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The story of the 37th Annual Conference of the
L} | R Macaroni Industry of America, June 24 and
' - BB L | 251940 in Chicago.
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'+ The school-room p!un of comlmluhly uuiing the
delegates as set up Ly the management of The
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‘ oo

VOLUME XXI
NUMBER 3




s

ROSSOTTI
- CARTONS,

|
1
:

.

THERE'S

gxf’za gales powe'z

IN ROSSOTTI
CARTONS AND LABELS
ROSSOTTI

- LITHOGRAPHING COMPANY;INC, -

BETABLISHED “iw 1898 |

Main Office and

Plant
NORTH BERGEN N. J.

Branch Plant
SAN FRANCISCO CAL.

Offices
IN
BALTIMORE
BOSTON
CHICAGO
PHILADELPHIA
PITTSBURGH
HOCHEZSTER
VENCR ..1{ e - =

NaEA T LS
PEYYOUR COMPA

EEN minded executives from coast to

coast depend upon Rossotti package
engineering service for the solution of their
carton and label problems. Beyond the
artistic skill and fine craftsmanship which
create the finished package, they conside -
important the codperative spirit of th
Rossotti organizatori in supplying ther
with the latest data regarding goven
ment regulations and current legislatio
affecting the industry. Write today fc
samples of stock cartons and informatio
regarding private brands.

' nORTH 'WERGEN, ‘AEW jEnsEY ..

FOR. msginno CARTONS.

1910

TUE MM ARGON] [0 URNAL

Assoz.atien s New Preadent

redic/enf 3

ed:ja,ge

An Appeal to Beason

Yacaram -Noodle Manu! weturer;

and Alhed Trades

w35 a tine in the enfire ustor
n ‘or a better understanding and

e neea

1nong ourselves
Joseph [ Cunea
ind moral sur

h an intent 'pose

I ote and
! 3 the best together and e natng
would place us in a most enviakle posiion amon. 1l Trade Associatians

nngs nece:

sary o pro

attain the proper ideals for ail m
the evils, which

Many problems now
are going 1o need

coniront us resent economic condiions, you need

us as badiy as we nee

1 mean the survival of the hitest nind tne
either direct or through its Allied
will be necessary to meet the situna

The Industry is undergoing a chan
Association is In a position to mare
nembers and JOURNAL advertisers
tion The service 1s !ree 1o members

ol the evils existing in the Indu

and fight that which 15 bad

The Associalien is alsn in
iry, and ready to suppert leg.laton wineh 15 good for

* positian to combat many

During past President Diamon stration and  hus many  accomplhist:

ments. the outstanding te

n ta a profitable basis. atter qssun

ing his posiion when it w

The most outstanding past adnunistration were  the  many

miracles
the splendid advertising hie ot
benelit 1o the Industry Alo b
President Diamond s idea o! the Birthday &
NAL This, of course shall be centtnued

Jonna. a1 prominent

perlormed by our

sciatian a1l so hitle cost, with

iid work in conjunction with

il other 1ssues of e [

Neither can we {otget tie excellent wore =* Dr B & Jacobs and s
t: .n Nashington D C. and tus =
to members of the Association

tion with the otlicers and @
in the Brooklyn Laboratones. as well as hus assstince

I am sure all the new directors lndly welcome your  consolation
and will be happy to accept
of the present adnumstraton and we are deeply

bestowed upon us

congratulat n e basis ol the aceomplishin

ippreciative of the honar you v

» Associction oan best express theirr g o
its to Mr M ] Donna tor membaorsi

Those Manulacturers and Allieds ou

aiation for our efforts by forw

ircding therr regque:

Strength of Unity 15 an unportant tactor md cooperation plus  accomplisnment
begin HOW. Spell that word backwards and we will nave W.O N

Joseph | Cunea Pres des:




THE MACARONI JOURNAL July, 1910

SUPREM |

L UIN o
«+ x TWOSTAR « 4
MINNEAPOLIS MILLING CO,|

he

MACARONI JOURNAL

Volume XXI

JULY, 1940

Number 3

In America

Americans have many things for which they should be
thankful—and one of the most important is the right to
think for themselves,

Leaders of the Macaroni-Noodle Industry exercised
this privilege last month when they conferred in Chicago
on the many problems that concern business generally
and their trade woes particularly.

Like other free Americans they enjoyed the right of
free assembly—one denied millions of Europeans now.
This group of food processors sought the solution of
their own problems through united, self-determined action
rather than under orders imposed by self-appointed
autocrats,

Conferences of trade groups are naturally concerned in
looking after the interests of a particular business, but
their chief advantage lies in the readiness of Americans
to get together freely and voluntarily to renew old friend-
ships, to discuss individual problems with those who are
sympathetic, to unite in actions aimed at the general uplift
of trade, and to continue to foster the American spirit
of good fellowship, of which there can be no over-abund-
ance in any country.

Members of an industry may never be in entire agree-
ment on all policies, however promising, but from indi-
vidual opinions expressed on the convention floor, in
group discussions and in personal interviews, comes the
thinking that will be moulded into policies and from
which progress is naturally expected.

1t is practically impossible to forecast the future with
explicit certainty, but the general opinion of those who
composed the 1940 conference of the Macaroni-Noodle
Industry June 24 and 25 is that a sharp improvement in
Lusiness fs expected to develop soon. Further, that the
manufacturers themselves will be deciding factors as to
te speed with which this hoped-for recovery will mate-
rialize, A continuation of the questionable practices in
production and selling, about which there is much jusli-
fiecd complaint, will unduly retard the improved condi-
tims freely predicted.

In support of this thought, it was inted out that at
the beginning of the current era of depression over ten
years ago, many were of the opinion that depression
years would be fruitful ones to producers of so econom-
ical a food as macaroni, spaghetti and egg noodles; that
many non-users of this 100 per cent wheat food wnul_:l
be compelled by circumstances to eat more often of this

b nutritious product as a matter of economy. Unfortunate-

|)'. the effect was almost the opposite due to the inclina-
tion of many to cheapen quality as well as price,

Since this is America, there is still hope that the better
clement in the trade will realize the invaluable privilege
that is theirs to run their own businesses within most rea-
sonable restrictions and in keeping with sensible respon-
Sﬂn]iﬁs to our free government, our enviable system of
unlimited production and free distribution, and the con-
sumer good will that must be merited.

Looking Ahead

What has the future in store for the Macaroni-Noodle
Industry in this country? How can the processors of this
fine wheat food help to brighten it by individual action
and group promotion? What effect will the present Euro-
pean war have on business and particularly on the Amer-
ican Macaroni Industry? How are manufacturers to
minimize the effects of the country’s defense plans as
they tend to increase the cost of doing business? Will the
industry be assured of an ample supply of fine durum
wheat or will it be compelled to resort to substitutes, as
was the case in the World War? What are the possibili-
ties of food restrictions should this country be drawn into
the disastrous conflict overscas?

These were but a few of the troublesome questions on
which the macaroni-noodle makers sought information at
their annual convention.

Outstanding among the subjects openly discussed and
which should cause progressive producers to look ahead,
and if possible to keep in step with changing conditions,
are:d
1. The benefits that would accrue if the Government
could be induced to designate Macaroni Products as a
surplus product to be made available to consumers under
the Government's FFood Stamp Plan.

Mr. E. 1. Feuling, representing the Federal Surplus
Commodities Corporation, explained the working princi-
ples of the plan that is functioning so satisfactorily in
many cities and which will soon be extended to cover the
entire country. Action is already being taken on his sug-
gestions.

2. The consumer can never know too much about the
good qualities of Macaroni Products as a year-round
food, To win his good will, we must first gain his con-
fidence and then sell him on the merits of our products,

Mr. H. . Andersen of General Mills stressed the im-
portance of public relations and told of the means used
by other food trades to win the codperation of distribu-
tors and consumers. Director M. J. Donna of the Na-
tional Macaroni Institute outlined plans that should have
the support of every thinking manufacturer and allied
and about which more will be heard later,

3. Is it necessary, or even practical, to fortify maca-
roni through the addition of certain vitamins?

Dr. Howard J. Cannon, director of the Laboratory of
Vitamin Technology, explained the whole vitamin story,
leaving it entirely to the manufacturers to decide for
themselves whether or not fortification would be advan-
tageous and practical,

4. What effect will the current war hysteria have on
the present’ durum crop and probable prices?

President M. H. Thatcher of the Farmers' National
Grain Corporation, who is in close touch with Federal
agencies, spoke enthusiastically on the prospects and gave
some timely warning which manufacturers will heed.

With time and patience, the macaroni industry, if ce-
termined and united, will solve most of its problems anel
by looking ahead will be ready for almost any emergency.
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Industry Conferred on Trade Prohlems

Macaroni Manufacturers Discuss Timely Subjects at Annual Convention of

National Association—Plan for Industry’s Continued Development.

Macaroni manufacturers and allieds inter
trade betterment and industry promoti
the industry sponsored by the Nationa

ested in the former's welfare enthusiastically approved a_ program i
on submitted for consideration at the Thirty-seventh Annual Convention of

| Macaroni Manufacturers Association in

icago, June 24 and 25.

The convention re-affirmed its faith in the National Asociation as the oiganization that will always be a nucleus

for group action in any emergency an
supporters and a move was started to a

The attendance was satisfactory de-
spite the fact that some leaders in the
convention movement were unable to
attend. All expressed regrets and
pledged their continued interest in the
organized work as supervised by the
national body that has functioned un-
selfishly for the trade's promotion
since its organization in 1904,

The program committee presented a
well-balanced agenda that combined
the consideration of timely icpics with
just enough entertainment to make it
pleasant for all who attended. There
were no over-time sessions, Keen in-
terest was taken in the many discus-
sions in which speakers from the floor
took an interesting and enlightening

art after the Iuﬁcrs of discussions
ﬁnd completed their presentations. All
in all, it was a most worthwhile and
timely affair from which not only
those who attended, but the entire in-
dustry, will reap benefits.

Olfficers’ Reports

After the formal opening of the
convention, President J. H. Diamond
called it to order and congratulated
the hundred or more friends of the
industry who have registered us con-
stituents of this timely gioup confer-
ence. His message on the accomplish-
ments of his administration during
the past year and his recommendations
for future action were ably presented
and well received.

He referred to the fact that when
he assumed the presidency at the New
York convention in June, 1939, the
financial status of the National Asso-
ciation was at low ebb due to an ex-
periment which did not prove satis-
factory. He modestly referred to the
attempts made to “pull the Association
out of the red” and thanked the faith-
ful members and new supporters for
the help freely given.

He recommended a_ six-point pro-
gram for future action. Many of
these points were acted upon later in
the convention, among which were:

1. Regular and more consistent
support by the entire industry of The
National Macaroni Institute's plan of

LRGN IR ey S L e b

d for carrying-on in between.

roducts promoticn and education as
ully explained later by Director M. J.
Donna. He emphasized the fact that
the movement should have the finan-
cial as well as the moral support of
every manufacturer and allied irre-
spective of his affiliations with the as-
sociation, because the movement is one
for the benefit of the entire industry.

2. The Association has a fine set of
self-determined Trade Practicz Rules
whose strict enforcement would be
found generally beneficial, He urged
closer codperation with the Federal
Trade Commission in the enforcement
of the rules and wider publicity on ~c-
tions taken after they have becom. a
matter of public pro rtr.

3. A conference should be arranged
immediately with the proper authori-
ties to arrive at some equitable un-
derstanding on the costly subject of
proper tolerance in the fill of pack-

ages.

4, The Food Stamp Plan as now
being operated is affecting the maca-
roni industry and the durum wheat
farmers ‘adversely. He fecls that the
Government’s aftitude towards this
food as a processed product could be
changed through conference and un-
derstanding and recommended the ap-
pointment of a special committee to
take steps to have macaroni declared a
surﬁlus commedity and purchasable
with orange stamps as well as blue
ones,

5, He recommended that the con-
vention give serious thought to the
employment of a managing direcior to
work with Secretary Donna aud Re-
search Director Jacobs in carrying on
new scrvices for which there is a cry-
ing need.

6. That a new attempt be made to
enroll every worthwhile firm under
the banner of the National Associa-
tion because so much is dependent
upon the number behind any program
that may be promulgated now or in
the future.

Association’s Status

Secretary M. . Donna's report was
very much in line with that of the

Several new members were enrolled as financial
dd a score or more new firms within the next few months,

Chief Executive. The Association was

in fine financial position, with a tidy

surplus to cover its activities for the

last half of 1940. Its membership was

considerably above wie average in

i;:?“ when nothing extraordinary was
ing attempted.,

On the membership roll as of May
31, 1940, the end of the organization’s
fiscal year, were a total of 81 firm:—
65 in the Active class and 16 Associale
Members. Of these, 57 had paid their
dues in full to December 31, 1940, and
20 to June 30, Only four were in ar-
rears, but promises of payment in the
near future were made by three of the
delinquents,

With all bills paid to date, the Asso-
ciation's bank account showed a bal-
ance of over $3,000. Practically every
cent contributed to the work of the
National Macaroni Institute was used
in the undertakings sponsored.

Research and Enforcement

B. R. Jacobs, Director of Research, |
gave an interesting account of some
special analytical work which he has g
been doing, facts about enforcement §
and of the difficulties encountered in §

getting the proper codperation of

manufacturers and government ag-n- B
cies, and of attempts made to fin¢ so- ¥
lutions for some of the problems con- §
cerned with regulations and standa:ds. ¢

Hundreds of packages had been
measured to determine some basis on
which regulations on the proper fll
might be based. He recommenled

that the convention go on record as

favoring a flat tolerance of 30 per cant
on the basis of variations of fill found
in his survey which ranged from !

to 28 Ecr cent in macaroni and from §
5 "

16 to 55 per cent in noodles.
The fight a
macaroni an

inst artificially colored
egg noodles is being

carried on relentlessly, particularly in

cases where interstate sales could bt
established.

Consumer Education
“Nothing in the world sells until it

is known,” quoted Director M. s
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;very ‘much,”"—from Alhambra,

-May T have the printed recipe for the
spaghetti dish heard recently on your pro-
gram? I enjoyed the Jetters brought to life '

e ) alifornia,
Wil ou'ﬂleue send revipe from the
Sﬁ}ghem dish the boy made fo’ his mother?

L like your stories brought to “ife, They are very

i&umtin and I like your recipc s very much,’-—from

rloo, fowa.

I enjoyed the macaroni recipe last week.—"

from Sunnyvale, Calif, -

* “_I listened to your broadcast this morning and
ts]oycd a_ hearty laugh over the spaghetti. story.

Ve are both very fond of spaghetti and this is a
for the recipe.”’ From pokane, Washington.

ertainly was surpriscd to hear the Macaroni

.Friduy's. broadcast because that is the
only way I have ever cooked

' From Philadelphia, Pa.
*Yesterday, Friday, Dec. 1,
ou just raved about a Macaroni
sh 80 I hurried for paper and
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pencil to copy it down, You men-
tioned haw old the recipe was so ‘
it all comes back to me. I, who am nearly 50 years
old, remember my mother never served Macaroni
any other way but the way you mentioned on your’
bmadcxltgt.tl]nn I recall how :’Mi‘:i?s it was to all of
us, as little as we were.” from An

Isfnnd. New York. : dhanes Staied

I "1 h“??"‘:d lﬂd‘:ﬁthc Mgc'g-roni broadcast and
am going to make Macaro e
from an:%n, Mnssa'chusetta? o8 Soppor fonlghts |

“I heard your program over the radio today and
enjoyed it very much. 1 todk the menu and the
Pioncer Macaroni and Cneese recipe and expect:to 1
use it very soon, I have been having a terrible time
R}lnqning menus for evening meals—"' from Des
oines, Iowa,
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“Press-tested”

WASHBURN-CROSBY COMPANY

(YRADE NAME)
CIICAGO, ILLINOILS
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Donna, Director of The National
Macaroni Institute, in making a vivid
presentation of the work done by that
affiliate in the line of educating the
consumer and promoting the increased
consumption of macaroni products,

MACARONI

sistent financial support from those
who stand to profit most from such a
promotion., The work of the Institute
was properly praised and plans laid
for continuing its efforts on an en-
larged scale,

JOURNAL

July, 1940

Friendly Relations

The need of cultivating friendly ro.
lations with growers of the suitable
durum wheat and with the converters
of the necessary raw maierials was
stressed in a masterly discussion o

Shown here la a portion of the

Macaroni Manufacturers Association the evening of June 25,

£,
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200 or more guests who altended the annual dinner-dance 3! the National

1940, at the Edgewater Beach Hotel, that

brought o a filting close a delightiul and successful convention. Ample floor space was provided for danc-
ing and the most spectacular floor show,

Advertising and publicity have been
properly credited with raising the
standards of American living by in-
troducing new products and popular-
izing old ones. They have reduced the
price «f commodity after commodity
by increasing consumer acceptance
and decreasing manufacturing  arnd
selling cost. .

The immediate objective of ‘lie
National Macaroni Institute is to | 10-
licize the true food merits of high
quality macaroni and egg noodles and
to teach American housewives that
this fine food can fit very appropri-
ately and satisfyingly in any planned
menu, any season,

An industry should have at least onc
week during the year when the pub-
lic's attention is called to the merits
of its products or service, For that
reason, it is again recommended that
the trade start planning now for the
1940 observance of National Maca-
roni-Noodle Week in October.

The Institute also has been work-
ing turough the domestic science
teachers and all food groups to make
the youngsters fully acquainted with
the place of macaroni products in the
American menu. The whole campaign
has been carried out in a niggardly
manner because of the lack of con-

daluh A TR A
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Blue and Orange Food Stamps

About $12,000,000 worth of surplus
commaodities were distributed last year
through the Federal Food Stamp Plan,
stated E. J. Feuling of the Federal
“wrplus  Commodities  Corporation
during a most interesting address the
afternoon of June 24, Since macaroni
and similar ‘products are processed
foods, they nave not been included
among the foods that can be pur-
chased with the orange stamps issued
under the plan, declared the speaker.
The blue stamps, however, may he
used for the purchase of any desired
article, though surveys by manufac-
turers show that an infinitesimal num-
ber are so used,

The speakers’ attention was called
to the fact that thousands oi durum
wheot farmers whoze {axms produced
little t'se¢ than durum, depended upon
macaron. products for their market
and that the failure to declare maca-
roni products as a surplus commodity
reacted unfavorably on the growers,
the very group which the legislation
was intended to benefit, It was voted
to contact the authorities and to place
before the Secretary of Agriculture
facts and figures that may convince
him of the nes' Lf granting this suc-
cor to the durum farmers and maca-
roni manufacturers,

the subject of “Industry and the Cen-
sumer” by H. F. Anderson of Gen-
eral Mills, His experience as director
of relations with the public prompted
him to say that such friendly relations
should also be encouraged between
manufacturers and suppliers, with dis-
tributors and consumers,

He attributed the great developmen:
of trade in this country to the spirit
of enterprise that was the ruling force
among trade leaders ever since the
country was founded and which
should be continued unsclfishly ii
progress is tn continue and American-
are to retan and better their trad-
relations. He traced the economics of
the successful nations of the worll
and showed how the present consumer
movement is an outgrowth thereof.

There is much good work still to be
done to make macaroni products as
popular as they should be in Americi.
The individuaf producer should over-
look no opportunity to improve his
public relations and to support group
action to win the consumer,

Forlifying Macaroni

The public is now very much in-
terested in vitamins., It may be a fad,
but the thinking is a fact that food
manufacturers cannot ignore. The
program committee wisely planned a

July, 1940

discussiont of the subject of vitamin
fortification of macaroni products and
were fortunate to get such an out-
standing authority as Dr. Howard J.
Cannon of the Laboratory of Vitamin
Technology to lead the :I)iscussiun.

He explained what vitamins really
are and how they can be used in in-
creasing the health value of foods that
are deficient in certain known vita-
mins. He suggested two ways in
which riacaroni men may meet the
demand for fortified products if said
demand continues to grow. They may
purchase raw materials into which
have been introduced selected vitamins
or buy the vitamin  separately and
blend them in during the manufac-
turing process, In either event, (he
cost will be greatly increased, aml
their profitable sale will depend on
what the industry will do to really
sell the products with their added vi-
lamins,

He warned that fortified macaroni
would enter a strongly competitive
field because the pharmaceutical in-
dustry has quite a monopoly on vita-
mins. It is a matter on which the in-
dustry and individual manufacturers
should do much research before ven-
turing into a field that is so competi-
live.

Durum and Future Prices

The war, whether it remains across
the sea, and more so, if it reaches our
shores, will have a decided effect on
durum and all other wheat. That is
the thought expressed by M. W,
Thatcher, president of the Farmers'
National Grain Corporation. e is in
close contact with the growers of du-
rum wheat and with officials of the
Department of Agriculture as well.

An average durum crop may be ex-
pected this year, but even so, the full
crop may not be immediately available
to semolina millers and macaroni mak-
ers since nearly 90 per cent of the new
crop will be locked up under govern-
ment loans, A way must be found 1o
cvade this system and to permit the
free flow of durum from fickls to
mills to manufacturing plants. 1 not,
centually the government will e in
cmplete control of the handling of
Krain,

e suppests a table conference be-

tween growers, niillers, processors and
Ruvernment agencies 1o work out a
practical solution that will be bene-
ficial to all interests. He closed with
the suggestion that macaroni manufac-
turers pledge themselves to the pro-
duction of quality products as the sure
Means of gaining the consumer confi-
dence that is so essential,
Elsewhere are given officers’ reports
ad excerpts from the leading  ad-
dresses that were part of one of the
Most successful conventions of the in-
tustry in recent years,
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President’s Convention Message

You will recall that one year ago
when you honored me with the 1'resi-
deney of the National Macaroni Man-
ufacturers Association, we had spent
all the dues which had been eollected
for the entire year of 1939, This Ieit
us with a six months' deficit,

The chief sk that 1 set for myself
wits 1o get the Association out of the
red by the time of this convention, |
know that you will rejoice with me
when 1 tell you that we are not only
out of the red, but we now show a
surplus,

This was absolutely necessary, as
an Association without funds is s bl
as i business without working capital.
Credit is due 1o many of the directors,
the members and Mr. Domna, all of
whom worked hard to accomplish this
result. At the same time we were able
to continue most of the A sociation's
activities,

Let us now consider the general
state of the Macaroni Industry,  In
comparison with a vear ago, it is far
from healthy., Ve ume in most in-
stances has dropped and prafit mar-
pins  have practically  vanished  for
many plants.  Whereas new  ploats
were being established Tast year amld
many old plants were heing moder-
nized, we are now confromted with
many factories being offered for sale,
In my opinion these changes  were
brought about 10 some extent by the
wide fuctuation in the cost of raw
material, hut mostly by the  short-
sighted policy, or lack of policy, of
the men themselves who are managing
the Macaroni factories.

The decline in volume has caused
nany vicious practices. Among these
are the alleged mislabeling and  mis-
representing of products t e 100 per
cent Sceoling when they coo i 3
twres ¢ Durum Granular and even
flour wit + Semolina—the manufacture
of Egg Nowdles that are shaded be-
low the 3¥4% Fgg Solids requirements
—the failure to price merchandise an
a  replacement  market  basis—loose
hooking habits, and many others, The
matter of pricing in the Macaroni In-
dustry hag W tooa point where
many buyer. . re wondering just what
the manufacturers use for hrains,

Some manufacturers have failed 1w
recognize that there have been a lot of
sovial changes in the past s ]
Such matters as labor laws,
curity, trade practice regulations and
higher taxes are here to stay regard-
less of which party is in power, \We
have 1o recognize these changes: so
instead of grumbling about them and
predicting dire fates, let us get in dine
with them and run our businesses ac-
cortlingly. One of the macaroni manu-
facturers evidently thought that these

J. H. Diamond

laws were made for every one bt
him, Tle was convicted amd fined
S5,000 as well as being required
make restitwtion 1o his employes in
back wages. 1t is rather expensive (o
set omeself up as a puinea pig o see
whether these new social Taws have
“teeth.” Inomy apinion most of these
changes were coming whether or not
we had the so-called New Deal. They
have been, in principle, approved Dy
the peaple of the United States, amd
this approval far transcends Demo-
crats or Republicans, labor, capitrl or
management. 1 is true that many of
the interpretations and applications of
these laws are harmful. These will
doubtless he changed for the greatest
gool, ut the basie principles will re-
nain,

The matter of deceptive containers
has caused many manufacturers con-
siderable friction with the Department
of Agricvlture during the past year.
Persomally, | have very little sympathy
for the manufacturer who packs eight
ounces in i package designed for sis-
teen. He is deliberately deceiving con-
sumers and working a hardship on his
competitors who are obeying the Taw
amd ot stooping to deceitiul prac-
tices, Yet, due o the naure of our
produets, some tolerance is absolutely
necessary, To me, it seems that o 20
per cent tolerance would ot e de-
ceptive amd woull enable us w pack
our products  efficiently,  We  have
askud for w hearing on this matter
he held at our presem convention.
Due to the reorganization of many
departments in Washington, it is not
possible to have it at this time,

There has been some  misunder-
standing relative o the Food Stamp
Plan. During the convention i speak-
er will tell us all about it Briel'y, it
provides for free blue stamps amount-
mg o 50 per cent of the orange
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stamps purchased. The blue stamps
may then be used only to purchase cer-
tain commodities designated as sur-
plus. Macaroni products may be pur-
chased with orange stamps but not
with the blue stamps. 1t is therefore
the blue stamps which need our care-
ful attention, Several in the industry
feel that the blue stamps have hurt the
sale of macaroni products and I con-
cur in this belief. The people who
purchase stamps for food were, as a
group, among our best customers and
greatest consumers of Macaroni Prod-
ucts. Yet when these people are given
surplus  commaodities  consisting ~ of
flour, beans, rice, hominy and other
items  dictetically competitive  with
Macaroni  P'roducts, free for  blue
stamps, they naturally use their orange
stamps to purchase items other than
Macaroni Products. Hence, a reduc-
tion in the sale of our products.

This not only affects macaroni man-
ufacturers but also tends to reduce the
sales of durum wheat millers and the
price paid to the farmers who grow
durum wheat. In order to realize that
the demand for and s*‘¢ of durum
wheat is being affected, we have only
to compare the relative prices of hard
amber durum wheat and dark north-
ern spring wheat, The highest Min-
neapolis cash sale of hard amber du-
rum on May 26, 1938, was 89)4c.
Dark northern spring was 95Y4c, or a
spread of 6¢ per bushel. On May 26,
1939, the hard amber durum high was
85%c and dark northern spring 9134c,
or a spread of Glge per bushel, On
May 25, 1940, the high on hard amber
durum was 755c and on dark north-
ern spring, it was 88Y4c, or a spread
of 127%c. If the flour made from dark
northern spring wheat which has sold
at a 6 premium over hard amber du-
rum for the past two years, is classed
as a surplus commodity, surely it is
reasonable to suppose that the prod-
ucts of durum wheat which have
reached a 12¢ discount should also be
designated as surplus commodities, at
least, until -the discount became no
more than 6e,

Olwiously, therefore, if macaroni
products were also designated as a
surplus commadity purchasable with
Iue stamps, its sale would increase.
Durum  wheat millers would  grind
more wheat and the better demand
would help the durum wheat farmer
obtain more for his product,  Also,
keep in mind the fact that it requires
about seven bushels of durum wheat
to make a barrel of semoling while it
takes only 4.6 bushels of hard wheat
to make a barrel of flour which is now
on the surplus list,

1 believe that the Food Stamp Plan
is good and much more cfficient than
the former method of distribution,
Certainly, however, it isn't fair to dis-
criminate against the duram  wheat
farmer and those who convert his
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product into consumer goods. While
hard wheat flour can be baked into
bread by the consumer, durum semo-
lina and Nour are not for sale in the
grocery stores. 1f they were, it would
not be possible for the consumer to
convert them into macaroni or spa-
ghetti.

The publicity work, during the last
six months, has not been pushed with
the usual vigor. This work has been
supported by extra contributions. An
ambitious plan was inaugurated call-
ing for monthly donations to increase
this work. The plan was evidently too
ambitious as the response was not suf-
ficfent to follow through. In spite of
this, Mr, Donna has published the
finest recipe book entitled “American-
ized Macaroni Products,” ever de-
vised. It is available to all miembers
of the Association at a very nominal
cosl,

The matter of enforcement of our
Trade Practice Rules presents a prob-
lem for much more action, Members
have been very slow in sending prod-
ucts suspected of being misbranded to
Dr. Jacobs. I those cases that were
submitted, Dr. Jacobs has acted with
vigor and good results, Dr, Jacobs has
also defended cases, as part of his As-
sociation work, where authorities have
wrongfully accused members of mis-
branding.” Much more could and
should be done with proper coipera-
tion of the membership of the As-
sociation,

1 feel that it is very unfair of the
Association 1o expect any manufac-
turer to carry out all of the duties de-
volving on him as President of this
Association,  The  requirements  for
running his own business successfully
have become more stringent all of the

“time. The requirements of the Associ-

ation arc also increasing. Under the
circumstances, the Association should
again give consideraton to the matter
of a paid managing director. Under a
set-up of this nature, the Association
can  accomplish considerably more
than it has been doing. Matters of
confidential nature would be given to
a paid manager, whereas a President
as now constituted could not even ask
for them, His time would be free to
give Association work all that would
be required,

Tue MAcArRONT JOURNAL is the
pride and joy of our highly esteemed
Seeretary and  Editor.  Everyone in
the industry ook new pride in it when
it hlossomed forth in all its glory on
the oceasion of its twenty-first anni-
versary. The editorial matter, aside
from my own meagre scribblings, has
been instructive and interesting, The
advertising is first class and progres-
sive. New advertisers have been at-
tracted to its pages. We should, by all

means, give all of our support to the
advertisers as they make the publica-
tion of the JournaL possible.
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The matter of pricing is extremely
important to the entire Macaroni In-
dustry. Our products should be sold
low enough to be attractive to the con-
sumer. They should be priced high
enough to enable us to manufacture
good products, pay decent wages, pro-
vide for depreciation and obsolescence
of equipment, provide for social se-
curity and other taxes, support the
Association, and earn a fair return or
our investments, In order to do this
it is necessary for each manufacturer
to know his own costs and then to add
to those costs a proper mark-up to
cover his investment, The Association
has a bookkeeping system for hoth
large and small plants. These systems
offer y complete set of books as well
as cost sheets for the Macaroni In-
dustry. They should be used and
studied constantly. It is dangerous
business to think that because one
nufacturer sets a certain price on
his products, that another can auto-
matically meet or beat it.

As we begin our 37th Annual Con-
vention, there are a few recommenda-
tions which I would like to make.

1. Arrange for proper support of
the publicity work,

2. Work out a method for better
enforcement of Trade Practice Rules,

3. Study uniform Trade Practice
Rules to be introduced in all States.

4. Arrange for a conference with
Federal officials  with  reference to
proper tolerance in packages; also re-
garding Standards of Quality and
Identity.

5. Make arrangements to  have
Macaroni Products designated as a
Surplus Commodity.

6. Provide means for quicker dis
semination of information pertaining
to the industey. Show how Federal
Trade Commission decisions in other
lines will affect practices in the Maca-
roni Industry,

7. Employ a Managing Director to
work with Mr, Donna and Dr, Jacobs
to enable the Association to do every:
thing that the Association should and
could do with ample finances and
proper direction,

Food Act Now
in Full Effect

All sections of the [aderal Foodl
Drug and Cosmetic Act went into
effcct on July 1, 1940, Most of the
provisions of the new law have been
in effect since June 25, 1938, but
others were held in abeyance by the
Lee amendment, particularly the so-
called “affirmative labeling provisions
on some products,

All shipments of food, drugs and
cosmetics made in interstate conv
merce after July 1, 1940, must con

form to all the labeling and other pro |8

visions of the Act,

July, 1940
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By M. J. Donna, Chicago Convention, June 1940

M. |. Donna

For the twenty-second time in the
past twenty-one years, it is my pleas-
ant duty to render to this august body
of outstanding business men an ac-
counting of my activities during the
year just ended as they concern the
office of Secretary and Treasurer of
the National Macaroni Manufacturers
Association, and of Lditor of its offi-
cial organ, Tne MacakoNi JouknaL,

We meet in these troublesome times
to give our attention to affairs of busi-
ness while millions in other parts of
the world suffer the ravages of wars,
the effects of which are felt even in
this peace-loving nation,

To insure the continuation of that
peace which we hope will long endure,
we should be at peace with ourselves.
It is for the purpose of promoting
peace and good will amonyg all the pro-
gressive macaroni-noodle manufactur-
ers of this country that our national
organization has sponsored this friend-
ly pathering. May the results be all
that the sponsors fmpu.

Realizing the importance of the
subject-matters to be discussed at this
convention and the need of cobrdi-
nated action rather than words, 1 will
make this report brief and to the
point,

The Association

With this, the 37th annual confer-
ence of the Friends of the Macaroni
Industry of America, the National
Macaroni Manufacturers Association
completes 36 years of continuous, use-
ful efforts to improve the general con-
ditions that affect every element in
our trade,

Organized April 19, 1904, for the
specific purpose of bringing together
annually or oftener such leading man-
ufacturers and allieds as are serious-

Iy concerned in the future welfare of
their trade, and of watching for its
interests  between  conventions,  the
National Association has never for a
moment veered from that line of duty,
Symbolic of the general objectives
of this trade group that have changed
but little in nearly two-score years, is
the 7-point program presented for the
consideration of the progressive man-
ufacturers and friends who constitute
this conference, Driclly, they are as
follows:

1. Since Macaroni Products are
universally noted  for nutrition and
ceonomy, why shea'd they not be
more readily available under the cur-
rent Food Stamp Plan for relief pur-
poses?

2. Has our industry and its fine
products pot a rightiul share of the
good will of American consumers? 1
not, why not?

3.1 our packages and other con-
tainers, even our 20-pound boxes, are
not legal under the new interpretations
of the food law enforcing officials,
what is the remedy ?

4. In health and in body-building
qualities, can Macaroni Products he
improved 7 How?

5. Are we ready, individuly and
collectively, for the radical chmges
which Industry taust undergo in the
Nations current  preparcdness  pro-
pram? How will it affect the Sen-
aling trade—wheat grower, miller and
processor?

6. What should be the Industry's
and the Association's attitude towards
the Government's plan to establish en-
forcible standards of identity and qual-
ity for our products under the new
food law?

7. Can the inroads of “inferior
grades” be stopped? How? 1s our
present organization set-up sufficient
to cope with this and the many other
equally troublesome problems?

We do not hope to solve all these
problems at this conference. There are
some that will never be solved 1o ev-
eryone’s satisfaction, hut if this con-
siderate group can find the correct so-
lution for only two or three of the
things in our 7-point program, it will
justify all the expense and all the
time involved.

The program as planned is con-
ceived with the thought that it pre-
sents timely topics for open discussion,
current problems for the consideration
of members and non-members, aml
the needed opportunity for formulat-
ing policies in line with our collective
thinking,
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Report of Secretary-Treasurer-Editor

Finances

Our financial position is happily in-
proved over that of the past few years
at convention time, For this we have
to thank the progressives in our indus-
try  who support  the  Association
through the prompt payment of lib-
eral dues, the judicious use of adver-
tising space in 7l Macaroxt Jove-
xar and the timeliness of the historic
and profitable Twenty-First Birthday
Edition of same,

Membership

Our membership likewise has shown
i decided improvement. We have had
several resignations as we should nog-
mally expeet, hut the influx of new
supporters greatly exceeds the loss,

At the New York convention in
Tune 1939, facing a rather uncertain
future, we reported 54 active members
and 13 associate members in good
standing—a total of 67.

During the last 12 months, we en-
rolled 15 new Active Members and
4 new Associate Members, while drop-
ping 4 Active and 1 Associate—a net
gain of 11 Active and 3 Associate
Members,

Our present membership is 05 Ae-
tive and 16 Associate Members—a
wtal of 8l—showing a net gain of
21 per cent.

Of the 1 members now on our
roll, 57 have paid their dues Tor all
of 1940: 20 0 June 30, 19405 and 4
owe since January 1.

They are enrolled as follows:

11 in Class A, paying $200 dues yearly
1040 Class 13, paying S100 does yearly
20 in Class C, paying $ 50 dues vearly
11 in Class D, paying § 25 dues \
13 in Class 1, paying § 15 dues yearly
16 Associates, paying $100 dues yearly

fs 45

The Macaroni Journal

It is pleasing to note that our of-
ficial Organ is becoming more and
more popular, not only with adver-
tisers, but among the English-reading
members of our Industry in this coun-
try and among  foreign competitors
who aim 1o keep up with developments
here,

We have had a few cancellitions
of subscriptions by firms in the war-
ring nations because it is almost im-
possible 10 make deliveries in some
of them. We failed 1o get venewals
from some of the subscribers in this
country, but when new ones are con-
sidered, our situation in that respeet
is most satisfactory,

Our regular advertisers are making
inereased use of display space and of
our editorial columns W present in
formative messipes o readers who
are always anxious to hear of new ma-
chines and improved methods, They
fully realize that our Official Crgan
offers the most practical, the most
ceonomical media through which 10
interest prospective buyers of  their
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products or users of their services.
Much credit is due to the macaroni-
noodle manufacturers who find it con-
venient to recommend advertising in
Tue MAcakoND JOURNAL to supply
firms from which they purchase ma-
terials, machines and accessories, Just
a little more of such boosting and co-
operation will reflect to our credit and
to the benefit to advertisers.

21st Birthday Edition

Naturally, the big birthday edition,
April 15, 1940, accounted for much
of the increased popularity of our
magazine and a goodly portion of the
display space sold during the past
year. However, we enjoyed an appre-
ciable increase in the latter; ¢ count-
ing the one-time advertisers in our an-
niversary issue.

Qur Anniversary Issue very appro-
priately commemorates our “Coming
of Age” in the trade magazine busi-
ness, It entailed considerable promo-
tion on the part of its sponsors, much
additional editorial preparation to
make its cor’cnts readable and inform-
ative, and much printing ability to
make it most presentable. The splen-
did coiiperation of these agencies and
the support of olil and new advertisers
resulted in an cdition of which we
all are justly proud.

It is the unanimous opinion of all
concerned that the Birthday Edition
has ably fulfilled its purpose. Nu-
merous quotations from unsolicited let-
ters as published in subsequent issues
of our magazine are proof, as are
hundreds of other comments that are
unpublished,

Many arc of the opinion that a
special edition of this kind should be
an annual affair. Therefore, 1 spe-
cifically recommend that the June is-
sue be termed OUR CONVENTION AN-
nuat and that we accord it the same
enthusiastic support. 1t will be given
equally as wide a distribution as en-
joyed by our Birthday Edition with
added distribution perore and AT the
convention,

If the Directors and the luadimi
members will promote the suggested
CoNvENTION ANNUAL in 1941 with
the same sincerity showing in “scll-
ing" our 31st llinhdai' Ldition, there
is every reason to feel that our Cox-
VENTION ANNUALS in the future will
be cqually as large, equally as out-
standing and cqually as beneficial to
the Association, to our friendly allieds
and suppliers and to the trade general-

ly.

Survey of Productive Capacity
Planned Under Defense
Program

Plans are rapidly being formulated
in Washington for a comprehensive
and detailed survey of the nation's
capacity to produce the greatly in-
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creased volume of goods needed for
national defense, This survey, in ad-
dition to determining capacity to pro-
duce munitions, will also determine ca-
pacity to produce normal civilian re-
quirements.  Although attention will
undoubtedly be concentrated first on
the heavy industries, sooner or later
practically all industries will be cov-
ered.

Information to be sought will not
duplicate data already assembled by
the War Department, but will supple-
ment and extend these data and where
necessary bring them up-to-date. Facts
will be needed for individual plants
with respect to materials, labor, pow-
er and transportation facilities as well
as physical plant and equipment,

Those executives who went through
the last war will doubtless recognize
in this contemplated aclivity a pos-
sible bearing on such questions as
priorities, definition of essential in-
dustries, et cetera.

Responsibility for the planning and
direction of the survey will rest with
the Advisory Commission to the Coun-
cil of National Defense, The task of
assembling the vast amount of infor-
mation required probably will be dele-
gated to one or more existing govern-
ment agencies of which one will likely
be the Department of Commerce. No
doubt lraJe associations will be called
upon to codperate in this work to the
full extent of their ability and facil-
ities. It is, therefore, important that
we should immediately give the ques-
tion of capacity a great deal of se-
rious study and consideration,

It has been suggested that as a first
step in a program of codperation it
would be desirable to inform the gov-
ernment of the data regarding activity
and capacity which are now available,
and that associations having current
information concerning either the ac-
tivity or capacity of their industries,
or both, should inform Mr, James W,
Youny, Director of the Bureau of
Foreign and Domestic Commerce, of
the nature and extent of the informa-
tion and of the manner in which it is
secured.

It is also suggested that associations
should direct thought to the best ways
of defining and measuring capacity
in their industries, to the possibilities
of adapting some of the industry's
existing facilities to the production of
types of goods which may be in great
d’ummld for defense purposes, to the
question of whether or not it may be
necessary to increase the industry, to
the problems involved in increasing
capacity rapidly in those instances
where additional capacity may soon
be urgently needed, to the limitations
on expansion in their industries which
may arise by reasun of bottlenecks
in the industries which supply them
with materials and to other similar and
related questions,

JOURNAL

July, 1930

Other Assaciation Services

The National Association renders
many services to the trade general
and many to its members specifically,
Some are well known; a few are not
so familiar but that brief reference
to all of them seems to be timely,

The Research Department—The
analytical service, the advisory func-
tions and the enforcement procedure
will be fully reported by Director of
Research, B. R. Jacobs.

The National Macaroni Institute.—
The promntional and educational ac-
tivities of the Institute will also Le
reported separately by its director, M,
J. Donna,

The Macaroni-Noodles Trademark
Burcau—Here is a service that has
proved most popular and has Li:n
found most profitable by those who
employ it. During the past year it
has made numerous searches of the
records of the U. S. Patent Office lo
ascertain the registrability of chosen
brand names and to assist in register-
ing acceptable ones, It rendered inval-
uable aid to those who wish safe reg-
istrations of trademarks and patents.

This service is rendered at cost to
members and at a slightly increased
fee to non-members, as might be ex-
pected. More Macaroni-Noodle manu-
facturing firms should make increased
use of the invaluable services rend-
ered by this Bureau,

Uniform Cost and Accounting Sys-
tem.—The simple yet complete sys-
tem developed by the National Asso-
ciation continues in use in the offices
of many of the leading plants in the
coumrf. The Association maintains
a small supply of the special forms
called for and makes these available
to members at very reasonable prices;
to non-members at slightly increased
prices,

Headquarters office.—The services
of the personnel at the Headquarters
Office in Braidwood and that of the
Research Director at Brooklyn and
Washington are at the command of all
Association members for every rea-
sonable, practical purpose, and of non-
members on a slightly restricted basis.

During its 36 years of useful ex-
istence, the National Association has
accumulated an invaluable amount of
data, materials and information that
are available to members and their
advertising agencies. Many take the
fullest possible advantage of this serv-
ice. Others should do so in an in-
creasing degree, since it is theirs for
the asking.

Statistics—We are wocefully short
of statistics on production, consump-
tion, distribution and such for the rea-
son that they have not been made
available to us. We do, though, have
some statistics for which we have fre-
quent requests,

Briefly, these are the major services

(Continued on Page 14)
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» When shopping housewives see displays of the macaroni
made by V., Viviano & Bros., St. Louis, these attractive pack-
ages speak up: “Here's an easy way to prepare a delicious
dinner, Take me home.”

Dealers will tell you they always give preferred display
to products packed in “Cellophane” cellulose film. They
know from expczience these packages catch the consumer's
eye and sell faster,

Let us help you design a package that will be a “shopper
stopper.” “Cellophane” Division, E. I. du Pont de Nemours
& Co. (Inc.), Wilmington, Delaware.
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(Continued from Page 12)

which the Association gladly renders.
There are also numerous minor ones
which need not be listed, but all of
which make the Association's services
worth while to those who make the
greatest possible use thereof.

Appreciation

As it has for the past 21 years, my
work since the New York convention
in June 1939, has been a labor of
love. It has been most pleasant to co-
operate with the officials of your or-
ganization and with the executives of
the firms that constitute it.

Manufacturers have been unusual-
ly kind; the allieds most courteous
and considerate, ,

It has been a pleasure to work with
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and for President Diamond; also to
collaborate with Vice President Cun-
co, Adviser Wincbrener, Director of
Research Jacobs and with the va-
rious committees that have functioned
during the past year. :
For mistakes made, T apologize.
They were unintentional, 1 assure
ot
: Therefore, T take this opportunity
to express my sincerest appreciation
of the fine spirit of coperation that
has so generally prevailed and been
so gencrously displayed, and to thank
one and all for their part in helping
me (o satisfactorily promote the many
important and useful activities to-
wards which the National Associa-
tion once more re-dedicates itself at
this convention.

Report of the Director of Research

By Benjamin R. Jacobs

During the period from January to
June your Laboratory has examined
106 samples of macaroni products in
connection with its law enforcement
work, Of these samples eighty-seven
were ¢gg noodles and nineteen were
plain macaroni products. Eighteen
samples were found to be artificially
colored, These belonged to seven
firms. All of these violations have
been reported to either Federal or
State Law Enforcement Officials de-
pending on who had jurisdiction over
the products, Of the egg noodles 16
samples or 184 per cent were found
to contain less than 3.5 per cent egy
solids; 21 samples or 24.2 per cent
were found to contain between 3.6 per
cent and 4.5 per cent egg solids; 25
samples or 287 per cent were found
to contain between 4.6 per cent and
5.5 per cent egg solids; 25 samples or
28.7 per cent were found to contain
between 5.6 per cent and 7 per cent
egg solids, No sample was found to
contain above 7 per cent egg solids.

Besides the above law enforcement
work we are now preparing a com-
plaint to the Federal Trade Commis-
sion against a Michigan firm which
has continuously and persistently
shipped so-called egg noodles contain-
ing approximately 3 per cent egg
solids in violation of the Fair Trade
Praclice Rules.

In the regular course of our Labora-
tory work we examnined 75 samples of
noodles in an effort to find some re-
lation between the egg solid content
of the noodles and ‘he intensity oi
yellow color preseni as determined by
the carotenoids. We found that a
noodle containing the required amount
of egg solids (5.5 per cent) usually
had a color range from 9.35 p.p.m. to
12.1 p.p.m. of carotenoid pigments,
This shows a ratio of from 1.7 to 2.2,

Benjamin R. Jacobs

As the egg solid content of the cgg
noodle is reduced the color is also re-
duced, but the ratio of color to epg
solids is increased duc to the
carotenoid content of the farinaceous
ingredients used. :

Our Laboratory alsn examined ap-
proximately 450 samples of durum
flour in an effort to corrolate the ash
content with the “yellow” and
“brown” colors of the products as de-
termined by the W. and T. color
analyzer.

We found that durum patents rang-
ing in ash from 0.59 per cent to 0.68
per cent had a maximum yelluw of
65 per cent and a minimum yellow of
57 per cent, a maximum brown of 11
per cent and a minimum brown of 5
per cent. On the other hand durum
clears ranging in ash from 0.84 per
cent to 1.14 per cent had a maximum
and minimum yellow ranging from 58
per cent to 49 per cent and maximum-
minimum browns ranging from 29 per
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cent to 18 per cent. This would seem
to indicate that the determination of
“color” is a better index of quality so
far as macaroni making purposes are
concerned than is the determination
of ash. ) )

Our work on “Deceptive Contain-
ers” is continuing and we have ex-
amined 392 samples in connection with
this work, The results of this work
show that there is considerable varia-
tion in the space occupied by rnacaroni
yroducts per unit of weight, In many
instances this has shown itself to he
as much as 34 per cent, Many of our
roducts show variations of more thin
20 per cent. These variations are not
confined to any one particular type of
product, Tlu:_if all_show about the
same range. This is due to the fact
that they vary in shape and thickness
as well as to variations during the
process of drying and curing of the
products involved. These variations
cannot be anticipated nor overcome by
any known mechanical improvement
in equipment or changes in procedure
and 1t will therefore, be necessary for
the industry to have not less than 30
per cent tolerance under the Federal
Food Law in determining when a
package is deceptive or slack-filled.

It has been suggested to me, because
of my connection with the Food Ad-
ministration during the first World
War, that T present to this group some
information concerning the experi-
ences of the macaroni industry during
1917-18. 4

In 1917 when the United States
entered the World War one of the
first acts of the Government was to
make cfforts to increase the available
supplies of wheat,

All of you remember the wheatless
days and the requirements to use sub-
stitutes.

Three main methods of wheat con-
servation were used. F_irst. and prob-
ably the most effective, was the
method of direct substitution of other
cereals for wheat, Tf you remember,
the house-wife in buying flour was re-
quired to buy a certain amount 0
other cercals or cereal prgxlucls. such,
for example, as rice, hominy and corn
meal and so on.

The second method which also con-
served a large quantity of wheat, was
the requirement to use a certain per-
centage of flour from other cereals in
the manufacture of bread and bread
products. The bakers were required to
use not less than 10 per cent of flour
from other cereals than wheat. DBakers
were all licensed and their stocks were
fimited to not more than thirty dgl:-'s
requirements, They were also required
to submit reports to the Daking Di-
vision of the Food Administration on
the amount of wheat flour and flour
from other cereals used.

Other industries, such as ours, wer¢
limited in their consumption of wheat
flour to 70 per cent of the previous
years' use, Any manufacturer coul
increase his production by the use 0
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substitutes. Few did avail themselves
of this opportunity because it was
found that admixtures of other cerecals
with wheat flour did not make a
salable macaroni. One firm that went
into the use of substitutes on a large
scale suffered considerable losses and
even three years after the Armistice
their products containing substitutes
were on the shelves of grocery stores
but found no buyers and eventually
they found their way back to the
plant,

The third method of conservation
of wheat used was that of increasing
the extraction of flour first to 80 per
cent and then 85 per cent. This, how-
ever, did not last long as it was found
that the flour had very poor keeping
qualities and also that it did not agree
with the digestion of the consumer.
This refers particularly to children
who are more susceptible to stomach
disturbances.

You also remember that during 1917
one of the first acts of the Food Ad-
ministration was to pguarantee the
price of wheat for that years' crop.
This was set at $2.20 per hushel. Soon
afterwards the price of the 1918 croj
was also guaranteed at the same Icvcr
It, however, finally reached a guaran-
teed price of $2.64 per bushel guaran-
teed for the whole year's crop resard-
less of whether the war ended before
the end of the year or not.

The maximum price of wheat reach-
ed at that time was $3.40 per bushel
in the Chicago market.

You all remember $14.00 flour.

This brought into cultivation large
acreage of marginal land which nor-
mally would be unfit for pgrowing
wheat, The acreage increased from
an average of 47 million acres for the
period 1909-13 to over 73 million acres
m 1919, The production of wheat in-
creased in the same period from 686
million bushels to 940 million bushels
with no noticeable increase in the yield
per acre. This indicates what can be
done by stimulating the price of a
commaodity.

I bring these matters to your at-
tention hecause many of you were not
in the macaroni business in 1917-18.
A crisis confronts us today and this
group should give some thought to
handling these problems if the con-
ditions of the present war are such
that our country becomes involved to
the point where it is found necessary
0 share our wheat with other
countries,

During the period of the last war
every industry had authorized repre-
sentatives inrtVashinglou to take care
of their affairs, T suggest that a com-
mittee be appointed to handle the in-
terests of the macaroni industry if the
overnment finds it necessary to place
restrictive regulations on it because
of its involvement in war or because of
any policy which it may adopt which
may affect the macaroni industry,

ere is no doubt that due to the

THE

MACARONI

fact that so many men have been re-
moved from production to consump-
tion and destruction that there will
soon be a shortage of foods not only
in this country but throughout the
world. Already Europe is facing the
specter of famine and disease and
whether the war comtinues or not it
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is too late to increase production of
essential foods to make them avail-
able this year. It is quite likely that
prices of the raw materials which you
use will increase by leaps and bounds
as soon as the realization becomes
general of what is taking place
throughout the world,

Facing New Frontiers

By E. J. Feuling of Federal Surplus
Commodities Corporation

It is with a great deal of pleasure
that [ appear hiere at your invitation o
dicuss bricfly the history and the oper-
ation of the food stamp plan.

The importance of this plan should
be deeply significant to people in this
arca of the United States, because
prosperity or lack of it throughout
this region, depends to a large extent
on the prosperity or lack of prosperity,
of our farmers,

I do not pose as an expert of eco-
nomical matters, but it doesn't take an
expert to understand the problem that
confronts all of us.

The farmers of our great middle
west and of the south have been pro-
ducing faster than we have been able
to consume, |

The present tragedy in Europe has
practically destroyed our market for
exporting  agricultural  commaoditics
with the result that we are confronted
today with the problem more serious
than it has ever been before,

Our ability to produce has not been
matched by our ability to consume
and the result is farm surpluses which
depreciate the farmers' market and
in turn the entire business structure.

[ ]

If the purchasing power of all our
farmers can be increased and if these
surpluses can be eliminated the solu-
tion of our unemployment problem
will be found,

When the farmer has more money
to spend and when it isn't necessary
for him to store part of the grain he
raises on his farm or in elevators, it
means that extra dollars will be added
to our business and industrial struc-
ture and that many of the ten or
cleven million unemployed today will
be able to find work,

.

The task of moving a certain per-
centage of vur surplus has been ably
handled during the past five years by
the direct purchase and distribution
method through the Federal Surplus
Commodities Corporation's  distribu-
tion depots,

Under this plan, more than five and
one-half billion pounds of agricultural

surplus has found its way from the
farm to the needy of this country.
L]

However, Secretary of Agriculture
Henry A. Wallace has always been
greatly concerned over the problem of
farm surpluses.

He has long felt that additional
measures were necessary for a solu-
tion of the situation where on the one
hand a large agricultural surplus had
accumulated for which there was no
market, and where on the other hand
there were more than twenty million
people throughout the country, de-
pendent on public assistance for bare
existence, who were badly in uced of
the healthful benefits contained in
these surplus foods, and yet, who
could not purchase them due to a lim-
ited income.

.

In other words, as Mr, Milo Per-
kins, P'resident of the Federal Surplus
Commaodities Corperacion, said, this
nation was faced with . . A shock-
ing condition of want in the midst of
plenty.”

L]

Seeing that the answer to this prob-
lem lay in the joint action of agricul-
tural, public welfare, and business in-
terests, Seeretary Wallace called 10-
gether in - Washington the  keenest
minds of the country representative of
those interests and placed the prob-
lem before them,

The Food Stamp Plan emerged just
a year ago as the fruit of their com-
bined knowledge and experience, in a
logical, practical plan for meeting the
situation,

L]

In considering an approach to the
problem of removal or surplus, several
factors had to be considered. The pri-
mary factor was cconomical and re-
lated directly to the increasing of
farm income, while another was so-
ciological and related to the improve-
ment of public health and morale
among those who were on the na-
tion's public assistance rolls,

The plan finally decided upon, while
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simple in structure and administration,
seemed to satisfactorily answer the
question of cobrdinating agriculture,
public welfare, and business.

It was accordingly set up in six ex-
perimental cities to see just how ef-
fective it would be in actual operation.

That it was ecffective, and that it
answered a real need, and successfully
met its objectives, is now history.

On the basis of preliminary success
in those six test cities, the plnn has
been expanded on an increasing scale
until at present it is operating in 102
cities and areas in the country.

Applications have been received
from more than one thousand cities.

To date more than $3,000,000 worth
of surplus foods have been moved in
the midwestern region of twelve states,
alone.

According to a recent statement
by Seeretary of Agriculture Henry A.
Wallace, national expenditures for
surplus foods with blue stamps had
a value of approximately $12,000,060
from May 16, 1939 to date.

Of this amount, our $2,000,000 was
spent for butter; over $2,000,000 was
spent for eggs; over $2,000,000 went
for flour, corn meal, and rice; a mil-
lion went for vegetables; $2,000,000
was spent for fresh and dried fruits;
and over $3,000000 went for pork
and pork lard.

These figures are important in that
they represent a new additional busi-
ness for this country that would not
have been possible were it not for the
food stamp plan.

As the plan expands these and sim-
ilar figures will take on a new meaning
and importance.

Since such surplus products as but-
ter, eggs, wheat, corn meal and })ork
represent largely this region's farm
produce, it can readily be seen that a
large amount of this national expendi-
ture eventually finds its way back to
the farmer of this section.

The stamp plan is, after all, the
American farmer's program. If its
work happens to meet a need insofar
as those receiving public assistance is
concerned, well and gooc. . . . But the
Food Stamp Plan is not basically a
relief agency.

1f this work also benefits business,
that too, is good but the plan is not
specifically a business aid.

L]

Briefly, the structure and function
of the food stamp plan is as follows:

In order to benefit the farmer, taose
receiving  public assistance, and o
stimulate business, it was decided to
move the agriculi=ral surplus {o mar-
ket throuzn the regular retail food
channels,

To accomplish this and to determine
the best methods of effecting this dis-
tribution, studies were made at great
length which indicated the average

person receiving public assistance was
spending an average of $1.00 per per-
son per week for food.

This amounts to approximately 5
cents per meal, an amount which is
unsatisfactory from a standpoint of
mahitaining adequate standards of
public health.

L]

It was decided to move this sur-
plus to the nation's ncedy through the
normal retail and wholesale food trade
channels, since it was apparent that
the organization, codperation, and high
degree of efficiency of the food trade
as a whole, would guarantce a max-
imum of success.

L]

It was, therefore, decided to isue
two kinds of food order stamps, one
orange colur and one blue color, each
in the amount of 25 cents,

The orange colored stamps are good
for any food normally sold in a retail
food store, for human consumption.

The blue colored stamps are good
only for such agricultural commoc ities
or products as are declared to be in
surplus by the Secretary of Agricul-
ture.

Any person receiving public assist-
ance in an area where the plan is in
operation may take part in the plan
if certified as_ eligible by a duly au-
thorized certification agency.

Those certified may, on a volun-
tary basis, purchase orange stamps in
a minimum value of $1.00 per person
per week for each member of their
family.

This minimum amount may vary in
areas where public assistance budgets
are in excess of $1.00 per week per
person, to as much as $ .50 per week
per person.

For every $1.00 worth of orange
stamps they buy, they receive 50 cents
worth of blue stamps, free of charge.

This means, then, that for every
$1.00 they spend for food, they ac-
tually receive $1.50 worth of fnmi.

Their food dollar's buying power
has been increased 50 per cent.

Since they are required to purchase
a minimum of $1.00 per person per
week in food, the government is as-
sured that the 50 cents in blue stamp
purchases of surplus commodities is
actually additional food added to their
diet and not merely used as a sub-
stitute for former purchases.

This also means that the additional
amount of food consumed is handled
through the regular retail food chan-
nels and' is benefiting the farmer pro-
ducing the commodities, as well as
providing a certain stimulus to busi-
ness.

L]

Grocers receiving these food order
stamps in exchange for their merchan-
dise, simply paste the stamps on $10.00
redemption cards, redeeming them
through their wholesalers, banks, or
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through the auditing department of
the Federal Surplus Commoditics
Corporation at full face value.

‘Ihe government redeems both col-
ored stamps, the blue stamps being
paid for from the funds already sct
aside by congressional grant for the
direct purchase of surplus commod-
ities.

[ ]

Actual issuance of the food order
stamps to those receiving public as-
sistance is made through the local wel-
fare departments.

Each city or area receiving the plan
sets up a cash revolving fund, which
is used to purchase the orange stamps
from the corporation.

Purchase is made at the face value
of the orange stamps involved in the
transaction.

The corporation, in turn, gives, free
of charge, blue food order stamps in
thie amount of half the value of orange
stamps sold.

The welfare department, in its turn,
sells the orange stamps to its relief
clients, giving them the blue stamps in
an amount equal to half the orange
stamp value, depositing the cash re
ceived back in the revolving fund, to
be used all over again for further pur-
.hase of stamps from the corporation
whenever necessary.

.

The Food Stamp Plan is intended
as a supplementary benefit to relief
clients, and not as o substitute for
local relief.

Each city or area receiving the plan
must agree not to reduce its regular
relief grants.

This is very important, for if sub-
stitution of funds were permitted, the
purchasing power made available
through the stamp plan would not be
additional purchasing power, consc
queml{, would not move any of the
agricultural surplus.

L]

Results of the food stamp plan to
uate have been satisfactory and indi-
cate that it is mecting its objectives
and justifying its existence.

Public health in areas where the
plan is in operation has improved,

Actual medical testimony as 10
these benefits has already been re-
ceived.

Diets formerly lacking in such vita-
min-rich fouds as butter, eggs, fresh
fruits znd vegetables, now have those

deficiencies made up through the food 3

stamp plan.

Reports from members of the retail §

food trades in these areas of oper:
ation indicate a larger turnover 0

surplus commodity food stocks, thus §

showing conclusively that more than
two million participants in the plan

are having more and better food than §

they formerly were able to have, an

showing that the merchants themselves '

(Continued on Page 18)
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standards.

KING MIDAS FLOUR MILLS

MINNEAPOLIS, MINNESOTA

-




18 THE

are doing a statesman-like job in ed-
ucating the general public as to the
nutritive value of these surplus foods.

While the plan is not intended as a
permanent measure, and while it is
realized that it cannot possibly move
all existing surplus, it is satisfactorily
demonstrated that it is making a real
difference in farm income on a nation-
al basis.

For example, purely on a specula-
tive basis, if the plan were to be ex-
tended to include all of the twenty
million now on relief rolls throughout
the country, and if that twenty mil-
lion ‘pnrlimpatcd on a basis of pres-
ent figures, there would be approx-
imately fifteen million of the natior's
needy taking part, thus providing a
potential new annual market for morc
than 350,000,000 pounds of butter,
352,000,000 dozen eggs, and 26,000,000
bushels of wheat, just to mention a
few of the products at present in sur-
plus.
These figures should indicate the
possibilities of the plan, and its par-
tial solution to the problem of na-
tional agricultural surplus.

Due 10 a severe dislocation of Am-
erican Agricultural exports as a direct
result of present European disturb-
ances, the problem of surplus is like-
ly to become increasingly important
from a national standpoint.

With foreign markets denicd them,
the American farmers will be faced
with the problem of disposing of com-
modities in which there is already an
existent surplus, with their only mar-
ket the people of the United States.

In some way, an increased consump-
tion of produced commodities must be
brought about,

There is no excuse for hiding be-
hind generalities and home-made pan-
aceas or simply gnoring the problem.

Sooner or later we will have to face
the realitics.

Boldly faced, our problem is just
how to bring into balance the two
processes of production and consump-

tion,

Nothing short of 100 per cent em-
ployment throughout the mnation can

be considered a real solution.

But we must begin now to devise
ways and means of attacking this
question of surplus. . .. Both from an
agricultural and an industrial stand-

point,

This country is faced with the chal-

lenge of under-consumption.

As a nation, we have shown our degree.

ingenuity in d

increasing production, both scientif-

ically and agriculturally.

We have not, however, given care-
ful enough thought to the increasing
of consumption to keep pace with this

great production. ;
Dislocation of American a

tural export market, as well as our
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own great problem of industrial un-
employment, are strong contributing
factors to the problem of low con-
sumption.

hile measures such as the Food
Stamp Plan will go a certain way
toward reduction of the national sur-
plus, what is really nceded is a meth-
od of returning our jobless to work,
providing them with an adequate in-
come which will allow them to con-
sume a normal amount of our agri-
cultural produce,

\When thiz is done, the problem of
agricultural surplus will no longer
exist and the farmer's ability to pro-
duce, “Two blade: of grass where one
grew before” wil' contribute to hu-
man welfare insteid of to human mis-
ery.

We, as a nation, cannot afford to
live too much in the past or to be

smug and complacent in an attitude
of self-delusion to the effect that
things will take care of themselves,

Just as those people who first sct-
tled this country and who pushed ever
onward into the west, we must have
vision and foresight.

We must open our eyes to the prob-
fems which exist and we must present
a united front to combat them,

The problems of surplus and unem-
ployment, while difficult, are not with-
out solution.

It may take time, and even our
children's children may not live to
see the duy when these problems are
finally solved,

But the one way to make sure that
such a day will actually come is to be-
gin our action now,

We've got to begin living tomor-
row . . . today.

Industry and the Consumer

By H. F. Anderson, Director of Relaticns rith
the Public, General Mills, Inc.

We can not properly urderstand all
the present-day pother about industry
versus the consumer without regard-
ing the whole subject in the light of
historical perspective, The physical
changes in our way of living have
been brought about by incidents so
marked and so specific that they con-
tain the entire explanation of the cur-
rent problems, After all, people in
business, and economists, who are the
interpreters of business, have as their
sole objective the creation of wealth,
the distribution of wealth, and the
principles which underly all applica-
tions of wealth,

As we understand it today, wealth
is almost entirely a creation of the
past three centuries, for in that period
of time have been discovered and de-
veloped all the physical and mechani-
cal principles governing the production
of goods. Picture for a moment, if
you will, the cT‘.ﬁpment for everyday
living among the civilized people of

the 17th century. Let us confine our
observations to England, because Eng-  limited to very few items, such as the
fand is the direct ancestor of our own old hand printing press, the ha
country. The same observations are, loom, and the tools of the carpenlef.
of course, applicable to every other  blacksmith, and saddler, Every gar ¥
European country in greater o7 lcss  ment which everyone wore was made 3
we There were no meaus of by hand, Every article of food which
evising new means of  trans rtation other than hiorse drawn  everyone ate was raised in the imme |8

of Rome. There were no railroa

gricul-  nor any means of communication oth- the steam engine was invented an
er than horsemen who carried written (Continued on Page 22)
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messages for their employers; ob
viously this type of communication ¥
was so expensive that only a few could
afford to use it and it was confined
largely 1 matters of state. There was
no raachinery of any kind for aht g
Bt..rposc except machines which could
¢ operated by hand, and they were

//Z@JKI/ :

" Executive and Sales Officest 122 B 42od Street, New York

Hiranvhes ar Kopresentatives.

w:hi!: es; moreover, the roads which diate vicinity, nor could it be pre B8 : ATLANTA, GA. .., TH Marictia Street
carried the vehicles were merely served for any length of time. Living HOSTON, MASS L3 Dfhues & Werchnuses
beaten tracks extending from one city was certainly simple in those day § QHHCAG I A3 e

. CDALLAN ITEX ®1 2 Santa Fe Building

to another, Scientific road building ESseminﬂg communal in character, bu! : PUIE AL 1A 2660 Sosith: Droad Street
had not been practiced since the da(rs in the 17t { . ‘ : e
- oAy ERES

h and 18th cenlur{ there

, seemed to be a mechanical awa ening;
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Consolidated Macaroni Machine Corp.

This photograph shows four presses with
Paramount Macaronl Company, Brooklyn. N.

type. Have been in service soveral months and are g

0 b

Automatic Spreaders recently installed at the plant ¢f The
Y., replacing twice as many of the old style, hand-spreading

iving perlect salisfaction in every respecl

We invile the trade in general lo see the first macaronl factory in the world with spreading done aulomati-

cally by machine.

The Ultimate in Presses. High speed Production. Over
1,000 pounds net per hour; 40 barels per day of 8
hours gquaranteed.

Improve the quality, texture and appearance of your
product. Increase your production and reduce your
labor costs. Skilled lgbor unnecessary, as all opera-
tions are aulomatic.

Not an experiment, but a reality, Produces all types
and forms of paste with equal lacility, Samitary.

hygienic: product practically untouched by human
hands.

Prossuro being distributed equally on face of the
reclangular dies, strands of extruded paste are ol
even length.

Trimmings reduced to a minimum, less than 10 pounds
per 200-pound batch.

We can furnish you with now presses of this type of
we can remodel your present hydroulic press and
equip it with this Spreader.

Ve do not Build all the Macaroni Machinery, but we Still Build the Best
156-166 Sixth Street BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street
Address all communications to 156 Sixth Street
Write for Particulars and Prices
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Consolidated Macaroni Machine Corp.

Potented, Aulomatic
Continusus Shorh Paste Dryor

CONIOLIDATED
MACARONI WMACHINE CORP,
BOOKLTH, M. ¥

 Specialists for Thirty Years

[ ]
Mixers
Kneaders
Hydraulic Presses
Dough Brakes
Noodle Cutters
Dry Macaroni Cutters
Die Cleuners
Automatic Drying Machines

For Noodles
For Short Pastes

We do not build all the Macaroni
Machinery, but we build the best.

156-166 Sixth Street

BROOKLYN, N. Y., U. S, A,

We show herewith some of our
latest equipment designed by
men with over thitiy years ex-
perience in the designing and
construction of all types of
machines for the economical
production of Macaroni, Spa-
ghetti, Noodles, etc.

The design and construction
of all our equipment is based
on a practical knowledge of the
requiremenis of the Alimentary
Paste Industry.

All the equipment shown has
been installed in various plants
and is now in actual operation.

159-171 Seventh Street

Address all communications to 158 Bixth Street
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(Continued from Page 18)
the enormous power generated by
steam was harnassed for man's use,
When © - power was understood, it
touche. the imaginations of men so
that many inventions sprang up almost
overnight. The great coal beds of
northern England, which had lain idle
throughout all time, were realized to
be the source of a limitless supply of
steam. Soon the crafts of weaving,
spinning, knitting, and all the manipu-
lations of textiles were operated by
machinery, The mechanical age had
begun! It is well to observe at this
point, T think, that these inventions
did not make their appearances on the
industrial scene without severe dis-
turbances among the laboring commu-
nities, but their value was obviously
so great to the country at large that
small bodies of hand craftsmen per-
force turned to the 'nachines for their
livelihood. With “he steam engine
came the railroad. A century later
came the telegraph, and the two twin
modern giants of industry, transpor-
tation and communication, began to
assume their present day significance.
A farmer could raise far more of a
given crop than he or his neighbors
could use because it could bhe quickly
shipped to nearby cities and disposed
of at profitable prices. Cloth and
clothing could be made in one com-
munity for transportation and use all
over the world. And so modern
wealth was born. In the 18th century,
in England, these developments were
watched, studied, and their effiect cal-
culated by a few thoughtful men,
whom we have come to know as the
classical economists. Two of them,
Adams Smith and John Stuart Mill,
recorded their observations in works
which are still studied by all students
of cconomy. It is necessary that we
understand the swift expansion of life
in those days for us to realize the
wint of view of these old economists,

p to their time everything which
mankind had needed, had been slowly
and painfully made by hand. Now
suddenly, with the aid of machinery,
men were able to make hundreds and
thousands of times more goods at far
less cifort and cost, nnnj' the whole
world was waiting to buy these goods
which could be made so cheaply that
nearly everyone could afford them.
Therefore, Smith and his contempo-
raries considered, and rightly so for
their time, that whatever could be
made could be easily sold at a profit,
Thus their consideration of wealth
and its management was devoted en-
tirely to the production problems.
There was no question whatever about
the salability of anything that could
be made; the whole wide world was
an eager market.

Now, let's transfer our picture to
our own country. In the short space
of 150 years our nation has grown
from a little group of seaboard states

MACARONI

to a continent-wide colossus, ten
times the size of the original group,
and with twenty-five times more pop-
ulation, This perfectly stupendous
accomplishment has been achieved by
the aid of intiv.nerable mechanical in-
ventions whee 0y goods of every sort
could be made more quickly, more
cheaply, and distributed more effec-
tively. Due to our enormous size, a
second problem presented itself to
business men and to economists: that
of finance and distribution. In other
words, and for example, a straw hat
manufacturer in Massachusetts need-
ed a disproportionately large financing
svstem to enable him to distribute his
wares throughout the many climates
and varying seasons of our country,
when and where they could be sold
most profitably, This second phase of
cconomy was developed, studied, and
fairly well charted by the last half of
the 19th century, and now let's con-
sider what has happened to us in the
first forty years of the 20th century.
Things that were utter luxuries, far
beyond the wildest hopes of everyday
people, have been poured in an ever-
increasing quantity into the homes of
all of us. The sewing machine, lawn-
mower, gas and electric cooking
stoves, electric lights, telephone, radio,
electric refrigeration, the thousand
and one electrical appliances which are
part and parcel of American homes
today, make our lives easier, more
pleasant, and more colorful. By the
development of the canning industry,
we can have foods of all sorts at any
season of the year. By the develop-
ment  of transportation, products
which are made in one community are
almost instantly offered for saie in
thousands of other communities near
or far. And we have been taught to
understand that these things are made
for us, not for a select few, but for
everybody. Regrettably, our ability to
earn money has not kept pace with
our ability to enjoy these new things,
and so in every home, decisions musi
be made to which modern contrivance
will be bought and ©njoyed, and which
can be omitted, Our manufacturers,
eager to keep their employees on the
payroll, to increase their own wealth
and to pay dividends, have besieged
us with persuasive arguments, calcu-
lated to make us give them some part
of our income. So among a thousand
things, which she wants, the house-
wife must choose some few which
are within her means and consequently
she has come to scrutinize most care-
fully the value of everything which
she buys,

Right there, gentlemen, lies the
germ of the consumer movement and
th- beginning of the economy of con-
sumplion which is the third great
foundation stone of all economy,
First, production; second, distribu-
tion; and now consumption, Studies
in the field of consumption have on'y
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just begun; its laws are not under-
stood; nor is its course predictable,
As a matter of fact, s have al-
ways been made in order to be used,
but when the number of goods were
few and the needs of the people were
simple, it was an axiom that whatever
could be made, could be sold, Today
this is being sharply challenged, espe-
cially in our own country.

Even without terrible wartime dep-
rivations, the common people of Eu-
ropean countries are accustomed to
only a small fraction of the comforts
'mt{luxuries which we Americans en-
joy. Morcover, other peoples have not
developed our questionable habits of
mortgaging their futures; in other
words, installment buying of house-
hold goods for everyday use is not
indulged in by any race other than
Americans to any great extent. We,
as a matter of fact, have got way
ahead of ourselves in the matter of
buying and using a great diversity of
gadgets. We have been told to pay
something down and consequently ex-
tend ourselves far beyond our means
in order to enjoy some contrivances
which will make our work casier and
our leisure more pleasant. Moreover,
when our economic progress is smooth
and uninterrupted, the evils of this
habit are uot apparent, but whenever
a sharp upset occurs, our whole
scheme of living is thrown into sharp
dislocation.

You all realize, of course, that I am
speaking of the upset of the last dec-
ade. Throughout the 20's, the Ameri-
cans, at large, developed a habit
which had theretofore only afflicted a
few, namely, the habit of stock spec-
ulation. Money was easy, times were
good and, so, literally millions rushed
in to augment their incomes by the
purchase of varied and often question-
able securities. Wall Street has never
before or since had so many customers
as it had between 1920 and 1930, But
when this era of wild buying and wild
spending was brought to a sudden stop
by the stock market crash of 1929,
millions of our people had lost their
entire  substance and what is far
worse, had lost their habits of thrift,
prudence, and industry. It has taken
us a long time to regain a sane men-
tal attitude toward business at large,
and in this period of reconstruction
there has grown a consciousness of
the value of money which has pro-
duced what is commonly called the
consumer movement,

In the consumer movement we sce
a manifestation of an American tend-
ency which occurs in every phase of
our national life. Religious bodics
form associations, social groups fut
together and form associations, which
are usually called lodges. Business
men, generations ago, learned to form
associations which they called corpo-
rations or stock companies, but in the
past few years, not content with this
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degree of organization, they have
banded together in larger groups
called trade associations. Organized
labor is, in ilself, an expression of the
American tendency to organize and to
promote collective action, Every coun-
ty in the United States has its county
medical and bar associations, and per-
haps the most strongly organized fac-
tor of our life is the network of po-
litical associations which cover the en-
lire country. With this tendency so
strongly marked in our people, is it
any wonder that consumers, when they
became conscious of the fact that they
were consumers, should associate them-
selves together in order to obtain re-
sults that they all desired? Certainly
not! The organized consumer move-
ment is the most natural thing in the
world. It has been founded, not only
in accordance with one of our most
deeply rooted customs, but in answer
to a real need, and therefore, we may
expect it to gain in influence and
strength as the years go by.

But most assuredly, there is no
cause for alarm in this consumer
movement unless it is permitted to be-
confe the prey and catspaw of un-
worthy leadership. There is a certain
class of person who is always ready to
stir up a fight against something, It
15 a form of destructive demagoguery
which has never built anything perma-

nent or worthwhile into the fabric of
civilization. From its very inception,
this type of individual has been striv-
ing to puide and lead the consumer
movement by violent and untimely at-
tacks on Lusiness. Their first objective
was to make the consumer distrustful
of all business practices and they hive
been unrelenting in their cfforts to
achieve this objective. It is entirely
obvious that business may have al-
lowed abuse to exist and grow within
the body of American industry. It is
equally obvious that no body of men
of whatever station in life is free
from unworthy and unscrupulous
members, They are found in the gov-
ernment, in the church, in society, in
the ranks of labor, and emphatically
in the field of business. But, is that
any reason why all business should be
branded as unworthy, non-social, in
fact, parasitic? Let us consider for a
moment  just what our forefathers
planned to set up when they broke
away from England and originated
the United States of America. They
avowedly designed this country as a
place where mankind might have the
fullest measure of liberty possible
when people live together in communi-
ties, and they designated three basic
principles upon which the structure is
built. First, freedom of the press and
pulpit; second, democratic govern-
ment; and third, a system of free en-
terprise, The first two of these from

our earliest days have had their en-
thusiastic and unyielding defenders.
The third has never had a defender,
nor has it needed one until compara-
tively recent years, As a matter of
fact, the finest genious of the Ameri-
can people has found its expression
in business. Lvery advance that we
have made, both geographically and
technologically, has been due to the
spirit of free enterprise. In its rapid
and bewildering expansion it has taken
care of the employable people of the
country, all detractors to the contrary
notwithstanding. No thinking person
will claim that labor, whether organ-
ized or not, could develop and pro-
mote the new industries which have
given livelihood to an ever-increasing
number of men. Industry has devel-
oped new trades, it has organized new
crafts, to accomplish its dustrial
wrpose. It has brought to our way of
iving the thousands of comforts and
conveniences which we all enjoy. In-
dustry, and industry alone, and by that
I mean the entire system of capital-
ism, is responsible for our strength
and our wealth, This is not an idle
claim, it is demonstrable in any or-
ganization engaged in industry.

The point is, has industry’s achieve-
ment been accomplished at the ex-
pense of the consumer? No, the exact
reverse is obviously true.  Clothing,
food, and shelter cost less than they
did in the days of our fathers, and we
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have a far wider variety to choose
from than our ancestors did. More-
over, it is the history of every new in-
vention and development that, if it be-
comes accepted by the whole people,
the cost per unit to the consumer is
always lowered, An outstanding ex-
ample of that is the radio receiving
set. In the carly days, a good set cost
$200.00 or more. Nowadays, due to
improvements in manufacture and to
market expansion, excellent radio sets
may be bought for $25.00 or less.

Here is another case which has been
described by Carl Snyder in “Capital-
ism the Creator”:

“In their control of the aluminum
industry the late Mr. Mellon and his
associates undoubtedly made large
profits, but not at the expense of the
public,

“When these men took over the pat-
ents of an Ohio youngster this metal
was selling for around $1.50 a pound.
After 30 years of as near a monopoly
as any industry of our day, the price
of aluminum was around 19 cents a
pound. In their efforts to “mulet” the
consuming public these “high binders”
and “thicves,” as they were freely
called, reduced the price of utensils
made from aluminum by nearly 90 per
cent; meanwhile, as noled, paying the
clever young man who invented the
process a trifle of $23,000,000 in royal-
ties,”

We must conclude that the consum-
er movement is not the surge of an
outraged and exploited populace
against rapacious oppresors. As 1
stated a few minutes ago, the desire of
our people for the countless gadgets
which are offered to them has outrun
the ability of many to learn sufficient
money to pay for the things they want,
This ‘obviously presents a dislocation
in our economy which is irritating and
which may lead to serious results if it
is not controlled. But the situation
certainly does not constitute an indict-
ment against the system of free en-
terprise and it should be corrected as
soon as humanly possible by industry
itself.

Woodrow Wilson, at one time, stat-
ed, “The finest form of efficiency is
in the spontaneous codperation of a
free people.”” It seems to me that it is
high time that we developed this spirit
of cobperation, because we are all in
the same hoat, we are all interdepend-
ent, one upon the other, and we must
progress or fail together. Most of the
things that the consumers want, they
certainly should have. Consumers are
beginning to demand specifications on
what they buy; well, every business
man for years has demanded that the
malerials which he bnys conform to
standards which he sets. Therefore, it
is eminently fair that the same treat-
ment be accorded to consumers, Con-
sumers demand grading and labeling
of food stuffs, and I believe that it is
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only fair that they should have them,
Certainly honest manufacturers can
only profit by the development of such
systems. The only ones who have any-
thing to fear are those who have been
charging exorbitant prices for their
wares. We have no reason to suspect
that our era of inventions and devel-
opments is closed, No man here today
can predict what the future will bring
forth, 1, for one, believe that further
developments in physics, mechanics,
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clectricity, agriculture, and manufac-
turing methods will give to our next
generation many things as yet un-
known, I feel tfl,nl the only new fac-
tor of which industry should be acute-
ly conscious is the awakened attitude
of the consumer. He must be consid-
ered, he is determined to be consid-
ered, and as industry meets his re-
quirements, so will industry and the
people at large profit by our present
experiences,

Vitamin Fortification of

Macaroni

It is always well to begin a dis-
course on vitamins before a lay
audience by enumerating the miscon-
ceptions commonly held about the
character of vitamins, Accordingly,
vitamins are not living organisms like
bacteria; they are not invisible, mys-
terious objects; they are not a panacea
for all human ailments; they are not
a fad.

In reality, vitamins are chemical
compounds which are constituent parts
of a great varicty of foods, They can
be extracted from foods and finally

repared in pure form so that the(r' can
Kc seen, felt, tasted and smelled. In
fact, vitamins are being synthesized
today so that we are no longer entirely
dependent on nature for some of these
factors,

Vitamins are essential for growth,
for the maintenance of normal health
and for proteclion against certain
forms of malnutrition generally classi-
fied as deficiency diseases. Examples
of deficiency diseases are scurvy,
rickets, beriberi and pellagra.

One cannot live on an exclusive diet
of vitamins, since they are in them-
selves of no value for proper nutrition,
They must be taken in conjunction
with a diet that also provides other
food factors such as fat, carbohydrate,
protein, minerals and water,

The best food sources of vitamins
are cereal grains, meat, milk, butter,
eRes, green leafy vegetables and fruit.
Vitamins are also obtainable in con-
centrated form through the medium
of products known as pharmaceuticals,
examples of vhich are cod liver oil,
halibut liver oil, viosterol and yeast.

Wheat is a good food source of the
vitamin B complex which includes
such factors as vitamins B, and G,
Whole wheat contains about 750 In-
ternational units of vitamin B, and
about 240 units of vitamin G per
pound, In the milling process of
wheat much of the vitamins of the

NOTE: This paper is an abstract of an address
delivered by Howard J. Cannon, Director ol the
...lbflulnll of Vitamin 'l'cr.'hnululz. before the
National Macaroni Manufacturers Association on
une 25, 1940 at the Fdgewater Deach llotel.
Chicago, lllinois.

Products®

whole grain is lost with the result
that the vitamin content of flour is
reduced to insignificant proportions,
Semolina flour used in the preparation
of macaroni products is a better
source of vitamins than white flour
but is an inferior source relative to
whole wheat.

The current trend in the flour mill-
ing industry is to restore to flour the
vitamins lost in the process of milling
wheat, The restoration can be accom-
plished through the use of (1) syn-
thetic vitamins such as thiamine and
riboflavin, (2) high vitamin yeast, and
(3) wheat germ, the products men-
tioned all being rich sources of vita-
mins B, and G.

The initiative taken by millers in
fortifying flour cannot help but arouse
the interest of the macaroni manufac-
turers in the problem of enhancing the
vitamin content of macaroni products.
The vitamin content of the latter can
casily be augmented in one of two
ways: (1) through the purchase of a
fortified semolina flour to take the

lace of the unfortified flour now be-
ing used, or (2) through the addition
of the necessary vitamins by the
macaroni manufacturers directly to the
water normally used in preparing the
macaroni dough mass,

The sale of fortified macaroni
products to the consumer presents ad-
vantages and disadvantages that are
common (o food industry.

Some of the advantages are: (1)
the macaroni manufacturer will have
the opportunity of rendering a public
service by providing the consumer
with products endowed with greater
nutritive value than the unfortified
products; (2) it will offer an oppor-
tunity to capitalize on thie popularity
of vitamins; (3) it will provide un ad-
vertising edge; and (4) it will place
the macaroni manufacturer in a more
secure position to protect his markets
against competition from other
branches of food industry.

Some of the disadvantages of forti-
fying macaroni products are: (1) it
may increase the cost of production,
thus necessitating an increase in sell-
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ing price; (2) appropriations will
have to be made annually for expen-
sive vitamin analysis and control; (3)
the chances of success in the sale of
the fortified macaroni are remote un-
less the price differential between the
fortified and the unfortified products
is very low; and (4) the macaroni
manufacturer will be forced to com-
pete with other branches of food in-
dustry and with the powerful phar-
maceutical industry for his share of
the lucrative vitamin market. Condi-
tions today are such that the phar-
maceutical industry has a virtual
monopoly on the sale and distribution
of vitamin products.

Another factor of great significance
in considering the matter of fortifica-
‘on is the stability of vitamins—par-
ucularly vitamin  B,—in  macaroni
l:mducls. Although no one, to our
amowledge, has ever studied this prob-
lem seriously, there is every reason
to belicve that little or no destruction
of vitamin B, will occur cither in
the process of manufacture of maca-
roni or in the storage of the finished
product. Tt is likzely, however, that a
partial or serious loss of vitamin I},
might occur in the cooking process em-
ployed by the housewife. Macaroni is
usually cooked in an open pot with
water, While the pmJucl is being
cooked there might be a partial loss
of vitamin B, because of exposure to
heat and oxidation. A more serious
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loss of vitamin I3, would result if the
water is discarded after the macaroni
is cooked. Vitamin I3, is readily solu-
ble in water and can easily be ex-
tracted by the water used in cooking
macaroni, It is therefore imperative
that the water be retained after cook-
ing is comnlete in order to reduce the
loss of vitamin B, to the absolute
minimum,

The fortification of macaroni
products may or may not result in in-
creased consumer demand. Manufac-
turers of macaroni should therefore
consider seriously every aspect of the
wroblem of fortification before reach-
ing a decision regarding the course
they plan to pursue,

Asks $3,000,000
Tariff Refund

A matter of $3,000,000 rests on the
final decision by the United States
Customs Court of New York in a
case based on a claim for a refund in
that sum by D). L. Moss & Company,
importers of egg albumin from Chi-
nese sources, It is charged in the suit
that the government erroneously as-
sessed a duty on the product in excess
of the rightful duty,

This overcharge is some 27 cents
per pound and should the Govern-
ment lose its case, the refund involved
would amount to about $3,000,000.
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Suit is based on the allegation that the
particular product imported by the
plaintiff does not coincide with the
produet on which the duty applies.

Lady Guests

Among the leaders who cnjoyed the
program of entertainment planned by
the Convention and supervised by offi-
cial hostess, Mrs. Henry 1. Rossi of
Braidwood, linois, were:

Mrs. James V. Annoreno, Chieago, 11,
Mrs. Neva M. Brown, Chicago, 1L
Mrs. Frances Caravetta, Chicago, 1.
Miss M. Consts St. Boniface, Man,

Can.
Mrs, Thos. A, Cuneo aml daughter Mar-
tha, Memphis, Tenn.
Miss Jennie Cunen, Connellsville, Pa.
Alrs. 1. H. Diamond, Lincoln, Nebr,
Mrs. W, F. Ewe, Minneapolis, Minn,
Mrs. George L. Faber, Chicago, 111
Mrs, W, M. Galioto, Chicago, 111,
Mrs. Wm. Gaynor, Chicago, 1\l
Mrs. Glenn G, Hoskine  Libertyville, 111
Mrs. 1. M. Hoy, Minneapolis, Minn,
Mrs, 1. H. Hoy, Minneapolis, Minn,
Mres, Ho V. Jeffrey, Omabi, Nebr,
Mrs, Leo B, King, Braidwood, 111
Mrs. John Krahulee, Braidwoaod, 111
Mrs, Frank A. Motta, Jolier, 1.
Mrs Peter Motta, Joliet, 111
Miss Rose Sarli, Kansas City, Mo,
Miss Mary C. Sheridan, DBraidwood, 111
Mrs, A. M. Vagnino, Denver, Colo.
Mrs. L. S. Vagnino, St. Louis, Mo,
Mrs. Peter ). Viviano, Lonisville, Ky.
Mrs. David Wilson, New York, N. Y.
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Activities of the National Macaroni
Institute

Past Activities and Future Recommendations
By M. J. Donna, Institute Director,
Chicago Convention, June 1940

It is easy to dream, but it takes
money to promote.

The plan conceived by the National
Macaroni  Institute is a beautiful
dream that will become an actual real-
ization when it obtains the financial
support needed.

The National Macaroni Institute
was organized in July 1937 to meet
a recognized need as 1 saw it then and
as I realize it more than ever now. Its
purpose was to provide an agency
through which group action might be
taken in the all-important activity of
}')r(.lmulmg more friendly consumer re-
ations,

It was the outgrowth of more than
a score of years of observation and
experience. It was established in an-
ticipation of a fulure demand on the
vart of the American Consumer to

now more abonut Macaroni Producls
if this food is to become a consumer
favorite, as we all hope.

Later on the name of the Institule
may be changed, as may its plan of
operation, but its purposes and our
hopes—never,

There are two dominant thoughts
that guide progressive business men.
This industry is no exception. One of
these thoughts is to produce ever-in-
creasing quantities of better products,
The other is to find profitable markets
for the enlarged output.

Though these two thoughts appear
widely scparated, there is a life-line
between them that must be maintained
at all cost. It is folly to continue in-
creasing production without enlarg-
ing the market possibilities for our
products,

The progressive farmer is the one
who has learned to make two blades
of grass grow where only one grew
before. But the successful farmer is
he who has found the place to sell
the extra blades,

The Macaroni-Noodle Industry in
this country, through the use of the
latest improved machines and ad-
vanced methods of manufacture, is
able to produce two, yes, even four
times as much macaroni, spaghetti,
epg noodles, et cetera, as was made on-
ly two decades ago—but has failed
to develop natural outlets for the en-
larged output.

The results are: Production has

greatly outstripped demand. The in-
dustry is considerably over-capacitized.
The market is quite restricted. Com-

petition is profitless and ruthless,
There has developed a tendency to
Produ.tc “price” goods rather than
‘quality” products. It's a gloomy pic-
ture; nevertheless, a true one,

The expanded industry must find
room, There remains only one vul-
nerable point of attack and that is the
position of the consumer, fortified by
set food habits, likes and dislikes. We
must win the confidence of the con-
sumer and his good will, or the maca-
roni battle is lost and the future of the
Macaroni Industry in America doomed
to mediocracy,

To win this Battle of Foods, we
must be ready with the right kind of
fighting equipment. There must be
exhaustive: research, liberal education
and planned promotion—the three
cardinal principles that prompted the
establishment of the National Maca-
roni Institute.

It deserves and must have the un-
stinted support of every manufactur-
er and allied who honestly believe that
only through codrdinated action such
as the Institute proposes to win con-
sumer good-will, can this industry bat-
tle he won,

Accomplishments

Along the line of suggested action,
what has the Institute done to date?
That's a most natural question and the
complete answer is in the presentation
book used in connection with this re-
port. Briefly, here are the accomplish-
ments:

—Tt has planned and it has acted to
the limit of the finances entrusted to it
by generous manufacturers and allieds
who see the need and realize that it is
up to those who expect to benefit to
finance the proposed codrdinated ac-
tion.

—Tt has sponsored three National
Weeks in Octoler 1937, 1938, and
1939 during which the attention of the
whole country was centered on our
Industry and its products—a domestic
industry using American-grown wheat
in American-owned plants to produce
one of the best wheat foods in the
American way for American consump-
tion.

—It has made limited studies of
consumer habits and desires, and
charted its course of action accord-
ingly.

—It has prepared and released sea-
sonal stories that have found favor
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among food page editors and readers,

—It has released beautiful photo-
graphic illustrations of alluring dishes
of our products, dressed up in their
Sunday best, and fuily in keeping with
the various seasons,

—Tt has willingly codperated with
other trades, such as growers of mush-
rooms, distributors of ‘lea, cheese,
eggs, meats, wines and fruits, to pop-
ularize combinations that are healthy,
thrifty and appetizing.

—1It has prepared much fine litera-
ture that finds a ready welcome among
food editors, home economists, house-
wives, et cetera,

—1It has printed and distributed an
interesting and informative booklet on
durum wheat and its relation to Am-
erican Industry.

—Its Macaroni Facts pamphlet has
found a welcome home in the port-
folio of every progressive domestic
science teacher who has been encour-
aged to make Macaroni Products the
subject for class discussion and study
at least twice yearly.

—Tts booklet on “Americanized
Macaroni  Products” has won the
plaudits of food editors and home-
makers alike,

The Future

Well, these have been formative
years, We have felt our way carefully
and cautiously, hoping to avoid the
pitfails that wrecked former activitics
of this nature in this and other indus-
tries.

Our caution was probably not al-
together a matter of prudence, but in
line with the rather limited funds pro-
vided to carry out a most meritorious
program of trade promotion, via the
consumer route.

However, we have accumulated in-
valuable experience, much helpful ma-
terial and useful information which we
can make good use of when funds are
made available for carrying on our
planned program of consumer educa-
tion and Macaroni Products promo-
tion.

For the immediate future and be-
cause of our financial embarassment,
we arc confining our activities !0
things that require no money but some
hard work. e_(]lust now there is being
developed a series of four 15-minute
sketches for radio work. They will be
available either for spansored pro-
grams or as custaining features over
stations with which such arrangements
can be made.

The series bears the general name
of “The Romance of The Macarom

Family.”

—Nyumber One of the series treats
of the entire Macaroni Family as ar
outstanding wheat food, stories of its
origin and development,

—Number Two will play up Maca-
roni as the head of the l"amilx.

—Number Three tells the part
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EQUIPPED Tid SERVE YOU

One line of rolls at Capital “B"

oo Bl ' We are well equipped with the finest
A line of sifters at Capital “p" modern milling machinery for the pro-
Aill duction of high grade semolina and

durum flours. Why not let us serve

you?

CAPITAL FLOUR MILLS, INL.

General Dffices: Minneapolis

Mills: St. Paul

played by the mother—Spaghetti, in
the development of the Family.

—Number Four features the active
children—Egg Noodles and the other
more dainty shapes, as the beautiful
daughters; Elbows, shells and other
shapes as the sturdy sons,

These are not quite ready for pres-
entation, When they are, you will he
notified and the material made avail-
able to those who plan to use it. How-
ever, each will be personally tested by
the Director of the Institute according
to plans now in the making with su-
pervisors of radio stations. It will be
along these lines:

—Since the sketches will be an ar-
rangement of Questions and Answers
suitable for interviews, the Institute
Director, speaking as more or less of
an authority, will appear on a sus-
taining program with the station an-
nouncer. Between us we will present
the sketches on different schedules,

_ —There will be a blare of music to
introduce the feature. Then the An-
nouncer will introduce the sketch and
present the Institute Director, men-
tioning his qualifications to speak with
authority on the subject, Then fol-
lows the informative and educational
dialogue,

. Officers of the National Association,
its directors distributed throughout the
country, and leading manufacturers
everywhere, including the Past Pres-
idents of our organization and its ex-

ecutives, will be asked to take part
in similar interviews over convenient
stations, In this way the country will
be blanketed with carefully prepared
talks and discussions aimed at inter-
esting and educating the American
homemaker, hetel and  restaurant
chefs, teachers of food classes, et
cetera.

Other plans will depend on the re-
actions of manufacturers and their
supply firms who stand to benefit from
the program of the Institute.

It is recommended that we continue
the promotion of National Macaroni-
Noodle Week during the second week
of October this year and for many
years in the future. It would almost
be an unpardonable sin to lose the
prestige already won. There need not
e any promotional material such as
posters or folders, but naticnal pub-
licity of the right kind, supported by
individual promotion by firms.

There should be at least four sea-
sonal promotions to sell our product
as a year-round food—a thing for
which there is a dire need,

We should be in a position to take
immediate and full advantage of any
promotion by producers and distrib-
utors of accompanying foods,

For the limited program we have in
mind, between $5000 and $6,000
would be needed to do a worth-while
job. Who is to provide this money,
if those whom it is hoped to help will
not?

This, gentlemen, is the story o date
of our accomplishments and our hopes
for the immediate future. Our expe-
rience has taught us that it is much
easier to recommend action than to get
even those who stand to benefit most
from any proposed promotion to be-
come keenly interested therein,  Fin-
ally, it is a’truly difficult job to bring
them to a point where they will con-
tribute liberally in support of the sug-
gested group action.

It is only human to be a little selfish.
We naturally think of our own busi-
ness first.  We recall that So-and-So
failed to “do his bit" in such-and-such
promotion, and we hesitate—some-
times too long. Dut if we could find a
way to get 50 or more of the leading
Macaroni-Noodle Manufacturers and
Allieds to think of their business in
relation of the entire trade, and to
ponder on this seriously cnough, we
feel that they would easily convinee
themselves that they are promoling
their own, their individual business
when they help the industry to pull
itself upward out of the doldrums and
onto a more solid plane.

A production expert once said: If
the shirt-tails on the shirts of the 400,-
000,000 Chinese vere made ony two
inches longer, the world's cotton sur-
plus problem would be definitely
solved.

If through some miracle, such as
liberal, nationwide promotion such as
we recommend, the millions of Amer-
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icans who never taste macaroni pro-
ducts could be induced to try and
learn to eat Macaroni, Spaghetti and
Egg Noodles twice weekly, the sur-
plus production of the industry would
find a profitable outlet.

Long ago, however, wise people
have learned that you can't get far
on someone else’s coat tail—and a
shirt-tail won’t carry you half as far.

There is a “two-inch” answer to the
current problems of the Macaroni-
Noodle Makers, and The National
Macaroni Institute believes it has the
answer, It is:

—DBetter understanding  between
manufacturers and greater coordi-
nation in things that are generally
helpful,

—Improvement of the manufactur-

er-consumer relations through the dis-
semination of controlled and carefully
selected - publicity.

—Submersal of personal interest to
a small extent in matters intended for
the general good.

Adding two-inches to the tail of his
shirt may not make the Chinaman
either’ comfortable or happ{. but by
adding a pound or two to the annual
per capita consumption of Macaroni
Products by Americans, the Maca-
roni-Noodle Industry will be given the
proverbial Chinaman's chance to pros-

r.

So, the future is in your hands.
Personally, I am most appreciative of
the codperation and consideration giv-
en my cfforts in the past, This work
must go on!

Committee Reports

Report of

Program Committee
We have carefully reviewed the
program for our 37th Annual Con-
vention as prepared by Secretary Don-
na and we submit this printed pro-
gram as the program of this conven-
tion, subject to such changes as the
convention may desire or as unantici-
pated conditions may neccssitate,
Commiltee:
Lriovp SkiNNEr, Chairman
AL RavariNo
Tiuomas Cuneo,

Report of
Credentials Committee

. We have carefully checked the reg-
istrations to date and find that:

(1) The attendance to this conven-
tion is apparently quite representative,

(2) We recommend that the official
representatives of our member firms
constitute the working group of this
convention,

(3) This partial report will be en-
larged as registrations are finally com-
pleted.

Committee:
Frank Twraricantt, Chairman
V. ARENA
C. W. WoLre

Report of Flour and
Semolina Committee
1t did not take a long time for your

" Committee to find out that Macaroni

products made from very cheap Du-
rum Clears with an ash content of

FOR

Macaroni Factow

In Rochester, New York

(Ready for Immediate Occufamcy)

Bullding and Equipment Three-story cement block structure in
good condition, containing about 12,000 square leet of floor space,
bullt for manulacture of macaroni. Olfice equipment, 41 platform
trucks, 2 Champion dough mixers with motors atlached, 2 Charles
Elmes dough kneader machines with motors attached, 2 13¥s-inch
Elmes engineering presses, | Champlon flour outlit with elevators,
also bins, hoppers, driers, 5 dry rooms lor long macaroni, 3 blowers
with motors and much other equipment,

This is an opportunity lor investment in an established line at a
fraction of original cost of building and equipment.

For further particulars apply to

Rochester Trust and Sale Depoait Company us TRUSTEE
5 Maln Street West, Rochester, New York
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over 1 per cent are not increasing to
a great degree the tonnage produced
by the Macaroni Industry in the
United States, but a very interesting
fact has been noted, and that is that
some Macaroni manufacturers persist
in using Durum Clears of the cheap-
est variety, forcing prices on macaroni
made from this raw material down to
very unreasonable low levels and in
eac?) case that has been traced we
have found that when a Macaroni
manufacturer used this type of raw
material another competitor of the
same type has alwn{'s sold at a cheap-
er price, and another competitor to
obtain volume has gone even lower,
thereby creating a so-called war on
this item, and trying to force the fin-
ished product down the throats of
the American consuming public—a
maczroni-nuodle praduct represented
as standard which is only fit for four-
legged animals,

We recommend very earnestly that
the Macaroni Manufacturers positive-
ly cease and desist using the type of
raw material above mentioned in the
manufacture of macaroni and egg
noodles, and we further recommend to
all Durum Millers that they do not
quote or endeavor to sell raw material
of this type for human consumption
as the miller can dispose of this type
and grade of flour through many
other channels, rather than lhc human
channel.

This Committee after careful ob-
servation has noted, as can be proven
by statistics in our possession, that
Fancy No. 1 Semolina and good Du-
rum flours and Durum flours under 1
per cent of ash are being increasingl
used exclusively for macaroni prod-
ucts by the majority of the manufac-
turers who are operating in the black
and that the flours herein nentioned
are generally used for egg noodles or
for a second grade of macaroni when
the second grade is necessary (o mect
a certain price, but not a ridiculous
price.

We, therefore, recommend contin-
ved use and increased use of Fancy
No. 1 semolina to the Macaroni Manu-
facturers and the continued use of
flours for the purpose intended as
above explained and we recommend
to the Durum Millers that they stress
this point when making sales to Maca-
roni-Noodle manufacturers, and par-
ticularly the use of Fancy No. 1 Sem-
olina. {Ve further recommend ta the
millers that only one class of semo-
lina be offered to the macaroni manu-
facturers and that two types of flours,
namely Durum Fancy Patent and a
Durum Flour that will test under 1
per cent of ash only be offered for
sale, This recommendation is made
chiefly to protect the manufacturing
labeling laws, in so far as the ingredi-
ents used are concerned, and also to
encourage the use of better raw mate-
rials for our products,
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EASTERN SEMOLINA MILLS, INC.

Colburn S. Foulds, President

Executive Office: 80 Broad Street

EED

a Uniform

Semolina

New York, New York

Most of you know that most manu-
facturers who have departed from the
above standards of lour and semolina

| have been operating in the red, and

must operate at tremendous volume to
make even a small profit on a large
volume of business.

We further recommend that the
Durum Millers have a separate con-
tract for semolina, a separate contracl
for durum fancy patent, and a sep-
arate contract for any durum flour un-
der 1 per cent of ash, but outside the
class of the durum fancy patent. This
Committee feels that this is the only
way standard contracts that will be
mutually satisfactory can ever be ar-
rived at, and in so doing the vast as-
sortments of various types of so-called
semolina, granulars, and durum flours
will have been reduced to three,

. This report is not made selfishly or
in the selfish interest of any manufac-
turer, but is made for the protection

E of all manufacturers as it will en-

courage the additional use of better

§ raw materials, thereby giving a better

finished product to the consuming pub-
ic, and in due course will be one of the
measures that would increase the con-
sumption of macaroni-noodle products
m the United States.

Report as submitted above, as you
will note, deals mostly with durum
Products but the same applies to the
Various classes of southwestern flours

8 Which some macaroni manufacturers

use and some of these pgrades are
wsed to good advamage,
Josern J. Cuxeo, Chairman
Warrer F. VeLLavMe
Jerome I Mater

Publicity and
Education

In the proposals for a Campaign of
Publicity  amnd  Consumer  Education
lies a factor for great good for the In-
dustry as a whole.

There are, of course, certain lessons
to be learned from past experience,
but it seems that the work done in the
past year or two by Mr. Donna, our
National Seeretary, and the results at-
tained by his work should be a de-
pendable” guide for us at this time,

It is our opinion that we should
give a large measure of support 1o e
Sceretary (o enable him to expand his
good work and in that way extend
our market and increase the consump-
tion of Macaroni Products by the
American Publie, Our product is high
grade food reaching the consumer at
a low unit of cost and should com-
mond a much larger volume of sales
than we now enjoy.

IFrom the above it is understood that
we are wholcheartedly in favor of
publicity campaign. However, in the
past when an occasion arose to levy
on the membership, the method of
levying according to volume of pro-

duction, sales or voluntary contribu-
tions by each factory, caused serious
nhjt.'cliuns from some of the member-
ship.

The maiz objection was that some
of the membership thought the heavy
tonnage firms exerted too much in-
fluence in whatever affairs were being
handled because of the heavier pay-
ments by them covering larger pro-
ductions, Whether or not there is any
justification for this view is of little
moment. 1t exists and should be elim-
inated.  We believe by making a tlat
charge per member ot say $10.00 per
month with a minimum number of 50
firms participating we would have a
sum of $6,000.00 to carry out a year's
campaign of publicity. In the light of
what was done by Mr. Donna with
auly a quarter of this amount, gren
good will result to all of the member-
ship and the industry as a whole,

While on the subject of money we
need stronger support financially and
toward this end the Millers and allied
trades should be asked to coiiperate to
the extent of approximately $500.00
cach toward the establishment of an
eimergency fund the purpose of which
can be discussed at a later date,

World events point 1o rapid and
perhaps startling changes in the eco-
nomic conditions of the past twelve
years, 1f we wisely prepare to meet
the incoming purim[‘ of welcome pros
perity we will be in a position Lo reap
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erson to the Chief of the Food and
I)rug Administration in Washington,
s D

Unanimously :uin[nlc(l by the 1940
convention of the National Macaroni
Manufacturers Association in Chicago,
June 25, 1940,

Making the Calendar Year as the
Association’s Fiscal Year
Moved by Vagnino, seconded by
Cuneo, that future audits be made on
the Calendar Year basis; that reports
for Calendar Years be ready for pres-
entation to the Board of Directors at

meetings immediately preceding the
Mid-Year Conferences.  (Carried
unanimously by Directors and ap-
proved by convention,)

Macaroni Products Under Food
Stamp Plan

Feeling that the inclusion of Maca-
roni Products among foods that can
be purchased with Blue Stamps, thus
giving needed help to the growers of
durum wheat of which macaroni prod-
ucts are the chief outlet, it was voted
to appeal to the Seeretary of Agricul-
ture fo that effect and to make every

REASONS Why an ELMES KNEADER

o

cut cosls:

Sturdy Construction

Heavily constructed of high-grade
malterials, the Elmes Eneader has
the highes! resislance to severe
sirains from clogging and overload-
ing, The vertical shalt, supporting
yoke, kneader roll and plow arm
are exceplionally rugged.

Takes Smaller Space

The deslgn Is compact. occupying
relatively amall {loor space,

CHARLES

Planned and built to help macaroni manufacturers turn out
quality products at a profit, the Elmes Kneader is long-lived, easy
lo operate and takes a minimum of maintenance.

Here are 5 reasons why the Elmes EKneader will help you

Also Manufactured bn Canada—Willlams & Wilson, Ltd, Distributors
Send for Complete Specifications

FELMES ENGINEERING WORKS

‘213 N. MOBGAN ST. efuca?a .. . SINCE 185] .

. =

Smooth Operation

Main drive shaft and pan are
mounted .on antl-friction ball bear-
ings of lirst quality.

Easily Cleaned

Both sides of tho Kneader Rolls are
protocted by cast iron guards, One
guard on each roll can easily be
tilted 1o permit cleaning.

Easily Adjusted

The plow may be convenlenily sel
at the desired angle.

altempt to get cobperation of the
durum growers and semolina millers
to that effect.

It was voted that a proper resolu-
tion to this effect be drawn by Presi-
dent J. H. Diamond for presentation
to the proper authorities through a
special Food Stamp Plan Committee.

The Commiltee is to consist of
Joseph Freschi, chairman, Thomas A,
Cunco, Edward Z, Vermylen, J. .
Diamond and Louis 5. Vagnino, with
. R. Jacobs, member ex-officio,

This program, when successfully
completed will give manufacturers re-
lief from many of their present wor-
ries and the Association is fully
pledged to carry on towards that cmi

L]
Committee Reports
(Continied from Page 30)
sirable to do so, on standards and
(Ill.‘l“l_\‘, and that the Association is
definitely for the adoption of stand-
ards that will protect the interests of
the consumer and further the welfare
of the industry; but that the Associa-
tion should vigorously oppose any
standards which are not readily en-
forceahle.

(3) It is recommended that a
Standing Committee be appointed to
work with Director Jacobs to bring
about a definite understanding and
clarification of slack-filled package re-
quirements in codperation with the
proper Federal authorities; and that
the Association should exert its influ-
ence to prevent seizures pending cul-
mination of definite standards of fill,

(4) That we further the work of
the Macaroni Institute by asking the
membership of the Association to con-
tribute financially, in addition to their
dues, $10 per month for the further-
ance of the publicity work ably done
by Mr. Donna, We will also be glad
to accept contributions from manufac-
turers outside the Association as well
as from others who have an interest.

(5) That the Association work to-
ward more diligent enforcement of our
present Federal Trade Practice Rulus.

(6) That the work of the Director
of Research is commended and that it
be continued on a no-less basis than
at present and furthered as the need
arises and funds are available,

(6) That a Standing Committer be
appointed 1o devise ways and means
of having Macaroni Products desg-
nated as a Surplus Commodity,

(7) The suggestions for a full tine
Managing Director or President have
been considered and the Commitiee
realizes the benefits that would e
gained from such an office being cres
ated but believe the additional cost re-
quired could not be financed at this
time by the Association,

Moved by Thomas L. Cuneo, sce
onded by Lloyd Skinner that the r¢
port be adopted as voicing the sent
ments and intent of this assembly.
(Unenimously carried.)

THE MACARONI

J. £. DIEFENBACH
PRESIDENT

txclusivz !

The macaroni manufacturer is our
only interest. We are exclusive
durum millers and in our modem
mills produce 2,000 barrels of high-
est quality durum products daily for
service to the macaroni industry.

P. H. HOY
VICE PRESIDENT

Durum Fancy Patent
Abo Special Durum Patent

Quality Semolina
Duramber Exitra Fancy No. 1 Semolina closes cartons at speeds up to
Imperia Special No. 1 Semolina

AMBER MILLING CO.

CHAMBER OF COMMERCE MINNEAPOLIS, MINN.
MILLS. AT RUSH CITY, MINNESOTA

{:ur packaging line,

: Nominating Committee

Your Nominating Commiltee, after
a careful review of the membership,
the regions to be represented and the

§ nced of a most representative Board,
§ decided to place in nomination as

Directors of the National Association

for the term 1940-41, the following:

Region No, 1—Guy LaMarca, P'rince Maca-
roni Mig, Co. .

Region No. 2—Frank A. Zunino, Atlantic
Macaroni Co.; C. W. Wolfe, Megs Maca-
roni Co.; Henry Mueller, C. F. Mucller
Company.

i ¥,
Region No, 3—Joseph J. Cunco, T.aPrem-

iaty Macaroni_Corp.

Region No. 4—Frank Traficanti, Trafican-
ti Brathers; A. Irving Grass, 1. J. Grass
Noadle Co.

Region No. 5—Al Ravarino, Mound City
Micaroni Co.

Rl’(gl"n No. 6—H. V. Jeffrey, Skinner Mfg,

Regon No, 7—E. DeRoceo, San Diego
Macaroni Co.

§ Region No. B—A. F. Scarpelli, Porter-

Scarpelli Macaroni Co.

At-Large—Sam Gioia, Gioia Macaroni Co.;
Al Weiss, Weiss Noodle Company; L.
S Vagnino, Faust Macaroni Co.; ¥'Ncr
J. Viviano, Kentucky Macaroni Co,

Respectfully Submitted,

P. R. Winebrener

Thos. A. Cuneo

Louis S. Vagnino

C. B, Schmidt

Henry D. Rossi

Peter J. Palazzolo

Joseph Kohn
L] L]

*
After the presiding officer had

asked for further nominations it was
moved by Thos, A. Cuneo, and sec-
onded by J. G. Luchring that the
nominees be elected as Directors for
the term July 1, 1940, to June 30,
1941, Cnrriu([’ unanimously.

Statistics Committee

It is the firm thought of your com-
mittee that there is more need at this
time than ever before for a statistics
bureau which can supply the manu-
facturers with current information as
to what is happening in the industry,
It is also our opinion that the lack of
such information has given cause for
the misunderstanding and demoralized
condition existing at present in our in-
dustry.

There has been a small group in the
hast year or so that has seen the light
in carrying forth such a statistical
service,  This group has been kept
abreast of times and were well in-
formed as to the fallacies existing,

Such a program is essential to our
progress and the manufacturers of our
Association  should do  everything
within their power to give same an
carnest trial, During Mr. Dame’s re-
gime some of the manufacturers cofip-
erated, and those that did got in re-
turn some real benefits. There are
some of us that feel that any infor-
mation pertaining to our business is

Right: PETERS SENIOR
CARTON FOLDING AND
CLOSING MACHINE — A

fully automatic machine which

$0-60 per minute. This machine

odel available to handle
smaller production programs.

PETERS MACHINERY CO.

4700 Ravenswood Ave.

1~
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FOR YOUR

Macaroni and Spaghetti

DEPARTMENT

..it's these Carton Packaging Machines

>% o

it

ND LINER FEEDING DE-
VICE—For maximum packag-
ing efficiency at speeds up to
50-80 cartons per minute, this
I8 the machine to Investigate 10
handle your cartons economical.
ly, Other models available for
smaller production,

Advise the carton slres you desire to set up and close. Without obligation,
we will be pleased to recommend equip lo meet |

|

not for publication. This service in no
way will interrupt the privacy of
your business. All such information
sent in to the Association will be con-
sidered strictly confidential and all
original reports will be returned to the
sender when they have served their
purpose,

IFrom the outset the mere word
“statistics” might convey the impres-
sion that a great deal of cost is in-
volved for the accounting help and
records, But from the experience of
the small group that has coiperated
with the statistics department i the
past and the one now existing, we
know that all this work requires is
just a small amount of attention and
very little work. There is no limit to
the value of such information and
only through your cotperation ¢an re-
sults be obtained, 1t is the commitiee’s
desire to have the Association encour-
age this practice and make same a per-
manent part of the Association pro-
gram.

We feel sure that if such a plan
can be put into operation it will o a
long  way toward climinating  the
waves of insane price cutting which
are beseiging our industry. We, your
committee, submit this report for con-
sideration and move its adoption,

Peter ], Viviaso, Chairman
R. . Brown
B. A. KLEIN

Chicago, 111

=




Macaroni Exports
And Imports

The importation and exportation of
mocaroni products showed decreases
during the month of April, 1940, ac-
cording to the Monthly Summary of
Forcign Commerce, published by the
Bureau of TForeign and Domestic
Commerce on international trade in
macaroni products.

porils

The total imports for the month of
April, 1940, were only 92,622 pounds
valued at $9,087 as compared with the
total imports for March, 1940, which
were 99405 pounds worth $9,878,

The imports for the first four
months of 1940 totaled 295,294 pounds
worth $30,659.

Exports

The exports for the month of April,
1940, were 208,602 pounds with a val-
ue of $16,386 as compared with the
exports for March, 1940, which to-
taled 363,980 pounds with a value of
$25,028.

For the first four months of 1940
the exports totaled 1,433,086 pounds
with a value of $97,850.

The list below shows the foreign
countries to which this foodstuff was
exported during April, 1940, and the
quantities shipped to cach:

Countries
Belgium coovressnss
Netherlands ...ovvvivnnranes
United Kingdom....oovaieianeaenas
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Flour Production Slides Downbhill in June
as All Sections Share Decrease

Flour production slid downhill during June, according to reports received by [he
Norihwestern Miller by mills which account for about 64 per cent of the flour ow it
of the United States. Figures for the month totaled 5036806 barrels. This is «ver
430,000 barrels behind the output of the previous month and more than 575,000 o ver

than that of June, 1939

Rather considerable dicreases in production were felt in the major producing sectiong

of the Northwest and Southwest. Northwestern sprin

wheat mills reported a Jine,

1940, production of 1,062,070 barrels. This is almost a fwmbarrel decrease from the
May output. Southwestern production showed a mmlh!y decrease of over 130000
barrels—irom 1952616 in May to 1,821,045 in June. A rather large decrease was re.
ported by southeasiern mills, ‘which dropped from 120,410 barrels the previous minth

to 75354 barrels in June.

The llum. 1940, production is by far the smallest of all the June totals recorded in

Total Monthly Flour Production
Output reported to The Northwestern Miller, in barrels, by mills representing 64 per
cent of the total flour production of the United States:

the following table:

June, 1940
crens 1,002,070
821,045
812,485
468

NOrthwest sovevesssersnnns
Southwest ...+ Ty e anen
Buffalo 5 cesninsy
Central West—Eastern Div.....

Western Division ...oie0ies
Southeast
Pacific Coast svesansnnnsnes sees

Previous

— —June
month 1939 1938 ]
1,230,625 1,173,546 1,191,965  1,036.262
1952616 2,030,510 2,089,663 2,181,200
818,352  B47.621 834,563
513,992 412,020
251,889 256,447
120410 131,960

601498 759742 - 397,239

Totals .

5489382 5611846 5381976 5250787

Canada seeeerassennss

British Honduras ....c00es

Costa Rica seveeeee v

Guatemala ...

Honduras ..

Nicaragua ..eosees

Panama, Rep. of..

Panama, Canal Zone.

Salvador

Mexico . v

Newf, and Labrador.

Other Br. W, Indies....... Venbenren
Cuba vesess

Dominican Republic .
Netherland W, Indies

Chile ...... NYTTIT

Colombia

Ecuador

British Guiana .....

Surinam ...... Neanavonane ey
Peru

Venezuela ...
Saudi Arabia, Yemen, Etc..vovie
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STAR DIES
WHY?

Because the Following Results Are Assured
SMOOTH PRODUCTS—LESS REPAIRING

LESS PITTING -

THE STAR MACARONI DIES MFG. CO.

57 Grand Street

LONGER LIFE

SPEAKING OF
SAVING . . .

... IF YOU ARE USING CUT-TO-SIZE CELLOPHANE

This PETERS CELLOPHANE
SHEETING AND STACLING

MACHINE sutomatically cuts rold B3
of cellophane Into sheets and sachs B

them for use, It takes rolls Irem

2 1o 24" wide and will cut leopts [
from 3" to 20", Ko

operator {3 required . .-
machine automaiclr

stops when Slled wid B

cut-to-slre sheets.

New York, N. Y.

For printed Cellophast:
an Electrle Eye s lnstalled to spt
registes,

{on on this |

sheets.  Write for
machine, No obligation,

PETERS MACHINERY CO.

4700 Ravenswood Ave, Chicago, IIl,

B0V i e P B b TG TN

SAVE 14-24% by purchasing celle [
phane In rolls and cut your ov i
Ive, fully automaté

Burma ovouiee

Netherland Ind

Hong Kong .....

Philippine 'Llands

Australia

New Zealand ...

Union of S, Africa

Mozambique sovvevvearasnssressas

TATAL oy svvuvevssniiig vusaen v+« 208,602

Insular Possessions
AL S pasisrsersnsnrvensnennsnans 27,
Hoiwaii ShpssR TRy ... 182,549
I"icrto Rico vvuans A e i
Viorgin Istands ..cvvevnennennsnnenss 2,406

TOTAL sevvsnnnrcnnnssassnannes 300916

Get Big State Contract

The supervisor of purchases of the
stute has informed the firm of Cassa-
rino & Carpinteri Co., Inc. manufac-
turers of macaroni products at 62-66
Lafayette Street, New Britain, Conn.,
that it has been awrded the contract
1o supply state hespitals and other
state institutions with macaroni at the
rile of approximately 25,000 pounds
tvery three months,

Some of the institutions to be sup-
Mied are:  School for Boys, Meriden;
state prison, Wethersfield; reforma-
tory, Cheshire; state hospital, Middle-
town; Cedarcrest sanatorium, Hart-
ford; Laurel Heights sanatorium,
Shelton; Seaside sanatorium, Water-
ford; University of Connecticut,
Storrs,

John J. Cavagnaro

Engineers
and Machinists

Harrison, N.J. - - U. S. A.

Specialty of
Macaroni Machinery
Since 1881

Presses
Kneaders
Mixers
Cutters
Brakes
Mould Cleaners
Moulds

All Sizes Up To Largest in Use

255-57 Center St.
N. Y. Office and Shop  New yo:'y.:e&wt

Responsible Advertisers of
Equipment, Machinery, Materials and Services

Recommended by the Publishers

Amber Milling Co. King Midas Flour Mills

Maldari, F., & Bros., Inc.

Barozzl Drying Machine Co.

Capital Flour Mills

Cavagnare, [oha |

Champion Machinery Co.

Clermont Machine Co.

Commander Mills Co.

Consolidated Macaroul Machine Co.

E. L. du Pon! de Nemours

Easlern Semolina Mills
Elmens, Chas. F., Engineering Works

Industrial Fumlgant Co.

Minneapolis Milling Co.

National Carlon Co.
National Cereal Products Co.

Peters Machinery Co.
Pillsbury Flour Mills

Rochester Trust and Sale Deposit Co.

Roasolti Lithographing Co.

Star Macaronl Dies Manulacturing Co.

Sylvania Industrial Corp,
Washbum-Crosby Co.
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Successor to the Old Journal—Founded by Fred
Decker of Cleveland, Ohio, in 1903

Trade Mark Registered U, S. Patent Office
Founded in 1903
A Publication to Advance the American Macaroni
Industry
Published Monthly by the National Macaroni
Manufacturers Association as its Official Organ

Edited by the_Secretary-Tre r, P. 0. Drawer
o by A e Draldwood, 1l

PUBLICATION COMMITTEE
J. H. Diamond..ceensvnss Presaldent
P, It. Winebrener...ceessesesass «sAdviser
J. Donna, ,Editor and General Manager

BUBSCRIPTION RATES
Unlted States and Canada........$1.50 per year
Fareign Countries d':?&“fm year, in advance
n_Lound o
Slul:.llf Carln... tteserarerarsdd Cenls
Iiack Coples .4 srvessasasssvasssesdd Cents

SPECIAL NOTICE

COMMUNICATIONS—The  Editor __solicits
news and articles of interest to the ni

e e e S e, Drsidwood, Tl
t reach the Lyl ce, Draidw -
e e haa Filih Day of Moath.

THE MACARONI JOURNAL assumes no
responsibility for views or opinions expressed by
contributors, and will- not knowingly advertise
irresponsible or untrusiworthy concems.

The publishers of THE MACARONI JOUR-
ra reserve lhi right to reject any matter
||l or the
col

rnished elther advertising or reading
umns.

L

mn
REMITTANCES—Maske all checks or drafts

hlylm! to the order of the National Macaromi
anulacturers Assoclation.

ADVERTISING RATES
jsplay Advertising, Rates on Application
ant Ads.coianeranne 50 Cents Per Line
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Thanks to Registrants

Rarely has it been possible to get
an accurate list of all macaroni-noodle
manufacturers and others who attend
the conventions of the Macaroni In-
dustry? Why? Tor the simple rea-
son that many do not appreciate the
need of registering with the Secretary
as being a part of the conference of
an industry of which their firms are
important cogs.

The Chicago convention was no ex-
ception to the general rule in this and
similar trades. A smaller number
than usual was noticed in the sessions
without identifying badges which in-
dicates a change for the L. ‘er in this
regards,

There are many good uses made
of registration lists, other than to
show those who are in entire accord
with the purposes of conferences.
Tor instance, reporters of daily news-
papers, of the trade press and busi-
ness papers scan the list to get an
idea of how universal is the represen-
tation at our conventions,

MACARONI

An incident occurred at the Chi-
cago convention last month that is
interesting. One such reporter, in
looking over the list remarked: I
was just introduced to a group of
fellows who said they operated plants
in a nearby State. I did not catch
their names, which T had planned to
dispatch to their State's leading news-
paper, but find that they are not on
the official registration list, Why?"

An equipment maker scanned the
list to obtain the room number of a
manufacturer whose nlant is not far
from the convention hotel. He had
an appointment, and wanted to know
the representative’s first name so as
to make a friendly approach. The
person referred to had failed to regis-
ter. He was at the convention, but
not of it,

A macaroni manufacturer wished
to contact a semolina salesman from
his home city. Not having registered,
it was not possible to give him the
latter's room number,

It shouli arways be remembered
that one's firet convention duty is
to register as . pari of the conven-
tion. Every one benefits from this.

Josephine Seminara

Mrs. Josephine Seminara, 83, who
with her husband built a small bakery
business into the Prince Macaroni
Manufacturing  Company, died last
night at the home of her son, Joseph
Seminara of 690 Adims St,, Dorches-
ter, treasurer of the company, A na-
tive of Italy, Mrs. !Seminara was the
mother of 18 children, six of whom
are living. Her husiand, Anthony,
died several years agu

She leaves her son, Joseph, and five
daughters, Mrs. Grace S. Delitti,
wife of Sergt. John F. Petitti of
the Boston Police Department; Mrs,
Mary Bombardieri; Mrs. Guy La-
Mana; Mrs, Margaret DiPietro, and
Mrs. Peter Novile—Boston Globe,
6-29-40,

Sorryl

The regular advertising of The In-
dustrial Fumigant Company, Inc., Chi-
cago, was unintentionally omitted
from the June issue of this magazine.
This is an error which our make-up
man rarely makes and we are sorry
both for our good client and for the
readers who regularly scan the ads,
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GIVE US ATRIAL

NaTioNaL CARTON (0.

“JoLieT ILLifols.

National Cereal
Products Laboratories

Benjamin R. Jacobs, Director

Consulting and analytical
chemist, specializing in cll
matlers involving the exam-
ination, production and la-
beling of Macaroni and
Noodie Products.
Laboratory—No. 30 Proat 8t, Brooklyn, N. Y.
Dﬁnn—t;‘:l;' %a?i‘i',."i’t"f«ﬁi.‘:'{'d‘.‘.‘s..!‘au’f.:
Brooklyn ’l.'bnnu Washington, D, C

CUmberland 6-2549 REpublle " 3051
‘TRlangle 5814 ADams ([}

Used Dies For Sale

All in fine shope. Reasonably priced.
Size 134" and for stationary die 1yp¢
presses.

2 Spaghett Dies (solid, not leal dies)
1 Fusilll (Yolanda)
* Horisontal Press (Consoli:
dated)

Tufoli (Large
Shell)
Rigaloni
Alphabot
Tuicvelli (Med.
Shall)
Acinl i Pepe
Cavator| Rigati
Magliete (2)

Tularellini (Small
Shell)

Magliette Rigati

Seml di Cicorla

Tubeltini (Elbow
Spag.)

Stellini

Semi di Mellone

Cavatonl Lisci
Mostaccioli Liscl HRosamarini
Telephoni (Occhi Mostaccioll Rigat

dl Lupo; Tubett

Writ h Antonlo Palarrolo & Co.
:M.l.(ll‘l"bnt ;‘V‘I., (?lnanlull. Ohlo, (Bubject
to prior sali).

Wantep—Experienced Macaroni man fflf
plant in  Republic of Mexico. Write
Mexico, care MACARONI JOURNAL, Braid:
wood, Illinois, giving information about age
and experience,

We have solved the infestation problem fo
We can help you solve your prol

IMDUSTRIAL FUMIGANT
2710 West 35th S:eet,” Chicago

r some of the largest macaroni factories in the Midwest.
blem. Consult us without obligation.

CZOMPANY, INCORPORATED
Members Chicago Chamber of Commerce

July, 1940
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Follow-the-Leader

That used to be a good pgame,
“Follow-the-Leader.”” As we played
it when we were kids, it was more
fun for the big boy in the lead than
for the smaller boy at the tail end of
the line, struggling to do stunts that
were a little too much for him.

P’eople play that same game when
they grow up and try to “keep up
with the Joneses,” Smart business
men take advantage of the fact and
usc every opportunity to get the busi-
ness of the leaders, because others
will follow them.

Many a successful business has
been built on the basis of the crowd
following a leader. Someone took
up Mah Jongg and recommended it
and it swept the country. An enter-
prising Florida promoter of tourists’
amusements built a m' ‘ature golf
course and every northerner winter-
ing south of Jacksonville took up the
game. It was not merit that caused
a popular swing to Mah Jongg. The
game did not have that much appeal.
It was follow-the-leader. Miniature
polf deserved a better fate, but just
as follow-the-leader brought people
1o it, so follow-the-leader took them
away,

You may not like the follow-the-
leader instinct when it causes your
own customers or prospects to flock
to a competitor, but you will like it
when vou can take advantage of it,
through yourself winning a leader to
pull for you. That follow-the-leader
inclination will work for you or for

| anv man smart enough to use it.

If there were no such thing as the
follow-the-leader tendency, men might
still be wearing toothpick shoes and
flat-top derbies and women might still
be wearing cotton stockings and “spit-
curls.,” The world does move and it
moves with the leaders. Hook wp
with the leaders for success,

Vibreti Ace, Inc.

. Last month there was incorporated
in New York City, the firm of Vi-
breti Ace Ravioli, Inc., to manufac-
ture spaghetti, ravioli, macaroni and
supplies, The incorporation procedure
was through the Albany Service Co.
of New York City. The capital struc-
ture of the firm consists of 200 shares
of no par value stock.

| New Selling

rganization

B. C. Ohlandt; President of Gro-
tery Store Products Co., announced
today the formation of Grocery Store

THE
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Products  Sales Company, Inc., a
wholly owned subsidiary. This new
organization will take over immediate-
ly the sales of Kitchen Bouquet, Ja-
cob Canned Mushrooms, Foulds' and
Golden Age Macaroni Products, and
Cream of Rice. Formerly, these items
were sold to the trade through the in-
dividual manufacturing units.

Mr, Ohlandt said that the new or-
ganization had been set up in order to
provide a single corporation which
could handle all the products of the
parent company. Prices and terms of

AL 37

sale will not change under the new
plan, but customers will be benefited
through a simplification of billing.

Macaroni and Pop

Good pop is a fine drink the year
around. So is good macaroni a year-
round favorite. That is why Emil
Spadafora, general manager of Su-
perior Macaroni Company, Los An-
geles, Calif,, is marketing a new car-
bonated beverage, "Kol-Pop™ for his
company.

C H AM P I O N Cost-reducing Machinery
BUILDS PROFITS on a Sound Foundation

When Your Semolina Blender Is a Champion

YOU This Champion Flour Handling Outfit is designed to bring

SAVE

MONEY operation , . .
Flour
Dies

CHAMPION
Equipment is
priced within
the reach of
every
manulacturer.

Long Time
Financing
Plan

CHAMPIO

Champion bullds &
Full Line ol Pcpular
Priced Machinery for
Macaronl and Noo-
dle Manufacturers, In-
cluding Dough Mix-
ers, Noodle Brakes, BARKRY
Welghing  Hoppera Y
and Automatic Water ADDRELS
Meters.

c new jes into the prod

products and to improve their quality.

It is compact and sturdy in construction , .
sanltary and easy to keep clean. Tt wifts the
flour to uniform fineness, and removes all lumps and Iimpurities,
thus climinating the cause of scorched dies.

Furnished complete with blending bin for any plant capacity.

of macaronl and noodle

+ automatic in

MACHINERY CO.
JOLIET e ILLINOIS

CHAMPION MACHINERY CO., Joliet, I, Send me full details
regarding the Champlon Semolina Blender and Sifrer, also !l me
about your long time financing plan,

MAIL COUPON FOR FULL DETAILS
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J. J. CUNEO, Presideat.ciosaraainrenanesiasannnss
C. w. \ Ve
{. H. DIAMOND, A .
3, I}

. Jacobs, Director of Research

E. De Rocco, San Diego Macaroni Co., Inc., San Diego, Calif,
Samuel Gioia, Giola hflurnnl Ca., Rochester, N. Y. e
rving Grass, L. J. Grass Noodle Co., Clicago, TIL
H. V. Jeffrey Sxinner Mig. Co., Omaha, Nebr,

G. LaMarcs, Prince Macaroni M g. Co., anrlll. Mass,
Henry Mueller, C. F. Mueller Co., Jersey City, N J.

OFFICERS AND DIRECTORS 1933-1940

nna, Secretary-Treasurer..

sessssLa Premiata Macaroni Cntz. Connellsyille, Pa.
vasses Megw Macaroni Co., Illrl|.llmr|'i.¢ Pa,

Gooch Food Products Co., Lincoln,
vessssesd Grace Court hlool!rn. e Yo
vevessssHraidwood, Illinois
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Albert Raverine, Mound City Macaronl Co., St. Louis, Mo.
A F. 8 1li, Porter-Scarpelli Macaroni c'n.. Portland, Ore.
Frank Tll?s:anlll Traficanti Brothers, Chicago, 1L

L. S. Vagnino, Faust Macaroni Co., St. Louls, Mo

P, J. Viviano, Kentucky Macaroni Co, Inc. IJ)\I]IV“I!, Ky.
Aibert S, Welss, Welss Noodie Co., Cleveland, Obio. :
Frank A. Zunino, The Atlantic Macaroni Co., Inc., Long Island City, N. Y.

The Secretary’s Message
We Are Prepared

Fortified by the thinking expressed at the 37th annual
convention of the Macaroni Industry held in Chicago,
June 24 and 25, and sponsored by the National Macaroni
Association—supported by pledges willingly given by a
most rcpresentative group in the trade, and spurred by
its ever-readiness to act and to serve, the national organ-
ization is ready for whatever the war hysteria may bring
or necessitate in the way of defense or offense.

Macaroni-noodle makers are food processors and sell-
ers—not fighters. They are more experienced in the arts
of peaceful development than in the art of war, but they
are ready to battle for freedom should it be threatened
and to protect their inalicnable rights to carry on a peace-
ful business in a peaceful America,

The group that gathered at Chicago last month gave
some thought to the possibilities of war but were hopeful
that this country may never be involved deeper than we
now are. However, it was equally determined to support
the government in all protective measures, even in actual
war if forced upon us,

The convention was more concerned in the current bat-
tle with other food trades for a rightful place on the
American table and to that angle much thought was given.
A trade must be as fully organized for business as a na-
tion should be for war. For the macaroni-noodle trade.
the National Macaroni Manufacturers Association is the
organized unit around which the trade is invited to rally.
It is a mechanized unit with trained and experienced per-
sonnel supported by a body of determined men who will
fight relentlessly for trade betterment.

With the completion of the 1940 convention, the Na-
tional Association enters its thirty-eight year of helpful

i

existence. It has never set the world afire in so far as
trade organizations go, neither have other groups that
represent trades similar to ours,

Officially, the trade is supposed to be composed of
nearly 375 separate and distinct manufacturing firms.
Actually, nearly 200 of them hardly merit that classifica:
tion from a national viewpoint, They do have the neces-
sary production equipment, but the machinery is very
much obsolete and said plants rarely operate more than
a day or two a month, Others are operated by some who
do not even speak the English language and are not con-
cerned in the market except as it affects a very limited
trading area.

There are about 100 firms that represent approximi:ely

85 per cent of the production and that group of operaori
that can be termed as industry-minded. There are e

haps 50 to 75 others that should be interested in indu-try |

affairs but they are hard to wia over.

So, speaking for those who attended the Chicago o
vention and those who are supporting members of the
National Association, it can be truly said that the Inius
try is prepared to a minimum extent, That it will be het:
ter prepared is the hope of those who sponsored the
group conference and who made their views known 1

.

government agencies that are seriously conceried in our i

trade and the part it will take in the country’s curren’
preparations.

As Secretary, having been reappointed for my twentv:

second consecutive term, [ pledge to do my part willingly |8

and faithfully to the industry as a whole and especially _
to the Association and its members.

M. J, DoNNA, Secrelary. @
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An Original Type of Continuous Automatic Macaroni Press
Has No Piston, No Cylinder, No Screw, No Worm

‘4.

Mﬁi |

vhay

Operation as sim-
ple as It appears,

Is a rolling proc-
ens; will work with
soft or firm dough.

Sullable for short
and long goods.

Producing 1200 pounds per hour ol excellent product, gelden yellow In color, glossy smooth
finish, strong in texture, {ree Irom spols and slreaks.

For Details Write to

CLERMONT MACHINE COMPANY, INC.

268 Wallabout Street Brooklyn, New York




The Four Aces of
 Quality

Durum lProducts!

Pillsbury’s No. I Semolina

Pillsbury's Duram Granular .

Pillsbury's Durum Fancy Patent

Pillsbury’s Durmaleno Patent Flour

PILLSBURY FLOUR MILLS COMPANY
General Office: : j Minneapolis, Minn.
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