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He_ ~ New Jeney 

Yes. if it weta.-.:.«nci bop' on ~1Iinf-lrom the point or purc:hue to th! plint 
of preparationl And that'. what a ROSSOTTI-detligned macaroni pack~ ':e does 
-becaUIO it UIeI dynamic taste-temptina appeal in ever new and excltl.ll WI)1 
to invite the eye',. ,' t!ntice the buy!,,::. . 

ROIIOtti destIN your. packa&e to perform an eneraetle merChandi,lnr. "r;:: 
in the lupermarket-MKf in the pantry. It'. a modem marketina: pickage VI • . 
selling mesalle workl constantly for, you until the lut ounce of ma~ ,Ironl II 

used. and then It works even harder AI a reminder Ito re-atockl , . .. , ,. "-,' . 
Why not let UI show you how you too may have 8 packel' th~t will dehver 

• more tepe.' macaroni -ISlet? . ~ ""~'. 
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_MBER'S 

.I 
Venezia 

No.1 Semolina 
and 

'Imperia Durum 
Granular 

---' 

U Uniform amber color and gr",u. 
lation. 

N Nationally famed macaroni manu .. 
facturers prefer Amber's Venezia. 
No. 1 S~molina and Imperia. 

Durum granular. 

I It's easier to control the quality and 
color of )'Ollr products with Amber's 
Venezia No. I Semolina and Imperia 

Durum granular. 

F Fas t shipment I Every 'order 
shipped when promised. 

O Only the rines( Durum wheats 
available from the best Durum 
growing areas qualify for Amber's 

. Venezia No. 1 Semolina and 1m .. 
peria Durum granular. 

R Rigid laboratory conlrol, highly 
skilled milling personnel and 
modern milling methods com .. 

pletc Amber's quality control program . 

......... Make your next shipment 
"'&"Y"&" Amber's Venezia No. 1 Serna· 

lina or Imperia Durum granular. 
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Making the Marketing Concept Work 

I NTENSE INTEREST and complete 
p:lrlicipation marked the round-ta­

ble lli.cuulons on marketing metten 
., tlh.' Wmter Meeting of th~ National 
Macnrunl Manufacturers AaaoclaUon. 

In dlscussln,;: the new marketing con­
Ctpt, Donald L. Price, vice president 
lor marketing for the Norton Company 
01 Wortt!.ter, MassachuaettJ, empha­
.Ized that it is more than mere lelling 
-today" marketing manDier must be 
customer 'oriented. "All ttspccla of the 
buslneu flJnctlon such as research, pro­
ducUon, financing, and administrative 
control, mwt be coordinated with the 
markcHng program." 

B\aU 8euIou 
Inlerestina , round·table dlscuulon. 

wm held tacklin, .lmulated IltuatioN 
IUda as new competition comlnl Into 
lbI! market. a lou of aale:l. a lou of 
proftlL Whlle there were mp",y inter­
"tln, answen and poulbditlel lug­
Itlled, the maln lUaaeltiona boiled 
down lnto ftve Points. They were de­
velopment of new productl: develop­
ment ot new useJ tor prelent products: 
more agareuive lelllnl; more advertb­
lnl: analYlis ot all the facll, making 
the comparative cheek ot competitive 
Itftngth and weakncues agalnlt our 
own hypothetical company Itrength 
lnd wcakneuea 10 that the Itrengthl 
tan be exploited and the weakncuel 
romctcd. "Don't be Itampeded inlo 
huty nction," one group caulloned. 
The~f' nre realistic loab for any com­

pany I rgardleu of lize, laid Don Price. 
With thcle objectives in mind, the job 
of tb{' manager 11 to plan, make os­
Ilcnrn~,t" Md tollow throu,h. 
. In dHcuuinl the revolution ot mnu 

dlrtrib l!!ion, he broulht out these thlr­
lmt pllndples: 

1. SeU·consumplion - the people isn't enough money to handle the "'v;l­
making the article mwt be able to ume of buslneu otherwise. 
buy it. 9. Posl·eoruumptlon lavina: is made 

2. Conalantty Increasing Income and poulble by purchasers committing 
purchaslna: power. This Is allow evolu· themselves to buying lornethlng better. 
tlon. but It leads to more mllSl dlstribu- 10. Service I.J a part ot mass diatrlbu-
tlon; tlon with parts and know-how the key 

3. The one· price principle lpeeds up IngredlentJ. 
lelling. There is no bargaining. 11. Mass transportation qui c k I y 

4. The Jaw calls for compulsory move. mass prodUction from one area 
competition. Manufacturers cannot put to another. 
their heads together to let up produc· 12. Salelmanshlp il the force that 
tlon quotas or let prices. movel merchandillng. 

5. A free but competitive press en- 13. Profcl.lonallsm Is the .tudy, 
ablel bwlneas to buy advertlling. Ad- traininl, and ethics of a marketing man 
vertIslng lupporls the press but giVes 10 elevo.te his trade to an art or Iclence. 
them the opportunity to day editorial There I. a great need for this. 
thlngl of Interest to aU citizens. 

6. Conlumer conditioning Is done by 
advertising and publicity. 

7. Fashion Is a marketing phenom­
enon not to be confused with Ityle. 
Style II a manner of expreuing or do· 
In, lomethlng, while fashion Is the ac· 
ceptance of that Ityl,. 
. 8. Bank cheeks ale an Integral part 

of mllll diatrlbutlon hceause there Just 

Th. Quitl Miracl. 
Howard H. Lampman, executive di­

rector of the Durum Wheal Institute, 
spoke of "The Quiet Mlraclc," the en· 
rh:hment of cereal products. The twen­
tieth annlvenary this year affords the 
industry an opportunity to exploit the 
nutritional benetlb of this miracle 
rather than Just a date to commemo-
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rule. In II :;crle:; IIf :;lides Ill' ShllWl-d 
:;u~~e ' h·d WilYI' IIf int·ul'puralinj.t bask 
datu inlll IId\'c l'li:; in~ lind pat'k llginJ:, 

' rhe 'fimc MlI~lIl i lll' stul y 1111 "'fill' 
rllt IIf thc Lund" and il:; bi~ plu:,: fill' 

cUl'bohydl'lIll' fuuds \\'US ('mphn ;izl·d liS 
IIllllthe r uflPurlunily fur wlu'Ot prud . 
ucls to cllpitnlizc on II majol' publidly 
hrenk . 

Gcnc lIuydell IIf Ihe CrOlp Quulily 
Cuuncil I'UIU:esll'd Ihnl yil'lds in UWI 
nrc nul likely tu l'qUIlI till! high IInl..':I 
uf I9UO. But, hc ubsel'\'l·d, nlOl'l' Ihun 
hul! II! thl' crup ('uuld llC pluntcd with 
newly dC\'l' luped Lnkutll lind Wl'lIs \'11' 
rieth's which nrc shllrtCI' s ll'tlwed lind 
belh I' yielding Ihan somc of till' uldcl' 
\'urit tics. The)' nrc hlCh in mncarunl· 
muklng quulity loti. which is justif1ca· 
tion rur cuntinuaOl'c fllr plant bn'l'd· 
Inc lilld 1'l·S{·url'il . These tWit nl'\\' \ ·uri· 
elles ctlupll'd with LUIICdt'" will pl·lIb. 
ably be the rel'1lmml'nded \'arictie:, fur 
IUGI plnnting. 

Addilivel 

In the se~sitln till i1ddit h'l'~ model'lllt'd 
by Assllciutiun Dircl'wr uf Uesellrch 
Jumes J . Wins1un. J\rnuld A. KIil'hll'r 
tlf Spl'clul Fuuds Company di fl·u ssl·d 
V.1O Prull'in Imud c or wheal IIIt'urulll' 
und sm'l. Llluis A, Vi\·illntl. Jr. (If Vitll· 
lOins. '1m', dbt'usscd Ol'flllled WI\l'ut 
Germ. Juhn O. Flul'l'Ill'c IIf Al'du:I" 
))unieis·Mlclland tuld nlJllul Ill\' :-' II.\·U 
Jlroduct Al'tlcx fifiO lind H'I'\,ed :,IIIIlC 
~pu/ll\l'ttj fortified with till' pl'udul'1 III 
un uppn·d uli\,e uudient'l' , Charles lIus· 
kins n ' \'!L,wed tht· \\'ul'k dunt' lin H·\·· 
crill prudul'ts by Iheil' lablll'alLlI'Y . 'fl1l'~1' 
PilPl'l'S IIPI>t·UI' in th b iSSUl' IIr the Mm'" , 
I'tUl i Juul'nul. 

In hlghlightin s I)rumu liuns fill' Iht, 
t'tllIlin~ ~·l' ur . TNt Sills IIf lilt' Natltlllal 
MIIt'u1't1ll1 Instituh' puinh'd I .. Ihn'l ' 
pt:ak p.·l'illds . TIll' Ill's l j~ Lt·nt : tht· ,;t'('. 

IIlId wtluld hl' durih/l till' !<umlller w jlh 
the inltu/luralitlll of " Hul Or C"ld, Mukt· 
It With MUl'awni," This Il runlOt iull i ~ 
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Gono Hoydon 

th.sh:ned 10 IlIuslrule ttl thc htllnl.." 
mukcl' Ihnt mllCIU'tllli pruducts can play 
all illlptlrtlllli Pill't In hoi \\,cuthl' r din· 
In/l. TIll' third push will be for Nil· 
ti Llnll1 MU('uwnl Wl't'k. O ctube r 19·211. 
Tht '!lll' will bc " !\I . M· M, Mncllrunj" II IItI 
till' ~ luJ,: un will bl' " 1\IIIl'III'uni Ml'als ill 
Minu1 cs." 

Promollonl 

Speukin~ till till' l..t:nten prlllllu tiHII. 
Ilut.:h ChumlJl' r lin, Ud\'l' r1isill/l mll n· 
II/le r fur Ihl· l' \,uptu'i1tl'd milk di\' islllll 
uf thl' CUl'lIatiull CUlllpUII~' . tuld IIf thd r 
plun,; III pruUlull' Ihe Tunll· O lin' MIII·n· 
nlTli Lllu!. ,\ [ull JlU/lC lid in [ull t'llwr 
Lin till' inside l'O\'C!' uf till' FebnUlI'Y 10 
i.'SUt· "f Lift· !\Iu/llizillt.' will kit-k '1 fT 
l'IIIISUIIICI' phlt·l·n"'lIt ~. Two mllJ,:a;·lI'l l'. 
di ~ll'ihul l'd in Stllll'l'l1llll'kl'IS, En r~" 
\\'ullum's rlllllil~' Cin' I ~' IIlId Wllm.lIl·s 

Ou.\·. will !t'lI tUI'l' till' I'l·t·illl· in Cld nn· 
tiun uti\'crt is ill/l. I!III1lUIIl'l' bUllks I'lI l'h 
liS Trw' Stllry and Trul' Cun[t·l' ~ "n:, 
l'ltI'I'Y Ihc .... :l·l»l· III UJl Ilt'ul III a ynUII ~t~ r 

i1ud icl!t·.· in II JO\\'l 'r illt,.,nw lJ l Hl'kl'l 
lind 11I'llI1 l' III 'U' .JI'{' I ~ fu l' " l'1lnllIllY 
II lt' lltiS. 

TIll' I'l·t' il>t' will ht· fl'lIlured in IlIrlll 
l)uhlll'allllnS, 1111 radiu, and cns l1et· 
w"rk h.' II ' \· i~i"n ull the " Pch: lind 
Gladys Shu\\' ," G ludys will /l ivl' thc 
l·.'lI1l11t·n ·l l1 l, \\'h idl sh,'uld h:t \'l' added 
impat' l hd'UU~ I: u! the (t·m inillt· luudl. 
11t'1I\') ' lJublil'iI )' plul'l' ml'lll ~ IIl'l' buck· 

Inl-! UI) till' l'lIIlll)aiJ!n whkh sh, 
n J:lIl1d jllb in rduh'd itt 'm ~ I ' II , 

Brain Siorming 

In II b l'llinsto rm in/l s t's~ i"l1 t~'\1 

til impruI'e mlll'i1nlnj'~ illlltl!l' II' "'1\. 

SUllwrs , wives IIf till' dl' lt·~alt ·s " , tt 
Ihe impur tlllU'l' IIf pll l'ku/lim: ali .. ),. 

iii': imtruclilln~. WllllIt'n w all1 .,L k, 
D/ll'S thaI urt' l'US)' III IIJlt' lI Ill'l l I,,,. 
lind wi ll ~tulld up ill :,1I'1'1I 11l' Ih, 
pnnll'y sllt'lf. Tht·y Wllllt t'lc II' I I lit'. 

tillns bulh us I .. l·Up.'· lind 'H in l . ,,1\ 

hu\\' ttl pn'pun' thc prtldUl'\ lind ]lui 
n'l'ipcs tugelhl·I·. Ill'dpl's 1111 Ih, I :Il·k· 
uses shuuld 1Jl' SllllJllc und dUIII!!' t hi" 
quently . Quantllil's In II I'l'l'!p,' '1.· 'ul oJ 
ha\'c sume reJutlu lIsh lp tu li lt' Pi'\'k, 
oge, and unib of IIlCUSUI'l' Il Il' I)\ , h"uld 
be clJm is t elll-I~'pkul l'ttIiSUIll"1 qUo '." 
tilln : "Uti\\' dll I IlWltSUl't' Sl' \"'1\ "unt'I'" 
fur U rel'ipl' tlul IIf II I:!·uullt·" 1';,1'1.· 
a~e~" 

Spel'illity Sill''; nnd ~hnl)t·s 111111I:U, 

the ladies. bul tht·y I'c'l' lIlphll~II' Ii th.· 
need ftll' c1enr illslrul'l illlls (III' t'I ~ 'kll1t 

und Ihe usc lIe sPt'l'inl l'ul s, 
Prici liG is rdulin' ly unilll lllll'1 :' 111 1,·\ 

fund 11> {' lI l'u p us IIIM'lIl'Iltli U:I fal .1 " It.. 
t',msumt' r is ClIlll'l' I'IWd, lind th, 10'.1 
pe nn il's d llfl'n ' llt·t· lwt wl·t·1I 111\1 ' l'I:" IJ 

:.tnd untlt!ll'r is II ~ 1II1111 IIl1e III I i., .,1,'1' 
Ul!c t·l1l1 ~umcr. H"Wt·\,c l' . 11 1l'~' " . ltk, 
two fLlI' JU l't'nls , 1\\'\1 (ul' ·W \ . I,. 
slmi lul' p~yd\l,Io I~kaJ pl'in·s. 

Markel Rfluarch 

In l'unHnl'ntin~ It'l murkl'! I ' .• I"h 
Dun Pdt·c Itb ~ cl'\· t·d IIllI! Ih· "1Il:,ll 
mlmu flll'lun'r whu i,; ullubll' t ,!!"I J 

lJul ~ ide hclp l'UIl dll IIII' jllb h' · 11 11 
hc will H'! dm\'n lill' Cjucsti ll n ~ t lu,h 
hc wllnts Spl'l'in t· :..ns \\'(·rl'. T I "'~ 
vllur ('us lll/lU' l's h i' t'1 IIl S UIII I' I '~ ,· .. :11 
'rill' tilt· inful'miltiuli. he t'1 lU1bt ·!. "" d· 
bill'k ~i\'l' s yllu ~uidl'lllll'I' ["1' n II 
j . bll :,kull~' (III' p l lllln in~- Ili al . ~ 10'1 

the (utun', Murkl't l'l'seul'l'II" 1 n ,I 
m;tke dtd~illns - nIlUla~t' II" 't d. ,.,.. 

tCunlinul'd ' iIl I'a~l' 1ft 

Godd., 510nw., ,('porn IOhllt' Bob Gfllelt IC,OIlJ . 
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Greetings from , the President 
EtNnw/. ROMonl, Jr, opened ,he Win· 

t.,. N .. tln, with ,It. 1001awl", ,.matia: 
Good morning, fellow members and 

luella. 
In the name of the omcen and direc­

ton of the National Macaroni Manu­
facturen Auoclallon I lreet you 
wannly and welcome you to our Win­
ter MeeUr •. c. 

In looklo,l back at the past hlltory 
of our Ind.Ultry, ' . ~ can be pleased 
with nil" tlfOgfeU. 'Yearol ago, when my 
!.ather started in buslnCl'll, domestlc­
made macaroni products were almolt 
unheard of. Our rate of progrell is 8 
heartenina tact: in 8 relatively ahort. 
time w:o have lalned naUonal acecpt­
anee (or our products. The per capita 
conaumpUon of macaroni and ell UDO­
die producll hu lnereued. faster than 
that of any other cereal food, even 
tuter than the rate ot erowth of our 
population. ~.ld. positive trend toward 
an lncreaaed acceptance of maearonl 
and ell nO'Alea by the consumer, ,ath­
en morr.o=ntum with each PUling year. 

Cooperatl .. Ellort 

We all reallz:e thal our rapid prog· 
rell can be in a large meuure lraced 
to the efforts pUl forth by lhe National 
Macaroni Manufacturers Aaaoclatlon. 
To ' help achieve our loal for ever·ln· 
creulng consumption of our domestic 
made producll, is the dedicated work 
of our organization, through ill dlree· 
tOri selected from all areas of the 
country. From this we 'gather strength 
and Imporlance. Our gain, therefore, 
should not be measured by the lndl· 
vidual effom of a few manufadurers, 
since only In our unity can real prog· 
rell be made. 

This fad hu been brought home to 
us time and a~~n. Nol too lonl ala a 
new Itraln of rual t:rlppled. our durum 
wheat cror, and we had a serious 
Ihort.;:e oi 'lk" prIncipal source of raw 
mal~rlal. W1Ja t WlUl accomplished to 
overcome this handicap could never 
have been dOI.e by any Individual 
manufacturer or even a IrouP of manu· 
fadurers. It was accomplished, 8J we 
all know, by the united efforll of lev· 
eral organizations: the North Dakota 
Agricultural Collele, the Durum Wheal 
Growers Association, the Crop Quail· 
ty Council, the durum millers, and 
the National Macaroni Manufacturers 
Association. All of us. acting in unison, 
were luccessful In getting governmen· 
tal cooperation In the crisis which con· 
fronted us. 

In the fleld of promotion, we know 
that the vast amount of publicity now 
being given to macaroni and egg n~ 
die producu is not by mere chance. 

8 
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P,.."'" MIl.., l .. aMl otnerves opera. 
tlon of the reglttratlon desk hondIed by 
Mn., I. M. en... 

It b being aec:ompllahed by a combl· 
nallon of lOund, hard.hitting advertts· 
inl, and effective public relatl"lns 
wtlrk. Actlne for us and with us are 
the tremendous torces at the combined 
activities at the Macaroni Institute, un· 
der the wise luldance ,)f the Ted Sills 
organization, the Durum Wheat Instl· 
tute, aponaored by thi) durum mmers, 
and the effective p.omotlon at Indl· 
vidual manufact~n. 

Job 10 B. DoDl 

The put growth ond coopemtion 
gives us confidence In Ute future of 
our Industry. In spite of the steady 
growth. the per capita consumption of 
our productl Is IlW very low, com· 
pared with that of other countrie., and 
there Is plenty of room for an Increased 
consumption of macaroni products. To 
help achieve thtl Increased consump.­
tion II the wider acceptance of tbr :"ct 
that a well· balanced diet Ihould con· 
taln cereal food., of which macaroni 
producll are lecond to none. Also Ital· 
Ian Ilyle food hu recently beeome 
popular and even fashionable. To capl· 
lallze on Ihl., our Auoclatlon and Its 
Instltules arc offering better and more 
varied rttlpel to the housewUe and 
are making our producta attractive to 
the younger generation. 

Good durum Cropl can be anticipated 
because ot Increased technIcal knowl· 
edge and reaeareh, and the Iplepdld 
cooperation and efforts at the durum 
farmers. 

We have good relUOns to be opllm.lI. 
He.. TIle future prelents a challenge. 
We mutt take advantage of changing 

consumer attitudes to effect e\ ~ r. la. 
creasing consumption of macaroni and 
egg noodle producta and to keep Pact 
with our ever.lncreaslng population. 
We m.ust make a unlled effort to over· 
come the competition of other Indus. 
tries much older and better o;'g(lnIud 
than our own. Therefore it Is "f vllal 
Importance that we market our nred· 
ucta more emclently and more c.lte-
tlvely. ' 

The theme of thl. Winter Meetln" 
"Marketing," II very timely. I am 'UI! 

that the material to be preacntcd to 
us wil1 prove Interesting and helpM 

Thank you. 

Din.r'. Club Itom 
"Puta is the Maste" writes Myra 

Waldo in the Diner's Club Magulne. 
Some patient lOul once counted up 

the kinds at italian puta there are. He 
finally decided that there are 301 , but 
there may be more. Puta hu a unique 
attribute and that Is that ita .hape, to 
a very marked de,~, Infiuellccs its 
tlUlle. Pasta II made of semolina (lhf 
heam ot durum wheat) and water, but 
the different Ihapet In which pasta b 
formed haa a proven effect on the dlf· 
terent flavors. The lame sauce on dlf· 
ferent pasla can talte vibrantly differ· 
enC 

The claulc lauce I. probablr "It_ 
alla Plamont ... , lUI prepared by !he II 
moUi Italian reltaurant, Ricam'J'" iii 
Chicago. For six people, use a le/,·peon· 
ful of butter, a teupoonCui of ,,:j \'C ol~ 
half a cup of lround beef, hi\Y: " cup 
of ground pork. one ground • icken 
liver, a quarter of a cup of .' :'DUM 
onions, a quarter of a cup of t')oopptd 
mushrooms, orelano, parsley, p !" peP' 
per, half a cup of tomato paste, haU I 

cup of stock (or water), one ;m of 
tomatoes.. 

Brown the meat and chickell Ih'cn 
in the butter and oil over medlun hut. 
sUrrlnl frequently to prevent b ,mini· 
Remove meat and aaute remah, :\1 In· 
gredlents (except tomatoes and :omato 
paste) tor 10 mlnutel. Mix tomot;) pasle 
with Itock. add to the meat and {olloW 
with tomatoe •. Simmer .lowly (three to 
four hours) untU lauco 11 reduced to IIJ 
famlllar rlehneaa. You can u,e this \O'ilh 
any kind oC pula and 01 course 1\ 
should be served with a grated Itall.n 

cheese. Serves 11x. 

57th Annual M.otlng 
Mark Hopklnl, Sa~ FrancitU 

July 10·13, 1961 

From tots to teens . .• the darum taste is topsl 

C(9¥~ .. 
Here's that comfortable, delightful feeling corning on again ... 
happens every time I'm served a meo! of macOIoni products 
mode from wonderful Comet Number 1 Semolina ..• 
wonder how oftsn Mom will make some more of it? 

OOMMANDBR ~ 
, ~L.A.R.A.BBB ~ 

::z::,~:D~~ 
A DIVISION 0' AICHlleDANIIU·MIDlAND' MINNEAPOLIS 
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THE QU lET MIRACLE II 'Mk '''' _n n" """ 'hlln J ",In III .. 

by Howard H. Lampman, Executi.e DI .. ctor, Durum Wheat Institute 

IInlltk and ,.",,'1' _I. ,h. ,Ii. pontll 
/.,,,, ,1M 'p,n .. cl\enl ,,111111. In Ihl' ,IMI • • 
1 ... ,,.nlnl' In I". ".nlcal ,'ot, Will, a,. 
.J!, I,and.,. t. 11M i,.,I"1 c,nu,.II. Ill', 
c." b •• "n •• • t "It" t. adl1l1l Ih. alr­
fl.w I. bit' 1",11 ,."" .,.,Inl p"bl.",. Leading Industries associated with 

cer'Cal product enrichment have an­
nounced plans for an Intensive drive 
commemorating the twentieth annlver­
IBry of the enrichment program's con· 
trlbutlon to pubHc health. 

Included In the line-up for the year­
long campaign In IDOl were bakers. 
Rout milici'll, wheat growers, com and 
rice millers, and macaroni manufac­
turers. The groups were represented 
by: 

American Bakers Association. Amer­
Icnn Com Millers Federation. Amer­
Ican Institute of Baking, American 
Rice Growers Cooperative Association, 
Millers' National Federation, National 
Association of Wheat Growers, Nation­
al Macaroni Manufacturers Association, 
National Macaroni Institute, National 
Soft Wheat MUlcrs Association. Rice 
MUlen Association, Self-Rising Flour 
and Com Meal Programs. Inc., and the 
Wheat Flour Institute. -

Sponsors of the campaign believe 
that much stili nceds to be done to Im­
preD on the general public the impor­
tance of the enrichment program In 
building general health. Emphasis 

En,lchm.n' Embl.m-Bakers, mUlers, maca· 
,ani manufacturors and wheat growers hav" 
agreed on a common symboi to teU the story 
of Ihe twentieth anniversary of enrichment 
as the "qulel miracle." The embh."I"I IIlus­
troled ohove was developed 10 provldt. mOIlI­
mum flelllblUty. in malt ca~s It waul!'! ap­
pear In connection wllh a specific enriCHed 
product, like bread, flour or macaronI food. 
rice or corn meal-In advertising In all me­
dia and Incorporated In pockage dnlgnl 
When used without a lP«lfIc product the 
word. "enrichment," can be changed 10 read 
"en,lched b,ead," "enriched flour" and so 
on-whlle Ihe lellt copy Itself con be alte,ed 
to IIsi only a .Ingle enriched food, 

20th Anntve.aa.y 01 

nT~ QuW; MAJuJ..&i' 
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ENRICI:1.1!1ENT 

(nlichmlnl mlon5 Ihl oddilion of 
B-vllomin5-lhiominl, nlodn and 
libono,in-ond Ihe mineral, iron­
Ia bInd, boklJY products, ftour, 
macaroni foods. corn mlol, rhl Dad 

olhn (111015, 

Boller Hullh IhI. Boller NutriUon 

throughout the year will be on how 
the "quiet mhacle" of enrichment has 
resulted in better nutrition tor all the 
people. 

Enrlchm.nt Be-gan In lact 

Em !chment began In 1941, after rec­
ommendation by the United States 
Publle Health Service. Notional Rc­
scorch Council, American Medical As­
!loclatlon And tho United States Deport­
ment of Agriculture with acUve sup­
port from millen and bakers. Speclfted 
amountt of the thrce B-vltar.llns­
thiamine, nl",in and rlboftavln - and 
tood Iron, wl!ce added to bread anu 
nour. The program was Jater extended 
to Include macaroni, spaghetti and noo-
dles, com meal and rice. . 

Since J9tt, even l ubcl1nlcal signs of 
deftclency dlseasel caused mainly by 
Inadequate supplies of thiamine, nia­
cin, rlboftavln and Iron In the national 
dietary have all but disappeared. To­
day, docton seldom It at all flnd cases 
01 beriberi, pellagra, or ariboflavinosis 
-the three nutritional diseases related 
to B-vitamln deficiencies. 

Promollonal Effort. 

The: twentieth anniversary campaign 
indudes the Insertion of tour advertise­
ments In the medical, dental, public 
health preD, Identifying enrichment as 
the "quiet miracle" in public health. 
Millers and bakers have agreed on a 
twentieth anniversary em b I em. A 
.trong appeal will be made to all pro­
ducers, processors and manufacturers 
assocloted with enriched food products 
to compalgn vigorously during the 
year. Baken, millen, macaroni manu­
facturers, rice and com processors, are 
asked to Identify their PO( kages with 
the seal and to use art and copy In all 
adverttslng: media, IdeJ1'.lfylng each 
company and Its produt'.Ls with enrich­
ment, the "quiet miracle." 

The National Association of Wheat 
Growers adopted a resolution urging: 
participation In t!le year-long cam­
paign at its annual meeting In Enid. 
Oklahoma. Presl!ntatlons on the quiet 
miracle t11eme were made to mlller­
baker g:roups December to, Kansas 
City : December 20, Minneapolis: Janu­
ary S, New York City: J(onuP'Y 12 In 
San Francisco: to macaroni manufac­
turers, Jonuory 18 in Miami : to the 
National Sort Wheat Millers .Associa­
tion and the Directors of the Self-Ris­
Ing Flour and Com Meal Program, Inc., 
January 20 In Lou:,vllle. 

A broadside outlining speeine steps 
that clln be token by an individual 

company or Industry In the carr.palgn 
has been released. Action kllA of ma­
terials-Including sUllested ads, ({lPY. 
layouts, and news releases were mailed 
shortly after the flnt of the year, 

The American Baken Association. 
through the Bakers of America Pro­
gram, wl11 concentrate heavily on pub· 
1Ic1z1ng the twentieth anniversary of 
enrichment. A moJor part of its pro­
gram will be In cooperation with stale 
and rcglonal associations when' lead­
Ing nutritional authorities will nppear 
as speakers discussing: better henlth ta­
doy, and how 20 years of enrlc-Ilment 
has been a potent contributing fl dar. 

Comment 
Eleanor Yager, wHe of the cd 'J r of 

Modem Miller and Baken Ne\" had 
this to say: 

'"To those who know the tru, 5torr 
of enrichment, the name 'The :}uiet 
Miracle' is beautifully descrlpl b . Bul 
there is, too, a vague note of pn os In 
that phrase. It Is remlniscen: of a 
great artist or noble poet who 11' 's un' 
noticed and unhonored by the o r1d.~ 

She went on that mony mil! nJ of 
people whose heolth is bettcr I cause 
of enrichment elve enrichment I . credo 
It and bread no honor. Why? "r 'CIlUse 

bread is not 0 convcnotlon pi 'ce, al 
least, not In our country whr l'o.' It ~ 
Qvalhible and everyone can afTl rd It. 

Bakers and cercal chemists have 
spent lifetimes .tudylng the ingredl. 
ents of bread and how to bake th~rn 
Into a wholesome product. Market sur· 
veys have been mode to nnd oul wh~1 
kind of bread people buy. Hemic r

h
" 

forts have ~n made to prenrh I e 
goodness 01 bread and to .tamp oul 

(Continued 011 poge IS) 

T.... MACARONI JO ...... 

This dryer will enable you to 
maintain the highest sanlta­
lion standards with a smaller 
sanitation and maintenance 
crew. 

OPTIMAL CLIMATE CONTROL 
'rellmlnary and IInl.hlng dryers con b •• qulpp.d 
with tht n.w Buhl.r Opllmal Cllmatt Control, the 
only control .,.ttm whtrt the produd lit. th. dry­
Ing I.mp.ratur. according to It. water r.i.a •• 
pOlllbIlUl ••• 

, pr.llm/naIY dry." and & fln/.It'ng dry.,. wl,h ,h 
pot,n'td au,.,., con ... ,.o" ar. In op.ra"on In ,he U.S.A. 
and Canada. 

Mo,. ,ltan 200 pr.llmlnary and IIn/."'n" dry." ar.ln 
aplfol/on around ,Ite warld. 

Copaeffl •• up fa 1500 Ib.,h,. 

THE BUHLER LINE 
• Automatic pr ..... lor .hon and long goods, capaciUtI from 550 to 1500 Ib5/hr. 

• Automatic .prtad.n, capacltl •• up to 1500 Ib./hr. 

• Conllnuov.long good. dry.", capacltlt. up to 1500 fb./hr. 

• Automatic storag_ units for dry long good •• 

• Automatic cu".,. for dry tong goods. 

• Continuous dry.,. for short goods and noodl •• , capoclU •• up to 1500 Ibs/h,. 

• Automatic multlpurpo •• dry.r for tong, .hort or twllt.d goods. 
Tht only dry.r with ail-aluminum .trudurol framt and ~OO% pla.tlc pan.Ung. 

• Ntw opllmal cllmot. control •• 

"1)D1IPII" ~I ~" ~,·~~~~~:f;o~r~b~"~k.~ h~ii::;:O~; ~;;~;;~ER 
BUHLER CORPORATION, "201 NlcoU,1 Annu •• MInn,opoU, 9, MIM'lGlo 

S, luhI., 1IOIh,n IConodollid. 2 .. Kina $1. W, Toronto I, Olllorio IEMpl" 2·25751 

I., Offices: NEW YOU QfY-Grond C.nl,olluildillg, 2]0 POlk Aunu.IMU9.5 .... 6) 
CHltAOO_R_ 515, 327 South L0501l. 51,,,, 

S.lfls lind Servlctl LOUISIANAI A,thu, Kllllr, 10200 p,."burg SI., N.w 0,1.0111 ICH 2."1391 
R tAUfORNIA, HOllllolII, 1115 JUOIII Annu •• LOI AllollYO 7.7556) 

flprtlStlntllti'ieS tAU'ORN i!'1 E. C. Mllh., Co., 12 .. , ·WhoIllot. St .• 101 ""a.11I 1M" 1·3909) 
WASHINGtON: It" lo'a, 1056 s-,ytld. "VIm., S.olli. 3 ILA 2 • .5411) 

1J®®YEAJtI 
(BUHLER) 

ES€€€ 

I: 
", 

'I 

=====================================~ __ - ---_J 



-

2 •••• alld fa.IIIIIII 10 p",,]dl a po.]I]"1 cOllllld]on 
bllw .. n Ihl Solhapld alumlnllm 1]lmlnl. olld Ihl IInb 
ollhl rolli' ,ho]n.. 

:to Solhopld chan"..11 0' alllmlnllm alloy Iblll 'or lood 
handling), which .Iay etlan blcau" dirt can't IIII~ In 
Ihi will mllh, all aUlmbl,d 10 '"m ••• 

6 •••• llbowl, Shllll, IIl1olonl •••• 

Drl"ln, Iiallift with .nrt ... ",lteI"n, ' 

-

7 •••• and all .1111 01 Noodili. IIadt allOWI m".·,fjl 
'ou,d ai, flGw. 

11 you have a .hort good. drying 
problem - .uch a. difficulty with 
thick wall produc .. , or colo' 
.pollage during drying-or If 
you wllh to Increa •• the capacity 
of your pr ... nt drying Un., the 
In •• pen.lv. luhler preliminary 
dryer may b. your an.wer. 
Once you have op.rat.d a 
Buhler pr.Umlnary dryer, you 
will want to In.taU the complete 
.hort goodl lin •• 

Du. to th. unlqu. de.lgn of 
thl. dry.r, the Individual unit. 
can b. manufacturod In larg. 
numb." and a"embled to form 
any .Iu drying lin. rlqulrld. 
Mall produdlon of unll. to meet 
la,.1 demand alia Inabl .. yOl' 
to .. cure thl mo.t modem dryl' 
at a priCI that will make your 
InvI.tment doubl~ .ound. 

S-Element Conveyor 
heart of the 

rtLER AUTOMAT 
;)rying Line for Short Goods 

and Noodles 
Type TViC'"j r' 

for (opacities up to 1500 Ibs/hr 
IThl ... rl •• of photo., tobn Clf a mod.I, 

mll,lrat.th. unlqu. f.otur •• of th. n.w cannyor) 

4 . •.. th, pDi,nt.d luhl" drylnll con",yor, It II lllOnl" 
OIId ,"or, rliid Ihon any IIII,n con"'yor, handlll YOllr 
P'O d :. t l IIlnlly and IIdUIIi (Iully downt"", 'Dr molnt,. 
nln,· lind cl'lInlnl' 

I. 1011" chain., ,plClolly dlilln.d to WOf~ IIndl' thl 
p'I'Iolllnll Illoln, and cllmot .. of a mod"n macaroni 
dry" ••• 

5. Handl .. all cloull af .hotl cui goodl, ,"ch 01 .moll 
Alphab.t •• • • 

a .... '" .... wln. Inilib bel' dll"IIIIIlot, lilt ot .hulng Iype dll"lbllloq In'ollabll. 

Write or phone for a Buhler engineer to viBit you 
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DESIGN WITH A FUTUf' 

BU B LE R AUTOMATIC DRYING LINE TVK/l TQ 
for Short Goods and Noodles 

Here Is the automatic short goods drying line to fill bo 
your present and future requirements for automal 

plant operation because ... 
• new conception, new conveyors, new panellng permit hlghe 

drying temperatures while maintaining the desired low de 
pression, thereby producing a stronger. beHer looking prod 
uct. Excessive heat losses and condensation hazards or ' 

eliminated. 

• It Is designed to meet the highest sanitation standards. 

• adv':llceJ design requires less cleaning time, less malntt. 
nance, saving valuable time for greater production. All part· 
ore easily accessible and there are no belts to remove, ne 

screens to mend. 

• it I •• tyled for the most modern plant of the '60s. 

( "vention Report­
ICunlimlt'd f"lIm 1):1 /0:" Iii 

I lin thc fllt' ls Ihl'Y h:I\,t- r"und. 
Frt'tierkk MUt'licr /o:lIVC a t 'Ulllr· l" 

I. , \'C rL'purt un Ihl' l·tllIllk·nsul .11I\ 
I' it'S (ur suicsnll'1l o( Sllnl,· i4 fllOl1 
r panil's rl'purtin&: 10 thl' Grlll'l'I'Y 
~ i ,11lIclun'rs IIf AIIll'l'il·lI . 'fhi . , ·u\,· 
1'1 ~ iliury . lJullmcs and l'llllllllissillns, 
I)' ' 11'S un uuluillubilcs lind Ihl' likl'. 

bUlZ sl'ssillns Ull c nulllcl'utin/: qUill. 
!I I" fnr supermlll'kct ~u ll' smcn, thc fivc 
!l1.0I UPPl'u l'cd Illils t uUI'n inl'iud,'d 111'1 · 
fu! IH·rsuusi\'l·m·ss. indusirillllsn,·ss. Ilk· 
ubI,' personality. knllwll·djlablc, und 
wd l·muth·lItl'd. It wns ulJsl·I'\·,·d thul 
suit" m,lIlul!l'nu·nl musl l'ullsldl'r jlllJ 
t{'qUln'lIlt'lIls bl' ('u'c it l'ulisidl' I'S 1Il:111 
tcquIl'l'nll'nts. 

DlIminic Palal lulll I.f Dt':ml'lI il" 1 
rlllld~ ~h tlll' l'd II , '1I11 flit , h is 1 " 'PI"'~I'llIiI ' 
!in·s carr~' III minimill' Pillll'l' 1,·ul'k . 
Thl ~ simpll' fu rm "nubll's Ih l.' !'t' II!'l" 
54,'nlalin' III kl't.'P II rl'l'Ul'd IIf nWl'dmn· 
di",' SOl id . in\'cntur~', lind 1U'l'd (III' (·n ll · 
bar k. 

Planning lor ProliU 
In , ummnrizing. DUll Pril'l,' IILJsl'I'n'd 

th;ll IllimninG is l'ssl'nlinl fur ""lulllt, 
and prufil. Furl't:nstillJ,! Is 11\111'1' Ihllll 11 

lOlli- II is u rcquil'l'llll'lll II( Illtll!. ·rll 
m~1 keltn!; mumlj,tcmclli. " Whnl 111'1' \'II U 

duill c aimUI yuur poll'ntilll s',' '' hI' ltsk,~d , 
"AlIa!Y:ll ' l'omlantly, J,!l'I Ihl ' fltl' l s-u~ ~ ' 
fl·t ·lI · lo a~· k infurmutilln Its pllrl "f ylllll' 
mil!';' t iu..: n 'H'url'll- flll'lnululc /I ,'UUl'w 
" f ' 1"11 und f"II1l\\' il Ihn.u..:h ." hi ' 

" mal 

,,"1· , .. 
~I' 

j", 

., 
". 
~;. 

'" ... 
~ l . 

" '1 
1(' , 

T 
IU,, ' 

lUll, 
In .'. 

"r IhUI1 dl,:tlilljl 11\ dclall in tl1l' 
,n' ii , uf illlNt's l l'O\'l'INI by Ih b 
1' . Ihc discu~sil1ns ~t' l UJI fUl' lhl'l' 
ItiCS fur fulur, · 1Il'·I·III1!.:S \I'ht'l',· 
ntmifkaliun ('un LJ,· pm su, ·d , 

l:tn'lJ.:t·l))l'lI l Audit rur Sail'S anti 
II /: EXI't.'util'l's - Sl"it'nllfk AI) ' 
" f Prnctin's "r Slth ·~ I-;x , 'cu· 
;1\'Uililbll' (nOlIl Iht· Natillnul 
H·ruli\'l~s. IIIC,. lilO Third A\"c. 
.1' \'lJrk Ii. Nt,\\, Yurk, 111 5:1.25 
. .. wurthwhilt, l'I'\'i,'\" ur mill' · 
·lall·rial . 'fhi ~ IIO .plIgl' b"ok has 
' ,· ts. " 1" '(' /1 ~ I " : i" IH "II tI ... fol· 
. 'pk,;: Tllp Mana!.:I ·U1l' 1l1 lo,·ad . 

!\111dl'r1l MUrkl·linJ.: M:mu J!I" 
'(u ld in/: thl' M .. t!I·I'1I ~alt· s Or· 
'11: ~1"d( ' 1'11 Salt:. lint! OpI' I'III ' 
' : ~Iodl'rn 5" 1I111/: Cutn IllIUl it'a • 

.\t"th·'n Mal'kt ' linl! l )n,hl l'Il1~: 
' 1(1 LUII~ H:UI!.:l' Ohjl'l'lh"'s: plu ~ 
~"' (·l·\· :tIIlUtioll Chul'1. Th is I ~ 

" udl'd !'l'ading. 
"\'I'at!1I'1' WliS filii' durin,: till' 

lind till' U1'OUp ~ · II·t·lt·d III I·t' . 
:11l' Diplumal fill' 1111' III1i:! Will. 
Im/:, 

So n Francisco Con" c ntl o n 

july 1 0 · 13, 1961 

MARCil, 1961 

Mac for Jack 
Thl.' Nutillnal MUI'OIrlllll !\Iunufm'l ul'l'I'S As~od atitll\ in l'llll\'l'lltil1n I'l'snl\'l'd 10 

H'nd LJ.'sl wl~ llI's til Pn' ~l dl ' lll Juhn F, Kl'mll'dy lind st'nl him 11 Illn Ilf spu~hclli 
for an lII ilUJ.:llntll"n /:1(1. It was pllintl,~d Ilul Ihul 11111,' ,II'uIII b II unin' rsnl food, 
I' lIjllYt'd by I}I'IOIII!' of " II lI illu llIS, and sU":~l'S II 'd Ihut Mr. Kl'nnt'd \' mi~hl dlJ wC!1I 
III "~·n·t· II for ~Iah ' and dlplllllHtlic dllllll' I·'" ' 

" Afh'r ull," ~ aitl A~ ~l " 'wli .. n Prt'sidl.' l1l EmuIIUl'!t' UUIIZtolli , JI' .. " whcn pl'lIpll' 
~iI d"I\'1I 10 ~IUtn' " IIlillll'l' or "pilJ.:llt'tli and Incal bltll ~, un\, IIl1imu~i t '· iii · I 
till ' Willd"I\.... ' . U ou 

• Ca lh~'!'il\t' Gn',·n. " IX. d auJ.:hh·j· Ilr nubNI M. 01'1." ' 11 t l( Pnlutim'. Illinuis. 
N!\lM/\ St'I'n ' I :I "~" ,I~ h,:"" 's" al II dmlll'l' (ur fdl'nd s III shuw ttll'lIl und youn,:: 
,Iuhn. Jr, illitl (ill'"ltll~' K('I1I11'ti.'· h,,\\" I" ca l sp:./:hl·tt i i f till')' d" nut ulrcud\, ' knlll\' 
hll \\" , I.d l I" t ighl : 11111 Ham",· .. , ~ I)C Jll~' Ul·III' UU llis, six : Gllry llIu';lt~, s ix : 
~Ulh"I'1 I\ I' Grt·t·lI. ~ IX : Dllul-! Fyfl'. SIX : Pcnll~' CIIJ.:nt ·.,·, (our. Ulld Susun Vutdl', 
,_Ix _ all "I Palul illt' . 

Commcnt-
IC"nl im ... d (r<otll PiI !.: , · lUI 

JlI't'jutlll '" u!.:il11I ~ 1 II. Emidlllll'ni J.:iI·l.'s 
hn'atl n 1·"al·11I11 III 1'1"" , \'1'1 , w1Ih 
Ih ls lIlu ~si\'t , lll" 'UI1Htlall"n "f Sdl'lIlifk 
dI"!' I, tJl'CiU.I l~n' l U111'1't'~ l l n /:~ 

Jl IIW III dwnl-!I ' 1111 <' Mrs. \'1IJ.:1'I' SIl .'·S 
ha'iIIl wtluld h;I\'" a b..th-r dl1lllt'l' if 
bilk, '!'s W" H' 1\lI i so d,· It · n ~ i\'l' l y. ~u 

pnll·I·I1(III.,·. In Ill,',' with t!wit' product. 
Itrt'lId l· .. ult! u~c It t ·"I1IJ1n: hl.' n ~i\'l.' 
Hlml .\·s IS h.l· un 111I1I/:[l1l1lil'l' rcsl.'ill'ch 
H· lt ·nlls!. "n,· who hll .~ Ihe objl·l·th'ity 
I" ilH,k uJllln bl,,·itd liS II mlhcr drub 
(l!'lldu,' \ Whll'l! l'I ,uld U~ t· ~ "IIlC glam· 
l.!'izi nr.: , 

t:hl lt' l' Will"' ll'" ~;~ \':o : "SI'II Iht· ~il' 
zit '. nut Ih,· :o l l'ilk ." . 

Ted 5i11., Nollonol Mocoroni In ~ hjl.llc public ,clolIQfl\ cOl.lInel, ond MI""Y RI".o"i In~II ' 
lull' pre~idcnl , .e"'t' .... d, \ptov flO\lel for Tuno ,Olive,Mocolonl Loo l compJiijn fa: It'flt , 
Tht' COlllOhon Company ' \ hoclo.mo Ihe plOmohon ... ,Ih nohonol Od~t'lh \ing . 
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All Democo Presses and Dryers offer EXCLUSIVE 
DESIGN FEATURES that insure better production 
and economy not generally found in other brands. 

Get the Demato Story.-

See how every detail of Democo engineering (from crown 
to bose) benefits you. 

See the Demoto Fully Automatic Mechanical long goods 
spreader with the exclusive Demoto gear box thot eliml~ 
notes timers! limit switches, brake motors and complicated 
electrical wiring . 

~ee the Demoto large diameter d istributor tubes and new 
Demoto design extrusion head produc ing a uniform ex­
trusion pattern. 

Se. the Demoto Fully Automatic Short Cut Press which 
produces uniform quality of short cuts. 

See the Demoto exclusive vacuum over the entire mixing 
cycle. The exclusive Demoto single mixer with direct gray­
ity feed into the feed screw. 

See the Democo Long Goods Dryers with the Demoto ex­
clusive temperature and humidity controllers. 

See why over 100 Democo long goods dryers have been 
laid in a period of 2 years. No other dryer even ot extra 
:05t, can offer the exclusive combination of features found 
.n Democo. 

See the new Fully I.utomatlc Spreader designed for Con­
ling of Spaghetti. An Exclusive Fjrs~ bv Of'moco. The 
Spreader designed to fill any size can witil ony desired 
Neight. 

D. Froneisei Machin. Corp. 
46-4S Metropolitan Avenue 

Brooklyn 37, N.Y. 

I 
\ 

I 
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The Traditional Spaghetti Buffet 

I T'S AN ART with Rossottl. 
Charles Rosottl, who started in 

business 40 years ago February 1 at the 
tender age of 17, served as host for his 
compony, the Rossottl Lithograph Cor­
poroUon, of North Bergen. New Jersey. 

The company, 0 major packaging 
supplier to the Industry. has sponsored 
the traditional Rossotti Spaghetti Buffet 
ns D highlight of each macaroni con­
vention (or the past 25 years. They 
have been constant advertisers in the 
Macoroni Journal over the same peri. 

od of time. 
Over 200 guesls from all over the 

country and Canada, Including repre­
sentatives (rom Itoly, enjoyed the art­
Istry of the Rossolti crew In the mag· 
nUlcent spread or gourmet delights. 

The menu for the Buffel a 10 Ros­
sottl Included antipasto. hora d'oeuvre!, 
condiments. Spaghetti or Egg Noodles 
with Meat Sauce a la ROlsottl. 

On the cold buRet there wal honey 
baked hom and assorted Neapolitan 
cold cutl, Beef Florentine, baked tom 

turkey, prosciutto with melon, sed 
chers salad with choice of dress!1 

The hot buffet oRered cabbagl' .ns. 
Shrimp Medlterranl'an, Egg Plan 1m· 
pl'rlale. and roast Italian Pl'PPl'1" 

Desserts Includl'd Macedonia I .• its, 
assortl'd cheese piattl'r, and l ,wn 
Jewel Pastries. 

There was wine with Ihl' meul, d('mi 
tasse aftl'r. 

All was 8upl'rvlsed by Charl.-.- c. 
Rossottl, executive vice presldelll lind 
pl'rleet hosL 

Left 10 ,Ilhl-Mn. I. Ro".o"I, J,.,I ... a" ... I. Ro".o"I, J, .. Cho,I'1 
ROliaHI. Mn. Rob.rt Cow.n. Mn. John Toblo, Joh" Toblo, Rob· 
ort CoWIt, Mn. Alb,rt Ro"",I"o. Mr, Ra.o,l"o iunavoldably do· 
leled) wal 01 Ihe lell. 

M,. o"d Mn. Sal Mo,ltoto, Mo,lo H.ymonn, Mn, JOI.,h Pell,· 
g,lna, 0 guel'. J.llph P.II .. ,I"o, Phil Vo" Blum, Mn. Millo 
H.,mon". 

Mr. V. Hechleh. Mn. JOII,h D.flCl"clnl, J.llph D,'"ncllel. MH. 
Hechlch, 0, Ricci, Joh" Po.,lo. 

J.", GUIf,I.1 Ifar leftl ond his brather Rob,rt (for ,Ightl with 
frlendl, 
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1111 I".d.". Ge,,' Kuh". 1111 Oldoch. Mn. Oldoell, C. '" ,,,. 
Wolf. MH. Wolf., M,. o"d Mn. LII'" Thun'o" uno' lab ly 
deleted on Iho , Ides, 

I~'~ .... ~ .. 
JOI.,h GI.I •• Co.u.d Amlnett., Paul v., ... ,I." Gnd h ;~ wile 
Han", Anlhon, Glale, Allc. KI .. g, 

THE MACARONI JOUR" \L 

Tolt! SonlcoTo, Vlneen' f. LoRolo wilh his willi Kolhl .. n, Bill lilh. 
mon, Jot D.Mareo, Bill Berg'" Jllhn H.llon. 

lee Merry, Cle'e Hone,. Hury Bolley, Fay Brl" Gedd" 5,onwoy 
and his ..... lfe Mercedel, MH. M.n." lloyd Sklnn~r. 

""rt. Phil uROIo, Mr. and MH. Vin"n' 0.,.10, MH. Vin"n' S. 
lello ... Vincc,,' S. UROIO, Loull Roneoel. Phil LoRo.o Dick 
V.u.l, tlar righll. ' 

Albert Wei .. , a guest. MH. Alb.rt W.I .. and doughier Jonle, Ra, 
Wenhel, Mn. Robert Taylor, Mn. l,paUIO, Leo l,pa"'o (por. 
lially ab~(uredl. MH. Welu IAlberl ', molher). 

Eurc)pean Study Tour 

SOME 40 enthusiastic macaroni 
manufacturers, II U P P II e r I, and 

..... 1\'1" ore rending literature, getting 
\'3CCI 1l ilUons and passports for the Eu· 
ropr;,o, Study Tour this spring. 

WI c most of the group will be fly· 
ing ! ' Atlantic together, a fl'w prlvl· 
lege:" persons arc going in advance by 
lie .. : r. The Association office III still 
13k!: reservations to nil In any las t 
min cancellations. 

TJ linerary (ollows: 
F r. April 14-Fly New Yurk III 

Ro:! 
S 

in • 
\'0:, 

S 
!iUlt 

~ I 
lIf )I 

nom 
plnl 

10)', April 15-Arrlve in Rnme 
[norning. Chl'ck intll Hotel So· 
,lance of day at leisure, 
IY, April I6-Mllrnlng at lei· 
~ Iernoon Colosseum tour, 
.ay, April 17-Mllrninc city tnur 
l' including the Vutican. Arter­
ISit to the Pantnnella macaroni 

T\: · llay. April IB-MorninJl at lei· 
IUfe " ,r personal oclivlth:s, Afternoun 
ml!(:t ll. ~ with the General Confederll' 
tlon r, l italian Industries, Confldustr~o 
Piau, Venezia. 11. ' 

, Wl·L!ncsday, April ID-Day of leisure 
In itlllUc, 

Thunda)', April 20-To Perugla by 
ITIolor roach via Assisl to visit the fa . 
mous sl1ncluary. Stay at Brulanl Pal. 
ko, 

MuCH. 1961 

Frldny, April 21 - To Florence by 
morning mc :or coach vln Lake Trllsi· 
meno. ArezZIJ, Still' at Hotel Lucchesi 
et Plllza. 

Sat urdu)', April 22-Full day to sec 
Florence, morning und ufternoon tours. 

Sunday, April 23-Florence-day of 
leisure. 

Monday. April 201-Tu Bologna by 
motor coach via ForI!, Luncheon 111 
V .. >«hlll Rimlnl. Vi~it the Ohigl mllca· 
rllnl factory al Morciuno. Dinner at thl' 
rumous PUPIIJlllllo Itl'stuurunt. Hotl'1 
B3Jlllllnl.Majestic. 

Tuesday. April 25-Tn Purmu by mo· 
tor cuaeh. Visit the llarill .. plllnl, Prtl· 
c,'ed ttl Stresu, Hotel Isle llurroml!es. 

Wednesday, April 20-Excuulun to 
Mllon til visit the city lind the Fair. 

Thursday. April 27-Visit thl' Ric· 
cnrdl fllctllry In the murntn!::. Lunch· 
I.'lIn otTered by Drnlbnntl. 

Friday, April 2B-Seminar at Milan 
Fair with Assoclllzone Italian a Indus· 
trlali Pastificalorl. 

Saturday, April 2D- Deport Stresa 
by rail for Lucerne. Hull,l Schweizer· 
ho!. 
Sunday, April 30-Lucerne city tour, 
leisure. 

Monday, May I-Lucerne, Mecling 
with Verband Schwellerlsl'her Telg· 
warenfabrlknnten. 

Tuesday, May 2-Vislt Buhler Broth· 

en at Uzwll. Relurn to Lucl.'rne via 
Zurich . 

Wednesday, May 3-To Stuttgart by 
molor coach via Rhine Flllls ut SchutT· 
hausen. Stay lit Holl'! Grllr Zl'ppelin. 
Visit Birkel. 

Thutliday. Ma}, 4-Vlsll HulliJll.'r & 
Karg, WalbUngcn bl'l Stutt~arl; Drel 
Glocken plant at Weinhelm. Proceed 
to Mannhelm. 

Friday, May 5-Tu Frnnkrurl by mo· 
tor l"Oach viII Mannhelm whl.'w GEG 
hilS a Hesser instllllntlon. Hutel Frank· 
furlerhof. 

SaturdllY. May 0 - Til Hun!)ver by 
rail, Holel Lulsenhof. Attend Hllnu\'t!r 
Fulr. 

Sunday, May 7 - Hnnu\'er-day of 
leisure. 

Monday, Muy 8-Vlsit Sunnl.'nwl.'rke 
at SeeSl!n. Leavl.' nn eVl'nlng slecpl·r 
tor Paris. 

TUl!sdul', May D-Arrlvl.' In Purls in 
morning. Check Into Hotel Grand. 
Afternoon excursion In Vl'r:lUillell. 

Wl.'dnl!sday, MIlY IO-Morning lour, 
modern Paris. Afternoon visit 10 Grund 
Moulins de Corbeil, 

Thursday, May lI-lnvl.'sligule Puris 
on your own. 

Friday, May 12-Full dul' I.'xcursion 
to Fontainebleau. 

Saturday, May 13-Da)' "f leisul'l'. 
Sunday, May 14-Depurt by l'vcning 

plane for New York. 
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Semolina Sale. 
The ftl'lt day of business of the new 

year brought . Izable ,aIel of semolina 
and durum Rour. sparked by mill pro­
tection against the ten cents advance. 
Macaroni Bnd noodle manufacturers 
took advantogc of the opportunity to 
fll1 all backlogs to at least 120 days, 
often beyond. Some coverage extends 
to the new crop. The only deterrent to 
bUllneN of blitz proportions was the 
exceedingly wen booked position of 
most of the trade. 

Selling liartcd In a [mall way when 
the export subsidy announcement was 
relcDScd but tapered off when no im­
mediate effect was noted In cash du­
rum. Good business for macaroni 
manufacturers In January no doubt 
was the deciding factor In long term 
bookings. Large marketings at durum 
wheat took place during the first month 
of the new year. Fully a mUlich bush­
el.. were sold to-arrive for boxcar and 
truck delivery, and another quarter 
of a mUllan told on-arrival in the ter· 
mlnal markel Laek of Ito rage tpace at 
the mUll depre!lled prices some to· 
wartb the end of the month. and fann· 
en stopped selling. 

The Durum Growen A!lIociation 
held it. third Annual Meeting Febru· 
ary 23 at Langdon, North Dakota. The 
North Dakota State Durum Show has 
been postponed until sometime this 
fall. 

Turkey harvested her best crop of 
wheat in 1900 for several seasons. Her 
export lurplus may be 20 to 25 mU· 
lion bushel., much of which will be 
durum badly needed In Italy to meet 
the thortage there. Italy has already 
been buying durum In Illrge quanti. 
ties from the United States and Can· 
ada. 

Tvrnobout 
The fint month of the new year saw 

sUght easing of shell egg prices with 
Indications that there might be a great. 
er supply of shell eggs at. the year 
progrcues. However, the Henningsen 
Foods newsletter noted, the inVentory 
position on shell eggs and egg products 
il .0 low that the additional ahell ell"1 
which are available are quickly being 
absorbcd by egg product usen. Low 
cgg product Inventories will no doubt 
continue to be a factor in detennln­
Ing egG prices through the Arst half 
of the year. Supply and demand fac­
tors . hould keep egg product prices at 
a relatively constant level through 
the early months. 

On January 24, an announcement 
was made by the Department of Ag­
riculture that It would purchase egg 
solids for Itt needy peopll!S relief pro­
gram. Some four million persons In 
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42 alates are eligible. There was to be 
a Rve.week delay followlnl the an­
nouncement In delivering foods be­
cause the Government had to buy 
canned pork and gravy, dried peat, 
beans and dried egga on the open mar· 
ket. Henningsen Headlines then ob­
served that it would be expected that 
for the near future tho price of shell 
eggs would relate directly to the 
quantity of egg solidi that the Govern· 
ment purchased. 

Current receipts of a h e ll eggs 
brought 32 to 37 cents In the Chicago 
market during January, while frozen 
whole egga ranaed 28 to 31 cenb, 
whltea seven to nine centl, and dried 
yolk lollds $1.60 to $1.65. Sales were 
insufficient to establlth prices for fro­
zen yolks of No. 4 and 6 color. 

Soup Soil 
The t. J. Grau Noodle Company is 

offerIng .rocen a Iturdy plastic boat 
to duplay Mrs. Graaa' 10UPS at III lat­
est promotion. Dulen wl1l receive the 
boat at a prtmium when they order 
25 casel (24/21) of Mn. Grass' soup 
mlxet. They will also ~celvl! a "polot 
of aale" dllplay card In the thape of a 
boat sail which reads: 

"Enjoy a Boatload of Flavor. Gigan­
tic Soup Sail! Let Mrs. Grass Make 
the Soup at Your House." 

The attractive craft will be used aa 
a display loaded with any combination 
of Mn. Grass' soup! to aUract consum­
en during the Orau Company's soup 
"sail." The boot I. guaranteed to In­
creue sale. , saId Donald Grau, Vlce­
President In charge of Advertlting and 
Salel. 

Dealen can utilize the boat for Len­
ten displays and other store promo­
tions during tho year following the 
soup sale. 

The plastic boat I.e capable of sup­
portina: a 2~0·pound man and can be 
used on lakel, ttreama, or seuhore. It 
welgha leu than 12 pounds and Is easy 
to handle and carry. The boat Is five 

feet. six Inches overall In lengt l 34 
Inches In the beam, and 12 inch j In 
height.. 

Down Again 
Production of tiquld ell and liquid 

egg products (ingredients added) duro 
ing December 1960 totaled 13,S:'j,OOO 
pounds-down 52 per cent from De· 
cember 1959 and two per cent below 
the 19M-58 averaie ror the month. 'l'he 
quantities used for Immediate con· 
sumption, freezing and drying werl' all 
smaller than a year earlier. 

Liquid egKa uled for Immediate con· 
sumptlon totaled 1,672,000 pounds, 
compared with 2,434,000 a year earllcr. 
Liquid egas frozen during December 
totaled 8,293,000 pounds. compared 
with 18,552,000 In December 19~9 and 
the average of 8,805,000 pounds. Fro­
zen egg stocka decreased 24 million 
pounds during December .1980, com­
pared with 17 mllUon pound. In De­
cember 1959 and the 1954·58 aver' le 
at 22 million pounds. 

Egg solids production during Decem· 
ber totaled 1,207,000 pounds, compared 
with 2,522,000 pounds in De«mber 
1959 and the average of 1,360,000 
pounds. Current production consisted 
of 443,000 pound, of whole egg Iwllds, 
421,000 pound .. of albumen solids, and 
343,000 pounds of yolk solidi. In De­
cember 1959, production consisted 01 
1,144,000 pounds of whole ell fi ullds. 
535,000 pounds of albumen aollds. and 
843,000 pounds of yolk laUds. 

Monork Sale. Monoger 
Effective January I, 1981, JOhh H. 

Dunn ~slgned from the Rodney ·Ull· 
ing Company to accept the poslti, 1 01 
Sales Manager for the Monark Ell 
Corporalion In Kansas City. Man: ,t Is 
a leading producer of dried ell ,Ihis 
and frozen eggs for the baking, ' 1(1 ' 

ronl and other food proceulng i Jus ' 
tries. The appointment wal anno , ced 
by Mr. M. E. Krlgel, Vice presld It 01 
Monark. 

Mr: Dunn has been with Rodnr : for 
the past Rve yean, working as t! ~trlct 
lales manager covering much , t the 
United States. 

Born in Richmond, Virglnln. Mr. 
Dunn has been a resident of Knns;: 
City for the past 25 yean. He !leN 
Rve yean in the Army Air For«·· Aft· 
er enlisting as a private, he attolned 
thc rank of captain as a Rghtcr pilrJ 
In the Pacific Theater during wor

h War II. Followln" the war't end. e 
returned to the Unlvel'llty of MISSO\l~ 
to complete work for hit degree 

194:; Is married and hu.four chlldrtJl. 

THII MACARONI JO ..... 

PACIFIC NORTHWEST NOODLES 
ROMANOFF WITH SALMON OR TUNA 
t pkg. (8 OJ.) ell noodlet daah of Tabaaco or red 
US cupa cottage cheeae pepper 
t to Hi cups commercial JS tip. aniL 

BOur cream lib . .. Imon, ftaked (fresh, 
J.i cup £inely chopped poached or conned, 

onion dr~lned) or 2 canl \61i 
I clove garlic, minced oz. ~) tuna, dra ned 
t to 2 tip. Worcc,terahlre JS cup grated ,harp 

aouce (to tAste) cheeM. 

Heat oven to 326- (slow). Cook noodlea lUI directed 
on pkg. Drain and rinse. Mix noodles lightly with 
cottage cheese, lOur cream onion, garlic. Worces­
terahire lIluce, Tabuco, .. it and ealmon. Place In 
In'CIlSCd 2-qt. baking dlah. Sprinkle with cheese. 
&ke 40 min. Garnish with pal'lley and lemon 
slices or wedges, lr dealrtd. 6 to 8 ser"in,s. 

Nau: In 0l'eId where {rnh lalmon i, ClJOilab1e, broiled 
aalmon al«Jb or hot poadt.td aoJmon may be aerutd 
separotely with tAt noodlt mbtW't. 

A delioious oombination of salmon 
or tuna and noodles with a delightful 
blending of flavors . 

In support of the National Macaroni Institute's 
uA Salute to the 50" General Mills and Betty 
Crocker are proud to offer you and your customers 
this delicious new casserole creation inspired by 
the Paci6c Northwest. Noodles Romanoff with 
Salmon or Tuna hos been thoroughly tested in 
the Bet t.y Crocker Kitchens and will surely be 
savory evidence to your customers that your 
products can be eaten imaginatively, easily, in. 
expensively, deliciously! 

We. a leading producer of t.he finest. Semolina 
and Durum flours, are proud to be a part of t.he 
mocaroni industry. Look for more recipes from 
Betty Crocker in our MACARONI U.S.A. pro­
gram to help you increase your profits through 
the broadened use of your producls. 

For more information on this new 
Betty Crooker reoipe progrBm ask your 
Durum Salea representative, or write ... 

DURUM SALES 
MINNEAPOLIS 28, MINNESOTA 
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FOR YOU 

ADVANCED TECHNOLOGICAL IMPROVEMENl S 
Save 

* * NEW 

NEW 

:' .. 
,1 '.' ' 
I .• ' 

\~ .' 

Space - Increase Production 
Improve Quality 

POSITIVE SCREW 
FORCE FEEDER 

improve. quality and increases production of long good., 
short !load. and .heet forming continuous presses. 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increose. production while occupying the same space as 
o 2 .tick 1000 pound .prcoder. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macaroni-noodle pl~:;,ts, 
they occupy slightly more space than 1000 pound line •. 

The.e pre .. e. and dryer. 

are now giving excellent 

results in th .. e plant •. 

* Patent PendinQ 

** Patented 

MACHINERY CORP. 

156 Sixth Street 

Brooklyn 15, New York I
:', 
_ . . MODEL 1,..,S-1500 POll'" Loft, Goodl C.ft,IIIIIO'" 5""11,, 

22 THE MACARONI JOURliAL 

SUPER CONTINUOUS 
PRESSES 

SHORT CUT MACARO:el1 PRESSES 
Model BSCP - 1500 pound. capacity per hour 

Model DSCP - 1000 pounds capoclty per hour 

Model SACP - 600 pound. cnpoclty per hour 

Model LACP - 300 pound. capoclty per hour 

LONG MACARONI SPREADER PRESSES 
Model BAFS - 1500 pounds capacity per hour 

Model DAFS - 1000 pounds capacity per hour 

Model SAFS - 600 pounds copocity pcr hour 

COMBINATION PRESSES 
Short Cut - Sheet Former 

Short Cut - Spreader 

Th,r c Way Combination 

* Q JALITY -
Model BSCP 

A controlled dough as soft as desired to enhnnc..: teature and 
appearance. 

PositiYe screw 'elld without any possibility 0' webbing makes 
'or positive screw deliyery for production beyond rated 
capacities. 

Pi ODUCTION 

C' ,NTROLS - - - So fine - so positive that pressel run indefinitely without 
adjustments. 

51 NITARY 
PL4NT 

I J/)· 166 SI.th St, .. , 
H ' •. I67 S .... "th Stre., 
B,c g ~IJ" 15. H.w York 

MARCil, 1961 

Easy to clean and to remoYc attractlyc blrdleyed stainless 
steel housing mounted on rugged structural steel frame. 

MACHINERY CORP. 
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Prince No",e. Melck. 
Harry W. Melcke, a veteran food 

merchandiJer, h .. been named execu­
tive vice praldent of Prince Macaroni 
Manul.tturln. Company, It wu an­
nounced by Joseph Pellelrlno, preli. 
dent of Prince. Mr. Melcke hu re­
al,ned II Middle AU.ntic Dlltrlet Sale. 
Manlier for Borden Fooda Company 
to Join Prince. 

Prince Macaroni, one of the naUon's 
!eadln. maken of ItaUan food prod­
uda, markets a complete line of Ipl­

shelti and other macaroni products as 
we11 at a lilli-packed line ot pre­
pared tooda and aauee., Imported. lrat­
ed cheese. and other Italian special­
Ues. 

In addition to general omces and a 
plant In Lowell, the Prince Company 
h.. operations In Chlc'IO, nUno~. 
MerehantvUle. New Jen:ey. Rochester, 
New York. Brooklyn, New York and 
Miami, Florida. Prince .bo maintalna 
• reM.reh and development laboratory 
at raenu. Italy. for pack.,ln, ma­
chinery and manufacturinl equipment. 
Prince OWN and operata a foldln. 
box and a corru,attd ~x plant in 
Lowell. Prince hu an usoclaUon with 
Michi,.n Macaroni In Detroit for the 
use ot the Prince Brand name. 

The new Prince-GaUUIO ,1,000,000 
macaroni plant in Montreal, Canada­
hu been completed and scheduled for 
operation u of January I, 1961. 

Mr. Melcke be,an hll career In the 
fOQ{t bUllnen when he Joined Borden 
In 15139 In Philadelphia. Afler iervin" 
.. a demonstrator, retail .. Iesman, 
and wholesale aalelman in various 
Penn.ylvanla are8J, Mr. Meicke be· 
came Borden Foods' Dlltrlct Manaler 
in Syracuse, New York In 1953. 

In 19~7, Mr. Melcke wu brou,ht in 
to tho New York City omce II Aull· 
tant Product Mana,er for Instant Cof­
fee. In 1958, he wu promoted to Mid· 
die Atlantic Dl.Jtrlct Sales Mmaler. 

From 1942 to 1947, Mr. Meicke 
served with the Army In Europe, ria· In. from private to Infantry captain. 

Son Giorgio Plan. 
Raymond J. Ouerrlll, president of 

San Olorllo Macaroni, Inc. hu en· 
nounced that the company wi1l con· 
Itruct one ot the world'. mo.t modem 
macaroni planta. 

Tho plant will be located at 8th and 
Water Streets In Lebanon, PenRlylva­
niA. Incorporating the molt advanced 
machinery and production technlquCl, 
the new plant wi1l replace the facllltiel 
which were almoat completely de­
Itroyed by ftre on October 25, 1860. 
The aauce operation at the 8th Street 
plant which W81 untouched by the ftre 
wUl aho be moved to the new location. 

24 

11011, .. cod machinability and j wor· 
able economics. 

Further Information Is ave.iah1e 
from John Adrian, Sales Mal ller. 
Film, AvlSun Corporation, 1345 t 'lat. 
nut Street, Philadelphia 7, Penn~ . Ivi' 
nla. ._ . 

Polypropyllne Plant In Jopon 
AvlSun Corporation, leading pro· 

ducer of polypropylene relln. 81m and 
flber, have concluded an agrcl!ment 
with Shin Nippon Chlsso Hlryo. K, K­
of Tokyo, Japan to manufacture and 
market polypropylene realn, ftlm ant! 
fiber In Japan. 

Construction on a 30 million pound. 
per-year polypropylene plant begins 
Immediately, with completion date Ht 
fer 1962. 

The agreement, ftnt In the polypro­
pylene fteld for an American company 

Mr. a 'uerr"'l ltated that quality con· 
trol. coat and emclency are the major 
f'cton in the plana to continue pro­
duction of their nne apa.hettl, maca­
roni, noodlel and IIUce. 

. In Japan or anywhere e12 In the world. 
ha, been approved by the Japanae 
Ministry of International Tr.de ud 
Industry. 

DemoUtlo" of the daml,ed portion 
of the 'plant h .. been lubstantially 
completed. ConatrucUon at the new 
plant will belln u early u weather 
will pennlt. Mr. Ouerrlal Itated that he 

' expects the new facllItiel to be In com­
plete operation by February I, 1962. In 
the meantime, deliveries on an San 
Oloralo products wl11 continue on an 
u.nlnterr:upted bula, 

New lrochuN 
A four.color brochure on the char­

acteristics and appllcaUona of Ol~fane, 
AvlSun Corporatlon'l polypropylene 
packs,ln. tUm, hu been luued by the 
company, ' equally-owned amllale of 
American Vl.Jcoae Corporation and Sun 
011 ComPany: 

The brochure featurel two printed 
lnaertl of the .ctuII polypropylene fUm 
between the front and back coven, A 
aeneral Ult at properties It alven and 
chartl an~ dialt8J1ll are UJed to ex· 
pand upon the tUm', waler vapor trans· 
mlulon nte, 181 tranamlulon, cheml· 
cal real.Jtance, electrical characterlstiCII, 
haUl and 11011, u.ae temperature, heat 
seaUna and machinability. adheslvel 
and labell and prlntlna charactcrlatiCl, 
.. well .. an economic breakdown. 

AvlSun'. Oldane h.. the highest 
yield per.pound of ftlm and haa al­
ready establl.Jhed ItseU 8J a pacu.inl 
medJum -for blkery products, paper 
aooda, hospital productl (autoclaved), 
and textJlea. It II characlerlzed by 
Itrenlth, extreme C;1arlty, low hue, 

AviSun, an equ.lly-owned Imllatt 
of American Viacose Corporation and 
Sun 011 Company, wa, formed In eltly 
1959 to manufacture and market pOly. 
propylene relln, fUm and floor. 

A '1'5 million pound.per-yelr min 
plant is now under construction by 
AvlSun at New Castle. Delawlre and 
la scheduled for mld·June, 1981 com· 
pletIon. A 25 ml1llon pound-per·year 
tesln plant is operatinl at Port Rud· 
lnK, New Jeney, whUe a 20 mllllon 
pound. per-year ntm unit II also In 
commerelal operation at New CalOe. 

.Polypropylene is the newelt uf lhr 
plutic materiala, and II tharael· riud 
by Its lIghtneu, Itrena:th and res\. tanct 
to chemical ec.rrosion and heat (:·sLor· 
Uon. 

AvlSun, II pioneer producer, I~ mlr· 
keting its realn to pluUt mold! I for 
a varIety of end producta in f • ex' 
ttwlo", Injection and blow·rr Idlnl 
IndUltrles. AvlSun'1 fllm, tradel' ..Jrktci 
Olefane, II flndlnl wide accept. :CI! in 
the packallnl fleld, elpeclally iJ bl'tld 
wrapplnl. Fiber II lUll In lerr ·cortl· 
merclal It'ie,' but II expected to be 
commerclally available IOmeti rtO In 
1961. 

AvlSun . officials predicted llo.t the 
Japanese polypropylene mark! I wUI 
be "very lubltantlal," and a 11umber 

~ of Uleful applications tor' the neW mi' 

tcrilil are already beln" dc\'eloped 
there by Shin Nippon. 

Durum for Export 
Twenty-four thousand bushels 01 No. 

2 Amber Durum wu acId to Gl{edtn 

vIa the East Cout In JanUarY for me 
8nt aile under the p'>'l"ent.ln~ 
pro~m: .r- 't. 

... tough new 

p-olyp-ropy-Ien~ film 
The Golden Grain people .wltched 10 
Olefane because of Itl many packaging 
advan(a,~es , •• advantage, that can also 

. bencfit.you, p;!ckaglng operadons. 

1. SOLVES BREAKAGE PROBLEM 
Tough, l~aN~liltanl Oldane polypropyl~n~ 
film (,lit Golden Grain', rate or bag br~akage 
IU an absolut~ minimum, 

2. PRINTS WILL Olerune prlnlllllluothl)', 
Iwlftl)'-whh precise muhi·rolor r~gister­
gkt':l parkuged products greuter sales appeal. 

3. LONGER SHEL' U, •. Ol~fane doesn't 
1K'l'ome brlule and crark with age. Keeps 
('0111~1111 frt'lh IOllger. despite rough handling. 

4. ECON~MY. J·ul)·pnlp),h.·ne iJ lightest IIf 
th~ packaging films , Yield,more Jquure inches 
pl'r pOllnd, ru tl parkaging COJU. 

PLUS Superior mar hinability. NOII.critical 
heat leal rungl' , Sparkling darity. Superior 
lIIuisture and dU:lIllcal rcslstance. 

AVIIUH .,ICIALtaTI • 
can anlwer YOllr .pe- _ • 
cificquntlolll, lIndhclp ~ 
you (ll. n for hetler ."ISUN 
l'ild: a~l nt; II I luwer ..... 
COlt with OLU·ANE . .... 
M.II coupon or eaU 
LOelll1 8·5S20. 

•• I,,,, .... ,. If ,hlhft 0.,." 

~---------------
II "VISUN CORPORATION 1 

Deporlm,n' "93 I 13"5 Chttlnul SI., Phllod,lphlQ 7, PQ • 

I SId ~I colII,I,I.lftlollllllloft COYlilft. A,ISu~ Ot,ru.. I 
o "'lUI •• 11 .. A~ISn h.cI'~lt ull. I 

I .~. ",III.. I",," hIaU I I c.., .. , 
.Yilt... I L til' 1n'-''''I __ _ _______________ J 
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The Heart of the Wlieat 
by Loui. A. VI.lano, J •. , Vitalllin., In~., at the Wlnte. Meltlnl. 

Defatted wheat lenn 11 a .peclal. . 
procc .. of raw wheat germ which ii, 
as you an know, the "heart of the 
wheat." It Is produced by the company 
I represent, Vitamins, Inc. 

The wheat kernel which varlea In 
size from one·ellhth to onc-lou\ih 
Inch In lenith Is made up of three 
partt: the bran. which is the outer 
cover or ahell and about 14.15 per cent 
of the kernel; the endosperm, which II 
the main part of the 'wheat and about 
83 per cent of the kerneli and the lenn 
or the "heart of the whoat," which I. 
a natural component of wheat before It 
I. milled into Hour and about 2.& per 
cent of the kernel. The bran 1s rlch in 
B vltamhu and mlnerala. The endo­
sperm I. rich in energy yielding caroo.. 
hydratetl and protein. And the lerm is 
hl.h in fat and rich In B vllamlna, vlla­
min E, and protein. As you know, the 
wheat lerm 11 removed in the mUtinl 
proceu to Improve on the cooklnl and 
storale quaJUlea of the flour. It 11 re­
moved because of Ita hlih content of 
taL 

Now what 11 defatted wheat germ' 
It II thll aame hlih protein adjunct 
with the fat removed 10 1\ can be used 
In your product.. When our lpeclal 
proceu 11 completed. there la lell than 
one per cent fat left, which II neill­
Ilble. It iJ therefore now a useful In­
lredlcnt that. can be added to your 
macaroni producLs without hurtinl III 
cooklnl and at.orale qUlllltle.. 

Fat Extractlon ExplalDlttl 
How iJ defatted ~heat lerm ob­

tained? We take the best. fresh wheat. 
germ available In carload quantltie. as 
It 11 produced In the milia throulhout 
the year. Only that which meeLs the 
hllhest sanitary Itanda.rdJ of quality 
la selected. We believe In quality just 
as you, the macaroni manufacturera, 
do. We ahlp It In refrigerated can to 
keep thla perlahable lIerm frelh. Now 
as you know, wheat germ can l poil 
owing to the development of rancidity 
of the unsaturated alia or faLs that 
wheat germ contains In great abun­
dance. We remove these aU .. In our 
modem extrllction plant In Michigan 
City, Indiana uslnl a .olvent called 
Hexane which la used In the extrac­
tion at mod vegetable alia. Thla all of 
fat is extracted. In a continuous process 
ul lng the mod modem and emclent 
type of equipment. The defatted wheat 
germ is then dried 10 all traces of sot­
vent are removed. At no time .J~ our 
procell are chlorinated hydrocarboJUI 
used. Our ftn lahed product, defatted 
wheat germ, then cornea to you in the 
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form of a powder or flour packed in 
100 pound multi-wan bap or tiber 
drums. ' 

Once the wheat germ It defatted, it 
becomes a useful, bland, . table, · ec0-
nomical, hlah qu.1ity protein lnl!'ed.l­
ent for macaroni producLs or any other 
product that has to have lonl Ihelf 
life. 

Not only doe. defatted whcat lerm 
provide you with a natural source of 
vitamin., but at the Illme time It w11l 
Improve materially the protein qUIlUty 
at a minimum coat to you. III protein 
is minimum 30 per cent which is a 
high caliber vegetable proteln, ill fat 
leas than one per cent and iLs molature 
about five per cent. Defatted wheat 
germ has natural vitamins that could 
replace 1~·20 per cent of your present 
enrichment. Detatted wheat lenn adds 
other important natural vitamiJUl, mln­
erals and amino achlt to your product. 
It may be of intetelt to you to know 
that defatted wheat lenn produced by 
Vltaml"" Jnc. hu been evalulted for 
ill protein quality by Independent lab­
oratorle •. The mulll of these teaLs 
Ihow that when ftve per cent of our 
Vltinc Defatted Wheat Germ II Incor­
porated in your macaroni, ' there en­
luea a lubltantlal Improvement in the 
protein qualltYi namely, that the pro­
tein quality II evaluated. by blochem­
bll and nuiritlonblila more than dou­
ble. 

U .. fulD ... 81nued 
So, thb b our product and III make­

up. But It is of no use unleu 11 can 
be UHful to you. lb. macaroni. muna­
fadunn. Under the Federal Stand­
ards, defatted wheat ,erm may be In-

eluded as' an ingredient of enriched 
'PB,hettt or enriched macaroni to the 
extent of not exceedln, flve per cent 
of the wellht of the ftnhhed product. 
Therefore you Can use It now. It is 
available to you In practicilly any 
quantity, and we will live you c"el)' 
aulstance poulble in Its use Ihould 
you need it. It II in demand, for pe0-

ple want nutritional toods. As the ft· 

.ult of this, lome of the foremost proc:­
eafon of cereal product.s are now In­
cluding our defatted wheat germ as one 
of the principal componenLs in their 
respective producll. It haa caught the 
popular fancy and la heinl lold on I 
&rand acale. Gentlemen, this Is Ilpl· 
ftcanL Why? Naturally, because it b,· 
creases .. lea. 

JmprG"lIlIllis la. Color 
Knowin, aU these lood thin .. about 

defatted wheat l enn, why hasn't the 
macaroni manufacturer made more UR 
of It? I know from my uaoelation with 
you that one bl, objecl!on to our procl· 
uct hu been the color problem. You 
have worked many yean to give your 
macaroni products a nice golden color. 
We appreciate your efforts and know 
your .ltuatlon. We therefore embarked 
on a research prolram for thc JOle 
purpose of resolvlnl the color prob­
lem. We have made .Igniftcant im· 
provement. Two .. mpla on display 
show, ftnt, the product we had Ill: 
months .,0, IImUar to the one you 
saw at lut year'. meeting: and. Itt­
ondly, our new improved defatted 
wheal ,erm. The second lample is 
much lIahter In color than the fil ;L II 
• how. you the Prolrtll we have made 
durinl the lut Ilx months of ref nrtb 
In two separate laboratories. Mon liver, 
Vltamlns, Inc., ' Itrlvin, to hel ~. the 
macaroni manufacturera, wlll CO!. tlnue 
thla research. With conltant IRl ,·rove­
ment, 1 believe you can see we re on 
the threshold of IUcc:eU in ovcn' min. 
the color problem. 

'Nomlnal Addl1lonal Coal 
Your other main objection to Ihe UJe 

of defatted wheat germ hu btcn the 
additional COlt It entaili. How('~' er, if 
you analyze ii, you wUl lee the tn­
crease In cost la nominal, less ~ 
one-third. cent. per pound. Ev!!n t 
aUght. increase poq:lbly could ~ cu 
down. It could be cut down bY .Pre­
mhlnl at the mllla. This would .. VI 
on labor, Ave on the cost of the P:!i 
uct by volume carload buyln., 
.. ve on freight rales, for we are in,':; 
Mldweat. Also, It could bo cut do~ 

, !Contln~ed ~ pa,~ 28) I '~!­
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c!V ... 3 
A LEGEND OF LOST LABOR 

In the time of KinK Frederic of Saubln, there lived a man 

named elcho. Said he, .. , mu.t nnd meanl of Illv!n8 happlneu 

to all mankind before I die .. . iI delicioul dl.h, perhap., eoncoded 

to ,ult all tal'n." 

For yea,.. Clcho .tudled and experimented. Finally .ucen, 

rewarded hi. effort •. Yet before he could slve hi' discovery 

to the people, a nel8hbor woman who .tealthlly had watched 

him at work, prepared the dl.h and prnented It to the kinK. 

Mlshtlly pleated, the king called It Macaroni, from the 

word ~, the divine fI.h. 

And when elcho protetted the dl.h Wilt hll, he was told, "An 

angel rewlled the recipe to the klnS'1 cook. Macaroni I. a 
bleuln8 from hcaven." With head bowed, elcho returned 

to hi' hOUle, never to be .een asaln. 

ConafClnf .hldy, rutOrch, ruting, ploy on important parlin upholding 

,be reputation for "highet' quality" of King Mida, Semolina • 

~~,. "miJa.6. DURUM PRODue1'. 

.... :/ MINNEAF>OLI9 .. MINNESOTA 
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by Arnold A • 
• PrOl reu .. . , eneral rule cornel only 

after major efTort In either t \me, 
study and expenditures of moncy-and 
Ulually all of these combined. Only 
then cornel Imp:ovemcnt of prescnt 
product-chanle In ploduct or mer­
cbandlalna: method-and incrC!8ting use 
of product with increased volume of 
sales. 

Tho Importance of keeping macaroni 
and .paabeUI products 8!1 competitive 
with other toodt a. it Is poaslble to 
make them 1a something of which we 
are .n aware. CONumen have shown 
In their buy)n. habits that they will 
not only accept but will demand con­
tinued Improvement In the products 
they buy, or they tum instead to other 
foodl. 

V. tO Proteln, produced by Special 
Foods Company. orren prom1Je for lm· 
provement in product and more uln 
for you. 

MerchudlalDg and Adnrtillng 
The old ada.e " if you build a better 

mouse traP. the world will beat a path 
to your door" no longer worlu unle., 
you build a demand tor that product 
and tell the world about It. It is Impor· 
tant to you that many consumen are 
already pMt.eln conscious and diet· 
minded, r..nd leveral millions ot dollan 
of menhandld ng and advertlslng ex· 
pendlturel have already been made on 
V.I0 Protein UJCd In bread and break· 
tut food. These have lnc1uded full pagl: 
ads in Sunset maguine, Ladles Home 
Journal and Readen' Digest. This pub. 
lIcity and merchandising eltort already 
provide a lound foundation f'f Interest 
and demand on which to build ac­
ceptance or V-IO Protein m~caronl and 
l paghettl products. 

What do we have in V·IO Protein 
that is dllterent from regular macaroni, 
and what are the dlHerences between 
V.IO Protein and pIal., mUk, JOya, ly. 
line or other methodJ of bringing about 
Improvement In protein quality? Flnt. 
V.IO Protein bringl about Increases In 
the amount of protein, but more im· 
portantly it Increases the protein qual­
It, not only ot the V-IO Concentrate 
contained In It, but ai!O of U;e lolal 
mixlur. of durum and the ' V·lll con· 
tcnt Illelf. . 

R ... arch Foundation Swell" 
Results of Itudles conducted at the 

Wisconsin Alumni Research Founda· 
tlon Indicate that the proteln In reg· 
ular macaroni In the amount of 13.5 
per cent II Increucd to 18.5 per cent 
wllh the addition of V· IO Protein. It 
would be poulble, it desirable, to In-
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crease thll amount to 20.& per cent. 
The most important result of V· IO ls 

the increase In protein quaUty, Here 
the Research Foundation studlet Indi­
cate that regular maCironl with 13.5 
per cent protein hu an emclenc:y of 
.62, while V·lO macaroni with 18,$ per 
cent protein has an efficiency of 1.35. 
You wlll note the qualltr of the pro­
tein Is increased by more than 100 per 
cent. 

Cook'..ng QualU, 

In addition to the Improvement In 
macaroni and spaghetti brought about 
by the Increase In amount and quality 
of protein, is the effect V·IO Protein 
has on ' cooking qualltr. All of you 
know the dilterence in eallng enjoy­
ment multin, from that' relatively 
t malt difference between "al denle" 
and overc:ooked macaroni. V~10 Pro­
tein addA materially to the ftnnness 
and resistance to overtOOkln,. Ii "fool 
proor' product that makes every hOWle­
wlte on expert wlll lubstantlally en­
large the market. 

In seiling, it II Important to have a 
visual dllterenC'C In product that peo· 
pie can see .s well 81 talk about; There 
Is Just enou,h dllterence In the appear­
ance 01 V-IO ' Protein macaroni and 
spaghetti that cUitomcn can see and 
therefore more easily believe that there 
is a dllterenN In content and quality 
of protein 8J well as an advantage In 
cookln, and catin, qualit/. 

It II most important to make the CU5· 
tomcr aware 01 Improvements In your 
producL It Is here that the function of 
the Wlsconaln Alumni Relearth Foun· 
dation Is 10 iPlportant. tn their many 
yean of work with many different 
productl. the Foundation has estab-­
Iished ItaeU u an authoritative lQurce 

of technical Information. They arr 
tremely important in that their I ' 

tion studlel and opinionl about 
ucts are widely accepted Ill ...... ",,,,, 
and accurate, 

Mr. Arno H. Johnson, vice president 
of the J . Walter Thomplon Company 
advertisina aleney, In a recent talk on 
merchandising trends and product de· 
velopments of the future, oblerved: 
"The trends to better Incomel, better 
levels of education, leu manual labor 
and urban lIvin, • • .. which are so fl· 
vorable to the food. IndUJ\ry u 
and to the upgl'lded diet, will 
to be unfavorable to WMat 
tion unleu aoreulve It.'ellures 
taken by the industry to chan,e 
Ima,e and proflle of wheat and wheat I 
produttl. 

" ~'or wheat and wheat products, thlI 
rapid expansion of competitive effort 
mUit be recopi1ed and offset, It the 
lndustry hope. even to hold Its prtl­
ent level or acceptance. And to IncreaM 
per capita consumption wl1l require 
concerted and allreulve action by both 
the produCen and processon." 

To summarize - no Industry In to­
day" economy h.. made Ilgnlneant 
progress without major change and im· 
provement In product. Improvement in 
the protein quality of foods consumed 
Is of Increuin, Interest and ImportMt't 
to those who select and buy tOllay" 
roodl. V-IO Protein provides thOle DU' 
trltinnat advantalel and Improvements 
In eating quality together with Irr,por. 
tant merchandislnl IUPPOrt. 

The Heart of the Wheal- · 
(Continued from pale 26) 

savlng 15.20 per cent on enrlcl ntfll 
costs. But what Is more Import~ 1t lJ 
that with a Iman increase In cos' yOU 
can live the American people a 11tler, 
nutritious product that will In :eaJe 
salea. And Increased. salea Is wh t . 'f 
all want and strive for. By u~ !I, • 
nutritious Ingredient luch a"d( · ~tltd 
wheat ,erm you will not only In ;taJe 
the protein content of your mac u'IlnL 
but at the lame time wlll doub:~ the 
quality. 

It has been our experience frolTi 
workins with many food compsnies 
that are Uling our defatted wheat aenn 
that Invariably there Is an IncreaM In 
the popularity of th~ir product beeaute 
of its unlvenal appeal. Why not t!'en 

lh~ macaroni manufacturer' H ~ 
manufacturer is Interested. we woU II 
b! Ilad to cooperate ' In experimen 
that he wh hes to make usin" out, VI· 
tine Defatted ,heat Germ. J 

~ MAc.u&tfJ~JOuaM~· 
-' 

COMPLETE LINE OF VACUUM PRESSES 
(TO 1600 POUNDS PER HOURI 

AUTOMATIC SPREADERS 

PRELIMINARY DRYERS FOR LONG AND SHORT GOODS 

CONTINUOUS AUTOMATIC DRYERS FOR LONG AND SHORT GOODS 

SPECIALTY MACHINES FOR COILED GOODS AND IIRDS' NESTS 

SPECIAL AUTOMATIC PRELIMINARY AND FINAL DRYERS FOR ABOVE 

DIE WASHERS FOR ROUND AND RECTANGULAR DIES IN ONE UNIT 

COMPLETE ENGINEERING SERVICE AT 
YOUR DISPOSAL FOR DESIGN OF NEW 
PLANTS ' AND FOR MODERNIZATION 

SALES REPRESENTATIVES 

Eo.t '0.11 ROIERT MARl & SON, INC. 
155 NASSAU STREET. NEW YORK 38, N.Y. 

WOrtk 2·7636 

w •• t .0." ASEECO, INC. 
6137 YORK BLVD, 

lOS ANGELES .;~. CALIFORNIA 
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ARDEX 550 
by John Florence, Archer-Daniels-Midland Company, Prochem Division, 

at tho Winter Meeting. 

Joe Vj"iono " ~ C I " I , ~.",(' John Florence 
I,('CI" I" .ovol 

OVI'I" th.· .\"I 'a r,. lIlan~' pr Olh'1II pr"d. 
111' 1- 1"1\' ,, IJI' I' II . ,,111 III Ilh [ .Hld lIldu ~· 

11',\' h ," I""dul'l ' '''' ' hut Ill""! w,'n ' ." 
"X II I' I1 :< I\'( ' 'hat lIi1'~' had "Illy ,.1111,]1 

"I/I '\'1111.1, ·d ;1 )lpllt'Ull"n,. . Tht, rlll 'llpl''' ' 
h:. ... IWI ' 11 ,.,,~. 11"111'. wlHt'1i had many 
null'ill",wl IHid "",, ' adnlll\ag. ,:<. hul 
ul.", II ('hnl" I\'I"I"I." U· . ,d"1" l,nd tltt,"", 
w hu'h 11I1II1i,.1 II .~ U. l' , 

ThrllUl.: h 1'''''I ' I\ ~ I\' I ' 1"I''''';II"('h .,dl\' lI y. 
J\rdll'r . i):lIlil'] '" ~1ldlllnd C"II\Jl:,n~"" 
I' I'III' IWIIl 1)1\' I._'"n ha" !lllW dl·\'cl"pl·d 
n UlilqUl ' p .. " It ' 1I pllldm'\ r,,"1II lilt" ,,"y . 
h" Im whwh w, ' l'lI l1 "Arcil-x ;';'0," 11 
\\'; , ' ,1 ,. , '(·1"11I'd \\"I ,h \Ill' l"",pl' ra tlon II! 
IIII' 114 '''plo - 11\ .\·"ur JIldu ~ l ry. w h"m w\." 
10 ·11 IH '~ I kill '\\" ~'"ur l1t ·l·d~ I" .. I OIda~' 
Hnd III'" lulu .. ' It b "d"rlt ·!,~ :,nd I:."h-· 
I, '~~. ;,1111 , ':,11 IN" u~ , ·d III y"ur pn,dlll'b 
\\ .111"u l ,' h ;" II! III 1-: 11\0" lundallll' nll,1 
1111 '\"' 11"; ,1 n:,lulI" " I" l:o ~h ' d1il"" l"kn~tll" ~ 

" I .\"" ' 1" " ,lw'l - In " 111 "pi n illn. II b 
" In " ,lu"1 \\ hlt' lI \\" 111 twlp Y"u !"I·a lil,· 

~·"ur ,,!l\'lI'u!' I-:IIal "r a IlIfI.!,' r !'han' IIr 
'11l' ,·"n - UIlWI· tI,,1I111" ,hl" ,uj.!h II ~ UH' in 
111;,,'111"111 pr"dUl · I ~. \\' ,. kn"w Ihlll ~·"U 
lin' 111lt-rt 'l<!t't! 111 Ihll l bl'l'm ' ~ I ' III ~'"ur 
wI ,ntl, ' rr,, 1 ]"I'l"IInl in \111' pa~1. YIIU ha\"l' 
d"n,· HII "ul"llIlIdinA J"b III ~' IIUI" ,'''111' 

11l"1II i\" ,' fh:hl wllh IIlIlI'r (uuck 
Mial,. h.,· 11 ~ p :.odal PI"IIt·,, ~~, Ard"x 

550 i~ 1111 "d"rll'~~, 1U ~ 1l· 11· ~~. ~IIy l.Jt'al\ 
p .. "du,·I. J:1""und nllrIlHlIl~' I, . u lI"ul" 
1I11' ~ h "11." . It ,'IInl"II1 '" 50·55 pl'r n'nl 
IIr ,n.l!,hnhllln·ct pl"lIll'in lind h:a ... n 
"I"l'mll~' lIPP"arum'" III it!' fl n i ~t1l'd ... lalt', 
It b P"'~~I' IlIlY J)I"I,·,'d OI l 51;.50 pt' .. ,'\\'1 . 
F.O.lt IIUI' Il, ·, ·alll!" pl all l III ,'arillad 
qUlilllll i,·". 

Primary Advantages 

\\" . :,ntl !I ll' 1II"mb"I"!' "r your !.!rllup 
wllh \\'h" l11 w,· h;I\'" wll rk, ·lI dll:,dy 
h ·,·1 \lml tl lI~ pr,l{(m' l "IT,· .. ... tlu,'" Imull 
; ,d \": lI1l aj.!'·'~ I" till' IIHLl'"r"nl l1 U1nu fa l" 

lu n ' l : 
I. Ad ,·,· .. I' ~I II~ Hlld 1'1"1 '111,,111111 . Oil" 

"I lhl ' I)I'~I WlI~' ~ .,", ' 11 l 'an IIIl'H.' iln· ~'"ur 

:, h:, ... ' III 1\11' 1' ''n ~ UIll'' 1" d"lln r 11' \" h;,,·\." 
," '1111';1111, ,11 pn'llu"I ~ w hkh l'U " ... uppl t! · 
1111"111 ~' ''Ilr pn·.-,·m ~ Ihmlard pl""d,II·' .... 
:\rd,'''' 5~10. Whl'" lI., ,·d hI iI I; pl' r ,'l'nl 
1,, \ ',· 1 III ~' IIIII" PI"IIdU '· I ". , 'U II gin' ~·"U 
ad\"t·rll,l lI !.: .. nd (11"1'1111,1 1"11 ulIllllllnili'm 
wludl ~' ''II 1·;,n·1 j.!, '1 III "n~' 11, 111 ' 1" wa.\" . 
I'I"IIIt ' 1I\ ,IIrll ll t 'HIIIIII " I (;ullIilll r ( .. " d " 

I ~ Ilw C"lIllnJ.: wan' I II lilt' I ,,"d ,"dll '" 

lr ~'. \\'lwl1 ~' II ur Iln ll> lwd pro,dul'l l·un· 
la ll1:' :!O pt' l l·t·nl PI"IIll·Ul .• 1 ,·"mIH.lI"l''; 
J"\'IIra hly w llh In .. "h IIll'al III Ilf" lt-m 
l·"nlt ·nl (\ h""" '\\·I" · , ',on ~l' I"\'I ' hl·r 
f;ullll ~' a :-paJ:hl'lll dllll1O'l" Wllh 1111',11· 
II'n :-aUl"l' atld 10:1"" 1IlL'1Il till' "pprllXI' 
malt· I,wkl I w lm'h they wlluld J:l' l 
Ir"l11 I, ~il"""n :-h-lIk, ,lIld ;1\ l"II" :,idl' r­
ub l.\· I,'''~ ('OSI. 

:!. FUIII· ,j,'lIahl~'. Th b III ";'" ~ 
l<bl illll'l' III ,,'·,·IT,u.klll!.!. till" ail 
Anlt·x !'i.it} IIIUl'UI"IIll i P I""dllt'l ~ 

Illain Ilnn 11\', ' 1" II I"II!.! (l" I"I"d '.1: ' 

"n l< 11'IUIl tab It, :,. Th,'I",' 1:- a l· 
"IlIllIlIllJ:"' III" ~ lldllllJ.: l"I:t"lI\I"1 \i ,' 

II1m'an,nl. Inol\' lo"ul s ll'alHl~ .m •• 
I\wir i ndi\"idual i ly III" dl:ll"Ul'll'" 1: h·:,,: 
"I ).!ummLllj.! III" (nllinJ: IIlml"l Th., 
ull iqm' It'uilln' lIu:, l'au~,'d pili ' J~"' 

lI)lere~ 1 (rllm Iht· "alll\l' I'~ "r 111 :" " "r .. 
pr"dUl·I ... . \"t' hun· 1Il(lIl"mnlu ,n • I lit '" 
dm'llIm run~ madl' lind I" l' h 'd h \ C,·n· 
lim·"HII e;1Il Cum pllilY 11\ wil t. l' I: 
pel" l'cnl Ardt·x ~p:t!.!hdll 1'h ll"" ·" " ,J~ ' 
!lith-ant IInpn' \'I'm l'nl III 1i .. 1111lt" .... \·t·! 
!'1.mdHl"d , 'Iu!lwd 1)l"udm·t :', 

rllr IIIl" Pll~ 1 I ll' '' yellrs Itll' :"l l1ln,"' 
:.p"li ~.SI. Paul ~dl",,1 hUll'h 11I · · ~la,:. 
h:. :, bt.',·n u:, m G Ardell: 550 IU;" •• r"r,l 

Il r"du\· t ~ lin Ih"l r ~ 1 ,'1II11 tabl, '~ Th,')' 
ilrl: \'l·ry "nlhll:' ",s lll' .. bt.u l II , Pd' 

I" rlllillll·\.". w llLt' h 11\1'>" 1'''n ~ ld' '1 ., plu· 
I" b(· :1I..Io,·d h . till' nulnliOlna \ ·. ah,~ 

Illt'y lin' AI\' IIlJ.: I " till' dlildrell 

3 . Nutl"lllull . Thl: ~lIybl' lIn h., l"n~ 
b"\'11 kn .. wlI lI :' ;,n "lIl ~tUlldlll s.: \!I,',. 
"r \\"t·II·bu!:III'·I:d u\'lIi1ubk pr"" . lUI 
th t· human u"dy . Whl' lI Anil·)\. ',0 ,; 
IIlt '''I"(I''rall,d \\"llh H'11lullllll'" hl'~\ 
Il"ur. a ~ lIb:' lulllltIl rl ~I' 111 1"lal I Idr, 

"r 1111" IInl~ l lI"d pn,du" 1 \,,, 11 b, ' .,m· 
I,IL.'\II·d. :\ IYPlra l :' lliI!.!llI" lI l 1 lurl 
1'''II\:IIIl, Ii p"r l"'1l1 A .. d,:x .;:,\1 ! ~l 
IWI" \"1 '111 "·Ill,,Ji na . Th,' n'~ul\Il ' II~ ' 
j.! hl"lll I ~ :!O pl' " ," 'nl (1I"IIh' lII. TI: 
part· .• wllh nlll"lll:.1 :-"III"lIn:, " .f. 

, ·"nll·nl lOr 11 P" !" , 'I:nl I .. ];I I" , I;' 
TIll" p l"IIICIll .. lIil·lI'lIt"y I ~ IIlt'n ':' '' 

50 I" lUi bil,,·d "II r ... ·dull.: .... 1, 

~ klln nulk , '''111 1"111 " r 1110. 

Spoghlti lo",plcn- Icfi 10 fight A\\o"Ollon Rc\colth O"cc lo' James Win'ton; Dr. Morlo aralbonti 01 Mllon; 
A\\O(II)1I0n p'C\.dclil Emanuele Ron'on', Jr, 
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ADM 
serving the food industry 

through Research ... 

AI );..\ ha~ 1"111: 1""i '1I " II<" • ,1 Ih, · 1I;11 1"n', 1 , ",\II : n ~ I'lO- !' :'" '- . " . •. • ,J, ;'II. ~ :. \-
'"r I II<" 10 _,,111\1111.0\ :\ no! .\1110" . , ~. I' ,' :1 ... .. " Hn; ~"·. , I I ' 

.1,,\'..1" 1'111, '"1, ,1 .\1 1\1'- ," '11 111 11 1111. ,,1111 ;'1"110' ' ll •• 11 .:, 1 • , · : " , I l '~' .I', i 

.\ ~ 1" 11 111;1\ 1..11"\\ , .\\1\ 1 1 ~.1 1,. ,,:,1. , u:·;,IIO" ,, : , ~, ' :111 ~" I : h,I' lI ' 
<lnd 11"\11 Iln " lI ch II~ 1,..·.'ml1\,,", 101 1 .• 11 .,1", 1 1 1 \ ! ~ : " 1 1 \1 ,\ 1 .,1-. ·:- , ,110 "I lL. 

llIa)"1 l'r.~ ttr " ' I- •• 1 ";11...-1\ 110 ,, 11 _. b. :l ' ~ - \ ",," 1 , ! \ , •• JII l m,Il!". 
,,\1 11"\ 1' . ~!' flo 'I1\' II \"'11\ \1., );1"(. ,0:1- ''' \ :! .. : .. 11..\ 1, ·, '11111 

Tilt. l ', '" 11':111~ '_ f " UII al " ... , ., td, 1.,1" 1111 h ' ~ ., .' :I \ h ,'1t ., ' " ). - . \ 111 :1" _. ,' .• 
l.;thoral"II" " a t ,' ;, b " !llall\ l;l m,·,I:1\ ,", ·.\ ;,11... ,", 11 .1,· ,,· .. ,tlt ! 1'.1, ·1,b l. ·. (1 \. ,,. 

:\11;"1 ':-111:1)"1 1'1,,,',' .. 11,. ;'1:l1\I~ I"t I'~"! . 1 ' . ·" ~I' 1,1- ." , .1 \ 11,.' :' 1 l' 
11l1l11' 1~ . \1111111";1].,11 ... \ Imllt ",1.1. L ., tI'~" " 11' .... .. \ .I ... , 1,11 .11 1,1 

l-\all"; l,. l"1I \. ;..!t ... " ur, 111 :1<1<1111' '11. \\ ,' 1..\\, _.d.·' ,\I 1', - .I nd .,~ , · rll· \1\ I ,'­
:\n l.! d,'~ . . ,",." Y"r I.. l ', 1 ~. l ·IL, .·.I r ,' , T, 'I' '!II' '. l ' .\ ,,·\I\n, lt I. ,: It ! II , ,11.\· '\1 

F" r """1],1, '1,· 1111" ll1lall" ll. IlId ·.,! ,I\' \ ,·'-( ,It'' ·;II (tal.l :111,1 

l' I, wllll"1 ";;1111],1, ·. " " .\111" \ . ,.~ ' . ,·"nl;,,1 l h,' ,,11 ,, ', ll1at, · .. 1 \ " 1: 
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Frozen ..... Canned .... ; , 

, , 

ore market 

with new 

bland protein 
., supplement for 

. ' 
macaroni products 

From ADM flllfritlottoi teMGtCh comes an Inexpen­
live IOUrce of sleak-quality protein that can 
help upand your macaroni sales into extremely 
h1ah profit markell. New ARDEX 550 prolein 

ARCEX 550 help' you hitch tW(Htronll: trendltOKethet for biaaer 
salCi and profitl. 'nlc heahh and (aihion·inspired trend to higher 
p:otein foodsand the trend to'«ollrd the ronvenicnceol ftOUn food .. 
Uo..'des economical protein in the ~fTJCicnc:y range 01 beef. AIOBX 
55OKiVl:." froun macaroni IpcciahicslCvmtl other biK advanlagel: 
It i_mproH' appearal'lct' and kecpinK qualities. Even allcr IonK 
periodl 0' (roun .torage. produn ~ retain the ft.rmneu and talte 
01 ~ frnhl,IlJ:lktd ca_rofe, So •• ' hether or not you are already 
takln" adnnlagc of the new frozen market. InvestiKate AMOEX 
550. Comblr.ed with other merchandilina ideal-Iuch II novelty 
tha~ or combination dinnen-it u m Rive )'0\1 a macaroni prod. 
uct wllh far Kreater profit lhan II cUltomary in the indultry. 

ARoExS50 is uniquely bland-actually neutral 

:~~~~~~~~~~~~~~~~~~lIUPfllement. inlute;odorand color. It oflerl protein efficiency 
in the range of meat and milk lOUd •. •• yet. per 
pound of protein. it costa about one·fifth 81 much 
U milk solidi and many times leu than meat. 

AIDa .550 gives you a highly effective mer· 
chandising approach. It. boost. tolerance to 

550 RELATIVE PROTEIN EFFICIENCY 

ovucooking, appearance and nutrition of 
macaroni products without altering their tradi· 
tional flavor. While ARDEX 550 does not increase 
produclioncollaligniricantly. iladdsllfcmium 
appeal. Modern health.weiftht and budRct· 

. readily pay rrom 50% to 
prolcin, specialty products, 

suu;esting tl1at ARDEX 550 replace 
producLl. On the contrnry, it Is on 

inolpcnsivi. effective W".JY to share markets now 
.. !o~ed ."cl'Jlh~el~ Ly more costly protein roods 

ror expanding your prescnt 

. ~~;~~:~¥;~p:r,~o/::"~:a~&IIl'y and runctional 
Tl adding ARDEX 550 at 

This gives a protein content lim· 
and 1% higher than semolina. 

~!~~'!.·~:ienl:Y. at !hia level ia 88, compared 
, solidi and 50 ror semolina. 

550 enhancea all macaroni 

tool that gives products 0 ,~;~~~~:~:macaronl and noodles. It 
In high profit marketl. 

Dry Products ..... 
l.Jm~ null-d for l'Cunomy, durum ' Ilo'~heul nnd macnruni Ilwducts 
('omplemenll-d ..... ilh hh:h pmlcin AlllJu; riJO me even mure l"-'()' 
nomlCal for the huusc ..... ife. For now Ihe can ICrve thl'liC inexpensive 
dislll'S assun-d that her family illl(ettin l( as much ..... tli balancl-d 
IlfOlcin as if 6he ~ave them chuke ococr. This. of coun.c. also makt'S 
AIUlf.X S;!O ideal for !lCh'Mlllunch and other institutional fel-dinl( 
pfllJ:rams. Alun:x fi.'lU .:nhanceslhe oPI)Camnce. tolerance 10 o\'er' 
cookinl( nnd nllpc'ite 311pcal of dr)' products , .. KiWI them 01 
Jmlr $"pwnn! Allthl'liC featurl't - nulrition, l'Cllnomy nnd c'Mlkin~ 
tolcruoce-make AIIIIU 5SO l'tluall)' dl'Sirnble in inllitutional 
markell and al Ihe IUI)Cnnatkd chl'Cktlul counter. "'or ·extra 
IlfOIOOtional power, ('nmbinc AIIIIU rlID ..... ith the ncw Ilx:ciallY 
Ilmlll'S. 

COMPLEMENTARY EFFECT OF 
when uscd with typical durum wh • 

150%-----------' 
',I 1111"1", .. ,,, daily ''''I" I'''''."'~' 100.",,,, ..... ·111' • 

J 



Additives and New Products 
for the Macaroni Industry 

by Charles M. Hoskins at the Winter Meeting _ 
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I. .• " ~ J~ ~ ... "fu: 

CONVENTION REGISTRANTS ! 
.-

., I' , • ""-

At Ih. M .... etin. Semln •• ,'Wlnte. ·M..tIn. of the 
N.tlon.1 M.c ..... 1 M.nufOctv .. ;. ,,"-lotion , ~~. . 

{ . ~ . 
Macaroni ·Ma.:ufactur.rs· . .,' . , -

Anthony J. Gioia .............. ' ............. : ....... " ......... \ ... .Bravo Macaroni' COmpany ... ,; ..... " ................... " .. "" ....... Roehestcr, N.Y. 
A. Gioia ............ ......... ............. ; ......... , .. , .... Bravo Macaroni COmpany ............ : ........ .. i ............ " .... · .. Roche.ter. N.Y. 

Jamci T. WUllams. Jr ...... : ............. , .. Cre.meUe COmpany .............................................. " ......... MlnneapolIs, Minn. 
Mr. and Mn. Dominic F. Palauolo ..... : ...... " ...... " ... neln.~Jnlro Foods; Inc~ .. ........ , ...... ..................... , .. " .. " ....... Loul.vllleI Ky. 
Mr. Joseph P. Viviano ....... ......... ", ...... ............. : ... MDeln~·dco · Foods. Inc . ....... :: ......... ,.~ .... , ..................... " .... LouIJV1I1e, Ky, 

:~:,~:~ ~:::e;.:::::::::::::::: :: ~ : : : : : :::::::::::::::::::: :::: : :::::,ri:~:o{;.~: ~= rn~: ·~ :;::: ::: ::::~::::::~:::: :::: :::::::: :: :::;: : :::::::l:~::m:: ~~: 
Mr. and Mn. Edward J. Kinl ........ ! ......................... .DeM"artlnl M.caronl Co. ! . .......... . ........ . .............. . .. ..... : .. .. Brooklyn, N.Y. 
Mr .• nd Mrs. Robert 1. COwen .................................. A. Goodman" Sona. In~.1." ......................................... Lon ... l.nd City, N,Y. 
Mr: and MI'II. ·A. Irvin. Graas ............... " ................. ,J. 'J. Gnu Noodle CO. ' .. "I ............. · .. ··· .... ···· .. ~· ·· ! .. · ........ Chlcalo. III • . 
Mr. and Mn. Leo C. Ippollto ............................. , .. , ... Jde •• Macaroni Company ... ... ~.":": ..................................... Bedford Hel,hts, Ohio 
Mr. David A. Vinocur ............................................... , .. .La Preuliala Macaroni Corp. . ............. ..................... COnnellsvllle. Pa, 
Mr." Armand Saavedra ................................................ .JA~ Rlnuc:cnte M.caronl Mt • • Co ........................ ; .... ,..Bronx. N.Y. 
Mr. and Mrs. Peter LaRosa ........ ! ....................... , ........ V. LaRosa " Sons. lne: ................................................. Brooklyn. N.Y. 
Mr. and Mn. Vincent F. LaRosa ........................ , .... ,V. LaRosa " fona, Jnc. j ............. , ................. : ... .............. Brooklyn, N.Y. 
Mr. and Mn. Vincent S, LaRoaa ...................... ; ....... V. lARosa " Sons, Inc . ................................................. Brooklyn. N.Y. 
Mr. and Mrs. PbiUp P. LaRoIa ................................. V. LaRoN &: SOns.· Inc. .......... l. ............. : ........................ Brooklyn. !,;"Y. 
Mr. and Mrs. C. W. ,Wolte ......................................... Me .. M.caronl ~mpany ..................... " ..................... ,.Hanlsbur •• P., 
Mr •• nd Mrs. Lester~ Thunton, Jr ........................... .J(ep Macaroni COmpany ................................................ H.ni.burl. Pa, 
Mr. and Mn. C. Frederick Mueller ..... ..................... C. F. Mueller COmpany .................................................. .Jent!y City. N.J. 
Mr. and Mrs. H. Edward Toner ......... , ...................... c. F. Mueller COmpany ...... , ........................................ .... Jeney City. N,J. 
Mr. and Mn. John M. Murphy ................................ ~c. F. Mueller COmpany .. _ ...... , ...................................... .Jeney City. N.J. 
Mr. and Mn. V. Heehlcb_ ......................... !." ... ...... : ...... Ontarlo .Macaronl Company. Ltd . ...... , ............ , ............ Toronto. Can.da 
Mr., and Mn. Louia Conl.lio .. l ............ , ........... I ....... ".Paramount· Mac.ronl Mt •• Co . .. : .......... ........................ Brooklyn. N.Y. 
Mr. and Mn. Ro.arlo COnl.lio ................. "" ...... " ..... .P.ramount. M.caronl Mfl. Co • . : ............ ................. ...... Brooklyn, N.Y. 
Mr. Louis Roncace .. r ...................... : ....... ............ . , .......... .PbU.delphla M.caronl CO"" .......................... ................ Phl1adelphla, Pa. 
Mr. and Mn. Joseph PeUegrino ......... ........... , .... " ..... Prin(.'e Macaroni Mt •. CO.·t\ ....... ,······ .. ··· .... ·· ... · .... ·· ·· .. ·· .. Lowell, Mus. 

'Mr. and Mn. Alfred Rossi ........ ! .................. . ,,, ..... ... .. Proelno-Roul Corpoartion ......... , .. : ............ ......... " ......... Aubum, N.Y. 
"Mr: and Mn. Albert Ravarino., ................ : .... " ... , ..... .Ravarino &: Freschl, Jnc .................... .' .............. , ............. .8L Louis, Mo. 
Mr.' and Mn. William Freachi ................................... RaVarlno Ie Fresc:hi, Ine ................................................. Bt. Louis, Mo. 
Mr. Albert Roblllo .............. ................. ,., ................. " .... .Ronco FOoda.; ..................... " .. " .................................... " ..... Memphlt, Tenn. NY 
Mr. and Mn. Emanuele Homonl, Jr ....................... .Ronzonl Macaro~1 Co., Inc ...... ~ .. .................................... Lon ... land Clly, . , 
Mr. Raymond J. Ouerrlsl ........................ " ................. .8aJ\, Glor.lo :J .. cuonl. Inc ..................... ~ ....................... Lebanon, P •. 

I • Mr. Robert Guerrlsl ................... ............................. ".: .. S .. n OIor.lo Mae.ronl. · Inc •... , ...... .................... ............ " Lebanon. P •. 
'. Mr. Jerome V. Guerrlsl .............. : ...................... M ..... ",San Glorlio Macaroni, Inc .......................... " ................. Lebanon. Pa. 
~ Mr. Lloyd E. Sklnner ........................... " ......... " ......... ".8ktnner ' Manuf.eturlnl. CO . ............... : ........................... O~aba. Neb

b
• 

Mr. Clete Haney ......................................... " ....... : ...... ,,,:sklMer Manuf.eturln. Co . ........................................... Omaha. Ne • 
Mr. and Mrs. H. Geddes Slanway ... ....... ............. :.M.Sktnner Manutaeturin. Co . . " ... ........... ';' .. ,., .............. ".Omaha. Neb. d 
Mr. John S. Pavia ....... ........................ ........ " ......... " .. ",Toronto Macaroni" Imported Foods "" ... " ............... Toronto. canada 
Mr. D. Rlcd ............... , ............................ ......................... Toronlo Macaroni &: Imported Foods ....................... Toronto. Ca~~1 a 
Mr. and Mn. Albert S. Welsa ...................... ".: ........ :.Welli Noodle COmpany ............. , .................................... CleveJand. NJ 
Mr. and Mn, Paul A. VermyleD ........................... ""A. Zere.a'. Sons. Ine. ...................................................... Falr Lawn'l . 
Mr. and Mn. Robert M. Green ...................... " ........ ,.Natlon.1 Mac.ronl AuoelaUon ................................. ... PalaUne, Ik-
Mn. ' Vera Ahrensfeld ................................ .................... N.Uonal Macaroni Auoclatlon ..................................... Palatine, I NY 
Mr. Jame. J. Wirulon ............. .. " ......... .......... ,,, ..... , ...... Jarob.-Wirulon Laboralorie . .................................. , ...... .New Yor~ C ' j . 

:~ ~=~reEh~~~~~.:::::::: : ::: :::::::::::::::·:::::: : ::: : :::: : ::: :::::~=~~ :: ~:~~ : ~~:~:::::::::::::::::~::::::: ::::::::::::: :::: : ::~w ";::k~it; .. 
'. . \ AIIi.s . . 

• . '. •• S· t 'p I ulnn 
Mr. E, W. Kuhn ....................... ............. "" ........... " ...... , .. Amber Millin. Dlv .• G.T.A. .... .. ............................ "" .. ;... . au. NY' 
Mr. Conrad Ambrette ................................................... .Ambrette M"acJlMlne1d"land ...... .... . ... . . Minn. 
Mr. John O. Florence .. ······ .. · ...... · .. · ........ i .. ····· .. ·· .. · ...... .Archer-Danlels- _ 
Mr. and Mn. n. C. Brierley ............ " .................. ,,,,, .. Archer-D.nlel •• MIdland 

Mr. v: Jam;~9~~Be~;n~l~n;cu~.~.~ ... ~' .~ ... L ... ; .. : .. :.: ... :.:.: ... : .. ~ ... ; ... : ... ~ ... ~ ... : ... : .. Bo~~~II:U;;;~ ~ucb ,Dr. Mario 
Mr. and Mrs. Cesare '. . . . .. . .. 
Mr. Ralph W. Hauenstein ............................................ BraJbantl-Le:hara 
Mr. Charles F. Moulton ..................... " ....................... Bralbantl-Le:bara 
Mr. WUllam 
Mr. ,lohn Newn .. 
Mr. and ~ John 

! .. ... 

;. 

,.' 

Allies 
itt .• 'nd Mn. C. W. Kulz .... .................................. " .. "Commander Larabee Mil1lna co..... . ...... Mlnneapolls. Minn. 
Mr. :, nd Mn. L. J . Weldt... ............. " .......................... Commander Larabee Milling Co. . ........... Mlnneapolis. Minn. 
IIr: Fugene B. Hayden ........ , ........... " ......................... Crop Quality Council .. .. ................. . ...... Mlnneapolls. Minn. 
IIr. ,md Mrs. I.nathw DeFronelscl .......................... DeFranclscl Machine Corp. .......... . ..... Brooklyn. N.Y. 
Mr, Hnd Mn. Joseph Dr~·ranciscl ........ " ....... ....... " .. DeFrancI5c1 Machine Corp... . .......... *Brooklyn. N.Y. 
Mr. Nat Bontempi . . ......................... DeFranclscl Machine Corp. . ................... .... Brooklyn. N,Y. 
Mr. ilay Wentzel ............................ .. ............... Doughboy Industries, Inc. . . ............ New Richmond, Wis . 
Mr. Howard H. L8nlpman .......................... Durum Wheat Institute ....... .. ..... .............. ............ Chleago. Ill. 
Mr. Thoma. F. Sa:1lcola .......................... ............. ....... Foust Carton Corporation ............ Brooklyn. N.Y. 
Mr. William A. Lohman, Jr~ ... : ....... ...... ... .............. ... General Mill., Inc, ........... MlnneapoU., Minn. 
Mr, and Mn. Lce: Merry.. . ............ ... .......... General Mill., Inc. ... ... ... ..... .............. . .......... Mlnneapoli., Minn. 
Mr. J. !d,' DeMarco ........ .... ................ .... ......... Oeneral Mills, Inc. .. . . ........ ,New York, N.Y. 
Mr. Richard L. Vessels .. . ............ ............... General MilllI, Inc. ...... ...... ... ..... .. .. ......... Park Ridge. 111. 
Mr. Harry I. Balley.... .......... ..... . .................. Oeneral Mills, Inc. . ............. Coral Gable., Fla. 
Mr, and Mn. Vincent J. Daralo .... ........................... Hlcks &: Grelst, lac. . ........ New York, N.Y. 
Mr. and Mrs. Charles M. Hoskins ........ Hosklns Company .. ::-....... ........ . ......... Llbertyvllle, 111. 
Mr. and !.In. A. L. DePasquale ............................. Internatlonal Mllling Co. .... . ................. Mlnneapoli •• Mlnn, 
IIr: Phll Von Blon .. ............ ................... .. ....... ............. Internatlonal Milling Co. ..... . ........... Mlnneapolis, Minn. 
Mr. lind Mrs. Sal F. Marltato ............... .................... lnternatlonal MUling Co. .. .... .................... . ........... New York, N.Y. 
IL·. and Ars.' Loula A. Viviano. Sr ..... .................... .lnternaUonal Milling Co, ... . ............................ Jeney City, N.J. 
I4r, Joe 1 'orrWey. Jr . ................ ........... : ... .................. J, F, Morrissey &: Co, ............ .. ............ 5t. Louis, Mo. 
Wr1 Geur.e W. May ....................................................... Nationa1 Bakers Servlce .................................................. ChIcago. Ill. 
Mfi. Eleanor R. .Haruberry ............ ............................. National Bakers Servlcc ...................................... ............ Chleaa:o. m. 
Mr. William A. Bremen ......................... ..................... North Dakota Mill &: Elevator... . ................ Grand Forks, N.D. 
lit. and Mrs. Donald L. Prlce .................................. _Norton Company................. ...................... . ............... Wol'Ci!ster, Mass. 
IIr. and Mn. William Oldach .................................... WlIllam H. Oldach ........ ........................................ ....... .... PhUadelphla, Pa. 
IIr. Charles C. Rossottl ............................ ................... .ROSIOtti Llhograph Corp............................. . ............... North Bergen, N.J. 
Mr. and Mrs. John M. Tobla ....... " ............................ .RoSiotli Llhograph Corp...... . ............ North Bergen. N.J. 
IIr. and Mn. Lester S. Swanson ..... . .............. .Russell Mlller.Klng Midas Ml1ls . . ....... ........... Mlnneapolls. Minn. 
Mr. and Mrs. Harry O. Deaver. . .............. Russell Mlller.Klng Midas Mills ...... .. ............. Mlnneapolls, Minn. 
IIr. and Mrs. David WUson. . .............. Rullell Miller-King Midas Mills .. ............. .. Manhasset. L.I,. N.Y. 
IIr. J. W. Hayward ............. . ............... SOybean Council of America...... . ........... Mlnneapolls, Minn. 
Yr. Arnold A. Kaehler ............ . ... .............. Speclal Foods Company..... . ................... Red Wing, Minn. 
Yr. Robert F. Light ... ............ . .......... ....... .5tandard Brands. Inc ........................................... .. .......... New York, N,Y. 
Yr: and Mn. Bates Fertig...... . ................... U.S. Printing & Litho Co. .. ........ . . ........ New York. N.Y. 
Mr. Lnuls A. Viviano, Jr. . .. , ....... ........ Vltamiru, Inc. .. ......... .......... .. ..... Jersey City. N.J. 
M~. James R. Affteek ...................... ... ........................ WUUam Penn Flour Mills Co ............. ....................... *Philadelphla, Pa. 

Does It 5.1I? 

BLIG H CHAMBERLIN of the Car­
MUon Company. after outlining 

the h 'j "Iflc advertlslng .upport. for the 
Tuna . OUve. Macaroni Loat campaign 
(set , . !moUons on page 6), asked the 
impor 'It question: "Does It acl1'l" 
Then ' , said: 

searcher will soy. "Will you please de­
scribe two ot the editorials In that par­
ticular issue." The woman will men­
tion, tor example, an editorial describ­
Ing Cutro's take·over of Cuba, an­
othcr one on the Inauguration, estab· 
Ilshlng her as having been a reader of 
the particular Issue In which the ad 
appeared. 

Wr. have researcb that Indicates very 
Itroml.;· that It doe •• You may be In­
temlc!! in seeln. just exactly how we 
mU!\.t the etredlveneu of eoch ad 
thai \.: .: are runnin.. When we are 
placln!! Ihls much money behind any 
one Id ~ n . we like to be sure that our 
ueeut:on of the ad and what we have 
lo tty are' as productive 81 the media 
lhIt we are usinl. 

One of Our research reporta Is on an 
lei whir.h ,wes the same Ingredient. 
that \Io'e will be usln. this tlm~maca. 
I"DIlI, tuna, c..Uvei and cheese aauce. The 
lei ran in! Life AI •• utne, and the re. 
~ report Ihowed exactly how well 
t did. • 

lup that has become tamous tor his 
Gallup Poll. 

The way It works Is this: 
Researchers from the Gallup and 

Robinson organization will go around 
and talk to Life Magazine readen one 
We( k alter the Issue carrying the Tuna­
Carnation-Macaroni ad Is published, 
They will uk: "Did you sce the latetlt 
Issue at Life ~d8aazine?" It the re­
.pondent says yes. . he did. the reo-

Then they will hand the woman a 
card with four products listed on II, 
such a. Pillsbury cake mixes, Carna­
tion evaporated milk. and so on. They 
ask: "Old you see an ad for any of 
these products In the I.sue of Life 
magazine?" Sho may answer. "Oh. yes. 
I remember leelng an ad tor a cheese 
aauce that had a can ot Carnation on 
It," They will then get everything that 
she rememben about this particular ad 
tape-recorded su that they have It on 
a complete, permanent record. 

They can then tell. depending on the 
number of the people that have been 
established as Life magazine readen 
and those who have seeD this ad, just 
how well thl. ad did-if It was of In­
terest to people or If they jUst turned 
right by It. 
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Additl ........ 
(Continued from page ") 

and dl.advantalea of the lOy produclJ, 
and they have the additional advantage 
of 8 merchandlJlng program which has 
been developed over the yeara In the 
bread lndultf)', It several manufadur· 
ers could make one of these producta 
and sell it throughout the United 
States. the advantage. of national ad-
vertl.!na: could be obtained. . 

Protabu 

We have done lome work on milk 
protelnl. The best of these proteins 
which we tried Increased the coat of 
.paghettl about thl"1!e and one·half 
centa and Increased the nutritional 
value of the protein four and one·hatt 
time', The nutritional value of the p~ 
teln per calorie wu the 18me 81 that 
of whole milk. The COlt of the protein 
wal absolutely the lowest COlt of any 
protein product In the &rocery .tore 
which we were able to And. It would 
be very Intereatlna: to merchandlle a 
product of which you could truthfully 
aay that It wu the cheapelt 10urce of 
protein avaUable. Neither the color nor 
the eatln, quality of the product wu 
lerlously affected, althoush the prod­
uct wu IU.htly more pale than ltand­
ard lemolina Ipaahettl. 

Proteins are 1ar,e molecules made 
up of chains of Imall molecules which 
are called amino acids. There are cer­
tain amino acids which the body can­
not manufacture. If these essential 
amino acldl are mwln. from a protein, 
the body cannot use that protein to 
build mUlti" and other protei.nJ. The 
body Usel thl! amount of protein cor­

.re.pondln. to the amount of the amino 
acid In Ihortest .upply. The remain!n, 
protein la either converted to enerlY 
food luch a carbohydrates or elimi­
nated II wute {rom the body. 

Because wheat protein Is deficient in 
the amino acid, IYllne, it would lake 
three or four times 81 much wheat 
,Iuten to make one pound of muscle 
81 1l would take of casein which Is con­
sidered to be balanced protein. 

It lysine Is added to wheat ,luten, 
the emclency I, very greatly Increased. 
In our experiments we added 0.31 per 
ccnt tyslne to cooked spaghetti and In­
crcaled the protein nutritional v~lue 
2.3 tlmcs 81 Ihown by rat feeding telts. 

Protein lupplements luch 81 soy 
flour. milk proteins and wheat ,erm 
Increase the protein value by Increu· 
ing the quantity of protein in spa,hettl 
and also by improving the lysine bal­
ance of the protein. Thus, the milk 
protein mentioned previously Increased 
the protein value four and one-halt 
tim .. although it incre..ed the protein 
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content of the lpa,hetU only 50 per 
cenl 

Wh.at Oerm 

would be much quicker to follo..... heir 
childreN' demandt tor these pr(l lucla 
In the supermarket If they knew. Ih 10 

When flve per cent wheat '.erm!a doing, they also could purchul' hllh 
added to Ipaghettl, the protein content protein value. This II bein, poved 
Increases 4,5 per cent and the protein . every day by the dry cereal PCOI,le, 
nutritional value Increases 81 per cent. Other levels of protein contl'hl can 
The product la 'qulte dark In color and be obtained by merely varyhl!: the 
the t'lte and texture are about the amount of Ardex 6~0 added. 
same aa the best of the soy products. Fortunately, the production require_ 
The tncreaJe In cost I. about $.003 per menta tor addln. Ardex IlSO to mhcnro· 
poun~ of spaghetti. ni or spa,hettl are not compllcatf'll. Ar· 

An Italian flrm haa perfected a meth- dex 550 should be dry blended with 
od of removln, the wheat ,erm In one the flour you are running before It 

loes to the dough mixer, or Introduced 
piece.' It II claimed that thil product into the mixer at the same time '.s the 
will not become rancid al fast aa .tand-
ard wheat germ and hat other prop- ftour In Ita proper proportion. To pro-

duce a 20 per cent protein product, 11 
ertles which Improve the quality of poundt of Ardex 550 must be blended 
spa,hettl. We have not run cookin. with every 83 pounds 01 semolina. We 
teats on this product. have tound in lome cases that a very 

Gum gluten and ell white are al- llight amount at additional water Is 
lowed In the Standards of Identity tor needed, but the dOUlh makel up very 
lnereasln' the flrmne .. of the canned quickly and Imoothly. Dryln, prcaentl 
product. Experiments In our laboratory no problem, al both lonl and lbort 
h.ve . hown that a hlah gluten .pa- loods dry In the same time and In the 
,hettl makes • better frozen product 18me way as your norm.1 produch. 
8110. 

Wben I wu In Europe In November, 
I tute·t .. ted a product containing VI­
teurone which la a product apparently 
made ' by the fermentation and distil­
lation of the aleurone layer of the 
wheat kernel. Th!a product seems to 
make spaahelti quicker cooking and in~ 
creasea the elaaUclty or resiliency of 
the product. It also seems to resist 
over-cook In, better than the ltandard. 
product even though It !a softer than 
the Itandard product at the early sta,es 
of cookln,. We have received a em­
pIe of thll product at our laboratory 
and we will make some spaghetti and 
perform cookln' teats. 

I Mynrol 
DlsUllaUon PmducU. a dlvlalon of 

Eastman Kodak, ha" been a..tvertlslnc 
a monollycerlde caUed Myverol. Thll 
product Incfeuea the flrmneu of Ipa­
ghettl and ereatty Increales the res..::t­
anCi! to over-cookln,. We have run 
some teatJ on It. 

We stronlly u"ge individual maca· 
ronl manufactu· en to look Into the 
polllbllUy of producln, new product. 
In order to be able to sell a portion of 
production at a price which II higher 
than the price which la forced onto the 
Itandatd producta by vl,orous competi­
tion. Our laboratory and pilot plant are 
busy on research aimed at this goa1. 

Ardell 550-
(Continued trom pa,e 30) 

Children are fDSClnated by odd 
shapel and sites of macaroni products. 
alon, with their b8llc love for spa­
,hettl and m.caronl. I think mothen 

Whlal.Soy Lablllng 

We are all aware of the FDA reo 
qulrements for the use of soy producll 
in macaroni. A minimum of 12~ per 
cent lOY must be used, If It la UlIed .1 
all, and the world "wheat-lOY" must 
appear in bold letten on tho Inbel. i 
nnd that there are different Interpre­
tations of the latter claule, but whal­
ever the Interpretation the words 
"wheat" and "soy" mwt thow proml· 
nently on the label. 

Since we are advocaUn, 11 per cent 
of Ardex 5~0 10 that you have n 20 
per cent protein content In your Itn· 
!ahed product, • minimum caill' ! for 
by the FDA I. of no concern, ":I do 
teel, however, that your Inu 11trJ' 

would be better, off to be able I call 
this product high-protein maClrr 11 or 
spalhettl. or IOmethin, more d! .'rip­
tive than the Ilmple worda "whe. and 
lOY macaronI." Of course, thls I ~ t de­
cision tor your industry and ls ~ b;~cI 
to your dllcusaiohl with FO," We 
would be glad to support you h an),' 
thing you ml'ht w!ah to do alon,. these 
Iinel. 

So these are the featurel and char­
acterhtlcs of our product. We ;H·C of­
ferina you a bland, odorleu, t r~ ~ t(!ICSS 
product with hlah, well balanchl pra­
tein and functionality in tho fonn of 
resistance to overcookln, and mattln,. 
We also are offering you an opportunl. 
ty to lain new markets, IncreDllt' )'ou~ 
Ihare of the CONumer doUar. .n 
thereby your proftt individuallY .nd 
as an industry. ----

San Francllco Cony.ntlon 
July 11).13, 1961 ,. 

TH& MACAIIO,NI Jo""'''' 

CONTINUOUS NOODLE DRYER 
Dramatlcallv New In Appearance 

SI!io .Iew noodle flnilh dryer taken at plant of Tharinger 
Macaroni Company, Milwaukee, Wilcanlin 

'It realizes that the basic goodness of a dryer is 
'lted by the sum total of the care and attention 
·s Into the design and development of each In~ 

Performance, dependability and quality 
I expect from a Clermont machine - in 

>UP,,·, .. bLlndlanr. But there are also many lesser 
a machine that can make It a loy to own 

pleasure to operate. In the Clermont Noodle 
Illony of these features-such as electronic con­
controlling the Intake of fresh air and exhaust 

e)(tcss humidity; control of temperature; extra 

large doors permitting ready access for cleaning; large 
lucite windows giving clear view of the various drying 
stages: all are Incorporated In the Clermont Noodle 
Dryer. 

The only Noodle Dryer available that affords free ac­
cess to the screens from both the fan chamber and the 
air chamber sides. 

The only Noodle Dryer that has cC'nvevor screens that 
Interlock with stainless steel side guides. Many other 
features are Incorporated that are solely Clermont's. 

lilt 110 ""Itt" whot cr'''''OIl' dry., Y,II bllY, yOIl "'" bl IU" 'h,' when yOIl ", It, 
It will bo III 0 .. " d ... 11 tho finn' d"o, yOIl ho .. OYO, oWliod. 

Please consult us for full Information. 

266·2Te. Wallabout Streot, 

Brooklyn 6, Now York, N.Y., U.S.A. 
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Fat of the Land 

T IME, the weekly new. malanne, 
carried a cover story In ill January 

13 wue on Diet and Health that will 
be read widely and dlscussed at dinner 
tables for a lonl time. 

The Department of Alrlculture aver­
aled out United States food coraump­
tlon Iut year at 1,488 pounds per per­
son, which somehow means that the 
average man downed more than elaht 
pounds a day. ''That mother hen of the 
welaht-helahl tables. the Metropolltan 
Life lraurance Company. elucD that 
48,000,000 Americans are overwelaht." 

Phy.iololist Ancel Key. of the Uni­
versity of Minnesota direct. an ambl­
tioUJ, $200,000 a year experiment on 
diet. which apans three continenll and 
seven nations, and is .tllI arowlna. 
Key.' ftndlnp, thouah far from com­
plete, are likely to atn8lh many an eat­
ina cliche. Vltamlna, ell' and milk be­
lin to look like foods to hold down 
on (thouah mothen' milk is .Ull the 
tlckeU. Readtnp of the number of mil­
Iiaranu of cholesterol In the blood, 
which teem 'to have value in predict­
Ina heart attacks, are becomlnl 81 rou­
tine 81 the electro-cardlolram, which 
can show that the heart h81 luffered a 
symptomatic attack: Already many an 
American know. h1l count and rejolc:ea 
or worries depending on whether It is 
nearer 180 (Iafe) or 2~0 (danlerous). 

Chol .. tarol 
Out of cholesterol come. Key.' main 

meuales 10 far: 
• Americana eat too much. The typ­

Je.l United States dally menu, "Y' Dr. 
Key.. contains 3,000 calories, IIhould 
contain 2,:S00. And extra weight in­
creases the ruk of cancer, diabetes, 
artery diseases and heart attack. 

• Amerlc:an. eat loa much fat. With 
meat, milk, butter and Ice cream, the 
calorle.heavy United States diet Is 40 
per cent fat and most of that is satur­
ated fat, the llUIldloUi kind Increa.lna 
blood cholesterol. 

In the averale United States diet of 
some 3,000 a day, carbohydrates make 
up 46 per cent. Thislndudes .uch items 
as sugar, spalhettl, potatoes, bread and 
fruit. Proteins includlni meat account 
lor 14 per cent Unsaturated fall luch 
01 ve"etable all. and flah account for 
23 per cent, while saturated fats .uch 
as animal meat, ellS, Dnd dairy prod­
ucts make up the remalnlni 17 per 
cent. The Keys Ideal of 2,300 calories a 
day would be obtained from carbohy­
drates to the extent of 69 per cent.. 18 
per cent from protelm, while fats 
would be cut to II per cent at the un­
saturated type and tour per cent of the 
.aturated. 

lIecomm.rul&1lou 
The doctor'. diet recommendations 

are talrly .Imple: "Eat leu fat meat, 
lewer ell' and dairy products. Spend 
more time on flth, chicken, calves' liver, 
Canadian bacon, Ilal1an food, Chinese 
tood, supplemented by fresh fruita, 
veletable. and casseroles." 

He adela: "Nobody wants to live on 
mush. But reasonably low·fat diets can 
provide Inftnlta variety and esthetic 
.. tislactlon for the most fastidious-if 
not the most "luttonous." On such fare, 
Gourmet Key. ket!ps h1a own wellht 
at a moderate 155 pounela, his choles· 
terol at a comfortable 209. 

In the wen·fed United Slates, deft­
c1enC)" dlaeasel hava virtually vanished 
In the put 20 yean. Today, 81 Harri· 
IOn', Principle. of Internal Medicine, 
a .tand.rd Intemllt'. text, puts It, "the 
mOlt common fonn of malnulrition Is 
caloric exceu or obeJlty." 

I Immoral! 
Puritan New England regarded obes­

Ity u a fla,rant .ymbol of Intemper­
ance and thus a .In. Says Dr. Keys: 
"Maybe It the Idea lot around again 
that obesity 1I immoral, the fat man 
would .tart to think." Morall aside, the 
fat man h81 plenty to worry about­
over and above the fact that no one any 
lonier loves him. The simple, mechan· 
leal Itraln of over·welght, sayl New 
York'. Dr. Nonnan Jollffe, can over­
burden and damale the heart "for much 
the same reason that a Chevrolet en· 
line in a cadillac body would wear 
out iooner than if it were in a body 
for which it W81 built." The fat man 
hu trouble buy in" Ufe IlUIurance or 
h .. to pay higher premiums. He has­
for unclear re8l0ns-a 25 per cent high­
er death rate from cancer. He Is par­
ticularly vulnerable to dlabetel . He 
may find even moderate physical exer­
tion uncomfortable, because execss 
body fat hampen his breathlnl and 
restrlcll his muscular movement. 

The article points out that a 'blg part 
of the American public wanll to know 
facts about diet and health. The maca· 
rani induatry has an obligation to 
lipread Information 01 this fort, 

PaHerns In Other Countries 
Ualy'. nutrition Icale 11 low, reports 

the Co-op Grain Quarterly. U Is 10 low 
that of the six countries which fonn 
the European Common · Market 11 I. 
the one in which the avera,e worker 
eats the least. The average dally in­
take of calorie. I. only 8 haln·breadth 
above the 2,500 minimum re,arded .. 
necelSlry to . • uataln the life 'and 

.. ---~---

strength of • workln, man. When tht 
difference In the economic level be­
tween northern and lOuthern Italy 11 
taken Into account, this means that 
there are mllllona In the lOuth who do 
not let enou,h to eaL Thete 
of an Inquiry made by the central 
thority of the common market Into 
eating hablll in Welt Gennany, 
Italy, Belgium, Tha N"thorl ... I. 
Luxcmbour" the members 
man Market, have italian 

J.ACOBS·WINSTON 
LABORATORIES, Inc. 

BST.1920 

ComultitJ4 and Analytical Chami.,. .pec;ali6in~ 
In all matter, invoIvin~ the eram/~tion produr; 
lion and Iabolinl 01 Macaroni, Noodle ~nd E~~ 
Product .. 

l~Vltall'lln. and Mln.ral. Enrlchm.nt A.laYI. 

2-EII Solid •• nd Color Sc ... I. E"., Yolko •• d 
Ell Noodl ... 

3-Stll'loUna and Flour Anal~., •• 

4-RocI.nt and In .. ct Inf •• tatlon 'nyestlgatlon •• 
Microscopic Analy .... 

5-SANITAny PLANT INSPf.CTIONS AND 
WalnEN REPOaTS. 

James J. Winston, Di rector 
. 156 Chambers Street 

New Yark 7, N.Y. 

thorltle. worried. They 
the standard of living In the 
areas of Ualy and In ".: . N-RICHMENT-A '" 
out southern Italy has I~~::;~. "'~ 
Iy in recent years. I 
acknowled&e that Italy is 
hind her economic partnen. 
average 2,500 calorie. co·ns'Jm·~ 
Italians comparel with 2,830 In ' .: FiORQ~TY 
2,900 In We.t Germany, 2,910 
Netherlands and 2,980 In Belli 
averale calories; Intake in thl 
State' 11 3,330. On an average. 
Ion colUlumes a yearly total 
poundJ of bread, fiour and au 
als. The correspondl"1 fl,ures 
pounds for France, 4U for 
424 for West Germany and 301 
Netherlanela. 

Speaking of 01.10 
Melhu.~lah ata what he 

plate 
And never, as people do noW. 
Old he note the amount of the 

count-
He ate It because It was (how. 1 
He cheerfully chewed each mouth(\I 

food, . 
Unmindful of doubts or of teDl1 
That his health might be hurt 
With lOme family deuert 
ADd he llYN 0 .. ' toO 71.,.11 

" ' . --
, '" . 

",convenient 
.aUo.-,wld. 
I~odc locallons 

. ~".~. 

, 

~(a4 CORPORallON 

" U'. Easle r 
To Do Business Wilh Us" 

<'fop 2-u4 
WHOLE EGG SOLIDS 
EGG YOLK SOLIDS 

spray dried under strict quality 
controls to assure you the finest 
In uniform color and top quality 

II"J 

FROIEN DARK YOLKS 
pocked especially for the 
makers of fine egg noodles 

whateyer your egg needl 
you'll profit when you call 

MOHAIK EGG CORP. 
601 I. Third St. K.nt.1 City 6, Mo, 

HArrllOli 1_1970 

Western Slaies Representoliyo lor macaroni faclor.,. suppliers 

and repolrlng specialists for dies and macaroni p'enes, 

Manulacturer3 01 ravioli lind 
tama/" machinel. 

40 Yean Exporlence 

BitufCl.iJ. MacJune Sl.op 
221-221 I • ., SllIet, Seut Froncl"o 11, Cell'. 

T.I •• h ••• Do!;.I •• 2.2794 
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WAY BACK WHEN I 
A~~~~~:I:!S 

. Db,.., A"ertlll .......... '" ." Ap I"! CI'" '-_____________________________ -l. We.'" ............... ........ 75 C..h .·f u.. 

40 V.an Ago 

• "Advertlain. is Uke breathing," laya 
the cover edltorla1. "It II the element 
in bUllne •• that lupplle. the vital force 
neCi!uary to Ita life, ill vllor and It.. . 
IUCceU." 
• In oblervations on macaroni public­
ity on the editorial palt, M. J. Donna 
OhleNet that "many .r,ue that .n the 
publlcity polilble hal already been 
liven macaroni and kindred productl: 
that the American public has been told 
about U u a food and that repetition 
would merely be a waste of apac. and 
money." 
• He further notes that "Americana .. 
a Icnerai rule eat too much meat and 
other rich foods. AI 8 relull, old ale 
dlle8se. are on the Increase In thl' 
country. A more liberal use of food, of 
veletable orl.ln would eradleale thll 
evil," 
• InformaUon published by the Tarlft 
Commlulon .how. that the duty on 
macaroni In 1897 was one and on~haU 
cenLa per pound. Thla was eftectlve un­
til 1913 when it wa! reduced to one 
cent a pound. Import! In 1914 reached 
the record proportion of 130,000,000 
pounds. 
• In 1913, price of bulk macaroni t.o.b. 
Naple. averaged trom 4.5 to nve cenLa 
a pound. Price. In the northeastern 
part of the United Statea avera,ed 
about seven ('CnLa 8 pound. 

30 Yean Ago 

• "Know your bualness" cautioned the 
cover message. "Study your coats. Don't 
be Itampeded." 
• BuslnelS was bad because at the de­
prclSlon. The editor urged: "Let', put 
our howe In order by Ullna only hllh 
grade raw materlBIa and selling at 
pricea fair to all. In this way only wiU 
honest manufacturers IUCCHd while 
blenden tall and the price-cutten tall." 
• Thla Idea waa reiterated by G. La­
Marca ot the Prlnc:e Macaroni Manu­
facturing Company, Boston, who ob· 
served: "Our advertising wiU do per­
manent lood only it aupported by mer· 
chandlse of the highest quality and sold 
profttably." 
• Eggs add food value, said B. R. Ja­
cobs of the Macaroni Educational Bu­
reau. The relative caloric value be­
tween macaroni productl without eg.s 
and noodle product! with ens Ia aUaht, 
but e," yolks are very rich In vitamins 
particularly A, B, and D. Dr. Jacobs 
IUliested the ell content of ell noo­
dles should be told to the CONumer In 
terms he can understand. . 
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20 Yaan Ago 
• "Who'l being tooledt" a, ked the 
cover mena,e. A manufacturer wrlles: 
"Someone mUlt be fooled when luch 
staples as macaroni are IOld for Ie .. 
thIn cost of production and diltrlbu­
Uon. It h not the buyer after hla ftnt 
order, nor the conlumer after hla ftnt 
lute. Then what" 
a "Now in the time," l aid the lead edl· 
torlal, "that every lood macaronl-noo-­
dIe manufacturer wiU come to the aid 
of hla trade auoc:latlon-to volunteer 
service and cooperotion In the tuum­
ment of the helpful pro,ram that la 
beln, enlar,ed In keepln, with the 
IUpport accorded It." . 
• Docton R. H. Harrll and L. D. Sib­
bitt of the North Dakota Aarlcultural 
Collue reported the eftecta on maca­
ronl·makln, quality or durum bUght, 
weatherin, and rproutinlC experienced 
In the crop harvest or 1140. 
• SUllestlon, for Lenten dishes were 
illustrated with aUr.dlve plctutel of 

. • paahettl and el,l with mushroom·to· 
mato 10UP .. uce; buttered eg, noodle. 
with ve,etables; buttered macaroni 
shell, with Mexlean seafood sauet; 
Ilurred peppen and macaroni ; vege­
table plaUer with elbow macaroni. 
• The New York Journal or Commerce 
reported macaroni prices low, volume 
fair. Italian . tyle macaroni In 20-pound 
boxes was sold at SUO to SUO. Cheap­
boxe, was sold at SUO to SUO. 

10 Yaan Ago 
• Jamel T. Wil1lam" pre.ldent of the 
CreameUe Company, P8llt president 01 
the National Macaroni Manufacturen 
Auoctatlon, and founder of the Maca­
roni Journal, paued away on Mareh 5, 
1951. Thll Industry leader, community 
.upporter, and fa m II y man, was 
moumed by his many trlendJ and ac· 
qualntances. 
• The lmportance of visual packaRes 
W8ll commented upon editorially, while 
Food Toplc:l wa. quoted u reportlnc 
35.7 per cent of all food store products 
Cilmlnl In visual packaaln, and a Ilml­
lar percenta,e of .. lea made on Im­
pulse. 
• Ted SIIlI, publtc relatiON counsel tor 
the National Macaroni IRltltute, re­
ported that over 1,1100,000 line. at newI­
paper publicity WI' ,amered for Na­
tional Macaroni Week. 
a A program to develop durum wheat 
residant to Item fUlt was launched by 
the National Macaroni IRllItute In co­
operation with tho Chilean Government 
aided , by representative Fred G. Aan· 
dahl at North Dakota. l 

'01 SAU-8uhler Pteu, like ne.· 
175. Macaroni Joumal, Palatine, II! 

WAHTlD--CI.rmont BoIogno stampl, oj) mo­
c.hlne, calibrating btake and dl ••. Stat. ogt 
and condition. Writ. bo.: 176, 
Joumol, PalaU"" illinois. 
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The promotion 01 Paul H. Be'n"," ('~ 
aul.tant ,eneral .ale. manaler 
Dobeckmun Company, a division 
The Dow Chemical Company. wu 
nounced by Robert S. Janel , 
..lea manacer. I 

Mr. Bennett, usociateci whit 00-
beckmun in various capacltlc slnct 
1938, h8ll been director 01 s.11' train· 
In, and lelectlon the past tour ·!t'ra. 

AA auistant leneral aales n' .nS,ef, 
a newly-created position, he III ll­
lume the .dmlnistratlve duties 
Iy handled exclusively by Ml 
Mr. DeMett .t.o will be re~ 
for the ,eneral omce manal" 
the Salel Department and bl 
member of Dobeckmun'l Sale$ 
Iitralion Committee. 

Sympathl ... 
Mn. Joseph T. Viviano, nrc 

Palau.olo, wife of the Loullvll ll! 
ronl manufacturer and mother 
and Peter J . Viviano paned 
uary. 2. She apparently .-..... - • 
Ihock foUowin, a aerloua illneSS 
husband who aince recovered. She 
88 yean at a,e. 

Mr. Ludwll O. Scheib, 
ot Clybourn Machine cOrJ>i,ra" ~:.5!' 
ca,o, pUled 
on Janu8l')' 11. ·HI,;-~;;':'6i~y,~a\tl 
He leaves a wife 
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