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~ For the Expansion of their Modern 
'1 Plant in South Hackensack, 
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New Jersey 
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HAS CHOSEN 

-" 

Lorgo TOSCANINI, 

4 TIm MACARONI JOURNAL Ju~ 1962 

CONTINUOUS AUTOMATIC LINE FOR SHORT CUTS INSTALLED 
AT BUITONI'S PLANT IN SOUTH HACKENSACK, NEW J.o:RSEY, 
CONSISTING OF AUTOMATIC PRESS MABRA·C WITH TWO EX. , 
TRUSION SCREWS-SHAKER-PRELIMINARY DRYER TELEC/ 
7/9 AND FINAL DRYER TELESS/17/9 BOTH WITH 9 TIERS NY. 
LON BANDS. 

~r'J ~ .. 

- I, U.S;:Canadian R.p .... ntativ .. : Lehara Corporation, 

60 Ealt 42nd Street, New York 17, New York. 
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Help for 

WAIV, the adoption . agency fo'r ' I"" ~1 
ternationa) SoCIal Service, 
tcn.thouaandth hometeu 
oveneas with new. parents 
United. State. In May. 

To help.!lcontlnue ils work of flndlnJ 
homes here for orphaned or homele .. 
children in aU parta at the , world, 

, W AlF 11 wllnl churches, cluba, and 
other If'Oups to .ponsor D WAIF Spa­
Ihelli Dlnner In their communltlel and 
to aend a portion of the proceeds to 
W AlP. individuals are invited to con­
tribute on the Jame bula with amall 
tamUy dlnnera or latherlnl' of friends. 

In 8 ' red border, readlng 
downwarda, .ay. "ALWAYS TO BE 
WELL BALANCED AND HEALTHY" 
In larle letten. The fint leller of each 
word forms another word, "Pate.," the 
French for "paata." In .mall type the 
copy readJ: '"The most natural or all 
foodstuff. cof\llatlnl only of semolina 
and water. For reuol\I ot both health 
and lutronomy, eat your macaroni as 
8 fint dlah." 

Ed!Jod.l Support 
A j article that appeared In the pub­

liCI lion bu been trarulated by Mr. 
MJuiton 81 followa: WAIF President Jane Ruuell dla­

cuued ' the campa Ian with Art Link­
letter on the .... ron1cht ... how over net­
work television and hu held prell con­
ferences to outline campatm plana. 
'l1le orlanlution . wu .tarted In IGSS 
by Mrs. ,Waterfield, the Hollywood 
aclreu' married name, 81 a rerult of ,ttl. M .... ond J ......... 1 plan Spoghenl 
dlmcu1t1~ " h!t'i~count!hd iii 8ttemp~- . DInners for WAIF. 
inl to adol'*: ,a thUd. , " 

.. "I\ . la always the fint dlah which 
lives the lreateat hesdache to the 
housewife. One W 0 u I d t h ink that 
French women, leneralty coruldered to 
be experta in the culinary arta, would 
aeem to be completely unaware that 
macaroni dlahea: are created tq be eat­
en 81 a ftnt dish: made entirely from 
aemollna hard wheat. that noblest of 
all cereals, they Import to the ltomach 
a lovely loothlnl fcelinl on account 
of their rlchneu In enerl)' values. 

The Gerii~. Fiderat1on ,:of Women'. proceed.l of the dinner to WAIF Head­
Clubs, contacted bi ;Perle Melta and quarters, Pr .. tolUce Box 2828, Holly­
Ted Slits: hal covertd its memben wood 28, ClUfornla. 
comprblnl .ome 16,GOO clubs, encour­
allnl them to~fol1ow throulh on WAIF 
spaghetti dlnpeMl. 

''One cin eully understand that 
whcn one la very hunlJ"Y, thla Ilvel 
rlsc! to a IOrt of Irritation not only In 
the stomach but In the whole dllcatlve 
Sfatem. At that time a plate of maca· 
ronl product. la the ideal lolutlon for 
thla .!xcltement. Eaten al a fint dlah, 
they restore to the .y.tem an equilibri­
um ,which so many o[ the pre .. urea of 
modem lIvlnl arc bent on upsetting. 

H~w.To.Do.Jt Xlii 

Sill, &C, Company has prepared a 
"how·to-do.U" kit lor WAIF Spa,hetU 
Dinners with menUl, leNin. instruc­
tions, and recipes tor quantities ot 60, 
100, and ·600. They are handline prell 
relations and J pUblicity for the cam-
palsn." , .;; 0(.." \ ~:~, , • 

The kit ,contalna a lunested pub. 
IIcity release ' thai ile. in the local or· 
all\lz.aUon with the, "ational efforL 

Menu suggestioN and recipes are 
&lven for three aeparate dlnnen. The 

,', tint caUi for ' Ipaahettl with meat 
IOUce, tossed green aalad with lemon 
drentng, grapefruit apple deuert with 
nutmeg toppin" and cotfee. The ap· 
proximate cost per IC!rvln. 11 30 tenu. 
and there are anly 49G calorlel per 
serving. 

A spaghetti and meat ball dinner is 
accompnnleCls by green salad with 
French dreuln •• ltaUan bread and but­
tet, iplced pineapple .lIees. and corlee, 
at an approximate cost per servin, of .9 cents. 

The third. IUlleation 111 lor noodle. 
and trflllkfurtet'l '~ ln mUitard '!uce, 
Itrved with Irtel\ heinl, pickled. lMtelit 
.plcy apple.auce, and coffee. 'l1le apo: 
proximate cod per aervin, 11 27 cents. 

With these Jow food costs the «roup 
11 urged. to send 25 per cent ot the 

l1ai1oul Support 

Groups nlque.tln, kJts and Indlcat­
in, IUPIK,rt have included various 
Women'. Clubs, the Eastern Star, Em­
blem Club, Ladles' AwtUtary or the 
Veterans 01 ForeJan WIJ'I, ChUtth 
GuUds, P"I\)' Lequet'l, Jlasonlc Or­
ders, CoU'!,e Fraternitle., Rotary. 
Knlahtl of Pythlu, the Ladles' Aux­
mary of I local chapler of the Intn­
national Woodworker'll Union, the 
YWCA. el r. 

AI we Hent to preu, ,ovemon of 
the foUowln, .taw had indicated the,}" 
will .IIP t lroclamations namln, May as 
WAIF Wonth: Alabama, Arkr.nsu, 
Colol1'do, IlJinols, Kentucky, Minne­
IOta, Mbm urJ, Nebraska, Nevada, New 
Mexico, New Jeney, North Dakota, 
Ohio, and OklahomL 

Start the Meal with Macaroni 

"Jt hu been .ald about macaroni 
products that not only are they the 
beat food created for man, Iinco they 
are the healthlellt and the most natural, 
but they are also used o.a a basis for 
all 8utronomlc pleasures. Do you ever 
dream of holiday., of the perfumes of 
Provence-tomato, .buil, thyme, ro~I!' 
mary-or of a lood meat aravy which 
brln,. back to your mind the mOlt auc· 
eulent part of a ro&It, or perhaps of a 
lrated cheese dish which tickles the 
appetite when the cheese It Icntly .Im· 

Cbarles F. Moulton at LehUl , Cor- merlnl' Do you dream of what la luty 
poration hu called attention to adver- and what makes you hunpy' Then 
tWn, placed by the French auoelsUon never for,et that the macaroni dishes 
Uon of macaroni manufacturen in the are alway. af hand with .11 of their 
publication "ElIe" '(She). l, .hapes, abort and cured, or lon, and 

In a double pale ~pread in full color. pointed, flat. .tralght or hfnt. each Dne 
a .tUl lUe conalltiD, of red ripe to- IURe,tin, to your palale dlft'erent de­
matoea anci~ o,t wheat In a wicker areca of voluptuoUi enchantment For 
GUtet 11 headed ~~":'NAture." Oppo.lte ~.on~ lreedlne .. and health are In com· 
in a .imilar buket'i!~~~~",-'tt.ip8- PI~,to aa~m!~ \ " " 
IhetU with tomato sauce ana a 1Irn!ah' For you, dear lady, .and .. for YO~ 
of crated cheue enUUCd liOn Your family, eatin, yeur maeaioJil produc:ti' , . , 
Plate." (Continued on 28) , , . 
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SUCCESS STORY 

You can name the chapten In the .uccnl .tory of the macaronllndu.try.­

the Introduction of durun, what ••• the .pcclalllrd milling of .emollna 

••• th. cooporallvo A"""lotlon oflono that Ictlvoly bot.n In 1919. 

Add to thae the f,cto,.. that account for,", altonl', amltnulng 

,uccns-dependable .ouren of nnt-quallty durum wheat ••• 

Improvement. in manufacturing equIpment and method •••• llIracUve 

pacba:lng •. • advertl.lna .... nd the fact that people LIkE macaroni. 

Yes. today macaroni I. truly. unlvenal dl,h. Appreciated for 

It. rich food value, appetite appeal and low co.t. macaroni I. a 
favorite dl.h for people In all walks of Ure. 

In milling King Mkla. Semollno, ant 'hough' 110' ohIO)" prevoil.d ••• ,ha, 
qwli'y al product I, lhe only IU,. focmclo,ion '0' continuing Mcat. 
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.· .. ,MEET THE MEMBERS 
' . " "J'" 

THE MACARONI bualneu in the VIva brand. A. J. Pereira manales the Margareten do likewise, with Jacob L. 
United S\atea Is characterized by Lwo-Amerlcan Macaroni Manutaetur- Horowitz the chief executive. 

rellcn.) dbtrlbuflon carried on largely ina Company in F.n River, 8 stream- In Brooklyn, the Do Martini Maca-
by family own~\ and ' managed con- lined bulk operation. . ronl Company Is manaaed by Alex-
cCrnJ. FrequenUy l;,anagemeD\ is now Eut ... Am ander Frank and Edward Kina with 
In tho handa or Ihml or fourth genera- V. LaRosa & Sona with headquarters affiliation with the AmbreUc Machlne-
tlon from the fowlder, whose name In Brookl~ :1, New York, have a plant ry Corporation. 
I, frequently 1t.1I01l, but In a aurprll- In DanlellOn, Connecticut, to serve An eagte is the brand lnJllnle or the 
Ing number of Instances Is "CoL . New England; one at Hatboro, Penn- Paramount Macaroni Company. man-

Macaroni manaaement 11 genlo!ralJy Iylvanla, to serve' the Philadelphia area aged by the Conll1lo family. 
hard workinl, Ingenious, and proud of and the Middle Atlantic ltatH; the The Reftned Macaroni Corporation. 
what hal bcen . accompllshed from La Premiata DlviJion near Plttaburghj eslablished In 1915, moved to their 
humble beglnnlng!l.~ A number of the Ruuo Dlvl,lon In ChJcalOj and Thar- present plant , In 19~. Dante Iorio' ls 
Rrms are quite small, particularly wltl1 loser Olvillon In Milwaukee, Wiscon. preslden\ lo.nd A1b.ert Molinaro v)ce 
the corporate yardstick with which sin. Their dlvenlftcatlon runs from president . 
most buslnell Is measured in the soup to Italian style cookies and bread. On the Jeney side, the C. F, Mueller 
United Stales. And, as the food busl- sticks. See '-rile La Ros. Story" on Company has been In Jeney City since 
ness has beeome more complex, there pale 48 of the Macaroni Journal for 1887. PrHldent H. Edward Toner 11 an 
h.::. been a mortaUty or the small or- January, 1961. Peter La Rosa, chair- A~11.1 Uon dlrcdor, while Executive 
g,mlzallon either golnl out 01 buslneu man lof the company's executive com- Vice ~l"CSldent C. Fredel"lck Mueller J. 
or merging with lorger units, mlttee, 11 a put president of NMMA. a past president of the AJaoclation and 

In New EDgland Vincent F. La Ro,a, the company's dl. active on the National Macaroni In-
For exnmple, In New Englund Prince rector of .. Ie., 11 presently an Auocla. sUtute committee. 

Macaroni Manufacturing Company tlon director. Grandd.ddy 
headquarten In Lowell. Massachuletta. In metropolitan New York, the Ron- Granddaddy to them all JI A. Zero-
Sl:'Jsldlary plants and sales offlces of zonl Macaroni Company of Lonl Island ga's Sona, Inc. of Fair Lawn, New 
"The Royal Family of Italian Foods" , City hOI ... prelldent Emanuele Ron· Jersey. Flnt company to manufadure 
arc located in Brooklyn, Rochester, zonl, Jr., ·~ho II pre. ently servin, as macaroni In the United Slatel, they 
New York, Chicago, Miami, and the president of the National Macaroni started operatlona In 1848 at the foot 
Prlnce.Mlchlgan Macaroni Company In Manufacturen A •• 0 e la t Ion . An- of Brooklyn Bridge. In the IS90', Frank 
Dctroit, Michigan. Sauces are packed othcr ~I ,bland City concern, A. Zerega, stili active today a. presl~ent 
In Merchantvl11c, New Jersey, and con· Goodmnn &'kanJ, has 8J vice president of the coinpan~, (and oldest lIvln, past 
talners made In Lowell. There are other Robert I. Cowen" who Is also a vice , president of the Auoelatlon), imported 
afflUates In Canada and Italy. Pre'!1ent pre.ldent ~~ Auoeiatlon. Eric Cohn the ftnt,durum to be wed In th1a coun­
Joseph Pellegrino tJ ·an~AUoCliUon,,~.j~ .. iJ ~@'ent 'Of 'a~ In addition , !!:&rY. ta'1\l~ro a new one-story plant wa. 
rector. 1'1 • tdlti macaroni Hne, thli company man· ,tFoPenCQ"'4n . F~wn, ' New Jeney, 

Bay St&:te Macaroni Company . in j'ufacturea noodles and m.t1oa, tot~ thJ featurlnl1hej~nt~an~,I'\S.~a~.800r1' 
Lawrence, Musachusetts. is operated important Jewish market or meiropoll. handllol ayatem to be.; wtaUed ,in • 
by the Scarpac1 brothers pack1n, the tan New' York. Horowitz Bl')then " - (Continued on pale 10) ,. fl • 
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. NOODLE and CUT GOODS 
". 

AUTOMATIC 
PACKER 

"Call ASEECO and see IT 

. in Operation." 

TWO MODELS { 
5lngl. Scol. 
Dual Sc.I. 

5 0 •• to lib, 

5 aa. to 32 01. 

NOODLES 

C"UT GOCID5 

5 PEED Up To 45 Per Minute 

". , 
, /' 

.( 

COMPUTE 
HYf'RAULIC 
Ojo~RATION • 

A Self 
Contained 
Machine. 

• ACCURATE WEIGHTS 

• MAKES BAGS 

• SEALS BAGS 
(Poly or any seolable film) 

_ . PATENTED chut. traniferl 
, 3 to 4 Inch noadlll without 

breaking ar clagging - Na plungers, 

9 
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M •• t the Memben- In central Chio in the Amish coun!" to De~lt , from 0 e r man y to make 
(Continued from page 8) try, Inn Maid Product. got their start .' noodte •. ' TOeir Ion Richard is actIve in 
.' .- In 1948 from the chlcke~ ~~ ~ed the ~~~~S-~~ ~ ..; 

mllcaronl . p'!"!l~' Paul ~f!1lylen,~fo~ bY, tI\e P~~l R~inlnlfNl1t1Y8J Sm~.r~iinl. a suburb of Chicago, 
generatlon"i:l~clant),Ot !'punde~lI~rnnpTtiiH ~ ffiffKemad~ ' noodles KenneUi 'Fish m'an8gBI the' Aslen 
tolne ~g8. fi~J.l ~~la.t1~n dlre~tor. ~. were 10 ,8ucceSlful, they. began com.: ! N~le Company • . i: ,.,~ , 

, .t P.DhlrlYaa.la ~.. merclat producUon ot M1I1enburg . . ;'t Crcsrent 'MacaronI 1 & Cracker Com. 
In th:!' lI.delphla area', Conte LUna In Toledo, Emanuel FWder makes pany are big cookie bakers in Daven· 

Foods, J of ' Norristown, haa Sam noodlet under ' t hen a me · of Noody. POrt. Iowa. Richard Schmidt. is active 
Arena 81 clef executive. Sam serves Products Company. •• In the cookie bakers 85sociaUon, while 

,~ .an ,A director. Southern old· timers , y.'lll , remember his uncle 
, Phllafelphhi Macaroni Company is The Palauolo Brothers of Clnclmlatl Carl at macaroni conventions. 
ma~a,~· by. Luke A. Marano, . _ merged in 1956 with t.helr coUllns, lthe Up In the Twin Cities, the CreameUe 

Another AIsoclatlon director 111 Ray.' Viviano. of Delmonico Foods in Louis. .. Company hu a long history with t.he 
mond ,Glierrisl, prelldent. of San Olor- vUle. Peter J. Viviano, president of the Assoclation.' Chief executive J. T. WiI· 
110 Maca~; Inc., 'of Lebanon, Penn. company, l.a ,a ' dlrector of the Aisocla • . IIams, Jr., is . a director and hl.a late 
Iylvanla! ilff'by ftre In the faU of. 1960, Uon. They have an ' affiliate managed father' wu president of NMMA during 

' the Ouerr'" boYI have worked ' hard I by Peter S.!Vlviano in Tampa, Florida. .. the' first :W~rld ~rr. ,~' 1 

to mainti.lii"'lheir buslne~ and rebuild Ronco FoodS of Memphis lIervel: the ' The Mlnnetola Macaroni Company 
their , plant.." mld.South ,from a new plant. that wu of S\. Paul recently changed it. name 

Mep Macaroni Company of Harris· described In the Macaroni Journal Au. to Jenny Lee, Inc., ' to conform with 
burg,. \Pennn.lvanla, has .ueceufu1ly gUIt. 1961. Albert RoblUo ' l.a the chief the company's leading brand name. 
promoted \s01t Bol and the 'distelf1nkt executive. Brothers Eugene and Walter F. VU· 

, U t IYnonyDl. ' for Penruylvanla Dutch In New Orleans, National Food Prod. laume, Jr., carry on the buslne .. ltart· 
cooking under the aa:greulve manage. ed by their grandfather some 70 years ucu manufadure. the Luxury brand 
ment. of C. W. Wolfe. Jack W\~ A3aocla. W\fJer the erection' of Jerome L. Ttl. ago. I 

tion ,prelldent during the trying yean jague, a dlredor of the Association, 
of .World . War II and won the Jasting W .. tern OperalloDJ 
admiration of hi. bUlineu colleagues. Up In Shreveport, Joseph Sunseri II The Quality Macaroni Division of 
Up~ ln' Milton, Pennsylvania, Amcri. assisted by the Cordaro brothers in American Beauty I. located in St Paul, 

can Home Foods manufacture. Chef the operation of the Shreveport Maca· ' Minnesota. Headquarters in Kamu 
BOYraNiee combination dinners and roni Manufadurlnl Company. . City, Kansas, are manaled by P. F. 
canned ' products, while over in PUts. In Fort , Worth;. Texu, OlU' Be.t. Var,nlno. ,Kanau City operations and a 

. burgh Bonny Boehm is the outJide brand has been made . by the Lanerl , . plant: ln IDallas, Texas, are supervised 
representative for the family concern brothers and theIr fat.her .Ince 1899. by Ralph Sarli, a director of NMMA. 
of W. Boehiii. Compariy. .. ",!: P. F. Vagnlno. Sr., and hia two IOns 

Up in Allentown, the Dutch' Mald Mld.W .. I . have a plant.ln Denver, Colorado, with 
Food Packing Company is run by Ig. Fifty yean ' ogo, Mrs. Grasa made - , facilities , In Salt ' Lake City, Utah. A 

, homemade noodles t.hat. were dl.atrlb· . third brother, Loul.a S: Vagnlno, opere 
nalz SaUe~pf and hl.a son. uted door to door. Today her IOns, ates a plant In SL Louis. He is a put 

.1. Up-Btate '··· Irving and Sidney, carri ,on the bUll· president of the Auociation. 
. '·. The Alplne .... Eagle l.a the brand of . ness . of distribut.lng eli n 0 '0 die I ' Ravarino & Fl'f'ltChl of SL Louis ftndJ 
Cumberland Macaroni Manufacturing . throu~hout the Mid we. t. and Mrs. the Freachl famlir In the prodUction 
Company located ttn the Alleghenies of GrtlII fWup mix nationally. Irving end of the buslneu, while Albert Rava. 
Cumberland. Maryland. The company Graaa is an .Auoclation director. rlno, a vlce-prelldent of the Asaoc:la. 
is l.,annged by the Nevy family. " The John B. Canepa Company haa tion, and his brother Ernest, head up 
. In western New York State, Pro. been In Chlcalo over a hundred years sale!. ~,' 
I R I C tl tabl"hed manufacturing the Red Croll brand. . In 'Omaha, Nebraska, the Skinner 

c no· 0:5 orpora on was es!ll Chief executive I.a Albert J. ' Bono. 
In 1916 at. Auburn. Nicholas Ro .. 1 l.a Macaroni Company, headed by Lloyd 
an NMMA director. New Mill Noodle & Macaroni Com· E. Skinner, a past pre.Jdent. of the 

The sons of the late Alfonso Gioia, pony, managed by Andrew' J, Russo, Auoclation, h8l) lust moved Into a new 
an Association president, run t.he Bravo Is credited with havinl developed klUl· plant A story on the plant. description 
Macaroni Company of Rochester. Hor. kl noodlel-o Polish name for a thick appeared In the Macaroni Journal for 
ace P. Gioia is an Immediate put. presl. home·style producL , Apri1, 1961. I 

dent of t.he Association and chairman Cicero Mac oro n I Manufacturing Brice Foods, a division of the Col.R. 
of the National Macaroni Institute. Company Is owned and operated by Com Corpo~t1on, have a plant in Wall 

Horace A. Gioia, a cousin, managel Harold J. Pucci, while t.he macaroni Lake, Iowa, while the corporation's 
the Glola . Macaronl Company of Buf. plant of the Kellogg Company, the president. Joseph S. Goldwa~, l.a a 
'1. N ' y ' k I I II ! ded I Battle Creek cereal people, i.a man· practicing attornev in Omah .. 

,(,If)1; ew or, or g na y oun n -# 
'.'p~onla In 1910 . .. .3 aled by L. A. ~r8leth In Lockport, Oeneral manager of Gooch Food 

Illinois. , . Product.a Company in Lincoln, Nebru. 
, Oblo Peter Ro,,1 & Sons h .. been In 'the ka, II' Arvl!! E, Oa.II, an Auoclatlon 

tn the Cleveland area, Ideal :daca· land 01 Lincoln' since 1870. Henry Ros· director. In addition to Cooch'; Best 
ronl Company of BMford Ueilhll, .1 and his Albert and Henry, Jr., products, ' the ' c:'Jmpany dis. 
manaled by jLeo"Jppoufo and and Lincoln mixe., \ feee. and ftour 
Pat.: claim to be a Gooch' mOb. ,:\' " 
Weiss' Noodles are certainly a 1, ~ , 
favorite, made by Albert WeiU, 
Assodatlon director, who moves into 
new quarters th1a summer. 

, 10 

-

~u been a 10nl·Ume dln~dor of the the newe.t .. lliry in Canada's dy. cation and many morc. But it Is best 
,,. •• u.oclatlon. In the Lo. Anlelel area, nomic food mr.nufacturlng Industry is summed up by Mr. Fisher In tI state­
. Roy~"" ~d .... ToV.--Dp"?slto manage Roml t~, ~td. of Weston, Ontario, ment he made sevl!rc.1 years ago: "He 

the Arilelui Macaroni COrftlll;ny .. ,TheiJ" . ,.Auburb rt: Toronto. Thl. operation has never permitted the burden or mll· 
Costa family have a new plant. out. on W81 descr1bed'ln' the,covor_ltory.,of the..4" tun! responsibility to r!uil the Insatiable 
Valley Boulevard, . while Camillo De· Macarof,i Journal for May, 1961. curiosity of youth." 
Rocco and his son Francl.a operate the The Creamette Company of Canada, 
Florence Macaroni Manufacturlnl "'11th its plant In Winnipeg, is an af. 
Company. i'.llale of the Minneapolis concern. 

Anthony Bluanl ot the Anthofl, Constant Macaroni Company of St. 
Macaroni Company packs the popu ' l\f ~vnltace, just outside of Winnipeg, Is 
La Paloma brand. Association Dlrect.l.'T ff\.tnaged by 8 brother and sister team 
·Robert William, head of Western Globe of Lucien and Madeleine Cons\ant. 
Products, dlrectJ the affairs of Olobe 
A-1 macaroni. Superlo brand of the 
Superior Macaroni Company is made 
by the Spadafora brothers, Emil and 
Fred. Fred 11 a vice president of the 
.Aa.soclatlon. 

Perfection brand l.a produced by the 
Fresno Macaroni Manufact.urlng 
Company, owned and operated by A. 
Borrelli. Mr. Borrelli haa an Intere.t in 

aerman, 
Two German firma are members of 

the Auoclatlon. B. Birkel Sohne Is t.he 
largest macaroni manufacturer of the 
country, with ftve plants. HeadquarteMi 
are In Endersbach bel Stuttgart. 

Drel Olocken Ir. Welnbdm Is owned 
and mal,'Iged b, Dr. and M.'S. Rlhm. 

the We.t. Caut Macaroni Manufactur· Fiaher ':Iouring Mill. 
Ing Company located In Oakland and 
directed by 'Julio DiDonat.o. In this 
market allO l.a the Oakland Macaroni 
Company run by John Leveronl and 
D. Merlino & SoN on 83rd Avenue. 

Acro .. the bay is Roma Macaroni 
Factory In San Francisco, managed by 
Frank Catrerata and Georle Paolini. 
The Callfomla· Vulcan Macaroni Com· 
pany, operated by the Baeilalupl 
brothers, doe. • considerable export 
buslnes. acroo t.he Paclflc. 

Down the J,enlruula In San Jose, the 
Muulo brothers operate the California 
Pute Company. 

Golden Grain Macaroni Company of 
San Leandro, California, claim. to be 
the lareest plant. In the Wesl Their 
producll are found throughout the 
West, and their specialty Rice·A·Ronl 
hBl even wider distrlbuUon. Chief ex· 
ecuUve of the Callfornla plant. is Vln· 
cent. DeDomenlco, a director of the 
Auociatlon. His brother, Pukey De· 
Domenico, in Seattle, 11 also a director 
of the Aaaoclation and prestdent of the 
corporation. 

The name of Fl!her stand', out with 
dominance in the Seattle o"ea. Persist· 
ence, hard work, enterprisu and vision 
went Into making the name respected 
beyond the conftnes of the flour milling 
industry. 

Oliver Wllllam.a Fisher took Horace 
Greeley'. advice In 1903 and went 81 

far weft aa Belgrade, Montana. There 
he purchased a flour mill which be· 
came the Gallatin Valley Milling Com· 
pany. 

O. W., U. Rve sons and one son· in· 
law were com'lnced there were larger 
markell for them. Leaving one son to 
run the Gallatin plant, they all moved 
farther west and by 1911 they bad 
opened Fisher Flouring Mills. 

Afler the death of O. W. In 1922 his 
IOn O. D. took over aided by hLl 
brothers. 

ConUnuou. Impro .. ement 
Fisher Flouring Mills has taken ad· 

vantage of every technological develop. 
ment. to Improve operations. It. was the 
Fisher organization that brought bul· 
gur Into prominence 85 a food suitable 
for under·nourlshed peoples abroad, 
and merchandising enterprise that sow 
It accepted 81 a gourmet food by many 
people In the United States. 

New ADM Trademark 
Recently the Archer· Daniels· Mid· 

land Company of Minneapolis intro­
duced a new trademark th'at will be 
used to Identify Its hlindreds of prod. 
ucts. The new trademark is on ab· 
~tract o.ttllne of a leaf enclosing II 

molecular design and symbolizes the 
company's two Helds of ~rntlons-the 
processing of aJ[rlcu1tural and chemical 
products. 

Archer-Dsniela-Midland 
The company will call Itself ADM, 

but the legal nome, Archer·Daniels· 
Midland Company, will not be chonged, 

Mr. Victor P. Buell, vice· president 
and director of marketing ror ADM. 
sold the new trademark Is part of 0 

complete corporate Idcntlficatlon pro· 
grom that will bring all of Ihe com­
pany'. diverse opcrntlons togethel' un· 
der a single banncr. 

''There was a strong need ror a dis· 
tlnctlve. forceful Identity for ADM In 
our two major Helds-agrlculturc and 
chemicals," Mr. Buell sold. ''There ol ~o 
was a need for a trademark that would 
distinguish all ADM pr~ucts." 

A symbolic sheaf or wheat hos Iden· 
tlfied Commander·Larabce fiours, while 
the Archer trademark, Q yeoman with 
n drown long bow, Identiftcd the com· 
pony's Industrial products. The Arcill'r 
symbol culd not be used on ADM foud 
products be c a use It confllctl'd wilh 
competitors' trademarks, When the 
~tademark Is used In till' fllud field 
with products such as nour. protcin5 
and edible oils, It will be in gold nnt! 
brown. In corporate applicatiuns nnd 1" 1 

Industrial products. it will be blue anti 
block. 

Canltan! Ruearch 
"We are constantly bringing new 

products to market from our rcsl'urch 
laboratories," Mr. Buell sold. "While nil 
manufacturcr ever EC!!S 1111 of them, he 

The Porter·Scarpelli Macaroni Com. 
pany of Portland, .Orelon, Is manaled 
by Sam Scarpelli and hts IOn Emeat 

In Spokane, Waahihet.on, the De 
Felice family manufacturel t.he TRystee 
brand of macaroni productJ. In recent years they have Installed is more likely to accept new ones ill 

a Buhler milling sYltem for handling his field If he Is fully aWLH'e of til\' 
CID&dlan. durum to supply macaroni manufa .. • other ADM products he u.ses," 

In Canada, CatelU Food Produell, turers on the welt coast. The new trademark wl1l be usc. . '1 

Ltd., e.tabllshed in 1867, manutacturel President of the company Is John L. compllny drums, bags. cartons, t;.l ·~ ', . 
a sizable quant.lty of mr.caronl prod· Locke, with Kenneth R. Fisher. 81 gen· trucks, freight. cars and tllnk curs, ADM 
ucts, Habitant. 'soups, and pack plekle:a eral manager and vice president and annually produces soml! 10,000.000 In· 
aj::'~ Jams. They h~ve ftve plants, two W. Kirby Holmet, 81 an export ,nan· dlvldual containers of Its products and 

completed In Winnipeg and La ager and vice presl ~t.c :':'H • • ' .' ... op~l'Ites several hundred roll cars nnd 
Prairie In Quebec. Their headq~!'!f ,.. O. D. points out. the ·.uc . .. . ,truck.. As part of the program t<1 
is in ~Montreal. ~~.,.,.f' '-'eelll.~ th iaher empire has not re· broaden public knowledge or ADM, thl' 

~ ~)JCb~~u,rLtd. of· Montreal are suited IOrely from the efTorts of the CQmpany's plants, clevators nnd mincs 
:.. .... cookie baken aa well as macaroni man· members of the family. The succel.ll is In 20 states will also corry the new 

' ut~f"uren.' attributed to acumen, emclency, appli· trademark. -, 
11 

I 
I I 

I 



r-----------
1 

\ with the sallie quality 
of the present 1000 lb. 

lor more if quality i..~ 
, rwt essential). 
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The new Demoto Short Cut Press with two extrusion heads assembled 

In one compalet unit will produce over 20c0 pounds per hour of short 
'. cuts. Here th, accent Is on quality, production with slow, slow extru • . 

sian over two dies. Before you buy, .Investigate the many outstanding 

features off~red by Demoto. This new Demato 2000 pound per hour 
~. 

press Is planned for tomorrow's needs, today. This Is the key to better • production capacity needed today, Over the post 20 years, the out-

standing performance of the 1000 lb. Demato short cut presses hQ~e 

proved their ,Y,olue In longest service and lowest operating costs. 

Demato's 2000~pound per hour press has even higher standards of 

quality and stll l' lower maintenance costs. For more Information write 

or call De Fronclscl Machine Corporation. 

. ' :~ 

DEMACO 
''J the full line: 

SHORT CUT PRESSES, AUTOMATIC . 
SPREADERS, SIlEET~FORMERS, SHORT 
CUT DRYERS~HoODLEDJi'rUI$~I,9~I(r" " 
GOODS PRELIMINARY DRYERS, DRY. 
ING ROOMS, EGG DOSERS. 

Reduce packing time and increase productivity. Demaco's new 

Spaghetti Weigher has all the t ime savings Innovations that will reo 

duce your packing time - here's why - Speed - overage over 40 

packages are occur~tely weighed per minute. Versatility - can 

handle the full range of dried goods: straight, curved, hooked and 

short ends. Now weighing Spaghetti, Spaghettlni, Macarancelli, 

Perchatelll, Vermicelli, lIngulni and Llnguinl Fin!. Adaptabillty­

designed for all standard carton packaging machines. Can be sup· 

plied with a completely automatic feeding and conveying system 

direct from stripping machine: Accuracy -Is maintained by 

Demaca's unique strand per strand dribble mechanism. Final weight 

Is insured by highly sensitive opto electrical prinCiple of fr iction­
less weight Indication. scoles. 

Democo Spaghetti Weigher can olso be adapted for Y2 pound pock­

ages, 2 pound packages or 3 pound packages . 

De FRANCISCI 
MACHINE CORPORATION 

45-46 Metropolitan Avenue 

Brooklyn 37, New York 

JUNK. 1962 . . . f .\ 
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" tI~RE ARE_ TI;IE '··M~~.8~~S, .~ ''" ;';': ~ ' 
• of the ~8tional Macaroni ~acturen\ AaioCiaticm, ~ d"'t.::r:ttcr ~""lb .. ,:m~.nd n~e producta 

monufoelureJoJh!t.hllbest pine ifjffiden~U,e~d publiC .ervice-indicated with the letter A. 
• of thej National Macaroni Institute, organlz:ed to popularue macaroni and noodle produc:b through reteareh 

and prOmotion-indicated with the letter 1. -

MAC1.RONI MANUFACTURERS A-1 0 B Macaroni, Co. .................. Fort Worth, T .... 
A I A ~- Be t ' • -- An I CallI A·I Paramount Macaroni Mf" Co. ...... Brooklyn, N.Y. 

• m.~an au y ...................... ~ II. eo, • A Phl'-d I hi M I Co. Ph'l d I hi P A-I Am:.:i.lean Beauty .............................. Denvor, Colo. .. epa .caron ........ I. e p ., a. 
A I A W. Be Ka C't Ka A Porter.Scarpelli Macaroni Co. ........ Portland. Ore. • I\~can 8Uty ........................ 11181 I 1, n A I PrI MIMI Co. Low I' M 
A.I ·~ Amerlcan Beauty, Quality Div ••.•. St. Paul, Minn. • nee &Caron " ................ e It au. 
A.I ""'.ric.n Be.uty ............................ 51. 1.oul~ MOo A·I PrInce Maceronl MIg. Co ............... Brooklyn, N.Y. 

A Amaric.n Hom. Foodt ..................... : .. Mllton. P.. A·I Prince M.caronl MIg. Co. .......... SChlll.r P.rk, ilL 
A Ang.IUI M.c.ronl Co, .............. 1.00 Ang.l.., Calif. A Prlnce-Mlchlg.n M.caronl CO .. : ...... DetroI~ Mlch, 

A I A th M I Co. • -- An-.I.., CallI A·I Procing.R_1 Corp. ........... " ... " .... " .. Aubum, N.Y. • n OD)' acaron .............. LoUlII. • A I R art • F hi I S La I. M 
A JABI.n Noodle Co. ... " ........... "" ..... " ... Wheellng, IlL ' . aY no reoc" nc. ... " ... " .... " .. I. u... 0. 
A Bay;~te Macaroni .................... Lawrence, Ma... A Refined Macaroni Co. .................... Brooklyn. N.Y. 
A B. Birkel Sohne ...................... Stuttgart, Germany A·I Rome Macaroni .................... San FrancllCO. CaUf. 
A , W. ~hm Company ."" .......... "."" .. Pittburah, Pa. A Rami F~ Ltd. ....... " ......... " .. , ... W .. ton, Canada 

A.' Bravo Macaroni Company ............ Rochnter, N.Y. A-I Ronco FoodJ .................................. Mempht.. Tenn. 
A Brice FOod, ........................................ Omaba, Neb. A·I Romoni Macaroni Co. ........ l.on' bland City, N.Y • 
I CaI'lo ' I P t ' Co. San J- CaI,'1 A Peter ROlli. Sona .......................... Braldwood, 111. 

A.' Catiro~I:.V:~c:n M~·~;;~·~·i··::&·~ .. Fran~: Cam: A·I San Diqo Macaroni Co. ............ San Dieao, Calif. 
A John B. Canepa Company .................. ChicaIO' ilL A·I San Gior&io Macaroni, Inc. .............. Lebanon, Pa. 

A.I Cat.lli Food ProducU ......... " ..... Montre.l. Canada A·I 51. Loula Mocaroni Co. .......... " ... " ... 81. 1.ouil, Mo. 
A Ch8rbenne.U; Ltd. .. : ............. " ... Montre.~ Can.d. A·I Schmidt Noodl. Co. ................ " ... " .Detrol~ Mlch. 
A Cicero"Mt.caronl MIg. Co. .... " .............. "Clcero. IlL A·I 8hreveport M.caronl Mig. Co. .. " .. 5hrey.po~ La. 
A . Conataqt Macaroni ................ St. Boniface, Canada AA·II 85lduperlnnar MaMcaroniICo.Co.····· ...... • .. ·;·::· .. An'Om·lha·CalNe~ 
A ' Coota M'p,caronl Co. .................. 1.00 Ana.l.., Calif. • or aceron ... "" .. ",,.- , • .., , , 

A.I , Coni.' Lun. FOO<!~ Inc. ." ..... " ...... Norrittown, Pa. A U.s. Macaroni MIg. Co. ... " .... " ... ,,8pokin •• Waah. 
A.I " The ~re.ilne~e COmpany ........ MinneapoJit, Mlnn. A·I Weill Noodle Co. ................ ~ ......... Clevetand, Ohio 

A &.a:l:ett Co I Ca da Wlnnl _ Canada A·I West Coaat Mac8roni Co. ... " ..... " .. O.IcI.nd. CallI. .. e e . ,0 no .......... pe... A " W 01 be Prod • - .- I CallI 
A .~ Macaroni ...................... Daveuport, Iowa . ' estern 0 uc::tl .......... ~ ~ .. e ea, • 

A.I Cuin~land Macaroni Mfg. Co ... Cumbellan~ Md. A·I A. Zerqa'. Sona ... : .. " ........................ F.lrlawn, N.J. 
A·I , Delm'oplco F~ Inc. .................... 1.ouIaYIII •• Ky. ASS~CIAT, E MEMBERS 

A Delmonico Food, of Florida .............. Tampa, PIa. 
A·I DeMattinl Macaroni Co ................. Brooklyn, N.Y. A·I A-I)..M, Commander LarahH . I ' 

A Drel Ok "(en ...... t. .................. Weinheim. Germany Durum Dept. ...................... MlnneapoJlJ, Minn. 
A Dutch M",ld Food ............................ A11entown. Pa. A Am.co, Inc. .......................................... Ch1eaIO' IlL 

A·I Flor.nceM.caronl MIg. Co. .".1.00 An,.I.., Calif. A·I Amber MIllin&. Diy. OTA " ... " ... ,,81. P.ul. Min .. 
i , Fr .. no M8c;aronl Co. ." ..... " ......... " ... Fr .. no,' Calif. A Ambrett. Machln.ry Corp. ......... ".Brooklyn, N.Y. 

A Oioia Mac:a;onl Co. .......................... Bufl'alo, N.Y. A Balla EU Productl .................... ZanewUle, Ohio 
A..1 Golden Orilin .......................... San Leandro. Cali(, A V. James Benincua Co. .............. Z.nnville, Ohio 
A-I Golden Grain .................................. Seattle. Wah. A Braibanti Company ...................... New York, N.Y. 
A·I Gooch Food. ProdUC:U " ........ " ...... " .. Llncoln. Neb. A Buhl.r Corporation ............ " , ... l!'Ilnnc.polil, Mlnn. 
A·I A. Ooodma" 81 So ..... "." .. 1.ong 1.I.nd City. N.Y. A ' N. J. CaYaanaro 81 So ..... " .... " ... "Brooklyn, N,Y. 
A·I I. J . Or ... Noodl. Co. ........ " ........ """ChICllo. ill A CI.rmont M.chl .. Corp. ... " .. "." .. Brooklyn. N.Y. 
A·I Horowitz 15 Margareten .... Long bland City, N.Y. A DeFrand.tcl Machine Corp ........... Brooldyn, N.Y. 
A.I Ide.1 Mac.ronl Co. " .......... Bedlord H.lghts, Ohio A Dobeckmun Company ..... " ... " .... "CI.Y.lond, Ohio 

A Inn M.ld Products, Inc. .. " ..... ".MiII.nbura. Ohio A·I Douabbey lodllllrieo ............ New Rlchmood. WIL 
14..1 Jpnny!:.ee, Inc. .............................. Sl Paul, Minn. A E. L DuPont Co. ........................ Wllminjlton, DeL 

A Kellogg Comp.ny .. " ............ " .......... "Lockpo~ ilL A FaUlt Packaging Corp ........ " ......... Brooklyn, N.Y. 
A.' Klenta:el Noodle Co. ........................ St. Loull, Mo. A Fiaher FJourina: MillI Co. .............. Seattle, Wah. 
A·I V. LaRosa 81 So .. " .............. " ........ Brooklyn, N.Y. A·I General Milt., Inc. ......... " ....... MInne.polil, Min .. 
A·1 V. LaRosa ,; Sons ........................ Danlelaon, Conn. A Hoffmann-LaRoche, Inc. .................... Nutley, N.J. 
A.I V. LaROII 81 So .... " ............. " ...... " ... Hatboro. Pa. A HOIId .. Company' ......... " ... " ..... ".Libertyvlll •• IlL 
A·' V. LaRosa. Sons. LaPremiata Div. A·l International Milling Co. ........ Minne.PoUIt Minn. 

. ................. " ............................... COnnelt.ville, Pa. A I.awry'l Foods, Inc. .................. I..os Angeles, Calif. 
A.I V. L.Ros. 81 So~ Russo Diy •• " ..... ""Chlc.'o. IlL A D. Maider! 81 So ....... "." ... " ......... Brooklyn. N.Y. 
A·' V. LaROia • Soos, Tharinger Div. A Merck. Co. ........................................ Rahway, N.J. 

........ : ........................................... Milwaukee. WiL A MUllIOn Ba, Co. ............................ Cleveland; Ohio 
A Luso-American Macaroni Co ..... Fall River, Maa. A.' North Dakota Mill .................... Gr.nd Forb. N.D. 

A·I M.g. M.c'!"'ni eo: ...... :;>-~""" .. Ha"'.bll'Wo Po. A Wm., R ,Oldach ." .......... " ... " .... "Phllod.lphla, P • • 
A·I D. Merlino 81 So ....... :., .;" ...... """'.Oa1cland, Calif: ~~I ROI8ottILiII!.ogph Corp.."." .. North' Bera.n, N,J. 
A·I c. F. Muell.r Co ... " .... " ............ :.J.raey 'City. N.J. "A· RUlMU MJ.!! ..... Kl". ~!~"'~lnn .. polil, Mlnn. 
A·I Natlon.1 Food ProducU .... "" .... N.w Orl •• ~ La. A "1IchQIder' 1Irothe""I"",:;;;,;,; .. """, ... "..aucac9Jl~ 

A New Mill Noodl. Co .... """""." ... ,, ..... Chica,o, IlL • A ., U.s.· Printing 81 Llthoaraph " ....... S.., York, N.Y. ' 
A Noody ProducU " .. " .... " .................... Toledo, Ohio A Vitam .... Inc. "~~.i;;;;:.::::::::: :::::::::i~~;!I~:\~J. 
I O.kland M.c.roni Co ....... " .......... O.kl.nd,. Calif. A Wal10ce 81 TI.man, 

14 ." , 
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AWARDS ARE WON By PEOPLE 
There are many reasons why U.S.P.&L. has 
received twenty· two awards for outstanding 
packaging and printing In the 1962 L,P.N,A, 
and F.P,B.A, compotltlon., Principal among 
these are the people who work for us. Wher· 
ever you find them, In research, In design, 
In productlon",to Ihe lollow who pack. the 

flnl.had pr~~:;!o~.~~~ p,~\IR~en.1 w~rk. 

We are proud of thesu people. We are proud 
of their past accomplishments and are con· 
Ii dent In tho beller that Ihey will conlinue to 

produce award winning packaging. They are 
ready to work for you If you Invite U·S to 
solve your packaging problems. 
We hope our next awar~ winner will be on 
your order. • 

.. 'f~~~ ' ".. " . II:;~\~ ~ 
, ., .• ,,'., UNITED STATES PRINTING AND LITHOGRAPH' DIVISION OF DIAMOND NATIONAL CORPORATION 
ll' 'Joh-r 
.. . "! ,~ 

EXEC\lTIV( OFFICES: HEW YORK 11. H. Y .• SALES OFFICES IH PRINCIPAL U. S. CITIES 

IS 

'. 

• . ' 

\ , 
~ 



r. 

, . { 

"-- -- ----. , 

The Wheat Breed~r "eed. Tw,o Eye. j"~. ,_ 
. .., ,~r. ~(s. i.,Itf!JJ.nt'''r;~:Ji;''~J iipirl~tlon. F ..... -
~ ·i " 

~.~"'~~~~~.~~G~~:~,:~~~. plant breecNrs, 
• Illy: 

, ~ \. ' 

THE wheat tireeder need.I two eyes. 
Thla profound atatement, may seem 

UMeceuarY'J-but perhaps it may lerve 
to emphuwt, that there are two dUler· 
ent polnla ' of view . in thIs 'matter of 
wheat Improvement, namely ' the en· 
v!ronmental .... nd the hereditary. The 
whe.t br~er alta in an Intereatinl 
position, but If he la to be aucceasful, 
he mu.t keep both the environmental 
and hereditary Pc;nll of view sh.rply 
In focus at the same Ume. 

Yest faw have not Injured quam)'. 
Theae are .n environmental COlllidera· 
lions, 

H....utr 
The plant breeder on the other hand 

mUlt have one eye on'allthel8 environ· 
. mental InRuencea, but he knowa that 
many of these are beyond the control 
of the Brower, or of the processor. He 
turna hla other eye upon the heredity 
of the plant, and t.rlea to bring the two 
Into fotul. 

reeded in producln. • new resistant 
variety which hal been adequate for 
the aituatlon. With each epldemle the 
wh~at breeder and the pathoIo,lJt have 
received additional Rnanel.1 IUPPOrt. 
More bule .tudiel have been Initiated 
and more tax monies committed in 
hopei that the next debacle wJ11 ftnd 
us better prepared. more in command 
of the .Ituatlon, better able to antici­
pate just where the enemy mllht 
atrlke, what race to expect, and what 
world collection variety mt.hl. be pre­
pared to donate relistance. 

If anyone wonden why we are talk· 
Inl .tem rust today. when it hu been 
more than nve yean ,Inee we have 
lutrered, let us hasten to aa, thot It is 
only out of respect tor a danaeroUi 
and veraatUe adveraary. It Lt .110 to 
lUuatrate a point, that environment and 
heredity are inseparable. The wheat 
breeder must keep an eye on each, and 
keep both eyea in fOCUl. To Alht. atem 
rust, he really needs four eyea, becaUR 
the UVInI orlaniam, atem rwt, hu U • 
own environment and heredity, even as 
the wheat plant.. 

The Fighl a.. o. 

The plant breeder knOWI that hII 
Aut obll,atlon Ilea in the direction of 
reducln. these environmental h.urd.I. 
If they .re not reduced, neither the 
&rower nor the trade can remain In 
buslnen. In fad the support for plant 
breedln, probably un be trated to the 
environmental dlaaat.en which have 
struck. In our own state, we thlnk 
back to J9M one of the ftnt l(11!at stem 
rust epldemlet. The observation by 
John Shepperd t.!.at duruma were much 
more resistant than Red FUe or Blue· 
stem probably established the durum 
grower In this oreL Again In 1918, a 
severe stem rust epidemic .truck and 
many lrowers burned their ftelds be· 
ca~ they were not worth harvutln,. • The wheat breeder la thankful for a 
By thl, time the polllbllllle. of hybrld. reprieve in tha fight. alainlt .tem rust. 
baUon, or modtrylnl the heredity of He know. the nabt must 10 on, but It 
tho wheut belan to be realized, and, does give him time to manhall hla 
Dr. 1... R. Waldron waa bmuRht from forces. In our own program, we h~ve 

. Dlcklnaon Experiment Slallon to ea· been able to do IOmethlnl alpUflcant 
tabUlh the ftnt serloUi wheat breedlril wIth "black chaff," a little undentood 
project In thll area. In 1935, environ· disease which haa held down the acre· 
mental condltionJ for stem rust were ale of Conley. We now have many new 

Ea:t'!rcIllIDIIll Ideal and alaln severe loaea were lUI- wheaLa which are "black chaft" realIt· 
In many ~ the environmental talned. The plant breeden and pathol. nnt, and which ecmbine the rust reo 

napcct. of whea~provement seem olu t. already had one eye trained on alatance of Conley with extra rullt· 
the mOl"C Important. Sometimes the the heredity of tho panuite in 1935, anco from varieties from KenYL We 
lrower and the trade both appear to and lnterpn!ted thl. calamity aa the reo hope that theM ID87 be reslJtant to 
be not very much aware of the here. suit ot the new run raee Noo 56. IOmo new raees which might attack 
ditary aspecta..J We have had perloda of Thatcher wheat, carrying the rust reo Selkirk or Conley. 
time, ftve yean or more when a single slstant heredity of a durum parent for· The wheat breeder ftndl many loala 
wheat varl.::(l' dominated the hard tunately was at hand and lOOn crollCl call for hla attention, In these days 
spring wheat picture. We mliht name with Hope wheat also introduced reo which have the appcaflnce of an are 
Red Fife, Marq~ls,. Kubanka, MIndum, slstllonce lnto varieties such as Rival mlltlce In the stem rust war. To name 
Ceres, TURtd:er, ~ Stewart, Mlda and and Mlda which oct!uplcd over nve mll· a few there 11 reslatance to lodginl 
most recently SelkIrk. In luch times, lion acres by 1949. In 19~0 the en· and to Ihattering. early maturJty, short 
t.he oworenclI "of the farmer and of the vIronment chal1led alaln when UiB .traw, re.iltance to other dlleuea and 
trade ' of the pouibgltles of variety or stem rust ftrst apPeared and in J953 insecta, and Improved test wellht.. The 
hcredlly tend to be rather vague. It and 1954 l claimed a large share 'of the grower would appret!late Improvement 
tho .Inlle variety 11 acceptable aUen· durum crop. In order to sOlve thi! alt- in any of these chancten, and must 
tlon Ihlfll stron11y to environmental or uallon th~ pla~r.breeder had to rr .:og· we omit yleldT 'Surely higher yield 11 
leasonal conalderations. The grower'a • nlze thaJL.g~ln the heredity of the ruat 8 ' reuon.ble ~ obJectlvej IndUltry . la 
main concern. 11 with ' rotatloDl,~r. p.raaltcf' had chanced and produced a Itrlvin, tor better efflc1ency and lower 
tl1l.zer COila, tlllaa:e, dlseue epldemICl,"!"'o DeW"' iace which could '~\8ck any com· ~~"Rer unIt, in the COIt.prlce aqueeu, 
shatterlnl, rainfall and the resuIUnl merclal wheat varlety ~ ~wn ,.~ ~ We~~the aame objective 
yield. The trade's concern 11 with are.. nation. ' . -; . for the &rower. 'i'he'W9.'\"lM ,bU._ 
where plumpneaa and protein are high, Ttius far followln, each stem '. nut and ~e all hope for lm· 
where black point scab or post hare epidemic: the wheat breeder baa auc· .. proved a varlety which w.111 
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tum out a unllonnl, .ood product over 
a wide variety of gl'Owln, and procell. 
Inlf eondltlona. 

CompouAd Probllma 
It 500n becomes evident that the 

wheat breeder need! compound eyes, 
If he 11 to keep aU thue dellred ob. 
Jectlves in focul at once. He knows 
that the environment la always with 
him, and he mUit cooperate with It. 
On the other hand to accompllah per. 
manent Improvemenll, he mwt be able 
to dlst1ngulah environmental and here· 
dltary elfecla In his varietal experl. 
ment.. Then, when he can Identlty 
delferencea which he believes are 
hereditary, he must analyze theae to 
see how they can be transmitted by 
hybridlutlon. He lOOn Jeuna to reeol' 
niu lOme c.haraetan II 81mpJe and 
lOme .. complex. Thll dlaUncUon 11 
important, because the .Imple eharae· 
ten are relatively euy to recover In 
CI'OIIes and to trarwnlt to new varl. 
eUes, but the ecmplex may be very 
dUfteult to recover. 

For example, "black cha"" reaetlon 
In Conley wheat hu proven to be a 
limp)), inherited character. The differ. 
ence "between IUICCIptible Conley and 
realatant Lee La a sInale genetie factor 
pair. Thus It 11 eoy to breed for "black 
chaft" mlslanee, because a Jar,e pro. 
portion of the proleny in fUcb a Cf'OI8 

b .. .ulu" 
Stem rust .lao baa proven In lOme 

tueI to be a n}"Uvely aimply Inher' 
ited tharacter. Conley carriea anum. 
ber of fadon lot l'Uistaace, bee,use 
Ita parentaae includea McMurac:hy, Lee, 
Thatcher, Hope, tko, elPible of pro· 
vicUna aeveral ,ene .lving reslatance 
to several nut racea. No one yet know. 
exacUy how many are recovered In 
Conle" but we have found that at 
leut one factor livine aln:tn, retiat· 
ance to noce UB La Induded. ThLa im. 
portant lador la not dUBcWt to reo 
cover In Cordey croua, 10 we aay th.t 
in Conby, Item rust 11 almply lnber. 
lted. 

Compla. Fadon 
In contrut to tnt..: simply inherited 

charact.era, we have o~en which are 
complex in ttwlr Inheritance and there· 
fore dUfteull t" rf'l."Over, Sllch a char· 
ader 11 qUMl.ty. A Un1e coIDitaUon 
J'eveab lbl": q1Ia1i:Y CIMot poulbly be 
Ilmple. WIH'n we evaluate a varlety 
for quaUty, we think of wel,ht per 
bUlhel, protein content, ftour yield, 
water abiorptJon, loaf volume, crumb 
eclor and doUCh handlin, propertlea. 
Moat of thae quality charadtrlatJea 
are independent of each other, and 
tbe.retore a ilalle ,enetlc factor pair 
coul4 DOt poulbly control them all 
Eo<!> .....<t 01 quamy, 10 lad, b IbtU 

..... ·,1 
J .... . 1K2 · 

a t'Omplex character, controlled by 
many lenel. 

Canadian, Minnesota and North Da. 
kota wheat bl'ftden .11 conalder qual. 
Ity our mOlt dlfttcult character. We 
have all seen that when we Croll a 
lood quality rust lusceptible variety 
I1ke Thatcher with a mediocre quality 
rust resistant wheat Jlke Kenya, we 
hIve Ireal dlmculty In recovering the 
Thatcher quality. We have lillie dif. 
ficulty teL 'Overing rust reslslant typel, 
because rust 11 olten a simply Inherited 
character, but quality, belilif determined 
by many genes, 11 very complex and 
the m.thematically rare desired reo 
ecmblnatlon of all aoad lenel In a 
5ln;le new variety Is hard to recover. 

Hue heredity and environment .,aln 
re.,'t upon each other. For "black charr" 
or atem rust, we ean control the varl. 
ablea of tmlperature and humidity, 
and we can induce the dlseue artlft. 
claUy and accurately Identity the d •• 
lired lenea. But you an know how dlf. 
r.cult It 11 to obtain repeatable quality 
measurement.. Complex characten al. 
waYI are dlftleuit to pin down. Tho 
environmental effect. arc ;;0 Jarie that 
It la very dlfttcult to recoanlze hcredl. 
tary superiority even when It la reo 
covered. 

AI. mlibt be expected we .re make 
In, good progress In ImprovIng our 
wheata In "black ch.If" .nd stem rust 
reailtance, In earllneu and in Itraw 
stren,th, thOle characten which are 
relallvely simple. But a fUlt resistant 
wheat without quality Is of no value 
either to the lrower or to the con. 
sumer. Our prorreu with quaUty Is 
slow and dlfflcu1t.. 

8tnu on OualltJ 
At North Dakota Agricultural Ex. 

perlment StaUon, we alw.ya have laid 
crest Itrey upon quality. We bout 
that we have never releued a poor 
quamy wheat, and we have had many 
opportunities. We have operattd on 
the theory that ,oocI milling and bake 
Inl quality 11 loocI bUlinell for an 
concerned. 

The department of Cereal Technol· 
0IY baa for many yean been testing 
the wheats of the breeder for quality. 
We h.ve been workinl to,cthtr to find 
the beat quaUty Itralna .mon, hun· 
dreds of new lines. The l.boratory haa 
reAned their teclmlques and gradually 
increued the numbers of samples test· 
ed, elpecl.ny mlcro.aamplea. AI. wheat 
breeden, we have bee:n Interuely In· 
terested In the l'esulla they have ,Iven 
us, especially .h'ng the l1nes Intlmaltd 
.bove, attemptln, to Identity which 
new wheala actuIUy inherited a IU' 
perlorlty In quaUty, and what parenla 
were mOlt useful In breedlnl for 1m· 
proved qulllt)'. 

One way 01 studying quality is to 
determine which quaUty charactcrs are 
leut subject to environmental Innu­
ences. We have done this by correlat. 
In, paired values lor leveral quality 
characters determined by thl5 labora. 
tory on the same wheat grown In the 
winter In Mexico and In the summer 
In North Dakota. While the results 
vary from seasan to leason, It appears 
that the mixogram values usually cor. 
relate rather well, despite the wide dif. 
fcrence. In environment. We Interpret 
this al meaning that dough strength Is 
more independent of environment, and 
perhaps more sImply Inherited than 
the other quality characters. This II 
cncouraglng because dough handling 
char.cteristics .ro so es~entlalln a good 
quality whest. 

Lut July I, the North Uakot. Wheat 
Commwlon gave UJ a Irant ot money 
to make more fundament.l studies of 
mUllng and baking quanty and how It 
la Inherited. Mr. Jim Helm Is a grad· 
uate Itudent now on thIa projed. and 
we have growing In Mexico this win­
ter levcral hundred F2 plant. from 
crones oC Conley and ND 102, two 
stronl wheat., with ND BI, a high 
yleldin, wheat of medium strength. 
These wIU be grown In F3 In 1962 In 
North Dakota and the progenies prac· 
elled next f.U. We wUl then study the 
Inheritance of quality In thcse crosses, 
examlnln, the distribution of these 
wheatl for mlxogram pattern in com· 
parlson with the parenti. We shall look 
for the frequency of recovery of both 
medium and strong parental types. 
Most will be Intermediate. A few may­
be either weaker or stronger than the 
partnll. This Is jUst a small beglnninf; 
In a study of the Inheritance or qual· 
Ity In hard red spring whe.t.. We hope 
to be able to apply the lawl of heredity 
to the Inheritance of qunUty charac. 
terlstlcs JUlt II they have been applied 
to many other plant characteristics. 

This SUlletta the need for many 
morc ballc studies. And of course my 
Interests run to those characteristic! 
which can be dlstlngulahed as herita­
ble, and tranderablo to progcncy. It 
seems likely that thOle quality characo 
terlstlcs which prove to be most Itrong· 
Iy hereditary will prove to be those 
most eully resol·.ed .. to their blo. 
chemical nature. It mlxogram pattern 
Is more Independent of envlronmcnl 
than loaf volume, then perhaps wc 
should look ftrat Into the blo-chemlstry 
of mlxolrams to reveal the basic se· 
crell 01 wheat Quality. Thus with one 
eye on environment and one on hered· 
Ity we may improve our focus on this 
Interesllnl and Important question, 
''What Is the nature of wheat quality." 
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LoI.lprlag 
Sprlna II late thll year and planting 

wu oft to a Ilow start. In Norlh Dakota 
topsoil moisture .uppllel ranKed from 
plentiful to lurplul throulhout the Red 
River Valley, Northeut and Southeast 
Icellons. They were adequate In the 
Central portions but Ihort In moat of 
the Weat. MUd wealher the week of 
April 1'1 melted mOlt of the Inow In 
Cavalier county, but ft eld work waa 

about the aame in protein content but 
Iliahtly leu in bUlhel welSht than in 
the prevloUi year. Yellow plament In 
the aemollna and macaroni decreased 
wllh Ifadei macaroni tolor wu bri.ht 
yellow tor the ftl'lt three ,radea. paler 
lor extra no. 4 C.W. and lomewhat 
duller for the Jower pado. MKAronl· 
maktnc qUlllly wu excellent and rheo· 
101lca1 propertlea of the dOUlh aatla· 
factory for ,11 lradea mlrketed. 

Th. DUN'" Market not expected to be leneral until about 
Hard wheat prlcel reached new crop mld·May. 

Forty million bushell were exported 
of which 24 million were No. 2 C.W. 

hJlhI in tho Southwell In early April. Slln.up for the 1962 Feed Grain and 
Strenath atemmed from good export Wheat Stabilization Prolrama wu ex· 
demand, but prospective acreage: cut. tended from the end of March to mid· 
baclll under the stabilization program ' April becauae of the l evere late weath· 
and higher IUppoR prlets for UI62 crop t!r conditions. As of April 5, lOme 
wheat .lao were supporting ladon. 13,071 farml had l imed up. Thele 
Sprin, wheat found lood demand In farma had an averale 1060·tll durum 
Minneapolla, while durum had lYra. wheat acreale totalin, 1,095,800 acrel. 
tiOni becaUl4!l of the exporten coming with a total orilinal 1062 wheat aUot· 
into the market and then ateppin, out ment of 1,532,400 terea before the man· 
.. ain. datory 10 per cent reduction. On the 

Durum prices dro'Pped In February bull of the maximum 40 per cent In· 
with the announcement of the lovern.. creue In durum Bcrtale permitted per 
ment that there were 11,322,000 bushela fann, the total Indicated Increase In 
of durum held on flJ'llll' as of January the durum area thlJ year would be 
1. The AprU 1 lovemment elUmate of 427,100 acre.:. 

For the current crop year lrowers 
have thUi far received f2.5O per bUlhel 
bull No. 1 C.W. at the lakehead. 

European p...,. .. 
Early indications '. re that Europe'l 

larmenl wUl harveat a much laqer 
aerUle in the wheat year l\artinl .luly 
1 thi n In the current one. A ftCOrd 
crop 11 expected In I'rance. Weat Ger· 
many'l crop condition Ia caUed the bell 
in yea.nl. In It.ly, an Important produc· 
er, the outlook 11 tavorable. Informa· 
tlon on wheat in Eutera Europe 11 
limited. International ,rain experta, 
thoulh. think the outlook Ia aoocl there 
too. But loverament otIklab hIVe pre. 
dlcted that United Stalel wheat u· 
pon. will 'nth 175 million bwh<b. 
ToWahipments, which ended lut 
June WII thla countf)'" blUest wheat 
export to date-U2 million buabela. 

7,232,000 buabela on fanna b hiaher -----
ibID lb. trld ... Ilmete 01 aboul D,- In Can.". 
'100,000 buabela. With 3,000,000 taken 
out for aeed,' thIa leaves a poa.ible 2,· 
'100,000 buahell avalllble. However, thla 
11 not ahowin, up in the marketplace, 
u receipts in Minneapella have been 
Vel)' llJht alnce the ftnlt of the year., 

MOIl MuW'adunn eo .... '" 
Moal macaroni and noodle manutaca 

turen are reported to have balance. 
curled to the Dew croP. ad)usUna: du­
rum bacldop by blendin,. The South· 
western 1Wl.~~ ,reporte4 the poulbllJty 
ot uparadln, product quallty by the 
UIe of more durum beln, atudled by 
the trade, bpi, no chanl. 1a expected 
unUl' at(er the openln, at navlaation 
Uneerta1Dly u to 4'XPOrt demand and 
conatemation over conllic:UnI reporb 
on remainlnl l uppliel of durum caused. 
• wall·and·lee altitude. 

When the exporten did come Into 
the market In Aprll. durum price. took 
• aharp rile. The exporters were un­
able to obtain autIIc:lent durum at the 
cuh table. and bouaht .ub,'anU,t 
amounts on a to·arrlve buis. After the 
flurry of trading, prices had advanced 
about lis to 20 ctnta Ilttina: them to the 
blab of the month at $3.40 a bushel. 
When exporten ,teppcd out of the 
mark~t, prlca dropped to a range of 
$2.05 to $3,00. Total export. tor the 
crop year July 1. lPOI to Mlmb 31, 
1942 havc' totaled 15,OG'I,OOO buahe1a. 

Trade mqu.1nH reported the hellet 
that nervoUi priceJ may have been In· 
ftuenced at leut in part by report. 
that Nlenlina had defaulted aome con· 
traeb to .hlp to Europe. 
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The Dominion Bureau of St.tlaUcs 
IUllelli a 60 per cent increase in duo 
rum acreaae in 1962, u toUowa: 

1111 1111 
Manitoba 163,000 100,000 
Sukatchewan 2,200.000 1,494.000..... I 
Alben. 578,000 197,000 ..... w n ....... II .... 1 

Total 2,831.000 1,7eI,OOO Whe.t A ....... ... 
c. L. Sibbald of lhe Catelll Durum BI, newl In tnternlUonal wheat 

Institute notes that thla Increue 11 not drclu wu an announcement from Qe. 
u lJ)eClaeulu u the 203 per cent re. ' neva that acc:ord bad beat reached on 
corded lut year, but it la 80mewhat the new international Wheat AarM· 
hilher than the Jarle HIS? acreale. "A ment. The Alrftment ' neJOUated at 
marked depletion of 1011 mollture re. Geneva. Switzerland, nlIed maximum 
lerves almod rules out a ftpetltlon of price of wheat in world tnde from 
the lood.llz.ed 1957 crop, however. Aa $1.90 to $1.02~ . 'lbe m1nlrnum prke 
to ClrT)'.over, It 11 u acarce now as It wu nbc!d from tuo to t •. 82'4. TheM! 
wu durlnt aome of the bad Item rw:t prica are hued on No. 1 Manitoba 
yean. &Infall In Sukatchewan thla northern wheat in bulk, in ateft, n. 
Iprin, wJ1l tell the Canadian durum WUllam·Port Arthur • 
Itory u moat of the crop wlll be con· Ou. TOllett of lA.naford. North Da. 
cenlrated in that provin~,1t he ' con· kola. a member of the North Dakota 
clude&. Wheat Commlalon aDd. a1Io \Ike pral· 

Dr. J . A. Andenan. dlrector of the dent ot Oftat Plalna WlKAt, Inc.. Board 
laboratory tor the Can.dlan Board of of Dlrectora, repraented. OPW at the 
Grain Commlsslonera, report. on carlot meetln, and reportl the Apeement b 
Inspections of durum In 10ao·61 u tol. lor I thrH·),ear period and wut ex .. 
10wI: plre July :U, 10«15. The price ranee hu 

Pet CeDi ':- %' '. '~ 'Ted PrIce to been moved up 12~ c:enta on both the 
Orad. of Total Protein W,lgbl Oro... maximum and mlnlmum Price&. 
• C.W. 2.0 14.0 65.8 ' fl.ll2 The maximum and minimum price 
2 C.W. G8.D 14.0 65.1 1.88 set at the contertnte clearl), repreaents 
5 C.W. 22.5 15.2 ' 15,0 1.87 compromile or>d _\be delmnllla· 
Extra tlon of the conlrKlinl pa.rUa. 1'0&. 
4 C.W. 11.2 14.2 &1.2 1.81 lett aald, OIl h."e no doubt , thll wu 
, C. W. U 15.0 8U 1.82 lb. vu, bal borpIr> \bel ba .. 

Grade 5 C.W. amoUnted to' 0 .• plr been obtai n ed UDder _" ........ 
eot and "touch aDd damp" D •• at the 
total. Durum marketed. in leeo.el wu , 

, '* ...",). I. . .fil . \t, 

~9L,E:1I;tMpNT'S TWIN HEAD PRESS PRODUCES 

2,'OD -I~- of SHORTCUT per-hr. 

Twin Head for TOP PRODUCTION 
with slow extrusion for HIGH QUALITY 

Large mixer and screw for UNIFORM PRODUCT 

PHONE or 
WRITE 
FOR ADDITIONAL 
INFORMATION 

CllllllflJtllIf 
MACHINE co., INC. 

Tel : 212 EV.7-7640 280 Wallaboll t St., Brooklyn 6, N. Y. , 
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A new concept 01 extruder con.trucllon utilizing 

tubular st •• llrames •• lImlnolO. those hard-to-clean ar.a •• For the first 
tim. a compl.t.ly .anitary extruder •• • lor ea.ler malntenanc •• • • Increa •• d 

producllon ••• hlgh.st quality. Be .ur. to ch.ck on th.s. efficient .pace-savlng machln.s. 

MODEl lAPS - 1500 Pound long Good. Conllnuous S~,.ad., 

,. POSITIVE SCREW FORCE FlEE DE .. Improv .. quality and 
• ).. Incr.a181 production of long good •• Ihorl goodl and Iheet forming contlnuou. extrude ... , 

. "~:3 STICK 1500 POUND LONG GOODS SPREADER 
Increal •• production while occupying the lamelpace 01 02 Itlck 1000 pound Ipreader. 

1500 POUND EXTRUDE .. S AND DRVE .. S LINES 
now In operation In a number of macaronl-noodl. plantl. occupyinellightly more lpoce 
than 1000 pound lin .. : .... 
THUlE mlUDBS AND DaYUS All 
NOW OIVINO IXCILUN, RUULTS 
THROUOHOut 'HI UHI1ID STATU 
IN A NUMBIEI 0' PLANTl . 

NUOUS _EX.I~UQ~RS 

, 
SHORT CUT MACARONI EXTRUDERS 

Model BsCP ............ ...... .. 1500 pounds capacity per hour 
Mod.IOsCP............... .. . 1000 pounds capacity p.r hour 
Mod.lsACP.... .. .. ....... ..... 600 pounds capacily per hour 
Model LACP ................... . 300 pounds capacity per hour 

LONG MACARONI SPREADER EXTRUDERS 

Mod.,1 BAFs .............. .. 
Mod.IOAFs ........... ........ . 
Mod.1 sllFs .............. .... .. 

1500 pounds copacity per hour 
1000 pounds capacity per hour 
600 pounds capacity per hour 

COMBINATION EXTRUDERS 

Shari Cut .... .. .... .......... she.t Form.r 
Shari Cut ................... . spr.ad.r 
Thre. Way Combination 

QUALITV •••••••• A controUed dough al loft al dellr.d to .nhance texture and 
appearance. 

PRODUCTION. • • Po.ltlve Icr.w feed without any polllblllty of w.bblng makes for posi­
tive .. rew delivery for production b.yond rat.d capacitl.s. 

CONTROLS ••••• So flne-.o po.ltlve that pr ..... run Ind.flnlt.ly without adlustments . 

SANITARV ••••••• EalY to clean ,ubular Iteel framel give you the lint truly sanitary 
extruder. 

For 'n'ormatlon ,.sarcl/ng Ihos. and alh., mod.", prJc.s, 
malerlall."/ng and other '.rYle •• , wrllt o~fhon.' 
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Ca ... rot. In a Sh.tt- 'ProIolD Pn ...... h.,....i mOIl /rom Increued bUJlneu will be 

(Contlnued from pale 23) The l1Dlt~ Stak' proposed a ~lal the ORes who return to !ace-to-face 
. transaction prleln, for 18 pet,ctQtPro-- aeUln .. ", .ddJDI~tM.Jqp 0l4ru.rket# 

Add one ,tablespoon aali to;~l~Y teln ~t bet~~ ~~~ ,Jtaik ' no~"" uclJ.Q1(i is to mue the cuh rel­
OOl11nl water~ GraduaUy~d m.~I.P11N·drwmte:rlwMlt for West Cout Wet rlnllouder and lonler; to convert 
. 0 lbat "ater' colUlnues to boll Cook Ihlpment. Thla proposal wu deteated ' produell into dollan. 
uncovered.", .tirrina ,o«ulon8111 until on OBI. readlne. "A revival of face-to-face .ellinl 
tender. DratD in colander. . It must be borne in mlnd that . an "could ac:compUah this mont elJecUvely 

Melt ~u in saucepan; combine upward adjustment in the price ranee than anythlnl of which I MOY'," .. Id 
.caloned It, one.half teaspoon salt., doc. not neceuarlly imply a ehanae in Mr. EngUsh. Speaking ' of flour lalel-
pepper Rour and IUr into hutter. the price of wheat in the world market. men, he advlJed that they "get back 
Gradually, IUr re1tquefted lnatant Cryl- The lame facton of luppUea and trade into the bakery." The , telephone II a 
tall into our mixture. Cook lUning competition will continue to lavern the useful tool, laid , Mr. EnaUlh, but It , 
constantb:, until lauce W sUghtly thick~ price of wheat within the! new range. can't substitute for looking a ,,-u.tomer 
,ened. S~some 'of .. uce into ell': World prlcCl may now advance 13'" I ,right in the ~ye II a .ale.man will hla 
return ei11nixture to sauce and cook, centa more than under the old acree- ltory. ' '. , 
IUn-inl \#!¥tanUy until thickened. menL On the other hand, indlacriml- t. ''The expanding , pop'u1aUori I 8~d th" 
Combine macaroni, aauce-and-ell mix- nate dumping of lurpluaea on the world recent .tabWty of per capiw. eonaump­

.tll;fC, P~t pimiento and tuna; mix market could euUy compel a world , Uon wID ,bring a big, lncreue ln' do- \ 

.welL Arrange half of Ule pineapple trade at the, mlnlmum price . level ,~ mestic! 80ur . buaine ..... pffillct.ed the 
.U~ in bottom of one and one-halt which is now $1.82"'. ADM u8\.'UUve. "And tor the next dec-
.quai;t rmold.. 'rF.x:n macaroni mixture ade at leut, there Ihould be"' a tfe. ' 
into mold; gamlah. with remaining MUit Be; RIltlftH. mendoUi expol'l business," he added. 
plneapple.J3ake in moderate oven (350 Betore the A,reement becomea et- There wW be lome mortality amOD' 

,decrees F.) for 30 minutes. Makea four tective,,, draft of the Alreement wlll rr.arglnal mllls, meaning those with 
to lis aervin... be submitted to the lovemmental .r, bodies for raUBcaUon. Thls muat be poor locaUona, poor flcillUet or poor 
' ... ~ , I '. passed by two.thlrds ot participatIng ' management, atated Mr. Enallah. He 
5 ... ;. Meal with Macaroni- nations. The attendance at the meeting noted that mUls detennlned to let the 

" r. ~ ("'~nll00 from p I 6) was made up of dele.allons from each buaineu wUl have to improve their 
• " ~~ ~' a e of tcn exporting nations and 38 import. technololY, thetr production and dls-

U fa ftn t. dish will be revelation to Inl nations. There ' wete delelaUona tributlon methoda, alonl with paylnl 
.tart ,wlq,YI:ocm~a pleuure. and eventu· from eisht other nations present II more attention to what the C:OJUumer 
ally' a . nted.j 1!'en you compose your observers who took no part In the ne- wanta. 
menua, nevel:' forget an aphorism of goUations. '·Con.umen are not interested in eeo-
one ot our mOlt eminent dletltlBN-'lt nomlcal foOda. They want built-in con-ToucH points out that, ' 'The United 
Ja the ftnt "lah which matten.''' States nnd Canada ore the only coun- venlence, ,Oavor ~d nutritionally ae-

" ~,' ~~r tries in the world which carry .tocks • ceptabte producta, concluded Mr. En.-
Wheat .A:I,..m.nt- of wheat from year to year. Here In llah. 1 

(Conl1nuoo from page 20) North America 1J the only food bank 

TOSI~tt uJd. one proposal wu ad­
vanced whlch~ould have pennltted 
ony importing nation with an adverae 
foreign trade, bali'nce to demand long­
term credit or~oulrtlht lranta in Ueu 
of paymenL Ttle .urprlling proposal 
stirred, up a itronl reaction among 
delegates, and ' It was referred to a 
committee tor study. 

Toaaclt felt~ .thla proposal greaUy 
weakened theVUnlted Statea' position 
In III efTortat to raise the world price 
of wheal Hel !'iuld the toulhest prob­
lem concerned the world price, and 
many daYI . the problem. 
Dlacun lons for more 
than a week. 

In the world, It to • com!ort I\fId. Th. Hard Sott 
lecurlty to al1 importing countriea, and 
It .hould be a source ot pride to our­
lelvea." 

Bright Futur. 
A. brJ,ht future for the floW' and 

formula feed Industries wu predicted. 
by Ellis D. }!n,llsh. vice p~ident in 
charle of marketing for the alrJcultur-
• 1 group ot .Archer-Danlela·Midland 
Company, Minneapolll, apeaking before 
the Kansas City Feed Club, 

Mr. EnSliah told the group that 
there wl11 be a big increase in the flour 
and feed buslne.. mainly becaUJe of 
the population expanaion that la occur­
rlnl, In the United States. 

"However," he warned, "the com- , 
panle. which let thO lbUlineu wW' bo 
tho.e that are detennlned to do so. 

On ' an averale, a salesman works 
elaht houn and 40 mlnutea daily, 2 .... 
days a year ... or 2,123 houn per year. 

He .pends 32 per Ci!nt ot h1s time 
traveling and waltin,. Nineteen per 
cent 11 devoted to reports. paper work, 
atlendlngl&lea meeting •. He puta seven 
per cent of hla tlme into strictly aerv· 
lee calla. And . thla leave. 42 per cent ' 
of b1a tlme for actual selUn, . 

The avera&e .aleaman, according ' to 
thia lurvey, who calli on bualneu and 
Industry, hu 121 active accounta and 
122 prolpective, cuatomen. 
• On the bull ot that 41 per cent ot hiI 
time, he can lpend ~e houri and 38 
minute. a year with each one. , 

FJa:uru indicate that hla per·call COil 

hlu rilen from $9.02 In 194:2 to an aver-
81e ot $24.00 today. . . 
, -What" New, Kuter, IJI1ton, 

Chealey, CllfI'ord &: Atherton, Ine. 
must be wl11ing to IDveal in re-

~~~'~~~~~\~~~~~~;~E~!~Jjg~~I;~d~'~~V::';~lo~p~;.~r~e!.;a: t e r ' operating 
, and torward with 

~y' . In'~udllic E .. n Th.n'Th.v Mi,ht 
p '" ' !"", ... uory: ~';'n: 

:;i:~~ 

Rtst rl ,td Fur 

THE WORLD'S FINEST SEMOLINA PRODUcr~ 

ROCHE VITAMIN 0, 
(T.u.I.,) 

.,d 

ROCHE VITAMIN 0, 
(Ri"Jl.ri.) 

" 
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CONVENTION PLANS 
C., :\VJ::l':T1(1:\ I,h,'b ill'l' "hapin~ up 

,,,' !Ill" Fift ,' " I~h'h AII11ual Mo'l'" 
111 1.: "f 'I I~ ~ a l l . ' IJ : 1 1 :\!". 'an'l1l :o.l a nll (: II' ­
,,,,. 1.- .'. . ~"r ... ' I· '1\ I •• I,, · h, ·11I a l Ih(' 
11 ,,1111 ~ 1o :, 11 . lIu' SI'L I'I': ~ . \ 'u'!-:illl;!. JlIl~' 
~ II:! 

l ' '' 'UllII lt" jo. ;11 1,1 tl U' B"Hrd ,,[ D iu',', 
I,,'. \1 >11 lllt'l'I Oil ,\I",ul;.,\", .Iul ,\' H. Tlu' 
ti, - , , ,' thn, · n'I " ' Jlll"l l~ aud ,'",'k lail 
11 . • ' 1._ ~ pOUI' '' '' '11 h,\ 11 1.111 .' 11"," ~ UJlplil'H 
I, II I I ,, · twld Ilwt , -\"I 'IIJ1l ': pn"l" \" din· 

"'1 . 

Ourum Discussions 
Tl" • ,. ' 11" '/1110'" IlWIIU ' \,' ,11 lli' , m­

ph,, - ,- .. II fundUlII: ul :d. TIll' Il l'''' j.!I'!l· 

" ,.I " " " " Ii ,.'1 '1',,, · da~ . .lilly III . will 
.1:,,1 I,u l 11.,1i ;. ,iI " ' II~~I"" " f dunllll 
'" 1I1' ·llI t" , · ,, ' 11 ,. II\dll ~ 1I'Y "'>IIanll-
h . 1l 1O"11" ,d (' , •. " ,," ;lIId .. \ Inn KI'Il ' 
p " ,, ' I h. I 'lilun , l;I"w"I"~ A~~"l' Ja-
',"tl : :.1:" '. H. II, It Il' :':"1' and U;, ~, \\' , 'n ,­
I , I " I ,1 " 1110110111 \\'h"a' In.-utlill'; 
1.1".\'1 1 ~ ".I'" " .lIul Bllh Gn" '11 .. I t ill' 
;\ ;,1" ," :.1 :'01." ,"'11 1 :'o1 ;,uII ':II'IIII'I ' l'l' A~· 
." ,·wtl"" Th, \ n,ll 1"1t\\' ltUl'lItn dl '­
" .1" 1111" ' 111 - ;,tu t t lltl 'I" .... I1 ~i d, ·l"a l.'.II" 
- lid. " .- nl:lrl, . · 'tH '~ ;tl lt ·rnal,,·,·l'. han · 
,II II I I.! , ';' 11 .' .",',,1'. _ I ; ,tl ~ IIt·~ ;,no io!"\'L' I' Il· 

Ill ' '" II lall"n~ . 

On th. brldlll poth, The HomC' ~ ' eod . HOI ~p"ngl. V" 9''''O 

~:d \\ II I A ,i!1I' Il k , ·. " -.- ,,, '1,,1, ' 1IIInlll1l.'· 

1,at" . " ~ I I Ill' A l.:l'lt' u l' llI " l SI ;,inIJl.atu'll 
" hd L"' " ._ I· I'\·" 'IUII S"I'\· II" ·. UIII!t·t\ 
~ I al' ·. \)" 1':'1'11111 '11 1 "f :\ ~r lt· ulllln · . ha~ 
1,, ·, II 1Ill II, II I" 1''' '' ' ' 11 1 II". g"n ·rll · 
"" , ' , , ·,: , IIIU' ,,'11 •• r Ih, · durum pn'· 
\: ' ,'" 1 :'oIl ,I ,lI'n1;,' I, ,II "han!,' ,'f 11 . 

;.dmll ll - II. ,IIt,n 

TIll' qUl~s lllln or quuli! y In nUll'arll", 
thul \"us broughl up ut till' DUI'I1Ill 
Sl' llllllhr in F ar gO! will bl' pUl' l'Ul·d fur· 
Ill l'!' hy Or. K .. nrwlh GiI1, ·~. dUl innlln 
uf ti ll' D"pat'llll"n' '" Cl'l'L'u l 1'1'1'/1n"I , 
II!; .\'. Nurlh Dak"lU SWh' Uni\'L'I' ~ lIr ; 
,JUITl" ~ J . \\'III ~ I II II , d irL'I'lol" uf n'~ I 'u .. dl 
fil l' till' NalJII ll u l MUI'arullI Manu!;u'· 
l UI'l'rs l\ s~lIda'iun : lind n\l'llIb l'r~ "f th,' 
1I, ·~ , ' art·h CllrnIllLttl'l' , Pl'll:r J . \'L\·iul\o. 

Get .n the- Iwlm, 58th A"n\.lol MCt" " >Q. ) ... I~ 9 · 12, 

1' llaLL'lnan. 11".:, '1' F \) 1 I'; '~' ·H. \'1111" ' '' ' 
F . I. .. HII''' . I'lHd \ ' ,·ll11 d ,·II . Hilt! C \\' 
\\, .. If" , 

In IILl ' , '\· ,·Il lll l.! th, ' 1I" ~.·"111 \'.LI ',, · 

L.!raph c""p"I'1.IIUI, \\'1 \1 Il" hl 1111' 11 11 .. · 
dIILIIII,,1 Sp:tL:I!t'Ill 1111 11"1 111' · ... ·1\",1 Io .t 
Ih~· ~uppl 1t'L'~ ' """k l a" b'lll' 

Managemonl Mallen 
TI ll' ~ " ""1U1 :.:Hlt 1' .. 1 .- ' .",,111 ' 11 J u l., 

II WIll tI. · .. 1 wll h 11\ , II. L1,: ,II:, ".: ' :111'111 

ami "r,,:all ll," "" j! D. F',rI ".-1 " ,rk· 
llll ln,·k . 1,"~ I ~ llI \lL I " II ... I" " L, I I'II I " 

Ihl: \\·h t .. ·I1I1 \: Sh-'" C"l p,, ' ;,III'II . :,n.! :, 
>! 'l1 l1l1al' ""1'11, '11':1111 " II I h.· - u lt),· .... '" 
ti lt· ,\I1Wl'lt ·;," :'01:, 11;, :': "1111 III ,,\ ,· _""la11. ' 11 
h .. ~ h.·.·1\ 111 \" " '" I .. 1'1' _" 111 :.11 : lIh! II ~' 

I. AU.-' II· " "11," 111. plI'~ lti " III .. : Ih, ' 
N:.I I"I\"I ~:' ,.pl " .n ·, ' 11 "\ :,1 1, '11 - 1,,· I,IU l , ·, 
\\'111 lIlt:,IY/, ' II .... "h·"nl" ~. , ~ ;, lId II I . 
ud\·:.nla .L:'·.- " I a \'i'lll' I~' " 1 " )\" 1·,,11\ , 
l'III11I" 'I1 ,all" ll p l; lII ~ 111 a I:, lk " ~ III " 'lil l : , 

lu'r, 't! I" 111;".:,1""1, Iloal1a\:,·, 1' 1,,1.10 ." . 

Ha l A . H"I L' clall l , ·x p. r I' JIt 'I',1 ~ itlt- ­
l'X""ulL\'" , 10 ': 11'11, '1. lInti 1·"u _ull :,llt. wdl 
It,ll hilI\' I " ;I\·" ,tl '''.-1 ~ "I, '" 

CI'al'k "I' b:,nl-' I "',111'111,, " '" .- h~' it p" I1 ' 
1,1 "f rmll ·a.-tltli 111 :,11111":11 '1", ,· .. - Wi ll , 

:,Utill ' llI" Pil l '11" 1''''1''11 will I,.. d ' ·~ '1.!11I'tI 
III wra p III) afltl , '\'alu al" It ... ," '11," ' 11 
11"11 [If' ' ' ·I ' ' ' tillll.! .- . 

An , ·1, ,\'11"" "r ,111 1','1" 1-' '.1'1 11 b, 1 ... 1t! 
t"I1,,\,·,·t! ,,~. :111 "1 t.: :uu, " ' I· ,,,,,1 11 11', ' 1111 ;: 

" r 11ll' lI"anl " I 1l1l" "' I "I' ~ 
In ,1", HIt' · nl'~ .n a \'1 .• 11 I._ p l;' JIIlI'tI 

I., till' P"pcl'lJou .. d Plalll "I tI \I' \\" '~ I 
\'in:inia I'ulp a nd Papl'r Cnmp:l lI )' ,.1 
CII\·,n).: I"". \'" ': lIl ia 

ICllUllII'" '11 " n 1':110;" :UII 

TilE MACARON I JOUNNAI. 
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A "pulling 
no punches" 

message 
from AMBER 

With thC' hil-( !'lale:; :;l'II~"n fu r 11I;!t':Irllni 
JlrOdlll'l~ ,i1l:;1 around tIll' l'III'1\,' r. Ihl' 

tlcrious !'>il\lUliulI in ciunllll wlll·at !'t. ­

~(!r\'('l\ takes un all l'\' l'II - lllI,n'- lh:rn ­

tlsun lly ominous luuk . 
\\'l'.lik(, aUY ullll'1' n'spun:;iltlt, IIWIIl · 

her of tl1(O millill~ inliu!'>tI'Y. dl'pllll'l' lIn' 

~illinliull. Fur tlwI', \\'l."!'t, ]JI't'I':ll'l,d ' " 

dU!'tl111('thinl-(aluHII it 11l' ~'I " H III 1t' I'I ' l y 
(JfTerin~ Ilur s~· lIlpalhy . 

Nalilllllllly-rll ll lt.'11 ItHll'JL rtllli 11\:1I1U­

raclurcl's ItIl\'O IUIIA' prt,rl' r n lll U\l1' 
Arnlwr Vellczill Nu. I NIIIUlin:1 IllIci 

Imperia Duruln C1r:mulm hl'CHtI!"l! ul' 
their unirurln IImh!.·" cuillr. ttllifurm 

I-(rnnulntiun IIl1d ullifHrm hi~h quality . 
We wuuhl he rl Kllh:tI'<ly Itl say Wl' l 'an 

by Gene Kuhn 
Manager: 

AMBER MILLING DIVISION 

"tf,·!' Ihl'~l' "11I ~ 1 : II,d il1j.! \111111 '1 I'ft,d · 
111'11' ill 11111;111;11,01 qll : iltI;IIt ·.~ IIILI WI' 

1';tt1 ~iI\' ;11111 III) .'; :l Y Ih . ll. Il1't ·. IIt.~ " 

"I' IIU!, ILlliqw' .lIlili .11 illl l ,o . 1111 1 1'''111'''' ' ' 

lillll :-: tlII'IILlj.!!t .'L Ii li lt, dUI'LJIIl \\1"' . 01 

j.!1"'Willj.! :In ·a:-:. \\',' ;l 1'!' :.I.J" I" '''''1'1'1, 
I hi' IIl :U·;L \' I JI.i illllll", 1 r .\' · ... 111'111 . 1111 1.- I, 'I' 

t i\'~I . qu . dil .\· :\\.\( ' .\ , .-,11 . .-,11 1 ), I I'll III 
li ard \\,1" ', 11 :\11. I :I lltl .\:\1.\\: -,11 . -... 

1)1tI'1I111 l iard \\'111':11 . 1; .. ,111111.11' 

\\"' :l ft ' l ln 'I ':II'I,,1 1" 1111 ,, ' 1 \,·1, 1 " r, lt~ ,.!, 

I-:n·r;. 111'01, ,1' wi ll I,,· ~h i l'l ,, ·,1 IdU'1I 

1'l'lllIli ... ",I, 
,\1\.1 ~ "ill 'a ll hI ' '10', ' "t' l it , · '111,0111 ', 

1"'I'; III~" i i '", .\1111",1'. 
HI' ",un' . . :-<11i "' if\, . \~IIWU 

AMBER MILLING DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 

MIlls at Rush City, Minn.-General Off iceS ; St . P a ul 1. Minn. 
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Convention Plan_ 
(Continued from pale 18) 
. ., I ' ~ 

In the ~v~nlnl the Asloc!aUon ' l)Jn: 
ncr Party will.k. p~.'by the IUP­
pliers' 'cocktaUltnour and followed by 
dancing. ' .~ 

" PnNIud P",moUon 
At the ~1 selllaR on July 12 pro­

mouonal '~ will be prt!lented by 
H. Howard mpman of the Durum 
Wheat lnJ ute and Theodore R. Sill_ 
ot the Na 81 Macaroni Institute, " 

Mercede. Bate., tood editor of Mc· 
CaU'. Magulne, has been invlwd to 
Prtlent her 't,lew. , which .hould be of 
Interett to bidth ladle. and gentlemen 
In attend~~at the convention. 

The Homat.ead, "America's mOl t dis· 
tingulahed . rCiort/, I. 'n popular 8um· 
mer . poL AulsLia.nt Manager Jamel L. 
Newcomb urgeS that room reservations 
be made no latcr than 30 days in ad­
vunce In order tor the resort to guar· 
o r. I " '- accommodaUonl. Association 
htl: ~q ' :nrtcl'l urgea deic8ate' to make 
thele reservatlonll now. 

Earnln •• Up) 
,The H . . J .... Heinz Company's ftJcal 

year ended MayC~ with . ale. and earn· 
Inss at recon!,iJeVe1S. Mr. Frank At· 
mour, Jr., preitdent of the company 
said that tlieijears results show lalna 
from ftJCal t ··U81 eomparable to the 
laiNl recordea in the first haH. -

.. lin" The number of ' oolwn .. . Is " Abaut En '_e .. lna 
being reduced becawe a trend toward .' .. 
fewer but bl.Jer rbuyen meaN fewer-~ ' Facton ~t .. "'9rk;J,p:F~h;r." prod.uc:ta.J..i 
calli are n~ Mr. Annour .. 1~PrQCeJI1D1 I·ia u. t ave brought 
Hc--ailded 'tl1a('pro~ottfnal and .dver- lreater chanlet with,ln the lut lew 
tising outlays wlll .J>e increased. yean than have taken ,place during 

Prince on lraadway 
Prince spaghetti was on Broadway 

lor a two week appearance during Feb­
ruary and tickled the taste at thou­
.ands. 

The stage was the famou .. 1000 leot ~ 
TolfeneUI Restaurant where a Spalet­
tata ':" •• pagbettl feltival-waJ fea­
tured. The promotion Will heralded by 
huge banne~4 feet in length alon, 
.ix sides of the reslaurant windows. . 

Feature. included: a chef. dreued in 
pn ltallan Prince costume, who dished 
out thousands of spaghettl IW'oChes and 
dinneR: .auce., eheesel, prepl.fed foods 
and dry product.a were dbpl.yed in the 
various window. and INllde the .treel· 
noor dinlnl are.: a hurdy fUrdy pro· 
vlded music for all who entered the 
reltaurant: and a gUt of the Prince· 
.ponaored. FOIlInl Love Letten booklet 
wu giVen to everyone who ate a apa· 
shetll dinner. 

The featlval WBI climaxed by a 
luncheon meeting of the New York 
salea .taff and attended. by Joseph Pel· 
tegrino and Sal Cardinale of Lowell, 
Mauachu. etts. ' 

Mr. Cardinale . aid that al1 report.a 
Indicate New Yorken were dellahted, 
and that Pat Coscette, the ToffenetU 
manager, went all out to help make 
the promotion a succeu. 

the entire life of the egg breaking in­
dustry which began In 1898, according: 
to Maraaret LaUy, Jaboralory director 
ot the Institute at American Poultry 
Induatrietl, .peaklna: before the Poultry . 
MarkeUn. Sctiool at Louisiana Stale 
Unlvenlty. 

QualUr Impto'lement 
Eg,. broken arc of a hllher quallty 

than ever before, and lOme elKI are 
produced sole)y for break In, purposes. 
In these programl, feeds are speclll· 
cally fonnulated to ,Ive dark yolk 
color: some consideration Is belnl giv. · 
en to production facton which Innu­

, enee the proportionate yield .of yolk to 
whl~, Mlu Lally observed. 

Other facton which have In"ueneed 
the market for e,a: products are ad­
vances In mechanical breakin', ship­
ment of liquid elg III u.nk trucks, and 
new fonns of el~ product.. In dis· 
cU!llna: typical .peclncatlonl required 
by ell product usen, the neceuity for 
unifonnily Will Itreued. the Import­
ance of the end \lie of the product 
into which ell product. are ,oing, the 
functions expected to be gained from 
ell' as an in,redlen" .anllatlon, rapid 
handllnl and low tranlportation. · and 
the use of a laboratory-controlled qual. 
Ity prolram of the fint order. HJgh 
quality of ell product. wlt1 relult In 
new products which are not now in 
commercial production .. 

In the n~c!l:lt, ended November I, 
the food p tng eompany earned a 
record $7,003,000, on record sales or 
$188,480,000. Thls wu up from net of 
$e,7~3,OOO on .. l~ of $178,310,000 in the 
year earlier perl~Jn tilcallD61 Heinz Th. ·DIKounte, Bule R"'ch 
earned $13,147,41J1!Bn lales or $36~,· Dlseoimt lupennarkela aim for a Basic fCaearch work being done by 
98g,~7e, both ~rds. much bigger ahare of food salea. relearch .clentlst. In universities. cov· · 

Mr. Armour ucribed Helnt.'s con. Dlscounten now retail about $2,000,. emment laboratories, and private in· 
tlnulnl gains ·to.., population lrowth, 000,000 worthor toodannuaUy, ortome dUitry 1a responsible for Improvements 
market expansion and a lrealer de· four per cent of the total, Federal ob. in cO product. and thb work must be 
mand for complele meala in a I insle serven cstlmate. MerchandLslnl men continued. The efTorU of the reaearch 
pdckagc. "fJ :.'.y this Is up from almost nothlnl people are lenerelly I to 20 yean ahead 

Mr. Armour p'fd Heinz htll been en· nve years alo. Some fllure dlacount of the ultimate commercial application, 
couraged by ~dehydrated soup aales in houses and leparate discount super· · and ulhla edge mUit be maintained," 
Canada. It h'ad) been planned to teat· markela will quadruple their prelt'!nt Miu LaUy declared, IOU we are to have 
market them In three clties In tho volw:.lC In the next four yean. further technical advancement In our 
United Slates, bul;jleclded to hold back Typically, discount grocen ahave ega: products Industry." 
because or heavy' promotions In the COils on services so they .:an sell at 'lIJ'he proceuor of ell products: UJeI 

same field by o~ companies. Heinz prices about fiye per Ct'ut below thOle the talenta and knowledle of the re· 
haa slopped .mIi~ctlng dehydrated of slandard lupennarkeu. They com. searcher, the e qui p men t enllneer, 
soup. In the Britlah laic., where they manly skip trading stamp I, atay open chemical enalr.tcr. lanltadan. chemist. 
havo 6~ per cent 9f tho IOUp market, fewer hours per week. Many hold down microbioloillt, and the home economist 
becaUle they had <>bo appreciable im· Inventory COlts by offerlnl fewer to develop and pl"OCC& the producla he 
pact there. ~t brands and type. of ItelN, often lell. olren to the usen of ell product.." 

Most of the ijeinz prices have held Inl looda out or shlppinl C&aeI to live It was pointed. out that the major 
steady despite r.ta1nl labor, packallng .locking shelyes Individually. Some markela for ela: products-bakers 
and deliver; ~co.t . .... aCCOrdhlt ... to" lhe:1!iIPutir bottle returns, ban canyout sery· noodle manufacturen baby food pro<: 
m 1 I 'Y .-) i U'-.... •• ,"'. 1 ..... ~ I' ' ~ • o ca. :~, 1:- .' ( pc. . ' --' , !" }. ceuora....Eake ~ mlx manufacturen, iee , 
AI D result of a atudy conducted in , Amongmajorsupennarli:et ex· ':· cream-aniS-GDdf1iil%.en'JJljU:;tary, 

the Philadelphia area they are ehang· per!menUng with discount food. stores 'l and_I ther NaUowt Sdi08l ' ... ~ 
Ing their salea orsanl18l1on to better under different narnel are Kro,u; Na;.~ .~" 'not \. a11 conftnecs .J to. ~ . 
nt the pattem of rtlalllng and whole. tlonal Tea and Red Owl f, '.' -' United ' 8!&teI. : ' .. ~ . ~ ~ l ~ iJ d 

l' '.' .' . 
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MANUFACTURERS - ENGINEERS _ DESIGNERS 
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MACARONI" ROCESSING' MACHINERY 

Galilera Veneta - 'adava - Ital,. 

Dolt. I.... NICO & MARID 
TELffONO 99, ' 5S. 99, 176.99.'~9 

C. C. t. A, P"OOVA 50129 
lU(GRAMMI ' PAVAN. GALlIERA V( NUA 

FF. 55. CITTAO(LLA 

Nylon 1.lt Contour On Sid .. 
Ta Prev.nt Leakag. 

Spe.d Adlu.tabl. For Any Type Product 

ALL METAL CONSTRUCTION 

Aluminum Covored Ellterior 
Ea.lly Re,nov'lble Fl!r.. CI.,alllng 

Or DllCharged 
The Sam. End. Or Oppo.lte Ends 

SHAKER DRYER - TP 60 

Cut Goods and Naodl .. 

Prevent. St;cking In Preliminary Dryar 

Prevenll Flattening Of Product On 
Special Shape Products 

PRE DRYER - TR 51 

Cut Good. and Noodle. , 
.' 

r. 
\ 

Elltract. 10% of the MOISTURE 
(45/50% of total amount to' be 
extracted) 

The Smolle .. and Most Efficient 

Dryer on The Markot 

Only 6 Ft. Wide 
11 Ft. Long 
10 Ft. High 

F~ r 1,000 lb •. 
Capocity 

U.S. and Canadian ReprOlentati'lcl 'AYAH 

IUO W. OLYM,.IC IOULKY"ftD DU a . '081 
.Le. ANGELO ,. CALI'OItNIA 
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Ell Proclucta Committee 

aPlI'OI"u,,,.nt of ,22 men from the 

nounced 
man of 
Institute. 

Named ~ chairman of the commit· 
tee It Ins lute Director V. W. Hen· 
nlnlaen, J .. , . Hennlnllen FoodlI, Inc., 
New York; The term of the committee 
It for the' 1982·'83 ftacal year of the 
Institute' ~Ich began May I, 1982. 

I ........ All Ego Pood .... 
Durin. t& put ftacal year, the Ell 

Solldt Co~lttee was broadened to 
Include aUrelB product&-Jlquld, froz· 
en and IOli~and representation on 
the conimit~was expanded to pro· 
vide ' for these products. Appointed U ' 

member. ' of the committee are: 
Max 'BaU:', Ballas Ell Product.a Co., 

Inc.; L. B: ·Brevln., Standard Branda 
Salel Company: Jack Epstein, JO(I 
Lowe Corporation: A. L. Farnham, 
Producers PrOduce Company: Earl Gil­
martin,' cOnuriirclal Creamery Com­
panyj Cla\id C. Harp, Harp" Green 

. Valley Funis, Inc.; Nonnan Hunt, 
Hunt Fo·od s ·Co.j Joseph S. Kaplan, 
Blue Star F~ Inc.; M. E. Krllel, 
Monark Ell c&poratlon: C. O. Newell, 
Swift and , ~pany; William O'eaUa­
han, Neb~ Eig & Poultry Com­
pany; J . O. Odell, Seymour Foods, 
Inc,; 'Joleph 1'l!ietrul , A. J . PietruJ & 
Sonl i FranIt' JI!. Pilley, Anheuser-Busch, 
Inc,; Carl Plowaty, The Emulsol Ell 
Products CofP3!atlon: D. J. PUr«U, 
Annour CreametJCI; O. A. Role, Tranln 
Eig Products CO~f!lnyj Morris Schnel· 
der, Schneider'::~ JS1'DI. , Jnc.; Goodwin 
Sonstelard, ~nhall Product Com· 
pany; Howl rrt ltA. l1lamper, F. M. 
Stamper Companfi Clarence Sturm, A. 
Sturm & Sari : i4ark T. Swearen,en, 
Hendel'5on Produce Company. 

p~p,.; .... 
"Under the' l'road administrative rc· 

, ponslbIllUel r~laced In the handl of 
the Inl tilult··s prelldent, Institute ac­
Ilon programs ~~e carried out by an 
C!J(ecutive ItafJ," " aid Mr. Hargreaves. 
Committees plan and launch lpeclfic 
projects, prepa"!: ,~ommendatlonl for 
aovernment and allied BroUPl, and out­
line recommend~pollclel, he said, 

Other buic committees In the In­
Itltule'l oraanlzalion are the Poultry 
Committee, the~ Shell EI. Committee, 
the Rescarch uncll and the Sanlta· 
tlon Committee. r --. ,..." 

The commIUec. 1"\cOncem themselvel 
with markeUnl, end use, trends, poten. 
tlOII, Itandards and arades, relula­
tionl, methods, l onltary and quality 
codes, and packaalnl. 
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The GoYe,nment luy. E". 
The government purchulnl P"?,ram 

on ellS ltarted March I at fint lerved 
to demoralize the e.1 Indwtry than 
to atablliz.e it Each week they boulht 
progreulvely more whole ell powder 
at lower price levell. Ell produd pro­
ducers were loath to sell ahead bued. 
on current prices becauae of an un· 
certainty of what the ,overnment 
would do from week to week. and the 
consuming indultriCi were confused .. 
to what prices represented good valuel 
for future deliverlel. 

• . BnaJdDIJ Pleb Up 
M winter receded and the blanket of 

Inow and Ice was ahed, ell breakIn. 
operations picked up as lupplies In­
creur.d. By mld.AprU brcaken were 
wor!,dng around the clock and dark col­
Of'(.1i yolks were being quoted alaln. 

In Chka,o, current receipts of Ihell 
eggl Itrengthened from a ranle of 24 
to 27 cents at the ltart of the month 
to 28 to 3U cents by the third week. 
Then. after Euter, a fut drop came 
with Ihell ell prices hlttinl an aU·time 
low thla year of 23.5 to 26.5 cents. 

Frozen whole elBI aold between 23.5 
cents to 25 cents, frozen whites at nine 
to 11 cents. Frozen yolka of 45 per 
cent IOllda in No.4 color ranled 54 to 
58 cenll, compared to 82.5 ecnll a year 
a,o. 

Dried whole elll were lteady In a 
ranle of '1.07 to 1.13 per pound. DrIed 
yolk IOlIda were quoted · at $ •• 11 to 
$1.21 a pound. 

a 21 per cent 

within any year or on 
a Ihort term bula, conaumera tend to 
eat esaenUllly all the eB11 produced 
with prlcel adjUltinl to whatever level 
It necessary to clear the markel The 
chanle In price is alwaYI much greater 
than the chan,e In production, mUi­

r tratln, that the demand for egp Is 
highly inelastic. Ell produdlon In any 
liven year 11 lar,ely detennined by 
the Ilze of the laylnl Rock at the be­
giMlna of the year. AdJustmenll in 
the number of Jay e r I in lucceedinl 
montha lenerally dD not have a IUb­
Itantial Impact on the current year's 
outpul 

Ha'cb~'lat Down 
Hatchin' ... · of eel type chicks was 

down 10,000,000 durlnl January and 
February, from a year 110. At the be· 
glnnln, of Marth there were el'ht per 
cent leu e'li In incubators than a 
year earlier. V{hile thlt will not atrect 
the eel lay In the Immediate future, 
It mOlt certainly will Ilx montha from 
nnw. 

Morch E" Proce •• ln, Down 
Production of liquid el' and liquid 

egg producta (ingredients added) dur­
Ing March 1982 totaled 81,992,000 
poundt, down 10 per cent from March 
1981, but up Ilx per cent from the 
1958·60 average. The quantities used 
for immediate consumption and dry­
Inl we're Imaller than In March 1981. 
The quantity wed for freezlnl was 
larler. Liquid egll wed for Immediate 
consumpUon totaled 3,098,000 pounda, 
compared with 3,508,000 poundt in 
March 1981. Liquid ell frozen durInI 
March totaled 40,782.000 pounds, com. 
pared with 39,537,000 In March 1981-
an Increue of three per cent. Frozen 
ell Itocks inc rea led eight million 
pounds durin, March, compared with 
tlve million pounds In March 1981 and 
the 1958·80 averale increal e of leven 
million pounda. Quantitlcs of Jlquld 
eu used for drying In March were 
18,112,000 pounda, compared with 25,-
783,000 in March 1981.1 EI' IOlids pro­
duction during March totaled 4,704,000 
pounds, compared with 6,484,000 In 

Th. 8IJ:uation MlU'Ch 1901. The decrease from March 
In the Department of Aarlculture re- lu~ year wu In the. production of 

port ''The Poultry and EI' Sltuatlo"," whole elg IOlIds . . Current productloRi 
William C. Paddock observed that over CORilsted of 1,658,000 pounW! of whole 
the put decade per capita , consump- elllOlIda, 1,1t2,OOO pounds of albumen 
tlo of elP has declined 17 per cent IOlida and 1,908,000 1 poundt of yolk 
dClpite algnlficanV 'r1le In conaual1r .}IO~_IQ March 1&81, production con-. 
purchasing power,and ·~~uu~· al.sted'l(if... .. Uf.OOI!\~un~· of .whole . 
In the real · consUJnm· pa,.~ for .ell lollda, p59,OOO. poURdi o~ .. 
ew. Over the downward lolids and

6
1,1oo,OOO pounds of yolk 

trend In per sollds. :-' 

-

More Eye-Appeal in the package/ 

More Taste-Jppeal on the tablet 

On the grocer's shelf they reach for it first . •• at home they 
go for it most - if it's macaroni or spaghetti made from 
qUlllity semolina and durum flours milled at the North 
Dakota Mill and Elevator from 100% aurum wheat, 

Orowo a.~ ",1II.tll. 'h ',a" 0' '" wo,lfI', " •• , • ., illtllm ., •• 

- ----, 
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, 
H'~~~:~lk'~:, of how we may h .tore man.gerl adJuat 

low margin competition . 
mUll remember that tra-

d~I~D;::~:~~" Jfood InduaUy htu been t. development. 
· _..'!~!'1'I;~~:~~:.~~:a~ dlvlded. opinion 

aI' to how far 
cut- Into the 

Some ,till a.y 
that the like to buy her ~ 
rood in sheppln. tenter. 
Othen are ,not 80 optimistic. They do 

j not. feel 'thi:t. the avera,e busy howe­
wlle wlll want. to shop for her family 
Irocery needs in Q distant. center. They 

* do nol thin" she will want tei be forced 
to go through huge ailiel of aoft ,ooda 
Qnd many ~~r non-food Itore prod­

f uctl just. tt1 eel the 'Opportunity 01 Ihop-
pinK/ for h..... dally ,~rles. 

situ othen ~uesUon how lonl this QlY. lb. Ladr What Sb. WaDIs 
• type of outhif.\Nm be able to sell at a . be 

lower mark~ than our present com- Furthermore, I feel it. must em-

i k ta phuized. over and over aKaln to the 
petitlve IU rmor e . store managers that they musl live the 

All Ilori' anagen must take thelO COh5umer what she 'wanta. Thil applies 
centen IntA,eccount. However, we are to a slnele .tore operator, a chain, or. 
lure thot -tJiey wUl nol gobble up our a big discount center. They must have 
present foOd Indwtry. Undoubtedly, the qualily and the variety of prod­
they wt1l estabUsh a deftnlle place for uds she prefen. Thls kind of phl1Ol1Q. 
them.elves 'ln~r markeUng pldure. phy of 'COUt'lO lOuncla obvious, but I do 

• • .... , l feel in preaent.day merchandlllni lOme 
. .. Mot Alone I have a tendency to overlook this fae-

We fee1'tthe average .tore manager tor. 
. Is rcallzln. * e and more each day One thIn, haa puzzled me for many 
that price ai ona Is not the detennlnlng years, and It II IOmelhln, I've watched 
fador which ~la the hOU!ewlfe', de- throu&h many chances and develop­
clalon as to wtlere Ihe wUl shop for ments In t.he selUng and merchandls­
food. Price, ~ course, ls Important. inK of lood products. It haa been in­
But lome olfite other factors which tcresting to observe the way 10 many 
h8v~ lonl btln well known to the av· lood retaillnl organizations have bunt 
crage stoni manaKer must be empho- sutteuful operations. It you check Into 
Ilzcd to a iieater extent than ever be- their methods you will note that mOlt 
fore. of · them have built their buslneutl by 

They mull no over-look the Impor- featuring well.known produclJ to the 
tance of havin/I pleasant and exclt· consumer. They have giVen her what 
Ing place ' for..:.\he housewite to shop. IIhe wanted, the branda ahe has known 
They must have a .tore with person· and respected, and the chance to try 
aUty, . which means courteous and the np.w brandl ,and produclt ' broulht 
friendly penonDel, plus those who pay Into the market for our flne manulac. 
cxtra attentlop to lood hoUie keeping. ture", and processors. ... 
Our store manalen must not Ilsten too ~ . 
much to th~ wqrd. discount, price com· • " Branda Holel BUlla ... 

petition, and 01h~r over-workec1-..~~ ' 1:W;haJ" ~~~f.>I~?_~~I~~~~~~~~! that are belna bled, l~ the foo;d IndUl.~ ,~ch '1 .':. 

" . 
that mould be co-nllantly called to the 
aUenUon of the store mannlors, as we 
think thlt ' 11 another way In "helping 
~retall j .tore managers adjust . for proC· 
itable lower margin competition." 

Anotber thin, food broken have ob· 
served J. the need for COMt_nt atten­
Uon to chanain. Conditions and .IlUB· 

-tiODl. - They recoanize :thl. Increaae. 
own re.pon,lblUty to work close­

tho indu.try. They mUlt in­
their efficiency constantly In or­

der to be of the greatest poulbte serv­
Ice to the .tore managers 81 we1l as to 
'those at the warehouse level. 

Brok.n H.lp H.laU.n 
Traditionally, tile .tore manager has 

been ablo to look to the local food 
: broken to help ' him In many ways. 

Th1a 1s even more true today and you 
can count on this aervlce becoming 
even more Important 1n the future. 

How much he lainl dependa on how 
cloaeJy he works with the food broker, 
conslatent 01 courJte with hil own com­
pany policy. He has the opportunity to 
prollt from the service, the Ideas and 
the Infomatlon made av"Uable by the 
food broker and his retail merchan­
dlae ... 

The Ideaa food broken po.u on are 
thOle ,alned. from many lourees and 
are Ideaa which will help the manager 
keep abreast of the latest lelllng, ' mer­
chandillng, and promotion techniques . 
It is their loal to be a clearing hoUie 
for suCCtllful Ideas designed to In­
creaae volume without ml.lng the co.t 
of doing buslneu. I 

Infomatlon is another Important 
contribution to tho manaler's opera· 
tlon. This Includcs Infonnatlon on prod­
ucts, price., promotions, competitive 
acUvitles, advertiling. Such Infonna­
tlon enablct the manaler to get the 
advantage 01 the initial high volume 
tumover when special programs break. 

Because he Is working with n m.:m· 
ber ot dlnerent. manufoclur':fI, · th., 
food broker has broad knowlf:dge an,l 
experience ot the sales and :.nerchan· 
dJllng pro.rantl of varioul companies. 
He hu seen those that proved ,ucceu­
ful and those that fell nat. It is another 

this and counsel is 
Iry today:;"TheYl mwt\ not -: f9r,et the j ncu, w"y,la ,1I n,a"taln!i 
important thin .. that will enable the!" icy for or '!:~~~; '; to adjust to\ the new competition they Thai II why we in the 
face. • buslneu feel that this 
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EGG 
• SAVE TIME 

Uniform' high quolity­
Easy to handle and use-
50 to 200 pound drum>-
Order the size that's best for you. 

• SAVE MONEY 
No waste 
No storage problem 

AI •• fo, PROMPT SHIPMENT 
FROZEN DARK YOLKS 

WHOLE EGGS 

CORP.-

J-A c-O-as· WtN,S T:~ N 
LABORATORIES, Inc. 

EST. 1910 

Consultin, and Analytical Chemi",. apecializing 
in all matterlt invo/vin, the examination, produc­
tion and labelin~ of Macaroni, Noodle and E,g 
Pmducts. 

( 
~-Vitamln. and Minerals Enrichment ,Aasay •• 

2-EII SoUd, and Color Score in Eggl, Yol'" and 
Egg Noodl ... 

3-Semollna and Flour AnalYIII. 

4-Rodent and Inlect Inflltation In.cltJgatlonl. 
MlcrolCop'c AnaIYII •• 

S-$ANITARY PLANT INSPECTIONS AND 
WRlnEN REPORTS. 

James J. Winston, Director 
156 Chambers Street 

New Yark 7, N.Y. , 
'. 

RAVIOLI MACHINE fOUU In II". U-IAYJOlU .. _" ,.,..... .. "' ...... 

,. .... _n.. 
-.~ 

· ~S~ 
221 "Y St .... , s.. Fr.-cluo 11. Collf. 

T.I.,... •• Do"II .. 2.27'" 
JS 
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H.I In Retail.rs trained sales expert. they are and don'C ' ,£mpetftTon 'jmong p!ooucen .bould 
P I ahort.charlle yourself by tryln, to \lie be curtaUed, and noted that Jaw and, 

(Continued from page 34) , them 811 .tock cleru. ~" traditlon .... ~te"tH'~ 
palt because of the ever'l!'Owlnt--em.. I bell!Y!....w • • ~-;n .haiihreaholc:fttlf ~market. . . 

h I I \0 , t~trlbutlon No~twUtid e~lttni~~entl 'n the He rem a r lc. e d that the clUuns of 
:n~; :':~eO:~rl-:10fl working ~Iose. tuod indultl")'. These are not develop. Mol;COW "aa:e .pared aJthe ~~~,,:Ity ~f 
Iy with hlm}~ut more and more manu- menta to be feared. lnItead they are 11atenln, to commercl I wei n, e 

, h I to hi challenges that wl1l provide put re.. prailel of low COlt automobile •. They 
lacturen ~ urn n, m. warda to the well-trained, alert and are a1ao .pared the aulomobllea.1t 

The modem. progreulv8 food brok- open .. minded operator. wholesaler, In the United Slatea. Mr. Dean .. Id, 
er 11 In ~ lalel lpotlight today be- food broker and manufacturer. there are dronl contenden for pubUe 
cauae he . tiU improved hla abiltty to favor in every field; there 11 the "func-
do a bet~ aale. job for the firm. he tional" competition of dllferent prod-
repreJen~ More important, he reCOil- Ad •• rtialng Aida Competition ucla fuUnUnlthe same n4~ed.li there arc 
nile. that he wJII retain thll position Advertlslnl I. an expresalon of ,_ vast lonov.tlona which h.ve Intenalfted 
only as Ipn at he continue. to do .• n competitive way of life, the "happy competition In merehandlJlnl. 
effective a economical marknf ..... a: effects" of which are "rellstered In the 
Job. comfort of every American home," IIa.D.1IedaIIoIl of Competlt&oa 

Bett., M.lh04s a.ya J. Edward Dean, director of the ' Advertlsinl ; II a "manlfetlltlon" of 
- D Po t Co P , Adve~'-Inl D. .' thia competition but the critic "for-

In equlp~P>ln1 himself to do a better u n m any I ,..... -h I k partment. ' leta these facts of bUllne.. life," he 
job for the ltore manalerl. e I ace - But the "I':lotillll crith:," relyina on . declared • 

• ina new and Improved methodJ and vllue a:eneralltles a b ou t !'Madt.on r "Like SamlOn, he blazel aWIlY ftt the 
technlqueJ. .:i] Avenue," overlooks \4" obvloUi rela- ptllan of the temple.. Wlth,1Ut cdncem 

In thlnklJi, of IUlgeations as to how tJonshlp and "bluta away to the de. that if he IUcteeda, the 1'001 wlll come 
the store manalen can . adjult for Itruction of everythlnl within ranle," tumbling down. In denounclnl the In­
profitable low marlin competition, I he eharled In addrelllni a Jolnt meet. ltitutlon of adverttslnl, he hu little \1.\ 
am hoplnl j that malt of them will Ina: of the Nuhvllle Advertllinl Fed. aay, for 'example, about the elled or, 
think of the~any different lurvey' eratlon and the SlleI and Marketing another inltltution which we In Ame-:­
made on thel opcrationl of .ucceuful Executives of Nashville, Inc. ca hold in lOme elteem-the inatltulh;~ 
aupcnnarkei ,roups. One in particular Because competition In today'. mar. or a free preas, 
IItanlll out ~Wlth me. Naturally, the ketinl place 11 mora intense than ever "How lonl could our newlpapen and 
thinl that impressed me was their before. the pace of advertlllni has ad. malwnes continue to ex!.st wUbout ad­
atatement that\ thcy liked to buy from vanced accorc:Unlly, Mr, Dean noted. vert1sinl-flven bad advertiainll How 
food broken. ' jl'hey pointed out that Dhcountlng Itl effect at a "hypnotic lonl could our televialon .nd radio Ita· 
when a broker came In with several foree," he delcrlbed It as a neee .. aty tiona lurvlve aa free institutional And, 
linea, I bell~y, he Uled the term 15, it communication link between aaleamlUl Ihould they 10 under, what woultt lake 
aavea thelr/ buyen conllderable time. and consumer. their place'" 
In other wort! if their buyers were "AdvertLalnl la IUbject to nluch 1m· 
forced to sec fifteen different men to Main Blnel Judgmtn1l provement, to be lure," Mr. Dean aald. 
conllder the aame iteml, it of coune "It is not MadlJon Avenue that 11 "It we u consumers can pinpoint our 
would be a' much more coltly opera- crucial," he said, ''The Rnal judlment chagrin and sense of outra.e to the 
tlon. In another place In the study it la exercised on the .treet where you offensive exampletl, we wUl have made 
mentioned the problem of Icreening live." . an excellent blinninl toward Improve· 
the hundreds of items pretlCnted and "The contention that advertllinl can menl" 
stated, "A broke~ who come. 1n wllh lell people thlnll they' really don't 
a Iroup of luch Items and who Is will· need h, of course, nonsenJe, unlesa we Compan, RHponalbllltr 
Ing to Itake hls reputation on hla own can alree that the nec:eultlea of 11Ie But the most important thlnl to be 
choices carries, p10re weight with our conaist only of the mOlt primitive typet done 11 to place the responsibility for 
buyen." of food. clothing, and ahelter. In an advertilin. where It belonll-On the 

T .. mwork E ... nUal 
I hope thai' none of you will feel 

thele remarks ore Itrlctly a commercial 
for food brokers. I mUit admit I hope 
It may have ~ an effecl However, 
I do Iincerely teel that there may be 
some who are not taking advantale 
of the full bent!fltJ their local food 
broker can live them. If we are to 
adjUit for proHt.bIe low marlin com· 
petition, we mUlt· have real teamwork 
among al1 the morketing facton at the 
local level. ) 

Thot II whe~ each of you can help. 
Show your re\B11 manaled-.. how" to 
work with food broken and their mer .. 
thandllen. Encourage them to be re­
ceptive to the ideal, suggestions, and 
the Infonnation food brokers provide, 
Recognlz.e food broker personnel u the 
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economy of sheer .urvlval, books, belli, company dolnl the advertllini. To at· 
satellitel. automobile., paper, cyclo· tribute the linl of advertlllni to I'Madi· 
trons, ahoel, and nylon are 'frllla.' JOn Avenue" 11 like "blamlnl a poor 
Thankfully, our clvlU18t1on and our g01l score on the caddy," he declared. 
~nomy have advanced to a point "The advertlalnl aleney 11 nothing 
where these thlnll exist and there 11 more than I projection machine whJcb 
D demand for them." ftuhes the image of Itl client on the 

Mr. Dean pointed out that advertla- screen of pubUc conacloUinesa. It the 
Ing h .. a major part in creltlnl I de. likeneu It presenta 11 dlltorted or un· 
• Ire for luch thlngl and helped provide true .•• then It 11 the client, not the 
the marketl that make them practical aleney, that II at faull" 
realities. "BUlineu manalement mUit carry 

Crltica faU to sec that "the vllor of the responalb1l11y for itl advertbinr, 
our advertJIlnl and aalea effort la a Just u It dDel for it. manufacturinl 
manifestation or JOmethinl very bale proceues, It. penonnel pollclel, or Itl 
to }be.J.merican economy-the Intense Rnanelat lo.t.ell1ty," Mr. De a n .ald. 
competltJon which atrordl our CONUm-~"l1te aame care and the ume ICCOunta· 

't er' such a wide option-in hlI .. c:bolee of bW€f: mUlt a~p17lii~ ~ area of adver .. 
goods and Jervlce.... ' - , '. ' tlJinl, whether under ..... lhe baD4 and 

He com men ted that mMt' crtUtt leal of the company or UDder the br8nd 
would be quick to err out til alarm if names and trademarks that it 0WllL" 'I 

" 

-

, ... , MARKET 
ANALYSIS, 
you get It from 

..... ____ J International I 

.. ' 
SainI Paul, Minntttota l!!lY!I'jf!:I~[E~ 

BaldwinltJiI~, New 

I J .... 

WheUler U's information on new durum 

varieties. surveys on wheol quality 

and aVlliiability, tcchniques and procedures 

In bulk handling, or the lalest market 
news, International consistently brin .. you 

tho most recent (actual data avaUllble . 

You'll bo well·informed and well'lupplied 
when you order durum producla (rom ••. 

liJll(rl!a!{~,!~( 
DURUM DIVISION 
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Bird In Hand 
Imitators of the original packaging 

desl,n can cause confusion In the pub­
lic's mind, 80)1' a recent article in 
Modern Packaging. ---

This I. what prompted Megs Maca­
roni Company of Harrisburg, Pennsyl. 
vania, to revamp the package design 
for Its Pennsylvania Dutch Une ot 
macaroni products with a distinctive 
trademark. 

Pl •••• ni Packag,. 
Mell' hod pleasing packages color­

fully printed with floral motifs and 
hex algn., symbolic of the Pennsylvania 
Dutch orea where the products orlgi· 
nated. Being well advertised In printed 
media and on TV it was well received 
by the public and salcI were good. Too 
good almost because competitors began 
to copy the general package appear­
ance. 

Then aalea of the onl! pound maca­
roni package began to log and so did 
the Ipace given the package on store 
shelves, 

After consulting with its advertising 
agency 11 was decided to bring in ex­
perienced designers to do something 
about It, After making a study In the 
supermarket.s throughout Megs' mar­
keting areas four reasons were given 
8S to what was causing the log, They 
were: 

(I) It was easy lor consumers to 
mistake competitive brands lor Penn­
sylvania Dutch; 

(2) Meg's packages hod a pleasing 
design, but no strong identifying sym­
bol to make them stand out; 

(3) Store, were dillplaying many of 
the noodle and macaroni packages hori­
%ontally, but most 01 them were de­
signed for vertical display; and 

(4) Some litores were mixing other 
brands on the shelf with Pennsylvania 
Dutch, 

M'N Dbllnctl .. Trtd.mark 
The recommendation given was to 

creole a dl:~lnctive trademark that 
would give Instant recognition no mat­
ter how the packages were placed on 
the shelves, Another was that the prin­
cipal design on all bags be arranged 
horizontally, The trademark, brand 
nome and product variety was also 
placed on two sides and on the butt 
end or every bog, 50 that no matter 
how it Is placed on the shelr essential 
data stands oul. Cartons were designed 
wllh the trademark placed vertically 
on one side and horizontally on the 
ulher for shelf slacking either way, 

The choice for the trademark was a 
tw in-headed version of the "dlstelftnk" 
-0 bird motif frequently used in Penn­
sylvania Dutch decoration. This would 
Immediately dlstlnguuh Megs packages 

(Continued on page 40) 
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also proven to be a de!lnlte auet. 
Breakage hal beef! minimized, reducing 
American Beauty's waste, And, Inlelta­
tlon a problem within the macaroni In­
dustry, hal been vlrtual1y eliminated, 

American Beauty's newly designed 
package hal really paid 011 too In an 
increale In sales, The simplified pack­
age design is more ef'fective, ytt pro­
vides the consumer with sufficient In­
formation, Appetizing meal suggestions 
arc found on the bock panel along 
with cooking Instructions, and the wel1 
known rose motif hal been retained In 
a modernized fo rm. 

American Beauty markets 65 varie­
ties 01 macaroni products In 90 dU­
ferent units, Forty·elght of the 65 va­
rieties are In Du Pont two-In-one poly­
ethylene bags, the relt In boxes, Roll 
stock Is used on make-and-fiU equip­
ment to take care of 90 per cent of 
American Beauty's poly bag require­
ments. 

Su.n Plant Locatlonl 
Seven plant locations-Kansas City, 

Wichita, SI. Louis, Denver, SI. Paul, 
Salt Lake City and Lol Angeles-are 
now In operation, An eighth Is cur­
rently under construction In DaUas, 
Texas. All eight arc of modern design 
with an emphasis on sanitation In the 
manufacturing orcas, The plants also 
use the newest deVelopments of the 
packaging machinery Industry to pack­
age their products, 

From the seven operating plants, 
American Deauty', salesmen cover the 
country west of the Mississippi River. 
They sell two-thirds uf their market 
direct, while the other third Is taken 
core of by broken. Thele product sales­
men are probably among the most se­
vere crlUcs of new packages, but all 
agree that Am e ric a n Beauty's new 
package delign In two-in-one poly Is a 
lales winner. 

A"'lnu" IHvty'. new two·ln·one poly 
pockogn. 

New Packag. 
American Beauty Macaroni Com­

pany, Kansas City, Kansas, Is putting 
Du Pont two-in-one polyethylene to 
work In their new package deslan. "The 
betler clarity, durability and printa­
bility of two-in-one poly wa, just what 
we were looking for," said Ralph Sarli, 
vice prcsldent 01 American Beauty and 
a director of the National Macaroni 
Manufacturers Association, 

T~anlp.nnl and Tough 
''The new package design really 

stands out due to t~e Improved appear­
ance and transparency. And, our prod­
ucts are easier to sec," Transparency 
Is an old friend of American Beauty's. 
As far back as 19:15 they were using a 
plain cellophane bag with header label 
for sales appeal. 

The durability of two-in-une poly has 

........... ttty Mece,..1 c:..,..,., Konso. City, KoNOl, 

THa MACARONI JOURNAL 

~a(d"i _.~i~s are 
and Maldari Is 

lenown for Quality, 
lenown for Service, 

Worlemanship, Precision"" 
Reliability, and Guarantee 

Ju .... 1962 

Our Fifty-ninth Year 

D. mnLOn ~I f" Sons, Inc. 
557 THIRD AVENUE 

BROOKLYN 15, NEW YORK 

U.S.A. 

Manufacturen of the fin •• t Macaroni Dies dlltrlbuted the world GVClt 
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from aJI olben. The 
lugge.ti) the outlYle of a stylized 
"P," tor. Pcnmylvanla Dutch. 

Me,. tried the new deilin on maca­
roni packagea ftnl and when the sale. 
rClulli were 10 good the company went 
ahead an4 came out with new packsl­
Inl tor iM enUre line. 

Me'I 'haa found a powerful advertis­
ing .ymbol In the dlstelf1nk. It has 
been fe,lured In adJ, on TV, recipe 
boolu, on the exterior of It-e plant, on 
ietterhe.4I

J 
b u ,I n e 8. cards and aU 

other promotional materials and has 
made' .. lel climb. 

..P 
EalY Oponlnl for 
Spa.h~l 'acko.el 

A ne~ e~y-openlnl feature for poly­
ethylene-..,japped thin .paghettl 11 
belnl marlel tesled in the Far Weat 
by Groceiy Store Products CompDnY 
of Loa An"aelet. • 

'rfllclp.ITIteIM, I.,... preynt. Art Teoeh.r 
'Nile. WlIMIl a Noodle Award. 

Noodle Award 
The Ingenuity and creative ability 01 

an illinois achool teacher has won her -
the fint of a aeries of Noodle Awards. 

In ~nt months, Mrs. Franee. WI1~ 
son, dlllrid art lnstructor of Warren'~ 
burl~Latham School near Decatur, II· 
linol., initiated a program or having 
her students t a' h Ion model antique 
can, tractors and motorcycles trom 
noodles. 

The trophy, prelented to hcr by 
School Principal Thomas Israel, bore 
the tollowln, Inscription: "For Using 

lIonal government "lUres will ,110 be 
invited. . 01._ . ..,., .. ", 

for the lUll, .. WOlnan 
A learch tor the "Busiest Woman of 

the Year" was launched In the Greater 
New York metropolitan area April 30, 
by the New York dlvllion of Prince 
Macaroni Manufacturlna: Company, Lo­
well, Mauachusetts. 

Entry blanka were _available at all 
erocertes, supermarketa and discount 
houses carrying any ot the Prince Uall· 
an food products. No proof of purchase 
will be requIred. A contestant may en· 
ter her own name or nominate a trlend 
or relative by completina: In 25 words 
or leu the sentence. "I nominate (name 
and addreu) .. the BUllest Womau of 
the Year because • •. " Tho conte.t 
closet May 26. 

Big Priu LbI 

The davlce 11 a rellstered perforation 
coverln •• balit one-third of the tubular 
pack_Ie, which the houaewUe can eBl­
ily .epanle when .hc', ready to we 
the IPalhe~lI. BeeaUte of the careful 
reilitrationo the cap of the package is 
retained u )i reclolure device for star· 
In, unuled rtlonl of spaghettI. Gro~ 
cery Store ~\ProducLl Introduced it on 
one~pound packalel of its "Gold Med· 
al" brand Ili!n Ipalhetll, a name Iden· 
tlfied w1th~alUy since 1933. 

'. Her Noodle In Creatina an Art Form­
Thru the Ute of Noodle .. " A unique 
teature of the trophy was that It had a 
piece of metal Ipirallng upward out of 
It In the shape of a noodle. I 

Top prizes include a vacation tor two 
at the ocean·front Sorrento "Hotel In 
Miami Beach, tree maid service tor 
Spring housecleanln., a Westinghouse 
dishwasher and a Westlnahouse broil· 
er-lld fry pan. Fint. accond and third 
place winners plus 25 other wlnnen 

,will reCeive deluxe aitt cartonl of 
Prince spaahettl, sauce and imported 
grated chrese. Tran.lstor clock radios 
wl1l be awarded to. the tavorite grocer 
or each of the three top wlnnen. 

All entrants will receive by mall a 
Red Scissors Premium cainioaull and 
a certlOcate worth ten coupons when 
redeemed with ten regular Red Scwon 
coUPOni trom the label. of Prince 
sauccs, prepared toodJ and cheese •. 
Each will also receive a valuable cou~ 
pon to be applied. on the purchase of 
Prince Italian IBUces. 

The perforation II reailtered with the 
web about f one \ and one·half inchel 
trom the ultimate end of the packale 
by the luppller of the fllm, the Do· 
beckmun Divill~ of The Dow Cheml· 
cal Company. Dobeckmun originated 
the pcrforatlcip Idea and desiped it 
Into Grocery Store Products' standard 
packale, which ls two-mill Polyfilm 
300, printed in three colon. 

Grocery Store Products packages 
thin spaahettl on a Triangle-Gaubert 
machine. ~ 

The company dlltrlbules Gold Med­
al brand In southern California, Ne· 
vada and Ar~. 

----
T... Marketing 

Oscar Mayer" Company is test mar· 
keUna: nine refrigerated, pre par e d 
roods. The .Iine, packaged under the 
label "Minute Meals" In leven-ounce 
containers 'and relallina: between 39 
and .... cents, include lItlie wlenen ere· 
ole: little s m 0 k I e I creole; spaahettl 
with llttle wlenen: spaghetti with little .. 
smokles: potato salad with little amok': 
leI: sauerkraut and little wlenen: bar· 
b-q sauce with Iliced beer: tuna noodle 
royale: and shrimp creole. 
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The award was created by Donald 
Grall. vice pre,ldent of the I. J . GrUB 
Noodle Company, a Chicago firm thal 
make. and dl.trlbutes Mrs. GrUB 
Noodles and dehydrated IOUp •. 

ROlnon Holiday . 
Lebanon, Pcnnsylvanla, w III be 

transrormed by the sunny gaiety or 
Italy when "Roman Holiday In Down· . 
town Lebanon" 1a staled in mld-Sep· 
tember of this year. The event Is being 
planned by the Spetial Events Com­
mittee ot the Center of Lebanon As~ 
soclation, Richard D. Fll hcr, chairman. 

The Roman Holiday is planned, ba· 
slcally, AI • community expression of 
conrratulatlons to the San G lor II 0 
Macaroni _ Company upon the opening 
of Its new multi-million-dollar plant. 

The lalute wlll take the tonn or a 
gla:antic ItaUan telUval on the down· 
town streell. The enUre area will be 
transformed Into an Italian vutage 
with operaUn, plan tountai"" cos-

MarcbaaclWng Support 
Besides I pee I a I polnt-of~purchaae 

material ' and display .IIN, the con­
test will be carried by radio atatlon 

• WHN tor the tour~week period. 
''The Busiest Woman of the Year 

contest.," Sal Cardinale, head ot 
Prince's New York operation, said, "11 
an Inteeral part of our current 'DUI)' 
Women Love Prince' advertlsln. and 
promotion theme. Thil contest ls our 
way of 18ylnl thanka tor tho tremen· 
doUi acceptance that euy·to·uso Prince 
producta now enjoy among busy wom· 
en In this market." 

tumes, poIten and appropriate Uaht. , 
In,. Rlce·A·Ronl for Lent 

Free spaghetti wUl be prepared and , "A lood Idea anytime-perfect for 
leryed· to t~e public In the downtown Lent" "'YI point ot .. Ie materlall pre. 
area durinl the evenL -~ by Golden Grain Macaroni for 
.. Jolninl In the celebraUon wDl be thelf ~Spanlah ... IUee-A.ROnl specialty 

nation.lIy known personalltle. sUch as co--teature~f'-wlth canned tuna and ~ 
Joe DiManlo, Morton Downey and - maloel. 'nle ' company dlt!rlbutet be.: 
Rocky Mardano. Local, state and na- and chicken Oavon u weLL • vi 

I' _ 

,. 

$ RESEARCH MEA~lS PROFITS $ 
Cash in on the trend toward. CONVENIENCE 

FOODS by using the complete research facilities 

of the HOIkJn.Pood TechnololY, Jnc. laboratory 
and pilot plant to develop new or better produClL 

·HOSKINS COMPANY 
Telephc,ne: Elnpl .. 2.1031 

'.0. lox 112 LlbertyyUl., III. 

PLAN TO ATTEND 

the 58th Annual Meeting 

NATIONAL MACARONI 

MANUFACTURERS ASSN. 

THE HOMESTEAD 
Hot Springs, Virginio 

Ju Iy 9·10·11.12 

EMPHASIS ON FUNDAMENTALS 

Make r ..... ations now! 

Writ. P.O. Box 336, 

.' .' Palotin., Illinois 

~~--~----------~ 

THE EARL K. RILEY CO. 
110 NORTH FRANKLIN STREET 

CHICAGO 6, ILLINOIS 

PHONE: RANDOLPH 6.8530 

Distributors of fine quality 

U.S.D.A. government graded 

dried and frolon whole eggs 

and yolks, dark color. Uni­

form quality. 

MACARONI 
CONVEYORS 

CLEATED OR 
TROUGH 

• INCLINES UP TO 4S 

• NEOPRENE WASHABLE BELT 

• CAPACITY 3 TO 6 T.P.H. 
• COMPLETE ENGINEERING AND 

INSTAtLATION SERVICE 

McKINNEY. HARRINGTON 
CONVEYOR CO. 

T.I.phon.: D •• t.r 6·2042 
North Chicago, III. 
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• Macaroni manufacturers were urged 
to attend the macaroni convention June 
22.24 at Niagara Falls. The program 
Included) leading men In the Industry 
speaklnl on every phase of the manu· 
facture and distribution of macaroni 
plus addre.ses by government officials. 
• "Macaroni 15 rapidly becoming a 
world food," wrote W. Boehm. He 
dated that ,1'1,000,000 had been In· 
vetted In the manufacture of macaroni 
products ~ and 15,000 people were em· 
ployed In macaroni lactorles in the 
United State •• 
• The 1921 crop of durum totaled 46,· 
000,000 bushels compared to 11,000,000 
in 191(1 }~Over.produetlon eame about 
because ot durum'. resutance to rust. 
The lraln trade caned for 11.5 .eparatlon 
from other varieties In government re· 
portlnl. 
• The Shane Bro •. & Wilson Company, 
Inc., of Minneapolis, decided upon a 
chanle of name. The new name was 
to be Kln.~MldllS Mllllnl Company. 
• Due to heavy taxes and high. duties 
In France, prices of lood were hlBh. 
Macaroni and spalhcttl were selling lor 
one franc .. ' fifty centlmel a pound. Thl. 
was nearl): double the price of normal 

. ZOy .... A.., 
• The macaroni IndUlUy hoped to find 
an answer to problemt that lrow out 
of the swlnl from peace to war·tlme 
production at their convention In Chi· 
cago. June Z2 and 23. 
• Paul Willis of the Grocery Manufao­
turers of America obaerved that the 
very existence of the food and lrocery 
product manufacturers wu threatened 
by war-that they were face to face 
with the necessity of .olvlnl the most 
difficult problem of their hlItory In­
c1udln,: rJ,w materlab. machinery, con­
talnen, price cellin, •• readjUitment of 
lales foreel, traNportation, ahortal" 
and priorities. 
• Early In the month the announce-­
ment came whleh .11 food producen 
had been expecllnl-a lovernment or· 
der and an enforelnl bureau to atudy 
the mUltary, clvlllan and forelan food 
nced •. The War Production Board and 
the Omce of P r lee AdmlniltraUon 
were Involved In the enforcement of 
the n!lulation. 
• Many proceuort of canned Ipaahettl 
were forced to clOle down due to an 
order from the War Production Board 
prohlbltln, the packlna of thlJ food In 
caN. 

times. I 
W 10 Y..,.. Ago 

C 30 Yaan Ago • On the cover president C. F. Mueller 
• Cannlnef Surlco, president of The practices hla French pronunciation in 
Clennont Machine Company, Inc., an. preparation for the macaroni conven· 
nounced a new Invention to the trade: tlon In Montreal.' . 
an automatic .. preliminary dryer lor • A salute to Montreal told about the 
noodle.. ,P' French·Canadlan city and the maearonl 
• From an (editorial : "No matter how operatiON of Catelll Foods and Char· 
cheap may be the labor usro In a manu. bonneau Ltd. 
fadurlnl plant-and cheap help Is al. • Convention plans Included dlJcus· 
way. expeNlve In the end-and ir. slolll on how the canadlan Wheat 
re.peellve of the Jow prlceJ at which Board. operates. marketinl facts from 
raw materials may be purchased, reo Opinion Reteareh Corporation and a 
memberln.' that 10Dd raw materials consumer panel to coNlder the qUet· 
sUIl demand a fair prlc~the expeMe tion "Why do people buy or fall to buy 
of operatlnl a plant and managing a macaronl1" 

175. Moc:oronl Joumal. Polotl..... III. 

POI SAU-Ar'nbr,He Prell with Spreader. 
Bo.' 178. Macaroni Journal. PalaU ..... III. 

• POI SALl-UIld $enlonl SpoghltU Cutt,r. 
Box 181. Mocoronl Journol. Polotl ..... . 111. 

'01 SAU-Ont Ambr,tte long goo(1I prau. 
IPreoder ond pr.!lmlnory dryer. with voc· 
uurn pump. A·I condition. John 8. CoMPO 
Co •• 312 W. Grond Ave .• Chicago 10. 111. 
SUperior 7·1061. 

DlmlCT . SAW AND SlIVlti MAN· 
AGiI-Mocaronl machinery manufoctur., 
needs Inon to take full rnponllblUty 0' sol" 
engineer In Eostem Of Mldwntem morbt. 
Bo. 192. Mocoronl Journal, Polotlne. 111. 
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business mUit stiU be financed out of • Impact, a S6·pace brochure wu dis· 
profits." lrlbuted to aupporten and Interested 
• Quell tlon: "Can a good quality of friends of the Nalional Macaroni In· 
macaroni be sold for five cents for an ltilute. It was a report of the accom· 
eiGht ounce package?" Answer: "No- . plilhmenLl of the IIlIUtute. publicity 
a good quality, private brand macaroni . and merchandiJlnJ prolram. ' 
would have to .ell for leven centa a • JOJeph Pellelrino of ~ce MaTca· 
package or more In order to cover ronl Company, Lowell, 'Maasachuaetta, Cha •• Chlnlki Reti ... 
costs and be sold at a reasonable promised 10 .upply the staft' and lUetLl 
profit." uf the Don Orione Home for Aled J Ch~ C. ChINkl,' prelldent of the 
• Some macaroni manufacturers were Italians with all the macaroni produeLl Chlnlkl . Tradlnl Co"PQration in New 
stili In business after the '"'depreulon needed II lonl u the home b In ex· , York City, b retirlnl July 1, after rep· 
due to the fact , that they made ,their istence. · :." . ~ T.,.l., rete_DI;lnI Commander Larabee Milllni . 
trade mark depression-proof. Thla was l' . CelebraUnI National Salad Week, Company injba;New York market for 
done t'r educating the consumlnl pub- NMI featured , macaronl aaladJ at the SI yeart. He wUl serve u a consultant 
lie to t, 'e tact that the trade mark Is a American Home EconomlCil Met!tlnl In tor the Archer Danleb Midland 
guarant) ot quality. AUantic City. _. pan),. 

- -- '---

Mod.rn Automatic Dr,er .Ives ,OU 
stron •• r, ... tt ..... lookln. short .oods 
Inside this efficient, modern Dryer temper. 
ature, humidity, and air clrcul;tlon arc 
pTtC'utly reaulalCd 10 produce short goods 
or finest quality. 

By matching temperature to the product', 
capacity to release moisture, BUHLER Dryers 
are able to usc higher temperatures thus 
cuulna drylnl time to as liule as 4 hours 
ror ccttlln products. 
Sanitary, From entry to discharge, the 
product uJU .... L,es non-corrosive materulls 
only. BUHLEn s'ftlng-otlt panels makeclenn. 
inlan easy task, and off·the·Hoor construe. 
tion likewise .!mplifies sanitation. 
Pre-dry.r, You can also Improve your 
present drying operation by inslolling a 
BUUWl Preliminary Drycr in your present 
production line. 

More than 200 BUULER Drycrs arc now 
operatlna In the United States and other 

countrlcs.1t will pay to Investigatc how YOII, 
100, will profit by drying the BUHLER way. 

• Spoc1ally-d •• lllntcl Iwlnll'ou' pan.11 

• Supe,...Hlclont Inlulollon Itapi bath 
heat and vapa, 

• $anll.ry .,,·,he-lIaa, d.IIgn pr.ven'. 
condonlatlan an lIaar underneath 

• 'alented aluminum alloy conv.yor 

• No mlalnll of dlffer.nt Iyp. products 
becau .. canveyar .remenl, empty 
complet.ly 

• Po,ltlve air circulation drle. ,'nltarmly 
0'1" .ntl,. wld,h 0' b.I, 

• Need, pradlcally no aHendonc • 

• Economical. Requlr., ,.ratlv.ly 1i"1. 
paw.r. heal, or molnt.nanc. 

T .. IUNLII CaRPaIAnON. 892.5 Wa,.ala II.eI .• MlM,opoll' 26, MIMI:'la. Phon, lIb.rl, S . .. 01 

aUNllt llaMIS (c-4e) LTD .. 111 Ollelft S,,,,I h,I, Toronlo I. O"larlo. I'han. EMpire 2.2S7S 

Sa/a" Olllc.: HlW Yal" DIY. 230 Park ..... rlln. 1'1Ion, MUrro, Hil 9 . .5.446 

I 

~ 
1 
i 
I 
~ 



I 
, 
:. 

, 
) 

, 

General Mills ', .. ..... 

PARTNEB~S 
For more than 35 years General Mills haa been working with the Macaroni Industry In 
s cooperative program to improve quality and to increaaethe consumption of Macaroni 
Food •. Some oC the milestones In this long cooperative endeavor Include: 

1. D ••• JoplD& of D.'" maouon' notpe Idea-Ever since 1928, the intema .. 
tlonally Camou. netty Crocker Kitchens have been actively interaeted In developing 
new Macaroni dlah .. Cor aU types oC Macaroni Foods-Spaghetti, Mac8\'Oni and 
Noodlea. In this definite and continuing program In the Betty Crocker Kltchene, Mrs. 
Homemaker I herself, participated tn the testing program, In this way scores of delicious 
and nutritious Macaroni Foods, each taste .. tested thoroughly, have been made avail­
able In ever.increaslng variety to tho American Camlly. 

2. Stlmulatlna ooneumer later.& ill maouonl foode-For many years 11 news 
.. rvice oC General Milia baa Cumiohed Betty Crocker developed recipes to more than 
.f.oo newspapers, thus bringin, to the American conilumer news of these Macaroni 
Foods. At regu1sr intervals a program oC special radio broadcaate by Betty Crocker was 
devoted to Spaghetti, Macaroni and Noodle Foods. . 

In addition to this service, General Milia has developed Cour recipe booklets and 
;';t (olden (or use by the Macaroni Industry with several million copies being placed in 

the hands oC the consumer. Theaelncluded: 

.10 Mein Diah Recipes Cor Spaghetti, Macaroni end Noodles 

• Macaroni..spaghettl and Noodle-Good and Easy Mecaronl Dish Recipes 

• Macaroni..spaghettl.Handbook-DeUcious Main Diah Recipes 

• Si. New Macaroni Recipes-Typical oC Geographical Areaa-Macaronl U.S.A . 

.:; Seven pagealn the new Betty Crocker Picture Cookbook are devoted to Macaroni 
I Foods. These recipes, along with previous editions of the Betty Crocker Picture Cook­

book, have reached an estimated distribution figure of nearly six million copies . 

.. 3. Panlalpatlaa Ia ladu.b7-wt.de pl'oaram..-By pa~ticipating in induatry 
j programs, General Mills has supported the many promotions designed to broaden the 
1 market Cor MaCaroni Foods-through ftnanclaleupport as well .. asaleting with trained 

personnel in advertising, merchandising and quality control programs. General Mills 
haa worked closely to further Macaroni Foods in cooperation with the Macaroni 
Institute, the Durum Wheat InsUtute, Crop Quam,y Council and other groups. 

~ 

4. ProYldJJ::aa thefla_t of HmollDa aDd durum noun-General Mills Durum 
Laboratory waa the first to produce macaroni Coods .. perimentaUy to determine the 

. beet varieties oC durum wheats Cor top grade semolina, Through the years Generel Mills 
has annually conducted a Durum Wheat Survey of the new crop and has worked 
closely with our grain buyers and technicians in developing Durum Semolina and 
Durum Flours oC e.captional quality Cor the Macaroni Industry. 

Stimulation oC interest in greater usage oC Macaroni Fooda with both old and new 
. customerj suggestions to consumers of the Idea of using these foods oftenj and, in 
general, broadening the market for this versatile food, have long bedn the goal of 
General Mills, together with ita ~D!'tlltr in Pro,rtU, the Mecaroni Industry. 

Aek your Durum Sal .. repl' ... ntati.e for further lafonaadon. 0.. WIU.: 
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