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HERE'S THE KiND OF FOOD PACK.~GE 
THAT HousewieJes lJ'z.ete'z. 

Housewives rOQC'h for YOUR PRODUCT whon you packago it in a 

they like. They "IIanl a .turdy, rigid container that nol only givoa amplo 

to tho product but aerlle. on the pantry .hell without lipping, .pilling or 

tinl, until the laal por""m i. u.edl And. they'll go out of their way. if n"",,,,,,. 
to 90t tholr fooa products packaged Ibs way I 

Rossotti haa apedaUzed in producing beller lood cartons and labols lor 

40 year.. Mako uao 01 our experience and equipment to market your produr.1S 

visible packages thai display them to beat advantage ••• tho kind of 

hou.ewive. prefer! You aro invited to submit packaging problema to our 

board. Got suggostions. ideas. and coat estimatcs. No obligation at 011. 

ROSSOTTI LITHOGRAPHING 
MAIN OFFICE, NORTH BERGEN, NEW 

BOSTON 
ROCHESTER 

BRANCH OFFICES 
CIflCAGO 

BALTIMORE 
PIflLA 
pms' rRGH 

II 
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Hi9kli9kts ~'tom 
A NEW SALES MANAGEMENT SURVEY­
"PACKAGES WOMEN LIKE - AND DISLIKE" 

"Do you want to know how you can dress your product to win greater profor. 
onco lor it in tho markot? Women in II cilios 1011 you, Thoy hurl rosos and 
eggs frooly in anawer to questions asked by R088 Fedoral investigators." 

1. 
2. 
3. 
4. 

5. 

6. 

"Wom. n 11111 hoI. un.table pcdlo,u and bolll .. Ihol .pill •.. pocll. ·t ~ thai wan' , clo •• 
In 0 .anl.cry mann" aU" theY' al. onel opln.d," 

"Wom.n art keen olio",' boul wUh 'pout, .. . Iron.porenl paeka; .. :' 

"They want podlo;" Ihal al •• a.y 10 open ••• Ihol ole loni.cry," 

"Molt monulactur.,. Ita .. bun mOIC! eancern.d with dflllgnln'l paclcQlJtI which would 
ho." 'Y' app.al on the IJrote'" .h.1I or In hll window than with 1"lproY,menl 01 Ih. 
packaq. Irom th. IIlondpolnt 01 Ihe way It beho" .. luncllonaHy In Ihe honda ollho hou .. · 
wll. who buy. U. Nnluudly production departmonl. cared only about hoping Ihe pock· 
aging proe ... 01 ealY and ~on.,enlenl and cheap 01 poulble ••. 10 Ihem a packaqo 
woe limply Q canl'!r. nolhlnq mar.. Whot'l qood enauqh lor Ih. production d.porlment. 
howe .. l. II n o l qoad .Tl ... ugh '01 Ihe houlOwll. ," 

PRODUCTS POORLY PACKAGED 
QUESTION II Nom. any produel. thot you eon.lder poorly packag.d b'eou .. Ihoy .pill 
In the relriOllalor or tip o"or on tho Ih'lI or table. 
Produtl MonUonl 
~I: Mocoronl. Spoqhoul. Noodl .. --lD-

(MOlt menllon od: brand. In Iranlparent wrapI) 
Drlod V,ootabl .. 

(Mal' ~~nllon,d : b~an. ond riu I~ Ir~nl'poronl wrap.) 
101 

CONCLUSIONS: 
UntJl now. all traubl' with .pilling WOI eanlined 10 unllabl, bolll .. ond box .. r.nd 10 in. 
h"ently troubl .. omo produtll .ueh 01 Dour •• 1.1901. colloo and ~oll , , , Ih, U" .. I., dl.,lded 
parlld .. 01 whleh .plll with , .. n th' mall d,lIcoll hondlln;, With thl. :Jun,.,. howo .. , . 
we run Into Ihe Ironlpor,nl wrop lhal .plltl, E",ry .lngll major packo;I"; mat,rlal hal 
lome w,akn .. , 10 tlqhl. and the loci lhal Ih. Qft·ovo.r trQn.por~nt wrap II unloll.foetor)' 
o"~r wom~n ,d it inlo the lfitchcn II apparently lhl main hurd I, to bo cl,alld up In 
Ihll field. 
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LARGE CAPACITY WHEAT HANDLING FAClJJTIES, MlNNEAPOUS ELEVATOR 

* * TWO S TAR S E MOL I N A ;, Ih. ",fined produel 01 lhe ~t;nncapoJ;, 
Milling Company. Our buyers. "'iIIcd at recognizing only those hlgh quality grades o( Amber DunlOl wheat 

that an: best suited (or n.uC4roni, acquire each (aU a Jufficic=nl :--OIount to assure adequate supply throughout 

the year. Stored in modem bins such as those pictured . a~\·e, this superior Amber Durum wheat will reach 

you throughout the year in the right condition to ASSure best results in your manufaclure. 

Reliable, dependable and constant, Minneapolis Milling Company has been wpplying lor 

many yean ouulanding Macaroni Manu(acluren with •• Two Slar Semolina, milled 

to mttl the exacting ttqulrcltltntJ of the trade. We nrc proud of our contribution 

10 Ihe Macaroni Induslry, MINNEAPOLIS MILLING CO.-MINNEAPOLIS, MINN. 

= Jhe 
-iV\).\ C)'\R 0 ~II JOUR~lf\t 
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1 wet1t~ .. 1 wo 
With Ihis issue, Tho Macaroni Journal completes Iwenly-Iwo years of faithful repre­

sentallon of the best !nleresls of Ihe Macaroni-Noodle fnduslry of America. 
fI rounds oul its two hundred sixty-fourlh issue as Ihe official organ of ils sponsoring 

organization. the National Macaroni Manufacturers Association. 

So, with Ihis issue, The Macaroni Journal is either Iwenly-Iwo years old or IwentY-lwo 
years young, depending on Ihe angle from which il is measured. 

In making its inilial bow 10 Ihe trade on May 15, 1919, it announced in its opening 
edilorial-"This publicalion is presented as Ihe official moulhpiece of Ihe Nalional Asso­
ciation of the Macaroni and Noodle Manufaclurers." 

fI also publicizcd Ihe facl thal-"lIs cofumns are to be a monlhly forum of Ihe members 
of Ihis greal food industry." Furlher, Ihat "f1s object will be 10 collect and 10 presenl what­
ever may be of interesllo Ihis vasllrade." 

For twenty~two years it has not wavered in its service to the sponsors and to the 
hundreds of individual operalors which Ihe organizalion represenls and which the publi­
cation respects. 

Throughout Ihis fong period it has served efficiently the many adverlisers whose sup­
pori has made possible the success of Ihis publicalion. fncidenlally, many 01 the advertis­
ers in the original issue of twenty-two years ago have been in the Journal continuously 
ever since. 

The Macaroni Journal was launched shortly aller the lermination of the first World 
War and under conditions that were none too promising. Trade was in a chaotic condition, 
as it probably will be al the conclusion of Ihe present world conflic!. 

fI sluck 10 its charted course Ihroughout Ihe panicky years of the early 1920's, Ihe 
luscious years near the end of Ihat decade, the worst depression years, 1929-1939, and is 
continuing Ihrough Ihe presenl period of war hysteria-a war thai all hope will remain 
away from the shores of America forever. 

Without prejudice il has reporled Ihe ups and downs in Ihe Irade, Ihe trend towards 
increased prodt.ction capacily <:md Ihe passing of firms, large and small. 

fI has regislered wilh pride Ihe Irade's progress, plant improvements and Ihe mod­
ernization of production machinery and equipment. 

fI has consistently supported the many allempls of individuals, groups and organiza­
tions to place quality macaroni products in a more favorable light and condemned persist­
ently Ihe trend in some quarlers 10 cheapen Ihe products Ihrough Ihe unnecessary use of 
substitutes or other means, 

fI has sponsored beneficial legislation and objected billerly 10 unfair and unreasonable 
regulalions. fI has nol won all of its fights, however worthy Ihe cause, but when it though I 
it was righi, the bailie for justice was fOl'.ghl 10 the bitter end. 

" Briefly. The Macaroni Journal has Iried to live up 10 its announced pledge, publicly 
. expressed Iwenly-Iwo years ago, and loday is proud of the pari iI has played in the build­

! ,_ ing of the Macaroni-Noodfe Induslry 10 its presenl grealness in the food field . 
! 5 



On Faith. Hope and Charily 

friends: 
While the annals 01 the Macaroni Industry 

are HUed with talc!'l 01 folly, failuro and cow­
ardice. they are also studded with the records 
01 manufacturers' wisdom. determination. faith 
and courage, 

Some manufacturers rise above the trage­
dies. disasters and physical Infirmities and 
write their names among the stars, 

All good government and principies begin 
in the piant and with tho manufacturer, It is 
useless to make good laws and adopt good 
principles lor bad people, if wo do not adhere 
to tho practice 01 them, Public and consumer 
sentiment is more than law, low enforcement 
Is not greater or better than this sentiment. 

Good products can and should be made lor 
All the people, It the majority 01 manufac­
turers made and sold only the best, the few 
not adhering to this principle would sufler by 
consumer sentiment. for thA difleronce could 
Ihen be detected and the demand lor inferior 
products would practically disappear, 

A cheap product in a very expensive and 
attractive package deceives only the manu­
facturer, The final lost is not caling the pack­
age. but the conlents, 

6 

Tho expression "wait until my ship comes 
in" Is very laudable; but let us remember. it 
is not practical until we first send one out to 
sail. II this. in fact or fancy. Is loaded with 
products made 01 the best materials. covered 
by your brand of which you will nover be 
ashamed. Ihen it will come In with tho just 
profit that the product morits, 

Our Association Is always willing to answer. 
or have answered. practically any quostion in 
helping manufacturers salvo their existing 
plant problems, Through Iho Braidwood of­
fice many have been helped, or that inquiry 
has been senlto some ollicer or agency, which 
resulted in satisfaction in most coses, Avail 
yourselves 01 this service. which Is free 10 
members, 

I exhort all members to s!')riously consider 
the products 01 tho boosters and advertisers. 
who have modo Ihls Anniversary Issue a suc· 
cess, On behalf o( tho National Maceroni 
Manufacturers Association we Ihank all who 
contribuled to this" splendid ISSUO and may 
your reward be a greater income in the form 
01 bl~incss and rcspect from our readers. 
whf'~her members or not. 

Sincerely. 
JOSEPH J. CUNEO. 

Proaldent. 

Back to Pittsburgh 
Directers Launch Plans For Interesling Convention Program. 

All Manufacturers and Interested Allied 
Cordially Invited 

The cry of the organizatiun-minded 
mar:lroni-nootlle llli\l1ufacturers alltl 
5uwnrting :Jllied tradesmen is "On Tn 
Pil1 shur~h I" 

The City oC Pittsburgh is the l'radle 
of the N:Jtional Macaroni Manufac­
turers Association, It was in that 
thriving anti grn\\'il1~ cit)' that th e 
org;lIlization was foumIL't.!-April ',9, 
1904.-just 37 "cars ago, alill thi s is 
the Associ:Hion's lirst return tn ils 
hullldantl for a national I.'ma'entinn, 
though district meetings have fre­
quentl)' mo.cn helt! in this Western 
ml'lropolis of the Cfllllmllnw~'alth uf 
I'tn:l5),lvllnia, 

Manufacturers and allit'ds in the 
rit)' prolH!r and in ;,11 IIf Western 
l'enns)"lv:lI1ia :lTul Eastern Ohiu arc 
mthusiastic about the cUl1linJ: 1IIt.o.ct­
ing of tilt' trolll,' schedllkd fur JUlU' 2,\ 
and 24 at the William Pelln 1"lute\. 

t\ Gen~r:ll Con\'entiun Ccuulllittee 
consisting 11£ le:ldin.: Ill:lllufacturers 
a:ul helpful tradeSlllen is ahuut 1.'11111-
pitted :llId a preliminary meeting i5 til 
I.e held in I'ittsburgh the last week 
b April til (mnplcle a prn.:ram 11£ 
business :l1Il1 ellleriaitlllll'nt that will 
lure nl:lnufa(tufI'rs anti their friencls 
£rom :III st.'(tiulls uf the countr)" 

Outstanding Features 
Generally slk';lking, this year's pro-

1:r.1I11 will re\'ul\'e around threl' :mh­
itcH of sl11!d:l1 interest to eve, 1' nne 
m ,I f associ:ltctl with the trade, rhese 
arl' (I) Vitamins, (2) I'all\:lging 
a~ 1 (.1) Enforcement. 

III Leader of discussion will be :In 
oul ~ lallding chemisl who has malic a 
(Of' r lete study of the I'r.tcti(ahilily 
uf IIlding vitamins to foods for the 
pUl lic's health allli the country's lit,­
ftr" ~," TIle itulustry's own chemist, 
Utllj:lmin R J:lcohs, will re/x)rt on 
sped al rcseardl work lin\\, UlII er way, 
A representative of the mills will di~­
tus~ the pmhlcm £nun the prm','ssing 
allJ:il!, ami, if pos5ihle, a government 
0!fJd:l1 will tre;lt with the plans of the 
~e. l eral onidals to I'uhlidlt.' such "ell­

",iehed foods," lIelter kllO\\' alHl watdl 
tile trend, HC:lr cOIIVl.'ntiun disl'lIssion, 
"Vi/umi",r ill Mucarolli Prcl(/u cls! 
Thu/'s all b/u-bifl 10 1111"" says IUle 
manufaclurer, It lila), Ill., hUI it will he 
~I)re than thai to him ;lIul tn utlll'rs 
In the Mac:lfnlli Inchlst(\' if nthn 
fooc..ls Jluhlicill' their vitamin ((lull'uts, 
U will some manufactu rers when 
privileged to du so, 

(Z) Propcr packaging" fur I'mtl't'-

tinn, s:lles appeal :11\11 l'IlnSllmer :ll'­
(ept:lnce is (Jne of gem' till ~'uncent tn 
the tra.de, Gone l'lItirci), is IIU' uld fellcl 
between the distrihutors of nl:lcilroni 
prmlm'ts in bCIl!' v~, /,udwl/c',r, There 
arc lUI more trul), "bulk" n;anufal'lur­
,'rs a!l e\'er." linn in Ihe husine~s unw 
packs I1Il1st flf its prOllucts ill "mil­

sUl'll'r" p:l(kagl's- eilher hags, (ar­
tUIIS, small huxes, wrappers, nr l':lIIS, 

I II this discussion, attenlion will he 
givell to till' sei7.UfeS hy (jll\' l' rnm~'nt 
agencies of pack:lgl's alll'gt'ci to he 
sl:ll'k-liIIl'd, III the :tgfeellll'lI1 enten'll 
intu between the enfurn'lllenl agenl'it,s 
anll repres('ntali\'l's uf thl' industry un­
dl'r tl1l.' It,:ltlership of the Natiullal ~I:l ­
C:lruni Manufacturers ASSIII,' i:ltiull , 
There is a\:.;11 Ull tlt'r ~'C l1ltem -' I;ltilln a 
survt.')' nf the tmde's acceptance uf 
l-art"n \ 'S, \'isihll' packigill': whil-h 
should he re:ld), fnr pn'selltalinn at 
the "oll\'ention, 

(.\) TIll' enfufl'ellIent IIf all)' n'gu ­
latiulls gm'crning prutlUl:ts IIf pral'­
til-l'S always IImkl's fllr as II1Udl 
truuhle as llucs a two-edged knih-. To 
l'ufur(e lIle:lllS a l'urb Oil viulators. i\l1I1 
1I0t In l'nfun'e means a penalty nl\ 
thuse whu al\\':I)'s ohey laws, rules allll 
regulations, So the arguIIll'nt goes lin 
imlelinilcll" "S11II1I1ll l'nfurn'lI\enl hi' 
slrict or ax?" 

It is hopell to hear all silh's of Ihis 
malll'r openl)' disl'lISSed by mallufal-­
tun'rs :Inti enfurcing offici:lls in the 
expeet:ltiun th:ll ~ol1le definite :.gn'e­
!IIent ma), he rea,'hell fur tIll' hl'lIl'fit 
of thusl' who stand read\, til nbcy all 
goud I:lWS in fairncss in their 0\\,11 

h\ls ille~s , that uf Ilwir cHIIIJ>etiturs :lml 
tilmlly, in thl' inlerest of the Imluslry 
and the t'linSUlI\ers uf its lint' wlwal 
pflltlul'Is, 

A fourth anti pwhahly l'ltU:llly im­
purtanl subjel't Ih:lt ma)' h~' considered 
at the Pittshurgh o:u!l\'ellliol1 is th:ll 
IIi :<ume uuill'd al'lion aimed at in­
nl'asiu).:" thc pl'r capita l'unsumptioll 
of nl;tcaroni, spaghetti and egg noodle:>, 
amnng tht, Anwril'an families, The 
"nalural" :1l'Pctill's (ur this fucul arc 
deneasing :lIul the \'oid mnst he filled 
hy "spurred" appt,tites, if the industry 
is tu '\fIld its own, Prcuhll,illll capacity 
is l'\'er incrcasing, There arc plallts ill 
uperatiun t, )( \a), that an' l'apahll' uf 
cU\H'erlill': murl' harrels IIf sellInlina. 
illtn tinishetl pruclm'ls in 24 hUlirs than 
dill 2,' urdinarr planls at the turn nf 
Ihe eentur)', \\ hat llbposilioll is tn he 
made (If this enlargl'tl IIUll'lIt? Mauu-

7 

fal'\Un'rs ~';munt forever mntilllle to 
If;ule customl'rs, :,,<:,,\\" OIl\'S IIlUSt he 
fuund amI nel'asiunal \I~er~ sholiid hl~ 
taught tn ,'at this flKld ohmer ami ill 
lIlore liheml (Illantilics, 

'low is Ihis tu he done? One sure 
III IIg is thai when it is cinne. it will 
he h)' the manufal'lurers, as 110 IIlIt­
side agl'II9' is sullicielltly or So wholly 
interesled :IS :lre the ownefS uf the 
plants whose presses II1l1st continue in 
OjleratiPII, tunting Ollt gcMMI pnMlul'IS 
III sell at reasull:lhle prices, Sumelhing 
ma~' he pn'~ l' lIh'll al the flllnilll-: COli­

\'I,tllicJll that will he Ihe \"Cry Ihing the 
IlIIlu ~ lr)" s \\';Iilill).:" fllr, Who call tell! 

Enlertainment 
Fur the m:umfal'lItrers, thl' alliel\s 

alUl the I;nlies of IMlth, then' will IH! 
:uuph' ellh"' rtainnll'nl , thClugh husiness 
fumes lirst at tilt.' t.:lln\'enlion:< flf 
11lal'anmi-IlfMMllc 1Il<lkers, 

A l'ulllmiltee of J.:raciolls I'ittshurgh 
'adil's is to I)C aplHliuted Itl 11Mlk aftcr 
tl\l' pI,'asure uf the \'isitin.: I;ulies, ,\ s 
fOf Ihl' mel" the\,'11 kno\\, huw to eu­
h'rtain Ihell1sl'!\,e's unr alld aIMI\"e the 
11r1lgranl muler contelllplalirlll, 

So, it's "Oi" Tn I'rrTSlltJMCiU" after 
a lOll': ahsellct.', Arrange your alTairs 
;Llul plan a short \';\I'atiCin away (rulll 
your office dllring the lir~t part of the 
last week ill .Iull~'-lIlun' spt'(ilkally, 
JUll l.' 2,\ anti 2-1, 1941 , ~I ;'\k e your nllllll 
re :<l'n";,tions l':lrly with the manage­
ment of till' William I'elln lintel of 
I'itl shurgh. 1'01, Yes, the ladil.'s arc: 
Wl'il'OllU', SCi arc~ till' ki<illies, Brinl-: '1,." 1\ " 

alcm.:, 

Good Rules For 
Business Men 

1)1111'1 worr)': dOll" m"erhuy: clon 'l 
go sel-urity, 

I..:.t'l'P )'lIm \'itality III': kt'l'p in ­
sllrl'll : kel'p sllhl'r: he\, l'Oo l. 

:-;til'k III dlO~ell pursuit s, hUI 1\111 III 

dUISl'l1 mel III Ills, 
lit, l'\lntent wilh :<111:\11 Iot'ginnillgs 

ami de\'e1up them, 
Kl'I'\1 dow II expl'nses hut clun't I'l' 

stilll-:)" 
~Iitke frielllis hut 1\I,t fa\'urill's, 
I>nn't t"kt, new risks 10 rl'lril'\'e 11111 

ICJ s~es, 
StUll a hall an'lIU111 at IIlIn', 

~Iake plans ahmd, 1,"1 cluII'1 makt' 
1IIt'IIl ill ":1 st iron, 

lJil1l't tdl wlmt yuu art' guinJ.: III 110 
until )'1111 !'a\,e dune it , 



19]9 Industry Facts and Figures 
Induslry'. Tolal Produclion ThaI Ycar, 680,461,428 

pound •. Value of Manufaclured Producl, ",5,527,001 

According to the 193!) Census of 
Macaroni Manufacture, the figures 
recently released b)' the Unilcll States 
Dcp:lftmt'nt of Commcrc,~ show that 
a total of 658,28.1,485 pounds were fe­
ported manufncturl'tl in that year. 
fhis waS 22,177,943 more than report­
ed by the industry in 1937. However, 
the value of the 1939 production was 
only $-15,527.001, a decrease of $4,-
621.357 fmlll the valul" of the smaller 
production in 1937. 

Why? That is the question that 
generally puzzles the trade. Other 
cjucstions arc also answered in the 
'procillctioll dola alld till/lit jllCli' 
nmdc public recently. Since the fiJ:urcs 
compiled by the nun-au of Census 
from reports macle hiennially by the 
producinK fimls to Ihe Del)3rlment of 
rommerte are Ihe only depend3ble 
hgures available on the macaroni ­
noodle trade, they are accepted as 
factual. 

Because all census report s arc given 
in strict confidencc, the Bureau ai ms 
to keep them confidential in its public 
reports. Evidence of Ihis is Sl"Cll in 
the manner of grouping slatt's wherein 
arc opcrnting only one plant or but n 
few plants. For instance, Colorado, 
Iowa, Kansas, Kentucky, T enllessee 
ami Utah with but one large plant, arc 
classified in the governmenl's Illost re­
cenl release under "Olher ~· i:'.h::;: ' 
Similarly, the states with just . , ·0 Oi 

l1lore plants, where figure!! might di­
\'ulge a particular pl;\III'" oulput, a rc 
al.m classifled unlb· til: ~ heading. 
Amor.:! thesl' :orC Florid·! Nehraska, 
~ew Jersc)" On·gun ami ·.·Jiswnsi n. 

"Othor Slatos" Important 
In it s most recent release showill/o: 

productiun hy slales as b.1sed on tlte 
1939 Census o£ Macaroni Manufac­
ture, the Bureau of Census presents 
some interesti!lg facts. The produc­
tiun in puuntis and Ihe \'alue in lin liars 
of macaroni, Sll.lJ.:hetti, vermicelli, etc., 
arc given fm only fourteen separale 
states, while 16 nther producing states 
nrc c1assifiell as "Other Slates." 

On ly cleven stall's are li sted , shu\\'­
ing the tulal production and value of 
egg noudles ami ol her egg products, 
while 21 lither slates that reporled 
the manufacture of Ihis delicac)' arc 
also gnJUpl'd umler "Olllt'r Slaks." 

The 5.11llC is true nr slales Ihat 
manufacture plain or watl' r llooclles. 
The production in onl)' four states ill 
sufficienl 10 warrant a separate classi­
fication, while cle\'cn othr.r plain 

Table t- Products by Kind, Quantity, and Value lor the Macaroni, Spall. 11i, 
Vermicelli and Noodln Indultry, by Statel: 1939 

1'0ufUl~ 

MU(IIfOlli, lNUIItt/i, IJlld wrmiulli 
Uni tcll St:llc~ .. , . . •.•...• , .......•.•. . ...... . ............. . 57Z,II2J.6J(1 

California ..•...•.•. , ..... ... .•.•..••... , ....... • . ...........• J5,J&l,.\Z5 
Clluneelicul ,.......... . . . ..................... . .............. fJ,I()5,997 
Illinois ........... ......... .. ........... . .. ...... , .. , ..... ... , UJ,lrll,7H 
Loui~ial1a .•.. .. . .. .•... . . . •••• . . ..•... ••• •....••...... . , ..... 1(),950,871 
Ma~sa(hulclts ........... , ............. . .... . . .. ........ .. . ... 1-1,156.,3(11 
Michigan . ...... •..... .. . ••••.... •• .•• •• .....•••... . . . ....... IJ,1I71.J511 
~linl1cJuta ..... ..... ... .. ... , . . . .. . . . . .. ..... . ... . ... , • . ...•.. IZ.J.UJ,1I77 
'-'iuouri ••. •.. . ... . . . ... ••• ••.•..•... , •.. .. . . •• ... . . . •....... 2J~,75H 
New York ...... .. .................. .... ..................... J7.1,2-t5.KXl 
Ohio •. , ......... . .. ... . .. ... . . . ...... . .. . . . .................. 1\127., .. 7 
l'elllll)·I\'an;a .. . . . . •.• . .••.•..• .. ••.. ••......•• •.. . . . •••. ..... 71,785.".15 
IUmde Island •.• ..•.. ••• ••.•... • •• . .••• • . . . .•• • ••••• .• •.••••• 1I,c.12.J{l) 
Texas ...................... .. ... ... ... . . . ...... .. ........ . 5.652,59(. 
\\'ashin,ltton .• •. •••••• . •.• .••.. • .• ••.••. . •• .. •••..••••.• •••••• 1\07-1).17 
Other Siaies' .................... ... ............ . .. ..... . .. . . J05.1J9.m 

E(lO )Ioollin ""d olhtr tllg /,roJlfrb 
UnilCI\ Statcs . •.•. . ..• . •. . ...• . •.. .. •....•.. . •.• . . • . •...... 10I.601.2ZR 

u liforllia ••••••••• . .••• . .• . .• •••.•• .... •••••••••••••••••••••• 5,859.9tO 
Illinois ............... .. ......... .... . . ....................... 23,(112,056 
Louisiana .. . ...•.• . ..•• .. . ..••••• . . 0.' •• ,. .... • • •• •• . ••••••• 7 .. 9)1.8' 
'-'au achusctls ......• 0 ......•••... ..•...• 00..... •••. ... ....... t,SI:U.9J..1 
Michig;t.11 .......... . . .. . ............. .. .................. ,.... 1,029.051 
Minncsota ......... ....... ... . .................. .. .. . ........ 1,73/'1,7J I 
~lil5o l1ri .. . ... . ... . .... .. ... . ... . . ..... . .. . . .. . ............ ,. .. ... BR.920 
New York •• , ••••• . ••.•..•.• , •••••••..•• •• .•••• •••.••. •• , • ••• 2-1,89-1.S7" 
Ohio ..... . ...... . . .•. .. .. ,. . ........... . .. ... .. ... .. . . .... . .. 4.0-10,759 
Pcnns>·h':mla . . ... . ... .... ... .... .. ... ........... . ... ... ... , .• 13,2J9~tVI 
\V:uhtnJ.lIOll ••••••• ..• ••• •...•...•••••• ••••• .•.• •• ••.••• • ••. •• 9IJ.I.41 I 
Olher Slale,' .... ...........•... • .. ..•.. ... .... . ......•.. . . . . 19,J69,SH9 

Noodlrs, /,/llill or n~I"'r 
United S\alts .......... •......•.••.............. ,., ••..... . 

CaH ronlia .... . ........ ............. . ......... ............. , .. 
New York ..... . ......... " ....... . ....... .................. . 

~:t~~~;i;~;~s;:::::::::::::::::::: :: ::: : ::::: : ::::: : : ::: :::::: : 
1O.7fi5,41O 
2,JRS.S 19 
.!,.j/Ju.IUJ 

521.K25 
495.030 

3.K91,1l)J 

fJ~. I)i!,!;.>( 

1,.1 ~ !. !!1 
-t/~.~/~ 

·1,t H.;l'Ji 
" ll,(IH 
·m.uI 
NUll 
l-U1,5qt 

1.2.I'I.iIl1 
1I •• I15,31J 

·W~t)!1 
3,1119.511 
J~"'191 
.L1l,"!! 
~~I .JII! 

(~I)_W}.~J'I 

$ iZ9,9.V. 
11~j.w..; 
.~ I.l.-W1 

1I1.~7.; 
15.m 

.' ~ 1.1 .l(, 

s;;olj!~~f~' Wkl!~~:n:,r S:'~~::.~I·t.~!o:.i~~ b~~~.h'rC;;~'nI ... ~V,.;!~nJ'n~nllKlr'. Martland, s . ' .a, la. 
'.Alhn.lt. Colma"'" COnnefllnn. 1>toI,w'lf. Oi.llk , of Coll1,""II. I-1orl,I., Indl.n •• I".·. KI. 

I .... I\fnlll •• " lI.rrl.n", Sfbl .... , :o1.w h,"'" UlrLah"nI' , (I,,"un. Rhoo, Ioland, Tr .. ..... 
Tau. UI.II, Wnt \,Ir.ln l., \\'iKonwn. 

'C"lor.do. I-·Iolld •• lIIinoi •• J.ull;.;.ru. !.t • ..,.Lanli, lfin"nola, 1I lnollri. flhi .. , O"."n. To" \\"i~ 
, ,, ... in. 

noodles producing slales nrc groupctl 
UIICIl'r the headi ng "Other States." 
. The Eaat Leads 

The Stale or New York, with more 
than 75 sep.1rate ~t,d distinct manu­
facturing pb;lls, rcported a lotal pro­
Iluclioll of 17."\,2-15,800 pounds of plain 
l11acarol1i products, 24,89-1,574 pounds 
uf l'J!J! 111)(1(l1es and 3,-166,033 pounds 
fir plain noodles. The lulal of 201 ,-
606.4071MlUluls is just a little less Ihan 
one-thin IIf the oUlput flf Ihe entire 
counlry. TIll'ir lolal value is $14,019,-
167. 

The State of Pennsylvania ranks 
secontl in proouclinn anti in the 
value . : this £CK}(I manufactured. It s 
2,' plants reported a tolal production 
of 71,785,435 pounds of plain maca-

S 

fUll i , 13.239,336 pounds flf eg/o: 11 ~ \ltS 
and 527,825 pounds of plain noo' 't.~­
tolal 85,552,596 pounds wi lh ;t tOl31 
value of $5,158,OOS. 

The State ur Illinois with i : .H 
"Iants ranks Ihird wilh product ; 11 :u 
follow5: plain nmcaroni, 69,06' 71-l: 
CJ!J.: nooelles, 2",,612,056 pounds : tol31 
92,673.770 poutlCls with a tOlal · :llu~ 
of $6,255,241. . . 

O lher larl!c produc~r~ of bolh 1,I:lip 
ami c/o:g producls are, in order oi e h~':r 
all l1ual productioll, as rollows: Cal'j 
forn!ol with 41,2·13,308 pound s \'; t l~,'t 
at $2,962.144; Missouri with 27.7/3.· 
670 IK)\lmls valued at $1,570 .. 110: 
l..ouisi:lIla with 17,700,756 pftu ntls 
valued at $964,347; MassachuscIU 

(ConlitlutJ 011 Pllrlt 10) 
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wilh 15,740,235 pounds valued at 
$1,116,463: Michigan with 14,601,401 
pounds valued at $888,208: Minnesota 
wilh 14,078,408 pounds valued :It 

$926,084; Ohio wi.h 12,167,906 
pounds valued at $90.1,838 j ami 
Wnshington with 9,068,75,Q pounds 
with a tolnl vnlue of $6OO,65..l00. 

Table 2-Princlpal Material. Conlumed in the "Macaroni, Spa.hettl, Vermicelli, 
and Noodlu" Indu.try, by Kind, Quantity, and Co.t, by Statu: 1939 

(The detailed data gi\'ell helow for 19.19 were reporle,1 h)' Jll ellalilishmenls who~e 
value of Ilroollci. amounle,1 10 $-I5.616.~ or 98.8 Iter cenl of Ihe lo lal value of IlrOlI. 
lieu for Ihe indulll")'. The (ollowing I;aMe IUI>JI'emellls the ref'OtI lu ued December 5, 
''''''.J 

/J .. ",,,, flour 
United Siaies . . ....... , ......•... .. ... . ......... . ........ . 

ulifornia . . ... . ......... ...... . ........... . .. ...... .. .... . ... . 
Illinois • . •.. . ... ...... .... . • . .. . • , .... . .........•.... .. . . ..... 

~::~~~~~a ':::::. :: ::::::: ::::::::::::::::::::::::::: ::::: ::::: 
},fjuouri ...........••... .• . .. . . ...... . ........••...• • .... • ... 
New Yurk .... . .... • .. . .•.• . . . ... ...• . ....... •••.• . . • ....••.. 
Ohio ..••..•.... . ....•.... . ..•• . . . : ... . .. .. .•.•..• .•• •... • ... 
Penns),lvania •.•... . ..... . .•. . . .. . . • .... . •.. . •.••....•..•. •. .. 
Otllt:r Slale,' .•.•..... . ...•.•. . ...• . ...•. . •.• ••....•• . . . •... . 

S~lIIillO/IJ flour 
United Siaies ......... .. , ... . , .. . .. ... , .... ••• .. . ••...•.... 

ullfofniOl •.• ••••••• ••• . •••••• , ..••.••.. .. ••• ••••• • •• .• . •..••• 
Conneelicut ... •. .. ... . ...... . ......• . •.... . .••..... . .......• 

r!:~i~~~n~":::: :: :::::":':::::: : : : ::: : ::: : : : : : : ::::::::::::::: 
Masl:lehU§c!I, .......... .. .. . .. ... . . ... .. .. ........ . ...... .. . 
lIfichigan ... •. ... .•.•. . .•........ . •••.... . . •.• •. . ..•...• •.... 
~linne5013 . , . . .... •..•. . ••......• ••.... ... . .• •.. .. ••...••..•. 
~fiuouri ••.. . ..........•••... . . •• •• .. ......•••• . ...•.. . . • ..•. 

~:: ~:;k)'. :::: :: :::::: ::::: ::: ::::::::::::::::: :::::: : ::: ::: 
Ohio . , •••• •.• ••..•••• ••• .••••• •••. •••• •••• ••• . • . .•. . ... ••..• 
Pcnns),h'3nia. •........••...... ••••.......•.••..• . . •.. . ..• ... , . 
Hhode 1IIaml .. ........... . ..... .. ........ .. ..... .. ... .. . .. .. 
\YashinKlon ... . .......................... . .... .. .... ....... . . 
Olher Slale,' . .. . ..•..... . • , ........... . . . ..... . . ... .. .. . ... . 

0111" flollr 
United Siaies ... ................ . .....•. .•.... •• .. . . • ...... 

COlliromia • . •• ..•.•. •• ..•• •••.••. ••.• •.• •••.•.• ••• •.. .. ••.. . .. 

~::i:i~n~": ::: ::: :::::::: ::::::::::::::::: ::::: :::: ::: ::::: ::: 
l.fithlpn •. . .. . .... . ..•• .. .. . . •••.........• •. ...• •• .. . . •. ..... 
l.tissollri . . ... . .. . ..... . .. . .............. . .... . ..... . .. . ..... . 
New York ......... .•• ..... .•• •....•... . . • . • ... •• .. . • . . . .. . . . 
Orego n . •.• . . . . . .. . ..•.. . ...• ••. .... .. . ..• •.•... •• ....•.... . . 
Penn,ylV2nia .. ... ....... .. . ...... . .. . , ... . ................. . 
Te:ll31 • •••••••• • ••••••••• • • •• •• •••• •• •• • • •• •••• •• ••••• ••• •••• 
\Yashil1Rlon .•.•........ ...• . ....... ........ ... . .•.. . .••...... 
Olher Siaies' ... ...... .. , .... , ... .. ... .........••. . .. •• .. , .. . 

/lttl alld rllu~ S14g0r' 
United Siaies' ..... . ............ . .• . .... . . . . ..•... . •• • ... ,., 

COni lUfl"r 
United Siaies' . •.• . • . .•....• . .•... . . . . .. .. . •... . .• : • .... .. . 

JlOlrrc\s Cosl 

11 16.755 
J.I.2!'1 

190.9J7 
16.701 
JJ ..... 
19,267 

Im.-W5 
l2.021 

16? QJ,i 
t-I7,cR5 

2.159.987 
12(1,1'& 
47.I!UZ 

243.lXXI 
WI~72 
75,li12 
45.4114 
2l\,JJ9 
72,JJ5 
~.KZ5 m,m 
JO.2'/' 

ZJ9.9ZZ 
J.I.6J6 
• 2,I<lJ 

215.401 

SM,IM 
67,4+$ 
9.190 

14.ijJl 
H,ml 
5,,93] 
7J.560 · 
I7,z.tO 
JR,lnl 
21,578 
21,.1(>; 

IM.788 

I'ounds 
SOI.550 

89.479 

$l.7('().~ 
167.6H 
8'J9~99 

7110<2 
tJ.1.1Z9 
~16~ 

862.958 
147.452 
'49.019 
WI.H17 

$1I.17l.419 
719.0J0 
213.461 

1,27l.826 
m,9lb 
J77.-I42 
237.721 
IJ.I,28J 
.12-1.1&1 
492,152 

4.m.192 
IID.058 

1,159,317 
173.4.14 
RI .... 

1.114.713 

$ 2,1J6,8JZ 
258,02-1 
JJ.4m 
5J.981 
SD.9Z:6 

Z(1M,6..'9 
JlO.SJO 
6J.077 

167.CHJ 
71J'ffi 

110.450 
7lZ.IKI 

$ 24 .... 16 

$ l,5!!, 

Egos, Irtsh, Ira&rll. drird, or ramll'li • 
Unih'lI SI;ales .... ..... . .. " .. , . . .... ... . , ...•.. . . . .....•........ . .... . ... $ 2.6OJ.11U 

ulironlia .. •.••..••...• ••••..• . . ••. .•.. . . .• . ••••... . ••. •• ... ,. . • •• ••.. . .. •• I-U4,052 
Jllillois .. .............. . . .... ....... .. . .. .... " ............. .. ".... . . .. 527,( .... 3 
Loui5ialla • .. .......... ......... .. .. ..... ...... . .. . . ... .. ...... . ..... ....... 8,111 
~'ar)·lalld .... . . .. •... , . . .... . . . .. .. . . . . ....... . . . . . ..... . .. .. .. . . . .. . .. . . . '.07" 
~'OlsudllliC IU ...... . .... ... .. . . . .. ....... . .. . ..... .. .. .. .. ..... ... . . . . . . . . 7.771) 
~tichiKOln ..... ... ....... ....... . .. . .......... . .. . . ... . ... .. .. ... .. ....... 19,100 
~fiuollri .. ........ .••.•••......• . .• ••• .. . . .. • • .. ,. • ••. •. .. •. . . . . 74.9J(, 
Ntw Yurl: ............. .. ................. . ,. 1 ..... . , .. .. ..... : . .. . . . . ... . 6S9,.lJ7 
Ohio •. ... : ..... .... ... . .. , ......•• •........ •• •... . •....•• , '.. .. .. ... . . .. . .. ~.JZ9 
l'enn!t)'h'aniOl ....... .. . , ...................... .. . .. " .. .... . . . .. . . . " .. 416,659 
Wnslunl! lulI . . . . . . . 47.9J..J 
Olher Slale,' • ...... . ... • . .. . •. . .. . ... .... •. , ..• .. .. . . ... " . < ••• • •• • • • , . ... (lI2,2lfl 

, 
Our Latin American 
Trade 

While the United States mnilll:l ins 
nn o\'t."f·all fa\'ornblc balance of If h lc 
in the exchange or products • , .~ 
1..,lio American countries. till } ~ " 
of imports of foodstuffs, largt'l \ II, ,I ' 

competitive products like cnfi .;'~, I . ..,. 
nanas, cocoa beans, etc., fmm Ih:l ! re­
gion during the calendar )'t.'ar 19.1') al-(­
grl'galcd $304.778.000-morc Ihan live 
times the $59,199,000 valul' of h~l · 
stulTs l'XI'OrIW to those countric •. 

nlis is shown in a DeparlmC'111 "I 
Commerce report just releasl't1 uwln 
the caption "FoodsJulTs Trade wilh 
L1,tin America," This is nol a Il l' \\' 
development, since foodstulTs :01\lOrl· 
cd into the United States frolll L,tin 
America for years have largdr l'X ' 
cec.'Iled our exports to those re~inm , 

For example, in 1926, food impmls 
(nlrtt L,tin America reachet! a tnlal 
of $624.185.000, while our exunr!S ag· 
nregated $152,887,OCXl In 19~2, wlwl! 
the depression reached ils depth. im· 
,M>rts of food products from l.atiD 
America had a value of $2JO,143,<XXl 
Our exports to those coulIlries Ihal 
"t'ar had an aC!l!rcgate ,'aim' of $31)" 
868,(0). By 1936 imports of 1 ~1 1in 
Americ'an (()()(lstulTs' hat! c1imll\-,1 
again to $299,240.000. and our \·x· 
porls reached $55,933.000 in valuc. 

A (ort!\\,ord to the report l)(lints oul 
that lower values (or colTee anti slIf:ar. 
the two principal (ood exports (rom 
Latiu America to thc United S tal es. 
have probably been. the most outst;uul · 
ing (eatures of the trcml in f' IO, I· 
stulTs trade between the two reJ.: iolls 
during the past flftl.'1.·n years. 1111.' n" 
suiting reduclion in purchasing l)Owe r 
in man)' L,tin American coulllries. 
it adds, has seriously aIT«ted il11poru 
n( all classes of Illl·rchandisc. inl'lUtlinJ.: 
foodstulTs, into the various nn·a~ . 

111 Ihe anal)'sis of intcr·r\nwrir,111 
trade in food products . ,lvert',1 II\' Ihe 
report, the yean 1926, 1'..'12, 19.'8 :11111 
1939 were scle<:ted as the 11a SC,· S for 
sllld),-1926 lx."t.-:lUse it is rrt.lul·lI lly 
l'onsidered a lIormal year; 1932 lit" 
cause it represcllts the hottom of Ihe 
tlepressioll, and 1938 and 19~9 llc, 
cause they arc the two most n'n,'nl 
years for which complete fi,.'lIres II .:re 
availablc. 

Buttoni Products. Inc. 
A new firm 10 manufacture ami 

distribute macaroni .products anti 
sauces for spaghetti. elc., has bt'1.·1\ 
incorpornled tinder the ' laws of Ihl' 
State or New York. According In 
the application med last 1Il01l1it. lilt' 
flml's capital consists of 75 shares of 
preferred stock and 150 shares of lion 
par value stock. The incorporation 
l)roce<lurc was handled by Frau!.:, 
Weil and Strouse of 470 Fourth ",·e. 
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EXPERIENCE 
90 years of experience lie behind 

Elmes macaroni equipment. Since 1951 
this organization 01 engineers has 
been gaining experience in the de­

,si~ manufacture. and use of maca­
roni equipment. hydraulic machinery 
and related products. It now oUers you 
a wide selection 01 up-to-the-minute 

equipment for the el!onomical manu­
facture 01 quality maoaroni. Specific 
information sent on request. 

Pr,dllon·blllli 
V,rtleal P" ... 

(Abon) 

Rugg.-Ily Con· 
.Iruel,d : .. ,QQ.I 

(Abon) 

Low.Coal MI .. , 
(Righi) 

CHAR~ES F, ~~MES ~ 
213 N, MORGAN ST, • e~ , , . SINCE 1851 .. , 

Quality Maea.onl 

Equlpml!nt 

" 



Studying Plans for "Enriched" Macarlllui 
Assoclatloo's Laboratory Cooperatlog with Federal Authorities 10 Research Necessary 

Before EstabUshlug Standards 

The Ffduol Rtgisttr of AJlril first 
contains the (lmposcd finding of 
facts and propoSt:d regul:Hions con· 
ccming fifteen types of wheat far­
inaceous ingredients on which hl'ar­
iogs have been held under the pro­
visions of the Federal Forni, Drug' 
:lnd r:>slIIctic Act. 

TI: ~ 1llilcaroni indust ry is con­
cerned only with four of these in­
gredients, as follows: HOtlT, (arin:r., 
durnm Oour and st'molina , both ,)lain 
and ('nMched. 

The purpose of this article is to 
refresh the m(,lTlory of the members 
of the macaroni anti noodlc indus­
tries conceminl.: the ProIXlS('d Sian­
darels of identity of the ingrctlit'nts 
which we usc in tht, manufacture of 
our products. More complete and de­
taill'tl infommtion can be obtaim'tt 
by securing the aoo\'e mentioned is­
~ue of the F"J,'ral R(!lislrr by send­
Ing len cl-nls to the Superinll-ndent 
of Documents, Washington, 1>. C. 

"Flour," "white flour," "wheat 
flour," or " nlain flour" arc defined as 
the product nmlluf:h'turetl fWIII wheat, 
both hard and soft, other than du­
rum alltl red durum wheat, fmlll what 
is knowll as the endosperm of the 
wheat herry exclusive of the outer 
portions known as bran coat and germ. 
It is finely ground, passing through 
a No. )00 sie\'e. Its uses are also 
defined, such as fur bread and bis­
cuit making, :md gradt·s of flour arc 
also defined. Methods of determining 
moisture, protein, ash and granula­
tion arc also pro\'ided, as well as limits 
of cOinpositlOn. Products used for 
hh'aching or bleaching agents arc also 
enumerated ami the extent of bll'ach­
ing is outlined. However, macaroni 
manufactul'l'rs ha\'e little or no inter­
t'st in the bll'aching agl'ots of flour 
since all of these tll'slruy the ycllow 
pigment contained in the flour and 
which is most desirable in the produc­
tion of macaroni and noodle products. 

"Enriched nour" contains fur each 
pound not Il'SS than 1.66 milligrams 
and not mure than 2.5 milligrams or 
vitamin B

" 
110t less than 1.2 milli­

grams and not mo1re than 1.8 milli­
grams o( riboflavin, 1I0t less than 6 
milligr:lIlls and not more than 9 milli­
grams of nicotininc ;,cid o r nicon­
tinie acid amide, not less than 6 milli­
grants and not more than 24 milli­
grams of iron (Fe). 

As optional ingredients it may con­
tnin vitamin D nnt less than 250 

By Ben;amin R. Jacobs 

B.aJamla R. Jacobi 

li.S.P. units and not mor~ than 1,000 
U.S.P. units. 

O( cakium it may contain not less 
than 500 milligrams nor more than 
2,000 llIilh~ra1lls as (Ca), excepl that 
it may bc acidified with monoc.11ciul11 
phosphate irrespective of the mini­
mum limit (o r calcium (Ca) pre­
scribed . It may also contain not less 
than 5 per cent by weight of wheat 
gcr:n or p.utly defatted wheat germ. 

I mn llIay be added onl\' in a form 
which is hannless and assimilable; 
calcium Illay be in the foml of mono-, 
di-, or tricak ium phosphate or any 
mixture of two or all of these. Harm­
less carriers of these substances which 
do not impair the enriched flour Illay 
he used only in thc quantity neceS­
sary to effect an intimate Olnd uni­
fonn admixture of tht'se substances 
wilh the flour. 

"Farina" is defined as the food 
Itrepared by grinding and bolting 
cleaned wheal, other than durum 
wheat or red durulll wheat, to such 
finent·ss that it passes through a No. 
20 sie\'e but not more than 3 per 
cent passes through a No. 100 sieve. 
It is free from ~ran coat and genII 
and the ash calculated on a moisture­
free basis is not more than 0.6 per 
cent. The moisture content is not more 
than 15 per cent. 

"Enriched farina" contains not less 
than 1.66 milligrams of vitamin Dl , 

not less than 1.2 milli,grams of rioo. 
na\·in, not less thall () milli~r.lIns of 
nicotinic acid or nicotinic aCid amid~. 
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and not reM than 6 milligrams of 
iron (Fe). 

As optional ingr.:dients it may filII· 

lain not less than 250 U.S.P. uuits 
of vitamin D, not Jess Ihan :;00 milli­
grams o( calcium (Ca), and n(llmllre 
than 6 per cent hy weight of wlll'at 
germ or p.1rtl)· defatted wheat C'crm. 
and it Ill:\\, "ontain not less Ihan 0.5 
per cent and not marc than 1.0 p!.'r 
cent by weight of disod iul11 phus. 
,.hate. 

It will be noted Ihal ill till' faSt 
of farina there is no maximum limit 
for vitamin B" ribonavin, nicotinic 
acid, iron, \'itamin 0 ami calcium. 
Apparently the reason for thi s is Ihat 
farma is largely used as an infant 
foud and, there£ore, consumcd in mll­
:li dl'rahly smaller quantities pl'r day, 
which justifies a higher m3ximul1Itha" 
that pennitted under flour. 

"Durum flour" is the product Pfl'­
l)'lred by grinding and holting clcalll'd 
durum wheat. (Please note that n·t! 
durum wheat is excluded.) t t Ilasses 
throuJ:h a No. 100 wire cloth. II 
COntallls not more than 1.5 per n'nt 
ash calculated on a moisture-rree ha~ i s 
ami contains not more than 15 pcr 
cent moisture. 

No provision has be~n mad!.' for 
the c-orichmellt of durum flour. 

"Semolina:' is definl'd as the pr .. d­
uct prelJared by grinding and bult in!: 
cleam.'tI durum wheat 10 such lint'· 
neSs that it paSRS through a ~o. 20 
sie\'c but not more than J pl'r (cnt 
!'.u ses through a No. 100 ~ i l'\· e. 
(Please note that red durulll wlwal 
i!O excluded.) It is free frOnl liT;'" 
CO,lt and geml and contains not IIIMe 
than 0.9 per cent ash calculah-tl UlI a 
moisture-fn'e basis and not m" re 
than 15 per cent moisture. 

There i ~ no I)ro\'ision maill' 1M 
the cnridllllent of se molina. 

The laboratory of Ihe Associati f)n 
is now engaged in detennilling In.~~ es 
of vitamins and mincr.r.l~ sustall1t:tl 
by various methods of cooking lilac­
aroni and noodle products. This work 
is heing done for Ihe purpose or oh· 
taining data on which tn base stant!­
;mls of identity for enriched I1I;\C­

aroni and noodle products. No sland· 
ards for t.'nrichcd macaroni IH'Otlucts 
may be obtained unless such e\·idence 
is prl-senlcJ at hearings which t!lay 
be held for the purpose of establish­
ing standards of idelltity lor en­
riched macaroni and nnodle 11rt'ltimU. 
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BUHLER 
CONTINUOUS - AUTOMA TIC 

PASTE GOODS PRESS, MOD. TPG 

BaUery ot TPG Pr ..... 10 Op.ratloa la Larg. Modem Ptaat 

AUTOMATIC DRUM 
DRYER 

MODEL TiH 

FOR HEATING WITH HOT WATER 
OR LOW PRESSURE STEAM 

LARGE CAPACITY 
II TO 2f, HOURS DRYING TIME 

THOROUGH·UNlFORM DRYING 
A'BSURED BY OUR OWN MEmOD 

or DRY AIR FLOW 

NO IMPAIRMENT OF POROSITY 
LEAVING ClEAN DUST·FREE 

SURFACE 

BumER PRODUCTS 
ARE FAMOUS 

THROUGHOUT TH~ WORLD 

COMPLETE PLANT LAYOUTS 
DRAWN UP 

1860~ 1941 

FOUR 
IN 

ONE 

COMBINES 
SEPARATE 
MACHINES 

COMPACT 
UNIT 

PRODUcaNG UNEXCEUXD 

MACARONI 
SPAGHETTI 
NOODLES 

SOUP PACKAGE GOODS 
ETC. 

cumNG APPARATUS 
FOR ALL TYPES OF 

LONG AND SHORT PRODUCTS 

SUSPENDING DEVICE 
FOR LONG GOODS 

EGG DOSING APPARATUS 
ETC .. ETC. 

P.LL·AUTOMATIC 
U. S. PATDfTS 

ON AU IMPORTANT FEATURES 

011. at S ..... ral TPC Ualt. wtth Automatic Drum Dryer-TTH 

BUHLER BROTHERS, INCORPORATED 
Offices 

330 W. 42nd St. 
New York, N, Y. Assembly Plant 

530 W. 44th St. 
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Blight and Other Damage of Durum Wheat in1940* 
Part 2. Effects of BlilJht and Other DamalJo 

DO Dorum and Hard Whoat Seed 

T H E wheat Illant is SUbj,CClcd to 
man)' chances 01 damage while 
growinJ:" from sC:l'tl to the mature 

stage. In 1940, wet weather in the 
northeastern pa ri of North Dakota, 
the principal tl urum 3rca of the slate, 
accentualed the destruct ive effects uf 
blights, 1'3used further damage (rom 
weathering Olnd sprouting, and pro­
vided {"voTable conditions for the 
growth of molds alld ollu~r organisms. 

During late July when wtw:u was 
maturing and during August and StIr 
tember when han'csting and th resh ing 
should h:lVC been in prog ress, millS 
fell at ( rl"iIUcnt intcf\'a!s. T hc rai ns in 
July we re favorable (or the develop­
ment of hlights and rust. In August 
the records show precipitation at man)' 
points on the 2nll, 15th, 24th, imd 
30th; and in Septemi.lcr on the 5th, 
6th, 8th , and 9th (Table I) . The 
grain scarcely d ried at any time he· 
twcen August 15 and 5eptcmber 15. 
In many fidds damage (;"Om "weather· 
ing" was severe and in some the grain 
began to grow. Moltls o( O1:\Oy types 
developed in abundance. Damage was 
more pronounced in grain in the win· 
drow and in shocks. 

The development during the season 
of black chaff, glume m l, and stt'lll 
rust caused vary ing drgrecs of pri­
mary damage which prr .... ided a (,,\,or­
able location for the later growth of 
ahcmaria "'"' many olher organi sms, 
thus causing further secondary dam­
age. lIaclerial /.:'Iumc rot was reporlc..'(1 
as severe in a few of the counties 11111 
:lppcan'<.l 10 ha\'e ahoul run it s counoe 
o f destruct ion be(ore han est came on. 

In placing a cOllllllercial l::'rade on iI 

!l.1mple o( wheat several kintls of 
hlight anti physical in;urh·s may he 
groupe<1 Ulliler the notation " Damaged 
Sel·(] s." This system of g ratlill/.:' is 
used prirnilrily fnr establi shinl::' values 

W. E. Brenlzel t 
Oepartment of Plant Pathology 

North Dakota Agrlcu1tund CoUege 
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at terminal markets hut docs not So1tis­
(ac torily indicate the cond ition o f 
grilin with respect to diseases ami its 
suitabililY (or seed purposes. The pur· 
pose o( the work described in this 

article was to differentiate bcl\\'ct:1I Iht 
different kinds o f damage antl .as far 
as possible to evaluate their uu por' 
lance (rom II s..:ed standpoint. 

(Co"'itt u~d 0 11 Pap, 16) 
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QUALITY FIRSTI 

The Golden TOllch 

Qua lity is the surest foundation for per· 
manent success. That's why so many 
macaroni manufacturers today are using 
King Midas Semolina. They know tha t 
with King Midas. the highest quality 
sta ndards are not only a pledge ... but 
a tradition. 

King Midas H our Mills 

Minncal,oH. , Millll. 
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Mat.riabo and Moth.do 
About 200 samples of damagal 

durum and some of hard wheat were 
obtained, largely £ronl the northeast· 
em scction of the state, The plan 
called (or examination of these sam­
ples from thfl'C angles: (I) A gross 
examination for indications of dis­
eases and a separation of different 
types of damage. (2) a cultu ral and 
microscopic test of the s;tmples for 
disease, and (3) the reslKmsc or the 
samples to disinfectant s when Jltanled 
In greenhouse soil. 

ReaultJI 
Two types of damage were re­

corded, (t) black points and (2) other 
types (Table 2). Black point was 
I.rc\,illcnt in man)' o f the samples, in­
dicating that this disease was wide­
spread but perhaps not an)' more so 
th;m in other years. Rrd dUTum was 
most (re(IUently affc:ctcd by this dis­
ease. Some of the hard wheat varie­
ties also were damaged, but appeared 
less se\'udy affected. 

'fWD kinds of Llack point were 
found. These were similar and could 
not he selmrated 5.'ltisfacturily by dif­
erc.lces in appearance. Cultural and 
microscopic examinat ions showetl Ih31 
most o f the black point was causetl 
by spt.'Cies 01 the fungus Alternaria 

and that a much smaller part Ttsulled 
from HtlmitlJIlostoriu". satiwm. 
Seed affected by Alternaria often were 
"lump and sometimes heavier than 
non-affected seeds. There was no 
noticeable shrivelling from this lun!,"s 
but the germination was somewhat Im­
paired. The seedling plants which 
grew from these seeds developed 
scarcely any blight. 

Seeds affected b)t Helminthosporiul"'., 
o ften were somewhat shriveled, the 
gernlination was greatly impaired and 
the seedling 1)laOlS were severely at­
tacked by blight. Although seed af­
(ected by this (unb'llS germinated 
poorly it seemed to respond much bet­
ter to a treatment with Ceresan than 
sect! afft.'(tt.'t1 by Alternaria. However, 
a Sib"Tlificant and worthwhile improve­
ment in germination and plant vigor 
resulted (rom treati ng seed afTectt'tl by 
either funb'US (Figure ll. 

The greater p;&rt of the damage in 
the s:lInples is listed under "Other 
damage" (Table 2) . This class in­
cludes aU dclt.'Cts other \han black 
point. A little scab (Gibberella) was 
found, some bacterial infection and a 
number of molds classifIed as weakly 
or non-p.1Tasitie species. There is also 
included damage due to weathering. 
sprouting, shrh'clling, .and other de­
fects which are grading fa.ctors but 
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may not be associa.ted wiUt any seed 
or seedling disease. 

Seed germination and seedling vigor 
in most samples was improyell by 
treating with Ceresan (Table 2). 'nus 
treatment also would destroy bunt or 
stinking smut in the seed. Many of 
the saml,les were smutty but the Ilrc\'­
alence 01 this disease was not re. 
cordt-d. 

Fl9ur. I. Two lola 01 pluta. 10 de.,. 
old. each IlfOWD from ZOO ... d. o! 
IAmpl. No. Ill. 

The tot on the ldt was treatfil with 
Cernan and w~ighed IJ9 grams. TIle 
101 on the right was not Heated caml 
weiahed 116 gr.Lml. Sample No. III 
Ilad 22 per cent blade point, largely 
t':l\!Sct! by the {Wlgul Alternaria. 

Summary and ConclualoD8 

In 1940;wheat and especially durum 
(rom northeastern North Dakota, was 
seriously dam.lged by wea thering, 
sprouting, and organisms (larccly 
fungi) . It appears that the large 
amount of prt'Cipitatioll in July, Au­
brust, and early September i\Ccen!u­
alec.! all types o( deterioration. 

One hundred samples o( S(}ocallcd 
diseased and damaged wheat, largely 
durum, were analyzed. 

The total damage in the samples 
ranged from 2 to 33 per cellt, with 
14 per cent as the mean • 

Damage due to black point rallg~-d 
(rom 0 to 22 per cent, with a mean of 
about 3 per cent. 

Damalle due to delects other than 
black pomt ranged (rom 0 to 31 per 
cent, with a mean o( about 10 I)f!r 
cent. 

In general , examination of the dis· 
eased kernels showed inlection with 
Ifdmitlllwspon'um soli"u," SC\'CIi 
times as orten as with Fusaria sp~., 
and on the other hand, the Alleman;) 
species showed up on the samples 
nearly 7 times as orten as did lid· 
minthosporium. 

The gernlination of 100 non-treated 
(Co,jlinll~d 0,. Peg, $6) 

., 

P,,,!;iem l-COLOR 
The kind or noodles that really sell have a rich, natural, 
deep ell color, There's no way or lenlnl that color that's 
nearly at lood 85 ullol rich, naturally deep colored yo1kl . 
Annour packl exactly such yolkl, espeeioJly (or noodle man­
u{ac:turerL These Cloverbloom Special Color Frozen Yolks 
are toated ror dt:ep color-they must meet our acientlf1C color 
guide stP.Odards. They automatically aolve your color problem. 

Problem 2-S0LlDS 
W ith Cloverbloom Frozen Yolkl-You know positively what 
the &OIlda content is - no lUe!llwork about It. lo~or Oover­
bloom .pedaI color and Hith Solida Yol .. are luaranteed 
to have never Ie •• than a minimum or 45% solids. Annour 
I, able to livo you this positive hllh eoIidl luarantte be­
caUIe every can we pack II aclentlficaUy checked with the 
Zei .. Relractometer. With Cloverbloom, hlRh solids Is not 
a claim-I,',. (actl 

Solve h ' h prohlem. of OIIca, Glva YOllr Armollr Sol.sman 
CUI orJ.r lor Armour. Spacial C%r, High Solid. 

CLOVERBLOOM FROZEN 
YOLKS 

• 
THE 

FROZEN EGG 
DEPT., 

ARMOUR AND 

COMPANY, 
UNION STOCK 

YARDS, 
CHICAGO 

• 



Are Packaqe Sales lledininq? 
Consumer Analysis of the Greuter Milwuukee Market 

Indicates Downward T r end in Sa les of r ockaged 

Macaroni 0",1 Sl'aghelli 

'.V11al g-wup :,how~ a I-:fl'Olll'r \l rd ­
t fl n ~' l' for I'al"kagl' l11;t raruni all~1 
SI):l ),lhclli - thc f:uuilic JO wi th high ill­
cum,' I l f Iho:,l' oi Ihe III \\' im' lInll ' 

group? 
What hrollu! ... arc the 1I10si IlC lpular 

• and ill what unler? 
What is the gCIII'ra l Ifl'w l ill IIIl' 

Solie uf J.:wl'cn' prudUl'l s in tl1l' (i rl'all'r 
Milwaukce "Iarke!? 

Thesl.' ami many mOTe iUICfl'Sliug' 
. questions arc ilIIIUIIJ.: the thi ngs wh ich 
the annual surn')'S ,'oIllIUCII'11 hy Till' 
Alilwuuk!'j' J OllrJ",i aims 10 :lII swcr. 
TIlis 1l1'WSp" llC r has just 1'0I11J11clctl il s 
eighll'l'l1th ctiit iull nf Ccmsulllcr ,\ 11-
alysis ill whkh Ulore th:II ' (1.51MJ 
f:ullilie~ ha\'c :1I1S\\'NI't1 mure lhan ]{Xl 
qUl'51iuns tn gin- a, cil'ar' (',uI 1'~('tU~I' 
of thl' (tlrrenl hunll/.: halnt s 0 1 till :' 
a\'era~c Amcrit'a ll '(it)' : . 

TIll' lIurl'0~l' IIf t lus :,>urw)' IS II~ 
gin. ;lth'crti sl' r :, th e alh·" ntaJ.:e~ 01 
(unll lll'h.' inforl11ation 1111 Ill e ~!il ~\':I1 I ' 
kee markel-,u'llIal :,alt·:, 1'01 1·lIlIalllle:,. 
ImyinJ.: hallil:'> , ;11\ :ll'(urall' pk lUrl' II f 
(lImpetitiulI alil l Ihe deakr St'l -Up- :'>u 
thai all :\lh' erli ~ inJ.: ill \'eSllllelH lIIay 
have a max i 11111 III uppurluuil), 10 pro· 
duel' llrutilahll' fl' :'>uhs, 0111,1 maIHlf;u" 
l urer~ a bell l' r i,It'a o f whal i ~ III hI' 

txllCcll'tl in Iha l marke t. 

Macaroni a nd Spaghotti 
- Thl' ful\ow ill ),: f al' I ~, a ~ tli \·ulJ.:cd 
frllm the must rcnnl allalysis (o1'c r­
jill! Ihe yca r 19-10, a r c prc::ellll·d 
III ou).: 11 thc cuurll's>' o i Tilt' .\Ii1u~llI· 
i ,',' JU//rIru/ : l lncldclltal1y , no ~ l'P ' 
al ,Ic sun'C\' i ~ madc II i Ihc sales IIf 
q : 1100Mlics ill Ihis part il' lIlar sur· 
n ): 

Packago Macaroni 
U kalo(l' mJ"aruni r.mlinll' · " .. ti l,· 
nwanl u ,,'n,1 sla rlt',1 I:, . t )'I'a r 1, ln' " 

r C' nl or all r;lIn : li ,' ~ " " lI lo( hl Ihi , 
• III 19-1 1 Ihe l1ul,ul;ar il), h": lH C' f1'-

I i 7Z.J Cl'ul . 
10 IIl1h' Ihal I l a rka~I' 

e'I!!:11 1" '11U1:1rilr 
Io( rLlUI I- . Thl' 
Ihl' (ullr ill -

:I\·tr­
. t macat"ui IllI r · 
lI1 ar:arllll i. SIJ;llo(hl'lI i 
~old ill com lil1alioll 

(tlr th l' fon ' umr r III 
1~ ' r c h:ur,1 tI ( rarh. 
hr:lluls n' I ~'rl ('. 1 I,), 

hmucwi\'u t lrcn~ a ~c. 1 
110 ill 19-11, Thi~ )'\'a r 

ill thc r ha rl . Thi~ ~amr 
in 19-10 . 

"\\'11;1" l 't'ar!" '1r"IIIo( II Il'n ~ ils hllM un 
h ' " plan ' lhi~ ) ,'aT \1;lh :I Io:;, ill (rll l11 -I.!.7 
Ill' r .... " 1 o ( all I JI1 y" r ~ III ·n ,'! I"'r 1'1'111 . 
" \\"hil(' 1" 'a,1" I .ar~ "j.: " mill'arllni mar 1,1' 
1'1IT1' I!:I, ,·.1 ill 51/ I" 'T n 'n' IIr , lit· i,"It-I Il." ,' c lI l 
Io(rU,' I' ry ""tI'·. ill ,Ill' ,\ . .'I> 1'. i"." " " TI" 
:lIul ill ,111' :\':l li ll llal ']' .'a , lUll". 

" .\nll 1':1 10: "," ill ~"" "lu l !,I;lrl' Illi , , I·;,f. 
111:"1,, a '1" "' la<' \lI :" illl11 l' ill I'H· (I·n · .. f,· 
(rum -1 .1 I~' f 1'1'111 in Will III I h. ~ I"'r 1'1' 11' 
;11 1 1)~1. T hc I1l1ml,," uf f:lm ily I , " }w ~ a ,l­
l'ann',1 £'"111 i.OI" I" .!.u m ,III, il1 l1 Ihi . 
,'ni",!. " .\1111 i'a;:c" i ~ a " ri, a l'· 1"an.1 ,, ( 
'he A . & I', (" " 11 ~ I"TI" :Iru l t11l1 ' l'n jllY' 
, luTt' ,!i . tr il,"I; lln. " .\1111 1':1;:1·· ... j.: ai l1 ill 
I H 'l'lIr~ , i' ~ i ~ 1';lrtially .llIe III Ih,' (".'1 t ha t 
"EIII'"n '," anlllh" r A. & 1'. !.rill .. I. i. ' "·i1lj.: 
.. lIa ll ).l.',1 IfIn til ti l,· " .\11 11 1':11:.· .. 1:1 10..1. " Ell ' 
n .n'" , h"\I ' :t .·"'n· ~ I .. ' lII lillj.: ,I,·ra·a •• ·. 
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Publicity Department 

The Possibility of Profitably Increasing 
the Market for Macaroni Products 

By G. S. Barnes' 

In mall\' rrsjlt'cts it is \'cry pre· 
sum ptuous for olle who has ne\'er 
been directly associated wilh the mac­
aroni business to nttclIlpt In intclli­
gcnth' co\'er this subject. 1-I0WC\' CI", 
in all)' busincs!I Ihtre arc often (l'f­

lain lI11porlant co~~;r1cratiun5 which 
:111 outsider may scc and feci , while 
those acth'cly and const'I.I111)' t'ngagl'tl 
ill t~c husiness may overlook entirely 
fir simply take (or gr.ln1l'cl. 

At the outset I wish to s.,)'. by 
way of explanation, that I ;un III the 
ach'crlisinK business. and that all ad­
vertising men an" or should be, in­
terested in the increase of !"oales and 
profits by llrofitably cxtl'lltlin~ the 
marketing opcr:\tions of an industry. 
I shall attempt tu flll."\lvIC certam 
conshll'ritions in ctlnnL'ttion with the 
incn~as(,: of sales and profits by mac­
aroni manufacturers individuallv anti 
collectively from the stamlllOint 'of :111 
outsider who knows the llIacanllli in­
dustrv unly from second-haml cOlltact 
and study. hOJling there llIay he sonll' 
tl10Ughts which will he of \'alue to 
those of you actively and success­
fully engaged in this husiness, 

Your problem is to seck ncw ways 
and means of improving your markets 
individually and collecti\'Cly, J f this 
aim is to bt.' accomplished it seems 
wist, first to sun.'c)' the field and de­
tcmlille where possible profitable in­
creasl'S can be secured, \Ve all kno\\' 
that thost' of us of Italian descent 
fa\'Ur macaroni and spaghetti prod­
ucts, Habit is strongly in fa\'or of 
cootinuell consumption of macaroni 
and sp,:lghetti on the part of these 
folks, but I bdicvc that all of us will 
agn'c that the progrcssi\'C macaroni 
manufacturer is not content with the 
marketing of his products ani)' to 
those of Italiall dcscent , Hc is aim­
ing at the broad general American 
market. He seeks to increase the 
consumption of macaroni ami spa­
ghetti in c\'ery Amcrican hfllllC. 1 .be­
IiC\'''' that we will IIgree that such 
increases on the part of itny one mnc­
aroni manufacturer must comc from 
one of two sources: 

1. From competitors. 
2. From increased consumption, 

-The alilhor h "du,lllill" Ihn'lu of Gu· 
.,.1 Willi UII'IIIC Urlllrtmrni. 

Tn compctiti\'c husiness it is alwnys 
(h'sirahll', ht'lIlIh), amI m'CeSs.1l)· to 
aim to increllse o'le's pmfitahle \,01-
ume tn sUllie exh'ut at the expense 
of conmclitors. An efficient opera­
tor, mnkil1l; better products ami mer-' 
chantlisiug 111111 ad\'crtisiug tlwllI more 
aggressively ami intdligentl)' desen.·cs 
to make some progr .. 'ss at the ex­
pense of les" efficient and less eco­
nomical compditors. Howe\'l'r. then­
i:i illwllYS a definite limit I.x'~'ond 
which profitable eXIm.nsion of husml'ss 
at thc cXlk'nse of competitors is illl­
I)()ssible, H competitors begin to suf­
fer nmteriall)' in their volume the)' 
arc bound to fight back with what­
l','er wl'apons are at hand. Almost 
im'ariahly such a. fight from a less 
cfficient comllditor is destructi\'e in 
character, It fn.'(IUently takes the 
form of a 11 rice war, In other in­
stllucCS it may take the foran of de­
structivc advertising, attempts to un­
dcnnine rdationships with the trade 
alI(I oth .. 'r means, fair or foul, but 
none I)f which tend toward profit for 
anyone, TIU'rdnrc, if! cOII:!'l11pl31-
ill/.: the profitable expansion of It:lc's 
business it nc,'er can he presumed tilat 
such expansion can go ,'cry fnr at 
the expense of competitors, E\'en if 
existing CIlIllI)Ctitors who are less ef­
ficil'lIt lire ultimatdy forced out of 
the picture, other smarter ami morc 
aggressive competitors will cnter lhe 
field to take their Illace. 

The rtal answer, therdort."-the 
answer of J.:reatest illlportance ami 
greatest Jlossibility to macaroni man­
ufacturers individually and col\ective­
I)'-i s in increasi ng their profitable 
market through incrc.1scd consump­
tion of IlIl1caroni products. First and 
fon'must this must come by incrtas­
ing the tolal pounds of macaroni prod­
uct~ consumed per ca(lita in the 
U.,ited Siales, We must remember 
tllM the human stomach holds only 
3 llinls and that our food products-
1I1n1:lIroni lind spaghetti-arc compet­
ing with all other types and kinds 
of food for a. representati\'c place 
in the American stomnch. 

It is necessal)' to establish the hab­
it of consuming mat.1roni products. 
Macaroni is frequently referred to 
as a substitutc of'" a replacement of 
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IIll'at. From the stnl\llpoi l1t IIf (. 
IM.·115C Iler sl'n.·i ng it certainly l'n.' I'S 

a vcry great :u]\,:mlnge. Cost ai, It" 

howe\'er, is nut l'nough. Maca: '11; 
lind spaghetti cnll he served in in­
nUlllerable delicious L l mhiuations. ' \ 1" 
petite aPIll'al is of lorelllust cun -ill· 
eration with lilly nggll'ssive IIlln'n is' 
ing allli IIIl'rchallllisinh' prugrnm, 

Nutritillllll11)" macaro.,i nntl ~pa­
ghctti an' the cqui\'nlcnt of brcacl, amI 
thi s is buth an atlvantngl' IIntl a di s· 
:ul\'antaj.:e. It is an all vantage he­
l'ause it is colllmonly acceptL'!1 by IlIl,\I· 
ical anll nutritional authoriti .. ,s that 
Cl'real products arc good foods. It 
is a disadvantage becausc there is 
nothing nutritionn11y sUllCrio r in the 
nutritional claims of maca roni 11fI1I1· 
uets as (Ompared with hreadslufTs, 
hut macnroni prodllcb can he ,'fl.'· 
pared in innumerable tllst)' anti lie 
licious ways-the)' can ha\'e a In" 
Illendous amount of aJlI)Clite a)1l l1: al, 
and from the staOllpoi nt of eSlahli~h· 
ing a 'greater "macaroni habit" with 
Anu'rican hUU5cwi\'Cs, this is \'cr)' illl' 
portant. 

Let's look fur a mument nt the ~l' n' 
sationnl incrl'nse in the "t.'r capilil 
consumption of sugar since the ti~st 
of this century, Few of us fl'al'll' 
that tht· consumption uf sugnr has 
increased 50 poulttls per capita Ilnr· 

' ing the past 40 years. How has this 
bel'n brought about? Primarily hI." 
cause sUbrar has the apl)Cal to the 
11.11ate of the American 11Ublic. ;llId 
has her." aggrc!si\'eh' and elT .. 'Ctil I)' 
at!\'ert)sctl anll merchandi sed to Il' at 
public in a vast vilriety of aUraC: ve 
way~ , Of course, the outstandinJ! n' 
en'ase 11.15 come in the fonn of ca I)' 
and candy products. There has ; :0 

been a great increase in the const!' \1' 
lion of sugn r in many other fot ' S, 

The !i.111le ~rinciples that have n:S t­
ed in this sensn tional increasl' If 
SUj..':lr call bc ilpplied til macarolli III I· 
ucts. 

h is, of courSl', much l'asicr til Iii '. 
nose the si tuation thlln it is tn 11 
what each individual macaroni ilia: .1' 

facturer can best do to hring nb· Jt 
a profitable increase in his husim ~. 
E.1ch macaroni manufacturer hns Ins 
own indi\'itlual problems depending 
upon his size, resources, .. 'xh:nt ( ~ f 
I1l.1rkcting operations, typc of compel l­
tion, lIud many other {nctors. ' HIIII'­
e\'er there arc certain fundamenlal 
Jlril1~iples which apjlly to all busilll'ss 
wlu:ther it be manufacturing and sell: 
ing automobiles, silk hose or maCafl!11I 
and 51J3ghetti, These common I'"n-

(CDllliuUld 011 I'DUI UJ 
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"We never expected a 
40% SALES JUMP!" 

, .• says Mr. Joseph CIII/eo 

"IT eertllinly opened our e)'cs," SIl),S Ihe presi-
den! oCLa Premillill Mllcllronl Corp,,"when 

we BIl\'e 'Cellopl • .tne' hag' 11 (rilll, We wllnied 
consumers 10 ~\:e our producu. And. judging 
hy {he quick succcss, (he), fl'llIJl 10 sec, (DO. Our 
wide ,'ariel), oC hems in these Irt·/IINU bags 
han: cerlainly gone 10 IOwn, 

"Toda), (his line shows IL 010% increase over 
the pn:\'iuul op;attue:.packllge:d line •• , Ilnd it's 
selling fUler en~r)' 1I10nth. Wc're muee than 
cnthushstic about Ihe change: to 'Cdluphanc' 
(ellulo.lC film." 
,4CA. of AIft"I,on .. ,,, ... t ... "1. "We f1I~(trfood 
products in 'Cellophane"" We'll he Alad to help 
t'OIi duisn a padcalle thai will htlp your pruduCi 
cuh inon this prdcrtl1l.'c. \\;' rilc 10 E. I.du Pont 
dc Ncmullfs & Cu, (Inc,), "Ccllophanc" Division, 
WilmlnRlon, Dela .... rc. 

",:."""h .... " I •• 11."~m.'" of 
t , I , II .. 1'''"1 II~ Se"'" ..... ("'. U ..... I 

CellQp..~ane 
AMERICA'S GUIDE 

.TO ADDED VALUE 
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cililu apply ill production, ath'crtis­
i1lg. selling, pack:lging, di splay and 
all other phases of business. Some of 
Illt'lll nrc so simple and so tnkcn-(or­
granted that we lose siehl of them 
when we arc making dccisi1lOs and 
laying rl;\Ils, Thcsl" three \lI ·nciplt.·s, 
which believe we c.ln all .. ,;rcc are 
absolutely fundamental and which ap" 
Illy particularl)' to an ad\'crtising and 
merchandising program, arc: 

t. The consumer is the boss. 
2. He guided by (:ICIS, not opin­

ions. 
~I, Keel) c\'l'r!astingly at it. 

The consumer i • .:tually runs c\'cry 
husiness. Too frL'(lucnlil' we think in 
our particular fields 0 rcsJlullsibit­
it). that we arc the hoss. Actually 
we arc only the servants IIf the COIl­

sumer who huys our goods. First. 
last antI always we lIlust he guided 
hy the likes and dislikes uf the con· 
sllmcr-not of ourselvcs, of our 
wivcs friends or associaks. In thc 
goods'that we make, in the appm;l.ch 
of our sales personnd, in the choice 
of our atin'rtising, in e\,erything:. we 
tlo in business we lIlust he gUllied 
by what the cOllsumer likes allil Ihc 
:IPJlrtJach tn which the consumer of 
our prollncls reacts fa\'orably. 

In determining what is l'fTectin' 
wit!1 till' cflllsumer-this huss, of our 
busincss-wc must nut be gUIded by 
our uwn Ilreconceh'ed o,)illions, \Vc 
must constantly be sl'l'kmg facts and 
mure facts, Wc must test c\'e rythinC 
that we possibly can , In CUll.sitlering 
Ihe advcrtising of (Jur husiness we 
must constantly tcst anti retest in 
urder 10 he sllre we :lrc un the right 
track. 

Then if we kl'ep bdurc us cun· 
slantl)' that our succcss or failure 
rests with the consumer and Ihat 
e\'cry decision must be based nn the 
cnnsul1lcr's likcs or dislikes, not our 
own and if wc dClennine by facts the 
ctlur:~e to takc to this end, we must 
keep cvcrlastingly at it to liucceetl, 
I f we knllw we arc ri~ht in the light 
of the consumer we should lint be 
tliscouraged hy failure to will illllnc· 
diate liUl'(l'SS, l'efSl.'\'eranee and per­
sistency arc the basis of business suc­
CI.'SS, Similarly if we get some lucky 
hn'aks alltl get some unusually good 
n'sults frum a merchandising or an 
advertising campaign, we can't sit 
back in an cas)' chair and think that 
our business WIll continue to prosper. 
Continuous, \}ersistent work is essen· 
tinl to contllllled business progress 
allli profits, 

Going one step further in the con· 
siderntion of Ihe consulI1er-our boss 
- let us picture that consumer in 
onlin.lI')' daily capacit)· as I'un:hasing 
agent for the American hOTHe and 
Sl'C what, as an industry, we ha\'e 
done to cause her to buy and ~ef\'e 
the maximum amount of macaroni 
and spaghetti. 

One of the phcnomcnal successes 
in the food field in recent years has 
been the work done by the California 
Orange Producers, The consumption 
of oran~es in the United Statcs has 
increased three-fold in the last fif· 
teen years, and 3PI}mximately 10·fold 
sincl' the first of the century. Oranges 
are a \'cry cxpcnsh'c foud, Despite 
that fact the)' arc actually eaten in 
most homcs In thc United States a\l 
Ihl.' \'l'a r around, Orange growers 
have persistently and efTt'cti\'cly ad· 
\'ertised and merchamlisl,t! oranl,:es 
since 1900 with this phenomenal rc· 
suit. To check every decision they 
make, c\'ery merchandising ami ad­
vertising polic)', they visualize to 
themseh'es 35 million housewives in 
the United Slah's whl) e\'l'f)' wl'ektlay 
ask themseh'eli rlvc questions in their 
johs as homemakers before they do 
the'r marketing that day, In the Iller· 
chandising and adverlising of oranges 
thl' aim of the Sunkist 1)l'Oplc has 
been and is tn J:i\'e thesc 35 milliun 
WOlllell, or as ttlany as lXlssihlt" an 
answer to till'se questions which is 
fa\'orablt: III ural1~cS, The Ii\'c ques4 

tinns arl': 
1. What alll I t:uillg tn scn'l' fur 

dinner? 
2, !-IIlW will I tix it i' 
,1. Will thcy like it? 
4, Is it 1,:00t1 for thcm ? 
5, ()ocs it cost too mUlh? 
Let us considl'r these questions in 

resJlect to maca",ni producls. Pic· 
ture Ihe e\'ef)'day housewifc in Ihe 
Uni1l'cl Stall's whcn she asks herself 
question Nn, I. In planning her 
menu fur the next clay, or two days. 
tloes she think uf macaroni or sp.,· 
ghelti? Is she lIut mure apt to tllIllk 
about the meal she is going to serve, 
ahout the fruits and \'t'getabh's? 
Aboul the soup or 5o,lad, and ::Ihm'e 
all, thl' cbsert ? It's the job of thc 
macaroni manufacturer to convince 
the housewives of America that mac· 
:mmi and spa~hetti shuultl he servcd 
more fn'quelllly, 

Simililrly '\'i th question NC), 2 Mrs , 
Huusewife considers at great length 
the way in which she will fix the 
5.,lad, She gives a lot of thought 
to what clcs!:.ert her husband woultl 
l'njoy for the evening meal, but docs 
she ha\'e at her fingertips a delicious 
or appealing recipc for macaroni or 
spaghetti-something that she knows 
will be a ten-strike with the cntirc 
family? Wc know that therc arc a 
thousa nd tlclicions ways to sef\'e mac­
aroni and spaghetti. No one food 
call be as :Itlracli\'ely, til'iicifJus\y ilml 
economically I,repared as the main 
course of a c inner as macaruni and 
spaghelli, and yet too fn.'fIUcntly Mrs, 
Housewife skips .. he thought of these 
attrncti\'e Ilrotluw, in her planning of 
the c\'l'ning meal. 

Now 0111 of us know the answer tn 
question No.3. We know that l1l.ac~ 
aroni ami spaghetti can he prepared 

April, I ~ ' I 

in a way that will appeal to e\" \' 
olle in the family, but do we kn ,~, 
if Mrs. HOllscwife can s.,tisfacto' !\. 
::answer this-question? Does she 11, C 
a selectillll of dclicious appetite· '). 
pealing red pes to (oUo\\, in the p: ' I' 

ariltion of .'I!acamni alltl spnt.:ht i: 
Does !'he avolll monolony by prl.'J ~ r· 
ing these products from tillle In t :lC 
in a number IJ( delicious wnys:- ' !ll' 
answer to q' ~l'stion No.3 can he 4 ,r· 
initely in the affirnlali\,t:, hUI hc 
answer del)cntls u[lOn the type ,Hili 
kind of 5cf\'ict' Ihat wc ~i\'e \i1l' 

housewifc. 
Let's look for a mOlllent at '1 II\' ~· 

lion No. 4-"15 it good for thell! :" 
I:urtunately. macaroni and spaghetti, 
althou~h nutritionally the same as 
bread, have not come in for the fLMHI 
fadcl :st attacks experiencetl by 1m:lt\. 
In ~eneral, tlll'rc is nu \\' 01)' oi kno\\" 
ing exactly how huuSt'w in"s rl'ganl 
Ihe nutritional qualities nf macaruni 
and spa~hclli unll.'ss clclinite i'l\'e~li­
.:ation is made, l'nssihly such an in· 
\'estit:atiotl. ha s alrl'aclr hecn 1I1;\l le, 
Of course, \\'l' knll\\' that macaruni 
and spal,:helli cOlllrilmll' In IIIllrilillllal 
welfare, \Ve knnw that macaroni ami 
sp.,~helli conlrihutt' tu thl' higt-:l'~ 1 
sin.:le nccd of nur did-foutl Cl\l'rgy, 
\Ve know that these pruthu:ts ah' 

l'ull1\)lctcl)' wholesul111', almost l'ntin'· 
I)' th.:cstihle, anti shoulll play all. illl' 
pnrtant 113rt in the wcll·wlIIltleci (lid, 
Whethcr Wl' realize all this is rda· 
liwl)' unimportant to Ihe cClnsitll'ra· 
linn : Dues thl' houscwiCe rea lin' it. 
anti what cau we do 10 convince her 
clf thl'Sl' facts? Of courSl', if \'il:1111i" 
cnrichment plays a poUI in the pn'p' 
arntiull uf macaroni alltl spagJh'ni 
in the years 10 cOllle this will as::isl 
in gh'ing an C\'l.'n more pnsi ti\'e aw l 
affirmative answer to II1leSIinn Nu, -I, 

Oueslioll. No, 5-"Does it cust IoU 
IIIt~h ?" There is no douht hut Ihal 
this t\uestion '~' iII. be anS\\:l'reti (a\ ,r· 
ably)), a maJonty of Wl\'es. ~ ! c· 
aroni ami spa~hetti arc allltJn~ ~If 
chl.'apcsl sources of fotul en ... , :y, 
I'll'ase note that (llll'slion Nu, 5 " l'~ 
not So')' "Hc)\\' much clues it l'O ," 
but "DOl'S it cost loc) much:" I :1' 

clamentally the fa\'or.lhle :llIs\\'el IU 
question No.5 is \'l'ry impurtant \\ ,'II 

we realizc thai 82% uf Hur f:lIn l'~ 
rcceive an income of $2,000 a ~ <lr 
ur less. Low cost in it self is 1.11 
enough, \Ve must cOI1\'illCe he 
housewi\'es of America tllilt \II ; I' 
roni and spaghetti ,,"wide nllt 4 Iy 
a s.,lisfactory but a tlesi rahle ilU~ \ l'r 
to the other (our questiuns, alltl \1' 1 ,' II 
wc till this We can l'xpect n gre;," ,\'r 
lilmre, a larger amount of attenl 1<ll1, 
and an increased consumption IIf Ill a l' ­

arolli and spaghetti. 
Because ath'ertising :l1\d promuti,'11 

arc bound to pia)' a \'cry imp()r,I :\I!~ 
part in innuencing the hnUSew ll l') 
answers tn these fivc questions in Ihc 
j'ears tn comc, 1 should like to !lay 

(Co"'i""td on PIl{1t U) 

CONVERTERS Of 

C<;H~.p.~.~ne 

TH E Mi\Ci\R ON I JOURNAL 2.1 

WITH 

PACKAGING 

Your products speak for themselves when they 
are packaged in colorful, appealing MILPRINT 
bags or wrappers, Today, the winning package, 
the one possessing lhe most "Sales Power" in 
design, workmanship and appctite appeal, gcts 
the call every time. That's why we are produc­
ing more packaging material for more firms 
everywhere. 

Thesupcriority of MJLPRINT craflsmanshiphas 
helped to establish "neSt Sellers" on thousands 
of rClail coumcrs throughout the land. Drop 
us II linc about your panicular problem and we 
will spring imo action immedialely, with no 
obligation to you. 

TRANSPARENT PACKAGING HEADQUARTERS FOR: 
Revelation bags and wrappers. Bags and 
wrappers of printed "Cellophane:' Reinforced 
"Cellophane'wrappers. Primed roU"Cellophanc" 
for aummatic machines. 

WRITE TODAY FOR SAMPLE ASSORTMENT! 
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:1 few words about adn .. rtisiuJ; and 
promotion, realizing that cach one of 
us must attack ollr advertising and 
merchandising problems in his OWII 
way. We ha\'c vastly dUrercnt sct­
ups in rcspl.'ct to market, competition, 
sIze nf plnnt, type of husiness mltl 
resources available. As an example 
u! the IJrinciplc..'-"Kccp c\'crla~~ingly 
at it"-l should like to refer In Helty 
Crocker, who is, as you know. n s., !cs 
' ''',.'fsonality of Gcnl'rn.1 ~liIIs. 1m .. 
nell), Crocker has oceul.ied her im­
portant mlc with Gem'ral Mills fur 
18 Yl'nrs. She has bel'n adn·rti sillJ.: 
ove r the radio for IIUll\! than 15 
years, He r purpose is III he II I hl'lp 
to wumen in hOIlll'lIlakiuJ,:'. and l:1st 
year it vcry thorough fnct-fu1t lillJ; 111'­
eratiull ill\,uh'; ng personal interviews 
wi th morc than 5,000 WOllll'n was 
umil'rtakell to delermine what Ihe 
cumulative bem'fits o( ovcr 18 ycar!\ 
ad\'crtisiug could be, This Im·esllga· 
tinll cO\'cred 17 major cilies o( O\'l' r 
100,000 population, 30 seconda ry cit· 
ics ( rom 10,000 10 100,000 populalioll, 
anti 30 small towns, with the inter­
vicw!! proportionatcly 11i\'i,led amollg 
all l'conomic groups, The results of 
"Keep everlastingly at il" became 
nppnn'nt when it was rl'\'cal~d th~t 
9 out of e\'cl')' 10 ousewl\'C!'> III 

America totiay kno\\' Brit)' Crucker. 
The acltml number o( American 
houscwh'es who kilO\\, Ihe namc "Bet· 
ty Crockt.'1''' is greater than the ~UI1l 
o( those who know the lIext two IlIgh· 
est.r.anking home l'conomics personali­
tic!!. 1\Iore housewives consider Bet. 
t)' Crocker thc most hel pful homc 
economic!'> personalit)' Ihan for Ihe 
next 10 rankin/-:, Jll'rsonalilies. Se\'en 
uul of 1,' \ '1,'1')' 10 housewi\'es who hea r 
hOlllc se rvice programs lislen 10 l1et­
ty Crocker's ""dio programs. The 
housewives of Amenra like Belt)' 
Crucker's recil'H.'s best. with rder· 
ctlce particularly to the dtll '!ndabilit)', 
pract icability and si mplicity o( these 
recipes. I am not quoting what we 
ourseh'cs say about Belly Crocker, 
but rather gh'illg yuu the facts as 
they were re\'ealetl to us 11)' this sur­
vey, We know that Betty Crocker 
rect'i\'cs UJlIO 4.000 Ictter:! a day (rom 
wOlllen all over Ihe COUlltl')'. Belty 
Crucker's namc is constantly before 
the jlublic, :md I want tn assure you 
that thi s remarkable de\'cl0l'llll'nl of 
a salt's Ilersonality was carefull~' III an· 
lied fmm the wry l)l·;:inlli ng. I'or ex­
ample, lIetty Crocker tines not (cOl­
lure any recipe ulllii it has been test· 
cd in (rom 25 to 50 Sl'I t;Ir.l IC homes 
in which Ih('rc are woml Sioves, gas 
stm'es, electric sto\'es, larJ.::c families, 
small families and of dilTerent eco­
nomic le\'els. When lIelty Crocker 
fealures a macaroni, spagheu i or 
noodle recipe, this rt.'Cipe is cxhaus· 
tively tested in these homu, I bring 
out lhese (acts with the dcfmitc state­
ment that Belt)' Crocker is Geller'll 
Mills' most valuable asset to show 

what ca n be aCCClIllI}lishl'll b)' consist· 
ent and persistent advertismg effort 
over a periud o( )'l,'ars. Hetty Crocker 
realizes that the ClIllsuml'r is boss 
anti she has cer-tainly kept everlast­
ingly 011 her jllb (or the past 18 wars, 
We h""e :;;ccured Ihe (acts with rd· 
l' rence 10 Betty Crocker, alltl we in· 
tl'nd to he guided by the:;;e (acts m.ld 
lIot by opi niolls. These arc the prin­
ciples upon which any l,rnl11otlOlial 
l'aI1lI)''liJ.::II should he baset. 

A (ew wl'Cks :Igo an ad\'crtisil1 J.:: 

man aJlpro.'lchcd the presidl'nt of Ie 
of the largc advertising aJ.:encie ~ II 

the counlry, and stated that he w. \. 
l'll to present an adverti si ng sd l Ie 
that was i1ctually a SC\'en day WOl ~ r 
of the world, TIle agl'ncy pn .. ~i , 11 
replied that if it \astl'd only ~ l ~ n 
days he \\,a:;;I1't inlerestl'd ill it 110 I .I. 
ler how good the idea was. A":l l ly 
therc is no place for clever attn IS· 

ing ill the merchandi sing pictll rt ' 0 ' 

day. It's consistent, cllnllll\lUlIS .(. 
fort Ihat brings honw the hawn. 

In the Fnod Parade-MacaroniProdUl:is 
Radio Program on Pacific Coast Recommends 
Macaroni, Spaghetti and Egg Noodles as Lenton 

Special., and as Year-Round Favorites 

?\la('arolli IJro<1 ucts-an a11 '5eason 
(ooo-llrO\'e themselves as all-rouml 
f:worill's in radio Jl ro~r.llns thruu/o::h· 
out the Lenten Season, In "The I'a· 
rade of Fuod" 1111 Saturday. March 
15, this foml was featured ill iI 

broadcast over Radio Station KHJ, 
Los Angeles, California , The pro­
J:ra1l1 W;IS sponsorecl by tht' Soulhern 
California Helail Grocers Associalion 
in line wilh it s poli('\' o( telling till' 
thousands and thousands of listeners 
something interesting ahout the fn,otl s 
they may buy at reasunable pnces 
from the kindly merchants, ami to in­
form them of the vitamin aud Iwalth 
\'ailles of foods that arc in season, 

TIle script for this particu.lar ,,~o­
graUl, invaluable from the VICWI){)IIU 
of the manufacturers \\'ho supply the 
retailers o( the Southwest, is proof 
that the SIK)flSOrs .. of II the l)r?gra ll1. 
"TIle Paradl' of 1'00<1, :Irc luo llee r~ 
in devc10ping new ideas in rood mer· 
c:handisiug. The st0r'): hear~ by. thc 
housewives who tUlled ItI Station KHJ 
that morning. was ill part as follows: 

The Paralic of F:M)II each week Idl ~ 
Ihe slory of one o f Ihe familiar. (00111 yuu 
buy e\'el')' \\'cek ;at ),our !a"onle grocery 
marktt. Thai df,cielll call or Ill1ck;lG:c cun· 
l;lins Ihe mOllern counlerllut o f a food 
Ih'&I is perhall! len, cf Ihousalltls of years 
oM. '-Iodcrn sden~e anti Iwenlielh c .... n· 
lury I,acbging prOCClSC'1 h ... \·~ de\'l:lo llCll 
th ... 1 0011 to its presenl viiamin·ll3.ckell, 
sanilary, C'(onomical \· ... llIe. At the same 
lime Ille histor)' of that (ood il (ull of 
romance am! legemls alld interC!tinK facll. 

Fur Ihe Ila51 .e\'et ... 1 weeks we ha\'c 
tuM yon abolll fOCMb Ihal are eSIICc1all), 
IIIlllub.t Iluring the I.enttll IICrim!. Thi~ 
monling we are Koi llg 10 rc1a te lOme 
facti ... boul anal her LCllten fa\'orite Ih'lI 
is a household st3ple throughout the year 
;II well. That food i~ Ihe macuoni fam ­
il),. 

The macaroni famil)' i. malic 111' uf a 
good m;lllY relations i we have the fa· 
miliar ·macaroni illelf. then I tlOllliell i, ellg 
Iloodlu ami the many "arialions of theH: 
products. 

Generall)" m3C1otuni proclucts are IhafICll 
and dried dllugh, prepared by adding wa· 

ler 10 srmolina, brilla (If \\h\'a l IluuT" 
The)' ilia), conlai n ;IIMel! salt allt! t' J.:):~. 

It:tciall)" Ihese IlrOtltlets arc a ll alikt. 
Tilc}' a rc matlc (rom nour, that ;art· hil<lh 
ill 10IIIIIell \'alll l' .uul lul'o' ill slan'll f"!I' 
tenl. The wheal the flour is RTllUlI<I h .. m 
i ~ all cSIICc1all ), h;lnl, flinl)' 511rinK \·a,il·I),. 

~ I acaroni i ~ 5U)lIMJSI'II tu It.n·e IIriJ(iualrll 
7,IXX) )'tan allo. A Chinc~e \\,11111 .111 \lH" 
larell some brtad IIOlilolh (or lIakin): all,1 
accidental I)' spillet! the I,an (lC Ilun);h ill 
Ihe Ilir i. T o cleanS(' iI she ~ lr:ainl', 1 il 
IhrnuKh ;I , ie\'e alltl thc ruull w::a5 a maSi 
uf wiltll macaroni Ihal wht'll \'lIllkl"1, 
IIW\'t ll lu loe \'er)' :aecclllaLie 10 her fam· 
II)'. 

1'111: histor)' IIf macaroni pTtllluet ~ 1'1111 ' 

lilllle, 10 be :allicd ..... ith ChUla. I II fafl. 
Ihe wonl " ' P3ghelti" is .alll to han ! bl'I'11 
Ille name I) f ;111 halian ~ail\lr IIf n'lIlm il" 
aI/II. This !'o3ilo r \'isited n Chim'se I ~' rl 
a/ll l the legeml 5a)' ~ that hc fdl in 1,,\'t 
lI'ilh n (ai r Chinese lIi rl . S he al su 1,,1,·,1 
him ami .he .llowell him how I\) 1II ',kr 
Ihe 11asle 11rolluel known 10 \IS lotla ~ :u 
'paS )elli. Her lo\'c went so far Ih a ~ 
that tlaftitnb r Ihill \'arict)' of maca' ,m 
hcan Ihe s;ai lor's name 10 thii lIa)'- a' 
IIhelli, 

Far hack in hlslory w~ fi nd 5cme iI""r' 
esting slories allOul spaghetti ,l1ul I c· 
aronl. In the ~lilMIe ,\ ltt'! Ihese Ilflll ' l ' 
Wl're cunshlered medicinCl alltl were 1M 
ulll>' hy lloeton ami l,harmaciliU. 

.... nothtr little 51on ' abuut Ihest' f· .,\. 
il the: legend thai Kina: LOlli , Ihe 1lh 
c f F rance "ecame so alltlictell In a 1T' 

licular I llagl!eUi dish Ihal he often" I r 
mure Ihan 100 miles from l'aris 10 a :r· 
lain inn that made a 511Cciali), of his f: ' f' 

ile llish, 
Eu rollt'an immigr:mls tlJ this C(ll f )' 

ill lrOlloccll the proeess of makin); . f · 
a ro lli IIT0dllcis long IICfore the eil' il \ Ir. 
HOl'o'e\'er Ihe induslry I ... nlolnishell ! ' ,,' . 

what, since Ihe ..... heal \'ariel ies lIalh , I" 
this country made a \'ery unapIIC li .. I1 K 
macaronI. Finally Ihe Ullilell Statu ,1c' 
Ilarlmenl o! I\griculturc inlrUtlucell 111 11,1 
Ihe Middle West a lie\\' \'3ri t l)' of wi 'al 
-Ihe Durul11 type-low ill . Ia rch \· ~1tlt 
;and high in glUltn content. Wilh the :u\' 
,'cnl (I f this wlleal, Ihe macaroni and )I'l' 
KheH! indu . tries grew rapItH)" 

In recent years America hal pr()(luft't1 
.uOieicnt macaroni IITOtluel1 10 ~Iilh' lltt 
nalivc dcmantl and at the s.:une lime Io~' 
exported a gre21 amounl of thele futlUt 
to foreign COllntries. Tradition;!,1 t\mrr' 
ican inRenuity ;Inti slIperior mann(aclur· 

(ContinJ4td on I'a(ll 26) 
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A GREAT UNIVERSITY'" MAKES 1100 TESTS 

1. Insecticides made to kill 
flying insects are highly 
ineffective against weevil 
and flour beetle I 

2. Dr. Loeber sis 40,},o more 
powerful than the ordinary 
fly sprays offered to com­
bat these pests! 

IN rU IN LUICUACIt II,ue 
iml'UII.1 tnl. II)', fOUrtH. 
nlfr n,· Illf.y.1ri.i1l onl)' Ille 
U-nl4-tJJ I,US" TIIO.e Ih., 

W .. k Iruutl •• uryl,·c f:row 1QUIlier .ml 
clclt. b,nd I'fmlil er. j;r'neflliol1l Clr 
" ,wlI!.,.bWIII " ".III'('f.lmG~"-more Itl,;hly 
rui,l 'nt and hlTd,.t lu kill Ih.n ncr," 

Thll', wily you eannut . tT,mllo lI.e '11)" 

thlol bnt Ur. Loth..!·,-thc 1:1I1T.nlred 
inl~elld tle which h .. IlfOlnl it.t'lf 'to C:o 
more e£heilvill I,.inll enwHn!; (lui. 

Ib'n o rdln." fir '1If.,.I-llful'f,,,1 il.dr 
nol only In 1100 Iml'.rli,1 lesl' IllIt .bo 
Clnt I:! yur. 01 rolU","' "Ie nndtr Ihe 
rDOIt d ifficult cunllhiun. or lu(t.latioll. 

l'1I1I nil jU111:r' the L. i1liul; IH,""r r nf Ur. 
l,uC'br l'. I,), Ihr rie l ,1,,1 rl'~ l . 11'11\'" il 
lu lie 25';" nil'''' rDf'Or'li,'f' 'GIIII)II tnnit 
.nd I,relle tll.1I Ihe C1ni"ill Tf'lt '"fH't: ti· 
d,l" llel ul' tl)' in,,"licilir. nt:1l111 rllr lurru. 
'1'1111" "':1" ) 'UII tlll1 l It! , 1, ,,,,l lIt ,,l,. rtrl .in 
Ih.1 IIr. I .. OC'bC'l·, ,,"ill kill cral,..!ill!; In· 
N'cl. ill all . l lgr~ " f IlrHI"I,mrnl-rgg, 
Junr, 1'1I1"lr, lIlIIl 1111111, 

:I~~I:~::I::~I):" n~~~::~:~II~: .~ 
UIIi. ollu rl ru, A .illgle ~ 
l U I III yuur mi lt wil l 
ronviner )·uu 11,.1 ii', lite 
rn ll. 1 ",((re l ive 'I'U)' In· ' '',nllo,d 1111 
M'elicltle yuu've e\'er U~td. ' "'tet 'cld. 

n.IUNTIROTOR ~ LABORATORIESIIIC 
DII:HVell IIUHTIHOTCM . INDIAHA TOItO NTO 

"tlU ran I'rllve tile t Ure. 
lin" u: u II f Ur. 1.1I1"1,rl'. 
in ),ollr mill I I ou r n· 
I'e ll tle. I"r IJr. I.utl,tl'. 
rll" i ... II I,uli/in' monr)'. lochd b, 
I'lid. Glliraltirer ul uli.. ,"on., bock 
(u elio" . Simply IIll lel I gwolon'" 

IlrllIIl 111,1 ""1' iI lIeCllrtlill!; 10 ,lirrelion8, 
H, dirt JU IIIIYI, )'1 111 .re 1101 (ulh' nli~­
lirll, rr illfll Ihr ul1l1~rll Il'Or lillll ~II,I we 

""iIl rliller l ) 'lIlIr IlIwler, r llu Illtr 110 rhk. 

MILLER'S RELIEF 
FOR INSECT CONmOL 
W1TWN MILLING UNITS 

Wh'rI you .hoot • I •• oun,::,. 01 
Mlller'. R.Il,1 Inlo mUlitl!l m • • 
chlnery. you dlln'l .Iun molh 
ud •• .,11_ you kill 111.11\, 
Ulld one. '''ry IlIrll .lIh, 
lb. h',,11F th.n-alr gil "'P' 
mW1.llg 1IIllIlIn .. ct-lI'l', No oth., 
m&Chlll.ry huuigllioll II ra"d.d. 
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ing IITOCUSU h;l,\'c 1l!lJUI:hl Amrric.1n mac­
::uoni I'tmillets In wo~ld ICOllltuhip. 

1'101;" macaroni luotluch are thosc Imule 
h om scmolill:t.. farina fH pl;!'i" whitt' Hour 
and wOller. Afler the dough is mixt'11 SlIC­
e;;!,! machiner}' form ' till: 10llg !itrilll(s wilh 
holts in Ilu."tn: IIie,' arc Ihen hung up to 
.It), alltl cut to ,Icslred Icoxths, The most 
familiar IITmlll( 15 ;11 this dau ificatiun arc 
51laglll: lli, m acaroni, clllOw,. alllliahC15. 
numCTals ami ~hdI5, all tlcr i,·jIIK their 
lI:lmu fmlll their tl istonc1h'c form. 

I~ Ktt mac:lroni 111011u(15 arc m Olde from 
l,raCll(all )' the ~mc ina;tcdknts, wilh egg!> 
:uhlC'11. Thus we get sud. products a~ 
rgg noodlu, ('Kg macaroni PTOiluCI!i :"111 
cl:g IOU(1 lIo ,'c\tic5. 

Go\'crnmcnt regulations rule thai ;1.11 
egg macaroni pmlllleu must conla;n al 
k<lsl S% tRK ~olhb hy wtiRht, T ina Ihese 
food, art eSlltcially hcallhrul anll \'<l lu­
<llJle 10 Ihe diel, 

Goot! m:lcaroni IITOlIIICI. tire a cr ... :lm)' 
color, hatt! :lIId w lllewhat el351ic. The 
hoiling lest aho prm'cs the "alue of Illcse 

fnUl I ~ i KOOtI llmlluct, will swell consil!t:r­
ahl)' aher 10 minnles of ooiling. They 
will 110t Iltcome 1':a5ty or nabby and will 
relain thtir original . hape. 

In llealth \'alue!>, thc macaroni family 
fill s an iml'or lant pari of the Ilaily menll, 
It has IIC ... n n it! thOlI a htallh), man tlo­
ing manllal lahor cOIn uisl \ ' tr)' nirely 
on a dl ... 1 of macaroni anti ch",rR. 

I'roltin \'a lun in macaroni are hiRh; Ihe 
avcraRe amounl of prol ... in. in macaroni i. 
l2<'k, tlonMe III ... amoLlnl in olh ... r noun. 

Uoclon l'r ... !W:r ilM: matafllni for Ihe dids 
u f ytar-uld IJalLirs, and sa)' Ihat Ihrsr 
I,roducls, cooked with tomalocs, chee~ or 
cr('am .allce, conslitute a fille addilion 10 
ill (ant didl. 

Can ),ou im3h'ine Grandmother's rcac~ 
lioll to the idea of feedini an infant a 
Ili.h o( macaroni alltl chene? Ne\'erlhe­
leu, liIi. il a Rool l change for Im3.11 chil­
Ilrrn'. mentiS anti is csllC'Cially loIoml fur 
a "reak ras t dish, Tell Grandmother Ihat 
Ihe best K ient;st l ant! h.,by tlocton airee 
Oil these 110inlii 

Macaroni Products on l:onsllIDllrs' 
Information Program 

"Ten Lenten Commandment." Featuring SpagheHi, Egg 
Noodle" rtc" al R.leased by the National Macaroni 
Institute, U,ed in Broadcast, from Many Radio Stationl 

COllservativeh .. yet plugJ:ingly, the 
educational publicity prcpa red by The 
National Macaroni ln~titute i~ creat­
ing greater and wider consumer ac­
ceptance fo r macaroni p roducts amon.l! 
American homemakers, TIle seasonal 
releases seem the most favorcd a nd 
radio statiou s in increasing numbers 
arc u sing- the l11acaroni-S1JaJ.:hctli-cl!l~ 
110mllc info rmal ion in limely Iiro:lIl­
casts with increa sing Cflnsumer satis­
faction . 

An example of Ihe good usc beiru, 
made o f the lns tilulc's educatiOlml 
:lcti" ili t's is that of the Department of 
Agriculture al1ll Market s , Alh:l IlY, 
New York, Mr. Foster P a ller is the 
chid t'xecuti,'e of this branch of 
the s tate gove rnmcnt conce nll~d ill 
cOllsumcr wclf:lrc. Weekly . it bro:ld­
casls a prepared m essage to li sll-ners 
m 'er twcllty -four radio stalions in 
N ew York S tall' , covering- Ihe n orth­
t'as tern U nited Stalcs and Southea s l­
crn Canada. The script uscd in M r, 
Putter's hroadcast o n Lenten foods 
durillg the week of March 10 10 l .i. 
gh'cs a \'Cry J!'uud idea of Ihe l1 -C 
made Ilf the info mmtion compil t·d and 
supplied 11" the macaroni-noodle ll1ak­
t"rs Ih rough the In stitule, 

The hroadc:lst period, in this ill­
s lance, OI'H.'Ilt·d wilh a s tatemcnt by 
the a nnuulll~er In the effect: 

"For all who r.lan :Iml IlreJiare meals 
, . , for a ll who hke food sllgBestilm1 , •• 
anl l for all who want 10 knoll' more abollt 
Ihe fuod the)' cat ... tllis Stalion presents 
, , . Ihe CIISSUNFJlS' hmlllNATION lltOllram, 
In cooperation with Ihe New York Slate 
DI'p:Ulmrllt of I\ s:riculture anll Markets, 
we " r illle ),011 limely food new ••• , anti 
free r«; I~s for your kitchen lihrar)'_ 

TIle Narrator then takes O\'cr, u s inJ!' 
a prepared script which is in part as 
(01l0W5 : 

" I he!'e\'c J realize that Ihe planning 
of dail), menu s . , , e\'en without ron-
5illerinll such imlllirlani point' 3.1 the 
family IIlIdgel IIr lra5(Jllal rrRulaliolis ..• 
i ~ a IIT0blcm for mosl homrmakerl. 

"DurinlC Illc J.fllirn S('3son Ihis prohlem 
;.\ fllrlher COllllllicaled IIC<'all5e man)' fami­
liu omil IIIra l enlird)' or quite rrequrl1lly 
frum Ihr ir 1I1(1111 ~ Oil many d3.)'~ while Lent 
is in lltolCreu. 

" It i ~ with Ihis Iltnulolh l in mind thai I 
want I f~ hrlll )'0 ' 10113.), ... help )'Ou whit 
• lIlll:esILOn, Ihal I .. ay make the problem jUlt 

, a little euirr .• " AIIII I am loIoinlllo ICh'e 
)'011 i1hulrated rrripe. and a prinled list 
IIf SUMllcnlons. These rt'Cillt~ arc inlr ntlrd 
e51\('( ially fllr Ihe Lrnlen Season allLl we 
a re callillll IlIrlll "Lrnlrn Hecillt''' . .. 
liut I'll 1 ... 11 )'011 all allOut Illem lIC rorc we 
dil le 10 '/. 

.. "lthouRh ncr), mmll, I.mten or olher­
wi~(', sholl ill merl the IlUlri lional needs of 
Il le (amil)' IlTOUP, Il le meal vl3.nner aho 
mUlt cotuitlr r many ;ulditional faclor~ if 
Ihe wi shu 10 Jlroduce a liuccessfut me:al. 
Ol1r n ( Ihe cattlinal requir ... menl' o f a 
mral b '''·:ariet)'.'' No menu is so Rood Ihal 
it rail he refit'aled dOl)' in and da), 0111 nor 
;.\ an~' fOOtI so J(OfIlI thai it can 1M: 5~T\' ed 
cuntilluoll51)' wilhont ch3.nRe. 

Menu Planning For Variety 
"Since Ihis is tile linle uf Ihe )'ear when 

milLll~ aTl~ Ilarlicllla rl .\' lI1el1u-('On~inu, 
:111)'\\'a)', perhal" the fullowinlC SUllllcslionl 
will Ilrove he Il ful in enabiin5 )'f1U 10 011-
tloi n \·3. riely in )'ollr menus, \\ e mighl \'try 
well call these IUII:r.nlions Ihe "Ten Com­
mafILlmclIlI of ), efILl Planning." Here 
they arc: 1-))(1 110t repe:lol the sallie (ood 
in an), m(:ll. For example, corn frillerJi 
afILl bUllered corn, or 10111 ... 10 :;al;ul with 
lomato 10Up. 2-A\'oill ulinl( all one I)'pe 
or food . lllff in one m ... al, a1 tic ... , JIOlalOC'I 
and eomllarch VUllding. .l-Do not seO'e 
III l1 re Ilt:ln one strong-flavored foo<l in olle 

!"t'al, ~uch :1S cahhaGtj caul;l\owrr ur "1_ 
lOll:\. -t-Ha\'e a Ilood t.,\ t:mcc IIel",I'('n ' '1 
allli f.ulid food tuturu, Variel), in j . "I 
lexlurcs is most imllOrl aul. ~()O ·.I 
serve all hoi or all cold (oolh al , It 

meal. 
"6-Food. 511011 111 not !Jc all acid ur III 

sweel. A Iiu le of IlOlh Is rCilllirrll in .~dl 
m ... a1. 7-1IiRhl)' uurll'le,1 fUotl ~ Ihuul.1 10( 
u!Cd 5lJ:. ril1lll)" Too m:ln)' hillhl)' St'a~ tt ,I 
foods 1 ... 1111 10 dull Ihe af'llClile (or III ,'r 
fuods. B-I.eho\·en Ihoull l aPllrar in 1 · \\ 

fo rms. 9-Allr:r.clh·c :1PIl(':1ranfe uf f .. 'il 
has milch to do with good digestion. l'i_ 
Do not 5e1\'(' Ihe ~ame ftlotl cumllillal i,,;u 
100 nhen, Ibm allll' elll:~ are Good, I,ut 
when alway' ,eT\'ed 10lolether, tllc)' "<'c"tnt 
monolonous. 

" ,"Iara runi, eKK llooliles or ~ llaghe lti .. _ 
in nn)' of Ihe \'arkl)' tI( ~hall('~ ami ~lIn 
in which Iher a re a \'a i1ahle, ponen all of 
Ihe qll3. lifieallOlIs neeenary for l15e in Il rAL,t 
menu Illannilll{. The), are nliltl in Ilalw, 
Ihe)' eomhine with all Icxlllre ~, Ihe)' ;nc 
olle of Ihc mOil e3.li ly a/lll ' Iuirkl)' ,Ii­
RCl tetl food s, :lnrl Ihey IlCmlil a g tealtr 
\'a rirly of comliin3.litlln thal1 rulY ullin 
food. 1\lIolher tretiliahie fe ature of llit 
mararolli fooll fanlil), is Iltei r r!'l1Ilt111Jiral 
\'a llLe, and when comllined wilh o ther f ....... I, 
~ueh a~ milk. cheeSC', eJ:" ~. anti "eltelal,IrJ, 
111('), olTer wholrsome meall al a \'er)' Inw 
co!l, 

" In rl'rhr:ckinlt the ' Iell rommal1flmrnt,' 
, ga\'e )'OU a m01ll1'1I1 a"o, il is ... a5)· 10 
undersland wli), mato'lrolli Ilroo:1l1 ( II arr so 
\ 'alualtle 10 C\'e r)' home manaier, IlCrall~ 
Ihr)' arc one of the mo'l n rs., lile an,1 
atla(llahlc foods lu ... tl b)' homemakers. 

"JII! ( in pau il1R. lei me point 0111 Iltal 
m:L~atoni products re'llIire a minimum 
amoullt of time anti laoor 10 pref\uc. 
11le)' shonld lit cookell in 3. ~lI ffir ;t'nl 
Il lIalllit)' ,,( IlIlilin.( 5aitrll walt't, anl l a 
good quofil)' /'rodurt from )'our ",ocrr 
will tlo much 10 imure succr ll ill Iltt 
tl'cipu )'ou prellare, Because all tli fr!' 
memhul of Ihe macaroni (amily are rJ' 
selll;;lll)' Ihe same, it it IlIluihle Itl illia' 
challlte Ihelll ill praclkall}, any rC'CiJII·. 

Egg Noodle Platter 
"h ),'I lir mi",1 a blarkout WitI'll il r<llllr ­

to 1I~1'o' :lIul different I.enlell dhlle5 ~ Tltrll 
S('f\'C a "egclaMe vlaller wilh ImUl'r,',1 
egIC nOOtlles and ? 'Oll will walk arllllwl 
wearinJ:' a halo (1 praise. 11 is a .lj,1t 
),our fami ly will like III ral, :11111 1;l:(' 
10 ha\'e of len . 

"In 5(1«liI1K \· rgel3.hle~ (or a \'eHl'lal,!c 
pla tter . , . it il wd l to ct)fuiller IWII ·,r 
Ihrrl' ('urnlial I'0onl,. The \'rgcul 'e 
cholt'n ~'lOulll o llrr a conlrasl o f l'o"'~. 
luture, anti fl.l,·o r. 11 is well alwa)'; 'n 
illdmle al It-all one (ru h , · ... gl'l3.IIIe ~" I 
Ihe fe l l nla)' he t'3nllell or rro, ... n. :01 

II ... siretl. ": f:K noodln, lIIaearolli, :10 11.1 ~ I ,­
"hrlli m:lk ... ideal fOOlh 10 halaoce lilt 1 ; . 

Iritional "allltl in this I),IK: of meal, , <. 
periall)' j( an "'fCg or dleeSC lauee h ., 
<IccomI130), Ille dish, Here arc Ihree " :. 
Kulell \'cgelaMe pla lter rumbi1Laliol1~ 11'1 d l 
I hel il'\'e )'ou will liml IlleasinK tn Y"'" 
appctite al wtll as 10 )'Our ... ye 3.nt! IlIlel. I ­

hook: 
"Uullerell "'RK noodln with Il\I lIerc.1 ( J- ­

lIet! lima heal\!, carro l ~, ami heels len c,1 
wi th chee'l' ! auee; or lmller ... d elllOw lI1 ~r . 
arlltli with hUllued heans, corn anti Imu:l­
lo-rhecse sauce; or buttered nl3.<1lroni d · 
how. with sliced tomalotl, IlIIlIuell fa :' 
rots ami whole kernel cannell Corll. , . " 

"I n 'Len len I~ecipr .,' whit'h I shal 
!Jc Mlad 10 . md )''011 without charj{t'. ale 
CJtcclltnl IUKgeltionl for lening o),lttr ;', 
a lit! r«iptl for such good thinKS al SI!:I' 
ghelli and mUlluoOIIIS alld tomalo solll' 
,allee, the comlJinalions for Ihr~e \,fl:(­

tallle plallers, luralt Im llercllp" pinwht," 
JamJwlclics, croullades, pally cases, el~« '­
erooartl nndwicltes ribbon santl\\'lclltS 
:md many olh~t IUnUlioll' 10 dreu \III 
your tlinlltu, luncltu anti SUPIItTl." 
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BOXES + CARTONS + CONTAINERS 

OF 
AND 

Over 59 Years 

DEPENDABLE SERVICE 

MANUFACTURING 

QUALITY 
BOXES 

OF 

EGGERSS·Q'FL YNG CO. 
OMAHA, NEBRASKA 
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The New Food Ael 
Affects Nearly All Products Sold in Packages 

The present Federal Food, Drug 
and Cosmetic Act was passed hy Con­
gress in 1938 and ohlamcdlhc Presi­
dent's signature on June 25. Somc of 
its mandatory labeling provisions I)C­
callie effective janu3T)' I and July I, 
1940, reSIM!(li\·cly. It is now in lull 
eITl..'ct. 

The first Food Act, the Wilcy Act, 
was 3I'pro\'cil by Congress in 1906 
and remained in effect until super­
seded by the Jlresent law, The Ad­
ministration of the Food Law, as it 
is commonly calle<l, was under the 
supervision of Ihe DC)l:lrlmcnt of Ag­
riculture until Junlo JO, 1940. when 
under President Hooseveh's Roor­
f!ani,ll\;on Plan No.4 its administra­
tion was trandcrrcd to the Faleral 
Security Agt:ncy. 

Laboling ProrilioDi 

Insofar as Ihe macaroni-noodle in­
dustry is conceme<i, the labeling pro­
visiolls of the new Act 3re the most 
important. They state spl'Cifically what 
statements must appear 011 the label!> 
.md stipulate the prohibitions applying 
to labc:lillg, 

The fuod labeling I)rovisions affett­
ing the labeling and packaging of 
macaroni, spaghetti, eJ;g noodles, etc., 
arc twelve 1TI number-two of which 
arc "must 1101s" alltl the others 
"musts," 

The "must nols" arc: 
I-The labeling of a food must not 

he false or misleading in any particu­
lar, 

2-A food must not be offered for 
s.,le under the l1ame of another food. 

111e "mu~ts" are: 
3-The label of a fond which is an 

imitation of anothl'r food must lx'ar, 
in 1)'11e of uniforll1 size and proll1i­
IIl'IIC\', Ihe word "imitation" and, illl­
IlIliliall'ly thereafter, the \lame of the 
fOCkl imitated. 

4-A food in p"dmge fonn must 
hear a label containing the name ;\IId 
plact' of business of the manufacturer, 
packer :11It1 distrihutor. 

S-A food in p:u'kage (orm lIIust 
hl'ar a label contaiuing an accurate 
statement of the quantilY of the cou­
tents in lenns of weight, measure or 
Iltllllt'ricnl count. Heasonable \'aria­
tions shall be pcnnitted and exemp­
tions as to sll1all 1"1ckagcs shall be 1.'5-
tablisill'd by regulatiulls. 

6-1 f a food l,u'I)Ort s 10 be or is 
represl'lIted as a DOC for which a deli­
nition nud a standard of identity h:",!! 
1ll,.'en prescrihcd by rt1:'ulations, it s la· 
hel must bear the name of the food 
!lpccified in the definition and stand­
:Iral, nlld, insofar as ilia), be required 

by such rel\ulations, the COll1mOIl 
names of optional ingrediellts (other 
than spices, fla\'oring and coloring) 
IIfI'sent in such food. 

7-1£ a food purports to be nr is 
rt'prescnted as a food for which a 
st:mdard of quality has been prt'scrihed 
by rt'gulations and its quality falls be­
low such standard, its label must bear, 
in such manner and foml as the reg­
ulations specify, a statement that it 
falls below standard. 
~If a food purports to be or b 

represented as a food for which a 
standard or standards of fill of con­
tainer ha\'c been prescribed by regu­
lations and it falls below the siandani 
of fill of container applicable thereto, 
its label must bear, in such mannc·!' 
and form as the rtJ.:ulations spt.'Cify, a 
.Itatement that it lalls below standard. 

9-A food which docs not purport 
til be one for which a definition and 
a stantlanl of identity ha\'e been pn'­
scribed hy regulations must hear on 
its label the COl1\II1on or usual name 
of the food, if any there be, ancl, in 
case it is fabricated from two or more 
ingredients, the common or usual 
name of each such ill~redient. Exemp­
tions Illal' be estabhshed by regula­
tions to t Ie extent that naming of the 
ingredicnts is imprncticable, 

10-1 f a food purports to be or is 
represented for specml dietary uses, 
its label Illust bear such information 
conceming its \'itamin, mineral and 
otl\t'r dietaf/' properties as the Secre­
tary detenlllnes to be. and by regula­
tions prescribcs as, netess.uy in order 
(ully to in£on11 purchase\'S as to its 
\'altle for such uses. 

II-I f a food bears or contains any 
artificial flavoring, artificial coloring 
or chemical prcser\'ati\'c, it must lx'ar 
labeling stating that fact. To the ex­
tent that cOlllpliance with this fl'CJuire­
ment is impracticable, exemptions shall 
be established b)' regulations. (Arli­
firial C%rill9 o{ .Hararo"i Prafiurls, 
"'hid, i"r/uli,' E119 Noadll's, is strirtly 
ftro/,ibitrtl.) 

12-An)' word, statement or other 
information requin'd by the Act to 
appear all the label or labeling lIIust 
he prnl1linentl)' placed therl'On wit:1 
such conspicuousness (ns COIllIl.Uetl 
with other words, statements, designs 
or dc\'iccs in the l:lbcling) and in 
such tenlls as to render it likely to be 
read alltl understood by the ordinary 
individual under customary conditions 
of Jlurchases and use. 

Enloreemenl 
"Ignorance of the law or of its Ilro-­

visions" will not excuse food proces­
sors, packers and distributors from 

the I>cnalties Ihat apply to all ,·ilil. l­
tors. In an excl.'!lcnt TCview of 111\, 
!lew Act by Modr,n Podagi"g, it 
IS clcarly stated that-"Packers .lTC 

advised to consult with the local Orrll l'S 
of the Pood and Drug Administralion 
or with their attorncys before ellll r­
iug inlo the production of anr. 1l;lck­
agl.', package part or labl.'! whic 1 mil! hl 
cOllie under the regulMiun il1lpc)Sl'd II)' 
the Act." 

\Vilh resJlC.'ct to the enforceml'llt 
of the provi sions of the Act, the :ani· 
cle further state": 

"The Food ar •• ' Orug Administr.l_ 
lioll is anned with a number of )l0l\' ­

ers 10 secure the enforcement of lin)' 

visions and prohibitions containcll in 
the Act. Violation of the prohihit\'11 
acts, sllch as the introduction intll in­
terstate commcrce of at1ultcrntl.'tI ur 
misbranded foods , drugs or COSI111'tics 
is made a misdt'l11eanor under the law. 
The penalty for such \'iolation is im' 
prisonmcnt {or not more than till!.' 

year or a fine of not more than $1 ,000 
or both, St'cond offenders arc lia"le 
to ill1llrisonmellt for 1I0t more than 
three )'ears or a fine of not marc than 
$10,000. Where inknt to <tefrautl or 
mi31cad is fuund, a penaltv of th:I.'t! 
years imprisonment or $10,000 lillc 
or both 1113Y be ill1l)Osed." 

These criminal provisions, whilt' 
constituting a big stick behinll the 
door, arc perhaps the least utilized tlf 
the enforcement procedures pro\'itil.'( l 
by the Act. The Adminislrntion is 
eltll)O\\'ered to procecd against 1111'1'­

challclise as well as against )lCrsons. 
Articles that arc adulterntcd or mis­
branded and introduced into inh'r­
state commerce arc liable tn sell.tln' 
by the Administration :md if fountl Ly 
the courts to lie adultcrnted or mis· 
brnndcd, may be dispused of hy lit-· 
struction or s.1Ie, 

Such drastic procl'Cdings arc 111'1, 

however, undertaken in 11I0St COl 5('5. 
Far mure ill1l)Ortant to the a\'er:l/:t· 
manufacturers than the criminal pro· 
visiuns or the seizure and trial pro' 
visions of the Act is the fact Ill:It 
failure to confurm tn the 1l.1CkaJ! 111 g' 
and labeling provisions amI COil ' ~. ­
(Jucnt action by the Adlllinistral l JII 

1113Y invol\'e the manufacturer ii ' a 
whole serics of extremely eXI)\.'II ~ ! \·\' 
tl.lckage changes and may il1volve till' 
loss of dealer good will, advcrse pub­
licity and a dislocation of l)roduCl i' lli 
and shipments, 

Because of these economic CO II ~C' 
'1ueIlCe5-(IUile as much as 1Jecausl' of 
the puuiti\'c provisions of the law­
lIIanufacturers in general make eve ry 
effort to insurc, in advance, that 111\')' 
achieve a satisfactory d('J.;rte of COlli· 
pliallce with e\'ery pro\'tsion of the 
Act. To date, the Administratiun has 
procl'Cded only in the morc Uagrallt 
cases of violation. This applies par­
ticularly to the newer provisions for 
which the groundwork had not bt.'t·u 
laid by , the earlier Food and, Dnll-:' 
Act. 

THE MACAI{ ON I JOUI{~AI. 

-A bit or mlu ,'nop· 
o.Won-you .pra, al1d 
pray lbal you'.. IrJU.d 
lb,m all and pay b"cau .. 
you ba"a't? Pay In the form 01 InJ .. ,.d producl., 
to.t flpulaUon aad ljJo\,.nun.nt cond.mnatlon .. 

MR. MACARONI MAKER-
Don',' Take Chances I 

dall't u .. all In.U.ctual hou~.bold Oy .pray and •• -
ptoct It to do the work 01 a blQ'b.pow".d, IUII'O" 
illl'clichl., 

MIDLAND'S 

LINE OF FO':>D INSECTICIDES 
(The lruedicide Your Miller Use;l) 

-SAFE _Will not {onumlnu. food.lulh. 11 .vaporu.·. {omp'uol~ luylnl 110 UHo of 
odo, 0' tUIl. 

eEFFECTIVE -1' .. t · Orld~ lutrd .nd ,.Ied 10 ".U,. 'ou of Imlnl l'Uo kllllnl' po,,,,, 

~NEXPENSiVE _Wh.n compmol ,~ 1111 drllo. of rooult, ,OU obil ln hom 
WILL-O.C IOE, Ihe un 1'1 m".1 nil. I. lu".II, lown .h.1I oldlll", (O"nol 
mIIlUII • • 

At Your Convention-
MR. FRED "Bugs" SOMERS 

MIDLAND CHEMICAL LABORATORIES, INC. 
DUBUQUE IOWA U. S. A. 
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Consolidated Macaroni Machine Corp. 

Thla p1tologTopb ahowl 'Ollt pr ...... with Automatic: Spr,odlrs rrceuUy lulllU.d at the plcml 01 Th, 
pcuO#loual MoccuoaJ Compcut.T. Btooklyu. N. Y .. IIplOdDg twic. ca IDOY 01 th, old Ityl., hud-.prlodln; 
tJPtl. Hlln b"D lD .. "lei .. .,.red IDOIlIU and CUI 91Yill9 perfect aoUalOctJOIl In ,nIT , •• peel. 

W. lA~lt. lb, wei. La ,llUfal 10 "I the flnt .acaroIU factory lD the ... odd "lib IprtO&" d01l1 QulomaU· 

eally by machlD •• 

The Ultimate in Prea.,.., High _peed Produdlon. OYer 
1.000 pound. ne' per hour: 40 bcur.t. per day 01 8 
hours guarant •• d. 

[mprovo tho quality. t.xture and uppoaranco 01 your 
product. Increaso your produc:Uon and roduce your 
labor COIIta. Skillod labor unnocouary. CUI aU opera­
UOIl8 aro aulomatic. 

Not an oxperimonl. but u roaDly. Producea aU typo. 
and fOI1Jl5 01 paste with oqual faeWty. Sanitary. 

hygienic; product practically untouched by huwan 
handa. 
Prouuro being d.iltrlbuted equally on faco 01 tho 
rectangular dios •• uanda of extruded pall. al l 01 
.,vonlongth. 
Trimmings reduced to a minimum. lou than 10 pollnclJ 

per 200·pound batch. 
W. can furnlah you with new prell" of t..'tia type ~I 
wo can remod.l your pr •• onl hydraulic preas nnd 
oqulp II with tbla Spreader. 

JVt do "", Build ail lilt Macaroni Mocliitltry. bul Wt Still Build lilt But 

156.166 Sixth Street BROOKLYN, N. Y., U. S. A. 159·171 Seventh Stre.t 
Addr ... aU communlcaUoDS to 156 Sixth Siroot 

Write for patficular. and Price. 

.. 
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Consolidated Macaroni Machine Corp. 

Spp.cialists for Thirty Years 

• 
Mixers 

Kneaders 

Hydraulic Pre .... 

Dough Bralee. 

Noodle Cutters 

Dry Macaroni Cutt.rs 

Die Cleaners 

Automatic Drying Machine. 

For Noodlo. 
For Sbort Pastea 

• 
We do not build all the Macaroni 
Machinery, but we build the best. 

We show herewith some 01 our 

late.t equipm.nt designed by 

men wilh over thirty years ex­

perience in the designing and 

construction of all typ.s of 

machines for the economical 

production of Macaroni. Spa· 

ghelli. Noodles. etc. 

The de.ign and construction 

01 all our equipment is based 

on a practical knowledge of the 

requirements of the Alimentary 

Paste Indu.try. 

All the equipment shown has 

been installed in various plants 

and is now in actual operation. 

156·166 Sixth Street BROOKLYN, N. Y., U. s. A. 159·171 Seventh Street 
Addl ... all com15u:anJc:o.llota 10 151 SllItb Str •• t 
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Jhe CnerfJ'1 Jrio 

Macaroni! 
For lood i1t,1 is Ihrifly, 

Dellghllul. deliciou~ 
And good lor ,II seasons, 

And highly NUTRITIOUS, 
ThaI's made 01 wheal·llour. 

Dr wheal·producl, "FAIIINA", 
Dr granular ground· wheaL. 

Goud old "SEMOLINA", 
There's n,ughl can surpass II, 

For lunch, supper, dinnerl_ 
Fine cooks Ihe wnrld over 

Pronounce il 'TOP·WINNEn"1 

Wilh meal, and wilh eggs, 
II's deliciously blended, 

Wllh ,eg'l,bles, lruils, 
II Is perlectly SPLENOIDI 

II has "high lood·value", 
Dy S~IEN~E allesled, 

ti.:llds slrong, slurdy bodies_ 
Is guickly digesledl 

Dy MILLIONS, II's ealen." 
Dy poor lolks, ,nd "loney", 

The "WORLD'S IDEAL FOOD"_ 
Naughl can beal "MA~ARONI"I 

In Rh'ltne 

Wrillen Inr 'The Mac,ronl Journ,1" 

EIJIJ Noodles I 
EGG NOODLESI Ye, Gods, 

Is Ihere ,nylhing F1NEn 
For gourmels and gourmondL 

Dr ANY old diner? 
No laslier lood 

E,er mel hum,n mola,,)_ 
They I,ke , "dough·sheer 

ThaI's been run belween rollers, 
And cui iI 10 ribbon" 

Dr in "shapes" design iI_ 
And when iI is CDOIIED 

No sane man would decline ill 

EGG NOODLESI Ah, Iriends, 
Wh,1 couid be mnre DELI~IDUS1 

MarL lull 01 rich goodness, 
More heallhlul, nulrllious? 

The lreshesl 01 eggs, 
And Ihe linesl wheal lIour 

Go inlo i1tis producl 
Th,1 never lurns "sour", 

or Egg Noodle soup 
The whole wide·world eals oodlesl 

Lord bless Ihe gre,1 GENIUS 
Who gave Ihe world "NOOOLES"1 

James E, Hungerford 

SpalJhelli! 

Ii m,kes Ihe moulh WATE"". 
So lusciousL.So mellowl 

II's known 10 Ihe lrade 
As "THE POPULAR FELLOW'I 

Sweel slrands 01 wheal dough, 
Size 01 lead In , pencil, 

II's boiled on Ihe slove 
In , cooking ulensil, 

And when II is done, 
And prepared 10 be ealen_ 

If, "FOOD ron THE GODS", 
UnexcelieLand UNDEA TENI 

Like "m,nn, Irom Heaven", 
Some gourm,nds declare iii 

And hundreds 01 w,ys 
The world's line cooks prepare ii' 

Wilh veg'l,bles, cheeses, 
And ,II kinds 01 sauces", 

The "rvanls 01 IIINGS 
Dish II oul 10 Ihelr "busses"1 

II bUilds slrong, lirm bodies .. 
Aud sick slomachs, "Irelly", 

Are soolhed by delicious, 
Nulrllious "SPAGHETTI"I 

. TULATIONS! 
ou. friend. in the industry for the high standard. 

have maintained and to the Journal 
--" .------ .--- . ilf. 22nd Anniveraary. 

--- -.- -" 

WITH SINCEltE APPRECIATION 
we gin you our ussurnnrc thnt the Htnndnrdli set rurlh In 
the nbo\'e letter will be IUnintulned III nil costs. There I:; nl) 
substitute (or qunllty IicmuUnll nnd duru", IlIltent noun". 

Sincerely )'our~. 



Why Cavalier and Durakota Semolinas are Outstandi 

1. 
The grain for milling CAVALIER and DURAKOTA SEMOLINAS i •• elected 
f rom the choicest of pure Mindul1l variety. a hard amber durum wheal which is 
crown on carefully prepared soil. 

l\ ToI"(,l l N O'I " D;\~M .l 0 ... "", F Ield . RO 0 1 U . S . P' Otl utt lon II (;' 0 .... " W"" ,,, a I·h tl".' 0 1 100 M Iles 01 l ilt N . 0 M 

2. 

3. 

The growers in the Durum Territory of North Dakota arc famili ar wilt. tilt' 
quality of wheat required by the mills and give special attention to the propl'r 
!taro-'esting and handling of Durum crops. 

The grain is shocked after cutting to permit proper curing before threshing, and 

binning at the elevators. 
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The i,:rain is stored and "specially binncd" ;\l:cCJrdin H to gradc 
and color charadl'ristics tu i\SSUrt' uniformit y uf whcat mixcs. 

I" 0" , ... ,.,, ' 
1"" "'\1 " ,." •. , r' 1 
to l 0 1 .... " , .. t! ' . 
tj ' . .. " . , ' ''0' 0 " 1.1' · 
""" "'!l Ir . t 10 
,1 •• ,,'1' 11 , 1.1'''·.' 
p o s •• ll lr ... . It, "'1 

qu" "I. 

Stunplcs of cach car of du~um whcat " ,rc tho,roughl.Y i '~l"I)'l. cd in 
our laboratory and millc(1 111 our tcst 111111 to (lctcrll1l11C If thcy iHC 
of the hi gh quality necessary for our :r.tanc.lnrds, 



The N. D. MUI and Elevator, where CAVALIER and DURAKOTA SEMOLINAS and our olher quality durum 
products Dfe mnde, Is located In the very heart of the famous durum wheat area of North Dakota, 0 region 
that produces more than 800/0 of the Amber Durum grown In the United States - nnd is of qunllty second 
to none on this continent. North Dakota's alkaline soli. aided by her distinctive cHmate, have combined to 
produce a durum possessing the finest milling qualities and one thnt produces a semolina with nil of the 
valuable charnderI8t1~ constantly BOught by the macaroni manufadurlng Industry. 

Map 'AUld by ""l:i;]!!\~~ 
u. 8. OepL of 
Agriculture Show. where 
Whe.t I. Grown 'n the 
StateL More than 8O~ 01 the 
Total U. 8. Crop ,. Grown In 
North O.kot •• 

--I 

~=========================~ 

1. 

CAVALIER 
Extra Fancy 

No. 1 Semolina 

0:> -. 
DURAKOTA 

Regular 

No. l. Semolina 

3. 
PERFECTO 
Durum Special 

Semolina 

WHY 
NORTH DAKOTA DURUM 

I~ SUPERIOR 
1. North Dokota's soli o;..,d climatic conditions are 

80 Ideal to the production ::f high quality Amber 
Durum wheat that more than 80'4> of the United 
States total crop is grown in thh: state. 

2. North Dakota Amber Durum has a :lard, bright, 
exceptionally vitreous kernel that is '3emi trans­
lucent and has a rich amber color. It i& exception­
ally suited for the manufacture of CAVALIER 
SF~IOLINA. 

3. Its high gluten and protein content produces II. 
• emolinn of high elnatlclty: it hold. it. form nnd 
comes through the macaroni drying proccss with 
a minimum of prod~ctlon loss. 

4. Macaroni m!1dc from North Dakota Amber Durum 
Semollnn is hard, brittle, translucent and elll.8t1c; 
it brenks with a clean, glassy fracture. The 
durum's distinctive flavor carries through to the 
cooked macaroni In undiminished form. 

4. 
DAKOTA MAIIl 

EXTRA FANe 
DURUM PATE'~T 

5. 
DAKOTA MA !l 

STANDAl 0 
DURUM I'ATE IT 

6. 
DAKOTA MA!.I 

PEMBIN t .. 
DURUM FLOUil 

7, 
DAKOTA MAID 

RED RIVER 
DURUM CLEAtt 
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GOLD BOND 
FRESH FROZEN EGG YOLKS 

Dark colored yolks especially desirable 

for macaroni-noodle manufacturers, pre­

pared under the most sanitary plant con­

ditions and quickly frozen. 

Packed At Fort Scott, Kansas 

3.1 

EDWARD AARON, INC. 

The Public's Opposed 
To Strikes 

A few wccks ago lllo31 st rikes were 
tun often only , .. UI uf a mitd race of 
two big unions for more mcmhers nml 
the national emergency furni she,t op­
JXlrlunities to fiJ:ht out old disputes 
for sUI}relllitcy. Gm'enlmellt i1lul 
SI :lle officials enJ:agetl in walchful 
\\ ;titing. 

nut the stri'ke epidemic SQ(III inter­
fered with National IJcCense. h a ,..­
,,, rentl)' l'aral)'Zl'llthe National I .. ,;,hor 
Hdations lIo.ud, thwartl'll the good 
illielltions and erfurt!' IIf Gm'crnmcnl 
crlndliators, and he!;'au to wear down 
tl.e patience IIf the Presitlent, C~ 'n­
gress and the Al11ericil1l Jluhlic, 

The sitdown strikes IIf a few years 
ago tlemunstrated that groups of 
wflrkers with rcal or imaginary griev­
ances didn't run risks when the)' took 
thc law in their own hamls, Un­
fortunately too mallY strike leaders 
seem to think they call make the HIli 
g:mte work, Strikes in Chicago, Mil­
waukee, Penns)'lv;ulia, California, 
New Jersey, Michib~n, Indiana, New 
York, Ohio 3ntl other ,"lrtS uf the 
country have heen watchl'll with dis­
fa\'Or by the public, The War De­
l13rtmcnt has pointed out that in three 
'tr.onths there had \,cen idlencss direct­
l y chargeabl~ to stn'l;cs amuunling to 
fmore than 1,059,791 man ",days anti 

KANSAS CITY, MO, 

thai the 101011 ratio of idleness attrihu­
tahle to slrikes was daily inereasi ll~. 
A report from the OOice (If I'rwluc­
tinn Managelllent ttl Cnngrcs:.; shows 
that in 7.1 deft'use slrikes 42 slrih'S 
iuvo!\'ed t1irel'lly, or in pari, Ulli()u 
reco~nition . ~Ieantill\c, ~Irikes ha\'e 
increased, 

The I'resi(lenl recenlh' aJlJltlinte~1 a 
11-memhe r Nalional Defense :"le~lia­
linn nIJar,). Dclia nl'e aruse in Ihe 
strike rt:~illns when SCl'relary of the 
Na\'y Knnx alUl OP:"~ Din'1:lur ~1I1111-
sen tlemandl'd il11111e(lIale n 'uJlelllllg uf 
a plallt that had heen shul duwn (H 
days, In the nll':tutime a .sort .. f 
!o=ll\ear t';tmp<tiJ::1I slarlet! agal1lsl the 
Ml'(liatiull Hmnl, anti !luisy chal1en~­
crs claimed that "it wun't work ." AI 
this IKlint thl' St'l' rcl a!')' uf I.aho r 
certirlcti !>tJme of the th~putes In the 
Mediatiun Huard. allli prnposa!s were 
hrought up ill COIIJ.:ress to gl\'e thc 
Huard clear aUlhority In end strikes. 
Presidenl Ruusevelt ilttlicaletl thai 
wurkers shuuld show cau~c hefore 
gflin~ 011 strike, I.elters began to 
reach Senators alit I CCII1J.:ressUlen. ami 
Iheir cunlenl:.; bad.:etl lip Ihe GanUI} 
Poll which showed that nearly three­
fuu;lhs uf the puhlie hclievecl cerlain 
lalKlr leaders "were ral''kcleerin~ at the 
expense of their memhers altlllhc f1uh­
lic in genera!." 

The workers. Ihemwh'es. ha\'c 
usually assumcd the posc Ihat they 

were merely "slanding up fur our 
sidt'," like good Elks at a fl'ast: wilh­
nut inlent tn hamJler their own Gov­
erllInellt, The President 1I1K)fI rei 11m­
inJ.: frum Flnrhla, hacked tip Ihe 
~lcdiatioll Board illlli ,Iemauded thai 
il he J;i,'ell a ch;lI1ce lu ,Iemuuslrate 
whelher it clluld bring ortler out of 
chans, 

To Old Mexico 
Mrs, George Faher, whuse h\lshaml 

is the Chicagu mallaJ.:l'r fur Kinl{ 
:"Iitlas Fluur Mills. left the last week 
ill ~Iarch fur a tril' to Old :"lexil'U. 
Slit, wenl \I)' wa)' IIf :\ew Yurk. thence 
hy IM)at to Vera Cruz. She was ae­
l'ompanil'(l by l\lr, ;11111 Mrs. William 
F. Ewe (If Minl1ealKJlis. Mr, EWl' is 
manager of the rye departmenl IIf Ihe 
KillJ.( Midas firm . 

~Ir. Faber later juined the party in 
:"Ie:dctl City. goinl{ by Irain , All will 
relurn laic in ,\pril aftl'r stop-m'l'rs 
ill sewr;\l Texas cilies ami ill ~ew 
Orleans, 

I'illshurl,!h awails Iht: fl'lurn oi 
~lacarnni-NutKl1e :"1;lI1ufal'wfl'rs JII1W 
2J ami 2·1, 1941 In Ihe city whefl' tlu' 
~ali[Jw. i M.,,:w J!li ~lanuf;\l'lun'rs 
Ass-Jcia tiun was fir st organized, April 
19. I9<H. 
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Building $42,500 
Addition 
Largest Macaroni Finn In Maryland 

To Double Capacity 

Work was st:lrlcd the second week 
of April on a thrcc-stnry addilioll to 
the plant of the Cumhcr\;ultl Mac:!­
rani Manufacturing' Comp:IIIY at 35 
Thomas Streel. Cumberlalltl. Mary­
laml. according In tht.' Nc\'ys-five 
coOwncrs of Ihe '1lalc's largcsi maca ­
TOni-Ill'Otlle m:mufal'uring company. 

According to the pcmlit issued hy 
the city cng-iut'Crs the addition will be 
(lM hy 116 (eel in size. It wilt be of 
structural sled with concrete (oumla­
tinn and the cost of the improvement 
will be npproximatcty $42,500. 

The Cllmhcrlaml Macaroni Manu­
facillJ: Company has IOIlJ: established 
ilst'lf as nile of Ihe most progressive 
firms in the mid-E.1s!. For many years 
it has enjoyed a Illt.'mbcrship in the 
~aliul1al ~lafaroni Mal1(aclurcf5 1\5-
snciatiull nll<l ft'J1rcscntativcs of the 
ftrln have CrcI!tlcntl/' taken a quiet 
pari in the lIation:l cDllren'nees of 

GIVING A POPULAR SELLER 
THE RIGHT SALES PACKAGE 

FAVORITE FOOOS like maceronl. spaghetti, vermlceal, and eU noodle. deserve 
the best In packaging, Shown above Is the famous Skinner line effectively 
packaaed to make the most 01 "'amlly" relationship In design. 

Sutherland has a remarkable record for developlngattent1on,geltlng, sales· 
making packaaes for all types of food products ••• has a reputation, 100, for 
Us ablllty to build cartons for high speed. economical operation on automatic 
filling equipment. It will pay you to Investigate Sutherland's packaging 
service TODAY. 

HOW DOD YOUR P ... EHT PACKAGE RAUT 
Send for Suth,rl.nd', n_ P.tkaa' Onl,n Chec:klns 
Ch.rt whlth ,n.bl .. you to m.k •• n .ecur.t, .ppt,lul 
of your prallnl p.cka", No COlt or obUa.llon, 

the orcanization and a wry promilh" 11 
part in district nteclinJ:s. Thc p ~ ' n l 
15 operated by fi\'e brolhers, D:l , i,1 
It, Henry. Jbh)h. Charles and I.t i~ 
N'cvy. each with a lipccific execu, ' rt 
position in the pro<iut.:tinn, sellill~ , HI 
distrihulinJ.: Ileparlmcnis. 

The IICW 'lIltlition 10 the plallt i ~ . ) .. _ 
pt.'cicil 10 be contl'lctl'tl alltl I'lh' 
equilJpt.'d for 1110re eflident plant H\;­
eration laic this SlImlllcr. 

"Enriched" Flours 
Proposed Definition. and Gtandards 

of Idenlity 

Proposcd IIt.'finitinll!> and sl:lu,laTlI ~ 
of identity fur !lour ami 15 rt.'! ;lh'(1 
wheat prOtlllCls , inclutlin~ "t.'llrkhl',I" 
nOllrs. ,n're nUllouncl,tI Apol I III 
the AClint: Fetil'rnl Sccurity Atlll1iuis'­
trator \Vayrw Cn\" "Enrit-hetl" 11' lIm 
would he n 'quired III contain thi:lll1inl' 
("il<\lllill n, ) , nicotinic neill, rihotla ­
vin, nml iron . (nmml'nts arc il1\'ih'll 
fmm those inteTl'stCl1 hcfore final 
sl:'lflflarcls Me iSSlIl'Cl. 

Cunlrnr), to til t., opillion wh ich 
SCCIllS 10 have lx'l'n implalltt.'(1 in 11ll' 
minds of hUlh rIlallufachlrl'rs alill Ihl' 
puhlic. Ihe IITOlhlctinn of "cnrichd" 
ilOllrs will IIUt be comJlulsory Illllh-r 
till' requirel1lcllls of Ihe Fl'(ll'ral FI ~ k l. 
Drug, ;11111 Cosmt.'tic Act. ~Iiller~ :In' 

al lihl'rt)' tn continue as IIl'rclllfurt' 
to market nours lither than Ihosl' 
which arc "enril'hcd." 

In Ihe administration of the Ft, I­
eral Food. J)ru~, and Cosmetic Art 
Ihe iUll'rl'sl of the Federal Set.: urih' 
Agenc), in Ihe composilion of tI1l" ~'e 
products is limited to its obligaliClII .. I 
IIISlirillg. as soon as the final sl:lllll­
anls become dfectivc, Ihat meh " f 
Ihl' products conforms to Ihe (('(Ill ite­
l1It.'nls of the applicable standard, "En­
ocht.'d" nours will bc n-quin'd to ,"11-
lain the sl>cciflc anlounts of the ,·i l ­

amins am minerals provided for ;11 

the stanclanls_ 
The Food and Drug Atlmini sl ,1-

tion is the unit of the Fetleral <':'! ­

curit), Agency which is charJ:ctl \ 1 th 
l'nlorcement opcrations undcr Iht 

Act. That Adnllnistralioll has no :J. I­

thnrilY to promote the lIlal1Ufacturl' ttr 
s.,le of any prolluct subject 10 ~ s 
jurisdiction, and cannol (l3rticiJl3t.' II I 

;lIly such promotional operation , 
Medicinal claims of the widesl sel ,pC 

have appeared UpOII labels of 1I,,:h 
lIoun ami breads which conlain ael,'I',1 
vilamins and minerals, It is Ihc o"li· 
f:alion of the Fooll aml Drug ,\dmin­
Istratiol1 to inauguralc ilpproprial e :I f ­

tion against products suhjl'cl 10 ~hc 
Act which bear fal se or mislcallml! 
labeling. Compliance with slal1lb~l l s 
for "enriched" nour will not Il'galln' 
claims which arc misleading in ;III)' 

parlicular, ---
Following the crowd implies beln}! 

in the rcar, 

, . 
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WHEN YOU BUY FUMIGANT you aro paying lor rosults. The kind of results you get determines tho 

,ouad economy of your purchCUl8. Tho C08t 01 theae r08ults must include labor. losl production time, loss of 

.tock. risk oj accident to your men •• • as well CUI the coat of the fumigant, 

LARVACIDE ADVANTAGES 
CONSIDER THESE lEND lOB,-SaluTdoy aUomoon 

LIFE 4. USUALLY A WEnlt Saul production .huldowni. 
STAGES OF INSECT ' 10 MondaY mOT n9· 

Lo"oc:ld, mu.s .'ILL Its po,...rlullum'l P'RI-
I. 1.1. '99 an ane.· b" IN ~ OPEN. wllhoul earco" 

Inc u n lIy bard-Io-retle .po • ODENTS DIE ." .. 
utile '0 thol' Ulua H d compt.nor 5. R 

2. NO EXPENSlVE
rl 
kl£Q~:~;dI::,r and buc"" nul.

ontl
, 

.prayer or .p n " R GAS WARNING 91". your min 
lor mQnual oppUca!loTlo mit. or FLOUR. 6, PosmVE TEA 

Irn.lG QUA ,drtl prol,ellon• 
3. NO EFFECT ON. BAd'bY ,lll"n Y'OJ" .. p,ri,nc. 

otter 1;1110110" ro,,' 
(II ,1I'rt. 

LARVACIDE HAS PIONEERED BETTER 
FUMIGATION FOR SIXTEEN YEARS 

t "I (' ~ I' \ <. t. \ ,.. , , 

In loot! ,llnli ",111 •• ~leVlloli .. ,d nnv IYpe 01 Indultrlll 
~1;IIi :"-hrre p .. 11 ",a; bl I "obllm, Chlor,ln ln {LarvUldel Mjl~ 
linl ",Id. CQm",udlItV h ,hb CO"',ln,. Llrvldd. plnll"" 
NuhllllrJ IInlmenl, II WIll .. nllV Idv.IIU III Chlnrpl"l ... ppUn· 
Ion Slill plonurinl Lar¥lcld~ M .... "h .Upi you up-Io-dl" on 
~II'· connol. LlrvlCidl'. Su-.I," Includ.. IIlIrllllu on '''hIIClI1V 
Inrr tvpe 01 ptll .nd III connol . , . 11In .~td_1 h.lp wl\ rOllr 
loulh POI' conuol "robleml, Writ. 101 IIIIIhu lnlolmll10n. 

I, .hlpped II • lI " uld. not IIndn 

prUlllre. In tvUndrrl H _180 

Ibt_ .nd I,Ib, boul ... Clch In 

ulel, "". 6 Ind 12 10 wooden 

''-c. Siocked In till.. con­

nnlenll, nnr ,ou, .nd qult.'v 

... U.ble, 

:I' ou'li also need a 
'"~O[, SPRAY 

SlhlUlld rour dr,lnl, ~IIllhed ploduct. 
wllthouu, Ilundr, Ind olher 100mi 
with Iseo Sl'RAY-KIUI on COIIIUI , 
No rcoldu_1 odor. 

Und In Inv , ood h.lld or drcnlt .prarcr, S, 10, U . JO 
Ind H ' llllon drum._ Stocked In mllor cltl .. , Ordor f lu 
Oilton Ea.) Your Drum plchlnd hue_ 
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A Review of Packaging Developments 
in the Macaroni Industry 

By L, R, Muskat' 

Pack:1~il1g of macaroni products has 
proved O\'er a pl·riml of years to he as 
11lllMlrtant an operation as other phases 
of production, In fact, at times, pack· 
i1gin~ has become a major headache 
10 Macaroni Mallufacturers because 
often the difference betwecn profit and 
loss, or at le<lst the difference between 
skimpy returns alltl a healthy income 
depends on the difference of :1 few 
cents in the CO!it of some one phase 
o f maca roni production. At one time, 
packaging. while too expensive, was 
not considcrctl as a point where costs 
could he cut. Today, because o f the 
dl'vclo)ll1lcl1t of packaging machinery 
cspcciall)' dcsil:l1cd for the l\l:\carpni 
Industry, this is no longer true, Many 
manufacturers nrc findin/-! it possible 
to take bigger profits out of their busi­
ness th rough a reduction in packaging 
costs. TIuough the introduction or au­
tomatic and semi-automatic 1l.1ckaging 
m:lI::hinery. savings or as lugh as 50 
IlCr Ct'nt in labor. reduction o f !loor 
space hy as much as ~O per cen.t •. re­
duction in waste, doubhng and tripling 
o f production ha\'e been authentically 
reported. 

To disc uss packaging of macaroni 
protlucts, it is cll'sirahle to hreak the 
subject down accnnling to three dis­
tinct classifications: 

I. Packaging Noodlo • . 

The fir st phase of packaging in the 
macaroni industry is that of l)'lckaging 
noodlc.~. It is readily admitted that this 
has l'lllailed Ihe higill'st b oor Cl15t per 
unit alll i has heen the most difficult 
p.1ckaging I'roblt.'Jll in the industry . In 
th e face of the eXI}3uding \'nlume of 
sales or packaged noodles. this prohlcm 
has hecome inore serious e\'ery year. 

Variuus meltl(xls and systems have 
been used but rt'gardless of the care 
taken in working (Jut a system, hand 
packacing of noodles requires an ex­
cessive ;Ullnunt of IInor space and is 
vcry wasteful. In addition, it requires 
a large number uf trained hand 1l.1Ck­
l'rs who musl he gainfully empluycd 
ill ot hcr departments during a lull in 
nood le production, These operators 
111ust he kcPI on because t raining new 
opera tors iii a slnw, eXllCllsi\'e job, 
TIlere has hel'n a l1lachine fur weigh­
ing and filling cui noodles in cello· 
phane bags used with some success on 
the West Co.'lst. Here, bags, large 
enough to hold the conlents when 
packal:ing, arc USl'll. Thl'se packagrs 

'The IUlho, h I'luldcnl Dr Ibe T,bnllc 
) 11.hl"n , Co., Chlu.o. 

:11 I: slack-filled because noodles become 
bmken down somewhat when handled.. 
Such packaging does not meet the de­
mands o f packers in the Central and 
Easlern States. 

Now, howeyer, a ma(hine hns been 
developed for weighing 'lUd filling cut 
noodles into cellophane hags which 
I1ll"els the demands o f the noodle pack· 
ers in the Central and Eastern States 
who want a well filled I)ackage, TIlis 
machine will weigh, fil, and plunge 
noodles into cellophane bags or cartons 
automatically. The operator merely 
slips the bag over the funnel and the 
rest of the operation is accol1lplishl'll 
by the machine, Any dcgree of tight­
ness o f packagiul: c;m hc secured with­
out breaking the blg, I t has been 
proved that wilh this machine floor 
sp..1ce is reduced at least 50 per cent 
ami the labor cost is cut in haiL More­
uyer, the packages are more allracti\'e 
for they are Ilre-shapc..'tl with square 
corners. The success o f Ihis new ma­
chine will solve a packaging problem 
of maj or importance for the industry. 

U, Packaging Short Goods 
Due 10 thc varicd tastes of the cus· 

lomers, macaroni manufacturcrs find 
it necessary to produce all kinds of 
short cut gootls. None uf these items 
by themselves cOllstitutt's a large \'01-
ume, but Ihe lotal g,rnul' is of sufficienl 
\'oluUle to re1luirc machine l)'lckaging. 

The p rohlcm has been to locate 
l'fluipment that will handl e a complet e 
variely o f cut goods fmm alphabets 
to rigatoni. Such machines must of 
IIl'tl'ssity lend themselVl's to quick 
change, be easy 10 clean, and inexpen­
sive. T oday, there arc available sev­
eral models of automatic net weighers 
10 handle efficiently a rOIll/'lrtr rOllg r 
I)f cut goods. These machines, which 
arc flexible. accurate and efficienl. \\'ilI 
deli ve r almust perfect satisfaction, re­
gardlcss of the size or the macaroni, 
alHl arc so simple that the)' can !Jc ad­
justed frum one amounl to another in 
a few moments. These weighing ma­
chines will fIll hags or carlull s, Most 
mallufacturers Jlut UJI ooth styles of 
packages, ranging from a few ounces 
tu 5 pounds, and the machine will 
handle thi s range. 

Where carlons are used, cerlain 
st.1lcrs must be Ilexihle lu take care o f 
different sites. l ;"or example. one 
pound o f rigatolli requires a much 
larger carlon than one pound o f 
elbow macaroni. Furthermore, runs 
arc usually short and the carton sealer 

must lend itself to quick adjustmclI!. 
It has been found th:at semi-automat I'.' 
sealers work out lIIost satis f;') ctoril -­
for this purpose. There is availahle '. 
wide range of different sizcs of Ill" . 
~hines,. man)' of \yhich can be opc ralu l 
III conjunction wllh automatic sealcr.. 

\'(here cellophane l)'lgS are uscd, h,l:: 
closmg presents another problem. 
Sume cellophane bags arc ciflSctl J.\' 
heat. Scaling b)' this mct hod rC(lu i re'~ 
the use o f moisturc-proof cellophane. 
Where moisture-proof cellophane is 
not used. the b.1gS must be gluetl ()r 

closL't1 with cel lulose tape. This latll'r 
methud for closing bags has becume 
quite (lOpul;')r aud is fairly rapid alHl 
inexpensive. It is dClii rahle to makc 
proper arrangement of the wcighing 
machi ne with cunveyors to convey the 
filll'tl bags to the operators in ortler 
to keep labo r costs down. 

SOUle manufacturers use prinlc,1 
s:lIldles or lalJels and close thei r baJ:(s 
with staples. TIlis method is also fairly 
efficient. SOIlll' attl'ntion, howe\'er, is 
being given to what would be the 
most desi rnble t)'PC of machine--one 
which would aUlomalicall), close ceUII­
phant' hai!"~ oi various sizes. The au· 
tho r docs not know ur any such ma­
ch ine at the present time, within Iht' 
price range which woulfl he necessarr 
(ur maca roni packaging. . 

m. Packaging Long Cut Goodl 
Packaging of long cui goods, whkh 

arc usually wrapllCd in paper and lilll',1 
into ca rtons , has alwa)'s been llIore or 
less a hand packaging jub. SOnll' 
malllff'acturers cut their lung goods In 
size : that is they saw Ihe ends nIT III 
make the products of even lengths. :\ 
few 1l.1ckage untrimmed macarnni allli 
spnghelli in scaled ca rious. 

Weighing of Ihe long cui goods is :1 

hand joh as lin salisfactor)' machint' 
has been c1evclujll'(l to handle Ihis jn1, 
as economicnll)' as ha nd packagill,l! 
Operators ha\'c hcculllc (Iuite prnficil' l1\ 
in Ihc hand wcighillJ! of this mcrcha n· 
dise through years o f experience. Thc~ 
can get exact weight qUickly b)' "fccI" 
when thc), pick up a quant it)·. 

Inserting the pre-wcighetl long CII I 

gouds iutn ca rtous is done ill 111;111.1 
plants b)' machines. The ' cartons Cot I; 
th en be automaticnlly scall'd. SUl'h 
equipment is expensive but is highly 
efficient. Ne\'erthclcss, the packaJ:(ing 
o( long cut goods costs cOl1sitlcrahly 
morc IJer 100 pounds than short l'tll 
goods, 

It is hOJled thnt the next dc\'elop· 
ment will be n machinc for mechan iza· 
tion uf packaging' long cut goods. 
When, and if. this is accomplished, 
every I)hase of J><1Ckaging in the maca­
roni indust ry will have been devcloped 
to a point o r efficiency comparable to 
that being attained in other dcpart­
ments of proouclion, 
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Are You Having 

PACKAGING 

or PRODUCTION 

PROBLEMS? 

SHELLMAR has an answer! 
Packages designed and produced by SHELLl\IIAR for Noodles, 
Stick Goods and Cut Goods bring increased sales, and solve 
problems of efficient, economical production. 

SHELLMAR can show you how to make your line look better ... 
save money on your packaging operations . . . handle private 
brands . , • in short, how to make your packages WORK for you. 
We're ready when you are-simply wire, write or phone the office 
nearest you, or consult the SHELLMAR man who calls on you. 

SHELLMAR PACKAGE DESIGNERS AND ENGINEERS 
WILL GLADLY GO TO WORK ON YOUR PROBLEMS 

SHELLMAR packog.. 01 many 
typ'" lor all "ari,U" 01 aoodl .. 
and Mata,onJ. wilt b. dl.plaYlci 
a t the MaUoaot COGnaUon In 
Pilltbltl.gb. Jua. 23 and 2t 

COMPLETE 

lJ;;:\ 

Pion now to Qllllnd yout 
con."allan. ond to ••• 'or 
yaurlllI how propif pock. 
DqloW can h.lp you StLL 
ond SAVE. 

SHELLMAR 
PRODUCTS COMPANY ~ 

TO INDUSTRY 
1'/<11111 .' /1 

MOUNT VERNON, OHIO PASADENA. CALIF. 

Hidsi'I/wl SlIkJ OOi,'t'J: 

3115 Emplr. 5101, BulldlnlJ 224 So, Michigan "'".nuo 
NEW YORK. N, y, CHICAGO. ILL. 

510 81). Broadwoy 
PASADENA. CAUF, 

,17 
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'IJolL C.annoL 81UJ.­

FINER CHEESE 
• • :lor FASTER SALES 

and MORE PROFITS 
For 

Macaroni - Spaghetti - Egg Noodl. Dish.s Bicep/( /' /(o /·.,-rs ,If,' \ 'tmr.f 

: {,/ Io ' li )'1111 il/l'i'.r ' ynll r tn·(~' . I !I · 
ill! / ./III/llrs i ll Cllifllf/I' Cur/mu­
ll '" /If,' 1'r,'lI l ors. 1/",(;!II1I'r .( IIml 
11111II1I{.,,'l lIr,'r '( (I{ 1'I"/ OIlS ./11'/ 
I/i,qlu),s tllUl ',m',' " d,'filli,., m,'r · 
rllll lII/i.(ill!/ fllll rll , . , Cull 11 ,( ill 

tl" )'lIlIr fll.-l:llyill!1 froM,'ms . 
Ihai' i r Iltl oMi{llltioll , 

Than Our 

AMERICAN·MADE. IT AUAN·STYLE 

Romano. Parmelto 

Bra - Incaneslrato - Malitema 

GRATED or WHOLE 
• 

,\/(11,," ill Our ,\1 (11 IN" Far/or.\' ill MidliYlII, 

EHRAT CHEESE COMPANY 
INCORPORATED 

CHICAGO CARTON 
COMPANY 

55 East Hubbard Street Chicago. Illinois 
4200 S. CRAWFORD AVE.. CllICAGO. ILL. 

11',;1,' f or I' , ;" "s 

Death of Cav. John 
Ravarino 

nu EaSll' r :-;ull.Jay a fl Crl UHUI , April 
1.\, 19·11 , Ill'al ll (allll' lluite ~\1I 1t1l' lI h' 
\n )' Ir. Julin Ha\"ariuo, \\,cll ·kl1o\\:1I 
:mtl J: l' T1l· rally hl" iu\'l'd lII.n'am!! ; Ula n· 

uia r ln n',. II f 51. I.ouis, :'lI n. Il l' ha.1 
b l'\' 11 aili tlJ,:' for sumc li me b UI was 
a llll' In gin ' SUPCf\'; I'OfY a llc tll;o n 10 
hi s duties as a IlIl'm l k ' r of Ihe fln ll . 
I{nvari no & Fn-sdli, 1m'" IIf which he 
was a fo unde r. 

Th,c ,It'n -asc.,1 spent, Jl r:u' l i~ally all 
of III ~ adu lt life III St. l.oUl s, J.:oi nJ.: 
then- at II Il' tu rn of th e cel1tury from 

ALL PHONES VIRGINIA 2500 

h i ~ IHlyhulH I home: in :'\urlht'rn Itah', 
whidl plan' hI.' "i!iill'll l'e: riodi( alh' 
ahe:r all aini ng- ~ lIl't.'I'!'S in Ihc m:lcarulii 
T11a nll ia t'l llri n~ and lite: iIllIH, rl t',1 g-!HH ls 
IIU S i Tl t' ~~. 

:'\t'a rly IWo sClln' n'ar~ al..:u ht' al ll i 
hi s li fd un).: (rit'ml . J ;ISI'ph F rt'st: hi IIr· 
1..:;lI1i1.l'd 1111' linn IIf I ~a\'a rjnu :111.1 
F rt'sd li , Inl'" and l:ile:r Ihl' :\I UlIl1.1 
Cily :\ tara rnll j COlllpaTl\' of ~1. I.ouis, 
:\ 111" II i whirh he was "lin).: an l'S l ' I'· 

I1 li\'t'. 

, :\ Ir, i{a v:J rinu W IT S qllil l' pnlT lli m'l l1 
111 Iltl' ruunci ls ni Ihl' :'\a lll1nal :\ Im" 
,mlll i :\I a llufal'!ttrl' rs :\ s~"ciat i nll aTII I 
~ t' r " t't1 Ihal organ il OL lioli as a J)ire:l" 
IlIr, gi\'ing W:!\' ~ l'\'l'r:l l "l'a rs a),(11 II: 
his ~un. Air n 't! , hi s l!Iull,rstu.h · in Ihl' 
husine:ss alld a t prcsl'nl a tl ircl'lor of 
thl' :\Ial'aroni As~ot: i a l iIJII . 

Il is outil ta llllill ),( slll'n'ss as a hu ~i­
m'ss III',LII 011\11 his ell1l' wurk OLIII(tJI),( 
Ihe: Itah al1 ~ of Ihl' :\li ssissi ppi V;dl t' \' 
Wil li iur hi m ti ll' e: TI \'iahll' rcclI).:lI itilli, 
II i th., K ill),( II f Ital\' whn t:onfl' rrl't1 011 
:\Ir, l ~a\' OL rill(J Ihc 'Crus!> I)f Iht, Ca\" 
a lil' r oi ltah '-:m hunor III whkh he 
wa s mm t protlli a ll/\ wh k h hi ~ IlI;U\\, 
i r i l'IH I ~ ;,).:rt'C 11l' wclI ill'scn'l'tl. . 

IIl's idl's hi !> SII II 01111 1 successor ill 
hl~s i lll' S S, AHrl't!, ht, is sU r\' i\'l,~t1 b.\' his 
\\' \lI IIW ;\IId a daughlc r a lll\ SlI lI il ~l arin 
alld JUhll , J r , 

'1'111' h ult'ral h Wlk plal'l! at 9 :00 
,,'dlll:k Wcdlll'stlay llIornin).:, I\]l r il 

I r}, 19,11. Bu r ial was llIadl' a l ~II. 
Cah'a ry l'cl11t'lt'ry, S t. Luuis, 

Ik pn 'se:ll ling thl' mal'a ro" i a s ~,,,'i, , , 
1!lm al the: il11lcfa l was ~1 , J. 1 )" 1111:" 

Sl'l'fl' la ry all.1 lO Il~ ' l il1l C fril' lIIl I,i ti ll' 
, It'I'I'aSI'tl, T he Sl'IIl,rl illa Ira.I I' II ." 

re: l'fl'sCIIll'tl 1t\' ll1hn C. Didl'nha,·I ,. 
p residl:nl IIi :\ m{Ie:f :\1 i11i llg Cn., ~ I II 
II l';t pnhs. 

An Ancient Prayer 
( ;i\'l' us, I.urtl, a hil II' SIIII, 
1\ hi t 0' \\'lIrk ;\1111 a hilu' fun ' 
f iiw li S all in lit' sl rtlg~ ' c allli ~ pl U II ' 
Our Dail\, !tn 'ad 01 1111 a hil ,,' hll ll t' 
Giw us lic;llth . uu r k l~ I ' III U1ilkl' 
:\ ,, ' a hil III spart' i or IWHl r flll k ~ ' sal-. , 
(; i \'l' li S ,~ l' II S l' , fo r \\'l,' rl' SOIIIC oi ' 

du ffers, 
A ll' a ht'art 10 (t'd (or ail ihal ~"tTl" 
lij \'c liS, lOll, a hit ,,( a sOllg , 
:\ 1\' a tall', :11111 a hook III 11t'1 11 liS aloll, 
1\ 1\ ' gin' lIil our sharc II ' ~lIrm\\"s I,' 

SOil, 

Thai \\'(.' ma), pm\'l' hnw grid'~ 
1 11l'~s ill ' , 

( ji\'C us, I.unl, a d 1:l1lCl' tu he: 
Our ~~ I M )ll1y ht'st, \ 1(;1\'1.', wisl" alld (n',' 
O~lr ).:tWlI l1 y I.est of nursdf. :11111 ul lll'r, 
TIll all IIl t ' li It'a nt tn Ji w as hmt\wr-

- Tlt i,( ""ci,' II' /,r/l ,\'I'r 1nu { Illl"d /t il 

/I" , ,,'Oil (,{ all (11t/ ;11/1 ill / .(JII( llShir.'. 
1!lI!1,-Tilc !tIal lf) Cll/ lm'OIllI'" 

TRIAN~LE'S Model G·2 Elec·Tri·Pak Weigher shown 
. here 15 !he ans~er to Ihe dillicull problem 01 packag· 
Ing the wtde vanety of shorl cut macaroni products. 
Here ~ a sin~le machine which will package everything 
from ngalo~ down to alphabets-accuralely. rapidly 
and economIcally. The Elec·Tri·Pak is self.c1eaning and 
so simple in operation that it takes but a moment to 
change from one product or one amount to another. It 
will actually weigh within one piece on the larger goodsl 

SEE IT WORK I-AMAZING NEW 3 DIMENSIONAL 
FILM and 8poeial viewer will be Bent to you on request 
for 10 days' usc-no obligation-no oxpense-return 
postage furnished. Send lor illodayl 

We and Our Customers Are Proud of Our Products 

Colburn No. I 
Semolina 

San Remo No. 1 
Semolina 

San Remo Dumm 
Patent Flour 

Eastern Special 
Macaroni Flour 

EASTERN SEMOLINA MILLS, INC. 
Mills at 

Baldwinsville, New York and Churchville, New York 

Executive Office: 80 Broad Street. New York, New York 
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Arthur W. Quiggle. 
·a Miller 

The H. H. King Flour Mills Com­
I);my recently :mnouncl-d the adtlition 
(0 its staff of officials of a man well 
known in the macaroni tmde. He is 
Arthur W . Quiggle of Minneal)f)1is, 
who will serve the milling finn as \'icc­
president. 

Mr. Quiggle was connected with tilt' 
Creamette Company of Minneapolis, 
Minn., 35 an office exccuth'c ami fre­
quently reJlresented that flnll ilt con­
~cntions of the National Macaroni 
Manufacturers' Association. On his 
retirement over a year aso, he did 

30 Years Experience 

Packing 

FROZEN EGGS 

SK 
BRAND 

U quaUty merchandilo is de­

aired by tho manufacturer. he 

can beat be served by our firm 

without increase in coat. 

SPEClAumlG IN 

mARK foLKS I 
FOR THE NOODlEMAN 

S. K. PRODUCE 
COMPJl.NY 

ALL PHONES-r1lANDJN 113. 

565 FULTON ST. C1DCAGO 

some sllecialty accounting work in 
connection with processing taxes. 

He was hom on a fann in North­
ern Minnl!sota and after taking a busi­
ness course in Minneapolis he entered 

the wholl!s,1le ami retail business in 
the city. In 1908 he joined the 
Mother's Macaroni Company as book­
keeper and stcnoJ,::raplwr ami later the 
successor (Irm, The Creamctte Com­
IlaIly, remaining with that firm until 
1939. 

He knows macaroni manufacturing' 
and selling. He is well aC'luainlt."ti 
with the Il'ading manufacturers in the 
tratlt.', all o f which shoultl fit him {or 
hi s ncw duties. His office is at 1010 

Olambcr of Commerce nuiltling, ~1 · I_ 

neapolis, Minn. His position is tb t 
of vice-pn'sident of the H . Ii. K "g 
Flour Mills COI1l)lany. 

Louisiana Halls Sales 
The State Hcalth Departnwntllf "u: 

State of Louisiana filed suit last 1II~' l. l h 
against a Chicago macaroni manU! \" ­
turing finn for (ailure 10 cOlllply Il l lh 

Ihe rt'gistration and insJ"K."1: tion !aw~ " f 
the slate. Suit for mjunction \\:15 

filed on March 11 to n:strain the 111111 

from distrihuting its products in 1."11 -
isiana until it has complied with ~I a lc 
n'ClIlations rl't(uiring submission inr 
analysis :111<1 certification of all IImllll­
(actured products to he sold in 11ll' 
slate. 

It is expected that Ihis will Ill'cnmc 
a le!'t case to detemline the \"a1i~li1r 
u( Ihe 5taillte which apparently bar's 
the fn'c cxchange of products lie­
tWl'CIl slales. ---
Crotona Company 
Dissolved 

Official announcement has hl"l"1I 

by Michael P. Walsh, Sl.'Crclary uf 
Stale, Nl'w Yurk, of the dissniutiull uS 
Crotolla Spaghelli, Inc_, s.1)"ill~: " It 
alJpl.'ars from the cntificate o( Ili sslllu­
tiol1 that such corporatioll has CfJl11-

plied with section one hundred ami 
fi\"c of th.: S tock Corporatioll L1W, 
ami that it is dissol\'t.'(l," 

- , 

Dates 10 Remembe'r. 
JUNE is the month 01 roses-but tho businoss calendar 01 the 

Macaronl-tloodle Manufacturors and thoir Allieds says that in 
addition. JUNE is also the month 01 the Annual Convention 01 
the Industry. 

The DATES of the Convention are JUNE 23 and 24. 
The PLACE-William Penn Hotel. Pittsburgh. Po. 
Tho PURPOSE-The mnual Meeting 01 the National Macaroni 

Manufacturers Assoc lt.ltion and a general Conference open to 
all Intorested in and concerned about tho present and future 
wellare ollho Industry_ 

Sun 
I 
8 

15 
22 
29 

Mon 
2 
9 

16 
23 
30 

Tues 
3 

10 
17 
2·' 

JUNE 
Wed 

4 
II 
18 
25 

Thur Fri 
5 6 

12 13 
19 20 
26 27 

Sct 
7 

14 
21 
28 

On Sunday, Juno 22. 1941. tho DirectorS of tho National Asso­
ciation will hold their final mooting, 

On Tuesday evening. June 24, the Conft1rees will be dined and 
entertained by the Association at Its annual dinn~r-dance. fea­
turing the finest floor show availablo. 

Noto the Dates and plan to be at liberty on Ihose days to con­
ler with fellow manufacturers and allied tradesmen amidst con­
genial surroundings. 

The ladies will be especially entertained during the con­
ference. 

1941 THE MACARONI JOURNi\L 

Printed bag' and wrap' of SYL­

VANIA cellophane havo solved 

the mOlt IntrIcate packaging prob. 

leml. They have made pouible 

the packaging of macaroni, Ipa­

ghettl, noodles, ole., without hid· 

Ing the product from the public 

gale. SYlVANIA cellophano has 

cantrlbuled visual appeal and 

pralectlon 10 American merchan­

dhlng, offering to all Indu'lrles 

an opportunity 10 build I(Ilel. 

41 
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Defense nn the Hnme Front mixers anti flour handling unils maio 
lains, 3!, cffic.i~nt engineering sen'ir 
and IS III poSitIOn to make suggt'stio' . 
as to the most efficient manner III t 

Ihis type of ~uipml'l\t will prod!: : 
the largest dividend s. With a hh.: ' , 
"rinl in one hand, and b.11ancc shr t 
In the other. the..' relurns on your i- · 
vestment can be readily comJluted. 

By Frank A. Motta' 

It is bc<oming incre"singly evident 
that the minds of "Proouction" within 
the industry are again heing callt.'<1 
upon to n'<1oublc thcir efforts regard·-

il1/o: further economics to combat the 
increasinJ.: cost of Oiling Lusincss, as 
well as pussihle di slocatiolt.that might 
result as the Defense Program gelS 
umh: r way. 

Today's executive is keeping in 
mind thai, together with efficient)' ami 
control of overhead. n parallel prohlcllt 
is that uf kl'cl'ing conditiuns umler 

'The luc,"or h Ih S«rfluy or ,h~ Chamloian 
)\uklnfrJ' Co., Jolirl , lI1 inol .. 

Our (}reeling:J 

Be:Jl 

to tl.. 

which employecs will work as plcas­
aut and convenient as possible, 

As the Defense Program progresses, 
anti hcl,. becomes more scarce, it 
would be wise to re\'iew the problem 
of hamJling Oou; and the many effi­
Cient Ilour handhng alltl storage units 
that arc available today in order to 
maintain production schedules, 

1.bnu(acturcrs of these t10ur lIut­
fits arc today designing storage bins, 
c\e\'ators, etc_, IIf such IIcxiblc design 
th:lt it is possible tn utilize practicallx 
auy vacant space. no matter where It 
iii located Within the building, since 
the elevator amI cOllve~'ing creWs l'all 

be desiglled for pr:lchc"l\y :Iny job, 
with a resultant operation of the l'tluip­
meut by push button control. 

Accurate weighing hoppers are also 
available un tracks II) feell nne or 1II0re 
mixers, anti these units uSl'il with the 
Onur handling t.'tluipnlent result in lIui· 
romt batchcs, wilh a resultant high 
'iliality, c1iminatinl,;' any UIllH'c .. -ssary 
Illotion hy the man at Ihe mixer. 
since !lour units will mal,a' it un­
nl'Cessary for him IU handle "n)' IIf 
the Oour s:tcks. 

Practically every manufacturer of 

There is another item that climin:li ; 
the old style bucket, and that is 1\ ! 

lalt.·st automatic waler metering I 

vices, which pro\'idc accurate sUllllli : 
pi water under the most si\nitnry co . 
ditions. 

It would ~ PI>car that now is the tinl" 
to conshler these improvements, her" ll' 
all manufacturers hccnmc so much in­
volved with ,Ic{ellse orders Ihal thl'\' 
will be dcl:l)'cd insofar as clclh'cril:~ 
arc conccmctl. 

Superior Starts 
Ad Drive 

The SUllCrior Macaruni CUI1lP:III\, 
of Los Angl'!es, CalHornia. slnrh'd a 
promotion drin' in March, thrtlll~h 
l1e\\'sJ,al)Crs, radio anti dl'l11nll st rntur~ _ 
for Its S UIM.:rio "Hurry· UI''' nU'ak 
1~1Ch 1111'al IS COlllflldc in one ImcbJ.:e 
alltl the line includes Italian ,Iinner, 
Supcrio Chili· MOl.... Macaroni al1l1 
ClH .. 'C!\l', IIrul1 ... h, SOUl' Mix, :11111 r\ou­
,11 .. , SUIlP, 

PRESERVE 
Macaroni-Noodle Products' 

FRESHNESS 
... 

MA[ARONI JOURNAL 
Pack In AppealinlJ, Inexpensive, 

More Attractive 
Sylvania [e1lophane 

Bags 00 the Occasion of lis 

22nd Birthday 

TilE EMULSOL CORPORATION 
59 E. Madison SL Conlral 4285 

cmCAGO. UJJNOIS 

MCHllljorll"rrs of hiy/l quality 
Iro:rll alit! J,irti r!lfJ ftrudlfcts 

PLAIN OR PRINTED 
... 

Let Us Help You Salvo Your "Visible" 
Package Problems 

... 
OJaJUUnIJ.unL 

Paper Products Co" Inc. 
17th and Glenwood Ave. Phllade1phla. Pa. 
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HUNDREDS of macaroni manuFacturers 

call Commander Superior Semolina 

th . II I't' II elf qua I y Insurance. 

These manuFacturers know, after years 

of experience, that Commander Superior 

Semolina can be depended upon For color 

and protein strength day after day, month 

after month, 'lear aFter year. 

They know Commander Superior Sem. 

olina is dependable. 

That's why over 75% of our orders .re 

repeat orders From regular customers. 

COMMANDER MILLING CO. 

Mlnneapoll., Minnesota 

You 

COMMAND 
the Best 

When You 

DEMAND 

BAROZZI DRYING MACHINE CO" INC. 
280·294 Gates Avenue Jersoy City, New Jersey 

Renowned Manufacturers of Macaroni and Noodle Dryers 

Tho BARom AUTOMATIC SHORT CUT PREUMINARY DRYERS take caro 01 tho Macaroni from tho 
PRESS to tho FINISHING DRYERS: Prosorving the proper Shapo and Color: oquipped with a spocial 

attachmont lor exhaust 01 moisture out 01 building. 

The Only Firm Specializing in Alimentary Paste Dryers 

THE ONLY SYSTEM KNOWN TO BE SPACE • • • TIME ••• LABOR SAVING 
AND GUARANTEED UNDER EVERY CLIMATIC CONDITION 
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~oJ 'lM~he~ 
By Robert B. Brown 

Liber'yville.III .• March 25,1941 

To My Friends in tho Industry: 

A lot of woter has gone over the dam since the spring of J 916, 
when I persuaded Colburn Foulds ar.d Templeton Briggs to take 
a third partner Inlo their little macaroni business In Cincinnati. We 
were then as now hovering close 10 the brink: of world war. The 
war came, with all of its complications in the food business-ond 
wont, leaving in its wolee tho ri"'lcression of the early twenties. 
There followed tho upswing Of the middle and 1ato twoi1t1es. the 
crash, and anolher depresslor •. OU' 01 which we were only just 
emerging when the threat of ollr p'lrticipalion in another world 
war comes with Us artificial stimulus to business, its difficulties and 
ils almost inevitable prospoct of dire consequences to follow. 

You, who are my contemporaries. will agree with me that there 
has been very lillie "business as usual" during our business life· 
lime. It has been a trying lime in aU business. and lXIrlicularly so 
in oun. But you will also agree, I believe, that it has been exciting 
and challenging, and sometimes fun. We have wrestled together 
with standards and prices. artificial color and coOperative advertis· 
lng, NRA and Federal Trade Commission rules. associations and 
conventions. Changes have been rapid and progress exasperating­
ly slow. 

As I think back over these twenty·live years. thero come to mind 
laces and personalities I have known and admired. no longer with 
us. On the whole, though. thero have been surprisingly few 
changes among us. The crowd that gathers 01 our conventions to­
day is for the most lXIrt what it has been lor a good many years. 
And that fact alone lestlfies that tho macaroni business Is not quite 
as bad as we have sometimes thought It is. 

As I approach the end of my long lerm In Ihis field, I can think 
of many things I would do dillerontly if I were to do them again, 
and chief among them Is this: I would support the National Asso­
ciation more wholeheartedly. more diligently and more constantly 
than I have. The Association (and Its secretory, M. J. Donna. whose 
term has run almost exactly concurrently with mine) Is the one 
fixod unvarying point in our Industry. We have too ollen viewed 
what ellort we have made in its behalf as an unselfish contribution 
to a "good cause," whereas Association work should be viewed as 
"inlp-lIigent selfishness." Nothing will ever Improve conditions In 
the industry and make profits moro satisfactory and moro secure 
but active, "intelligently selfish" coOperation between manufac· 
turers. And obviously the National Association should be the 
agency through which this coOperation Is conducted. We have not 
been very successful in developing among the rank and file 01 our 
manufacturers the altitude of mind necessary to such coOperation. 
And my great hope as I leave this lob is that that development may 
come in the near future. 

On May first J enter an entirely new Held-that of education. 
Kenyon College, my Alma Mate. and that of my two sons, has ap­
pointed me to a newly croated posltlon-Secretary of the College­
which is an administrative lob having to do with alumni organiza­
tion, public relations. fund raising, elc. Henceforth the Brown 
family will make Its home In the little college town of Gambier, 
Ohio, where we will be delighted to welcome any 01 you who may 
travel that way. And being still a salesman, I cannot refrain from 
saying that your sons will be doubly welcomo and will find there 
an educational Institution unique In the country, with 115 yoars of 
dislingulahed history and tradition behind it. a delightful college 
environment and a vigorous and up-to-dale laculty. 

And so, my friends. larewell and the best olluckl 
Sincerely yours, 

R. B. BROWN 

Robert B. Brown - Educato 

After 25 years or close assOciali. I 

wilh the leaders in the MacarOi 
Noodle manufacturing indust: 
many·times Association Director a. j 
fornu'r Chairman or the Imltl slr • 
Board of Advertising Trustees, ) :. 
Robert nowt.·n Brown has clecilll',1 I 

enter a lIew ficld . 

In his leaviuJ:, the inuustry luses :I 

leading thinker, the National Macaruui 
M:lOu(aclurcrs' Association, a staunch 
promoter. 

It is but l1~tural that wlll'lI the timc 
came to sevcr his cOllnections with thc 
Macaroni Indust ry, he should cukr 
the cdlle'llium,l field. His outstandilll-: 
CO",'i(lioli throughout the llilst 'I"arl .. r 
century has been thM the Macaroni 
Industry's greatest need was thill oj 
educating thc American consumers I', 
apl)t('fiate the real merils of macarw·j 
products aUlI 10 teach tlll'm how ''I 
prcparc it If) suit Amcrican appetil. , 
10 ortler 10 have this fine wheat rOI ' I 
appear more often in Auwrican men!' . 

111is little poem is symholic or h i 

gencral thinking, and or the fuml I" , 
(or association support conlaincl 
his lli!.rting Icller : 

" Hood Ihing to r~m~m"~r 
And ~ bell~r thing 10 do 
Is to work wi lh the const rncliun ~a · 
And 1I0t with lh~ wrc~king CfCW. 

His many fricnds wish him c\·c ' . 
success in his ncw work, and hal . 
that occasionally he will tirop in I 

thcm during future conferences ()( tl : 
associat ion hc has IOIl~ and consi s · 
ently promoted.-Tm: EDITOH. 

Intercstrd manufacturers will nccII 
110 official inv itation to the Macaroni · 
Noodle Industry Confcrence at Pitl~· 
burgh, Pa., June 23 and 24, 19-11. 
They will be a potent part ... , the con­
ference. 

, . 
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MALDARI'S INSUPERABLE MACARONI BRONZE DIES 
with removable pins 

SatidjactiDfL 

F. HALDAIlI & BIlOS.~ INC. 
178·180 Grand SCr""C N"u' York (;iC,. 

""'",,,,ira's Largrsl MacarOlli Vir Makrrs Sillrr 1903-lI'illl MI/I/I/!Ji'/l1I'I11 CVll/illllOlI.fl.,' 1~t'lllil/rd ill SIII//(' Fall/if)'" 

You want your products 

(NOTICED! 
) BOUGHT! 

( REMEMBERED! 
What beuer way to achieve this than through printed "Cello­
phane"? 

Call in our specialists to help you create new and more attrac­
tive and more salable packaging ideas. 

Write for Samples 

THE DOBECKMUN COMPANY 
Cellulose Film Packaging Headquarters 

3301 Monroe Ave. Clevelond. Ohio 
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THE FOUNDATION OF YOUR NOODLE BUSINESS 
Depends on the Right Source of Egg Yolks 

"DO NOT GAMBLE WITH IT" 

USE "FRIGID YOLKS" FOR MAXIMUM RESULTS 

"Frigid Noodle YolJca" are HI.clad eapedally from egcp gathered in the 
heart oJ the Corn Belt 01 the country where tho hens can't help but peck at 
th. proper feed thai give tb. Yolb a deep rich color. 

0l11t" t'JIt"lialJ 0/ (lood Nondlr )'olks arr: 
I. Purlt, B. ProJ"r 8.fd;.raUoD 
2. QuaUty 7. L~w Bact.dal Counl 
3. UalIona.itr 
t. Clulillll." 

8. HI;h la NutriU .... Valu. 
e. H1;h LD SoUd Conl.nl 

S. Good nayor aad Color 10. FBOZEN sTRlcny FRESH 

)'ou f,-ill find Ihl'S~ rsmlliuls ill ""-'iyid )'ol.h' · /,or/ltd urlusit·l'ly "y 

International Trade in 
Macaroni Products 

Dwindling 
Shipments of Macaroni Prnduc:tll In 

and Out of Country Show 
Alarming Decreat:8 

Go\'t' nJl11cnt repurts on shipllll'UIS 
of Macaroni products In anti frum 
all the leading sC:lports show a sharp 
decline in tilt' shipmt.'llt of this fond­
stuff to (ordgn countril's. !loth ex­
IXlrls and imports arc affected though 
the (nmll'r shows Ihe greatest dc­
cline. 

Imports 
With Germany and Italy at war 

ami Fmnce occupil'd b1' its enemies, 
these three heaviest pmt ucers o( mac­
amni, spaghetti and t'lm noodles in 
Eurupe ;Ire unable to export any o( 
this foocl. In (act, tlll"rc arc food 
shortages that would ordinarily neces­
sitate the reversal of the llIo\'t'tIlent 
of this ami other prcxlucts. 

!Juring the month of December, 
19·10, there were shipped into this 
country (rom ullknowlI foreign ports 
a H)tal of nllly 77,547 pounds of 11\nc­
nroni products with a declared value 
o( $6,118. And for the entire year 
o( 1940, this country imported 874,813 
pounds valued at $76,320. For the 
year 1939 the imports totaled 1.076,-
689 with a valOl .. ' of $103,061. 

DETROIT. MICHIGAN 

Export. 

Though it might naturally be ex­
l)Cctt'd that the eXJlortation or Ameri­
can-made macaroni products would be 
increased because of Ihe disappearance 
o( European-made prooUt'ts in all 
(oreign markets and the acceptance 
nf American·made products hy (or­
eign buyers, such a trend has not de­
\'t.·lopt.'t I, 

The truth is that the eXI)()rt of thi s 
(nod has (allen considerably below 
the trade in 1939. During the month 
of December, 19-10, this country ex_ 
ported 318,981 pounds of this food­
!ltufT valued at $21,397. For the 12-
Ulonth period ending December, 19-10. 
the tolal exports were 3,589,978 val­
ued at $255,649. This compares with 
4,42.1.276 I)()unds exporlt'(l in 1939 at 
a value of $306,605, 

December Exporta-19CO 

For reasons that remain un­
explained. the total of thc Dccem· 
In'r, 19-10, eXI)()rts of this food as 
reported by countries of destination 
by one of the Governltlent Bureaus 
was considerably in excess of the 
'1unntity amI value reported by an­
other division in the same depart­
ment. According to the fanner. Altier· 
ican-madc macaroni products were 
shil)Pc<i to 32 posSt'ssions and foreign 

countries in dwilldl;ng IJU.lIltltles as 
showlt in the (f)lIowing tahle: 
C:III:ula • •• •• ... , . •• , . , ., . .. • " • ..• J.n!.l 
nritish Horulur:l.s .. , . .... . ... . . , . . , ·Iflt 
Cusla I(ira. ". ,,", .... " ........ (,17 
Guatrmal" . ...... , .. . , ....... . .. , tn, 
II I ~ ; I 
Nk~~r~~~! ::: ::::::::::::::::::::: Z.rN 
Panama. l(r llnlJlic of . . .. ,. ,., ... . . ("~' ' I 
Jlanama, Canal Zone • •. , •••••• " ... ':;J ,U.II 
~I exico •• .. . . . . • . •..•••• . , .. .. , .. , ..!.J.n 1 
Nr\\'funndlaml a lh) l.alir;ulur ••.. " .- ,I 
II r rnnula .. , .• . .. ,.,., .. . , .. .. . " . :: ' 
Other IIrilish Wr,1 Imliu.,... . .. I ~' I 
Cuha .. . .. .. " ... . " ... , ...... .. .. I':;,' (, 
llominic:lII l<cllUltIk .....• . .• , .•. . , -l I 
Nelherlands Wu l lIulies (Curacao) 5,1 j 

Haiti . , . . , .. , .. , . . . , .. ,.,." . . ,.,. Z,' 1 
11oll\'ia ,., .. .. . .... . .. .. .. , ..... ,. t 
Colontbia , .. , .. ,., . •. . . • . .. . , ... .. I 

~~~i~:~~'~ :::::::::::::::::::::::::: 2.! 
Venelutb, , ... , .•.. ,., . . •• • . .. . . ,. 1..-
I1ri.li 511 India .. . .. ...... .. .... ,, " I 
Chma .. ' . • ,., ., .. " . ,. , ..• • . • " . . 
Hon,/{ Kong .. . . . ... . ,' , . ,. , .. . , . . I 
I'hilrplline hl:ullh " ", •. , ..• . .... Z!t,~ : 
lId"I;!1I Cung(l . , ..•..•. ,", . . . , ... t,.' 
J.illeria • . •. " •• •• " ." . . • ,. " ." • • _:V 

Tolal QI.lllUilty to Foreigll • 
Cannlnt' ..• ,', . , .. .. .. . . .. " .17J.IJ I 

Tnlal V ... lue • . , .. . , . . " .,. , . . , .. $12.0'1' 
Ship.n!~1111 tu: nl,., 
lIa~all , ." .. , .... .... , .. .. ...... , 1311 • . 
I'orrlo nico •. •• ... " .•• ,.,' .. " .. 66,I~ ; 1 
Virgin hlllnds ...... , ........ " .. ' 5.~ .1I 

Tolal Quanlily to Jnmtar 
)'olstn ions . • , . , .• , • • ", ..•.• . 211,27,1 

Total Value ... . . . , . • ,' , . " •. " . ,$I",,7(,t 
. nle grand total of al1 shipments til 

foreign countries and Insular pos, 
sessions for December, 1940, amounts 
to 385,220 valued at $26,860. 
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liltlel~ 1o~ics 

b~ ~. ?12. ?1oo~let 

Giants in 
'lhose Days 

Alwa\'s wc art' thinkillJ.: /--: iants lin cl 
ill another da)'. 

We ilia), acCt'pt tht, fif,:lITes J.:i\'en hy 
hiller Jt'roUll' de Hhl'll'i, who told uf 
fimliu).! in tht, Orient the skell'lon of 
a llIall 96 (eet tall, who se skull \\'lIuhl 
hold thrl'e bushels nf corn , whose mll­
lars weiglit'd 15 Illlllmis t·nch. We ma)' 
ntll II1Icsiion CUltoll ~Ia.lher's dl.'scrip­
lion C)f il gianl whose hUllt'S Wt·rt· 
(ounci ncar ,\Ihan),. N. Y .. lilt, thigh 
bone heinJ.: 17 feel lOll).::, Ihe mali 's 
tutal height, 60 (eet. 
" Wt' may ht·lie \·c that Lu cius FI .... :­
eus "saw wilh hi s own cyes" Ihe hncl)' 
of a /--:iant 42 fl't'l ill It'lI/-;th, who had 
bt-cn dnn\"lwd in a IIrnd, or that I'lill)' 
saw a gr.w e oJlened IIy an earthquakt, 
ill Crele, in whkh wa s found Ihe skel­
\'Ion of a mall 71 (t'et tall. 

!llt'lI nlwa)'s cuultl helie\'c tlll'rt, 
were gianls in the II; ISI. In 1Ill' hunk 
of Genesis (6:4) tht'l' Jlut the giants 
back intu the pa!ll. "'I' lere wt.'rc giallt!l 
in till' t'arth in Ihllst, da)'s." 

But it is likl'l)' Ihal a thnusancl ), t'ars 
(rum tUilay Ihere will arise lall tall'!I 
of Ill(' linding' (If giant:; in thc t\\'t'n­
licth l'Clltury. They may Ihen \\,ulltlt'r 
al the stalure of Ihe Ca!'lliff Giant alltl 
1'alll Hllny;lll. 

Let liS put aside Ilh' i,ll'a that tilt' 
ilay of physical tIT intdlt'cll1al gianls is 

/
,ast tlr that toclay bn'edll 1111 men Iii 10 

'e cOlUparl'd with the ..:ianls n( nnl'it'nl 
r;n 'ece. the O ricnt, or Alhany. ~. Y. 

There was ne\'er n linlt' wht'li 511 

t:lIIch oJlpnrtullily uffefl.'tI fur bl·t.'fl lII­
i'll: n giant in husiness. in art , in liter­
: tUrt.', iJl slah'Craft. 

Mt'JI arc ('(lining to the 1111' illllHlay's 
: flairs, men whose nameS will be in 
' :le history books n( the year 3OlX). 
;.'rusPl'.",us, \H.'ace,ful .time;; I,ruduce 
lew giants, JUt III tUlles U !ltrcss 
neat rllarartt'rs cl l" ·c1up. l\kn who 
I ave it in Ihl'm to be(fl1lle J.:ianl s gruw 
t, greatness IlIt'n, Must uf \IS r,llIIlUl 
I l'COllle \'ery grc!lt, but musl of \IS l'an 
I CCOIllC far I-:rt'aler in !Jur c:lret'rs than 
\:t' realize is 1Jr.:i:.ihle, J\li we nce:! i~ 
the dcterlllil1~~iun to lise every uppnr­
tunity In it !'. very utmost. 

"Gluten" Spaghetti 
ProsJlCrity Califorr.m Wines and 

Huttom Products, Inc" makl.'r of 
"gluten" spaght'lIi ami nwat sau,:es a rc 
I'lannin~ to alh 'erli.ic Ihese prmlucts 
In the E.,stt·rn markcts. D. M, Grat­
tan Company of New Yurk City has 
been appointed the ad,'crtising .. genc), 

" in charge of this promolion, , 

J. S. Ross Made 
Vice President 

:"Ir. J. S. Itnss. gl'lwral sales mall­
al-!t'r of GWl'ery Sture l'rmlul' ls Salt's 
CUlIIl'allY. Inc .. St·\\, Yurk, S . Y .. 
which operates 111l' Fuultls ~lillillJ.: 
CUI1lI),l11Y (,Iant at Lihertp'ille, IUi­
!luis. was made a \·ire Ilresi.Il'1I1 uf 
the firm lasl .lImllh, Effl'l'li \'e t\pril 
I, :\Ir. I(IISS tUllk dmrg'e uf Ihl' Chi­
(agu ullice (If tht, linn :lIIcl 11 :,,1' , ,'I' r 
Ihl' post IIf sales manager fllr the !\ \ ' 11-

sidiar\,. Satillnal ~Ial':lruni CUllIpany, 

SUct'celling :\Ir. I(oherl II . ilrown, .whll 
h",. rt.'s i).:necl til ellh'r th e e~lm"atlulI,,1 
lid~1. 

$10.000 Fire Loss 
Fin ' ill it s Ilia III al 2.U-I I'nlk St .. 

Chil·;I!:". Illinois, t'aulll,tt tlamaJ.:l· til 
planl : mal'hincry al1ll slurks lutali l1g 
onr s tu,OU:!. aCl'IInling III Salvatore 
CI 'sta , pn:sitl t.'!:1 IIi tlU' Cusla :\Iat"a­
TOni CUllIpany , I' revious 10 il !'> l'on­
\'t' rsion illi n ;1 mat';ITIUli iactury. Ihl' 
iJuilding wa s use~1 as a dum·h. 

EET TODA V'S GROWING DEFENSE 
PROBLEMS WITH TODA V'S EFFI­

• COST-REDUCING EQUIPMENT 
Today. wh.n .0 many .ntullv •• all .Iudyin; lb. 

probt'm' cf.al.d by Ih. 91.01 and InCI.a.ln; lmoo!!. 
b.ln9 mod. upon Ih. mon pOWIf 01 th. Nalloa 10 mill 
Ih, \ltV.al t.qulllm.nla 01 Ih. Nall:laal D,I,nlO Pro;rgm, 
w, .U;9 .. 1 thai ChampIon' •• n;ln. otln; .. "leo tan 
h.lp you. 

For mil' Ibon hall a (lnlury. Champton' •• n9ht"" 
and Champion .qulpm.nt han beon ""in9 Ih. Maca· 
ronl and Hoadl. 'ndu.lfy-tn d ..... lopln; b.lllf m.lhad .. 
Impro ... 1n9 lobar condlllorll. towodn; co.t., and Incllo., 
in; plofit. 10f macaront pradud. Irom Ih •• al' ln;. thu. 
modo. W. wilt b. 9tad 10 canlult wllh you and .ubmll 
plZln. ond . U9V .. llon. with no obll;ollon 0:1 your parI. 

This 
CHAMPION 
FLOUR OUTFIT 
and SEMOLINA 
BLENDER .... 
aulomolltolly .111. 
ood bl.nd .. r.ma"· · 
In; 10,.19n .ub· 
.Ianc... In.uria; 
b.1l1f produclt 00 
w.n a. d.anUn ... 
oJ lb. dl ... So .... 
"oluabl. 11m. and 
hard, hack·bllokln; 
labor. Built lor m.· 
lim ... "Ie •. 

CLIP AND MAIL COUPON FOR ALL DETAILS. pmCES ----------------------------
HAM PION MACHINERY CO. e JOLIET, ILLINOIS 

ALSO MFRS. OF o Dou;h Mlurs o Noodl. Brak .. o W.19h1p; 
HOPPIf' o WollI M.I.r. 

AU AutODloUC and 
Accurol. In 
opllaUon. 

:~::ii: ~~n~rJl':1 8:~~erllncrlA~~:tcr~an S~'U'ifLle~~ "'ht~irrl'U~~ 
prlcn .nl lerml l .100 ull me .balll ~allr UI~ lime pll'lllrnl 
plln. Am IIl11wh. Inlnnlrd I" Irllnl"l .bolll tqllipment ~ b.(hd 
_t lb. I.h. 

s .un: .. ... .. .. 
coa"'ANY 
,\DOREIS "" 

CiTy . ........... . STATE .. 
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Packages Mnst Make a Onick Impres­
sion Nowadays 

By Gordon Oilno' 

Most folks arc in a hurry-ull mood 
these days. Speed is the eSsence n( 
ncarly everything we do. 

This increased tempo of our daily 
life has a Jlronounced effect on fl.1ck­
aging. The growth of self-servc food 
markets has fitted right into this 
scheme of getting things done faster. 

how much sp.1ghetti o r n1:lcnroni they 
ilfC geltin~. and the product looks 
clean and fresh. 

However, the cartOIl has its ::IlI· 
\',mtagcs, 100, It Offl'fS Ihe manu(ac­
hirer uf l1:l.tionally-di strihuh .. d prod­
ucls i\ surer way tf) establish brands- ­
a (aclnr which is extremely important 
to him. 

Cartoned sp:lghclli and macaroni 
can he stored more easily, 3ml the 
Iladmgl' is not so susceptihle to dam­
age as n fl'SUit of dropping Of carc­
IC:is handling. 11's easier to lic in con­
sumer advertising wilh carton design, 
a lltl, of course lhe possibilities of CtoSS 
.ulvcrli sing. print('(1 rccilK's, cooking 

directions, clc., Ilradically dis.1PPC; 
when the transparcnf.\n:lppcd pac' 
nge is used. . 

The transparent window carlon h ; 
prowd a successlul merchandiser f 
some manufacturers. because it cor' , 
hines many of the advantages of ti : 
all-over tmnsparent wrap wilh Ihr 
of Ihe regular printcd carton. 

TIll' spaghetti and maearow ili:h 
Iry as a whole has I'(l'pl pace WI 

packaging trcnds as well f)f hetter Ih, 
the average fuod manufacturer, \, 
this should he nu sign:!1 for relax 
tion, There arc new p:H:kaging illc .. ~ 
beillg genninated daily, anll tlll're arc 
Ilew visual desi,,""s for l);Ickagt'S heillJ: 
developed-clever euough to get tire 
allention of shuppers in a worltJ uf 
changing conditiolls. 

Alert manufacturers find it pap 10 
keeJl a constant cJll'ck nil the Illcrchau­
dising cffectiveness of their p.1ckaJ,:cs, 
FrC(luent consultation with 1",ckagillJ,! 
eXHerts can llrove mighty hclilfui. 

Packages now must catch the eye 
nml makc a 'Iuick impression. TIle 
consUml'r sees shelves upon sheh'es 
lined with packages of all shapes and 
siles and I,rinted with nearl)' every 
hue in the s)lt."Ctrum. No sillgle pack­
age can hold attention as 10llg as the 
product manufacturer would like to 
have it. TIu· Il;lekage I1IUSt sell itself 
,{uickl),. It must stand oul ill rcla­
IlOl1shill lO its competitors. Package de­
sign must he alivc. Patterns with an 
uncxciting p.1ssiveness cannot compete 
in tnda)"s struggle fur s,'\les. 

Dark Yolks to Order 
Manufacturers of sl"'t/o:hetti, maca­

roni, and l'gg noodles for thc 1II0st 
part have been alert to the times in 
packngillg. Like a great lIIany fOo<l 
products, macaroni, spaghetti, and C"1: 
noodll's Were originally sold in bulk. 
Then, they fnund their way into pack­
ages, and more rl"Ccntl),. these pack­
ages have been nlodernilcd for con­
sumer cOlweniellce .. . have received 
the full bencfit uf up-to-dilte printing 
methods in the press roolllS of hiJ,!hly 
efficient plants. Today, it is possible 
to faithfully reprooucc smart desib'lIS 
featuring strong rolon; anti shnrp 
contrasts. 

Simplicit)' in tlesign with much l'Ol­
phasis on the product name ami good 
legibility arc factors linked with must 
of the best selling IJackages. Aggres­
siVl.' manufacturers of macaroni and 
killlln'd prooucts arc using b.1ck Il;lIIl'iS 
allli sitle IJanels of carton space for 
printing' rl'Cil)Cs and cooking dirl'C­
tion!l. This f.ya lure has proved vcry 
popular with countless houscwives 
who furmerly klll'w IIf onl)' one or 
two cOII\'entillllal ways of preparing 
this type of foud. Spaghctti and maca­
roni manufacturers who make several 
rclall'd urooucts arc capitalizing, too, 
011 famil), resemhlance in their package 
design ilrrangeml·nt. 

Advantage. 01 Cartons 

Manufacturers, anxious tn get a 
high percenlage nf "impulse" pur­
chases, ha\'e adopted all-over trans­
parent wraps. There is no doubt that 
women likc to see what thl'y arc buy­
ing. Thcy .:an tell more accurately 

• Allihof I. A,I~'fli.I~, Enelul" or Slllhfl.~" 
I'll'" Co., KatllllUQO, Mlcll. 

By Ernest R. Katz' 

A housewife walkell into a rdail 
store, lonked at the packagl'd noodle 
di splay, and instincti\'ely selcctt .. d the 
noodlcs which attracted her eye. 

Color has had its chance to ItCrform. 
I r all appeal has heen aroused through 
that mL'tlium, two manufacturers. in 
particular, have done their jobs well: 
tIll' noodle man for JlurchasinJ,: a dirk 
dl'CP colored egJ,: yolk, anti his "eJ!,'=­
man" for ha\'illJ,: 1)'1cked it. 

Wherc elm's this color cOllie frolll? 
Ever\' packer knows his own particu­
lar regions uf purchasing, from which 
Ill' expects to buy shell eggs that will 
yield him the biggest percentage "f 
.tal k ~'olks pcr cnse. These territories 
arc hiS objective whell he purchases 
shell eggs (rum which he intends to 
pack "dilrk yolks" for the noodle 
manufacturer. 

When can he buy? It is a fact Ihat 
the .late spring and carl)' summer 
months do yield the darkest yolks. 
This, because of the correlation of the 
1\'llCS of chicken fCl'fl used, with the 
tlifTt'rent seasons of the year. 

Is it necessary til "sort" for color? 
Purchasing the shell eggs from the de­
sired territory during the lIIosl prefer­
ential lime n! tilt' year will result in 
an egg yolk I,ackage that can probably 
p..'tss for a air percentage or noodle 
mnnufacturers; but there nrc nlwa)'s 
the more particular noodle makers 
who insist on "ilnrker yolks." This can 
be achieved through Ihe process of 
"sorting" hI the egg~breakers. The 
pnckt-r ""hr. hns a sufficient volume of 

husiness has among his clistomers pic 
manufacturers, 1l..1keries, salall drc~s· 
ing manufacturers, etr. All of tllt'~e 
usc \'olks in one fonn or annthl·r. 
Some mar demand dark color, uthers 
do not care, allll still nlhers may pre­
fer a light color. 'n,e noodle m:m, hul\'­
ever, alwiI)'s insists on dark plain 
yolks. "Sorting" enables the e.L:~· 
breaker to please all of his custnnll'rs 
if 'ne is inclined to go to Ihe trouhle 
of Ihe process. True, it is a little mlJl e 
cO!ltl)" and for this smile reason "sm!· 
ing" is not practiced hy all the eJ,: '.· 
breakers. 

I f, as in the )last, frozen egg )la\" 
ers would rl'cl'ivc premiums for ext 'I 

dark yolks, the)' might onl)' Ihen I 

sort to the individual sc\e..:tinll or t ';! I 

egg (sorting), Ilr so it would be S\ 
p()5t'd . Today, however, with en 
noodle manufacturer demanding l 

yolks of dark cillor, wilh the ellll'ha 
1111 Ihe "dark," the cgg·brcaker di 
not <lsk fllr a premium for "his enl! 
lest the noodle 111<111 assullle (a 
rightl)' so) that if he rcrust'd to Ii 
thc premium, hc would receive yo' 
"oid of the desi red rich hue. The II 
tinct plea of the success ful 11110' I! 

maker of toda), is "If )'ou cannot of! r 
Ill ':.: dark yolks, don't sell me ally \t 
all." Breakers reco~nilillg this ha .'c 
forgotten the [rcmlum alld consider 
that the adde business of the !,.,r­
ticular buyers (who invariably arc tIle 
prcfern'd) foreshadows the adekll 
cost. 

TIlc noodle manufacturer can he 
plcasl'tt; but "dark ),olks" do have to 
be made 10 order-to order for the 
noodle man. 
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SEMOLINA 

PURE DURUM WHEAT 
• • • 

• • • 
CROOKSTON MILLING CO. 

Crookston, Minn. 

The [IIicago Label &. Box [ompany 

• • 

31~ N. May Slreel Cbicagu, Illinois 

Telephone Munroe 5094 
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G0'f81nmenl Figure. on the Imports and Exports 01 1925 6,408,878 494,].1(, 
Macaroni Products Since the Tum oj the Century 1926 5,225,24,\ ,1%,1.i1 

1927 ,1,512,512 JJ2,2,'N 
International tmde in macaroni ,)roducl5 is at low ebb, 1928 3,433,561 370.$~9 

according to figuf"\'s released by the Division of Foreign 1929 2,856,378 26.1, 151 
Trade Slnlistic~, U. S. Depl. of Commerce. Except· 
ing (oJr the ),l'ar of 1918, the 1940 imports of this food 

19,10 2,776,48.1 231 ,6;6 
1931 2,4,\9,200 184"lRI 

were lowest, falliuJ.; below " million pounds that year. 1932 2,225,425 1$2,0;7 
While the CXIKlrtatlOns of till'SC products arc still con· 1933 1,647,956 11.1,41l7 
siderab!y in excess of the exports from 1932 to 1938. thev 
wcrc nearly a million pounds less in 1940 than in 1939. Imporls for CUIIJI,,"/,Iioll 

Imports lind Exports since 1900: 1934 1,340,255 112,mO 
1935 1,389,920 119,i!H 

Im/,orls 0/ MacorOlli, Vrrmi('('lIi, 01111 i JII 1936 1,304,955 103,631 
1937 1,695,856 146,'l-l6 

Similur I'rC'/,oratiOlu 

Fisc,,! Year 
1900 
1901 
1902 
1903 
1904 
1905 
1906 
1907 
1908 
1909 
1910 
1911 
1912 
1913 
1914 
1915 
1916 
1917 
1918 
1919 
1920 
1921 
1922 
1923 
1924 

Vitamin Prires 
Reduced 

Pounds 
18,608,037 
18,186,400 
37,%4,080 
31,601,186 
47,265,171 
62,136,598 
86,407,198 
97,660,699 
88,441,998 
%,339,%2 

112,865,758 
116,985,754 
105,926,%8 
113,358,047 
%,141,048 
35,703,830 
16,114,005 
1,023,386 

402,010 
902,551 
805,008 

1,587,464 
2,917,369 
3,474,713 
4,534,928 

An 3nllounccment of (onsid~rahle 
interest 10 that portion of the Mac­
aroni-Noodle Industry tlmt uses or 
contemplates using vitamins for the 
enrichment of their products, was re­
cently made by Ml'rck & CUlllp,lny, 
Jnc., one o f the largest manufacturers 
of \'itamin cOI1Cl'nlrales. 

"\Ve arc pleased to announce n 
further reduction ill the prices of \'it­
amin n, TIliamine Hydrochloride U, 
S. P., amolillting to 15 cents per ~ram. 

"The sustaim·d intt'rest in vitamin 
thcrapy alltl the possihilities of the 
enrichment of nours ::11111 other raw 
materials from which foods arc made, 
ha\'e enabled us 10 illcrcasc our pro­
du stion of this important vitamin and 
thereby reduce our costs, 

"Ample stacks were a\'ailable for 
prompt shipment from our warchoases 
m Rahway, N. J" New York. , Phil· 

1938 1,163,999 108,695 
Dollars 1939 1,076,689 10.,1,061 
820,163 1940 874,813 76,,120 
735,239 

Errorts of MQ,orOlli, Vall/ialli, ami All 1,548,230 
1,283,835 Similar PrC'/'arotiolls 
1,889,934 1922 7,4'l-l,87,1 605,11\4 
2,386,927 1923 7,159,864 566,2,10 
3,320.,895 1924 7,486,4,16 598,9AA 
3,917,794 1925 6,557,218 726,765 
3,747,710 1926 8,272,364 711 ,122 
4,185,109 1927 8,468,264 714,m 
4,843,850 1928 9,979,375 900,11.1 
5,005,674 1929 10,740,479 925,001 
4,798,062 1930 8,718,579 701,0% 
5,156,990 1931 4,613,284 341,09!< 
4,422,339 1932 3,207,942 215,0.20 
2,229,457 1933 1,931,43,1 135,11.\4 
1,172,057 1934 1,906,097 1$6,227 

76,1% 1935 1,986,761 167,197 
40,925 1936 1,945,842 1.19,2(J(, 

101,859 1937 3,048,436 256,497 
107,150 19,1l1 1,163,999 108,69,; 
166,294 1939 4,42,1,276 J06,(/); 
234,241 1940 3,589,978 255 ,&19 
249,981 
298,058 Exports prior 10 1922 not available. 

adelphi:!, Pa., :md (rolll 51. Louis, Mo . . the reduction in prj..:\; will aid both 
"Until furthl'r nDtice, we IIIIOI\!;lS national health and national defl'n ~c . 

follows: Its prices arc: 
25 kilo 10:5 •• • ••• ••• ••• gram $ .65 25,000 grams .. . .. . @ $.65 per gfOlI1l 
10 kilo lots . . .. .... .. . • gram .66 10,(0) grams •. ... ,(fq .66 pl'r gr.1111 

I kiln tin in fiber drum gram .67 1,000 grams ..... . @ .67 ref J:f,un 
100 gram boltle in tin .. gram .77 In view of the new hh:h "cmaud 

5 ~ralll bottle ....... . gr:lm .92 for vitamin n-l (thiamine hyd ro· 
"F.O.n. Hahway, Nl'W York, Phil- chloride) resolting from Government · 

adelphia and 51. Louis, freight or ex- endorsed enrichment of nour awl 
press ~:lid to destination on J kilo lots' bread, which has caused them to JlU"'1 
or larger. production of the s)'nthtlic vitamin III 

"The outstanding Imoly alld 'Iualit), successively higher le\'Cls, they afC 
of TIlhunine Hydrachloritle Merck t'OW announcing a further reduction 
( \'itamin Ill) commands consutllt.'r in price of ISc per gram. 
preference. Pioneering and sJlecializa- Prices arc now practically only a 
tion in the synthesis of \'it:unins en- third those which llre\'ailed n year 
.. hies us to supply our customers ngo. 'One-tenth of a cent, using the 
Thiamine Hydrochloride U.5.P. of new contract rates, now buys 500 In· 
unC(lualed (IUalit)'." temational Units of the pure ",ulk 

\'itamin, so it is hOI>eti this conlriLu' 
Roduce PrieN For National tion hy Hoffmann-Ll Roche to the 11;'1' 

Health Dofense tiol1al deft'lIse lirogram will result in 
In announcim: practicall)' the same still wider sca e use of thiamine 10 

II ri c es, HufTmann·l .. 1Rocht·, Inc., correct the deficiencies of it in the die· 
Hache Park, Nutle)'. N. J., c13ims that taries o f nearly half our population. 
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UW ANT A BRAND 

}Jwp.n. l* OJJw~ 
Try Our Special 

Dark Colored High Solids 

EGG YOLK 
We invite your inquiries through our local representatives 

or direct to the 

HENDERSON PRODUCE COMPANY 
General Office 

Monroe City, Mo. 

55-57 GRANO STIl~H 
IMJRAUUC RUSs(S 
HOODlt NI,t.CHINES 
DOUGH BRAKES '" 

lilWYORK' N¥ 
OlE WASHERS 
KIoEAOERS ' 
MIXERS ' " 

Second Hand Macaroni Machinery, Accessories and Drying Equipment 

Save the Safe Way, With Equipmf,nt That Has 

Been Thoroughly Reconditioned and Tested, 

Detailed information and quotations will be furnished upon request, 

.i I 
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La Rosa Firm Enjoyed Swift Growth mium exch.'lnge store: at the Kcnt 
Ave. plant, and others arc scattered 
throullhout the borough. Frank L1 
Rosa IS chainnan of the board of <l j­
rettors. Stephen La Rosa is presi· 
dent.-Brooklyn Eaglt, April 7, 1941. 

From SmaU Nelghhorhood Store 10 1914 

Bv Alfred Salerno 

V. La Rosa & Sons, [nc., maca­
roni manufacturers, today ranks 
among llrooklyn's big busincss~s, yet 
it is one of the borounh's youngest. 
stemming out of the dIsmal days of 
World War 1. \Vith another war in 
full stride it appears an appropriate 
time to review Its history since the 
La Rosa company and the manu­
facturing of macaroni in this country 
on anf large commercial scale wert 
virtua outgrowths of the last World 
War. 

In 1914, when annies were on the 
march, there was vcry little mac­
aroni manufactured in this country. 
Mo~t of the product was imported. 
As resultant blockades cut down 
commerce hetween the two worlds 
macaroni supplie.!l became scarce. It 
was then that the La Rosa finn had 
its start. 

Vincenzo La Rosa, founder of 
the firm, opened a small neighbor· 
hood store: in Williamsburg to estab· 
lish a new source of supply for the 
food. His family, <lnlong which num· 
bered his five sons, assisted him in 
the enterprise. After the father died 
the sons carried on the busines:i un· 
der the same name. Today all are 
actively engaged in the operations of 
the company in executive positions. 

Expanaiona Come Faat 

The demand for macaroni during 
the war years enabled the compauy 
to find new outlets for their prO\I­
uct and exp:msions came relath'cly 
swift. New units for manufactur­
ing purposes were added to the La 
Rosa line. The first addition was 
located at Montrose Ave. Then the 
firm branched out to Wyckoff Ave. 
L..'l Rosa continucd to prosper and 
two other plants were acquired, one 
on Willoughby Ave., the other on 
Melrose SI. 

After the war came to an end there 
was no aball'nlt'nt in La Rosa's activi­
lies, e\'en though nonnal trade chan­
nels were once more open. The new 
industry appeared to be finnly cs· 
tablished here. Sales in the local area 
continued to nlount and finally the 
fiml moved to the waterfront where 
its own plant was constructed all 
Kent Ave. and South 11th St. That 
was in 1929. Two years later facilities 
other than manufacturing were moved 
to Kent and Division Aves. 

La Rosa now maintains aoou! 
150,000 square fect in Brooklyn for 
manufacturing purposes as compared 
with the little 25 x 100 feet store 
where the comp:my originated. A 
new plant is operated at Danielson, 

Conn. It is a two-story building with 
100,000 square: fed of space. 

A spokesman for the company said 
that most of the firm's efforts III the 
men::handising end · are concentrated 
on Brooklyn. He 5.'lid th,,' distribu. 
tion of the company's pnducts ex­
tended as far as Chicago. However, 
with all that territory in between to 
cover, about 40 per cent of the out· 
put is sold in the local area. This is 
not due entirely to the lart:e Italian 
poP'.Jlation here, who origmally in­
troduced the food to this country, 
the spokesman said. Macaroni is fast 
becoming an American dish and 
strangely enough it is being used in 
smaller quantities than fonnerly b)' 
Italian families, he said. La Rosa s 
sales of macaroni at the present lime 
were estimatl'd at l,OCO,OOO pounds a 
week. 

Sal .. SWI 011 Upowing 
The spokesman told the Brooklyn 

Eagle that the finn's business still 
displays a ste. dy growth. In the past 
year they e:(perienced n 15 per cent 
gain in opcr.ltions. ExpectatIOns are 
that this gain will at least be dupli­
cated for 1941 since the up ..... ard 
t rend in sales has bt-en sustained so 
far. Although prices of raw materials 
used in the manufacture of macaroni 
ha\'c advanced, there has not as yet 
been an increase in the price of the 
company's products. 

The company maintains a pre· 

Macaroni Production 
In Canada 

Domestic production of macaroni 
products in the Dominion of Cana· 
da is up sharply according to govern· 
ment figures r((('ntly released cover­
in~ the year 1939. The imports of 
thiS wheat food also show an incrcase 
over the previous year of fL'Conl. 

Total of 45,274,000 pounds o[ 
macaroni and spaghetti, noodles, etc., 
was produced in the macaroni pm41· 
ucts mdustry in Canada in 1939, with 
a selling VAlue at the factory of 
$1,980,436. This was UI) from the 
37,969,1XX} pounds in the previous 
ycar valued at $1,719,984. These 
figures appear in a r((cnt report is· 
sued by the Dominion Bure.'lu of 
Statistics. In addition to the macaroni, 
etc., produced in this industry, "P-­
proximately 3,500,000 pounds valued 
at $164,000 was also produced in 
other industries in 1939, making" 
total of about 48,800,000 pounds. 
There were 16 plants operating, with 
four in Ontario, four in British 
Columbia, four in Quebec, thrcc in 
Manitoba and one in Alberta. 

Imports of macaroni, spaghctti, elc., 
increased from 672,61.2 pounds valued 
at $46.000 in 1938 to 817.000 Ih. 
valued at $57.000 in J939. Exporls 
were also up, amounting to 10,503.-
400 pounds in 1939 valued at $470,-
890 abr;}inst 7,494,000 ~unds the 
previous year VAlued at $."\97,601 

Flour Production Takes Big Stride Forward 
in March With Major Sections 

Flour production during Marcll-5,775,885 bbl!. according to rtports of Tilt NI),III' 
fl'l'sltm Jlifltr from mills re:prutnling 6Y,t. or the nalion:d oulput-rtprutIIls an In· 
cruse or 3.00ut 44O,(XX) bbb. over that of the previous month 3.nd t65,001 ovtr Ihe: 

Illoduction for March, 1940. TIle !Juee major producing sections .. c:counlt41 (or HIt 
arge share of the incrClUt, with the northwutern g:lin over Ihe previous month amount· 

in.l[ to atnllut 26,000 hblt., Iht . outhwrslern 170,000 bbls. ami that of Buffalo 67,J.tO hbl 5. 
TIle March figures ror the Mluthwr:stcrn also were 235.1XXl bhls. Kreater than thosl' 

nf a year ago, anll tht lIulTalu incrca~ O\'ef the March, 19-W, output was about 55,000 
bbl.. t.aU ye-at', March production in the Northwest, however, was 94,(l(X) 1.01.015. 
larRcr Ihan Ihc current figure, 

Another section rnaking a latJj:e l{ain over the February output Wlli the tasle"1 
Central \\"es1, including Ohio/,Indiana alul Michigan miJIf ...... hich togelher turned ou1 
an increase o{ almost 76,1XXl OlltS. over their prC\'iou. monthly retord. A detailed ta!J1c 
"Jlllears below. 

TOTAL MONTHLY FLOUR }'RODUCTION 
(Rerortetl by mill. produtitlJ[ 65% of tlle flour m:mulacturtd in the U. S,) 

March, Previoul March 
11).11 rnonth 19-W 19J9 

Nlorthwest ...................... 1,17J,941 1.148,026 1.267,928 1,271,8ZJ 
South ..... ell ••••••••••••••••••••••• 2.159,714 1,989.958 1.925,054 2.095,373 
Buffato ........................ 813.962 809,625 819,150 885,288 
Ccnlral West-Eastern Div....... 544,449 468,6.."'9 SJl,lat 57.8,777 

Western Division •••.•..•.•. 268,828 248,583 272,077 287.583 
".Qulhent ............ ~.......... 121,887 '126,182 IJ6,51f1 159,109 
N"rth Pacifie ~:ut ............. 633,I!» 546,958 658,184 691,438 

TOlal, ...... , ..... .. ......... 5,775,885 5.JJ1.961 5.610.100 5,919,391 

'Includes Indiana. .inee 19.18 under Crntral Well, Eastern Divillon • 

. , 

1938 
1,1I0.79J 
2.(01)15 

&58."" 
29J.4-I2 
3J8.5S6 

'374,172 
41~1SJ 

5 .... ,828 
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Fine Nalural Qualily. Unexcelled L ,-.."..-, ,"'",." ----
Uniform 

HIgh 

Color 

Sold Direct to the User 
By 

Uniform 

HIgh 

Solids 

MENGEL COMPANY 
INCORPORATED 

Corruqat~d 

Shippinq 

[ontain~rN 

5.1 

SHERMAN WHITE & CO. Louisville, Ky. Winston·Salom. N. C. 

Fort Wayne Indiana 

for PRESENT and FUTURE 
packaging requirements .. 

It' •• a.y to ••• why ao IIIQDy maawadur .... (u". Ia.lallln; our Mod,1 FA 

wrappln; maehlae In th,lI planla. In lb. FA Ib,y tiad a machln. that hit. 
lb. hI;b mark In adlu,labUlty tor many podIa;. .11 .. and oU·around 

odoplobllUy. Tbll on. mochln. will wrap an .nl1r. tin. ,,' ptOducl. In 
lIIony dW.rent .II.L Cbon; •• onr ia quickly tak.n car. 01 by connnl.nl 

hOJld.wb •• 1 odlUltmentJ. It can h. adopl.d to han41. any type 01 WfOp' 
pUa'l materlal-"C.Uopbone," printed paper WfOPPltI, loll Of wand pap.r. 
And II co.n wrap op.a boala. oa w.n OJ ordinary carlon •••• In .hort. 

Ira. lbe kind 01 machln. that won't eoy "No" ,hould you decld. to odd new 

productl or Q n.w typ. 0' paeka;. to your Un •• 
Undoubt.dly you will wonl to know more oboul IhI' r.markable wrappinw 

lIIachla •• 

Conault our nearest offlce ••• Or write lor literature 

PACKAGE MACHINEBY COMPANY SpringUeld, Mo ... 

NEW YORK CHICAOO CLEVELAND LOS ANGELES TORONTO 

Now Brunswick, N. J. 

Our IIwdd FA is our (I{ 
lIlt IJl4lsI uid..ty 4/Srd 
t.-rfJniu!I murlliul'S in If II' 

{vod fidd. 

PA.CK..\.GE MACHINERY COMPANY I Over a Quarter Billion Package.s per day ~re wrapped~~n our Machines 
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Macaroni· Noodles 
Trade Mark Bureau 
A review of Mac.ronl-Noodle Trade 
Mub Teilitered or r.:"ed for uri), 

rellatrllt on 

ur~~TI~;·~~f.:~o·n N:~:r~'II~!~I~!n~r~~ 
tr:J: L:.~:t.~ ~~!~t.Sn~R~IDSIIE:V:~E rf.~ 
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A New Service 
One or the very popular and most 

valuahle sen'ices now being rt~ndcr. 
cd Ihe industry is that or Irade mark 
registration :nul p,Mcnl filing eSl3b· 
lisht'tl several ),ears ilgO by Iht! NOl­
tional Macaroni ManufOlclurers As­
sociation. This service is available 
10 all members of the ,\ssocialion in 
good slanding at COSI; also 10 non­
lIIemhers at a small f~e O\'er nclUOlI 
cost. 

Hundreds of firms have laken ad­
vanta,::e of this special service in 
onlerlllg searches to be matle through 
the trade mark allomeys of the lIu­
re.1U in Washington, O. C, to de­
termine whether or not IJroposed 
tmde mOlrks arc registemhle. Search­
es arc made hee ror members, but 
Il lln lllemhers are assessed a small fcc 
for it. 

There is a growing realization of 
Iht! value of a J,:ood trade mark and 
the J,::TOwing difficulty in finding 
trade lIl.uks that can be registered UI1-
der the strinJ,::ellt regulations of the 
U. S. Patent Office. Thus valuable 
tmde marks hccoll1c morc valuable 
and owners more inclined to fully 
pmtect thelll agai nst any Ihreatened 
encroachment. 

J f you ha\'e a registered mark thilt 
you prize, see tlmt it is properly re­
newed hefore its e!()limtion. The 
~lacaTfJni-~o()d'e Trade ~Iark Bureau 
serves (,wners of registerl'tl marks hy 
nth'isiug them of their coming ex­
piration ami of its readiness to handle 
the TCnewal IJrocedure, if ordered. 

' \'atch you r trade mark rej.!'istra­
lions! Enlist the Maclironi-NoOtlle 
Trade Mark Bureau which is most will­
ing to assist aU trademark owners as 
well 35 those wishing to register new 
marks. 

Recent Searcho. 
In proof of the claim that it is be­

coming more and more difficult to 
find a j.!'ootl Irade mark Ihat can be 
registered under the stringrnt rules 
n~\\' beinj.!' enforced by the Patent 

.~ 

Office, reference is made to results 
obtained in several recent searches 
made at requests of Association sup­
porters and nonmembers. In Ilrac­
tically all of them, the Burtau's at­
to rneys ndvised ngainst attempts to 
register, resulting in a considerable 
savi ng of money and legal entangle­
ments. 

"El Maco" 
The fiml seeking' to register this 

mark was advised that sinl'c the word 
"Maco" is alremly registered by Ly­
ton & Co., Dover, Delaware-Nu. 
.148,972, August 17, 1937, claiming use 
since August 24, 1936--callncd veg­
etables-the proposed mark would 
undouhtedly he objc..'Cted to by citing 
the call1tl'tl vegetable registration 
a!.Pilinst macaron i products, on the 
Palent Office's ruling that vegetables 
ami macaroni "arc foods of the same 
descriptive qualily." 

"El Rancho" 
While nn identical mark is found 

for usc on macaroni products, it was 
found that "EI Rancho" was rrgistcr­
ed for pickled ch iles on April 23, 
1933, by Ciro Escorza, Dowl1ey, Calif.; 
also "Hancho" for canned vegetable 
soup; "L'l Verne Rancho" for fresh 
citrus fruit; "Marca Rancho" for can­
ned s..lU~lgc..·, and other cmullina­
tions of the lenn "Rancho" for ot her 
products. Recommendation - selcct 
something else to avoid objections to 

. an)' attempt to register an)' other 
"Rancho" mark 

"Bluette" 

O n careful search of trade mark 
records at the Patent Office it was 
found that while "flIuelle" was 1I0t 
registercd for macarolli products, it 
has heen registered (or chocolate and 
candy h." W. F. SchrafTt ami Son, 
Boston, Mass., Jul), 7, 1931. In the 
opinioll of our attorneys, this refer­
ence would not anticipate the mark 
intended 10 he registered for macaroni 
products. 

"C1aretta" 

ntis mark was also found register­
ed as a trade mark for candy h}' Puri­
tan Candy Co., Milwaukee Wis., Oc­
lober 26, I~O, yet the macaroni man­
ufacturer was advised that the mark 
could prohahl}' he registered for mac­
aroni products without interference. 

"Super-EUa" 

Tnis mark is registered ill the name 
oi The Grand Union Co .• _lew York 
City, for various food products, in­
c1udinj.!' macaroni and spaghetti, July 
18. 1939. 

·W.O.W." 
It was found that WO\V was reg· 

istered for malt syrup for food pur­
poses by Sterling Products Co., Evans­
ville, Ind., on Septemher ;W, 1930. 
This rrgistration would probably be 

cited against Ihe proposed macaroni 
trade mark and w'Quld have to he 
o\'ercome. 

WOW also registered for dog bis. 
cuits by George Ii. I1rown, HOSIOII. 
Mass., January 8, 1929. While the 
P.ltent Office doc.5 not cile dog foo! 
a!:ainst food for human consumptioll . 
the association · is somet imes consid­
ered unpleas.'lnt. 

Regt.tratiol1.l 

Several registrations of trade marl,!, 
for macaroni-noodle manufactur('rs 
ha\'e been completed Ilr arc in the 
process of registering through the 
Macaroni-Nootlle Trade Mark Bureau. 
Reports on these will he made in thi s 
column after action is taken and n" 
ported by the Patent Office. Manu­
facturers arc invited to make a great­
er use of this lIew service that has 
proved so popular and c..'Conomical. 

P...lLents and 
TradeMarks 

The following applications for and 
registrations of macaroni producls 
were reportetl by the U. S. Patent 
Office for the mOllth of March. 

TRADE MARKS APPLIED FOR 
"Mary St • .,.u" 

Tile Ir;ute mark o r Win§ton anll Nrln·U 
Company. Minnt:apoti!. ,.Iinnuota, fur uS!· 
on it.113d (lrusing. ~aml\lii c h 511 re:ul awl 
Eglf ~oodles . AI1I,licalion was fi cd on Dr · 
cembc-r 9, 1!W1. The aplllir3n! claims me 
sinec july I, 19-ID. 

TRADE MARKS RECISTERED 
.. Slo ... lo· ... 

The trade mark u( Ihe joseph 5torniot" 
Co .• Philadelphia. I'ellnlyh·ania. wa~ rq:i <· 
lerell ror lise 011 Sp:I&helli Sauce. ANlli . 
ralion W3S filed Scplember 19. 11).10; I ~II , · 
Ii shed j anuary 7. 1~1. The al,ptiealll 
claims tnc ~incc june 2, 19 .. 10. 

Vitamin A in 
Egg Yolk 

Although mall)' foods having a yel · 
low or orange color arc rich in \·ita· 
min A, this is 110t necess.1Tily trill! 
of an egg yolk. 

I f the hen has had abundant grc('11 
leafy feed. her eggs will have dark 
yulks and a high concentration oi 
"provitamin A," which can be con· 
verted into vitamin A in the hUlllall 
body. Yellow com in the diet al su 
increases ~hc color of the yolk but 

I)ro\'ides less provitamin A than grcen 
eafy feed. On the other hand. cg~ s 

from hellS gctting a diet that is low 
ill pigments hut high in fish-liver oil 
will have light-colored )'olks rich in 
vitamin A. So either the pale or the 
deeply colon'tl yolks may-or lIIay not 
-be high in vitamin A, but in gen­
ernl all egg yaP; is a fairly gocxl source 
of this important vitamin. 
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ARE YOU SA VING ... 
ON YOUR CELLOPHANE COST? 

Till . l'lITERS CELLOPIIANE 
SII2EYINO AND STACKINO 
MACIIIN£ elllbln yoU 10 pu,. 
,hue your cellophille In ,Dill In4 
IUe 14 10 14"- oJ cUI·IOo.ln COIl. 
h hln41u two roUI It Ih. lime 
tlmt .n4 CUll all, .11t .lInll frolll 
2" 10 24" wldl It .,,, 10 2." lOll" 
Wuhlne II lIIoulltfd 011 callrll I n4 
fill 1M IlIlIy rollld 10 dull1d 
loulloll.. No opullor II requI.14 
. llIce Ihe IlIck., ubll IUIOlIIlIICllly 
1I0PI I~ IIIlIhlnl _holl II II flIl14 
wllh CUI·IOotoi .. IhUIi. 

For prilll.4 UUOphlll1 !.hll mlchlnt II eqlo ~ I" d with III 1':1,,1.1. ere 
for IPOI ",lltrllloll. 

It wfll pI' you 10 Innlll.111 thll 1C0nomlul mathille. Complelt III . 
' 0",,111011 wfll 1M promptl, ''''1 10 yOU. 

PETERS' MAC HINERY CO, 
4700 RavclIswood Avc. Chicago. III 

Noodle Yolks I 
Fresh Frozen 

Dark CoLor 
High SoLids 

• • • 

"IOBEST BRAND" 
• • • 

Anamosa Poultry & Egg (0. 
ANAMOSA, IOWA 

W. H. Oldach. Brourso Bldg .. Philadolphia, Pa. 
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[onserving Aluminum 
Macaroni Industry Allectec! by Aluminum Pots 
and Pans Scarcity and Consequent Change in 

Cooking Instruction. to Houlewive. 

The Macaroni-Noodle Industry,like 
all other food trades, finds itself af­
fected from many different angles by 
the nation's defense work, but all the 
operators arc cheerfully and willingly 
supporting the government in every 
possible way. Increased taxes arc 
paid ungrudgingly, new restrictions 
scrupulously observed, and products 
as well as manpower sensibly con­
served. 

There ;Ire many indirect ways in 
which the defense work will affect 
the Industry. One of these, for in­
Siance, is the reporteti scardt)' of 
aluminum. It will not only increase 
the price and practically make un­
available the aluminum utensils and 
equipment essential to production, and 
the many articles of thiS material used 
as premiums, but also necessitates 
drastic changes in suggested methods 
of preparing macaroni products for 
consumption. 

GO\lcrnment' officials are endeiwor­
ing to lightt:n the ~ 1TC:C1 on busint'ss 
and on homemakers of the withdrawal 
of aluminum from the man)' uses to 
which it was put h)' civilians, thus 
conserving the available supply of this 
metal for war defense purposes. This 
thinking prompted the fol1owing re­
lease by the Bureau of Home Eco­
nomics, U. S. Department of Agri­
culture: 

Homemaker5, in more 'A~)'s tha n Olle, are 
taking llart ill the natiunal Iidense pro­
gram. Because aluminum is gbroo lutely 
n«eu ary in makin, certain \'ital ddense 
equipment, i'l lise (or civilian IIUrposu is 
()ting limited temporaril)'. "Civilian pur­
JIOses," o( course, include kitchen utcns il ~ 
as well u huult' IUld goods uf all kinds. 

"Furtunately, limiting the aluminum that 
can be ult'll in kilch~l \LI~uil l works no 
great hardshil' on homcmakus," la)'s Or. 
I.ouise Stanley, Chid o ( the Durtau of 
HOllie Econumics, U. S. Ilcpartment of 
Agriculturc. "For, in alMitioTl to the supply 
of aluminum utensils already made up­
there :.r.re a\'aitaLie \LIensils of many other 
satidaclory materials." 

For tOII.u(.lIle-SIO\e ('ooking, there Ilfe 
Ulensil s o( IlOrcelain-enamc!ware, CaJIt iron, 
:md flame-proof Rtau, For u\·en cooking, 
thuc at~ Ihu e and in addition, lin, earthen­
ware, heal-Ilroof "lau , !tuu ia iron, and 
~hecl ~Ietl . 

\\Thelhcr the homemaker i§ uUlfiltini a 
whole kitchen or reilladnl{ a worn-oul 
ulensil ur 1""Ut I II~ (ollowin" arc som~ 
IIOinl5 to keell III mind. 

For IUII-of-the-stu\'e cooking, ulen,i\s o( 
porcelain-cnamdware are the cheapest and 
arc 5.ltisf=.clory fur most uses. Saucel'an,{ 
double boilers, kelll~5, amI fryintt pans 0 
enamelware cOllie in mallY nrylllg qllali­
liu and a wid~ range of prictS. Higlier 
prices rna)' III I".an a better Ilualily of Ih"­
«Iain-cnamel wilh an acid-resistant fini ' h, 
or Ihey mOl)' mcan merely more f1l easing 
colof', fancier l\3ndle~, or unusuat . hll \lu. 

To gel the l)tst wear oul of elWnel poll 
3n~ 1,W1', Ireat them cardully to pre\'ent 
cJlIpplllg. Thai Is, nevu let them boil dry. 
Cool them before ",-allting. And let a hoi 
utemil cool bdore pouring cold "'-ater into 
it. When food stick5 to enamelwarc loak 
it loose by boiling walcr or a weak ~)ution 
(If soda in il. Nc\'er Icmlle it with a 
sharp-edged inslrument or u.e a coarse 
abrash'c on it. 

Another incxl1etui\'e malcrial for tOI.-of­
the-slove utensils is iron. This is ron­
sidembly heavier than aluminum, enamel­
w:ue, or glass_ Iron heats UII slowly and 
hold. the heat well. For that reason it is 
an excellent malcrial lor ulell5its ultd for 
lung, slow cooking, luch as Dutch o\·enll. 
Also btau5C it holds and dislriLulu heal 
welt, ir~1 makes good skillel!\, frying pan~, 
and grllidiel. 

Manufacturers uJnally include llirrclions 
for "sc.uonin," OUI iron utensil. II is im­
portan~ to (a llow these dircctions. btcausc 
~ ea50nlllg of iron by eO\'ering it willt a 
non-salty fat and heating it al low tem­
perature for two or Ihree hours makes the 
ulen, il more resistant to rust. To prevent 
ru" 1' 110, al'A-ays dry an iron kettle thor­
olll:hl)" hdore pUlling it way. 

Oean iron ulcnsit s with hoi soapsud s. 
Use an aLrasive such as fine sleel wool 
only to remo\'(! food Ihat slicks to the 
ran or rust that may have furmed on _ 
It. \ 

Since manufacturer! ha\'e perlected a 
jtlau I.hal .is "flame-proof," this material 
II comlllg 11110 more Ittner,,) us.c for top­
of-the-slove cookinl_ Clan ill caJY to clean, 
heal, up slowly, bUI holds the hC31 well_ 
On the market now arc flllll1e-proo{ "Ius 
double hoilen, saucepan" anll frying lQ.n, 
in small SilU_ TIle SallC(!panl ha\'(! re­
movable handles 50 that the ulensil rna)' 
be uscd oolh as a cookinK ami a n ninl 
dish. In ~ooking with glan utensils, Ihe 
food cOOlmues 10 cook e\'ell after lakinK 
Ihe pan off the fire, so watch it cardully. 

For O\·(!R cooking, salisfactory cake POUIS 
and cookie sheet! are made of tin re­
tinned sl«I, enamel, and glasL J>i~ 'pan~ 
arc a\'ailablc in tin, gl3l', and e~mel",-ar(!, 
Shallow Ol)(n pans for r03slili1 tender ~"..at 
are made o( Russia iron or (!namc!vr.an_ 
r or rooking leu tender meat in the oven 
eO\·trt ~1 pans of Ihe 5.lme material may ~ 
used. ~13king dishes and d«p baking pans 
come In euamelwart, onn-proo( carthen­
ware, anll Klan . Glan and lIeav)' earlh­
cn",~re cauerolcs hold the heat well and 
may be u 5C ~1 oolh for cooking and 5erving 
dishes. 

When cll-aning tin ulensil s, remember 
Ihat Ihe foundation of them is iron and 
Ihe tin coating is relath'ely thin. There­
fore, il is hest 110t to Iry to kcep them 
brighl. For in scouring for brilthtneSl, the 
tin coatinr is 5cralched off, le3\'in" the 
irOIl exposed w thai it will rust ~asily, If 
food is bUml on a tin pan, remO\'e it by 
so3kin" or Ly heating the "an for a few 
minutn in a weak wd:l. Solulion, Ihen ",-uh­
ing it thorollghly with lOOp ami waler. 

One o( Ihe best ..... ays. of couu e, to h~lp 
conserve Ihe nalion', supply o( aluminum 
is 10 t2.ke KOOI.I carc of aluminum utensils 
alrcad)' in the kitchen. Keep aluminum 
utensils elean and bright wilh .Ieel wool 
<> ( fine, ' mooth Kourin, powder. Remove 
di f(:.-Joralion on aluminum by boiling it in 
wate: to 'A·hidl ,vinegar or crl:&1II of tartar 

has bcm added, or by cooking in it acid 
food. such as lomatoes, applesauce, tl r 
rhubarb. Avoid .tronlJ soaps and SCOUT­
ing powders that Contalll .Ua.line salts, Le­
eadSt alkali darkens aluminum_ 

Elleel8 of BUghl and Other 
D&I\!age on Dnrum and Hard 
Wheat Seed. 

(ConlintU'd from PaRt 16) 

samplrs ranged from 57 to 95 per 
cent, with a mean of 84 per cent. The 
germination of the sante samplt's 
treated with Ceresan ranged from 67 
to 97 per cent, wilh a mean of g9 
per cent. 

The mean increase in gemiination 
due to treating with Ceresan was 5 
per cent. In almost all samples treat-
109 the seed not only increased the 
germination bul also appeared to stim­
ulatc early growlh and development 
of plants, 

A large part of the samples, al­
though damaged more or less, gennin­
aled fairly well and developed nomlal 
plants. The germination was some­
what below normal, but many of the 
samples of grain could be used fur 
seed purposes, 

Many species of fungi were found 
in the damaged wheat but the majorily 
of them were kinds which will tlot 
attack the living plant and will 1101 
cause seedling blight. They werc 
mosily species which rommonl)' devel­
op on mature wet grain. A few 
species capable of causing diseases, 
such as blight and scab, were fouml 
but these were no more abundant in 
I!HO perhaps than in other years. 

The types of fungi most frcqUt:ntly 
found were kinds which do not orig:­
inate from the seed from which the 
grain grew. These infections of se{'d 
originated from olher sources and bc­
gan whcn the grain was in hloS501ll 
or later_ Therefore. these \lariolls 
types of damage will not devclop ill 
the subsequent crops as a result of 
'Wwing damaged seed. 

Seedling blight and root-rot may 
develop from black point seeds iu­
rccted with f1r1l11illtllOsporillllJ sol i­
VIIIII . Fortunalely, 1I0t a serious 
amount of black point 'Nas found ill 
the samples and most of that whit-It 
was prevalent could not be charged 
to this funJ."Us_ 

The moldy condition oj much of 
the grain and the prc\lalt:nce of SI1l\1I 
were sufficiently sel'iou:i to dem3ml 
seed treatment before sowing. 

Recommea.daUona 

1. Obtain the best seed available. 
2. Test the germination. Sel·t! that 

genniuiltcs poorly may be disc:lsed , 
3, Clean and grade the seed thor­

OI'l)hly. Plump heavy seeds usually 
art healthy. 

4. Treat with Ceresan or other or­
ganic mercury dU,st treatment. 
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PRESIDENT 

P. H. HOY 
VICE PRESIDENT 

The macaroni manufacturer is our 
only intereat, We are exclusive 
durum millers and in our modem 
mllls produce 2.000 bcmela 01 high­
eat quality durum products daily lor 
service to the macaroni industry, 

Duramber Extra Fancy No. 1 Semolina 
lmperla Special No. 1 Semolina 
Durum Fancy Patent 
Abo Special Durum Patent 

AMBER MILLING CO. 
CHAMBER OF COMMERCE MINNEIlPOUS, MINN, 

MILLS AT BUSH CITY, MINNESOTA 

Bobbin Thermostatic 
Tempering Valve 

Bl.bblll IlIlId Opltfl.ltd Thcrm",\I.IIC Tompn'_ 

~lIad V .. t::.::n:d':J~'ndlll::IU~:::,m~:~:I, .. ~:~:n~ 
Conllan\ umptn\ulI I .. 10 1M ml.lnlllntd for 
lona period .. 

SmaLE HANDLE CONTROL-WITH SHUT·OFF 

With Th, Ulbbln V,I .. , YOll act Iny 
Ifmp.rllllll you dulro. 
'!'t:;r.fI\I~:~ r!r'II~: (;~,n:Jf:I'onU~h: 
valv, yOIl un lei th. Itmp..,lIur. II u, point bet .. ttn cotd .nd "0' P. 

THE STRAINERS 
Tht mlnr hll buill-In Inllntrl on the cold 

!r.~nhe~t p!fj,or:::d~.t'l nfi,"t I~:'h';d~~: C::I~~ 

I. On. hlfld conuol. 0111 ,hili­
oK. 
l . Th, Commttcl.t Mhtr oper­
attl on ttmperilUre onl , . Ihrr.­
lot. Pltll~ Ch,Da" do nOI In. 
IIrl.,1 .. llh til. o~rlll"a of 
mlu r_ 
,. Ttmpered Wiler r.mun, COl$­
.llnl "a.,41 .. , 01 prtuute 
chl.nl n or t.mperllu". COIII\rllctlon. 

C ... to. s:,~1 ,·"·_,".' .. ·."C··.,, r~i::~~ '"",r. 
2JS-260 CANAL ST_ 
N~W YORK, N. y, 

l'honU l CAnll ~-IIU, IU. 

FOR MACARONI, SPAGHETTI, NOODLES 

AND SIMILAR PRODUCTS. 

Transparent or opaque. " bags or Wt3PS, " Royal 

packaging gives you: Firsl, new, improved con· 

scruction , , • greater strength and durabilil)', •• to 

protect your product beuer, 

f.][,{~~B~Jl~ preserve freshness, crispnes.s 
and Bavor longer, stand up 

under the roughest handling 

without splitting or breaking 

openi u(o"d, new smartness 

of styling and design that 

commands attention, invites 

~\f~~~ inspection wh~rever your 

product appears on counter, 

shelf or dispI3y.stand. 
ALUMINUM' fOil BAa .. i~h 
PUolitm linu_ DOllbtc'Ilenluh 
Double tulll.llul Plcnnl' 
t,nchlll,lnd 11I1IIhct duuIlc­
liv, Ic~igll. 

Made to your specifica. 

tions. Can be heat-scaled. 

nir-tight, moisturc-and-sift-proof as rcquired, If 

you want a package chnt really "shows, calks and 

sells" che qUlllity of your product. , , that scores 

with dealers and consumers alike, , . that will be a 

real factor in ),our sales promotion. make your IItxl 

packllgc 11 Package by Royal, Our designing lind 

merchandising staff will bc glad co help you.Write 

coday for prices, sllmples n.nd complete decoits. 

THOMAS M.iOYAl & CO 
j • l1 
5800 North Sevont~:t'reet • 'philadolp.hla 
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Bock Beer 
The spring of the year is thc ae· 

cepll'd "lIock Bt.'Cr" season. Millions 
of h.'l.rrels of this amlK'r liuid arc 
consumed annually by appreciative 
consumers who arc orten intrigued 
UVt'f the origin of the name of this 
speda! brew aud how it has long been 
a custom to supply it immcdiatl'iy 
after the rigors of winter arc p.1sscd. 

There is 1111 particular relatiollship 
between "lIock Beer" and a sk;nnillg' 
plallcr of m3carulli-spaghclli fit ('"m 
lIoodlc~, ollll'f than that true !m'crs of 
each arc mlln'r "cho()sc.~'" in their 
likes, GUf)(1 "lIock Ikcr, I like guml 
macaroni pruducts, S.1Iisfics. 

No\\' In get h.,ck In flur Slur)': ju:,1 
Witl'TC alltl when dill the itlca uf Hock 
Beer origillah'? There sel'lIlS In be 
no exact fl'wrtl of till' tinte or plnce 
when this spring brew first madc ils 
hllw 10 beer lowrs. BUI , tltt> fact 
remains that the formula has bccll 
handed ,lawn from the middle ages. 
There :m' St'\'l'rallegent!s ilbout "Bock 
Beer," two of which arc giwu here· 
with. 

In ~Iunkh, Genllany, so 0111.' legend 
gues, there were two rl'IlUWllt'" Iwer 
hrewers del'ph' jl'alnus of thl'ir beer 
brewing ahiliti1'5. Each daimed that 
his brew was superior in e\'ery rl'­
specl. Thl' rcsult was a challenge tn 
t1l'1l'flniul' the slIllCrior brew. 

The stage was sci for a drinking­
duel. Each hrewer wa:, tn drink till' 
other's brew. They S:II down 011 

bend!es faciug (Jill' another, drinking 
measured mugs of heer, slowly and 
ap(Jrt·ciati\'c1y. After l'adl drink, they 
tesll'd their sobriety by trying tn 
thread nel·dles, 

Finally one contestant 'prntldd at 
the cye of the nel,tlle Sf) viulcntly that 
he fell from the LWlleh to tht· tl() ~ r, 
dcligh ,wlly inebriatcd. Hc thought :1 
gOilt (in Gennan a ilock) had bUlled 
him down. So the particular brew 
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Re.ponsible Adverti.ers 0/ 
Equipment, Machinery, Materia" and Service. 

Recommended by the Publi.hers 

Amon. Edward, Inc,. .. 33 

Amber Milling Co .. . . . ... . ~7 

Anamosa Poultry & Egg Co .. . _ 55 

Armour & Co 17 

Babbln, Inc .... . ..... . .... . " Boroul Drying Machine Co, Inc.. .u 
Buhler Brol., Inc.. . 13 

Capitol nour Mills . 18 
Cavagnaro. John J. . ~9 

Champion Machinery Co .. 
Chicago Carton Co .. 

Chicago lobel & Bol[ Co .. 

. . . ..... .. • 7 

. . 38 .. 
Cla~llIhtd Advetllllng . . . ... . .. ... .. .. 60 
Clermont Machine Co 63 
Commander Milling C, n 
Consolidated Macaroni Mochlne 

Corp.. . .. 30, 31 
Croohton Milling Co .. 
Crystal Tube Mig. C:;l 

. . ..... . 49 
60 

Dobockmun Co. 4S 

du Ponl de Nemours, E. I., & Co 21 

Eaatem Semolina MtIls. Inc.. 39 
Eggerss.O'nylng Co . . 

Ehral Cheese Co .. 

. . •• ..•••••• 27 

" Elmes, Cha •. f .. Engineering Worh . II 
Emu\sol Corporollon .2 

frigid food Produc!s . 46 
Hendorson Produce Co ~I 

Hunllngton laboratories, Inc . 25 

J mil, Spelden & Co. .. . . , . .... , .. . 3~ 

that "did the trick" wa~ named "Ilock 
Ileer." . 

A seeOlut Icgcnd b Ihat since "lIock 
Ill'er" is just :, little mure potent th3n 
the n·gulation becrs, if a drinker were 
unwisc l'lIf1Ugh to quafT too many 
nlassl's tou quickly instead of slowly 
sil)Ping il to get the full appreciation 
u its ddicious flavor, he would feel 

King Midas Mill Co .. . . . " 
LanzI! Corruga!ed Box Co .. . • ~!1 

Lou-oro, frank .... . .. ~I 

Maldari, f .. & Bro ... Inc. . . .. 4!1 

Mengel Co. 53 

Midland Chemical LaborattJrle •. Inc.. 29 
Mllprlnt, Inc. . . 23 
Minneapolis MilIbg Co .. 

Nallonal Carton Co .. 60 

Natlono\ Ceroo) Products Laboratorios 60 
r:orth Dakota Mill & Elevator Ann .. 

Betweon pages 32 and 33 

Ohio Salt Co ..... . 

Pad;oge Machlnil ry Co .. 

PartJmount Paper Product. Co., Inc .. .. . 42 
Peters Machinery Co.. . ... ~~, 59 

Pillsbury flour Milia . . . . .... Back Cove! 

BossolIl Lithographing Co.. . .2, ;' 
Ro;al, Thos. M., & Co.. ~'l 

S. K. Products Co 
Shellmar Products Co .. 

Shermon Whlto & Co .. 
Stm MaCOlonl Dies Mig. eo .. 
Sutherland Paper Co .. 

Sylvanlll Industrial Corporallon . 

Triangle Pad:ago Mochlnery Co... . . 3 ~ 

Washburn·Crosby Co . 

as if he had been bowled ovcr by a 
noal or "Bock." 

While this is perhal)s a slight U\'cr' 
exaggeration, l'ithcr cJ;('l1lt may eX' 
plain why the head of a goat is al· 
most universally usell as a 51'mool for 
this beverage that has WOl1 tiC prais,':; 
of the real beer lovers through gl'II' 
I'r.llions of nlen. 
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STAR DIES 
WHY? 

Because the Following Results Are Assured 

SMOOTH PRODUCTS-LESS REPAIRING 
LESS PITTING LONGER LIFE 

THE STAR MACARONI DIES MFG. CO. 
57 Grand Street New York. N. Y. 

John J.Cavagnaro 
Engineers 

and Machinists 

Harrison. N. 1. U. S. A. 

Specialty of 

Macaroni Machinery 
Since 1881 

Presses 
1\ neuders 

Alixers 
Cutters 

IIrnkes 
Mould Cleuners 

Moulds 

All Sizes Up To Largf!,ft In Use 
155·57 Center St. 

N. Y. Office and Shop New York City 

For ECONOMICALLY Packaging 
Macaroni & Spaghetti 

"bo'/~' The I'ETERS 
JUIHOR CARTON FORM· 
ING AND LINING MA. 
CIIINE whl~h nil up lS·40 
urton. pu mlnulf, I~qulr· 
In, One operllo.. Can be 
mlde Idlult.ble. 

• • 
Rllht: The I'ETERS 
JUNIOR CARTON POLO· 
ING AND CLOSING M,,· 
CIIINE ... hlch cloln up to 
35.40 carloni pcr l.tlnY!f. 
nqllhlnl no Oporllb.. Can 
,110 be mlde adjulI.blt. 

in Cartons 

II 
PETE-RS. MAC'HINERY CO. 
4100 Ravenswood Ave_ Chicago. III. 

- . II 
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The Macaroni Market 
While the trade has been expect­

ing a stiffening of prices on macaroni, 
spaghetti and egg noodles l)t,.'Cause of 
(he Lenten demands Ihrou~hout March 
and the first hal( of Allril, little or no 
change has been reJlOrted in the prin­
cipal markets. This ceneral trcllt! is 
noletl from reports on the New York 
market for these products, made by 
Ihe Grocery Editor o f Ihe 10llrll01 of 
Com,,/i'rrt' of that city, 

March 14-"A number o( sellers 
noted all impro\'emcnt again in the 
delllallll for macaroni and allied prod­
uCIS durin/:.:" thi s week. The prirc 
slructure showed (uri her strength, 
allil it w;u felt that ndv'lllces would 
come all allY sustainell huying move­
ment. Tlu~rc was considerable cov­
ering in 4lth 'ance of the Lenlen Sea­
SHII , howe\'er." 

March 21-"The market on mac­
aroni products conlinues fniriy IIclive. 
though many tlistributors arc still 
\\'orkinJ~ un supplies acquired hefore 
the LI nten holidays. However, pric­
es shuwed further stren/:.:"Ih nnd in­
l'reasell volullle would soon he refleet­
cd in ;uh;mces, it was felt ." 

April 4-"Seller~ hnve noted in­
l'reased nctivit)' in macnroni during 
the week, and prices were strong, but 
generaJl)' unchanged. Higher prices 
arc likely to de\'e1op if buying shows 

further material expansion. Stocks I 
on h.nd nre mooern' •. " I BUSINESS CARDS 

11lfOUghout the three weeks cover- IL============== 
cd, prices remained as follows: ... 
Jt:Jlian style, 20 pound r 

""xes"""""" .SI.IO '0 $1.20 
Flour goods, 20 pound 

boxes . , "', .. , .. ,. ,SO (0 ,90; 
Fane)' Egg Noodles, bulk, 

per pound , ...... ",08Y-' to .09 
(No prices (Iuoted on these IlrOO­

ucts in packages on this market), 

Aqma's Public Relations 
Program 

The Associated Grocery Manufac­
turers of America anuounces· that it 
will embark immediately on a tong 
range public relations r,rogram keyed 
to national defense Itt lat before the 
eml of the year will set (he pace for 
all business groups in the country 
Cot;llcrnting with govenlllll'nt." Mem­
hers were notified that Miss Alice 
Randolph had heen retained as puh­
lic relations counsel to develop and 
direct the program. AGMA is com­
posed of two hundrell fi fty of the na­
tion's leading grocery manufacturers. 

Miss Randolph, in addition to be­
ing olle of the fo remost public rela­
tions and merchandising cOllsullants ill . 
the country, is proh:.bly Ihe best in­
formed person in the Lnited States 
toda), on Near E.ut affairs. Her un­
usual knowledge of l'(onomic and po­
litical ramifications umleriyillg the 
present "alkan situation was J..'"3int. .. ti 
during the past two years sJlCut there 
as public relations counsel and mer­
dmndising consultant to the lar~est 
husiness combine in the Oalkans. Dur­
ing that time Miss Rando!Jl:1 cou­
(erred with statesmen and husiness 
leaders of many European nations, in­
cluding some whose naRles 11,,\'e heen 
(rant page news in recent weeks, such 
as Premier Dusan Simovitch, Vice­
Premier Vladimir Malchek and Milan 
Gavrilovilch, ambassatl ,.. · 10 Russia. 

EQUII',\fENT POR SALI!~-

/ ", &- I' 2 MI, fiJI', dOll!}l. mi,..,r 
1 11',,/11111 j.," IlUd 0111' 6Ir dough Imradrr 
J I),,)' I/ouJJ/lb"'f/f;-U~ dimnl'/rr-l0· 

I.mu rulls 
1 11'1I!llIrr Jil II ./'. mo'or lI'i,h slur'tr 

Quu/i'~ MururUlli ee" 
J-I8-Jj~ lI'urul/'a S,., S,. 1'011/, Mi"I!. 

GIVE US Ii. TRIAL 

NATIONAL CARTON CO.' 
JOLIET. ILLINOIS tL 

Natlanclli Cereal 
Product. I.aboratorl •• 

B.alCial.l.a B. JQ«Ib., Dh.c:lor 

Consulting and analytical 
chemist, specializing in all 
matlem involving the exam­
ination. production and la­
beling of Macaroni and 
Noodle Products. 

Labor.tor.-No. so ProallL, Broolll,a, H. Y. 
Ollie_No, 2021 Era It. N.W., Wa.hln.lon, 

D. C. 
8 100111,. 'Pho ... 

TRlaa.l, Uli. 
W .. bla.~~.~, C. 
REpubUc sou 
TEmpla un 

Use Products of Sylvania 
Cellophane 

* 
Crvstal Tube Mfg. (0. 
538 So. Wells SL. Chicago. 01. 

fOR SA1..E-lJ),tirallli( muroruui /,"'I ! 
kll~udtr, mi.rl'r, I/irs, ruloillt/J lor sllOll 
("Ills. Rolli Noodll' Co. 7Zl., )\~fI)' .\"1 
J'illlb •• ruh. Po. 

e.mptm.ntJ 0/ 
THE OHIO SALT I:DMP ANY 

WAD3WORnt 01U0 

o 
CIUCAGO omCE 

008 w, WASIUNGTON STREET 

/ ., I 

Pboael STATE 7851 

A Digest of Successful Selling Ideas 

When 10 Slop Work 
Around cvcry industry traditions 

Jilring, You can't get ordcrs on 5 011-
urday morninl.! .. ' no use tn call hc­
fore 10 in the mominJ:" ... Au~ust is 
:II dull mon lh .. , heller stop work two 
da)'s before Chrislmas, because. there's 
nobody goillg to buy your line then 
, , ' and so on . , , alltl so ClII . 

One salt·s m:magl'r told his 5.'llesnll'n 
that he wanted them to keell un calling 
right 1IJ1 till Christnms day, to test the 
\'alidity of that tradition, They dill. 
One 1ll;"le sixleen calls Ihc day 1>1.'­
fore Christmas and got nine orders, 
He called without compl·titiulI: the 
other salesmen were all out ohserving 
the tradition. 

Most salesmen to make r('("urds lIeed 
something extra, something ahove :l.1lt1 

he)'ond what the ordinary salesman 
has. Since most salesml'll an! alike 
mentall}' and Ilh)'sically, or litactically 
su, they can't rely upon the gift o( 
extra hrilliance. Uut olle thing the)' 
call rdy upon is cxtra work, It has 
never, to lily knowledgl.·, failet! a sales­
man, extra work-it never will, 

How 10 Whip Competition 
George WashinJ,'1on Phelps, the ad­

n!rtising man, has a slor), which 

jlOints up the way Cor a salesman to 
landle compdition as well as anything 

else I have ever hrard. 
As Mr. Harrison tells ii, Ihe llros­

'Ieet for n new car drolJIH!d into a 
t.how room, He warned the salesman 
Ihat he had made up his mind to bu)' 
another make, thnt he was just ., ... k­
:ng to cOlllpare the two. 

"I understand," said the salesman. 
" Let me tell ),ou about our car any­
way." 

So he lold the prospect all the plus-

j"lOints. The prospect said: "The talk 
las not changet! my decision l'ntirely, 

hut I'd like to see the other car once 
lUore before I Luy," 

"If you'll step into my car," said 
Ihe salesman; " I'll take you over to 
the other dealer' ·. His car is a /:.:"ood 
one and deserves your stud),. If, after 
comparing it point (or point wit!1 uur 
car you decide that ours is better, ..... e 
shall be \'l'r)' happy to serve you," 

By Charlos B, Rath 

Traditionsl 
Are there traditions in the 

macaroni business thai af­
fect ceiling? 

II 50, which are helpful. 
and why? Which are harm­
ful, and how? 

Salesmanagers are In­
vited 10 exchange views on 
this subject . Submit your 
thinking for publication in 
these columns, II all helps, 
you know. -Editor, 

Ill' dro\'e the prospcrl to the rival 
ShOWruOlll, 

L'lter the prospeci came hark and 
houg:ht, 

"Ynur willill/:.:"ncss In let me sce the 
other l'ar; your admission that il was 
:t /:.:"ootl car: )'our nlTl'r In lake ml! In 
a compl.'tilllr's plnrt' nf llUSilll'SS, aslon­
ishes me. Jlul I kiln\\, yllu (Quid not 
do that unless ),ou had absolute confi­
dence in your car. 

"YOII t'\'itil'ntly hatlno fear IIf COlli-

petition. 'c mr own helil'f made me 
belie\·e. I wanl your car I" 

How infinitd)' bl'ltl.'r thi s ili than till' 
way most salesmcn adopl, of knnckillJ.: 
the Ctllllilctitor. 

Off Days Are Oul 

"If I (dl e\'l'ry day Ihl' wa)' I feel 
today, Ihere is 1I0thin~ in Ihi s I-:allle I 
couldn't accnmplish," a vcr)' gont! 
s:,!esman cnnfidl·t! to lill' lint IOIIJ.: agO. 

"You fn'l J.:{){)(I, then ?" 
"Perfcct. My spirits lire hi/:.:"h, Bul, 

hoy, the ofT days stlre do tear IllC 

down." 
"What tlo )'OU IIwan nff da),s r" 
"The da)'s whell e\'erything looks 

blue ttl me ; Ihe da)' li when I'm low 
mentall)', physically, spiritually, nery 
olher wa),," he confessed. 

"Wh)' Imve off days?" 
"A fellow has to have them." 
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"Oh, nil, he dut's,,'(." 
"I ,Iou'l hdit'n· it" 
" "Iayhe I can .... 1I1I\'illl·l· YOII." 

"(;I) ahl'ad." 
1 Inltl him thai an lilT day is alia}, 

whkh bq:ills wilh 11'1' wron).! Slale of 
milui. Thai is :111. You ).!I.·I Ul' :\11(1 
thl' dOly slarlS \\:rulll-:, Yuu Im W?d 
un'r rca I or fanCll'll Wfl IIIgS tlr fail­
ures, Anti YOl! clllire per~lJllalilY is 
warjle.l. !lui any m:m whll w:lnl s tn 
I.·an l'Iilllinate tilT Ilays. 

Htlw: 
Firli l, kel'll yu urself i' l IIIl' !ll'sl 

Ilhyskal :11111 1II1.·llIal Irilll. \)011'1 cat 
Ion lillich , Ilrillk tiM' mudl, slI.T!, tlln 
lillIe, l·xl.' n·isl' Ion lillie. Secllml, turn 
"ourself arulilltl ami "10k Oil thl.· day's 
work, 1101 as allay 's \\'urk, hili as a 
Ila)"s a,h·~·ntllr,'. 'l:hi~tI, dOll't 1\'1 an 
tilT tlay 1I1l'a ~l'l tUsltll' ynur Iwad. 
C IS\ il Jlmlily out. 

That's Iht' way IIc\·er tn han ;\11 lilT 
dar· 

Outsmarting Discourtesy 
A ~all'Slllall \Hill'S me Ihal, allhnugh 

he's hl.·l'll sl· lIin).! fur a lung lillll' ami 
with Iluite a 111.·grl;t' ~,f SlU:l"l'~S, Ihen"s 
Cnll.' li ihlaliCln thai slll1 /:.:"I·ts hlln llnwn. 

It 's the situalion which ari~cs when 
ht· (ails upon a c1i scourlcous huyer, 
whll wOll'l yidtl his attelllion 11t,lt wl~o 
sils ilt his cle~k a11l1 ~1Il'S on With 111 5 

work, i~nurin/:.:" Ihl.' salesman. 
ThaI's nul a hanl CUll' 10 CJ\·I.·f\.'nllle. 

The rule is liimple: Outsmarl him 
wilh curiosil)" 

Jlerc is what J lI\l'an : Whl.·n you 
call on iI lIIall anti he refuses tn gi\'e 
his attention, in place of talking 
ag:ainst inatlellliun, whkh is always 
illl'lTt.·l,ti\"e, men.II'. slep hack :ll,uut 
thrcl.' feet {wm liS Ill'sk allti stanti 
theft.' silent I)" ]loll't speak. l lon't 
try to ~1'I his attention. Just "crowd 
hi1\l willt silence." It's ilmazil1/:.:" how 
'juickly e\'cn Illl' IllU~t stuhborll t,l f 
t iscuurtcuus hu)'crs Will wl'ak~'II, Will 

Inok UI) irum 111l·ir tlesk, \\'~I,I, say: 
" 'Veil, what can I tlo fur yuu: 

And whl'n )'uu I-:ct that admission 
from them )'uu have .111 you can rl'iI­
sonabl)' l'xpccl :It Ihis s.tage ~',f Ihe sa!e 
-YOII ha\'c Ihelr lIt1entltJlI. ] he rest IS 

up to you, 
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7lte Best People 

M. r. Donna 

Dt!dicalt!d to Regulars and Occasional. 

by the Secretary and Editor 

A bigger and boiler publication!. That's the aim 
'lnd the ambition 01 the sponsors 01 this spokesman 
Ir. the Macaroni-Noodle Induslry. That continues to 
. '- our aspiralion a~i we ~nclude the first twenty-two 
years of service to reader and to advertiser. 

We toke this opportunity 10 express our appredatio.1 
of the constancy and consistency of the many adver­
tisers who have remained with us con tin u 0 u sly 
throughout these years and to welcome the friendly 
occasional advertisers of their product and service. 

Manufacturers can help us In expressing this feeling 
in a material way by giving preference 1(\ !upply 
firms that are proving themselves friendly r. nd co­
operative, for the good and sullicienl reason that our 
advertisers are "the best people." 

"The best people." from an advertising standp:linl. 
are not necessarily those who live on the right side of 
the railroad track. But they are the best people to 
cultivate In business, quite as much as there are the 
so·called "best people" to mix with socially. 

We believe that our publication Is read by the bes t 
people in the Macaroni·Noodle manufacturing and dis­
tributing field. It most certainly is read by the pro· . 
gresslve element. who are alert to anything new, 
beller, more convenient. or more economical. They 
oro tho best people to advertise to because they are 
receptive to what advertisers have to oller. 

"The best p6ople" are busy people. and oro com­
monly quite hard to reach. Surely it is worth con· 
siderable 10 have these best people segregated as a 
preferred group 01 customers or suppliers. The best 
people, in the sense of the chosen ones to advertise 
to. and to sell to, also are tho most influential people 
from elthor a buying or selling standpoint. 

There oro best mediums. Just as there are best 
people. We belive that we qualify as the very best 
medium in our lield, W'i do it by being tho kind 01 
publication that merits the aUention and reading cf 
those who are sufficiently important to value their 
time. We have done a fairly good Job of selling ou:· 
selves, as the numbor and the closs 01 regular adve . 
tisers teslify. We can help you contact th'e kind l I 
people whose business you will appredate and who.!: J 

endorsement is worthwhile, whether you be bUyl r 
or seller. 

II you are a reader. Inquire fi rst from the aciverllsel; 
in our publication. If you have a product or sorvic . 
to sull macaroni-noodle manufacturers, use the at. 
vertising columns of Th. Maearonlloumal-the officiC:1 
orgon 01 the National Macaroni Manufacturers Ass" 
dation-the magazine with a circulation to reader:l 
who reside "on the right side" 01 the railroad tracK 
for your soles purposes. 

FOR THE MACARONI OF TOMORROW 

C.IJwnmrL f)n1Iwri.twuJ.. 
An Original Type of Continuoul Automatic Macaroni Pre •• 

Hal No PI.ton. No Cylinder. No Screw. No Worm 

-. 

I 
I 

0plraUoQ at dol· 
pie 01 It aPo ' ,alL 

11 a rollin; proc-
111,1 _Ill work _Ith 
loll or Bm dou;h. 

Suitable for thon 
Gnd loni' vood .. 

Producing' 1200 poundl plf hour 01 IIlCllllnl product voldea yellow In color. Vlo .. , IltI.oolh 
Bralsh, Itrono Ira Inlu,., h •• from Ipoll oad Itreok .. 

For Details Write to 

CLERMONT MACHINE COMPANY, INC. 
161 Wallabout Street Brooklyn. New York 
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Burum Produet.s! 

Pillsbury·" No.1 &moli .. a . 

, \" 
Pill"bury·" Durum Fa .. cy Pate .. ' 

, 
Pillsbury·" Durum Gra .. ular 

Pillsbury·" Durmtll .... o Pate .. t Flo .. r 

• , , 

PILLSBURY FLOUR MILLS COMPANY 
General Of/ices: Minneapolis, Minn. 
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