlham ﬁlwzly in
/ X3 -'.?rmf'f;‘ ll.ln]ikﬁ Nﬁl;f('l‘umﬁlka ck clm.'ﬂtor
evices, thes W sticks can't roll or,
e Ul o e
e T8, ractically eliminatin,
‘ mechunlegl bmhkdg\mf G?ﬂ‘ ‘

o |
fer N N
3

; ! VA
‘e . e “‘ i -

“ - . Y,
i T

Swing-out panels for easy access, Individual
panels on ‘each of the dryer units swing out
to provide quick and simple cleaning or in-
spection. It takes only seconds to get at the
interior of the dryer. The panel swings out
far enough to give sufficient room for clean-

By -

Nesw BUHLER long goods drysr Installed of the,
Company plantin Omaha, Nebraika, of

y W i -

] - '.'
N e w ' r o m ) 7 .,,Cjnlmfunntfordrycrnnmsunnnuuumni Company. .

: ‘
BUHLER @ Sanitary off-the-floor construction @ Centralized control panels co -

prevents condensation on the floor  tain unique climate conirol systeris

N
.

! t 's ing and maintenance equipm nt.
i derneath and allows for easy  which allow the product to se .
3 ‘ lha Indus'ry's IInGSL :I:u:-i:;.n own drylng temperature accordi:¢
¢ i o - to its waler release capability, ard
i I ng g on - ) New positive-control stick eleva-  aiso all electrical controls,
! ‘or with special stick nulld ] Puva:' ® Positive alr circulation produces Pre-dryer, Drying of the product‘bogina im- operation by installing a Buhler jre-dryer in
. I D R v E rolling or slipping of lo:g goods uniform controlled drying, mediately at the entrance to the pre-dryer to your present production line.
‘ s in transfer, i 1pes prevent stretching of the long goods on the
" F iy ] @ New dnla;\ |':unullnn : g gﬁné:]ks. The ?5‘6}3,_., "hg:nﬁmth“ g;,de_ Inquire now, 1t yi:u alre interested Iilillprodtiu-
: = 1 Yhick Insviation, ops heo - es up to pounds of long g ing the finest quality long goods while at the
® Swing-out panels make inspec :i: b ic Per hour and can reduce moisture by 10%, same time increasing the geﬂiclen:'y of your
! tion.and cleaning ensy, por. You can also improve Your present drying operation, call or write BUHLER today.

- - - - -
| pptre g

g e p— A MR 3

les Ofice: New York City, 230 Park Avenue. Phone;
MUrray Hill 9-5448

} THE BUHLER CORPORATION, 8925 Wayrata Blvd.

M. pﬂmple!e m......‘.;‘."'u. 26, Minneiota, ' Phone: Liberly $.140
acaroni Plants BUHLER BROTHERS (Conada) LTD., 111 Gueen Sties:
by ::li, Totenlo 1, Onlorio, Phone: EMpire 2-2575
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Mncamnl Mnku thc

the annual observance of ation ol M Oclnber

18 t0 27, ipomored by the llioul )I Maﬂufn:mren

Association, .
theme [a

ghettl, macaroni and* vl

an Iuﬂnhe variety of ]iiuld}

dishes especially popular. durin;

sco at after-the-game hﬂiel. 4 plctun

whether it's a party menu or family qul plannhl, it's poulbh ¥

to eat macaroni often and have an; irray of f0bd3 to unullu

!amlly, nppeules. Aud! 7

'l'lu'uugh the years Betty Crocker has Inlped to prpvlda
ideas for new weys of preparing macaroni through promotion |’
of recipe suggestions, The Chili Chicken Casscrole recipe fea-' .
tured on 'this page is just one of many ideas for preparlng :
macaronl products developed by the Belty: Crocker. Kitchens
through' the years, It has been tested by Betty Crocker home
economl.t3 and by a panel of homemakers and is m:ommended
for party or family menus. N Y

7 y, " T A
Americans show their enthusiasm for eonveuienl und eco- hmmw '" = SR iy

hnl
nomical macaroni products by purchasing oveu b]llion pounds hot dish, Anxiously loaking forward fo this treet

oL S R

Macaroni products are made from semolina’ and durum  Hamon, Joon : fwies are. dovg
flours. General Mills is onc of the leading suppliers for maca- :",,:' 2:::,,, p,,d,;f ";'m Ruth m‘:ﬁ;ﬁm ':: r’::
ronl manufacturers. Bristol, Secratary in the Grotery Products Division, General Offic

CHILI-CHICKEN CASSEROLE
9 cups dralned hot boiled noodies (2 pkgs—8 oz. each)

¥ cup chopped onlon B! Lorraine Kilgren
2 tbsp, butter or margarine of the Baetty
3 cans (10% oz, each) condcnscd cream of mushroom soup Crocker Kitchans

can (4 oz,) pimlento, chopped dishes up large

helpings of a
2 tbsp. (2 oz.) ﬁnely chopped pickled hnl green chili peppers
(remove stems and g‘d :l:llc'ur::l ::::'l::

3 to 4 cups cul-up cnuked or canned chicken or turkey ' testers Honry Van
pepper and scasoning salt U Leur, laft, Ad- !
2 1o 3 cups grated sharp Cheddar cheese (V4 to % 1b.) vertising Super- -

Heat ovento 350° (mod.). Sauté onion in butter until yellow, ::':;' 11':: t:;’; s
Stir in soup, pimiento and chili pepper. In buttered 4-qt. baking dish Hllk’kﬂﬂ Durum. 2.
(or two 2-qt. baking dishes) layer half of ingredients in this order: Soles Service. i
noodles, chicken (sprinkle lightly with salt and pepper), soup mix-
ture and cheese. Repeat layers, one more of each. Bake 45 min,
12 serv Inp

*Amount of chili pepper may be clumsed uccording 1o family taste.
From: the M:lfwhoel (Oct, 1962) puhlilhed by and for the men nnd women of Gu

e




