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Pin A 

A Delult Mailinl: for DtlulC · 
bu.ineJl. CoMilu of 8rochut( 
(8 111 • 11) in 2·colofl. and Ver· 
utllily Chan (18 1 H) in .. . 
colo" . Chm il fuMed and 
lippell in on Jul pale uf bro· 
chure .. Your ad\'utilinl: copy II 
imprinled in 2·colora on blClc 
COY U of brochure. 

. The 'Roche' Enriched Macaroni Products B,o' 
chure and Versatility Chart, which we produced 

. in a limited distribution for the Vitamin Division 
of Hoffmann·La Roche, Inc .. are now being pre­
pared in four different forms for printing at mass­
production prices. 

By placing your order now for one or more of 
these new editions, imprinted with your name, 
product pictures. and selling message, you wIll be 
able'to use the valuable material in the Brochure 
and Chart to buOd your own sales volume with· , 
your wholesale and retail trade - and with 
consumers. 

~ere are some suggestions for using the 'Roche' 
Broq,~re and Versatility Chart in your own seil­
ing campaign. Send a series of mailings to tup 
food buyers 'and executives. Cover your own 
·customers and prospects. Go after the buye .. for ~ 
hospitals, hotels, cafeterias. restaurants. Let doC', - . 
tors, dietitians and home economists know about' 
the excellent food values of your products. Circ", : 
late your story to newspaper food editors, radio 
and TV women's commentators, women's clubs, 
P.T.A groups. And don't forget Mrs. Home· 

. maker herEelf! Use the Versatility Chart as a 
premium or "give·away" in connection with your 

,~ . ...-. • ..:-- . adveitislrg. Display it in your retail outlets. U!:e 
.• . it as a mailer. Have your advertising agency 'sug. 
gest ways in which to ~dd the impact of this material to your advertising and 
publicity campaigns. . 

If you have not as yet received your copy of our descriptive folder t1Iustrating 
the (our plans together with prices, we shall see that you receive one immediat~ly. 
Send your request today or ask your Rossotti salesman. . 

PI ••• 
Thi. II Ihe Popular Edition. 

Brochure I. reduced in lite 10 
' VII 8, with cardullr. "Ie(tell 
tut mailer from the arle brO­
chure edited in a nun·technical 
.,yle. "'co10r Chart remain. 
tame ,iu and i. folded and 
lipped in un lall page of bro­
chure. Your advttti,lnl copy I. 
imprinled in 1·colun on back 
CO\·tt of hroc:hure. 

PI •• C PI •• D 
Thll rlan i. for the mlnuflc' 

lurer who Want. 10 Ole the ... 
color Venltilily Chlrt to (lro­
mOle the IIle of hll enriched 
rroduCtf. Your Idver1l1ina copy 
II Imprinled In l·color, In the 1 

' Inth Jliht blue bar IcrO.. the 
bollam of Ihe chart. TIlCIe I. 
no )!rintini on blck of chart, 

~!!'!:!!! .. ~ om 

Thil plan conll.,. of the Ver· 
utility Chart wilh the back of 
Chut imprinted. In 1·colofl u ~· 
Inl: the lime conlumtt cOf' .. 
In the Imaller edillun u the 
Brochure. Chlrt will be fulded 
10 .. 1 9 ",hlch "iII fil • ruulu 
bUlinen Itlter envelope. There 
I. Ipace for imprlntlnl your .d· 
venitinr: fOr,' in 1·culoll on 1 ... ·0 
"19plnel. 

ROSSOn! LITHOGRAPH CORPORATION . 
8511 T onn,lI, Ave., North S,rg.n, N.w J.rI.)' 

ROSSOn! CALIFORNIA LITHOGRAPH CORPORATION 
5700 Thtrd Stroet, San Franctlco 24, Californta 

KNOW QUALITY 

You work hard to maintain uniformity und superior 

quality in your macaroni products because you are 

proud of your br",nd ro':",.e. 

Increasing numl ers of quality macaroni manufacturers 

tell .us they buy and prefer Amber's Ourem Hard Wheat 

Blend. because they are uniform In color an.'I quality 

every shipment, 

Isn't that proof enough for you? 

<If_ERI J 

A ...... r Milling Dlvl.lon 
1MllllfIW u.u. tjrA4 7fJ1",ffla( A.doeUctiM 

MlUJ AT IUlH aIY, MINNUO',l • OINIUL OnltU, ST. PAUl I, MlNNUOTA 
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INSURE THE PERFECT COLOR 
IN YOUR PRODUCT 

WITH MIRROR-FINISHED BUSHINGS IN YOUR DIES 

"SO MUCH DIPENDS ON SO LlnU" 

RESULTS FOR MANY PROGRESSIVE USERS 
... prove the unequ.lled performance 

LET ME PROVE TO YOU 
• • • that I can produce the qualities iro your products 

GUIDO TANZI • 

• PERFECT COLOR 

• UNRIVALLED SMOOTHNESS 

• RINGLESS PRODUCT 

• IDEAL COOKING QUALITIES 

3252·54 W. 5th Ave., Chicago 24, III. 
r.I'ph". Nevada 2·0919 

Jhe 
~i\J.\ CJ.\ R O~" 
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Lift to rlghtl Cliff Huhll, .fUct Ronqulli. Murry Yun •• " Uoyd SUII"." Bob S,,,n, hi., l,Row, Ji,:'\ hn., Lt. ,.Ioqulll ",d T.d 5111 •. 

AT THE 5'1st .ANNUAL MEETING 

SO~IE 200 macaroni manufacturer. 
anti aUieti met in a produclive con· 

vention .st the .Hotel ncl Coronado, Cor· 
on ado, ealiromio, June 20·2-t 

II W.I rtsolnd by (he con\'ention 
8lacml,led that Inalmuch as labelling 
and ad\tcrliling daims luch •• "higb 
protein'" "low calorie". "slorch reo 
duced", and .Imilar .telement. without. 
Il'«ific Dnd truthful reference to com· 
pletM diahes hal brought prosecution 
(rom Ihe Food Dnd Drug Adminillro. 
lion tlnd the Fedual Trade 'Commiuion 
with rClultant ad,'crae JllIblicity to the 
indum)', that luch pToclic.es be luompl· 
Iy discontinued. To put the resolution . 
into IIctlon, ' 0 commlll~, was chargetl 
with' l,rcparirig revilion for the indus· 
tr)":4 air trade practice rules 10 be lub· 
miUtri to the membership for approval 
and forwarded 10 the Federal Trade 
COltlmlllioll. Olher unfair comllelith'e 
prnclicel luch III "blasling"-bu)'ing 
cOlnlJelilor IIrands 10 oblllin shelf IJlace 
-would be incorporated in the reo 
"i linn" itesolutions in full are gl\'en 
on I'agn 8 and 17. 

At a mteting of the N.M.M.A. lIoard 
of Uirettors and the Durum Millen, 
aelion Will taken to aPllOinl commitleeft 
of mllnufllelurers. mil en and durum 
growers to immediately )letition the ' 
~u\'ernment to piElce imported macaroni 
011 the wheat quota. A luggeslt'd leiter 
wilh facll for indh'iclulll firml to lend 
their Congre&l.lmen was Kilt to Ihe in· 
dustr)' following the ron\'enlion, Texi 
of the lettr:r UI'I'CIm! on )Hlge 17. 

The HOllrd uf Directors of Ihl! No· 
tlollal Macaroni Monulaclurers Alsod· 
otloll wos re.eleclcd without change by 
Ihe tOll\'enllon. Li sting appear. on 

I
,oge 5, Presldenl Peler Lanolll, Vice· 
'resldenl. Lloyd E, Skinner, Guido 

Merlino, and Horace P. Gioia were reo 
detted 10 their offices. Uobert M. Grten 
WOI re.apJlolllled Secretary.Treasurer 
ami Jenles J. Winston Director of He· 
.earch, 

The busillell '"lions .... ·ere opcmed 
wilh Q a;reetillg from Corondo', Mayor 
Wolter A. Vestal and Alsociation Presi· 
dent I'cler LaHolO. The address, "011' 
rortunitie. l'nlimiled", by Uichard M. 

Oddie of d.e Bank of America oppea,. \'ention b}' Ihe W~Bt Coal' manufactur· 
on Ilagc 9. "nul You Ha\'e 10 Knower. who .. Iso Ilfovided lou\'enlrs and 
Your COlt.'\ wal the ·waming of Wal. - door Ilr:tet, . 
ler 111. Baird of Price Waterhouae, ur. Prill'S fN Jlunctuallty at bUlinetl 
tified I'ublic Accountants. His talk is ltasion. ',ere won by Bill Canella, 
on page 18. Durum Committee report Ste"e L..srnpl' and Henry Itolli. Lucky 
was sh'en bT L1o)'d Skinner and Jose"h ladies winuing coHee makerl and a tt'D 
Giordano 0 the Siandard. Committee ~rvice were AIr.. Albert n"VlllrinO, 
,poke on the imporl _ituDlion. Mr •. Lloyd Skinner and M,.. Theodore 

Following Ihe fi,sl morning'. Lusi· Schmidt. 
nel', the IAdin wAtched an Interesting The Dobeckmun Company, reJlre. 
1I0rai demonstration presented by Sl." !tnled b). Enni, Whitler of Cle\'eland 
Die,8o flothts through the courtesy of and AUlten Gibbon. 0 Lo. Angeles, 
the Ambrelle Machinery Co~poralion. ," I\:ave Lurex earringl and bracelet 01 II 

Golfers troOlled out 10 Chula Vhla and door "rile to Mn. Ernest Scarpelli i a 
Conrad Ambrelle, Gene Kuhn. Ted Sill. .tole with Lutu 10 Geddes Stanway for 
:md Loul. A. Viviano came back win· hil wUe; ond a Coblentz bog to Mu. 
m'rt. They reteh'ed Ira\'eling caR' O. It Schmalzer. 
(film the Wrat Coul Manufacturers and Host 01 Ihe final morning's break(ost 
Allies, WOI the DeFranciaci Machinery Cor. 

A lumlltioUI Ipread 01 the Tradi· poration. 
lional nou oltl Sllllghelli Duffd did The business selilion heglln with 
credit to Uer Coronado Chef Comple Arthur Wynn'. comment, on "What a 
and to hOlt Charlt'1 nOlsolti. Iteltaurant Man Wont. from Macaroni 

Following the Durum Millen' Earl), Product,". Mr, "'rnn il manaS;er of 
Bird Hreakfalt Wednellda)' morning LOI Angeles' Lawry., Hichlor'I, Slear', 
hu,ineu ,euiolll resumt"d with 8 )lanel and Tom O'Shanter IteIIGUranl.. Hi, 

' of grocen from Lol Angeles dilCuuing rt'markl will alllleGr in the Selltember 
"MGcarolli in the Itetail Store". Com· Journal. 
mentl hy J. Murry Yunker, Druce Ilon· Ted Sills report on the rlnt one hun· 
quilt, lind Clifiord lIa.hll ..... i11 al'IIear dred days of Nalionol Macaroni Inlti· 
in Seillemher illlue. lule Bcth'ity in 1955 aplleolr. 011 IlaGe 

The addres8 01 Jamea n. L.ane'I"~i. 42. 
dent of Wnlgale.California Tuna 'ark· Jim Winston'l rellorl '" Dlretlor of 
ing Comllany, 011 "nelated hem Sell· Unearch .Iart. on I,oge 46. 
ing" ..... i11 Dwear in the September il' Following; luncheon, General Mills, 
.ue, 01 will Ihe commenll of Lt. (j.g.) Inc. took the con,'ention Groul' on 0. 
F. C. Pdoquin on "Macaroni's Place in ';ghl'Il't!ing trip 01 San Diego Harbor. 
Na\')' Chow." Shipi and aircraft of the Eleventh Na\'a! 

Arter Il reCC\lllon lind Jund.eoll for Diatrict, tuna fishing neels and packinlt 
the lodie, of tie convention by King l!lant8, and Ihe interelting shoreline of 
Midas Flour Milia the group viailed San Diego .lind Coronado were among 
Son Diego'. famed Zoological Gardens the .ighll l!eell. 

at Ualboll Pork. The men attended a AI Ihe Auoclation', Dinner I'arly 01 
"Shop Talk Scllion" to hear new. from the close of Ihe final day, the re.eletled 
IUJlplier •. Some of Iheae commentl will officials of the Alloelatlon were inlro. 
be In the Seplember illue. dured. ' Prt'llident Peter LoRol4 Invitt'd 

Dinner Wednt'1lday e\'ening was '01· the grouJl 10 attend the winter meeling 
lowed by enlertalnment by Chef Milani at Miami Deach, Florida In January, 
with hla troupe of radio, tele\'l,ion and and Anthony Contella of lhe Prince 
molion Ilicture lion. Julie Sutton, Joe Macaroni ComrHlny im'hed all to aUC!nd 
Crilll, and Ton)' Marco 1,leOKd the Ihe 52nd annual meeting 10 he held nexl 
crowd ..... ilh their music and fun. The June at Wenlworth.by.!he-Sea, Port'· 
enlertainer ...... ere brought '0 Ihe con· moulh, New Ham~'lhire. 

~---~.,-
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Maldari Dies are known for Quality, Workmanship, Predsion­

and Maldari is known for Service, Reliability, and Guarantee 

180 GRAND STREET 
NEW YORK 13. NEW YORK 

U.S.A. 

M.nuf.cture" of the finest M.c.roni Dies distributed the world over 

" 
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THE PRESIDENT'S MESSAGE 

WELCOME 10 the 51st Annual 
Meeting or the National Macaroni 

Mallufacturen Auociolion. 

Our com'cntion theme this yeDr is 
"OJIllorlullitles Unlimiled", You will 
IIgr~ Ihol the theme ill \'cry appropriate. 
To c\'cry American the West hoa aIWD)'1 
been the lond or ulllimiled OJlllOrtunity, 
II. growth over the years hoa been (abu· 
loul ~nd everyone agrees that ill grell" 
netl II yet 10 come. 

And like the Welt, the greatnell5 of 
. our indullry II IlllJ ahead or UI. Our 
Oflflortunitie. or prn~'lh afe limitleu. 
No lood in reant hlatar)" hili 10 capti. 
valed Ihe American palale at macaroni 
1"sgheUi and egg noodle!. No lood i; 
10 , 'eftalile. No lood II 110 economical. 
No lood industry hOI 10 much potential. 
or nil groin and' cereal atoilles our food 
alone hal not .d~1intd in J~r capila con. 
lumplion. Since 19,Jl domestict can. 

;Iumlltio." ',01 incre~.ea·(54ro-and ~ yel, 
,Iler caplin conlumphon. of a meagre 6th 
tundl per year liane-fifth of that of 

rancej one.ninth Df·, that of Italy and ' 
; far Jell than niOlt J!urol~on countries 
.Ob"iously. we hll\'e hard y scratched th~ 
(aurface. Ob"iously.r. a large &egment or , . 

our population is not u.ing our foods 
often enough. 
" Our country la growing-llIId grow· 
ing fa.t. We are 165.000.000 and we 
increase by nearly 3,000,000 per year. 
This ia like adding" Iiale the .ize of 
Florida, IOWD or Louiliana to the Union 
e\'ery year, 

Income to Indi"iduols the fint quar· 
ter or thi. year wal nearly 18,000.000,· 
000 above the . ame quarter last year. -, 

nur people are apending m~re money 
for food than e\'ef belore; reaching Ihc( .. 
staggering figure of 16-1,~,.qQO,OOO in 
1954. , . . , 

He're are our frontien. H~re liea 
unlimited 0Pllortunity. 

" Let u. rcalbe, however. Ihal en~ry 
',other food indu. lry i. advancing ul,on 
these same frontien. The competition 
between commod!tie. will dwarf Ihe 
com~lition among oUrlel\'es, 

In the lighl of these condition., Ihe 
courae of our induatry il 'clear: (l) 
Produce, 01 all COil, Ihe best qualily 
oJt all timea, (2) SU\,pOri the Macaroni 
Inlll!IUle Publicity' I rogrom. (3) Ad· 
\'crhlle your brand Il ronger thun e\'er 
belore. 

'IIII,DINT .n'l LA lOlA 

Dy Ileadfa511y follow ins our couuc, 
Ihe coming year will bring UII to Ihe 
IhrC!hhold of IhCllc new frontiert-lri. 
luring the continuous growth and I'ro~. 
rels of the indu51r)·. 

RESOLUTION ON 
ADVERTISING 

LABELING AND 
STATEMENTS 

ON " molion by Joseph Giordano of 
V. LaRo.a & Sona, Brooklyn, New 

York, seconded by Lloyd E. Skinner 
Skinner l\Ianufaclurins Company. Oma: 
JIB, Nebralka, anti carried by voice vote 
the following reaolulion wu adopled 
hy Ihe Slit Annual Com'enlion of the 
National Macaroni Manufaelurers AI­
.ociation. Jurie 23, 1955 at the Holel 
del Coronado, Coronlldo. California. 

WHEnEAS it al'lle:.rs that manufac. 
luren. in conlide~abte numbers. im· 
print their Jlackagea and lahels with. or 
UI5e in their ad\'ertiling. luch phraaea 
,. "Low Calorie&-High Protein"; or 
"Lower in CaloriC! and Higher in Pro­
tein"j "Starch Jteduced" or with limi­
lar wordl implying lhllt the product 
when Ilfepared for consumption il a 
low calorie-high I,rotein dish, and 

WHEREAS 'he Federal Trade Com· 

minion and Ihe U. S. Food and Drug 
Adminillr.llon in a eve r al aelionl 
ogain.t manufacturer' have made it 
\'ery clear Ihal the U&c of auch phra&ea ' 
withoul 'pecific ad truthful reference 
10 and accurate in(onnlltlon .bout the 
lotal caloric and protein count of a com· 
pleted dish WI cu.tomarily ealen by eon· 
sumen. "iolatel the misbranding and 
(alae adncti.lng provllion. or the rood 
and Dru~ law, and the federal Trade 
Commiulon Act, and 

WHEREAS the publicity attending , 
Ilfosecutlonl heretofore had. and proae. 
culionl which may hereafler be inlti. 
tuted againa! manufaelurer. by' the Fed· 
eral Trade Commiuion and the Food 
and Drug Admini.tration, have brought 
and will bring di'repute upon mac. rani 
produell and e8B noodlea u a food 
commodity, and 

WHEREAS luch ad\'erie publici:r. 
dimini.hes the beJiC\'obility of Ihe a -
"ertiling of innorent manufacturen and 
further lendl 10 nullify Ihe publicily of 
Ihe National Macaroni Inlllilule 

NOW. THEHEfORE, 'he N.,I ••• I 
Macaroni Manufacturert Alsocialion in 
com'cntion ouembled. aflcr h II "i n g 
heard and unanimoully allpro\'ed the 
report of ill Standard. Committee. 
HESOLVES . 

1. thai it is to the heat interestl of 
this industry that the labeling and/o'r 
ad\'crtislng all hereinabove dCIICribed be 
promptly discontinued, and 

2. That the Alloclatlon and indio 
\'iduol manuracturen take all neceuary 
.teps to efTectlhc di.,-:ontlnuance, tennl. 
nation and CCIIalion of .ueh labeling 
and advertiaemmtl, 
ATrEST: Robert M. Green, Secretary 

June 23, 1955 

-----_.-, 
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OPPORTUNITY UNLIMITED 
IW' .'chord M. Oddle, Director ct Small Buslnels AdYitorW' Service, 
lank of AmerIca. SO" Francllco. CalJtornlo 
.1 lho Sill N.M.M.A. A •• u.1 Moo"., 

THIS is your Auociotioll·s 5hl year. 
It il my own organizalion'l Slat 

year as well. 1\Iy organization il a 
monument 10 a ilion wholle nome Is 
known to mall)' 01 )'OU, Youn ill a 
monument to Iho~e piOllcefli ill your 
induBtry who long ago reolizell thai 
there ISlLlrellgth ill unity. Your meeting 
here lodoy is Ihc rar IOUthWCIII corner 
of the United SlotCI irlllicalell thot your 
own organization 100 hoa aloo(1 Ihe te~t 
of time, 

Coronado. and SlIn Diep.o al'roSIl the 
Bay. arc tucked aWlly in the ,oulhwest 
comcr of CaIHornia. IIIUI if we could 
look norlh from In.'rr. we WflUld fi1ld 
a atale 1,000 miln lon~ atlll :\75 mil('S 
wide-second ani)' to Texull ill nreo, 

And imide the hon!erll of thill titatc, 
wc fllld pcople, fomilh~I, homes, aula­
mobill.s, lulmrbs. Ihopping: centers, (oIHI 
510rt'l. and markelK-all the ulual 01U1 

familiar thinga thai )'OU fillli in YOllr 
own home II lalte 01111 communilleA, 

Like )'OU, wt' Calirornionll arc proutl 
a. our Italc and its prcu~n l hi,;h Icn'l 
01 gCllerul hu!inc$1 well beillg. Alltl 
\>"e Ihink il inlrrcstlng 10 relllize Ihol 
Ihe economic situalion Ihroughout the 
United Slalcs gencroll)' rliuorll Ihe 
condition5 Wt· fiml hcre in iill!! ~Iutc. 

You will agree, I hOlle. Ihul we tnn 
call this "OW(J(tunily Ulilimitl,d". 

11 we look at the 1I0tiollai pit'ltln', 
we find a population Ihat growl tit Ihe 
role o( one citizen e\'er)' 12 lIN!umi!-
5 a minulc-~-\On an hour-7,2oo a till)', 
And e\'cry ant· of them rCllrescllt ll a 
new cUlltomt'r. 

0111 or a lotal of o\'cr 165,UnO.Uoo 
JlCoplt, more dum (':",000,000 IUl\'c job!, 

And thelle IICD/,le, wilh Ihe threat of 
labor difficultiCII ~hind them. ore ,·orn· 
ing onr 1295,000,000.000 a )'eor 01111 
_pending more than 1242,000,000,000. 

The stock mark!!1 hu.s bren ~I rong, 
ond firsl 1uarler eorningll after 10xCII. 
reached a enl of 120,300,000,000. 

Alllhese figures al'l,ear to II,ell abun· 
dant proillerily-hul e\'en in t Ie middle 
of this greal bUll ine!s acth'ily, there :lrc 

lIome induslrles and lIome firmll wilh 
problema, unlet. they adjuill 10 Ihe 
changea that are going 011 all :uound 
them. 

II muthl 11I'llt'lrutillll rllllf:!ill!! from H~;' 
10 IIW/;--Ihl! U\WUj!C j .. , 1tI~;. (5) 
1.2UII,IItIU,t1()() 'rm,l'n fi~h .. Ikh will he 
(!lItl'lI Ihi ll ),I'lIr, 1I1'1IIil \'111111'- 850.01111 .. 
non J11t1~. 1(1) III Ihe III~t 15 ycur~, un'r­
nj!t! Iluily kill,hell till1(' hllll ,lruppl'll fwm 
51h hnllrli II lin)" to !Ih IWllr:l IIlluy, 

1,"'-$ Iflllk III /111111 $111(1'$. III 1911), 
leM Ihllll to,nOn "1I11l'TIIIUrl",l .. llill li% 
o. nnliunul 'nnrl \'UII1I1I1: , In 1952. 
)(1,5011 IIlIlll'r" IIt'i'1 Ihllll 5 ~~ !If IlIlul 
rt'l ail 'IH,d t' llIres) ,Ii,1 , 1 " I ~r . In 1%1. 
lH.Hon "Ullerl! ("li!!hlly tJ\'er 5',"; !). 
Ihe 111101 IIl1mher of 'ood "tnT(,s) tI,,1 
52("; nf Ihe lui III 'uml hu ~illc,," ut n·llIil. 
Anlll in 1951. H()~r uf nil (I' 'II IIII ~ illcl'!I 
WO-' tlllll r. ill I'('!f,!'Cf\'ij,t, lilli' 1'!lmpUTCII 
wil li 2j~ ;' in 1910. nlCHAID ... ODDII 

homcs-in I'lIhllrh!. Thc Ulllol\lohilc i:J 
the famil)' ~hoPI,ill" .'orl. Slon'lI lun'e 
followt.d (amilic!! . .1 ImlJIIThan "Imppillp 
('enters. !'t·ople ure huying IIC\\' thillj!!! 
in IICW plol'elI-alul I'IljO\'illfl mnre lei· 
!'ure lime Iholl e\'er ,"cfore. TV IIII !! 
t'f('alCllollI'W rel'fl'ntioll nlllill ncw 'nrr.1 
of ttth'crlilling. Todo)' there nre 7(,!ir 
more (,hiMn'n IIl11ler 5 }'l'nr:! Ihall in 
1910. TOIlo)' WC ho\'c :n,n£XI,nnO I'hil· 
lirell ulIlll'r the o~e tlf 15. (h't'f 5e.t;~ 
of all hO\l~ewi\'cs ho\"l' hl't'1I mnrril'tl ill 
Ihe lo~t II yentll, O\'cr :i2~;' (I( 1111 ",nr· 
ried womell art! r.mplo)'l'll-l·unlllllrd 
wilh 25~h ill 1951. 

It 1I!!t'11 10 be Ihat Ameri('oll Il\I iilll'~li 
wus (,olll'~rn(,I.1 wilh pru!IUI:I,iun. '1'11'/.:), 
IIH~ JI )(I/II&", IJ em JIJlrd",twtl, ,HId IIII' 
"lCIrkt'litl,; rnolulieJtl. 

Nu\>,', it is one thillg to lalk of 01 
marl ~tillg rc\'olulioll ill gelleralilie~ , un.l 
UIIO! :r thin); to pin it IIIIWII "II Ihut 
it r'- ' Jlt'! 10 one I'llrtkulor irnlnstr)'. 

'I'h; :oI ill whllt !I,uinl'u W"I,A' mU!!lu:;IIC 
llU illllhllut IIII' '01111 illlln ~lry 1925,1951 . 
"III 1929 11IIlI'hcr,. 111111 trtll"k furr:u'rll 
!!t ill pl"lltlll'll Iht'i r worc .. (rnm 1IIIIIr In 
Ilunr. Ullwnluwn I!ll' re \ \ ' 1\ " II j!TI~'n 
pTlII'Cr, It fuUl'), ~rUI' I' r. n hukcr. II fi ~h 
!'llIn'. Iln h'c I'rt'um 11l1rlnr. nml u "llIIl'le 
O. I'huin !ilure-. Suhurhun tlr;\'I 'wllp 
wcre Wllrtl Ihin J,\, tlclh"cr), Irlld .. ". 111111 
n few hUHellrnw.i WUj!IIU II. Cily ,h~I'II· 
t:r:o reliell 1111 Ihe bUlt'her'1I 1m)' und the 
j!f(lt'cr'II bu)' nml )llIlletl thci r IIdi\'l'rie8 
inln the kilt,hl'lI hy Wtl)' ul Ihe Ilnmh. 
wllilcr. 

"If the h(lu !'ewHl~ wcnl III lIIurkl,t in· 
~ Icilil of lc1cph(lllin~, ~he llit! il in the 
111l\'tillll'. the IInl\' Ihlll: Ihc ~llIrt·" Wl're 
1I1~'II . Shc ~a t uil II lull ~ tulIl ulltl mill 
hcr IIInrkl'li,, !! 1i!'1 In It derk whll !'t'ur­
ril'll ullIIlIl with II hnuk. 11II1Ii1l)! ,lnwlI 
cud. ilt'lII IIml a~""lIIhlill:; till: IITlII'r UII 

the I"ollllier. :\1011)' tI' tile ill'lII" h.· hUll 
to wdjlh nllt ulIII I,al"kage hilll!'IM. 

JlUJ it uO .. rI,·t/ )"ou? \'uu ('UII 3n .. wer 
tllDl Ilut'lItion In'lIer Iholl on)' one el~('. 
bUI h·t me pre:'-('nl ,;OlnC e\"i.lcllt'c in Ihe 
field a. '0011 prOtlllt'lioll, Ililltnlmliul1, 
olld consumplion. 

Wilh 32% oj uU nlurrirfl u'omrn, 
lVorki,,~!, 1! ' ~ut cIIutlgcJ 11II1't! ,i,rrr IlI't'/I 
in Jhopl'j''1 t!, ? (1) Lalit ycu~ men shoi'­
)len did nearly If., of all sUllcnnarkcl 
buying, (2) Doth nlen 111111 women ure 
today shoPlling IIlmosl enlin·I)' on ilil­
Jlulle. The wrillen Bhopping 1i ~ 1 it. 
almo!1 a thing of the 1'0111. (:\) In 
195-1, 10,000,000 complele frozen tlin · 
nen wcre lIold-lhe rslimate 'or thi. 
ye4r is 25,000,000, and for 1960-100,-
000,000. (4) In Ihc 1'4t1t fi\'e )"ron, 

" If Ihe fami'" WUII uho\'e tht· IlIwt'~ t 
et'ullnmil' le\'cl. ihe houscwife hu,1 U full , 
time ~irl III cln ull IIr 1I10 .. t of Ihe 
l'elllkinp:. Thc IIll'al~ Ihot l'Ullle lint II I 
the kildlt'll Wi're hco\')', "luTl·h,.. 111111-
for company _l'iollllrutc. III 1111111)' 

hOIll(,:1 U I'okc WtlS bokcll ewry tla),. 
:\hll'h of Ihe !In'lIll was hUlllc,hnkt',1.lIIo . 
In winler, tlulUtlli were ullhcortillf: nwu)' 
from ",uler, hrsh fi ~h wu,; roTt·, 

"Perhaps 5t;~ III Ihe POI'lllulioll ule 
I! lIIall liteukll or loin lomh t'hllp~ lur 
lunch allll a rilr roost fur dinner, A 
IIII11:h, IIII1l'h lar~er group olc Ihil'k 
"alumi or dll'e~e I'audwit:ilc8 fllr hllll'lt 
01111 I!pughclli or "Ie .... ' (ur Iliuner. 

"195-l Slylc-Fi\'e minuh'S ul Ihe 
dle .. kout ('ountcr o( a FUl'enllurkcl will 
IIhuw u I,oralle of fooll" uIIKuo ..... n-in 
l'rell~1I1 form-to 1\oII~e ..... i\"Cli in 1929. 

We are now in the tenth )'ear o' the 
greal mllrkelin~ re"olulion Ihol Ilaried 
immedialely after Ihe end of WorM 
War II. The iml,aet of increoact! "olu, 
lalion, higher income, larger famihCl. 
t.~er;,al congCllion and lack of new 
hou~!lg in many of our larger ciliel 
h.. cr .!!lIed a number or new Irendl, 
cau. or which affecl. )'ou. 

'i'amiliCi .re moving into their own 

sevcn new lO+c:alled "colI\'enienee food," 
with built-in preparation, ha\'e lCCurcd (ClInlinutd on l lU!t 11) 
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DEMACO SHEET FORMER 

The "Secret" of th • .Perfect Extrud.d Sh ••• Noodl •. 
Producllon~OO Ib,., 1000 Ib,., and 1300 lbl. 

p.r hour. Sheet extruded In a Iingl, ,hee' In 

any thickness. 

TilE ll.-I C .. I II II ~ I J II I" II ~ .. I I. 

DEMAC ". AEQU 

Th, vacuum 'Yltem which oppll •• vacuum over 
th. en.lre ml .. ,. Mhc ,emalna under vacuum for 
.Ixt •• n mlnut ••. No change ' n the "trade ap­
proved" .lngle ml •• r. Mluf can be run with or 
without vacuum. 

LONG GOODS 
PRELIMINARY DRYER 

A new 2nd $Ioge Dryer .pedflcaUy de.lgned for 
a 2nd ,tagl and not another pNllmlnary dryer. 
New Long Good. Flnllh Rooms compl.tely aulo­
malic with 'emp.ratur. and humidity conlrol,. 
New low prlc ... 

II 
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A factory ",'orker's wire Ilullles a hCOIled 
cart 10 the checkout sialion. In iI: a 
precut, prCwrOPI)cd rolled tonat or berf. 
hoxta of (rozen \'cgelahlca and (rozen 
fruita Ihnl aren't in 5COlon, fl gianl can 
of cho,,, mcin. jars of bohy rood. lliced 
bread. camIre! loft drinks. )Iremixw 
French dreili ng, nt'w \'ef!('labJe salad 
mix, hall.cooked rolll. Irottn meol 

f
llel. canned lie\\, pololOl'lI. packaged 
reah \'cgeloh'e. already trimmed and 
wei~hed. Inalanl coffee, one·serving box· 
ea 01 cereol. and hozen OtiOse juice. 

"The worker', family i. ealln~ heller 
thnn the rich man's family did In 1929-
more nutritioully. at lellll, and no le!!1 
laviah1y when 11 come. 10 out.or·&elUlon 
(oodl. In the locial revolution. the 
o\'eroge American hat upsradtd bOlh 
his paychttk and his lalles, 

"The trend II toward "anJaUenlng, 
eaay·to·pre,lore meale, (lar!Iy hfiaule 
()(!Ople are dieto£onlCinu., ,It. \ Ily because 
they can afford the convenit!nce. Fc\oll' 
families hl\'e domestic help, yet lei.ure 
haA bttome an Inalironllhle rlghl. The 
hou&ewife knows she is paying a premo 
ium lor hozrn mrat pies, Lut Ihe want. 
the extra lime to de"ole to her children, 
to walch TV, 10 h,,'e a cocktail with her 
hUlband, 

"Trylfll' 10 Catch U,t-A quarter· 
century of change in talles and buying 
power finde processing and diltribu:ion 
Itill trying to catch up with the times. 
Here's what hal happened : high labor 
cost. ha,'e led 10 more &elf'service, 
eliminating many clerk. and delh'ery 
hays, Self'lervice has demanded more 
and more prepackaging. The Iwo to· 
gether hne brought a rapid rile in the 
sUI>ermarket, which carries every kind 
of food, To luppl:r the supennarket. 
more efficienll)' an to guard againet 
K'asonal UI'I and downl, food manu· 
lacturer. hne broadent'd their Unet. 
They are 'load companics' Instead or, 
say, dairies or flour millers. In a few 
yean, food manufacturing has left the 
domestic lICiel1ct! kitchen Iloge and ad. 
\'anced toward a highly engineered, 
mll5s'"roducing industry." 

litre is what Nation', BuJinl'u ror 
May 1955 haa to lay on the new Ameri· 
can dicl: "Higher income and increD~d 
urhanlzation, together with spreading of 
nutritional education. DJlllear to he 
building u" an increa&ed demand among 
Americanl for dairy I>roducla (Uttpl 
buller), eggs. meal, fith, and poultry, 
citrua fruits and tomatoe., leafy green 
Dnd I'ello.,.,. \'egelaLles, other \'egelahles 
and ruils. Thele facton are oliO Lim. 
inilhing the al1lletite for fat. and oil .. 
dry beans and IleDl. nuta Ilnd lOya prod. 
ucts. potatoel and grain product! , 

I'The Ileady riae in real income hll5 
increased the re!ath'e . conlump!ion I of 
more expelllh'e foods. Undoubtedly ed. 
utation hILI al.o InRuenced tt.e ap~tite, 
lince the Ihih In ealing habits has betn 
lor the mo.1 part' loward Improved 
nutrition. 

"Eating (ler capita ha. fallen off In 
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terllls of weight of total lood consumed. 
hut Amerlcllns generally ha\'e hetn f'n· 

-joying more "aried loads. ' 
II Aa urbanization of our VOllUlalion 

Increases, fewer Americans tend to ~row 
their own food. or "repare it. Com· 
mercial Illocet. lnt!: of food-to make It , 
easier 10 K'n'e. pleaaanter to the eye, 
'more apJletlzlnFt-h81 made dee,. In· 
roadl on hou~hold conning ond "re· 
aerving. Americana tend to eat more 
soupa and haby foods already packed, 
Packaged food has been enricht-d with 
vitaminl:' 

And 10 it goca. Chonge is ronstant, 
In III'eparln~ for thll meeting with 

)'ou I have talked to 'quite 11 few peo"le 
ahout your Induatry, done .orne firlt 
hand in\'eatigating in San f'ranciaco 
nay area markell and read s! much 
material as I could find that would gh'e 
me a factuall>icture of pall and preltnt 
conditiona. 

Much of the material il encouragin g. 
It ahow. Indullry actOmplilhment 10 
far as ),our Auociation an:! '"-.thute 
program. are' concerned. Believe me 
thOle are 800d programa, run hy 800d 
men who are getting phenomenal mile. 
age out of the budgets )'ou intrul t to 
them. 

Some Indh'idual COml)anies are 01" 
Ilarently doing a \'Cry good Job In 
their marketing areas. The family usage 
figure, which Itanda elOte to 90% in 
a number of repreaentath'e California 
and American citiet II Intereating. but 
what about frequency or UIC'-and tolal 
family con.umlltlon? 

. I know that your per callil. conauml" 
tion figures of 6% poundl a year are 
encouraging •. I,articularly in view of 
the negalh'e trend in other wheat prod. 
uct.;' beanl and potatoes. But I would 
like to alk what the family figure il 
alter we subtract prh'ate label, canner 
and ,mcker salea., rettaurant and inlti· 
tutional !alet? If it il 6('I'tn 70 ~f, it 
i. good-hold the line, 

I would like to point oul th:d in many 
chains, house branda are driving 110· 

tional or reRional brand. all the Ihe\'les 
and out of Mrs. ConlUmtr'l life, 

In 10ml! mane... families buying 
canned Ipashetti have doubled for the 
10l t Ihr« yean. while the number buy. 
Ins the dry product. hOI remained can· 
stant. 

It ia diaturhing to flnd one cily where 
tht! 5 top macaroni brands account for 
75-85% 01 the bUllneu, leaving lome 
35 other brandl to share the remaining 
25%. It il dilturbing to learn that one 
company toda, market. lOme 60 ailes 
and ahallCS a their products, .. thil 
justifiab e on a coal·accountlng ba.is? 

I ha\'e learned one thins from my 
own ' ob&ervationl and those of 'olher., 
relath'e to large and .mall busineu: 
man for man aucceuful email bUlineu 
men . are tOJ' men who . ulually ,excel 
hig ' corporation men in leadcl'lhip, 'reo 
10urlllCfuJnCII, and all around agsres· 
Iinness. 

August, 1955 

nUl why do hig flrms make such 
, ... progreu at timet? Three things: 
(I) ,!try are orgfJni:t'd-to IpOt either 
opportunity or trouble; (2) t!try hOlrc 
teamwork-to ' do lomethlng about it; 
(3) t!try are curious-Io ace il the)' can 
do it beuer, and to learn more about 
new things. 

'Other companies in the 'ood indualry 
have bred. problema, and some of thtm 
have taken agp;relli\'c ~actloll . One of 
the leaderi In the food field took Itock 
hock in 19.16 to see what they ahould 
do to be ready for' the active yeara they 
could then foresee. This II what they 
decided to K't U',: 

(1) A coml,any team that would be 
able to promptly rttognize and quickly 
adjult its marketing l!fosram to the 
rapidly changing timet. One that could 
come up with beUer telling. heul!t mer· 
chandiaing. better odvertillng. improved 
old itema, good new iteml. 

(2) A team that would be able to 
meel any competition. any lime, any 
place. under any conditlona. and atill 
make progre ... 

(3) A team thai would ha\'e the 
reaen'e .trength to meet ahnormal mar· 
ketinK demand., auch as new product 
expanlion, territory eX!lanaion. or new 
comlletitlon. 

(4) And moal iml,ortanl of all. a 
team capable of .)'atematically ,Jenlop' 
ins Ilotential rl'placement. for to" le\·el 
key men In the marketing organization 
and the coml'any. 

Thi. ia what the troam did: 
(1) Met e\'er)' week to consider changea 

in the comlletiti\'e picture. 
(2) Analyzed e\'ery lalearnan and mode 

imllfovementl ..... here needed, 
(3, Analyzed e\'err. county from Ihe 

standpoint of deo en, ad\'ertiling CO\'· 
erage and competition, 

(4) Auolyzed e\'try lingle broker anti 
wholesaler rt lationahi" , ' 

(5) Analyztd e\'ery .ingle package 
and label. crealing new ouel where 
neetled, 

(6) Set up a sales training program, 
(7) Last, and m05l important-today, 

instead of bring conlenllo know what 
hal hl",>ened, or il hawening. the 
people 1h this firm are trying to 
lind oul what la going to happen, 
and why, Not only In their o ..... n field, 
but in the entire food market. 

Now, you may lOy. "that il big time 
stuff, it ian't for me'. I agree with you 
in port. Of course you can't match the 
phYlical accomr.liahments or one of the 
giants of the ood indultry. nut you 
can match anyolle in allilude. You have 
to give up being IIIi.fit'd, if you are, 
and slart getting curious, 

,Last year, some 2.800 American firm. 
-out or'a 10101 of 300,000 monnfaclur. 
ers-lJlent 12,700.000,000 in re:aearch, 
and they had 125,000 JICOI,le, directly 

,employed in ' lhl. field. Thil i. curinul' 
ity on a bi{acale: ' ' 

In 1947, Ceneral Electric had ",les 
(COIIliluucf 011 po,. 40) 
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""ans ••• 

• Extra dollars in the production of macaroni 

products every time, because of the qualiry 

and unifonnity of this premium product .. • because 

1 can rely on Northern Star Semo-Rina 

to give me the best results and keep my customers 

coming back for more. Make Northern Star 

SerJ.lo-Rina a MUST on your next order! 
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WILliAM L IAINIY 
Vic. Preddent In ehorg. of 
Products Control, who hal 
.Iudled the cooking and eolor 
choroelerhtles of vorioul 
wheatl for many vean ••• 
the authorltv that macaroni 
manufadure,.. big and .mall, 
depend on for the anlwen 10 
their many quality problems. 

GEOIGI BOGLI 

I Over 25 yeau' e.perlence In 

I 
guarding qualitY' of products 
(or th. macoronl Industry. 

I Thorough knowledge, through 
e.perlence, of eolor, gluten I quality, and granulation 

..J", de.lred. 

commaader-Larabee 
MINNBAI'OLI. 

., 
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BIGGEST SPAGHETTI DINNER 
Af DeYils Lake. Norlh Dahta Macaroni Festival 

:\,( IIII E tll.1II 1. 1:1'1.1 1110 f'"i') . ,( -PlI:.!­
l' 1It 'II t " a~ " "II~lurW" h" .1 ' · rr l\~ .1 
.,f .1\"1 j .'lt~ ) ~ 11I'·11' . 11 rill' \,,, rld', hi:.!· 
,:, .• ) ,p-" ' 1':I::Iwll l oIilllll'r. rh j~ ,'ulin;ln 
11101 .:a ~ t r. tlllIlI1l1' a l {" a l i"IIk ,,1.11'1' , II 

111-1 tI~ L.,k, ', \ " rtl! Ih tku',I. ,hrrill:! rill' 
1111'1 ,,··.la l' \1 :lI"al"llll F" ~l i\'a l .tn,/ I .• ln. , · 
,Jili ll 1;"IIII.Wi ll nu\'· . .l Ull'> II. I:!. I t. 

I :llI'f Hillal ,l" Hibilia, I"'BI'T kn"" n 
.11' t 'llt'f 11"1111, II f IIII' IlIn,rh.l. \,·'. r. I·I. ,I 
\ ,ILII'li, : I.lull 1\',1,. "I1:l,t -.H'd 10\ 1111' \ .1 -

IIl1l1al \1:1I'1I(lIlI i 1 1I~lillll" ,,, - 111"'(\ j.,. 
IILI' pn'!mr,lliml "f I :~I ~I "",11,, 1. (If · J .. I~ · 
tWIl i. :! III \l, III'lI! ,. "f - ,I II'" .m.1 .1 !1II11 ' 
,In,.1 1"IUl1d,. "f \: T.III:.1 • h .. ,>·" . ·\ .. f" i · 
,11 ,<lU \j, ,··l' rl'·i. I.'n l 1.1",.1 L :-I.: i",.", 
,I., \\" lilt·. 11I'f I" ',,:\ il · I .,I ~ '" II 10 ,,· II ... 
• 11I'r .. lir·1 ,Iir" I., n.' In". 

Til+' ·1.,I:..'h,·II; '" ,I, I'rfo\ i,I,·,1 1,\ 1111" 
j . r" ;II1I1' II ,· 1,'<111,',111\ (.f \Iilll,l·ill " ,h •. 
III<' \" 'UI"·"I.' \tl ' .Ir,," i f ."I11,'/fll t .. , 
"'I I 1'.1111. .1Il' ! "I.: i,It"" \1;111 '1'111 '", i",· 
1.111111',1111 .. I '1"'.11.... \'. Lid:,, ·;! ~ 
.... II· (.f 1I,,,,,I.:h II. \1 '''' ro,l,; -I'", 1111" 
' .111' ,. fur ,I ... 1I 1111il. 

\ i , il'.r · . '" lu. ' 11 11 11" II"'" f .1I 'lao/ ' I . 

\",,1. 11.,1,;,,1.1 ,!lui '1/1 P'IIiUlill !! ,'ltlt · ~ . 
,.,' j,,~ l·rI ,. ,IIII'I"" II}" 1',IIe III It! 1.·;t'1II itl!! 
,I • ""~ iu!! ., It",,1 "" "I"'lItll!! ,Ia\' Itl.,,,!! 
.. i, It 1"""1 ••• 11 '''"lIlallll'I,I' 1111,1 II 111:1' II' 
f'. ItI .I.III" ' . 

' •• ,11 "11'111111111'111 •. I,i. III" . lta ",1 ,,,,, . 
I .' '' . ,trul ,,11"'1 allla.)i",,· atlalt~'I '" 1.\· 
,I ... 1" '1 . I .a ~. · l .hll llll "'1 "I 1:" "11111'1' I' 
'" "11' 1" 11 11111',1 "" II,,· ••.•• u .. 1 .111' "I IIII' 
""',li\ lll , TIll' Io il! I·U·II' . II"'~ I'll",' "" 
\1"'111111 , .111111" 1.1. ,. ,,11 I. '"11\"'" ",11 · 
illl! ",illt" 1 \'"'' 10,' \I I~ . 11"1 i, :"'II1 I,it. 
~ ... II, 1t , '~III I " ~ II"h Ia.h· IIIIU " .. \):" . 
III " '111111 1"11 \ . tlll; " ;I~'IIIII 1;,\\11' 1'11 1' 
lit i, •. IIt ·.1 III IIII' ,,1111",1 .. . 

\ ~ illlil ill • ""It '~ 1 1111" 1 ... 101 f", ,hil · 
,111 '11 . • 111,1 a \1, .. . \la'·;I .... l1i " ;1' ,11""'11 
f"l IWI" 1'1I1,llI ilt .. II" II.'" .... lll a~ll!! "loili · 
Ii,· .. 111\.1 1111" .11"111 I I'. iI"''' ' Th;' fi';;;l 
'1"' 1'11 11 ,1' \I ,~ . jalll'l Eed. :.!.~. ,.if.· "I 
•• ,1 11 111111 (;n",..1 .111.1 1;,:,lIl1'r " f tI ' Il't' 
~ "I '· . :0'111' \\"1, II "I't ']..'~ ;111'1"1" '11 '" \ .1 ' 
• " Iill" 01 ' \\ .t1~"I'~ :o'd"Ul 1. , .d ~ , ' . l: i.l · 
ill ;: \lttll ll l ,11" \alitt"., : 1',111.. . LIII.I. I". 

~III' II I •• • I III' "",1 10\ liI·1 'I 'a l ', '1111" ' 11. 
\I I' . 11"1,,,," 1:",,"11 111 , 

/;10 ~OJ:"'L tv f::AC ( I ... 1.11 .. 11 1".911.,, ; .. I •••• 1 _on b, M'I. Do,;, Sm'III . I~oll" 
0 . '01. I ... ,,11 I.d, ,.,.,0'. 

l'ul l1II.'". IIIII,i 'lil ·1","" 1111 i ""' II II I ' 

li''' 11 11 '" !!·"·"UI. u,"1 • ,,,,~i .. u • "111 .' ·'" 
111 ' 1" 111'1.1 ,1111 illl! II .. , .I,, ~. "'1'1" ,,1 "II 
I. illl II Ft ·~ till1l ,IUllt., ill II .. , ' · \I · " i l' I~ . 
Till' \ti J! . ' \"11'" \\11" lilt' 11"1' " I,"!! III'''i 
,111111"1 "'1 \ ".1 "" II,,· Iu" II III 1111' ,It,· 
III". ia l IIl1 il.l i,, !!. 

Capital Scholarship Awards 
TI ... lIatm" "I "I' .. "". at .. 1 ,lall!!II"·I'; 

" I IlIh' III;ll i"'1II1 'l ill i lll! 1 1111I1'1I" ~ , ' 11\ , 

I ,t.,\", , ~ II II" \I i ll It" "i\,' t "II" !! I' .. , h .. l· 
", ~i lil" ""111 II .... IIIIII.a,,~ 1111 IIii' I·" .. i .. 
•• 1 a 11111 .. ,,, · \\ t, I. ' '''lIIll1"lil,,,,, 1111\1' 1""'11 
.11111"1111'1"1. 

TIll' ~. 1"'/;II .. II i l '~' IIhi, It lIill • ""'1 
,u ilh '" " 1" "I' III ~,"I" I III' IIII' 1' l;l ~I · ~,1t 
~. h.",1 ~ 1 ·. 11 al 11 11' ,,,II,,!!," ~, ' I, ' , 11 '.1 I. ~ 
IIII' II" Il' i "III~. "ill I!" III : 

1.". illt' C"I~III" . IlallJ!lih' l .. I !'o11111111"1 
\1 . I : "I~I ;"' . \a·11I1II". 1'1 '1111 . : 

:\1111 t:,,~It'IIt1, .lall;:1111'1 "I I'II i l i l' II. 
r,,· .. ·I1 ... 1"'1111'1. \l idl.: 

j :tII"" H. IIlth hi ~"tI. ~"" "I 1. II. 
""I,.JII~"tI, J"II1I~I"" . I'll , 

·\I"lllIIr II . . \11",1"/1'111"" , ~"" III I.II~I' 
\l IIIdll/t·lIi.,.·, \:,,11 .. 1 ... .\. Y. 

J"'I'I,II I'.·rllllll..a .• " 11 lIf jll""1'11 .\ . 
1'I · r""I~:' . .\1'" l'nlHII '" ~lirlll .: 

I'I· ;:].!~ lIill', 1llIlIl! ht1'r .. I 1. I.. lIill'. 
1;11"'11\ illt,. T,·\a~. 

''''' ;I rd~ \lCIi' m;"I,· " I! 1111' "a~ i ~ IIf 
", ·II •• lal~hjl" ,·harul"h·r 111111 II'ad ,' r ~ "il' 
loy a ,...·I".·l illll 1'lIlIlIlIith-c l"1I",,,,i. ' ·11 "I 
Ih!t·c 1'liIlllilll 'lIl t'JII ... llur" 11111 , . .,,, . 
IIl"h',1 ' , II" IlIh'lIIalilll!;!1 ~liIIille CUll! ' 
Jta,,~· . Whill' IIII' ulla rll~ ur.' fur 11111' 

~"Uf 'IIII~· . ,I ... tflllll 'lmr ".\1',-, '1" , .. m"kt: 
1111' • ulIIl'dil i lili lUI u""lIul uITui,. 

SIU 6 
SUE. 
SItE III 

T 1\ r II \ I ' \ 1\ II \ I 1111 1\ \ \ I 

COMPARE THESE ~ROVEN 
ECONOMY FEATURES IN THIS 

BUHLER 
CONTINUOUS SHORT GOODS DRYER 

!T 'fpe TT MI 

In tvccenfvl operollon fo' the pod ,I lt venll. dell ... . 
erlng Ihete advan,aget : 
_ Great tpace to'llllg Ihlough campncl. efficlenl 

cletlgll III ate dlnlellilant belowl . 
_ Conlinvovi ov'omotlc operotlon . 
_ Ablence of any flome" wite lIellilig 01 hon~,.,or' 

call _ no Icreent 10 Ie pair 0 ' leplo ce . 
_ Uniform drying with po,h ·conhollefl oil lIow 
_ Inleglol oil and humldilY conllol'l anv'l! ,h ying 

Independen' of Uletlar olma,p"e rlc condition' 
_ Hygienic apelaling canditiant . Emy occeHibilll" 

for cleaning . 
_ Imploved appea,once and 'ex'vle of good, . 

to''''' tflfOTl! 

CONVEYOR DETAIL 

I . 

I. 

II OU t 
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TYPE ATB PRESS 
For long and abort goods, aheel extrusion and 
twisting operation. Shown in combination with 
double-twialing machine. 
- Preu capacities up to 550 lbs. per hour. 
- Twisting machine capacities up to 650 lb •• 

per hour. 

E.,in,,:. '.dod .. /"'. S I. " I" D 

August, 1955 

--------. 
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Convention Resolutions 
We. your Commitl~ on Convention 

Resolutioll&, having ollscn'cd the pre· 
sentation of Ihis 51s1 Amlllol Convell' 
tion of Macaroni and Noodle Manufac. 
lurers and their allies, suhmit the fo1. 
lowing resolutions for your consider· 
otion: 

(1) Hr.50LVED, Ihnl sincere thanks 
he extended to the Fpcukers who hll\'c 
participated 011 our pfogram: 

Wolter A. Ve!ltal. Mn)'or of Coroll' 
0110; 

IUchord M. Oddie. Direclor of Small 
BUlhlt'9s Alh'iaory Sen' ice. Bank of 
America; 

Wah!!r M. Baird. Prke Waterhouse 
& Com/lany; 

j, ~ urry Yunker, Certified Grocers 
of California i 

Clifford Haskell, Alpha Ueto Footl 
Marketl; 

Druc!! Honquist, Markel Basket; 
james n, Lane, Westgate Caurornin 

TUlia I'acking Compoll)'; 
Lt. (j.g,) F. C, Peloquin, Southwest 

Field Food Sen'ice Team; 
Arthur Wynne, Lawry neslauranh~ ; 

anti the omeen. !!Iaff members. mallu, 
faclUren alld allies Ihal parlicipat!!d 011 

the )Irogram. 
(2) nESOLVEO, Ihat we commend 

the officeu aud dircclon of Ihe National 
Macaroni MnnufactureT5 Association 
and the National Macaroni Institule for 
capabl)' carrying out Iheir responsihili. 
ties and duties during the pust year un· 
der the able leadership of Prcsident 
Peter Lunosa. 

(3) UESOLVEO, Ihat we compli. 
ment the slaff memheu of Ihe Nationul 
~locaronl Manufaclurers Associalion 
and Ihe Notional Macaroni Imlittlle for 
jobs well done. 

(It) ItESOLVED, that we Ihonk our 
hosts for Ihe pleu!!alll lIodal fUlicliolis of 
Ihis Con\'ention: 

The Amhrette Machinery Corporal ion 
The Houolli Lithogmph CorllOralioll 
The Ourum Milieu 
King Midas Flour Mills 
The OeFrancisci Machine Corpora· 

lion 
Ceneral Mills, Inc. 
The Wellt Coas! mallufacturers alld 

allies and all who made Ihill COII\'t'nlion 
a lucces~. 

(5) HESOLVED. Ihal C. L. No"i~ 
)Iasl preshlent of the National Maca· 
ronl .\tanufacturerl! Anocialion. be 
made an honorar)' membtr for distin· 
guished sen'ice to the indu!try. 

HefilteCtfully suhmiUed by: 
Chairman Guido Merlino, ~liaBion 
Macaroni Co" Seallle; Peler Vag· 
nino, Jr., American Beauty Maca· 
rani Co., LOI Angeles; Anthony 
Canlella, Prince Macaroni Co., 
New York 

The resolution! were adopted by 
unanimoul vote. 
A'ITESf: Hobert M, Green, Secretary 

WRITE YOUR CONGRESSMEN 
ABOUT IMPORTED MACARONI 

Mal'oroni nnd 1I00ille mOllulm'lurers 
were urged in a bullelin from Ihe ,\s. 
!locialioll to wrile tlll'ir cOI1f!,ressmen 10 
)1111 illlporle(l mucurolli 111\ Ihe wheJI 
'1uolo. It reatl as follow:> : 

Uurum millenl mel'lin~ rel'cnll" with 
memher!! or Ihc AII!!Ol"illlillll'" Uurum 
Helulioull Committee drllrtcil a Sill;' 

gell ietl leller 10 COligrell~ lIIen nn IIIIU'n· 
rnni imports. The mailer WII !! rmlhl'r 
IlillcuslICd at the (·oll\'cnlioll. alUl II 1'11111' 

millet of mOl'aruni IUUllllrodllrt'r~, mill· 
erll lind durum Frower!! will 11c 01" 
)llIintctl 10 follow the projc('1 throullh. 

The first IitCp. IlIltl 0111.' tllUt shullid )U ~ 
lukl'lI immetlilllel),. ill ror e\'cn' 1II0C:I' 
roni'lIootllt' lIlanufacturer. miller 111111 
Ilurm growcr 10 write hi li COII~rc5"lIIcn 
111111 Ihose of Ihe "urum orl'a porlit:II' 
lutl)" In the Seuote: 

Nurll, Oakoltl-William Llillger, )lil. 
1011 H, Young; 

SlIuth Dakllta-Kurl E. Mundi, I-"rllll' 
ci l! Cue; 

Minn"JOltl-Edward J. Th),e, HuLert 
11. Humphre)'; 

J/otltOlIO-jomell E. Murro)" Mik~ 
~Iullllfield, 

TIll? JlIggcJ/rd teller (p/,·tue Ill/I theJe 
/uctJ ill ),ollr Iford;r): 

The relalh'e lil'ordl), of DurulII wheul 
IHlpl'lies wilh which t(l mokc 'Iuolil}' 
1II0caron: I'rOlluch!, 01111 relillltllni C1I.· 

ITI'mel}' high prices for the DIITliln 
wheul Ihal ill D\'oilllhle, ha\'c combined 
to I'III'ourage Ihe imporlatioll of foreign 
Durnm 1Il0coroni protluets inlo Ihe 
Ullitcil Sioies in incrcllsing II1ll0tlnl!l ill 
Ihe IU~1 few yearll, IIlItl purlicularl)' ill 
Ihe Iud fcw 1lI0nlhlJ of 19M Ulltll'o far 
ill 1955. It is slarllillV; III I!ec Ihlll im· 
porls in 195,~ were 5:·m~;. of 195n im' 
porill. This is e\'idenced II}' Ihe folio\\'. 
iug figures all puhli~hetl h}' Ihe U.~. 
Depurlmenl of Commerce: 

r"(If Mflcarolli Im/lflrt,·d (lbJ.j 
19.15 .................... 285.000 
19·1( ..................... ·197.IHIO 
19.\7 .................... 79:\.11011 
19·111 .................... 717.IHlII 
19·19 .................... 689.0(){) 
19511 .................... !l<i2.IIOO 
1951 .................... 9Hl.IKKI 
1952 .................... 2.7·19.OIMl 
195~ .................... 2.:\.13.1101' 
1951 ................... ..1.6:19.99·1 

IIIIJlorls 1955 to tlUle: 
JUllllar), .............. ,185,100 
Fehruory ............ ;1:{2.96:{ 
March ................. ,1:t{,919 

We would like ' lo IlOint out thai this 
importation of macaroni pJ:oducllJ ill 
not only hurling Ihe macaroni mUllu, 
facturer al1ll miller, but the Durum 

' former 01 well. In addition, it ill aclu· 
011)' adding to our It'heat ;rur/JlIl$ I'rob. 
lem. Macaroni IlrotluCl& are lIIallUeaC' 

IlIrl'll hy cumhiuill!! lJurlllll Seltlulilill IIr 
lIonr wilh Wilier. Thl' mixlure IIf Ollrlllll 
Sellltllinu olili/llr IImlr with walt'r i!l 
wurkt'11 inln II dotlj!h I1lul cslnltlt'll 
Ihrollj!,h u mllcflruui pteI'll into \'nrillus 
~hllpe:<, IIftt'r which it i~ Ilril'll Iluwn 10 
1\ nUflllll1 1II0il'tilre Ilasi~ . )n ollll'f 
II'lInl~, nUII'umni prOlhll'l s ure pure 
whcut prmltlt'l s Ihe l'IllIIC II~ 1111)' ollwr 
whenl IImlr, tlllly in Ihe Iihul'e Ilf 
mnt'uTOui. 

A!! \'011 klltl\\', tht're is 1\ tlt'finite 
flltulo ;('1 on Ihe 111111111111 of 1It1l1r whkh 
"1111 Ill' imporlell illto Ihe l'lIiled Sltllt'~. 
Dlul Ilti~ 11"11111 il4 I'd III Ihe \'Cry 1I01lli· 
lIul fij!tlJc IIf ,10.000 1lIlIlIlTl'tlweij!ht in 
liTtler 11111 10 odd 10 our wheal sUflllllS 
prnhll'llI. 11 is "ignifil':lnt Ihnl imports 
ill 1951 IIf , 1.6:~9,99·1 1I1 ~ . uf mal'orOlli 
pruthlt'll!. nr nhuill ·16.500 hulltlrell. 
I\'ei~hl. iii lIIure wheul pfllllut'l l'f1l11ill!! 
in us mut'llTlini Pflllluclll Ihull Ihe lotul 
1I0llr 'I"IIIU IIf ·1U.O{lO hUlidretlweighl. 

~II\1 'lIrnlii pruthll'ls I'llIIultl he "Oil' 
!li.len,.1 ill '~ ,'l:ul'lly Ihe ~ullle 1'lIlcgor), liS 

wheal nUlir Illul plul,.,.1 untler Ihc I4I1I11C 
'IUllln ill 1I0lllillill 111111111111. St'cliull 22 
of Ihe '\J!rit'ultunrl Ad or N:lH permil!! 
Ihe St'I'n'lnry IIr Agrit'ulture 10 e~tull' 
li~h " '11111111 1111 Oil}' prll'luct Ihal iflll'r' 
fCTl'~ wilh 1I11~ l"UPP'1I'1 \lTtI~ralll. Tlll'fc 
is 1111 .llIuhl in our ' \ "" ' . ~ 1:1111 lIIaCIITlllli 
prllducl li filII il\ thi!! ,'ult·J!ury. 

Ali )'011 klltlW, IllIII'h liml" elTllrl 111111 

mUlley hilS Iwen ~pclIl h)' Ihe MiIt'u· 
rOlli huhll'lr), nil wcll 1111 Ihe Ilurtllll 
:'Ilillinv; Ir\lhlslr~' 10 prnlllllie Ihe :mpl'ri· 
or (IUulil)' of DUflllII whe .. ! IIIllt:urnlli 
prOllut'ls to the ,\UlI'ril-lIl1 hOUSI'\\'j(l'. 
Wilh lIIore Ihlln 9()~r of Ihe DurulII 
Ol'Tell1!e 1I0rlllull), ill the ~tule IIf Xllrlh 
Duklllll, Ihis hll!! prudelt'll u ~lclIIl)' utHl 
prllfilnbl" lIIarkt'l fur Ihe ))lIrlllll wheat 
fllmlt'r, Mlll'lImlli ('I1I1!!Ull1plioll iu the 
Ullitell Siules hilS "CI'II till II t'ulllillual 
illcrt'u~e 1111 eviilelll'ctl by Ihe fil ci Ihut 
lJurum milll> gT01ll1t1 appruxilllalely )2 
million bushell> of Durlllll wheul itt Ihe 
mi,I,19:lll'" umlthis figure had het'll ill' 
I'TI'lIst'll III arllllllli 2·) million bllslll'l,. ill 
fI'{'l'lIl \'cors !.dure I'ullit'iclil UUfll1ll 
~uPJIlie!!' Ilt'callle IIno\'uilllhll'. 

~Iul'llrtllli lIIallnfaelllrerli in fnrciJ!1I 
elllllllrie!l, pnrticulorly F"'llI'c u"d linly. 
ure Felling lIIut'aTtllli prntllll'\!I in cllslt:rn 
markels in Ihe l'nill'll Stair!! lit fuily 
IIl1e cellt Jler pOlllul IIr SI.OO pt'r hllll' 
Ilrctlwcighl dll'opcr Ihall lIur .IUIIW"lil· 
mat'lIrOlli Ilflllluclli. The)' IIrc Jl'pTl" 
sCllted us Icing of hellcr ')tllllil)' oml 
TI'presl'lIleel us mude from lfKI ~; Ilu· 
rllm II'heol. wllt'reu!! dOIlll'slit: lIIal'UTUlli 
manufacturers ure fon'cd Itl U!'C DurulII 
blclIIll'tl wilh lIublititule hard wlwol 
protlucts he"ause of Ihe UIIU\'Uillihilily 
of liufficienl OllrulII. If Ihi!! il1lportulillll 
is p~rmillt-"tl 10 conlinul'. IIlI'se furcign 

tt:,,,,,inurJ un tOUlt' U) 
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YOU'VE GOT TO KNOW 
YOUR COSTS .. 

• , W.If.r II. '.Ird. 'rl.. W.'.r ..... Ii Comp •• , 
., , .. 51" N.II.II.A. A .... I """., 

I T II very interesting that the Maca· 
rani Auoclation wo.. thinking about 

III fint meeting filly.one yeara ago. 
Mr. Giannini o( San Franciaco waa 
llartlng hi, Bank of Italy. later to be· 
eo'me the Dank of America, with which 
Mr. Oddle i, ,,"ocialcd. Mr. Arthur 
Rose Dlckeraon, IC!nlor partner of 
Frank WatethoulC. came to San Fran­
ciaco on July I, 100.1. and ol.ened up 
hi' own firm. I wlltn', there then, ho\', 
ing fo lned them twenty yean ISO. 

1\(r. Oddle hal JUI' ghoen you an elo­
quent picture of the IlOlcntialities Ihol 
arc open to you. 1 know you are all 
going to leave this meeting Dnd go back 
to your bUIlncuct to give long Dnd 
carerul consideration on how you should 
Ulo your unUmltt-d o\,portunilies. 1 
hope you contl:mlilate t lese opportuni­
lie. anll that you find ways and mcanll 
of realizing their accomplillhmenl. 1 
hope you'll give .ome heed to the com· 
menta thot 1 .hall moke lodoy, and Ihat 
you'll attend to tholle phases of your 
business with a. much core 05 you'll 
gi\'e to increasing your \'olume, What 
Ule will it ha\'e been to you i( ofler 
brilliant promotion, carefully thought­
out ad\'ertislng, even increasing the 
consumpllon o( ~'our Ilroduct, ),ou real· 
ize the&e unlimlled ollllOrtunities and 
moterially increase your ,'olume, but 
you look In the cosh hox ot Ihe end of 
the year and find there i. 110 more Ihere 
than at the beginning of Ihe ycar? 
Maybe a little bit Ie ... 

I auume, of courac, ),ou'rc all in 
buslncu to make mone)', not in lIome 
altruistic oeti\'ity. In other words, 
)'ou\'o got 10 know your cOIIIII. Too 
many mcn In thlll countr)' are votume 
cra7.)". I've heard it called l'olumiti$. 
I\'c heard It defined as a di llcase that 
makel the bUlllncllamll1t try to do 
enough hUlinclII at a 10111 10 make R 

profit. Slated Ihia way, it aounds kind 
o( .iII)'. 

Yet I &eo too mallY in8tancea among 
hard,headed busincssmen to think of it 
any longer 01 lilly. While thinking 
ahout your unlimited ol'Portunitie!, 
don't get Infected with \'olumitis, 

Since 1 wa. IlIked to apltCar berore 
),ou and to di lCUIII coslll wilh ),ou, I'\'C 

been Interested In the macaroni indus, 
try. In 'oct, 1 recently comc ocron a 

new book which 1 (ound to be mOllt In­
teresting, called "Spaghetti Dinner''. by 
Guisep\ul PreZlolinl, publilhed thl. 
year. was amll1ed to find how ollen 
macaroni il mentioned in literature 
O\'er the }lut 1t\'eraJ hund~d yean. I 
was aillo amazed to find there wa. all 
O,P.A, In Horne that had to do wilh 
macaroni In setting ceiling IJrien 011 

December 10, 1592. I \'i'onder hc,\'i' 
many of you knew that. 

Yours i. an old industry, and Iher .. ill 
lies D danger, allen old indullrielf are 
prone 10 grow old and Knile, nll'~y fall 
alleep at tho .wilch and let the ro!' oj 
the world go by, Probably those in­
duatriCII which ha\'e the finest (':oncepl 
of COlt accounting and proper Snand al 
management thclC daYI arc yeur newrr 
indultriel, 

ElectronlclI, radio, tclevlalon are COOl. 
ing up. Impro\'emenls In method. are 
Jew Ilnd far hetween, and lometime. the 
imllro\'emenll are net 'elt at all In the 
industry itself, Too ohen the ,)hlll~ of 
accounting development in old induM' 
lriet I. distressing. 
Accountin~ il ollen called the lan­

guage of businesl. In the broad l enae, 
one might dh'ide accounting lnlo thr~ 
"hues! (1) Financial accounti"" that 
II the lorm and contenta of general Ilur, 
)IOIC financial II tatemenlll used 'or reo 
)Iorting to owners Jlortlcularly oUll ide 
OIlC!!, credil grautor. , )'our bank, DUll 
& Bradlltreet, ai,,) Ihe public, (2) To% 
uccollnti'lg, While thil phale i. \'ery 
dosel)' akin 10 the flrll, naturally it ill 
nccejlar)' 10 lake Into account the lawl 
and regulation. relating 10 Income la:.:, 
which In too many areoa are not con· 
Mistent with what I. considered Ihe beat 
accounting practicell, It II an extremely 
Important IlhalMl of accounting lince it 
OIeanll dol au and cellt. .aved In ill' 
come taxcs, (3) Thll JlhalC il lome· 
times referred to a. managenr~nl ac· 
counting, and embraces In It cost ac· 
counting, ,Iatislical dala insolar 01 it 
relate. tp financial mailer.. budget .. 
and the like. It III with this 100t Ilhase, 
management accounting, that we will 
deal with mostly today, , 

If accounting i, the language or bUlli. 
ness, let's make it talk to u. ; tell us 
e\'errthing it can about our bu.ines •• 
You \'e got to know yeur COlli, 
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The same thing i. happening in your 
industry that i. harltCning In al1 others. 
More and more monpewer I. being re­
placed by machinery, and this il reo 
qulring tremendoul Inveltment or capi­
tal. While thill should have the effect 
of cuttins: ),our cosls, it creattl the 
need 'or engineers and .cientlfic meJl 
on your board, 

Cost accounting can be made to ht" 
an effecti\'e tool to point up troubla 
IpOts in Ihe ractory. Further, you, tht" 
oWlier or manager of the busineu. 
Ihouldn't be IJtCnding all your time 
obsen'ing oltCration, down in the lac­
tory it you hB\'e proper managing a.­
ailtance. How are you going to take 

'ad,'antage or these opportunities U you 
don't take time out to Ihink? Let your 
cost accountant helt, ferrel out your 
costl, Let him IlOlRt out the area. 
where there i. trouble, and then you 
can concentrate on them, Cosl account­
ing can help you keel. your deport. 
mcnlll . tralght, 

nemember, all big businCltoCl ""'ere 
Iiule ones once. Accountlns hal been 
one of the tools thal aided management 
to ably run their busineucJ .0 that they 
grew into the gianlJ aorne of them are 
toda)·. There is no quelltion that in' 
dustrial de\'clol.ment and Ilccounting 
de,'elopment ha\'e gone alollg hontt In 
hand, hut without accounting de\'c!op' 
ment, industrial cle\'eloJiment could not 
ha\'e dOlle what it hal . Take a Ilage 
Cram the book of the hig comlllmie. , 
and make use 01 olle of the too. the)' 
consider en cntial, and undoubted!)' 11 0 

conllidered during the l.eriod of their 
growth, However, don t think for a 
moment Ihat I am propolling 10 each of 
)'ou who do 1I0t hove adequate CO ll t ac­
counting .ystems 10 hire trained coat 
accountantll to aoh'e )'our prohlemll. 

II your. i. a amall organlzalion, your 
'Y'ItCIR .hould be lIimple. You don' t 
nectl 0 complex sYltem 01 large organi. 
zation. do. What kind of COllt informa­
tion ahould you get? What kind of dota 
do you e1lJect a COlt accounting s),slem 
to furni llh you? 

I'd like to deal with Ilroduction COlts 
first, then general di.tribution coal .. 
general admlni.trative cosll and taxes, 

August, 1955 
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REMEMBER THIS . . . 

Milling of durum productll requircs contant lIupervl llion to lI N1ure 
uniformity and quality or product-termll thut ha\'e long bccn I),n· 
onymoull wilh the nome King Midal. 

The King Midas durum mill pictured here sJlecializell in Inoducing 
nlOcarolii alld IIpnglielli Ilour, TIlis mill is idco.lly foell tcel for itl pur· 
Ilale in the "air conditioned Oil)'" of SUltCrior, Wiseunlin, The cool 
summerl 01111 the low humitlit), are. ielca rro~ a ,!,illing stomlllOint, 
ond are fUrlher au uranre thllt qUllhty and mlllOflllll)' uf Ilroclucl ure 
maintained. ' 

While it i. fiUing that the growing mo\'cmclll of hulk ICmolina 
IIhipments Ihould ho\'e Itarted at Ihil modern mill on the IIhorCII of 
Lake Superior the lacilititj {or bag IIhipmentl are olso IlIlcxccllcll. 
Hoth bulk .hipmentll lind hag Ihillmentl ore ,loaded In the m!II's cont, 
pletely enclosed warthouse, where the)' recen'e c\'er)' prolrd lun from 
the wealher. 

All thelle IIlh'ullta~c: lire itt ~~pinJ; with our 10llg II taUlling IJOlicy 
of progrel! lind len'ice, and our plellJ;e to the mucuruni irulnSlr)' !o 
conl islently dclh'er thc finest quulity durum prOilnels and Ihe hellt III 

,crvic:e. 

Durum Products by • KINGo MIDAS FLOUR MILLS 660 GRAIN EXCHANGE • 

------- --, 
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l'lltake them up in that order. tri« hove found thl. kind oC dala mo.t 
Production co.l. are Ihose which are us.eful. In some calb, the data i. ac· 

uluolly a'50clated willa a cost account. cumlated and made available 10 Ihe in· 
Ing .y.lem. They are alao Ihe COllt thDt dUltry through a firm of public ac· 
are usually most difficuh 10 analyze and countantll. In other ca&H, the data I. 
IllUl are more complex and require accumulated liy the industry'.. trade 
(ormal accounting procedure (or can. an ociotion. 
Irol. ' Not all CD.t control can be done 

Production COlli are uaua11y braken through the dollars and centa financial 
dowli inlo three general categorie&-di. recorda. Sometimes the moat useful 
recl material. material in J,rocesl of calt contral data wauld be that ex: 
manufaclure, and Ihe I)fO uet itself. Jlr~aed In olher than dollar. and cents; 
Direct labor cOlta are the COlt of wages for cxaml,le, JlOunda. packagea, houn 
01111 lalarlea of cm)lloyeet who are fac· and wages. or machine time, elc. I can 
tory warkera. O\'erhead Calla are indio conceh'e that In your bUlineaa Ihia kind 
reel expcnICa with all , other calla of of COlt data would be -very useful For 
operating the factory. supervillion, reo examl,le, If I were a manufacturer and 
pal,. and molnlenance, accident inlur· wanled to make a balch of noodles, 
once, depreciation. lupplies and all oth· flour and egg yolk are the principal in" 
er variou. COlt.. Thill il sometimes gredienll. From a given quantity of 
called the natural c1auification of ex· flour and egg yolk .hould come a eer: 
penles, ' Then one'. coals, if we are to tain quantity of product. U thi. i. u 
ha\'e COlt data that I. useful, mUllt be modern lactory, the product i. manu· 
hroken down into a differcnt c1auiflca· factured in a machine, which lakes a 
Ilon, IOmetlmes called the functional certain lobar gauge 10 run. 
clauification of co.ll. Thil may be G~nerally, ' throughout the )lrDCCY 
done, by deJlartment. or by ~t ctn· from the row materiall to the packag. 
ter.; a coat center CIIon Le tI. m~chtne, or ing, would it not be useful if the l,lant 
ean!.Ie a I,hase of l'r~eI., or luch other , manager'. reflOrt .howed the ar-tual 
attllan a the 0lle~ahon a. apl.ean a" , ' quantities of flour and egg yolk uaed 10 
proJlrla~e. Dq~ndl~g on the nature of produce the quintity of product, COlli' 
tlte operation, It might be neceuary 1o pared with the quantity of flour :lIId ' 
further conlrol the expenaea by product egg yolk that Ihould ha\'e lJeen ult1l 10 
c,ontrol:, . prepare that quantity of jlroduct baaed 

Direct Rlatenal conlrol the&e daYI.s on Ihe capacity of that equlpmcnt; the 
d,e\'elollCd !I! the facl~ry through mate· hours of lahor expen'd~d compared with 
flal requililron and lime cardl. A. to whal it Ihould ha\'e been' an estimll' 
mall overhea~ expensel, the acCount~n8 ~ tioll of why Ihere are \'aria;ionl In what 
dcparllnellt will undoubtedly determine WUI /ltoduced in compariion 'wilh what 
where the ilemll are to be char~ed. :rhe IIhou d have I,eell I,roducl-d? I dOIl't 
main thing here .i. to make allotallonl know enough ' abaut )'our ' bUlineu 10 
on a rallonal ),UIIII. 111e&C cosl dal~ are k"aw j( Ihe report I described would be 
declared to he lIatural and ~unClronal ,'er)' uleful; I merely cite it as an ex. 
~roduct controlll, Together With quail' ample 01 pOllihilitiea. '.' 
IIty Ilroduetion and ulage dala, Ihese. . . 
dOlo represent Ihe raw material £rom I mentroncd a mom,enl ago o! gIVIng 
'which report. to management can be a CO}'Y , 01 m)' Imorellcal machine prn. 
))fcI,ared. Now the fonn of conlent in d~ctlCtIl rc!,or.t to the roremon or aupe,r· 
Itac 1 .hould be determined 05 coopera. \'Isor. Thll II an important lactor '" 
lh'e effort of management alld Ihe the Ute of COlt cantrol dOlo. A. J'ou 
I1ccou"lant. kllaw well, the best control of ))fO uc· 

lion cOItIon Il da)' 10 day balill i. the 
loremall or IUllervlsor, alld a lit is a 
good foreman or .upen'i50r. he'll want 
to do the beat job he can. Ife can do Il 
bt'ller joll it he hal C05t conl rol dolo 
co\'ering the job for ~'hich he il reo 
'I'0nlihle. How much bellcr if ),ou al 
hi. luperior can "'y. IIJohn, why il rna· 
chine #2 ollly turning out ·1000 pock. 

Whal do ",'e do wil" IIll'IC reflOrt. 
and the coat dolo once Ihey','e heen 
Iltepared? How can Ihey be us.ed 
t'Recth'eI)' 10 aid profitl?' Firlt, make 
the report. in a coml'arath'e form . 
Comparati\'c of what? ' AI'l'roprihtel)', 
compari.onl would be of' lle preceding 
period, ,month. quarter, l'ear; ' cam· 
I,ariloll ' or' the hudget figurea; 'com· 
parilOI! \\'lth' llalldard theorelical ' colla; 
comparilon with imlustr)' averages, (or 
example. 

That hring. up a "oint I would par· 
tlcularl)' like to mention. I .hould like 
to tl'Commelld to )'oU the use of ac· 
cumulation of indull ry'. natural dala 
in Ihe macaroni indultry. I ullderstand 
Ihat ahout in 1930 a luggested act:ount· 
ing claRificalion wa. denloped, but 
thot further inlerest in de\'elopmenl or 
thai dala and the ule 10 be made of it 
u an Indultry.wide mailer hili been 
.omewhat limited. Many other indu .. 

, agCII a doy while #1 lurnl out 5000 
packages a day?" How much more use· 
ful Ihat kind of comment II Ihan it 
would be to .ay, "Joe, aomethlng mUlt 
he wrong; ""0 don't &Cern 10 be gCllinfl 
enough out of our machlnel any more. 
Dan', keel' the COlli secret from Ihoac 
dire-ctl)' resl)Onlible for controlling the 
COltll. 

1 imagine there are aboul ISO differ· 
enl mllcaroni product., I am lure no ' 
manufacturer J"odUCCI all ISO. How 
have you de-cl ed what &ele-clion of the 
ISO will be Ilroduced by you? Haa the 
deci.lon been determined on the buil 

!! 
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of the factual information of the profit 
you will realize on itl manufacture, or 
Will the decillion arrived at in a hit or 
milS Illhion-l.erha))1 long ago? Jlall 
each productl I.ouibililie. been reeon· 
lidered lately? 

I am aware, of courae, that it il not 
IloSlible to manufacture a profit line 
only. Manufacturers mu.t IOmetimea 
make I,roducla that do not carry their 
own weight, but it i. ncccllary 10 fill 
out a line. But the manufacturer Ihould 
be aware of that fact and get rid of 
them when they are in a po.lllon to do 
10. The lituation may change lome day 
when it will no longer be neces.ary to 
make theac 10Sl leaders In order 10 sell 
the more profitable onea. 

Dilltribution coala are jUlt DI much 
a part of a company's eXllCnaea 01 the 
materiolll Ilnd labor that ellier into the 
Ilraduct itself, COlt accounling prin· 
ciples can be a)plied 10 conllderable 
extent in this area. Too ohen ",'e lose 
conlrol of 1It!1Iing and diltributlon. Thil 
subjeet can be approoched in the lOme 
mallner aa we approached factory ex· 
perience. Here again CJCI~nlCl can be 
broken down into their natural aubdi. 
vilionl which will furnilh the raw dala 
from which intelligent reflOrts to man· 
agement can be produced, It may be 
the rHulla by laleamen; It may be by 
diltrictl; it may be by products. par· 
licularly if you're going to gel into the 
I,roduci I'0llibility phase. 

There i. a great deal of !aleAman edu. 
cation that can be done In Ihil regard, 
Most salesmen think in terml of groM 
profit, not In termA of nel. Several 
companies Ihat I am familiar with are 
giving Irainiug to Iheir salelmen alollg 
the linea of'teaching them the facti of 
businelll liIe. 

When a IOlelman aclll 8.,000 worth 
of merchllndiae to Il customer Ilnd in· 
curs a selling expense of, uy. 8.00, 100 
ohell he Ihinh Ihe returlll to hil em· 
plo),er are 8900. HD~'e,'er, a good "lea. 
mall i. uaually Il man of Intelligence. 
lie can be enlightened 10 the faet that 
hi. employcr'. COlt or lhe merchandise 
he ju.t laid il S6OO-that illaamuch 01 

Ihe cUltomer may reside in aver), reo 
mote IllOt, deli\'ery eXllCnac il 8100, 
and al beat hi. returnA to the coml,any 
are D. lIet of 8200-and that only i the 
customer I,ayl in accordance wilh the 
company's u.ual credit terml. 

Are you lure that ),our delivery ex· 
,lenaea are kept at a minimum? Many 
of our clienta, partlcularl)' the amaller 
ones, hire any kind of Ileal'le to che-ck 
their common carrier relghl billl, 1 
am always am01ed at how much these 
independent agent. recover for their 
dienla, e,'en thOle concernl who hire 
traffic experta. I am .ometlmea oma,ed 
at t:rron ill rouling merchandise, And 
in many inllances, Irucb ha\'e been 
sent long di.lances to make Imall de· 
li\'eriea Ihal could have been made by 
common earrien lit con.lderably leu 

(COilllrU4tJ 04 ptI" 7BJ 
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put your products in the money. . 

$okh.t loti •• 
Cellopholl, lot 

On. loolt 01 .",permorhtl the co"'nlry 

0"'.' ... and YO\I'II I" thai Mllprlnl 

pecka g •• I.od th ...... ay to blgg.r .ot •• 

'tol",,,,. and prefUl, 

Bright and colorf",1 Mllprlnl packages move 

m.rchandlt. fad , • , ..... lth cfllp, fresh 

d.,lgns ••• brillion' color ••• un •• cell.d 

prlnllnll • , , and .ffectlv. prolectlan Ihal 

glv. 'tour product .. II on sighl app.al! 

So pul your products In the mon.y - with 

the wid." varl.ty of packaging mal.rlat, 

and Fltntlng prOC: .... 1 avallobt. anywhere 

_ c{nd call your MlIprlnt man _Iirsll 

. .." U. S, hi, Oil, 

O.n.rol OIllCII, Mllwoult .. , Willon.ln 
Sol .. Ollie .. In ',Inclpel! CIII •• 

',Inl.d C.Uophon •• '1101111". '011"~'11.n., So,on, 
",c.lol., Olollille, foil., M,lor, Foldlllll Co,lon., SOli', 

1I11101l'Oph.d Dllplo,., "Inl.d ,,.,,,ollonal Mellliol 

-, 
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Wr.i~e Co~grelS-
(CofltinUld from POll 17J 

brand. will become established in our 
domel tic market and permanently in· 
jure our domestic macaroni buaiReS! to 
the ultimate detriment of the Durum 
wheat './mer in North Dakota becauae 
of a declining markel (or hi. product. 
46,500 hundredweight of macaroni 
producll i. roughly Ihe equivalent of 
115,000 bu.hel. of Durum wheal. Buia 
1954 a\'crage yield on Durum of 4.2 
bUlhels per acre, Ihia i. the equivalent 
of over 27,000 IIcree. 

The Durum Mill, and the Macaroni 
Indultry are. Joined together in request· 
ing your prOml!t and carnell conaider· 
alion of Ihla problem and will appreci· 
ate your advice .a to who.! ltCI'll cftn be 
laken to remedy the situation. 

Crop Prospects Good 
The North Dakota crop report of 

June 1 places the IlrollJeClive wheat 
crop It lO.J.,~l2.ooo bUlhel.. Included 
in this tol.lll an estimate of 13,182,000 
buahe11 ror durum and 91,630,000 bu· 
shela for other allring wheat. March 
intention. indicated only 1,014,000 
acres of durum and 6,5"'5,000 acra of 
other 'pring wheat would be IOwn. 
Growing conditiona on June 1 indicated 
a ,)robahle yield or 13 bushela per acre 
Illanted fur durum. 

LUI year durum production totalled 
only 4.976,000 bushels, and the 10-year 
(l9-1-14.1) a\'Crage wal 29,759,000 bu. 
Ihell. The 195-1 crop of other spring 
wheat was eltimated at M,920,OOO bu· 
ahels and the IO.year average produc. 
tlon was 101,9,18,000 bushels. 

Trade aources indicate ideal growing 
conditlona during the acconrt and third 
weeks of June for growing crop!!. There 
were acaUered rains during this period, 
and while a few spota report good rain. 
would be welcomed, durum territory 
has had good moi.ture. I'ro. pecta look 
good, and if the favorable weather can· 
tinues, a bumlM:r crOll i. in Ihe making. 

Tilt! Weekly Report for the period 
ending July 5 .a)'II: "Only 12% of 
Nardi Dakota's hard wheat acreage hoa 
nnt ruched the heading Ilage compared 
wilh ·15% a )'ear ago and 83% 2 yean 
ago. Apj,roximalely '15% ia in the 
heading slage, 30% il nOVo'erillS, 12% 
In Ihe milk slage and I % in the eofl 
clough sluge. Countiea along the Can. 
adian balder continue to be the latesl. 

"Durum is alia much ahead of the 
"ast Iwo yean. About 19% of the 
acreage Ie It ill in the boot to shot blade 
or lener 81age of dc\'eloJlment ae against 
50% 11111 year and 85% in 1953. AJI' 
Ilroximalely 51?o o( the durum acreage 
II heading, 26% is flowering and "% 
is in the milk etage." 

Durum Production 
The July 1 eetimalc of durum pro­

duction by the Galvin Report waa 20,­
Bt2,OOO bUlhel! : 512,000 in Minnesota. 
12.870,(M)() in No;.th Duola, 660,000 in 
South Dakola and 6,(Ml,OOO in Mon­
tano. 

~""~-'""--~-.----""'~:"""""':"'-"'--
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A Glossary of Crop 
Reporting Terms 

Dr W. P. Mac Donald, Head of the 
Agncuhural Deparlmmt of the F. H. 
Peavey Co. 

1. Cereal-A gr ... cultivated for ill 
edible aced or grains. 

2. Seeded, also, planted, or IOwn­
The seed hu been placed in the 
soil and covered. 

3. Sprouted-The IC'ed hal put forth 
a ehoot and root in the loil. 

4. Emerged-The new Ihool h .. op· 
peared abo\'e Ihe soli lurface. 

5. Seedling-the Juvenile Itage of a 
Illont grown from ICCd. 

6. Tiller-An erect ehoot arieing from 
Ihe crown (hose) o( a grau. . 

7. Stool-A clump o( young .hoota 
or IlIlcrs arlelng (rom a lingle 
plant. (The lenne "tlller" ,and 
'Itoo'" are commonly used .yn­
onomously.l 

8, Jointing-D eve 1 0 I' i n g joints 
(nodca) and Inlernodtl in a graaa 
culm (Item). 

9. Shooling or Ihol blade-A rllilid 
elongation or the Item, puehing up 
the leading lcaf. 

10. Doot, al80 sheath-The lower part 
or the lear that enclollH the litem 
Dnd growing head, 

11. Ileading;-Emergence of the fint 
heads r rom the boo ... 

12. Flowering-The Iloge , afler rull 
head. formation when fertilization 
laktl 1,lace. E"ldenl to the cl1lual 
observer by the al'lM:arance or 
pollen. 

la. Milk "oge-K _ r n _I developm_,,' 
has progreesed to a point where a 
milky liquid can be .queezed oul 
with light Jlfeuure or the thumb 
and finger. 

14: Dough Ita8~Kernel dC'o'elopment 
ie euch that tin milk hal lIiaened 
into a doughy conliltency. (AI,o 
further refined to ellrly dough and 
late. or ItiR dough.) , 

15. Ripe-The plant ie mature and 
seed fonnallon Is complete. 

Rust Appears in Dakota 
Donald G. Fletcher of Ihe RUlt Pre. 

\'Cntion Auociailon .how. the correia· 
lion of weather conditions in the Mlul. 
pippl Valley with etem ruet developmtnt 
in North Dakola in a Ipeci.1 report 
dated June 30. 

In a review of the movemenll of air 
m8UCI over Ten. and Oklahoma where 
rult WII known to exist from Mar 25 
to June 5, Mr. Kenneth Nagler 0 the 
U. S. Weather Dureau in Washington 
found that air mOlle8 moved acron 
central Tens May 30 to June 3 and 
proceeded north to a cold fronl met 
IR eouthealtern North Dakota. Vari· 
able raine occurred June 1 10 4 from 
extreme norlheutern South Dakola to 
the general region of Grand Forks, 
North Dakota. 

Howe\'er. preliminary information in. 
dicates that rUlt appeared o\'er on area 
at least SO miles wide and 100 miles 
long in concentrated amounte. Thi. area 
reached {rom Milbank, Soulh Dakola, til 
Forman 10 Finley to Hill,boro, North 
Dakola, and b.ck to Milbank. Onl)' 

'traces or Item rult could be found in 
any durum or b~ad wheal fieldl louth 
of this oreo on June 14. The pre\'alence 
of Item rUlt of oalt woe higher than 
Item rull of wheat. .. nd this corres. 
ponded' wilh Ihe relath'e amount. of 
Ihese rUlt. found in Ihe for lOulh. 

Tracee of rU11 were found on from 
25 to l00I/~; of 'Ihe Mindum and Stewart 
"Ia'nll, and from 1 to 10% of the Vcr. 
n,um plante were infected. Alida bread 
wheat had a 2% pre\'.lence of Item ruet 
in a fic1,d jUlt west of Fargo. The duruJP 
fielde obacrved , were .ome dislance 
aport, ~ut the d~gree of ru.t Infectiop 
waa qUite unl(orm o\'cr the whole area 
deacribed. 

The air·bome ruet IJlores travelled 
from central' Tex .. to North Dakota 
in 3(j hour. with little or no rain durins 
the movement. The SpOtel ICttled alowl, 
o\'er South Dakota which aceounlt for 
the lower prevalence of infection there 
II compared with the rain area. 

----_ .. , 
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BECAUSE DON KNUDSEN HAS THE fACTS-

. You get better Durum Products from General Mills 

•• 1. ran. 
l>otnllllSa," 
Wnll .. 

r.IW,1IUt Dol",," !alt, 
WnlOTll 

...... . .. : ....... 
Ollrlllll Saln "",II" .,10, 
101"" Eall'" £elt ... • ........ 

IlIIrtllllSalu 
Writ.'. 

DUNm Set •• 'emU., Df General Mm. h .. hut 
Dne 11m-to help ),011 manufacture mauronl 
proclutli Ihlt arc full Ilrcnlth, perfect color, 
andmadttadryand cook properl,. 

,,: ,1 

In macaroni manufacturing prob­
lems, a Scandinavian like Don 
Knudsen could easily be as lost as a 
fish out of water. 

But Don has training. He's at home 
with customers bccnuse he's learned 
the facts . Hc's gained practical ex­
perience by working-and observing 
-in a macaroni plant. 

And likc all General Mills durum 
salesmen, Don's had intensive tfain­
ing at our "school" in Minneapolis, 
including work in grain department, 
mill, and Products Control Itlboca­
tory. There he's absorbed facts from 
oldtimers who know durum from the 
ground up. 

So if you'd Iikc suggestions about 
durum products to meet your pro­
d'lclion methods-or ideas about 
merChandising and advertising-ask 
Don or any General Mills salesman. 

" , 1. " 

In cooperation with others in our 
General Mills Durum family, Don 
welcomes the chance to bring ),ou the 
best Gold Medal and Premium 
Semoblcnds possible-to help you 
manufacture the fineu macaroni 
products, 

DURUM SALES 

Gcncl'al Mills 
Mlnneapolll 

., . 
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r , 
'51st CONVENTION REGISTRANTS 

Macaroni Manuladurers , 

Mr. and Mr •• Ralph Sarli ............. _ ........................ _ ........ _Amcricln Beauty Macaroni CO ..................... _ .. _ .... .Kansa. City, Mo. 
Mr. and Mo. P. F. Vagnino, lr .... _ ..........•... _ .. _ .............. Amcrican Ileauty Ataearoni CO .... _ ....................... Lo. Angeles, C.Uf. 
Mr. and Mrs. L. S. Vagnlno, Steve and Thomol ........... American Beauty Macaroni CO ..................................... St. Louis, Mo. 
Mr. Frank J. Firrante ....................... _ ................ _ ............... Angelus Macaroni Company ....................... _ .......... LoI Angeles, Calif. 
Mr. noy Lella ... ~ .... _ ........ ~ ................................................ _Angelu. Ma~aroni COmpany ....................... ........... Los Angeles. CaUf. 
Mr. Angelo L. Guido ............................................................ Anlhony Mlc.ronl CO .............. _ .... _ ...................... Lo. A~geles. Calif. 
Mr. Edward A. Minni.. ..... _ .............. _ .... _ .. _ ....................... Anthony Macaroni CO .............. _ .............. _.~ .......... Lo. Angeles, Calif. 
~fr. and ,.1,.. niago Arena ......................... _ .... _ ................ V. Arena &I SOnl ......... _ .. _ ........ _ ................................. .Norriltown. Pa. 
Mr. and Mrs. 5averio Artna, Catherine .nd Dobby ... _ .. V. Arena &I Sons, Inc ...................... _ .......... _ ............... Norristown, Pa. 

. Mr. Jolm COlla ..................................... _ .......... _ .... _ .......... _.Colla Macaroni Manufacturing CO .... _ ................. Lo. Angeles. Calif. 
~Mr. A. Dorrelli ............................... _ .............. .......... _ ........... Fresno Macaroni COmpany ... _ ........................ _ ............... Fresno. Calif. 

)Ir. Camillo DeRocco ............... _ .......................... _ .............. Flortnce Macaroni COmpany ... _ .... _ .......... _ .......... Lo. Angeles, Calif. 
Mr. Horace P. GioiD ............... _ ........ _ ...... _ .... _ .... _ ........ _ ... Alfonlo Gioia &I SOnL .. _ .... _ ............ _ ........ _ .............. Hochesler, N. Y. 
Mr. and Mn. Vincent ~Domenico ... _ .... _ .... _ .......... _ ...... Golden Gr.in Mac.ronl ... _ .... _ .. _ .... _ .. _ .. _ ..... _ ..... 5an Leandro, Calif. 
~lr. Palkey DeDomenico ......... _ .... _ .... _._. ____ ... _ .... _ .... _.Golden Grain AI.I!4ronl ... _ .... _ .. _ ........ _ ......... _ .... _ .. _ .... .5eattle, Wuh. 
Mr. and Mrs. Erich COhn ......... _ .... _ .... _ .......... __ .. _ .... _ .... A. Goodman &- 51" . ......... _ .......... _ .... _ ......... Lon' bland City, N. Y. 
Mr. and Mrl. Jack neinlrig ............. _ .. _ ................ _ .... _. ~ ... Jnn Maid Produ..:t ......... _ .. _ ........ _ .................... _ ..... Millersburg. Ohio 
Mr. and Alrl. Peler LaHo.a ..... _ .... _ .... _ ............................. V. LaHo.a &I 5cn~ ......... _ ................ _ .... _ .... _ ............... Drooklyn, N. Y. 
Mluea Josephine, Eleanor, and Madeline LaRolll. ........ _V. Lallol4 &I S )nl ....................................................... Brooklyn, N. Y. 
Mr. and Mrl. Vincent F. LaHOSIl ... _:.. ............. _ .......... _ .... V. LaRosa &I 50nl ... _ .... _ .......... _ .... _ .... _ ..................... Drooklyn, N. Y. 
AIr. JOlrph Glordo.no ......... _ .... _ .... __ .. __ .............. _ ............. V. LaHosa &I 50nl ......... _ .... _ .... _ .... _ .................... _ ..... Drooklyn. N. Y. 
AIr. and Airs. Vincent P. LaRol . ......... _ .......... _ .... _ .... _ ... V. LaHolll &I SOn . ... _ ...................... _ ... _ ......... _ ........ _ ..... Hatboro, P •. 
~fr. and Mn. 5tCJIhen Lumpp ......... _ .... _ .... _ ..................... KraCt Foodl COmpany ............... _ .... ~ .... _ ................ _ .. _ ..... Chica80. III. 

Mr. and Mrs. C. W. WoUe ... _ .... _ .... _ .... _ ...................... _ .. Meg. Macaroni COmpany ............. .:. ............. _ ............... Harrilburg, Pa. 
Mrs. Dorothy Bingham and EI.ie ............... _ .... _ ............. _Megl Macaroni Corppany ............................ ~ .... _ ......... HarrilburR._ Pa. 
,.'r. Guido ~lerlino ..................... _ ........................................ .AfilSlon r.laco.ronl COmllany ................................. _ .... l ... .5eaule. Waah. 
Mr. Joseph Merlino ........... _ .......................... _ .... _ ...... _ ....... .Mlulon Macaroni COmpany ... _ ...................................... .5eaule. Walh. 
Mr. Jolm Madonna ......... _ .... _ .......... _ .......... _ .............. _ ...... Miulon MDcaroni COmpany ... _ .... _ ................ _ .... _ ........ .5eanle. Walh. 
Mr. and Mrs. J. L. Tujague, Jennifer and Jerome ... _ ... Nal[on.1 Food .... _ .... _ .. _ ................................. _ .. _ .... .New Orleanl. La. 
Mr. and Mrl. Loui. lIoncace ........... _ .......... _ .... _ .... _ .... _ ... Philadelllhia Macaroni Co .... _ ........ _ ........ _ ........ _ ..... Philadtll)hl •• Pa. 
Mr. and Mrs. Emeet SCarpelli ......... _ .... _ ............ _ .... _ ....... Porter Scarpelli Macaronl.. ....... _ ........ _ ......................... Portl.nd. Ore. 
Mr. and Aln. Anthony C4ntella ......... _ .............. _ .......... _ .. Prince Macaroni COmpany .......................... : ... New York City, N. Y. 
Mr. and Mrl. Alhert navarino ........................................... navarino &I Freschi... .... _ .................. _ ........ _ ....... _ ......... SI. Loui •• Mo. 
Mr. Frank C4fIerala ..................... _ ....................................... Homa Macaroni FDclory .............................. _ ..... San Franciaco, Calil. 

--AIr. Geor8e Paolini ....................................... _ ...................... RomD Macaroni Faclory ......... _ .. _ ............... _ .... .san Franciaco, Calif. 
Air. and Air •• Thoma. A. Cuneo ........................................ Ronco Foodl. ................................ _ .... _ .................. _ ..... ,.femphl .. Tenn. 
Mr. Henry D. Houi..._ ................ _ ...................... _ .... _ .... _ .. Peler noul &I 50n .... _ ........ _ .................. _ .... ...... _ .. _ ..... Dr.idwood. III. 
Air. Ed DeRocco ..... _ .... _ ...................... _ ........ _ .... _ .... _ .... _ .. San Dieso M.earoni COmpany ......... _ .............. _ .... .5an ~iego. Calif. 
Mr. and Mrs. Jo •• Santoro and Angelina ........................ .5anloro Macaroni..._ ............................ _ ............... _ ..... Brooldyn. N. Y. 
Mr. and Aln. Theodore Schmidt ... ~ ............................ _ .... SChmldt Noodle Manur.cturing CO .............. _ ............... Oetroit, Mich. 
Mr. and Mrs. Lloyd E. Sklnner ........................... : ............. 5kinner M.nufacturing Company ............. _ .................... Omahat Nebr. 
Mr. H. Geddes 51.nway ........................... _ ......................... Skinner Manufacturing Company ............... ............. _ ..... Omah.t Nebr. 
Mr. and Mrs. Clele Haney ......................... _ .. _ ................ _.Sklnner M.nufacturlng COmpany ......... _ .... ~ ....... ~ ......... Omah., Nebr. 
Mr .• nd Mrs. A. Sp.d.for .... _ .... _ .... _ ................ _ .... _ .... _.5uperlor M.caronl COmp.ny ...... _. __ ............. __ .. Lo. Angeles, Calif. 
Mr. and Mr •. E. Sp.dafora ..... _ .... _ .... _ .......... __ ............... Superior M.caroni COmpany.:._ .... _ .... _ ......... __ ... Lo. Angeles, Calif. 

J lr • • nd Mn. R . . C. DeNubil . ......... _ ................ _ .... _ .... _ .. Sul.erlor Mac.roni COmpany ... _ .... _ ........... _ ......... Lo. AnSeles, Calli. 
M,.. F. L. 5herwood ..................... _ ...................... _ .... _ .... _.5uperlor M.caroni COmpany ... _ .... _ .... _ ................ Lo. AnSeles, Calif. 
Mr. and Mn. John A. Viviano. John E • • nd Mlchae1..VlvllOn COmr.any ......... - ................ _ ..................... _ .. _ ... ,.Ddr011, Mich. 
Mr. and Mrs. Harry Saldin·er ......... _ ................ _ ................ Webe'r Nood e Company ... _ .................. _ .... _ ......... 8e1l Garden .. C.Uf. 
Mr. and Mr.: Ivan Saldider ..... :. .............. _ ...................... _,Weber Noodle ' COmpany ............. _ .... _ ........ _ .. _ ..... 8e1l G.rden .. Calif. 
Mr. and. Mrs. 51anley M.Un ......... _ .... _ .... _ .... _ .... _ ............ Weber Noodle COmp.ny ... _ .... _ .. __ ............ _ .. _ ..... 8e1l G.rden .. Calif. 
Mr. Tril.n Dilt.rce ... _ .... :. .......... _ .......... _ ... _ .... _ .... _ .... _.:.Weber Noodle COmpany ... _ .... _ .. _ .... _ .. _ .... _ .. _ ..... 8e1l G.rden .. Calif. 
Mr. Julio OIDonato ... _ .......... _ .......... _ .... _ .... _ .... _ ............ _. West Co.st M.caronl ~I.nu"during CO ... _ .... _ .. _ ..... Ouiand. Calif. 
Mr. IIobert William .... _ ........... _ .... _ .................... _ .......... _ ... Robert William FoodL .. _ .... _ .... _ .... _ ...................... Lo. AnlCles. Calif. 
Mr. and Mr •• R. M. Green~ .............. _ ...................... _ ... _ .. N.tlon.1 M.c.roni Manuracturers A .. 'n .... _ ............ _ ..... P.I.tine. III. 
Mr .• nd Mr •. B. It. J.cob ... : ...................... _ .... _ .... _ ......... .N.tlon.1 Mac.roni M.nufadurer. Au'n ....... _ ........ _ ..... Orlando. Fl • • 
Mr. Jame. J. Win.lon ......................... _ .. _ ........ _ ................ .N.tlonal Mac.ronl Manufacturer. A .. 'n ...... .New York City, N •. Y. 
Mr. M. J. Donna .. : .. _ ...................... _ .... _ ............ _ .......... _ ... N.lion.1 Maca~'Onl M.nuf.cturers A .. 'n .............. _ ..... Br.ldwood. Ill. 
Atn. EIther KinS. £tlher Lee .nd AI.ry DonnL ........... _ ........ _ ............ : ......... _ ................ _ .......... _: ... _ ............. _ .. _· ..... Dllc.so, III • . 

Allies 
--:rr d II k II . .. Aillha UctD FOOtl Mnrkd8 ............................... ............. Lallnhrn. C~lif. "Ir 01 or al e .................... ....................... ................ . D'" G T A 51 Paul Mum " , K h Amber Milhng IVlllon, ,. • ............................ ........ , • 
Mr. Gene .u n ..... _ .... - ... f .... • .... • .. • .... ·_ .. : : ........ • .. • .. • .... • .. • .... ·Amber Millin Divil ion, G.T.A, ........................ Laguno lleach. Cnlil. 
-Ir Jim Dnacoll ......... - .......... ..................... · .......... · .. · ...... · .. · R , C· II kl\'11 N Y 
~ . Conrad Ambrene ........................... _ .... _ .................. · .... ·Ambrcue Mach!ltery orporat!on ........... ....... ............ roo I ' N' Y' 
Mr. A b Ambrclle Machlllery COrporallon ............................... nrooklyn. . • 
Mr. P~ul m relle· .. ·; .................................... · .. · .............. · .. · 11 nk of America .......................................... ....... San Franci Rco. Calif. 
Mr. Richard M. Oddlc ................................................ · .... · .. · ~ I" 'I I ' Sh Sun FrnnciRCO Calif. 'I DI h' Ihanc u I I' ac line 01' ........ · .......... · .......... · ...... · • ~Ir. Achll e anc I .............................. ·· ............ · .. ·............... I" M .,. 51 Sun Francisco Calif. 
Air. Larry Dortoli ............................................... · .... · .. · ..... .... ·nla~c II ~ ~t line 101' ....................... • .. • .. •· ...... • I A r Ics' Calif. 
Ir AI Perri.h ................................... ........ · ...... · ...... ...... · ...... .lJralbanl!.Wlnler. WolfT CO ............................... ..... ..os 1Ip;~.~ 1101 
~I; C 5 Cru.ido ...................................... · ...... ...... · ...... · .. · .. llro.ibollll ............................. .. ............................................ ~ .... I\t~ • N 1. 
Mr' a~d ~tn 0 II SChmalzer .............................. ............ l1uhler Urother •• hlc_ ............................ ...... _ ......... · ...... orl I • U;m' 

, A d' . . California MiIIillA: Cnrl' .......................................... Loll An~e CR. . 
~lr Don n erlon .............................. · ...... · ........ · .. ·.............. • . 1'1 • fi Itl N J 

. d 'I Lo' A Vi . Capital Flour Mills .................. .............. · .... · ................ · om Ie • : • 
Mr. an ~ rt . 1111 • viano ........................................ · C litnl Flour 1\1i1l1l ................................................. MillneopnIiB, MUIll. 
Air. Pierce \Vhealley ................................... · .. ·· .. · ........ · ...... .. · 01. I "1 M'II . Ne ..... York N. Y. 
Afr A L OePo.quale ................................................ .. · .. · .... Caplta r our I ~ II ............................... · ................... Ch" 0 III 

' 'd;1 G H kl h Capital F10llr ~hll l! .. .................. .................. · ...................... IcnS · .' 
Mr. a~ ~ n. eorge ac lUI .................... · ........ ...... · .... ·Ca lilal Flour I\liIIs ....... ...... ................................. San Fralll'isco. Sal~f. 

_ Mr. Jim Loughman .... · ........ · .......... · ........ · ................ ............ ·eeJ 'fied Groceu of Colirornia LItI... ................... Lm. An.,:e1cs, Lollf. 
~tr J Murr)' yunker ....................................... · .................. · rll . ro__ K ' Y k l' Y 
, , 'd 'I Ch I Ch' k' Chimki Tro.dlttpj \..Uti, ....... · ........................ · .............. ! c'" or. . .. 
Mr. an J1 n. or ell Ina 1 .... ••• .. • .... • .......... • ............. • .. .. Clermont Machine COI11I1[III) ..................... .................. Hrookl)'lI. N. ,. 
AIr. John Amato ................ ............................... · .. · ........ ·........ d' K C . I . Lei!! Angelcs Calif. 
"I 0 0 nrodie. .................................... · .. · .... ·· .................. ·Co Ie· ,ay ollll,all). lie .. ............. · .. · .. · ............ .... A, I • Cali( 
11 r. .. I ... Cmlie.l\a3' CompOII)'. Inc ....................................... l.ol1 IIP;C CS, • • Don Atacau ................................ ....................... ........ . . . • . 1\11111\ 
Mr. clfrr W K Common er·Larahce ~hl1l11g Cn ......... ................... MIIlIICUpohll. j • -tr and r.ln I • ulz ............................. · ............ ·.... C · II kl N Y " . .'0 F ., DcFrancisci Machine orl'ornlloll .............................. roo y". .' . 
Mr. l~nahul c. !anclscl .. · ...... · .......... · ...... · ............ · ...... · .... ·DeFrDllciRCi Machine Corporalinn ..... .................. ....... Brookl)·n. N. Y. 
Mr. N~t .00ntempl· .............. · .. · ........ _ ............ · .. · .......... · .. · .. · .. ·l>eFro.ncilci ~Iachine Corl'orolion ................... ........... lJrookl)"lI. N. ~'. 
Air William CaneI'D ........... ................... · .... _........................ CI, ' I d Ohm • . Who I Dolll.-ckmtlli COmpnny .................. .............. ·· .... · .... · ...... · e\c an. . 
Mr. Enm. P' . II ey ........... _ .. .............. _ .... .... ··_ .. · ............ ·!) Ill'ckmun Compau)' ..... ......................................... L05 Angell'S. Calif. 
Air. AUlten Glbhonl ............ : ....................... · ...... · ............ · .... · 0 II I d . Ncw Hichmolltl Wil. 
M D'ld Mrs Ita Wenttel... ..................................... · .. · .... ·Doug \ lOy II IIstrICII .. ................ · .. · .... , .......... ·· .. ·· 1\ • lis' Will 

" . I ' II Y D'I Ct'fleral Mills Inc ................................. ·· .. ·· ...... · .. · .... ·l llllllcallo, .' 
Mr. hnd A rs. arry al ey .. · .... ...... · .. · .......................... '·:::·l!cneral l\1i11~ Jnc ...................................................... l\lillllcapoli!l. W!!I. 

~~~: ~: :II~:l~·.:·.::·.::·:.:·.::·:.:::::·:.:·::.:·.:·:.:·.::'.:::::':.:'.:':::.::':. '::.:'::::.: ... g:~:~:: ~: m:' : :: ~ :: ::::::: ::: :::::::: :::::::::::::::: ::: ::::::::: ::: ~:~~.~ .t~~:~~ti: ~::; ~: 
Air. Pete .. Pence ............... _ ......... · ............ _ .......... _· .... · ...... ·.. I 1\1'11 ' 1 Sun Frant'i!KO Cahr. 

-~I n P. nall ........................ ...... ·_ .... · .. · .......... · ...... · .. · .... · .... Gcllera I ~ II. 1Il' .......... .. .. · ...... · ...... · ............ ·...... Sc '1 • \VuRh 
I r.. I General ;\11118. Inc ............ ..................... · ...... ··· ........ · ...... ·· aU e. • 'I, I J nrodel ..................................... M ............. . ...... • .... • II I C '10' I ·I.·,r N J 
~ • ., .. S. Hollmonn·La oc Ie 0 ............... .................................. 1' Ie. ' . ' Air and ,.1,. G F. lemerl .................... · ................ ........ ·· I C 5 J ~c Calal ' ., h K' Hollmanll·Lonol· Ie 0 ................ ·· .... .. .... · .... · .... · .... · .. · .. · 1111 0 .. .' • -tr and Air. Arl IIr lng ...................... · ........ · ................ · . C L'I rt · '11Ic 111 
II • '. ...Clenn G. 1I08klllll ompnll)' ......................................... Ile)\ '.' 
Mr. W. G .. Hosk'nl: ...... ; .............................. ·· .... · .............. · I;alinn Trade Commissioller .. ................................. Los Angell'lI. Calif. 
Mr. Vitt0tl0 Sa~gumelll .. · ...... .... .... · .... · ........ ·· ........ .. · .. · ........ Kolamaloo Vegclahlr Parehnlenl.. ..................... SIlII Franci&eo. C?lif. 
Mr. C. A. Budmk ............ : .......................... .... _· .. · .. · ...... ·· .... 11 II Killg Flour ~,lilI5 .................................... ..... ~lilllll'apolill, I\llnli. 
Mr. and Mn. AJthurSQulgglr .. · ........ · .......... · ........ .............. l\.in .. 'Midal Flour MiIIs ......................................... MilillclIl:nlis. :\1iIlIl. 

d M,. Letter Wo.nIOIl ...................... · .. · .. · .... ·.......... ro . . . . 0 111 Mr. an . L L' I.- King ~Ihlas flour ;\11115 ..................................................... Itlcal;. . 
Mr and M,. George "aucr ....................... · .. · .... · .... · .... · '1'11 · 'I.' • Y k N Y . " d '''':1 O · J d 5te"e King Midal Flour II I ~ ............................................ i ' C\\ or. '.' 
Mr. and Mrs. Dnvi ",lion. a\e r. an ........ .. · ..... r 's nc. taurunl ...................................... ~ .......... I.II!1 Allt;t·lel!, Cahr. 
Mr. and Mrl. Arlhur Wynne ................................ .... .......... Lo CY'I Ie ' I t1!, AII!.(I,lcl! Culif. 
'I d ,.Irl E C ~laher ........................... ..................... ·E. . nO I.er on1)1all) ...................................... · .... · ~ 'I.' •• \ . k' N Y 
II r. all .... 0 "aldan & 501l1l .................................................... I,C\\ ur, I. • 
~Ir and Mrs. Donolo Mnldan .......................... · .. · .. · .. .. · ...... • II k I O!l Angeles Calif. 

~I • 0 non UiBI .................................. · .. · ............ · ...... · .... ;\tarket 01 1'1 ........................... · ...... · .. · .... · .. ·,,· ...... · .. · f' .' ~ • C rr 
.1 r. ruce n'k ............................................................ Merck &- Company. Illc .............................. ·· .. ..... Sau .rllm ~.~o. II!. 
Mr. A. F. Fr. ; .. -. .Merck &- Compllny. IlIc .. ..................................... Sun f rllllClltCo. Cnl!£. 

~~~: r;c~~1~~~~r~~~~~~;i::~i:::::::::::::::::::::::::::::::::::::::::: ::::::.~~~~:~~~:; ~~Cg··c~;·i;~~·:~~~:~:~~:~::::::::::::~:::::~:: .:::::::::::::~:~~~:u~f,e~. ~11~: 
Mr. and Mn. ~." g North Dakota Min & tlc\'alor .......................................... Clucago. III. 
'I and Mn Evanll ThomBl ............................................. C 1'1'1 I I I in I'a 
II r. '.. H Ol'd h W. II . Olduch 0 ................................ ........................ II ale III •. ' 'I, and Mrs Wilham ac .......................... ............ ' I ' _ I A, lea Cahf 
II • . ' Pillshur)'.G Ouc ................................... .......... · ... · ...... · ~Oll lise. • 
Mr. Druce W. Bur.na .. · .............. · .................... · .... · .... .. .......... Price Walerhou&e &I Co ....................................... Sall Franci8t!o. Calif. 
Mr. Waher M. UOlr~ ... _ ........................... · .......................... UoslOlti Lithograph COrp ..................................... North I1rrgell, N . .1. 
Mr. Charlet ROlfOtll·: ...... · .... · .. · .. ··_ .... - .. · .... · .. ........ · .... · .. · .... ·ltoslOtii Litho~ral'h Corl' .................................... San Frallei!co, Caltf. 
'I, Joseoh Per.onenl ......................... · .............. · .... · ............ · 5'11' Ch·'c .... o III "'" R 5'11 T II, ,.. 0 ............ .. ........................................ · .. ·........ 0' .. 
Mr .• nd Mn. Theodore • I •· ...... · ...... · .................... · .... ~T· It. SiIll &: Co ...................................................... Lo8 Angeles. C:0I~r. 
Min Mara F.dw~rdl ...... · .. · ...... · .. · ................ · ................ ·· .... :::S;erwin Chemical Coml'any .................................... LolI Aneclcs. Cuh~. 

50khch ........................................ · ............ ·...... . . ' . ',. Mr. Lee F. .Aureho Tanll Corl'orahon .......................... " .............. Uroo I)n. N •. . 
4"lr. Aurelio T.nll.. ................ .... ...... · ........ · .... · .... · ........ · ...... · TOl i Tradins Company ..................... .................. San Francisco, Calif. 

~Ir Humbert F. TOli ................................ · .... · .... · ........ · ...... · . T d' C Sun '·"""·,sco Calif. '. TOil ra '"S omJlany....................................... " ~ • . 
Mr. Renlo TOII .. ·-: ...... · .. · .............. · .... · .... · .. _ .......... · ............. Toli Trading COm~any ..................................... . .san Francisco. Caltf. 

ohn F HI Inl .................... ·_ .... _ .... _ .... _· .............. · .. · . . ' . 0 Calif Mr. J • 88 U S Navy Food tvlce Team ............................. .sun Dleg , .. 
Lt. (j.g.) F. C. Peloquin .......................... · ........ _ .... · .......... · ~.Frank Salet . __ ._ .......... _ .......................... Lo~. Angclcs. Cullf. 
Mr •• nd Mn. n.lph Frank. Jr ............................... · .... · ...... V F k 5 I .--... 1011 Anlfell" Calif. 

A Ca b II V.n rDn 8 es ............................................ " . • 
Mr •• nd Mrs. Charles . mi' e ... - ............ .................. Wet~gate Coli{o~~i·; .. T~na Packing CO .... ~ ............. SOI\ Die~o. Cui!'. 
Mr James B. Lane ... _ ......................................... ·.. .............. • C SOli Maleo Cahl. 
Mr: and Mrs. Donald Meeder, Claudia and Hoger ......... Woodman 0 ................... · .......... · .................... ·.......... I • 
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SEMI-FINISH LONG GOODS DRyER .......... NOW 
an ESTABLISHED PERFORMER in the AMBRETIE FAMILY of DRYERS ••• OPERAT· 
ING in MANY PLANTS in the UNITED STATES and CANADA • • • THIS UNIT ADDED 
to YOUR PRELIMINARY with 4 of our EFFICIENT SELF-CONTROLLED 16 TRUCK ROOMS 
•. • HANDLES A 24 HOUR DAILY CAPACITY of I AUTOMATIC SPREADER ••• 
CUTS LONG GOODS DRYING TIME and SPACE to LESS THAN HALF ••• GIVES 
BACK to YOU PART of YOUR BUILDING for OTHER PRODUCTIVE USES ••• IN­

STALLATION FLEXIBILITY to SUIT ANY BUILDING. 

LIKE 
THIS 

~ 

OR 

LIKE 
THIS 

) 

OR 

TO SUIT 
YOUR 

BUILDING 

---

STRAIGHT 
LINE 

S •• I.".I,. Drye, 
.... ,lId to fr.1t •• 

"011.1 •• " Dryo,. 

FLOOR 
ABOVE 

n'H S •• I·"oll .. 
Dryon co ••• dell ~, 
,.,1.1.,. A ••••• tlc 
Tr ..... ' ... ,11 •• 11_ 
t. t., .. ,roll.r •• ,.., 

Dr,ln •• n .. , ltell •• 
PI.,.' D"lo •••••• 
"j.e .. ' S •• I·,..I,1l 
Dry.,.. oll., •• tl .. 
.1..,.t., ... for 

101, , •• 1111, tr.,". 

/I",,4'eette 
MACHINERY CORP. 
158 SIXTH STREET, .IOOKLYN15, N. Y.,U.S.A. ---

-------- --, 

27 
August, 1955 

TilE MAC A It 0 N I J 0 U II N A I. 

PRESSES WITH 
THE 

PROPER 
VACUUM* 
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I 
I 
I 
I 
I 
I 
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~ . .. . ' 
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Our HIGH VACUUM SYSTEM It now oper.tIng on .11 POPULAR 

MAKE PRESSES In the United St.t .... . .. CUSTOMER ACCEPT· 

ANCE of our "acuum ,ystem-not only on our prlue. but on pressel 

of other mabs-hes been most gratifying to u •• • ••• CUSTO. 

MERS' RECOGNITION thet high vatuum giv81 II more complete 

de18ration of dough beforo eatruslon-cfeating a superior quality 

product. bette, conditionod for drying-has put us in the LEADER~ 
SHIP in vacuumiling pre"e. in the United States. 
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CREATIVE 
ENGINEERING 

for the 
MACARONI 

NOODLE 
INDUSTRY 

--------------------~--.------

Automatic Press with long Goods Spreader • Automatic Short Cu, Pren • Automatic Combination Preu for 

long .nd Short Goods • Automatic Shalt Former • "Quick Chang," Noodle Cutter • Bologna Machine • 

Hydr.ullc Dry Long Goods CuHer • Pr,ssure Die Cleaner • Automatic Leng Goods Preliminary Dryer • 

Au'em.tlc Self.centroll,d long Goeds Finish Drying Rooms • Automatic Short Cut Preliminary Drye,. • Automatic 

Compl,te Short Cu, Flnl.h Dry'" • Au.om.tic Comple,e Noodle Finllh Drye" • Automatic Compl,t. Bologna 
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Rni.h o..y.n ' 1· 
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COlh-
budgeting-mull be ahe corner.lone of ment of the executh,etI. It i. the ' mOlt 
any really eITedive (Irogram of COlt reo potent (orce in business for tonserv., 

(Continued Ito'" JHI,f! 20 duelioR and COlt control. There are a lion of re&Ourcn and to regulate the 
coal. While cUllomary (Ol t accounting . Jot . of miKon«ived idea. about 'hi' .pending of money within ahe continH 
routine cannol be expected to calch this bu.ineas of budgeting. Too often it ia" of income. It i. invaluable to manage­
kind of thing, it i. a &Ouree of COlt that hal,dled on a hit and run h •• i,. The menl in dctcnnining the clTect of .. let, 
mUll not escapc your aUcRlion. bUlineaaman gell all excited about it. production, financial policy. It compels 

This is not the time to consider at Maybe he talked to some competitor at managemenl to .Iudy it. market .. prod. 
Dny great lenGth the \'ery broad Juob- lunch, Perhaps he has 'returned from a ucts. methods , and M!n'lces to show 
lem of whether It Is beller to mnrket convcntion ' where he heard a convinc- them ways and ,mellrll of strengthening 
through ones own salesmen or through ing talk on budgeting, and he decides and enlarging the ~u.intH. 1t compels 
broker organizations. It is a situation, that budgeting Is the order of the day. management to ~tudy and 10 plan the 
howe\'er, that should ha\'e e\'ery com- Unfortunately he usually donn't al~ mOlt economical uM! of labor, material 
pony'l attention from time to time, For precinte the job that is invoh'ed. I e and expense, II seta them a target to 
example, if doing bUliness through a probahly thinks that if he calls on the .hoot at and provides a sauge for ~neal· 
broker-colledlon expenses, accounting accountant at 9 o'clock' in the morning, uring the accuracy' 0(' the shot. It ' ls 
eXl'enset, cu.tomer relation expenses he ought to have a budget Itl up by Ihe test of the abihty of management to 
Ihould be given full consideration, Per· noon, That II the wrong all)lroach; It make thingl happen from a well con­
hapi more important than the foregoing jl not any good. You and I know IIlat, lidered plan. It coml)el1 management to 
is the time that management hal to , One of our johl il to convince that (ortif)' itselr with adequate COlt account· 
II)Cnd on the lalel end of the bUlined. hUlineuman that luch an attitude il lng and financial recordl, 

General admlniltrative expen&CI are not the right approach, III it il not Budgcting il a real chore, hut you 
probably not a major Jlroblem to mo.t . budgeting. Ihould hearken to the aigns of the times. 
01 you. Howe\er, office expen&Ctl mllY Now everyone budgetl to a certain In my experience, l\e never acen a 
seem to mount and mount and 1l10ulLl . , extent. What I am lpeaking of il an in· Iyltern of budgetin@: onte atarted on a 
Colt accounllng ap\llied 10 the office is tegraled budget lor the entire ol.eration IlrOI)!!r balil abandoned, And e\'ery 
ulually meant (or arse concernl with , of the company, Soundl like quite an year I've attn more of my clients. amoll, 
Jarger peraon!t"l, . , order, dOi!ln't it? Y el ... ~udgeling il mrdium and large, adol,ting fonnal bud. 

The fourth alpect 01 COlt ond ex- nothing more thnn coordinated IlIon- geling Jnocedure. 
pcnlCl 'i. tAXes. Tases are as lure al nhig. You alk your .. Ies monaRer what Daird, you may say, you arc \'ery 
death, they IDY, but they can be kept he can sell, and for ~h~t and when, and convincing, bUI I am a production man 
to a minimum with proJ)er planning. you oak your Ilroduchon man how he or I am a IDlesman. 1 ha\'e an account­
lIere ia a cAse where . you really need can mOlt economically , Jlroduce Ihe ant, but I doubt if he haa had time to 
your outside specialill, of coune. There productl when they are needed, You keep up with all these budgets you\e 
arc many orcas in' I~com~ tases where alk I.he purebaaing .deparlm~nl, how in heen lpeaking about. But even if he 
lavings can ' be 'realized , If the penon the hght of production requirement. he hal, he hOln'1 tlle time 10 inllall al1this 
making up the tax return il aware of ' can Ret the require~ !Raterlal. And ~ou lancy Ilull you'\'e advocaled. And 
the pOllibilitlea 0l)en to ' him. How ' alk the fmanclal man how he I, gomg when he does produce aU thll account· 
many of you ' ~ook 'l;1dvan!age this yeo' to finance it. this can he expre,sed in ing information whereof you Ipeak, 
of the "new proccilure of, the 1954. tax terml of fi\'c budgc'" The lalel fore- whcn am I going to have a chance to 
act t1!~1 penniued you to accrue .vaca- CDII whic~ muat be done by the aalel look at it? If you gel the right kind of 
tion pa)' and other expenlCl that In the manager, The operating forecalt that inlonnation, you clln apend more of 
put have ' not been accruall? Well, if mUlt be done by the, factorr manager. your time taking heed of the trouble 
you did, J am IOrly for you because Th~ Im'e,ntoTY purchuing , 0 r e c 4.1 t Ipota diaclo!Cd by thil Information and 
they arc going to ame=td the law retro· whlch -mult be done by the purchalmg less uf your time in trying to find out 
aeth'e, 10 you're not going to 'gct it. ni~nagcr -- The Ilrofit and lOll lorccalt about thingl thai are going all right in 
1I0w many of you are uling the , ne'!V Will have to be. done by the accou,ntant. the finl place. You will e\'en hove more 
accelerated deJucciatlon method I~day A~d the working call1iOI forecalt t~at time to lpend thinkin" and that kind of 
l'I'herein you use ,the declining balance Will han to be done by the finanCial lime will probably bnng you more than 
of depreciation and lIay 10r thot plant? . "!Isnager. . , , an)'thing else. Time to think of where 
Moke 'available ' jo ' your"tU lome ~e. Wba.t are some of the advanta~es of you arc going, how you can toke ad· 
predalion do11a,. 10 payoR the bank ·, budgeting ,thai companies hue discov, vanlage of the opportunilin thai you\e 
or the fellow thai boldl tlie conditional ered? It preventl wule and regulatea been told are availobte. 
lalea contrllct on lhat new pretl. the I,)ending. of money for ~ definite Now, how are you going to get the 

Arc you gelling your inventory at a ' J1u.rJl~ee lind In ,accordance With op~ro. infonnalion in the firlt place? It may 
minimum in an area where your tax ia pnahons el!abhlhed by the execu.'I\'CII well be , Ihat you'll need profculon.1 
aucased on a Jlarticular day? There ~f the bUI,men, It place, ~e,fi,nltely, alliltance. Management engineers and 
are all kinds of lavlngs in that regard JUlt where It belongs. respon. lblllly for regiliered public account. Itand ready 
which your tax conlullant Ihould give each fUllc!lon. of t~e bUllneu. It

d
makea 10 help you in your COlt conlrol and 

conliderable thought. for coordmahonj II compell all ,epart- d bl FI I II h 
I'd like to talk a bit about budgeting, men." of huslneas to cooperate I~ ob. bu Igeting pro ems. rst 0 a , , CIC 

The major refinementl In COlt account. talnmg results fixed by the prel1dent. profeuionals are qualified by training 
in I believe accrued in the 20'a and !t present. In cold figure. t~e best and broad experience to bring to your 
at-s-to be lure in the 40'1 and SO's JudSJ!1ent ~f exeeu.livel committed to problem a valt knowledge. Secondly, 
there have been (urther refinemenll, ~efinlle.bullne .. obJ~tlves, thus guard. and equally important from the .tand­
'ut not I,'k. tho .. ,'n the 20', and 30'a, Ing agamll undue oJltl.milm which often point of phYlical operating technique, 
U I I It t he can lpend full time and devote hi' 
Prior to that, budgetl were for the relu la ,n overexpanllon. ac ~ as.a entire energiet to your problem. Thil 
housewife 10 Ihe wouldn', o\'erlJlend ~r~ty slsnal lor, ma~agement , lIn,ce!1 oftlim~ i. a little hard for an organlza. 
her hUlband'. income and ' lor the gov- ' , lndlcale. the vanance between the .~tl- ' tion to swallow. 
ernmenl (or lomewhat the lame reuon , mates and the actual result. obtD.m~. 

Oalically, the term" of budgeting is Thu. it Ihow, when t~ proceed ca~h- Let me gh'e you an example of what 
c:oo,)erath'e control. Now at the~ \'ery oualy u well . ~ when m~nufactunnB ' your inderendent conlultant can do for 
core of COlt reduction is budgetary and merchandlllnB expanllon may be you. We prevailed upon a large eastern 
control. In the ),ean immediately ahead .. fely undertaken.. • client-their .. let .re KVer.1 million 
bud,etinB _ Intelligent.. weU-conwved It la an automatic chttk on the Judg- dollara. ),ear-that we thouKht we 
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HE LIKES 

And Huron's gum gluten makes sure he gets It that way 
Wanl to guarantee the extrll chewlnen that 

makes your cUilomerl uk {or more? It'l euy 
_ when you mix Huron's gum gluten in with 

your product. 
Huron'. new drying method resul .. in more 

"vital" Bum siulen-which in turn meanl 

lighter color, grellter elalticity, and minimum 
droppage on racka. 

What'l more, Huron'l gum gluten gh'CI )'ou 
a guorantee,l minimum of 75'70 protein on a 
moisture.free ba.ll, Write for Gum i)luten aam· 
pie and technical data. S,4",0 

MILLING COMPANY 

• PAliK PLACE, NEW YOIIK 7, NEW YOIIK 
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could do them lome good. We'd been production line." "nut it i. in varioul 
auditing (or many years and could !lee RfOdes and qualities. How do I kr10w 
areal where we thought that we could that next week I'm going to r~eive 
do lOme good in their o«aunling or· from you X pound. of quality n. I may 
ftllnlzo.tion. Fnally the J ,resident loid, netd quality A nut week, or I may 
O.K.-go ahead-ll.eR 13 or "",000 need quality C." "Well, you'll just 

lookin,; O\'cr our orgonlzatlon," hD\'C 10 toke what comes along." etc. 
Since we mode IJlol firl t re\'iew. we . So now we hove 'dc\'ctol)td It aeriel of 

found 10 much potential III\-ingl Ihot statistical information so that Dcpt. C 
the Jlrclidenllald. "You Iloy here until know. in advance what ita going to get 
your fees are more than )'OU can appar. from Dept. n. U they need another 
ently la\'c." In other words, you jUlt kind or material to work with, Ihey can 
ketp going 01 10nR 01 you con find ways RO out Into the market and get h. 
Dnd meons or lAving money ror UI. It They're In a pOlition now where they 
took UI four years wllh fi\'e men in that ha\'en', been in tile Iialt-or ketping 
orgDnlzation to ketp that allignment. their cuatomen halIPY· 

I'd like to close Ihll talk 'wilh II brief I think it" I, lafe to lay for that com· 
CDIC Itudy of what one company did pany Ihot thl'! future II not only going 
with effective cost control. This com. to continue the very luccessful experi· 

I
lany hal heen run by what II now "0' eRce they've ha.d In the palt, b~t with 

'I Ih Ih' d I' n I~' these new COlt data they are gomg far, 
ng III 0 e Ir. genera Ion. u In far ahead. 

the second generatIOn, one man ope~· I want to leave you with jUlt thil 
aled In 1?14 until he finally gave It Ihought. If your goal II increased 
o\'er to hll Ion lall year. When we r.' I ' 'nt II d I II I .• , ~ro'III' you vo gol two a ternatlvel: were II co e n lere 0 mu;e an , " I 
audit or the boou about 195-1, I had ~u'Oe got to. mcreue your vo ume 

I d' . 'th th Id tl Without IncreallnS your npenlCl in the 
severa IICUI~!Onl WI e .0 gen e· _ lAme Jlroportion or you\'c sot to de. 
man. I .sald, You,r accou~tlng depart. c~ue your expenlCl without the IInte 
ment ltank.. I dunk you ~e sal very decreaae in .alea. Or lreferrabl do 
p~r record.; they do, nol Sl\'~ yo,~ any both. Truly the opport~nitiet ar! un. 
kind of management mformatlon. limited, but you','e got to know your 

He IBid, "Wally, 1','e been running COllI. ' 
Ihll bu.incas ror 30 years. I don't un·" --------
derstand accounting. I only went 
through the fourth grade, and I don't 
want an)' of your accounting Infonna. 
tlon." The company ha. heen \'Cry DUC' 
eesdul, indeed. It has made a lot of 
money. 

Lalt year he turned the management 
over to his Ion. The IOn hila a college 
education in DUlinesl Administration. 
He come In there and ,old, "ut', tee 
the budget!' No budret. "Let me ace 0. 

department'. financla Ita1ement." "We 
don't make up financial .tatement. by 
departments. Here II our Ilrofil and 
1011 .Iatement for the whole company." 
"Well, wltat II It for tlti. quarter?" 
"We don't make It UII by lJuarten; we 
only make it UI' once a )'e"." 

TIli, kid WDI preur UPlCt. He had aU 
hi, training in achoo and wanted to tee 
if it worked. So he hod a couple of 
,.cople from the Itccountlng Ilaff, and 
he laid, "Now you go down to Dept. A 
and tee what you can find." They went 
clown to Dept. A and they found Dept. 
A had no kind of COlt data. They de. 
veloped lome COlt data and they found 
Ihat 'h'e laleamen were not carrying 
their own wclght. Tho&(! five talesmen 
arc now orr. the pa)'roll. They're not 
onlr sa\'ing their aalariea, but they're 
laving the lOll the company incurred 
on the merchandiae they ,old at a lOIS, 
regardlcas of their lalary. 

We went o\'er to Dept. B. He laid, 
"How are )'ou soing to decide when 
you're going to shill me merchandise 
from Dept. C lbat I m Going to 'manu· 
facture in the next product?" "Well, 
we' ll send It to you II it co~ea off the 

La ROla Announcel Ad Planl 
V. La Roaa &: Sonl, Inc. announce 

their plan. for dccp'penetrailon selling 
of the BOlton area. Starting July 17th, 
the La ROla IIne,up will include span. 
,orlhi" of the tOIJorated TV family ad. 
\'enlure "Waterfront", Ilarring . Prellon 
FOlter, on Channel 7, WNAC.TV (Bol' 
Ion), Sunday. at 7:00 PM. In addition, 
II)(!Cial La RolO announcementl will ap· 
IJear e\'ery week on WNAC·TV, II well 
as Do.ton newlpa/.cr and magazine adl. 
Starting July lOt I , La nOla will begin 
a maximum IBluration radio tchedule of 
70 announcement. each week on WNAC. 

Mr. Vincent S, La Roaa, Vice Preal. 
dent in charge of Adverti.ing, noted 
that Dolton plans are a natural follow. 

, up of LA Hou's lpan.orahl" of "Wllter· 
front" in New York anc! Philadelphia. 
"And", IDY' Mr. La Roaa, "th~ peak. 
rated lime of 7 P.M. Sundays in DOlton 
will guorltntee the srealest pouible 
family liltening audience". , 

Mr. La HOIl alao Ilolnted out that 
thil ad\'ertiling IChedu e would be uaed 
10 introduce ,'ariou. new La ROil 
canned and Jlrrpared Ilf0ductl, as well 
at for LIl ROla macaroni, Ipltghettl an(J 
egg lloodl~ . ----

Faber Anniversary 
George and Naomi Faber celebrated 

their thlrty·thlrd weddins annivenary 
on June 22. , On that day King Mid,.. 
Flour Mill, was hall to the Iidies of 

, the Macaroni Connntlon at :a reception 
and luncheon. Mr. Faber repretentl 
King l\Ud .. in Chicago. 

Augu.~ 1955 
',' . 

Pillsbury Sells 
Globe A I Macaroni 

Sale of its Los Angeles macaroni 
III ant ttl two Loa An~elCl food men wal 
annount'ed in mid·June by PiIIlbury 
Mills. William Kuehn, head of Food 
Auocialca, Inc., and Robert William, 

I
"caident of the macaroni company that 
leara his name, ho\'e together pur· 
cha~d the friant located at 8985 Venice 
Boulevard rom PiIIlbury (or an undil' 
eloted lurn. J. I. Dealty, PiJllhury vice· 
president from Minneapoll., repreaented 
the seller. The new company will oper· 
Itle under the name "A·l Foodl, Inc." 

Terms of the agreement inelude a li. 
censlng Illan under whlt'h Kuehn and 
William will continue Ihe use of the 
PiIIsbury.owned "Globe AI" Iltbel and 
brand on macaroni productl. They an· 
nounced that olJeratlonl at the plant. 
one of the beat equllll.cd on the ..... ett 
cOlllI, will continue "without interrup' 
tlon" and all of the approximately 50 
emrloyCl will be continued on the pay· 
rol of the new ownera. The tranaaellon 
becomes effedh'c July 1. 

The macllroni 1,lant was originnlly 
Ihe pro,.crty of the Globe Grain and 
Milling Company of Los Angeles and 
Will included in the Iransadion when 
Pillsbury Mills ac,\ulred oil the uaeu 
of Globe in 19·10. t hili betn operated 
by PiIIlbury .ince dlat date, and con· 
liderable new equlJlment wa. Inltalled 
in °1951. The macaroni and 'Jlagheui 
Jlroducll have alwa)'1 betn marketed 
under the Glohe Al label. Globe Al 
Family Flour and Globe Al Pancake 
Mbe will continue to be manufaclured 
and diltributed by PiIIlbury. 

Faber Alumni President 
George L. Faber, manager of the Chi· 

cago office of the King Mid .. rlollr 
Mill" hili betn elected to the nlltlonal 
board of the Minnesota Alumni Aun. 
Mr. Faber'. term .tarts July I, 1955, 
and expires June 30, 1958. He 1\01 
ICrved as prealdrnt , of the Chicago 
dlaJlter of the auociotion from 1952· 
19'"".>4, and currently Is Q. member of the 
board of directors o( the Chit-ago 
group. 
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h ",ethod ",.c.,o,,1 
E,,"ch '-:!,c...,R the .rll'''.' to" wi ..... '"5 ....... , 

.,,"chml '" toW." 

1 ou, pre .. moCO'" 
Enrich coni nu M Ih •• rlglnal 
ronl with VI.ITO ,""nlnl mh'" 
.torch bo" h·n;~rwlnF .. d". 
tureandu,11 • 

SUCH an overwhelminl majority or today' •• hoppers 
are nutrition c:onaclous that enriched (ood. just naturally 
sell better. And that'. 81 tNe in macaroni products II:" it 
ia in. bread, milk and other (oodl. Customers knowennch· 
ment means better health • •• alert manufacturers know 
it meana better buaineaa. 

And this profitable ules plus can bo added to your 
macaroni products at nominal coat through Sterwin'. 
Enrichment Service. For Sterwln, originators of standard 
enrichment agenta (or both batch and continuous process 
macaroni production, are lonl·experienced apecialiata in 
easy, accurate and economical enrichment, 

Sterwin Enrichment provides a strong selling point well 
worth Btreaainl in your advertising and on your package. 
You'll be agreeably Burpri&ed at its low coat. 

s.. Y"" Sterwl" hch"I"Uy T,.ln, ••• pnunhltlv, ,r 
wrlhl IIlrtd ,., ,,1, .. ,nil .... U •• H, ,11I1 .. I,n ,f ,,,,n •• 

S~~~/NC 
14'0 .IOADWAY, HEW YOlK II, H. Y. 

_HIS IN MACAIIONI ,.ODU'" fNtlCHMfHr 
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AROUND THE TAILE: VlnClllt a.Dom,"IcD, Ed D.lI.occo, t.4,.. Spad.for., Fr,d Sp.cI,for., Hor'eI Po Glol., M,.. L,RolI, ,.1., L.Ro", Ch"I •• 
Ronolil , lob WIII I.m, Mti. Ow.,iIolhtr, Mrs. SUnll'r, LIo.,d S~I"lIIIr, Mn. D.Do",,"lco. 

AT THE 
THEilE wa~ )l1~nl)' of fUll and r~slh·i . 

lie ~ 01 the 5bl Annual Meeting of 
the i\'otional MUl'aroni MouuforlUH'rs 
AII!lOI:iuli on. 

The Irudiliollu\ (,\' ('111 opt'fling Ihe 60' 

ciol I\('hcdule if Ihe lIosriolli Splll!helli 
BuiTel. At Del Corollodo this famous 
ofTuir rcnc:ilcllu II t'W hi gh wilh U8l1ump­
tUlllli! II ~prt'ull D8 hilS c\'cr grucl'11 It 

tlll.lll. hulillll Jclut'ic!I hom Illltipu~IO 10 
lIlt! "pujlhclli 0111 LOlllplC werc ill heau­
lifu\ /lUll\', lIosl Churlt' 1S IIl1 s~olli alltl 
hill competenl COlllpotriot 011 the West 
CUIl!!I. Jut' l'cr~o l1 e lli. hclt! fotlh in ~tu· 
e illll ~ ILlllI l' ilUlily. 

Fnl1owil1J! Ihe fulltl luWI fl 'u:o. l. dalll'iull 
\rLl:oI Ihe littler of Ihe 1' \"t' l1ill~ , 

Thetl' WIlS ~oI1l CllaillJ! IloiuJ! III \'itili' 
allr 1'\'Ct)' l1Ieal slatling wilh rcgistrll ' 
tinn ut Ihe "1ICUil1)! htcuU ust unlil Ihe 
dimas 1111 IIII' final en·uing at the As. 
,;uduliull lJililier 1'lIrlr. 

Tit "Iarl Ihe ~\'1'ulIll ,Iu\' hreoUU!i1 
Willi H't\'ell h~' the IJUtlllll ~iillcrs to Ih" 
"Early Hinl!!', I.ul·k)· lickel huMcrs rc· 
ech'l'll 1IIIIIr I'ri lC!! illdlldillil a IIn'e1)' 
cn~ III I'lltl l ~, "uilahlt· ill U tlnll"lc I'ur· 
J KI~C II '" II I:lI ml'ul' l, "'Oil IIY ~:'! Iher King. 
1\Ir, UIIIlIUI'" 111I,,}!hler lrum I\t'rw)'lI. 
llIilllli". ))1111 ~Jt.f,;lIl1ll'\' of Cmlie·Ko\' 
\m~ Ihe hu'k)' II1UII Wi";lilll; a hcaul ihil 
"I'url "hitl. 

A Irip Itl Ihe SUII Diego ZUII, a 
hllll'lll'lIl1 ut Jlunl.sitlc. ant! U liilllil.see. 
illg hual Irip urlllllill 5un Hicgn hurhor 
were Illher t~H'lIl s thai found (tI\'or, 

There \\,1111 tllllldll~ e\'er)' c\'elling 011 
the O"l'UIl Terrurt~ und Ihe Sml Uicgo 
ChulII"t'r o( CIII1I1I1I 'tl'e dill yeomull 
sen'it'e iu kecpillg tetllp"raiurcli in u 
cool rauge, 

The dul' before the Cum'cntioll offi· 
ciollr tll Jellcd u grouJl of sight'!ffrll look 
a tour til 'J'ijUIIIlIl 10 sec u hit or old 
MeJiit·o. 

ROSSOTTI BUFFET 

THE FESTIVE IOARD prtlld,d ,I b, Alb,rt R,w"lno, Ch.,I" ROIlO"I, Ch.f Campi,. 
."d Jo, ','lon,"I. 

COIol ING DOWN tHE L1NEI liII A,,"., C.lh.,in. Ar,n., Mrt. lowl l lI.on"", Mn. 
O .. ld Wilion. E.lh., l" KI1I9, Mn. C,nl,II" Allthony C,nl,U" M,ry DOlin, KI1I9, John 
Amato .nd M. J, Donn, 0'" Johll Am.to', Ihowldll. 
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TilE MACAIIONI JO U III"AL 

COMPARE THESE PROVEN 
ECONOMY FEATURES IN THIS 

BUHLER 
CONTINUOUS SHORT GOOOS ORYER 

Iype II M 

In lucce .. ful operation for the past II. years, denv. 
erlng these advantagesl 
_ Greot space saving through compod, eHlclent 

design (note dimensions below), 
_ Continuous aulomotlc operation. 
_ Ablence of any frames, wire nelling or transport 

cars _ no screens 10 repair or replace. 
_ Uniform drying with palh.controlled air flow. 
_ Intlgrol air and humidity controls anure drying 

Indeplndent of IlI.lerlor atmospheric conditions. 
_ Hygienic operating conditions, Easy accessibility 

for cleaning. 
_Improved applarance and .ex.ure of goad. , 

so'·.· } 60'.10" .01 C",,,CUIU U, 10 1400 
71 '· 1" 

TOT"l UNOTH 

1 PI'S'1U!el 9" pn c.ooo~ 

.. ,,' 

~- i 
l~ , , 

AI. 

:n 

US'/HOUI 
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COLOR ·EGG YOLK 
• 

BELT 

..... _0l0i 1-1700 AIHrI ..... _ SfI, 

FRANK LA,ZZARO DRYING MACHINES , . 
9101-09.:THIRD AVENUE • UNION 7-0597 • NORTH BERGEN, N. J . . 

Dr,er. for 
GIATED CHIISI 

LONG 'ASTI. SHOIT .ASTI 

aid 

CAVATILL! 

'. 

A DIYII 101 IY.IYONI .'GIIDUII O' 110 

A Comp'.'. U •• 0' 
InUILT FULLY GUAIANTIID 

VIITICAL HYDIAULIC .IISSIS 
KNIADEIS . MilliS 

DOUGH .IIAIS 

Et.:. 
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AROUND THE TAILEI JOt t.h,l1l1o. I. J. I,od.n, R. P. I.n, Guido 
MlHllllo, Johll .... d."n., frul c.If ... ,tl, G.o" . 'toUnl, b"I. 
Whltl,y. leI MlTry. 

AROUND THE lAILEI Johll Am.lo, Ed •• ,d •• 4/1\11 1, All" " Guido, 
Thlodor, Schmidt, Mn. Schmidt, Allihony ' .. quII" John Coli,. 

AROUND THE TAIlEI Mlt h .. , Vlylano, John A. Vlylano, Mr •• 
VI.lano, Ch.rla, Chln5.', John E. Vivl. no. M,., Kub, Mil. Chln,lI, 
Cl1ff Kub.. 

AIOVE: Ev'n, Tho," .. , 1m HOI.''' ', Ali"" Thomn , Mn. TholM!. 
R",: R.lph 51,11, Mn. 5.,11, Mn. VI;nlnG. 'uhy C.comln'co, ,.t., 
V.,nln., Jr. 

AROUND THE TAllE, H.rry a,lI,y, Mr,. Bin • ." lOlli. V'9"Ino, 
SI.ph," V',lIlnG, Thom .. Va9l1illo, Mn. L S. V'lIn 'no, M,.. T. A. 

CllnlO, Tom Cllnlo, 

AROUND THE TAILEI lobby Aranl, M,., S.m loran. , Mrs, Bill 
Arlnl, 1111 Anna, Sam Arlna, Catharlnl Arlnl , Mn, Ronntl , Loul5 
Ronnel. 
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Jim Wiftllon, An9.Ii~a S,nIOIO, 

LEft 10 RIGHT- COIII.d "'mbutt" J",tio DiDon.lo. A. 10l,tli, AT THE p, ...... Ju ""oneill. Pi.,n Wh .. ,t" . . ~ PARTY. Lift to rigkt: M,.. lI.y Wlnh.I, Mil. Schmidt. Hlnly ROlli. It.-oaol. Schmidt. 

T II f: ,I.-I C " II " \ I J" I II \ -II. 

CONSOLIDATED 
BALING PRESSES 

THE SALOMAT SERIES 

REDUCE OPERATI NG COSTS 
• Eliminate expensive handling of bulky waste 

• Save valuable floor space 

• Lower waste disposal costs with fewer pickups 

---------------------
By baling SEMOLINA BAGS, CARTONS and OTHER WASTE PAPER. in a mod~rn high 'peed 

baling pren, ml.imum plant efficiency is roalil0dand lower operating cosh aro anured. 

Succ8uful operation in all typos of manufacturingplanh has proved tho CONSOLIDATED BAL.C. 
MAT the cUhtending machine for lo .... ·cod handling of w,nlo material •. 

-------------------------
WRITE fOR fULL DETAILS AND CATALOG 

CONSOLIDATED BAILING MACHINE COMPANY 
Sale' Dlylslon of 

N. J. Cavagnaro & Sons Machine Corp. 
Brooklyn 15, New York 

400-408 third Avenue 
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Dott. Ingg, M., G. 

Br~ib~~l'i . ,\, . . • c. 
c. ..... Ir.lbantl-Mllono 
hoitoy'. Cod. Uood 

.. ) 

THE NEW SUPER ·'MACRON PRESS 
" . . .' 

WITH THE NEW 'MOTORIZED 
r DIEHOLDER 

FOR QUICK . CHANGE OF DIES 

Equipped with the B.raibariti Vacuum System! 

Send your inquiriel to: 
Eadern Zone: Lehara Corporation, 16 Ead 42nd St., New York 17, N.Y. 

Wedern Zone: .Permalco Divi.lion of Winter, Wolff .. Co., Inc., 

1206" S • . Maple Avenue, LOI Angelel'l5, C~lif. ," 
'. 

-----_. " 
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Dott. Ing9. M. G • 

Br~ib&.l\.li SOC. /l..a.L. e C. 

C.bI •• Br.lbaotI-MlI.no 
"o~.y·. Cod. U.od . 

MILANO-VI. lor9090. I, !lIlly! 

THE NEW PLURIMATMACHINE FOR 
COILED SPAGHEnl, SPAGHOTlNI, VERMICELLI & NOODLES 

~e above picture. iIIusirote tho "PLURIMAT" mochioe attached to a "MACRI" pre .. with .peciol mu.h. 

room ottachmont. Thi. machine can make either one or up to five .eporote coil. in a row on the troy 

. from very .moU diameter 10 5/64". For Noodle. ju.t a. lhe length of lhe Skeio. can be controUed .0 

con tho width vary from 1-3/9" to 2-3/9". It i. equipp.d with a .p.ed voriotor for attachment 10 on 

automatic pr.... It i •• upplied in two model., either .iogl. or double depending on the production 

required. 

Write for fuU porliculo" to: 

Eadern Zone: LEHARA SALES CORPORATION 
16 E. 42nd St., New York 17, New York 

Wedern Zone: PERMASCO, Divilion of Winter, Wolff" Co., Inc. 
1206 S. Maple Ave., LOIAngelel IS, California 
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Opportunities -
(Conli,uwl from flail" 12) 

of 17,000 per worker. They raised thls­
to '12.000 in 1952. al the ume time 
thai they cut Ilayroll from 47% of 
sales to 36% of lilies. In the electrical 
Ilr~d~ct, lndullry, chemlclIls, drugs, and 
a lot of Otbtfl, hall or more of the salu 
thil ),ear will be luutd on Ilfoducta that 
were unknown 'h'e or ten yeln ago. . 

What doea thll mean? One thing. 
In the wordl of a greal .alesman, Red 
Motley, "When you're green, you're 
growing; when you're ripe, you rot", 

How do you stay green? How do lOU 
grow? I will ive the formula In u.t 
three words, n!tlorlernize Yo tl r ~ an· 
a&enien''', ' . . 

The American IRltitute of Manllge. 
menl devotee It. time and energy to a 
study of those thingi thai represent the 
best In bu.lneu management, Some of 
their ' comment. are very well put: 

", , • it becomes obvious that the 
new managertal method., and the new 
typn of managerial Ileraonnel intro. 
duced Inlo corporation. b)' the fineal 
management. in the land, · present the · 
immediate yardstick whereby all other 
manalemenll can be judged. 

01 , •• the evaluation (lrOCCM mu.t be 
com(laritive. No matter how well·re· 
garded the com(lany we .tart with, we 
mUIf. inql' ire Into euctly whit thl. 
manal ement h.. done In soMng the 
ordinary and extraordinary problemi 
which it hu faced and, onct tbls Is 
done, to compare it with the manageo, 
ment of It. competito~ booth great and 
Imall, In thl. way it becomes dear, in 
the early staSCl of our analysts, whe­
ther the best known company In an In. 
dustry is actually the beit mana~ or 
is simply being carried forward. with 
measurable slowing down. on the mo. 
ment~m of its put performance," 

Here are ten arell the Institute n. 
amines and their percentage values: 

ern Indu.try, DUllneu Wr!Ck. For. 
tune. etc. describe them perlodicaJly. 
The Amerlciln ManISfmimt 'Auociatlo'n, ' 
the Research Corporation of America, 
the AJloclllllon of Conlulting En81· 
neen, are only a few of the orlJanh:a. 
110nl continuou.lf working In this field. 

For a llu1ck check on vour operatlonl, 
you ml~hl _rnlv the 7 M Test: 
-Mrlnev~uRicienl ooeratlnR canil.l? 
-M.nap;emenl'"""1OUnd leadership? effi. 

clent method.? . . . 
-Merchandi~a Itlle.ble nroduel? 
-l\fen-a cooperlttlve workforce? 
-Market-good di l\lrihulion? 
-Machinery-adequale facilities? 
-Mar~n-a normal or heller profit? 

In the long run, every company and 
It. nroduct., rlset or r.lI. in accordance 
with the verdict or the cUJlltomen and 
the market place. But the Imldent 
manaf[cr anticipates this judgement bv 
a continuous study and improvement of 
his comllany's plans. policies. proced •. 
URI nnd products. He believes In Mod. 
em Management. 

The records of American buslnetll 
show that today, as never before, there 
Is • premium on good buaineu .pllnl"e· 
menl. Mlnapent is the factor that 
cnables lOme firms to lurvive while 
'others sink.: Mismanagement is the 
moll frequent caulC of bu.ine.. failures. 

Modem manascment is never a lux­
urv, ~",ed for a I,rlvileged few. 

Modern management is never an ex· 
penle if it SCII results, 

Modern management i. sometflinA: to 
diecuu with your banker, your CPA, 
and your lawyer. If they feel it might 
help you, they might recommend a 
management con.ultant-a bu.lnesa doc. 
tor-to come In and flive you a good 
check,ul' and then outline a course of 
action or you. 

What ,,"'auld this cheek.up cover? 
What III good, modern management? 
Five thlnp: organilation, dtlegation, 
1,lanning, execution, and review. 
. How do you modernile your man. 
agement, if you want to do it yourll!lf? 

Economic Function ........... ! ... _...... ... 4 O,&ani:e-divide up the various are .. 
Corporate Structure .......................... 5 of bu.ines. activity .uch .. sales. pro· 
Health of Earnings Growth ............ 6 ductlon, promotion, finances, peraonne) . 
Fairneu to Siockhoiderl ... _............. 7 and gel a tOJ! man to head each divl .. ' j 

ReK'arch & De\'elol,ment .................. 7 ., -or .. many tOJ' men .. you can UIC.,. 
Board of Directorl ......................... :.. 9 . . Dele&at~give each' of theie men the ' 
Fiacal I',olieles ................ " .................. 11 authority he need. to do his part of 
Produchon Efficiency ........... " ........ _. 13 the job, making him accountable to 
Sales Vigor ........................ ................ 14 you for result .. not delails, 
Executh'e Evalulltion ........................ 24 I'ian-llt down around the table with 

your top men, and work out. Illan that 
Totll... ............................. : .... .100 will cover your buaineu goal. and the 

wily you hope to reach them, 
Execute-blow the whistle and starl 

the gang working, 

Whtlher ),our businea. i. a corpora. 
tlon, a Jlartnerahlll or a prolJrietonhlp, 
there should be some food or thou8'11 
in these len areu of management, and 
the ratingl alligned to them. 

Just 10 you wlll not feet too diacour. 
aged, a rating of 75% is not jUlt the 
pau lng grade-It i. "exctllent". . 

There ani ' many' ways or' rating ' a 
coml'any. Buslneu text boou and such 
magulnes III Don'. Review and Mod· 

Review--c:onl tandy check on result .. 
and analYle any new features that may 
de\'elol', 

Theae are the " bAlic euential. of 
modem management, an4 I have ~n 
tbeiri 'succeaafully 'at wor" in small firm; 
employing II few a. thirty people. 

Of course there Is more to manage-
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ment than these brief commenta-lleOple 
write new books on the lubject evelY 
day •. Out these an: the tools 10 work 
with, particularly as you luepale lor 
the future. 

Illght now, three thousand miles ellIl 
of u .. at White Sulphur Springs. Weet 
Virginia, the Grocery Manufacturer. of 
America are ha\'lng their connntion. 
The theme of their meeting- ""The Gro· 
cery BUl ine .. In 1960", 

Those men are dieculiing the chang. 
ing Ilfohlems of the preaent 10 r:repare 
thenueJ"a for the even ~realel' chnges 
that the future alway. bnng •• They are 
going to be able to take advanloiJC of 
o"lwrtunlty at the IIlme time tho'. they 
wi I avoid being too surprised 'JY any 
unexpected de\'Clopment •• 

Some time ago, Dab Green scnt out 
one 01 his ulual newsletters . • nd along 
with It came an extra .heet. It WII 
called "The Challenge of Chaltge", and 
dealt with lubJecta disculled at the 
Spring meeting of the SUIICn.,arkel In· 
stitute. I like that title beeaule it aeems 
to put change in the right IlCrallCClive 
so that in.tead of being .. omethlng to 
fear, It becomea aomM.hlnllt to adjust 
to, and that cln br adju.ted to, 10 long 
II we are prcp:lred. 

A. we know, change bring' 0Plwrtun· 
lty to lome and dillllter to others, 

I want to ."tate thai we face Il future 
filled with 0l,portunitlea unlimited in 
every Indu.try, and particularly in 
your .. becausc you have the human 
appetite working for you three times 
a day • . 

Out there i. a door between you and 
, the rich, unlimited opportunitiea of the 

future. There I. a key to this door­
e key that each of you Is free to use 
or not to UIC, III you deelde. 

ThDl key I. called MODERN MAN· 
AGEMENT. 

Augu. ' , 1955 THE MACAUONI IOUUNAI. 

GREETINGS 

WE WISH TO THANK all our friends in the Macaroni Industry 

for making pOllible our conti~ued succell. 

Your continued demand for No. 5 color yolks has urged us on 

to further expand our production facilities. 

We close this season with a record pack of No.5 color yolks: 

which helps make pOllible the greater sale of your product, 

year after year after year. 

Your Success Is Our Success. 

BALLAS EGG PRODUCTS COMPANY, INC. 
NEW YORK, N. Y. 

Worth 4-C1I4 

M.I Ban .. 

ZANESVilLE. OHIO 

2.lb7B 

V. J. Beninea.a 

., 
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THE HUNDRED DAYS 
•• port .1 Hell ••• ' Macar •• ' , •• flf... Acfl.IfI •• 
., f •• oel'ore I . S''' •• , •• Ilc •• ,.tlo •• CoulI.e'. 
.t t .. Slot N".UI,., ••••• , MHII., 

UEUE i • .!l box acon~ of National Macareni Inltilute Jlublicity multi for the 
1[1. fiul 100 doya 0(, 1955: 

Mt!dill 
NOlinflul Mugazines 
Synri ieah'! 
Sunde)' Supplements 
Celleral NewIJlDI>er Mailing_ 
Fann and Negro Newll""lH:fI 
TV Homemoker Programs 
Uadla Homemaker Programs 

Two editions o' the 'Ad,'el lIome 
Jourtwl, January and February. fea· 
tured lull·color photograph. and recipct 
lor nGalllc di,hN. Each luue gOH to 
a 10101 circul.tion of 4.816,551. One 
c:cipe was (or green and white noodles 
with red clam .auce; the olher WO,I 

(or Swedish meat balla wllh huttered 
naodlCt. 

Woma,,'j lIome Companion, one of 
the 101' women', m'gazines., used Iwo 
big co or 'pread, in January and March 
iuuel, highlighting macaroni product, 
with lomalo and meal II1Uce. Circula· 
tlon of each illue: 4,162,500. 

Two Illues 01 Family Circle IIpot. 
lighled Inacaroni and noodles In • one 
dillh" meal, ,pread, in two illlues of 
lhi, II l0re.dill lribuled book. Thi. mag· 
azine hits ",000,000 lamilies with each 
illlue, 

Two more IItore·hook breakll 10 a 
10101 cirf'ulalion of 4,500,000 appcared 
in IJdlu l.illing for January and March. 
Two r('(:ipell and one large luJl-color 
photograph 01 macaroni and wieners Ill' 
)teared in Iheee Ilories on "quicky" 
meals, 

GfXJJ Houstkeeping in Februar)' and 
March illlUCIL galo'e good pia)' to q. Lenlen 
comhinalion with tUlia and eggll and 
another lor barbecued kabobs. TheAC 
two hreaks reached a tala) circulation 
.1 6,/185,586, 

January, February and March illuet 
of t'1'eryu'oman'l told the macaroni 
slor)' ill a powerful mallller. The Ihree 
luucs Jloing to a total circulalion of 
4,Hs.1,OOO f'arried a tolal of 8 recillH 
and 4 big lull·color phOtOll, 

McColfl used four r('Clltes for IIpag· 
helli, egg noodles, o.nd o.lIa!!lIo. with 
so.ullo.ges, seo.food, o.lId chir:~eu ill Ihe 
Jnnuar)' iu ue which Wo. lI read b)' a 
circulation of ·t528,1a.1 . 

A huge lull·color I'liu\Qgrallh o.nd 
recipo lor \'eal roll,upi Wo.lI prtiented 
to a circulalion of 4,()'14,OOO in the 
January iu ue of Beller Homes and 
GardenJ. 

Sreo'" 
22 
20 
5 
6 
2 
2 
7 

Circulation 
60,000,000 

229,000,000 
27,100,000 

144,000,000 
2,250,000 

25,000,000 
664,000,000 

Redbook, topulaf consumer mapa· 
dne, feature 6 full·color photographll 
and reciltel lor budget dinne,. 10 &en'e 
a large crowd, reaching 2,()'l8,OOO, 

In a ,tory headed "Mo.caronl lind 
Oleeae," WC'Jlerll Family magazint, 
with a circulalion of 1.1()'I,OOO, used 6 
rec11>e' and 3 photographs in the March 
illue. 

House and Gordf!rl, January illue, 
dis,)layed 6 recillel lor It variety of 
macaroni Jlroducts in a "chene cook. 
book" arlide. 

A total of 6,000,000 circulation wall 
reached with lite macaroni slory in 
five litecialized market media. Theac 
were covered by Tan, in Ihe Negro mar· 
kel: lIouJrholJ, in the home lleT\'ice 
markel; and Canotiian NGlional hla«a· 
:;n(', which il II railway IJublicalion. 

/Jetter Formin,. which of couree hilt 
the larm and TUfal gfoulllI, featured 
IIlx pagel of color phOIOI and recipell. 
Selienttrn, Ihe tecn·age magazine, saye 
reciJlCI for savory aauee. 10 be used 
with macaroni products. 

We now mo\'e to anolher medium 
• , , national lIyndicatet. Food column. 
ilill lor theee lIyndicalea used reclpCl 
aud Ilhol05 10 reach a combined circula. 
lion of 229,000,000. 

In Ihrcc breaks during the l00.d~y 
IlCriod, AuociatN I'reu reached a lola1 
circulation of Sol million with recipn 
and "hotogro.phs for Old·Fo.shloned 
Macoroni and Cheese, Tuna and Spag. 
helli Col&trole, and Mo.caroni and 
Cht'ese \Po'illt nacon. 

The NC'wJpar..r Entu/lriJt Auocio. 
t;on ga\'e us our 8eporo.te stariet by 
two of itt! lootl columniala which fea. 
tured macaroni with tuna and other 
Lellt~n itemll, Total circulation 
52,000,000, 

KinS Feotur~s, Dt" Syndicate and 
the ChiNl~o TriLune Syndicate, gove UII 
a total 01 eight breaks and reached Q 

lotal circulation of 38,000,000, Soumes, 
casseroles and ~ variety of other di.het 

THIOOO.I L SU.U 

with Rlacaronl Inoducls were treo.led in 
these articles and photographs, 

Gentra} Ff!t1tll tts used tWfi) articles 
by ill lood ,:olumniat .. one aimed It 
the wom~n's fllges and the olher by 
General's Frank Kohler, whicll ill di· 
rected at male cooking enthUlLlallll. 
Theee two II10ries reached a tolal cir­
culation of 8,000,000. The big wire 
IIcn.'ice ayndicate, United Preu, broughl 
in a lall IItack of clillilings on an article 
gi\'illg Ihe correel manner in which to 
cook macaroni , UP gon 10 a '15,000,000 
circulation. 

Zola Vincent's load column, which 
goell to do.i1ies ul' and down Ihe Welt 
COlit with a toto. circulation of 1,000,-
000, combined macaroni I,roduell with 
fish lor Lenlrn treal, . I ural newalla· 
ltera., with a combined circulalion of 
1,000,000, were cO\'ered with rt'CillCS 
and "hQlolI by Ihe National Weekly 
Ncu'JptJpcr Sert'ice. 

A lolal of four big Sunday ,ulllile. 
mentll gave u. Ih'e breo.ks which hll a 
combined clrculalion of 21,100,000. 
They. were: American Wulcly (Iwice), 
This Week. Parrule and Rarcl erat'ure. 

Eat'h iuue of American Weekly all' 
IJearl in 29 metropolitan dailies with a 
lolal circulation 01 9,500,000. Tltl. lUl" 
"Iement used four recilles cr.d a pholo 
01 spagheUi with marinara lIauee in two 
ICparate ihuet. ThiJ Week; circulation 
1,250,000, used Spaghetti wllh Chicken 
Lh·er. in a casual pari)' ,tory b)' ita 
food edilor, habel McGo\'ern, whose 
malerial is syndicated in other (lapen, 
A Deep Sea Caaserole with Egg Noodles 
reci,te and IIholo Will f arrled by Parade, 
which goes 10 47 metropolitAn dailiet 
with a , tolal circulalion of 6,350,000. 
Country town. are CO\'ered by Rurcl 

- ------------
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Cral'ure with a lotal circulalioll of 500,· 
000, 

Six general mailings of reci p~'l' and 

l
,hotogrol,hll 10 newlliulper fooll ellitoTl 
rom coast to COO!t covered a combined 

circulo.tion of 1<1·1,000,000. SllCCial 
mo.ilingll to Negro newsllalJerl and fann 
publicalions rellulted in dippingll which 
reached a tolal circulation of 2,250,000. 

Six radio scripta and Iwo trle\'ision 
scripls with ,pedal malle·finlsh photos 
reeeh'ed wide conrage during the fint 
100 ' days, ualng maco.rolll Ilroducts ill 
a nriely of dishes. The TV relealell 
wenl 10 an ellimaled audiellce of 25,. 
000,000, while Ihe radio IIcripll reached 
apllfoximalely 61<1,000,000, The gro· 
cer .. relo.ted Item producerl and Olhen 
read aboul macaroni IlroductA and lITO' 
motional ac(h'ities in Ihe trade maga· 
zines. 

Tie-ina wilh relo.ted hem foadll gar· 
nered a fiock of clil11lingll In which 
macaronltroducts were utilbed in reo 
cillCS an photos. These illcluded: 
Norwegian Sardinf!J, Poper Cup and 
Conloiner In,tilutc, Fbheries Council 
0/ America, RqnoldJ Aluminam. Tay' 
lor Wine Co .. SuII'll & Co" Starlo :, and 
Maine SardineJ. 

This IIhould Indicate very dearly that 
day afler day, week after weck, monlh 
after monlh, durin~ these 100 dayll, 
your macaroni publicit), program ha~ 
been hilling Mrs. Consumer with mil· 
lions of imllrellions through recipes, 
photos and ptories. 

A lolal comhined drclilulioll rcuchell 
(or the )'I'ar uf marc Ihllil ~\ billioll or 
3,000,350,000 10 he CXllct, 

On Ihe l\1ACAnO~I and CAN~EI> 
MEAT Ilri\'C~, we ha\'c ill the )Iasl ten 
weekI dillriiluted all o( Ihe poillt.of.sale 
materlo.l Ihal wall printed. On )'our col· 
orful 17" x 22" IlOster, a totul of 200,· 
OUO were di lltributed. 18.()()() of Ihe 
"Ueat the Heat" hrochurclI hll\'e \Jcell 
u~11 up and 5.000 of the drop,in ad 
RIal, were tenl oul. 

[,'ery major meat Ilacker in the cOlin· 
try alld a numher of 1IIIIIIIer Olles o.s 
well arc actinly cooperating on "MllclI' 
roni alld Call1le,1 MCllls for Easr Sum· 
mer Set\'ing", Such hig OIlCII lUI Swifl, 
Harmel, Armour, Lihh)" Wi"l0l1 0.1\11 
O&car Ma)'er are I1TO\' ldill~ II:! with 
fooll)O~'er on Ihis summer aalcI Ilrh'c. 

Itere ill the lalest Moco.rolli and 
Canned Mrat puhlicity roulld,up: 
NEA - Gaynor Maddox, picturc alltl 
r«ille on Ma)' 18,IWO recipe!l 011 JUlie ,I. 
NEA - Dorothy MadJox, picture 01111 

r~ipe on Ma)' 27. 
General realUr" - Frank Kohler, Iwo 
rccilJel· 
Killg reatures - Allee DrnhoO, Ihnoe 
recillC!· 
King features-Alice Denhoff. three 
recipes. 
Killg reatures - loan O'Sullil'Oll, mUll· 
el ,hOi with recilte, 
Pacific Coall Dailies - Zola I' inunt, 
picture o.nd recipe. 
lIeU Syndicate, picture alld recillC. 

Now • .• a box&Core for the elllire year, JUlie 1954 to June 1955 

Mttliam IJreakJ 
Nalional Mllgadnt!!l 55 

Circaloliotl 
(016,500,000 
4"',500,000 

35,350,1100 Syndicattl ,12 
Supplements 5 
General New. Mailing 20 
Farm Publlcatiolls 2 

.180,OOO.O(x) 
1,500,000 
·I,5UO,(~lO 
1,(K)(),Ot)() Negro Newllpal,en :\ 

Labor Newllpaperll 1 
TV Homemaker Progrolllll 6 
DiK Jockey. I 

150,OIlO,(~Xl 
75,ooo,IXlO 

1,7011,OIlO,IMlO Hadio Homemo.ker PrograUl!! 20 

er"lMu" •• d SP'''' tle''''p. 

Nl:.·A F,'alurc S,.rdcj·. rt.oci llC (or Out· 
Iloor til'i ll g lupplemcnl. 

TIITt.'C picture!!, each Ilc('olllllUllic,1 h)' 
two rt.ocipea, Ilrc Iwinp; rclcUllcl through· 
out the counlr)' Iluring lIi~ .... ·cekll of 
Ihe. promotion. for y~llI'ral ny ..... t;puper 
malllllgs. A TV mailing hus IU:;1 been 
relcalll'll o.nd the fi lllt of four rUllin 
&crillill has jUlt been rdensell to llOnw. 
making Ilrogrnllls throughout Ihc COII II ' 

try. 
lit June, lIIal'arolli rccillc~ , lIIoMII)" 

wilh color photo!! al'!lCured ill: J.!J:!ia 
110m!! l ourtlal, Amtrlca/l lIotJII'. EI"I'(1' 
u'omat,'s, lI .. ttcr Lil'ing. Wtltrlan'J lIulIlI' 
Campanian, Our World, St'cTt'IJ lind 
JPunlll/l'3 lJay. American 1I(1l11t hud 
color photo uud recille. f,'I'CT)'U'lJtIlUII'S 

had a rccipc and SeCTI'ls hadllhotu with 
rceillc. In Jul)' True Cun/es3iotu lire 
usi nK our color photo laken espedall)' 
lor Ihem. with recille, 

III Ihe tro.de Jlrell, grocen h~\'e beell 

" 
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SlIM" dllpl'r .Uh u n ... d 1II.,h. 

alcrlt,t! to our promolion Ihrough pil'. 
tllre altd IIIOf)·. ClIli/ornia CruCCr3 All· 
l'Ot'/IIt! used Ii good cO\'er piclure ill 
their Jllne iliSUC, Olher Irade:! inclutle: 
SUIJI!rmarkct Nt'lt's, Pacific Coasl .Ill!' 
l'il'l(7, GrlJCCf CruIJilic alUl Amerlf'lJrl 
Cmcf'r. 

IN Tm~GS TO COME. we ha\'e 0.1. 
reud)' sdlellulell Iwo hig !.rcakll for our 
Full I: a In p u I gil, r\aliollal Macaroni 
Wtck. Ucto!'er 2() 10 29. 

f'nmil)' Circl .. mugazine hUll toM liS 

Ihot they are planning OJ! a slO!y 1111 
mUI'urolli shall~ for the Fall pCTlOlI : 

Cedi)' IJrolt'nJlonl~. AI' cOIUmlll!!t, 
with a 28.000,()()O circulalioll, ill \I.:!ing 
a macaroni 111111 dlCCIiC cliM~erole lit U 

kit-kolT in all"ullt:c of Ihe Week. 
Olhcr lIulional IIIURUzilll'1I were 1'011' 

IUl'II:11 IIOIIIC time al:!0 UTIli phalli:! ~rr 
alreul!)' IIdll'; tukcn for plul'elllclIl WIth 
tlll'l'C Il1l1l;uzilles. , 

A!I fur Lelil. 195(j. wc urI' wllrklll!; 
Iowan! Ull C\'CIl "reuler prlll1ltlliuliul llC r. 
iOlI IlulII the \·cry I! n cl:I'!I~flll I.l'nt 1955. 
PIUIIII for Ihl' l.cnlcn pcriotl urc 1I0W 

hciug 1!,~ lillilictl utili II llnrl, of Ih.I' prll' 
Il rum Will illchule coupl'rullOn wllh r~· 
111\1:,1 itl'lII:! IIUI'II u~ ollr IUlil IIlUI'urolll ' 
tUIIU tic·ill . 

Ed I.ulr 0" 1.1t, ",d ,,",w,n., 01\ ,Ight. 

-, 
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"One Shift" Aut~matic Sh~rt Cut Drying 

•• p .. 1I1I9 typ. flnl,h dry., .ho.lng .Iectronte control , .. ,,1 ~o.rct. I ••• " .t pl.nt of U. S. M"lfolll Co .. Spohnl' WI.h. 

CLERMONT'S AUTOMATIC SHORT CUT DRYER OF REPEATING TYPE w •• designed' to 
meet the n •• d. of m.dium·.ired .nd .",.II.r mlc.roni mlnuf.ctur ... confronted with the prob­
lem of enl.rging th.ir .hort-cut production to meet th.ir inci •••• d dimlnd. m •• nwhile m.in· 
t.ining thoir on •• hlft oper.tion •• nd without .nl.rgement of existing qu.rt .... 

Th. dryer con.ist. of two units: • prelimin.ry dryer .nd • finish dryer of rep •• ting type. It c.n 
be h.d in c.p •• ili •• r.nging from 8,000 to 12,000 pound. p.r d.y. 

266-276 
W.U.bout Str •• t 

BrooHyn 6, 
N.w York, N. Y., 

U. S. A. 

-
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~~Lon. Goods Stick Remover and (atter 

• Simplified Mech.ni.m 

• High Oper.ting Efficiency 
• Automatically removes 4 stick and discharges it to a magazine rack. 
• Equipped wilh three blldes which cui Ihe he.d. and end. of Ihe producl and .imult.neou.ly cut 

Ihe Foduct in h.lf. 
• The Ihree bl.d .. are adjust.ble .nd anyone or two of Ihe Ihree can be removed. 

• The blades are adjust.ble 10 cui producl in length ron go from nine to len inche •• 

• Equipped wilh conveyor wilh c.p.city to hold 52 sticks of product, the Iverago number of sticks 
contained on a .p.ghetti truck. 

• If operated in conjunction with an automatic long goods dryer the operation is continuous. 

• Operalor c.n .ccompli.h .djustments. No .peci.1 mech.nical .kill required. 

PI.a •• con.u" u. for full 'nformatlon. 

266-276 cti ~ ~ Wallabout Street 
Brooklyn 6, -. 

New York, N. y" ?ZunoJ. line ~/~1f~l'!!t "':c' . 
U.S. A. == " ou' On n, - . ' , .. , , J 
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REPORT OF THE DIRECTOR OF RESEARCH 

Nutritlon.1 V.lue, you will recall that at our 1011 meet· 
ing at Miami Deach, the mailer 

or nUlritional \'alues of macaroni prod· 
ucla W&J taken up (or diacuuion . It 
was brought out at that time, that differ· 
ent nutritional eXlterta. in their Jlubll. 
cation., had ucribed nutrillomd \'Illues 
to moeatonl product. ,,-hieh ,how a 
variance. I have reference here to well. 
known publicalions, luch at "food 
Values In Shares and Weight." by Clara 
Taylor, 1954; "Nutrition.l Data" by 
H. J. Heinl Co •• 19-19; "Nutrition and 
Physical Fitneu" by L. Jean Bogert, 
19-19; and Bowes and Church, "Food 
Values of Portion. Commonly Uaed", 
19·16. LastJy. but of extreme importance 
10 UI, i. the U. S. DellarlmO!' of AS,i· 
cuhure Handbook #8 Jlub!h hed in 
1950. In reviewin& the \'arioul t ~hles, 
we find lhal the U.s. Handbook, which 
i. of very high re"ule, gi\'e. value. for 
cC?Oked macaroni producll which a ioe 
different from Ihe values shown in olher 
dietary tables. To be more specific 
thia handbook gh'es' a value of 149 
calo'riea for " ·cooked IlOrtion conlilling ' 
of 100 grams, or 3,6 ounces, The olher 
mentioned publications gh'e Q lower 
value, varying anywhcre from 100 cal. 
orie. 10 lOB calorie. for an e:9uh'alent 
amount of cooked macaroni. The need 
wa. Iherefore quite co.'ident lor lin at· 
tempt to .correct the dJacrepancy in food 
\'aluet gl\'en to cooked macaroni "rod· 
ucls and revise Ihe figure. in accord. 
once wilh the actual \'alues. 

.With the permiuion of the Uoard of 
Dlrcctors and the aclh·e lUI'llort of 
Presidcnt La ROla and Ihe Standards 
Committee, my office undcrtook the 
task 01 prescnling pertinent doto to 
Dr. Bernice K. Walt. Nutrilion Anal)'st 
of the Bureau of Home Economici and 
Nutrition. and oliO senior oUlhor of 
the U. S. Handhook #8. I \'ililcd wilh 
Dr, Watt 011 Be\'crol OI:cosiolil and 
in each instdnce. I presented t~ her 
acluol data bOlh 011 uncooked and 
cooked macaroni productl, The an· 
olylCS werc baaed on cooking macaroni 
I"oducl' in accordance wilh a Itandard 
cooking J,rocedure acceplable to the 
Food an Drug Administration. This 
cooking procoedure was adollted 41 Il 
result of an im'eatlgalion made into 
home methodl of cooking macaronI 
producls, both b)' our Aaiociation and 
the Food and Drug Admilliltration in 
19·15. Fortunatel)', we were able to 

0 .. N.',IfI.,. Val •••• f •• 5011 ... D.'.,mf".flo" •• " .. Law 
f"fore."".' Act'."., ., Jam •• J. WI.lfo. 
of SIll H ....... A. A •••• I """., , 

a"eml,le data. Irom our filet of cooking 
teata mode during the IlCriod or 1938· 
1954. The macaroni Ilf0ducll im'oh'ed 
cOlisisted of those made from 100% 
sernolinD. from 100% hDrd Oft'heat or 
farina, SO·50 blendl and 75·25 blendl. 
The nutritional \'aluet including the 
approximo.te analYlis, such as mollture, 
aah, protein, fat, fiber, carbohydrate. 
and calories were tahulated. In addi. 
tion. dala wu likewise submitted regard. 
ing the vitamin content and minerals, 
particularly, Iron, calcium and phos. 
)lhoroul. Sodium. as you know, is the 
component of table lalt, and is begin­
ning to playa very important part In 
didariet. Therefore, it was deemed ad· 
\'iloble 10 Include IOdium data on mac· 
aronl producll. Fortunately, and I lay 
this With emphuil. macaroni producll 
are \'ery low III sodium and can be used 
\'ery readily in all dlell requiring low 
salt conlent, Dr. Wan and I lilent can· 
siderable time reviewing the data, and 
she exl,reued the opinion that their 
orlaina caloric values might be on the 
high aide owing to the lillie experimental 
work they ha.d done on macaroni I,rod. 
ucls prior to publishing thll handbook. 
In add.J tion, she expressed the opinion 
thDt the rel'illon of thil handbook, which 
will take place some time next ycar, 
the data sUI,plied to her will be mOlt 
uldulln he ping her e\'aluate an accur· 
ate I,iclure of our productl. If I rna)' 
quole from a recent letter of hera, Ihe 
soy. '1"hank you for the analytical 
data and your leiter of April 22lld. They 
have jUlt now been recei\"ed at this 
office. These data. and the information 
)'ou supplied at the lime of ),our \'Ilit 
here, March 171h. will be most uaelul 
to UI in re\'ising our compolitioll \'alues 
for maco.ronl and spaghetti". 

I n my t.iilCul!lion with Dr, Wall. I 
learned IOmething which I feel Ihould 
he called to your attention. I ha\'e 
reference here to cooklnf instrucliona 
on CarlOIiI. A number 0 manufactur. 
era will generally gh'e a specific cook­
inS time which the)' eXllCClthe consumer 
to follow. Occasionally. a manufaclur. 
er will tend 10 minimize the cookillg , 
time, alld it II this particular lactor 
that was Inltrumental in having the 
Depllrtment of Agriculture get exl~ri ~ 
mental data that Ihowed a high ca orie 
picture in macaroni Ilroducta. As you 
know. the moi.lure content of cooked 
macaroni producll will vary to' " great 
ext~nt with the method of cooking and 

.lAW" .I. WIMITON 

the time consumed during cooking. 
When the Department firat exl~rimented 
with macaroni l)foductl. they IlUrchaltd 
a brand In Ihe market which ga\'e 
a cooking time of nine minutes. By 
following faithfully the cooking Instruc­
tion .. they, produced II cooked macaroni 
pro~uct contal!llng 60% moilture. Thil, 
I might add. ;s very al dente, In gen· 
eral, it il It ill in a non·chewy form, Ilnd 
Dr. Watt confeued to me tho.t In her 
l)fetent cooking tettl, Ihe realizet that 
a cooking time of at lealt five mlnutn 
longer i. required. In our cooking 
ul,erimclltl, we find that generally a. 
cookcti maco.roni product hall an ap­
proximate mollture content 01 75'70. 
You can Iherelore realize that a differ· 
em,'t! of 15~ in ' loilture will ha\'e a 

. \'ery aignificant effect on the caloric 
Ilicture. In conclusion, I am \'ery glad 
to report that the effort. 01 our Allo­
elation hne been inllrumenlal in in­
nuendng the Department 10 Te\'iac their 
figures 80 that III the future they will 
be in accordance with actual cxperl. 
mental dalll, 

Egg Solids O,"rmln,tion 
In Noodl. Proclueh 

The Alloclallon or Official Agricul. 
ture Chemills, which il under Ihe direc· 
tion of the Food lind Drug Adminilltra· 
tion Is conllanlly trying to impro\'e 
techniques or onalyais and 10 e\'oh'e new 
chemical meth~ds, AI our la&1 m~ting, 
,I rtpo~led that. a collaborative Iludy 
was bemg made on the de\'elopmellt of 
~ ' new ,and third I,rocedure (or egg 
• olld 'analYlis of noodln. If I may. I 
would like at · this moment. to review 
brieRy the two mt!hods which are now 

·A.O.A.C. (I) Upold P20S·I. (2) 

-
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Cholesterol (nromination). The Lipoi(1 
1'205 II more adoptaLle to routine 
analysis anti il le .. time conluming than 
the Choh'llerol. Howe\'e r, the Chotcs­
lerol iest. which il tong and tcdious, hili 
a cerlain ad\'antagc. particularly, whclI 
analyzing old egg noodle Ilroducla. After 
a noodle Ilroduct haa been in the market 
for Ilx monthl or more. there tends 10 
ottur a l light dcterioration in the Li· 
paid 1'205. Therelore, analyaia by Ihia 
procedure will yield a low reault. The 
\'irtue of the Cholealerol ttllt is that 
no moiler how old the noodle ia. the 
Choleaterol (aclor remains COllllali1. 
Thereforc, it Is advantageous to analyze 
an old noodle product by this lonR ami 
invoh'ed procedure, Now thil third me· 
thod. which hns heen adOI)ted all official 
in 1955, Is called the Digitonin Choles· 
terol. I have palaed out to each one of 
you the most recent collaboralh'c reo 
aults on egg lolidl analyail of noodlel, 
uling thil new Ilrocedure. Thil wal 
I'reaented at the annulil meeling of the 
A,O.A.C, by Dr. V. E, Munaey In Walh· 
ington, In Octoher, 19S.l. and will be 
f'ubliahed in the Journol of the A.O.A,C. 
III Augult, 1955_ In this I tudy. you wil1 
note that a comparison was made be. 
tween the new Digitonin melhod, and 
the older Urominallon Cholesterol pro­
cedure. Interestingly enough, Ihe Dig· 
itonin method. among eleven different 
analYltl, gave beller agreement than 
the Urominalion Cholellterol. Thil Is 
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IIndeulalUlohle lIi llt'e I!ome of theft 
altal},sts ure 1101 too ot'quaintcil with 
the tcclmiqucs of Ihe older Clltllc~lcrol. 
und frankh'. Ihill i5 onc of Ilw mo!'t 
tlifficult o.lIal)',;" III make, lIowe\·cr. 
it ill grotilyillg to IIl1lc thol thill "aml'le 
01 egg 1I0mlle!' ...... hidt "':01' mUllUlol'hlfl'd 
10 contilin 5.567,. )'0111. solid". in Ihe 
course of this 1'11111),. )'iclth'tl 1111 a\'cragc 
of 5,~n 7rt among Ihe clC\"l'n tlilTcrclIl 
anal)'lIiII. TIle maxilllUIII foulld ..... 0" 
5.67~(, the minimum ..... 011 5,()I ~c. Thill 
III conll idcrcd u gootl IIgrct'ltIcnt. inas· 
much as lome of Ihcse ollah'I'11i hu\'c not 
had much e"l'criellt'e 01 all ..... ilh the 
onal)'aill of rgg nootllrs. The ad\'olllaj!e 
thut thill lligilonin proccdure h05 o\'er 
Ihe oleler Cholestcrol ill Ihat it ill lcss 
lime cOll5uming ulIll ju~t us al'curolc. 
At any rale. {'ach one of Ihe three 
official procedures, .... ·hcn Ill'rformetl by 
1111 experienced analyst. lI!luuld yield 
comparable rttlull ll , I am glotl 10 1111)' 
Ihot our laborator)' haa collahorated in 
each one of these Il ludiCfi madl' to 
illll" .o\'e tcchni'lul'l of IInu\)'sill 011 1100· 
Ille Ilrolluctl. 

Lew Enfor~m.nt At:tivity 
In the I,ast few montha, a numller 01 

diffcrent noodle I'roducla ha\'e been 
lIubmittt'd 10 us lor allol)·sia lor campti. 
anl"e with the Siandarda of Idenlit)', 
Most of lite I,raducls cxaminrd by our 
laborator), ha\·e conlained the required 
amount of egg aolidH. and ha\'C~ IIhoWII 

110 c\·idcllt 'c of the I'reiil'UI 'C "f I' ilhcr 
atlttltl!rnttts. eJt~ 11II1,~titlllell (lr urlHidal 
rulnr, III II few CUSI'~. illlru~tuli' ~ltil" 
IIl1'lItll ~howl'11 lUI\" e~~ ~lIlill~ 111111 IltI'~e 
\\:crc fI'l'urlt',1 10 the 1'~lIl'er stute "m, 
"lullI , III Ih~ mutter 0 IIlIl'url~. u Iltur· 
lIugh repnrt will I.e muh'fI'll 10 )'lUI 11\' 
Jn~eph Giurdnno. Chllirlllltll nf the 
Slullllunl~ Committec. whit,1t ..... iII I.e 
I!('U·e\: l'lolialur)', Bo ..... c\·er. I w!ltlM 
I\1crd)' like III ullll thi ll. The r01ll1 mill 
Urug Atlmini ~trulion in ~e\ ... York ill 
dlur~e of imptltt~. llilll inrorllll',1 me 
Ihut Ihey ure 1'lIl1tinuin~ to t'ltcck moco· 
roni "rmillet" for e\'i,lclwe o( illfl~lo· 
lioll . In the lu ~t fift«n "hil'ments whil'lt 
Ihc)' analyzed. Iwo of Ih('111 ..... I·re foulld 
In he e!l:l'cslli\'CI)' !tiSh in forcijl"1I ulllttl'r, 
and Ihererore. were delainell anti reo 
jedt'tl ror lulmillioll to Ihi ll COIllttr)'. In 
addilioll. I ha\·e I,re\'oilell upon tlte New 
Ynrk Cit)' noun of Health 10 exa mine 
cerlain imporled lIIacaroni h r a 1\ d a 
which 110\'e on I're\'ioul occall iolla 
IIbo ..... 1I an urei!5i\"c omollnt of (oreig-II 
lI1ull~'. TIll' Uel'orlmclIl or Health has 
illformed lIIe thut the)' lun'c sampled 
nlld allul)'zed the I!pecific hrandl culled 
10 Ihcir allt'lIlioli. Tho~e l,rOllucil ex­
cCII~h'e ill fore ign mlltter will he aub. 
jeclctl 10 Ihe usual IlellllhiclI. III o.ddi· 
tion, The Hou nl of Ucuhh will Irummit 
Iheir tlolo 10 Ihe Food alltl Ilrug Ad· 
mini!tratioll ao 11101 the loller call also 
tokc Ihc prul'er octioll. 

John J. Cavagnaro 

Harrison, N. J. U. S.A. 

Specially of 

Macaroni Machinery 
Since 1881 

Pr.nal 
Kn.,d.n 

MIl'" 
CuHort 

Br,k'l 
Mould aean.,. 

Moulds 

ALL SillS ur TO THI LUGfST IN USE 

N. ~. Office and Shop 
255-51 Cent .. St • 

Now Yor. City 

., 
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Macaroni Stack 
Displays Pay Off 

1 ;,,1, 1"11 1 ;.-aill·' 11"\\ I· \Ii'IIIIl' \\;II , •. 
,,,,,i i. Iwill!) HU' .. lta,,,li.lw,1 "" IIII' 
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.i,,!). ,,"I al \ '"I. " 11, ,\: . I ;,,1 a 
lIIi lI111.· ·!" Tlti ." i~ (,,1\,,1,,:,1 \01 a I""II"'~ 
111111' Iltal "'I"aill ~ . 

"It ,,"11 1.11..,· .• a IIlilllll., f 11'111 IIII' 
lilll"liwi ,1111 I"'],:ill il 

I ;,.1,1" .. 1;1 aill · 1 . ~lillllh· \\: lI'al'tllli: 
y" .. Io"il il jll·1 a lI1illllh'. mil l ,,"I a 

~ "",,",I lIIort' -
·\"d \.,11'1\ 1,,\1' 1· \lilll lh· \la"ar"lIi: 
1. \l i,,·lIh· .\I : .. al'llIi ' ~ tn:"I, · \'1 1; .. \.1,'11 

' ;':lill. \" ,1 Ilra l ' ~ a 1) .,,;,1 ''':I~IIII 

Internatio"al Names Ness 
I'. \" . \'I ' ~~ . \· il ·I '. I',, '~i, I"1I1. Bin .. '", 

at,,1 ("",,, ' r .. \~~i~ lalil \l a'HI],:I'r III IIII' 
f ;r;,jll 1)"I"Irllllt'lil •• ( 11I1t'1'lIali"II,,1 \1 ill· 
in;: I :IIIlIl'a,,~ . IIa,. lII'r '" lIallw,1 \ 'i"I" 
l'n·.i.I,·III in ,·Irar],:,· .. I .rll I ; .... ill 0l', 'r· 
ali .. ., ... I IIII' C"IIII,all~ . ~Ir . \""" ,';I,. 
,·It·.·I".1 III II ... I'''·' 'IIl1l1\d")l II,,· UT"III 
.I,·a lll .. I I'. :. 1Ii.·I.. ... rllrn ... r \"ill" 
1'1,·,.;, 11'111 ill .IHlI t! I: III I;mill 111"'r' 
ali.,,,,. 

~Ir . \ •.• ~ ,.1 ;lIh·,1 \Iilll l"kll wli"lIa1 
\liIIi,, ~ t:1I1l11';r1l~ a .. a ~1""").!lal.llr ' l · i1l 
III:!: : l'III.·lillt! II,,· 1;'(11" Ih'I':' IIII1t'1i1 ill 
1'1:1;1. 1\., \,01,. 111'1'"illll,.1 ·\. .... i,. lalil 
I;nrin \lalla).!.'1" ill 1·11 ;1. III 1'1;11, .\1 ... 
\,.,.,. 1" "'lI""' :, r;"I' . Ptt·~i.l"1I1 "I I"it'r· 
.. ali"rra1 ~lillirrJ! C"II1I':III~. :tllli ill j(lllll ' 
an' of Ihi· It'al' III' 1,01" "It·. ·It,.1 I" I.,' a 
Il i"'II,'r ,,' illl' 1 :,'IIII':lI1r . 

Phyllis Freschi Weds 
\\r-. .11111 \I, .•. \\ 'illi :IIII J. "'II '~' hi all' 

"HIIII'" tl ... lIIal ria )!,' " I 11"' i,' .1.It,d,"', 
1'11\ IIi- jll:lll I" \11-. lIidl:llll E. lIi11 .. " 
.. ,, ' jllll1' I:: :11 tI ... l .huI"I,1t of I)'" A,,· 
IItlllli :rla ill :'1 . I ... "i. , \li ,.-"IIIi. 

, .\l ill"'" \I .I, ;"""i -" la-t ~ .",,1 
11·".1" 1 

'1'1 .. ' li, ... ·1 111.1,.II •• "i 111.11 \"11 ,·;tll 
IoLI\ : . 

II 11,,11 · Ial...·" a IIlilll1l1' 1,lIm IIII' lilltl' 
tlWI '"'' I"'J.dll il • 

\1,,1 ,,,u'll \"11' 1·\liIlLlII· \I a'arlltli 
1 ; .. 1.11.:11 1;1 :rill \ . \Iilllllt' .\Iao al.,ui!" 
1;,,1.1,· .. 1;lai" \1 i ... at.'lIi 1 :.'I1II',III~ "f 

:' :111 \.. 'a ".II" alll i :"';111\,' ~II"\\ ll l1tl \It· . 
:\lIlI' l"i. ·.1 i- II Ioll"~ \,11111.1" \\ illl a ,. llall' 
,1"1." mill,ltill" h. li,"1 tilll""'11I ill!) ~ II"II 
.·,,1, . ~"IIII'~ .1,·.·i.I.·.I I" :,:ill' IIr,· ~t· I,",~ 
\, •• m. ·" a III." aillui "II'r~ I,il u .. h'lIoI,·,. 
a- 1:1 .. 11 ;r",1 i i_ IIIIUI i .. lrill!) II · mil ilia. ',,' 
IlIlIi l'l.ulw I :11,,1 tltIt· Iflill "IILild ..... I.. 
ill .',:11 111 ", ... miltU.... ~1'1·. · i all~ 'I'I,I! ' 

-1 11I1'I.,d .I i,'- ;ru.1 tl ... 1;,,\.1 1'11 I ;mi ll r'\, 
I"" illll'ulal I..il. 111'11 j " i"ll ~ ,.,,1\. ,01 IIII' 

C. FREliER ICIC MUELLER. "'''oIli., .iu· 
p.el ideftl 01 C. F. Mwe"., Co .. J .... y Cit, . 
N.J .. wu uceftl ly elecled 10 thl ba •• d 01 
SIIIIy Bilcllil Co .. El i,.t:clh. N.J. 

1'1.,,"11'111 alill 1;"1.11,,, , ;,',Ii" \ ·\Iillllll ' 
\1: .... I1""i I .. " alii" :r "",.\i,, . 

\\ ' .'1111" 1. "I", Ita ,. · lu ·.:t, 'liIllLII,rli,.1 
,,~ 11I'\'''l'a,,,,''. ,a,li •• :tI,d 1.·\,'li .. ill" 1111 · 
\1'lli· ill;:. Iralt' 1""1.·.11,, Ih"III·, ' h,' ~ ;tril l 
IllI'i.- 111111::1\ 'alllilil'" 11 1:11 "il lal.., ·· 111111 
,I millll": ';"111 IIII' lilli,' Ihal \1111 1"':,:i 'lI 
il ." 11"1Ilt' 1' •• ,""lIIi·l· "illl -1. ;1' II :Ildlt' ,. 
an' II·I .. ,rti,,~ Ilral \ ·\liIl1l1l· \l lln""lIi 
d".·, •.• "'~ It',ul.'r ill jll-I IIIii' lIIi 111111' ! 
I ;",,,,,'1,. ,In' tluli,,:,: 1111' :':"'alll "I .Ii .. · 
. '11\ r'l \ ill lilt' I'll '" "r \I.H"'·II 11 1111 10111 
.1·\I·r;" I' .... ~a;.:.·~ al .. Ii" .... TI,,·\ hal'" 
IIIullI1 Il llt l C"I.II·" ' ;nrirr 1 · ~liLlIl"· 
\I .wan,"i, lIalll..,·.1 lIilh 1"l lltr,d 1'1 ... 1· 
" ..... "n';r\l'- a ll irrt,.i .. liI.l .. allnlt"li .. rr 
f"r i"'l'ul ~ .· I'u ~t· '- . Til"'" ~ 1',·,.j:r1 ~ I '" I.. 
'\i"l'l a~·. II,, ' ~ , .• ~. 111 .... 1 'Tllililily 1'ar 
.. IT : 

TilL \1 \1 : \\111\: 

JACOBS·WINSTON 
LABORATORIES, Inc. 

Consult'ng and Analytical ChemIsts. specializing 
In all matters Involving 'he examination. produc­
tion and labeling of Macaroni. Noodle and Egg 
Products. 

l_VI'amlns and Minerals Enrichment Assays. 

2-EIJg Solids and Co: "'r Score In Eggs. Yolks 
and EgIJ Noodles. 

3_Semollna and Flour Analysis , 

4-Rodent and Insect Infestation InvestlIJatlons. 
Microscopic Analyses. 

5_Sanltary Plant Inspections. 

\ 

.1111 II \ \ I. 

LANZIT CORRUGATED BOX (0. 
2445 South Rockwell Street 

CHICAGO 8. ILLINOIS 

• 

CHICAGO'S OLDEST MANUFACTURER 

OF 

CORRUGATED BOXES 

'" 

James J. Winston, Director 
15b Ch.mbers Slreel 

New York 7, N. Y. L===o!! 

-convenient 
nationwide 
stock locations 

-write for 
descriptive 
literature 

IT IS DIFFICULT 
individually to do much about 

• TRADE PRACTICES 

• IMPORTED MACARONI 

• DURUM RELATIONS 

• CONSUMER EDUCATION 

But collectively. we can do a lot. Sup. 

port the National Macaroni Institute and 

join ... 
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RETROSPECTIONS 
bi 

the V. La Itolla &: Sonll, Inc. organiza. 
tion. ,Those adnuteed were: V. S. La. 
HOllO, '.\'. P. LanOlla, V. F. Lano"" P. P. 
Laltolla and J. S. Lanolla. 
• How 10 gu bankrupt in the macaroni 
hUllinru. Make Macaroni at a COlt of 
SO,I:{S and ~II it for 1O.12S . 

M, J, 

AUCOUST COI ••• I.,. 
o .. d l.e.UHtI ••• 

35 V •• " Ago 
OI'I'OHTUNITY - COO P E H A ' 

TION - ATTAINMENT, There I •• 
lime 10 ael, a time to wail. The time 
(01' aellon is here-NOW. 
• T',c problem of Ilrinting Iucccfllfull)' 
l" ...: 1t cUlhioned Illffacee hal been 
IO:,,·,I,-Tho Hintlc Douch Palter Co .• 
Sandulky. O. 
• Thf' hig 1920 cOl1fiid Will! that of 
"Macaroni ,'I. rarer" brought on the 
c\,er.decruliTlB weight of the macaroni 
in carton •• 
• Ad"lce: De • H,'c wire and ),ou 
WOI1', get alerlted on. II il the dead one 
Ihal i. Uled III a doormat. 
• From China 10 New Vork.-Egg AI. 
bumin. Spray Egg Yolks. Whole ES~' 
wlliteloller,-Weeb-Hand Corp. ad. 
New York City and Chicago. 
• The Com'enlion deerie. the practice 
of ,"b,iditing loLher Salesmen by giv. 
Ing commlslions and honu&el. 81 a bod 
trotie I'raclice .•• an unfair method 
of coml,elition and contrary 10 the pub. 
Iic inlerell. 
• The Ilollulorily of Morquill Durum 
Wheal III IliII gru\\ing. It was hardly 
c\'ident in the 1914 lowing!, yet it con· 
tdiluted to the growing or 67.8% of 
the IIllring wheat in Minnesota in 1919; 
,n .S% in North Dakota i 63.8% in 
South Dakota and 71.'1 '70 in Montana 
that yean. 

21S Vean Ago 
• Slogan {or Ihe D~llfe!!ion ~Cood 
C\'cr)' }'ear): "THIt>\K HIGHT". 
"WALK STRAIGHT" and "TIIADE 
1I0NOltAnLY", 
• "The 3,C'1I Trio" by Jamea M. MiIllI, 

\Irc' ~illcnl of Groc~ry Siore Products, 
nc .... (1) Cooperation, (2) Con6· 

lienee, t 3) Continuance. 
• A new mill built exclullivel)' to mill 
Smnolina for the Macaroni trade. A 2· 
color, " '\lage In&ert by Wallhburn Croa. 
b)' Co" Minncapolil, 
• A colorful l~nler lipread by "Eventu· 
ully, Why Nol Now Semolina" IIhowlI 
durum whealS, IIcmolina, durum Rour 
and man)' typell of the mOIl pOllular 
shape. and lIilea. 
• Hal 1\1 . Hanck al'IJOinted Field Sec· 
n'lary to Ilfomote the NMMA Macaroni 
PrOiluct. Publicity Campaign. 
• The Iltoduction of macaroni, ' pag· 
helli and lIimiiar Ilroductl ha\'e been 
lileadily increasing in Ihe U.s. for many 
ycan according 10 felix T. Pope of the 
FoodltuR. Oh'llI:on of USDA. The 

value of the pro{luction hall increased 
from UI,Ol2,787 In 1921 10 1'15,353" 
200 in 1927. 
• Mr. and Mrs. Emol1uale Ronzonl and 
daughter of Long bland City, N.Y. reo 
turned home after a tour of holy duro 
illg which vi.its were mode to the Hon· 
zonl childhood home. Tiler sailed June 
] '1, 19:{0 and returned ill :seplember. 

15 V.,n Ago 
• Consumer, expect full package. The 
Gonrnment rulet that the responllibil. 
ity for the Dep:rt'e of Fill in Package of 
Macaroni J,JroduclJ rett enlirtly on lite 
manufadmer. 
• Alien. eml.lo),ed in Mocaroni.Noodle 

\
,Iantl mUlt register under the Alien 
legi,tration Ad of ]9-10. 
• Milieu propoae that the definitionll 
of Durum Flour, Farina and Semolina 
be changed 10 make them more de. 
ecriplh'e. 
• The Michigan ~l4caronl Manufac· 
turing Company" plant in Detroit, 
Mich, was completely deslroyed by fire 
July 29, 1940. Lou eallmaled 01 1100,· 
000.00, partly cO\'ered by Inlurance. 
• Italian Dmnen, 1928 In number, 
were lIeized July 26 liy the Federal 
Departmcnt on the char~e "That the 
cartons were lorge, the dmners IImoW'. 
• Macaroni Ilrotiucts-a good .ouree 
of Energy. Ideal 01 Ihe Main Dillh in 
Summer meat •• 
• Quaker Maid, Inc. announce. the 
coml'tclition of a ncw ndditlon 10 it. 
Terra Ibute, Ind. Illant. Collt-tIOO,. 
000. 
• Antoni D'Angelo, macaroni maker in 
A\'un, N. Y. died in July. 

S V .. n Ago 
In 1948 thc U.S. Ul>ortcd 223,732,· 

000 \Ioundll of Macaroni Product. with 
a \'a ue of 126,01,.,000, a\l\lroximately 
10 centl a pound. The tola productll of 
Ihill food atull in 1949 WOI 1.139,750,· 
000 pound. according 10 the Go\'ern· 
ment ealimate of that year. 
• Jamea T. William., pl'Clldent of The 
Creamelle Co., MlnneaJloUl, anti Ben· 
jamin H. lacobl, thc Auociation'l 
Wallhington Hepresentative and Direc· 
tor of ltelCarch were paid due tribute 
for long and faithfulaervice to NMMA. 
The Indultry', allilfeciation wa. In Ihe 
form of plaques containing a resolution 
unanimoualy adopted by the 1950 con· 
\'cnlion, 
• Durum Wheat Stock. a. of July 1950 
are eatimated at 19,717,000 bUlhell. 

• The dales of Ihc N.D. Durum Show 
in Langdon, N.D, arc NO\'ember 9 and 
10, 1950, as announced by Maurice L. 
Uyan of the NMMA Durum Growen 
nelationll Committee and Viclor Slur· 
laugBon, pcrennial prellident of Ihe 
ehow. 

CLASSIFIED 
ADVERTISING RATES 

DllpllY Ad\'utl,ln;, __ Ullei on Application 
Wlnt Ata.._ ... _. __ ._75 Cent. per Line 

INDEX TO ADVERTISERS 
Ambe, MillIn, DI,bhll, G.T.A....................... 1 
Am,".". Mlchln.ry Corp ....................... 26. 27 
..... EIJI9 p"", .. ch CO~ ........ ~ ........ - ...... -···- 41 
",Ib.llt! Co" trA. I 6 ........ ............ · ........ JI, J9 
luM ... Iroth.,., IlIc ... _ ............ ..... · ...... n. 16, 11 
Clplfll Flour Ml~ .. _ ........ _ ...... _ .... _ ....... Co .. r IV 
C.,lglI.ro, Johll J _ ...................................... 47 
C.,IIJI",ro. N. J . I 50111, M,Chlll.ry Corp, J7 
Ct.rmoll! MlChlll, Comp.IIY ......... - ... · .. · 44. 45 
Commlnd.r.lIrlb" MIlling Co . .................. 11 
D. ","cbel MIChl", Corpo'.Uoll ...... .. .. 10, II 
G.II".I MIIII, Inc .......... ........................ , ......... 21 
Hoffm,"n-LlRoch.. Inc, ..................... Cont III 
Huton MIII1I1' Comp.ny_....... .. .... . .. .. ........ 29 
JlCob,-Wlnlfon Laboralorl.l. III~ ................ 49 
IUII9 Mid .. Flour ... 111 ................... · .... ••• .... • .. .. • 19 
La",.!! Conu1JI11" 101 Co ...................... ...... · .. 49 
Laaaro. frail., Dryln, MlChln ...................... l4 
Mald.rl. 0 .. '50111.. .................................... ·... 7 
MUprln!. III~ .... ........ _ ............... _ .................... 2t 
O ldac,"" WI. lam _ .................................. ........... ]4 
10noHI Uthogflph Corporalloll ......... Co .. r II 
51",,111 Ch.mlcal •• In~ .............................. _ .. . 1 I 
T.mJ, GuIdo ......... _ _ ................................ _ .. _.. . 4 
W,II.c. , T1.'NII, In~ .......... _ ..... _ ................. 49 

Higher Egg Prices by Fall 
The Department of Agriculture lire. 

dictll higher egg l)fieee by fall . 'ro· 
duction ill abo\'e a year ago, but lum· 
mer heot will begin to cut the rate. 
Produclion Ihill fall may be below lalll 
year'l lenl by S%. and If demand holdl 
high, price. may run a dime a dozen 
higher than now. A Iiouible brake 011 

riling prices may be cold Ilorage IItOCka 
which were 50% higher on May 31 
Ihan the IImaller than ullual total a year 
ago. . 

• Tbe third generation of the La RO"1 
were named to managemcnt potition. in 

A\'crage egg.laying Rock on hand 
during June wal 326.1S5,OOO compared 
with 317,022,000 In June, 195< .. Henl 
and pullete or laying age on farml July 
1 totaled 321,227,000 compared with 
310,16-1.000 'he IIIIlC date lut year. 

WI/)' )'OU slwuld lIUlke 

(l vltal part 

of )'0111" sales story' 
Enriched macaroni, spaghetti and noodle products arc deluxe 
grain foods, members of a select nutritional family. Not aU cereal 
products arc enriched. Those which arc have a positive advantage 
in the market place because morc homemakers buy products which 
meet the high nutritional valucs recommended by dootorS and 
dietary experts. The Food & Drug Administration of the U.S. 
Department of Health, Education and Welfare has established 
standards for all enriched macaroni products. Your products, 
enriched with vitamins and iron, qualify. 

Make the most of enrichment! Make it work hard for you. The 
extra value of enricnment puts your foods in a much better 
compct~~ive position nnd helps to kL.'Cp them out in front. 

Here arc some ideas to help you get the greatest benefit fro91 
enrichment. 

Show your relall customers, In big, bold type on your 
packnges thnt your roods arc enrlchl>d. 

• Usc' 8 phrnac like this to tell homemakers quickly and 
simply the odvontagcs or enrichment : 

l::nriched with vitamins DI. B~, Niacin 
and Iron (or better nutrition 

• Feature the enrichment story In all of your advertising: 
nowspnpcr, nlngazinc. rodio, television, ('nr cnrd, sture 
poster, dlsplnya . . Don't overlook your nt'Wspnpcr mats 
for Cooperative advertising. 
Havc your SlIles force t.nlk enrichment on all calls. Your 
men enn get the fuJlstory ·from the new Roche Enriched 
Maroronl Brochure, 

By producing B'nd distributing the Roche Enriched Macareni 
Brochure and Versatility Chart to important buyers antI those 
who influence buying, Roche is doing a big job to help the saILOR 
or your el;1riched (oods. Cash in on this effort by featuring enrich­
ment and its benefits in all of your sale8 promotion. 

ROCHE vitamins fo/' enrichment 
VITAMIN DIVISION • IIOf .. U .... LA 10<111 lIe. • NUTlEY to. NEW JElSEY 

NUlleW 2·.5000 
hill. C,." oIi,,,lh' .. , L. H. IUICHU COIII'AHY - s... ',a".I,. •• 1 .. A"II'''' ' hoille 

' .. tI .. d • IaU l"b CII, 
I .. C"""""" "" ........ 1 .... "" lid .• 2U 5' . ,..1 51,"" W.,., ,.. ... , .. "., 0.. ..... 

lOCH •• IOCHU •• AND 
VIISAYILITY CHAir 

Now ,eocfy to, you 'n quantifY 

ADYI.rlIIIIG AGIIiCY 
I .. CUrlYI. 

You will fln,lnUlny ideM for enllro IIII It'II "nm-
1, ... llI'llll lind l,uhlkilY /Ulil'l'!M rur ;.'our 1II1\t· ... · 
n ... ,i l'iletll In Ihe Ih,dlo t:nrkhl'll M""I\TtIllI 
IIrndu, re IInti Venullllily Chnrl . ,sItHlv Ihill 
tilll teril,\ wen: 11'1111 mine Ilf \'nlunhlll Informn-
111m. II yuu hnve 1101 )'c l ,1.'1'('1 \'('11 )'IIur Ilt!r-
1It1," I I'OI'Y .... ·ritll 10 tho VIIIIIIl!" llivi_Ion. 

MO.' "ILP rD. YOU 
IIt'I,dnlli "I Ihe tll llKltllI Sl'iI'I\C'tt Writer IIttit'le, 
'11111 ViI,,1 Story of Mnn,"ml t:nrkhlllcnl­
lin! IIv"lI"h\u 10 ) ' 01.1 un rt'lIIlI. ... I- .... ·llhuUI 
dlnrltu. VUII will find Ihh' lllU'Il IIcl 111ul in IIIlIiI­
Inlilt ",,,I fur ,lill rlhullun I,y yuur "",IL'ltIlWII. It 
1"'lIe 'lunnUIIL'!'! "UI llt,,-,I ... d-fnr .1"'I,ihllllUI\ 
to ,',nI,mlll:'"" lu, eUlllplu-"' c IIh,,1I he hlll'l'''' 
If) dh .... llJ;II nrtllllllellllmlll whh you. Allk ymir 
11",",11111111,,,,1111111 IIr writu Iho Vllllmin llivllll.HI. 

-, 



You- gel Belle, 
, WIll-. 

Du,uJII P,oducls' 
_ ,_ ••• __ •. ,_M-

. -~---- -~ .. - a. _ _ _ _ _ _ _ • _ _ • 

Fasler 

1,0JII CJlPITJlL! 
Two strategic milliocationa plua representatives from 
coaat to coaat aaaure you of the beat poaaibJe service 
on Capital top-quality dunnn products. 

MILLS AT 
St. Paul, Minneaota and Baldwinsville, New York 

SALES OffiCES AT 
New York-Jersey City, Booton, Philadelphia, Pitta­
burg, Detroit, C1evelend, Chicago, Cincinnati, Louis· 
ville, Kanaaa City, New Orleana, Tampa, Loa Angelea 
and San Francisco. 

CAPITAL FLOUR MILLS 
Dlvhlon of INTEINAnONAL MILLING COMPANY 
Oaural offlc.'1 MINNEAPOLIS 1, MINNESOTA 


