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Our History Is The History Of • • • 
THE MACARONI INDUSTRY 

We arc now entering our Fifty· Eighth year as Litho~' 
rilphcrs. O\'cr the yean we howl! grown (rom smOlll hegin· 
ning. to uur prcsc nt position ;as the only truly National, 
&elf.contained firm o( Packaging Clnlultants, Designers and 
Manufacturers or fine Food Padr.agcI, 
TOll,,}, we hOlve our own Board Mill which produces uni­
form, nne white {,alent coated boarel to our exacting 
Ita mlanl •. 
We make nut own inks. In in5urc the best reproduction on 
that hoard. 
Our p.ucnt plant in Nunh Bergen, N.J., possesses the man 
modern CUlnn and Label manufacturing equipment of an}" 
nne in our field. This building .. lao hOUK! our Creath-,: 
Packaging. Resea rch ami An Departments, our own Pho­
tographic Studius and Diet Kitchen. 
Our San Frandscu, Califnrni;! plant is equaUy up.to,date. 

In addition to all these (acilities, our Wan:huu.in1o! and Serv' 
iLe DepotslucOItcd in prindpal cities throughout the country 
iluun: nur many cu,lum',:ra o( constant and superlative 
service. 
The list uf the many I1rm. we 5(r\'e n:adslike Whu's Whu 
in the MacOironi Pield. MOiny of these leading hrands hav.:: 
heen uur custumen (or onc or more generOltimu. They have 
sur\'h'ed many turn. of the husine55 cyclc over these years, 
ilOd luday their leadership is increilSing. 
\Vith our help, Iheir packaJ:es have e\'olved as changing 
marketing condition. hn'e required, That is one rcawn w~ 
haw rctilined their husine55 and their guod-will fur 50 Inng 
a tillle. 
\Ve invite yuu to caU U5 in (ur cunsultation un yuur pack· 
il~ing pruhlems. Vuu mily di5Cu\'er in nur techniques i\ new 
approach lu 01 profitahl.: incrc" ':.': in 5.1Ies. Nu ohligatiun, 
Just call nr write us. 

Will you cut out this PiL' 
t:lri"l ;111'" placc it un your 
rresent Macaruni rackagc1 
Dncsu'c it whct your appl" 
cile? It will havc thc 5.1mC 
effect nn milll)' women shup· 
pers in Self,Service Stores, 

There is a qualified Rus.soui rcprescncillive ncar )·uu. He has man~' 
helpful (OICIS and ligures at his fingertipl. A meeting with him might 
meiln open in g new \\'a)" cn iI prulicahh: incrca5C in your MacOI({lni 5.1Ie •. 

~ss(JHi pac~aging con,511ltams and manufacturers since 1898. 

ROSSOTTI LITHOGRAPH CORPORATION 
8511 Tonnelle Ave., North Bergen, New Jersey 

ROSSOTTI CALIFORNIA LITHOGRAPH CORPORATION 
5700 Third Street, Son Francisco 24, California 

SALlS O"I(lS l H.w York. lItocll"t ... ItUon • ,1I1I.MI,hl •• (1IIc •• o • O,lln.' • H.ult .... L., ... n ....... , ...... 51oH'1 
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Whether you order Amber's No. 1 Semolina or 

Amber's Durum-Hard Wheal illend~, you always get 

1. Superior Quality 

2. Uniform Color 

3. Uniform Granulation 

4. Prompt Shipment 

More and more Quality Macaroni ManuFacturers 

depend regularly upon Amber Milling for their 

choice of the finest. Why not you, too. 

{if.EBI J 
;. 

AMBER MILLING DIVISION 

MILU AT aUIM CITY, h INNUOTA. GIHIUL O",CU, ST. PAUL I, MINHlSOTA 

--------_., 
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THE WINTER MEETING PROGRAM 

FOR Ihe: eJghlh com«uth'c ycar the 
Wiluu Mcctln, of the: Nillllollal ~bc· 

Dronl Manufacturen Auoc:lation will be 
held at the Hotel Flamlngn, Miami 
Jlcuh. florida. 

The plvgram planned [or thl. national 
1'011\'Cllllo11 staru oft wllh a lloanl of 
l)irt'ttor1 mccalng at 9:!O a.m. Monday. 
Janual'Y 25. Later In the: day the: Iklard 
iU\d tht! durum millen meet In their 
ltadltlo nal gct-togcther. 

The [onvcnlion [onnally opens whh 
allocmbly at 9:50 a.m. Tuesday, January 
24. Cnctingl will be: extcnded by Prt:d· 
denl P.:ter LaRosa. 

TWlJ ouuumding filml on .eUlng ,,'III 
I~ .hown prior 10 a round·table dhcul' 
.Ion l}Crlod dcsiSncd at answering the: 
ron\'('ntion theme: '1'hl: Challenge of 
1951i." The lint rilm will be Chevrolet', 
.:alute to aalesmen called "Th~ Man U'lw 

• selk" This will bc lollowecl by the Dart· 
lieU Corporation's ratm "How 10 Sttl 
Clualily." 

( Hotel Flamingo, Ke". of the Association'. Winter Meeting 

"How 10 Sell Qualily" I. the film :roda) .. 
1I11iun of John Cameron 1\1"ley'. book 
of the lame title. John C, Aspley founded 
the Dartnell Corl)()ratlon In 1917, and hi. 
nm lle hal been directly linked with many 
o[ the foremost inllf)\'ationl in the sale. 
training, pmlllotlfln ami IUiln:agcmclll 
fi elds . 

.-\1 founder and finl Ilraidellt of the 
~It. Executi\"C.'I Club ill ChlcaKiI and 
~uh$equently president of Nadoll:al Saln 
t:).ecuth·cs, Inc., Mr, Alpley hal eilrned 
further recognition alone of the natloll's 
kadlng bulinen :and saici authorities, 

Thc ratm "How 10 St" QUlllily" lums u" In shnplc, dir«t, and uuhle tcmn 
Ih.: ballc tedtulque (If 1Il1.'tlhtK Ilrlce 
I'usition in tullar', highly compethh'c 
nUll);et. 

In an afternoon sclllnll 1111 Tuelday. 
(lIlIIes J. Wlmtoll, Director of Relcarcll 
'for thc National MaCl'llllnj Manufacturen 
A!WKI:uioll will :oil'c a rCI)()rt on hi. 
iI<:th'itil't, J'l'Cr,h Glonlallo, chairman of 
the Standards CollITnlIlCC, wlll itt the 
Itage whh a re,'h:w of lrade praCllcc ruk. 
for a KenerOlI dllCusslun, 

The c,'ellhIK lOCi,,1 lin the lI)ltllillK 
day's calend:u will hc the traditional 
RlluClul SphaRlu:ul nullel ~n'I~d 011 the 
temlle of dlc lIt'Olullful Iiolel Flamingo. 

Thc second .101.)'" KIt/on "(K:nlng at 
10 o'clock beglm with a "IKU"loII or 
dllrlllll de,'clnl'llltllll by meml)Cn o( the 
"sWlrlatillll" Committee on Durullf Rela· 
11111110, M:aurlre 1.. R)'an Is cllalrl1HIII. 

. Don SIC"CIU, a "ire president u( Gen· 
cral Mill. and a durum grower 01.1 ,,'cll, 
has been In\'ited to gh'e bll "Iews on the 
durum .ituation, growen' lentimenu, 01.1111 
)lrOl))('rl' (or ~prlllg planting. AI an COl' 
ployee: or Gelleral MIIII Mr. Stc,'cnl II 
elose to thr. milling plClure. As an owner 
of rarm land growing durum he knOWI 

famlen' reeling" 1-111 "jewl should tbrow 
cOllliderable IIghl on thing, to COtl1c:. 

The outlook [or eggs will be dlw:uucd 
by I'hll:adelphla egg broker . William H. 
Oldach, and V, James Ueulncau of the 
Il;1l1u Egg I'rotluc" Corporation, 7.ane .. 
,'lIIe, Ohio. • 

Packaging prmllCclS will be cOlllmcnted 
on b)' [onb I .. Whitley, Vice·Preddcnt 
rur Dlstrlbullon of the Dobeclr.mun Com· 
pany. alld Charln C, ROWlIII, Chalmt:m 
uf the iJO>Inl of Rmwttl Lhhograph Cor­
I)()r.ltlon. 

WrdnNlOl)' afternoon, con,'cnlloneen 
" ,ill 1)C Ihe guelts of DeFrandw:1 ~1achlne 
CorlJOradon fur a trip to Villa Vlrcaya, 
the rabulous ('It:ate of the latc Jamn 
Ilt't'rlng, and 110W the Dade Cuunt)' An 
MuU!ulII. Vbcaya It a magnificcnt it:allall 
palacc In a luperb tropical lCuinK' The 
IflTlTell-lIk.e structure todOlY houlCl .umI" 
tuoully furnished room. and a coll«tion 
of Eurol)t'an dl'(orath'c aU and 'Jdlitcc' 
lure ulllut(la..ro In America. 

Ilollald G. Fletcher, ex('(uth'e ~crc· 
lary:of Ihe Rust I'rt,'entloll AWKlatioll, 
wl1l :gh'r iii. ol»crnlhm. 011 the IlrogrtM 
made In de,'cloiling run mllunt durum ' 
"arlellet and what the [uture outlook 
hold., ' 

Wetlneiday cnnlng hOI.. bttn lefl rree 
10 roR\'entlon~~n can ~ the slghll of 
MI:aml neach. TIlis winter \'acatlonl:and 
hal 578 holel., 2,100 apartment houses 
and ns swimming IlOOlt according 10 
latest rtllOrli. Big name enl~rtalnen are 
romll1Onp1att at Ihe fine rc.uurants and 
nighl .pots during the winter Itason. 

The final day', ItUlon on Thursday. 
Janual')' 26. provldCl con\'entlon~n with 

" 

an 0IIIMltlunity III "Mcet Ille I'reu." ncr· 
tha Cochran Hahn of Ihe ~1I011l11 Daill' 
New,. and J C111 Voltt of Ihe Mbml Her· 
aid wlll dh,cull their e"perlenres al rood 
cdlton of two fine pallen. They will Im\l· 
calC c!r,'elollments In the ('"MI field and 
dhcu" what ,h('y fe(') their readets W;1I11 
tu knnw abuut milfamnl pJIMIUCI • • 

Theodurc R. Silb, public relallum 
counlCl ror the National Macaroni Imt!, 
lute, wlll dlKUIi publicity and prolllotioll' 
al plant 'or 1956 .. Hls prelcntatlon will 
Indude CUllllllenU 01\ unt, the mmmcr 
promotioll and Natlcmal Macaroni Wrek. 

A look ill the {ulure will he allonleci 
by the Chamber of Colllmrrcc of the 

, United Sla tes film "1'L''IIJ1le, "rodu,,_ anti 
Progre", 1975," The film Ilredl<:tl whal 
life In America can be like by 1975, Nu 
sciclI'e fiction ttnry, til(! (nrecalt_ In thb 
film art baled 1111 IMIUlld, carefully caleu, 
lated lIudln by leadlnK It-"de auncla· 
don. alld buslnN firllll. Sollie or Ihe prc. 
dlcllon. made In the film arc: rhemlcal 
h~atlnK units 10 cook {OIMI right In dte 
packaKe: house lights (Ipcratcd II)' a v.-a,'e 
nf the hand; clothes and d!she_ wa.hrd 
without mechanical agltatIulI; IWQ.way 
wrllt nadia.; 200 paucllxcr alrllnen lIylng 
1200 miles an hour; telepholl~:IV In 
which both parties iCe cach oth~r. 

In In ahernOOn ICU10n, a film lestinl 
of cltilOlples or the If Pc: lie films belliX 
produced for food compallin alld auocla· 
liol\l will be .hown. Included in the 
program will be Campbell'. Soup. "Thr 
~Iaglc Sh~tr." Ih~ Brtwcn' Foundation'. 
"llarbecue Party" and the [\,aponated 
Milk Allodation', "Fiesta," 

The convention wlll conclude nn a 
or cordiality al the traditional AIIO­

part~. 

- -------""',- --------', 
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The Mocororii Manufacturers' Convention 

provides 0 real opportunity to discuss mu· 

tuol industry problems. Internotional rep· 

resentatives will be on hond to serve you. 

Be seeing you at the Flomingo. 
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," 
MACARONI AND CHEESE FOR LENT 

, 
L ENT. 195fi, will be macarunl and 

dlceac limel 
Three big advcnlling promotion. whh 

mcrch,mcillinll follow-thruuRh arc Khetl· 
ulnJ rnt thl! Lenten IlCriod. 

Tilt ."merian Dairy Auocl.uion throws 
Its ,ullllOn ~hlnd Ihls dcl«table combl· 
nation on lu Dbneylal1d Shnw Kell by 
all audience of o\'cr 45,000,000 on lOme 
110 ,\IIC Iclevislon nctwurk .tallo.,~ 
And the 1.0111: Ran~r. another American 
Ualry 'Auocladon .how. will come riding 
out of the wc:st to laud the merit. of 
macaroni and chtclC! to IOmc 25,000.000 
\'Iewen on about 75 more television Ita­
dorll. 

The: ,\mcrican Dairy AuoclOilllon an· 
nouncement ""/II lIIow an old fashioned 
Imn .klllet from which 1,)OOn(uls of 
macaroni and chtcN: are acn'oo onln an 
Ironstone chilla 11)'IIIt'. A \'fllee will uy. 
"Country kitchen lI1:1carolll and chetlC. 
at )'011 rcmcmlH!r it - rich In the good. 
IIns of ch«ac chun'" plu. ch«ac aauC't'1 
Hen', how ),ou ran achie,'e Ihat &ame 
wonderful fla\'or of old,lime macaroni 
alltl cheele: o\'er cooked Ulacaronl pour 
bubbling hilt Cheddn chet'le &auce -
rooked gently and not too lonl(. Add 

, clIOI)r~ plml:lllo ur green pepllCr or 
Iluffed green olh'CI, ,liced nn top. Then 
.prinkle Menerllusly with chunb of Ched· 
d.n and Mtaled Ilannesau chl'CJe. Hake In 
)'uur O\'eu for ahout IWelll)' minutes. 
There it I. - macaroni and chel'IC loaded 
with uld,fashiulled 'country khchen' Jla· 
,'or .• • doubly good with .hnl)' lang)' 
Cheddar and Ihe added nil' of ramle&all. 
Cheeac i. a g«at alllwer to the que.. 
tlon: 'What ran " acn-el' Like all the 
lither wonderful dalr)' foodl )'ou elljo)" 
cheese hrgin. with milk, and rou never 
fluigrow )'our need for milk." 

In ,uldilioll In Iheir leie\'ilion :lIh'er. 
!ising the I\m~rlran Dillt'), l\uoclat/1I11 Is 
w'hedulln(l; a full page ,lIh'enhemenl In 
wlur In Ihe 1.:uli('l· Home Journal 10 
Ilmmllie Ihe macaroni and clleese Idca. 

Carnallon Promol" 
Macaroni and Ch •••• 

The Carnatilln Company will foture 
macaroni aml chel~ in their Ulllcu 
Jlllimoliun and h:\\'c lincd ul' a tremen· 
I'IIUS al.h'enblllg ;Ullt merth:u1t'iling cam· 
Ilalgll for the drh'c. 

The ath'crthillg khl'(lule IncludCl thClC 
• Iorc-dlmlbuted magazinel: iJeuer Lh'. 
lng, [\'el'}'wun101 J1'I, Famll)' Circle. Worn· 
.m·1 Day. 

In Ihc CUlliumer magaune field, ad. 
will appcar In Ufe, Look, Beller Homn 
l: Gardelll, True Story and Modern 
Romance.. 

In the Sunday ,uPI,lemenll, ad. will 
be featutttl in American Weekly. Family 
W«k1y, Jlaradt, Blnningham NtlII .. , Dc· 
trolt journal. LQuh\'ille Courier Jnurnal. 

Store monootr Ken I s.c:,.tory 
, Bob Gr..n dllplcrv Ingr~lenti for PfOn'IOtlon. 

(- .. 
Toledo Blatle, Photnh, Republican Ga-
1t:ue. 

Fann publlradonl caP'}'lng Ihe Cama· 
tlon ad for macaroni ancl chene will In· 
clude: Fann jflumal. Ilmgrcuh-e Fanner, 
and Grh. 

On lelevillon, the Carnation ~pon· 
kll'c:d "lOW' of Hurnl and Allen and Bob 
Cmall,. over the CBS network will carry 
thb recipe ad\'enlslng. Support will a!StI 
IlC given by Carnation'. Valt Ke),ltont 
lIetwork. . 

In addition to the ad\'ntlling pro­
Rr.illm, Carnation I, .upplylng ill gin or­
ganbation with merdllndl,lnK kill of 
lJ(allliful polnt-of .... le rnaltrial. 
h.fhl!~ed " a large o\'er-wire banner ' 

12" x ~V' reading: "Headquarten for 
Ynur }o'a\'l'nlte unten DhhCl - Macaroni 
.. nd Ch~I" Four colorful caucrolC$ ap­
,.~r. A large 'one with bal;ed macaroni 
.. /;,. cheCit:; I ring lIIold topped with 
;!,':tx &auce ami filled with green beanl; 
.. nd IWO tmall camrol" "f Ie;I .hell. gar· 
ulshed with a tomalo wedge make an 
i1pj)etldng dl'play, 

A .maller poster 17" x 22" colorlully 
iIlustralel dIe macaroni and clle~ rom· 
IIlnation and canie. copy: "Delicious -
J.clllen Dlshl" The bonom half of the 
pOller Is blank for price data. 

Another posler the tame .be .how. 
cheeac tauce being poured O\'er cooked 
macaroni in II Cl.w:role. and along ,Ide 
II:lndl a can of Carnation Milk. It uya: 
" t\ "Ion CUt to Lenten macaroni and 
dleelC dilhe.1 New three-minute way to 
make ,moolher dlenc NUce with Carna· 
tlon Milk. Get free reclpc:t berel'" 

The llIu.tration and copy arc "pealed 
on a Itack can! II" x 15" at well ;II on 
a rubber band tear-off "cipe: pad. The 
recipes arc for Carnation ' ·mlnute mttlt: 
aauce on ~lhe front .,Ide . and macaroni 
Lod chcae caNCro)e, tuna·macaronl<henc 
ring, , Individual , macaroni-chec:sc:·tomalo 
b:lkn on die reverie tide. AU arc color-
fully .. ~ 

., 

A Italllliltd '" x 10" "leII lalker ,how, 
the rarnallon milk un, the iIIwtntion 
of chc:nc Iluce beIng pou"d on the 
macamnl In caUt:role. and the offer for 
recil}fi fur the lIew ' ·mlnute chttM! 
tauce. 

Ne~'1llaper ad\'ertlliog mau with 
"Lenten Special." mallhead. are being 
made a\'allable for local rtt.aUad,'ertblng, 

Complete Infomlallon on llie material 
and a 1IIIIng of C~ntatlon brok~n and 
branch ulficel h"ve heen acnt 10 mem. 
ben of the Nalional Macaroni Instltule. 

Kraft FoatI. · , __ 
MacarOni and CkH .. : 

.\ third ad,·enl.er wing the macaroni 
and chc:nc theme will be Ihe Kraft FOo<b 
Company • • They will PUt their enllre 
unten effort behind thl. combination. 
A double page .pread In Ure mal(ildnc: 
will ,how "5 Wondf rful Way' 10 Uac 
Macaroni and Cheese:' Thb will be iIIus· 
trated by attractIve way, of &en'ing maca­
roni with Ii\'c dilfcrent chcnt'S. Polnl-of­
Nle malerlal for merthandblnl{ will Ilkk 
up theM: recipes, and dIe rccilK'l will hc 
demomtrated on tJle Kraft Televilion 
Theatre. 

With lOme: !,II the heavle" ad\'crti.lng 
artillery In dIe food field hOOlllhl1{ away 
at tile macaroni and chuac comblnallOIl 
during unt, macaroni manufacturen 
,holl}" alen their CUllomen and do an 
they can to capitalize 011 this merchan· 
IlIling opportunity. 

P.I Promollon Top Pick 
Food Field Reporter hal polled 1.926 

retallcn on the lOp hundn.'tI promntlolll 
for the year july 195~ 10 June 1955. 

Almost 1,500 dlfferellt promotlf'lI', 
from Ihe nlhnall:ti 10.000 to 12,000 pro­
motion. Ilaged by manufacturen cach 
year, were named' by partlclpanll In 

IIdde\'lng gre.ttClt l llCcns III their 1!Ores. 
"nle Ilel MUk. ,Company ",'on lOp awanl 

for recipe promotiunL Lnng noted lor III 
recipe promotiolll tieing In relaled lIenn, 
ret wa. l)OIrlicularly praised by the retail­
c:n thl, year for ill tuna macaroni bake, 
comJlrldng Pet e\'lporated milk. annetl 
luna. macaroni, and ChCCiC, 

Since Ilel evaporated milk I. an In· 
gmllent l,roduCI, noted comjlany offi· 
clah. Ihl. pro\'ed to be: a very effective 
way to ICII Mn. Conlumer 011 buying h . 
And. becauSt: the whole Idea of tuna 
macaroni bake lealurro the ~lOnal hems 
that It did. wholesale and chain dlsulbu­
ton, a. well AI retailen, were quite re· 
ceptlye to Givins: It good promotion in 
their ItOm. 
, The pl'Ogr.lm wa' presellted to an rCt 
",Inmen early In January and contillued 
throuah the mlddJe of Maim. All groups 

"J 
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DURUM OUTLOOK FOR 1956 
At the rtqut" of IItnry O. Plllnnlll, 

j.xtcutille Itcrtlary of Iht Northwt,t 
Crop Improvtmtnt rluocialiull. Mr, 
Iltthtrington of Gtntral MillJ, Proflt/cll 
Control Dtpartmtnt. ,aut a tallt on the 
"lndUJlruJl ,'iew " f Ihe Durum Outlook 
Jut J9'6" at the Minneapoli, EX/tnlian 
Conferenct Program. Thi, metling Illn, 
htld in Minl/tapolu in mid-Novtmber 
and I&HU atlended by agronomist" plant 
brteden Gnd people in utenlion leRlke 
Irom six oortl/wtll IIIJlel. 

THE ItfOwlh 01 durum In the United 
SUtCi hil been .adccluate to tupply 

the ncecil of Ihe milling. macaroni ami 
puffing Indulul" In all yean with Ihe 
rx(eptlon or the last rour alld in 19"6. 
The 10 )'C:lr a\'c:ragc or durum wheal 
production lor 1940-49 wa. al)proxhnalely 
:51 million bUlhels, Similar .lte durum 
wheal 0"01" were aho railed In 1950 and 
1951. The 1952 crop due to rUlt damaRe 
droplJtd to a IJI'Otluction of approximate-
ly 21 million bushel .. the 1955 CTOp was 
about U million bwhe)1, and Ihl! 195-1 
crop which Is the lownt 011 rcrord " ..... 
only 5~ mlllioll bushels. The cunent 
1955 cfOll .how. a llroduction of aboul 
... mlllkln hudtels lor Nonh DakOia. 
Snuth Dakota ami Minncsol:\ with iln ad, 
ditlonal5 III 5~ million hUlh ... b for ~Ion· 
tana making a 11I1;t1 o[ ahoul 19 10 20 mil­
lion bushels. -l1tit I, Ihe fint )'Cilr Mon­
tal\l hal rahl'(l all i1llpreciable amuullt of 
durum wheal. 

'111e milling industry lleedl aliliroxi­
In.:ttely 25 mllllml lJudleb of durulII In 
aatllfy Ihe macamnl huluur),-",'hcn that 
Ilidullry " u,IIIK prllll:ully durum for Ihe 
Itrodutlloll o[ nlOlGlrtlll1 l)lotlucu. In ;1(1-
dltlon 10 this, tllC~ puffing Induslr)' re· 
clulrement. arc :Ipproxlmalely t\>o'O mil· 
lion hu,hels alld about Ihree mlllilln 
hushell arc rC'Cluln.'(t lur Kcd. Thercfort·, 
III meet demandJ. a durum crop upwarch 
IIf "n 11111111111 hmhell is needed. 

Thc 1952 durum emil ",,;11 1101 adl'(lu:lle 
In JUPI)ly demantls. hut Ihere was "11Ii­
cienl carry-o\'er of "Id crnp durmll in 
1952 10 .. lIow fur continuation IIr manto 
ronl liruduci. I,mductloll nn a IOU~~ 
durum basil. In 195". howe\'er, with a 
durum I'wductilln or only Jj IIIlIIillll 
uu'hcb ami "cry 1I1111! (arr), lI\'cr, Ihe 
mllll!~ lU1I1 lIIantroJlllndullr)' Ilecltlcd nn 
a 1)J()Krolnl of hlends which nlletl fur 
50% larina, lI,ade £rom hre:ld""healS, :1111.1 

50% ICmnllna, produccd hom t1unuu til 
streich Ihe durulII lupply. til 195,1 Ihe 
Indultry WAi facetl wlth:l further Ihlluagc 
of duru", wheal by the prOIlurlilln or 
unly 5Y. mllliun lun,hels. Ulemb, Ihere, 
lurt', were chanKl'tl to 75% rarilla and 
25% M:lllolina. In HJ55, thc prl'Knt year, 
the producllun or durulll wheat IncreaICCI 
to approxlmalely 19 to 20 mlllloll bUlhels 
which h .. allowed the durum millen and 

Ihe 50-!i0 hlclII.b of farina and &enmlhm. 
'The flueiliun hal hl'Cn raised man)' 

timl'S al to whether or nOl the macaroni 
Industry would challge back to 100% 
durmll I'roducu In view 01 the reaKluabl)' 
satlsfaclory eXllCricnce that hn IlCCl1 
forthcoming with trade acceptance nf 
macaroni products prOllucl'(l from hlelltb. 
The amwcr to Ihl. UIII.c<lfI to lJc a deft· 
nile )'es. AI prt\'llIudy ImUcated. the 
trend Is already In that dlreclion. The 
macaroni Induury fur the 111115t pan b 
now uling a product Ihat I, a 50·50 hlend 
Innead of Ihe 75 farina, 25 Jelllolina 
blend used during 19M. The reawlI' for 
Ihe changc back Iu durum are, of counc, 
the I:Ime rcawllI Ihat durullI wheat has 
b~n the b:uk product uJed in Ihe I,ro­
duct Ion ' of macaroni producu for mau)' 
)'cars. Flrsl, Ihe amber color of durum 
products which denUll'l rlchnl'" and " 
a lIlark of sUllCriority. to IhoiC! cOIn'erJaltl 
with .uch a food '" ,.clua. Sccolldly. and 
IKlulbl), of mort Importance Ihan the 
former, Is thc Kluu:n Iluality of durum 
which allo~', for Ihe productlou of flual. 
it)' IIfIKluclI through IIrellgth tulerance 
In macaroni producu manufacturlnK ami 
cooking proccdum. The cooking loler­
ance of durum Is a hlKhl)' desirail le ;tlui· 

The macnmnl Indll5lry hal hulinit'd 
hy finallci:llllOllklug Ihrnugh Ihe National 
Macaroni ManufactUTen A~ladoll In 
desire III keep up production of durum 
10 thai II' Industry might h,we an illle· 
jl\lale ,uJlJlly. This Illdu5Iry Is currelllly 
cuntributlng to ,he Nllnhweu CrIlJ) 1m, 
Ilfll\'elllcnt 1\~\OClatioll and Ihe Nurthwnl 
Rusl Ilre\'ellllllll 1\!,.\Oriatlllll. 

lIecauw: nf Ihe reaKlIII gl\'ell here It Is 
helit'\'l'(l Ihe macaroni imhutry will £U1i· 

tlnue to luuk 10 durunl wheal J1mdurll 
[or Ihe production of macaroni producli. 
Thl, bccause of Ihe '"perinr color allli 
CIIoking tulerancc uf Ilurulll n\'Cr Inead· 
wht·"I, 111 ordcr to he clllupethh'c, how· 
e\'er. dmulII lIIust sell nt ~ reasonahh.' 
price le\'el, and at nol It1 ,llgh a lire· 
111111111 lI\'er hrc:ld~'heat .. I Ihe Illilcaronl 
I"dlnll')' du(.'1 colllpete wilh uthcr rda­
Ih'ely eCllUumlcal produCls fur :t pl:llc 
011 Ihe cUluUll)er', lilblc. 

An adl'(IIt;tIC ~upply uf t1urUIll at the 
IIrt'!>C1ll lime wllultl apjlear 10 be liml1;lr 
In Ihe ;u'uaRe crup grown during Ihe 
l)Criotl III !!Jill Ihrllllgh 1951 which wal 
approxlllliliely 35 til :n milliun hmhels. 
This will t"ke care uf Ihe neells IIf the 
mlllillg Intlll5lr)' fur nlOlc:trfUlI ctlSlOlIIl'n, 
the Ilulli"J; 11111"'1'1'. M'l'(l rl'jlll~:el1lt'nl~. 

IUlle In macaroni and nnudle jlrflllucu 1'1('. 
which allows them til reach the con-
sumer', table in IIIl1re palatable fonll. Durum Recommendations 
Ilurum "'heal is Ihe nuly whcat kllO"'1I The Ullin'nit), uf ~linllt·)I. la rl.'\'i)l,'d 
100Iay thai will .. 11o",' fur Ihis slljluiorJt)' \,Iriet) recummt'ml,llium .11 hi ,1IlUII,11 
OIl regards cooking Ilualhy, which brl, of '\Krit uhm.11 Experhlll.'Ul SI.ltiulI CUllft r· 
coune, i~ recOJ;niled by Ihl! mllllllg al~~ 1' !IIl' ill carl) Ikcemhct. . 
maCOlrom Indultry. ! (;;ttlcllln. ~lhlllulII ;11111 Sicwart ,'artc-

Tht, mararonl imlmlr)' is hllerc~lCtl Ill'li III Ilurulll wt'le Ilrnpjlt'jl hum Iht· 
III Ihe prnduct lon of nlilcaffllli IUlxlucu rt'IUIIUlIl'lUll'IIIi~1 IIl'f'aml' IIr ~mtel'lihilhr 
at the hlghn t IenJ of CIII:tlll)' 1III\, llIle. III Ell' rm t. Twn 111'1\' rl'~i~l:lltt \'arit'tics, 
.. nd, ltercfurc, will \llIIlullhletll), rc\'ert 1.;IIIKllull illlli R:IIII 'ol'),. Wl'rc atltlt-d III thl' 
lucL III protluction nf macaroni jlrml" li\t ;11111 a ")IUjI'g:II''' \':.ricl)" Scmr)'. whith 
mil rrom 100% c1urulII ""hen dUTum l h lIul n'~hlalll hut lukrall.·~ 1:I·n n·a!.!"' · 
l\'heOit ~II' at 1I0t too ';Tl.'at a IJrelllitun ;(111)' ~'cll, w;u ;ttltlt't l ahu, 
lI\'cr hre:ldwhcOlIS. Like allY olher InduSJ RII~hlllun' ~prillK whe;t1 ~'a , Ilwl'l ll' ll 
tr)', Ihe nlOlr;trnnl illthuu)' Is cumpelhi\'C. , hl.'l";lIhe III '\IIMl')lllhilil)' !II rtI~l. l.t'e ami 
~Ia('arn lli I'rnducu culllpele with IlIw ('mt Sdl;.irl;. n'lIIain 1111 Ihl' Ihl lull SI.'\kirl;. h;1\ 
ilt'llu 5udl as rice. III:alll ami IM11;t1llel. hl ... 1 Tt·~ht:tlllt.·. 
The maconnlll hllhISlr)' at nlllU limes ill - -----
Ihe pOll' h~! pOliti a 11Igill pn'IlIIUIII fnr 
Ilurulll I,,'...,IIICI. m·cr hread"';lcal !,wd. 
IICll heC'J<I'\c tlf their ;Ihilil)' tu l'uKlun' 
1111iI111)' nmc;lwnl producls. 

During Ihe past denttle !tin\! macawnl 
manur;lClUren hil\'c ilulallt'(l ne,,"' IHIl' 
alllOlIl:ttlc l'(IUljlllll·tll "'hich hOI, allnwt·" 
fur producllnn fir hellcr llI:trarulll plfltl­
IICU, In alltlhlnll. III Ihe "'" few ),e;m 
Ihe \'acuunt 1)'llelll hal hcell l llU'IIIlun'll 
",'hldt further Increalell Ihe fIU:lllt)' fir 
mat';ulIlIl products ami which 1)'.lelll I, 
quite beneficial In ImKlurlill1l flf mara· 
ronl Illocluctl from durulll "Ieuds, :'\e,·er­
thele". IhCle remIUllulI:1r)' pieces uf 
l'(lulplllcnt will alluw fur furlher Incu'au' 

Canadian Durum Wins 
International 

Camuli:m dllnlln Willi tht, linl th'I 'I' 
pri/es al the 11I1l'utilticuliIl lOmhl ;tlll\ 
lI a), shllw hcltl In Chica!;!! III carl)' nco 
('cmher. 

TlljI Clltr)' hdIlIlKt.·t! tn ,\lhl'll Enl , 
111;111, n ,UnliS. ,\Ihl'rta. St.'fuml 1'1;1It.· \\'I:lIt 
In R. II. RlIhhilll. Sh,HU1:lHIII. S;I\bllhl" 
W:tll , Third 1');"'(' WI'II! tH .... J. Stltul/. 
CUlIlIs. ,\Ihula. 

maC'lmni hlduul')' 10 cilanRe hack. til ' 
III Iluality when macanm l ImKlucl~ arc 
again IIrtKiuccd (rolll 100% dunnll. 

Sunh l>al;.lIl;t luul;. tilt' H'mainitlK I!J 
1,I:I('el. wilh \\'i11Ii1111 R. \\'HI~b , I;nl 
lear's Nurlh )),,1;.111;1 St:lIl' CI(;IIIII'Lun, 1;11;· 
Ing JUllnh In the IlIleru;lIllln:11 wlII!,!' II · 
!lnll. WlIIl,lIlI I\elllll.')'. thl\ )' I.' :lr'~ Ihlllllll 
1\1111; 1/1 Nullh )),,1;.411:1. 1,I"n'd filth. 

J 
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• Simplified Mechenilm 

• High Opereting ,Efficiency 
• Autometicelly remove. a stick, end di.chlrgll it to a mlgeune rack. ' 

• Equipped with three bled .. , which cut the heed. and en.:l. , of the product and .imultaneoudy cut 
the product in helf. 

• Tho three bled .. ere edjusteble and ~ny on~ or two of ,the thr .. cen be removed. 

• The bled .. a .. adjusteble to cut product in length range from nine to ten inch ... 

• Equipped with conveyor with cepecity to hold 52 sticks of product, the everege numbor of sticks 
contained on e .peghetti truck., , 

• If opereted in conjunction ~ith en automltic long good. dryer the operltion i. continuou •• 

• Operator cen accompli.h adjustments. No .peciel mechanieal .kill required. 
- 'I 

" .... COI.M" •• for 1.1f Int.,matl ••• 

Well::::!7:treot Cf~' , 
Brooldyn 6, ' +- ' 

New York, N. ,Y., ~ , 
U.S. A. 

" 
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CONTINUOUS NOODLE DRYER>-
Dramatically New in Appearance 

Sid. viow noodle fini.h drYer taken 01 planl of Tharinger 
Macaroni Company, Milwauk .. , Wileonlin 

.\." , 
Clermont realizes that the basic ~O?dness of 0 dryer Is 
represented by the sum total of the care and attention 
that goes Into the design and development of eoch In· 
dlvldual part. Performance, der.endoblllty and quality 
you naturally expect from a C ermont machine - In 
5uper.obundance. But there ore also many lesser 
paints about a machine that can make it a loy to own 
and Q pleosure ' to operate. In the Clermont Noodle 
Dryer many af these features-such os electronic con­
trols, controlling tne Intake of fresh olr and exhaust 
of excess humidity; control of temperature; extra 

large doors permitting ready access for cleaning; large 
lucile windows giving clear view of the various drying 
stages : all are Incorporated In Ihe Clermont Noodle 
Dryer. 
Tl1e only Noodle Dryer available that affords free ac · 
cess to Ihe screens from both the fan cl1amber and 111e­
air chamber sides. 
The only Noodle Dryer that has conveyor screens that 
Interbck with stainless steel side guides. Many other 
featu res ore Incorporated that orc solely Cle rmont's. 

••• ,,, . ... _H., . h_t CIe,....II' tI"., , •• h" ,ou Ift_, be '1111 thot whln ,Oil ,tt It, 
II will ., 'n ••• " .... 111 ... fl"." 4"., ,Oil hoyo , . " own,4. 

Please consult us for full Information. 

266-276 Waliaboul Streel, 

Brooklyn 6, New York, N. Y., U.S.A. 
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AT THE GROCERY MANUFAOURERS MEnlNG 

R.cord Irnklnl 
FoOd Purcha ... 
, The well fed American public I. on 
III way to .pendlng a reco~ breaking 
$68 billion for food Ihi, year, Paul S, 
Willi., pre.ldent of Ihe Grocery Manu 
fauure" of America, told the mtmbers 
:11 th~lr -17th annual con\'entloll. He 
cltimated that 101011 food lpendln" may 
reach $100 billion within the coming t~n 

will herome a mallet of how much monty mtnl Pu ce ... fixlnl program' 10 auure 
will the bmll)' hne Idt over, ror grocer· UI o( adequate priCft and Incomt. Farm 
Ie. alter meelhl« all o( 1t,~ mol1lhl)' com· prosperilY doe"", come fmm gO\tmment 
mhmenu." ' guaranlees. 

Thl, pUIt a 'areat empha.11 on the food ' I "Farmtrs mull be permitted 10 pro61 
and grocery Indullry" nred for a more (rom eRidtnt \ prOO~cdon of lIIe 1II1ngi 
tRtClh'e market~ng , and markellng reo conlumen .. want. , Farmen can pro'iocr 
.carch job. I. .: onl)' . In an economic climate which ai, 

)~ah, 
Farm Pnioperlty 
Depend. on Solea 

1ft' 3OI1d the lood and grocery bwJnru 
h:ad enjoyed trtmeodou. growth .Incr th~ Famo rt<OK"ire that upandlng ulel 
ptl:'-WKr period, Consumers' txpendhure. are (ar more Important 10 apicuhural 
!(.r (ood hne rhen frum $16 billion In IU'OSIJtrit)' than any RO\'cmment pro-
1939 to $64 V. billion In 1934. r "ram, . Charlet a r Shuman, prnident of 

"'fhe :ImulnR thlnr. about Ihl. growth the American , Farm lIureau Federation, 
record I. that O' t'. ~I" ha\'c lar exceeded ph':11 the ,17th IInnual meeting or the 
;mythlng Ihat could ha\'e betn (oreratt Grottry Mallufacturers of America, ' ' 
on Ihe baall 01 the Increa.r In population "We realize that lin cRident food In' 
:Ind Income, In Ihe old dayl, the percent. clUllry 11,'ltal to U" In ' l knse you,are 
age o( dl,poJ;lbl~ Income Ipcnt (or food IIlIr salel reprttenllth'es. 

lowl our free entttprite ')'Item to wort, 
"There II a place for . price ,upporlt, ' 

but Ihey ahould be tied to lupplies. Varl, 
able price IUPpnrtJ. which are tmbodled 
In present IqWation.ihould be elven a 
chance to work. Und(T this kind of pre> 
pm, liroduccn of badt commodltln can 
get lirice lupporlt al90 per Cen t of parhy 
by keeplnK ,ul'plln hi line willi d('tnand, 
Since lIIe support le\'eb are tittJ to IUp' 

!Jilts, they entourage fannt~ to produce 
In aocordanC'C with .market demand;, and 
cncourage , conlumen I 10 buy productl 
whlrll are plentllul,~ 

declined when Income t'OSC, but that ohl "Famarn are In a toeriou. Iliuation with 
rult has been tt\'tnnJ," he IOlld, rt'IlltCl to lIet Income, While our ' "rict'l 51 

The Amcrlcan peoplc are 'pending an hue bt~n ROln", down our rosll hne If Critlcl,,,, I, It Spu, 
a\'eragt o( 2.S pcr cent of thdr perlOnal tta)'ed hlXh, So hne di1lributJon , costs. "Anarrlcan Indwuy'. IIbillty 10 crltl· 
dltpopblt Inrome for food now as .'aml price, hl\'e declined 27 per cent dte h, own ahortcomlngt wIll contlnue 
uRallllt 25 )ltr ttllt In ' 1955.1939, :'For ,Ince .'tbruary 1951, while nlall food to ."ur UI towanl an e\~n higher ,tand· 
thlt thty arc rctth'llig a balkel of gro. prices han~ declined .Ieu than ont per ani 01 living Ihan the current all timc 
cedl" lII:n h nearly 50 pcr cent Impm\'ed rc~t.. ' • f hlg11'" .... Id a We.tlnxhouir Electric Cor· 
In tcn11l of 'I"OImhy, (lualit)', packaging Wc realut fully that much of Ihe rea. potation cXeculh'e •• peaklng to the memo 
alld con"cnlcncc." wm for the failure of retail , food. prim IJen uf Ih~ Groa'ry Manufactunn nf 

Conillmllllllll flf mod~n1 fooc.h whh to rt'nert decline, In lann price, II" in America at their 47th annual meellng, 
their bullt,llI kitchcn len'ice. hal In. lucrelned costl of labor, ' uan.porutlon, Jame. H, Jewell, vlC'C 11rt'lldent In 
Inalcd liIr alJlI"1' lulubtanrc le\'th, Hc anti malerialL AddttJ ten'lce, to umlUID' charge o( pIe., &aid Ihat It it lIot Incon­
uld, "We know Ihal a .ilable ahare of tn aho tend to keel' tht 'pnad bttWttn Ibtent whtn indwtry boa,1t of ,ueh 
pn.'lCnt fllod Jlutrhuel are In the dlKJ'e' lu'oducer and coUluiner prim hlSh, • thing .... laying down a new Indu.trlal 
tlonary mlcgUt)", and t.hl. will be t\'er "Uut jUlt a. (armen mutt strive loward ' bOise for tht nation and then berome. 
more Irue In the )'can ahcad," 111II greater -cfficiency In Illite o( high nliRry at itltlf (or IIlIowlllg much rqul .... 

Thl. IIIC:III. that grmcry Inl111111)' ",Ici , direct IIlId indlrert lahor COSII lind other' IItcut to become oblOlett, 
Jllr..n:nlCI 1111111 he obtalnt.'tl Tn compcll. lld"t.'rlt (acton. we look ,to the groceI')' "That (Iuallty I. I,art of II vblon we 
tlon with OIUlIIIIIUhilcI, c1olhlng, halite. lIIanufactun:n 10 practice eonttandy In. Amerlrans hue of what we might. do In 
hillel CIIIIII'IIICllt 011111 OIhcr prodUCLJ iCck. r~adll~ efficiellC)' to rttIuce 00111 of man· thl. world - of what an examl,le ,,'c 
Ing 1I .Ill1rC III mummcr Iiollau, ufarturlllK and dlllributJolI, might M:I - if we wcre IIn ly left (ree 10 

Nul onl)' are tht'lt mher IntiUllrle. ' "While I do not wldl to I'oillt 10 :III)' dcmle ounch'es lo ' work lind 10 raldn" 
WIIIIK'lilig l'ggn'"h,tl)' for the COlllum, nile !;!('Ior OIl lIle IDle caUIt' of the In. uur ,hlhln:n III peace," he said, 
t'r'l do~lar, bltl thc), hne a IIKclal ".tap, m:allllK CO" of dhtributillg laml prod· Mr, Jewell uutJlned lour impott:llll 
on ,,",uch lIIake. our huluilry job C,'CII ll;C'1, WC IIIU" rt'COgnlze dlat the lugest I'IlIIdhlllnl, "side fmlll the Jloulbilhy 01 
tnuAh~~." Willi, i\,1111, ''11Ii1 YiealKnI b "I~~I; !tem It labor, war, (or tht '<ontll1Uallce o( our ,Ihenoln' 
I'rt'(lh, \\ htle fann price. declined, Iht COlt t'll01l 11 .. ,11111011 growlb and tlte Improvt· 

He rl'I';.lIl',1 lltl' Cr.1 whcn ramillel of I;lhor in the food proceulng and db.. 1111:111 01 our cconnmic ,It'rfonnanre In the 
houglu their J.:tllccrici UII cmllt allli Jlaid , trlblltloll illdultrlt'~ rollliriued to rhe. lII'xt thlrlY yelth, " 
ralll cltoewhen', a .ltu,u ifll! whlrh Ite laid "We IIchhi:r expect 1I0r ~'d\'OGIle ,,' re· "The fint condition II dlat butineu 
\\';11 wmplclelr rncnc.'11 nnw. ' .Iuctiull 111 wage., but (ar,ntn hu~ II 1II111 hllluury .haUmakc mnlmum Ult of 

"Outllandlng Wllium,'r m'tlh h .. , rlM:n tlghl to expcn Ihe )lrottl'.ing alld dlltri· the Kltllthl',. englncen and terhnldaRl 
Ity IIcatl), 711 pcr n:nl In the f"ut. fi,'c buliol" IlIIlu~!rit' Iu Rcttllll labor anillg ' "'fro"u", ',,"'u, ""I"'~lbLle ' and are gradu;!Il't1 

.. I II )ltact ct, allli mtthodl ahnllar to those . ..... 
)~'an, It' J;I I • "11111311I11ent. crrdit _ die that h~m: mille 11110 Ult In other busi. '''nle loCoond It that bluineu' will .,m-
kll,,1 thOiI JIIIII its fiuger 011 income for ~-

I 
IICueS. how uhtaln IIle enomlaUI IUIlU of 1R\'Clt· 

lIuun II or l"an ahcad - hal doubled and ' I 1 ' today ;'13I1d. III .. bout $26 hill/Oil," 'We )t'in't that furthtr PfOKrnt an lIK'nl l"Jlhal it will need to continue our 
-I ' he mule by the rood Indu.tty through hulululal growth. For example, the elcc· 

'he IOllg r.mgc impact of Ihat. IImount dhlrlbutloll research. , ule utilily mUll nllt In len 
of eOI1lUIIII:r cmilt ttmaln. t.o be Ittn. ...·annen :Ire Inttnltly Intere.tttJ i n the )'tan an im'c,tment C:lph.ll 
"nul we dl) knllw that to the ronnlllltr a proRn:u' o( ),our Industry, We know dla' C'qliallo ' 
dollar of lTt'tlh " lIIuch cali~r to' 'pend our Income depeiltll on the markeu. We·", ..... ilc 
than 3 dollilr IIf cold ralh," he ",hI. "It know that we canilot deJJtnd, on govern" . ' , , .. 

January, 1956 

Datt. Ingl. M.G. 

C.bln . ... , .... tl·MI .... 

..... ey •• Coo!. u ..... 

------_., 

TH E ~IACARON I J 0 U R~L\ I. 

Br&.ib6.l\,li • C. soc, A,.,L. 

MILANG-Vla I., ... "a Na. 1 lItal" 

TWO NEW ADDITIONS TO 

THE ZAMBONI LINE OF SPECIALIZED EQUIPMENT 

Noodle CuHer with on output of 1,000 Ibl. per hour 
ullng 0 doulhlheet 23.6" -wIde. 

For furth.r partlcula,. write to: 

Bologna Stomping Machine for Bow·tiel with a maxi· 
mum output of about 900 Ibl. pllr hour depending on 
the Ihope, 

Ea.tarn Zone: Lehara Corporation. 16 Ea.t 42nd. Street. New York 17. N. Y. 

W •• tern Zona: Permateo Di.i.lon of Winler. Wolff & Co .• Inc •• 

2036 Ea.1271h Slr •• t. Lot Angel •• ~8, California 
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TRENDS IN GROCERY MARKnlNG 
, \, 

by Jam •• O. ' •• "0111, A. C. HI.J.o" Compony 
at OMA', 47, .. Ann"' Meet'"g 

' . 

GROCERY norc dull .. r ul~. hne In ­
(Tcaw.'C1 ,13% lin~ HU8, alm05t ex· 

actly 1I131rhiog lhe H % incrc<lM: In can­
S\llIIe( disposable income. n ascd 011 rt.ulu 
10 dale, 1955 .hould product' at lean a 
,1% gain m'er 1!l5-1 In bOlh grocery Ilore 
&ale • • 1IIe1 dhpo .. ,blc Incomt'. Thls dOM: 
cortthulon between dilposable Income 
and Ittottry store doUOIr salt,s. lOJ;cdlcr 
Wllh the Increase . in intome stell by 
most ccotiomlill lor flt'XI. )"('ar, fortcoutl 
"Mther iulntllnlial gain in 'gmen)' store 
dollilt ... Ici tnr 1956, prnb3bly 1% 105%. 

The IOlillilgC gain jU!Il abollt lIl.udu.'tI 
dlt~ dollar lncrcaJe in 1951 tind ' .. gnin in 
19!J5, ahhotlgh f .. lIlug IOlI1e""lm' hehlnd 
III 1951 nnd J!1!i2. The o\'c('all tonnage 
gain . hlee HJ.lH is 5,1%. Thl. not only 
~nrcu II 15% Increase in popUlation, but 
also .ultlltlon .. r IIl1e. of lIIerchamlise In 
.tnn·, 'lldl al health ami fiFaUlY ald. 
and the filct that we arc eating lIlote ami 
brUt:r '001.1. ulmote ,'atlet)', belltr flu"l· 
it)' ami IIImt: built,in colm~nlencn. 

Growth 01 Chain. 

Tht n,'ct ftc corpor;ilc dutln .ture -
fuur fir more oUllets - hal IncreaSl'd 90% 
frolll an :n'etuge or $S68.5!2 in 19'1!I to 
$ri99,2!H per .torc in 1955. nu: Indivld· 
ual hull'lK'lItlenl In the o\'l: r $500,000 an. 
IIlIul "Illume 8roul' in 19~8 hu. shown an 
inm-aloC to $728,215 per .Iore In 1955, 
The u"erage hulelK'lIdent in the $100,000 , 
10 $SOO,OOO group hOI. galnt't! 56% to 
$200,179 per .Iote ill 1955, 11111.1 the aver· 
age "utC In the under $100,000 Il1Ilepend. 
cut Krolll' 1m. gained 50% 10 $57,512 per 
.tore. 

Chalu outletl now account ror ,12,"% 
flf lotal grocery Itore Iah~. wich large 
111I1('IK'uclellt. o\'er $SOO,OOO annuul "01· 
ullle making up OIl) :ultlltlonal 7..1 %. in· 
tll'lK'lIIlellla In the $100,000 to $SUO,Uno 
d an 17 .'I ~:" aud .... on. ehai", aud in· 
d('IK.'lIIlell" III the $100.000 and O\'er dau 
IIOW :" ('UUIU fllr more than two,thlnl. 
ur the gmury llUre hudnelS, Mmt or the 
",ll'S hu:rea)(! he twl'tn 19!j.J and 1955 0('. 

rum.'tl 111 the thaln lIml large hulepcnd· 
elll "roup. J think we (".til 1I1111ripate II 
fDlltiUU:uiUII fir thil trend In 195a ,,'hlclt. 
or wur.c, mean. IlIctC;a5Cd cunccl1ltalion 
of ),our bUllneli 011 11\l' large slurel get 
lafJ;cr and the Imall lIOn', lituggle 10 
kttl) KoiJIK' ,\t the prcM:nt tlmc, It'u 
dlau 70,000 .turn [Onlmlmotc than two· 
thlnls or Ihc groccr)' alld rumblll;ation 
110fe' Llluincu. 

The Irclll t ndoll. "Illume or gmeny 
"()~ bu,lncu done by Ihil cOIIIJlaralh'ely 
~lIIall nUIII~r 01 rt:lall outletl hOi, been 
de\'cloplng lor IIlliny )'ean and ha. al. 
noady brought about IIIl1l1y chanKel III 
dlrecdllg the activity or ),our laici rortel. 

I ' US)teri Ihal e\'en lIlorc changcI alonR 
these line. will takc )dace, in 195(j In an 
amlll)!t to do a ~Ucr IRcrchandlslng job 
with thcK! large and illll)Orlam outletl, 

New Product l)evclormt'nla . . 
~tw product de\'dopmcllt. ha\'e playcd 

a m;ajor tole in the m'er·all IncrealC In 
grort'f)' alo~ dollu &alc. bct"'ttll I!H8 
and 1955. nle many I'mducu m"en'tl in 
the Ktoa'ry .to~ audit can be dauilicd 
jlllo IWo getleral catcgorlc., I. e" ptoduce 
dallel with new or 11lIllnl\'t'd product 
de\'dol'mcnl' ,illrc:1I9"8 IIlid dlOW: where 
lIew alUl iIllJlro\'c:d "rOOtlct de\'rlopmc:nu 
ha,'e bl'tll generally )acking, It I. al" 
l)arClil Ihal II lub.tantial pari of our In· 

, ereased grocery lIore \'ol\l11le Ira~. to 
IhotC ptcxlurl rlaue, wilh lIew or im, 

r pron'(l prOdUCI de,'ciopmellll: thl. KruuP 
, IIr procluru hOI •• hown a 78% jll~;a1C be· 
tWl~1I IDUI and 1955 a. ruml);arl'tl wilh 
unl), .1 lUCY" gain In dune I'rodurt c:Jaw"I 
whete: new or {m"rul'nl dc\'Clnpmcnt, 
hiwe brc:n generally I;"klllg, 

Mall), or Ih~ new Jlrodurt del'Clop­
menll ill\'Oh'c what has blOCII called roodl 
whh '·built·ill maid 'iCn'lec," productl 
like IOluble collee, frn/cn orange COII(rIl' 
trale. cakc mlxcl, JlISt:lllt I,uddlng .. etc. 
ExcludhlK the house"' ife', labor. lOme or 
these I,rotlutll are art ually 10"'er III rolt 
than the JlrodUCII they tt'Jllami. while 
IOlne an= UlotC costly. l1)OIC whlch ' art' 
10"'er or l'tlual In rost have Jnacascd 
181% .llIcc 1950. while thOle Jlroducu 
whith :lIe IIIOrt' (1)lll y 10 Ihe cmnumer 
(again enludlll}; her labu't) hne in· 
ne:l51'fi 111) %. ' 

Thc in (rnJuCllolI IIUtI marketing 01 
Ihew: lIew I'wdll'" hal led 10 continued 
cXI';ullion ill the n um~r or rolllulII~r 
onen. We lilld that the numl.ler of mn. 
.umer orrell hal eXI';lmled 92~o ,)ntt~ 
105', In gellctoll, the cmllumcr oJJen 
ha,'e :tecoulI"'t1 fur IlImak'tl Ihare. ul ' 
the market in the , 'arlou. commodity 
IlrouJl' of " 'hich they :art' a pari. Gener· 
ally _llCaking, we look. ror a (OlilillUalioll 
of IhelC IIggrculvc promotion. in 1956. 

ConcernillK die 111011 clrecth'e tyjlC. of 
I'romotioRl, It I. not 1(1 much the tY11C 
IIC prolllution Ihal determlnel ill long. 
terlll clTecth'elleu 011 it is Ihe [OlIIpethl\'t' 
litu:ation and Ihe trend of the brand 
bring prolUOIed, Imagination lind inge­
nuity I~y 011 in thl, _rt:ll ju.t al in tither 
phalCl of marketing, 

More Adl'C~tislnl , 
Subltantlal IIIC1'('a&C1 In grocery ad\'er. 

tillllg art ;a factor In die Inerene of 8to. 
cery ulel. From 1t}18 l!trough 1954. the 
measurable media ad\,crtblng lor twcnty 
groctry manufacture ... lnat/ sed 65%. 

These fillUte. do lIut hi.clude luch Impor· 
tanl IId\,~rtlslng media l'" 'IXlt udlo. lpot 
tdel'islun, a nd ouutt)Qr, the measurtmcnt 
of whlrh '" not readll/ ;a\'allable through 
ICclllldary IOUrtt., O\1.r Ihls cOlllparath'c, 
Iy 51lOn ,K'rlod of Ilx an, uelwork tde· 
\'I,lon 11111 ;a"lUned Ii t plael: with 36.'% 
fll the mealurable Imedia ;uh'erll,llI" 
1,lacrc..l b)' thrlC Iwrllty gtOl:l'ry m:tnufQc, 
tureu In 19!H. Whilc! thr ilnl)Orlancc of 
lIel"'ork tl'le\'blon il h.-adily ap,);Iftnl. it 
, hould :thu be notdd Ihat .ub""nd:lll 
amDlulb IIf IIrwlllapl-n, ma~llnt'l, lint! 
l\~t"'lIrl rmllo arc nliO ~lIIl'lo)-ro. AI, 
Ih(luMh IIt\npill'tn And III:tJ;ildnel hii\'C 
lust n·lath'c to Ihe total, thc o\'er'all 
:lIIIIIUlltlllll:llt for e:lcfl of thell! two type. 
or IIltllla haH' Ihown ",cahle gllll11 Iince 
1!I'lIt 

'111c hUIXlrtance or IIct"'orl;. It le"hiuu 
III a IlfOC.e')' manufatturer i, indlratl'tl by 
the ammmi of moncy Ipent in TV ad,'cr· 
thlllK' It Ii iIllIXlrt;'1111 10 mallllaill Ihe 
un't·.11I ",,,,,bcr ul (~I1I1I11t'rcial illlpres. 
,Inns :I, )"1111 use "utreasing amollnl' oC 
telC\'hion. 

Out-of..slndr. 

O!le more lung·lernt ttt'ud II the ,;a1el 
ant!"hl\'entoty trend of ~II t1albKed food 
cOllulllxlilie. whcn: ulcs on :I tonnage 
basis are conlrlllted with ~Iail invtnlO­
tic" Batt'll all 1!H8 ;u 1U0. thc tonnage 
illCfT1IloC of IH% lor thne ·10 IJacbg1.-d 
food commOtlilln Is am'IIII)J.lliw by an 
:lclu1l1 hn'enlory dcrlinc or 6% . With the 
exctpdon of Ihe In\'cntot)' build,ul' :Ie. 
(()IIIJHIII)'ing Ihe Korean ,,'arc In 1051, 
thll .ltuatiun has exlllw dutlnK 1II0.t of 
Ihe time Illite 1918. IIlthough IU55 marls 
Ihe )I(Jlllt uf grtalell departure brtween 

, innniury and .. ,Ie •. One of the major 
fatlun balk of tJd •• ituatinn is the in· 
crealing ",lrl ImlXlnantc of rhaln and 
larK~ Indepemlenl .torcs with Ihelr gnat. 
er lurllOl'er and tighler In\'Cluory run· 
lrol mtthotls. 

'nll'~ hal betn liule chanMe In the: 
Sl:~ uUI·ur..lock. figure or the .m~r;age 
hr.tllli. which cOUititUtcs lin almon Jrre­
tlurible mlnllllum. Out~f·SlOCk. III we 
tleline h, mcan. die l>Ctttlltaye of .tort. 
Ih;u. :although ordlll:ltil), .Iorking the 
hr.tiul, nrc out of .to<k 011 Ihe date of 
audit, This dot,n't mean that the brand 
I, lIIert'ly not on the 51lcll: it lIIeanl that 
the IJralld it complctely OUt of Iloa In 
Ihe enllre lIorc. While lOme brand. are 
ocC2lionally oUl of .tock. in 7% or 8% 
or die 110m, thc problcm dOt'. not lie 
In this I)anlcular arca of ItOn: oUI~f· 
,tlKk. Rather. the major l,roblcm 'l •• Im· 
J1ly that or genlng the (,roduct out of the 
back room and the .hch'e. durlQ8 
peak .hop"lng _ lIial 01 redu," 

" ' 
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InK ,heir oUI·uf·stock. 
While It apilcau that there I. lillie 

that a manufacturer can do 10 remedy 
thb condition. pcrJUll'1 Ihe first Itep I. 10 
.ct up a 1)'ltem In mr.uurc the extent 
to which It actually exists .• 'ofllloal«:ly. 
mOlt of 1111.' thalm and IUIK'U a~ jU11 a. 
inlerrstt'd in Improving customer ICrvlcc 
through fl'tlucinK aheU-out-o(,"oclr. al the 
m:mu(aCUlfcf is. SI)('dal rack. noel fixtures 
designed 10 taJe the job of 110d.lol( the 
shelnl, luch III the Fuod-o-Mat, han: 
bct:n Inltalh.'d In IOniC Itorrs. Thl, trend 
lowanl automado" lCem. bound to nccel· 
crate al I .. bor hemme. Karrer anel mol"\' 
cxpcnsJ\'C. lind with II .houhl come lOme 
gradual 1rul'fm'cmcIII In the .heU oul· 
or .. toek. sltuadon. Attempt' by lOme 
Itorc. 10 spread the family Ihol'plnK 
oYer the cndn! wtt" ,,'m ailo hell" Theh.' 
is altO a duldt'tl trend IO\lll'anl the Ule of 
&hIpping rontall1en whirh arc IIln~ dtar· 
Iy markrd and mo~ con\'tnl~1l tn OIKII, 
aU of which Ihnuld hdp tate the burden 
of getting the mnchandhe ore the Ihelr, 
,\nd, fim,U,., Ihere II the )Krennlal I,roh· 
lenl of CCllltillUl'(l nalnlng ;lntl educallon 
nf Ilore IKr.onnd, . 

Cellini on the Shell 

Thh problem of ahelr oUt-of·,IOCk, im· 
portant a. 11 I" pain Into relative illlIH' 
nlfiOlince for many manufanuren when 
compan'd whh the far mort serioul prob­
lem of securlnlC adcqu:ue diltribution In 
the finl place - gt!ulllg the good. Inlu 
the .. ore •• We lend 10 take dlllrlbulit)1l 
of major mh'crthtd brand, a. a matter 
of COUDC; huw wRmg thll attitude I. can 
hc ICt'n tluhe dearly from an anal)'I" we 
m:.t1e co"erlng the distribution rangt' of 
26!) major iuh,trthnl br.and .. 

Of thc~ 2G!) Important lu'and .. only 
55 or ~J{I% h:n'e dhtribution ill IIOrt'S 
accounting for !.MI ~~ , or mort IIf Ihe Kro­
ttry Iton' \'olullle. Ollly hall nf them ha\'e 
dbtributlnn or 80% or beuer, and at Ihe 
other clUl of the .c-.alc. alll)olt 20% of 
dicit :W!.! lIIiljnr nth'cuhcd brand, actu, 
ally ha"c h'la Ih;11I 50% dlmibulion, 1111, 
\!tu:uloll !lUI unly plaetl ;1 terrific handl· 
rnp on a mal1ufanurer'l ;Ul\'l'rlhlng, 
~'hlch wc mmlllllnl)' think III altll'lIKl1td 
10 gel new lllliomen ur 'added u-.age nl 
our ptlM1U("lI, hut h Ilmbably often n 
Imljur ,IIUllblillg hlock iu the I"'th flf III 
cmtomer'. C'OlI lirlUl-d lIIe of a hralld ahc 
1m. " Ireatly tril'll ;md liked} 

In 'li ,lIuly 011 dhlrlbutloll - clisulbu: 
lion ,'wrik - we find sume AlorCI that 
lIotk uIII)' tlm'c IImjor brandl of II ,Jilt' 

Ilt-ullir wllllnndhy illld other. Ihal actu· 
ally ,tcH.k a. man)' aa 26 majnr ImulI". 
Chain .Inn .. :umuUliug fllr 51% IIf Ihaln 
Ilorc all'C1l11l1nnclity \'Olumt' llOl'k at h'all 
21 dllferent brandi, anti ,.rartically all 
chain •• tnek at le;nt 15 dilfennt brand. 
or thh Iluticular cnmmodh),. A hrand 
III tile tllP 15 allould expect to have 
98~;, dlilln storc diuribution, 92"0 in 
'''rAt Inth'IX'Ullentl, 74% amollg medium 
IndelK'udt'nll and 'UI% In unall IIO~'. 
• :,'C'n "lIlIe .mall inrif'l'C'ndt'nti Itotk 2~ 
10 26 majnr br .. nth .. ". a milllfr of fact, 

about the ",me l,rollOrtlulI of earh .tnre 
t)'lM! and .bc .tuck f~m 2,1 10 26 major 
brandl, It can be argued. tll~rdo~, Ihat 
If ,12% of the Il1Ia11 Itltlel)l'ntlent atorea 
.wck lit Ieillt 18 brand. of thll I' tutlcular 
1OIIIIIIfMllty, Ihert' cun be little justifica .. 
lion for 36% ul the mC'Clium Ilort'I, 24% 

u[,\'lou. lrom tllIl stuclY ' lhat the con · 
.ulllcn' huylng habit. uudergo markcd 
chaugel as relative "rltt levell changt~, 
ntll In caICI when the change In prltc\ 
II not \'Cry Kreat • 

Huw aboot the eftect nf prln: t hangl" 
till brand 1lOlltlon? Our Itudy .hnwi ;! 

R"in of 10% in share 01 market relultln!! 
frum a rftIuction or only one cent In Iht 
Il1ltt dlftercntlal ~twCCII the brand In 
Ilueition and the remainder of the mar 
ket, Thelot lain gain. were reduccci amI 
c\'entually rclultccl In sale. louci al tht, 
pritt differential again widenccl to a 
IKlint where the brand was telling at ~ 
prlcc two ecnu higher th;tn compelltlon, 

nl Ihc large, an" 22% of the chain .Iore. 
("lIlIlK In do 10, 

Thi. tYI)C ul analr"1 can be eXlendccl 
10 Include package lirei. 1111, lame di .. 
trlbution I,rome ahowl a total o{ 66 rna· 
jur bralldl and package ,htl .toc:.ked by 
at lealt .onle .tore. III each group. 

Thll allal)'II. shmn ' thc lengtJu to 
which man)' of Ihelr Itorel arc prepared 
10 go In onler to render maximum roll' 
lumer IlIllsfaction hy gltlng Ihe CUitomcr 
the largnt IKKllble number of brandl 
'rolll whldl to lnab her 1C1c£lIon, 

Thi, analylil alIG ahuw. that when a 
,lore tltdd" 10 :.utolllallcally cut back 
.. II of the .mall brands IndudC'C1 In the 
Im,'est 25% nf the "olume In each of the 
len I,roduct calegorles, Ihlt (Ould lOOn 
n~luh In colliiderable C1l1lomer dl .... tI.· 
faction. Tlli, coultl amount to al much 
a. 58% I{ the plan ",'ttc applltd 10 onl)' 
Ihrre produCt groU)!I, a Itrlklng 95ro If 
extended throughout the atore, 

AnotJler la~t of the dhtrlbution prob­
lent h how important ate .helf fadngll 
II mere l,relCna: on thc ahetf enough or 
IIIUII onc hne a rna .. dllplay of &0 calC'l 
10 be rtally effecth'C'? To . what CXle11l 
tlUCI "bible .upply of a Klven brallli actu· 
ally InHuenet &alca) 111 making IUch an 
allal),sl. the que.llon arises whether it 

brand haa a higher ah:ne! of ill markel 
lJccaUIC II has more Ihell ladnga. or'dot'l 
It hnc more .hell fadng. bccaUIC uf a 
hightr ahare fil f the market? Careful atudy 
IlIdlcatn Ihat welt IadI1K' ami brand 
1'011110111 are definitely ,'orrelateel ilnd 
that the gu\'Cmlng factor In mOil OIIsel 
It'CIIII 10 be that of Ibel( fadng1 ralher 
than original tale, IIO.h~qn, 

ImllOrUlncc of Prldnl 
;\ major lubje(l 10KKcltoo wal the er· 

feet of pri(es ilnd prln: changn on braml 
and commodity mo\'emenl. CIOICly no. 
lall'(l to Ihl. II Ihe (Iuestion of how 
much prier premlulII Ihe conlUmer il 
willing 10 pay 'nr )!rochtcu and br.and. 
which Ihe beUe\'ei rellresent CJuallty mer· 
,'handllC, Ob"ioolly, thll la ROllIg to dl'­
I)('nd a 1111 011 Ihe quality of Ihe product, 
lUi ad,'ertillnK hillory. Itl cnnlUmer ac· 

' u~planrc, elC .. mul h', abo RolnR 10 dt· 
1!Clul a good dcal un lhe tYllt IIf mm· 
modlty' rel,rcsented hy the braml. 

In mOlt 100sel, ule. declllle~ rellrt'1C1I1 
lhe conlUml.'r turnlllK 10 mher produclI 
ralher than reduced o,·er·all mnlumptlon. 
When the price of a commodity de· 
dine. 10 a point where It approximate. 
that of a compelltlve commodity, ulel 
may expand .ub.landaUy to wherr they 
finaUy rcprelCnt a conliderable Increar.c 
cl\'er year·ago levell, A. the pritt .p~ild 
",·hlen. and the colnmodlty becomea rei ... 
Ih'CI,. morr eXpt'nalve, &alca decline. It ,; 

·c 

Similarly, In a Iltuadon where the con, 
.umn buying Ilrltt of a I)ardcular brand 
lUl.Tl'all-d to a IlOhlt where It cxtttded 
Ihat ul Immetllale COmllttition by four 
cenll Instrad 01 Ihc CUI,omary one cenl, 
Illere was a n'luhant decline Clf 12% to 
1-1% III mtttllttltlve position. While their 
,hare of ultt again increated ill lilt' 
)Irln: .pread was rcduttd to the CUllomal) 
I,rlce I'rt'tnlum of one cent, It took It'" 
~r,,1 montlll before full rccO\'ery of COli· 
IUlller &ale. set In. It occv.,lonally haplKm 
that a brand Kolng tbrough a period Iikl' 
Ihll fall. 10 recaluurc .11 of hi fonnt'r 
UI<n. 

Sata.Prioe Ratio. 
In Ihla .tudy ",'e allowed the $OIltt latin 

of a crruln brand \'enu. a majur rom· 
IM!lltor In ,tort', whe~ ill price W:l, tilt' 
I;une or lower, In outleu where It w,,\ 
Dlle 10 " .. '0 cenu higher, and In 11111 all, 
ulhtr group uf alore. where III price Will 

Ihrl'C rellil higher Ihan III major romlM!ti, 
tIIr. ' l1u! rallo of thll br.md'i ule. tn 
thulot of Itl major COnllltlitor wal reductd 
from H8% 10 56% a. III Ilflce dlfferen' 
tlal wklenrd. 

Another "utly alons limilar UnCI Iho""~ 
Ihe effect of a price durerentlal on a 
l,rcmlulII pritt brand. Thc )lrenllUnl 
hrand'. ahare of the t""o-brand markl't 
wa. n'tlun.'tI frolll 72% to 52% when till' 
11rt'1II101II hrand price n:ladve lu comp'" 
tltlun IncrealC(l from onl.' rent to (OIU 

cellt.. ,\hout thrte )'ean latcr the 1011111' 

gCllenl .rend waa c\'ldent except Ih"t tht, 
premium "'rand', lIiart of Ihl.' two-bral1ll 
market at eaci, ~lflre IlOhll CXfCpt till' 
liltl wal Inw~r thai; \t had blocII durin~ 
Ihc carller IKrlOt'I. ~n thil partlt:ular Clil', • 

Ihe critical IK,illr .. ICt'mcd to be ulle cent 
:Iud t"'o n:1l1~ and aKaln ~t""ecu thn'l' 
I elill alltl hl" 'l <'rill ' , Iluet' thl.'lC dlllen'II ' 
d,,1s rt'llIe"ull'(l IKllutl IIf ."eable Ihnl~ 
III tlIlUt\lIItl re., a lall(C. 

jlhnllednl Trend. 
AlIlIlhl't .. .lltly "IOWI Ihe rd:lllolllhlll 

hl'l""t't'n )lrll t lhangel and lalra tliller· 
l'udy. ""lth ... ltI being C'xpreued lIII all 
iudex 01 unit 1011('1 per $1,000 or lulal 
groc:ery .. ore bUJlntu rather than a. II 

cnmpclid~ aharc of markel figure. Ulln~ 
tholt norc. where Ihe price of a «rtaln 
brand Wllll under 39 cenu and setting lht 
index 01 unit lale. per $1.000 01 I'll, 
,'ommudlty volume at 100, we find thai 
the .aIel Indtll. I. reduttd to 87, with all 

f~o"li"u~d on P:'&~ JJ) 

--------. " 

January, 1956 T H f. ~I A CA RON I J () II R:oI .\ I. 17 

I"NSURE THE PERFECT COLOR 
IN YOUR PRODUCT 

WITH MIRROR -FINISHED BUSHINGS IN YOUR DIES 

"SO MUCH DIPINDS ON SO unu" 

RESULTS FOR MANY PROGRESSIVE USERS 
• prove the un.quall.d performance 

LET ME PROVE TO YOU 
that I can produc. th. qualiti •• in your produch 

• PERFECT COLOR 

• UNRIVALLED SMOOTHNESS 

• RINGLESS PRODUCT 

• IDEAL COOKING QUALITIES 

• 3252·54 W. 5th A •••• Chicago 24. III. 
Telephone NEyada 2-0919 
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LOW ' COSl· WHQLESALING 
~ .. I' 

'rom a 'a'. by Ned H. "."""" rite """'''' Co., ropel.; Kan ... 
- of GU', 4" ..... wl_I ... 

THE ,h~me. "The Challenge of PUl" 
pcrlty" II a happy dlOlcc. It warn. 

us ag.11lI1 comJlIa.cency In timel of favor· 
able bUllne .. and IlIgh volume. It re· 
minds Ut Ih:llt (hang~ and Impro\'cmcl1u 
3rc more cully made under (norublc 
conditiolli. Such Improvement. and the 
multlng mutua.l ~ncfiu to you, the .up­
pllen. 10 your wholeaalcn and lhdr affill. 
alt.'" retallen " II lubj('[t very mudl on 
lhe minds o( lotIay" wholeaalcrs. . 

To be Ip«Uic. lei'. define the tenn 
"wholc~ultr" and outline his activJdtl In 
IOday" food distribution. 

Lnw.co.t Wholcalcr Providn • 
Coml,lelc Relalling Program 

The .wholesaler we rdcr to I. the low· 
en.1 wholc.alcr. Hh inumbcr II II1Cfculng 
throughout our country at a ,'cry uth[:u;,· 
lory rale, He II keenly aware or die (tend 
low,anl the mutual advanlages of COlleen' 
lratctl ,'ulullle whh a delinit~ gruul) of 
{oupcr:ulng, indel}Cndenl retailers. lit 
hili laid Ihe groundwork and Is ' condnu· 
Ing 10 develop rOt and whh hb affillaled 
rCl3i1 memben a te:Ullwork program In 

' :lccolllplhh tllCit major resuill: 
, (I> A low dillrilmdon CUlt pennhtlng 

theN: rel3l1en to be compellth'e Iu ' 
e\'ery way. 

(2) Tied in with Ihls low cost he Is 3bn 
lurnlllling to Iho~ relallen , , , 
~n'lcn vitally ~ntial to the .uc, 
CCltful ol!(Oration and growlh n[ 10' 

day's IUllCnnarkel :11111 ,uperelte h.1 
Ihe Independent food field. These 
!lIdude such ~n'lces as slore IlIpel"' 
vhloll, ltore englneerll1g, retail ac· 
conlltlng, ath'etlbing, mcrchalldhlllK, 
pTe·prlnted ordcr [OTlllt, market price 
,um:y of illi hrlns, relail pt'oollllci 
IraIIlIIlK. In addition, too, al Ihc 
Wlln:house Ic\'el, or ,"ch departlllent. 
aJ I-Ic3hh alltl Ueauty Aid., Nun· 
.·oucl henu. Ilwducc, Mcau. Dairy 
;tlul Frol(~n .'0001. logelher with liLe 
t.:IlIIC eUClldal retailer tenin'l In 
ciL(')C dcpartmenls. 

Sitc de\'e!opmeUl . , • a service 
tc(el1lly 3dtk-d by lII:1n)' Inw-cou 
Whlllel:llcR lor qualified l1Iemher re· 
taileR In ordcr 10 prO\'lde Ihcm with 
Ihe rlghl locatlOIl and racilhlCl Cor 
lIIaxllllum ,"olume. 

TII~ .ct\'i(CI are 1I0t Ihtctl In an d· 
furt lu make tllt'SC low-cou ,,'holwlen 
louk Rood. They are IltcSCntnl hecau~ 
al 1113nuracluren. It if imJlortant Ihat 
)'ou illilmalely know c3ch Icn-Ice cach 
wholesalc distributor perronnl. 

Ihese sen'i(CI. Many of Iht'm ha\'e. Man)' ' ume. and dolt'r tnmwork with their 
are ,,'Orking loward thclr complcte de· SIII)ply Depot, 
,'elopment and refincmcnt, Alluppllcr to. but not thc owner of, a 

These low-cost wholesalers have ere- definite group or relall outleu. tht'JC low· 
alrd a cert.aln. definite ~"Ctll In devel· COil wholesalen lire olJt'ratlng under eer· 
oping thll program, lu "chid character. j lain favorable conditions which {ontrlb­
IIda are: ' , ule to 10wo(Oit dbtrlbution. One or Ihelr 
(I) A high. concenlnued "olume wltll important advllIIlp' !s thc flexibility as 

definite retail outleu. • , mown by their Balance Sheel. For CI,-

(2) Rapid lumover of lotll Invntment. ample - cluoting apin from our own 
(5) .Euential iCn-icft " prevlou.ly· OUI, comJ)any recont.: , 

lined, , • aU detlgned 10 Ilhat the 79% of our company" lolal laselS arc 
.upcnnark~t. ~i- ,upcreue . 0P!fi1tor lummI allCu. Thl, lIIeant grealcr flex!, 
may continue to ahow, progress and bi1lty Cor \'arled bu.lncu ron{lhiollS. II 
10 that ael«led amaller lIores may meall. the absence of heavy. bURien· 
ha\'C thc 10011 with which to de\'elop iOnIC, fixed chargt'l. This 19% repre· 
Into the lupereue ',; ' k'ntctl ,by, current :ll5Cu ,is compolICd U( 
field. ' i' "';1111, RCCUUIIU recelvablc :111(1 illvenlorv, 

HID H. 'LiMIHa 

AI c\'idellce Ilial Ihb IYJle 01 program 
il produclllg langlblc result., may 1 rder 
10 ollr OWI1 company'. figurCl: 

': t Anuther (a,'orablc cumlillon, c.lab, 
1I11ll-d by tile 10W<o.1 wholeuler, h3, 
iJccn hll ability 10 Ktt'atly accelerale hi, 
tale uf flurrio\'cr. for example. In uur 
OIJt'tallon. '\([UUIIU R«eh'able tutlwd 
125 dlh~ In 19M. 

It h;u mntlnuetl at lhal roUt ror Ihe 
fint ·10 weeki of ,hi. year, I",'enlur)' 
lurnover"ncrt':ued trom 18 lime. In 
1955,1021 lime. In 195-1 and Is at Ihc 

j ralc of It 25 time lumO\'er Ihis yc.lr. 
A. the luruo,'er ratc inrrc,nel, Icn 

J lct margin per turn I, ~tllrcd III pro. 
"ucc aatisf;tclOty camlng. 011 lolal in· 

• ,'el~lIclll. It Is Q tremendou. weapon 
ror Jowering distribution. co.ts, 

r ~ Thl, gme elUl'h;uJi on \'Olllllle amI 
lumo\·t'r QIIII (llltllM:tith'c Ilrlct·, lun 
1)Ct'u Glrrit.'d 11110 Ihe IndL'Jlcmlcllt re· 

., lall field by Ihe~ low-colt wholcs"lcrs. 
It il producing the aame distrllullion 
rc:.ult. III ellielenl ol'eralloll al the ft·· 

tall lerel. We know Ihi. becam.e IIf thl' 
1II:111Y relall operating reporll we ICe 
Ihruugltout the ),c:tr. 

Whal Ihc Low-Co.t Wholeaaler 
Thinks or Manur.clurch' 
Bnnd. and Promodon. January I. 19511, our (ompany was 

.~n'lcing 516 Independcnt retail stores. 
In Ihe year 195~ wc sen'cd 614 ItOres Hul you are lIIorc (Qneemed ~hh this 

.lIId our saici (or Ihat year amountctl Inw-cost ",·holer.alet'l . attitude toward 
to $75.857,000, " )'ou, as:l lIIallllfactuler ••• loward ),our 

Th:11 Is an inrtt'31C or 98 In number ~~:U:~~n;d' )'~ou~a~~J~~:I1;.I~,ia;ltro=~~: 
IIf slorel or 19% compared with an In· your .tore promotion.. , 
ueaw 111 .. ,Iel or 115%, , , "lUI, hi. :lIlltude on nrimdl. lkcawc 

The ),ear 1955 wltl IllOw 10lai \'01· hll IUW-CO'1 program II b:a.scd on volume 
lillie in c)I;ceu or $86 million with al" and lumo\·er. he welcornea thOJe braud' 
JlTllxim:lle1y Ihe UnlC fllllnber 01 .tOtei that 11O'~ theK' two clcmeou 1,1u, 
:11 In 19M. .' profit poulbilltlca. It,' )'l!2n ago, lie con· 
1'hm, mergers or comolidationl hne lidercd It nccewry to promotc complele 

nothing 10 do with thtIC ligure. - nor prh'ate label. In an auelllpilo avoid com· 
""crc auy new del'3tlmenU added nt thc lJt'thh'e prlclog , , , now, because hi, 
warehouse level during this time. Thl, retaileR can be compclith'e, he and Ihey 
,'olume increase II represented almoil ,en.,. W wanl ,thc brllndS thlat lhe bell. Logl· 
tlrely by Impro\'enlellil In IlIe · retaUen' .. cally. wlll be tbe brands 

Only by knowing thrie .en-len thor· 
oughly can manufacturers lie In with 
Ihem (or du~ benelit of ,heir product .. 

.Nol all low,coll wholnalen h3VC all of ol)('ralion, an Incrca~ in Ihal beSt 

~"~~=m- 'me 

-<:~,; ~.~~ 

-------. 
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It pays to 

when to buy 

You can't Durum Products 

Or 

Service 

Or be hands 

KING MIDAS FLOUR MILLS 
660 GRAIN EXCHANGE • MINNEAPOLIS 15, MINNESOTA 
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find lIn:m In the Itores of his affiliated 
~tallen and In his warehouse, DtC/uut 
0/ this nurl lor /Iul inutntory lurns ond 
bUdl"e hi, alliUaltd rttdiltn drt com­
petitivt, ),ou ort Itei"g It trend toward 
mort nolio"o' hrands with II,tJt low<o.' 
wholt,aler, and tl,,~ir member tttoiltt" 

Significant, too, that within the put 
few yean, lII;anuf.cturtn' cooperalJon 
with whol('S;l,len has grt;atly Incre;altd, 
Amollg these manufacn~ren we sec those 
who (formerly) conducttd thdr entire 
hudneu on a direct halls, 

What Is the 10,,'-cOit wholesaleR' aul­
tude toward your Specidl11 Me"~ Tfi,~ 
majority of low,ult wholeaalen - and 
ceruinly our company - welcome your 
fieltl represtnt;atlns under thest condl­
tlOltl: 
(I) U that lpedahy man h a n:tall If» 

clallse, or distribution experl. and I( 
he inthnau~ly knows the wholesaler', 
"rogram, iu pollclcs, Its opportunl· 
lics and iu Iimltatlom, and where 
IU'llclicable. 1£ that specialty man 
all be auignt'tl exclusively to one 
wholcaalu', retail member nares. 

(2) We welcome specialty men who can 
aceomplbh their job In the (ewcst 
IJOsslble mlnutcs In the retail 1I0res, 
at well al at the l'o'arehouse level -
such jobs In the retail Itora as ch«k­
Ing stodt, checking condition o[ the 
mcrchandlse. presenting any planned 
Ilromotion which hat bc:cl;& deued 
with the wholct.,lcr and )'es, taking 
orden 011 plalnltd promotion31 hem. 
to be lure the ret.,i1er is rt'ady, 

' (5) Ye., the wholesaler IIkCl Specialty 
Orden when all luth hems on onler 
ha\'C~ fint been cleared with dIe 
wholesaler to be lure he Itockl luch 
hem. aud "'heu .lIch orden art' writ· 
ten accurately and arc dispatched 
promJllly to the wholesaler. 

nib problem of I"ttlalty orden 
I. a two-way Itrcct. Ccnalnly the 
10w<OIt wholelaler owel tbe manu, 
lacturer lhe obllG3tlon of filllo, the 
onlen I,romptly and accurately, 

HI. ;attitude towanl New IlemJ~ Here, 
a, )'OU I:now, hc h;1I a I,robltnli a I,rob. 
It III 01 tClting and choosing • , , IOmc­
timt'l a problelll of ellmillating dupll· 
catlng ilems, J-Iowe\'er, the , Jow<OSt 
whfllesaler rC3lbe. th3t without new 
product., rood ,alCI would sulIer, He 
waulS the "IIIXlrt tlllity ol distributing a 
lIew prmluct at the lame time al hi. re· 
tallen' colllpctitioll pro\'ldlng the ,ucceu 
ul thc lIew pfocluct Is Imlicated lIy the 
n'luits of Pfc'lculng In a Ularket IImnar 
tn his or e\'cn 1I\0re d~ .. Ir.tlJlc, ir he hal 
1,Iad the opportunit), to prNell dIe new 
product In ccrtain .ton'l among his OWII 
rel;llI memben. 

Ills attitude il 1IIf1'1 ullla\'orahle when 
1I1;lIll1raClllfen go Illto the ret;all field 
131:illg nnlt'n through Ihe wholes31tr for 
a product "IXlIIl which he hal not let 
heard nur hal agreed til handle. 

SIIIte I'mlllflliuml He like. thellli Good 
pmlllotlulIl dC\'t'llIl)Cd l1y mallufilcluren 
arc the mealll flf Increating diOse rt'lOIlI 
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ules, The wholesaler does alk that he be 
glv~f! sufficient time lor proper and thor· 
ough organbatlon for ,uch Itort' promo­
tionl, whether It be an Individual stort 
or the entire group. Thl. lack 01 dme 
has caUIN too many ules to fill to rtach 
thelr potential. In thac ,ton: promotions, 
the wholesaler likes to ICC these facton 
l'o'hlch we ,ubmlt to you: 
(I) Offer a choice of sale lIIemes or sale 

names for a "n8le arta. Do not allow 
the lame aale theme or name to be 
promoted the aame week by varlou. 
types of rttall competition In the 
ume market, (Rcantly, In one of 
our areal, thne different retail 
RrDup' - two local chains and one 
cooperative ' poup - ran Ihe same 
sale and the ume heading all In the 
ume week,) 

(2) Maintain flexibility In your ltore 
material 10 .s to permit the promo­
tion of an deparunenu within the 
retaililore, J( the retailer', total salcs 
are up as the reluh or thlt lIore pro­
motion, ,he Is happy with It and 
happy with your produclL 

(3) Adverthlng mau are: \'ery desirable, 
but Ihould be of good quality, not 
ordinary line drawings. 

Manufadurer·Wholealer 
Teamwork Produca Sale. IncrtUel 

In the outline 01 your M«tlng, your 
Iheme is dlv'ded Into IWO pam, Flnl, 
"What We Need To Know," WIlli that 
In mind, we hne attempted to outline 
the ICrvict'l of 10w-COll wholesalen , • • 
leO'ice. which art' valuable when prop­
erly u.al, We urge that lOU become Ind· 
mattly acquainted with tllt'IC JCn'lm, 

The scwnd part of ~your theme Is, 
"What We Need To Do." Under thll 
heading ,,'e relp«:trully urge that for In' 
creased 131C1 ror you and your whole­
salen and for Ihose affiliated retallen, 
make thac seO'lcCi a part o[ all your 
I3le., ad\'cnblng and promotional plana. 

Don'l go around him to hls retail 
memben on any kind or promotion. 
When that is done 1 can assure you 
e\'erybody JOleS. When you contact chain 
store warehouK'S, contact these whole· 
",len on the ",me day, Make uallable to 
diem 311 Cree dcals, premium., .tore pro­
motions and allowance.. Results rrom 
,u(h teamwork can be very gratifying, 

Wilen a manulacturer goes around the 
wholesaler, It creates confullon and lack 
of rollow,thJIIlIgh. For example: I~st 
Scrnemlx:r one IafJCe m;anulaClun:r an· 
nounced a "pcr case" promotional allow· 
ance on one of his produ(u. Fur what 
happened ht,creating conrudon and lacl: 
of teamwork, I quote from a wholesaler 
who hal :J moll aggrcslh'e RrDul) o[ afflll· 
ated, Independent retailen: "The chains' 
warehouK'1 In our area. were' allo~'ed to 
purchase one ahillment on thb 'pcr calC' 
allo~'ance balil. 111ey Immt-dlately low· 
elt-d their shdf prices an rqulvaltnt 
amoullt per ~,ack:tge. Thls mallul:acturer, 
howe\'cr, ,.,.I.:nt around u. direct to our 
retail membcn laking onlen from Ihem 

i 

and paying dlm:t1y for ~I. 'pcr cue' 
allowance." 

It I. evident thl. ntanulactun:r did not 
know lhe leO'lca of this wholesaler 
which, among otheh, 'ndude the main'. 
ten~nC'C or a cuntnt retail Price Survc)' 
of compctltlve 110m In that area, The 
minute thl. price reduction occurrro It 
lIIe ~talJ le\'el, the wholesaler announced 
the reduced rt'tall price to hit membcn 
and again, 1 quote him: "As a result, we 
could , not control this price rtduction 
al we and many or our member stores 
were: nOI contacted by the manuracturcr'l 
repttJCntatlve, We were forced to Imme­
diately mow the reduced rttall price In 
our merdlanu' Onlcr Fonn renecting 
tJdl 'pcr ca.e' allowance reducllon enn 
though we could not .how him a .Imllar 
COli reduction, Thll multed In Ihll hcm 
.howlng tile merchant jult I ~% luulil 
during till, promotional period. Had we 
been allowed to purchaiC at Ihe ume 
time and on Ihe Arne bads II cot')MJratr 
and local chain., we would have imme· 
dialely reflected tJu~ new COil In the mer. 
chan'" Order Fonn lAd a ll of our rttall 
memben would have participated ul" to 
lIIe fluanthy alloned to u,:' 

There Is no doubt that this whole­
Iller could have done thll job with all 
hi, member retailen In a thorough man, 
ncr and at a con.iderable , aaving In time 
and expenlC to ~IC m:mufacturer, ' 

There Jlal bcc:n conlidcrable iml)TO\'c. 
,ment in 1I111 sort 01 thing, but by'pauing 
thcse low-coll wholualen 11111 occun too 
frequently and in too many cases b), 
manufacturen who should be hetter In· 
fonned, We urge you to be ,ure your 
uln polley makes thi. )ow-colt whole­
uler your partner In furthering thc dlt, 
tributlon of your llreduct .. 

We remind oundves, too, dUll thb is 
a two-way IIrcc:t, The whulesaler owes 
definite res,MJRlibllhlcs 10 the manufac· 
turer, He owcs It to lOU to thofflURhl)' 
upl .. ln the 1C00Ites he haL He owes It 
to )'OU to be lure tlley Q~ undentood 
• • , their opportunities for your prod. 
ucts and thdr limitations, A thorough 
undentandhlg will IOlve lUallY prnblenn 
In thil field, 

Here I. a .ltuatlon that sometlmc' 
caUiCI milundentalldillg. Reall"n" Ihat 
thl. 'OW<OIl wholcaaler and his member 
retallen mllit ha\'e fast turnover, let'l 
sUl'pose )'ou, tllC manufacturer, hne 5D 
different product" The Iuw-con whole· 
aaler hat all 5D of thellI. HII rcwrds 
Ihow that IWO of (linc proclucu mm'c too 
,lowly 10 justify 'I,ace in the retail mem· 
ber's .tore or In the warehouse, SUppUIC 
he continua to do a good job on thOM! 
~8 heml, but for the abm'c reaSOIlS, he 
eliminated those two itclII', What wlll 
your attitude be~ 

Strelllllg ngain that turum'er is a IrC' 
melldow weapon In elficlent food dbtrl, 

' but/on, ha\'e )'OU dlecked your shipplnR 
Jlcrfomlance lately~ What is your "out.o(· 
lIock" ruonl~ Do )'OU ha\'e a procedurc 
ror fill,ln orden • , • fill,hll hetween 
strollght can or truckl which ))Cmllt your 

(Coni/mud on /'4le JJ) 
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THE RETAIL SPACE CRISIS 

SUI'ERMARKET NEWS I'ulllli OUt 
that one or tile blRKClt lIIercliallllllillg 

probleml for the lupermarket olM:ralor 
IUday I. 'pacc. AI large al thl, prohlcm 
loom' 10 him, lu proportions are jUlt a, 
threatening tt) the fOOlI Ilffl«l'IOr who 
iClIl through the IUI)CrmarkCl, 

Doing somelhlng about h will be the 
key 10 manuf .. cturer merchandldllR 11m. 
gram, In Hl56, and SUI)(!rm;arket New, 
has 1I'Iterviewt,;1 retall , leallcn (or their 
\'Ic:ws to throw 50IIIe IIKht 1111 the malter. 

IIcn.' II the (TUX of 'he llroblcm: 
• A market that I,ro\'illed all allt'tluale 

,mortment fur Iu cUltomers \C\'en or 
eight yean ago had 5,000 hellli III lIock; 
today, It has 5,UOO or 1II0re, 

• New hcms that arc earnlllK thcir 
rlKht tn dlstrlhution arc III the IOllelllmn', 
casc with 8reater fmluenq' th;m en" 
befort', 

• 'nlere arc more .ile. for mallY prod. 
ucts: lhe larK!: C'WIUlIII)' Ihe, the Imall, 
family pack, Ihe \'arlety allllrtlllent, 

• Special pmmotlons lak.e sllCcial lpace 
and their numher steadily 'ncn::aK'L 

Supermarkets IInw belnR ol.cncd nrc 
larger, lin Ille an'ragl', t11i111 exl"inK 
markell, Hut Schw~'Rm .. nll" In New Or· 
1e1liRS thllll:, thai Itl5,OnO "Iuare feel I, 
nrt.'dt'tl III rarry all the hcms a lupennar· 
"el can Iot'U. The a\'erage new marl:et i5 
Ie .. than a lenth thilt size, Thus, c\'ery IU' 
IlCnnukcl oJ)Crator ttRardl h more IIr· 
gem than c\'er 'hat his ulliu make e\'el1' 
Inch wunt, Thl. appn)ach hill IlCen bacl:· 
Ing u" t" the lu"I,lIer le\'el. , 

Manufacturers, to expand tltelr lines 
,lIId get adl'f,uate retail dbplay, need rc· 
lail footaKe, ,\. a result, lile Ipace batllc· 
neck becomel one of the major metchan· 
i1iling Iltobicun o( 1956, Thll de\'e!ol" 
Inent " cxpected to rome to tile lur(3cc 
In v;lrl,luI fonna. They may not be la' 
he:h:tI a. luch, but re:tallillace: (actllTi will 
lll;ay a large part In 'heir lumladulI, aay 
italic leadefl, 

OhMlc'n For N,ew Ilrm. 
Thc lIew )lmduct IIIUlt clear lIuue nil, 

Ilaun th;an cnr heforc, It i. gcnuall)' 
;IWt'CCl. ~fan)' retailers cnllfr{)\lt a l(Jng' 
linc manufll(,tllrcr, whclI he add. all itcm, 
~'itll the Iluellion: "Whirh nllC 01 th~ 
items "'e carr)' nuw dn you want UI til 
liml' to mal:e rllOlII for the new one?" 

The: Inventh'eneu of (ood technlclanl, 
Ihe Renerally good consumer acceptance 
givell to mOlt new praduc" Ihat fill thl' 
nc:nl lor bun preparation, and the reo 
Iiance by manufacturt'fI on additional 
hems to keep the IlIle, curve headed ul" 
wanla. will nevertheleu keep tht stream 
of product Introducdunl flowing Iteadily 
10 the b~yer" dcsk, 

Spalc coluldcratiUlIl will mal:c market 
Icuing a IIIlIrc thutnllgh ptlK Cl5, m:IIII1 ' 
factureu IlClie\'c. OIlC IUllillicr, for ex· 
ample, IUlted tlmt hll firm won not ollly 
ICltiug consumer accept;lnce before 
Ipreadlng its diltrllnuilln, hilt wal alw 
tr),llIg uut \'arlou, t)'ltC' ul prollloti"m 
in h, le,t to find out ""hldl arc bC~1 
fnr the 'lK'cific lIew hem, When full dl .. 
trlhutlun IlllIlIl arc n ';lIly tl) h~ pllt Intll 
elIccl, h h pruhahle that morc I!!rUlid· 
;able ad\'erthlllg I'tclgral',J will bc l'lII ' 
ploycil than in the past, ~I:I\tIlI:lrturer~ 
aXn~ that the)' I1IU,t 11,,111 a brlghler firc 
thall e:\'er under tht cOII~umer hec .. u~ 
1111: II Ihe fucal 1IIIIIIt III .wI Ul:IllY ;al'pcal, 
by Wl 1110111)' ;uh,t'uhc:n 1I\'er W lIIall ), 
lIIl'tlla today, 

Tht wdl,heelL'tI lIutfit Iml an 1IIh';ln· 
tagt. \'t'I there are .till lIlallY op,Xlrtli' 
IIl1lel !or relOurcduluelS left '0 thl' 
'lIIaller 1"llIltltCr, Incluctlng maklllg a 
better prod'lct. One manufacturer ""lth 
:1 limited alh'enlslnK hudget rellOrtcd hi~ 
Introduction uf ,lew pmduCls are :almell 
henlly :11 a rewlt! area durillK the heiRl1I 
o( the sc:a50II, l'atrOlu 01 the rcsort Ulllle 
from lIIall), communltlel, allli whclI thc)' 
return hOllle they ;uk Iheir lucal markeh 
to .tock the new l,roduCl the)' tClted at 
Ihelr fa\'oritc 11'01. It wnrb, ... )'~ Ihl' 
manufarturer. 

Small Edge Tn Flnl Out 

ComllCthh'e cOllllitiollS III c\'cry scg' 
lIIent til thc fuod Indu."y ,;h'e Iiule cllgc 
In Ihe cOIIII,any fint 011 the market "'ith 
a new product, i:ly tracle leallen, It IlII't 
IOIIK hclorc others that h"\'e related lines 
Ket fill IIle band waRun alld thcll the 
bailie h joined, 

To holtl lOUT UWII III the battlc fur 
relail s,);tcc ,,'''h t'U3hlblu:d l"oclliCIi IIr 
til lIIakL' IIUt a calC lor wilier or II.edal 
dill)lay., ' ;I(tl and figurn arc morc IIf " 
rt'C:1"hhe Ih;1II in IIle IIa51, If ),our ... I(~, 
lIIan COlII'I dtc dtaptcr ,lIId l'Crse 01\ .. ,Ic.\ 
IlCr 'IM}t IIr profit C'IImhlllatlun III Ihc 
ill·III, the dHII\t'l'S ;U(' thai hl~ WIIIIK'liwr 
I~III, 

... lulIIIII III' unit'l l, 1\l1\~lc\'l'r, liI;1l thc.~ 
figllrc . ate IIMlh 'l1 "111111 wilh 5kel'tiri~1II 
In flUllle 'Iu:lrter,' hy hUlh 1II;lIIul"l'tlncn 
alld rct .. ill'U, Thc "~\'t'ragc" markcl ur 
challl II hard tu filld, al\ll c;lrh Item hOl~ 
itl f)wn ltnr)' lipan (rlllll ib Keucrill dOlllol , 
fie ulon, 

Quality and In-Slore Display 
There is accumulating evidence thai 

1II0re mallu(OIrtllren will r.cll on clualit), 
In HIS6, In tll~' candy fiehl , for uallll'll'. 
IhOIC wlln kel't using ('(lea when hi prin' 
loolllcd, rather than shifting to nlher in· 
,;redlents, are 1I1II. t'l1Illha~ltIIlR their 

clu"lit), ""PCOl!. In 'rllll'n IlIl'at and IMIIII , 
Ir)' pICI, wl\l're Iill' pt'rccnta/o:e III Itlglll'r, 
prin'd in!;H'Ilil'nll h;ll COIIIC in for Rili , 
ci5111, MIIIIC ,upplicrs will hit hard 1111 

daims III ha\'III/o: 1II0re IIIcat IIr [Mlllh')', 
Simllarl)', cillalll), h wming i" strnllgl't 

Illto thc ilHturc tlhl'la)' picturt, for !!Jar., 
it il rellllrtt'll. SIKIII IMl int til lIIure nlll' 
,idl'ratlon III rctail recluin'IItClIIl, Grealer 
tiM.' III wlur I~ bl'illg plannctl In mull lIlt' 
c)'e II' thc " ,t"il IIlt'nh:lll1l1w:r :ulIl Iton' 
mOillagu al wcll al tlte nntl)mcr, It is 
alMI fl'wllnl,c',1 that ncwcr MIIM:rmarke", 
willi Ihl'ir "ml'inlll and h:IlI1I!o1II11C In ' 
Icrion, Ih:lllallli Ilt'lIer al'lH.';crallcc in 
'tnre dl'l'la)'l, 

Smalll'r manula('lurcr. anll .llCdall)' 
ptodufcn ICIIII: til h/Rhc'r IllIOIlhy ill 'ltOfe: 
1I1 .. Il',I:11 01' lilli' wa)' Ihcy can I'flnibl}' 
,pill all ('tlgc lI\'I'r thc "Iallt I'lIl),CT\' 
blan),ct lIalltllml prum!)liulU, 

Thc 1II11111~'r !llspedal IUlUlllllcr nnt'n 
tn built! "Ill·, 'las illuc'aw:1I "rca II)' III tIll' 
I:ut Irw )'t';tt~, Tht, ,\, C, SldM.'n Cmll' 
I';IIIY, mark.etlllg U'M'anh' firm, tnhl IIII' 
( :rcKer)' M ;I\Il\(;I"Utl',. "I ,\lIIcrit-a 111:11 
tltcse uUcrs, cxclll~i\'l' nl C'lIIIIIIIIU, ('''1';11111, 
cd 92% ,llIcc 195:t, TIlt' m'ntll. l'''I)Ccu·1I 
to rOlltlllllt: ill W5fi, allhulI"h rl't ;lilu 
npl'mhll)lI t" theM' Ilniet,., i\ al\ll 1111 IIII' 
up,,,,'hlg, 

Tllt'k II ;Iho ;111 illcrt'aw.' in )111'1"1" 
lur tlc,l lI pTIIllllltinm III pttMhll h \~ilh 

rel;IIt,;1 Itelll. of otill'r lIIa\lll(OIClllfl'n, TIll' 
II:I~t yt'OIr', IH.'rlurlllallfc lUI sUllie IIf the~ 
1',lIlIjI;lI';1I5 I, .:Ji,1 tu hOl\'e illll'rnM'11 die 
Ir.llle, The mellmtl IIllcn nl'l'm IlIl' dllm 
to ulta dhplay Ipate f('fluirt'l.l If lhe 
prntluClI arc In h,~ jnim'll tuR,'l llt'r ill 
prolllutlull IIqllllll IIll'ir 11111111011 " 'I"il 
dhplOl), III(;alinll!l, 

;\lInthcr lI\l'nhalllli~hlg Ihl'mc ~Iill 1111 
Ihe aWl'lI!l;lIIn' I~ thl' aplleOlI In thc rll~ 
Wlllt'r Uti 1hc hOl~il IIf IIC\\' \'+':1)" III pu', 
)lOIrc lit SCt\'C .. pffMllln , The eJlurl, "f 
a IeOltlillJ; JlUp wllll IOlllr alllll'; tlU'M." Jjnn 
:lte laid to lH: IMlin tlllg III' till' illlagill :1 
liUII th:1l r;1II hc appllt'llln Ihh "I'pru:llh , 

C.o'0l' ,\d\'Crth.log [xamhlt'd 
( :nupl'falin' ,uln'uhillg III:IY ~I ' I IlItltl' 

IImWIIRh ltml)' h~' III01UIII;u IllIW\ ill I!fili, 
\lIlli" l'lo.l'lIllh·e~ 11I'!iI'\'(', ~Iall) Mll'plku 
an' Irankly 1I111 .. ,I'PY ahullt lIlt' rt'mrll\ 
du',. ).(l' l 'mill IIIl' ~)'. It'm :t",1 'lu:'\liuu 
whctht'r thl' "I'rin' Ii~tin).(" ul ddr ill,1tI 
in all ,III gin'l it ~\Il1idl·nl 'UII~lmll'r illl ' 
llact, \\'hile "'t'al:lIl'~""'J in m"IM.'r:tlh'e' ;ul , 
\'crlisiliK an' cited .. lUre frt'll"Clllly, Ihi\ 
h no l .. ll' ligll Ih:1I :1I1 ~' eh;IIII;'" will Ill' 
macle, It "'01. aaiel. 

The milling )I':tr will M'" till' In'lIIl 
tol\tlnue Inward 1'lIIl'h:"i, lUI illlpw\'I'cl 
packaging, tr;ctle It'allen H'IMln, Jo:Ue'eli\'I' 

IConlinurd lilt IItIGt JJ) 
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SEMI-FINISH LONG GOIDDS DRyER .......... NOW 
lin ESTABLISHED PERFORMER in the AMBRETJ'E FAMILY of DRYERS ••• OPERAT. 
ING in MANY PLANTS in the UNITED STATES lind CANADA .•• THIS UNIT ADDED 
to YOUR PRELIMINARY with 4 of our EFFICIENT SELF·CONTROLLED 16 TRUCK ROOMS 
•.• HANDLES A 24 HOUR DAILY CAPACITY of I AUTOMATIC SPREADER ••• 
CUTS LONG GOODS DRYING TIME lind SPACE to LESS THAN HALF ••• GIVES 
BACK to YOU PART of YOUR BUILDING for OTHER PRODUCTIVE USES ••• IN· 

STALLATION FLEXIBILITY to SUIT ANY BUILDING. 

LIKE 
THIS 
~ 

OR 

LIKE 
THIS 
~.' 

OR 

TO SUIT 
. YOUR 

BUILDING 

---
~_~te 
MAC~'IINERY CORP. 
15& SIXTH STREET, BROOKLYN 15, N.Y., U.S.A. 

, , .. 

STRAIGHT 
LINE 

Sud.'I.I,1I Dry.r 
oHo,II.4 t. fr •• ' .f 
',.II .. I •• r" Dry.,. 

FLOOR 
ABOVE 

n, .. , •• 1·".1111 
Dry.,. c •••• cte4 .y 
, •• 111". A ...... tlc 

Tr •• d., ".ch.' •• 
to tllr_ ',oll.' •• ry 

Dry.,. .1 fl •• , ~I ••• 
floli. Drr'.' ••••• 
odje, •• ' S. .. I·flol •• 
Dry.", oll.I •• tl •• 

' . • , ...... , u •• t., 
1.0, ....... nch. 

----_.- , 

January. Hl56 TI·II: ~1.\C:ARO;l;1 .I0l 1R;I; .11. 

PRESSES WITH 
THE 

I 
I -\ . . 

~ . 

" 

'{ 

, . q~ 
'''' I~ 

.. , , 
\ ... 
,-

CREA TlVE 

ENGINEERING 

for the 

MACARONI 

NOODLE 
INDUSTRY 

PROPER VACUUM* 
,ATlNT PlHDINe 

Our HIGH VACUUM SYSTEM is now op~rating on 1111 POPULAR 

MAKE PRESSES in tho Unit.d St.t ....... CUSTOMER ACCEPT. 

ANCE of our vacuum system-not only on our pronol but on preues 

of other mo~o~-has ~ocn most gratifying to us . •••• CUSTO· 

MERS' RECOGNITION that higl1 vacuum givos III more complete 

doaeration of dough boforo eatrusion-creating a superior quality 

"roduct, better ' conditioned for drying-has put us in tho LEADER. 

~HIP in vo!Icuumiting pro"e~ in the United States. 

A~omatlc Pre" with Long Good. Spreadar • Automatic Short Cut Pren • Automatic Combination Preu for 

long end Short Goods • Automatic Sheet Former • "Oulc~ Change" Noodll'l Cutter • Bologna Machine • 

Hydreullc Dry Long Good. Cutter • Pressure Die Cleaner • Automatic Lon9 Good. Preliminary Dryar • 

Automatic Salf.Controlled Long Goods Finish Drying Rooms • Automatic Short Cut Praliminary Dryers • Automoltit 

Complete Short Cut Finish Dryen • Automatic Complete Noodle Finilh Dryers • Automatic Complete Bologna 

Anlsh Dryers 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

--------------- -' 
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DON'T OVERPAY YOUR TAXES 
'''', artIcle I. ",''' 0" ''''OI'M'''. ~u""'" tty ..... A • .,Ica" I" .. ".". of AccM"' .... , t •• ""'0 ... ' prof""OII.' or .. ,,""'''' of ,."HIed ,",.,Ic Me"Itt ...... 

SlckllCll and "cddent Brnefit. 

WBETlU:R lhr f~dcral Income laX 

ralt's arc rut or nol. )'Ull ilia), III~ 
aide 'II cut YUllr own lax. bill - hOllestlyl 

'I'll dn thl, ),ou need 10 kllllw the tal( 
cUcCI or varlou. choicl'S. Vour choice 01 
a mclhoc.l or handlinR i& partleuhr tranl' 
:.(',1011 can raiN: or Iflwcr your Inrt. ami 
'1l1nlclimc. you ran Ia\'C money by a Irghl· 
mnle shift or taxable Income nt dcduc· 
110m lrom nne l'car 10 another. You are 
aho allowed dlOic!!. in your Irtalmcut of 
refl,aln hem. In your tax ~tum. luch· .. , 
depreciation and ~arch tostl. 

Auother new method, known in "'UI1l 

of the I"Can' digiti." h". a Ilmllar cReCl. 
\'IIU mould figure delJr«lation on a new 
alk't III all poulble way' 10 thilt lOU can 
decide which I, b('ll lor )"1111 and makc 
the prollCr choice. , 

Thew: mclhod, o( rapid deprtclatloll 
may be Ilnticularly helpful to a company 
which " currently making large outlay, 
for lIew rquipmelll, tut Ihe deprcclation 
Idt for the laler )"ean (If Ihe auc:t', life 
wlll be It'll than under thc llralgln·llne 
method. The bell method dellClIlh upon 
Ihc clr£uml·:-.ucn of the Indh'ldual rom· 
pan) , :.hd Is abo affected hy .uch 1m­
pondt'nbln II ntlm.1tH of futun! cam· 
InK' and tax ralel during Ihe lifr of thc 
aUt't. 

Under Ihe ptclellt talC. laVo', p:a)"lIIl'lIli 
from )"Our cOIIII)any to clllpln)"cn fur 
tn:aunent or .lckllt'll or Ilijury arc IIII! 

taxed al Income 11£ the CI1II,lo)'cea. If 
thc company hal a )Ibm fur cOl1tinuhlK 
all or I,art of all rlllplo)'l'C'S pay whllc 
hc Is abient for dcknt'll ur IlIjul)', 11111' 
Ited amounts of thh "II,k I,ay" an: ah" 
In exrmpl. 

Many hutilleut'i could reduce thcir 
In burden I( they wen! awart or the 
I:''' Cfln,idcntionl afleellng a \'niety or 
lranuctlolli. The lIIost re.;ulblc mtan. 
lor many Iludncun 10 kttl) alen In IU 

~"Ing opportunhkl II frequenl conluha­
tlon with a pmlM:tl)" quallfittl ad\'llOr. 
H Ihe finn rc:lalnl a cenlfied I)ublk :ac· 
munlalll or a finn of CPA'" Ihere should 
he lalt consuhatlons 1101 just ollce a )"ear 
when Ihe riling d"le appru"chcs. hul 
thmughmu Ihe )"ear :as dedliolls :arc 
1II:1I1~ which will affect Ihe tax. 

Choice of Dcllrmation Method 
(:enall1 lax."nlng Itepl arc 11111 l)flul. 

hie at lax·MinK lime. One nf them is 
Ihe IlfUlK'r ' choice of depreciation meth· 
IMI. The finl Itcil Is til dclemrine the 
l'tllmaled useful life of any a~t anlulm.1 
dur!ng Ihe tax lrar. E\'et)' buslneumau 
"Ululd ha\"r a cnll)" of "nullctin f." which 
clllllaim tabl~. of "nerage" uw:ful IIn'l, 
It It :n""Uahle 101m the SUIM:rIIllCllIlrllt 
IIf INcllmrl1U. Gm'erlllnelU PrimirlK 0[· 
fice. Wuhlllgwn 25, n. C" for SO centl. 
Tilr I:aWes Ilrm'lde a guldr, but It II III1t 
1I(·n.'Is:It)·.1f1 follow them ruedy. 
Th~ Ihnllint mrlhod i. IIr.ti"hl·line 

11~IIJt'i:lation. It mal' aho I)f' Ihe bnt III 
p,"r particular use. Jwt dh'hle the cml 
(Il"" what )"OU exprct 10 w:1I It or lrade 
It ill fur whcn it I. replaced) h)' Ihe num· 
hcr IIf It"an of nllm:ned uw:fu) tire, aud 
Ihl. I. Ihl' alUuunl In hc deducll-d each 
~l·:lr. III arrh"IIIK at Ihe urlglnal rolt. 
111111'1 flll'KCI III Indude frelKhl and In· 
.taltatlnn th:IfJ{CI III addition tn lhe price 
paid fur thc l·t(ulp11lenl, 

TIll' lilw IIIIW ~Jlcrifkall)' lK'nnlt~ 'I:'"' 
t'r:11 nliler lIIellliMl1 III deprcdatlnn (ur 
nev.· a'IoC" ha\"hlK a IUdul 11ft!' ul thn:c 
\ \':1" tlr mure. OUC IIf Ihcm II knuwn M 
ilte tll'i"lInlllJ( !J ... lant"c mClhnd. In the fint 
)"l':lt Ihe deprcClation rale It. twite whal 
it wuuld be Ullder the Ilralghl·llue melh· 
IMI. The nexC year Ihe same rate is ap­
)I11C'cI IU the amouol remaining tu he 
11C'1,,('(i:IICd. This IUlKC'U is relICall:d each 
)"rat. " ~ 

The r('lull i. Ihat a greater ptuportion 
u'lhe UKt II de))f('(l:ucd during Iltl' c:arl)" 
yC'",.,~ flf Ihe life of the alk't, • 

Jlncarth and IknloluMf .. 
:\nolher choicr confronting Ihe tax· 

payer II whether to treal rncarch and 
de\"("loplllelll rolts at Immedlatcly deduc· 
tlble e_pcn~ or 10 amortbe them o\"rr 
a IlCrlod of ycan. The Immctllale deduc­
tlun " cemlnly a "bini In Ihe hand" and 
may he vcry attrarllve 10 a company 
o,rhlch neW. Ihl, laX brnefit to help 
flllance the underlaklng. 

The cnmpany which can allnn! 10 
Ipread the co'1 m'er Ihe ntimated ulodul 
IIfr (or nt lealt ,Ixty 1110nth.lf Ihe useful 
life C'.mnot IIC delennlned) may find It 
!Jnt to do '-:1. Thls Is cSIK'Clally like))" 
to he l((h'antaKeou, (or companle. whose 
incollle II C_PC'ClttI 10 increaw:. 

Ie'nl Taxed , a. a Corpontion 
Tllrre is a prm'ldon In the 1954 hurr· 

~nal Re\'cnue C.cMlr ... ·hlch allow. IOmc 
pmpriewnhll)I and I);!,nnenhlp' 10 be 
Inttl a. It Ihe)" were corporalilllll. This 
(holce lhould not be nude lightly, as 
ther~ I. con.lderable unccrtalnty ahout 
the Ilto\'ltolun, allli the pruprielormip or 
partllenhll) tll" lrlnK curp"tale tax ltcllt· 
mcnt mlghl filld It hellcr actuall)" 10 In· 
mrIMlr:tlr. 

ChoIce of fial Vear 
Rlllulaliolll nnw permit chauK';'I of fi,· 

t, ll )"ear In WIIIIC l,un wlthom penuls· 
,lUll uf the Treasury IkpatUuent. Gen· 
crall)" It II wllC III Im~ Iht!' filCal year 
whldl (unl'SIMllIlb IIlIl~t nearly with Ihe 
amlual cycle IIf hUllneu npcrallunl, end· 
hlR at Ihe low puillt (If rece!""blcl, in· 
\"cnlorlt'l and loan., instead of :a calendar 
)"~ar, Thl, rcduct'l the arta u( posdb)e 
dbpute OYer .uch mallen al ""Iue of 
innnlorln, and hu many advantage. 
apart hom . In cOllIlden.tlo"" The 
chlnge "'auld be cardully dmed, though. 
tn avoid poulble advent' (ax r8"«" duro 
InK the changcover pttlod. 

Thl. applin whrther thc pa)'lllCIIU arlO 
lltade by the cuml,all)' or b)' an III.ur:tnce 
company. ln Ihe caw: o( a "ckncu re­
()ulring hOlphaUudoo e\'en for one day 
durlnR the coune of thr ilIncu, or In Ihe 
QW! of lUI, Injury, the tinl $100 ptr werk 
of IJaymrnu lire lax free. In the caw: of 
Ilcbm which docs not tcqulrr nl much 
as iI day'. hospitallralkm, ,he nemptinn 
begin. afler the fin' wttk ur a~lICt. 

No great lonn .. lh)" Is requlrtd concern· 
Ing the "plan" but It should be uJllalntd 
10 emptoyetl, and appropriate rccorcb 
kept of Ihe amount. paid. Proposed rt'Hu· 
latlon. governIng lax ... ·lthholdlng In 19sr; 
rrom payments to 11I enllllo)"tcI v.'Crt 11111 

' undcr dllCuulnll ",'hell Ihll article wa\ 
pn:l,ared. 

Jlcllaln and Imlltuvcmntll 
If )'OU contrac:t for repaln and 1111' 

pro\'enleIlIS to )"our hu,llIt'U propert)", be 
Iurc that thl'lt' ( ... ·0 t)'JK'S 01 work art· 
blUed IC'paralcly. Should you IUlII)) them 
tu~thcr, )"ou may find that Iltt· rmltt 
cuSC has to bc capltaUred for fUlllrt!' 
depreclatlun. Or lilting tllr rost of fl" 

IJaln al a separate hem )"ou lire allowed 
to dedurt It at an t'lt11C111e of Ihe ("urrCIIi 
)"ear. 

For cxllomple, lOU might h:1\"r a lur' 
nue ""paired and nev.· radiaton added. 
Ily w:paratlng Ihe matKCI yuu r.m cltdul'l 
Ihe co.t of the repaln In Ihc current 
)"rlu, although the new radlallln ... ·ould 
he Impro\"emCnIS .ubject to tlrl'rt'clatilin 
during Ihrlr uw:lul lifc. 

~plnl Good Rcconlt 
Mall)' deduct Inn. lire Iliit IhmuMh fall· 

"ure to kccp ,lIlnlulIte hmillt'" rcrnfll~. 
He lUte that )"uu hil\"C "')(MI rc'wfll~ 'w 
.hllw yuu wh;!t dnluctlhlc CXpt!'1I1CI ", "1111 

ha\'e hacl. and tn back up )uur cll'ductllllli 
in C'.I1t Ihl")' are (lueslllll1t!'d b), tht" (;1Il"' 
ernmenl. Thl. applle. parllcularly III 
)'our oUI-of·pocket bulinCil e_pensel, surh 
:I. lravel and entertainment IIf custom· 
en, and to hem. whleh are deduc:tlblt 011 
):uur penonal Income (ax tclurn. 

Good tt"tOrch and properly qualifil'tl 
proft'llional tax a"lltance at lax,fillng 
dmr and throuShout Ihc year arc Iht 
ke)'l 10 Inrome tn uvlnll. 
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ClnulOl IIMO·I.IA-
ASemoilnafarinaPtoduct 

aut""""Df SO'Jo .... _ '"' lUll WIIlAn - ............. . 
~~~.~~ 

You'lI moke exlro dollo .. in the production 01 Mocoroni Products 

every time with Criterion Semo·Rino . . . 0 Semolina Forino prod­

uct milled from 0 mixlure of 50"/. durum-50"/. hord wheots. Be­

cou.e of its quolity ond uniformity. you con rely on Criterion Semo­

Rino to give you the best results ond increo.e your con.umer accept. 

once when you use this consistently high quolity product. Make Cri­

terion Semo-Rino 0 MUST on your next order. 

Commander-Larabee 
MILLING COMPANY 

O,M'."" O"'CIS, II.NHIA'OI"S 2. MINNISOJA 
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Th. EI9 Situation 
The following facu, TrlluTlcd h)' Hen· 

nlnll'en, I nc., are a lummilry ul "arlom 
rcpo rll, primarily from U,S.Il.A. 
(I) More CRH' and chlckelll are Jlkc:Jy to 

be produced 011 ianni In 1956 than 
in I!)SS. 

(2) Egg production to mid·Jummer 1956 
h likely to nerage close to cone· 
ipollding 19.55 le,'c1s, Illlce the 2 or 
3% d«reate anticipated In potential 
liI)'en will be about offset by prot. 
pecd\'C.~ IncreaK'l In the rate of lay. 

(3) After mld'lummer, cgg production 
will be Incrc:lIlngly Innuenced by 
Ihe ntllllher o[ replacement pulletl 
added to the laying noek. Thll Is 
likely to be up, ,Ince chlckclII rnlK'd 
[or noek replacement are likely 10 

incrr:ue from the Hl55 record· low 
of 524.000.000. 

(4) Egg prien dlrouRh mott of 1956 ;ue 
likely 10 a\'efilge lower than In 1955. 

(5) In the Iprlng, If CX llCCl3tlons regard. 
ing Incrca\Ctl flock. rcplactmcnt Ire 
borale o ut, demand for ltornge may 
he weak In antlclpatiun of a largcr 
rgg lu!,ply III the fall. 

Liquid. Fronn and 
Dried Egg Production 

The United StatL'I ikl),1tIlIlCIII flf .'\K· 
riculture relHlru that Ihluld rgg IlrlKluc. 
lion lor IrUllledlate COIIIUnt)lIion, frecl' 
Ing alld dryh!K totaled It'll In Augun, 
Septclllhrr and OUllocr Ihall in the cor· 
rC1llOmliuR I11OI1titS last year anil Icu thall 
the (9,19·55 a\'l'riIKl'$ lor thme monlhs. 
I'rnilucliull W:II highclI durlug 1\lIgUlI at 
16,112,000 I)I"IUIIIII, with 9,012,UOO IlOumb 
in Sc)lIelllber and 7,22~,OOO pollnd. in 
October, 

The 41ualltlly us(.'C1 for illlllll'Cliatc (011, 

'"l11l' tlol1 during th~ tiltt'C 1II0nth. was 
larger than a year ago. Thc (Iuantltici 
IIU'iI fur dt)' iI1K during Aug1lit and Scp· 
lellllll'r were: larger thall a )'car :tgo, len 
in OClnhe:r. Quantit)· fur fre:e/lug In 
"\U!llut was largcr litall a )'car curller. 
hUI lcu in Septelllber and Ocloher. 

Uricil eloU; production dhllillhhed carft 
1111111111 alter Augull hut all cxccedcd pm· 
111I{lilln of a )'eilr ago. The production 
figure: In AuglUl of 1."9,000 pOIlluh 
ulI lIJlarcl1 with lhe al'erngc of 2,55~,OOO 
1"IUlllls, Scplclllhcr 1,159,000 pound. com· 
p:IrL'C1 with Ihe a\'cragc of 1,692,000 
)H)ulllis, and .Octoocr I.UIi,OOO compared 
whh the Il\'ernge of 1.059,000 pound •. 
1\lIgl"l prndurtiull \\'al hrokcn dowlI IlI1u 
·111,000 )HllIl1tll dril'Cl whule l'gg. 88G,000 
1'(1111141, • Ilrlc~11 alinlillell and '95,000 
IHIUlltb of dric.'illolk cOlIIl'arcd with }'ear 
;Igu production o[ ~5,OOO 1IOilIIds, 6115,000 
poullds alld ~95.000 poulldl. ScJllembtr 
hrl·"l:down ~/a' 56,000 poundl dried 
whole cgg. 658,000 (loumll drlcd alllu· 
IIICII alld 'IM,OOO poundl dried loUa com· 
p:ucd with )'car ago figures of 92.000, 
51i7,OOO and 2(14.000 pound.. October 
production condlted of !8,OOO IJoum1l 
tIrled whole egg. 781,000 JKJundt dried 
albume~1 and !17,ooo pound, dded }'olk 

" 

whilc Yl'ar ago figurn wcre 51,000 poundl. 
310,000 poundl and 2::11,000 poundl. 

Frotcn egg Jlroductlon durlllK August 
totaled 10,1112,000 IKlUmb, ScplcmlH!r 
:1,528,000 Jluulldl ami October 4,08;,000 
1"lUndl compared with 8,107,000 pound, 
In August. 7,152,000 In September and 
7,785,000 III October Jail ycar, and 1!H9-
55 ;a"enge of 10.21)1,000 IKJumb August, 
7,22".000 poulltl.Scl'lcmlK-rand 4.514,000 
IKJumb Octo))rr. .·ro/en egg ltoeD de­
creaKtl 15.000,000 puunds In August 
tuUlIJared with a decrcaltC or 20 million 
IlOunds Iilu year alld the a\'cngc Augull 
decrcase o( 18.000,000 pound.. Froten 
Sloeb decrea5L'C1 26,000,000 poundi in 
Sc)ltl'llIhcr colllpare(. with 22,000,000 
IMJlluds last year and the a"l'rage Seplcm. 
ber dccrea,c o[ 2~,OOO,OOO IKJUIllIL Octo­
her frulen .to(I:I decrt'aSCt.l 28,000,000 
IMJUlltb compared with 21,000,000 pound. 

. lall ycar alld Ihe a\'CfiI~ October tie· 
erc,ne of 26,000,000. ---
Seymour I ntroduc •• 
Egglit. Products 

A rc\'oluliullary dried e)ll{ product 
cillied EMlltc hal becn hllroduced by 
SC)'IIIOUI "uucls, Inc. III Topck.a, Kanl.1l. 

E)lglitc ('Ouill han' f:lr.reachlng clIecli 
nil Ihc ul'craliulII o [ .. It (fIllCCtllS manu· 
'ilciurinK or pmn'nin)! [nud Ilrl)(lucli de­
th'cd Ihlm t'gg' or IelliuK 11Ich product. 
;\1 nlail. 

The lIuut,lIulillg IltlnK alHlut thll ell:"" 
ptlKlu(t, 'a((orcliuK 10 H arold J, O·Clln· 
nell, SC)'lIIlIur lIoard Chalnn:tn, Is that it 
I\UI 11111)' rcphu-e. the [rolen eRR' 1I0W 
('llIIIIIIIInl)' \I~ell h)' h:.ken and food "roc· 
e.sllll, bUI al~1 pruiluces (uod products of 
"1)!Crlor Ijualil)'. 

H Egglitc dlK" both tbeloC Ihlngs it Is 
01l\'iou5 thai it will "itally anecl Ihe 
ermlOlIllu 01 l!tl' enlire JlOultry and egg 
IlIdmtry, fmlll the IltoIluccr to th~ fin· 
hilL'!! proc.lUft. 

Atil'llllagc. o[ a .misfaclury drlc.-d t'RR 
pmelllct. itlltead uf il wet product like 
frmclI eggs. Inchllic lahur and time J3\'. 

lng, lower freight com III .hlpping a 
dried product. elimlnatioll o( thawilli; 
fl'men cggl auel Ih~ com'cnlcncc of a til)' 

pre·mixing s),51elll. . 
t:gslite, O'Cullncll i3ld, Is m:ule as four 

liril'Cl egg Ilwducl5. each with a special 
I'UfJKJIC and a tll.llnguidllng name. 

Su(t·n·lite it a highly rcfinrd albulllt'n 
produce, fot angrl fuod aud chllTolI cake •. 
Whitc·II·lite It .a elried albumen product 
for olher bakery IltcxluclJ requiring egg 
whitel, such aa lIIerlnguel. Urite·n,lite Is a 
drird and fortified ""llole eRg product, (or 
hakery fonnulol reelulrlng whole egR', 
luch OIl )'cllnw ,~"ke. ami jelly rolli. Rich· 
n·lile II a high .alitt ),0111. I'rodUc.l for u\«: 
In luch swcet Gooth al Danllh pilltry and 
WITl'C COIke •. 

"nle protluct," ill)" O'Connell, II 'way 
1';111 the expcritnelllal .tage. It has ~n 
gh'en ~"crc Ilroductioll telll in commer· 
I,M bakerlc •. Eggllte is allw1lutely Itable. 
It pufonul in a highly i3lhfactory man· ' 
lIer in all UItS to which egR' are ulually 
Jlut in commercilll baking and food proc· 
elSing." 

ConlOlidat.d Food. 
Acquire. "Ocoma" 

CUllloJidalcd t'oods Corporntloll, lead· 
Ing t'.lIl11er, ),roeeuor, and dlnrlbutor 01 
food protluUl, In a mo\'c to dlvcnlfy 
further Its olJCrallolll, has a((lulred 
through exchange of lI()(k the Omaha 
Cold Slorage Company, 

Known aho as (kama Fo()(b C.ollll,any 
and for lu brand lIamc "Ocoma," the 
Omaha Cold Storage Company Wat In, 
corporated In 18!J1J and 1.11t'S last )'ear 
al'ProxltlliHcd $~6 million. 

Omaha I. engaged In Ihe raiiltlK, pur· 
cha.lng ami dlltrlbutloll of helh and 
lrolt~n poultr)': the manufacture, dlml· 
hlulon and ",Ie of (mIen 'chlckell, turk.ey, 
lUna. bt.'C( olld fmlt pies: the procuring. 
manufacturing ami diluibulloll of bulltr 
and egg.. Including freilt, frolen and 
tltied whule t'ggl. cgg whitt'S and ep 
yolks: Ihe cold .tofilge wafehnushlH o( 
lood IIfIKluc15 and the manufacture anti 
I.1le of Ih'(''Ilock feeds. 

HeathlUiUICU ine ill Olllaha where the 
COIIIIJ:I n), ollCrales a cold lIornge wille· 
itou'e Clllllilllllllll about '.5 million cubic 
fect 01 rcfrlscrntcd space and freellllK 
tuuncl with a 100,000 IKJulU1 d"U)' ca· 
parity 'or pruCl'Ulng 'rolen ftxKh. 

Tile mmJlany .. ho OJ>C.'filICI a feed mill 
at Elkhorll. Nebr.uka, with a capacity o f 
aboul ~o mlliloll poundl of mixed feed 
pcr year. and nille IKJuhry, egg alld but· 
ter Jlwceilhll{ plant! In 1"ehrnska. low~ 
and Arkans;u. 

S.,lel brnnchcI arc located ill New \'ork, 
ChkaKo, Clc\'eland, Los Angelcs, San 
}<'JlIncisco, anti Seallic. l'oullry, hUller 
alltl cgg. are alw dhtrihutrd throllgh 
llroker., alld melchandise i1 .tored ill 
!!lore than Ihbt)· warchnllM.'$ looitcil 
Ihroughout Ihe UnitL'iI Slalt'l. 

The (olllpany in addition (lackl III 
llroductl und~r Ilrlvate Jahclt for food 
dbtrihulots ami hal r«eutly clllcred the 
fichl oJ ' 1lCcia l packs for Itotcb. rCllau· 
rantl, ;and ablhle •• 

Acelubltlon 01 Omaha Cold SIIIr.lge II 
a majur ucp In dh'enifylliK further thc 
actlvltlel of Comolidatd FeKJd. CurlKJrn· 
don whOM! &:lit .. for the rear elllied JUII(, 
5U, 1955 toIalcc.l $224,786,676. 

Earlicr Ihl, rear ConwUdalcd Food~ 
a(flulred American Frigid·Dough, Inc .• 
Chicago Illoeclwr of frolen bakery prod· 
ucu and JII't!parcd frolCII foods. 1 .. ,,1 

March, Coluolidalt'Cl aC(lnired the Chlca· 
go firm of E. A. Aaron &: Brot., Jnc., le:nl· 
IlIg marketer or fresh and froleu Irulll 

.aud ,·egetable.. 
C.annlng alld proces,ing facJlltlt'l of 

Colllolitiated werc lurthcr cxpandcd IOlIIe 
mlllllh, ago through the acquisition oJ 
Gibbl &: Co., Ille •• long ntablbhed tallller 
of ,·t·gelable and 10010110 producu In l1al' 

Ilmore. 
Producul'roceucd by dl"blolll and sub­

IIdlarles of Consolidated Foods now In· 
clude frolen lood .. lugar, dried food 
l,Calonlngs, dried fruit. nUll and rice, co(· 
fee, d~llIK' alld apicn, al well al a COlli' 

. plete line of tanned foodl Including die­
letle itrml. 
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John J. Cavagnar 
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Specialty of 

Macaroni Machinery 
Since 1881 
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Kneaders 
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Cutten 

Brakes 
Mould a •• ners 

Moulds 
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P.t P.olllotion -
(Con"tlutd Irom Jla,t .) 

-both thaln and Indrpcndc:nt:--were con· 
tacted promptly III order to allow them 
10 dc·in with the promotion durin", the 
Lenten lCa50n. 

It wn c:uimalrd that 100,000 rood 
110m dw·ln at IOmc time. 

Ilc,', "h«lule or network. "IV Il'Iduded 
IllugI 011 the GeafKc Gobel thow on Feb. 
26 ,lid March 5 and on Rw Skehon on 
Feb. 22 and March 1. On network. radio, 
Arthur Godfrey Cor Pet plugged the pro­
modon on Feb. 2.5 and 25 and March I 
and 3. Other adyertislng. publicity and 
mcrmandblng IUpport came from the 
Tuna Reacarch .'oundadon, Macaroni 
Allocialion. Can ManufactureD Inlli. 
lutc:. Slar·Kln .'000 .. Jnc .• and Jones I: 
Laughlin 5tHI Co. . 

Crtdiu: Store materlOilI and material 
used by .. Jesmen dcllgucd by Gardner 
Advertising and made by Westun Litho­
graphing: wholeu.let bulletins hy ret 
men:halldillng department. 

Sale. manager. W. R. Henry: adYertl .. 
Ing manager. C. j. Hibbard: agency. 
Gardner Adverthlng Agency: IIulstant 
general manager of talel, J. A. Dodge; 
merchandising dltc'Ctot. Gordon Em •• 

Fro •• n Produc .. Soil Poto .... 
A )'ear or two llgo pot.aIOC' were losing 

out In a popularity contCit with hun· 
dred. of olher rOO(.b; bUI toda)' the Irend 
I. definitely ~vencd, 

So c1nll1l two brothetJ, Nephi and 
G91dcII Grigg. who own and OIK:rolle the 
Ore·lda I'otato I'roductl Company In 
Olllario. Orrgoll, frolen potillO pmducu 
arc the reaMlII. they uy. 

EIAht«n mOnlhl ago the brolhe" 
placttl 011 Ihe hOlen ra:xl markct an 
elilircly ntw product - .·,olen Shrcdded 
rotatn "attles - and consumer acccpt· 
alice hili been phenomcllnl. In less than a 
year Ihe hem'. snlc. ,'olume L'fjuaUcd 
that III thclr femen .'l1:lIch FrlC11 line 
whldl hlld iI Iwch·c·month head Ilafl. 

There are three rcawm. for Ihh .Imost 
In\lantanL'Ous acceplllnce. Ihe Grigg 
hWlhen belie\'e, alld lor the raci Ihat 
\~Iunu~ hal cOIuhult'tl tu .grow: <I) Ria. 
lIIuttr was adtlctl to an Ilumlde prodttCl; 
(2) the Ore·lda Il rocCS5 onrrame proh. 
leml In Imure II \'lIttaUy aUncth'c hem 
(If (Jllutant hi~h 'Iualily: (') Ilfluitwh'u 
WI'fe IltClenlCd with a ncw ,hue·r,a\'er. 

T .... FrolOn Spaghotti 
A new finn. Fnllell Dinner CoIIII)any 

o[ Lol Allgeles II 1111"" tL'Iting a hOlen 
~1~Khetll dinncr in IiO lupc.'nnarke!5 In 
thc iouthcrn California arc:a. 

The dlnller is ,clling [or ahuul 59 
,'ellIS tlnd(,t the new I'ulld I3Ilel. SI)Cctlee 
~Ieals, a 1'"r.atlel1a (rn/ell rlNKls manu· 
fal'lurct, It producing Ihe dinm'r III :a lIal 
rull tra),. Other icems 10 be lidded tu thc 
line will be ra\'loli, plua alld italian 
delight. 

New "Naadl.III.m." 
On Ma.k.t 

A unique dial operated noodle making 
machine. dealgned and prim! for wide 
appeal II a COlllumer hem, I. available 
Irom the Columbul Comp;my. Box 6181. 
Cle\·eland. The nlachlne, Imported from 
llaly, rolll cookie ard noodle dough 10 
any thlcitness and cull IC\Tn dlRerent 
.hap« or noodlel Ineludln" lpaRheul, In 
a matter o[ minute.. It la pricttl to allow 
a hlKh profil marAln for ~lalierL 

Known u the :'noodlemaller", Ihe rna· 
chine II triple dtrome plaled o\'er fine 
forged Iteel. Rollen and cutten a~ of 
solid brau underneath. HeOll\'y-duty gean 
are lubricated [or life. 

By scuing a dial on the .Ide of the 
machine. Ihe dough may be rolled paper 
thin. Ir detircd. Anotller 111:11 lCulng COli' 
tmll the tbapc of the finlmro nooftlel: 
wide, fine, lIat. round. fancy, plain. elC, 
and "Iuarel. whealRralns and blnbeed 
.II,lpe. for tuUp. 

De,lgn lcillurtl Include ICH-cleanln~ 
acllon. lIletlme fiuL'l1 cuuen. eOlllY opent· 
InA lide handle, and absolute ... felY of 
OIK:ration. ram are IIoc1OO and tlle 
machine II scn'lmi In Ihe U. S. !lnd sold 
with all unconditional guaranlee. . 

Test .aIel ha\'e demol1ltralru III exce:,)­
tlonal gClltral appeal whh Ipeel,lI appeal 
to nationalilY populatlolll. It may bc pro· 
moted on the balll nf "Your own homl~' 
made noodlel in 10 minutes." 

Sttouu-Hlnhberss, Youngstown. Ohio. 
in the opcning wcek (October 5. 1955) 
Mlld 125 unill, a talel \'olullle of over 
SS"OO, , 

The: new unit I. attached to Ihe di .. 
charge: uutleu of Ih\! AlnUde car, and 
the mlle:rlal I. moved by an air Imuun: 
')'Ilem into trucu. The device I, mounted 
on pneumatic drtd wheell and can be 
maneunrro by one man. 

"'rbl. transfer unit I. certain to leld to 
wider use of railroads for bulk IhlpOlent 
of materlah .Ince plan" l0(2t«l off rail 
lines can now uke advanuge of the lOll\'· 
IIIK' ill bulk handling by a combination 
of rall·truck ualllporiallon," ... Id Siebler. 

The new Inlll[tr unit, which it In Ilr()o 
duction at the Fuller Company'l plalll III 
Catasauqua, l'enllS)'h'allla, hal already 
been Ic.I('(1 by tile baiting IlIdu"ry for the 
bulk Ihll,ment of nour with \'er}, ... tilfac· 
tory relult" 

Saving. In cosu to oft·llne baker lei ovcr 
purdlait or nour In bags incl~de not only 
elimination of the CO" of bagl, but abo 
reduction In 1I0ur·handling cosu and dc· 
mase In I' rodu" lou. 

The combinallon of rail·truck Ihillmeni 
of lIour in bulk 11 elpeclally Important to 
the baking Industry .Ince a high Ilenenl­
aAe of bakerlCi arc nol lorn ted directly 
on railroad •• 

"Dun, handling o[ mah'rlall by Ihll 
medloo unen Ilromlac of Important ad· 
vantagel 10 olher indu,triel , abo," uhl 
Siebler. "In bet, Ineroll lOmllaniel wh'He 
'1Iroduc" .lft of a dl')' powdered or granu· 
lar nalurt arc I,reparin" 10 le,t our Ale· 
.Iltle car·and·lruck Iy.tem of IIlipmcnt. 

"We eXllcc: t lin e\'cr·lncrea"ng Intcrest 
In the JlraCllc:al advantage. 01 Ihb way 
of IhlWlllg materlab III bulk. It i. the 
IOIu1l0n IU a lu'Oblem that h:ll 10llg 
plagued manufacturcn of dry, granular IIr 
powdered malerlall." 

Bultonl Plan. E.pon.lon 
)'I .. nl 10 triple fadllt les of Ihe Americ:", 

nl\'lsion of Ihe Inlernational Uultonl Or­
ganization, at Soulh Hackensack, Ntw 
Jertey, at 'a cost of a h .. If,mlllion dllllart 
""e~ announn'tl by Glo\'annl UUitOli1. 

Thc eXI,allllon prllgram, Mr. Ullltlllli 
Cl'\'caled, mitt! upon at a mL'Ctlug of the 
.·rendl. Iialian and Amcrlcan dl\'blolll 01 
the concern held in Rome, Includcl pur· 
clune of ncw ctlull)llK:1I1 alltl additions In 
the Jlrtltnl plallt in Hackensack . The 
$500,000 l'toKraUl, which ""ill he .laflt11 

-Alnlld. Tranaf.r Unit hllmedlately, Is eXI)CctL'tI to be mUllllelctl 
Dly,loped beforc the end o[ 1957. 

Dc\'e10plllent of a new de,'lce dCltllltd The cx)lallllo~1 of bcilities uf the COlli ' 
III (·nlaCK.!' lubstalltlally the field of rail pany, Mr. nultonl expblm'tl, il nerelUry 
dlstrlbulioll IIf bulk Kranul:lr malerlal\ to lake care of IUCfea.cd bUlincu In Ihe 
hal been IIl1nllUII(ctl by William J. Steb- American "1\'111011 . Although pari o[ the 
ler. prelit"',,' uf GCII!'ral American Trout.. IncrcalC wlll be dc\'Oted 10 Ihe CfllIIllallY'. 
IKl" .. tioll Corl'or.llloll, macanllli and Ipaghetti producu, new em· 

Uillhation of rall·lruck facilltiel to d· Illt .. 11 \(0'111 be plaml on proceucd fonlh 
fc('1 OtT,lin~ dclh'crie. it lII:lde pouible by III the L'xllalliloo program. 
the dndopmenl of a JlOrtable Alnlide In addltlun to dlc enlargins of fatUIty 
lrailifer unit IJr'oducctl by Fuller Com' 
)I,IIIY, IIlbsidial')' of Gencral American. Ipace, Mr: nultonl rtllOrtcd, new ma-

huemlctl for tlit with Gellcral Amerl. • chinery will be fabrlcat!'d, and furlher 
(',11\'1 , Aiutide C'oI r for Ihe .hlpmer.1 of . (unds alloClucd for the contlnu;mc:e of 
bulk Inrltcriah. It IIOW llemllu transfer Ih~ l'CImpanY'1 product Ilt\'c1opment reo 
III Ihe malerial. :II r~11 1101111. to ' ,K:dal .. ,rardl and other phalC. of Ihe concern:. 
truro ror dc1I\'fry 10 oR; tnd, planu.~ .. IIlleralioll. 

" ' 

I,IUlIar)', 1!1;ili 

1111 • 
1111 • 
110'0 

TBl: ~I.\(: ,\R()NI .I()I'R~ , \1. 

COMPARE THE SE PROVEN 
ECONOMY FEATURE S IN THIS 

BUHLER 
CO NT INUO US SH ORT GOOOS ORYER 

In .ucce .. ful operation for the polf Ilx yean, delly. 
erlng the .. adYantagell 
_ G,eat IPOce .ovlng Ihrouoh compact, efflcltnt 

de.lon Inate dlmenllonl below', 
_ Coniinuoul au'omatic: operation, 
_ Aluenee of ony frames, wlre nllling or 'ronsport 

can _ no luelnl to repol, or replace, 
_ UnHo,m drying with poth.controlled otr flow. 
-Inteo,al air and humidity con'roll auure drying 

Independen' of e .. 'I,lor otmoapherlc conditions. 
_ Hygienic ope,otlng condition •. Eo.y ocee .. lblllty 

far dlanlng. 
-Im,roved appearance and texture of loodl. 

TOTAL Ut060TH so' .. • } ..,'.10" ,ot CA'ACITIU u, TO 1400 
71',,· 

- , 

~!I 

UI./HOUI 
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WOMAN BEHIND THE MAN 

It!t up to distribute the (lrodu(~s tlrevlott~ ' 
Iy sold by the (ombln('ll 'pedal marketl 
and Indu,trl"t dh·itloll of Winthrop­
Slearns, Inc., aud lhe ,'.mllllu dlvbion or 
General llrug Go .• nho Stcrlhl" ope ... · 
dom. Mr. Knlh hall lk'clI 11 ,lIn'clur of 
holll di,'I,IIII1I. 

j(l rlJ"l'fillt! J."rltill. l'nll wri't!r Iflr 1I,t! 
Milllll'a/mfiJ S'ar·'frib'f//l', "aJ bt't'll ff(l, 

it/g n 1t!l"irJ o{ {t'lIIl1rt! i/l,enlinvJ lilitl" 
'"l' lI'illt~J o{ IIIt!II Imnllillefl' ill tI,e 'fill;" 
CitieJ, 'fhe J'm), {oUoII';IIK is nbmd ."rI, 
jamn T, lI' illillllu, jr .. IlIImll1l Iff lJdmt!J 
Itl ,lime wlw JIfUlt! lilt" her a' .\Incltm"i 
COl/vell,imIJ, It 1I'IIJ Itrllllt!tI "Fnmity "'u,, 
II Focol]'o;,., u{ 'rltt';r PIa "' allIl "mj­
ecll." 

Thillg' arc C\'ell,Slt'phclI in Ihe J .lllles 
T. WiIIlilllIS Jr. ""mehnlll 011111 the 1I\.,lc 
shle of the faruil)' is hal'!'Y alKUlI It. 

Up ulIllI a (ew m01ll11l ilgo, the \\'11· 
IIams mell. Mr. Wlllialll., who is ptt.'ii, 
delll 01 The Cre;lIncUc en.; Ikllllh R, 
and 11t' ul ~, ito'cre Cllltllumh(,ll'll "l' the 
WOlUell, TI,cy '!le, In additioll III ~Iu, 
WiIIlillIIl, }o'r,md., 10, LQuise. 6. ;tlul 
,\licf', 5. 

nut alung ,"lIlie the loil.:th WiIIi;JIII\' 
)"oung Olle, Slel,hell, 2~ montln. 011111 
balancl.'tl olT the r.attlJ, milch 10 the Ill .. 
light or hll hrolhtrs. whu h;ul 1)c(,1I hilI" 
Ing lor n:lnforcemem5, ' 

t'or that mattcr, 10'),5 ~Irs. Willialll.; 
Ihe elltlre fllmlly I. prctty Idral':d with 
Stepheu, "The only thlnl( that Cllllict 
ha\'c dellghtcd 'them more wuulll 1m\'(' 
heen twlnl," she rem:u .... 

Quite natur.ally, II1lHt of ~In. WiIIl;um' 
aeth'hles h:l\'c ' to 110 wilh Ihll Ih'e1)' 
brood ;11111 "h', WI mmh fUll." ,he 10')"1. 
}o'r.a U[l.'1. Ihe OI"l'1l daughler, help"" with 
Ihe )'ollllger children. 

A SUllllller of play in Ihe William, back 
)'ard, Oil 5111 Garfield ,\n:llue. and Iwilll' 
ming ll'UOns at Inletlachell Counll)' duh 
IJOnI has gh'cn war tn lIIute llU,lne.dike 
cmllld,: dowUlown lur school cloth", 
O\'Ct to Ihc deutlll'L 

The Ihree ohler thildn:n allCnd AI­
'Ullllllil)n school, alld Alicc ,tarts kiml!!r· 
g'nI('1l Ilu:re next 1II01llh. 

Thrir mother il a nalh'e Mlnlleapoll· 
10111 whll fluce had dram .. tic a5Jliralinm 
allli Ihelt held a \"arit"y o( jobs bdorc 
her lIIarriagc II }'can ago. 

Alwa)'s Wllllewhat IlIlrrelled in thr 
thealet, Mn. Wlllhlllll Iludled billict "s 
a girl ,lIId took up dramatla III Uuh'ct, 
sh)' of ~lillnesola. During high , selmlll 
and cullcge .he aho did lOme modcling 
for Jllullngr.tphcn ancl local 1I0tCf, 

Wht'll Ihe lelt Khonl •• he lefl drolmallo 
behhul. Inn, a011 worked III a women', 
clothing store ' and lolter a department 
Ilote, whcre she b«'lIne 0111 auillanl 
burrr. She was I'('nullal repn:sentath'c 
for a tlllle (orl a Millllcalltliis kuhwrar 
mallufilclurer, lOn'rUng Ihrough the mid· 
die wcst alld wUlhwCSI. 

On this lau('r job ,he! gOI her fint 
gllmp'l' of Tr' ... I, which Ihe "\roll 10 iC'e 

again 1101 Ion.' alln her m3rrla~. She 
acromllault'd hrr hull13nllio hi. war·tlme 

MIS. JAMIS T. WILLIAMS .II. 

Mr. Knill h:\l1 iK't!1I :."odal",1 with the 
Sterling orgaui/aliml .hlre 19JU, 'I~c:bl. 
iling In ~lcl In Ihl' pmcl'u Inthllirici. In 
1946 he wal clefit'd ,'Ire prtlhlcnl of 
Wlnthrop,SICatlll. Inc. ,,"mlllcrl)' Ilrnl· 
dent o[ the l'fU\'itlclIl Chemical Works, 
St. Louh. ~fr. Kolh h:1I1 hl't'll identified 
with the dt'\'duPlIll'lIl IIml laic or dlemi· 
enb 10 the food Imhulrr fur IIII1rC Ih:m 

31 yean. 
$. Mr. Kolh joint'll the Swau Chl'IltIr .. 1 

Co., iJlrminghalll • . \Ia .• Ihorlly aher Ihe 
}o'int Worlt! War, lie w"IIl'nl In St. Loul. 
al ~Ies Illanager wllell thl' (mupan)' a(· 
'Iuired Ihe l'rO\'/llel1t CIll'nllrill Work •. 
He bce-.lIne IItl'filll'lIl of Ihc lattl'r (irm in 
J!t12. . 

~1"rit'1ta , Ga" ""ilS the hlrlhplare of 
Mr. Knlh, llil fiut !Jusinc" cullnertiull 
wa, " 'hh the TClillcu.ce CAlal. Iron l: 
Rallm;1C1 r.n., Uirmingham, ;\Ia. 

San Giorgio Pion. Now Plant 
air forn~ pml. at Au.tin illlli Sail An· 
1011111. '1'(''';1'. S.'11 Glnf"Kio ~Ia(";lrnn i . Inc" l...challoll. 

Their hUIIC)'IIl(ItIll, ~'artillle 51)'le. had Ilelllll)'h'an!;l. has allllounrell long·rallgr 
planl lor erection or 01 ncw halr,mlllion 

11C1'1l 'pcnt e;trller III New \'urk. He was 
with Iht. uir fort'e wcather dh'ldoll lit Ilullar planl al ClelJ!Ul. l'ellluylnlllla. 
l ';I(;lIIl ull.. lieltl hut had clUUlKh free Ra)"llll1nd R. C;ur.:rrl,l. pruidclIl. flalcd 
tillle 10 .. lIow Ihl'lII In ICC the liRhl~ nf Ih;1I the IICW 1'1;1111 will he hulll III nco 
Ihe tit)' during the few IIInmh. Ihey UlIIlIlIml.lle Ihe wml';lI1y'~ rOll'ldl)' expand, 
were there. . : illg operallolls. 

No\V iCulcd Illtu II hume lor which The prnl'flscd ,lte i~ a fi£tcelhltte pit'ec 
the)' ,,'arched .. ~ \'em l yea" while renting ul III lid. mill the IU!W 111:1111 wou14 occupy 
a homc in SI. I'aul. Mr. allli Mrs. WII. "l'pro,.lIlIiltdy IIII.nun 1tI11!ilrc fcel /If floor 
11;11111 make ample tile or it. faelliticf, . 'pace. It II cxpe(tl'tl. :lcmnlillK to Mr. 

The hal'k )·;Itl.I, he~ldl" being the dill, Gur rrhi. thai e\"CUluOIU)' all of Ihe com· 
"reu', famtile )lla)' arra. u.uall)· is a ,ul" . pall)"" OI'Cr.tlitUl5 will he ' CIIl1Iolidaloo at 
"enfme plenic slKlt III summer, The 'c' Ihe lie"" Ch'ona I'lal1l. 
HCt 10 lIuttlllor cooking lor a hig falllll)', Thc cOlllpany lIIalluJacltlrc. Sail Glor­
s:t}'s ~fl"l, Williams. is "hnc IWO or thll'e gio Ma("oI tulli. SI'''ghcul, Sl':tghl!ui Sauce. 
itcl1lS, alld Illell'.y of theln," Noodles OIud I'oll,ie. Its IlnMItICI' are mar· 

lutide. the kitchell aud hrt'aUalt rooal kell'tl .llnnllAhout the castcrn seaboard, 
lIa\'c hc.'rll rt'IIlfMlrlcd anll thefe are 1,1 .. 111 frum Maine 10 Florida, 111111 as br wut 011 
for the olher roolllS. Ncxt on, Ihc Khed. I\elllllrk,', 
IIle I, Ihe alUUW:l1lrlll lOOm, w~lich will Ah!..ough 1'1;1111 arc III Ihe prclllllln:m' 
hc rClllodl'1t'tl for UIt: 011 a ramily room. '''Igr. all1l final pialliling. fillancing, de· 

Except ' for a combination bu.lnell' ,ign anel 'f1IUlruction will IIday actual 
IllcalUle Irlp tn t' lorldn In Jalluary, Mr. occupancy r"r fIC\cml )(,lIl1, III projc;clt'll 
:llltl Mn. WIlIi:IIIII mrely arc awa)' fur fit .will be ;t modern, IIltmclhe (ood J)lanl. 
morc Ihan thtrc or ' (our da)'l. Thrir .wllh Ihe "IIII,hOllls un ",ultatlon III1\L elli· 
f;l\"1ltltc "11"IeUe". trip' arc 10 Winnipeg • .' cirllc),. 
Cam1lla: Dululh. Minn., ~lId Chinlgll. The site was li:lcctcd, ~Jr. GllerTi,i 

pninled nUl. hc("au5t' of its .Iralcglc Im:.a· 
lillU 011 Roule ,122, with ~nU ~ Slreet a 

St.rwln Pr •• ldont mll\'cllicnt afCCU fur truck •• and the nrar· 
P. V. Kolb DI.. by adj;m'ncy of Ihe ReadlnK Railrnad anti 
, r. Val. Kolb, preddellt of Slcrwln OIvailablllly o( a IIdlng. 
Chell1l(";1 I., J"C., died Ikc. 5 following a . The new plant I'romhe. In be an at· 
Icngthy IIIl1r.... . Imclh'e addhlott 10 Clt'ona, In an arca 

~fr. Kolh was 01 Icadlng figure In thc loned commercial to pemllt light manu· 
bread emlchlllt'lit program in Ihe U, S. fanurlng. 
and Oft'olS ",Id 10 ha\'c IOld the! (l!1t bread • Mr. Cuerrili bbdt'd the projecled con' 
enrichment tablet u.ro in tht' U. S. "ruction al "Inlunnce" to co\'Cr the com· 
, S(erwin Cbemluu was organized In • pany's growing "cctl for addhlonal 111:lCt'. 
19·19 a, a ,ubsldlary of Sterling Drug. Inc., ' as a mull or operations. and 
with Mr. Kolb as pmldent. SIt'rwln was ' 1,Iani for . .. 

liimary, 1956 THE MACARONI JO U R1UL 

How~Enrichmellt Gives Your Macaroni 

A ~ALE~ PLI/$I 
(aliI) Ind 

pro" maca .. 
Enrich (on~lnu:M thl original 
ronl with IX 1 'hmlnt mix .. 

h ball In' e 
.tare d IhIStlrNln, .. d", 
tu~Cln UII 

SUCH an o~~rwhe1ming majority of today'lJ ehoppers 
are nutrition conscIous that enriched (oode just naturally 
seU better, And that', Q.8 true in macaroni products Q.8 it 
is in bread, milk and other (ood •• Customers know enrich­
ment meat'll better health ••• alert manulacturera know 
it means better bUlineu. 

And thia profitable sales plus can be added to your 
macaroni producta at nominal COlt through Sterwin's 
Enrichment Service, For Sterwin. originators of standard 
enrichment alcnta (or both batch and continuous process 
macaroni production, ore long"experienced speciaUata in 
easy, accurate and economical enrichment. 

Sterwin Enrichment provides a .trong selling point well 
worth streealng in your advertlalng ar.d on your package. 
You'll be agreeably lJurpriaed at ita low coat. 

Se. y.ur ' .. rwln 'tchnlc.Uy ,,.In.cI •• "...,,1 .. '1 ..... r 
.rlt. cI/net ho, prJ, ... nd ... 11 •• N, I~Ueetl'" II clunl. 

5~e~/~ 
SIIbtldlary of Sf.rUn, Dru, lAc. 

14SO 1I0AO.AY, NIW YOI!( II, No Y. 

""HffIS IH MACAlOHI ,.ODUCrS ,HI/CHM'Hr 

-, 
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THE PICTURE ON THE PACKAGE 

T IIERE ill,robably nothing leu Inler­
cltillK 10 the civilized human appe­

the than a OINoad of stark. cold carcaDe. 
I" umookt'tl \'cgetahle mallcr. Nor do 
.he ",Ilnry glandl respond to boxes of 
colorlcu I)()wdcn ;Ind grailll and d,un'" 
III unprcpa~d [oodnurr •. The average 
Jl)lclllgCIIW Isn't arabic of imagining all 
IhCloC raw rommodhici In the form of a 
piping hal meal; II hOI. to be helped. 

Outlille of an Eskimo, no one hOI. c\'er 
[)celt known to drool o\'er a mess of raw 
fish, con$Cqucndy the ),adagc of frolen 
rim .nold. any It!cturbatlon of the I,rod. 
uct In h. natural ,tatc and lay. emphull 
on the broiled, baked or fried filh dlnller 
•• • Iinlalilingty rt';ady to cal. 

11,c shoJlping hou.cwiCc npc:dally 
wallU to ~ how the product will look. 
when h', finbhcd. She wants to I« it 
f~'" out or tllI~ o\-rn. or lhc pot. or the 
11OI1n. a cullnny triumph that me an 
proudly let berme her family or her 
guelu, 

Motlem IIIOI'I,llIg alld buying habll. , 
arc (onltantly demandinR new concel,li 
nr 1);a(bglnR dellRn and 1II00tlO1linn. Tu· 
Ilay's I,ubge IIIUst mc" afJfJf!till!! afJpt(". 
It IIIUlt show wltat can be accomplilhell 
with the produ(t, U il'l a food, It mUll 
Ihow the product a. It will louk on till' 
dining rotllll table In all itl muttth·w.III'r· 
hll( K'KKlnclS, 

£\'cn the bUlchcr UII tluo' U1rller ;lIul 
the grecl1'grOU!r down Ihe hlfldr. It.n'c rt'l:· 
IIglIl,~'(1 thc era o( \' i5ual cud'pnKlurl 
IncrrhaudhillK' Their .tnrel are hUlIg 
with l,ru\,OC'.th'e rllll-color plClurcs ancl 
C\'CII iIIul11ina(t:d tralUjiaremll'~ whirlt 
.how dlclr warel ;11 thc), will appcar 011 

Ihe dlnller lablc •.• plulII),. juicy, nittl. 
hearty, all" (llu'illlul)' hrilllllliuK whlt 
1I00lfililllllmi and ,",vory excellence. 
"MMMMI" mu.el Mn, HoulCwife. "Ih"t 
lIIont Ll'ef due; look )'11111111)'. Cuell wc'll 
ha\'l! IoIITIIC this wcck-end." Or Ihe color 
phuln III the alll"raKII. with I-iollalllbisc 
.. ,u«: remlndl her th;1l h"rc is a wei,come 
tililll!;e from Ihe ",ual carrotl ami pea~, 

Se\'erOllye.1U agu Seabrook . ·afl1l1 Intro, 
duccd II III'W pOlclr.aglllK program thai 
doubll'll :lIlll I'\'CII tril'1l'd their .all'l In 
e\'t'f)' ch)' where It was UIt'C1. Tlte ncw 
l'ackngcl carrll'Cl :llIrOlcth·c rull,mlor phn­
tographs uf tltdr contenb exactly al thc)' 
luokl'Cl reatl), tn WOn'I', TII18 Inhl'reUl 
I'rolllisc flf II J.;uuci lIIeal h:ul a (OIwllldng 
I'Ut'rl 011 the COluuU\er. Furthennurc. it 
hall stronK l'1II0tioll'll Ilull: It made her 
hUlIgr)'1 

The trl'm~'UlltlUI impact uf ~lId,u5l' 
promolloll 011 the ... Ici oC fund producu 
brought another Ir.Ind of (fCa~h'e sJlC!dal. 
lit Into Ihe p.1ckaging picture-Ihe Cood 
Ilhoillgr;tllher. He 'lad beeu in it beron!. 
or ronne, but In Ihe early da)'1 of I,ho­

, toguphy lor pac.bgillg, his mlor photu. 

graph. Iullen'll a hanh late. much , of 
which can he blamed on lhc luk of 
uthfactory reproduction mclhoo., All 
too often Ihe color photoguph ullder­
wenl 10rtuOUI "doclorlnK" by color ton· 
Illg. tinting and o,'er'n:tollchlllg 10 a 
polnl where It became more o( a "p;ahll' 
IIIR" than a photogral)lt. llapplly. Ihose 
day. are KOne lore\'cr. 

The progrcu maclc: III this field has 
been rcmarkable, New Ilhologntl'hic Icch­
IIlcluel. new lighting effects, new 111'0«'", 
CI In the I)roduction and dewloplng of 
film , , • thellt', and more, hue malcrially 
aldt'Cl the food photographer and given 
the (ood Industry an alWcd mean. of 
communlation whh the , consumcr •• o\t 
the ume time, Impro\ltmenu In repro­
duction 111'OttIoIoC:. and prinllnR equip-

CHAlW Co .0IS0n_ 
lUent wl'te alw, 1.: 1"" ;ulvaIlCl't1 with th~ 
rculit Ih:u It finally b::r.llne pn~lhle ~n 

" tramler tn the pacir.aKe lIlI of thz origi . 
, nal hl':lulY flf colur :Inti (finn IIf Ihe oriKi, 

nOli phutograph, More, II wa. now pm· 
aible to Cilpture lind rl't:lln all IIf the 
reOlIlIIll. all nr Ihe ll·alhllnelS. all of 
the "Ia.te" ami "aruIIIJ" III Ihe IIClual 
prep:m'Cl product III::H, 

£\'CI1 au, the I'xperll'lIcl,1 food pho. 
tngr;cl,ltu UI'(Utes his wurk whh Ihc re' 
clulrell1elll. uf 1hz prinlluK preu alway. 
III the back of his IIIlnd. IIc b aware 
that, IIkc thc lIIu.tralioll (ur a m;Jgazillc 
;nh'erthelllel1l, the C\'clltuOII IUICt'U of lIle 
pholograph lor the POIci.aKc Is lIot IOlcly 
dcpcndcnt (In tlte IlhotnKflIph h.elf, but 
Olt the rellrotlu(tion llruttu al ",ell. , For 
thl. realOn, he mUll ",'ork do.ely with the 
I)ukagc dc.lguer and the packaging man, 
ufaclIIrer If he Is 10 :tchle\'t· thc 1lI<)1l 
c"eeth'e resultl. 

What ronuitules ;t good culnr photo. 
graph for a food ,ltrotluCI} There hil\'l' 
betn , a great many oplnlolll mired ml 
the qucstlon. Here I~ a col11pmlte "lew. 
garnered from Ihe rell1Jrks of m:lny l,r 
the leading rood Ilitolognipiters, )laehl;' 
Ing dc.lgnen, art direclufi. aud 1II1'r· 
chandlslng Ipecialbu In Ihl' hu~ll1eu­
and ttnalnl), the)' ,hould know •• , 

A good rood Jlnxluct photoKrilJlh will 
tell a Itory (one picture 11 11111 ",'orlh :I 

Ihousand worcJll), It will ha\'c tlte ImJlilCt 
Ihat crealn a desire In Ihc consullIcr t,l 
buy thc product. It wllll)C down,tooCarth, 
honest and realistic, It will ha\'e warmth, 
depth of ft.o~lInK. dlc ability to tuuch lilt' 
emotions. It will ha,'e great .Impllclll' 
and clartt)': It will a\'old ""hUe\'er it. 
Itllted. tricky, confuslug, dhtracting, II 
will ha\'c an casy,to-do air that will CII ' 
courage the cousumer III want to ~I"al 
the Ilicluml n:luh. It will hout " lillie, 
becau5C It will tell Ihe CUlIIUlllrf how 
good It b. 

Thc PIOSt recenl Irellll III IUlxl Ilhn' 
toJ(111pby ia a sta~k .illlpllclt)', with it 

mlnlmul1l or props In a lome r.lth .. 'r 
than a tlKht Rroul,llIg. The emphasb h 
dcfinltcly 011 drool,apl)!'al, ",'llIlh Is ;et· 
taillcd hy IneOll,mating the lame kind 01 
little tourhe. uf Itlmulutloll that makc 
),our taltc hud. tlnglc ""hell )'OU it'1' the 
real thinK' 'fhc Itl'W I, ehlfk hmwn auci 
lumptUoul with tin)' Kulden Kluhull'l Clr 
Cal gleaming on the lurracc. Tltc brl'a,1 
(lr Lilcuh. or rolls hnc a warm jU'I' 
hakl'(l look Ihat )'OU can alenost smell. 
The Ipaghcltl lookl n",ural :md ""holt-· 
lOme, topped ",'hh hi 1OI\'ory mcat ,,'UCI', 
and the macaroni I'ccps out (rtlm 01 Ihlel:. 
lomatu sauce it'a, 111c 1J2l1rnkcI arc null), 

'and goldcn bt'O""1l ami allck amber .)'rull 
dril'l tcmplinR)),' The .tra",'bert)' .!)urt, 
cake has rlpe. red benlt'. and smooch 
whly whll'll4.-d ITcam which topples U\'t'r 

the l'tlgel and blend. ""It It thc lu",iUlu, 
!tickling ma",'bcrry juice, 

Ikr.lU~e Irxla),', 1':u-kaKe Is 1m hUlK}" 
t:llU a,h'crtlslUK Ult'Clinm It b comllilrablc 
in 111011), rcspcct. to spa(,e uch'e:rll,luK' In 
both IlIllauet'. thc object I. to allt,cct 
aud to create a dcsire 10 hut'. CoI')r 
phlliography has it'f\,t'li Ihe space adwl" 
Iher remllrkaLly well in thh regard ami 
Is no"" eClually aeet')Itt'tl a. n mll\t ef(l'cth'~' 
way o( lIlullrating the IlOxlllct in u.c 
011 Ihe package Itklf, 1\Iorl' ,nlll fIlUrl', 
a. new produci. enter the packagcd good. 
market and a. oldcr, ramillar producu 
swing 10 IICW package "ellK'lI. the Jlle. 
ture Oil the packagc auumel Rreater 1m­
porlanct', bec0111CI another vital IlhaiC or 
thc aggreuh-c merc:hanclhcr'1 ach'ert"lnR 
and I,romotlollal program. 

Frllln Ihl!! ROJJullj Sell Stl1l;U 
MtICltandiJtr 
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Morkotlna Trona -

1'H I:: ~IACARON I J () URN A I , 

(Conllnut" /rom /M,t ") 
inrreale In Jlrlce to '9 «nu. and further 
rrducrtlto an Index 01 59 whcn Ihe price 
goci o\'er "9 ecnu, Thh Is a caM: where 
Ihe brand Is \'cry ICntltive to (h"ngel in 
pritt around Ihe "9<enl level. Other 
prk.e IlOinu apply to otlter bran"s alld 
.bl'l; in many Imtallce. mnked gahll 
In &:tIcs \'olume an be aualnctl once 
IhelC price IlOlnt. an: found . 

AI a' re.ult' of all thell: Itudles made 
nn &:tlel-prlte rclatlonshlps, the Collowlng 
nbscrvatloni nmy I>e o( IOl11e \'aluc In ap' 
puishlK 'ndh'ldua! l,robh:lIls: 
I. Colllumcn' buying habltl IIlIdergo 

mnked changel as rclalh'e prlcc levels 
change, nen In cue. wherc the (hOlIlKe 
II not very Kreat, 

2. Within a gh'en paaage ,be range. 
, price per I)ackage Is a more important 
ulc. influencing (actor than price JlC!r 
ounce, 

3, Consumers Rl'nl'rally react to Ilrlce dUo 
ferentia" meilsured In (~ntl rather 
than JlC!t rent. 

.. , Pricc dlffcrenll"ls betwecn lIIajor 
hund. In a gh'en I}rotlurt classllie;t, 
tion Kem to be mnro""lng, 

5, Morc ami 11I0re. 1lI1l,ro,'etlllUJllty and 
packaging II being ult'tl to obtain a 
larger .hOlre of Iht' markcl ralhcr Ih:lll 
a Illghcr prim 

fi, Consumer ullcn alld CUUpOIli are oCleu 
UK'll to ellcrl telllporary pricc adjult· 
menll In placc lIr urllight price 
(hangel, 

7. "Two·Cnr," "thrce·for," antI e\'l'n ".i,,· 
ror" prlcinl{ II becoming more impor' 
tant: )lrlclng pollcle. IIlIlSt take Ihls 
into conlldcratlon, 

lIow Many Brandu 
110101' lIIany brands .houlcl a store lIock1 

In .. n analysis oC store •• tocklng ul' to 
ten br.nd. of a )lardeular procJUCl groull. 
sala mnliTlul'Clto Illerene as Ihc numbcr 
of btolmls ' uockct1 InCfcalt'tl to a llOlm 
whcre a 1I0re h:cndling ICII br;mds 10111 
92% more Ih,," a alore h"ndllng only 
one brand. 

It ~'a, aho delllllllllrated how "llel of 
an l'mirl' Ilfotllll't ciallifiQllon In,,'CalC' 
OIl the nllmber Ilf oramll Illcrear.cs, Sa!es 
I)!'r $I.INK) 01 all,tcllI)modhy \'Illume in 
Item'l h:lIlIlIIlIg only Imulli o( a Ki\'clI 
cOl1lllllldity are .el at an Index of 100 111 
each hut:mrl'. With a lew minor excl'p· 
tiom, lIorcs .tucking 1II0re hrands .enlre 
added "llcl In ;.til st'\'cn of the product 
d:culfi<atillns 1':ldl lillie the lIIuubcr of 
orandl IItlll'k,'(1 Is III(rl'a5l'tI, 

COIllillerlug jilit Ihe end point, sales 
in 1I0rc. uoclr.lng loCven iJrauds arc Crom 
-18% to 375% Krcater pcr $1,000 or all· 
conulIndlty bUllut'ss than III .lUres stock· 
Ing only one brand, ,\ntl Ihls Illldy ai" 
plin to major advertised or...ndl only. 

Major alh'ertilCd brand. ;t{{ountcd for 
7-1.5'7" u( the budneu In Ihc -II conllllrxl, 
ity grnup. lur\'e)'cd b)' thc Nlcl5Cn Food 
Index In 1950, This had ad,'anml to 

in 195' ;tnd furthet to 75,9C:~ Cor 

lite ycar ending August I. 1955, In cuhcr 
words, talel of the lIIajor alh'l'rthcd 
brand. ha\'c more than bpt IlacC ""hit , 
the marked expandon 01 the 1113,kel (or 
lleeit' commodities. 

Major alh'erthed hrands aho account 
Cor more Ihan 00% of Ihe m3tlr.ct III 
ten or tltc commotllty groups co\'en:d 
and more than 50% of Ihc IIIJrket In 
almost thrce-cluartcu o[ thc ,II product 
classlficallons, 

One or Ihe primc factors III Ihe IUCttU 
of major ad"ertiscci hralld. has. of 
course, been Ihat 01 (ast tllrctO\'Cr, During 
1955, the awrOlge tutllU\'er or majur ad· 
\'crtiscd I~randl W'II 8,05 turm per ),ear­
IH% greater than the '1,9 tuml per year 
chOinelerbtlc of the minur orOlmls, The 
1955 figure comp:ares with +!H% (or 
1950 alld only +"% lor I!H2, 

Changcs ill market pmitlol1 arc (On· 
Italllly mcurring alllollg brOinds unuer 
thc imlJetus of new products. citangcl 
In price, ad\'ertlsillg, COillumcr prutllo· 
tiollS, comlK:tith'e action, and 10 UII, hilt 
II Is belin'cd Ihat the 1II0it cndurinK ami 
satisfactory relult .. arc obtalnct1 II)' brOillds 
which follow Ihe following formula : 

hnl,ro\'cd 'lualhy + Leiter l,acbKllIg 
+ .aIel [orcc + adacluate adl'crtblng 

:;: a 120% sales Incrt'ase. 

Low COlt Wh'ol.laling -
(Coll,itllltd from p4gt 20) 

dimiouloD to hold "ollt-or'ltock" eOIlIIl· 
tilln to the minimum} 

This "nllHlf'ltoek" culldltlull hmhers 
thb 1"""<011 whull'.alcr tod:!), rOir tIIurl' 
IIt;an It c\'cr did III )'can aWl, Tuday, 
hi. whole proKram is hasell 1111 WII(ell' 
tlO1tcd mlumc with dcfillice relOin 0111 · 
letl, The), are hXlkhlK tn him murc aud 
1II0re fur their cntirl' rCllulrel1lenls, This 
was not lruc )'I'OIn agn, In POI ' t )'CIlU, If 
luch a whulesaler was uut III 0111 !telll, the 
retailcrs would huy It che~' llt're, 'fIMlay, 
Ihe definite trcnd II thai ir the t('l:cilcr's 
wholl'Salcr il out of an item, so It tltc 
relailer, He is fast ICOI,nhlK Ih:11 he £:m· 
not aflow Ihe lime allcl I'''PCIUC III addl, 
tinnal Ihupping 10 (uwr "IIUll," 

\\'e realile Ihat yUII haw pruhknt' 
which we, as whnle",len, mmt ('Illuillcr 
allli ~'Iltk with, Wc a"url' )'1111 Ih'lI we 
arc an"lnlls til mTI")' onr ,hOlfc IIf re.'I"III ' 
5ibility, 

'I'u lollllllllaritl', Ihc 1l)\'o,"tmt whull's"lcr 
is meeting "Tit,· Challellllt· fI( l'w'llerlt)''' 
II)': 
(I) I'rudliill~ Inw dbcrihlltlun tml 511 

th:lt illdepcntlt'llI, .. lIili:Ul'i1 Tl'lall· 
cn arc cUUlpetlth'e, 

(:.!) II)' pro\'iliillg l'"entlOlI 'C!nkl'l In 

!ouch retailen not IInl)' with dry 11m. 
eeritos, hut :1150 ~' lth 1l0l1,flMui itcms, 
prlKluec, meatl, Ilalt)'. hilII'll f'Mllls 
and lither lillt'S, 

<') II)' :miuhlK rc'lailen 10 (lJnticllle ICJ 
KtIlw II)' rl'OISoOu or the ,cn'iccs lIIalil' 
a\'ai!able 10 Ihem including Ihc It· 

curing :11111 the dc\'cIol'lIIcnt or IIIIMI, 
ern facilities In Ulrxlcfll l"eatiUlu for 
Imndmum \'ulumc. 

Thl, l(lw<lIIt whllll~1lt'r totia)' fa\'ll" 
nationally :tlh'ertlsed brands wlet'll Ihl') 
provldc last lurnOl'cr with profit 0IIIMIt ' 
tunity. lie welcomes specialty men when 
tlecy work In hamlollY wiLh his progr-nu. 
1I0t In 01'llOlltlon to it. He oelle\'cs with 
),ou Ihat this fnod business is a dynamic 
bu.lncu calling fur new iteml ami stron); 
promotions, He :ub litat ncw produch 
and prOlnotiUl)l he ricare" with him III 
the IOIl11e manner as they OIrc rit'atl,ci 
with chain store warehouK"J, 

There Is a IrcllleClllous h'1'owth oppur· 
tunlty III the ulfillaccd. imlepentlent, 
whllle",le,rctOin fooll ficld. ~f"')IJ(actllrcr· 
""holcs,ller Icalllwork will cmllium' III 1m 
It \'h:ll faelor In this ptllllrl'\\, 

Rotoll Spac. Crilil -
(Clmlinllrll/1f1ll1 IlQllt 21) 

patk:tglng is \'ie""cd :IS .. signifkant 1:11 ' 
tnr in Mh'l"g :I ' product a diuiunh'l' JlI'r ' 
IoIlIIality Ihat will rl'ghu'r m'cr (lJm))!'ti, 
lOU, 

TheloC IdeOiI 1111 Itll\'o' lUark~' litIK ~hlluhl 
he conducted filter illiO lrOliniug of ~lln 
departments ,In" Lrokcr nrgaui/;uillm, 
Dlle nt"Uuraflurer Is currenll), preparing 
slhle film prC5I'1lI:uilllll "f tlo's 011111 Illln'l~ 
clllled frolll Inll chain IlIl'rth'Ulllj!ll'u ' 
criticisms ul saleslllen, Othcrs plan ft" 

(fulling (mill higher ClluratinnOiI Il'wh 
Ihan In thc put aUlI will intcmify tr:dn, 
ing ')'Itcms, 

There lIrc ,'arialiullillf opiniun un Iltl' 
l:lctuTI dlloCunl'd, hUI Ihere 15 almmt unl, 
l'l'nal llKreelllclll Ih'lI 5I'lIin~ Krurt'ries in 
IU56 will he lUI eader th:ut il W:IS III IIII' 
p.llt yeOlr, 

S.lf Crlticilm -
(Cuulinurd /rUIII /lIfgt 12) 

IIIt'nt, Ilrc!oI.'ut ami fUlurt', Iha11 IIIt':UltrI' 
1IJ1 III the CXIr:cunlillar)' dent.nllh 11mc 
will he made of It, 

"1.:,,11)', Ihat .\lIIl' ti,";1II 1 .. 1mr · and 
,\muir'lII indlutr" "Kn-c III wurl III· 
Kl'lher II) (IIUIUIlln elll"," 

Mr, Jl'well wIIKr;IIIII:lICtl (:~L\ Im'III' 
hen lin 1II,II1hiliK 011111 in Millie WOI)"I lour, 
JI .. uill~ thc I'('onlllll)'\ n'curtl Ilr ~nl\\' ch 
HI the p:llot tCIl ye:lrlo, 

"Thc am.uhlK It'Il,year rl'Willlilln )tUl 
anti )'C1ur a~\lII' I:ttcs ha\'e a('hien'll ill IUiHI 
t1i ~lrillUtilln ami lII.nkelillK hc1ulIgo; rikhl 
Ill'~hle uthi'r IllllstallllillJ; I,mlwar 111' \1+ 
IIpnll'IlU, l'l'uple tuda), are e'llillg ill'ctl'r 
011111 1\'1I1t llIure r.clcnh'it)' Ih:m l'l'l'r III" 
rnrl', ,\clli Iluwhl're dn thl'Y ~p", 1It1 a 
Mllillkr penclltagc o( Iltdr illHlllle UII 

fllUlI," he "tid. 
~Ir, Jewdl ~latt't1 tltat in hi~ IlJlilliun 

the Sm'ietr In~thlll~' rCII'IIII)' Imllll',1 en 
all:ll)'/C rapit:llh m lIIiKht In'Kin ils umlit,s 
rillitl :11 Ihal IMllnt, 

MERCHANDISERS MEMO 
C",fo.,,. who arl IIG,rI fa 'If are 

",.,.11, IG'" t. • .. p. pr .... lded ,..u 
rio ,Iur pDrt. 
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DOUGHBOY INSTALLS, NEW SEMOLINA MILL 

P.A, Y WINTZIL or OOUGftIOY I"DUmIU 

DOUGHUO\' JIllJuiltit'l is wrhlng OJ 

ncw chaptcr fir American mllllnJ( hi .. 
tury In WellrCII Wisconsin In 1956 and 
the dramatic, Inspiring ItOry il unfolding 
on the lamc Ihe ""here Ihe company got 
ill Itart jUlt 100 l'can ago. 

'nlc "adunall)' known roml)any h~1 
lIIoclernlzcd hi rallied flour mill OInd In· 
stalled ncw cClulpmcnt (or milling 1tlll0' 

111101 and durulll ""heat flour, and the liar I 
flf till, operatloll herald. thc obscn'anrc 
or the firm'l Centellnlal year. 

It'. an C,'cnl which will makc hhlor), 
t.n many fronll , 

It mcanl OIn cxpanlion or DouKhooy', 
f;IN~achlng, national program or 11roduc. 
tion and &aIel In a field keyed to acth'ldcI 
;1I1t1 plans of Ihe nation's manuracturen 
of marnronl, Ipaghenl and 1l00dlel, and 
it Rh'ci the IlIIlultry a new; dcpcndable 
K)urrc of ICmollna, 

The nen'c ccnlcr or Ihe _new OpCUtiOIi 
il the Doughboy mill 011 New Richmolld, 
and Ihe I,roject rel'rt~nll man)' lIIonth. 
or (llanning, Illecial studies, research and 
Ihe acclullitlon or Ihe fincst mlllillK equll)oo 
mcn! a\'aUablc fflr luch a mooernlt:ulon 
progt3m, 

TIlc ncw cClull'Cllent was desiM"l'tl. en· 
gilleered nncl m,mu(aclurcd In Swltler' 
land ancl Ihe task IIf Innalllng the unlll 
is in ch3rge or a 'llCeial group mach~ UI) of 
lloughboy rel)relCnlath'cl and ,o\Hred 
Hont, an CXllCrt from EurollC, 

Thc units nUlle from Huhler hrolhen 
and Ihey repliln: l,raclicaU), all of the 
('flulpmenl and machiner)' ~'hlch had 
betn u sed In the mill in rt'n:nl )'e:ln, A 
fev.' pit'cel of equlpmenl ~'ef't kept and 
lIIodembtd ror lhe new operation, 

The sctup gh'tI Doughboy one of Ihe 
finell, mosl elliclent mills -of Ihll kind In 
tlte nation nlld there art mall)' reature. 
1I0t found in other mills, TIlef't art, for 

cxamldc, IIC"" t)'llCl of mn\'cyon - ra,Ltr, 
ttl{ cleaning, time 1a,'lng and mort: dft· 
cient. 

There art: also new Iypel of dhen. puri. 
fien, filten, metal lpoullng, wi.eal wash· 
InK equlplllent, and olher units dnlgned 
to lum out thc world', tinCilltlllOlina and 
durum wheal nour frolll grallll han'ested 
in Ihe nadon's belt wheat fields, 

The Itruclure being used for this 01" 
eralion wal erecloo In 1917 IIhcr an old 
wooden buildinK ,.,'as dellrnyed by fire, 
.·or many )'ears the mill tonll'tl out flour 
ror Ihe bakcry trade and )\uIIIC Ute :l.IId 
thc Iv.'itch to duruIII flour callie In the, 
forlle., 

11le Pf'Cselit DouRhboy orlfolnllation , ls 
Ihc outgrowth of n bUllllell enlerprlse 
which 113rted on Ihal I:IlIIe lite back in 
1856 when a I3W mill W3. opellcd to pm· 
,'!tIc lumber fur hfllllt'l of plonccr leulcrL 
Soon a grilt 111111 operation was added to 
pfO,'lde flour ror early (amilic., 

O,'er Ihe )~an lIle ol)('ration was ke)'efl 
10 meet the needl or 13mlllel in the arta, 
and tI~ fame of Doughboy flotlr spccad to 
Ihe surrounding CtIUCllry, anel the R3me 
became well known in lIIany o( the carl)' 
day, communltiel. 

The old flour mill wnl conlldered :I 

"shov.' placc" during Ihose c;)rly days and ' 
lIIallY IlCople ClIme 10 tee thc operation 
carried on at the edge of Ihe plcturtlCJue 
mill ponel fonllcd by the wlndlnK Willow 
Rh'er whirh flov.'s through SI. Croix couo­
ty and the town, 

Ikt""ttn 1917 :IIU] the latc t""cnlle .. the 
mill was hallet:1 al a "model pl:lnt" and 
lIlany milling ~xl)[rli oUlle rrom all Ol'cr 
Ihe Unltet:1 States, and from foreign COUll' 
trie., to study the operation and check. on 
the emdenl milling procedurel and thll 
conllnued Into the thlrtlct and rortlea. 

11le .pirh o( those rarly l'tan is IIUI 

rdected by tb~ ' -Clcran millen on Dough, 
boy', staff and they arc cnthudallic onT 
1I1e new prognm which enablel the finn 
10 add ICmollna, durum wheat Rour ami 
the COmllally'1 n3me to Ihc latclt In a 
ramou. line or products. 

Doughboy Is loday famed ror the dl\'cT' 
.mcatlon of lu producll - fonnula (arm 
fel'tb, Inflalable Illattic 10)'1 :md pools, 
heat Ital machlnt'l and packaging equip, 
ment and prlntinl malerial and facilitiel 
rOf publilhlng of aU kind .. 

All of Ihls came about because the mOl' 
pany'. men hue had IImitlm .piTit and 
couragc lind the ,'Idon, determination and 
ability to plall In advance and go (or· 
wan!'.t the right time. Thc milling 01" 
l'ration il tile big project ror 1956. 

lkhlocl thl. ollCrlltion liE, J. Cashman, 
pre.lelen .. o( Doughboy Indullries, a dy, 
namic leader, who II close 10 hi. bUllnns, 
and Ray Wcnuel, vice president 01 thc 
mUlln!\: divldon, and a ,'eleran In lilt' 
milling buYne .. , although he II young In 
)'ean or age. 

Wenuel i. cnthu" ... tic o,'er the oper3-
tion and pro.peClS for tile months ahc3d, 

''Thl. modernization program and our 
lIew equipment." he ex pia in •• "gh'cs 
Uoughboy unc of Ihe most effident mills 
or III kind In Ihc nation. Thc program 
h3S Increased the f1exlbllil)' of our t'ntlrc 
ollCration." 

DoURhboY'1 grain dh'is!oll malnl3ha 
membenhipi In tile Minneapolll Grain 
Exchange. tIle ""arid's largest alh gnlll 
1113rkel, anel durum ""heal for the ncw 
ollCration will bc: oought by that offin' 
and the grain .hlp,lCd to Ihe mill in Nl'w 
Richmond. 

January, 1!15U 

--------_., 
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NEW PURIFIERS - Allred Hant, Swl1l engineer af lhe Buhler 
Bras, company, left. and Ray W.ntzel, vice presldml af Doughboy's 
Milling Olvl, lon, are shown during lhe Inllallatlon af Doughbay's new 
pur;tl.n on Ihe Ihlrd floar af Ih. mill, 

BV THE OLD MILL STREAM - Th. fin .Iory bYlldlng mown al 
1M lell II lhe mill at whl(.h Doughboy Indultrlo will turn aut sema-
11na, durum wheat flour one:! granulan wlln new equipment IUlt In­
stalled, At the right Is the (.ampany'. famed farmula farm feeds planl 
and In the fareground Is the mill pond, on. af Ihe landmarkl In New 
Richmond, Wbcon,ln, home al Ihe nallanally famaus (.ompany, 
~-.:.....~...:....:.-~==-.::....:=:..:...:.:..--.--.--'-------

Thc 111111 Is It"IIt'cl by ~mlt' of Ihc hClt 
t:llcnt III thc 1;lIIcl ;111(1 ;, Ic",' o( Ihc old 
tlmen ha\'C 1)[1.'11 ;If(lIl1ul Ihe l,reiClIl 111111 
c,'cr since It wa, CUIllIrUcled. Thcse mcn 
lake greal prhle III Ihe IIt'W Ullit~ ;lIul 
Ilbm for thc futurc. 

Their enthu,J;Il1ll b n:flt',-It'tl in IlIdr 
wllrk alld :IS thl'), ,lIId Ihc 'llerial crcws 
y;nrkccl through the rail un Ihc imlali;\· 
tinn or tllC IICv.' C111llpIIIl'nt anclm;lChhlcr,' 
Ihe)' 1;llkl'tl of Ihe nltl 1101)'_' ;1I1t1 wlIIlmn:d 
Ihc I'tC!K:1II ,",' itlt Ihl' p:tSI. 

SOIllC uf thclII ,Iill n'nlll the IIil)" whcn 
hOI'lC~lra,",' 1I W:lKUlIIi haulcil Ihe grilln tn 
Ihe olcl mill 011111 then Ilcli\'l'u'd IlIl' fallled 
I)nughl>o)' lIulir In Ihl' lalllC rig" '1'1)11 01)' 
the (01111'01111)' 1);11 ';-.1 cleli,-cr)' it' n 'lel' with 
a lIet't of lIIocll'rt\ trll(ks ;1I1c1 r:tilrn:ul lid· 
hlKI ruCi righl lilln the pl;lIIt, 

Oddly cCIIIICgh, Ihc uld (\;)111 m-er whllh 
water pUlirecl In pren'hlc IKlwl'r for thc 
migilial lIIi11J, Is 11111 ;11 Ihc !thc, ;lhhllUKh 

It has IInl hCl'1I in mc lur 111;)11), ),e;m, 
,\1\11 down ill thc b:!iCllll'C1I uf Ihc prellt' llI 
1'1;1111 Ihcrc ;)fo,~ ~till If:!ct'l III Ihl' nil I 
W;)lcr whl'c1 :Incl nther gear, 

Uut 011 ealh of thc huilclhlK'1. fi,-c lloor_. 
Ihere stalllb Ihe 1Il' \\' l'tllllplllCIII frnm 
Swit/l'rl:uul mul .. s IlIl' latt' aitl' rlUMUI Mill 

. hillCI Ihrough thc whlllow, 011111 Klhll'CI\ 
1111 the 1IIIltl, it', l'a ~)' til lIt'l' Iilal Iill' 
IlllughllOY Itall IIf lIIi11l'r~ allli 1I1111'r. ;tn' 

mlAhty proUtI Hf Ihit IIt'W ~l'IUp, 
"I'tl'u), \'imull'rful," 1I1\t' III thl' 11111-

Ilmch !.:Ihl. "Wc .hllllill All plall'~ with 
Ihi~ IICW )C'IUI' and IIli1kl: a lillie hi\lnr~' 
\\hill' tilling it , lUll," 

It', l';I)}' III /O\U .. lulIA with Ihal Ilrctiil ­
llulI. 

£\'Cf)'hIKI)' dUl'~ hC(;III!t1,· Ill' kllll\\·~ Ih -.' 
way Ullughbu), due:~ Ihlllg~ IIUII' • , • J;.I1UII'~ 

hnw the firm h;1S wurl;. r ll :11111 ;Ifnllll ' 
I'II~hNI thil1K~ in Ihe Ila~I , 

FWIII till' cia)' Ihc Wlurat I \\' ,,~ fihl 

~iAIIl't1 IlIr Ihc cCluipCIIl'lII, until thc lir ,I 
unit ,lrrh'C'cl hUIII Swlt/l'rl;IIItI, thcrc h;I ' 
hl'l'n a wIIlICll'rful .pirit II( l'xrjlclllelli ;11111 

;111111 il';uilln 1111 till' I'"n III all mllreCllt'l1. 
Tltl' 1II1'nialkl'd Ullh;)1 fin.1 sail;. IIf .\t'm , 

IIlill:! jll~1 iiiI.(' IIIhlC'fll wnulll t1hnl~\ II 

'1CI:t1l h:!A III guhlllll~t ;11111 III lill' nuuA'" 
huy milll'n It'~ jll~t a~ illlpurl;1II1 ill Illl'i r 
liH'~ <1\ Ihl' Wild \\';1\ III Ihl' pru~pl'l llIn III 
Ihl' ultl Ilal'~' 

Thai lir~1 \ ;11 kill \:'llIlIliua IIIt'IIl1I a 111 '\, 

..ra, 
II IIW;III' 1Il'\" pW/o\u'\ \ IlIr nUIIAhhu) , 
,\1111 it'l glHKI IIC',",'~ lilt III:' illllllllt)-, 
Thal\ Iill' n';I"'1II il\ t'a~\' III fillil all 

kimll III Ilt'lIple allxiulI~ III \.;'11 alunA with 
Ihc pn'llillillll thai IllIlIghllllr "j, A"ill~ 
1,1 :lle:~ ill 1!l!lli" with Ihi ... IIC\\' IIl't' r;lIiulI , 

"'lIr chi~ il Ihl' Yl':lr Ihe: IIIIIIP:III} H'II" 
Imlll'l ib IUllth hirthtlal' allli Ihl" - ft'l'l 1111' 
hl'~1 IlIl'M'nt Ihey (';111 J.\~'I il ;lIIutill'r 111;11" 

Il'r III milling hl~lur)'. 

OUST FILTERS - The entlr. n.w Buhl., process milling IVllem at 
the mill ef Doughbay Industrlll, Inc, II cannl(t.d with Ihls floar af 
dult fIIlen, eperaled by mean. of lpeclal A_Ivane fans, Earl Marsh, 
~ghboy mlll.r, abov., Inllrh ene allhe remavabl. dacrl, 

REAOV FOR THE SAUCE-Joe Plana, manager of Ih. 01 Nopall, 
famed Italian reslaurant In Minneapalll, left, and his chef, Pelt) Zur· 
b.y, are lacking farward fa se,....lng .pagnaUi made from same af Ihe 
lint .. molina te came cui of the Daughbay Industries mill , 
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Doui 0, Offers No. 1 Semonnas, 
Gran . Duruln P.lt~nt Fl'ours 
-;......-....;;;...--"\!!. 

SWISS 'IICISIOH IQUIPMIHT _ VI,. " .. , •• t I., 
Wlllh.l. hu ..... , MIIlI.. DI,I.low. ell. A~rt H.nt, 
$wl ...... '"Hr. ,lIeck "1' DoII.iIIlto,' •••• 1 .. 111'., ,uriHl,.. 

Celetraling 
-4 ,e.nlu"'l 0/ 
m~lI;ntj~ Service 

;.I .~ , ' ~"1 

1856 - '1956 
\ 
',' 

• CompletelY New MUling 
System Now in Operation 
Now - for thp first time - Doughboy offers 

manufacturer;. Number 1 Semollnos and Granu­
lars, in oddih ;\fl ~o lis line of quality durum 
patent flours. 

Yes, Doughboy, century-old veteron of the 
milling industry, hos completely converted Its 
mills from top to bottom. A brond new, modern 
Buhler process milling system is now humming 
to give you the finest quality flours It Is possible 
to produce. 

Doughboy selects only the finest carloads of 
number-one hard amber durum wheotf labora­
tory checks every shipment, puts It In the hands 
of experienced millers using the most up-to­
dote milling equipment, and bocks It up with a 
reputation for quality that has been built up 
for ,100 years! 

It all odds up to Just the right color, granula­
tion oJld-UnlfO(m quality you need to give yaur 
products that fmportant soles appeal ond taste 
perfection! 

., 

INC. 

------,-, 
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Flgute I, Ptellmlnary drying tunnel with automatic 'tuck lcodet, 

SEMI-AUTOMATIC DRYING 
OF LONG GOODS 

lIy V"It, IlIgg, M, (;, /Iraillff//li b Cu, 
Milall, Itll/y 

Automation in the ma,alOnl indu,tt)' 
has been hrought ahmlt h)' the lIerenlt)· 
IIr Impfll\'hlK the (I"alll)' Ilf lII:acafflul 
prllllll(li III well III fctluclng ptmhu:tlllll 
Wltl In the elllploYlllcm IIr Iahur, 

A luintalliial rtJucllulI In labor cmll 
il IIh\'lou,ly IUlIlIgl1t nhuut by lIllaplln,; 
CfllIlllIunll$ allllllllatic prndlicliull Ihll'l 
whirll dlflllltl he In 1I11Cr.uioli :n hnurs 
a dOl)' fh'~ IIr lilt da}'1 llt'r \o\·/ ... cl:, 1I0\Ol'e\'er, 
IIl1t C\'cry lIIaC'.tfUnl plaut finds it rea,ihle 
til Install such CUIIIIIIUUUI prmillcllull 
lillel. Some Ilrder their inlerlllitteni 
Khl'tlllie which lum'hlcs all easiec ~lIId 
murc direct Itipen'I,11I1I h)' lIIall:lgellll' lIl . 
In ollll'r 1'1>1111, Iltl' ftlllpm b leu Ihall 
Ihe IIIlnll1llll11 n'cillirct! In jll\til)' em, 
IIC11ulrall)' Ihe l>lpltal utiliay recluired for 
lllth 1IIIIallalloll" Olher prollll'ms In· 
mh'C thc great IllIanlify of dilierclII . 
.""IIK'S, the 100ilioil OIlId a\'allahlc 11",ce 
fur such l'IIII(llIIelll, 

In luch calCI, a considerable reductlun 
Iii labor COill In the production of 10llg 
Roodl tan he obtained by Kheilullllg 
worUng daYI of tlglu or lixteen houn, 

.:Cluilllllt'lII WUlllci mmi'l ul alltlllllalif 
"n'n :1I11! 'preatler, I,(dlmill:!r), tlr)'ill~ 
11I1I1Ie" ;11It! ' ·:II!im·t df)'cn, 1\)' me('II:IIII/' 
il1K lite lu'IlIiIlK alltl dhtharglng III 1111' 
trllc:b, the "l'er;lIor ('lill pll~h Ihe Imllkll 
tfmb lrulll the I'felllllitl:u')' clf)'er In Ihl' 
I'ahlru'l or Jiatilll t:lf), dt),l·n. allli hum 
the,H' with the finl~hccl WHItI, In ItuWl;e 
hilI'. 

III unll" tu ' l'Ilt'£t Ihi, uper.uiulI, :I 

111:11 hine hn ht'l' li Ilcdu'c1 fur hUlillliltiulI 
III the "iMiI.nge elld ul Iltl' prdilllhlilr}' 
tlr)'lul; IUIlIIt·1s whitll aUIUlllillil':III}' 111 ~ct ... 
thl' ~Ikb :II the), ('lillie tlUi IIr Ihe tUlllleI 
un In the \ ':lfiIllU r.ub III the IfUd, 
(fig, I). A~ MHIII u Ihe 111111;. I, Iuadctl, 

II hell ling' ~i';lIif}' llIg Ihal the lrucl;. i\ 
IIUW fl·:ttl)· In Ill' ItOtU.'pllrtt'll Iu the WI"' 

re'IHllllllu,; dr)'I' f, III unll'r In :Ismrt· thl' 
I'l' rh'rt IJper.lliulI nl Ihl, Ill-du', Ihe ml' 
nl ahlluilllllU ~Iit-b I~ ~trolllll)' alld~·11. 

This III:nlill'; Ilc\' ile i, elltlu~cll ill :a 
t'lhin, t'c I"il'lM:d with IlnllU (fig. 2) whlth 
!Ire "1ICIll111':trh ,illlt' h)' Ihe IK'TIIII II tr.lII ... 

1"ltllll'; the trill 1;. , II)' clmlllM thl' di~· 
charMe clld III lite prclimill:Ir)' clt}'l'f 
IhtnllMh Ihl' hl'tall:lIinn (II Ihl, e:lhin, 
Ihl·te Is :III eli::li'I antllllllt III air e"ch:ml;e 
whldl drnll:tll·., IhWLll\h the lIt;lrhitll"~ 
hlllUld :Ii, ejeflllr, In ,lIltlitiulI, tllh 1111, 
)me ptl'\'ellh :t d:tllgt'mll~ Tt'llIfII III Ihl' 
ai r thrullglt Ihe 1'lIIls III Ihe Itlllllel whlt-h 
multi tl il llliI,;e Ihe prlMllllt. llanirlll:lli r 
Ihe elll!.\ IIf Iht, )1t:1I111~ , whilc IIdn,; 1"111" 
t'SM'II , The lH.'riml III fl" 1 III Ihe "'arm, 
IlIuIIIl1 air III Ihe c:thin !thllft·\ iI ~U"H''' ' 
1111 "~weatillg" ul tlte m:tr:lTll11i whidl 
Ili\'l'~ it :t IIri~hl :Inti 1t:1I1)lufl'UI enlut, 

,\1 It~ naUle illll'lie~, the "1111':1"<11111'11 ' 
In" (pn"llq'hl") (·au~c.' it mpl'rfi r/:Ii 
h:mlenlllg IIf the ~lr"1111 h)' mung e,""p' 
ur:lllulI In uull'r III prC\'elll Ihe fUlUlatiuli 
IIr mold IIr aeillit}', AI Ihe nUll lll~iull III 
Ihe I'rclilllill:Ir}' Ib)'lu,; IItCK'eM, Ihe IIIl1ii' 
lun' t:JIlllelll h 110 luu,;er ulliforlll :11111 it 
I, lIt'('I'lSary In ,mpelld allY 'unher c\'ap' 
ur,lItUIl lur tWII rcasCllII: (I) 10 IITcn'U! 
:111 ex('cnh·e colllr:lCliulI (If the eli:lerjor 
b)'eD which WIIUIt! In turn ClllllptC" Ihe 
hl,llle layen, The imide !a)'cn mlliaill 
IIIl1te moisture al1ll belnK 1II111e mhl1nl· 
n01l1 would cause a IpllttluK til the pIIIII· 
tiel: (2) to l}Crm!t thc Inlernal lIIoblurc 

Itl ll,:tth lite " .. bcc :eull thus rC~lllIe till' 
lIIuhtutl' 11:11<1111 1' whirh Win Ili,lIIr1ell in 
tlte ",elimlmlt)' (lrylng, 

The rapiclil)' uf Ihl, "~we:uillg I"un'~~'" 
!lr trall,fl·u,,1 IIr lite illletlt:ll nt(Ji~ttlTe Itl 
till' .~lIrf:III" I, I;Jl'aWt II'ltl'n Ihe sutrulIIlIl, 
ill'; allllll~pht'lh: U1l1dlliUl" an' \\,iltlllI'l'. 

allli Ihl' 1:lfllilillrhllll h al~1 nunc lJuill;.l~ 
t:lft'l {t.t! whl'n Ihe rt"!:lIh'e hllll1iclit)· III 
Ihl' air ~lInnLUIlIiIlM Ihe IIt:1T:uuni IIIIM! ' 
LlCI h hi);hl't. Thl'\{' IW1l ph:l\t~ :Ire pmp' 
nl}' :IUIIIIII,lh lll'cI ill IIU' t'll"iplIIl'UI ilhl 
Ill'!iuilJ('11 ill whilh ,he Ili!l(It:U);C ( '1111 II I 

the l'rl'limitt:lt)· II!}ill'; IUIIIIl'1 i, ~h lll 1111 
II}' I\Il':III\ III " dml'c l ,·ahin, The pwdull 
Wle5 IhWII,;h tl cllmpll'le "~WI';l lill';" pltaM' 
ill thi~ cahill whh It is ","pt al a hi,;h 
11'\'1·1 IIr 111111111111)', :11111 ill Ihe ':11111' liml' 
tlte ,lit I;.~ :n c plan·t! 1111 Iill' r:ul;._, .. I till' 
Irllll.: til III' tal.ell tn Ihe fill hhill'; clr)l' l'. 

T he Ifill I. i, ,hl' lI :l1I11I1I1:lIil:llI ) 1It1, 

IU:IIII't1 III Ihl' ,till;.~ ul Ihil,1 mar:nulli 
which alt' lI~nhll'nl'll 111:1 1II:(llIilll' whilh 
~trill~ ,Ill' lII:tflll'lllli ,11:11111, lrum Ihml' 
,iii 1;., (Ii,;, :I), 

-
Figule 3. Automotlc Stripper 

Till' .\uippill'; tn:lchillC (fi/;, ·1) WIIU'}' 

Ille .\It:ullh. ,,1t1'T 'hdr hl':lII, h:l\e 11,'1'11 
illi~IIl'II,lllthl' apl" I.IIJi:!t l' nUlill1; Ill·lill·. 
whklt U'IIII1\'C, Iht, UIIIII;., ami UII~ IIII' 
~Ira lllh ill III IWII 11'1I';llIs, The )trallll, : .... 
Iltl'lt lal;.l'1I l'ilhl' r III 1\\'11 1:IIl'r,,1 itUP]U'h 
ur din'III)' III the wei,;hill'; :11111 (1:111;.111'; 
1II:II'hllle', 

The :lIh·:tIlt:I);C) l'I'icli/l'" h"lII Ihl'\I' 
:lIIll1l11atit: Imtall ;l tillll~ Cilll 1.1' .\lIIlIlIIar· 

ill'll hriell)' :11 fllllll\\,,: 
<I) A cumitll'r"hll' ~",illl;' ill lillHl1 III·U·' · 

~Ir)' IlIr 111I'l':lIlhl" till' Plllllull, lil t" 

liminarr dfrill);, III:ulill'; :mel IIUirJ:U\' 
IlIg the Itu('!;.,. )trlppiu); Ihe ~th 1.:, 
anc! cLlll lng Ihe 1I1:1r:1I1I1I1 p,cuIUCI, ill 
the de,hell lellglh,. 

(2) The utllhatloll or the cxl"itIK 'tao 
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l11e Iillng of the coml,lainliln lhe5C a\t·, 
will lene tn counleract luth hllpttuill ll 
by caullng IUPIJllrn aud retallctl In I ... 
mOlc caullous In g"'lng and a((epthH: 
atl\'ertblng alUl pmmotiona l "lIowanCl'\:' 

According In Mn. Kiefer, Ipedal "uui 
,'cn:ary utes hne hC'C1I a prime lIClurcc "I 
price dlKrlmln:lllonl lor ),ean. She ui,1 
the Commlulon couldn't ha\'e plcketl ;, 
hetlcr placc 10 re-atablbh general CI1I11· 

pll.mcc with the Roblnw)II·I'aunan alhl 
.'ctlcnl Tndc Commlulon ,\ClI, 

Figur ..... Aulomatlc Culling Mochln. 

"The new Commluloll, under the 
chainnalllhip of Mr. GW)'lIllC, IhOllltl I ... 

ccmgratulilled by e\'ery luppller :lIId It" 

taller who helln'el In (air play," ~h" 
Kiefcr II00trd, "It hotl II \'ery difficult li'~L. 
ahead uf It to K'(UfC a grealer rClpcel 
for these lawI, Thll musl he done If com· 
pctltlon II to pre\'alJ, for price aeh'alllaRt'1 
ginn em a dlKrlmlnalory balls to (avlllt',! 
retallen IIrc dellructh'e uf cumpe lltlllll, 
Ec-IIIIIJhy I)f 0IIIKnlunhy III the markt'l 
for all Is nt'Ceuary to auure cl1mpetltln' 
I'ricCL Frum thl. lIandl)Olnl, the IIC\\' 
cnforcemenl effort by the COIllmlulon II 
good news rur cOIIJumen," 

tion;ary dr)'ers and trueD. 
(') An Impm\'l:d Ilrellmlllluy dr-ring 

ptnCnI in suitahle tunneb, (nulling 
In all impronmcl1l or ,he natural 
(11101" or Ihe macaroni. and llll~ tue 
fIr COl1lrollhlg the humidity and elr· 
[ltla ~!nn or air In the prelim/liar), 
c11'}.:r. . 

(~) The' (Iuiclt amortltation IIr the l'(llIlp' 
meln realized b)' dll~ 13\'il1j{1 cflcctt'cI 
In labor eOlu. 

Ayl.co Open. We.hlrn 
Cellophone Worehou.e 

The fint wanhouw: on the entire Welt 
Coast specifically deJlgncd (or the storage 
,mel handling or cellophane has lieett 
IIIKmed by the Film Dh'lsiulI, AmcriGlIt 
Vhco~ C:orpor.1I1un. J'hiladclphia, pro­
ciuccI" or A\'heD Cdlnphanc. 

",(mnting to J. W. Linl!:', gCI:cral glCI 
manager or the Film Dlyblnll. Ihls npcn· 
Ing h of (OlIsldcrable Jignificall(c~ sincc It 
I, the fin' time lhat bdlities ha\'c I~II 
rmhlbhcd fin the Wnt Coau to .en'c 
the fau growing packaging hulwtlT' 
Morc and more cellophane I, beiog need· 
etl for markellng of produce. mut, baked 
gund_, >l1U1 many mher manufactured 
produn., Mr. l.ltlle It>lted. 

The ncw wilrrhouk, \j,'hich b hKated 
lit 0555 But Coraalr Strect In the Vall 
rleld r\rcn uf Ihe Ccntral Manub,cturlng 
DI"rict, hOI' iI lIour area o[ 50,000 IICluarc 
feet. and I, Ctlull'petl with the lalell In 
illulng and .heellng ll1achlncry. Thc 
hulhllng Is colllpicteir inlubted. air con· 
ditlolll'ii and humltlifil'li III krcp cello· 
phillie In prime cnnditlun. Tilil will en· 
able the I"ilm 1>1\·il\lIlI 10 Ihlp bClhly 
mndltlollctl cut-Io-sile IhCC!u and roll. 
prompll)' tn cUilomcn throughout the 
Wl'llern territory, whleh con!n Walhlng' 
lon, Oregon. eallrornla, Arizona, Ne\'ada 
and paru 01 Idaho. 

The new building has a rail IIdlng 10 
enable It to f('ceh'e dirttl Ihlpmenu o( 

Bultonl SponlOn 
Food Re .. orch Conte.t 

61m from the dh'illon'l 1.la", III Fred­
erlcblJUtR. Va, Truck loadlnK dnch and 
Ihe lucatlun or Ihc warehouM! - just off 
the Sanla Alia Freeway - will racllitatc 
IltclnlPI dell\·try to customen. The Ihlnl annual Uultonl Food Rt·· 

In addltlnn, the warehouse I, equipped search Award. Conlelt. Ipoillored b)' 
with a complcte ph)'lleal tntlhg labora· 8ultonl FO(KIs Cnrpntalillu, II now 01>C1I 

tury, ami \j,'1II ha\'c, ill Ilan of It. Itaff, III unclt:tKtaduatc collCKC Itudellls In tltt, 
n t«hnlcill ten'lce repretentath't, "'ho Mettol)Olhall New York area. A SaOO 
will olfer lechnlcal Duhtance to (\\-Iseo United Slat~ la,'hlgl hOlld will bc fint 
cellollhalle ulen throughout the a~a. prlte. 

The Film Ilh'lsloll" West Coast nil· Award. III the WlltCit - tn which ,I!', 
Irlrl Sale. ulf.r.e. undcr thc management cullcges havc heel1\ hn'hcd IU lubmlt ell ' 

(If Matthew G. O'Connor, hal been trirl - are gh'cn III lludCl111 who anh't' 
mm'cil In the new building hum Itl ld the man origlnlll cUlurlbullulII tu till' 
furmer locatlun at 1127 Wilshire Hoult- adullcelllel1l of thc food ficld throuKh 
\'ard. However, Mr. Little 1)OInted out, • )lroj«11 they conduct themseh'e •• 
Ihe nc\j,' opcration wlll III nn way aff«t The conlcst waa l'ltablbhed tt) ellCU\ll"' 
the dh'lslolI'l existing arrangemcnt \j,·lth agc inlerest In rood 0I1It1 lIulrhlulI amolll; 
lIIake, Moffitt k Townc, San Franchco, Amerlan ),outh. So that alilludcnt. m"~ 
wht) will conllnu!.' a. thc ollly ",let agcnt be cllglble It'gardicil of their llIajor lieltl 
on thc Wt'li COail rur A,'I.' II film, o[ Itudy, Ihe ICOpc haa been broadcllrtl 

Kiefer Loud. F.T.C. Action 
Thc .'ederal Trade Commlulon cnm· 

pblnn filed against I'-ood rair Stures, 
Giaflt Fund Shol'plng Center and II (ood 
lIlallufacturefi will ICn'c to raise thc 
~taudan1 nf conduct In Ihc Industry, ac, 
curdlllK tu the Nallonal Association of 
Retail Grocers, 

"Wc dn not know whether the relpond, 
cnls In thcsc casci Dre guilty of the 
charxel made . galnll them. and we make 
III' prejudgment of the IIIUes, but the 
fact that the CUCt were 61ed .hould ha\'c 
a drtenent tf[rct In the Indwtry and 
prevent Ilrlce dbcrllnlmulonl," Mrs. 
Marie Kiefer, Chlago, III" NARGUS 
Kcretaf)'·manager, declared. 

She continual: "Many JX'Oplc In the In· 
dUltry bcllen! tlli\t for thc palt 1C\'eral 
yean there hal ~n a growing number of 
hanoful price dlscrhnlnatlonL Thll may 
be due 10' ~neral (cellna1hat the F.T.C, 
either cannot or will not enlorce lhc law. 

Ihls )'ear to take III all I>hasn fI( fouel 
Klcnce _ research I'roblellu III food Icch· 
1I0logy, lIuultkm, chemistry, dbtrlbutloll 
and ,narketln« 01 roods, anti any OdlCI 
related lubJects, ' 

Why Adyertl.el 
The late William Wrlglry wa. riding 

with a friend In II crack expreu Ira In 
from New York. to Chicago. Hil COII\' 
pa.nlon Wil' curlou. to know why the 
gum lUagnate continued to 1,)Cnd ii' 
mudt lIloney on IIdverthlng. 

"Your gum h known all o\'er the 
world," he ",Id. "Why don't YCUI 101\ '" 

the 1111111001 you are I,>cndlng on ad"cr­
tiling?" 

Mr. Wrigley pondcrtd a It.'(Oud allli 
Ihen liked, "How fut II thll lraln go­
Ing?" "About '60 miles an hour," tel,licel 
the other, 

"Then," .alked Mr, Wrigley, "wh)' 
dOttn'1 the railway company remove the 
enslne and let the 1I'IIln tra\'el on ill 
own momentum?" 
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NOODLE MACHINERY 
WE SPECIALIZE IN EQUIPMENT FOR 

THE MANUFACTUR£ OF CHINESE 
TYPE NOODLES 

Dough Brakes - Dry Noodle Cutters 
Wet Noodle Cutters 
Mixers - Kneaders 

Rebuilt Machinery for the Monufactur. 
of Spolhe"I, Macoronl, Noodl .. , etc. 

BALING PRESSES 
Hydraulic Boling Presses for Boling 

All Closses of Moterlals 

HYDRAULIC 
EXTRUSION PRESSES 

Over Forty Years experience In the Designing 
and manufacture of All Types 

of Hydraulic Equipment 

N. J. CAVAGNARO & SONS 
MACHINE CORP. 

400 Third A ••• u. 
trookl,. 15. N, Y., U. S, A, 

JACOBS·WINSTON 
LABORATORIES, Inc. 

Con.uftlnl .. nel Analyt'cal Chem'at., .per'a".'"" 
," all ",crtte,. 'nvotvl,.. '1M .... ""nat'an, p, .... 
dudlon anel .... "nl of Maca,on', Hoodl. anel 
'n P,oduct •• 

I-Vitamin. and Mln.rol. Inrlehm.nt A .... ys. 

2-1 .. Iolld. and Color Ie .... In Igl" Yolk. and 
." Noodl ••• 

3-lemollna and .Iou, Ano.,.I •• 
4-I"'nt and InHCt In ••• tatlon Inv •• tlgallon., 

MlcrolCoplc An.ly •••• 
5-lenlt .. .., Plant Ins,.ction •• 

Jame. J. Windon, Director 
156 Ch.mbe" Str •• t 
New York 7, N. Y. 

DO YOU KNOW THE SQ' 

OF YOUR PLANT? 

WHY NOT HAVE THE AMERICAN 

SANITATION INSTITUTE (Division 

01 The Huge' Company) OF ST. LOUIS, 

~IISS0URI CONDUCT A SANITA· 

TION AU()(T IN YOUR I'UNT TO 

FIND OUT? 

Plus 

Help eSlahlish i1 sound. economical 

sanitation program_ 

REMEMIIER •.• SANITATION 1';\ ,"S! 

.~,\!\IIA'IIUS ~~Ull':lIol' 

BIANCHI'S 
Machine Shop 

221 • 223 \;4Y Sf. 
Son Fronci.co 11. CQlifornio 

Western States 

Macarani Factary Suppliers 

and 

Repairing Specialists 

40 Years Experience 

------_., 



THE MACARONI JOURNAL January, 195(; 

RETROSPECTIONS 

-CLASSifiED 
ADVERTISING RATES 

Dhplay Advefllling .Rak:1 on Appllcatloll 
Wanl ,\11 . ... _ .• _. __ 75 Ccnu per Lilli 

by 

M. J. 

" Vean AKo - January, 1921 
• ,\ generation aKII, the U. S. Macaroni 
Intillury Will In a wone fix ,h .. 11 It i. III' 
day, hut probahly rOt different tC;)I(IIII. 

A dOltli manufacturers luggC5u:d lulu· 
110111 puhllihed In the January New 
Macaron i Journal. Remem~r Ih~: 
Gtflrge J. MeGer, Well PhlJadclphla 
~laaroni Co.: Peler Silira. Mllwauker 
Macaroni Co.; R. n. 8ro"'II. Driggs Cc· 
real J'roduCli Co.; H. D. Raul. Ilclcf 
ROlli a: Sonl; John ~Icrcurio, Mercurio 
IImthen S)l3ghelti Manufacturing Co.; 
Fred IJed:rr. Sr., praflmann Egg Noodle 
Co.: H. H. Beathly, Gooch Food Prod· 
UCIt Co.: John G. Elb., Woodcock. Maca· 
nml Co.; Max Abramchlck. San Antonio 
~lacaronl Factory: J. A. Perkins, Watner 
.Macaroni Co.; John L. Fortune, Fortulle 
"roducu Co. 
• Alimentary Palin Manufaccurtl' As, 
aoclatlon m~tlng In Imperial HOld, 
New York City, January 5, 1921, discusses 
Macaroni Tariff. Frank L. Zerega, presl· 
denl, and Edward Z. Vennykn, iCcre­
lary, bOlh of A. Zercga'i Sons, Brooklyn, ' 
N, Y. l·rlnclp31 Ipeaker: D, c. R0r,er, of 
U. S. T ariff Cnmmlulllll, W:uh nglfln. 
D. C. Spcclal Comlllillce of Elule", Man, 
ufaCluren Dppohlled 10 attend joll1l hear· 
Ing. of Ihe Tariff Commlulnn 31111 Iht' 
Wal'l and Means Commltlee of HOIIW! of 
Rel1rflotlllillh·c. whcn held. 

25 Yean Ago - January. 19,n 

• D. S.' Macaroni InduurY enlarxed, 377 
fanorlel In Ihe U. S., acconllllg 10 1929 
Ct'nsUI of Macaroni Manufacture, a. 
aK'dlnu 353 fauorlel in 1927, an Increase 
of 6.7%. 
• 5,250 t'lIIplo)·et... in tht' Induury In 
1929 :u agalnsl only 1.557 In 1927, mosll)' 
IIf italian origin. 
• Value lIe lu'()(lucli lIIanu(acluml III 
1!l29 " 'as $47,931.408 as agalllil $44,279,· 
5H In 1927. 1929 production was 505,0G!1,. 
608 of plain producll and 19,831.155 of 
egg (ood •• 10lal 554,900,76! pound •• 
• U. S. Ilt'parllnelll of Agriculture', lIul· 
Iclin #).12 (1910) colllpares (OO(r t'lc. 
mCllts In I'otatoes n. Macaroni a. fol . 
lows: 

Element i'tIrUtJTolli Potato" 
Watcr _____ 10.3 ' 62.6 
I'mteln ____ . U.4 1.8 
. '011 _ _ ______ 9.0 1.0 
Carbohydrale. _____ 74.1 H,7 
Alli U 8.0 
Calories pc!r pound _ IG15.0 295.0 

• Hal M. Ranck, newly appolnled Field 
Secretary of N.Ml.f.A., confencd whh 
M. J . Donnn. It'(fetary·tfeasurcr of 

S.M.M .. -\. at Hraldwnod, IlIInoll, head· 
cluarten bcCo,,~ k ln'lng 011 an cxtended 
nip 10 Ihe E.15t alld :Sclu lh 10 meci iIoml 
('clII(er whh manufacturen. 

I!§ Yean Ago - January, 1941 

• "ON TO CfIlCAGOI" wal Ihe Gro­
cery Imlu$lry·. ny wlu~re 50.000 food pm­
ductn and dimlbulf)n, indudlnK maca· 
nllli makers, will tpther Itartlng Janu· 
ary 20, I!HI In Ihe Ste\'ens. Palmer 
House, Congrtu and Drake Hotels. The 
11I3C'aruul hulumy will gather In Ihe Mar· 
rlMln Hotel, January 20. (or h, Mid·Year 
conference. 
• After 1C\'eral conferences with Federal 
Speclfic'lIlon. Uoarcl, IInnnunce,!!'cnt was 
made of 1C\'eral chanReI In Federal Spcd· 
fiC'.lIionl of Macaroni, Spaghelll and Egg 
Soodlcs. tnlCS and gradCl. . 
• A new aulomallc maramnl ptcU 
llllppcd from Zurich. Swilleriand, on Oc· 
loher 3 and Inu~nded for Innallatlon In 
Ihe Qualit)' Macaroni Co. plant. St. Paul, 
Minn., finally reached New York on De­
cember 11. The lhlp cnrrylng it ,,'tiled 
through mille liehll ami rllked mectlnK 
dh'e oombcn and U boall during Ihc 
Atlantic croulnM In war )·car. 
• C. r. Mueller Co., Jersey City, N. J., 
w;u al~anlcd Ihe hlShell pouible award 
(or Iluality I,rudurts at Ihe Panama· 
I'a,cific Inlcrnatlonal [xposltion. 

S Yl'IIn ABO - January. 19!§1 

WANTED _ Trlongl. mochln. for noodl(' 
pockoglng. Writ. : Mocoronl Journal, 80 .. 
129. Polotlne, Illinois. 

INDIX TO 
ADVIITISa. 

' •• e 

.... ~, MIIIIIII ,DI.I.IOfI, G.T ..... ............ .. 

"'."rett. M.etllll."" C." ............... _2I, 2) 
..... rk .. St.,dhtSeli 1 .... I"'t . .............. _ 41 

11 .... 1'1 M.e'-I ... SM, _ ....... _ ..... _ .... 41 

.,. .... tl Co., M •• G ............ ... _.......... U 

....... , INtlten. t.e ... __ .... _ _ ... _ .... 19 

Co,ltel ..... , Mllh ... _ .... _._ ... __ ......... , 

c. ••••• ,.. J." J. __ ...... _ ... __ ...... __ .. _. 17 

C ....... hI. N. J., • Softl 

MM •• ''''' C.". _ ... _. ___ .. __ ... _ ..... 41 

C.nlMHlt Mel •• '" Ce.,. .. , ._. _ _ . IO. II 

C .... II .. '.L..hlN. MIUI", Co ... _._ ... _ 15 

DII" .. clKI M.,.I •• CelJOflltlo . .... 4. IS 

DII ... ~' 1 ..... rIn _'_'." '_'_"_ J' 
Ge •• ,.t Mm" I.e .... _ ... _ .•. _ ....... C ... , IV 

H.ffM ..... L..lec •• , "tc .. _ ... __ .... C •• ., III 

Jee.Itt-oWIII.t •• L..bo,.terl ••• IlIe ......... 41 

Kill' MI4 ••• 501l1f Mill, ........... . _........... 19 
MIIW.ri, D., • 11111 . ....... ___ • __ ..•. _........ 4 

OI •• e •• Willi •• H . ........ __ ......... _..... .... 2.7 

1 .... "1 LhhOlr.,. CerpMlltl .. .... C •• ., II 

Stenrl. CIte.le.... I.e. __ ._ ...... _. J I 

T ••• I, G.14o ___ _ .. _ ...... _ ...... _ .... . , 

• .. [alY !·Somc" reclfJCI prt'SCnted In WoocI ... C •• ,.." n. __ ._ ............. _ IS 
mlor (or quick ont'o(U.h Lenten meals by 
General Mill •. 
• A Salule to nelrall wal glvcn In The 
~lacaronl Jourual, with lIIuliradons of 
mudern ('(Iulplllcnl In the chy'. tWO 
!llantl, Vh'lano Macaroni Manu(acturing 
C'.o. ami Schmidt Noodle Co. 
• A DUTIl'" Indultry meeting at Lakota, 
N. Dak., Dec. 5, 1950, brought logether 
Icadlng durum wheal growen, elevator 
mcn. semoUna millen and macamnl 
manufacturers seeking 101utioli of concH· 
Ilum ad\'enely "lIetllng their nlW male· 
rial •• upply. 
• Ra\'lrlno &: I-'rc~lChl, Inc., St. Loull, 
Mo., 11)Qluored a fnotball party of 042 of 
III regular cullomen who atlendcd the Pictured I, the n.w '·ounce corlon for 
Indlana.Notre Dame fOOlball game at Shell Mocoronl fK.nllv Introduced by Skln­
B1oomlnglUn. Indl'llla. which Indiana nit Monufocturlng CompanV. Omoho. Pr.­
",'on. ~Iou"y, lhe Sklnn.r lin. hod corrled lhe 
• I'!ctured arc Ihe cmplo)'t'n and uecu. pro6uct In c.llophane paclc.ogft on..,.. Lloyd 
Ih'es of the I. J. Gnu Noodle Co. at ill Skinner, company pr.sldent, said a den1Gnd 
Chrillmal put,. hoi dev.loped In the trade for Shell Moco-

• ronl In 0 wox wrap. Sklnn.r pockog .. 6 olher 
• Buhler Droll,en, Il1c., move to III new macaroni produch In lh. wox-wrapped car­
modern plant al 2121 Slate Highway ton. Th ... ho •• proved a boon In lCIulhern 
No.1. Fort Lee, N. J .\ .tol~1 In pr.v.ntl~ Inf .. tollon. . . , ).'~: 

,i 

~.---

WI/)' YOlt slwuld make 

of yOU1' sales stOl)' 
Enriched macaroni, spaghetti and noodle products orc deluxe 
grain foods, members 01 a seled nutritional f8mil~. ~ot all cereal 
products arc enriched. Those which arc have a poslltve advantage 
in the market place because more homemakers buy products which 
meet the high nutritional VBlut'S recommended by doctors and 
dietary experts. The Food Be Drug Administration of the U.S. 
Department of Hcalth, Education and WeHare has elltahlishcd 
standards for all enriched macaroni products. Your products, 

enriched with vitamins ond iron, qualify • 

Make the most of enrichment! Make it work hard for you. The 
cltra value of enrichment puts your foods in a much heller 
competitive position and helps to keep them out in front. 

Here ore some ideas to h(!lp you get the greotest henefit from 

enrichment. 

Show your retail cuslomelll, In big, bold type on your 
packages that your foods ort! enrkht>d. 

• Usc a phrllSC like this to tell homemakers qukkly and 
simply the advonlnll'S of enrichment : 

Enriched witll vitamins HI. 8'!. Niacin 
and /roll (or better lIutritioll 

• Feature the enrichmenl story in all of your ndvcrthdng: 
nowspaper, magazine. radio. television, cm card, sture 
poster, displays. Don't overlook your nt'wsplllK!r nlllU; 
for t'OOperotive advertising. 

• Have your snles rOft.'C t.nlk enrichment on all culls. Your 
men con get the full story fmm the new ROl'he Enriched 

Macoroni Brochure. 

By producing and distributing the Roche Enriched Macoroni 
Brochure and Versatility Chart to important buyers and those 
who influence buying, Roche is doing a hig joh to hcl~ the "?1t'S 
of your enriched fooda. Cosh in on this effort hy [eaturmg enrich· 
ment and its benefits in all of your salt'S promotion. 

ROCHE vitamins for euriclullellt 
VITAMIN DIVISION • 1I000 ..... LlIlO(llII.C.. NUmy 10. NfW JElSfY 

NUll., 2·XIOQ 
' "111, C_I .1i"'''.~I''' , l . ... IUtcHU COM'ANY . .... ,,_1 .... I • •• h,.t •• • h.tU. 

",U •• d • SoU I ... City 
t. c ..... , 101 ........ 1. '"N U~ ,. u. I' . h.1 51,",. w.'" ", ... unt. a ...... 

.OCM ••• OCMU •• AND 
VIUAYILITY CMA.' 

Now reotiy 'or you In quantifY 

Tho HUoUIo11i 1.1111 .. • 
'HRIII! COTpoTlllion of 
Norlh Her.rn. N .• 1. 
nn.1 SlIn FUlld",·". 
C"liL In "Joper"liun 
with Hulhn n"n · I.'1 
Hnt'llt! In.· .. """" 
mnke!! II ._IMe IlIr 
yuu III I.uniln..., I.K.r 
dlffr r .. nl IIIRml IIilUI 
Immncilholt''''he \.:" . 
,khed t.hu'IIrulllllru· 
l'inlre IUlil VIlI1lOIIIII)o' 
Chari III Illn"II'lIru, 
dll!'lilm I1rit"t . .,..Ho.!e Ihl! 
Hlllllluill udvorlllll.!'· 

numt on the IImhle hnnl 1,'''l.!r IIllhlli hllll10 lur 
filII delnllL 1'11\n now til mnke Ih!JIllllllllrlnl ... 
vital part ul )'ullr uwn l1li18-11,,111111111 IIInn. 

ADVIRfllllID ADIIiCY 
IUCUfiVIl 

V.m will nnd III'IIIY ",CII~ lur entill! "nl~ I ' AIII' 
Imil(1l!1 IUIII 111I1IIkll !f IIrlil' I~'!I ru .. !ftlllr 111110'11' 
Tunl "Iiellt In Ihe lIudie l'''lTld"~1 MII"lIn'nl 
IIn,d1lJrlI 111111 VllT1lllllllly <'1I11 rl . l-llu.ly Ihi" 
I1Il1le rllll "",,11 : II'" II I1Ilne III \'111111\111 11 inlurll1l1 ' 
Ilun. U )/1111 hn \'11 lI"t yel rt.~"I\'L~ 1 ~,"I~ ,,,·r· 
.-.lIInl ,'111)/ . ..... rlill III Ihll Vlhuulu j)\VIIlIUIl , 

MOR. HILP 'OR YOU 
HI' I,rillt" til tim fllll1l1l1l1 Sl'il.!lIl'Il WrilllT IIrlklo, 
"'n,o Villil Stury III MIII'nrulll Enrldmllml" 
urll IIvlllluhlu In VUlI un n~lul,"I- ..... llh"UI 
dlllrll ll. Villi will nni llhl.~ nll",1 hlll"r,,1 in l11ull· 
;n'," 11111 1 fur 1IIIII rlhll ll"" 1,)/ ynur IIIIIClllIll.!n. If 
IIITICI! Ilunllllllll'l 1ITt! 1l('t.~ ll .. l_fnr IIIKlrihulh,n 
Iu l'tHIJI,mlem. IOf e.llIIlll!e-1Io1l 11111.11 ho hnl ll'Y 
to Ilhw'IL'lII ArrUn. '· lI1onh, with you. A"k ) ·ltIlf 
nn"he l1li11"'1111111 ur wrlll: tho VilRmin Ilivillitlf). 



BECAUSE LYNN BURKE KNOWS GROCERY "SHOPPERS" 

You get better durum products from General Mills 

2~ 
. . .. hlllil "" • . Olua u",,,,,, S. k . 11."",," S.I ... W,I"'" \\<1" -'" 

I;<;~·f. r . , -
J~iI 
,Its..", 
I),,, ~nl S.I .. 
W" lfln 

0 • • • 11.l1li 
U<uu m S, I ... 
Mr··,l·on".1 

Durum Sal •• family,,' G\'Ill' ,al ~liI1J 1111 10111 
our a;m-Io lid" )"U mll1ufa'lU,r mUl rnni 
IlIoJun. Ihl t In' ' u!lourn):1h, r"""n C't4ur, 
1I, .. I ' 1I111r lu llr)' 11 11.1 (Utlk IlJI11't'll r · 

Smiling Lynn Burke knows a lot 
about grocery-shoppers-what 
they buy ... and why. He's sold 
food products for over 28 ycel'll! 

As Lynn explains to John Costa, 
above, of the Costa Macaroni 
Manufacturing Co., Los Angeles, 
that experience can be useful in 
many ways. Merchandising your 
macaroni products, for example . 
Packaging. Advertising. Ask him 
next time he calls on you! 

And when itcamcs to production, 
you can olways count on Lynn's 
help, He has the entire General 
Milia Durum Family behind him 
-to help you with technical dif· 
ficulties .. . with manufacturing 
• . • proccsaing •.• or anything 

else you may want. That includes 
the best Durum Products pos· 
sible . .. to help you make and Bell 
the finest macaroni products, 

DURUM SALES 

Gcncl'al 1\1 ills 
Mlnn"pDIi. 


