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It'. uiomlllc •. • appetite-appal aellJ mote, Jells faster! And • ROSSOn! desl~Qed 
pubge deUven more macaroni saJes bcawe h combines.1J these aales-wiDniagltln:res: 

• The brilliant beauty of muld-color lithography to give your produCt wte.temp·w, 
appeal... . 

• Skillful, creative package designs based on a wealth of product experience, an un Iff-
.tanding of the product" potential ... . 

• Producdon flcxibilty _ economical, sensible. adaptable to change as requlrem :nd 

demand ••• 

• Custom-tailored customer·service from packaging research to recipe development, f '0111 

merch.odillng aid to product promotion .•• 

Why not let us prove how we can design 0 package for you thu will sell - ",J 
Iteep on stlllng _ from the point of purchase to the point of preparadon. 

"FIRST IN 

Will, .. DI_II," 
toUOni CAure_HI. \ltHOOIAI'H co.,. 

.... " .. ,111' ,.. C.II""", 

If rel/llbl. lourt, 0/ Juppl, sI,." 

Amber color means quality when 
you buy Semolina and Durum Granular. 

Unirorm amber color, every 
shipment, helps you maintain uniform 

quality in your llroducts. 
Amber's Venezia 1\0. I Semolina and 

Imperia Durum Granular are 
amber color ... uniform amber color 

••. every shipment. 

BE SURE • •• SPECIFY AM •• " 
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FARMERS UNION GRAIN TF.AMINAL ASSOCIATION 
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Rf :I:m1n, to the scene of many auc­
meeUnp. the 9th Annua. 

01 the National Macaroni 

i ~~:'~'~~~l:~AAoc~:II:~U~on will be I ~ Beach Hotel in 

On Monday momln •• June ~O. mem­
of the National Macaroni lnIti­
Committee meet with their pub. 

relaUona~coUftlel, Theodore R. SI1~ 
review recent development. in the 

promoUonal prop-am.. 
un. the full Board ot 01 .. 

of 1he~ N.Uonal Macaroni MID­
ufIclm '~ A~tion and National 
MlearonlJ!'-'titute convenet to consld. 
er 'lnandal report&, committee aeUn .. 
tIet, IfI4 futuro pi .... 

On Monday afternoon aU conven· 
lion deleeatel an invited to vialt 
Schneider Brothen ell Proc:eulnl 
plant on Blue 1Iiand Avenue. BUIIeS 
wUlleave the , hotel at 1:30 p.m. and 
10 dlrectly to the plant. After vlewlnl 
bruld.ne IDd aeparaUn, oPerationn. 
dele,atel wlll be returned in JUUlc:l .. 
tnt time to ~repare tor a fesUve Ha­
wallan party. 

The durum mUlers will be ho.u at 
a c:ocktall party and reception in the 
South TelTlce at 8:30 p.m. MUll par­
Udpatlna are Amber Mlllln. Division, 
G,TA. ; Commander Lanobee Mill I n I 
CompanYi Dou,hbo,y Industries, Inc.; 
General Mllla. Inc:.i InternaUonal Mlll­

Companyi Kin. Mldu Flour MUla; 
North Dakota Mill and Elevator. 
cocktall party precedes a PoJyne­
Room dinner party. En'.ertain-
in the' Polynesian Room 11 an 

PJ.idnl HOI''':' P. Gioia 
.W .,... COD't'ea1Ioa delepl. 

AlI·Hawalian Review with the Kent 
Ghlrard Dancen anJ the Gene Raines 
Group. The Pot:,neaian Room was 
mentioned rCHr.tly In Buslneu Week 
u one of ttl<! better entertainment 
.pots In Chlcalo. 

T\a"da, Toplc:l 
Formal reeiatraUon and assembly 

for the fint General Sealon is IChed· 
uled for Tuesday morning. Vice-prell. 
dent Emanuele ROlUOni, Jr. wUl pre­
aide at thIJ I8I10n. Horace P. Gioia, 
president of the National Macar 0 n 1 
Manufacturen AasoclaUon, wlll we)­
come the de)e,ata. Alvin H. Kenner. 

chairman of the Durum Growen' AI­
.ociation marketinl committee, from 
Leeds, North Dakota, will live his 
group', ideas on marketlnl of durum 
from the field to the table. 

Harold M, WIlliams, president of the 
Institute of American Poultry Indus­
tries, w11l .. nle delelate. to "Use Your 
Noodle" In meetinl the egg situation 
and workinl out lerlous market i n I 
problema that Indu.try faces. 

The durum millen' report will be 
liven by Howard Lampman, executive 
director of the Durum Wheat Institute. 

National Macaroni Institute publl c 
re)atlons coun.el, Theodore R. Sills, 
wilt lead a panel discussion of Chi· 
calo new.paper food ed!' ": . , Invited 
to participate on the r .. nel are Ruth 
Ellen Church, the fanloUJ Mary Meade 
of the Chlcalo Tribune; Isabel DuBois. 
of the Chlca,o Dally News; and Dor­
othy Cooley Thompson, known better 
u Mary Martenson, of the Chlcalo 
American. They wl11 comment on the 
editor's reapon.lbllIty to readen, the 
manufacturer's re. ponslblllty to con­
sumers' a look at the youth market, 
and .lmUar areas of Intere.t. 

Followln, this discussion, a panel of 
macaroni manufacturers and wives 
will aummarile and comment and 
I tim u la t e di.cusslon from the 
audience. 

A constitutional committee meeting 
haa been called for luncheon on Tues­
day to review possible revision to the 
Associatlon'a by-Iawl which have been 
unchanged for lome ten or more years. 

At 2 p,m., busses will leave for plllnt 
toura of the Trlanale Packaaln, Ma· 
chalnery Company and the Clyboum 
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MlchJne Company in Northwest Chl­
CliO, where developmentl of interert­
lnl in8tl1litlOnl tor both celloph a n e 
ani carton plrkalinl will be dem­
omtrlted. 

In the evenIng, Billas E" Produeta 
Company, Hennlnann. Inc., Monark 
Brothers, Inc., 011 ell 8uppllers to the 
indu8try, are r.ponsorinl a cock tall 
party anti reet' plion immediately pre-­
cedlnl the tradHional Spa,heUI Buffet 
put on by the Rosaottl Lithogr a p h 
Corporation, (If North Bergen, New 
Jersey. The buffet has become a hall­
mark of macaroni meetlng8 with la­
vilh .preacia or ,ourmet specialt i e I 
~opped off by ateaming platters of tine 
apa,hettl. 

Wadn .. Jdl, Tips Ie Trip 

The aecond General Sculon on 
Wednesday wlU deal with marketin" 
with Vice-president Albert Ravar 1 n 0 

prelldlnl. Life Malazine wIll present 
a filmstrip pl'epared in cooperation 
with itl silter publlcaUon Fartune, on 
''The Market of the Slxtles." 

Today" competltlve battles In pro­
ductl and services are won by ,u­
perlor ,kill lind facillUei in market­
Inl, the Nielsen Researcher polnted 
out recently. This is the publication of 
the A. C. NIelsen Company, world'. 
lar,tst marheting research organiza. 
tlon. Their John Betjemann w11l de· 
.cribe tools available for "The Golden 
Ale ot Marli:l'!tinl." 

Future p'tO:lpeetl for macaroni and 
the macaroni industry will be com· 
mented upon. by Neal M. Conley, a 
l1'aduate .tudent in buslnesa admini­
atratlon at l'Torthweltcrn Unlvers I t y, 
currtntly writing a master's thesls on 
macaroni production and market I n I. 
Mr. Conic), fa an intense student who 
hu lathered a l1'eat deal of the 11-
terature avanable on macaroni and 
establiahed. personal contact wit h 

Neal M. CaDl., looks at tutur. prot­
PKlI for macaroni. 
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"S.hind the lunu at FI.lda" pl&1Uled 
for th. ladl.. _Uh Ih. King Mldu 
Flour MUla luncheon. 

many manufacturers and luppUen In 
the lndwUy to prepare the paper he 
plans to preaent. 

Comments and summary of the 
Itleas expreued in the momlnl lea­
alon wUl be handled by a panel of 
macaroni manufacturers charged with 
the re.ponslblllty of stimulatinl au­
d�ence dIscUJ8ion. 

EIec:Jloa. of OfflClln 
Directors for the cominl year will 

be elected at the .econd General Ses­
sion, anti the new Board of Directors 
w1ll hold their organizational luncheon 
at Wcdne.day rioon to elect offlc:en. 

Ladles attend!.ns the convention will 
be escorted on a trip and to lunch­
eon by the Klns Midas Flour Milia at 
Marshall Field &: Company. They w1ll 
have an interetlting tour behind the 
.cene!J to ace the sparkHnl kltcheru, 
display and advenIslnl workaho~, 
and various .ervlce facUltiel of one of 
the Jarlest and moat su«euful de­
partment .tore operations in the 
world. Followinl the luncheon and 
toW', the ladle. may .llhtsee and shop 
In Chicago's Loop with ample time to 
I"atch the regular dlrect-to-the~h ate! 
bus .ervlce that the Ed,ewater Beach 
runs from the Marshall Field .tore at 
relular tntervall. 

In the evenlnl, the macaroni ma ~ 
chlnery manufacturers will prelent a 
cocktail party and reception. Hostl in­
clude Ambrette Machinery Corpora­
t�on' M. &: G. Bralbantl Company, 
Buhler Brothers, Inc., Clermont Ma­
chine Company, Inc., and DeFnncilcl 
Machine Corporation. Thla wlll be fol­
lowed by the Auoclatlon'u dinner par­
ty, which will feature the preaentation 
of the newlY'elected otflcen. 

Mwlc for the reception and dinner 
party will be arran,cd by the Fawt 
Carton Corporation of Brooklyn, New 
York. 

Thunda,'. DlpUul. 
The flnal busineas leulon, 4'ith 

Vice-president Fred Spadafora pI !S14. 
ing, featurea two Government oU clab 
from Washin&ton. John L. He. ver, 
deputy commluloner of the F( Iei'll 
Food &: Drug AdmlnIstration, will lilt 
his aHency'. views on problems roQ. 

r.emlnl the macaroni lntlUilry. r OlD. 
nenlt t)n trade practice rules WI.l be 
!Dade by TIobert J . Beller, of the Bur. 
\Jau of Con:lultatlon, Federal 'J'rtdt 
Commiaslon, the attorney In char'le of 
the admlnb.tration of the trade IJm. 
tlce rules for the macaroni and nood.lt 
industry. 

Lon Carll, ot the Progresllve Gro­
cer Magazine, w1l1 make a presenta_ 
tion at "The Dillon Study," made III 
cooperatl(',n with the Supermarket lao 
IUtute, N vi(.wlng conditions In the 
modern .Jay 1l1permarket and mer . 
chandiJiroa: cor..,lderatioRl of lnternt to 
all food ...,:.tluiacture.ra. 

Comment. and lummlry will be led 
by a panel ot macaroni manui.chum 
and audience participation invited. 

Tr" .... logu. Luncheon 
At 12:30 p.m., a .peelal luncbtce 

meeting for all delegates and the 1r 
wives wlll outllne a prololue tor nell 
.pring's European Study Tour. Plam 
are for takin, a group to Rome, the 
Milan Fair, Switzerland, Germany and 
the Hanover Fair, and France, vlllt­
Jng pointa 01 Interest and macarolll 
manufacturing operationa along the 
way. The three-week excursion wou14 
be made most attractive it suftlcltDl 
members lign up to enable the l'bar­
terlnl of alrcraft to Rome anti back 
from Paria to New York. Tourln tt 011 
the Contlnent will be done in mOI!en, 
air - conditioned. bUlles so that the 
group can come and 10 U it wu:~. 

Continued. OD Page ,. 

Robut J. B.Uer c:omm.1l1I upon ltadl . 
practlCII rul .. IA lDdu.dry. 

THB MAc.uONl )0""," 

'dari Dies are known for Quality, Workmanship, Predsion­
Maldari is known for Service, Reliability, and Guarantee 

~"'" dJ.44--UuJilHilt. "'eM 

D. mJHDn ~I f.. Sons, Inc. 
557 THIRD AVENUE 

BROOKLYN 15. NEW YORK 

U.S.A. 

...... ufacturen of the fln.1t Macaranl DI~ distributed the world a •• r 
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In June the National Macaroni In· 
.mute wut .alute the .lx mountain 
.tates of Idaho, Montana, WyonUnl. 
Colorado. Utah and Nevada with 1J)e. 
dal publicity, fellonal releases .and fa· 
vorlte recipe' of the rellon. 

More than halt the people of Idaho 
are farmers and cattle ranchers. It 11 
In the .outhem portion of the .tate, 
made a rich fannin, dlltrlct by the 
UH of lrrlllUon. that the tarle Idaho 
potatoes are crown. In the hlah. dry 
central portion of the atate I r a z e 
larle herds of .heep. 

Montan., nicknamed the Treasure 
Slate bceauae of it. rich mineral d~ 
politi. l.J the leadlnl producer of man· 
,an ese, an important minerai used In 
makln! "teel, and haa the lareest and 
rlcheat copper mines In the Un 1 ted 
States. Like Idaho, more than halt of 
the people live on ranches or fannl 
ralalnl lome of the finest beef cattle 
and Iheep in the country, and larle 
cropa of wheat and other erains. 

Sheep and cattle raisin, is the main 
occupation of the people of Wyomlnl, 
and the state · ranks aecond In the 
United States In the amount of wool 
and mutton It produces. 

Colorado, located high In the Rock. 
les, is belt known as a vacation place 

8 

for tourista, as It oUen excelJent .kl­
In., horseback rJdin,. and beauUtuI 
mountain scenery. However, in the flat 
plains of the eutem aect10D with the 
use ot Inl,.Uoh much what. f r u I t 
\.nd vl."'Jf:tabln. and IU'U beeta 11 
produCiX!. 

Utah ,eta Ita name from a tribe of 
Indiana called Utes who orillnally 
lh· ... d In this re,lon. It It one of the 
n~' important mineraI·prociucin. 
autes In the United Slates and the 
chief coal-producin, .tate of tho west. 
Sugar beetl. fruita. alfalta, and wheat 
are ,rown, and many fannen also 
ralae dairy cattle. 

Nevada. perhaps belt known as the 
only slate where ,ambllnl it leg.l 
and as ... tate where It it euy to ob­
tain a divorce. nevertheleu was an 
important IOUrce of mlneralt to the 
armed forcet durinl World Wars I and 
11. The southern Nevada deserts have 
been uaeJ for atomic bomb experl· 
ments. As Nevada is the ddelt staUt In 
the country, almost all of the land hu 
to be inll.ted for any crops to crow, 
and hay and .U.Ua are best sulled for 
the aoU. 

The outdoor life of much of the 
popUlation of the Mountain States 
calla for hearty fare on the dinner tao 

ble throulh the use of luty, nuh tlotza 
macaroni products. A true ulute to tbt 
Mountain States are the reclpea: IIVta 
here for Lamb and Spalhetti CUltJ 
and Old J'uhiooed Beef Stew win 
Noodles. 

La"lllt aad Bpa,betti Cuny 
1_ c· • ....us .. ) 

1-1/2 pound. cubed shoulder of lw 
1/2 cup .liced OnJOhl 
1 clove prlic, mashed 
2 quarta stock or bc.uUlon 
8 ounces IPI,hetU 
2 teUPOOhl curry powder 
1/2 cup blan~'1i almondl 
1/. cup aeedleu raisins 
1 medium·.l1e4 apple, cored. and dkc4 
Salt and pepper to tule 

Cook lamb. onlohl and larUc In skQ. 
let untU lamb it browned on all aida. 
Add stock. or bouillon and heat Wlii 
mbture bou.. GraduaUy add .,.. 
&hetll 10 that ltock or bouUlon COI)o 

tlnues to boll. Cook uncovered. sUr· 
riD, oc:c:ulonaUy. 15 minuttl. Add It­

maInln, Incredlentl. Cook 1&-20 ml> 
utes, or unW .,.,hetU l.J tender, atIr· 
riD, occulonaUy. 

Old·Fubloaed ..., .... 
wUb Roodl. 

(_ •• ....us .. ) 
Z pouncb beef round .teak, cut 1D I· 

Inch cubes 
1·1/Z teaspoohl seuoned .. It 
1/Z u-~,poon pepper 
2 ta!lIespoons butter or mar,arlne 
1.1/Z cups stock or bouUlon 
3/4 cup wat...: 
Z tableapoona cornstarch 
I I·pound can onions. drained 
I I·pound can whole CUTOta. 

1·1/2 cups cooked peu 
Z teupoona lilt 
4·8 quartl bolllni w.ter 
I pound wide ell noodles (.bo It • 

cups) 
Sprinkle mtJ.t with aeuoned 

and pepper. Melt butter or D 

inei add meat and cook until bl I 

on all sides. Add .tock or be 
Cover and cook over low heal. 
rinl occaalonaUy. 1.1/2 houn. 
bine 3/4 cup water and . 
well. Gradually .dd to 
Cook over low heat. stinlnl 
Iy, until thickened. Add onion:', 
rota and peas. Cover and cook 
low heat. atlrrinl Occulona11y, 
minutes. 

Meanwhlle. add 2 tablespoons 
rapidly bollin, water. Gradu.llY 
noodles 10 that water conUnues to 
Cook uncovered, stinlnl ",,:ullo~,! 
until tender. Drain In colander. 
beef mlxture on noodlu. 

THI MAc.uONI 

There is something special 

Macaroni products made from 

Let •• bin "tometblas Ipeclal" I. Ibe phran Iblt la hurd more and more 
onea from N~ ·. ~ 1fk 10 1.. A. Let'. hne lit dillerent kind of meal-but with tola or appetite ud 

I .n appelt. Let'. h.n a meal that .. Uanel all tbe family an tbe time. 
Enrrone kao •• tblt mlcaront products are economical-hut do lhey 

koow tblt lbe, un be ".omethtn, .peellt" dl.h" too. 
Tbey mut an the requirement. of bl,. tamlly bud_et. tOJ the bl.n.t eltlcttnl ta.te 01 tbe lourmel 

To obtltn lbat "aometbln, .peclal" In your procluct. un thl! ftae.t-uee KloK Midi •. 

PRODUCTS 
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SHORT CUT PRES 

""" 

other short cut press, even at extra cost can offer the exclusive combination of 
In Oemaco Short Cut Presses. Meet the Demaco Short Cut Press, look it over 
Demaco engineering from floor inlet to base - every detail a benefit to you. 

rigid frame. The exclusive full vacuum over the entire mixer with over 
vacuum mixing. Cool running with a long wearing waler cooled screw 

' 1 design "forward pitch" stainless steel feed screw - cast steel die platen, 
I ~ ead giving uniformity of cut lengths, plus all approved devices for operator 

)0 lSS. AND 1500 lSS. PER HOUR. 

lbination with sheet formers and long goods spreaders. 

Single mixer with gravity feed hom mixer 10 Ihe feed mew with no 
toe mixer 10 Ihe olhel . rum (on be used wilh 01 without vocuum. 

ANCISCI MACHINE CORPORATION 
ETRO~OLlTAN AVENUE, BROOKLYN 37, N. Y. 

EVe,g .. en 6·9880 
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by W. O. Hooleln" Hooleln, Company 

Suceeu for a compnny doe. not come 
by accident It is most orten the result 
,.! c",nSCIOUS plannln, with definite ob­
jectiv('s. 

A member of the man.sement team 
of a Ipeelfle company should keep in 
mind certain thin,. that should be 
done In helping hlJ company prepare 
for the future. A company can pre,,'.!l e 
for the future: 
By havill, money in the bAnk. 
By Itnowin, where the company .landa 
in 1 f!l.t1on to competitors. 
By kflDwlna: where the industry 
Illund, In relation to campeUn, indus­
trlen. 
Dy reornlzlnw: trench. 
Dy developln, IleY;' product. and tech­
nlquea. 
By ere_Un, and maintalntn, 8 favor­
able "Im •• e". 

MOD., In 1.'b. Bank. The value of 
havlnl money In the bankt of coune, 
is obvious. Any prop'am you want to 
landertake J. far Ie .. expenalve when 
you can use your own money to 11· 

• nance It rather than borrowed money. 
Too many companies let their :1eslre 
for expanlion let ahead of their aCa 
cumulation of funda. This 11 dan,era 
OUI, particularly In an Industry luch 
al ours, where the competition la ina 
te05e. 

Know YoW" Compttllon. You know 
who your competitors are. You prob­
ably allo know pretty well where they 
seU. It II important, too, to be able to 
have lome reasonable Ideo of their 
coat. al compared to yours. It is at.o 
important to know how they make · 
their product aa welt .1 they do -
what machinery they Ule, what raw 
material, what Quality control tech­
niques. 

Know Your Indullrr" ComptiUon. 
Too often manufacturers concentrate 
the bulk of their salel effort alainst 
those competitors w h I c h make the 
lame or .imllar products. We mUst, ot 
('oune, Increase our .hare of the exi.Jta 
ing morket. because when we cease to 
try 10 do thl •• we wil1lv.!,ln to lose our 
share. However, history hu shown that 
real prOlreu is made when the total 
consumption of our product increases. 
The reason that the people In Iialy eat 
sl!!ty pounds of m!l.caronl products per 
year as compared with leven in the 
U. S. Is that the competitive position 
at mocaroni products as 0 whole In 
Italy. is better than it il In the United 
States. In Italy there is a Ireater vari­
ety of known recipes. There Is a reali­
zation at the cheapness or economy ot . 
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the product 11.1 compared with other 
more expensive fooda like meaL 

In the U. S. we have to compete with 
many foods to estabUlh a larler per 
capita use of macaroni products. People 
have a lreat deal of money In the U. S. 
and can pretty well buy what they 
want. Certainly, we can't hope to ob­
tain a per capita consumption of .ixty 
pounds. But there are many re.uon, 
why we should be able to 10 ab!),"u 
the .even pounds per person per )'~ar 
conlumption that exists at the mor:nent. 

There are many paths to follow In 
doing this. Part of the baUle will be to 
recolnlze clearly the • t r c nit. h and 
weaknesses of eompetlnl foodJ. For 
example, toods eontainlna fat offer the 
double dtsadvantale these day. in that 
they contain many more calories per 
pound of food, and the fat in the food 
aldl In fonninl cholesterol In the blood 
circulation sYltem w hie Ii hu been 
proven to be Influential in caUlina 
heart attacks. Macaroni is a nutritious 
food which. for all practical purposes 
contoins no fat. This is a feature which 

. II important and which can be laid. 
Recognla. Trend.. Not 10 lonl ala 

when we were talklnl about the trend 
to convenience foods, one of our ,ood 
clients made qlllte a point of the fact 
that he did not believe that dry maca­
roni produc13 were ever loinl to be 
"replaced". We do not, either. How· 
ever, therr! are certain unmiltakable 
trends which we must recognize, and 
for which we must plan. Succeu in 
bUlinCSJI aeems lo be baaed on the 
ability to take advantale of ever')' op-

portunity that comes alan,. Chan~1na: 
trends, movement. Into more c:on vell' 
lent fonna of food distribution, are 
amon, opportunities which can r ltld 
more protlL 

U you don't think the p-ocery bu&!. 
nea is challlini. just look around you. 
Everyone 1a aware that the Independ. 
ent arocer 1a a member of 8 vanisblq 
nee. The thlnl that 1a causin, him to 
vanilh is that today many, or mod, 
people have automobUes in which lhrr 
wlU gladly drive ' a few extra blocb 
in order to find a decent place to pari. 
ThJa is reaultina In tht location of 
larler .tores In areu that aren't 10 
crowded and where parkinl .pace CID 
be had. 

Wier .tores carry many Items ud 
put an additional burden of .. I,. ef· 
tort on your packale and point of ·1IIe 
pieces. 

Another important trend, not nec& 
.arUy for production men, la the nec­
easlty for .eUlna to centrally loc.ted 
buyen who purchue larle quanUUes 
of merchandi.Je. Penonnel ability IDd 
aales promotional e f for t. mUit be 
leared up to .. tlsfy thIa type of bU)'tl'. 

Anothtr important trend, a1r ea ely 
mentioned. 11 the trend to built-in ccm­
venlenr:e fcoda oUered In the lions. 
Such convenience includes pre--prtpa· 
ntlon and freezln" c:ombinin, in • 
padtale with sauce in&redlents, ~ 
pared nuces. Not everyone .houlel CO 
into this type of buslneu. However, the 
advantales of theae itema mwt be 
recoanized. We must take advantl ~' til 
these trends at whatever level WI.! art 
able. 

D .... ,lop If... Producll .... " ed-
nlqu ... A fantastic number of the l' fOIi. 
ucla on the .helves 01 ,rotel')' ,,:ora 
today were not even thoulht a! teD 
yean ala. General Foods Corpari doc. 
a giant in the food industry, say' that 
aver')' subltantlal proportion of :bdr 
total nlet volume today 11 mad) up 
of producla that were not even all tbI 
market a few yean ala. 

Too many dry macaroni manute. :tur­
en have exhlblled a marked reluc\1DCf 
to explore chanleel products, new prod­
uct. and new uses for their producU­
You can't be complacent. Maybe JfI' 
are not trylnl anythlnl new, but otherf 
are. Sales of these prod ucla by otblr 
companies are e.tln, Into your vclUJDI 
on dry products. For example, Chef· 
Boy-Ar·Dee hu come alonl wlth'l 
complete line of canned macaroni p~ 



Evaluating the Macaroni Strength 
of a Spaghett~ . Pr0c4ud by the 

; ," f f 

U .. . of a Bending Stre.. Te.t'·lr 
. by Jameo J. W1~. ~ • .IacaIIo:~ La •• al ..... In. 

new \nIO of ~~ wbleb" opIm\. _ of opqbe\U eW,pot 
• 8eDd1nt Su.. Teder, manu~ to OM md of the.cale. A rocord. af u.. 

' 0'-"-- br Buhler ' lIroL TbII _., bond Is auloma\lcollJ - on. Pl­
li apeclfJ ... n, d.taoed for nalu- per IJ'IPh recorder, w~ lnc11cateJ tht 

alinl • \be pbfelcal cbaracIerIIIlca of delh!cllon \bel "·1aIWia place In the 
lona ,opqhel\1 prodnc\a. II determln .. · opqbOI\l 'owlno \0 \be _ .wblch" 
'lb. bntaldac lon:e of opqheI\l and .. underlolnc: The neon! 01 Ibe blUlt 
' \be detIecIlon or bend \bel" made .... .. Iberet .... aulomaUcall7 chuted co 

The . lore brealrqe, which .. IadkaUve of \be ... ph. The resullinI .- ( .. 10 
at .macaronI product hu atw.,. been th. reaWeDCJ of the product. Anum.' l'lcure A) 11 depicted on the II'Ipll 
"'_ed. u .. Important criterion of be< of lactori lntIu_ \be mechaa: peper. TbII dIoInm .. nterrecl \0 '"~ 
I .. ' quaUll'. Accordlni \0 La Clerc'. a lcal aIntaIIh of \be product. Buhler ... ph. 
macaron.l product of ,oocl qual! t,. 'ft.ese are: 'l'be rewlta ot our pre1.lm1nary m. 
.hoold be bani, \raaal..,..~ and oJu. 1. QuaIlI1 01 Iartaaeeous IncrodIeDIl veo\lJ.Uoa, alter eantul otud7. e!IIhIt 
Uo, ·1It 111t7. Wlneloa and JJCOl>oI... 2. Pn>coaIno \edutIquoo w \0 evaluate \be quaUl7 of \be tID. 
=tU·b~. de~~e:tlbalntallhe _'d __ ~ 3. Dr7InI period wllb adequate _ IIhed opqbel\l product b7 IntGpm· 

• --........ .-- In_ \0 mlaImIIe and eUmI- Inc \be dete In \be lorm 01 wbat .. 
to breakate. ualnI an lmprov1lecl in- nlte Jntemal .u- 10 the pro_ we - call • reaWenq lDda. The 
rinlmlllt. 'l'be • v .. r I'" breakl.ac duet • nIUlti ban been tabulated to Jbow 
.trena\b In ...... wu IaIwt u \be TbII equipment ........ of a _ ; \be toUowtna lacton: \be ~tIOI 
bntaldac aIntaIIh of Ibe product baed dud wel&b~ ouch u 20 ' ....... TbII of \be product, moll\ure ... \ea~ dI· 
on 10 dlUenmt testa. weiJht moVtl u • balanc. to enrt. ameter, the ' deftectJon or bead, dh· 

OIl!' current 1n_l1caUon made , liM conateallr f=-uInc Ia\eral I.... lance traveled durtna beodInc ' up 10 
IIaiIpIo c:o......... " _ D, Dr DT III Ibe polnl '9f bmu,e. whldt .. equl,· 

A • Semolina 10.11 O.08S 4.S 10.11 17.8 ' alent \0 10 ... appUed, IInee \be we!lh' 
B . . Sem.Un,. 10.8 0.018 4.1 11.2 ' 18.1 wed ," a1W'1" conateaL The lui 
C SemoUn. 11.0 0.014. 4.S 10.1 11.1 column ntm \0 ~ arbl\ru)' 1tIIlI· 
D '· Semolina + , .cr ......... which .. equal \0 Ibe dI> 

Ii 
r 

G 

H 

I 

.Hard Wbeit 11.0 0.Q70 4.0 U 18.7 " teaee of \be detIee\lon or I>eDd, dJyId· 
Semolina 10.2 0.0111 U 1.1 1'.1 ad b7' \be lorce appUecl, or dlIlaM 
SemoUna + traveled x the 8qlW'8 oJ the dhme-
I'arIna 11.2 O.IIIS U U 10.2 II< - RI-Dr" In 
Semolina + ' , 1!'l' 

• Wheat Germ 11.1 0.0'14 a,a IT.O 11.0 It 11 0\11' op1D1cm that u • ftlUlt of 
Semolina + IbII atudr. IbII ..... concopI, aamel1, 
Sora l'lour 10.8 0.088 U 17.8 11.11 reaIUeDC)' Indu, mar be an linpel' 

·Semollna + lant factor In determlnlnc wbelb ,,~ .. 
Farino 11.2 0.OS8 U 1.1 20.1 DOl drim Ole dolnc an aItW.' ,. 

J SemollnO 8.7 O.IIIS 5.0 1U 15.11 """""" Ibt Ii .God trade of "rI» 
It _ 29'" Protein U 0.014 &.II U 17.8 eeow Incndlottl .. beine ' wed. II ~ 

. L Semolina 10.l1 0.081 &.II U u'l Inlereatlnl \0 DOle \bet producla , .. h\dI 
, 14 .. . . lIard and w.... made wllb . a ' mlzIunt 01 bIri 

CI .... l'loun 11.2 o.o'/l I .' 1U IU wbul and claar _ad a ..., "'" 
N . . ' Granular U 0.014 1.7 10.l1 14.0 .' reaIUeDC)' Indu, iuaInI _ 1: I " 
0 , '.' Granular 10.8 0.074 1.7 11.7 12.8 1S.8. ' l".oduc\a manutaclwed /loll 
p . Semolina 11.. 0.0'11 .., 18.1 . 15.1 aemoUna and whelt prm, or l .tIDO' 
Q .. Semolina 1I.B 0.01'1 4.4 1Q.4 18.0 1Ina · and ..,. .. _lie abowad • , .... 
R Hard, .. ~, . • .• raW...,. Indu aameI7. 12.8 10 ' lit 

Clear Floun . , . ii.s 0.088 a.& la.4 12.8 former, and. 11.5 for the latter. 
S~_, · 8eJaoUna . 11.0 - 0.072 I.e us.. 11.1 AcImow' tv hi .. 
T SemoUna n.o 0.082 2.8 14.8 12.'1 . f wlab to apI"MI my thankI t,1 1'_ 

Av. 15.8 , 10Uowlnc: LoUt. Balod1o, ~~ 
Kap .... and ItettaeIb lOoper. lor lilt­D - Diameter 

DI'- ·Den.eeUon or bend 
DT- Dlitanee traveled or fC'f'Cft appUed 
RJ - ReaU1enc:y Index. • ~ 

A Itudy 01 the above data, conaiaUnI of 20 diHerent produeU, Ihow. the follow-
In,: .. , t.;, . 

,tecbn1cal ualJtaDce. \ I IlIo wi5b u 
\bank \be' Buhler BroIbm, IItc. Itt 
t.be1r contrtbuUoo of the Strellj TeIUf, 
wbldi enabled w \0 • \be .bOY' 

. Rl Above ag 11 excellent - e.,. I L _ 10% 01 total " 
RI 181broU&b1q· .... God ', e .• _~ D.K Q .... 2P"oft,olal . 
RI IS 1bro"'1>.~i.,,IoI,.~-f.i· ,, 'B F J ·1t IoI' N ~ '- 4ll~oI ,I9,W i . 

..... JU,--Below.13 11 poor - e.a.' G B 0 R S T _ SO".of total • 
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TIl. MAACWINI .JO!!"!!" 

~at do you 
want from 
your durum 

. supplier? 

If it's SERVICE, you get it with a 

smile from International I 

Saint Paul, 
Minnuofa 

The convenient locations 01 International mills at 
Baldwinsville and St. Paul mean last. efficient 
service, • , in bag or in bulk ..• via milcar or truck 
••• "piggy-back" or "fishy-back," too. 
So. lor dependahle delivery 01 top·quality durum 
products. see your representativo lrom .• • 

II!l'!~~~~'!~~ 
DURUM· DIVISION 
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DURUM WHEAT STUDY 
BY THE UNITED STATES DEPARTMENT OF AGRI~ULTURE 

c. c. rIIIoId 

Sampla of the ltandard. vulet1es 
and new .tram. of durum wheat IfOWD 
in cooperative exper1menll in the du .. 
rum wheat rellon of the United Stala 
are miUed " 4d evaluated each year by 
the U. S. Department of AJricu1ture in 
the hard red 'Prin, and durum quaUty 
laboratory at BelllvWe, Maryland. The 
semoUna 11 proeeJled into macaroni 
products to determine quality c:harac:­
teriltica. 

Thlt is a dllest of B report of c0-

operative Invaticationa of the 1958 
tlurum wheat crop throulh milUn, and 
macaroni experiment. written by C. C. 
F111eld and A. J. Pinckney, Chemllta, 
Crop. Reaearch Dlvilian, Aerlcu1tural 
Research Service; T. F. Harbin •• C. 
MarcUl, G. M. Gurney. and R. E. Herm. 
Technolollib. Grain Dlvllian. Airlcul. 
tural Marketing Service. Their obJec­
tive wu to condud complete testing 
Jobs on the new dUNnll beln. devel· 
oped. u well aa approved varieties in­
cluded as alandardA and to determine 
their lultablllty for macaroni producLa. 
Samples for latina: were r e c: e 1 v e d 
from nineteen locations In Minnesota, 
North Dakota, South Dakota, Montana. 
and Oreion. Performance of the 1958 
crop is the basla for the remarka which 
follow. Several years of teatlni are re­
quired for tinal conclusions. 

Mbmttola Sampl .. 

Three varieties and three s~lectlons 
were grown in plots at Crookston, 
Minnesota. There wu tltlle variation 
in many of the quality charncterlatica 
of the samples, making It rather dltfi· 
cult to rank the semollnas. The beat 
macaroni, considering the data WI a 
whole, was produced from the variety 
Langdon. The carotenoid content waa 
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not particularly hlab; however the 
macaroni made from Lan,don wu 
bright yellow in color. RamIey, We1lI 
and the unnamed aelectlon Ld. an 
were nm best and made pale JelloW' 
macaronI. Lakota. from Crooklton, p~ 
dueed dull yellow macaroni but much 
better macaroni WAI obtained. with the 
samples of thIJ variety IfOWD .t the 
North Dakota .tations. Mindwn pro-­
dueed macaroni with poor color. The 
protein contenu of all the CrooUton 
amples were lower than that conaid­
ered acceptable for the production of 
conunercial macaroni produc:U. 

From KorIb Dakota 
VarIaUons in quality characteriJt1cs 

of the varieties and .tra1DI IfOWD at 
four .tatlON in North Dakota were 
noted. The aamplet from Fario, for the 
most part, were lowest in protein con· 
tent and produCi!d the poorest maca· 
ronl color of the wbeau from the four 
statiON. Best macaronl in color wu 
from the Edleley ctatlon wllll the ex· 
~ptlon of the varieties Mlndwn and 
Yuma. Macaroni made from wbeau 
grown at Lan,don and MInot were 
scored, in lenera}, slJahUy lower than 
thOle from Ed,eley. AvUl,CI of the 
computed color indexes mowed. Lanl­
don, Sentry, Ramsey, Wel1a, Lakota 
and Ld. 393 made macaroni with the 
best color. Lanldon wu belt of the 
varietiet and Welt. perhlps a little 
better than Lakota In th1a respect. Ld.. 
393 lave an averaie close to that of 
Ramsey. 

Sentry, from two of the North Da­
kota atatlons, similar to put yean' 
performances, made clear deep yellow 
or brJlht yellow macaroni, but pro­
duced pale yellow or dull yellow white 
macaroni with .amples ,rown at Farlo 
and Lanldon. Mlndum. the lonl-Urne 
standard of quality, produced satiafac­
tory macaroni when IfOwn at MInot 
but wu of poor quaUty when a:rown 
at Edleley, Lanldon, and Farlo. Yuma 
appears to be of questionable macaroni 
quality at all four .tationa. It produced 
macaroni with a dull reddish cut. an 
undealrable characteristic. Sentry and 
Yuma averaled. hliheat In protein con· 
timt of the samples letted.. Welt. and 
Lakota were hllheat In carotenoid con· 
tent and Mlndum lowest. 

Mixolram patterns or curvet have 
been made on the semolina from the 
varletles and aelectlona grown in plots 
at Crookston, Minnesota and Farlo. 
Lanldon. Edleley, and Minot. North 
Dakota. Mixogram patterns for only 
the Edleley, North Dakota varieties 
and atralns are .hown which are len-

A.J._ 

erally representative of the type of 
curve obtained. from the other four Ita· 
1l0JUl. 

Mbcogram CurY_ 

The mixoll'lph lnatrument records 
.orne of the chanIca occurrlnl In a 
doulh durin. mixin,. The cbaracterJa. 
tlca of the mixogrlml vary accordlnl 
to variety, in leneral, but may be If· 
fecWd. IOmewhat by varioUi facton 
lOch u leographic loc.tlon, clbnaUc 
conditions. etc. The curvet show thlt 
Mindum, Yuma, and Lakota have 
aUlhUy tonier mlxln. or development 
times and lonler or Itronler mixlnl ~ 
tolerances than the other varletlet and 
.traIna. Yuma and Lakota are parhlpl 
IHlhUy .lronler than Mlndum. 'l'be 
averale douah development time fo: 
Yuma and Lakota were 2.88 and :lJO 
mini. retpec:Uvely, with an averal" of 
2.56 for Mlndum. I 

Sentry, We1la, anJ Let. 3fl3 cw'itl 
ahow 8 nonnat or averale time to thI 
mlxln' peak t:ut • ahort mlxinl tc er--.. ~ 
anee, an undeairable cbaracteriltlc LD· 
dlcatlve of poor atablllty or weakhell 
in the stuten quality. Lanldon LDd 
RlJruey .ppear to be vcr .lmUar, fot 
the mOlt part, with averale u! bt :ter 
development timN and averaae J Iii· In, tolerances. R1lruey eppeared. t\ be 
the atronler of tbo twu varieties ht • 
,U,ht degree wh'!n a r"wn at Fs ~1Or 
Lanldon, and Crookuton ataUonl wUb 
an avera.e mlxlnl \alerance of 1." 
minutet compared to 1.35 minutes tor 
the variety Lanldon. . 

The curves for Yuma IfOWD at \hi 
various .taUON indicate charactcriJ. 
UcaUy atronl Iluten propert1ea. an4 
were .imllar to UI57' •• 

CoDIIDued Oil Pa .. II 

Tuo MACAIONI louiNA' , 

AFTER YEARS OF RESEARCH, EXPERIMENTATION AND ENGINEERING, 

CI_1l11t HAS ADDED THE MISSING LINK 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT . • . 

a SPREADER which combines slow extrusion for a superior quality 
product with top production for increase in volume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye·appeallng product of invariable smoothness. color and con· 
sistency; a SPREADER which produces continuously on " 24 hour 
daily operation with the Clermont VMP·5A, 2000 Ibs/hr press­
"The Greatest of All Long Goods Presses." 

This SPREADER Is destined. like other Clermont long goods equip· 
ment, to meet the exacting requirements of particular manufac· 
turers. After you have Studied the features of this machine only a 
personal inspection can reveal the full measure of its superiority. 

VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES. 

280 WALLA80UT STREET 8ROOKLYN 6, N .Y .. U.S.A. 
-.' 
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Ellil D. E'!llIlh, Nlw P'Hldlni of Mille,.' Nollonol ;.dilation 

'lbe electJon of BUll D. En'llah. 
president of Commander Larabee Mlll· 
lnC Company, u the 34th president 
of the MUlera' . NaUonal Federation. 
took place in May, . 

Mr: Enelllh hu served. for 10m e 
yean u • d1rector and executive com­
mittee member of the Federation, U 
well u upon three of 11.1 important 
com mit tee t-d.urum, bakery, and 
finance. , 
. AA head of the Federation, hI!! wUl 

be the first president who .tarted h1I 
bualneu career .. a flour •• 1esman on 
the road and the tint president who 
II an agricultural coUeee araduate. He 
tw been the reclplent'ot many awardl 
and honon In hil lonl career in the 
mUllnl IndUitry. Lut ,ummer hb al­
ma mater, Arkansas A. 4& M. Collele, 
presented him with an honorary doc:­
tOr'I delfee, the first luch awarcl of 
the inltltulon. 

At the president tor more than • 
decade of one ot the Indualry', larle 
companle. and 8 recognized Industry 
leader for many yean, Em, Enllilh 
takes over the leadenhlp of the MllI­
en' NaUonal Federation well quaUfled 
to IUlde In any undertakJnl t h. t 
ltemJ to be required by conditions 
and clrcunutancel. 

E88 Conlultanl 
The appointment of W. F. Leimert as 

a lpeele) coftlultant to Seymour FoodJ, 
Inc., wu IlIlnounced by H a r r y A. 
Perry, Il, Praldent of the Topeka, 
Kansas, finn. 

Mr. Leimert recently retired after 
four yean .. treasurer and 22 yean as 
president ot the Tranln Ell Products 
Company of Kansas City. He will Rrve 
Seymour FoodJ .. an account execu­
tive and consultant on market and 
cost analy,iI. 
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''We are very fortunate to aecure the 
services of • man of Mr. Lelmert', ex· 
perience In • coDiultant tlp,city," Mr. 
Perry .tated. 

Mr. Lelmert served I' yean u • dI· 
rector of the InJUlut. of American 
Poultry Industrtea. He aerved on the 
ExeeuUve Committee ten of these yean 
and wu Chalnnan of the Board in 
UlIi7-&a. He 11 • put president of the 
NaUonal Ell Producta AuoclaUon and 
wu • Dlrector of the Poultry & Ell 
NaUonal Board. Durin, World War 11, 
he wu • consultant to the War Food 
Admlnlatr.tor and I member of the In· 
dUitry Adyilory Committee. 

Now Dobockmun ' ..... nl 
Thomu F. Dolan, founder of the 

Dobeclunun Company, A Dlvillon of 
The Dow Chemical Company, hu uk­
ed to be reUeved of the responalbWtlet 
as praldent which he hu held for 33 
yean. 

He will be succeeded by John Q. 
Staudt, executive vice prellident of the 
Dowell Dlvilion Of. The Dow Chemical 
Company. 

IlL'. Dollo. lSD, wW continue to aerve 
activel,. as chaJ.nnan of the Dobeck· 
mun executive committee. 

The announcement wu made by Dr. 
Leland t. Doan. president of The Dow 
Chemical Company, who wd the 
chan,es would take place In mid-AprIL 

He polnted out tba, the Dobeclanun 
aet!vJUet wllJ continue to be eoonUnat­
ed with those of the Dow Plutics I)e.. 
putment and that the exlItlnl orlan­
lu.tlon and poUc1e1 In eUect under Mr. 
Dolan', leadenhip alao wUJ remain In 
force. 

Dobeekmun, a converter of fledble 
pacullnl materialJ, mUled with Dow 
in AuCUlt, 1851. The company was 
founded by Mr. Dolan In 1'21 wben he 
InYested In I c:eUophine bl, mUIn, 
machine developed by two ),ounl enII~ 
neera, Lo,Ih A. Becktn' and John E. 
Munson. 

The company name, Do.Beck-Mun, 
wu evolved from the combined. IUf-o 

names of those three men. 
Since then the company hal become 

one of the leaden In the flexible pack­
.,in, lnduatry and produces materlall 
for virtually every type of coDlumer 
product as well II a wJde raniS of In· 
duatriaJ product.. 

Mr. Slaudt, 50. born and ra1aed In 
Aurora, IUinoiJ. wu educated at the 
Unlvenlty of M.ichilln and Joined Dow 
In 1932 II • field aalet enllneer in West 
Texu. New Mex.leo. and Oklahoma. 

He proJreSled. throulh the rang of 
the Dow orlanlzation, bec:omlnl • to­
aeareh enllneer for Dowell, Inc .. then 
a Dow ,ubsldlary, in IDS • • Mr. Staudt 

was promoted to ... 1Jtant lentral D. q. 
Iler In 1135 and was named. len 'ral 
manaler In 1M2. Three yean latel be 
became vice prea1d~t and len ~raJ. 
manaler. 

In 1MB, Mr. Staudt wu named ex. 
ecuUve vice praldent and elec:tell I 
member of the boud of d1recton 01 
Dowell. 

Promotion 
W. C. BW Doulln h .. been promot­

ed to New York re.lonal Wet mtnbler 
of the Dobeckmun Company, a dlvl.loa 
of the Dow ChemIcal Company. 

Mr. DoUlIn has been New York dJa. 
lrid aaJe. manaler for the put two 
yean and headed Dobeclanun'. Pi"" 
bur,b dbtrlct from mt to me. lit 
Joined the company in lH' II • JB1et. 
man In the PittJburlh are .. 

Woddlnlllilo 
Elhabeth Maraud Merry and tA. 

ROler J . Q'Danlel were married BIt­
urdlY, April 23, in the Church of tbe 
Annuncl.tloo. Minne_polla, Mlnnt:lOtJ. 

Elizabeth Merry La the daulht.et~oI 
Mr. and !In. E. Lee Merry, 8151 GIld· 
ltone Avenue South, Mlnn8lPOl.la. lit. 
Merry 11 Durwn Salet Manlier ,. 
General MillI. Lt. O'Damel b the .. 
or Mr. and I4n. J_h E. 0'Il1lllol, 
EvanavWe, Indiana. 

MIll Merry II I ".duo" 01 tho 
Academy of Holy Ancell. MlnneapoUs 
end St. Mary-of·th&oWood.J Colle ... 
Terre Haute, IndlanL Lt. O'Daruel II 
• araduate of Purdue Vnlvenlty, ta­
r,yetle, indiana, and rec:eJYed btl Malo 
len Decree at Cornell Unlvenltr. 
Ithaca, New York. At present be ilitlo 
tloned with the Air Force in Oakland. 
caWomla. where the couple wID ftoo 
,Jde. 

Tbe band thot lID .... tho table ruI .. 
tho home I And when It', macarom producto 
mad. from Commander Larabee'. 
Comet No.1 Semolina, there', DO trouble ,ettIn, more'food into th. tummy 
than on the lIoorl 

From IoU '" ,." ..... t1ur durum 141,. II "'pI! 

OOMMANDBB 
~11II11 
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FOR YOU 

ADVANC~!~~~~~OL~~~~~~ ~~!u~~!~MEN"S . ,~'t CONTINUOUS 
PRESSES 

* NEW 

**NEW 

NEW 

Improve Quality 

POSITIVE SCREW 
FORCE FEEDER 

improves quality and Increas.s production of long good. 
short goods and sheet forming continuous prelses. ' 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

inc rea ••• production whil. occupying the .am •• pac. a. 
a 2 stick 1000 pound spread.r. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macaroni-noodle plants 
tII.y occupy .lightly more .pace than 1000 pound lin .. : 

Th.s. pr..... and dry ... 

or. now giving .xc.Uent 

r •• ult. in thOl. plant •• 

* Po'en' 'end'n" 

** !Patented 

MACHINERY CORl'. 
156 Sixth Street 

Brooklyn IS, New York 

Moon BAFS _ 1$00 Pou"d Lon, Cooill COlllinuDul Sprud'r 

SHdRT CUT MACARONI PRESSES 
Model ascp - 1500 pound. capacity per hour 

Model DSCP - 1000 pound. (opacity per hour 

Model SACP - 600 pounds capacity per hour 

Model LACP - 300 pound. capoclty per hour 

lONG MACARONI SPREADER PRESSES 
Model BAFS - 1500 pound. copacity per hour 

Model DAFS - 1000 pounds copaclty per hour 

Model SAFS - 1500 pound. copacity per hour 

COMBINATION PRESSES 
5ho,t Cut - Shellt Former 

Shet' Cut - Spreader 

Th" ~ Way Combination 

* 
( ·JALITY -

f ~ODUCTION 

( )NTROLS­
S \NITARY -

PLANT 
'; 6. Hi6 $I.th S".lt 
'i- 167 S."'nlh She., 

b .Qkl," 15, Ne. York 

-
-
-
-

Model BSCP 

A controlled dough 01 lOft a. dellred to enhance texturo and 
appeorance. 

Positlye SCfOW feed wilhout any ponlbility of webbing make. 
for positive Icrew deliYcry for production beyond rated 
capacities. 

So fino - 10 positive thot prene. run Indefinitely without 
adjustments. 

EOIY to cleon and to remove attractive blrdlcycd stainless 
steel housing mounted on rugged structural steel frame. 

/lm&tette 
......................................... MACHINERY CORP. . ........ .. 
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HERE ARE THE MEMBERS 
• 01 lb. Nadoaal MoatoDI Maoulactwen Ao.dadoo. dedicated 10 .lendDI DIIIC&IOD.I aod Doodle producu I .... 

ufacrure 10 the bllbeol plaoe 01 .fflcI.DCY •• llectI_ aod pubUc oervlce -indicated with the letter A. 
• 01 Ih. Nadooal MacaroDI I .. dtute. orpoized 10 popularl»: macaroni aod Doodle products throusb ..-reb ted 

promodoo - indicated with the letter I • . , 
Macaroni Manufacturers 

A.' Amerlcao Beauty •• ••••• • •• J.oo Aoplel, CalIf. A·' V. UJI<a ... Soos •• •••• ••••• •• Jllooklyn. l'\ . Y. A.' American Beauty .... .... .. . .... . Deaver. Colo. A.' V, UJI<a ... Soos .... .... .... D"aIe~. C_ 
A·' Am.rlcao Beauty • • •• • •••• • KaDJu City. KaDJu A·' V. UJI<a ... Soos ••••••••••• •• •• . • Hatboro, Po. A.' Amerlcaa Beauty ............ . 1. WIchita, KaDJu A.' V. ~ ... Soos, Ruato DI ....... . CbIcaSO, III 
A·I Amcrlcao Beauty. QuaUty Dlv • .' •• • SL Paul. MinD. A I.uJo.AmerIcao MacarooI •••• • • Fall Rl_. I>'-A·' Amerlcao Beauty .... ; ....... .... SL LouIJ, Mo. A.' 101 ... Mocatool Co ............. Ibnbburl, Po. A.' Amerlcao Beauty •• ••• • ••• • Salt lake City. Umb· A·' D. MerUoo ... Soos ••• ••••• •••• •• Oaldaod. CollI. 

A Amerlcao Home FoodJ •••••• • ••••••• MillOn, Pa. A Meyer'. Ell Noodle Co • • ••••• GIea/.aJe. W ., N. Y. 
A AD .. IUI Mocatool Co. ••••• • J.oo AD .. 1eI, CaUl. A·' MID ...... Mocatool Co. •• • ••• • • SL Paul, MI ... 

A·' Anthooy Mocatool Co . ........ J.oo AD~~. A·' C. F. ~ueller Co, ...... ........ lmor City. Nil. A.' V. Arena ... Soos .... ............ Nor • Pa. A.' Nadoaal Food Producu .. .... New OrIeaDJ, Io: 
A All .. Noodle Co. ........ ... .... WboeIIoa. ru. A New MlU Noodle ........ . .. ..... ChI_. D1 
A GAF. W llatlna .................. Parma, Italy A Noody Produc:u .................. Toledo, Ohio 
A Bay S .... Moatoal ...... ........ .. Ive ..... Malo. '~LO .. ' ~. __ I ~L'._' ~.". 
A B. BIrI .. 1 Sobae ...... ........ Stun ..... GerIlWlT ~ ~D .. .. .. .. ...... ~ ........ 
A W. Boehm Compoay • •••• •• •.••• Plnoburlb. Pa. A·' O. B. MacuooI Co. • • ••••• • •• Fon Wonb, ,T_ 

A.I Bravo Moatonl Compoay •• •• • , Ilocbater. N . Y. I ParamOUOI Moatool MIl. Co • • •• Brooklyn. N.Y. 
, California P.... ••••• • • • • • •• •••• Sao 1 .... CalIf. A Pbllad.pbia Moatool Co. • • •• •• Pblladelphla, Po. 

A.I CaUlomia·VulcaD MoatoDI •• Sao F~ CalIf. A PIacI .. Uo MoatoDI Co •••• •• • •• Roebeolet. N. Y. 
A·' Ca .. W Food Produc:u ••• ••••• MODtteal, Caoada A PoneroSc:arpeW MacuooI Co. •••• Portlaod. Ott. 

A Cbarbo .... u. Ltd. ........... MODtteal, Caoada A·I PriDCO MoatoDI MIl. Co ........... Lowen, /oIuL 
A ChlcaJlO MacuooI •• •••••••• ••• •.. CbIcaso. ru. A·I Prlnco Moatonl MIl. Co •••• • • • Brooklyn. N. Y. 
A Cicero Macaroni MIl. Co. •• • ••••••• Ckoero, III A Prlnce-Mlchlpo Moatool Co. • ••• Detrol~ Mkb 
A CoDItau, Macaroni .... .. .. SL BooI~ Caoada A.' Proclno-Rood Cotp. ............ Auburn. N. Y. 
A Coo .. Mllcarool Co ... .. .... .. J.oo AD .. 1eI, CalIf. • I D·-'IDO.· F-LI In" S. ,_ ••• u. A.' The Crer.men Co poa MI.... III, MIna. n' ~.- g ~, ~ . .. .. .. ... " ........ -

A c...me •• Co,' of C!w! :::: .. W'i::l;.I. Caoada A Relined Mocatool Co, .... . ..... Brooklyn, N. ~. 
A Craceol MacuooI •••...• •. •. • Davenport, I.... A·' Roma Moatonl ••••••••• • • • Sao Fraocloco. CollI. 

A·' Cumberbnd Moatonl MIg. Co • • Cumberland. Md. A·' Roocn FoodJ •••••••• • •• ••••••• Mempbls, T .... 
A.I Dewoolco Foods, Int. . .. .... ... LoulnlU •• Ky. A·' RoDlOllI Moatonl ...... Lons bland City. N. Y. 

A Dewoolm FoodJ nl Florida ... .... Tampa, Fia. A Peter Rolli ... So .. .... .......... Braidwood. D1 
A·' DeMardoi Moatoal .......... Brooklyn. N . Y. A·' Sao DI.JIO Moatool Co . .. .. .. .. Sao DI .... CollI. 

A Drel Glockeo •••••• ••• • ••• W.Iobehu, Germany A.I Sao Giorgio Moatonl. Inc. •••••• • • Lebonoo, Po. 
A·' Dutch Maid Food ... .. ......... AIIea ...... Pa. , SL Loull MoatoDI Co. .. . ....... SL LouIJ, Mo. 
A.' Eichler Noodl, Co ..... . ..... ~Ioral Park, N. Y. A.I Schmldl Noodle Co . . ...... .. . .. Detrol~ Mldo. 
A·I Florenco Macaroni MIg. Co •••. , '" AD .. I ... CalIf. A.' Sbrevepon Moatonl MIl. Co ••••• Sbre .. pon, Ja. 
A.~ FG-lolnaoM~~~DnIICoCo ..... .. ..... .. ' BFufreaDlaloO, NCalyll• A.' Ski .... MIg. Co •• • •• ••• •••• • •••• Omaha, l\'"ebr. 

n _u . .............. . . . A S yder' IIakety IDe. IIao<ner PI. 
A.I Gold.n Grain .............. San Leandro, CaUl. A I S D I' ~01 Co' .. .... • t.;.' An lei, (alii A.' Golden Grain •... •.. . .. . ....... Seattle, Wub. • uper or • •• • •• • ae . 
A·' Gooch Pood Produc:u ............ LIncoln. Nebr. , Taormina Brothers .......... New Or ..... , Ja. 
A·I A. GoodIIWI ... So ....... Lonlllland City. N. Y. A Tbarlnscr DI •• , V. LaRoa •••• MlI ... ukee. ' "liJ<, 
A·I I. 1. Grass Noodl. Co . .. .. . .. .... . ChicaJlO. ilL A·I U. S. Moatonl MIg. Co, .... ... Spokane. 'Il ub. 
A.' Horowitz ... Margoreten •• Long bland City. N. Y. A Weber Food Produc:u •• •• •• •••••••• BeU. ( ill!. 
A.' Ideal Macaroni Co. •.••.. Bedlord H.lgba, Oblo A.I W.iII Noodl. Co ••• • •• •• ••••••• Cleveland, ' ,hi. 

A Inn Maid ProdUCtl. lnt. • • •• •• • • Mlllenburl.Oblo A.' Wesl Coas. MoatoDI Co ••••••••• 00Idaad, ( ill!. A.' KI.Dtzel Noodle Co •• •••• • • ••••• •• SL LouIJ, Mo. A.' Western Globe Produc:u •• •• " J.oo AD ...... ( ill!. 
A·I La Premia .. Moatonl ........ .. ConneIllvIUe. P.. A·' A. Zerep'. Soos .. , ..... ........ Falriawn. 1I. J. 

Associate Members 
A.I Amber MlUlnl D I •• GTA •• •• •• SL Paul. Mlna. A·I IDternadooa. Mlillng Co. • •• • MI .... polll, )0 . .... 

A Ambrene Machln.ry •• • • ••• • •••• BrooklYD. N. Y. A·I Klnl Mldu Flour ••••••• • •• MI .... polll, &: iJID, 
· A Bau.. Ell Producu ••••• •••• • .• Zan_IUe. Ohio . A Lawry'. F ...... IDe. . , • • • • • • •• J.oo ADpIes, (ill!. 

A Bralbaotl Compoay • • •• •• • ••• New York, N. Y. A D. Moldarl ... SoDJ ••• •••••••••• Brooklyn. N: Y. 
A Bubier Brotbera ....... .. .. . IDliewood. N. 1· A M.rck ... Co ... .. .......... .... RaI .... 'T. 
A N. 1. Cavasoaro ... So ......... BrooklYD. N. Y. • 101 k E Co 
• CI .. __ LI Co B-klyn N Y n ooar II rp ........... .. 

n. e,mont .PIAYI ne rp.. . . . . . ~.... , .• A·I N nh Dako Mill ~~~~~~i: A·I Commander·Larabee. • • • • • • • MInoea
N 

po~ MNIna. A .; H. O~ .......... 
A Contaioer Corp. of America.. •• ew Yor.., • Y. m. •••••• • •• • ••• • 
A DeFraocild Machine • • •• ..•• •• Brooklyn. N. Y. A CIw. Pllr.er ... Co •• Inc. ... . .. . . . 
A Dobeckmun Company • • •••• • •• • Cle.eland. Oblo A.' Roaottl Utbegrapb Corp • ••• Nonb 

A.I Doulbboy IndUltrles •••• • • New Rlduoond. Wile. A Sdm.ld .. Brotbm, IDe. ••••••• ,~~~l~ 
· A FaUll Carton Corp ....... .. .. .. BrookI"". N. Y. A U. S. Prlnriol'" Utboppb Co, • 
A.I GeD.raI MlUa, IDe. .......... MInoeapoUa, MIna. A VltamI ... Inc. ... .. . ........ .. . 
, A HoffllWln·LaRoche ...... .. . .. . .. NUIIey. N. 1. A Wallace ... Tiernan ... ....... ... BelInIU;;~ 

A H",Id .. Co. .. .............. .. Ubeny.IUe, ru. A The WoodIIWI CompoaT ...... .. 
'~ . 

~ ENRICHED Macaroni 
MEANS MORE ••• 

GET 
CONSISTENTLY UNIFORM ENRICHMENT 

WITH 

.'I"'S· 
CBtllltlulfoed.arIcUttt lIIIIIO (trIAd If lood ... ,idlMat .lIt.", 

FOI T"I IATl:M Mn"OD F.I COIITI"UOUI 'I'" 

80111 entlcll mltQronl product. to COlIform 
.,111 'M .. " .fI"".",. 01 6"."U', 

REU.ILER knows thai enriched macaroni 
producc. have more sales appeal-moye {aster 
-give him the turnover he wam •• 

. That's because more and more housewives 
today insist on food. that are enriched, know. 
ing that they offer the best dollar yalue for they 
contain the most nutrition value. 

All this adds up to increa.ed sales, more profits 
Cor you when you enrich your macaroni prod. 
ucts. And tbe profits grow even larger when 
you use Scemin's modern enrichment method •• 
For enrichment by Sterwin is more economical 
• •• assures you of mwmum accuracy It woi. 
mum cost. 

~~-"lWIory of hIrI. Drvt 1M. 'ao IIOADWAY,'" YOII" N. Y. 
_ IN MACAIOHI NODIICIS " __ 1(1"'_-."" 

. ... 



Loul.. WIlliams 
Services for Mrs. Lout.. Wllllama. 

76. who pUled aWIY April 18 were 
held at her Minne,pol" mldence and 
at the BolUe. of St. Mar)' with burJal 
at St. Mary'. Cemetery. She was the 
widow of James T. WllUams, founder 
of the CreameUe CompulY. 

Mrs. WlllIams was born at Ben­
edicta, Maine. She was • member of 
the BIiDle. for seventy yean and a 
member of Cenacla Retreat, T h II 
Le_1U1I of Catholic Women and Thun­
day MUilcal. 

Survjvon Include her IOn&, lamer T. 
Jr., Robert R. and ' Lawrence D. 111 of 
Mlnneapolll: Geora. J. of Toronto, 
Cam,d'j • dlU&hter, Mn. John H. LIn­
.troth, MinnaapoUli two brothen. 
Lawrence J. Hickey, Mlnneapoll, and 
Dlivid J. Hickey, Cleveland. Ohio; • 
.btu, Mn. Frank I. WIIUama. Min· 
neapol",' and twenty·aeven Jrand­
children. 

Laul. Ranea .. 
Lou" Roncace of lUlU Marru Road, 

Wynnewood. Pennsylvania, president 
of PhJladelphla Macaroni Co., Inc .• 11th 
and Catherine Streeta, PhU.delphla, 
died Monday April 6, .t Bryn Mawr 
Hospital, Bryn Mawr. He was 78. 

Mr. Roncace wu a pioneer in the 
macaroni business in this country and 
WBI active for the lut fifty yean. Ria 
product wu distrlbut.ecl throu,hout the 
Eul . 

Educated in Europe, he wu an ac. 
tive member of the Philadelphia Ro­
tary Club, Men of Malvern, Knl,hu 
of ColumbUl, a former prealdent of tht 
Marchisan Society in NOlTutown and 
numeroUJ fraternal or,aniutlolll. In 
19~~, the President of the Republic of 
Italy awarded him the Star of Italian 
Solidarity as special recognition of his 
contribution to the rec:ollltruction at 
Italy alter World War II. 

Survlvln, are h1J wife, Mary, the for· 
mer Mary Rancltelll, 8 native of Phila­
delphia; a daughter, Mrs. Joseph J. 
Lhualata, also of Wynnewood: five 
grandchildren; three brothers, Annan­
do, Raymond and Peter; and two .is­
ten, Mrs. Amelia 01 Senttl and San· 
tina LUll, who both ralde in Italy. 

New Oftl.... at PhiladelphIa 
With the death or Louis Roncace, h1a 

widow hal been elected prtsldent or 
the Philadelphia Macaroni Company. 

Loub P. Roncace hu been eleded 
vice praldent and secretary. He w .. 
Mr. Roncace'J crandaon and the only 
child at h1a deceased son, FeUx. who 
died In Paris in IDM. He ia a sradu· 
ate or La Salle CoUe,e where he ma­
jored in industrial mana,ement.. He 
lpent 'wa yean in service in the 

2~ 

, LouIa Iloa.cact 

NaY)'. Practical ezpe:rlmce .alned 
there hal aullted him in IUpervllln, 
the production department or the bus-­
inea, He 11 28 yean or a,e. 

JOieph J . Llnaalata h .. been elected 
vice president and treasurer, He 1a 
married to the Roncace'. dauahter, 
NatoUe. They live in Wynnewood, 
Pennsylvania and have four c:hUdren. 

A cert.Uled public ac:c:ountant, he 
hu headed h1I own flrm linee UlS5, 
J. J . Linaalata & Co. He eraduated. 
from Vmanova Univenity and became 
a profeuor of aec:tluntln, there from 
1948 to 19~1. He hu been auocl,ted 
with the Philadelphia Macaroni Com· 
pany In a consultln, capacity linee 
19~2. He now divides h1a tlme between 
hll aeeountln, businea and the mac· 
aronl plant, with the macaroni plant 
up-tUn, the mOlt attention in the trans· 
itlon period.. 

Primarily producen of bulk maca­
ronI and a lar,e supplier of the Camp.­
beU Soup Company, the comPln1 II 
now maklnl plana to enter the con­
sumer pacDle field. 

Card of Thanks 
We would Uke to write to each of 

prec:iation for the many kind u:pra­
l ions of sympathy, by the officers and 
the members ot the National Macaroni 
Manufacturers Auoc:laUon and the 
rellden at the Macaroni Journal, at 
home and abroad, on the death of our 
dear father, M. J , Donna. 

We would like to write to each of 
you penonaUy, but tnut that you will 
undentand and know the alnc:erlty 
with which we thank you. 

Either and Leo King 
Eltherlee and Mary Donna 

Lucllle and John Krahulec 
Kathleen and Johnnie 

Philip La ""a 
Philip T. La BeUa, CPA. ( omp. 

troller of V. La Rosa & Sons, In " for 
the past nineteen years, died ~ '. ,. 1 
In St. Catherlne'l Hospital, Bro_kln 
He had luffered a Itroke a week 
earlier. 

Mr. La Bella n:ceived. his Bel helor 
ot Sc:len~ In . ac:c:ounUn. from New 
York Unlvenl';), In 1833 and b<'CImt 
I certified pu,bUc accountant in le37. 
The same ye-u he joined the aCtount. 
in, firm of Frank O. Tuaa & Co, u. 
partner. He started his dutle. at La 
Rosa In lUn, 

Beyond coordlnatln, the lecountJna 
at the con.~anY'1 five plants and nil' 
merow .. les ulfices, Mr. La Bella lenl 
hll talents 81 an amateur .ounnel ki 
the La ROla Food. Re.eareh and Dt. 
velopment Center. The exactnea ,, ~Jtb 
he pracUced u an accountant wu. 
part of hll talent tor foo.:1: hb JUl. 
,lItiona caused the company to dt­
velop and feature a number or mati­
roni lhapes which are popular throulh­
out the world today. 

In addition to hlJ official posiUoa 
with the company, he served as pu. 
aonal accountant and confidant to III 
members of the La Rosa ramily. 111 
tribute to h1a memory the Americlll 
Flag was nown at half mut from iii 
company buildln .. for tbe enUre wed. 
and, al1 machinery was ltopped. for • 
minute of silence at iO:OO a.m. Wednes­
day, May 11, 

Mr. La Bella wu a member 01 the 
New York State Society of CerOlled 
Public Accountants, a member and 
put president of the HunUnl & Fistr 
In, Club of Beaverbrook II well IS 
numerous professional, civic, socl&1 
and fraternal or,anizatlolll. 

He 1a lurvived by hla wlte, Anne. 
hla mother and two brothers, Clwles 
T. and Frank La SellL 

Future SIrfl. an Dletetlcl 
Dietary colllideratlonl will pr, bsbl1 

outwel,h price comparlaolll an I !he 
"convenience concept" In the I"'rno­
tlon and merchandllinc of tom( r1)vtl 
food products. accordln, to L~ Ie C. 
Roll, president of Kello" Co., lIttlt 
Creek, Mlch. 

Mr. Roll .. Id that wbUe thl COD' 
venlence concept II ''Very Jmpo tan~· 
the need tor better nutrition "lim 
prove to be of more consequence." 

"It will lnfluence mort people to bUS 
better foods tuter than any cl,nyal" 
lence will. In the future, practlcll1l1 all 
prepared foods will be lmproV(!d. Dl­
etary colllidenUoni wlll even cuI­
wel,h price compariJolll In lOme ID' 
stances because homemakers w111 bite 
mort money to Jpe:nd on food.. WblI'I 
more, they wlU be wUlln, to Pat 'If 
the quaUty 01 food they want," be saJ4. 

THI MAc.uONI J0IIII<" 

!,"' LES REPRESENTATIVES 

(,,' lane. ROIERT MARR & SON, INC. Wet. lone: ASEECO, INC. 
I'" NASSAU STREET, NEW YORK 38, N, Y. P. 0 , BOX B62, 

WOrth 2-7636 LOS ANGELES 28, CALIfORNIA 

LONG GOODS AUTOMATIC LINE lupplled to CA TELt.1 FOOD PRODUCTS LTD. MONTIIEAL CANADA 

it • Completely tronsparent wall. 
Automatic return of sticks In closed cir­
cu it 
Synchronized sticks unloadar with cut· 
tlng machine, 
Output over 900 Ibs. per hour. 

Doll. Inag. HICO &. MARIO 
O'IICINI U.CIALIUA,. 

MAtcHINI I ,MPlANTI , .. 'AlTUlCI 

CALLIIRA VENITA. PADOVA • ITALY 
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Durum WlMat Study 
ColllJ.aued from Pa .. 11 

01 ...... WuhIa. EIrporlmnoJa 

In multa of the ,luten wuhlnl ex­
perlm.entll?\e ,luten properties or 
Yuma appear to be medium atroP" but 
IU,htly ahort. Yuma 11 perhaps one of 
the .lron,est varieties In ,luten prop. 
erUea: and wu stron" elutlc, and finn 
in put year.' teaU. Lakol1 in thIJ 
year's telt wu Ilmllar to Yuma. A 
number of the dururna, hO\\"evl f, had 
better ,Iuten propertJes thar. Mindum. 
Lanldon wu finn. medium elutle. 
while Mlndum wu linn but sUlhU)' 
.hort. Thea. four are perhiP3 the beat 
of th1I year', durulnl in ,Iuten prop.. 
ertle.. Ramaey Will found finn, eIuUc, 
but ,U,hUy lUCky. Sentry, in th1I 
year' •• luten tnt. and thOle made lut 
year, .. different from mcut of the 
other named varieties. The ,luteD from 
Senlr)' leneraUy cUalnteerated In the 
wuhin, proceu and wu 10ft. .limy, 
very lUcky, and non·eluUc. The two 
.trainl from the Sentry x (Ld. 311» -
Ld. 5&7) uou (Wen. and Ld. 3.3) woro 
IOmewhat a.1mllat to Sentry In ,luten 
properties. 

Th. undetl.rable c:haracteriatlcs. how­
eYer, were not 10 pronounced. .J thOM 
found in Sentry. r .. kota appearr. to be 
the best of tbt three &eledlofll In Ilu. 
ten properUet:. 

_CooIda.T ... 

Some variations. though they v.ere 
not larle, amonl the varieties were 
tound in the cooked. wellhta ot tbe 
macaroni. These dltterencea appear en 
be relatively l'anUlcant u pointed out 
by R. H. Harris and 1.. D. Sibbltt in 
''The macaroni cookin, qua II t Y of 
North Dakota durum wheat'" Macaroni 
Journal, December, ID58. Hllh cooked 
wellht II dalrable lince it indicates 
lenerally hJlh moll t u reabsorption 
and that little dlalnte&raUon and ION 
ot the atarch occurred durinl tookln,. 
Lanldon had the hllhett cooked. wel,ht 
and percentale wel,ht lain ot the 
lamples tested.. Ramaey, Lakota, LeI. 
3DS, Sentry, and Mlndum were sllcht· 
Iy lower but very IlmUar in cooked. 
wel,ht and percenta,e laln. Welll and 
Yuma were lowat ot the lamples in 
thll quality factor. 

ThQ residue lett In the cookin, water 
did not vary (I' eat 1 y amon, the 
.amplea. Yuma had the Jowest percent· 
ale residue and w .. one ot the .tron,er 
or "toulher" varieties in Iluten prop. 
ertlu. Wellt and U •. 393 were hlahett 
in mldue left in the cooldn, water 
with the other aamplet lower and in· 
termedlate in th1a tactor. 

Flrmneu or tenderneu of the maca· 
ronl made from the clUterent varletla 
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and Itrains II one of the more lmpor. 
tant testa made ..... Ith cooked maearoDl. 
HJ,her fir m n e I I values indicate 
"tou,h~1 mac,.roDl. No Umltl of ac. 
ceptablUty have been atabUahecl, lince 
the requirements may be d1fterent tor 
home or restaurant UN than for the 
manufacturer maldnl a canned maca· 
ronl or apalhetU product. 

Yuma would be Judled u IOmewhat 
touch by preaent .tandardl. with t.. 
kola nut and only IUahUy more 
"tender". Both of these wheatl bad 
relatively Itrona ,Iuten propertin. 

The cooked maearoni from Welll 
WII not quite II finn II that fr<Im La· 
kola. Sentry, Lanldon. RamIe" .nd 
LeI. 3D3 were next beat and alm.U.ar ae­
cordinl to the tlrmneu values. 'I'be 
macaroni from theae tour WII Dot II 
firm in compariaon with LUola. It Is 
of lnterat that both Sentry and Ld. 
39J, wbi,b bl.1 welk, ,U'iI)r and 10ft 
,Iut@ft prope:rtlea. bad such relatively 
load flnnneu values in the coo1dD.1 
tests. :Alindum produced. the tenderest 
cooked macaroni II Ihown by the low· 
est finnntll values. 

In general. the tlrmneu ot the man· 
roni .etma to lnc:reue .. the aemolin. 
protein content increuea, with the u­
ceptlon ot tho variety Yuma and Lako­
ta. which perhapa have a "tou,hnesl" 
related to their inherent t)Tel ot 1I1u· 
ten. 

Of CuntDt I:atend 

Each year many new wheats are 
tested .lon, with the leadln, cammer. 
cial varieties tor chemical composition. 
mllllnl, and macaroni quality. 

Wella, Lakota. and Ld. ~93 from the 
.ame Sentry z Ld. 31&.4:1. 35' croa 

were different from each other In IOID! 

respects, but coflliderln, the dlta u • 
whole aU were leneraUy better thu 
Mlndum.. Lakota .ppeara to be the bell 
of the three for mOlt ot the ch¥racler­
utica teated. It was lower in telt wei,ht 
per bUlbel U.9 to 2.1 pounell) but hoi 
.tronler aIuten propm.ties than lbI: 
varieties with which It was compm 
It was about the aame .. Welll and 
Mlndum but moderately lower thaD 
Sentry in protein content of semolina. 
The carotenoid content was bllh, tht 
percenta,e ot )'ellow color in the t1\ICt' 
ronl and the computed color Index 
about the Ame II that of Sentry. AI 
three of the flve ltatiOfUI it pro-tuted 
clear (If' brtcht ,eDow macaroni, wll.ll 
the two other staUon wheatl mal.1n&t 
dull yellow product. Lakota y:e1dld 
the hlaheat flnnnea n1ue in the ;nlCl­
ronl cooklnJ testa, 1 n die a tI n 1 tht 
l'tou,hest" mae a ron 1 of the thrte 
.traina. It WII firmer also in th . J rt' 
oped tIwl _dum or Sentry. 

Welll wu very .1m11ar to Lako" d' 
cept for a tew ot the quality ehll .Ieta'· 
lltica for which it WII tested. ~~ 
w .. hI,her in test welaht per l uwu 
than Lakota and about the ,,1,1' II 
Mlndum and Sentry in th1a reap~ct. It 
wu low in protein content 01 ~ erno­
lin.. The ,luten properties 01 Welb 
were ,UlhUy weak and .Uck>' and 
poorer than Mlndum. The color of the 
macaroni wu aatlatactory but \'wld 
lOme at the clUterent .taUona. It pr1I' 
duced. a macaroni product ran'~!~ 
from VI!I7 pale yellow to eJeu br~ 
yellow. The cooked macaronl lrOlll 
Welll was aatlatac:tory but not quite II 
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SSI 
new protein supplement 
AIDEX 550 ill a totally new protein aupplement. New 
AlDn 650 ill unbelievably bland • •. neutralln taite, odor and 
color. Yet It ofl'em the economy, functional propertl81 and 
nutritional quality of lOy dour. 

With can booat the nutrition .... .::1 tolerance 
product. without alterin, davor ••. 

prepared. foodl, .. well ... t&ndard. and 
~~~~".~~' theM featurea add premium. eppeal. 

fooda finn and fnab far lonler on a 

:1t~=~~S:~::' bane8t-coupled with nutritional 660 eepeclally attract.lv. (or echool 
and othor IlIItltutlonal looda. 

.\RDBX 650 ill a bl, boon In canned. and frozen macaroni 
t l , &1m, them the appearance, firm .. and tate appeal 
' hly babd c:a.eroie. 
new ARDu 660 enhance. aU macaroni product.­

, tI, macaroni and nood!81. It elVel them a .tron, com. 
t • ed,e over ordinary product.. So don't delay ••• write, 

call ADM today (or more Information on ARDBX 660. 
lOW It can booet your wea and profitl. 

Cll ArtIe' 58)'1: &rue the bell/rom /irat 10 kut/ 

ArCher. 
Daniel •. 
Midland 

lUNa 1960 

for .peclalty and standard products 
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Du,um Wheat Study 
Coa.tlDIl" from Pap 21 

firm at the macaroni from Lakota at 
.hown by the Jower firmneu value. 

Ld.. 393 wu .iml1ar to Mindum in 
test wellht per bUlbel and protein 
content, but hJlher in carotenoid con­
tent and better in color. It produced. 
on the aver.,e, macaroni th.t wu pale 
yellow In color and wu lowest of the 
three .tr.lns in this respect. The Iluten 
properliea were lott, weak. and IUeky, 
and the cookln, properties of the mac._ 
ronl not at finn at for Welta and La. 
kota. It appears to be very .lmUar to 
Sentry except for color of macaroni 
and protein content. 

Durum In Canada 
The Can.dlan durum wheat .creale 

I.a headln, for another decUne in 1960, 
accordln, to C. L. Sibbald. director of 
the C.telll Durum lnatltule. Thll ara1n 
croP. which 11 wed .1molt exclusively 
for the makin, of macaroni produds, 
hu had Ita ups and downl durin, the 
put decade. The fun"" dlleue .tem 
rwt I,ve durum wheat in Manitoba 
and eattem Sukltehewan • bid Urne 
of It In the early 1950', . Fannen there 
were forced to abandon the crop. With 
prieel rilln, bee,uae of the .hort .up­
piy at that time, A1berta and watem 
Sukatchewan tarmen, went into du· 
rum producLion in a bl, way. By 19118, 
thanlu to thelr eUorta, and to the fact 
that other wheat wu .Ull in .urplut, 
the pendulum had be,un to swin, the 
other way. 

Thu. It 11 that in the laat few yean 
dunun wheat hu lost It. .pacla! qcota 
del1very prlvllelH, and 11 binned on 
t&rml and in e 1 e vat 0 r. throulhout 
western Canada alonllide hard red 
.prln,. In .hort. durum producUon hu 
now out.trlpped demand, and lOme 
50,000,000 bwhell are at thb tbne 
avanable tor ,,,,,Ie. Nonnal we of Cana· 
dian durum at home and abroad 11 
roulhly 20,000,000 bUlhels each year. 
Marketln, of Canadian d u rum hu 
.peeded up thla crop year due to lar,er 
.ales In Europe. However, thla extra 
volume does not II yet appear )arle 
enou,h to eliminate the lar,e backlo, 
of Canadian durum noW' In .tora,e. 

The Dominion Bureau of Slatlltics 
has foretut a decline of 10~ in durum 
to be .eeded, II compared with 19119 
tl,uret. The D.B,S. report felt the 
fannen' pulle at March tat. 

Catelli Durum lnatltute in their Jur· 
vey of tHO planUn, intenUona II of 
April 10 tound the decreue In acrea,e 
\'/111 probably be .omewhat more .e­
vere than that reported by D.B.S. 
Farmen In Manitoba (historically the 
hom. province tor durum) are definite­
ly not Interested in the crop thla year, 
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despite the tact that the new varlelJ' 
RIlI1W!Y hu ,DOd rellItance to the 
prevalent neel of NIt. Manitoba tarm· 
en teel they can ,et better yleldl from 
the bani red .. rlnl vartety Selldrlr, 
which otfseta any advantile they may 
receive becauae at durum'. hllher 1811 .. 
In, price. Then too, .prln. la not com .. 
in, too fut to Manitoba, and durum 
mull be .own early if It 11 to mature in 
gooci time. 

ApparenUy the lHO durum crop wW 
be arnall. Acrea,e ahould deere .. e at 
leut 16~ from a year .,0, or an ap· 
proximate tlrure of 886,8tO acres eatt .. 
mated for the Canadian pnlrlea. Due 
to heavier aeedin, of Polluler in Bu .. 
katchewan. the decline wW be more 
than 16" In producUon of thOle varie· 

. ties eU,ible for No. 1 C. W. Amber 
durum, .uch u Stewart, Mlndum, and 
R.msey. If rapid dryin. of the IOU 
1M 'a pllee bec'UM of h1&h tempera· 
tureJ and bI,h windl in the latter part 
of AprU and early May, .1IJbtly more 
durum may be aeeded II a IUbltJtute 
tor amaUer aeeded a"Opi Reb II flax. 

Off to Alaolca 
A. Irvin. 0,..... C b I c a. 0 noodle 

manuf.cturer Oelt) 1&)'1 loodbye to 
world tnveler John H. Bremer, lOOn 
to leave for Aluka where he wUl' 
make a 2,100 mJle trip down the Yukon 
River on hla houaeboat. the Inaul.lre. 

The 3t·foot houaebo.t hu been an· 
chored in the ChJcalo River. It wiD be 
h.uled to Whltehone, Aluka, where 
Bremer wiD .tart the fint I.p of hIa 
trip June I, by the Herd.·Aluka 
Truck Linea. 

In addition to embarkln. on the ad· 
venture .. thla wlll be the fint time 
anyone baa attempted to n a v 1,11 t e 
down the Yukon River to the Berin, 
Sea on a houseboat· Bremer w1l1 test 
varlou. product. tor Chi c a, 0 arel 
manufllcturen. 

The Grau company II provldln, a 
U\ree.monlhl .upply of Mn. Grau' 
soups for the trip. The 1 • J . Grau 
Noodle Company, 602'1 Wentworth Av .. 
enue, Is one of AVera) flnna .ponsor .. 
In. Bremer'. Yukon expedition. 

Bremer. S2, 0/ LaIuI Fomt, DlJr.JII, 
hu made a CaJftI' or eha1k1n1 up 
"world flnt", He wu the flnt rna:. to 
crou the Beaufort Sea in an outbc.. ud 
motorboll He alIo traveled the eJ tire 
lenath or the weat coat in an 18·:00t 
craft and made a IlmUar trip J:om 
New York to CubL BiU JeMln" . III 
outboard. motor mechanic, a newsreel 
photoarapher, and three m a,azi n, 
iWriten wW accompany Bremer on the 
trip. 

The EH ' Ma~" 
Sprinatlme 11 tradlUonally a perlocl 

ot he.vy ell procaain., but IJIrln, 
wu a litUe late this year. Cold weath. 
er, a heavy demand tor ell producta 
alan, with a retaUve acarclty of break • 
In, atock hu combined to contribute 
toward a conUnuinl bullilh market OG 
.hell e,p. 

Current receipt. in the Chlcqo 
market .lrenllhened. from the tint 01 
the year to mid·AprU when tber 
ran.ed 3fo to SII.S centa a doun, a dime 
hlaher than at the year' •• tart. 

Frozen whole e,p have lncrtued 
about IS eentl per pound in the four 
month period .tart1n, out at 21.6 to U 
cent. and rlaln, to 27.6 to 28 cent&. 

I'rozen whltea In a ran,e of 8 to • 
cent. have not chan,ed much. bllt 
.trenllh In thla market hu lurprlJed 
many traden and la looked upon u 
Ittrenath tor the lon, pulL 

Frozen yollu with .,,, .0Uda and 
number " or a color were not enn 
quoted in the Wall Street Journal for 
,Ix weeko bellnnln. In m1d-Mnrd>. 
When they did become available in 
Ilmlted. .upply they were a full dime 
blaher than the ran,e .t the be,ln nltl, 
ot the year which wu M to 61 tUib 
per pound. 

DrIed yolk .0Udi have risen b-:-m I 
rani. 01 ,1.05 to '1.15 to • mid lIo7 
lllUI'O 01 ,1.28 to ,1.U. 

EIIII Hysteria 
Economlat. at KanJu State tIt m­

.lty say a Ion. period of low 1 ; eeI 
has cawed too drutlc a cut bat ( ill 
layen-the late March eaUmate tbJl 
the number of replacement eblcll l lor 
lay en, nearly 40" under lut yee , lA­
dle.tea that many poultry men I r I 
either ,oln, completely out of th eU 
bualneu or areaUy cutUn. dow -, on 
replacement purclluea. M a raul , ~' 
nlllcanUy hI,her prices aeem Ct·rtala 
thIJ laIL 

The ,ovemment conUnuea to bu1 
e,p to .upport the market. ThrouP 
April .cquillUor1l brouaht to .g,O~g,OOO 
the amount of .ectlon 32 1UfP1ua rt' 
mova! fundi .pent under the CUJftSlI 
prorram for 8,822,32:1 pounda or dried 
ell· 

THI MAc.uONI JOu»l~ 

NEW AUTOMATIC 
CMC WITH SCALES 

This lote.t CMC Carton Filling and 
Sealing Machine wit h fou, net 
weighing .cole. hondlo. ovo'y typo 
of froo-flowlng product not .ultoblo 
fa, volumot,lc filling. 

P,eto.ted In Europo It I. of .Implo 
do.lgn and glvo. co,tolnty of opo,a­
tlon at all tlmo •• 

aosldo. not wolght wolghlng. tho 
machine can be made for volumet .. 
,Ie and augo, filling. Fa, not wolgh­
Ing either two or four scales can be 
.uppliod. 

Fo, further dotall. w,lt. 0' call. 
T.I.phonl: Newca.tlol.8000 
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p,.par. for the Futu,. 
CoDlhluecl &olll Pap 12 

uet.. They also have combination pack­
ales wln. dry lpa.helU and aauc:el. 
Kraft FoodJ Company 11 now doln, • 
bl, volume on 8 "ronvenience line", 
One of the products combines a cheese 
.auee in a packale with elbow apa­
,hettl. The other Une Is • spa&hettl 
•• uce with .p.,hetlL Morion Frozen 
Foods, The Creamette Company, Stauf­
fer , Bultonl and many othen have pre_ 
cooked frozen food dlnnen which are 
establl.hinl • market. Golden Grain 
Macaroni Company of San Leandro, 
CalUomla, hal made a novel comblna­
tlon of rice and ahort cut vermicelli In 
pacu,es with varlOUI Jdnda of .. uees 
under the aeneral name of "RI~A­
Ronl", 

Bullonl Company hI.' mana,ed. wlde­
.pread acceptance of • .pedal blah 
protein spaaheUI desplle the fad that 
the product hu 8 dark, unnormal ap­
pearance. ThlI.ame company Is aetUne 
wide diltrJbution of a product called. 
"Walcn Wheell" which appeals to the 
children. American Beauty Macaroni 
Company 11 markeUn, a product con­
ta1n1n, a dry chill AUce with maca. 
ronl in a product called "ChW·Roni". 

The above lteDUI are esamples ot 
what can be done with 1mlllnaUon 
and courale to atimulate .. les ot mae· 
aronl products. There are other phases 
ot our sales In which new products and 
techniques co u I d be sold One we 
would like to lee develop iI improved 
products for Ale to restaurants -
product. that wou!d atand up better 
under the type ot eookinl that la nor· 
mally used. Other Items would include 
apeclal products tormulated to with· 
Itand the rllon ot proc:eulnl In freez· 
Ing and cannlnl operatlonl. 

Our ailhts needn't be limited, either, 
Juat to macaroni product.. These thlnga 
are our speelaltlea. However, we are 
really specialists In the fields ot mix· 
Inl, extrusion, drying, handllna break· 
able product. In bulk, and eUiden .. 
large volume warehoUJln,. AblUty in 
these flelda has caused lOme manutac· 
turen to add auch Itema u beans, 
candy, rlee and other thlnas to their 
line ot product. for aale. Given careful 
consideration, some ot these Jines can 
be handled by the same salesmen that 
sell your macaroni, to alve your sales· 
men and you a ereater profit. 

Craata ud Me.lDtaJ.D AD Image. 
Your packa,e, your plant, your publici· 
Iy and your penonnel are thin,. that 
are all seen by people who buy your 
produc:u. It la vital that the 1ma,e 
created by these four thln,. is consist· 
ent and pula acrog the idea at your 
product at the quality level you want 
to maintain. It is pretty hard for a 
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consumer to believe that a wholC!lOme, 
clean pl'oduct cornea out of a dirty, old 
factory that hu been dted. by the Food 
and Drul AdmInistration. It la alJo 
hard tor conIWnen to ,et a ,ood 
"1ma,e" In their mind ot a product 
when the publicity that they see about 
the product ls cheap, or ua"erated. 
or mlJleadln • . 

In bulldln. acceptance of a brand 
and preparin, for the future of your 
company, It II vital to keep the 1ma,e 
of your product conlistent and ,oad. 
because outalde ot havin, money In the 
bank. u mentioned in the fint Item, 
the ntablishment of wide .prnd ae­
Hptance tor 0 partJeular brand Imlle 
II the best IWUl'Bnce for conUnued 
sueeeu. 

Macaroni Companies Me,.. 
Gioia Macaroni Company ot BuUalo 

hu announced th'~ir mer,er with the 
Pisc:ltello 'Macl;COnl Company, Inc.. ot 
Rochester, New York. Horace A. Glol .. 
pmldent ot Gioia Macaroni Company, 
atated that th1a expanalon move coma 
on the 50th Anniversary ot the found­
in, ot Gioia Macaron! Co., Inc. He 
further announced that the eatabliahed. 
products of each tirm will continue to 
be manufactured and cllstributed. un. , 
der the Arne brand names u in the 
put. 

Piscitello manutaeturet mac a ron I 
products at 35 Bay Street In Roehester. 
It produeel all the popular .tyll111 ot 
macaroni products. Diatrlbutlon is con­
fined to Rochester and upper New 
York State. PJacltello, a tamily-owned 
buslneu, wu tounded in 1118 by 
Joseph PisclteUo and employ. U·SO 
people. 

The Gioia Macaroni Co. II a tamUy 
enterprise, d a tin, back to Septem. 
ber 10. 1910 when Horaee'a father, 
Antonio Gioia, founded A. Gioia " 
Brothen In Freclonla, New York. In 
1913 a branch plant wu opened In 
Rochester and all Gioia operaUoni 
were coll&OlIdated. there In 1919. The 
move to the present plant In BuUalo 
was made In 19t9 throulh the a<:qulli. 
tion at Dante Food Producta Co., Inc. 
The Gioia plant today tuma out an 
aver.,e of 100,000 pounds of macaroni 
products daUy. Ala part ot the pruent 
plant e:opanJion PIOgram, a bulk flour 
handUng aystr.m wu inltalled in 19~9 
capable ot unloadlnl two 100,000 
pound railroad can of Incomln, In. 
a:rcdlenta in one ellht hour work ah1tt. 
Employment at GioIa numbel'l about 
150 people. A neet of twelve trucu 
IneJudln, tour tractor trallers keeps the 
many Gioia customers .upplled with 
the Gioia line. 

In May of 19~7 Gioia purchased 
Monaco Foocia Inc., Odessa, Delaware, 
whleh now operates .. Gioia Speclalty 

Foods, Inc .. Divillon of Gioia MI' 1ronJ 
Co., Inc. Th1I cannery operaUor Pro. 
duces Gioia apqhetu IIUeea, a c0m­
plete line of soupi and VarioUi IH all. 
ty produc:ta web u brown U I". 
nvioll. apan1ah rlee, macaroni t reo1e, 
antlputo, etc. The Odeaa plant, wttb 
modem automated equipment, oe.:upJa 
38,000 square feet and 11 under COD­
stant lovemment 1napectIon. DisttibQ. 
lion 11 made under Gioia and certafa 
private labela throu.hout tho Eaaten 
aeabuanl. 

Oloia manutacturet over 80 differemt 
IPqhettl, macaroni and noodle pfnd. 
ueta In Ita plant at 1700 E1mwood Ave. 
BuHoIo, and Ihlpa to chain ODd ... 
pendent .tom throuahout New YOIt 
State, PennaylvanJa. Delaware IZI4 
Ohio. 

In commentln, on this ~ 
Horace Gioia announc:ec! that Daniel C. 
P1acltello, praldent ot PiaclteUo Mac­
aroni Co., will become vice pres1dmt 
and dlredor of Glol. Macaroni Co., 
In., 

Mr. Gioia a1Jo Mnounced the .,. 
pointment of Samuel H. Gioia to the 
Gioia Board or DIreeton. Sam GIoIo, 
brother of the founder, Antonio Gioia, 
hu been Ictlve in bualneu a1nce lin 
and iI tamWar with every' phue 01 tbt 
Gloll operation. "H1a wide ezperilDcl 
will be Invaluable In our up&DIiaG 
plana now unde..· way and In the fu. 
ture," commented Horace GIoia. 

Summln, up the reuoPi tor the 
merler with PiaelleUo, Mr. Gioia 
added: 

'We will be able to maintain tht 
hlah quality ,tandarda of each bred 
and further improve them throullh the 
combined efforts of our expanded COD­
trol and research clIvlltona. lm~nrtlDt 
economies will be made by cotn bined 
purchuln, ot the hi,h quallty (iurum 
and other Inaredlenb r e qui r '~ d 10 
manutacture the finest macaroni procl­
ueta anywhere. Consolldated. cal Itat 
will pro V Ide the financial .\1 ~ 
neceuary to oUcr additional me' :halt­
dlaln, .ervlees to reaaIen and , boJt. 
salen In each brand'a marteUnf area. 
Centralized ptannln, and contro: -
our Buffalo headqu&rte:n will :lJml. 
nate dupUcaUon and Increase the 0ver­
all operaUn, ett1cleney ot each ; lIJI.'It' 
facturln, operation." :l 

Strength In Durum 
CUh durum In the Mlnne.~11s 

ket rose from a ranle of $2.0 '" 
April 1 to .. bill> u p .D2 • 
durin, the Jut week or the . 
Th1a booated aemoUna'a price f roll 
" .15-16.11 to ".30 to ".to. TblI ~ 
a dIme after the post·Lenten IlunlP.JII 
In. Feed prb: .. reU 110 • ton "l \II 
day. It month', end. .of 

Here Is the automatic short !loads dryln!lllne to fill both 
your present and future requirements for automatic 

plant operation because ... 
• . new conception, new conveyors, new paneling permit higher 

drying temperatures while maintaining the desired low de. 
pression, thereby producing a stronger, beHer looking prod· 
uct. Excessive heat losses and condensation hazards are 
eliminated, 

• It Is des!Qned to meet tho highest sanitation standards, 

• advanced design requires less cleaning time, less malnte· 
nance, saving valuable time for greater produdion. All parts 
are easily accessible and there are no belts to remove, no 
screens to mend. 

• It I. styled for tho most modern plant of the '60s. 



New S-Element Conveyor 
heart of the 

BUH LER AUTOMATIC 
Drying Line for Short Goods 

and Noodles 
Type TVI{/TTQ 

for (opacities up to 1500 Ibs/hr 
(Ihl ... rl •• of photo., lobn of a mod,l, 

IIlultrate.h, unique f,atur" of the new connyor) 

4 •• ••• h. pgllnt,d I"hl., dr,'n" con .... yor. It II I"onl" 
and mOil rlald Ihan any ", .. n conY.YOI, handl .. ,1'" 
plOdllti ,.nll., and I.duct. COll11 downllm, 'or malnl.· 
na"ct and cI,anlnll. 

_ ' .. T 

1 • • 01l1T cholnl, .p.cllilly du'gn,d '0 weill wnd., the 
plivolllng .1r,lnl and ,lImalli of a mod,," IIIO(IIOnl 
dry., . .. 

5, Handln al1 dann ar Iholt cu, goodl' luch al Imol1 
Alphabltl ••• 

Tk. MlHIIMft ..... ISlit ,...It, .... a .... wp tlMwlntl lnt •• IMh dhtrker. "'t., .... lnl tr,. dbtrlMftI ..... ". 
.. 1Mu1 .. 1nt .... ,..,.,.,.IIIU"1 ..... 
,1.It, c_n ~ ..... n.d _lid "",.,..d 
~lIlclty. ,hint lmnMdhll. eccHt .. tIM 
kwM, part .f t'" .,., rM cIHIII",. 

Write or phone lor a Buhler enrpneer to mIt you 

2 . • •• and 'oll,n'" 10 p,ovld. a pluilln ,,"".cllon 
b.lwil" 'hi S·,hop.d ail/minI/III .I,,,,,nll and th. linin 
., thl roUtI chain •• 

3. S.,hoped chann.11 01 o'"mll'lum alloy Ibnt tol 'ood 
handllnu', whIch .Ioy cI,on b.lo' .... dill con" .Uck In 
thl wh. mllh, fll. ontmbl.d '0 lorm", 

6 . . ,' ElboWI, Sholl I, .'Io'onl.", 

O,Mnl II_len wl.h .v.flood ",,'teU.n, ' 

-

7 • ••• and all Ilin of Noodl ... Ilock allOWI I1lullroll 
'olud air flow. 

'f you have a .hort good. drying 
probl.m-.uch o. difficulty with 
thick wall product., or color 
.pollag. during drying-or If 
you wl,h to Incr.o •• the capacity 
of your p, ••• nt drying lin., the 
Inl.pln,lv. Buhler prlUmlnary 
dryer may b. your an.wer. 
Once you havi operat.d a 
Buhler prlUmlnary dryer, you 
will want to Inllall thl compllt • 
• hort good' lin •• 

DUI to the uniqui dllign of 
thl. dry." the Individual unU. 
can bl manufactured In largl 
number. and a .. lmblld to form 
any .tu drying IInl rlqulrld. 
Ma .. production of unlll to milt 
larg. dlmand alia Inablll you 
to IIcure the mOlt modlm dryer 
at a price that will mab your 
Invlltmlnt doubly .ound. 

.." "lh'I,..,..n ...... n·b.1I p, .. dryer Typ. TVK. 

t 
I 

l 



OPTIMAL CLIMATE CONTROL 
''''lImlnary and flnl.hlng dryers can be equipped 
with the new .uhllr Opllmal Climate Control, the 
only cantrol .y.tem where the produd ut, the dry .. 
Ing temp.rature according to I .. waf., relea,. 
ponlbllllle,. . 

, prellm'nary drter. and' IInlalt'n, d,.,.,. whit ," 
patented luhle, conveyora are 'n operation 'n ,It. U.s.A. 
and Canada. 

Mor. titan 200 prelimInary and IInlaltl"" dry.,. are In 
opelOtlon around tlte world. 

Capodll .. up to 1$00 'b./It,. 

.... __ "" ..,. th .. S ... '" 
."leel _ .......... 11 tt. ,We ... . 1, 

..... ,tie.,." Metl"' .'1IM1ft thI, pile I . 

n. .,...1"" 1ft aM 'Iet11w1 ,We nl, ~ .. 
• k ,roMhn ... he IIrrl", dfI....., .... n " . 
_II 1M .,.nNI ., dftN .. "Ifl' .he " It-

11_ I .... Mh "MI, II""" "..,.... 

Tlii. dryo. will onablo you 10 

malnlaln Ih. hlllh .. 1 sanlta. 
lIon .Iandord. wIth a small .. 
sanllallon and malnlonanto 
crew. 

THE BUH,LER . LINE 
• Automatic p, ..... for.hort and lonl i~od" capacltl .. from 550 io 1500 Ibl/h,. 

• Automotlc .pr.ad.,., capacltl., up to 1500 Ib./h,. 

• Contlnuov.'onllood. dry.n, capacille. up to 1500 Ib./h,. 

• Automatic .tarag. unit. fa, dry lanl good •• 

• Automatic cuHer, fa, d?, long good •• 

• Contlnuov, dryl" fa, .hort good. and noodle" capacltl •• up to 1500 Ib./hr. 

• Avtomatlc mvltli'urpo •• dry.r for lon" .hort 0' twllted good •• 
The anly dry., with aU·alumlnum .tructural framl and 100% pla.Uc pan.Unl. 

• New opllmal cllmat. conlrol •• 

• Conveying-for bulk handling and 'Io.rag. of raw mat.rlal •• 

Write or phone lor a Buhler engin .. r to vilit you 

bll,,"" fet IlI n 'll/fy 

""ce 1I6CI 

-In handy wah. 
or powder form 

_nvonl ... 1 

nationwIde 
stock location. 

-w.II. for 
.... Iptlvo 
lItoratu .. 

JACOBS·WINSTON 
LABORATORIES, Inc. 

.sr. 1920 

Consultl", ami Analytlca' CII.mllt., .peelall.'n, 
'n .JII matt.,. InYo~'nl ,II. ,.o",",.'on, pro­
d" .,.., o. la""" of Mo .. ron/, N_Io o. 
/p . Product .. 

1· 1/ltamlM and Mln.ral •• nrlchment A ... y .. 

2 :BlIo"'" a. Cola. Seoro In I ... , Yoltes and 'a._ .... 
3. ;emollna and flour Anal,.I .. 

4· !Iodent and InHCt Inf •• tatlon Ift'l""latlon •• 
Mlcroseoplc Anal, .... 

, . , ANITAlY PLANT INSPICTIONS AND 
W.lmN uPO.n. 

Jamel J. Winrion, Directo. 
156 Chambers Street 
New York 7, N. Y. 

Wllllrll Siali. IIp'III,,lall,, tar ",aearanl lacla, .... UppUI'. 
and ,.palrlng ,plclall1ll lor dill and lIIacaranl p,.lIlI. 

Manu'adurtr. 0' ravlall and 
'amale macltln ... 

40 Yean Experience 

8Uuu:1u'4 Macl.uuJ BIuJp 
221.2U Ia ... SI'II', Sail "allelIC. 11, Cal. 

TII,phOflI D.",lal 2.279. 
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Goodman'o Improve Packaging 
One million units 01 Goodman'. 2·X 

noodle. will appear on retail shelves 
packaged In a bright lolet·toil, 2-win­
dow carton designed and printed by 
the Boxboard and Foldlnl Carton DI­
vision of Continental Can Company. 
The packaec Is the tint of Its klnd In 
the macaroni products field and breakl 
the trend of packale downgradlna: in 
this product category. In the weeki 
that the package hal been on the mar· 
ket, it has materially Increased noodle 
sales. 

A. Goodman &: Sons, Inc.. Lon I 
Island City, N.Y., previously market­
ed Its quality line of macaroni pro­
ducts In 8 conventional blue and white 
carton. While the line maintained ex­
cellent brand identification from one 
produLt 10 another. it falled to dl. · 
tingulsh luaU from similar productl 
displayed In slmilt'r package •. 

Contlnental'a nfW deslen acheme re­
tains the tamous Goodman trademark 
atop the tace of. the package and re­
peats it on the lap, side, and back pa­
nels along wIth product description. 
One side panel Includes cooking di­
rections while the other IIlls eight rec­
Ipes: the back panel l uggests tour ad­
ditional uses tor the product and, on 
top, a blank price Ipot is provided. 
Two cellophane windows, cut in the 
shape ot large ens, tocus attention on 
the aolden, "twice the eggs" noodles. 
This Kolden color contrasts handsome­
ly with a 6-slded blue panel superim­
posed on the bright, aold-toil body at 
the carton. 

Excellent product protection Is ot­
tered by the .018 bleached manila 
backlna to which the toil Is laminated. 
Varnish overall shields the tour-color, 
specially spaced rotogravure printing. 
Sealing at end flaps is accomplished 
with resin adhesive. 

Erich Cohn, Prelldent at the Good­
man organization, willi n g 1 y aives 
credit to the new packaic tor tltting 
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Goodman', noodle. out of a "cateaory" 
Into a Ipecial profitable place with 
consumers, despite the tact that maca­
roni products enjoy a low ptof!l mar­
gin in a highly competitive tleld. 

New Produdo 
General Foods Is expandlna dlstrlbu· 

tlon of Its New Horl:ttm Foods line, 
tollowlng tests marketing in Burling­
ton, Vermont. Through lu JeU-O divi­
sion, the firm will launch an Italian 
Ityle casserole mix In the BOlton, 
Louisville and Denver areas. 

Retail price of the mix is about 89 
cents tor an e 1I2-ounce package. It 
Is said to make a finished dish ot 2-112 
Ibs., lerving four, and to have a meaty 
taste, although It contains no meat 
Ingredients Include elbow macaroni, 
cheese, seasoning and "protein kernels", 
delcribed as a new protein additive. 
To prepare the dish tomato paste and 
water Is added and the casserole baked 
for 4S minutes. Il is packed In an alu­
minum-toil baking dish. It is laid to 
be hleh In proteins and low In tat. 

The New Horizon line is belna pro­
moted as "nutritionally-superior con­
venience foods." Two other items are 
being tested In Burlington, but Gen­
eral Foods officials declined to com­
ment on whether these items also 
would be Introducl'<l In other cities or 
when distribution of the casserole mix 
would be expanded from the three ci­
ties where It was Introduced. 

The Initial distribution is being 
backed by an ad &chedule which In­
cludes tull-color newspaper and Sun­
day lupplement ads and both day and 
nieht teJevision. 

- --._'--':-' 

Bohack Redeolgno Packageo 
The Bohack Food Markets line of 

Ipaghettl and macaroni cartons .... 
cently adopted the new tamlly 100" 
designed and produced by United 
States Prlntlna and Llthoiraph, DIn. 
lion at Diamond National Corp­
oration. The newly deslined cartOlll 
Incorporate the modernistic DoMek 
trade mark with Increased brand u4 
product identification. 

Additional shelf impact ... 
obtained tor the products throur.h \be 
technique of dual vignettes on II .I! cat­
tons. When the tront panel o! ant 
package is placed against thl back 
panel at another, a complete \. ;nette 
plate Is d isplayed. A comparllc with 
the old design, shown In the h ;t t of 
the photograph, effectively 1111 trlltS 

the added merchandising a I p t ,I 
a chi eve d through this !eslp 
technique. 

The cartons were produced I fout 
colors by combination oHlet litho­
graphy. -----
Gourmet Line Dropped 

General Foods, which introdu ed ill 
goun net line a Nuplc of years D,.O, hIJ 
discontinued lale oC the pro d Ucli 
through retail c han n e I s. Cc.:npall! 
solesmen will visit stores and clter 10 
take up inventories. The Ichedule of 
stores are supermarkets in Los An,eltS 

and Boston. The line, which WtlS 50Id 
primorily in Ipeclalty and depllrtn1cnl 

Itores, was on supermarket 5htl~~ 
only in those two ciUes. 

TUI! MACARONI Jou.~Jl 

GPL·Oryer Storage Seelio" 

with .torage •• cllon for discharge 
only 

Aulom.llc 
Pr ••• MABRA.L 
.fmpl. type 
Spreader and 



WAY BACK WHEN 
40 Y..,. AVO 

•. The millers and macaroni men 
played ball tOlether on the field of the 
Cllfton Hotel at Nillara Falllt June 22, 
• The 11th Annuli MeeU", considered 
trade practice. and rel.tlona with the 
Food &c Dru, Act. Abo on the 8lenda: 
the durum Iltuation, 18nIt8t1on, import 
dutlea. frelaht rates, coata and their 
relatlon to prices. 
• "Why pick on macaroni'" To • atate 
purchuln, .,ent'. charla of profiteer­
lnl ,when macaroni prices advaneed 
from 8.5 cenu to 9.2~ cent. per pound, 
In the face of a 6f;t, decllne In flour, Lo. 
An,elel manufacturers reaponded that 
the Jower price would hanU)' ply for 
the flour alone. Prica prevalUn, when 
the compariJon w .. made .howed bard 
wheat flour at '1-1/2 cenli per pound. 
anowin, nalbin, for manutacturlnJ. 
pltkinl, dellverlna, and other neces­
IIry expense. The probe WII welcomed. 
• ''The fibre box 1a revolutionlzln, 
ah1ppln, and we are helpln, It alonl 
with our monitor box Itltchen", an ad· 
vert1ler proclalmJ in the Macaroni 
Journal. 
• What', the dWerence between Ital· 
Ian ,tyle and domestic macaronI? "Only 
packa,lnl", responds the editor, ob.erv· 
in, that italian Ityle usually prefen a 
blue paper wrap, rather than a carton 
or other type packa,in,. 

"y .... AVO 
• An industry mUeitone wu PUled 
with the announcement ot a four year 
advertlllni pro(l'am for the macaroni 
indultry, with national ma,ulne Ipace 
in Ladles Home Journal, Woman'. 
Home Companion, McCaU", Good 
Housekeepinl. Pidor!.l Review and 
Better Homes & Gardenl. Trade p.per 
.dvertbln, aa well .. publlclty, cook­
boob, recipe contesta and • merchan­
dbin, diredor waa included in the pro­
,ram. 
• Starved tor ~1J.lhettl, Chlca,o opera 
.t.r haa wild fI'hl in K.nlal City. 
Ces.re Formichl, bl, b.ritone. reported­
ly Indl,nant over hia diet came to blow. 
with the ar,umentatlve auditor of the 
Chic.ao Civic Opera Company. 
• Spa,heUl boycott in Cuba took pl.ce 
when importers and wholesalers ot the 
town ot ManzanUlo .rbltr.rily r.ised 
the price more than 50~ makina it 
impoulble for the ordinary c:ltlun to 
use It In his favorite Cuban role - .. 
thlckenina for ,oup. 
• Charlea C. ROIlOUI, lener.l aales 
mana,er of Rouout Llthorraph Com­
pany made his fint trip throu,h the 
Centr.l Statel in an airplane to make 
lome hUrTled c.lla. "Charlel. Jr., 11 a 
hUitler" . 
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to Y..,. Ago 
• Two for a nickel. two seven ounce 
pack.lea of m.c.ronl or 'PB,hettl for 
five centl • hu to be of • arade that 
reputable tlrma refuse to manuf.cture 
observed the Journal editor. "It cannot 
brlnl a profit to the producer and the 
other 8aenclea Involved in the nickel 
tranaactJon". 
• President Harry Diamond called for 
a larae convention turnout to conllder 
''the future weUaJ'I' of our trade under 
,ener.l world col..LItlOnl th.t are mort 
dllturbin,." 

. • "Canned Ip.,hettl 11 an American 
Ide ...... Id J. E. McLau,hlln, adver­
tlllnl manalet of tbe Campbell Soup 
Company. The patent WBI taken out in 
I87g. 
• Director of Research, Benjamin R. 
J.cob" .lerted. macaroni manut.duren 
who had been wraUln, with the so­
called deceptive container to ''The 
Standard. Container Ad of 18iO", 
• Shoou - wooden macaroni bozea -
were ItID popular in lOme aectlol1l of 
the country for .pec:Uie pacldn, p'\:­
poRI. The wooden box WBI an ltaU..:­
invention and a reminder that moat 
mllclU'onl producta were imported at 
the tum of the century. 
• Westin,hoUie Electric Company not­
ed th.t each employee ''worked ,Ix 
weeki tor the \.8.X collector In 193~". He 
works one week out ot the month for 
him now. 

10 Y..,. AVO 
• "Step up the tempo of your busineaa" 
wu the tltlll of a praentatlon at the 
19~O convent1~n by B. Franklin BULa. 
"Sell your Industry to the public" wu 
an address by T. Roosevelt SIllI. 
• "Late ,prin, thre.tenl dunun crop", 
wu the oblerv.tlon of Maurice L. Ry­
.n, chalnnan ot the Auoc:latlon Durum 
Rel.tlo", Conunlttee. 
• Henry Putnam ot the Northwat 
Crop Improvemen~ Auoc:iatlon reported. 
on dunun wbe.t testa in coopentlon 
with Reuben Heerman of the North 
Dakota Experiment Station in tatln, 
macaroni quality of new durwn aelee. 
tlOnl. Varieties were bein, bred to re­
'illace Carlton and Stn'art, 
• ''The prosreu of the macaroni in­
dwlry In the last ten yean can be dI· 
rectly lracM to (1) quallty improve­
ment, (2) better man.,ement and (a) 
increased cOnlumer education. These 
three thin.. can only be done when 
there la a lufflclent mar,in betwetn 
lelUnl price and cost to pay for them", 
.. ld Glenn a. HOlkinJ,lndus\ry conlul­
tant In openln. h1a tlnn'a Plant Opera­
tiOnl Forum in Chic.,,,. 

CLASS.IED 
AOVlRIIINO IATU 
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Convention Program 
Ccm1iDued from Pap • 

The luncheon wW ,how hl,l Ilbtl 
ot the thin,. to be leen on thl toW'. 
Final .djournment wUl take 1 1, u 
immedl.tely at the close ot the mcb· 
eon, enablin. dele,.tea to c.tt aft­
ernoon and evenin, traRIPO: ,UOI1 
homeward. if they desire. 

A wife', attendance ., • conv nUoa 
11 deduetible BI a bwlnes.a up: \If! 11 
her husband', employer requln tbli 
he take her alon" 10 ruled a U. S. 
DistrIct Court in Alabama. The court 
,tated: "It makes a wife feel cit ,6 to 
the company, rellevea her of any poS­
.Jble naentment toward the eom~' 
assures • hi,her tone to the mt'eUnJ. 
and elimin.tes oceulonal m1Jeonduct 
prablel1ll that attend ,uch meednl' 
when they are ,ta, aU.ln." 

You ar.d your wife will thoroulhl1 
enjoy the: taclUties of the Edlc~~I~ 
Beach Ho~el and the prorrarn pllJlUP' 
for the 58th Annual MeetID,. 

Tul MAc.uONI JO"'!''' 

Fow to make your 

m>lcaroni and noodle 

produds better 

One word gives the answer-enrlchmenll 
Why does enrichment make thcm better? 

Because enriched foods are nutritionally more 
valuable. People want nutritious foods. 

Enrichment makes food more nutritious. You 
should malee your products more nutritious 
by enriching them. Quallfled .uthoritles-

physicians, nutritionists, dletitlans­
support enrichment. 

'ROCHE' SQUAll WAFERS for balch 

1 warer, to 100 lb.. aemoUna, disintegrated ill • 

nnalllII\OWlt 01 water and thoroughly mlxed ill 

your dough, gives a macaroni or noodle product 

fuUy meeting the mlnhnum FDA requlremeots 

(per Ib.-4mg. vitamin B" 1.7 mg. vitamin 

B., rT mg. n1acin,13 mg. fron). Only Rocho 

makes SQUARE enrichment wafe .. designed 

for easJer, accurate measuring and to mix in 

IOlutloo within ..... ds. 

CONTAINING 

1 ounce of this powdered concentrate added 

to 100 IbJ. or semolina enriches to the lame 

levels as above. We have helpfullnformaUon 

on available mechanical foed .... 

ROC HE" /Y'i"e «§/'emicald (jj)'"idiotl 

HOHMANN-LA ROCHE INC., NUTLEY 10, NEW JERSEY 

ENlICHMEHT WAfERS AND PREMIX DISTRIBUTED AND SERVICED BY WALLACE & TlEiNAN CO., INC., BEllEVILLE 9, N. J. 
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Build y.o~r plolltl 

New Betty Crocker full color recipe booklet 
to help sell macaroni, spaghetti and noodles 

General Mills baa created a new .eries 01 
recipes lor macaroni, spaghetti and noodle 
main dishes whleh have been tested by hom .. 
makt:nl across the country. Some recipes are 
adaptation> 01 Italian m .. terpi ..... Some are 
variations 01 old lavoriteB. Others have never 
belore been in print. All are good and easy 
to prepare and intriguing to housewives who 
continually look lor .. citing and different 
loode to aerve their lamilies and guesta. 

We've aaaembled these recipes in a lull 
" " color illustrated booklet that !Ita into both 

recipObox and .tandord B-ring binder. 

And we make this booklet available to 
you-with your own brand imprint on the 
lront cover at I_ than coot. You can use it 
.. a package enclosure, lor ' a paee-out at 
auper marketa, lor a package mall·in olfer, 
and a newspaper ad write-in or coupon offer 
-any kind 01 sales inducement you wish. 

Alk your General Mill, representative for II 
sampl. ccpy and price. (olfer good In 
U.S.A. only) , or writ •• •• 

DURUM'SALIES 
Mlnn •• polla 26. Mlnn •• ola . 


