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Best sellers in the package parade are thosc labels and cartons that mahe
the customers look—and buy . . . that serve as constant reminders, month-in
and month-out.
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Rossotti helps keep your product at the top of the buyer's list. For perfeat
purchase-appeal, mouthwatering cyc-appeal, surefirc display-appeal, Ros-
sotti Labels and Cartons have few equals.
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More than fifty years of specialized service is one reason Rossotti has led
i) the field in dynamic sales-clective packaging. Now, with modern, fully-
‘ cquipped plants on each coast, we can assure prompt, fast, dependable u'r\|
ice from coast-to-coast. When a packaging problem confronts you, consult
Rossotti—specialists since 1898,
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{ ; SINCE 1098
{ ROSSOTTI LITHOGRAPHING COMPANY, INC, + NORTH BERGEN, N. I
‘ i ROSSOTTI WEST COAST LITHOGRAPHING CORP, « SAN FRANCISCO, CAL
' ROSSOTTI FLORIDA LITHOGRAPHING CORP. . TAMPA 1, H&AC;
SALES OFFICES: PHILADELPHIA BOSTON e ROCHESTER » CHICA
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Announcements
From President C. L. Norris

keep Your Sights Up
On Quality

Zaae disquieting news regarding the increasing use of durum
dears »* the manul.icture of macaroni products makes me wonder
if our gaina in consu. ption are going to be dissipated.

This perhvips is no time to say “we told you so” bt this evil
which is roming upon us could Jave been circumvented by the
mw‘ of the proposal sct forth in our meetings with the

illers the last couple of years. This proposal was that the
mill.rs would furnish the mavaroni manufacturers with one grade
of aw material of a granular form in which the mills would be
alk 1o work off all of the No, | clears. Millers wruld, therefore,
i be confronted with the problem of disposing of clears to
alumever they could. As the quantity of semolina used by manu-
fatturers has increased, there has, of course, heen a rurrl.'n?(mding
incr.ase in the quantity of clears for disposal. The dog food peaple
who were one of the chiel outlets, cannot absorb this increasing
flow of clears, As the supply builds up, the price goes down to
the point where it has become attractive 10 some macaroni men.

CIEitis a fact, and 1 believe firmly that it is, that the marked
increase in the use of our products which came about during the
war was largely due to the better quality of merchandise which
was turned out, we should have learned a valuable lesson. During
the war when all of us were taking Army contracts and the
Amy insisted on top-grade ruw materinls, most manufacturers
confined their efforts 10 manufacturing all of their ilems from
these ingredients. As a result the people of America, hoth military

civilian, ate twice as much macaroni products as they did
lefore the war, Some of them discovered, for the first time, the
txcellence of the product, and countless people who had been
nting inacaroni once a month, learned to like it better and wanted
I once a week or oftener,

Now that things have leveled off and_we arc back 1o an cra
of selling, with some manufacturers finding it not too casy
wing, we find some firms adopling the lazy course of culling
the price and cheapening the quali'y to a dangerous puint. l.:\m
artainly for passing on 1o the conrutaer the henefit of any savings
@ imncreased efficiency on plant eperition and advantageous pur-

of raw materinls, packeging supplies, ete, 1 had haped,
however, that the industry Il gotten away from the idea of
ning the guality by the use of raw materials which are
admityc lnfrrfnr. 'n my esimation this is bound to lead to
ter for the manufacturer of that type of product auld, in the
run, work to the decided disadvantage of the whole industry.
Macaron products not relished and enjoyed will soon be served
1 and less frequently and 't of the good which can be accom-
| by our recently launched publicity program, will be more
offsey by the inferior quality of this type of a product.

\.’Y lea to every manufacturer is to (1) keep your quality on
a high level, (2) co-operate with the National Macaroni Institute
oming a signed-up contributor, (3) get out and WORK 1o

p your own brand on a sound, constructive lasis. This,

am confident, is the soundest course of action to offset any
in volume which some mannfacturers may be experiencing.

C. L. Norris

New
Headquarters Setup

To better effectuate the imer-related activities of the industry's
organizations, including the National Macaroni Manufacturers
Association, the National Macaroni o titute, Inc,, and Tue
Macaront J:wnt.u.. the Board of Directors of the National Asso-
ciation at its Winter Mecting in Miumi Beach, Fla, January
24-25, 1949, agreed on a re-arrangement lo better effectuate the
aims and purposes of the several groups involved.

In a special letter 1o the trade, President C. L. Norris of the
National Association fully explains the new setup.

Minneapolis, Minnesota, February 18, 1949
Office of the President

C. L. Norris, President

428 No. 1st 81, Minneapolis 1, Minn.

TO ALL MEMBERS, FRIENDS AND CO-OPERATORS
OF NMMA AND THE NATIONAL MACARONI
INSTITUTE:

On March 1, M. J. Downa rounded out thirty years of service
with the Association. | am sure thit you all agree thin no one
can measure the value which has accrued o every manufacturer
in the industry as a result of his untiring efforts, Everyone who
knows M, J. respects him for his ability and loves him for what
he is.

As the Association grows amd the work of the Institute is
enlarged, the duties nr the employes of the two organizations
hecome correspondingly heavier, 1t was felt, therefore, by your
hoard of directors in the recznt Miami meeting, that the duties and
responsibilities should be re-arranged in order 1o effect the greatest
possible benefit to members and co-operators. Hecause of the fact
that the books of the organization are set up on a calendar-year
basis and the budget was up for approval by your board, it was
deemed advisable to ma'e these changes at this time, Effective
March 1, therefore, the books of the Association amd the Institute
were transferred to Palatine, 111, and will be under the direction
of Robert M. Green the capacity of Acting Secretary and
Treasurer of the Association, He will also, of course, continue
as Public Relations Director of the Institute,

Mr. Donna's responsibilities will e editor-in-chiei of Tue
Macaront Joveaar, and he will continue a: cretary amd Treas-
urer of the Association with the same salary as last year,

Will you kindly note, therefore, that all correspondence, remit-
tances, cte, for the Association and Institute should be addre
to Box 101, Palatine, 11l Al material and correspondence pertain-
ing to Tueg Macaront Jouksar should continue going 1o Mr.
Donna at Braidwood, 111

We are hopeful that the new arrangement will result in the

Fm‘"m possille lencfit in service 1o you in your amdividual
husiness,

Sincerely yours,

Hud Norris

C. L. Norris, President
NATIONAL MACARONI
MANUFACTURERS
ASSOCIATION
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7 WHICH IS BEST FOR YOU?
BOTH WAYS SAFELY ENRICH YOUR
MACARONI AND NOODLE PRODUCTS

BAKERS
ARE SPECIFYING ®no costly breakage

¢ ®much quicker handling

COTTON H.OUR BAGS ®really profitable

Do o Koo ?

«ss that you can arrange o see
FREE o sound-color movie—

"Prize Package"—showing
v how bakers throughout

ORANGE LABEL

._.u.t"v
,,;;"..;";-'3'#':-"“‘"” i

2y
X B L America are profiting from
/ / = sturdy colton bags.
To users of the To users of the
BATCH PROCESS: CANTINUOUS PROCESS:
The B-E-T-S method is the way to enrich The VexTRAM method is the way to enrich
macaroni and noodle products accurately, eco- macaroni and noodle products accurately, eco- v+« that you con have colorful
nomically, casily in the batch process. nomically, easily in the continuous process. booklat—"Double Life"—hal
Use Orange Label B-E-T-S to enrich your Use Dlue Label VEXTRAM to entich your gives you specific examples of
coducts to meet LFederal Standards. This Win- products to meet Federal Standurds, This free- how you may profit through
p——— “hiop-Stearns rablet contdins the nutrients re- flowing Winthrop-Stcarns mixture will ade- ute of plain white and dress
quired for adequate enrichment of macaroni quately enrich all macaroni products made from print caton bogs.

semolina because it feeds accurately and it dis-
perses so readily by the continuous process.

VEXTRAM
has these important properties:

products.

Gain these advantages by using
B-E-T-S in the baich process:

+ « « that you can have one of our
"Flour Conlainer Advisors"
coll on you, analyze your
operalion, ond provide valu-

Each B-E-T-S tablet contains The original starch base car

]. ACCURACY — suffctent nuirients lo enrich 1. ACCURACY —tier —froer flowing — beter

50 pounds of zemolina. fesding—better dispersion.

No need for measuring—no 3 ”
2. ECONOMY— danger of waskeg encichmast 2. ECONOMY— Mo e e abe“ip” o your bl
g storing, and selling of emptie
3 Simply dhlm-gr'u n-!-'r-: 3 Just set 'I:o:'u at ;:I: of Iw: bags. No obligation,
— | || ] te —_— unc ixmaaM for eoc
8 EASE :ﬂ'::-::;‘::ﬁ::ﬂu.' e . ElSE :00 ;:u:du of semolina.
Write us for full information
Consult our Technically-Trained Representatives for Addrass inquicies to1 -
practical asistance with your enrichment procedure. USE el 17 Special Marketi—ndustrial Dir'¥S% 611 DAVIS STREET
Stocked for quick delivary: Renssalaer (N.Y.), Chicags, POWERFUL SANITIZING fin WINTHROP-STEARNS I EVANSTON, ILLINOIS
St Louis, Kansas Clty (Mo, Osvar, Los Angeles, AGENT 170 Varick Sieet, Now York 13, BT

San Francisco, Portiand (Ore), Daltas and Atlanta,
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Hesolved.:

TO KEEP MACARONI FOODS
ON AMERICA'S DINNER TABLE

IN INCREASED QUANTITIES

THE MACARONI INDUSTRY

It's a big order—but it can be done, and we intend
to do our part by continuing to furnish top quality
Durum Products to the macaroni industry.

MINNEAPOLIS MILLING CO.

MINNEAPOLIS, MINNESOTA
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Semolina Means

Mianufacturers have been duly warned that heneeforth
when the word “semolina” appears on a label, it means
that the contents are made from a raw material regularly
recopnized by the trade as being up to the standards set
for “semoling.” At the recent Winter Meeting of the
National Macaroni Manufacturers Association the manu-
facturers went unanimously on record as favoring the
strict enforcement of the regulations concerning that grade
of macaroni products. This was done after a conference
with representatives of nearly all the durum mills wherein
it was stated that the current crop of durum wis sufficient
tomeet all of the “semolina” neaeds of the industry,

Under the definitions and standards of the Federal
Seeurity Agency, Food and Drug Administration, as re-
printed November, 1946, *Semolina™ is defined as follows :

“No, 15-150, Semolina ldentity, Semolina is the food
prepared by grinding and bolting cleaned durum wheat to
such finencess that, when tested by the methad deseribied,
it passes through a No. 20 sieve, but not more than three
per cent passes through a No, 100 sieve. [t is free from
bran coat, or bran coat and germ, to such extent that the
per cent of ash therein caleulated to a moisture-free basis,
is not more than 0.92 per cent, Its moisture content is
not more than 15 per cent, as determined by the methods
recommended.”

The position taken with reference to the enforcing of
the libeling regulations is not unfair to any processor.
Noone in the trade objects to fair and honest laleling
of their products.

When durum was searee several years ago and it was
grecd to ask the durim miller to mill only one grade,
knows, as granular, and when many manufacturers had okl
Qrons and labels to use up, the law enforcing agencies
‘Tisl'l." refrained from the strict enforeement of the “semo-
lina" regrulations. However, now that durum is plentiful
and the incorrectly labeled packages must be all used, the
'nduslry is acting wisely in recommending the strict
lﬂflom-ml:nl of the labeling laws to promote better _om-
Petitive conditions among manufacturers and 1o irsure a
ler product to consumers.

2 for. ..

Food stores throughout the country are showing posters
indoors and in windows that seemingly reflect a price
tremd that is of interest to and should be the concern of
all macaroni-nowdle manufacturers, Two particular post-
ers advertising macaroni and spaghetti were noted during
the first week of Mareh,

One offers a name brand well known in the middle states
#2—12 oz, packages for 25 cents.” The price is not too
much out of line, It will be discussed more fully later,

The other, a mationally advertised hrand, is offered at
“2 packages for 17 cents,” The poster does not tell the
weight of the contemts, though from the brand name it
would seem to be a 6oz, or a 7-0z. package,

Hoth of the brands advertised are of good quality, The
contents of the 12-0z, package is advertised as the “FIN-
EST SEMOLINA PRODUCTS," in heavy, large type.
Below it in small ordinary type is the following statement
which contradicts that which appears in the heavy black
type. It reads: “Wondering what to serve during the
Lenten Season? Here it -——— vou'll fine a1 wide assort-
ment of fowds of the very highest quality that give your
family satisfying, vet substantial meals during Lent. For
instance, seleet — macaroni and spaghetti and serve
them in combination with other foods, nucaroni
and spaghetti are made from o Memd of semoling and
faring, the finest materials oltainable, They are high in
energy value, yet low in price ... tealy good buy,”

In the poster showing the price of the sni e package,
nothing is said about quality or quantity, resting its appeal
strictly on price .. . "2 packages for 17 cents.”

In the “2—12-0z, for 25 cents” advertisement, the
comtents are advertised in large heavy type as “FINES™
SEMOLINA PRODUCTS.” In smaller type helow it
says that the comtents are i combination or blend of “Semo-
lina™ andd “Farima.” The point we wish 1o make is that the
products are cither straight or a blend. They are not oth,

Food prices are generally lower, according o govern-
ment statisticians,  Housewives will expect to pay less for
macaroni products, oo, but the Tower prives shoulil refleet
the quality of the contents . . . which must be vither semo
lina or something else,




- National Association

‘makes two

Important Recommendations

Shortly after the Winter Meetig of the National Macaroni Manufacturers Association at Miami Beach last
January, Technical Adviser Benjr.min R. Jacobs of Washington, D. C,, officially advised the members of the
organization of two important (.cisions unanimously arrived at in that conference. Forewarned, the members have
been alive to the situation and reacted accordingly., Since the government agencies involved have made known
their attitude on the matters acted upon, the recommendations of the National Association are beine made known

to all manufacturers and other interested parties,

“The recomme~dation concerning the proper labeling of macaroni products,” reports Research Director

- Pl . . « 0 .
Jacobs, “hae Leen presented to the Food and Drugs Administration officials in’ Washington. Those that refer to
Ay dpecifications are now under discussion by the proper Army authorities, in Chicago, New York and Wash-

ington."”

Proper Labeling

(a) The QMC has issucd tentative specifications for
the purchase of macaroni and spaghetti, It is the sense
of the Association that these specifications should be
changed in the following respect:

(1) The specifications provide that the product shall
be made from durum granular. Since government restric-
tions concerning the quality of the raw material used in
the production of macaroni products have been rescinded,
and since it is the desire of the industry to encourage
the use of a larger quantity of macaroni products by the
armed forces by providing the highest quality products,
we believe that the vaw materials used should be durum
semolina and not duim granulars,

(2) The specifications provide that the raw material
and the finished products shall be free from insect infesta-
tion. Raw mniodals entirely free from infestation are
unobtainable for the manufacture of macaroni products,
and, tho=efore, it is recommended that this provision be
deleted and eliminated.

(3) It is the desire of the industry to provide the
most sound and healthful product produced under the
most sanitary conditions. The specifications embody pro-
visions which will assure the QMC such products, These
are as follows:

“Adequate measures chall be taken in the handling
and storage of the raw aterial to prevent contamina-
tion by inscet infestation and pests prior to use.”

“Every precaution shall be taken to prevent con-
tamination of the products by insect infestation and

pests during manufacture, drying and storage.”

“All deliveries shall conform in every respect to
the provisions of the Federal Food, Drugs and Cos-
metic Act and regulations promulgated thereunder.”

It is proposed that the Director of Research discuss
the above recommended changes with the proper gover-
ment agencies in Washington and New York City anl
that the results of such discussions be communicated to
the Doard of Dircctors and to the Standards Committee
of the Association,

Amy Specifications
(b) Recently the Food and Drugs Administration callal
the attention of the Association to certain alleged \iola-
tions of the Fond Law regarding the labeling of our mac-
aroni products. 1t was stated that some manufacturers are
still stating on the label that their product is made from
semolina when in fact it is made from durum granuvlars.

Now that semolina has become available in large volume
to all manufacturers it is the desire of the Association
that the FDA enforce strictly the labeling requirements of
the Law in order to promote better competitive cond:tions
among manufacturers as well as to insure the consw:erd
better knowledge of what is contained in the packag:

It is further recommended that the Director of Re
search inform the FDA of the position of the Assocition
in the matter and that he prepare and send to all memberé
of the industry a circular showing the attitude of the
Association and advising the industry concerning the
proper labeling of macaroni products in order to ohseryt
compliance,
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How General Mills' Durum Detectives Guard The Uniformity of Your Products
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'.I'he equipment you see pictured above is a macaroni plant
in miniature, It's not very big, and it won't break any pro-
duction records, but you can be sure that it's doing a
king-sized job for you and your macaroni products.

This gem-of-a-little-machine is used by the Products
Control Department of General Mills, Its job is to take the
guesswork out of Durum wheat selection. To assure more
uniform Durum Products for you.

From wheat field 1o sack, General Mills double checks
the quality of its Durum Products all along the way, Durum
snmplt.:s are subjected to a rigid series of tests, Color and
ather important qualities must be exactly right before the
finished product can be delivered to your factory.

Samples are milled in a special test mill, made into dough
a_md put through this miniature macaroni plaat. A thorough
msp'cctinn. under controlled conditions, follows each op-
eration,

This exacting test procedure means better Durum Prod-
ucts for you. The utmost in quality and uniformity that can
be obtained from the Durum wheat available,

General Mills, Inc.

DURUM DEPARTMENT
CENTRAL DIVISION CHICAGO 4, ILLINOIS
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A Practical Approach To

Your Advertising Problems

By W. FRANK T. WELCH, President, The AD-VER-TIS-ER, Inc.,,
Fort Wayne, Indiana

Part

HE “baby" in the fiell of major

advertising media is the broadcast-
ing industry. Radio today is almost as
common and accessible as the news-
aper. Very few communities fail to
hoast a radio station, or at least have
one or more stations in their respective
areas,

Radio stations are limited in circu-
lation only by the amount of kilowatt
power assigned to them.  Thus they
can get over a larger area with adver-
tising messages than can the newspa-
pers in'the smaller communities, which
are published daily, weekly, or semi-
weekly, with their circulation limited
largely to the small arcas in which they
operate,

Radio advertising is bought in peri-
ods of time, varying from a 30-second
“spot” announcement to a_full hour-
long program. Radio stations divide
their hours into several categories,
with early morning hours carrying a
lower price tag than the choice hours
between 6 and 10 p.m. Each classifica-
tion of air time has a definite place in
the plans of the potential advertiser.

ust as he sclects a particular position
in the newspaper to reach a cerlain
type of reader, so may he choose his
broadeasting time. For example, very
carly mormng hours are excellent for
reaching rural and industrial workers
before they leave their homes,  Mid-
morning hours are suitable for “sell-
ing” business and professional people,
and housewives. Afternoon hours are
usually best for contacting housewives
and children, and, of course, the chuice
evening hours can and do reach per-
sons in cvery walk of life, providing
they are radio listeners,

Although the prospective radio ad-
vertiser should keep in mind the facl
that cach classification of air time has
a corresponding rate, the price should

not be the determining factor in decid-
ing whether or not to use this medium,
He should first determine the type of
potential customers he desires to reach
and then select a time when such per-
sons are most likely to be on the re-
ceiving end of his message.

Just as in newspaper advertising,
where the use of a definite number of
inches of space in a given time brings
a reduced rate (provided a contract is

n

negotiated), so in radio the number of
announcements or programs used over
a period of time determines the unit
cost per announcement or program. In
other words, one announcement costs
more than the cost of a single an-
nouncement if it is one of a contracted
series of announcements,

Much space could be devoted to a
discussion of types of radio programs.
From his own knowledge as a radio
listener, the average bisinessman
knows that most sponsored programs
provide one or both of two services to
the radio listener—entertainment and
education—with the “commercials” in-
terspersed throughout for the benefit
of the sponsor. Such entertainment
and education may take the guise of
music, drama, newscasts, sportscasts,
public events, et cetera, with the ad-
vertiser choosing the type which most
suits his likes and needs,

Most programs involving one or
Loth of the components mentioned
above are 15 mintues or longer. For
many small advertisers the cost of such
programs is prohibtive, especially when
it is remembered that often the entire
cost of the program is not confined to
the purchase of air time alone, but may
also involve talent costs as well, de-
pending upon the structure and type of
program selected.

Again, in comparison with the news-
paper, radio advertising can be used
hoth as quick-pull and a long-pull me-
dium.  Both “spot” announcements
and programs can be used either for
the purpose of stimulating the quick
sale of a product or a service, or for
the purpose of building a name, pres-
tige and good will,

Let's look now at some of radio’s
advantages and disadvantages:

1. Radio can give blanket coverage
of any market area.

2. Lffective radio programs and
annor “cements, discounting any talent
costs, « 1 reach potential customers at
a cost .at compares favorably with
almost any other media.

3. Like newspaper reading, radio
listening is so close to universal that
the radio advertiser can reach virtually
all income groups.

4. Radio approaches dircct-by-mail
advertising in the personal selling it

10
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Editor's Note: This is the third 7 g
series of four arbicles dealing witl the
problems encountered by the small '
nessman in altempting fo sl wp a n-
telligent, practical and productive ai r-
tising program. The author is the ©d
of one of the largest outdoor adi e
ing companics in the country, i he
writes without bias on various adi i
ing miedia, viming his remarks ar by
businessman whase cilivrtising buo et
is limited, and whe ssai carry ot lis
program without Soszhr of expert ol
vice and connsel.

can do.  An announcer can transform
a commercial message into a personal
sales talk with the warmth of sincerity,
character and emphasis hehind it

5. Radio is closely allied to the
show business. It offers vart opportu-
nities for drama, music, comedy, trage-
dy, mystery, audience participation, af
of which are conducive to attracting «
mass listening audience.

6. Radio gives an opportunity for
effectively ticing in sound effects with
a product, A good example of this is
the “cannon fire” effects achieved by
Quaker I'uffed Rice and Oats in plug-
ping their “shot-from-guns” methods,

7. Radio has the unusual ability
present an advertiser's message in
sugar-coated form, ticing the commer-
cial closely to the entertainment por-
tion of the program. Often this is so
subtly accomplished that the *commer-
cial”“is absorbed before the listener s
aware of it,

8. Radio advertising is even more
timely _than newspaper  advertising.
There is no advance closing date for
copy in an emergency. Any change in
the advertising message can be made
up to the very moment of going o the
air. Under normal circumstances, of
course, copy must be prepared in al-
vance.

9, Stimulating, interesting  radio
programs can and do attain a large
group of loyal listeners, who tume
regularly each time the progrom b
broadeast. Week after week, ohn
son's Floor Wax is quictly and -uter
tinly sold tu the American ;ublc
which makes a fetish of tuning it Fil
ber and Molly cach Tuesday nig .

On the other side of the argoment
are these disadvantages:

1. The radio industry has man
self-imposed taboos, Other restritions
are imposed by the Federal Consnunit
cations Commission and other regul®
tory bodies. As a general rule, s
rules and regulations do not affect the
average advertiser, but program @
ards are governed by the station rathet
than the advertiser to some extenl.

2, Tn spite of surveys, ratings, ¢
cetera, radio cannot gunr:mtcc the ad
vertiser an audited circulation. It @

(Continued on Page 30)
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2 Sonpine Box
Plants: Garfield, N. . . South Bend, Ind. .
Offices: New York Chicago + Philadelphia -«
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Food For Thought

Macaroni Products Favorite Red Cross Food

HE Red Cross Canteen Service dinner. Hot meals included spaghetti,

must be ready around the clock to
feed disaster sufferers and provide re-
freshments for workers at the scene
of accidents and disasters, in addition
to giving its regular service to the
chapter and the community.

When hot nourishing meals are
needed, the Red Cross canteens every-
where rely on macaroni, noodles, and
spaghetti, for these products are not
only nourishing but irexpensive and
convenient to :crve on paper plates if
necessary,

The gigantic task of feeding, shelter-
ing, and clothing the bewildered vic-
tims of tornadoes, floods, fires, and

meatloaf with noodles, beefsiew or
macaroni and cheese, served olways
with a salad and dessert of fruit and
cookies. Each 8-hour shift used 10
to 12 canteencrs for food prepara-
tion and serving, and as many more
for making sandwiches.

This is only a small part of the dis-
aster-relief picture, and of the work
done by the Red Cross Canteen Serv-
ice. During the past fiscal year, 2,-
920,200 persons including disaster vic-
tims, were served by canteen workers,

The 1949 Red Cross Fund Cam-
paign for $60,000,000 begins March 1
and will continue throughout the

*irh amanne) T cai our "MAcARen: " ano
™ SCNe ANIAMAS “Mucrout®(”

numbers—not only disaster victims,
but veterans, members of the armed
forces, the hospitalized, hundreds of
thousands of civilians, who benefit by

A SALUTE!

Since April 19, 1904, the macaroni Industry has been capably served
by the National Macaroni Manufacturers Association. Since 1919,
its news and views have appeared in The Macaroni Journal.

month, Remember that you too can
help. Through your contributions you
become a good neighbor to countless

its safety and health education pro-
gram and other services, as varivl as
human need itself,

Y other catastrophes is a community proj-
cct of co-operation under trained su-
pervisors. The Red Cross Canteen
Sarvice is directed by experienced di-
X etitians who know the value of food
and the most efficient way of serving
it quickly when an emergency demands
speed,

The work at the Columbia River
flood disaster last year is typical of
the service piven during the hectic

During these years, the Journal has seen "a wholesome and healthy
growth of understanding among manufacturers . ..a unity of
purpose brought about, and an understanding of common problems
... @ greater appreciation of the food value of our
products ... higher standards of quality and manufacturing. ..
a pride developed in quality and good name.” The purpose
of the Association was succinctly expressed in the keynote
of Its first national conference—COOPERATIVE COMPETITION.

MACARONI—IN SUNDAY DRESS

By Helen Robertson, Feature Writer, "Cleveland Plein Dealer”

R Pard aem ¥ V1 21 4

hours immediately following a major
catastrophe,

The Portland-Multnomah County
Red Cross Chapter had been on the
alert for nearly a week as the flood
danger increased all along the river.
Plans were made for shelter and feed-
ing, agreements worked out with city
and county authorities, volunteers lined
up, resources evaluated. By the last
week in May the river was already
spilling over in scattered areas and sev-

cral Red Cross chapters were at grips

with the flood.

The sudden and unexpected break
in the dikes, however, created an im-
mediate relief problem, and the Red
Cross mobilized instantly. Within 15
minutes after the dike broke, volun-
teers began pouring into Red Cross
headquarters, their numbers swelling
to hundreds as the scriousness of the
disaster became known. Doctors and
nurses hurried to the scene. Tempo-
rary shelters were opened. Clothing
was distributed, The Red Cross Can-
teen went into action,

Among the most outstanding of all
Red Cross contributions to flood suf-
fers was a canteen service that pro-
vided 25,000 meals, including 6,000
packed lunches, for dike workers, flood
evacuees, and Red Cross workers dur-
ing the first three days of the dis-
aster,

A conslant siream of evacuces and
workers were fed breakfast, lunch, and

RS v ) BERTE

N the Pictorial Magazine of the

February 20, 1949, issue of the
Cleveland “Plain  Dealer, Cleveland,
Ohio, appeared a full-page article and
illustration under the title of “Maca-
roni—In Sunday Dress" that is of gen-
cral interest to all consumers and spe-
cial interest 1o all macaroni-noodle
manufacturers of the country.

The illusiration covered the upper
three-quarters of the page. It shows
a moulded baked macaroni loaf gar-
nished on a serving platter with Cana-
dian bacon slices and mushroom caps.
The picture of the tempting dish is
flanked in the upper left and lower
right with a display of spaghetti, el-
bows aml small fancy shapes.

The illustration carries the cutline
that the “Food Is Prepared in the
Plain Dealer Food Laboratory; pho-
tography by Karl I, Rauschkolb, Jr.,
official “photographer.” The article
and recipe follows:

“Macaroni, spaghetti, vermicelli are
all akin —all are made from wheat, the
best durum wheat, the hardest variety
known. Tt is richer in gluten and has
less starch than bread flour. The mem-
bers of the macaroni family are all
high in energy value and also contain
considerable protein,

“They are not only valuable foods in
themselves, but they furnish the foun-
dation for innumerable dishes, Our
‘Macaroni-In-Sunday-Dress' dish is
served as a macaroni mold on a large
platter with Canadian bacon and mush-
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rooms—all of which makes a_maosl
savory lunchcon, supper, or dinner
dish. "Add to the menu a salad of crisp
vegetables and greens, a fruit dessert
and, of course, coffee, and the meal is
complete,

“Macaroni products are cooked by
the same general principles. That is,
they are slowly added to rapidly boil-
ing water and cooked until tenler;
the time varying with the product.

Baked Macaroni Loaf

“Add the contents of an 8-o0z. k-
age of macaroni to boiling salted w.uter
(2 qts. water 1 teaspoon salt). \d
it slowly, pushing it in as ends beoome
softened, Cook uncovered until te:ler,
15 to 20 minutes. When tender, s
into a collander,

“Grease a large mold or loaf pan.
Chop and mix two tablespoons precht
peppers, two tablespoons onion, Saute
i ¥4 cup of melted butter or mar
garine, Beat three eggs, add 1} cups
of milk, 1% cups of dried bread
crumbs, ¥ teaspoon salt, ¥4 teaspoon
pepper, ¥4 cup sliced olives, 2 cup
grated American cheese, Stir in onion,
green pepper and macaroni, Turn into
prepared mold.

“Sct mold in a pan of hot waltl
Bake in a moderate oven, 200 degrees:
until firm, about one hour. Removt
from mold. Surronnd with slices ©
Canadian bacon, mushroom caps, saut*
ed in butter or margarine. Gaﬂ"jh
with parsley. Makes eight servings.

King Midos salules the NMMA and the Journal for their outstanding
conlribution to the progress of the industry.

KING MIDAS FLOUR MILLS
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Delegating
Work
To Others

SUALLY there are two chief rea-

sons why some executives fail to
delegate work to the extent that they
could and should.

One is that they fear—subeonscious-
ly rather than consciuuslf'—-lhnl if
they were to encourage others 10 do
work at which they themselves are
peculiarly efficient through usage, they
would weaken their own positions ; the
other follows from an inherent in-
sistence—usually no more than an in-
grained habit—upon dealing with all
sorts of detail themselves.

Not much space need be taken up to
refute the first of these reasons. 1he
argument is that of a small-minded
man. 1f delegation is properly made
no progressive management could or
would regard the services of the per-
son so delegating as redundant, Man-
agement would expect him to widen
his activities or 1o concentrate on those
more responsible duties which he is
justified in retaining and add to them,
since there is endless scope for devel-
opment in any live concern. Tailure
to delegate from a fear of losing a job
usually has a frustrating effect. 1t may
well impede an cemploye’s progress
for, holding on to detail for which no
other person is sufficiently trained to
handle with the same degree of com-
petence, management will be disposed
to take the line of least resistance and
leave him where he is for as leng as
possible. Delegation which merely re-
lieves an individual of work which he
has been doing, without at the same
time impelling him to vecupy his time
more valuably is, of course, futile and
may well have unfortunate conse-
quences, a point so obvious that it
need not be pursued here,

The habit of clinging to detail is a
severe handicap whether it applics to
an employer or an employe, There are
employers who pride themselves on be-
ing in touch with every detail of their
organization. When they do so
through an adequate statistical depart-
ment the achievement is praiseworthy,
and practical use of the information
thus available can be immensely bene-
ficial. But where it merely consists of
secing and perusing virtually every
document that passes through an
establishment and the actual handling
of all sorts of detail in person, it is

By J. G. Bancar

safe to say that the rate of progress
of the business will be exceedingly
slow, or ¢lse the man is working him-
self to death and certainly getting
nothing out of life save the grind of
the day.

It is a reflection on management’s
capacity for employe selection to as-
sert that people to whom delegation
can be made are not to be found. Tt
can be flatly stated that delegation can
be made to anv emploves who were
considercd to he suitable for employ-
ment, subject to certain normal busi-
ness safeguards. In the first place the
employe must have reasonable basic
qualifications such as the necessary
education (if this is involved) to do
the job. Tn the second, too high a
standard should not be set. Tt must
not be expected that a person to whom
a task is permanently delegated will
immuediately do it as well as or as fast
as one who has done it for years. This
should not matter. The loss of efficien-
cy on this account might well be borne
with patience in view of the compen-
sation to the business as a whole which
should come from leaving the dele-
gator free to handle more important
malters,

As work is delegated downwards,
however, it becomes important for
check-ups to be made, and for this a
system is preferable. Statistics are the
answer.  Adequate records furnished
to an exccutive regularly are usually
sufficient to maintain this touch. Per-
sonal contact at periodic intervals is
also desirable and even though atten-
tion to detail in a particular sphere
may be delegated in principle it is
sound for a_thorough investigation te
be made occasionally, at which time
every detail is slucfiud. This has a
double advantage. Tt ensures that no
harm is coming to the busincss be-
cause of faulty work and it provides
an opportunity for drawing attention
to faulty methods io°that the training
of the employe concerned may be im-
proved and the standard raised.

In this observer's experience, fail-
urés in delegation occur mostly from
inadequate instruction in the first place
and neglect to check up in the second.
Usually the person J::Icgalim: is so
utterly familiar with the work he is
passing on that he is apt to take for
granted an understanding of it before,
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i fact, that complete understanmg
his been delegated. The utter famil-
iarity with the work ought, indeuil.
make the process casier, Tt indicates
that “all the answers” are known, s
that instruction should be complute,
Thus, here again, patience must be ex-
ercised and the story told and reiterat-
ed step by step. Tt should then, as far
as possible, be committed to writing.
Failures, too, have come about through
what may be described as horizontal
delegation—an  extremely  dangerous
practice. An exceutive  delegates a
process to A, A leaves his post, vither
on transfer, leave or departure from
service, and is asked to hand over his
duties to B, 1V will rarely receive the
instruction as adequately or as clearly
as A received it in the first place, and
thus a standard is lowered for an in-
definite period—lowered until a spe-
cial check-up reveals it

In a progressive organization dele-
gation should proceed with regularity
much on the lines on which amocbac
multiply themselves. Tt is a good ruk
that no one should perform  duties
which someone fairly paid at a lower
salary can do, By this is not meant any
suggestion that salaries should o de-
pressed; it means no more than that
people should always be doing work
for which their status fits then: In
this way progress in a business v 1l Ie
fast. All really large concerns work
in this manner, and their greatn < »
no more than the result of it. 1o the
result, the top executives, thougl find:
ing their days full, always hav. e
to investigate something new, & wayé
have time to make necessary chee ups.
and can fipd time to have those @ vt
sary discussions amongst then lves
that pave the way to greater acieve
ments,

The art of delegation s, inded |, the
art of business building ; but incoe re
speet it should not be overdone. Waork
should not be delegated before o thr
ough understanding of it exists the
mind of the person about to delegal®
The routine which should be followe
is simple; and it has long been recort
ed in a sound business maxim : vrga"
ize, deputize, criticize. But unless 1%
process to be delegated is first ma
tered and only then passed on, chao?
in greater or lesser degree is likely t©
result,
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January 1 Durum Wheat Stocks
Total 41,866,

Durum wheat stocks of 41,866,000
bushels were on hand in the United
States on January 1, 1949, the De-
pariment of Agriculture states in the
Semi-Annual Durum Report, These
stocks, while considerably larger than
the January 1 stocks of recent years,
are smaller than the record supplics
of 1942 and 1943, The stocks at the
first of the year were held in the fol-
lowing positions: on farms, 25888, -
000 bus. ; in country elevators, 8,066,
000 bus. ; commercial stocks, 3,788,000
bus.; and at merchant mills, 4,134,-
000 bus,

. No official data are available cover-
ing the quantity of durum wheat un-
der loan and  purchase agreements,
However, according to trade estimates,
some 15 million bushels are impound-
ed under government programs. This
estimate is largely based on country

000 Bushels

reports and on the assumption that the
quantity of durum under loan bears
the same ratio to all wheat under loan
in the durum producing area as does
the durum production 1o the produc-
tion of all wheat.

The relatively large 1948 crop of
45,520,000 bushels, together with a
carry-over of 10,038,000 bushels, pro-
vided 55,538,000 bushels for the 1948-
-l") season, the largest available supply
since 1943-44. Mill grindings declined
during the first half of the scason, re-
flecting smaller exports of durum prod-
uels and less active domestic demand,
Mill grindings during July-December,
1948, amounted to 11,452,000 bush-
els compared with 13,997,000 bushels
for the corresponding period the year
before. Feed and other uses account-
el for 1,283,000 bushels and 937,000
bushels were exported, making a total

DURUM WHEAT PRODUCTS; U. 8, PRODUCTION AND DISTRIBUTION
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disappearance for the O-manth period
of 13,692,000 bushels compared with
20,390,000 bushels for a comparalile
G-month period the year before,

From a milling stand point, the qual-
ity of the 1948 durum crop was nol as
good as that produced in 1946 wml
1947, Protein and test weight were
satisfactory, but most of the milling
durnmn contained black point damage in
varying degrees. While wot - severe
enenegh in many cases to be a grading
fuctor, it caused specks to appear in
the semoling praduced. Of the total
acreage of dwrnne woheat planted in
North Dakota in 1948, about 907 icas
Manted zoith Amber durnm and 1074
with Ked Durwm. This represented o
slight deercase in the proportion of
Amber durum c'um,humfn-ilh 1947,

Carlot inspections of durum whemt
at Minneapolis for the period  Sep-
tember through December, 1948, show
—59% of the receipts graded Hard
Amber durum; 18% Amber durum:
127 Durum; 9% Red Durum; ol
196 cach of Amber Mixed durim and
Mixed Durum,

Of General Interest

TOM SMETH s still secretary of
the American Bakers Association s
the result of his unanimous clection on
February 15 at the meeting of the ex-
ceutive committee of that organization.
C HOWARD O HUNTER of Wash-
isvion, DO, was honored Tast month
by \-h_'\'lif-n as vice president of the
American Institute of DBaking, e
expects o assame his new duties s
soon as he can make preparations (o
take over,

New NMMA Member

~ D Maldari & Sons, 178-180 Grand
street, New York, on February 13,
1949, applicd for amd was given an
associate membership in the National
Macaroni Manufacturers Association.
Donmator Maldari, the chief exeeutive
of the fiem, will represent it in all As-
sociation matters,

K. Baldwin Joins
Winthrop-Stearns

Appointment of Keith M, Daldwin
as assistant technical director of the
.\|_;1'u.|l Markets-Tndustrial Division of
Winthrop-Stearns, Ine., is announced
by I _\'u! Kolb, vice president.  Mr,
Baldwin will specialize in technical
s:ﬂv.v-_ service on Vanilling assisting Dr.
R. C. Sherwomd, technieal director.,
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CLERMONT STRE.AMI.I.NES ITS LATEST .NC.)ODI.E CUTTER CLERMONT CONTINUOUS AUTOMATIC
Saritation Personified MACARONI PRESS, Model No. I-A

For Short and Long Goods
with Automatic Long Goods Spreader Attachment

il )8

y
T “llll

N\ B

Clermont’.s years of "ENOW HOW" have gone into the designing and engineering of thix supsriative machine. the
CLERMONT SUPER HIGH SPEED NOODLE CUTTER, TYPE NA-4.

COMPACT: Takes less space; lower in height than all other drum aliords quick chanqa_9i cutters. Vari-speed rotary kn

types. Easy to manipulale. wlith cutting range from 14" 1o §”. Central greasing conlr" ; The long goods Spreader Attachment was designed to give superior quality

CLEAN: All moving parts enclosed; all bearinga dust sealed; 532“?.“:'.“.‘.*;  fow e ;;t}:irég“rborl‘l;; i and large output. The quality is achieved by the rolling process of the press
. B 871 4 .

no grease drip; cover keeps oul dirl and dust. T Pﬁmdmd und ¢round. Ball bearings throughoul for lor 1 and by the slow extrusion through the dies. The quantity of approximately

1000 I1bs. per hour is secured by the large extrusion area which produces and
spreads three sticks on each cul. Expert macaroni manufacturers know that

SIMPLE: Less gearing mechanism. Revolving culting roller life.
the slower the extrusion, the sn:oother the product, the higher the color and

i

The largest output of any noodle cutier in the world--1800 POUNDS PER the flirmer the texture.
HOUR! Can be slowed down to as low as 600 pounds per hour if desired.
TO SEE IT IS TO WANT IT. write for detailed information to

We'll Gladly furnish further details

CLERMONT MACHINE COMPANY, INC- CLERMONT MACHlNE COMPANY, INC.

266-276 Wallabout St.. Brooklyn 8, New York, New York, U.S.A. ToL: Evergreen 7-7540 266-276 WALLABOUT STREET BROOKLYN 6, NEW YORK

? ;
Al g T e T W T S T S e A T ' { w o




s U T

—— ST A

faad e o g st ot 2o A Sty T

Durum Show April 7 and 8

Association Plans Macaroni Products Display

A onew ddate has been o set for
Pdeventh Anmual North Plakota Stat
Pruvam Show which wis schednled o
B held at Lamgdon, N1, the middle
af Febrmars, it was mdetimtely post-
poned bevinise of the heavy snows i
conered the state all winter: The i
cost Durum Show ome carth, aveond
g to the prometers, has heen detinnely
set for April 7 and 8100

Vietor Sturlngson of - Lanadon,
president of the Durum Show,on Fels
vy T owrote o ML Do, seers
tary o the National Macarom Manu
facturers Association, sivime "W
comnpletely Blocked in here now Thgh
wars have been openald mtermittingly
bt as aorule they Blow full of snow
almost as rapidly as they are opened
Moo helid oud, |llﬂ'l|l!l1 1o decndimg Ujnr,
A detimate e, but e as now detinite
dectded 1o hold our 194 Drarum Show
o April 7 oand 8 '

W shadl Reep both vou aned N
Mauriee Rvan of the Ouaduy Macarom
Company . =t Paul. Minn . clirnim
af vour e commattec fully m
formed of our program and plans W
cortimh look forward o seemg von,
Mo Do, up here agaan this vear as
vour prosence was g mest vl
asset o the <how List vear

Fifteen ciartons of nacarom el
Wets for yonr very mteresting and
comcanonal exhabit Tinve Teen received

amd they are bemg sored moa conl
pwow - dey plice and will he well
cared for until you arvive. Shipments
recenved to date are from the Megs
AMacaromi Coo, Harrisburg, Pac; Min
pesotie Mairont o St Paul, Minns
Shinner Manufacturimg Coo Ol
Neb o st Laans Moo Mig G
St baomis, Mocs Vo Nrena & Sons,
Norristown,  Paoo B Micarom
o New York, NOY O ERlonmen
Fods, Lamisville, Il T
Creatnte o Mineapolis, - Minn
W anderstand that others are plan
g 1o ship therr packaged products 1o
b tsed e vonr displian . watting only
worrs Tronn von 1o then of the detimn

date seleetiom, W hinve achnow
all <hignents todate and wall
wise with all funere pavkages ot
ples sent us

Vevcording 1 Secretary Do
will e ol of the oxlnle
which farmers amd then wives b
sl aterest Listovear, the
<l need for sanples of the
or eehd shipes, alwans soantrige
N that the exaet dates e han
athers  will careiully pack andd
mediately ship samples ol then
ages aned prodduets, ebdeessme o
to N wetor Sturkingson, Presulent N
state Do Show, Langdon, N

koot

New Food Distribution Trends

Retail Merchandising Held Vital to Macaroni-Noodle
and All Manulacturers

Panl ~ivres presulent o al
savees o foesl hirohers, Tor vears
wteresteed me the distrabution of mae-
arvmt-nonnlh |nlu|lh‘|- amd other foods,
ates aovery discernible new trendin
Ton] distrbtion i recent statemem
v the subigeet,

Teulay the averaw Toenl mamuiin
trer st st respensibilitg fon

W here World Capital Will Rise

¥

Excavations in the six-block site where the permanent headquarters

of the United Nations are to be built in New York City are nearly
complete. Meanwhile, U.N. signed a contract for $23,808,573 for
the construction of the 39-story office building which will house
its staff, The building Is to be completed In the aulumn of 1950.
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e wwnement of s merchon
throneh the retal onthor, of e
to b o Tavtor i thes, th Lrges
Lot e the country

Ty opinion thes trened 1
diveet aetivity wedh the vetale
nabbacturers tis beent \-l\l"'l h
mereasc i the nmber of bl
pronhiets saled throngh Tl st
ACCOTHRIN I T ul sl
operation at the petail level e 1
i ulilization of retal mereho
my b the ngor fonnl numutact
ol the country T s e e laprens
not mean that the wholesale g
loest T nmportanee e the waateli
and servieing of the retler’s o
Tt omly ahicates that an awkde
= i requred o the sales chan

Regardless of whether the
Pactirer can attord e operate Ine
perchamdisme crews me the i
an arvi o prefers toowerh thie
WU et s represenbating
supplies such merchamdsmg serve
woveral praduets s part of e
aperition, the il vesalt must !
sae The nmanufactorer’s g
tve st callon the vetnl iaede v
oot cheek on the nportan
for of shell position wineh can
or lower sitles of miger b= e
as A0 per cent: st preaish
plans o the petailer for the st
vver of the namafacturer’s e
dise throneh the vetal store, el
<l the petailer on the faet that Te
protit both fianeially il reputs
wise o featurng the nanufacte
particukr hriamds”
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Consolidated Macaroni Machine Corp.

CONTINUOUS AUTOMATIC NOODLE DRYER
Model CAND

We illustrate herewith our latest medel drying unit, which has been especially designed
h?' the continuous, automatic drying of Noodles. We also make similar apparatus for the con-
tinuous, automatic drying of Short Cut Macaroni. Full specifications and prices upon request.

In addition to the equipment shown on these pages. we slill build standard mixers,
kneaders, hydraulic presses, etc.

IMPORTANT. We have a very choice selection of secondhand, rebuill mixers, knead-
ers, hydraulic presses and other equipment to select from. We invite your inquiry

156.166 Sixth Street BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street

Address All Communications lo 156 Sixth Stzee!
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Consolidated Macaroni Machine Corp.

CONTINUOUS AUTOMATIC PRESS FOR SHORT CUTS
Model SCP

The machine shown above is our Continuous Au-
tomatic Press for the production of ail types of cut
macaroni, such as elbows, shells, stars, rigatoni, etc.

From the time the raw material and water are fed
Into the water and flour metering device and then into
the mixer and extrusion Jdevice all operations are con-
linuous and automatic.

156166 Sixth Street BROOKLYN, N. Y., U. S. A. 159171 Seventh Street

Write for Particulars and Prices

Arranged wilh cutting apparatus to cut all length: of
short cuts.

Production, not less than 1,000 pounds of dried prod-
ucts per hour,

The product is outstanding in quality, appeararice:
and texture, end has that translucent appearance:
which is so desirable.

March, 1949
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Consolidated Mcaroni Mackine Corp.

CONTINUOUS PRESS WITH AUTOMATIC SPREADER ATTACHMENT
Built in Two Models
For Long Goods Only—Type ADS
Combination, For Long and Short Goods—Type ADSC

The Continuous Press shown above consisis of a
Continuous Extruder connected with an Automatic
Spreading Device. This spreading device has been in
successful use for many years.

The Press that automatically spreads all types of
;%“TaiQMdl. solid cr with holes, and all types of flat

=]

The Combination Press is arranged for the preduc-
tion of both Long and Short Goods. Changeover to
E{:duco either type can be made in less than 15 min-

B

The Combination Press is especiaily adapled for use

156166 Sixth Street

ilp. plants with a limiled amount of space and produc-
ion.

Our Continuous Press produces a superior product
of uniform quality, texture and appearance. No while
sireaks.

Production—Long Goods, 900 to 1,000 pounds of
dried producis per hour.

Short Goods—1000 to 1100 pounds of dried goods
per hour.

The press that is buill for 24-hour continuous opera-
tien.

Fully automatic.

BROOKLYN, N. Y. U S. A. 159-171 Seventh Street

Write for Particulars and Prices
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Consolidated Macaroni Machine Corp.
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CONTINUOUS PRESS WITH AUTOMATIC SPREADER ATTACHMENT
Built in Two Models
For Long Goods Only—Type DAFS
Combination, For Long and Short Goods—Type DAFSC

The Continucus :'ress shown above consists of a
Continuous Extruder connected with an Automatic
Spreading Device. This spreading device has been in
successful use for many years.

The Press that automatically spreads all types of
round goods, solid or with holes, and all types of flat
goods.

The Combination Press is arranged for the produc-
tion of both Long and Short Goods. Changeover to
produce either type can be made in less than 15 min-
ules.

The Combination Preas is especially adapted for use

in plants with a limiled amount of space and produc-
tion.

Our Continuous Press produces a superior product
of uniform quality, texture and appearance. No white
Itl.ﬂh.

Production—Long Goods, 900 to 1,000 pounds ol
dried products per hour,
Short Goods—1000 to 1100 pounds of dried goods
per hour.
i The press that is built for 24-hour continuous opera
on.
Fully qutomatic.

156166 Sixth Street BROOKLYN, N. Y., U. S. A 159-1}1 Seventh Street

Address All Communications to 158 Sixth Street

TUETT RN e (P . b bt

March, 1949

THE MACARONI JOURNAL 24

Consolidated Macaroni Machine Corp.

CONTINUOUS AUTOMATIC PRESS FOR SHORT CUTS
Model DSCP

) The machine shown above is our lalest model Con-
tinuous, Automatic Press for the production of Short
Cut goods of all types and sizes.

This mechine is constructed in such a marner as to
l:rmil the production of long goods for hand spread-

q.

From the time the raw malterial and water are auto-
matically fed into the melering device and then into the
mixer and extruder cylinder, all operations are contin-
Uous and automatic.

Arranged with culting apparatus to cut all standard
lengths ol Short Culs,

Production from 1000 to 1100 pounds per hour.

Produces a superior product of outstanding quality,
lexture and appearance. The mixture is unilorm, pro-
ducing that translucent appearance which is desirable
in macaroni products,

Designed for 24-hour continuous operation.

Fully automatic in every respect.

156166 Sixth Street BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street

Address all communications to 158 Sixth Street
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Consolidated Macaroni Machine Corp.

LONG GOODS PRELIMINARY DRYER
Model PLC

The Dryer illustrated above is our latest innovation—an Automatic, Continuous Dryer for
the Preliminary Drying of Long Cut Macaroni, Spaghetti, etc.

All types and sizes of long cut goods can be preliminaried in this dryer. A return or
sweat chamber is incorporated in and forms a part of the dryer.

Although it has been specifically designed to be used in conjunction with our Continuous,
Automatic Long Goods Macaroni Press, it can also be used in connection with the standard
hydraulic press where the product is spread by hand.

When used in combination with our Automatic Press, the only handling required is for
placing the sticks on the trucks preparatory to their being wheeled into the finishing dryer
rooms, after the product has passed through the preliminary dryer. No labor is necessary
for transferring the loaded sticks from the press to the dryer as this is done automatically.

PATENT APPLIED FOR

Practical and expedient. Fully automatic in all respects.

156-166 Sixth Street  BROOKLYN, N. Y., U. S. A. 159171 Seventh Street

N Lt il e

GANGED NOODLE CUTTER
Model GNC

Double Calibrating Brake

THE machine shown above is our very latest
model noodle cutter and has been specially
designed for plants requiring a very large produc-
tion. It has been designed fo facilitate and expe-
dile the changing of the culs with the least loss of
time, Al the cutling rolls are mounted in a gingle
frame and the change of culs can be made in-
stantaneously. Al thal is necessary lo effect a
change is 1o depress the locking altachmant and
rolate the hand wheel, which will bring the proper
cutting roll into culting position.

Any number of rolls, up to five, can be fur-

nished with this machine. This assortment will
rake care of all requirements, but special sizes
can be furnished, if desired.

It has a length cutting knife and a conveyor belt
to carry the cut noodles to the collector for con-
veyance to the noodle dryer or to the trays.

All culting rolls and parts which come in con-
tact with the dough are of stainless steel to pre-
vent rust or corrosion.

Machine is direct moter driven and motor and
drive are furnished with the same.

Write for Particulars and Prices

156166 Sixth Street BROOKLYN, N. Y., U. S. A, 159-171 Seventh Street
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Gelting Tough with Russia

Washington, D, C., February—It is
a pleasure to note the fact that Presi-
dent Truman talks turkey to Stalin and
tells him where to get off at; and prac-
tically where to go, too. The inter-
national policy based on the Marshall
Plan is kept in motion and the White
House and Congress are determined
to force Russia to behave,

No part of our civil or military gov-
ernment will agree to a bad peace.
President Truman is right when he
says that he can't believe Stalin and
he is also right in his determination
to force the Russian-Communist issue
onto the United Nations, The Ameri-
can Government and the American
people have stood just about as much
abuse, lying, and resistance from Rus-
sia as it is possible to put up with.

Hope Springs Eturnal

The Government is to be reorgan-
ized at an early date, when former
President Herbert Hoover's plan is ap-
proved h}- Congress. The outstanding
promise 1s that Government expenses
will be reduced, But that does not seem
to slow down the White House, which
is inclined to give more Democrats
fat jobs—at increased pay. ‘

We spend and spend ‘and spend—
and tax and tax and tax.

Freeing Free Trade

In the days of Roosevelt and Hull
there were reciprocal trade agreements
with many countries. That became
the policy ‘of the Democratic party. It
was free trade under an assumed
name. The plan has never been fin-
ished, principally on account of the
war conditions, “But it is an ¢ffort to
reconstruct business relations between
different governments throughout the
world. So let's be patient with the
scheme of the Democratic administra-
tion, which is aiming in every way
possible to readjust world trade rela-
tions,

The Government Branches Out

The national administration favors
construction of steel plants, regula-
tion of price, wage and rent control—
and an endless amount of New Deal
legislation. Wheels within wheels turn
fast nowadays and the big show in
Washington looks like a game to re-
establish FDR's policies. This is cvi-
dent, especially with reference to an
attempt to knock the Taft-Hartley Act
into a cocked hat and to re-enact parts
of the Wagner Act in order to make
the labor legislation look like a Dem-
ocrat brain child. Re-enacting the
Wagner Act is “mud-in-your-cye.”

e s e s L P

National Industries Service

Every politician knows that the Taft-
Hartley Law proved to be the best
labor legislation in all history. Even
President Truman invoked it on a
number of occasions, to settle strikes,
in and out of the courts.

You might just as well understand
that the re-enactment of fresh labor
legislation has a single purpose, And
that is not a very nice purpose—since
it is a bribe to labor bosses that mis-
represent the workers of the country.

Jabor laws for workers, employers
and the general public are essential.
No one will dispute the fact that laws
are created to protect all public inter-
ests. And that includes putting a har-
ness on political bosses,

Advertising Is Coming up

A little whirl around the circle
shows that the advertising agencies
are broadening their fields and it would
not be at 2l surprising to find many
National products advertised in local
papers in most parts of the nation
within the next few months, Of
course the agencies are always glad to
spread out and include family news-
papers but too many large organiza-
tions and institutions will never re-
cover from the delusion that if they
plant their copy in a dozen big cities
that they have told the world—but
as a matter of fact the home news-
papers, read by every member of the
family, is the greatest advertising field
of nlf. And_any high-minded public
relations institutions will never get by
until they give more attention to these
family newspapers outside the metro-
politan districts,

"You Better Go to School a Leetle”

When the writer was a little boy
he joined with some of his schoolmates
in teasing one of the old setilers of the
village, particularly when the old boy
was intoxicated. There was something
peculiar about him that aroused the
curiosity of our boys and we used to
tease him about his affairs. Finally
Old Boy stood up straight, and point-
ed the finger of scorn from one youth
to another, and told us: “You better go
to school a leetle,” That would arouse
a pleasant chorus of laughter and finish
the discussion for the day.

In those times leading American ed-
ucators weren't interested in the affairs
of colleges and universities and there
were no Communists instructing the
youth. But there were some symptoms
of radicalism which later was to pro-
mote the greenback and labor parties
of other organizations.

We “certainly agree with the so-
called recent “sampling” of college
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presidents who are asked to give thir
opinion as to whether an avowed Con.
munist should be allowed to continue
to instruct American youths and
promote their education.  They il
“NO." Personally, we demand that
all Communists should be exclded
from American schools.

Our school system is at presemt a
subject for debate among organizations
such as the American Association of
University Professors, The National
Education Association and the Ameri-
can Civil Liberties Union. And when
you chase down to the end of their
arguments you will find that the axe
these organizations have to grind winds
up in an appeal for Government finan-
cial support to maintain the public
school system, To which most of us
old-timers will continue to dissent and
insist that the old district and local
system was good enough in the days
when old-timers of today were chil-
dren, It is said that teachers are
scarce today and that is because they
are not presiding over district schools
with 20 or 30 children. Wages were
about one-half less than are paid teach-
ers today.

Isn't it a fact that school teachers
are as essential to any communily as
the village marshal, policeman, sheriff
or chairman of the district?

After all, the greatest change that
has been made in our educational ~ys-
tem is due to the automobile which
picks up and carries pupils over 4
radius of a number of miles and Lnds
them in their consolidated school which
has several good teachers that are able
to give the children proper instruct on.
After that they are returned on the
same bus lines to their homes, 'he
expense is not very heavy,

In contradiction to the above we
quete Professor William G, Brint ol
Northwestern who says that a miton
pupils are dropped out of high = wol
in a year because they have fail i 10
find programs that are “interes'ng:
satisfying, intelligent.”

That seems to be an old-time wrak-
ness of youths who have always
skipped high schoo! by the whole
sale. p

But finally the point we wish to rais¢
is that the public schools are not a ¢
sponsibility of the national gover
ment and when the national gover”
ment steps in and takes over the ¢f
fect will be bad. That is a step in the
direction of socialism. We havt
enough of that kind of stuff :lrﬂ““'!
now without making the public schools
an undemocratic organization,
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for the Macaroni and Noodle Product Industry

FOR GREATER PRODUCT SALES APPEAL

N-Richment-A Type 6 is available in wafers for batch mixing and a powdered
pre-mix for continuous presses. Backed by over a quarter-century of experience
in the cereal and cereal product industries, N-Richment-A ensures economical
and uniform enriching.

FOR EASY APPLICATION OF POWDERED N-RICHMENT-A
N-A Feeders have been used for years in the milling industry in the handling
of enriching and similar ingredients. They are ideally suited to the application of
N-Richment-A Type 6 Premix in continuous presses.

FOR ACCURATELY FEEDING SEMOLINA BY WEIGHT
W&T Merchen Scele Feeders are used by leading macaroni and noodle product
manufacturers to handle the feeding of semolina easily und accurately BY
WEIGHT. Design is backed by over thirty-five years' experience in the feeding
and handling of dry materials. In conjunction with this Feeder, the W&T Liquid
Flow Regulator provides a simple and dependable means of maintaining a
constant flow of mix-water to mixers in proportion to semolina feed rate

FOR REMOVING IMPURITIES FROM SEMOLINA OR FLOUR

Richmond Gyro-Whip Sifters are the most modern and efficient means of scalp-
ing away infestation, strings, pieces of paper and other impurities from semolina
or flour before entering into process, and are available in 3 sizes with capacities
ranging up to 10,000 lbs, per hour

Besides these Sifters, Richmond also provides Niagara Permaflux Magnets,
which can be used either for spout or chute installation. They are recommended
as being particularly efficient in the removal of such impurities as fine metallic
particles and tramp iron.

FOR TROUBLESOME TECHNICAL PROBLEMS

N-A's Nationwide Service Division—composed of field experts familiar with
the practical problems of cereal product processing: extensive laboratory facili-
ties and a staff of laboratory technicians—is always available to your stafl and
consultants in the solving of enriching and feeding problems.

Write today for detailed information on any phase of N-A Service.

WALLACE & TIERNAN COMPANY, INC., AGENTS FOR

GENE

NA-18




i e = TN B T 2 T TR T PTG T IO 1L

28 THE MACARONI JOURNAL

New Pernicious Anemia Drug

Crystalline vitamin B,,, used to treat
pernicious anemia, was placed on the
market today bv Merck & Co,, Inc,
manufacturing chemists. Isolation of
the new vitamin, which will be sold
under the Merck trade mark of “Co-
hione,” was announced last spring by
five Merck scientists,

Cobione is being marketed in am-
ruls for administration by physicians.
fach ampul contains 10 micrograms
of crystalline vitamin B,, in saline so-
lution. Cobione is the first vitamin
known to contain the metal cobalt,

Cobione is so potent that extreme-
ly small doses have given immediate
relief to eritically ill patients, The
antipernicious anemia activity of Co-
bione 'is more than a million times
greater than that of whole liver. *

According to medical studies, the use
of vitamin B,, results in a rapid in-
crease in red blood cells and hemo-
globin, and quickly re-establishes the

capacity of the bone marrow to pro-
duce new red blood cells in pernicious
anemia
atient has an increased sense of well-
heing, greater mental alertness, and en-
hanced strength and vigor. Those
pernicious anemia patients who have
developed nerve symptoms have also
been greatly benefited.  In addition,
vitamin B,, has been used successful-
ly in cases of nutritional anemia and
sprue, a disease found chiefly in the
tropics,
linically, the use of Cobione will
permit physicians to administer exact
doses of the pure vitamin and thus
accurately control treatment, Potent
doses may be given with virtually no
physical discomfort to the patient, as
the vitamin is active in such infinitesi-
mal amounts. Tt has been found also
that Cobione may be given without
discomfort to patients who are allergic
to liver,

Congratulatory Messages

Several members of the National
Association remembering that M. J.
Donna was first appointed as Secre-
tary of the organization on March 1,
1919, wired via Western Union tele-,
grams of congratulations on the com-
pletion of thirty years of service.
Among the wires received and ac-
knowledged by the Secretary who will
also complete thirty years as Editor
of Tue Macaroxi {nvnuu. with the
J0th Anniversary Edition, April, 149,
were:

A. Irving Grass, President of

I. I. Grass Nocdle Co., Chicago.

“Congratulations wupon the com-

Pletion of 30 years of faithful,

energetic service to the Macaroni

Industry. Hope vou will be with

us for many more years to come.”

Irving.

Weiss, DPresident
Weiss Noodle Co., Cleveland,
Ohio. “Congratulations on 30
years well done for our Industry.
Albert,

Hunt Offers Cadillac

Hunt Foods, Inc., offered a 1949
Cadillac sedan and an array of tele-
vision sets as top prizes in the first
major contest for brokers and sales-
men ever conducted in the history of
the California company.

The new $4,000 car goes to the brok-
er who shows the greatest increase
over his quota in shipment of Hunt

rodlucts to buyers in his territory dur-
ing the four-week contest, ending
March 7. Additional brokers' prizes
include three $1,000 large-screen tele-
vision sets and three $500 television
sets,

Each winning broker nominated a
contest winner among his own sales-

Albert S,

men, and eau. salesman so appointed
will win a prize from Hunt Foods.
Top salesman’s award is a $500 tele-
vision set, with additional trophies of
three $200 television sets and three
$100 cash prizes.

Judges will be William D. Grafton,
Pacific coast manager of Life; Walter
Bunker, vice president, Young and
Rubicam, Inc., Hollywood ; and W, H.
McGinnis, broker sales manager, Hunt
Foods, Inc,

New St. Regis Office

The Multiwall Bag Division of St.
Regis Paper Co. announces establish-
ment of a new office at Houston, Tex.,
o assume functions of the Dallas of-
fice, which has been closed. The
Houston office will be supervised by
V. C. Douglas in Chicago.

tients, At the same time, the,

March, 149

Consistent Promotion
Pays

Sales of Mueller's Macaroni, Spa.
ghetti, and Egg Noodles during 1948
reached the highest point in th his-
tory of this eighty-two-year-old om.

ny, according to C. Frederick lw-
er, executive vice president and wen-
eral manager of C. F. Mueller C.. Iy
reviewing this gratifying sales pic-
ture at a recent meeting, Mr, Mueller
winted out that the present sales peak
has been reached after more than fi-
teen years of consistent sales gains,
He emphasized that these increases
were not due 1o a sudden sales spunt
that might level off. Rather, they rep-
resent a steady climb in consumer ac
ceptance . , . the kind of steady de-
mand that builds dependable high-
profit volume for dealers,

The reputation of these [:rudurls.
Mr. Mueller points out, was built, not
by briefly accelerated drives, but rather
by twenty-five years of constant, ycar-
in-year-out advertising. In over a
quarter of a century, Mueller's prod-
ucts have not been out of the adver-
tising picture for a single week. This
company led the field in promoting
macaroni products as year-round fol
items by advertising on a twelve-month
basis. And this policy has paid off
Today Mueller's products are year-
round money-makers.

Mueller's ‘maintains its position of
leadership by an intensive, high-pow-
ered advertising program, spearheaded
by consistent use of daytime radio.
Every week sixty quarter-hour radio
programs bring convincing sales mes-
sages into millions of homes, And this
hard-hitting campaign is backed by
heavy consumer and trade magazine
schedules. The effects of this power:
ful promotion are felt in every uro-
cery store. and super market (rom
Maine to Florida and westward te De-
troit, Michigan,

.

Durum Products Milling Facts

Quantity of durum products milled mtmll:‘l{. based on reports to 1l
¢

Northwestern Miller, Minneapolis, Minn., by t

weekly milling figures.

durum mills that subm

Production in 100-pound Sacks

Month 1949
January
February

September
October
November
December ...

1948 1947 1946

1,142,592 1032916 984,06~
1097116 664951 74301+
1,189,077 760,204 741,624
1038829 780,650  6728'"
1,024,831 699,331 379,801
889260 650,507  628,51%
683,151 719513 638,75
845,142 045429 788,374
661,604 1012094 705292
963,781 1,134,054 980461
996987 1,033,759 901,333
844800 1187609 968855

Includes Semolina milled for and sold to United States Government :

Crop Year Production

July 1, 1948—February 28, 1949,
July 1, 1947—February 28, 1948
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& ENRICHMENT
BY WAFER

ENRICHMENT
BY MIXTURE

—

MERCK ENRICHMENT PRODUCTS

MERCK & CO,, Inc. RAHWAY, N. J.
Manufacluring Chiomisls
New York, N. Y, o Philadelphia, Pa. ® St Louls. Mo, ¢ Chicago, Iil.
Elklon, Ya. * Loa Angeles, Calil,
In Canada: MERCE & CO. Limited. Montreal * Toronlo @ Valleylield

AT YOUR SERVICE
TO MEET THE
OPPORTUNITY

OF ENRICHMENT

Merck & Co., Ine,, foremost in en-
richment progress from the very
beginning of this basic nutritional
advance, brings ita technical skill
and varied experience in fod en-
richment to the service of the ma-
caroni and noodle manufacturer,

Concurrent with the establish-
ment of new Federal Standards of
Identity, Merck has specifically de-
signed two enrichment products to
facilitate simple and economical en-
richment of your products:

(1) A specially designed mixture for

continmous production,

(2) Convenient, easy-to-use wafers
for butch production.

Here are two enrichment products
planned to assist you in making a
preferred product, accepted by nu-
tritional authorities and a vitamin-
conscions publie.

The Merck Technical Stafl and
Laboratorics will be glad to help
you solve your individual enrich-
ment problems,

MERCK ENRICHMENT PRODUCTS
Marck provides an evtilanding service for the
milling, baking, cersal, and macarenl In-
dusiries.
® Morck Enrichment Ingredients (Thiemine,
RibeRavin, Niacin, lron)

® Merck Vitemin Mi tor Flour Enrich

® Morck Bread Enrichment Waters

® Merck Viiamin Mixtures for Comn Preducts
Enrichmant

® Merck VHamin Mixtures ond Waters for
Macarenl Enrichment

4 ‘yualan{y o/
Frily and Relialbilily




B B e S

30
ADVERTISING PROBLEMS

(Continued from Page 10)

guarantee only a potential audience. It
can tell an advertiser how many homes
have one or more radios in a given
area, but it cannot tell how manv
homes in the area will receive and
listen to a certain announcement or
program.

3. Most cffective radio programs
are those with the entertainment ap-
peal, which cannot be presented in less
than 15 minutes, and costs incident to
the production of such a program gen-
erally put it beyond the reach of the
small advertiser. ;

4. Radio mlvcrlising messages must
be heard at the immediate time they hit
the air waves, Once spoken, the mes-
sage is gone forever. Tor the prospec-
live customer who may have lost part
of the message because of static, other
interferences, or tuning in late, there
is no turning back to hear the message
again,

5. Local radio stations have most of
their preferred time engaged by major
broadcasting networks, unless the sta-
tion is not affiliated with a network,
Regardless of how much money a local
advertiser might want to spend, it is
often difficult to buy time in the choice
time classifications,

6. As in the case of the newspaper,
much of radio's circulation is wasted
for the small businessman  whose
clientele is confined largely to a par-
ticular area.  Radio is a costly medium
when all of its potential circulation
cannot be utilized.

Again, as in the case of the news-
paper, in using radio, the advertiser in
many instances is confronted with two
or more radio stations in the same city
or arca, all clamoring for his advertis-
. ing dollars. Just as some people read
one newspaper and not others, so many
ridio listeners tune to one station, pri-
marily, and not to the others. In order
to obtain complete coverage, the ad-
vertiser is faced with the necessity of
splitting his radio advertising amony
several  stations, and in so doing,
spreads his money too thin to do an
eliective job,

Television, still a mewling infant, is
100 young to compare with the present
forms of public expression, Many
far-sighted businessmen, however, par-
ticularly those associated with larger
corporations, are investigating and, in
some cases, using this newest method
of advertising.

Many of television's advantages and
disadvantages will be similar to those
affecting the radio industry, Others
will resuli from television's own
peculiaritics and  imperfections. It
seems wise to advise the businessman
with a small advertising budget to stay
clear of this field until it is sufficiently
developed to a point where it is less
expensive and much more practical.

At present it is.apparent that tele-

THE MACARONI JOURNAL

vision programs are extremely costly.
Such programs have little circulation,
due to the fact that very few homes
are equipped with receiving sets. Al-
though progress is being made, tele-
vision is still limited to a small arca,
as_compared with the wide coverage
achieved by radio. Just as radio had
its “growing pains," television is pres-
ently l'm'ctj‘ with such problems as
fading images; the need for develop-
ing high-grade dramatic talent, capable
of acting as well as speaking; adverse
weather conditions on outdoor pro-
grams; too few skilled television tech-
nicians, and many other difficulties that

Important Meeting
Dates

National Macaroni Manufac-
turers Association
Edgewater Beach Hotel,
Chicago, Il
June 27 and 28, 1949
Grocery Manufacturers of
America, Inc,

June 6, 7 and 8B—Mid-Year
Meeting, Grocery Manufac-
turers of America, Inc.,
Cavalier Hotel, Virginia Beach.
Nov. 14, 15 and 16—Forty-First
Annual Meeting, Grocery Man-
ufacturers of America, Inc,,
Waldorf-Astoria Hotel,

New York City

National Food Brokers
Association
Stevens Hotel, Chicago
Week of March 20, 1949
Special Brokers-Sales Man-
agers Conference
Stevens Hotel, Chicago
Monday, March 21, 1949

only time and continued research can
climinate,

On the other side of the picture, we
find that television, perhaps, promises
the ultimate in advertising possibilitics,
combining sight with sound. When
the Imgﬁ are worked out, the adver-
tiser will be able to completely drama-
tize his product or service for the con-
sumer, at home or in the business
world. It's easy to visualize a golden-
tressed starlet appearing on the screen
holding a bottle of Blotz' Oil Shampoo,
explaining verbally its many merits,
and then actually demonstrating its
magic qualities by washing her blonde
hair in the creamy concoction,

Other innovations will appear to add
lustre to this modern age of advertis-
ing. Already one prominent brewing
company has employed trick screen ef-
feets, borrowed from the movies, to
glamorize its product. Imagine, if you
will, a tall cold bottle of beer jumping
from a tub of cracked ice into the han
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of a perspiring and thirsty gardn !
I fective, isn't it? ’

As has been the case with its ol
eceszor, television will undouln. 1y
make ‘many revolutionary discove ;s
which will make it even more -
vantageous to the advertiser, T«
things, however, are yel to come, 1
it seems practical to develop a "
and see” attitude hefore plunging 1o
this new and exciting adverti- ng
medium,

The fourth and last article of 1his
series will cover outdoor poster -
vertising and  direct-by-mail, muliy
too often overlooked by the business.
man as he secks to spend his advertis-
ing dollars wisely,

Shapes Provide Variety

Recause of the many shapes and
sizes that constitute the macaroni fami-
ly as the Italian connoisseur of fols
relishes them, the macaroni-spaghetti-
egg noodle family helps make eating
fun. That is the reasoning of Meta
Given, feature writer, and published in
a recent issue of the Fort l\';uym- (In-
diana) News Sentinel,

“The manufacturers of the varions
and amazing shapes of Italian macaroni
products surely have fun thinking abom
how homemakers and chefs will ¢k
and serve their bowknots, buttertlivs,
shells, curls, tubes, strands, ete,, and
they must even get some satisfaction
out of visualizing the glee with which
folks of all ages will consume their in-
teresting foods, These lovely shapes
should supply some inspiration to the
cook. TFor example, the shells wonll
suggest a natural comnterpart for vsh
in casserole dishes or salads. The curls
and bowknots are attractive in saluls
or floating around in soups, and the
twists and elbow are suitable for s
ing in cheese, chicken or meat di<hes
or when drenched with seasoned bur .
Any of these products double in -ze
when they are perfectly cooked, Thor
ough cooking is important to ol in
the best flavor, but there is dange: n
overcooking which causes them to ' se
form as well as chiewiness and oo
The time of cooking varies with « 2
thickness and also the quality.
good brands include cooking dircer ns
on the package, but the wise cook vore
fully observes the progress of coolong
and begins testing for tenderness i 1ow
minutes before the end of  recon-
mended cooking time, Al these fonls
require thorough draining at the ol
of cooking. Some directions recom-
mend rinsing with either hot or ._..t‘l
waler 1o prevent the pieces from stick:
ing together, but rinsing wastes oo
value, If these products are used
cooked dishes, there is no point 0
rinsing. If fhey are used in salads, the
addition of a’ little salad oil and 2
pentle tossing will prevent the pieces
from sticking together.”

e b N TV L e e
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Have You Seen It?

Send for our attractive new catalog
packed full of information!

You will want extra copies for Sales,
Production, and Office Force.

* *

D. Maldarc & Sons

America’s Largest Die Makers
178-180 GRAND STREET
NEW YORK 13, NEW YORK
U.S. A,
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Liquid, Frozen and Dried
Egg Production

Liquid egg produced during January
totaled 15,026,000 pounds compared
with 14 850000 pounds during Janu-
ary last year, the Bureau of Agricul-
tural Economics reports, The increase
in total production over last year was
due to much larger quantities produced
for drying as compared with a ycar
ago. The quantity of liquid frozen dur-
ing January was much less than the
quantity frozen during January last
year,

Dried epg J»rmlmlmn during Janu-
ary totaled 2,431,000 pounds compared
with 552000 pnumls in January last
year., Production consisted of 204,
000 pounds of whole egg, 80,000
pounds of dried albumen, and 87,000
pounds of dried yolk. The Department
of Agriculture's contracts for dried
whole egg for price support purposes
from January 1 through Fchruary 18
amounted to 7,722,082 pounds.

The production of 3,430,000 pounds
of frozen egg during January was 68
per cent less than the quantity pro-
duced in January last year and the
smallest production during that month
since January, 1943, when 3,140,000
pounds were pro(luccd Storage stocks
of frozen egg on February 1 totaled
72,195,000 pounds, compared with
122,438,000 on February 1 last year
and 99,131,000 pounds, the February
1944-48 average.
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Light-weight St. Regis Papar Company
G-S Dust Hood Sales at New Puak

Workers are enthusiastic about the
new G-S Fabric Dust Hoods. They
are loose-fitting and weigh only five
ounces. Ample visibility is provided
through a large, clear plastic window,

The fabric, supported by a head
frame, covers and protects the face,

head, and neck down to the shoulders.
G-S Fabric Dust Hoods protect the
worker from irritating and nuisance
dusts or sprays in operations such as
cleaning bailers, furnaces or chimneys,
paint spraying, and wherever dust, dirt
or spray is objectionable. 1\l1y be
worn with goggles or respirator.

The annual report ot Si. Regis (-
per (_nmpnnr and subsidiaries for e
year ended December 31, 1948, sl ws
net income at $N.859‘5{)3, e u:ll. Ster
preferred dividends, to $2. 7{ a sl
on the common stock nulﬁtauclmg I Yis
compares with $14,631,325, equ' 10
$2.66 a share on the common si ok,
in the preceding year.

For llu fifth year in succession, the
company’s volume .of business in-
creased over the preceding year, with
net sales mounting to a new peak of
$162,672,926, compared with $143.-
864,583 in 1947, Tolal assets rose to
$15562| 409 from $132,643,598 at 1he
end of the preceding year, while net
working capital at the end of 1948 is
shown at $42,893,318, compared with
$36,444,187 at the close of 1947,

Mueller's Engelke to
Sayre Co.

George L. Engelke, division man-
ager of the C, I, Mueller Co., Jersey
City, N. J., has resigned his position
with the macaroni-noodle manufactur-
ing company to take the position of
merchandising manager for the Paul
Sayre Co. of New York City, accorl-
ing 1o an announcement by the presi-
dent of this well-known food brokerage
firm.

Ine.

Noodle and Egg Products.

says.

tions.

Jacohs Cereal |
Products Laboratories |

Consulting and Analytical chemists, special-
izing in all matters involving the examina-
tion, production and labeling of Macaroni,

1—Vitaming and Minerals Enrichment As-
2—Egg Solids and Color Score in Eggs and
Yolks,

3—Soy Flour Analysls and Identification.
| 4—Rodent and Insect Infestation Investiga-

5—Macaroni and Noodle Plant Inspections.
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140 Lbs. Net

Duramber

Fancy No. 1 Semolina

Milled at Rush Ojty, Minn

AMBER MILLING DIV'N.
of F.U.Q. T A.

140 Lbe. Net

O NO. 1 SEMOLINA
Milled st Rush City, Minn,
AMBER MILLING DIV'N.
of FLU.GT A

120 Lbs, Net
@ Fancy Durum Patent
Milled st Rush City, Miss.
AMBER MILLING DIV'N.
of NU.GT A

Amber Milling Division of
FARMERS UNION GRAIN
TERMlNAI. ASSOC'A'"ON

1687 No., l!null.l.ng Au.. 8L Paul, Minn. Rush ley. Minn,

STAR DIES
WHY?

Because the Following Results Are Assured

SMOOTH PRODUCTS~LESS REPAIRING
LESS PITTING - LONGER LIFE

Jhe Home of

STAINLESS STEEL

*

Now

STAINLESS STEEL

DIES WITH

STAINLESS STEEL

PINS
w

SMOOTHNESS
GUARANTEED
100%—

NO MORE
REPAIRING

*

Write for Information

LOMBARDI'S
MACARONI

Benjamin R. Jacobs, Director

DIES

156 Chambers Street PACKOMAT/IC % ..:":'..:3:':." THE STAR MACARONI DIES MFG. CO.
| New York 7. N. Y. | W '-'-.....'E““ 57 Grand Street New York, N. Y. 805 Yale Street, Los Angeles 12, Cal.

Visit our boolt, No. 802 at National Packaging Expoaition
= Allantic Clty—May 10-13, ——
 §
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N ass Famil resent.  Irving and Sydney resnond-
Oakland Plant IGCk scoﬁqc Spughelu The ?Il' Ed Y l-lll :\'illl chvcrl'kul lilt]c) .“-I::-l-rh:-;.m;:ntl Egg Prgt;{e'ssors Elect
DEB‘IOYGd Chump onox; . ".\l:!" Gras.-:_ gave the andience an in- 1cers
$500,000 Loss Caused b "Felax and be nonchalant,” ad s Tenth Anniversary Testimonial Din- fectious smile and cheerful wave of At its annual convention in Kansas
| Unknown Origin, n,:lmuirg:].u,o:d Jack Scotta, renowned stage and s .l-n ner Tendered Irving, Sidney and the hand. City on February 27, 1949, the Nation-
‘ (Delayed) ;:‘t designer, in a copyrighted artic Ly “Mother” Grass in Congress Hotel _— ;‘I‘ Fgg Producers Association electel
| Bl elayed Cing Features Syndicate, Inc., rec ly The fe o L o ‘R - & the following stall of officers for 1949
9 Bl The plant of the West Coast Maca- appearing in_newspapers. througlu .|u|r-:.‘.-n'f 01 the o famous. Mirs, Production Is Expanding  Clarcnc . Sturm, A. Sturm & Suns,
{ | roni Manufacturing Com ’ﬂ“).( located ““.'.mu;‘“?' 498 cembas Kis Gl * Grass Noodle Soup was properly cel- Twao items that appeared in the }m-ss | _'\(III‘.‘"':“IL'_‘}-' “:_‘H‘Ilm].‘i]luT|“:"E!'h'"'j
i 4 BT at 1250 57th Ave., Oakland, Calif., was 'IJI:;C % ';']"“""'s" fetxing his fith- of ehrated the evening of February 12 recently substantiate the need of co- Chicoe i __\r.‘i"_ }"]‘f e
ractically destroyed by fire of un- m‘" " "M,“‘]’: c.ﬁ'f""?_“_.“}'.“ﬁ"“."l'.' i in the Congress Hotel, Chicago, when  operate action by the manufacturers to P i H"tIu:: e "':;l‘," -
‘ rnown origin the night of December of the "0"“- I: received his inivial the distributors, brokers and other  do somedhing about increasing con- Co \'I‘I- i, NTicist Vi _-';"'I.‘
I 5, 1948, causing a loss of approximate- ::};:dn]‘i‘:&"“rm:'n l],-:‘";:_:: (f.'_rm"f‘:""_i,’l‘fl'“ friends of the founder of egg mm(:lv sumer consumption to keep pace with icl(:-‘r'n. il LR L
| ly a half million dollars to building, “come Now, e ! oNE MEAL wiTHouT ¢ ¢ (AN et i 'l" ’ soup mix sprang A surprise on the  the increased capacity for producing d Palmer. Land (0 Lakes v
| machinery and stock. The damaged — wAcakon) wewh Kt yeu!™ ";':'J:l ‘It‘:l‘_ﬁ ,':‘;y:‘i‘(“:f-szlt’:tl“llig' I:-Il:-t cM'culWl:S.l:)lf Al\hul L1 :‘llj:l:i.:ilr\(ul.lli|.l‘ the tasty wheat strands and shapus. erits,  Minneapolis, :“Li;"__i"\'.i“,
! macaroni factory is owned by Alfonso b : AR Co., of which A, Irving Grass is presi- r— Mresid
| Ilorr:lli whou\%s and npcra{esnplnnt - ——  lax and Il,“-' "O“Ch"}l'""‘" It is the in- dent.  His mother and brother, Sid- ¢ I\{-l ";‘,h ';ll Eilson & Pratt, Trcs. CFi
. L ‘ tensity of approach that causes most oy v executives Viviano Adds Equipment W Pratt, Bdson & Pratt, Ine, Chi-
in Fresno, Calif, plant manager, figures the damage 10 g0t o isnstors. ' " Y A1C, CNCEUUIVER,
A s spaghetti eating disasters,

cago, Hinois, Sceretary,
Maorris Ovson, Ovson Egg Company,
Chicago, Ninois—Treasurer.
lsidore Mulmat, Gross Ege Company,

e affair opened with an informal
reception in the lobby of the Grand
Ballroom, with cocktails and canapes

[Thc ﬂnmesl w|:,r:j-l discovered el;)hnnlty g‘ZLO() machinery alone ':n more than
after ten o'clock that evening the ,000 and as much more to the . .

watchman in a nearby plant, am)lr had  building. The top floor was entirely Mﬂcmom Televised

made such headway among the cartons  burned and the bottom floor suffered 1N Southland

and other inflammable materials in the much fire and water damage. The Ronco Foods of Memphis is spon-
building that when the firemen arrived  roof burned through in several places. soring a twenty-minute program on
a few minutes later, they were unable The loss was partially covered by television, the initial appearance being
to enter the building. They fought the insurance. When seen” at the San made last December ” in Memphis.
blaze for nearly eight hours, One of Francisco convention December 13, Thomas A. Cuneo, president of the

St. Louis—New cquipment for the
manufacture and packing of macaroni,
spaghetti, and egg noodles has heen in-
jmm. G0 :nr7.0f) -I"m.'f -f.;:"llntlf"] 'l{). stalled by V. Viviano and Bros. Mac- Chicago, Ilinois—Sergeant-at-Arms,
a testimonial dinner in which the Grass o roni Manufacturing Co,, Tnc., here,at ¢ 11 Dennis. Wilson & Company,

fﬂﬂl_'"’“d:"f products were li""r_‘;"‘.l' M= a cost of $200,000.  Additional expan- Chicago, linois—Sergeant-at-Arms,
cluding the savory soun whose intro- G, ulanned ‘for next year will in-

duction to the trade ten years before oo o broduction by 25 per cent.
was appropriately being celebrated,

Contral of men by men paralyzes

their number, George Hemingway, a manager DiDonato stated that no plans  progressive firm, in reporting the in- g:::g ,xccﬁ,‘}f.i.': l::::;lt.:,r:l,’:f:, .::: :l,',( ;lr{':l m((_:.",':_"" of men by God re

reliefl ‘hoseman, suffered a deep”cut for the future had been decided upon, novation stated : “I may be wrong, but tertaining floor show el Macaroni Output Doubles ek M o

on his wrist by flying glass. although the probability was that at- I believe this is the first time that Then dancing tili midnight St. Paul, Minn—Production  of :
The fire apparently broke out near tempts would be made to repair the Macaroni, Spaghetti and Noodle prod- All three of the officials of the firm  macaroni products by the Minnesota Daollars and sense do not necessarily

the center of the 73- by 100-foat buikl-  dumage and operations resumed in the ucts have appeared on television, con- were presented valuable gifts in the  Macaroni Co. has been doubled by the travel together.

ing, mushrooming through the entire late winter months, sequently, I am inclined to believe that name of their vathered friends, Many  installation of $175,000 in new ma- ' e

plant, destroying tons of finished goods, TR % this is probably the first advertise- telegrams of u':uqr:l.tulnlimls were read  chinery, the firm reports. 1t is work- A man who carves out his own ea-

; hundreds of sacks of raw materials ments uIP!hcse products on television from friends who were unable to he  ing on a 24-hour basis, reer is not necessarily a chiseler,
and tons of cellophane and other pack- Here's 10 our wives and our sweet-  not only in the United States but in )
aging materials.  Julius DiDonato, hearts, may they never meet, the whole world,” T

LET OUR ENGINEERS HELP YOU MAKE MORE PROFITS!

a 1 A Partial List of R t Installati
| ~from Your New Typo of Continuous -1 m:;i o i &1 Reow [niatioeny
i % Aul‘omahc Presses BORRENTO MACARONI, LTD.,  Montreal, Canada
i : . x . D'AM r teger, nois
Citima Durnum 7&1(0; by Installing MODERN S Eiln shnen, | Jeciue
LUSO MACARONI CO,, Fall River, Massachusetis

P. ROCA & COMPANY, SUCR., Yauco, Puerto Rico
PHILLIPS PACKING CO., Cambridge, Maryland
FAUST MACARONI COMPANY, St. Louis, Missouri
BCHMIDT NOODLE COMPANY, Detroit, Michigan

F'our chdling Equ ipment MINNESOTA MACARONI CO,, 5t Paul, Minnesota

V. VIVIANO & BROS,
MACARONI MFG. CO., INC., S5t Louis, Missouri

the " Yops”’

More and more leading Macaroni Manufactur-

THARINGER MACARONI CO., Milwaukee, Wisconsin

210l ers are putting in Champion Flour Handling INDIANA MACARONI CO.,  Indisns, Pennsylvania :
‘ il "& M 7m M m mm Units to secure that steady, even flow of ‘_11}61‘1 ANTONIO PALAZZOLO & CO.,  Cincinnati, Ohio
! T sifted, clean flour so essential for the efficient G0OCH FOOD PRODUCTS CO..  Lincoln, Nebraska
| ( m“ operﬂﬁon of the new type Continuous Auto- ;(::F::E::\RTII HACARDN: CO., Fort \:oﬂl\. ‘:‘nn
| 1 : 2 HL FOOD PROD,, INC,, Raochester, N. Y.
1 T 1 3 3 matic Presses and Sheet Forming Machines. DELMONICO FOODS, INC Louisville, Kentucky
i ‘i Ov.r Engineers, skilled in such installations, will MOUND CITY MACARONI CO., St. Louis, Missouri
§ii 1 i : 3 with blue prints, money-sav- SCHONEBERGER & SONS Chicago, [Ninois
1 ﬂmﬂ? e H:t‘;ons and gid ou in gvew ROBILIO & CUNED, Memphis, Tennessee
i a) g recommen ] d ? uﬁ 1 ns U. 8. MACARONI MFG. CO., Spokane, Washington
I . : practical way on your modernization pla MILWAUKEE MAC. CO., INC., Milwaukee, Wisconsin
i ' A A- s VWW without cost or obligation. Write today for de- PROCINO-ROSSI CORP., Auburn, New Yark
} : ! tails, - LA PREMIATA MAC. CORP., Connellsville, Penna
1 DELIVERIES ARE IMPROVING THE DE MARTINI MAC. €0., INC. Brochiyn, N, ¥ 3
THE DE s i « Brooklyn, N. Y.
! : MILLERS OF DISTINCTIVE DURUM SEMOLINAS
| Otficem
i 500 Com Exchangs Bldg, Milla

CHAMPION MACHINERY COMPANY, JOLIET, ILL.

MAKERS OF MODERN EQUIPMENT FOR THE MACARONI AND NOODLE INDUSTRY

Minneapolis, Minn, S Minneapolls, Minn,
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U.S. Weights
and Measures

Arvornecaries’ WeiGnr: 20 grains
=1 scruple; 3 scruples==1 dram; 8
drams = 1 ounce; 12 ounces = 1
pound,

Avoirouvrors WelGHT (short ton) ¢
27 11/32 grains =1 dram; 16 drams
=1 ounce; 16 ounces =1 pound; 25
pounds =1 quarter; 4 quarters== 1
cewt.; 20 ewt. =1 ton.

Avorkovrots Weiant (long ton) :
27 11/32 grains=1 dram; 16 drams
= | ounce: 16 ounces =1 pound; 112
pounds =1 cwt; 20 cwt. == 1 ton.

Trov Wetcnt: 24 grains = 1 pen-
nyweight; 20 pennyweights = 1
ounee; 12 omees =1 pound,

Circvrar Measvre: 60 seconds =
1 minute; 60 minutes =1 degree; 30
degrees =1 sign: 12 signs==1 circle
ar l'i'l't'lllll f(‘n'm‘v.

Cume Measure: 1,728 culiic inches
== 1 cubic foot; 27 cubic feet =1 cu-
bic yard; 128 cubic feet=1 cord;
2434 cubic feet =1 perch,

Dy Measvke: 2 pints=1 quart;
Bquarts =1 peek; 4 pecks = 1 hushel.,

*.lul'lll Measvre: 4 gills =1 pimt ;
2 pints=1 quart; 4 quarts=1 gal-
lon; 3114 gallons =1 barrel; 2 barrels
=1 hogshead,

Loxg Measvke: 12 inches = 1
foot; 3 feet =1 yard; 517 yards =1
rod or pole; 40 rods=1 furlong; 8

ety g
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furlongs = 1 statute mile (1,760 yards
or 5,280 feet) ; 3 miles == | league,

Mariners' MEeasure: 6 feet=1
fathom; 120 fathoms = 1 cable length ;
713 cable lengths = 1 mile; 5,280 feet
= 1 statute mile; 6,080.2 feet = 1
nautical mile; | knot = a speed of 1
nautical mile, or 1151 statute miles per
hour,

Parer Measuke: 24 sheets = |
quire; 20 quires==1 ream (480
sheets) ; 2 reams=1 bundle; 5 bun-
dles =1 bale,

Sguake  Measvke: 144 square
inches = 1 square foot; 9 square feet
=1 square yard; 30} square yards
=1 square rod or perch; 40 square
rods=1 road ; 4 roods =1 acre: 640
acres = 1 square mile ; 36 square miles
(6 miles square) = 1 township.

Tive Measvre: 60 seconds = |
minute; 60 minutes = 1 hour; 24

hours=1 day; 7 days =1 week ; 365
davs = 1 year; 366 days = 1 leap
vear.

Floor Wax Defies
Freezing

A water-dispersed wax that freczing
toes net harm, Winter Wax has been
developed by Huntington Laboratories,
Inc,, after years of rescarch. Winter
Wax has all the desirable properties of
other quality floor polishing waxes, yel
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can be shipped  during the ol
weather  without  fear of  lam,
Freeze it over and over again and
still good wax.

Intensive tests show that Wi
Wax stands up under as many as ei
freezings, When thawed out, it - ||
gives a high luster and dries 1o g by |
durable finish. Like other Hunt ng: o
quality waxes, Winter Wax s s
shining and non-slippery,  Details ¢,
tained in booklet entitled “101 1.
on Better Floor Wax."

Winter Wax is economical becan
tests show it works best in a thin, un-
form coat. 1t is easy to apply wit o
lamb's wool applicator or a clean eloh,
It may be buffed if desired amd lasis
longer because the finish, even aftor
long periods of hard use, may be re-
newed o its original luster by light
hufting,

First Advertising

The New York Journal of Com-
meree, February 4, 1949, reports this
item of interest: “A. Zerega's Sons,
Ine, Brooklyn, N.Y., manufacturers of
macaroni and spaghetti products sinee
1848, has initinted the first advertising
campaign in its history, through I'ru-
dential  Advertising ~ Agency,  with
.H_'.'un_\lu-l Insulbuch as its account exeen
live,

HERE'S A MACHINE | .,
w RTH g et fm 1 the “Old Kenyon™ dormitory at Kenyon College, Gambic

with cul-to-size sheets,

It required, a Slitting Attachment can be furnished for
greater production, to slit wide rolls into narrower widths

as the sheets are cul to length.

Electric Eye available for spol registering printed cello-

phane.

Write us for bulletin giving additional information.
We will be pleasod to send I to you.

4100 Ravcnsw&bd\f\ ve.

|PETERS MACHINE

If you are us.ag cel- |
lophane sheets for l
hand wrapping or other pur-
poses, you will find the PE-
TERS CELLOPHANE SHEETING &
STACKING MACHINE will save
you money by enabling you to
purchase roll stock cellophane
rather than cut-to-size sheets, This
machine gives you the advantage
ol being able to cut various size
sheels to meet production requirements.

Any width rolls from 2" to 24" wide can be handled and
any length sheets from 3" 1o 28" can be cut,

Machine is portable and no operator is required since
the machine stops itself when the stacker table is filled

10 Dead in College Fire

Ten were known to have died in a fire that destrove!

Ohio, on February 27, and six more students were 1
ported missing.  Saturday night was dance night, Sever !
hours after the festivities were over, a raging fire w

Chicago, 1N

vao.“

discovered. Students were trapped in the upper o

Robert B, Brown

Most of the dead met their end in frantic plunges fron
upstairs windows or from mortal burns. .

Dr. Gerdon K. Chalmers is president of Kenyon Col
lege. Robert B, Brown, a former employe of the Fortune
Macaroni Company of Chicago and Chairman of the
Board of Advertising Trustees of the National Macaroni
Manufacturers Association at the time of its big adver-
tising campaign in 1929 and 1930, was secretary of the
college, a position he assumed more than ten years ago
on retiring from the macaroni husiness.
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Hunt Foods' 1949
Promotion

Iunt Foods, Ine., will continue its
extensive national magazine campaign
for Hunt's Tomato Sauce, lnluumf}: its
heavy use of matchbook advertising,
feature recipes in every insertion aml
continue its outstanding color photoy-
raphy as highlights of its 1949 adver-
tising program through the Hollywond
office of Young and Rubicam, Ine,

Omee again, Life will be the back-
pone of the magazine campaign, with
2 color pages scheduled this year,

Hunt ads will all feature recipes that
help the grocer sell “related items.

Already the largest user of |11:\1u'!|-
books in the food industry, Hunt will
increase its promotion in this Illt't.h!lll'l
during 1949 by distributing one hillion
books through grocers,  Each  will
carry color advertising on the cover
and a recipe inside,

New Food Editor of Amer-

ican Home Magazine

Miss Alice 1L Kline has been ap-
pointed food and nutrition editor of
The cwerican Home, according v an
announcement by Mrs, Jean Austin, the
magazine's editor. .

Miss Kline was formerly with Gen-
eral Foods, where for several years she
worked on public relations, writing amd
lecturing to consumer groups through-
out the country.
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T addition, she has hid @ wide back-
ground of teaching, nutrition research
amd home ceonomiecs,  Her degrees in-
clude o ILS, in home ceonomics frm_n
Virginin Tech and an M5, in nutri
tion from Cornell,

Lowering Packaging
Costs and Increasing
Sales

Lower production costs aml a greater
stimulus to sales in a buyers' market
as a result of inereasing management
cinphasis on improved methods of con-
sumer il industrinl packaging, pack-
ing and shipping is seen by the Plan-
ning Council of the Packaging Divi-
sion of the American Management As-
stctbion, .

The 20 members of the AMA Coun-
cil represent suppliers and users of
packaging and packing machinery, ma-
terials, design and serviees which go
into the making of packages and con-
tainers in which the goods of the nation
are moved from producer to consumer.
The Council view was mide known
following a meeting at which the Coun-
il made preliminary plans for the na-
tional Conference on Packaging, ack-
ing and Shipping which will be held
concurrent with the first three days of
AMA's 18th National Packaging Fx-
position in - Athntic City, May 10

7

World’s Grain Supply
Growing

More grain was harvested in 1'HE
than in any year sinee the end of 1he
war, hat nearly 300000000 peaple still
must present rition tickets to get their
daily bred.

That report was ade here by the
Fod and Agricalture Orvganization of
the United Nations  (FAO), which
pointed out that last year's harvest was
especially good and that the world niay
not cqual it this year.

Diespite improvements in the workl's
wrain supplics, however, says FAO),
praimn stocks are ton In\\'.. gt-!|n-|';1||}'. 10
provide any real protection in case of
emergeney, such as crap failure, Neve
ertheless,” the greater supply of griin
s |l|'||u'|| to relieve the |u'r.\i-lt‘lll fonnd
shortage of the postwar years and his
encouraged rebuilding of animal herds,

The big improvement in produetion
of grains for bread was in Farope,
where a 50 per cent gain wias rvrglrlh-«l‘.
The biggest increase in production of
conrse grains, sueh as corn for animal
feeding, was in North America,

At the sime tine that crops were im-
proving, the amount of grain moving
i intermational tride was very large,
approaching the record set in 1928-29,

In 19449 the world will continue 1o lean
heavily on North America for both
Dread and coarse grains.

e——__ PRESS NO. 222 (Special)
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I’resses

Engineers

Harrison, N. J. - -

Macaroni Machinery

Kneaders
Mixers

All Sizes Up To Largest in Use
N. Y. Office and Shop

J. Cavagnaro

and Machinists
U. S. A.

Specialty of

Since 1881

Cutters
Brukes
Mould Cleaners
Moulds

255-57 Center St.
New York City
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Scenes at the Rossotti Lithographing

Company's Reception and Buffet Spag-

hetti Supper on the "el Fresco” Patio

of the Flamingo Hotel. Miami Beach.

Florida. the Evening of January 24th.
1949

The Host's Table. Lelt 1o right—Miss C. Carlson,
Albert Ravarino and wile, Charles C. Rossolli and
George Hubbard.

The Champions. More spaghetti was eaten by th
exemplary consumers than is ordinarily ealen in so:
counties in weeks.

Host and Association Officers. Lelt to right—Joseph
Viviano, C. W. Wolle. Charles C. Rossotti, C. L. Norris.
George Hubbard, M. ]. Donna and R. M. Green.
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Exterior View—Lazzaro Drying Room

Executive Offices
55.57 Grand St.
New York 13, N. Y.

FRANK LAZZARO DRYING MACHINES

New York: Walker 5-0096—Phones—New Jersey: Union 7-0597

JLess Jalk !

| SPEED DRYING

with

Lazzaro Drying Rooms

Plant and Service
9101-09 Third Ave.
North Bergen, N. |.
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Carnival Queen Likes
Spaghetti and Meat Balls

Like many other northern cities, St.
Paul, Minn., has a Winter Carnival
that is “tops,” according to its pro-
moters.  The 1949 carnival which end-
ed with the crowning of the “Queen
of the Snows"” the evening of Feb-
ruary 15, was attended by thousands
of home folks and visitors,

Miss Joan Schaller was chosen as
the carnmival queen and with her con-
sort, Doreas Rex, presided over the
festivities in the Municipal Auditori-
um that climaxed the celebration. The
pretty 18-year-old queen, one of the
youngest in Winter Carnival history,
trembled as she knelt to be crowned,
but her winsome smile never faltered.
She is employed in the time standards
department of the Minnesota Minine
& Manufacturing Co., St Paul, She
graduated last June from the Johnson
high school, St. Paul.

The “Queen of the Snows” is des-
tined for a year's travel, representing
the City of St. Paul. According to
Eugene J. Villaume, secretary-treas-
urer of the Minnesota Macaroni Co.,,
who interviewed her shortlv after the
coronation ceremony, she admits that
she can cook, but feels that she won't
have too much time to practice that
art for the coming year. “What is
your favorite food?" asked the mac-
aroni maker. “Spaghetti and meat
balls,” replied the queen. "What's your
favorite sport?” “Bowling.” “Have
you a boy friend?' “Well-1-1-1, ves!”

Russo Named Treasurer

ltalian Chamber of Commerce of
Chicago Honors Macaroni
Manulacturer

Nunzio Russo, president of A, Russo
& Co., Chicago, well-known manufac-
turcr of macaroni products, was unani-
mously elected as  treasurer of the
Chamber at its annual election recently.
The new officer is one of the leading
businessmen in Chicago, having long
been engaged in the manufacture of
macaroni products.

Peter Formusa, president of V, For-
musa Co,, distributors of foreign and
domestic products and oils, has been
named as president of the Chamber
for 1949, Other officers are: Arthur S,
Pullano, first vice president; Renald
Stefani, second vice president, and At-
torney David S. Chesrow, legal adviser.
Mr. Formusa succeeds Charles Presto
of the Roma Macaroni Manufacturing
Co., the Chamber's 1948 president.

3,000,000 Cook Books

More than 3,000,000 copics of the
Better Homes & Gardens Cook Book
have been sold, a best-seller record. To
mark the event, Better Homes & Gar-
dens magazine has announced a $3,000
recipe contest for the public and a

$1,000 window display contest for book
dealers. Since January 15, all Better
Homes & Gardens Cook Books mailed
by the Meredith Publishing Co. carry
a gold ribbon announcing the sale of
the 3,000,000th copy.

Vice President Grass
a Granddad

p@mm
TINY-TOT THEATRE
pn}mh

“A New Queen”

NATALIE JOY KARLIN

Weight 6 Ibs. 71/ o
produced by
Alvin and Ilyne Karlin

OriiaatSetipts N1 324 N ving Mol
Setting: Passavant Hospital
First Showing: February 24, 1949
Gowns by Crib Diaper Service

Merck & Co. Sales Climb

Sales of Merck & Co., Inc., in 1948
were the highest in the company’s his-
tory, even though price averages for
the most important product groups
were lower than in 1947, This was re-
wrted by President George W, Merck
m his annual message to stockholders.

Net sales for the year were $72-
904,214 compared to $68,302848 in
1947. Net income was $8,520,250,
equal to $7.36 per share of common

The Anstan L
crulser yacht owned
by 8. |, Klein, pres-
ident of Empire Box
Company, on which
guesis al the Winler
Meeting, Miaml §
Beach, Florida, Jan-
uwary 24 and 25, en-
joyed afternoon trips
through the many
channels that are
parts of the beautiful
Biscayne Bay,

stock, This compared with the 1447
figures of $6,397,940 or $543 ¢
share.

In commenting on the contin .
growth of the company, Merck ..
*The pressing necessity for produc:
facilities for newer products and -
proved processes requires more cajial
than is being retained in the busins
from carnings. The management i -
veloping plans for five to seven million
dollars of permanent new  financing
which is likely to take the form oi a
junior preferred stock issue convertibile
into common stock, It is aJso weighing
the advisability of issuing two shares
of common stock for each share now
outstanding.”

Credits & Collections

During the war period it was a rare
thing to have any difficulty at all with
collections, Merchandise was hard w
obtain and most jobbers and dealers
could readily sell all the goods it was
possible to secure. However, with the
return of competitive conditions and
the tightening up of credit, many ac-
counts have slowed up in their pay-
ments and every firm should again
watch carefully the extension of credit
and cndeavor to keep receivables in a
current condition,

In pre-war days, the C.S.T. Co. of
Louisville, Ky., a National Mercantile
Ageney, had the recommendation of
the Association for the handling of
collections in the industry, The C.S.T,
Co, published a monthly bulletin of the
claims placed with them and furnished
information, without charge, from
their collection files on any account in
which our members were interested

This monthly bulletin is again aval-
able and we suggest that you write the
C.S.T. Co, for it as well as a supply of
their collection formas,

The C.5.T. Co. is nationally kn «n
and has a successful 2l-year reo rd
and has collected more than 125:°%)
claims for their clients. All claims v
handled on a no collection—no ch:r2v
basis,

.

Russians Freed—from

» o s
Making Decisions

The Russians have one freedom
lit. They have freedom from mak-
ing decisions,  The government makes
them all.  The reason individual free-
dom produces so much more wealth
than socialism or communism lies in
the right 10 make individual decisions,
The  multimillion  decisions  which
Americans make determine what shall
be manufactured and sold, what sery-
ices we want, and how we live, When
one of us makes a wrong decision, he
usually pays for his own mistake,
When government makes a mistike—
and government makes plenty—cvery-
by pays.—Farm Journal,

Take It for Granted

One of the surest ways to close the
sale is one of the easiest—take it for
granted,

You can do wonders if vou assume
enough.  For example: In plice of
asking the buyer if he will buy or
won'l, ask him how soon he must have
the goods, or ask him if he wants them
shipped by freight or express, or ask
him 10 which warchouse he wants
them sent,

Just be nonchalant, just allow no
doubt 1o creep into your mind, just
take for granmed he will buv—it's sur-
prising how many times he will buy.,

CENTERS

lﬁ'arkeqmbn the

DIVISION OF INTERNATIONAL

"MY CLIENT WISHES TO WITHORAW THE
gwonca PROCEEDINGS —HE JUST

OUND OUT HIS WIFE CAN COOK
SPAGHETTI /*

Our Thirtieth Anniversary

The Publication Committee has an
nounced  plans o appropriately cele
brate the completion of 30 years of
service to the macaroni-noodle indus
try of America, by Tne Macakosi
Jovrsan in its April issue.

Interested manufacturers have been
invited to submit for publication in that
feature edition items and articles, vither
of an historie nature or of timely inter
est and concern. | Harry Diamond,
past president of NMMA who inau-
gurated the anniversary issues feature
during his term is o be honored in the
1949 Fdition.

The Pablication Committee comsist-
ing of the oflicers of the National Mav
aromit Manufacturers Association,

namely s U, L. Norris, president, ol
its three vice presidents, A, Trving
Grass, U, Frederick Mueller and Al
bert Ravarino, have extended i cordial
invitation 1o all suppliers of the mae
aromi-spaghetti-cgg noodle industry of
America to participate in the “Thirticth
Amniversary celebration through the
placement of  special advertisenents
aned the submiittal of articles of a gen
eral nature on their products or sery-
ices.

“We're singing the praises of this
Pirthday Edition’s” top reader-imerest
wnd advertising value,” says the an
nouncement, “This speeial issue will
comtain approximately 100 pages of
editorial and advertising content . . .
about twice the average monthly issues
of Tk Mavakoxt Jovrsan! Tha
mueans fivice the usual effective selling
power of this vital publication is put
hehind your advertising message in the
Nirthday Tssue . . .oand at no inerease
in the regular, moderate advertising
rates! . .. A value-plus issue no sup-
Mier can afford o miss and no mae-
arani-noodle manufacturer cane fail o
read !

Requests  for display  advertising
space in the April (Anniversary ) Fali-
tion aned items and articles for publica-
tion therein should be sent 1o M. ]
Donma, Managing Fditor of Tie Mac.
ARONT Jovksar, 1% O, Drawer No |,
Braidwond,  linois, no Taer than
Mirch 31, 1949,

of CAPITAL QUALITY
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Wise Buyt—a}ism}odldp

CAPITAL
GRANULAR

Famous for Quality and Dependable Uniformity

CAPITAL FLOUR MILLS

Mills at Saint Paul, Minn. and Baldwinsville, N.Y.

L=
MILLING COMPANY,

GIN. OFFICES

MINNIAPOLIS 1, MINNESOTA
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1948-1949

.....................Th]FCtulump Co., Minneapolis, Micn,

. Grass Noodle Co., Chicago, 1l
++C. 'F. Mueller Co., h‘:'nr Cit fQN. k
avarino & Freschi, Inc., St. Lm'u. 0.
4607 Conmactient. Avi., Werhmuess 45, ¢

c . i , D. C.
139 No. Ashland Ave., I‘41l|:‘ne. .

eeas, 0, fiox No, I, Hrandwood, [Minuis

DIRECTORS

Region No. 1
Joseph Pellegrino, Prince Macaroni Mig, Co., lLowell, Mass,

Reglon No. 2

‘eter LaRosa, V., Lakosa & Sans, Drooklyn, N, Y.
r[:drrlck Muelier, C. F. Mueller Co., Jersey City, N, J.
C. W, Wolle, Megs Macaroni Co., Harrisburg, Pa,

Reglon

r
Horace gi:il. (doia Macaroni Co., Nuffale, N, Y,

el

0. 4
rving Grass, L. J. Grass Noodle Co,, Chicago. 11,
Charles Presto, Roma Macaroni Mig, (‘o.. Chicago, 111

Thos.

§
Peter L Viviano, Delmonico Foods, [ne., Louisville, Ky.
. Cuneo, Mid-South Macaroni Co., Memphis, Tenn.

Rn'hm No. &
J. I, Diamond, Gooch Food Producis Co., Lincoln, Nebr.

Region No. 7
E.i}cllncw, Ean Diego Macaroni Co., San Diego, Calif,

Region No. 8§
Guido P, Merlino, Mission Macaroni Co., Seattle, Wash,

Region No. 9
Cc. L Norris, The Creamette Co., Minneapolis, Minn,

At-Large
Albert Ravarino, Ravarino & Freschi, Inc., St Lowis, M
Emanuele Ronron, Il:uw?l Macaroni Cn.nfang.inlmd En r.“ﬁ. Y.
Maurice l%h?n,ﬂur' gunlny Macaroni Co., St. Paul, Minn,

er,

Lioyd E.

kinner Mig. Co, Omah

8, Nebr,

Louis S, Vagnino, American lieauty Klacarums Co.. St, Louis, Mo,
Albert 5. Weiss, Weisa Noodle Co., Cleveland, (1hio

Ll
Ollie the Owl

There's an old fable that tells about
the goose that laid the golden egg. It
might surprise you to know that we
had such a goose in Birdland, When
the Town Fathers discovered this rare
bird, they decided that they wouldn't
be as foolish as the farmer in the fable
who killed his goose to get all the
golden cpgs at once and got goose-
pimples instead,

No, they were going to see that she
was well-fed and housed in return for
which the goose was to give her golden
cggs 1o the Birdland Treasury.

The goose agreed. Every day the
Treasury received one golden egg. The

Town Fathers were jubilant, Now they
had plenty of money to improve condi-
tions in Hirdland, They began building
llying fields, flying sc]":tmls. municipal
wrehes, hatcheries, planted seedlands,
ilt granaries to store the seeds when
winter came, put in magnificent bird
baths and feathered the nest of every
hird on the town payroll.

Before long, one golden egg a day
wasn't enough to pay the bills. The
Town Council sent for the goose and
demanded that she lay two golden eggs
a day. Said the Mavor, “We have it
all planned. We'll feed you twice as
much food and it's just simple arith-
metic that you'll lay twice as many eggs.
liven a goose can understand” that.”
The poor goose agreed again and went
back 10 work,

While laying around all day, she got
bored and decided to read up on the
arithmetic that the Town Fathers said
was 50 simple that even a goose could
understand it. Soon she could figure
pereentage and found out that she was
getting only chicken feed for her gold-
en egps. So she took a gander and
left town,

When the goose that lays the
golden egg begins to realize she
is a poose, the goose will he
cooked for those who plucked her.

Very wiscly yours,
Ollic The Owl

1949 Convention Plans

Members of the National Macaroni
Manufacturers Association have been
invited to make suggestions for the
1949 convention program and to o
ommend possible speakers and subjots
for discussion. The 1949 convention «f
the Association is set for Monday o1
Tuesday, June 27 and 28, at the .
water Beach Hotel, Chicago, 111,

Convention Manager Robert L
Green of 139 N. Ashland Ave,, 1%
tine, 1l,, announces that several o -
standing speakers, leaders in th v
trades, have already been contacted, |
that room will be made for others 1l
fit into the program. Monday, v
27, will be Association Day and Tu. -
day, June 28, Institute Day.

‘hose  desiring room accommends
tions for the convention are urged 1
make their reservations direct throuh
Mr. . J. Weber, general manager of
llllu- Edgewater Beach Hotel, Chicagn,

.

NEXT MONTH s
Special 30th Anniversary
Issue.

OVBRATTNTRr )

7 MACARONI ... NOODLE MANUFACTURERS

To supply the best answer to manufacturers of macaroni and noodle products
who will enrich their lines in accordance with the U.S. Federal Standards

of Identity, Hoffmann-La Roche has arranged for the marketing of:

‘ROCHE’' SQUARE ENRICHMENT WAFERS for batch mixing

1 waler, to 100 lbs. of semolina, disintegrated in a
small amount of water and thoroughly mixed in
your dough, gives a macaroni or noodle product
fully meeting the minimum FDA requirements
(per Ib.—4 mg. vitamin By, 1.7 mg. vitamin
By, 27 mg. niacin, 13 mg. iron ). Only Roche
makes SQUARE enrichment wafers designed

for easier, nccurate measuring and to mix in

,solution within seconds.

ENRICHMENT PREMIX CONTAINING ‘ROCHE' VITAMINS

Lo for mechanical feeding with any continuous press

1 ounee of this powdered concentrate added
to 100 lbs. of semolina enriches to the same

levels as above, We have helpful information

on mechanical feeding eqquipment,

A posteard will bring you the names of companies for whom we manufacture wafers
and whose enrichment premixes are made with ‘Roche’ bulk vitamins exclusively,

Consult the company with the widest technical experience in the improvement of food products by enrichment,

R 0 c H E Yilamen Devision

HOFFMANN-LA ROCHE, INC,, NUTLEY 10, NEW JERSEY




Aiminq H'c"
with your

Spaghetti 7

If you aim to keep sales of ‘our macaroni prod-
ucts soaring, youre naturally concerned about
two things:

—Gelting more people to buy your brand regu-
larly o

—Getting them to serve macaroni, spaghetti,
and noodles more oflen

Surest way to accomplish both these purposes
is to maintain the finrst possible cooking q‘;mlily
and cating quality in your products, Pillsbury's
Durum Products are designed to help you do
exactly that. You can depend on them anytime
—all the time.

PILLSBURY'S DURUM PRODUCTS

PILLSBURY MILLS, Inc, General Offices: Minneapolis 2, Minn.
Copyright 1949, Pilbbury Mills, Ine.

@® Pillshury's
©® Datted Circle
.. coo Symbol of

L)

Reliability
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