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Unanimous Convention Action

(O

By the unanimous vote of the progressive element
that made up the thirty-third annual convention of the

. National Macaroni Manufacturers Association, June
15 and 16, in Chicago that organization will lead a di-

rect assault on the conditions that are adversely affect-

“ing the macaroni business.

In this fight the organized industry needs and asks
the help of every macaroni-noodle manufacturer seri-
ously interested in the general welfare of the trade as
well as in his individual betterment.

Read the convention story in this issue and make
ready to do your full part in helping the industry attain
the objectives set by this record-making conference.
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The trademark of Peter Rossi & Sons of
Braidwood, Illinois, has stood for quality
and fair dealing since 1876. Small won-
der thisold and honored concern, with a
name regarded highly for so many years,
wanled a line of packages that would
measure up lo thefine reputation of their
products and their firm. We are proud

Wit o representative attendance of
rogre- e macaroni-noodle manufae-
Rurers 1 the entire country at the 33nd

nuwal convention of  the  National N
lacar Manufacturers  Association,
e 1% comference of the Macaroni
ndustt at the Edgewater Deach 1o
&1, Clicago, hecomes o miatter of his
iy, The registration roll shows niw
ni-noedle  manufacturers  presem
om the far western Macific Coast,
om the Gulf Region, the Mlantic Seaboard, the Canadian

leaders Chart Industry’s Progress

The 33rd annual convention of the

Macaroni Industry spensored by the

lational Macaroni Manufacturers Asso-
ciation June 1516 in Chicago went
enthusiastically on record as favoring
a broadened program of organization

to have been chosen to design and man-
ufacture their carions. . . the handsome,
dignified, modern line you see pictured
here.
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See how closely each package resembles ent

the other . . . how the big brand name
“hitsyou intheeye,"evenfrom adistance.
That's a mighty important advantage in
modern merchandising .. . making one
product help to identify and sell all the
rest. And what a siriking display the
full line makes on grocer's counters,
shelves, and in windows. He's proud io
display and push the sale of this mer-
chandise . . . egg noodles and macaroni
that are as good as their packages are
good looking!
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It's just good business for you to pick your
carton and label manufacturer as care-
fully as your banker, or lawyer. For,
after all, packaging your producis is just
as important as any other angle of your
business. Let us share your problems,
Qur repulation for making successful
packages goes back more than 38 years!
Suggestions, ideas, color skelches, cost
estimates, trademark searches. . . do not
cost you one penny. Just write us or our
nearest branch olfice.
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ROSSOTTI LITHOGRAPHIMNG CO. INC.

MAIN OFFICE AND PLANT % 121 VARICK STREET, NEW YORK, N. Y.
PHILADELPHIA BUFFALQ KANSAS CITY
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DACKAGING HEADNIIARTERS FOR THE FOOD TRA! ™
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be macaroni tride.
All who attended agreed that it was one of the most con

mely problems amd resulting in the unanimons alopnion of
ial resolutions whose enforcement will have an g

But bearing on the future of the lusiness

The convention proper was preceded by o final mecting of

e 19351930 Board of  Dircctors on Sunday afternoon,

e 14, that revampad the convention program in keeping

I1|: current needs: a move tha |-1--\w| wery |m|-|||:|r and

orming, June 15 by President Louis S0 Vagning whe ivited
manutacturers and allicds @ cooperate in carrving o

bnierence.
ee were introduced o cach other amd helped 1 start ol
¢ conference on a most friendly basis

|'|'r-.i-|_|-||! Vagnmine opened (e 2 day parley with asplendid
report of the association’s activities during the past 1wo vears
uh-.-n he -:-r\wl_ as the heiwd otficer on the organization N
reviewing combitions that now confront the macaront induste
he miande wise aml tmely suggestions for orgamizod action 1o
stdy and solve such problems as nen e retarding progress
He allinded o the splendid st towand tede talalization
mide e he carly days of the code experinent and the sLagna
o that dallowed the Supreme Court's deciston iyl lanime
the NKA )

He moted with comsiderabile appochension the distinct 1remd
meorecent vears away from qualing maciron provducts, wlich
Irereating asiuation, grave equally o qualine manufaciurers
aned qualiny millers e condemned the action of some ninlle -
wheeextended andue credin o nmdeserying nemufacinrers

and from- all the important macaroni manufacturing
in between: also representatives of all the inmpor
ms among he allied trades which do business with

¢ conferences ever helld by the imdustry, with an es-
program providing much enlightening discussions of

and
therehy angmentmg the mnfasorable competitn e comditnn than

1> reitening v o these who pay their win
Phe presudent warned the mannfacturers o e on then
vard agans ionew parasite that s hegmning 1o ey more
anl more one food disteithutors aned veterrad 1o s arrange
mwents with the Nssociated Grocery Mamufactnrers of Nt |T. |
wherehy all produets imjury clinms should e veferrl |I||..||--|I.
PCamtimed on a6 )

ANUFACTURERS AND FRIENDS AT K
A scene of the closing feature of the 1936 Conlerence of the Macaroni
Ladustry—a delightful dinner party and dance the evening of June 16.

tisfactory,
convention proper was callod e order o Mondany

aml effectively the aims and abjects of this annual
By means of an avtomatic vall eall all i atend

ASE .

s Third )'\_nlu'm]‘-- met:rji‘t'?:m

Aciaronl Manufacturers Association. .
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Interested macaroni-noodle manufacturers who are honest-
Iy concerned in the future of the industry and of their part
therein, will read eagerly the detailed report of the recent
wnvention that appears in this informative issue,

Observers of the action taken by the progressive element

of the trade that composed the thirty-third annual conven-
tion of the National Macaroni Manufacturers Association last
month in Chicago were of the unanimous opinion that the
ndustry is gradually emerging from the depths into which
it was plunged by the world's worst business depression ; that
the greatest present need was some deep thinking by all man-
ufacturers and some desperate fighting individuaily and col-
lctively along  predetermined lines.
The 1936 conference of the macaroni industry performed
many constructive things, the principal one being the studied
ning of a program for the immediate future. This pro-
mam calls for a happy balance of trade protection and trade
promotion.  While many feel that lrnJe protection is the
great need of the industry, and others think that trade pro-
fmotion is the panacea for all of the trade's ills, the confer-
ce this year wisely and properly concluded that both are
try important and that a combination of the two will prove
more quickly effective, time being an essential factor.

Even the most optimistic element in the trade is now ad-
nitting that no other food ‘industry has suffered so deeply
fnd so seriously as has the macaroni-noodle manufacturing
austry since the beginming of the ruinous business de-
fression.  ‘They are not unmindful of another truth, that the
fction of many in the business has attributed materially to

¢ deplorable conditions rightfully complained of.

In the brighter days of a decade or so ago all felt that the
fucaroni trade held an enviable position in the food business.
; \ou[cl_ not such an economical, nutritious food, popular in

times, be even more popular during any period of un-
worable business that may befall? Were not macaroni,
giaghetti and egg noodles becoming better known to Ameri-
fans despite the lack of any concerted effort to make them
gore popular?  If macaroni consumption was increasing in
days of plenty, how much more so should they be in

: .H,ll when reduced incomes would compel buyers to ccon-
bmize ?

B Sad was the awakening when the depression came along
ud knocked this reasoning into a cocked hat, People’s sav-
(88 were lost.  Business sagged. Unemployment became
gmeral and economy appeared to be the order of the day.

g for some reason or other the ncreased demand for mac-

i products did not materializ: to the degree that most

the manufacturers had dreamud.

ernaps the public needed to be educated as to the real

gerits of macaroni! Happy thought! A national cobperative

Yerlising campaign, perhaps the most progressive action

¢r taken in the history of the American macaroni industry,
planned and put into effect, All was lovely until some

ame cllssalisﬁctr for one reason or another, and soon the
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Think First;

Number 3

Then Fight

organized publicity campaign went the way of all codperative
efforts attempted by the industry.

The after effects were such as might have been antici-
pated. As the rigors of the depression increased and the
demand for cheaner and cheaper things to eat and wear be-
gan to be felt, distributors started calling for lower priced
macaroni products. This demand could be met only by a
reduction of the quality of the raw materials from which
cheap macaroni could be manufacture.,

Once the manufacturers permitted themselves to be stam-
peded into producing lower and poorer qualities the trend
toward inferior grades could not be stopped. One tried to
outdo the other with the result that soon there were being
manufactured into so-called macaroni, grades of raw ma-
terials that heretofore were not considered fit for human
consumption,

Is it any wonder that the demand for macaroni fell off so
alarmingly in the last few years? TDut new consumers could
not be attracted even at a price, and the heavy consumers who
really know their macaroni, fearful of the qualities that were
being generally offered chose to eat other fonds, with the
result that the consumption of macaroni products actually
decreased during the stress years when all had expected
them to be more than ever popular.

The average American can be fooled once in awhile, but
he will not stand being fooled regularly. That is something
which neither the distributors, who demanded cheaper and
poorer macaroni nor the macaroni-noodle manufacturers who
were lured into the inferior quality trap, could or would
foresee until it was too late.

Confronted by the dire situation, mostly of its own mak-
ing. what could the individual or the industry do? In answer
to that question the manufacturers at the Chicago convention
wisely agreed upon its dual program of trade protection and
trade promotion and it is hoped that the industry at large
will take kindly to such a program. Those whose business
has been ruined by the unexpected trend away from quality
ma:aroni and the mor: fortunate fellows who refused to be
lured by the poor quality siren, will be glad to coiperate in
a wiited, unselfish action to again place the macaroni industry
on the high plane it formerly enjoyed.

It is time to think and to fight. The thinking must be un-
selfish and progressive, The fighting must be in unison and
along well planned lines. There is nothing in cheap macaroni
except @ lot of grief and misery. There is little hope in in-
dividual, unorganized action, therefore it is strongly rec-
ommended that all macaroni-noodle manufacturers  study
carefully the recovery plans recommended by the recent con-
vention and that they agree to do their full part in the trade
protection and trade promotion program, which can be pro-
ductive only of the greatest good for the preatest number
when honestly supported by the big majority of those whom
it secks to help.
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Leaders Chart Industry’s Progress

(Continued from Page 3)

the National Association to AGMA which is well qualified to
fight . accessfully this growing racket. .

He expressed the opinion that the National Association
needed the services of an additional full time exceutive to help
relieve the President and Directors of some of the duties that
now devolve on busy men. He urged a larger and wider
membership, a closer codperation between manufacturers and
with the friendly allied trades to the end that the income of
the National Association be such as to warrant the employ-
ment of a much needed, additional full time exccutive.

Secretary-Treasurer M. J. Donna followed with a report of
the activities of the associaticn as directed from the macaroni
headquarters at Braidwood, 111 and stressed the need of a
more closely knit organization to combat unfavorable condi-
tions that have for some months been confronting association
members and all other manufacturers,

He compared the present membership, a total of 81 Active
and Associate members with the average membership of the
national organization during the past 17 years in which he has
had the honor of serving the association as its secretary. He
referred to many of the activities of the organization that
should be made better and greater use of by the membership.

Mr. Donna called attention to two descriptive charts he
had prepared to show the cffect of the little macaroni recipe
publicity campaign that he has quietly supervised from his
office since last December and recommended that this experi-
mental campaign be continued on an enlarged scale, if finances
would permit. He referred with much personal pride and
satisfaction to the high reputation of Tie Macaront Jourxan
among the trade papers of the countrv and urged all progres-
sive manufacturers and interested allied tradesmen to con-
tribute more frequently items of news, personal and business,
and articles of general trade interest for publication therein to
make it more than ever the spokesman of the Macaroni Indus-
try of America,

Washington Representative B. R. Jacobs made an illuminat-
ing report on the activities of that important office of the
National Association, stressing particularly the joint investiga-
tion which he has been conducting with officials of the United
States Department of Agriculture to determine ways and
means of detecting the presence oi a new coloring ingredient
known as “carotene.” Hundreds of samples of suspected
products have been analyzed and the investigators are now
certain that they have discovered a formula to determine the
presence of this ingredient.

Mr. Jacobs told of his work in connection with the slack
filled package laws and that he believes that as a result of his
action proper tolerance will be allowed in many states to hon-
est manufacturers. He spoke of his efforts to obtain enforce-
ment of the present laws and regulations governing adultera-
tions and misbrandings by Federal and state food law enfore-
ing officials and regretted the breakdown in this activity that
resulted from the abolition of the code laws.

The morning session of the first day of the 1936 convention
was closed with a stirring address by E. L. Rhoades, editor
of the Food Ficld Reporter who reviewed the work of trade
association since NRA. He expressed the opinion that there
is today greater need than ever for a virile natonal organiza-
tion of macaroni makers, strong numerically and able finan-
cially to protect the trade's interests,

Mr., Rhoades estimated that the macaroni-noodle manufac-
turers, durum millers, macaroni machinery builders and supply
men would spend many thousands of dollars to attend the
convention, bul that it was more of an investment than a
true expense.  He figured that the cost would be at least 60c
for every second that the convention would be in session dur-
ing the two days as provided by the program. He urged all
to make the most of this expensive time by giving proper at-
tention tq the many matters that were being considered for
the general betterment of the industry, He hoped that the
manufacturers present would become missionaries and that
with their help the National Association would grow in
numerical strength and general effectiveness,

Before the luncheon adjournment the presiding officer ap-

pointed the regular convention committees and several special B

committees that had been recommended to study lln;- more
important matters before the convention. President Vagning
called attention to a change in the afternoon program to pro-
vide for group meetings and committee hearings instead of
the general session previously scheduled. He invited all
manufacturers and allied tradesmen to appear before such
committees whose work interested them most and to pive the
committee members the benefit of their experience and advice.

During the noon recess the registered guests were treated o
luncheon by the National Association and after that repast, 10
something entirely different in the way of convention entertain.
ment and education. 1t was in the nature of a dramatization
staged by expert actors Irom the WDBM  broadeasting
studio visualizing the old, wrong way of macaroni selling
and then the new and right way salesmanship. Under the
wrong way of selling, as depicted by these actors, the “casy
salesman is overwhelmed by the demands of the buyer who
finally sets the prices at which he will buy the manufacturer's
produets. Tn the richt way of selling the modern salesman con-
vinces the huyer that no nermanent, profitable business can l¢
built on poor quality products, ridiculous prices and constantly
beating down the manufacturer whose products he handles.

The presentation was well received and if applause is 2
criterion there should be an immediate improvement in the
methods of macaroni salesmanship, with resultant generl
benefit to the industry.

Throughout the afternoon and evening of the first day thre
special committees held hearings wherein all who were inter
ested were heard. These were the Committee on Processing
Tax Refunds, the Committes on Future Activities of the
National Association and the Committee on Curbing the Un-
favorable Quality Trend in Macaroni Products. .

During the afternoon and evening the visitors viewued the

many interesting exhibits shown by several progressive alfic! i

tradesmen. Among the exhibits were a new macaroni pack
aging, weighing unit by the Triangle Package Machinery
Company, Chicago, the modern double view packages by the
Rossotti Lithographing Company of New York, excellent mac
aroni cheese by the Stella Cheese Company of Chicago, th
cellophane packages by the Dupont Cellophane Company of

New York and modern packages and wrappers by the Mi B

Print Company of Milwaukee,

Tuesday's session proved a most interesting one and produc
tive of considerable progressive action from which not only ﬂ“
association but the entire industry will benefit. The morning
session was one for the active members of the association onlf
with the election of the Directors and the establizhment o
policies as the principal features, President Vagnino preside

The enlarged program of association activities centere
around the work of three special committees appointed 1
first dav and the result of hearings held.

The first to report was the Committee on Processiny Ta8
Refunds, Chairman Joseph J. Cunco presented the findings ¢
the committee and offered a resolution recommending indivr
dual and collective action to recover from the millers at lex
that portion of the processing taxes paid between Dec, 1. 1%
and Tan, 6, 1936. .

After a lively discussion, the resolution was adopted wit
little or no opposition.

The Committee on the Quality Trend of Macaroni Produc@

through Chairman Joseph Freschi recommended coordinate
action on the part of the quality manufacturers and dun®
millers to curb a very apparent tendency away from semolin)
“and quality macaroni toward cheaper and poorer flour grads

He offered a resolution agreed upon by his commitlt
based not only on evidence submitted personally by manuf#|
turers and millers at the hearings on the subject, but on inf®
mation gained from a survey previously made by way of
questionnaire on the subject, “From both these sources we Wi}

told what all of us here already know, unfortunately, that "

trend in recent years is more and more than ever away 11t
quality products, due principally to competition. It is no sc
that the poor grades are affecting macaroni consumption. T?
manufacturers are pratically helpless unless some defin
action is taken in codperation wit{: the durum millers for

(Continued on Page 27)
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As it is the established custom for
& the I'resident to give an accounting of
the Association’s activities during the
past vear, I find that while on one hand
you have come here to meet your fel-
low manufacturers and exchange greet-
ings with old friends, I am sure on the
other hand you are deeply concerned
with the realities that face you and
me and everyone onnected with this
industry. Thercfor:, unpleasant as the
ask may be I feel it my duty to speak
ith open frankness and without re-
serve of the conditions and problems
onfronting our industry. Understand
learly, I do not propose to take a
morbid introspection of our industry
defects but to appraise honestly our
weaknesses and deficiencics.

Review of Last Year's Activities

Two years ago we welcomed with
pen arms the NRA as the instrument
b deliver our industry from chiaos and
isintegration. We entered ino this
ovement with the utmost zeal and
#ithusiasm because it defined the max-
wm hours and minimum wages for
ur employes, established standards

fir our finished products, and ouilawed

nfair methods of competition. The
lan, or as it was called, Code of Fair
ompetition, was truly the magna
harta for the Macaroni industry, But
portunately all was nullified by the
supreme Court of the United States,
The ill effects of this court decision
on became apparent. Hours and
iges as established under the code
tre no longer maintained; uniform
fandards for finished products were
andoned ; destructive price competi-
on became rampant,

To stem the tide of these destruc-
‘¢ influences the National Associa-
‘n came to the rescue. We went into
¢ Brooklyn convention last June and
E best as could he expected we picked
b the threads of our precode organiza-
mand attempted a process of reviv-
& Association activities.

|tm_1 Hoskins, who had been Code
ecutive, was given the assignment
making a thorough investigation of
¢ Macaroni industry with the view in
gnd of effecting a reorganization for

fimore efficient and workable Associa-

M. In a period of three months he
fmpleted his work and presented his
g'/ings in a survey which in.my opin-
s probably the most comprehensive
|0 ever made of the Macaroni indus-
he report was accepted by the

Pard of Directors, but no action was

B0 on the recommendations outlined

the survey. Here you have a picture
¢ situation as it existed from the
8 of our last convention until the end
1935,
Breakdown of Standards and
! Labor Provisions
Vhat has happened since the first of
Present year? Our labeling provi-

ks o T s el s OO

L. S. VAGNINO

sions are being violated or completely
ignored.  For example, under the De-
partinest of Agriculture we have stand-
ard and definitions of various types of
Macaroni products. Semolina Macaroni
1s macaroni in the preparation of which
Semolina is the sole farinaceous ingred-
fent. Now 1 ask you, as experienced
Macaroni mauufacturers if it is possible
for a manufacturer in Chicagr to sell,
during March of this year, No, |
Semolina Long Macaroni and Long Spa-
ghetti delivered to a point 302 miles dis-
tant at 47gc per Ib. deliver=d? And
yet, gentlemen, a Chicago manufacturer
made such a sale of 40,000 Ibs. to a
Federal institution. Do you suppose that
this manufacturer delivered  Semolina
Macaroni as defined by the standard of
the Department of Agriculture, namely
that the sole farinacrous ingredient si‘.ni’l
be Semolina ?

Let me give you another example:
During the NRA vnder the code Durum
flour macaroni containing more  than
0.75% ash or Hard Wheat flour product
containing more than 0.48% ash, was re-
quired to he labeled “This product is be-
low standard, but not illegal.” What is
the situation today? Any product may
be sold with or without any markings
whatsoever. One manunfacturer may put
out 2 pricz st for standard lour goods,
and another might quote a price one-half
to one ceet lower in competition with
the above standard flour product, but
intending to deliver a substandard prod-
uct, How is the whalesale grocer buyer
to know that the lower quotation is for
a substandard product, when the manu-
facturer quoting the lower price is not
required 1o mark his cases as such?

The same circumstances hold true with
Semolina products; one manufacturer
may quote a price on a 100% Semolina
product, and another undercells him
15¢c to 20c a case with the positive in-
tention of delivering a blended product

President’s Convention Address

of flour and Semolina. These are prob-
ably the most destructive forms of un-
fair competition that have ever faced
the industry,

Trend Away from Quality
Macaroni Products

Consequently there is today a distinet
trend away from quality Macaroni, The
decline in the sale of Semolina Macaroni
and the corresponding increase in the
sale of flour goods presents a grave
situation not only to the Macaroni manu-
facturers but also to the Durum millers,
I will not elaborate on this point be-
cause Vice President Joseph Freschi,
who has made a survey of this situation,
will go into the subject thoroughly at a
later session. 1 regard this matter so
Important that I want to make an urgent
appeal to all of you to te present,

We now come to the Egg Noodle situ-
ation, Daily T receive from Dr. Jacobs
repurts covering analyses on Eggr Noodle
samples sent him by ‘manufacturers. Of
late a number of such reports read like
this: “X Brand Pure Egg Noodles. X
Company Distributor. Examination of
this product shows that it is very de-
ficient in egg solids. This sample is be-
ing reported to the State Board of
Health,”

Adulteration in Egg Noodles

While a deficiency in egg salids is a
serious violation and one that should not
£o unnoticed, it does not present as seri-
ous a situation as the cases in which
artificial coloring has been added to the
product, Here's a typical analysis re-
port: Y Brand Pure Egg Noodles.
( Note emphasis on the Pure.) Examina-
tion of this product shows that it con-
tains an added artificial coloring, or coal
tar dye. Examination also shows that
the product is deficient in egg solids.
This sample is being reported to the food
authorities of the state for an investiga-
tion."”

Tsn't v o strange coincidence that in

as in almost every other like

case, there was found hoth a deficiency
in egp solids and at the same time added
artificial coloring? | wonder what the
relationship could be? D Jacolis will
probably enlighten us when he delivers
his address.

Perhaps  some  explanation  may e
found in a Iotter that was recently cir
cularized by a New York concern to the
Macaroni manufacturers of the country
urging them to use its 1009 all vegetable
egee coloring, guarantecing that “Labora-
tory analysis of the finished products
will absolutely show no added coloring”
<.« and that you will find it “suitably
adapted for use in the manufacture
and coloring of MACARONI, SPA-
GHETTI, NOODLES, ETC., giving tn
these products the rich golden egg shade

e i R
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so much desired in the finished prod-
ucts,”

Is it possible that some Macaroni and
Noodle manufacturers are so gullible as
to believe that artificial coloring matter
could be added to cgg noodles without
detection? Judging from the number of
such cases that have been recently re-
ported, it appears that quite a few of
them so believe.

It is no defense for a manufacturer
who may be prosecuted for artificial
coloring to plead that this New York
concern guaranteed that his coloring
matter could not be detected. For your
information, both the Department of
Agriculture and the Department of Jus-
tice have begun an investigation with
the view of prosecuting this New York
concern for using the mails to defraud,
as well as indulging in a_conspiracy to
violate the Federal Pure Food Law. It
certainly approaches conspiracy to state
as it does in its advertisements that color-
ing may be used in Macaroni roducts
without fear of detection ano upport
that statement with analyses from the
Bureau of Chemistry of the New York
Produce Exchange and the Warner Lab-
oratories in Jersey City. The full legal
possibilities in this case are being thor-
oughly investigated. Dr. Jacobs will have
more to say on this subject.

Olive Oil Fraud in New York

Analogous to the Egg Noodle situa-
tion I might mention briefly that an olive
oil fraud was recently uncovered in New
York city. A syndicaie of racketeers was
blending olive oil with tea-seed oil and
selling the product as Pure Virgin Olive
0il. For some time this fraudulent prac-
tice thrived, because this syndicatc was
selling tac blended olive ol at a price
which was ' clow the wholesale cost price
of pure ohve oil; and as a result was
demoralizing the olive oil dealers in New
York city. A simple analytical test did
not ' ~close the presence of the tea-seed
oil, "l a young chemist in the Depart-
ment of Agriculture who had been work-
ing on the case for some time eventually
succeeded in separating the olive oil from
the forcign oil. In the prosecution of
this fraud all the members of the syndi-
cate were convicted and given prison
terms. 1f such a forceful example of en-
forcement were applied to egg noodle
racketeers T am sure it would have a
wholesome affect on the entire Macaroni
industry. ’

Fake Damage Claims Racket

While we are on the subject of rackets
let me relate another form that has made

_Jw THE MACARONI JOURNAL

macaroni manufacturer receives a letter
from a lawyer stating forcefully the
above facts, alleging negligence on the
nart of the manufacturer and threaten-
ing suit if no immediate scttlement is
made. If the manufacturer is thorough-
ly frightened by this letter he will try
to make a settlement outside of court;
but by sc doing he becomes marked as
an casy victim for these shakedown
artists, Soon after other claims from
various towns will follow, and of course
more settlements, This has been the
actual experience of a New York Maca-
roni manufacturer; and this same manu-
facturer, having realized his early mis-
take in making quick settlements out of
court, is today contesting a damage law
suit in the Superior Court of New York.

Here in Chicago a noodle manufac-
turer had a similar experience; a woman
contended that she found a bug or wee-
vil in the noodles she had cooked and
caten, and became violently ill. These
are only two cases that hz*~ come to our
attention, but I know wnat there are
many others in our industry which have
not been reported. If this situation con-
tinues unchecked we will all be victims
of this vicious racket.

That it has spread to other food in-
dustries is evidenced by the AGMA
Legislative Bulletin No. 46 in which are
reported 341 injury claims during March
of this year, Just think of it! Over 300
cases reported in a 30 day period. Here's
what they cover: cercal—68 chims;
confectionery and chewing gum—I182;
evaporated milk—20; baked beans—8;
flour—7 ; biscuits and erackers—35 ; coffee
—8; yeast—9; salt—4; chocolate pud-
ding—3; gelatin desserts—3; grapefruit
juices, breakfast drinks, tea, creamed
corn, canned beefstew, shredded cocoa-
nut, canned clams, baking soda, and
noodles 1 each. And what were the
lnrciﬁn substances alleged to have been
found in these packages? You will be
surprised at the variety and range. They
are pieces of metal, glass particles,
worms, maggots, caterpillars, moths,
weevils, large bugs, fuel oil, thumb
tacks, pieces of aluminum, splinters of
wood, lead particles, ball bearings, stones,
animal bones, green leaves, cockroaches,
cardboard and threc cases each report-
ing the finding of a dead mouse. One
claimant sought damages for drawing
gum into his Jungs while sneezing. Just
last week according to Food Ficld Re-
port, the Campbell Soup Company was
sued by a Mrs. Anna M, Scherber,
charging that she found a bug in a can
of Campbell soup; that the soup tasted
all right, but when she poured the soup
into the pan, low and behold, there was
a big bug. As a result of this experience

its appearance quite prominently during  Mrs. Scherber contends that she is now

the past year. I refer to the fake dam-
age clims brought against Macaroni
manufacturers. The plan is rather sim-

suffering from a storiach disorder, and
asked damages of $2000. Fortunately
the jury did not agree with Mrs, Scher-

ple. A person makes a purrhase of maca- ber and rendered a verdict in favor of
roni, spaghetti, or noodies from a gro- the Campbell Soup Company. Thus, with

cer. The product is cooked, and while
it is being served that person finds that

a condition so widespread in this coun-
try, it becomes necessary that wie as

he or she has eaten a tack, nail or some manufacturers combine our enerfics and

other foreign substance resulting in an

resources to resist this vicious racket.

internal injury. A few days later the The AGMA, combating thiz practice for
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the past 25 years, has established an §
efficient claim investigation and defense
service under the direction of Charles
Wesley Dunn. During that period it has
accumulated the names of 8000 individ.
uals making cliims on various manufac-
turers and more than 4000 lawyers and g
doctors who in one way or another haye
been parties to these claims.

When a new claim comes in AGMA
checks its name file, and in a surprising
number of cases it is found that the same
individual has at some time or another g
made an unwarranted claim against
some manufacturer. 1f no pertinent
record of the claimant is available a
Pinkerton investigation is made; thos
two steps climinate well over 9% of
all the claims. Now and then genuine
claims are established, and in such in
stances most manufacturers expect to
settle for their liability without further
ceremony,

You will be interested to know that
the Millers National Federation has en-
tered into an agreement with the AGMA
whereby AGMA’s claim  investigation
and defense service will be made avail
able to its members.

I strongly urge that this associatios
effect a similar arrangement so that ourp
members may take advantage of (this
splendid legal service. (Since writing
this address, I have received a letier§
from Paul Willis, president of AGMA
extending to our association the samejg
privileges and arrangements as tho
granted the Millers National Feden
tion.)

Durum Millers' Variable Selling
Policy—a Contributing Factor
to Price Cutting

I here want to call your serious atter
tion to a primary contributing cause ¥
much of our cutthroat competition. !
refer to the variable selling policies of
some Durum Millers. Specifically, I
fer to the extension of credit to som
manufacturers and not to others, th
placing the former in an unfair adva
tageous competitive position. Ironical 3
it may be, it appears that it is the °§
efficient ill deserving concerns that §
the credit terms, while the establish
and capably managed firms are oblig
to pay on the “barrel head." Think (s
over and let us note the attendant co?
sequences, These manufacturers ¥
obtain flour and semolinz. on credit
operating on the miller’s capital. N2J
urally, having little risk they often %8
at prices which are actually below thefg
cost. Let me give you a specific cast*
illustrate my point. i
_ A certain Chicago manufacturer w'B
insufficient working capital was una!
to buy flour and Semolina on a &
basis. His financial setup was such (¥
he could not get a credit rating fr®
Dun & Bradstreet. Along cam¢
Durum miller hungry for business ¥
sold him flour and Semolina on cr®
This manufacturer then came out W
prices that were from 15% to 20% bele
the prevailing market prices, and wh'g
were in fact below his own cost of Kl
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duction, For example, during April on
24 1-Ib. packages of Standard Durum
flour Long Macaroni he quoted $1.04,
delivered to a point more than 300 miles
away. By quoting such a low price, this
manufacturer naturally obtained consid-
erable business, But when the miller de-
manded his money, all that this manu-
facturer could show for his business was
an accumulation of accounts receivable,
and a small petty cash fund. Faced with
the dilemma of whether to sue the manu-
facturer and close up his plant, or make
a scttlement out of court, this miller de-
cided on the latter plan, whereby he took
a chattel mortgage for $5300 on the
machinery and equipment. Now having
a chattel ‘mortgage on his hands he had
to protect his equity; and to do so had
to keep this manufacturer in business.
He therefore continued to sell him flour
and Semolina for cash in 10 barrel lots,
but at carload prices.

You may ask who suffers in this trans-
actics and what harm is there in it?
The harm is that the money which this
miller failed to collect on this transaction
from the manufacturer has to be realized
somewhere, someway, from his other
customers: other macaroni manufactur-
ers. Therefore the favors that a miller
grants to some manufacturers result in
an inevitable corresponding burden on all
the rest. That we severely condemn this
unfair practice is, I am sure, the judg-
ment of every manufacturer who be-
lieves in equal treatment and fair play.

Robinson-Patman Law—Prohibits
Discrimination in Selling Prices
and Terms

This principle of equal treatment to
all is the foundation of our interstate
commerce, and is now being recognized
by our government as applicable to pri-
vate business. We find this recognition
in the Robinson-Patman bill recently
passed by the House, and is now in the
Senate-House conference being prepared
for final passage. When this bill is
passed, it will be unln:.\'h.:l for any per-
son or firm engaged in interstate com-
merce ecither directly or indirectly to (!:s-
criminate in prices or terms of sale be-
tween different purchasers of commodi-
ties of like grade and quality by grant-
ing concessions or other advantages.

As applied to Macaroni manufacturers
themselves, it will prohibit manufacturers
to discriminate either directly or indirect-
ly in prices or terms of sale between
different purchases by granting conces-
sions under the guise of :

1. Advertising, sales, promotional
or other allowances, when the
same are not earned, and offered
openly to the trade generally,

2. DBrokerage fees and commissions.

3. Volume and quantity discounts
nrt offered on the basis of dif-
{..rences in the cost of manufac-
wure, sale, transportation, and
distribution.

4. Rebates,

However, the enactment of this law is
of little value, unless there is enforce-

Does Fine Seating Job

A. Irving Grass

As Sergeant-at-arms and as Banquet Seat-
ing Director did a most creditable job, partic-
ularly in satisfying the many “ring-side” seat
demands by his many friends at the annual
dinner of “the National Association at the
{qu:;;({tmzlcr Beach hotel, Chicago, June 16,

‘5

ment by the proper agencies. During the
past year we have referred cases of vio-
lations of the Pure Food Laws to both
State and Federal authorities, but with
little or no action taken. The reason for
this failure may be attributed in a large
measure to our limited finances and our
limited organization personnel to follow
up cases referred to these authorities. It
is this latter deficiency that leads me 10
make my one and only recommendation
to you. What this organization needs
more than anything else is a paid execu-
tive to direct the forces and energies
of our organization for the promotion of
the general welfare of the Macaroni in-
dustry. I believe that our greatest need
at this time is an aggressive managing
head who can utilize both state and Fed-
eral agencies in combating .the evils
existing within our industry.

As your President during the past two

2 a .t

years 1 gave as much of my time as coyf§
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be spared from my regular Lusipe
e

duties. Of necessity, 1 was unable B
give as close attention to Associag
activities as [ should have liked.

One and Only Recommendation:
A Paid Executive to Dircct
Association Activities

entlesien, we are at the crossroads
twe avoitties are open for us to choos
cither we revitalize our association so
to make it a dominant force in our i
dustrial life directed by a capable i
execulive, or wg¢ must carry on as
social organization, meeting cach yeari
convention on a fellowship basis.

As to my preference you probali
sense my very definite inclination,
would welcome a new era in our Asy
ciation activities. I would like to see
establishment of a stronger spirit of ¢
operation between the manufactur
themselves, and between the manuf
turers and alliecd members. [ would I
to sce this spirit manifested by st
stituting reason for prejudice, integny
and good faith for dishonest practic
and a union of effort for the chaos o
our present competitive conditions.

If we strive to protect our husin
upon these principles, we will all sha
in whatever measure of success is 1

Electrie Eye

CONTROLLED PACKAGING SURER
THAN HUMAN HANDLING

Automatic Bag Filling

This machine extracts fabricated bage in the flat from
& magarine, opens and (ms them, and then transfers
them along undernesth a number of chutes, from which
a pre-determinzd quantity of material is discharged from
each chute into the bag unmtil it is filled to the exact
amount required. This method of discharging a fixed
amount it & number of filling stations obvlates clogring
the big and breaking down its resistance as well as to
allovs the material to settle after each discharge.

Ar added feature Is an exact weight scale and dribble
feed, controlled by an Electric Eye, which serves to hold
*he weight 1o within a slight fraction of an ounce over
t'e wiight required.

Protecting the Produet

Following the filling process, the top of the bag s folded
twice 1o exclude air and moisture. Adhesive is next ap-
plied. The bag ls then discharged Into a conveyor, which
completes tho operation by carrying the closed package
along untll the adhesive is dried and the fold securely
;ll.' The speed of the machine is varied to suit the prod-

The Machine illustrated above is in the Plant of the Beech-Nut Packin
. g Co., Packaging Macaroni Short
Goods, Short Spaghetti, Spaghelti Rings and Shells, at an estimated net saving of $44.00 per day.

To consult us regarding modern packaging costs you nothing and you may benefit through experience of others,
Phone, wire or write

e, tntllmt::tcrrcﬂis;cﬂii:ﬁﬁcnﬁg;!j iy CARTONING MACHINERY COR PORATION

fruitful industry. It is for you tom
the choice,

% West Street, New York City

Newport, Rhode Island

In closing may 1 extend my sincg

appreciation to the Association pers
nel: M. J. Donna, our Secretary-T
urer, who, as in the past 16 years
dirccted his untiring efforts toward
welfare of this organization; to B, §
Jacobs, our Washington Represcntain
for his fine work, particularly in ca
ing on his carotene investigation.
are both deserving of our thanks
congratulations for work well done.
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Scene of the history making convention of the Macaroni Industry of America

June 15-16, 1936

In this beautiful room also was held the annual convention banqu rtainmé

on the evening of June 16 attended by more than 200 guests olqih? !’l’:?i:nl.‘ltle Macar*g
Manufacturers A iation that sponsored that 1936 conference.
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UNDREDS of macaroni manufacturer. You

call Commander Superior Semolina
COMMAND

their “quality insurance.”
the Best

When You
DEMAND

These manufacturers know, after years
of experiencz, that Commander Superior
Semolina can be depended upon for color
and protcir sirength day after day, month
after month, year after year.

They know Commander Superior Sem-
olina is dependable.

GIMANDER 3,
SSUPERIOR?

PUREZ PURUM WHIAT

That's why over 75% of our orders are
repeat orders from regular customers.

= %OLIN@W

115, MO

COMMANDER MILLING CO.

Minneapolis, Minnesota
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Report of the

I feel it a privilege as well as a duty
to render at this time an accounting of
the activities during the past year of the
office of Seeretary-Treasurer, the nation-
al headquarters of the organized mac-
aroni industry of America.

About current conditions in the trade,
I can add nothing that you do not al-
ready know. Now-a-days the question
most frequently asked by business nien
in all lines is similar to the one asked of
the watchman by the traveler in an old
favorite hymn:

“Watchman tell us of the night,

What its signs of promise are?"

History will show that there are now
many signs in the business skics, partic-
ularly as viewed by macaroni-noodle
manufacturers, but it would take more
than an astrologer to read them rightly,
to tell whether they are signs of promise
or of what they promise.

One unmistakable sign in which all
business men and particularly our mem-
bers are especially interested is one that
clearly indicates that henceforth we will
have to depend more and more on self
heip through industry codperation rather
than on any government help, in solving
any and all our problems.

That, also, is the general interpretation
of all such signs by the other 2000 trade
associations  that ~ represent  American
Dusiness, as we know it.  So, for any
macaroni-noodle manufacturer to contin-
ue expecting help from Washington,—
from a government that is refusing such
help to other trades, would be folly.

Having the problem of trade preserva-
tion and industry promotion thus thrown
squarcly into our lap, there devolves
upon the better element in our trade and
particularly upon the National associa-
tion an unescapable duty that can be per-
formed fully and properly only by a well
orpanized, properly financed organiza-
tion.

Membership

Membership is just as much a neces-
sity to a trade association as a trade as-
sociation is to a progressive industry.
Membership is the chief asset of the Na-
tional Macaroni Manufacturers associa-
tion,—a basic requirement to enable it to
function most effectively. All recognize
this principle, but altogether too many
fail to do their full duty in this respect
despite every effort to call this principle
and this duty to their attention,

The National association attained its
highest numerical strength carly in 1934
when the Macaroni Code was in the
making. This was due to two causes;
First,—the manufacturers’ expectation of
government help in getting out of the
distress in which business then found it-
self, and Second,—because of the vener-
ous action of the Association in confer-
ring Active Membership on all manufac-
turers who paid assessments to the Mac-
aroni Code Authority. Under that easy
membership plan firms were enrolled as
members whose names had never before
appeared on the Association's roster,

M. J. DONNA
Secretary-Treasurer

They quickly terminated their member-
ships when the “easy way" was abol-
ished.

The membership of this inflated asso-
ciation tumbled rapidly from the high
wint during the code era as individuals
In:cn.mc more and more discouraged over
the failure of the government to enforce
the code’s provision as had been prom-
ised and as they had expected. It was
but natural then, that when the Supreme
Court decision outlawed the NRA and
the Macaroni Code Authority naturally
ceased its operations many, even some of
the association-minded firms in the coun-
try, hesitated in pledging realliance to the
old and reliable National association
when steps were taken toward its reor-
panization at the Brooklyn convention
last year.

No dues were collected as such by the
National association from its members
during the 18 months, Jan. 1, 1934
to June 30, 1935, so that when we met a
year ago, we had a potential rather than
a financial membership. As a result of
the action taken last June and the subse-
quent support given the movement in the
months that followed our Association
has been restored almost to its normal
strength.  During all these trying months
when the code experiment was on and
when the rebuilding process was under
way the allicd firms wllich held Associate
Memberships in our organization re-
mained loyal, giving us every possible as-
sistance and much encouragement. Their
loyalty and their help will ever remain a
pleasant memory in the minds of the As-
sociation officers and executives.

To show that the Association, figured
on its membership strength, is on its way
to permanent recovery, 1 cite these fig-
ures:

The average membership of the Na-
tional association during the years fol-
lowing its reorganization in 1919, omit-
ting the two extraordinary years of 1930
and 1934 is 61 Active Members and 12
Associates, a total of 73.

Our membership on June 1, 1936 was
81, of which 69 are Active Members

Secretary-I'reasurer

(owing for dues since Jan. 1, 1931—1q
and 12 are Acsociate Members, with only
one in arrears.  Our Active Membors are
grouped as follows: 10 in Class \; I}
in Class I¥; 24 in Class C and 22 in Clas
D.

Finances

While Association membership is an
essential, financial support is an absolute
Association necessity.

Decause of the need of reestablishing
the National, association as a scli sup
porting organization following the Mac
aroni Code discontinuance in May 193,
and starting from scratch, the income
for the past fiscal year could be expected
to be less than the cost of operating the
arganization,  Yet the budget might
aave been balanced had it not heen fo
two extraordinary expenditures incurrd
since our last convention. These wer
(1) The Hoskins Industry Survey i
which $2500 was appropriated and o
which $2251.94 was expended, and (2
the special Carotene investigation o
which $1300 was appropriated and pra:
tically all spent,

While most of our member s have pai
their dues in full for all of 1936 the
maining dues to be collected for the b
hali of the year, dues from addition:
members exoected to be enrolled as sy
porters of the National association ar
profits from Tue MacaroNt Jovksi
appear sufficient to cover the ordinr
expenses for the next six months with
out dipping too deeply into the balan
on hand June 1, 1936 which was 3374
70. This estimate is predicated on th
voting of no extraordinary expenditur
for that period.

The Macaroni Journal

. You will pardon my sceming vyolis
in making this statement, Our Offic
Organ, Tue Macaroxt Jourxat, of
tinues to be a source of both prille @
profit.  Many are the favorable cf
ments, not only on the editorial mat¢
carried and the rcadable way in whi
it is presented, but on the high class !
advertising regularly placed by our 2
vertisers,—really worthwhile literaty
brimful of information—as creators ¥
dispensers of machinery, products a7
service of direct interest to every mee
ber of our industry.

With this convention, Tug Macagoy
JournaL completes 17 full years as !
Official Organ of the National ass
tion and 33 years as the only prin
spokc%nmn for the macaroni industry
l\mc_nca. Tt was at the St. Louis o
vention in 1919 that the Association
proved the action of the executive ¢
mittee in accepting from the late I
Becker, Sr. of the Pfaffman Eye No*
company, Cleveland, Ohio, the littic ¥
vate organ which nv hud been publish?
since 1903, thus making it the Off
Organ and the sole property of the A
tional association. That convention
approved a change in the name 0
publication from The Macaroni *
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Consolidated Macaroni Machine Corporation

Designers and Builders

of

[ High Grade Macaroni Machinery
|

Ene,

MIXERS

The 1935 Streamlined Press.

The Press that gives you Streamline

results.

The Press that converts lost Time

into Profits,

In these days of high speed, auto-
mobiles, acroplanes, even railroad trains,
are streamlined in order to eliminate air
resistance. The result is increased speed
with conservation of power and time.

Why do we call our press streamline?
Because, by improving the design, we
have been able to increase the produc-
tion without any increase in power or
any sacrifice in convenience of operation.

All this has been accomplished with-
out complicating the construction.
fact, our new model is much simpler
than any of our previous presses, and is
unquestionably years in advance of any

machine now on the market.

Built in various sizes and types.

Let us know your requirements and
we will help you select the press best

suited for your needs.

Send for illustrated and descriptive

circular.

SPECIALISTS FOR TWENTY-FIVE YEARS

KNEADERS

PRESSES

DIE CLEANERS
DRYING MACHINES
MACARONI CUTTERS

We do not build all the Macaroni Machinery, but we build the best

156-166 Sixth Street

BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street

Address all communications to 156 Sixth Street
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Noodle Manufacturers' Journal to its
present, shorter and more appropriate
name of Tue MACARONI JOURNAL.

During the past 17 years it has served
well its sponsors and the whole industry
for which it aims to speak. It is the out-
standing magazine in the trade and about
the only one in the world devoted exclu-
sively to the general welfare of the Mac-
aroni Industry. The general attitude of
the many constant advertisers whose
support has made possible the continuous
publication of this JournaL, irrespective
of the Association’s membership strength,
may best be expressed in the words of a
leading advertiser, who says:

“THE MACARONI ‘Iounml.‘uﬂ'ers us
the ideal way in which to reach the
entire Industry, a big class of possible
users of our product or service. It
spreads useful and truthful informa-
tion about our line and collaborates
with helpful cditorials, It is an im-
portant link between producers and po-
tential users on a most reasonable and
favorable cost basis, considering the
100% coverage guaranteed.”

The editorial policy is determined by
the Publication Committee of the Na-
tional association, consisting of the Pres-
ident, Vice President and Secretary,
though the Secretary, who is the Editor,
is held directly a:H strictly responsible
for its editing and for the publication of
the magazine,

Macaroni-Noodle manufacturers will
make no mistake when they recommend
our MACARONI JOURNAL to their supply
firms as the accepted advertising medium
to carry their messages to this important
buying group. Such suggestions will be
as gratefully received by the supply firm
as they will be by the sponsors of the
JOURNAL.

Association Services

We wonder at times whether the rank
and file of our Association and of our
Industry fully appreciate the varied serv-
ices that are regularly rendered by our
organization. This was brought force-
fully to my mind 13‘ a query that came to
my office ‘within the past fortnight. Tt
asked : .

“Did I read some time ago in your
Macaront JourNaL, Mr. Donna, that
there is a free service to members,
wherein they can obtain information as
to the availability of names for Lrands
of macaroni and noodles,—that is, wheth-
er they were already registered or copy-
righted ?"

Yes, this Trade Mark Search Service
is but one of many services of which
both the Association and the JourNaL
are proud. But we go much further
than making and reporting a search, It
will handle all your registration problems
at prices much lower than usually
charged nonmembers by recognized reg-
istration attorneys.

However, there are other services
which we perform and which like our
Trade Mark Department should be made
greater use of by the rank 1nd file.

Let's briefly review some of them.
Aside from maintaining national head-
quarters at Braidwood, IIl. for all year
around action, the National association

oy —— o

THE MACARONI JOURNAL

also maintains a very important office in
Washington, D. C. where friendly con-
tacts are made with leading government
officials and bureau heads, where raw
materials and finished products are prop-
erly analyzed, where it codperates in the
enforcement of food laws, advises on
labeling and performs other invaluable
services, not only to the members of the
Association but to the industry generally,

Of our MacAroNT JourNAL publishing
service to the trade, nothing more need
be said, except that the macaroni-noodle
manufacturers should contribute more
freely and more regularly to its editorial
columns such information, views and
opinions as may help to make its con-
tents more interesting and informative.
It is your JourNaL, the Industry's trade
paper. Make it your regular Spokes-
man.

We have a Uniform Cost and Account-
ing System that should be in much wider
use among plants of all sizes. In that
event it would immediately lessen the
seriousness of many of our ills. We sup-
ply both regular and special forms at
very reasonable prices. Knowing one's
cost as figured on the same basis as that
used by competitors, enables competitors
to speak the same cost language with
resultant better understanding.

The Association serves its members
and the whole industry as a Burcau of
Information in innumerable ways; com-
piles some statistics for the guidance of
members and of the organization; keeps
in constant touch with the trend of pu
lic opinion through efficient press clip-
ping bureaus and through friendly rela-
tionships with editors of women’s mag-
azines and of women's pages in the daily
newspapers. In addition it sponsors an-
nual conventions such as the one now
being held and such special conferences
as become necessary from time to time.

Macaroni Recipe Publicity

Last year the Association experiment-
ed in a quiet way with a little, inexpen-
sive macaroni recipe publicity campaign
that has had some wonderful results. It
was directly supervised by the Secretary
from the National headquarters. It has
proven a fine investment and its benefits
will continue to accrue for many months
to come.

I have had prepared two charts to
show the value of this service to date.

CONVENTION COMMITTEES AND
THEIR REPORTS

The following Committees appointed by
Louis S. Vagnino did yeoman service and
their splendid work did much to make the
convention action smooth and effective:

Furuke Activities—P. R. Wincbrener, Chair-
man: W. S, Halsey, R. B. Brown, J. H.
Diamond. .

Proctssing TAx—Jos. J. Cuneo, Chairman;
N. M, Onofrio, E. W. Pica, E. Conte,
John Rezzolla

Quaury TrEND oN Macaront Probucrs—Jos.
Freschi, Chairman; G. Viviano, J, H.
Luehring, V. Giatti, Jerome I. Maier.

Resovumions—E. Z. Vermylen, Chairman; B.
W. Dochm, A. I. Grass. ,

Auniming—Thomes A. Cunen, Chairman; B.
A. Klein, Ernest Conte.

NoMmiNATING—E. DeRocco, Chairman; Hen-
ll'? D. Rossi, G, G. Hoskins, B, A. Klein,

red W. Becker, Peter J. Viviano.
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They tell the story in a nut shell. The
show how great good can be done fu
the trade gcncmlly, even ‘wnh the lite
money available if that little money te
properly and judiciously expended.

Basically the thought behind the liutle
experimental macaroni recipe campaigy
was to get women interested in Macaroni
Products and to suggest the varied wap
in which they can be tastily and cconom-
ically served. Women are not partic
ulnri;r concerned with dry facts abou
calories, carbohydrates and vitaming
They are glad to learn that macaroni i
healthful and desired,—and our think
ing is that, if we tell them this they wil
try our recommended recipes,—and if
they use good macaroni they will no
only like it themselves, but will pass on
the good news to their neighbors and
friends with the pleasing result that son
our per capita consumption of macaror
will increase as we are all hoping.

Next, the motive behind the movemen
was that we want and should have
share of the food recipes in the papn
and magazines. If we can get this
now on we will have received a favorab
return from our little investment, ndt
only in potential new users of macare

roducts but in increased consumptio
gy old users of this, one of the world
best grain foods.

1 suggest that each of you study car
fully the two charts that will be on &
hibition throughout the convention.
strongly recommend that this good w
be continued on a slightly larger scak
not only for the good which the man
facturers will reccive therefrom but
a duty to millions of American wom
who want to know more about the me
its, the economy, the nutritiveness of o
food and the many tasty ways it can
prepared in almost endless combination!

Appreciation

My work during the past year. !
17th year of my connection with the N
tional association, both in the capacity ®
the secretary-treasurer of this nall
body and as the editor of its official
gan, has been one of great pers
pleasure. Manufacturers and allieds ha
been most kind and courteous.
have been ever ready to help lighen @
duties. To one and all T want t. he
with express my thankfulness and app
ciation, L

My relations with the Associati-n 0i
ficers, Directors and Exccutives have ¥
ways been most pleasant as far as [
able to observe. T am particularly &
preciative of the timely advice given
freely and willingly by our kindly,
and ‘popular President, Mr, Louis
Vagnino,  Association Adviser G-
Hoskins and Vice President Jox
Freschi have been equally willing to €
operate and to recommend. The sam¢
true of all the other Association Dif
tors, the rank and file of the organ
tion, our Washington Representative.
various committee members, the frien
allieds and the industry as a whole.
all who in any way have helped to l
en my labors and to help light the
through the dim days of the past yea®
wish to here and now express my sin
thanks,

T Y (s 2318, N

B T S T 2

Report of Washington Representative

At the last annual meeting I took occasion
o present to the Association data concerning
ke use of artificial color and low grade raw
terials in macaroni products. The Federal
State Food Awuthorities made a number
{ seizures of macaroni products which were
ificially colored and otherwise adulterated.
1 is very evident that some wembers of the
ustry were_not very much impressed by
¢ese prosecutions and seizures, although the
alue of the products seized and the loss of
siness by members of the industry whose
roducts were seized amounted to many thou-
ds of dollars. For the past eight or ten
onths we have had a number of firms offer-
other artificial colors with the same in-
ycements that were used when turmeric was
fered, that is that the presence of the color
t be detected in the finished product, 1
ve already broadcast circulars concerning
be Pacific  Laboratories and the National
iream Company, both of which offer caro-
in one form or another to be used in
acaroni.More recently the firm of Reubern-
xhards Co., Inc., of New York city has cir-
larized the industry offering two yellow col-
rs, which, as they claim, are suitable for use
the manufacture and coloring of macaroni,
aghetti, noodles, ete., “giving these products
¢ rich, GOLDEN EGG shade so much de-
red in the finished product.” As a further
pcement they state “Laboratory Analysis
i the Finished Product Will Absolutely Show
o Added Color as It Is A 100 % All Vege-
i Pure Food Product and Conforms Strict-
To All State and Federal Pure Food Laws
i the Entire World.”” To clinch their state-
mt they have sent a number of manufac-
rers certificates of analyses which would in-
e that the artificial color used cannot be
tected, although there is nnllninr to show
the products analyzed actually contain
¢ artificial color offered.
ples of these colors were also sent to
e manufacturers and I have with me such
ples. The labels on these bottles state in
ink and bold type “"LABORATORY AN-
LYSIS OF THE FINISHED PRODUCT
HOWS NO ADDED COLOR."
This method of advertising to my mind is
¢ nearest approach to a conspiracy to violate
¢ law of anything that has come to my
tention. This_matter has already been pre-
d to the Federal Food Authorities with
t suggestion that this phase of the problem
given special consideration.

For the past six months the Washington
¢ of the Association has been codperat-
with the Department of Agriculture in
ng out a method for differentiating be-

tn the natural carotene contained in eggs,

ar, sumolina and farina, and without going

0 any details T wish to state positively that
2 method is now available and that we
detect added carotene in macaroni prod-

5 in any quantity that is sufficient to im-
¢ the color of the product.

('armmg may be used in macaroni prod-
I' provided it is not used as an egy sub-
ute or jt is not used to comceal inferiority
]?1!" rovided that its presence is declared
the label and it is used in suflicient quality
insure the consumer the benefits of its
min - content, but do not be deceived by
!::lnt.nts that its presence cannot be de-
I macaroni products and do not use it

A ege substitute or to conceal inferiority
tie scllers of these products who are in-
% ﬁ!‘ml fo use it otherwise will not pa
nes if you are prosccuted neither will

T restore your products if they are seized
¢ Rovernment because they are in viola-

of the law, The work of ctecting added
tne has been an arduous and trying job.
consumed much time but it has ﬁnally
P"“Dm lished, This is just another ex-
¢ of the thoroughness with which the
ent of Agriculture tackled the prob-
he Dtnnrl_m:nt has recently made great
g detecting adulteration of olive oil
" -seed oil.  Formerly olive oil was
traled with any vegetable oil such as

#

B, R. JACOBS
Washington Representative

coltonsced, peanut, corn or other oils. The
adulterators finally hit on an oil which has
many of the physical and chemical properties
of olive oil, and for some time*they prac-
ticed this frand on the consuming public. They
felt absolutely secure that the adulteration
could not be detected and today a number of
them find themselves being prosecuted and
their products scized by the Federal Author-
ities.
Slack Fill Packages

A few of the states have a “Slack Fill"
Package Law and every once in a while some
state starts a campaign against “slack filled"
packages. Last spring Alabama started en-
forcing its “Slack Fill" Package Law and
picked up a number of slack filled packages of
macaroni products ir the state. Under its
food law the State Board of Agriculture is
empowered to adopt regulations concerning
slack fill packages of food. Under t17. au-
thority it formulated a rule that all pi.bajes
containing food shall be not less thay 95%
filled with the food they purport to contain,
This tolerance cannot be applied to macaroni
products as there is too much variation in
the space occupicd by macaroni products be-
cause of variations in the conditions under
which they are dried. Some ycars ago the
Washington Office made a survey of this
problem and we found at that time that there
were a large number of packages of macaroni
which were slack filled. The maximum slack
fill was found to be 65% in long spaghetti
and the minimum was founu to be 5% in
shells and rings. There is no doubt that a
great improvement can be effected in elim-
inating slack filled packages and thus reduce
the cost of packaging but a more reasona-
ble tolerance must be permitted for the nat-
ural variations which exist in macaroni prod-
ucts, [If this is not done the cost of packag-
ing our products will be materially increased
and the burden will have *o be passed on to
the consumer without giving him any partic-
ular benefit in return,

The data compiled by the Washington Of-
fice was presented to Dr, Marsh, supervisor
of Division of Chemistry at Montgomery,
Ala, and it is my opinion that the small tol-
erance which applied generally to food will
not be enforced so far as macaroni products
are concerned hut it is also my opinion that
an effort should be made by all manufac-
turers to eliminate so far as possible packages
which are obviously slack filled as being un-
cconomic and deceptive.

Another problem on which the \Washing-
ton Office has been engaged is that of having
the Federal Specifications for macaroni prod-
ucts changed in order that they may more
clearly conform to the compasition of the
1935 durum crcp. Last fall as soon as flour

and semolina of the new crop began to come
into the laboratory for analysis it was found
that the ash content was higher for the same
grade of product than it has been for some
years past. It was found also that the ash
imit of .65% permitted in the Specifications
for macaroni products made from semolina
No. 1 could not be complied with and there-
fore a request was made to the Federal Spe-
cifications Board to increase this limit or fo
eliminate it entirely for the present crap year.
After consultation with experts in the Depart-
ment of Agriculture it was agreed that the
ash limit should he raised to &0 for maca-
roni products made from semolina thus mak-
ing it possible for manufacturers to comply
with the specifications and thereby avoid un-
necessary and unreasonable rejections,

It then became necessary to communicate
with a number of states which use the Federal
Specifications for making purchases of maca-
roni rrmlnrls. This matter has now been
ironed out with practically all Governmental
Purchasing Departments so that there is at
present little danger of rejections on the ba-
sis of the old specifications.

The Proposed Food and Drugs Act

The chances of having the Copeland bill
im“ the Congress are very remote, particular-
y now that the House Committee has amend-
ed the bill so that it is hardly recognizable as
the one that passed the Senate.

The bill in its present form anthorizes the
Sceretary of Agriculture to establish stand-
ards of identity and of quality while the bill
as it passed the Senate placed this authority
in a committee composed of government offi-
cials and representatives of manufacturers.
Industry will' hardly place in the hands of
one man so much authority,

The enforcement of sections concerning
false advertising has_been placed under the
jurisdiction af the Federal Trade Commis-
sion.  This divided authority under the law
will probably result in considerable delay in
its enforcement if the bill is finally passed in
its present form,

However, more than likely since the session
of Congress is almost at “an end and also
since so many controversial issues have heen
raised it is hardly worth while to spend much
time in discussing this measure because it
will probably die with this Congress. On the
other hand the Federal “I'rade Commission
which has been marking time because of the
ending food legislation has again started to
ol trade practice conferences 1o help in-
dustry regulate itself. It just issued a notice
extending to the preserve manufacturing in-
dustry an opportunity to pre ts views

concerning suggestions which it may have to
offer for sell regulation.  Hearings are being
held in Washington, D. C., on June 15, in
Chicago, June 18, and in Scaule, Wash., June
24 The mdustry will be represented by the
National Preservers  Association and  Daniel
R. Forbes, counsel, will appear for the Asso-
ciation.  The proposed rules as presented 1o
the Commission 1lnr its consideration are as
follows

Group 1
Rule 1
The practice of selling, advertising, de-
scribing, branding, marking, labeling  or
|mrlkinu of fruit preserves, fruit jams, fruit
jellies or apple butter, or any simulation
thereof, in a manner which is calenlated to
or has the tendency amd capacity or effect
of misleading or deceiving purchasers, pros-
iective purchasers or the consuming pub-
ic with respect to the character, nature,
content, grade, quality, quantity, substance,
material, preparation or  manufacture of
such product, or in any other material re-
spect, is an unfair trade practice.

For the purpose of the above rule, pre-
serves, jellies and other products manufac-
turcd by the industry are standardized and
limits of composition are stated in detail.
These standards have been accepted by the
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industry and in my opinion constitute a very
casy method of getting standards of quality
with the foree of law without actually going
through the legislative processes in order to
obtain them,

Rule 2.

The practice of selling or offering for
sale of an imitation fruit preserve, fruit
jam, fruit jelly, or apple butter, without
disclosure of the fact that the product is
such imitation, is deceptive to the public
and is an unfair trade practice.

Rule 3.

Withholding from or inserting in *he in-
voice statements which make the invuice a
false record, wholly or in part, of the trans-
action represented on the face thereof, with
the purpose or effect of misleading or de-
ceiving purchasers or prospective purchas-
ers, is an unfair trade practice.

If the Macaroni Industry could obtain such
a hearing from the Federal Trade Commis-
sion it also would be in a position 1o elim-
inate all the unfair trade practices as stated
above as it is well known that the Federal
Trade Commission can and will enforce its
rulings. 1 therefore suggest that the Asso-
ciation appoint one or more members of the
board of directors to attend the hearing
granted the preservers and to confer with the
members of the Federal Trade Commission
and the representatives of the National Pre-
servers Association for the purpose of de-
termining what benefits the Macaroni Indus-
try may obtain from a similar trade practice
conference for the Macaroni Industry.

“

Report of Committee on
Future Activities of NMMA

A special commiltee, appointed to study the
(lucslinu of the Future Activities of the Na-
tional Association, headed by P. R. Wine-
brener as chairman, held a hearing on the
afternoon and evening of June 15, and after
studying all proposals and listening to all sug-
gestions, made the following report and rec-
ommendations :

Report

The Committee on the Future Activities of
the National Association met to leam the
wishes of the association members as to the
future activities which  should be pursued,
As all those who are interested have had an
opportunity to express their wishes, the com-
mittee assumes that this report represents the
activities which the majority of the industry
ish to set as an objective for the coming
yCaur.

In coasidering the many suggestions made
we have emleavored, first to determined what
activities would b advantageous, anil second
what desirable activities are within the prob-
able financial ability of the association.

Our National Association must be  main-
tained hut the need of the directors amd offi-
cers more fully appreciating the trust and
obligation which acceptance of such positions
require, is apparent,

Before an association can be effective it
must represent a larger percentage of both
production and numbers of the industry than
our assaciation now represents.  To bring this
about it is most necessary that those inter-
ested in the preservation and advancement of
our association assume the task of personally
helping to increase our membership,

In reviewing the work of the Washington
office it is apparent from those who a ipeared
before the committee that the activities of
this division of the Association have not heen
entirely satisfactory.  This has heen largely
due to certain sections not heing fully in-
formed as to the work which has been car-
ried on,

Though the work which the Braidwood
oflice has done meets with no criticism, it is
generally felt that further activities could be
:lssumn[v and accomplished.

The liaison between the members of (he
Association and the mills from whom they
purchase should be more fully established.

Criticism has been voiced that the work to
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be undertaken during the annual conventions
has not heen adequately prepared,

After careful consideration of the advice
and counsel which has been offered the com-
mittee, we have attempted to prepare in the
form of a resolution a procedure which we
hope and believe will accomplish certain of the
activities which are desirable.

These recommendations do not embrace nor
attempt to accomplish all the tasks which
wonlid be helpful to the industry, as the com-
mittee is conscious of the financial limitations
which must of ntcessity determine the scope
of our activities,

e desirability of additional full time per-
sonnel is evn'ent by the number who have
advocated this need. The committee suggests
that if there are suflicient number of the mem-
bers who are willing to increase their appro-
priations for Association work so as lo cover
this additional expense, that these certain
members underwrite the expense of an addi-
tional full time execntive and contribute his
services to the A<sociation. Should this be
brought abowt, the accomplishments which cer-
tain members feel is likely and in which the
committee concurs, would be reflected in in-
creased membership, bringing additional reve-
nue and at the same time a willingness on the
part of the members to increase the present
assessment for dues, which wounld further in-
crease the Association’s finances.  Should this
lie realized the Association could, if and then,
assume the hability of the increased personnel
and at that time relieve the underwriters of
the obligation which they generously assumed.
Aflter due deliberation, the committee offers
the follow resolution g

Whereas, the need amnd desirability of main-
taining our present Association is strongly ree-
ommended, and

Whereas, there is an appalling nced for
greater activities by the Association, and

Whereas, the Committee feels that inter-
ested members have made known the activi-
ties which they believe the Association should
carry on, and
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membership during the annual convention.
h=That a standing commitice be appointed
for the purpose of negotiating equitahly
and settling problems which may arise be-
tween the milling industry and the maca-
rons manufacturers, and that this commit-
tee use its best interest to bring about a
contract governing the purchase of milled
procducts, which will be reasonable and
farr to both buyer and seller alike.
—That a Directors meeting be arranged two
davs in advance of the annual convention
for the purpose of determining that part
of the convention program which will be
of interest to the industry but which
mizht be controversial. The purpose of
meeting two days in advance of the con-
vention is 1o allow adequate time for full
discussion.
j=That the National Association, as far a
possible, codrdinate the activities of re-
gional groups.
k=That greater codrdination be established
between the Braidwood and the Washing
ton offices, 8. B
1=That_the ociation endeavor, as far as
r'-ulllc..lo bring about uniform state
aws selting forth standards of macaroni
and egee noodle products.
n=That the Association further the enact-
ment of standards governing the quality
of Macaroni Products and that the crea-
tion of such standards be based upon the
broad view, realizing that considerable
time will be required to accomplish ade-
quate standards but that these standards
will not become cffective until adequate
enforcement is ascured
n—That additional activities be assumed
wherever practical by regional groups to
augment the activitics which are generally
desirable hut which are impractical for the
present due to the financial limitations
of the Association.
o=That the experimental Macaroni Recipe
Publicity Campaign as promoted ly the
Secretary be commended and that ‘it be
continued on the same basis as one of the
Association’s activitics for the coming

Whereas, this report is based upon thog
expressions, therefore be it

Resowven, that the activities of the A -«
tion during the coming year, subjeet 1o qhe
modification and elaboration of the Bourd of
Directors, be as follows:

a—That the present Association be man. B
tained.

b—That the activities of the Braidwoo! ¢
be continued; that the executive dutie
of the Secretary be further increased:
that during the coming year the Scere.
tary devote as much time to visiting the
members of the _industry as the financs
of the Association will permit.

c—That Tue MAcARONI JourNAL
tained; that space in it be provided {of
the discussion of controversial question
of interest to the industry.

d—That a report of the activities of the
Sceretary e made to  the  Directon
monthly and that said report be pullished
in the JourNaL,

e—That the work of the Washington Repre
sentative be continued ; that his work b
planned by the Directors as to bring alug
equal benefits to all members regarill
ol their geographical location; that the
Washington Representative keep the men
bers fully informed as to new laws a
regulations which are or will be of inte
est 1o the industry; that he furnish to the
Board of Directors a monthly report 2
10 activities and that this repart I
published in the JourNAL.

f—That the membership of the industry i
organized into regional groups as
vided under the Code; that these re
groups meet as frequently as the g
deems advisable and that each group sl
its own chairman and secretary.

g—That the Board of Directors consist ¢f
Fifteen (15) Dircctors, one of which t
be selected by each regional group ao’
the three additional Directors be selecte’
and elected from at-large by the ent

./l i 3
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Rossotti Lithographing Co., Inc., exhibit at the NMMA Convention June 15-16 ¥
Chicago, one of several attractive and educational showings by interested supply i H

orl

year,
p=That the present basis of Association
dues be continued,
§0—That the  Association’s budget be bal-
anced during the present year.
@—That the new Doard of Dircctors study
the Hoskins Tndusiry Survey and give
' A A L consideration to the recommendations con-
: ; } fained in the address of G. G. Hoskins.
I R, Winenkeser, Chairman
W. S, Hausey
R. I Brows
J. H. Diasoxn,

. \ﬂrllm' On motion by Chairman . R,
inebirener, seconded by E. DeRocco, the
tport was unanimously approved,

Eport of Committee on
ocessing Tax Refunds

,B)’ ai overwheliring vote of the Macaroni-
todlc manufacturers assembled in conven-
F in Chicago, June 16, 1936, the following
'l-lhw:l presented by the special committee
lrn.'cssmg Tax Kefunds was on motion
osepli J, Cuneo, committee chairman, sce-
ded Ly Thomas Cunco of Mid-South AMaca-
Co, adopted ; .
{ the National Macaroni Manufacturers
ociation coupled with aggressive action
plivi lually and’ collectively, proceed against
i millers for refunds u% processing taxes
4 on deliveries from December 1, 1935, to
muary 6, 1936, which have not been paid by
millers 1o the Government or paid in
O without jeopardizing any rights to
refunds prior to December 1, 1935:
We go on record as seriously lament-
the fact that these taxes have not been
wtarily returned before this time by hon-
Ve millers;

F :
:'"!‘Cl'. that flour and semolina contracts
evised to meet the approval of the maca-

-
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roni manufacturers, thereby making such con-
tracts equitable and fair.

Jos. 1. Cunco. Chairman
N. M. Onofrio

F. W. Iica

E. Conte

John Rezzolla

It was further voted that the seeretary semd
a copy of the above resolution 1w all durum
millers to acquaint them of the wishes amd
demands of our Tndustry.

Report of Committee on
(Cuality Trend of
Macaroni Products

To stwly the replies to the questionnaire
sent to one hundred leading manufacturers to
learn the reputed trend toward lower an | 9w
er grades of raw materials in macaror prod-
ucts, a special committee with Viee President
Joseph Fresehi as chairman held several hear-
ings on the opening day of the 1935 conven-
tion.  After hearing aill who desired to be
heard or could be induced to make expres-
sions the committee recommended the adoption
of the following resolution:

Whereas, a survey via a questionnaire sent
to 100 manufacturers, representing a fair cross
section of the Macaroni-Noodle industry 1o
ascertain the tremd away from semolina to-
ward flour, and

Whercas, the replies received showed a de-
cline of semoling used from K% in 1932 10
705 in 1935 and an increase of flour from
17G¢ in 1932 1o %% in 1935, aml

Whereas, this trend if continued will in the
next four years result in a ratio of approxi-
mately 50%¢  semoling and 3097 flour and,

Whereas, this condition, while extremely se-
rious to the macaroni manufacturer must ul-
timately Tc“ ruin for the millers of durum,
therefore be it

RESOLVED, that we respectfully recom-
mend to our friends, the Durnm Millers, that
this scrions matter be given their immedis
attention and that they consider a miller's
campaign designed 1o educate the consumer
as 1o the superiority of macaroni products
maile from 5|ll.|'l' Semolina and cgg noadle
products made from Durom  Faney  Patent,
such campaign to be conducted withowt any
direet cost to the macaroni-noodle imlustry,
and be it further

Resolved, that a committee of the National
Macaroni Manufac.urers Association he ap-
pointed 1o work wath a similar committee of
the Durum Millers to plan and conduet such
a campaign, and be it further

Resolved, thee the mannfacturers approving
this resolution do hereby pledge themselves o
further the ains of such a campaign in every
possible way, and be it further

Resolved, that a copy of this resolution be
sent 1o the head official of all durum milling
firms, requesting a reply thereto, and further,
that there be attached his resolution a copy
of the résume made of the answered question-
naires on the Flour vs. Semoling trend, which
is made a part of this report,

Joseph Fresehi, Chairman
1. 1. Maicr,

N
G,
J. Luchring,

Action—0n  motion by Chairman  Joseph
Fresehi, seconded by A. Gioia, the resolution
was adopted and the sceretary in.\lrm'tu] 10
immediately notify the Durum Miller execu-
tives of the expression of the convention on
this proposal.

As the special committee to codperate with
the Durum Millers as provided by the reso-
lution, the following were named:

oseph Freschi, Chairman
R. IB. Brown,

V. Giatti,

A. Gioia,

L. S. Vagnino.
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Resolutions Committee
Heport

Wy, your Committee on Convention Resolu-
tons, in addition 1o the sev
ns already adopred by
choathers as may e presented
adented, all of which are made a
parcel of this final report, beg leave (o recom-
mend the wloption of the following re
tions of commendation of services, appre
tion of courtesies, ele

Resolution 1—Speakers,
Resolutic Macaroni Journal.
Resalutic J—Retiring President
Resolntion No. 4—Secretary's Services,
Resolution No. 5—Washington  Representa-
live
Resolwtion No. 6—Exhibitors,
Resolution No. 7—Processing Tax Refunils
Resolution No. 8&—Quality Treml of Miaca
roni Products. ’
Resalutic
NALMA,
(Resolutions No. 7. No. 8 amd No. 9 are
published sey ely in the foregoing acconnt
of the Convention proceedings.)
_ Respeetfully submitted,
Evw. Z. Vermvies, Chairnum
15 W Toens
\. L. Guass
Resolutions Committee
Resolution No. 1.

o. 9—Futare Activities of the

Speakers

I hercas, several renowned speakers, all of
whom are recognized authority on the sulije
respectively discussed before this thirty-third
annoal convention of this Association, have
addressed us <o inecestingly and helpfully
after careful study and preparation of their
talks, therefore, be it

Resolved, that we express to them,  in-
dividually and collectively, the thanks of the
assembled manufacturers and to assure them
that their respective helpful messages will be
given deserved consideration.  Our thanks are
extended 10—

Mr L. Rhoades, Editor of Food Field
Reporter.

Mo L Co Petersen, Sceretary- Manager of
Natiemal Association of Retail Groeers

Ir. I Frank Grimes, President of Tudepen:
s Alliance,

Mr i Gl Hoskins, Associ

Mro Joseph Fresehi, Asw
dent.

And 1o all Macaroni-Noodle manufacturer
and allivds who ook part in any of the dis
ctissions during the convention aimed at better
wnderstanding - between members and - with
allied tradesmen, I for ceneral assocution
aml imdnstry promaotion

Resolution No.

tion Adviser
imtion Viee 'res

The Macarom Jowrnal

[ here onr Nssociation owns i pub
lishes ut the only tride magazine excln
sively devoted 1o the mterest of the Macarom
Industry of  America and of s component
members, aml

Phereas, the Fditor in his report as Secie
tary=-Treasurer of our Association invites all
n oni-nomlle manuiacturers, all represon
tatives of allied trades and all who are con
cerned in the welfare of the idustey, o oo
trilmte more frequently to its columns then
views, apinions  and  suggestions,  therefor
he it

Kesoleed, that we congratulate the ma
ment of his splemdild and ereditable o
organ amd that we commend the tinely g
gestion of the Editor that all friemds of our
mdustry make better use of the colmmns of
this worthy spokesman of the trade for the
imterchange of helpful ideas and informanon,
anid, further, be it

Resolved, that macaroni-noodle mannfactur-
crs give first consideration to products -
vertised in this Journal and that they un-
hesitatingly recommend the judicious nse of
advertising space by their supply firms who
are not now regular advertisers in this Official
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Organ of the Macaroni Industry, which it
covers one hundred (100%) per cent.
Resolution No. 3.

Appreciation of President's Services

IWhereas, our Association President, Mr.
Louis S. Vagnino, has served this organization
and the whole Macaroni Industry so carnestly
and ciectively throughout his years of leader-
ship and general helpfulness, and

IWhereas, his firm has so willingly and
gratuitously loaned us his appreciated services
at a considerable sacrifice of time and ex-
pense, therefore, be it .

Resolved, that we tender our retiring Presi-
dent, Louis S. Vagnino, our unanimous thanks
and appreciation for a duty well done, and
that we acknowledge our obligation to his firm
for allowing us thi use of his valued leader-

ship,
l?csoluﬁnn No. 4,
Appreciation of Secrctary's Services

Whereas, the national office of the Associa-
tion has been so managed for so many years
by our courteous and attentive Secretary-
'l{-casurcr M. J. Donna to reflect deserved
credit to our Association and its respective
members, consistingly promoling the interests
of our products and its_producers, and

Whereas, he, as the Editor of the Maca-
®oN1 JournaL, has so ably and satisfactory
managed this Official Organ of our organiza-
tion, editorially and otherwise, therefore be it

Resouven, that we appreciate his services
and commend his able handling of the mani-
fold duties of his office.

Resolution No. 5.

IWashington Representative

Whereas, our Association has been ably rep-
resented at the nation's capital by \Washington
Representative B. R. Jacobs, and,

IV hereas, he has striven continually to edu-
cate and advise our members and our industry
on matters pertaining to proper labeling, adult-
erations to be avoided and particularly in col-
laborating with Government officials in the
Carotin investigation ordered by our Board of
Directors, therefore be it

Resolved, that this convention extend to him
its appreciation of his untiring efforts in the
industry's behalf and for the helpful contacts
with administration officials.

Resolution No. 6.

Exhibitors

Vhercas, several progressive supply firms
interested not only in the production of the
best macaroni in the world, but in its proper
presentation to buyers to enhance its general
consumption, have exhibited their products in
attractive, educational displays in connection
with this convention, therefore, be it

Resolved, that we commend the spirit that
prompted their individual and collective ex-
hibits and extend to one and all our thanks
for their attractive, helpful displavs,

Action—By unanimous vote the repcrt of
the resolution committee was adopted as ex-
prcs_sin_q the prevailing opinion of the con-
vention,

Auditing Committee
Report

Chicago, 111, June 16, 1936,
To the Officers and Members of the
National Macaroni Manufacturers
Association :

We, your Auditing Committee, beg leave
to make the following report:

FIRST—That since it is impractical for a
Committee*to make a full audit o! the rec-
ords, accounts and finances of the Association
at a_Convention, the Executives of the Na-
tional Association have wisely arranged for a
complete audit of said accounts and finances
by Wolf & Company, certified public account-
ants, whose complete and comprehensive audit
for the twenty-six months period—March 1,
1934 to May 31, 1936 is attached to and made
a part of this report;

SECOND—That we attached hereto also, a
statement of Cash Income and Expense cover-
ing the last fiscal year—June ‘1, 1935 to May
31, 1936, as presented to this convention by
Secretary-Treasurer M. J. Donna in his report
yesterday morning;

THIRD—That we have compared the com-
Ill:tc audit report by Wolf & Co. and the Cash
ncome, Expense and Dalance Statement of
the Secretary-Treasurer and find them in
agreement;

FOURTH~—That the Cash Balance in hand
and to the credit of the National Association
as of May 31, 1936, in accordance with the
Wolf & Co, audit, the Secretary-Treasurer's
statement and a cerlified statement from the
Cashier of the depositing bank is $3754.70.

FIFTH—That for further details, we sub-
mit the complete report of the comprehensive
audit by Wolf & Co. previously referred to.

Rcspccl[ulg submitted,
Tnosmas A. Cuneo, Chairman
B. A. KLaan
Eanest CoNTE

Auditing Committee.

On motion by Chairman Thomas A. Cuneo,
seconded by E. DeRocco, the report was
unanimously adopted and made a matter of
convention record.

Nominating Committee
Report

We, your Nominating Committee, having at-
tended the delicate and dificult duty assigned
us, beg leave to make the following recom-
mendations:

First—While the Board of Directors in Sun-
day’s meeting recommended a return to the
plan of electing directors on the basis of one,
two and three year terms, we believe that
under existing conditions it would be prefer-
able to continue eclecting the whole board
for a one-year term, at least for the coming

year.

Second—If this recommendation be con-
curred in, we offer the following nominations
made in accordance to our by-law provisions
wherein due consideration is given to location
and the production of our member firms:

Reiinn No. 1—G, LaMarca, Prince Maca-
roni Mfg. Co,, Doston, Mass,

Region No. 2—Jerome I. Maier, A. Good-
man & Sons, New York, N. Y,

Region No. 3—P. R. Winebrener, A. C.
lﬁ'rumm & Son Macaroni Co., Philadelphia,

Y

Region No. 4—Joseph J. Cunco, La Pre-
miata Macaroni Co., Connellsville, Pa.
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Region No. 5—Alfonso Gioia, A. (oo §
Bro,, Rochester, N. Y.

Region No. 6—Robert B. Brown, A. 7. regy
Sons, Inc., Chicago, 11l .

Region No. 7—Joseph Freschi, Mow 1 Giy
Macaroni Co.,, St. Louis, Mo.

Region No. B—Leon G. Tujague, N uiony
Food Products Co.,, New Orleans, L.
Region No. 9—]. H. Diamond, Goocl: Food
Products Co., Lincoln, Neb.

Region No. 10—E. DeRocco, San Dieg

Macaroni Mfg. Co., San Diego, Calif.

Region No. 11—L. R. Podesta, Fontan

gn]q}l Products Co., South San Francisce,
alif,

Region No. 12—A. Scarpelli, Porter-Sear

pelli Macaroni Co., Portland, Ore,

At Large—V. Giatti, DeMartini Macaron
Co,, Bfouﬁlyn. N. Y.; Peter { Viviano, Ken.
tucky Macaroni Co., Louisville, Ky.; B. A
Klein, F. L. Klein Noodle Co., Chicago, Ii.
Respectfully submitted,

E. DeRocco, Chairman
Henry D, Rosst

G. G. Hoskins

B. A, Kian

Fagp W. Beckex
Perex J. Viviaxo.

After asking for additional nominations
from the floor and hearing none, the chair
entertained a motion to elect the foregoing
nominces by acclamations.  Such a motion wa
made and adopted, following which President
Vagnino declared the nominees as constitot-
ing the legally elected Directors of the Na
tional Macaroni Manufacturers Associatios|
for a term of one year. i

Medal for
Safety Record

William Snooks, faithful and efficient
chauffeur of the I, J. Grass Noodle Con
pany, Inc. Chicago, lll. was awarded 3
medal by the National Safety Councll

for'being one of those rare specimens offf |

automobile drivers who did not have :
single chargeable accident during the
year.

Chauffeur Snooks has been in the em
ploy of the noodle concern more than sis
years and during all that period has had
a remarkably clear record, The award
was made on June 4 by Judge Gibsee
Gorman of Chicago,

£ 18
%_» i |
print Products Co
June 15-16 in Chicago
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Now Available in Two Sizes

000 pounds per hour

Complete Drying Process in Two Hours

Clermont Automatic Continuous Noodle Dryer

600 pounds per hour

‘REVOLUTIONARY PROCESS OF NOODLE DRYING

0 TRAYS

NO TRUCKS M%: MANDLING

From Noodle Cutter, to the Packing, in continuous operation.
Perfect operation under any climatic conditions checked by
automatic heat and moisiure control.

For Further Particulars, Write to

CLERMONT MACHINE COMPANY, Inc.

#68 Wallabout Street

Brooklyn, N. Y.
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Shall We Think It Out or Fight It Out?

By GLENN G. HOSKINS, Association Adviser

Sometimes we question the value of conven-
tions. Quite often we feel that there is too
much talk and not_enongh action, but when we
try to find a substitute for a gathering of this
kind and when we try to dc'\'isc some way
to get a group of people to think together we
realize that the good old American practice
of getting together at conventions, interchang-
ing ideas and listening to a restatement of the
things we already know is about the ur_tly
means through which we can hope to in-
stitute a program which will eventually result
in constructive action.

We may feel that the Industry as a whole
is in worse condition than it ever was, but
we must not forget that for six years we
have been roing through one gri the worst
periods of depression in the history of the
country, 1f we calmly consider the things
which hae been done we cannot Iml? but feel
that there has bern a groundwork laid upon
which we can brild a better industry, Almost
unconsciously and sometimes resentfully we
have come to recognize some of our needs,
and knowing our needs we should be able to
work out a solution. There is still too much
of a tendency to feel that we can fight it
out instead of reasoning our way out,

Many manufacturers believe they can cor-
rect the evils by contributing to the sqrr:ul
of the evil they are trying to correct. Many
times we hear the expression—"if so-and-so
thinks he can get by with cut prices and low
quality, I'll show him. 1 am stronger than he
is and 1 can stand cutting prices lower than
he can and 1 can buy the same kind of junk
that he buys cheaper than he can buy it"

It is natural for aggressive, forceful men
to feel that they can fight it out. What they
do not realize is that in the course of fighting
it out the aggressor is often destroyed along
with those with whom he is carrying on the
fight.

Fighting it out involves continvation of
destruction which is undermining our industry
and heading us toward an anarchistic condition
where no one has regard for the rights of
others and where all ideals and standards of
fair business conduct and obligation to the
consumer arc forgotten in the desperate last
stand for self preservation. Desperate men
will do desperate things without regard for
the consequences.

Inevitably, if we are to carry on this de-
structive fl’j.'ll! we will approach nearer and
nearer to the time when we will either destroy
a fine industry or it will be dominated by
interests that know what to do with it in
order 1o keep it as an important_ factor in the
food field. Why can't we, knowing that these
things are coming, think now toward progress
and stop this tendency toward destruction.

When we experience the disappointments
which always are a part of cooperative efforts,
we are apt o want to play a lone hand but if
members of the Macaroni Industry insist upon
trying to play lone hands instead of getting
together to protect their industry from the
ravages of evil practices and despoliation b
the lawless, the Macaroni Industry is dunmu{
The capital investments and the personal fu-
fure of every exccutive in the industry is
dependent upon the maintenance of a reason-
ably high standard of marketing practices.
If the industry is badly demoralized; if there
is price cutting, plus the venomous gossip that
always accompanies a price culting cp'lt[:m'lc;
if the standards of industry all down the line
are low; if these facts exist what is the
obvious conclusion? There must be something
wrong with the men at the head of the in-
dustry and what the industry needs is cither
a reform or a thorough housecleaning,

Whuen an individual is in poor health ‘and
has little resistance, he is open to attack from
every passing germ. When groups of com-
petitors in an industry do not get together and
form some strong governing group for the
industry, on account of their weakness they

G, G. HOSKINS

are subject to attack from all manner of
unhealthful business germs. Every industry
should have some form of organization to
protect itself from the untold damages which
can be wrought by a lawless minority in that
industry—the minority which cuts rritﬂ. sells
uncthically, pays low wages and generally
makes itself a nuisance.

If the leaders of such an industry do not
set up some form of protection the whole
industry tends to descend to the level set by
the minority. This is happening in our in-
dustry—I am not so sure but what I should
say this has happened in our industry. Any-
way we know that profits have grown pro-
gressively slimmer, wages have declined, the
only reason why quality is not worse is be-
cause there is no cheaper material to be
bought. Buyers distrust everybody in the in-
dustry. Investment money for cxuaminn and
improvement cannot be readily obtained and
men with vision and ability are not secking to
identify themselves h the Macaroni Indus-
try because ticy quite nightly question the
future offered by the indust-y.

From 1925 to date we have spenl more
than $775,000 in cooperative activities revo'v-
ing around the National Macaroni Manufac-
turers association, to say nothing of the thou-
sands spent by other macaroni organizations.
We are a true democracy, We swing from
one extreme to the other and suffer alternate
periods of enthusiasm and despondency. In
1930, under the influence of high pressure
salesmanship and hope we subscribed §1,375,000
for a 4-year advertising campaign, spent” $127,-
000 and quit in less than one year before the
advertising could pmsit-ly have had a chance
to be effective. We start a campaign to clean
up misbranding and mistranding is worse than
it ever was before.

There are those who say that macaroni
manufacturers are tight and are willing to
falk but not to talk with money, but my
experience has been that you are ready to
finance any program that looks as if it stands
a chance to better the industry. The whole
trouble is that you do not follow through.
You get discouraged or allow some emotional
minority to upset a worthwhile program and
you must always keep in mind that the great
old American game from politics to church
affairs is to start teariug down as soon as
they have built up.

Let's just analyze the Macaroni Industry
as it is today. It is my personal opinion
that there is no industry in this country that
has a greater natural opportunity for expan-
sion than is before the Macaroni Industry.
We have plenty of durum wheat under ordi-
nary crop conditions and a quality superior to
that which can be obtained elsewhere. I am
not familiar with forcign mills, but I venture
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to say that our durum mills are superior
those” which exist in any other country Wy,
have progressive machinery manufactur, rs.
is no longer necessary o import joesse
kncaders and mixers from Italy anl Ge.
many. Our die makers are accom:lishy
crafismen always striving to better the prod.
uct which they make for the macaron trade
Within the last few years great stride- hay
been made in temperature and humid

o, 15, 1936

otil we are blue in the face and we will

ymish until we can make it to their selfish
Bterest 1o sce that other outlets are estal-
shed fur the durum clears, the use of which,
¢ all know, is one of the factors which is
Borking toward the destruction of our indus-

Therciore the first problem confronting us
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the trade? We can talk to the millers  modification but an upportunity will not again

be offered for me 1o talk before a large group
of macaroni manufacturers and it is my hope
that among you will be some whose fertile
minds will grasp some of the points of the
thing | am about to propose amd develop it
mto a practicable, workable solwtion of this
pressing problem of misbranding.

In the first place we must educate the trade

yer zet them to change the product the

buyer. He must know the di

1 | . iference betwee
trol in drying. Look through i:!C _Giflls by oune means or another to make the sale  macaroni made from semoling and |Llrn’|"|\|\1:|ulllt3
the JournaL now and compare the ad:ertis. i quality semolina and flour more profitable  of durum clear flour, He must have .il fln}-i

ments there with the Journals of ten yean
ago and you will see that almost impercepy
there has been an improvement in the equip
ment which is available to us,

We have a domestic market with  hig
standards of living and a purchasing powe
which offers unlimited expansion. The ex
port field is practically untouched.

1 have heard the remark made many time
—it_is not the industry, it is the people i
it. Poppycock! There are just as good people
in the uarnmui Industry as in any other i
dustry, 1 think you will admit that 1 shou
be in a position to know ilils because 1 haw
robably met more of them than any of yo
1 have been discussed and cussed in linglid
ltalian, Hebrew and German. DPerhaps some
times, even though rarely, someone has sl
a word of praise, However, in any even |
feel that 1 can judge the individuals in t
industry without emotion. It is my privileg|
to condemn the leaders for not being leaden]
but it is also my privilege to resent remark
from within the industry or from withou}
which unfavorably compare us as a g
with_other industries.

I have been talking rather generally in
effort to lay the background for a ma
specific discussion. If we are going to &

lem which confronts us.

Quality standards are being lowered, nf
hecause of a desire to lower quality standard
but because of the pressure of economic ce
ditions. The depression years have curtald
consumer buying power, and this coupled wi
the aggressive sclling of lower grades
manufacturers who do not know how or »
not take the trouble to put the quality story
over to their buyers mhr the consumers, hi
put undue pressure upon the industry to m
destructive price competition by lowering qu'
ity standards.

In the past few years there has been
change in our distributing structure which 5§
itselt has had a disastrous effect upon 0
only this but other food industries, In t
days of wholesale units with pride in the
individual houses and with the success
income of the managers depending ujon t
sustained reputation of their institutior s, by
ers did not dare trifle with the quality of £
roduct supplicd to their retail outlets by t
louse w R employed them, but wo b
been in the midst o} an evolution' wl <h B
brought about, for protective reaso:s ¢
haps, a change in the purchasing metlods ¢
our wholesale outlets, The owner-bu.er, !
sponsible not only for shrewd purchasng b
for consumer satisfaction, has been 1eplas
by the professional buyer for cooperative &
ganizations and large chains. These mon ba
had a reputation to maintain. Al of ®
forces which have been directed towar:! low

me alout only wicn a demand for quality
roducts can be created and when the demand
or low quality products is so weak that it
Bould be more profitable for millers to divert
his low quality into animal feed or into some
ther outlet than the Macaroni Industry,

It is of course wi
dler friends to withdraw the extremely low
ality products from the market. Frankly,
e do not believe that they will do it as long
s some macaroni manufacturers demand this
roduct. Our best hope, assuming that an-
her profitable outlet cannot be immediately
ound by the millers, is enforcement of the
od and drugs standards which we have
ways assumed prevented the sale of flour
ntaining more than L0% ash.

The quality evil is more vicious than it

acaroni manufacturers themselves.  Stand-
ds of quality will never be maintained unless
B¢ consumer by one means or another can be

zk of education as having to do with
hertising and publicity, but in this instance

alable to us is proper standardization of

i wducts and true labeling to correspond with
anything we must first comprehend the pretBose established standards. 1t

ood and Drugs Act, or the so
ol Bill has not been passed. 1 personally
ink that of

ovisions J
Ry organizations has been detrimental to
t
1 50 much good in the bill that the few
mgs which were admittedly wrong in it Dac
fud be accepted in order 1o get the good
mgs in it. It now looks as if this bill will
1 be passed this year.

The present Food and Drug Admimstration
Bs quite obviously fallen down on labeling,
e Federal Trade Commission can act only I

foree
tely established stan

force proper labeling, based entirely upon

ual manufacturers who participate in the

;:r! before 1 outline this plan 1 want to

fped and will probably need considerable

those who supply us. This situation will  Lly impressed upon his mind that he

nnot
expect 1o buy a good macarom 2t e orice
set by the lowest grade product which can e
furnished.  Such education must start with
the representatives of manufacturers. Drokers
and salesmen must_be taught the arguments
for quality macaroni and it must e constantly
driven home to them that as missionaries of
the Macaroni Industry it is their primary ob-
ject to educate the trade. We know that
there is a lot of this being done but w: ven-
ture to say that nine tenths of the tin 2 spent
in the average selling interview is spent in
a discussion of price and not on the reasons
for quality.

Along with the verbal ceducation of these
buyursl should come a sustained educational
campaign through trade papers. Not a spas-
modic effort but a constant hammering on the
consciousness of the readers of those trade
papers will presently make the things we are
trying to tell them a part of their antomatic
thinking. Supplementing this should be educa-
tional articles by writers with the ick of
dramatizing a common but not commonplace
food product.

The manufacturers themselves have an ex-
cellent  opportunity 1o carry their  practical
message to the consumer amd at the same
time cducate her to quality. The term “durum
wheat semoling” prominently displayed on the
face of a macaroni package does not mean
much to the housewife unless she has been

hin the power of our

ds to be because of misbranding by the

ted to those standards, Ordinarily we

=

greatest medium of education which is

: has leen a
disappointment to all of us that the new
~called Cope-

position to some of the minor
that bill by prominent food in-

the advantage 1o her in using
product made from durum wheat semolina,
There is wsually not room cnough an the
s tselil 1o carry the message which
we wish to convey, hut every package has
plenty of room inside for a deseriptive pam-
phlet on which can be printed an interesting
message  abont quality  that  will cateh the
fancy of the Iumsr\\ifr. If the package she
has bought proves 1o be good, aml she likes
misbranding involving deception, so that it she will have had the impression it is good
have no governmental agency which can because of its quality attributes which  she
roper labeling even if we had def- now understands. When she gets the low
r._.mh. I believe we have  quality package on a 2 for 5¢" sale aml she
power within ourselves to develop amd  fnds it is not gool, she will remember that
quality message aml the next time will look
seli interest of the industry and the indi- for the label that fumished her with a
delectable dinner

ood industry as a whole because there

which I am about to describe. I do not know what such a campaign woull

] cost but I ilo know that 10¢ per barrel on all

that it is a suggested means to an  of the Mour and semoling wsed in the manu-
and I recognize that it is not fully de- facture of aroni products would  furnish
about $275,000 per year. | also know that to

prices and more food for the con-ume

dollar haye been transmitted, perhaps uncfg
sciously, back to this buyer, and without
necessity for maintaining a reputation for ¥
own business he has gradually been forced i
the position where it {s not now uncommon [
a buyer to say: “To hell with the qu
what's the price?” There could be only
result, from this attitude, The manufacty!
will give the buyer what he wants an

will do his best 1o make the quality fit ¥
price so that he will make a profit, if poss®

We damn and ‘condemn the durum milk]
for continuing to furnish low grade prod¥
to macaroni manufacturers. Isn't it true ¥
we are putting the same pressure on 1
that the buyers to whom I referred to al
are pulting on us? Haven't they the ¢
right to supply low grade flour to the m
roni manufacturers that the macaroni
facturers have to supply low grade ma

ATELLA CHELE"
Genies' aad “unting C hese
Foi machinnt Spagh i

ing Elhlbilion of its products offered in the Edgewater Beach hotel West Lounge
during the NMMA Convention June 15-16 by the Stella Cheese Company.
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start talking to macaroni manufacturers abon
paying Wk per barrel for such advertising
would immediately builidl up a harrier o this
idea, dooming it 1o failure before it ot
started.  But this type of thing is so tlexibile
that some phases of it can be started with
very small expenditure, and with the prop
man or onganization bebind it we helieve the
results will make it so interesting
ment will grow until the bright pi
chowe have in mind will he a reality
One of the thinkers in our industry has
talked o me for the last several months
about a pet idea of his involving the use «
an emblem or seal, guarantecing the quality of
a package. [ have favored the general wlea
but the difficulties invalved in policing the use
of such a seal has made it appear impractical
at this time. However it has oceurred to me
that there is a way to handle this without a
great deal of policing.  Let us suppose that
for the purpose of this discussion a deal is
made with the durum mills, whose interests
are certainly in the promotion of the wse of
durum wheat semoling, to set aside Wk per
barrel for the education of trade buyers and
the consimer into the superior vatae of prod-
uets made from durum wheat  emolina. For
the moment please dismiss from your miml
all of the dihenlties which have heen presemt-
ed to us as arguments why the durum mills
camnot set aside this 10¢ per barrel. 1T it will
make your minds any easier just assume that
by contract each macaroni manufacturer has
authorized the miller to add 10 per barrel o
his invoice. In the first place macaroni manu-
facturers participating in this plan would sign
a liquidated damage agreement covering the
principles of proper labeling and  specifically
agreeing to label each product with the name
of the raw material used. This would imohe
cement on the part of the mills 1o lahel
formly according to estallished standards,
and incidentally  those  standards  should  he
flexible enough 1o permit legitimate commer-
cial variations in quality. When a mill made
a shipment to a signer of the agreement a
certificate stating the quality and sumber of
harrels shipped 1o that signer along with a
cheek for the educational fund would be sent
to o headquarters otlice in charge of  this
edueational movement. A dduplicate of this
certificate: would be delivered 1 the manu-
facturer with the invoice for the car of scmo-
lina or Nownr and the presentation of s
duplicate to the headguarters oflice would en-
title the manufacturer to certificates of quality
These certificates may be in the form of
inserts for packages or a label which can be
wsed as a seal for bulk hoxes. The cernifi-
cate isdf would carry the quality message
stating that the manufacturer using this cernfi
cate was a part of a movement 1o give o
the consumer a true product at a time when
deception was heing ced by many mann-
facturers. It might even carry the notice o
the consumer that there was a substantial
penalty for the misnse of the insert, Tabel or
Since the manuf ave only
enongh such certificates of quality 1
comunction with the product purchased, e
wonld have no incentive nor a chance to use
them wnder conditions of  mishranding eve
thongh a penalty was not involved 1 do
believe we need 1o go mto further detl
this becanse sueh detail would reguire con
siderable explamation. My object s 10 pne
sent the thought o you, and your exeeutive
or a committee  appointed o develop the
details can carry it ont. 1 believe 1t s prin
tical and 1 hope something is dene abont o
The next major problem, perhaps the most
important problem which confronts us, s 1l
one in which we are all most interested  th
matter of price. 1 would venture 1o sy that
a high powered promoter who wias willing
o promise anything in order o put over his
selfish interest could star  right in at tlos
convention amd sell the ilea of some kind
of an organization or agreement that woukd
have as its base, regulition of prices. It
has been done before and it has failed every
time and it will fail even though the power
of the United States govesr= nt is lehiml
it.  Actually, there is no chance o getting
the power of the United States govesnment
behind any kind of a program involving
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7 of of with and th n  structi r any ki 1 conditi your i ar a YO associuti LT far g |
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N, pmirular manufacturer, He will know

i i D e Macaroni Merchandising Through
ity dis~~unts, brokerage and allowances wi
mae.. e distributor to know how he must Eyes Of the ‘v holesalel-

buy ‘1o meet competition. Buying can then
be planned to better advantage and the true

value of codperation may be realized. By] FRANK GRDVES
8 ]
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must be most carefully CDnCl:i\'l:d and exe- . L] S
aed o be w:rmam:n'l’ and enduring, The Macaronl Mel‘chand]_s‘ng as deen
socialistic rkm ?f I“"".”"i‘] adverllls:lng flqr x
ver smber of the industry whether  his
:1;; Yt s fit for advertising or not, falls soon by a Retaller
of its own weight. Dy such a plan the pro-

ducers of superior products help pay for the By H. C. PEI‘EHSEN' Secrelary-Manager,

advertising of some products that they them- e A ] z

selves would nr\'l-';lvm unlnlcr a hr(:lmd =1n 1I'n National Association Retail Grocers |"'|"*l‘“l}'w“‘°“‘]d d‘l’-‘dh the R"N"l'“ll' of ﬂ'}')‘ President Ind d

for advertising. he modern trend and the . wusual discounts and allowances, because the resident In 3 .

most cﬂcctivc“mclllml is to split the respon- It is a_pleasure and a privilege to repre- The any uses of macaroni and noudles— eeller would hesitate to give preference to a ependent Grocers Alliance of America
¢ iation and the active  sent the National Association of Retail Gro- their use in soups and salads, with vepctatle Biew distributors i such action was publicly

known. This knowledge would act to restrict Fhe farsighted thinking manufacturers of - Obwiously this does not mean that 1l
and prevent unfair price discrimination. Any today are giving carnest and_thorough con-  facturers canignore he. : ll'I|‘.|'"-.."m""'
arrangement, secret or otherwise, which in an sl_;lgt:umn 1o the lines of distribution throngh  problems of distrilmtion. ‘IE!‘;'-“I”-“'?.‘ '1"."
m{ way gives an advantage to a certain dis- % tich their products move. alone s best tted o provide sellin -m“iu--”
wributor, or which tends to creat a monopoly The real problems of many manufacturers  about his own '|lrmlm'l| He i ""} M “I
Lmong distributors, is a dangerous practice ¢ M0 longer confined exclusively to produc- — sales ammunition: of \"l.riuu\lk"mlhl' ""”]“
and must eventually work to the detriment of 10 €osts—to tactics and price af competitors — that his product he presented W the o
the food industry and the consumer, —nor lo their own sales problems. On top  mer in a most effective mane ‘l”| the comaw:
Loss Leaders—Sellers can if they will, co- of all this manufacturers must think serionsly  favorable light.  This ror :2 ",;'.".ﬂ”:. """}
sperate with distributors in eliminating the about the rapidly changing phases of distribu-  coiperation between manufactu '_l: I .1.||n
st dangerous of all threats, loss leader scll- tion which may” easily become the main and  trilutors even to the extent rl;(rr w.n‘il.::ﬂ""h;
ing. Such selling is a real and constant threat plans, materials and sharing some of the r::l\‘;
o mationally advertised merchandise. Their of merchandising and_advertising
ontinued use as loss leaders makes their Whaolesaling i indivi and necessary
ale unprofitable and retailers soon lose inter- function. The assembling in large quantitics
st in their sale and make substitutions. Hu of a great variety of items, many thousands
rﬂt?m]ga]g; }rcPI]t'smir'tﬁV“ of n:;;ion:l“y ad- in number, in ane place in order that distribu-
2 Py U ttised m s¢ y - i g itie i
5“"1':'“5‘"““ ""I"c “'““':'dl.'““"""""_‘:“‘_::“" ";;’:':_ kindred products are in this class—interest Buibutors t;rctml: method ?.)fm:,‘;::ai"i.:::“c e 1;’:I:ll:l:i‘:21].'!‘l'i’li‘l‘l:.’l"l:‘i‘]li‘;ljxglslll:::lh]: l’.‘;\'."'.:!hi o
mti,qcy“ ur“lral:‘eT:‘n:;ir;fagi:::.m:' 'i‘l:‘w):r;l)mldy cvery wide awake grocer, help make the piod- B Loss Leader selling is a national menace Jow cost distribution. In fact without lllll:
::Ikl:cdl':ot;t ":hc N ather, bul 'nnl.;uly priid :!s:ngnih’::":lnr;‘;gdﬁ‘t“;:ru:!.{:;dn:x%\t.i‘.lr'ill‘zﬁ t:“ll'u it terl'nl:!s lti) clt]-prcv.s pri'ccﬁl all :\.lnm; f:h"'h"“hf function the development amil m.'lr‘-
v b WM hrase 5 the line, resulting in the use of all types o eling of a great number of articles neve
; :]hoie:t:“’n:ll;'lﬂ{l‘::‘::;nll':;ll.‘ a‘Exi;mf':'?fku - pears on the consumer's table. dbierfuge by those affected. Time was when would have even taken place. The n.:"..'.
lot of time on the subject of competition, but Macaroni and noodles should be preferred tﬁ"u ol —I| I‘:"Dw.y"-" can't make a approach retailers and consumers on-new
in general none of them can do anything much merchandise on the retailer's shelf and they B Il %n my highly advertised merchandise items would have discouraged their produe-
e \ost of the industry tricks of uni- will be if your association members, indiid- ut look how many related items you can sell tion right at the very sart.
form cost accounting, and ulhcr methods of ually and cooperatively will work to climinate loda m{od margin of profit.” We agreed. ~ The wholesaler has provided the first step
discouraging low prices, go up in blue smoke, profitless selling. "'ﬁ _‘l‘.’“’“"- far '“]‘" Tca"}' articles of 1ll|1 Itl_ulrllhulmn—:u step that has been responsi-
It is only in cases where competitive wars are In this plan which calls for constructive} 'ﬂf :n“t;c‘: are nationally Imhwn'm permit r:: ~|‘l|l“.'~\ﬂ:'(' 1_13:-;‘\_“1:.' fnrllllu-. I.u;lrkl'lm'u af a
due to mistake that asse ‘ation officials can 4 . of. i < ement to go unchallenged. s it cascle uccession of new items during the
do much to relieve the teniion. In my opin- action the most important activities 1o whic: Bhir to assume that a continuation of loss past vear
7 jon open pricing would prevent many such we should give our support, moral and ﬁﬂl—"; §ader selling will eventually destroy the good Conscientions wholesalers  lawve  steadily
! o e Fxhd ihe supreme court has recent- cial will be in support of legislation it Bl atached to a seller’s product? striven 1o reduce the costs of these functions
; T said T is legal. H. C. PETERSEN state and national, which will make it unlav- B Diversion of brokerage and the giving of They T < they neither produce nor make
When | was doing agricultural extension I““ for i:"}" person engaged in commerce “; o-talled advertising allowances continue o the contact with the consumer but they
work in the western wheat belt a number of ) ¢ ocl a p.la! :1) or_assist in any transaction o @arass industry.  Too often their use is bt do know they perform a vital amd necessary
Years ago, many old farmers told me that by a manufacturer in which he fails to respect  sale which iscriminates against competito B method of offering a lower price to cer- J. FRANK GRIMES service.  Regardless of the actions of some
' the rights of the distributor, of the purchaser in that any discount, rebate @in buyers. Any practice which places a whalesalers who ba 2ol their re-

ihey did not need the new agricultural ideas e 5. S} : ’ e . ice whi sale
d A The distributors are working wholeheart- allowance or adverlising service charge isBardle before efficient distribution must be . . . . sponsibility ta operate at o Jowest cost con-
vital issue in their future security and prog-  <istent with rendering necessary service, the

sibility between the associ act] 1 > 3 I g
alert members of the trade. The association  cers before this splendil group of exccutives  dishes, with meat, fish-and fowl and even a

studies the problem, develops methods, makes  from the most progressive noodle and maca- a dessert—must be emphasized, The wrocer
basic contacts and develops cffective materials — voni manufacturers of America. will then build window displays, grouping
for use. ‘The alert member takes these plans, 1 bring a message suggesting ways in which  related items, and will provide suggpested
buys the materials and_proceeds to make use  the manufacturer-distributor relationship can  menus, The buyer today in many cases has
of them in an aggressive way that will keep  best cooperate in performing a service upon  a mental picture of your product as the result
him ahead of the sluggard. ~Such a method  which the health and happiness of millions de-  of magazine advertising, and through display
will increase ('";lmml'lir-;ﬂ lw:nus]c it T‘“I“!Eﬁ it pend. ‘l‘rucrcoép-:r@liou can :xijl only when sclling is made easy.
¢ s to do whkat the d intained— - N
Etr‘gﬁmb!fo Eﬁ'rr |“|‘t; :Irl"l:l:‘:crl; o y perfect confidence is maintained—an confi The retail grocer performs for you the
= + . most necessary and the most human service
In any plan for cobperative promotion a of all processes of merchandising. He is able
complete and accurate analysis of the factors to creat. in the mind of the consumer a
) that “F“'““{ retard consumption 13 absolutely desire 1o buy your products. He can use your
essential,  Without it W“IMC ll}‘“')’l to Id“ beautifully iflusiralcd advertising clipped {rom
something that ?Ollmls goads to you but has magazines, that is if you are advertising. An
""ic.d‘“' o Tie:COUMITII: i our grocers efficiently use the telephone iz B
Prices, pricing methods and competition arc selling. Quick selling products—macaroni and

5

-

dence vanishes when policies are announced

i T wonld j it rain k Wabaly i i
a:lncwﬂ.c;::mlli:hl n‘l‘u:::lthlf;r‘:;li||gmi‘:»cm:lkrca :“nﬂlcl;y edly to improve conditions in retailing and 5.mntcd 1o tlI:: purchaser wver and above =y [ xontinued for the good of the cause. Much ; ; :
1 have since talked many times with members ~ 2r¢ planning for a future in which producer discount, rebate, allowance or advertising ser B, been said in the past about forced line FE55 " . main trend of wholesaling 15 steadily toward
of trade associations who did not seem to  and distributer may be assured of a reason- ice charge avaifable at the time of such trare Blling. - As such it has ceased to be so acute, The steady pushing forward of price as the loper costs.
able return for services remdered, and the action to competitors in respect of a wle ofBad yot in various ways the same effect is main issue in business has produced more Fhe il abistagle iy e gl Intsetpis o/t

roduced. trouble, caused more unemployment and ruined wholesale costs 1o its proper place has been

' want any new ideas, but were sure they knew

. ; & X o consumer may have easy access to foods goods of like grade, quality and quantity, or i 1
] l\::::shliu5?:‘);1‘:“:&1:::]['\:%li:a{n.ﬂml‘: l\:':ﬁdaﬁm:;‘s‘iﬂ efficiently and economically produced and dis- sell in any part of the United States al losd ':ri’ form of publicity by the manufacturer M€ businesses than any other single factor.  the fack of cotudination etween the whole
serhaps to make it rain.  New methods have tributed. : P iy prices for the purpose of destroying compelr gAICY compels a distributor to handle mer- 'i. seems as though every one has been --llu\> and retail funetions
improved agriculture without changing the The problems involved in merchandising  tion or chmmahnp a compelitor, frandise on which a fair margin of profit is Iﬂrc 'Iln;: 1o get his product into the consumers ‘II- li\-..l we are learmite it ooy as retal
! weather. New methods may put any industry  Your products are numerous—perhaps the The major evils are acknowledged by g @possible, or through similar forms of pub.  Bancs at a sales price lower than any one clse outlets concentrate their huyine with a very
: dly forces a new item through combina- !0 the worll,  With this issue o prominent limited nember of wholesalers can the cost

more important_are thoie usuvally present in factors to be quantity discounts, diversion o

selung any specialized product and the prob-  brokerage, so-called advertising allowances

ltm which may be ‘c:llllul a sm]:tal one per- loss leader selling.

haps common to all business, the conditions vantity di i ner 3t
) t 1 iscounts and yin, wer ant

which the ruthless tactics of certain factors u,?,"y :fusely :usnci:lcd b‘:{:‘ys ,I;);m,n.tj;

bn sales or premium inducerments is an un- 0 the minds of all we have witnessed a de- of wholesale distributwon he Kept mnder ol

it trade practice. velopment in distribution wherein great efforts — control.

We also call attention to a seller naming have been m:}tlc to cut costs. To such an The development of the Voluntary Codgper-

resale price over the radio, through the extent has this heen carried on that certain ative idea is rapidly correcting the many il

tess or in advertising material fumished the functions in distribution have in many in-  of distribution  Retailers who truly support
r stances Deen passed over and a direct con- the wholesalers actively conducting a complete

ahead without changing the basic urge of
campetition,

The competition of low quality is the most
difficult and most dangerous type of competi-
tion. On this matter trade associations con

do something il they Imvcl the backbone a.rlul i‘:‘T' i'“l"-’i‘é‘gl ﬁ“ol'{ﬂ“lﬂﬁi- irlhil? we believe  heqween seller and buyer which gives o o stribut. biet
the internal fortitude to do it. 1f they do n be corrected only by legislation. buyer an undeserved and unduly facoratiefEitHu™ T Which suggested resale price docs i 3
1 ! not, 1 predict l}lmlt l!u" ;mblhc. lh{mlmh the di:u:h:'l“n Itllfc:flfzo:;uflu::‘t“w;;:go -.'id;l;ﬁs.sl to la vosition aver ‘s tompeting buyes iﬁ maifesty ‘;:i\;rtr:ptrmmﬂ overhead. To say that “‘.'It.h:,"l['.'rIl'l!,'ﬁ).“:'r:::.':,': ,,‘f'“1',‘,‘{’,‘,:,'}:,‘.,,,“.,‘ §ii :,,:;ml',."r“plf‘,',j,"lr,:.‘;",,'i"'.}',ll.""‘ ‘H'::,:"'.‘“'I‘I':'l'mlr'"l;l
{ ; ill do it fo 1 iave no ssio uct m n its sale i £ t te w0 Protests are sent i 7 ! SUSE LY ) ; ] e
government, wi it lor them e.r unfair. This unfair position may e & L tin, that dealers are  yofecaiers to retailers b consumers upon ajor portion of their tme the ell-

to the consumer, pointing out some of the TR ’ ous 1o sell at prices even lower, i ¥ AN : h :
’ 1 responsibility of the seller or of the huyt prices even lower, s no Geen T vreat distribution system has heen ing side of their Tusiness. Phose 1o

' objection whatever to low quality being made Nimculti o ) : s ]
al . el r} B - L4t 1
| Sl L et et el b WO P e et o e o] BT LD !
i s ks . i o 1 same, he 1y ailer has been long suf-  fashioned and costly. Strangely al Y liiilicas: wREh- Feiiilies: proline. &1 f
T o rocer with a quality product, manufacture: . T . * 3 & : ashioned and costly.  Strangely almost every me vich requires peculiar ability amd h
i ?:n;g:u;::[t!ril a‘nﬂ?::lu::{ lllllu'é}:\\pqll:ll:-{ou“dhi::':: gml packed umllcr a:’uliimry conditions, Hm:" Unfair methods usually arise from il ale iﬁn:.n E“ﬁ'm-‘q |:m with conditions- imposed  atempt to go around 1his system has resulted complete concentration on the problems of i
i all of the uugzl product there is in the market,  often are we reminded of other days and  ©f I;]uy:ng Joen Ml the detre o \‘&:. trale \\'i'tfn :I:;sel::ﬂl:rc rzgn?;"i‘.'-"ﬁ! i e I Wligiter eoe of diicioiton sl 8, sty 1In- o L b
. 4 . X f ; i d e indus- . . < . q vithie R
t I have no sympathy for the man who com- other macaroni manufacturers when the whole- i‘: oblain or maintain volume of 5""-;; PO to asure trade adberence to any plan cases *U!‘r‘ul‘lb higher prices to the gaasimes. Liie, fednqgmeIt problem of either whalesaler i
! aine . contintously about competition with some conditions common today in your indus- buying power s used to coerce scllois 0 BF plans voluntary or compul iich will  different th sy QML thiiaron Whaesh) - OF g ke 1 : :
foe quality and yet discourages the govern-  try did not exist. These changes, long since making price discriminations, rebates, bk ey o1 ‘e ayy pitiont A Agiorgal different theories of distrilution systems in- Manufacturing i~ @ busines  peculiar ot 1
ment from establishing definite_quality stan- ~ elfective, have helped materially to maintain 386 OF so-called advertising or service all? Bieny ill-li\-i:ﬁlni;“ot;::;lgrs "a'mlﬁ"r"? to ef-  evitably reveals that certain functions are ab- itsell. - Wholesa is a business peenlia 12
A A ) { . chi il e Wi arge or . =Sis el of R ise i T e K |
dards and dutfs not |mn1\\-nh his trade in es- )'oug-rnuuarkcl against “IT mlcm:lc'lwu?‘ cil' fads, ““‘fi'tL’":"'"a'j‘\}a:l’:s:ﬂ:c;ml:l?:’cr !:imn"‘.n;‘n“ L. ‘ K ;:-)i‘l‘iﬂfilan essential to orderly cconomical dis ::::::: ::-:ll: Retailing is a business peculiar é
ishing  definite  quality s 5 artifat campaigns and splendidly built cam- iy R h : H : : " 2 " oY
i z:ll:glltutll;c ;Il:.-llwi‘t:clslﬂl;' r.ll'i) I':Jarndcﬂ:ilmr‘;:m: paioms of [Ilul:ﬁcil_v furlmmt rults, w:gc‘- uyer, which is not justified and which s T;l:(}i"tfmr trade practices 1 have mentioned — Those who claim that merchandise of all While all three are largely intendependent il
, e, " Thve most eflective safeguards of tables S R STl Caetina of ihe Y, AR ously interferes with orderly rethods of & o kle 50 Trcvaln_n in your industry, but  kinds can move directly from producer o qliey nevertheless are distinet i aperation i
quality have been those in which the trade housewife. tribution. When sellers make (nnﬂ.‘.'-'-l_l‘"“! ¥ i ';““f they exist, runr.umclr at lower costs l_:h;n the rll'l-:“'m; and shiould require the exelusive attention of ik
- o " " i ) | . # ; . . H t o ¥
; has established definite standards and the gov- l‘:’:m must not lose sight of the pm‘hlnn ;}!;1 a {c'“tlm!mw"? \n.lu!ch ll'u:y cannot n.lrn:l R “r:t"t'l‘:mn may [_ suggest your getting f').‘-lc’m f::-llwl tl'.‘xﬂ“[l(l‘ l:ll: .:11“1\111.::{:!"::11:11 :i.‘ll'“(‘lc those engaged in each 4
! ernment has adopted those standards for offi-  still faces you amd demands solution—price i "'!' ey the effect is that "‘“’; BB 100, eff retailer, you need him; remem- '_‘lm a ll:‘\‘l‘:\l’:’l e amidleman® In the organization | have the honor o rep- ]
1 | cial control, merchandise. Ilf: ""f m]“” being subsidized by frde, .il'ilucm marhmieii s e re ;"n:li-l Illcach \l'lm ::f‘ Il:u-sc middlenmen alis:  foienl we bave proved conclisively that the g
: Under NRA the normal progressive action  Needless it is for me to add—one piece of 1Ot S0 favored, footballin, l"f""“‘"‘ eflicient—discourage ]:“l,,, e censary tn carry on their own ieas wholesaler can take any praduct and with the tr
0 g of many of our associations was sidetracked inferior macaroni can destroy large markets, Usually these abuses involve sccrel gt Bargin of nrﬁl‘nn [m“,“"““l_l‘{“""'“ a fair of d%slrilmliinn) They ,"’c Yot realty olt e Cotperation of the manufacturer do o joh
k for an excursion into the administration of  therefore your problem first of all is to keep  ments with respect to price, terms, llim"ﬁ i sell yo“l:-r ’ul:::h' ':: "'t,r"mgg:'n[:{::: liie fiseliofs Gl .|igt£i|;‘1[i(.,|_t|u-'\~ are attack- "“”k"“'l‘“ "";‘ will ‘he met with complete b
: " ing the individual ownership of these func- approval on the part of the manufacturer

;
Its been mice to talk with you about these

criminal law. Many J)cu;'ulc hoped that prog-  inferior merchandise off the shell of our re-  rebates or so-called allowances. The very
A

ress could be force it had not before tail grocers. And a standardization of sizes  that arrangements are secret makes the 0 ccoss i svelopi e e
elded to i:f; uir?liun. ITlal:u t:-:.'urgi ha{d ;:}um:- ;mi! packages will keep down inventories and  action look suspicious. When a seller’s Pe g f;:"ﬁ:?:"ﬂl!’:n l? all of us—and I'm lm.{ll“;'uminrturim: B e it Tl T€ Al '::;r;:::':i( :I;Hlll:“'li‘:.\‘l|[ll:‘|::;:;;:|:ll|¢.tl .m-I" ‘:I:‘
y collapsed before the legal end o RA. help turnover. Perhaps some type of institu- and terms are known to all the distributof Ml will take all the ability, time and resource- gratifying to us. Oor merchandising and ad-

$

‘im‘l&’ml Association of Retail Grocers  fulness of the whole Safl of executives to  vertising division has laid ont a twelve

I 'tmf to serve the food industry and efficiently conduct a manufacturing plant with-  months plan to keep this_praduct constantly

w2l probl y codperate with your association in  out becoming invalved in the separate and dis-  before the consumer. While sales of these
) ems which are mutual, tinct functions of wholesaling and retailing. products are heavier at certain times of the

! Some of our associations have been slow in  tional advertising as claborate as your group in better position to meet his competit
| again geiting under way with their normal  finances permit, should be lug;{cslci Certainl He may then use his own judgment in ﬂ;ﬂ’
' . " momentum _toward the progress that is to  dealer helps pmclicallf conceived and intelli- to purchases of particular lines of mer

¥ il | make our industrial future. gently distributed would help. dise, and as to whether or not to buy
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26 THE MACARONI

The Triangle Package Machinery Co. furnished one of the educational exhibits at the
macaroni convention June 15-16

sear, we have fomnd a greatly increased sales  Jowing its lemporary  suspension  siwe

volume in those months when others sort of w enllapse of the eade. Charles |
; 1 aj

i .‘l““" e ool macaroni i liehtodes g rmerly represented the hrm

man 1 ) I 2 s ‘

\\:r feel that a carcinl and complete sindy w0 the National association wis .~.tr|-L-n

of the wses of macaron, together with ac- Lass COlctober and s still .-cTInll.*l) ill with

aqunntig the public with s dood valne will 00, hope that he will take ap his forme
tremendonsly inerease the per capiia consump- duties with the firm

voof this widely appreciated food atem ) M . ] =
tl"\1\|I'l| wholesalers ||-1»z-r thae ever before Fhe new afficers of the company are
I'resdent and general manager, W, AW,

to their retal customers —with an ever n- ! \
creasing cooperation develapime and o with the A\ Ve president and treasurer, \\

\\lilll'h'ml”‘; '"f“ ,md" "“;-d"; '”,""..:Ill |”:|:.l':q:' 1o Dvsart: secoetary-amanager, G M
silnhiny 1 th the muannfactorers and retl- 8 G T iy : &
v 1 ed mamiiacturers will be soee 5i ey Mapess superintendent, Cirmeln S

foned evers efort possible toad the wholes Paalos salesmanager, Grady Reniro
walers m o thar efoarts 1o market [.'""h\lm:yll

s omore otheenthy, more coonomicy ane
:::|_-n".1\|-'r volime than cver Tefon Manufacturer's Wi{e Dies

Oy Tune -, 1936, death came suddenly
te Mrs Peter Fo Vagnina, wife of the
well known excentive of the American
Peauty Macaroni company . Kansis l'n_\,.

Domino Firm Has
New Officers

The Domino Macaroni Company, Inc, i AL
Springhichl, Mo, a former member of the Moo She had Teen il dor lhl‘l .|ml~| 3
National Macaroni Manufacturers asso- vears,although -llwna:thl_\ [ ;r Iu'u}
ciation, has reioined the organization 1ol was tiken 1o the eity of her birth, Den

¥

o S L P
lharha o MIVIN

2 B

DUPONT CFLLOFHANE CO.
Nrw York,

An attractive exhibit during the macaroni conference June 15-16 set up by the
Dupont Cellophane Co.

JOURNAL

Tulv 1y Jaly 17, 1936 THE
ver, Col. for burial in Mt Oliver
tery.

Mrs. Vagnino  was  formerh
Catherine Chiolero. She was |
Denver Dee, 30, 1887 and after
g the common schools there 10 0
her education at St Mary's A Ly
in that city. On her birthday no s
<he married Peter o Vagnino w!
then comnected with the Denves
af the tirm. They ived in Denve
19200 when Mr.o Vagnino  nun

Leaders Chart Indusiry’s Progress

—_—
—

(Continmued from Page 6

elucsmal advertising campaign o reestablish i the mmds
of 11 public the quality: merits of semoling niwcarom prosl
pts, ol Mo Fresehi i otfering the resalution for conven
~fuon on

e cesalution was adopted aml a0 specal commmtes was
apper D o conperate with a ke conmittee from the duram

RKansias Uity where the plant - pill + shen appointed, taplan and supervise wocmpaen e
Kansas Uity Macaroni & Importin, . will ¢ ore the public’s confidence in god macarom
pany s situated W awaiting the vepart of the third special comntte

There the family resided unte A i 0l hearings  the
Viagnino's death om June 4. She oo Rirougie
viveldl Ty her hushand and thre
dren, Fleanor, age 175 Peter Jr,
and Michael, age 12 vears.

previous by the comvention was
tooa fever piteh by ac stiering wddress Tao Ay

FURG G Hoskins on the subject, “Shall W Fight Tt 0y o
age TEShall We Think Tt O 27

Nocone i the industry is better acquannted with the in
Cviduals who compose the macarom industey e with a1-
reals than the speaker wha has for vears served the Naonal
o S T . Asoctation as a leader, o former president sl as chanman
he Social Secenrity ””"‘,"] At Al e Macaroni Code Authority During the code cra ne
mton has just announced its 12 oo Bop dincial was in closer touch with the Cpeowersathat were”
Al ottficers and directors. These el e 1Toskins
will represemt the Federal ageney -
operation with the virious States o«
administration of the public ass
unemplovment compensation amid .

12 Social Securit;r Boards

He pietared the alarming conditions conivonting the nianu

sctarers and expressed the fear it unless something was

ne i an organized way, aml that very oo, HEINY are 1 for

Benefit provisions of the Social S ad awakening.  The fighting spirit is ever a business esaen

Vet The regiomal officers amd el asserted the speaker, but no fight <hould be started annl

s pan of action is carefully laid after proper thought is given
I Mame, New Hampshire, Voo oo en angle of the battle

.\[;u-_~;u|nl-r|l-. Rhale |N|:l!|l|: and B tie has come, aveonding 10 Mr Heosy s when the
necticut - John Pearson of Coneord 8

i Fanfacturers should think more than ever i unison, aarti
I .dwn'_!ur: headquarters, Doston 85ty matters that cancern the general welfare of the trde

I New York: Mrso Annac Kool axsuciation support is an absolute necessite, not only on
herg of New York city, director be part of the willing amd faithinl few but on the et of
quarters, New York vy, e ereqt lll:ljllfh.\ af the ilillllﬁl'l"\‘ especially afrer the revip

1 Pennsvlvania,  Delawa o B s oup i S 2
. L . ) Setthe association’s policies i keeping with moodern busi
New Jerseyt Judge WL il 10 il P :

ersim, N L divector s headguaete - 17 it
adelphia It

followed the election of the 1936- 1937 Poard of
ING Disteiet of Columbia, Moo et The nominating committee, headed by 10 DeRoen
North Carolima, \drginia, and W Ve hh.n--n:u'l. after scanning all possililities and considering 1
ginia: G K Parker of New Y “ood the manufacturers and members of the
director:  headguarters,  Was 00 recommended G list of nominee . and the election of
D C. board for g one vear terme When no additional
A O, Kentueky, Michiga nsowere made from the loor of the comvention 1he
vilict Cromell of  Cleveland, vsental was electel by acclamation. The newly
headiguariers. Clevelid rectors i attendance were asked 1o meet at lung hoon
V- hines, Tnaliana, Wiscon * their organization amd elect association officers
Lo MeCarthy of Chicago, direct S-1937 Board of Directors of the National Aswocia
yuarters, Chicago ) tsof: Region No, 1--G LaMarca, Prince Maca
VL Mabama,  Georgia. acturing Company, Roston, Mass ; Region No 2
Mississippi, South Carolina, Tor o g Vaier, A, Goodman & Sons, New Yark ity : Region
Steve Nanee of Mlanta, divecte 5003 G g b rener, A C. Krumm & Son Macaromi
quarters, Birmingham, Ala. 1 delphia, Pac; Region Noo 4 Loseph I Cunen, La
VI Minnesota,  Towa, N7 @, Macaroni Corp, Connellsville, 1%

Varvonns

. : R 7 4 » Regwn No 3

North Dakota, Southy Dakota: 1ot S Cisie A Gioia and Bro, Rochester, NY - Region
Wilcos o '\[;"h'\“”'.“"‘ »directs - B Brown, A Zerega's Sons, Tne, Chicage, (1
quarters, Minneapolis. M Fodogeph Fresehi, Moumd City Maendin (Ci

o

INC Missouri, Arkansas, Kanoo TR Ly 0000 g s .
A : R AMocd Region 8 Leon
Oklahoma: Fd MeDanald of €08 57 LT duets Co New VT, s
l.il-\" director; lu'.’]|ll|u;|.1’ll‘r.-. A """" Linoeh Food Produets Co,
vl '\!l-.' ‘ot W Nl " "_ Delloeeo, San Dicga Macaroni Manufacturing
No—Texas, Louisiang, New Tos OB St Dicwo, Cal: Region No, 11 1 Frodvsta, Fontana
i 51 Pevwell of Sap fetetia, i Pucts Co., "South San IFrancisen, Cal @ Regwn N
“"',‘“rl; headquarters, San- Ante ]l Yearpelli, Porter-Searpelli Macaroni Company, Port-
tatively. : e At Large—I”. Giatti, De Martini Macaroni o
NI Coloradn, .\rm-nnl.ll;l:lh' ”“_, khn, Ny I}."lh-r ! I'”:I-l:::nu] ll\';-lrﬂl:;:'lll‘.\l \::l::n::: :'n‘
tana, Utah, Wyoming : cher PV Bbuisl, el Sl B e s OGN, o
of New Yark city, director; healis B & Bl o Klein, B Klein Noodle Co
ters, Denver. ‘
NI — California,  Nevada, ! o
Washington:  Richard M. Neusta™
San Francisco, director; hczulﬂ_"—'_‘
San Francisco.— United States Newd

T, Nanonal
Region N 901
Lincoln, Neboo Regnom

A ihe s n
{ ).”“ “reamzation mecting of the new 1936:1937 Doard
'_l’u'h;rg

ciath P R Winebrener of Philadelphia was elected
(‘q,[;-: ‘o President and Joseph Freschi of St. Louis Viee
" M. I Donna was named Secretary-Treasurer of
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«“One of the cleanest
products we have seen”

That's what a large eastern manufacturer
says about his macaroni products after
using Champion sifting and blending units.
He further states that the outfit saves lots
of iabor and insures cleanliness of the dies.
Better quality, lower costs and bigger out-
put, are advantages that a score of plants
are gaining by the use of Champion ma-
chinery.

Champion Flour Outfit

FOR years, Champion has been serving the
macaroni and noodle manufacturing indus-
try by developing  highly  efficient, wme-
saving equipment — Flour  Outfits, Dough
Mixers, Weighing Hoppers, Water Scales,
Noodle Brakes, and other units that quick-
Iy pay back their cost by large economies
in production.

Champion  equipment is built  for long,
trouble-free serviee, and sold on easy terms
at low interest rates. No carrying charges
—you deal direct with Champion, MAIL
COUPON FOR DETAILS.

L ]
Champion Machinery Co.
JOLIET - - - - ILLINOIS
Sales Service Agenta and Diatributors for Greater New York

JABURG BROS., Inc.

Hudson and Leonard Streets New York, N. Y.

L et e T T T T Y

CHAMPION MACHINERY CO., Joliet, IIL

Gentlemen: Please send prices and terms on your Flour
Handling Outfits,

NAME s sivsvssiviviiiinss DARERY ioitererrnnssy

ADDRESS...consesvive CITYsonuivsiveivis) STATE viricis

THE MACARONI JOURNAL

brener and Vice President Freschi pledged lhcms‘clvus I
as much time and thought as possible to their re

duties, but urged all present and all progressive minufz g

turers in the industry to help lighten their duties by fi.¢ ap
full coGperation in all matters pertaining to the suc ussiy
carrying on of the many needed codperative activities to whig,
the Natior... Association is pledged.

Following the final adjournment of the 1936 come
the new Board of Directors reconvened to plan the activiti
of the Association on the enlarged basis approved by the con
ference,

The 1936 convention was brought to a very fitting close Iy
a well attended dinner-dance and entertainment sponsored 1
the National Association the evening of June 16. It wa
staged in the brilliantly illuminated Michigan Room of i
Edgewater Beach hotel.

The whole affair was a great social success, from a fin
menu splendidly served to the varied entertainment provi
Robert Bowen Brown made a splendid toastmaster an
handled the delightful affair to the satisfaction of the 2
guests that made up the gala party.

From the point of attendance the 1936 convention of 1
industry may have been greater in some years, but hardly e
more representative.  For the good work done it was unsu
passed, as were the social features that must naturally be
part of all such gatherings. ’

Convention Registrants

Macaroni Manufacturers

American Deauty Mac. Co..
W. lochm Company....,,
Best Macaroni, Inc........
G, D'Amico Macaroni Co.
De Martini Mac. Co....,,
Faust Macaroni Co...
Foulds Milling Co..
A, Givia & Dro.......
Gooch Food Products Co.
A, Goodman & Sons, Inc
I. J. Grass Noodle Co.
Indiana Macaroni Co......
Kansas City Mac. & Imp, Co.
Kentucky Macaroni Co....
F. L. Klein Noodle Co..,......
A C. Krumm & Son Mac. Co.,
La Premiata Macaroni Co......
Mid-South  Macaroni  Co..
Milwaukee Macaroni Co..
Minnesota  Macaroni  Co,
Mound City Macaroni Cq
National Food Products Co..
The Pfaffman Company.....
The Pfaffman Company. .,
The Pfafman Company...
Ravarino & Freschi, Inc...
Peter Rossi & Sons..
Roth Noodle Co........ .
San Diego Mac, Mfg, Co..
Tharinger Macaroni  Co,,
Traticanti Drothers
V. Viviano & BDros. Mac. Mig. Co,
A, Zerega's Sons, Inc.....
A, Zerega's Sons, Inceoviianis

e A S Vagnino .., Denver, Cof)
LW, Doehm. <o Pittshurgh, T
WS, «Oriskany Falls, X

Vo Giattiy,.,
+Ia 8. Vagnino....... .
. M. Hills.... New York, N Y
«Alfonso Giola.... +Rochester, N Y
.J. H. Diamond oo Lincln, Nd

+Indana,
Kansas 'y, ¥
+veabaouisnille, b
sesssChrage.
Jhitade b,
Connell-ulle,
oo Memp o, To
cosMilway e, W
W F Saint 1l M
-Jos. vevsraeenaSt |

I. G. Tujague.......New Or
«Fred W. Decker.ooi..... v eoCleriland

o
T Viviane..,
«B, A Klein.....
PR Winehrener,
<Jos. J. Cuneo....

+John Ravari

+H. D, Rossi.
.+ N, J. Roth..
+E. De Rocco.
+J. G. Luchring..
« Frank Traficant
actano Viviano....
sssssss Robert B, Brown........
oo Edward Z. Vermylen....

Allied  Trades

Amber Milling Company..........ooo E. J. Thomas.........Mi
Armour and Company....eeeeus «C. D, Wilbur.,
Darorzi Drying Mackine Co.. .G. E. Baroeri,
Haur Flour Mills Co....... «Andrew Daur. ve oSt Louit
S, Campanclla & Sons... veseeJobin Campanella. ..., Drooklyn, ¥
Capital Flour Mills, IntiiievenianesCo W Kutfoioowso.s . Minneapolis:

Capital Flour Mills, Inc... seeOresta Tardella..oooounoo.. Chicai®™
Capital Flour Mills, Ine... ool A, Viviano........Minneapoliss
Capital Flour Mills, IncivvisesnssessCo % Wallon,,
Champion Machinery Co..... wesnsFo A Molta,suise
Clermont Machine Coivvvsvinnns +C. Surico...iiie b
Commander-Larabee  Milling Co...«.Thos. L. Brown.,.....Minneapoli®
Commander-Larabee  Milling Co...veo P H., Hoy.ooourenor. Minneapolib
Consolidated Mac. Mach. Corp........Conrad Ambrette..,.....Brookly® p
Consolidated Mac. Mach, Corp..svivesN, Jo Cavagnato.,,,.,, ., Drooklyn

= e

Biron| 5

“Makers of Macaroni Dies Since 1903---With Management Continuously Re

rekiton Milling Co...ooos.... UL De Stefann.. ...
reliton Milling  Co
‘iston Milling Co,,....
Jab-Superior

etk Superior
1 Pont Cellophane Co.....
1 Pt Cellophane Co,
il Choese Company....,...
L F. Elmes Engineering Wk,
i F. Elmes Engincering Wks...
4 Melal Flour Co..... .
t Midas Mill Co,.,
tas Mill Co,

't Milas Mill Co,
& Mulas Mill Co,
L Kig Flour Mills Co.
itk Larzare Co..as
‘!hl-!m & lros., Ine.
it roducts Co
; !'m Machinery Co.....
:-'-ur; Flour Mills Co..
Whary Flour Mills Co..
Mt Lithographing Co.. ...
1”l:illllli Dies Mfg. Co..
"4 Cheese Ca,,
e Tanai Ca.,,,,
Bin Jeg Company, ..,
iukbyyy, Croshy Co., Inc..
Crosby Co., Inc.,
Crosby Cu., Inc,,
LU Croshy Cu.: lu:..
ubbyry, Croshy Co., Inc.,
rvice lureau,,,
Yelern  Miller, ,,,,.,,
ington Representative, ,
Ty Treasurer

£ Ml

by
ubbypy

Tk

We will co-operate in assurin

gotten what we want is the fact that
we haven't worked hard enough for it.

regarded as a spur or a thorn.

THE MACARONI

PLEASANT JOURNEY

We wish all the Macaroni Manufacturers, their famili
pleasant vacation

JOURNAL

es and friends a very

If you are contemp!ating to visit New York, we hope you will want to
include an inspection of our Plant

g you an early start and peace of mind by

expediting required replacement and repairs of your dies

F. MALDARI & BROS., INC.

178-180 Grand Street

—

TRADE MARK

—_—

voooNew York, N Y

New York, New York

tained in Same Family”

.+ Padden. «oCrookston, Minn,

csthagh, 1,

ll!‘lllrlx ........ Chicage 11,
.\f!lling ..... oo Irsburgh, sa.
Milling . Thompson. ... <o Cleveland, O,
Milling . Fred T. Whaley............ Hoston, Mass,

Milling L'n::

+«W. E. Woalley. ..
W L Harte, ...
ol I Steele., ...
+« Louis Caravetta.

Duluth, Minn.
voaClicago, 1L
New York, N, Y.
....... Chicagu, 1
«+C. F. Elmes. Chicagn, 11,
<o Charles Jolmson. ..., . hicago, 1L
eodo ) Patlaman.............Altvons, Pa

aplis, Mann,
Minncapohs, Minn
S New York, NOY
nneapulis, Minn

o Wm. Steinke
oo David Wilson, ... ..
Jo AL Quily.,. ..,
Frank Larzare.. ew Yok, N, ¥
. Maldari. ... ew York, N, ¥
R. E. Faulkner.......... Milwaukee, Wis
ool Gl Lewisuiiiainn.. . Chicago, 1L
Ao ). Fischer Mimneapolis, Minn
ceeeUo Ko Hole coooNew York, NOY
«Uhas, C. Rossatti........New Yark, N, Y.
ML G Pieretti,, ... New York, N, Y.
\. Castighano.,...... S Paul, Minn
«Mario Tanei........, Chicago, 111,
" ew York, N. Y
oNew York, N, Y.
cooBaffale, N.Y
.Chicago, Il
«+Chicage, NI
. .Rochester, N, Y,
G, G. Hoskins. Libertyville, 111
. 0. Werner.. Chicago, M.
B R Jacobs..oae. . Washin ¢
sorisiesnnrnsesedM Jo Donna....... coveMraidwood, 11

Probably the main reason we haven't

—
What counts is whether defeat is
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Here and There at the Convention

Congratulations!

The 1936 Macaroni Makers convention es-
tablished one record of which all are proud.
It was composed of one of the best behaved

roups that ever attended a conference of the
industry from the point of punctuality, at-
tentiveness and sobriety. All scemed to sense
why they were there and they lost little time
attending to their business.

Slippery Business

To the very natural question of "How is
business" llle?cply of a well known "“Noodler"”
must go into the records, .

This noodle manufacturer arrived early, say-
ing that his business of late had not made
leavy demands on his time. When grected
by Secretary Donna who had not seen him
since the midyear mecting last Jnnm.t‘ry, h'c
answered nonchalantly to the query, llowg
business been with you since I last saw you?

“Well, Dunna, it's just this way, During the
spri 7 months when business is supposed to be
ood in our line we lost our shirts, and in
these glorious summer months our pants are
slipping.”

Cordial Toastinaster
It was a pleasure to watch the cordiality
with which Robert Bowen Drown acted as

" toastmaster during the Association's big en-

tertainment moment and the canniness with
which he handled a rather embarrassing situa-
tion when a part of the program did not ar—
ar as funny as it was intended. Bob should
have little or no difficulty on qualifying for a
sition in the U. S. diplomatic service should
f: choose statesmanship for a career,

Flowers for the Ladies

Recognizing that no set program had been
prepared for the entertainment of the Ind";s
who were brave enough to accompany their
husbands and friends to the convention, the
genial representative of King Midas Mill com-
pany, Alex G, Graif, in the name of his firm,
presented the ladies with very beautiful, in-
dividual bouquets of seasonal flowers. Vcry
thoughtful of you, Alex.

Souvenirs

As has been its custom for some ycars the
Consolidated Macaroni Machinery corpeation,
Brooklyn, N. Y. was again the donor of a
useful souvenir in the form of a handy comb
and nail file in an embossed leather case bear-
ing its name in gold. Conrad Ambrelte, pres-
ident and N. J. Cavagnaro, treasurer did the
honors for the firm.

A Canadian Hike

G. G. Hoskins, past president of the Na-
tional association left immediately after the
convention for his annual trip through the
woods and lakes of northern Canada. He was
accompanied by Mrs. Hoskins and their sons.
On his return he will rejoin the Foulds Mill-
ing company as the exccutive in charge of the
Libertyville, 11l. plant of that company,

Next Convention?

The question of where and when the next
annual convention of the NMMA was referred
to the new board of directors. Many feel
that a later date should be selected to permit
many manufacturcrs and allieds to bring along
their_school children and college ;nulﬁs who
are in_school till the latter part of June.
Those interested in the next convenlion city
lace and time are invited to write cither their

irector or the national office.

Recovery from Accident
John Ravarino of Ravarino and Freschi
Imp. & Mfg. Co., St. Louis, Mo. has entirely
recovered from an accident that confined him
for several weeks last spring. He was the
recipient of many congratulations from his
numerous friends at the convention,

Woedding Anniversary Party
A wedding anniversary is something to be
celebrated no matter where one finds himself,
That thought is what prompted Mr. and Mrs,
Thomas to celebrate their 19th wedding
aniversary with a delightful party in the Ma-
rine dining room of the l:.dfcw;ur Beach
hotel the evening of June 15. Many mac-
aroni-noodle friends of the Thomases were in-
vited guests.

Showed his Patriotism

No one can question the patriotism of
Charles Miller, Chicago representative of
Washburn Crosby company, By his acts, y*
shall know him, Charles “acted up” when
the "toaster” went too far, as he thought, in
toasting American soldiers on the hot griddle,

Spaghetti—$2 a Lb.

If press reports are to be relied upon the
democrats who attended their party convention
in_Philadelphia last month paid exorbitant
prices for meals and rooms, but Charles Ros-
sotti, popular executive of Rossofti Litho-
gnpiung mr&pany. New York city felt that
the famous Chicago gangsters had decided to
“hijack” him when he tried to buy some pre-
rnrcd spaghetti during the convention, Charlie
had on one of his many fine parties. When it
had reached the proper pitch someone sug-
gested spaghetti.  Obliging Charlie could be
counted upon to satisfy every whim or appe-
tite. The hotel kitchen had closed for the
night, but across the street from the hotel
there was a “night spot” that specializes in
spaghetti. Out goes Charlie with thoughts of
delightful spaghetti “al denti” and oozing with
delightful sauce,~but he came back empty
handed,

The proprictor welcomed Charlie with a
genial smile and much waving of hands, Pre-
pared spaghetti—5 Ibs.? Why, sure, the price
I8 ! a pound! Rossott! was dumb-
fmuule(!, but retained his spaghetti sense,
Could it be possible that soricone had the
nerve to ask a pound for spaghetti which
some,—many foolish manufa turers were sell-
ing for less than a nickel a yound? Here's an
opportunity that the government sleuths would
revel in—oafficials who rre investigating the
spread between the prio: paid to producers
and the price paid by cousumers. The best
spaghetti can be bought for 10c a pound or
less, When sold for $2 a pound, that means
a spread of nearly 2000 per cent. Charlie,
kno\ymg his s aﬁhcui as he does, did not buy,
so his guests had to be satisfied with crackers
and gorganzola.

The Kansas City Trio

Three young ladies from Kansas City, Mo,
cn:oyc;‘! m.u:ryI mlnuledof the corvmlinn. They
were here, there and everywhere, and
Nick Onofrio—a_self apprg'i‘t:ted cha mp:g
:\:u ’kfp:l hl;’{l try\l'rgg to f‘\n{cale ’lsllehm{. "he trio

nsisted of the Misses Mary S,
Sarli and Helen N, Onnfrio.ry S

West Meets East

Director E. DeRocco of the San Diego Mac-
aroni Manu facturing company, San Diego, Cal.
had a happy reunion with his wife and day h-
ter who had been visiting relatives in Phila-
delphia for many weeks. They met at the
macaroni convention, celebrating the event
with a delightful dinner Sunda evening, June

ie trio returned to their California home
by way of Minneapolis and the Canadian
mountains,

California Wants Com’feminn

“Why should not the Pacific coast have the
honor of entertaining the macaroni convention
next year" asks Dircctor DeRocco of San
Diego, Cal. "It costs mie about $500 to attend
a convention in Chicago but that is a mere
drop in the bucket to the good that I get by
getting the ‘atmosphere’ in other parts of the
macaroni world. It merely means that I must
add less than a mill to the selling price of

each

noodles that T will sell within the remain
months of the year to cover this conventi
cost,—not an expense but a fruitful invey
ment, If all manufacturers would look at jt
this light and would make this additivnal i
vestment, there would be no obbcclmn to co
ing out to the coast for the i

Think it over boys,—We'll show you a gos
time, a fine country and the best bunch o
macaroni-noodle manufacturers it las ey
been your pleasure to meet.” If he can't hay
the 1937 meet, Mr. DeRocco says they'll
satisfied with the 1938 convention.

Qutgoing §-esident Louis S, Vagnino wy

like

hie was different. He refused to stand for rg
election as the Association president, an
meant what he said despite every possible den
onstration staged to stampede him into chang

package

yernor

ing his mind,

June

Two Birthday Kisses

Another miller celebrated his birthday o8

16, Some »ne tipped off 1
singing strollers who entertained the banqu
ers and one of the ladies planted a loud sma
on the ample brow of W, F. Ewe, Minneapo!
representative of King Midas
A lady from a ncarl:*v table, not to be outdos
by “perfect strangers” as she called them, fe
lowed with a luscious kiss square on his li
Happy birthday, ew.e.l

Wife a Pinch Hitter
Kirk Becker was missed at the conventio

but his wife

for this popular executive of the Peters M
chinery company,

Vice President Joseph Freschi was in f4]
voice the night of the banquet despite m
convention discussion. He sang several popul
Italian songs “a la Caruso” to the delight 4
the big gathering.

Those adorned in tuxedoes,—The Vclicas
as they were termed, who in turn adorned 1§
speakers’ table during the annual banquet w
really the life of a very lively party. The
valry w=* “cen; the results most enjoyable.

The Michigan room of the Edgewater Be
hotel where all the sessions were hild w

Nice

very popular.

just sufficiently remote from the lobbics to
tice lhqse_who. were most concerned in !
convention’s objectives, ¥

New

Macaroni Recipe Exhibit

Secretary Donna received many comjlime:
from the macaroni manufacturers on his i
pressive exhibit of the means and effects
the quict but cffective macaroni recipe publ
ity campaign that he has be
since last fall, The exhibit showing the v
ous releases, the number of papers that m:
use of them and the total circulation of t
papers, was studied by nearly all who attend)
the various sessions.

Points of the Compass

An idea of the representativeness of the |f
convention can be gained by the four points §
the compass represented. ¥
Coast came E.
From the Gulf Region came L. G. Tujagnt
Orleans ; .
came V., Giatti of the New York Metropolil
area, and many others; from the Camads
Border there was a fine representative in 4
person of Walter F. Villaume of St. Paul

ot It Down Baur
To enable all conventioners to jot down
convenlion engagements, Andrew Daur o
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of macaroni - spaghetti -

37 conventiog

Refused to Run

Lehmann of New York. Yd

the vivacio

The Highest Priced Semolina in America
and Worth All It Costs

Mill compar

roved an excellent pinch hit

O solo Mio

Pelican Suits

Convention Setting

It was cool and very quiet,

en  supervis

From _the
Rocco of San Dicgo,

from the Eastern Scabol

Leads in Quality

Regardless of the circumstances or the condi-
tions King Midas has never wavered from the

determination to maintain the highest quality
standards.

KING MIDAS MILL COMIPANY

MINNEAPOLIS, MINNESOTA
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Daur Flour Mills, 5t. Louis, Mo. passed out
souvenmr |I(‘1|El§.

Blames the Secretary

In making his splendid talk to the conven-
tion, Editor Rhoades of the Food Field Re-
porter told the gathering that he wrote his
speech, the first that he has written in many
years,—but that he did so only on the insist-
ence of Secretary Donna whose editorial sense
prompted him to make that request,

Suggests an Allied Convention
When he noted the absence of o many mac-
aroni-noodle manufacturers who should and
could have profitably attended, C. Surico, as-
tute president of the Clermont Machine com-
nany, Brooklyn, was heard to say that it might
e well to arrange for a convention of the
Macaroni Allicd Tradesmen next year. Then
macaroni men would attend in large numbers
to be on the watch for their own interests,

Probably some merit in that suggestion,

A Free Ride

The registration list is not a complete rec-
ord of all who attended the convention. 1t is
merely an enrollment of those who paid their
registration fee and thus helped finance part
of the cost of holding these annual get-to-
gethers.

Fine Committee Work

An outstanding feature of the 1935 conven-
tion was the excellemt work done by the vari-
ous committees. They tackled their respective
jobs with determination and stuck to it until
they were able to report constructive recom-
mendations for convention actions from which
much future good should result.

Hilarious Indians

Chicago was the scene of an Indian mas-
sacre in 1812 but that was nothing compared
with the way in which some of the 1936 In-
dians(?) got the scalp of one of the conven-
tion speakers. It was the only unliappy inei-
dent of an otherwise delightful event.

The Unlucky Thirteenth

Because the conventions of the two major
parties were held at about the same time that
the macaroni-noodle makers were holding their
annual conference, it was not surprising that
politics was second only to macaroni in the
minds of those in attendance, when they found
time to talk about things other than the de-

lorable conditions that confront the macaroni
mdustry,

A t does in macaroni matters, opinions
differed.  Some thought the fall election would
see an casy democratic victory, Others felt
sure that the republicans would be restored to
power. Speaking with the authority of a citi-
zen that comes from a state neighboring the
honored state of Kansas, and without divulg-
ing his party politics, newly elected Director
J. Harry Diamond of Nebraska told a political
story of a proud Nebraska democrat.

During a recent campaign, this proud South-
erner introduced his family of boys to a dem-
ocratic candidate,

“Thirteen boys," exclaimed the politician,
thinking to favorably impress the proud fath-
er,="and all democrats, 1 suppose!”

. "MI. but one,” replied the old Southerner,—
“They're all democrats ‘cepting Lemuel, the
youngest little rascal. He got to reading,

. Convention Visitors

It is surprising how many representatives
of the allied trades take advantage of con-
vention of macaroni makers, yet are not a
part of such meetings. Hats off to prac-
tically all the durum millers and macaroni
machine manufacturers. They really help
make the convention proper and aid mucl
in convention entertainment, but there is a
group of lesser satellites who make life
miserable for those in charge of the con-
vention. They want to meet so-and-so. Can
we look at your enrollment list? We do
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not intend to stay,—but can we drop in for
a while and listen to what is going on? Is
the luncheon free? Can you give us the
names of executives of the firms in such

istrict? May we have one of
those souvenirs? What is so-and-so’s room
number? Can we register as being in at-
tendance to prove to our home office that
we are here, without paying the regulation
registration fee? And so on. Embarrassing!
Does it pay?

Missed Convention

The vivacious Mrs, C. H. (Noodle) Smith
of Ellwood City, Pa, was among those that
all missed at the convention this year. She
amd her hushand had fully intended to he
there, having made early hotel reservations
but just as all were wondering about Mrs,
Noodle Smith and her Charlie, along came
the following telegram to Seerctary Donna
explaining their absence:

ILLNESS IN FAMILY PREVENTS
ATTENDANCE AT CONVENTION,
OUR SINCERE HOPE THAT MUCH
GOOD WILL BE ACCOMPLISHED.
OUR COMPANY WILL COOPERATE
IN ANY WAY FOR THE GOOD OF
THE INDUSTRY.

Scarpelli Sticks
to Macaroni

The “dead uncle” or the “imprisoned
relative” racket is still being worked in
every part of the world. They tried it
on a2 macaroni manufacturer recently
but found in him a “hard customer."”

The latest story, and one of interest
to macaroni manufacturers comes out
of Spokane, Wash. and it concerns G.
L. Scarpelli, one of the macaroni man-
ufacturing brothers that compose the
firm of Scarpelli Drothers, He was
picked upon as a probable easy victim,
but the racketeers made a wrong guess,
He would have nothing to do with their
get-rich-quick  scheme, preferring 1o
take his chances in the troublesome mac-
aroni market,

Here's the story as told by the Spo-

G. E. Scarpeli, meraber of Scarpelli Broth-

ers, Spokane, WWus'., macaroni manufactur-

ers, who refused to be swindled by the in-
famous “Relative in Prison” racket.
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kane Chronicle the early part of Ju
1936:

Mexicans with "easily collectible 1 gy,

of $IR5,000 in cash” in the United St es an

who seck financial aid to be relieved o bask,
ruptey courts, are not going to be he ped
G. E. Scarpelli, FE20014 Sprague, noicaren)
manufacturer.  Tuesday he received

written letter  purporting to he
Pascual Cortes of Calle Palma 19 How!, M
ico City, the earmarks of which an
recognizable as the old Spanish prison s
dle.  “The writer wants help right away’]
said Mr, Scarpelli, a Spokane resident for J)
vears, “He not only asks that T wire by
my acceptance immediately, but by air ma
as next hest. He also holds out another prop
osition—that _after 1've relieved his tempe
rary financial distress, he will send his 1p
year-olil danghter, student at an agriculiun
college, along with me to collect the 183
of which I can keep a third for my shar
Oh yeah? I'll stick 1o the macaroni business!

In a letter to the editor of Tue
ARONT JoumrNar, June 9, Mr, §
adds:

“Two days after the above story w
published a gentleman called at my hous
and informed me that he was in corre
spondence with these people in Mexic
City. In fact he had made reservati
on the airplane that was leaving Spokar
on June 7 and would take with him
check payable to the Bank of Mexic
City for the amount of $900 with whic
to pay the fine and court costs of th
party that was supposed to be in jail i
Mexico City, Mexico. When 1 told his
that T was convinced that this was noth
ing but a racket, he quickly canclle
his airplane reservation, ending the a
so far as T was concerned.”

Enjoins State Marketing
Act

California’s “Little AAA,"—the Ma
keting Agreement Act of 1935—was al
tacked as unconstitutional in the Fede
Court of San Francisco, Cal. on June |
by two macaroni firms that werc not
party to the agreement. The manuia
turers who had asked the restraining o
der are the West Coast Macaron Con
pany, Inc. of Oakland and the Fres
Macaroni Manufacturing Compuny ¢
Fresno.  Both asserted that they «lid i
sign the agreement of the macaroni i
dustry of California, made shortlv aitd
the marketing act was passed.

Admitting that they have sol! the
macaroni products at prices cons
lower than those of their computito
the plaintiff companies insist that !
agreement is void because it violates bol
the Federal and state constitutions.

Judge Harold Louderback issued
temporary order restraining A, A. B
State Director of Agriculture, from ¢

forcing provisions of the act and orderg

him and other members of two st
hoards to anpear before Federal Jud

Michael J. Roche to show cause why U

order should not he made permanent.

Macaroni-noodle  manufacturers
other states have heen keeping ¢
watch on the workings of the agreem
which the majority of the maca
noadle manufacturers had requested
which had been set up in May of
year.

Secrets of Successful Trade Marking

Growing up in step with the rising
awre of trade mark promotion, we
ave long had with us an advertising
hnique known as “circusing” the trade
ark.  The term was not necessarily to
taken literally. It was employed to
isualize a method of attack upon con-
kmer-attention rather than a given phy
| environment, In other words, “cir-
sing” a brand display might be a strat-
oy with no visible or direct connection
ith that American institution, the trav-
ling tent show. But all of a sudden, lo
id behold, a need for trade mark own-
rs to consider the circusing formula at

Bice value, on its home grounds,

This sharp turn to the primary rather
an the secondary meaning of “circus-
2" comes to pass in consequence of a
arrent change of fashions in the circus
uld.  All due to the fact that the cir-
s street parade is coming back.  When
somobile traffic began to make compli-
ftions some years ago most of the big
rcuses atmn(fnnucl street parades. Now
¢ free show is being revived. Partly,

it whispered, at the behest of mer-

its who want to have the circus day
owds congregate “down town.”  Along
ih the resurrection of the parade more
15 is being laid upon the clephants.
by, even the motorized shows are car-
ing herds of elephants nowadays, for
fade purposes, transporting the “bulls”

B specially constructed trucks.

Allof which news may appear remote
m trade mark exploitation but has
vertheless a very (lll:ﬁnite connection.
$2 sequel to the revival of the circus
nle the circuses have started ancw
ar one-time profitable side line,—ban-
(" advertising.  Now do you get the
4! anner advertising is the medium
showmen have capitalized to provide
tyday commodity marketers with a
are of circus ballyhoo. The new turn
[ events is therefore calculated to bring
F appraisal in brand-selling circles of
8 flamboyant species of outdoor ad-
1siny;,
Sharpening the issue is an expansion of
fange of “banner” messages. In the
% before suspension of the circus pa-
the canny circus managers sold
1o outsiders but they confined their
tr licenses to the street parade. The
‘hants took the réle of sandwich men
bore raintccl banners furnished com-
¢ by the advertiser, or painted to or-
an artist traveling with the show.
ing drapes for elephants on the
h are restored as part of the new
er stunt. But on top of that there
o “inside circulation” for commer-
.'ﬂ[l'ners. Meaning that “banner lo-
5" are sold in the Big Tops with
agreement that the announcements
:;n on view threughout the per-

i\ .
# \What, even more than the circus man's

By WALDON FAWCETT

Written Expressly for
the Muacaroni Journal

o™

share — the  audience proposition
prempts an examination of the theories
nvolved is that the circus “banner” is
the ideal vehicle for an advertising pat-
tern that is peculiarly adapted to trade
mark education and perpetuation,  ‘To an
almost unparalleled degree the practice
involves touch-and-go advertising.  The
message must register instantly and be so
presented that it will get over 1o the au-
dience despite all the distractions of the
cireus  atmosphere.  Furthermore  the
showing afforded by a traveling circus
tarrying but a single day in the average
town affords the bramd owner a meas-
uring stick with which to gage the value
of the growing variations of the same
technique.  For as our readers may have
noted, managers of local fairs, carnivals,
athletic events, ete, are all scrambling for
the banner trade.

It is urged with some justice that the
banner medium is just made for trade
advertising beca 1 quickly ree-
ognizable trade mark is precisely  the
form of compact, seli sufficient” copy
flash that gets the best results from brief
exposures.  Granting this for the sake
of argument, there remains for the de-
cision of cach trade mark owner the
question of whether the game is worth
the candle.  Allowing that banner mes-
sages catch some prospects not 1o he
reached in anv other wav, the brand
owner is left with the riddle of it, and
when, where, and how, it pays to use the
circusine recipe for trade mark penetra-
tion? Especially the how. Let's look
for an answer.

Marketineg experts who believe in cir-
cusing qualify their endorsement.  They
say that this mode of attack has its points
provided two conditions are  fulfilled.
First, they declare that a circusing splash
is suited only to a product of general
use, say, 1 feod product. That of course
admits macaroni, noodles and  similar
products, readily enough.  Secondly, the
business doctors urge that circusy stunts
be not made a sole reliance.  Circusing
is a fine cane but a poor crutch, as they
see it.  So these sharps are prone to tell
the macaroni marketer who has only a
limited hudget that he had best put it all
in the standard re son-whv or educa-
tion types of advertising. Dut if he can
stretch his appropriation, by all means
have a fling at circusing to supplement
and reinforce the formal advertising.

When trade mark strategists wink at
circus policies they are apt to distinguish
sharply between their conception of cir-

Circusing the Trade Mark, and How

cusing o trademark  and “jazang” a
trade mark.  The later has been a temy-
tation for many branders; especially for
coiners of catchy nicknames,  But it is
an adventure fraught with not a few per-
ils 1o establish good will.  Jazzing usual-
Iy involves some tampering with familiar
trade marks, 1o their peril.  To give zip
aml zest the trade name may be abbrevi-
ated or shingified,  Or some one feature
of the composite mark may he lifted ont
of the ensemble and played up as though
it were the whole trade mark story, Or
liberties may be taken with the color
plan of a trade mark. Aoy and all of
which mean playing with fire in propor-
tion (o the extent to which they encour-
age or allow the public to obtain a con-
ception of a trade mark differem from
the actual and full trade mark entity

Circusing or bannering.—resort to “pi-
rade stufi™ for trade mark exploitation,
—is, in its way, just as unconventional,
—undignified mayhe,—as the above-men-
tioned jazzing adulteration, but it ditfers
sharply in essential particulars.  Circus-
ing aims 1o take the public by surprise.
To jolt consumer-consciousness by a
touch of the sensational.  But all the
while the object of glorification is the ex-
act, authentic trade mk.  In other
words circusing is applied to metheds
hut not to material for trade mark per-
petuation,  Indeed, insofar as the circus
banner medium is concerned there is no
reason to think of this as some ultra-
maodern innovation. [t is fundamentally
the logical successor of the sign-display
in hehali of local merchants which in
days gone by adorned the drop curtain
of every local opera house.

A consideration that is causing many
food speciallty marketers to take kindly
to the modern facilities for circusing
commercial announcements is the ex-
treme mobility and elasticity of the me-
divm.  An employer of street- amd spot-
advertising does not need to take a long
term contract.  Nor does he of necessity
make extended  geographical coverage.
Which sclectivity endears the medium to
the small marketer who desires to exploit
a regional brand in huddled territory,
And likewise commends itself 1o a na-
tional distributor who seeks means (o set
fire to popular sentiment on the eve of
a leeal demonstration, sales drive or spm-
pling campaign.

Apiin, the circus technique emphasizes
the possibility of picking amd choosing
!lar\'csl fields, hecause the circus itseli
15 a past master of the art of dodging
about to find the most favorable spots
on the map. A circus manager has ever
a weather eye for changes in conditions
on the path ahead. 11 the show is routed
in territory that is subjected to floads,
fires, droughts, epidemics or other dis-
turbers of purchasing power, the itiner-
ary is apt to be changed at the shortest
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notice. The brand-owner who has part
of his advertising appropriation in the
Eamphcmnlin of short range appeal to
umanity in the open may switch and
sidestep in somewhat the same manner,
planting his trade mark preachments in
arcas where growing conditions are good
and postponing for later attention the
communities that are temporarily embar-
rassed or discommoded in any way. Fi-
nally, is one version or another of trqde
mark “circusing,” the indicated quick
remedy when it becomes necessary to
hastily and loudly call the attention of a
community to the invasion of the market
by a brand counterfeiter or near imitator
of the “genuine” that the home folks
have always bought.

Martin Luther Resigns
from Commander-Larabee

Martin Luther, vice president and di-
rector of sales of the Commander-Lara-
bee Milling company, has announced his
resignation, effective June 3. He plans
to spend the summer vacationing and

MARTIN LUTHER

will reenter business in the fall. His
duties for the present will be divided
among the remaining exccutives,

Mr. Luther entered the milling busi-
ness in 1921 at the age of 29, becoming
divisional salesmanager of the Comman-
der Milling company of which the late B,
B, Sheffield was ll’)cn president, Two
years later when the company purchased
the semolina mill of the Yerxa-Andrews-
Thurston company, Mr. Luther was of-
fered the managership of it. The fol-
lowing year the name was changed to the
Minncapolis Milling company, and a
spring wheat unit of 900 bbls. was add-
ed. The business prospered and succes-
sive enlarg2ments to both spring and
semolina units brought its capacity to
3600 I:bls. c'aily, and it established a rec-
ord for coninuous operation.

During this time Mr, Luther had been
clected vice presideut, and when the
Commander-l.arabee  corporation, was
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he served continuously until his resigna. |

formed in 1927, by the merger of the
Minncapolis Milling company, Com-
mander Milling company, Big Diamond
Flour Mills company, and Empire Mill-
ing company of the northwest and the
Larabee Flour Mills and its subsidiaries
in the southwest, he was elected vice
president and director of the parent com-
any and all the operating companies,
ater becoming director of sales of the
entire group. .
When the Archer - Daniels - Midland
company purchased the Commander-Lar-
abee interests in 1930 Mr, Luther was
the only one of the original exccutives
who remained with the business, where
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tion last week, )

Mr. Luther had many warm fricnds
in the macaroni industry. He regularly
attended the conventions of the Natinnal
association as the representative of his
firm which holds au association member-
ship in the organization.

l}l}c was a mg:mber of the board of ad-
vertising trustees that planned the mag-
azine and newspaper publicily campaign
to popularize macaroni products in 1930,
being one of two representatives of the
durum milling indu.try that so generous-
ly supported the campaign financially
and otherwise.

SUMMARY OF QUESTIONNAIRES ON
Questionnaires distributed—100

SLOUR vs. SEMOLINA 6/15/36.
e rllie lies l‘icccivtd and Figured—3

N = t
Question No, 1—From your observation do you find FLOUR MACARONI increasing or

diminishing?
Increasing—25 or 709
Not Noticed—2 or 5%.

Others unanswered or evasive.

Question No, 2—=What PERCENTAGE of your Annual Production is of SEMOLINA?
FLOUR?

Year 1932—32 Firms Reporting.
Semolina 83%  Flour 17%
Year 193333 Firms Reporting.
Semolina 79%  Flour 21%
Year 1934—33 Firms Reporting.
Semolina 74%  Flour 26%
Year 1935—33 Firms Reporting.
Semolina 70%  Flour 3%

Note—Of the 33 Firms Reporting 7 use ONLY SEMOLINA. ” . .
Question No. 3—Do you favor a definite, concerted action to popularize Quality Macaroni,

to create permanent consumers of Good Macaroni? i

36 Replies Recelved. 33 Answered YES. Others Uncertain

Reasons:

6 said—Good Semolina Macaroni will create permanent Users and consequently

increase consumption.

3 said—Poor Quality will not help consumption.

2 said—Good Macaroni sells for more (Better Profit).

2 said—Poor Macaroni ruins potential markets. .

3 said—It's only way to increase Macaroni consumption. .
2 said—Only by education can public be induced to consume Macaroni in in:

creased quantities.
+ (B gave no reasons)

Question No. 4—Do you favor an Advertising Campaign at no direct cost to you to popu-

larize Macaroni (Semolina) Products?

30 Answered YES—One said YES conditionally,
3 said No and 2 did not answer.
A varicty of suggestions were made to definitely curb the reputed trend toward Low Grade,

Flour Macaroni. Some of them are:
Educate Consumer.

Have Durum Millers stop selling Clears

Educate Manufacturer,

Bar all artificial coloring.
and lower grades of flour,

Establish_enforceable standards.  Enforce Labeling regulations. Have Salesmen talk
Quality Macaroni. Enforce Ash Regulations. Send violators to prison. Standar dize

PPackages and Weights. Have a Quality Emblem.
o o * 'n
by e & &
Tofs
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MACARONI MAKERS" VOICE

To this department, all Macaroni-Noodle

B Ra e i acrar i““’"“.ermh:u:rus and friends are invited 10 send briel articles
The right to edit, delete, publish or withhold publication is reserved by the Editor

“I do not agree with all that you say,—

But I shall defend to the death your right to say it.”

8 Ibs, for 27; RETAIL

Your letter containing Questionnaire on the Flour vs, Mac-
aroni trend received. In wishing you success in your cfforts to
diminate low grade macaroni, have this to say about condi-
tions here,

To the general public as a mass macaroni is macaroni. The
discriminating, educated buyers are proportionally few.

Manufacturers out here were played one against the other
by jobbers until they were using mill offal, and sold their
products as low as $2.75 per hundred,

. We refuse to cut our quality to meet such unfair competi-

tion and as a result our consumption of flour in the manu-

facture of macaroni products has decreased at least 50% in

i the past four years and our use of semolina has increased in
about the same proportion,

The result was that we were practically eliminated so far

3 the bulk flour macaroni is concerned,

bcThtrc is absolutely no doubt that the macaroni industry has
en hurt by these low grades. Retailers sold it for as low
a eight pounds for 27c.

Some of our customers, wholesalers and retailers, have ad-
mitted that they have ruined their high grade macaroni busi-
2ss by the sale of this junk. Now they can't sell any maca-

§roni, good or bad,
Itis natural that when a purchaser buys 8 Ibs. for 27¢ and

finds it unfit to eat, that purchaser will be off macaroni for
along time,

S. M. Orso, Salesmanager
Oregon Macaroni Mfg. Company
Portland, Oregon.

—VYoltaire

Puckagc Standardization

By the experiences of others the macaroni manufacturers
might well benefit. ‘
,Until a few years ago one could pack any size can of olive
i)ll as long as the weight was on the can in keeping with the
aw.
. The legal weight was properly placed on all cans. On some
it gave the weight as 734 Ibs.; on others 714 Ibs and still
others had it 714 Ibs,

The public, bona fide, thought that every can contained a
full gallon.

After many complaints by honest importers and local pack-
ers, the Department of Agriculture found it necessiary to im-
pose a standard weight.

Today no can of oil, domestic or imported, can be sold un-
Igss it be marked (not in weight) but—FULL GALLON,
F UI'.L HALF, FULL QUART or FULL PINT.

Why can’t the same thing be done with macaroni
noodles ?

There are packages on the market here marked 16 ozs., 15
o0zs., 14 ozs., and the consumer believes he or she is gcliing
a full pound, unless he takes the trouble to put on his cye-
glasses to find the weight which is usually in very small type
and often obscured between two other printed lines.

With standardized packages filled with macaroni products
made from high grade niaterials fit for human consumption
we will have eliminated many of the drawbacks 1o better
business,

and egg

Philip Moreschi, Manager
The Frank Pepe Macaroni Co., Ine,
Waterbury, Conn.,

crease in

BMacaroni Products in
foreign Exchange

value—176,439
$13.844 as compared with the March
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1936 figures—172953  Ibs.  bringing  ywn sedan Remibiic T e
The .\Innl]:ly Summary of Voreign :\murlgnn manufacturers $14,455. Netherland W, Indies. ... RO
omm«ree issued by the Bureau of For- During the first four months of 1936 Haiti, Republic of ... 3,149
i & Domestic Commerce for April the exports totaled 701435 Ibs. with a 'l-‘.'.'"_'"r'"'“ 9
%6 reports a continued increase in the value of $57.661. . S 4:]
fantity of macaroni products shipped  Here is a list of the countries to which e ... 002707000 300
and from the United States for that this foodstuff was exported by American  Veneznela .. 72
franth, manufacturers during April and the Ur. India 7
Imports auantities shipped to each: o
'{Tais_ report shows a decided increase Cowntrics Pounle L
¢ importation of this foodstuff with Tty .o e 20200 il
S Wi
 otal of 127989 Ibs, worth $11,508 }-2:','1‘:}!11\"‘“"""' """"""""""" 2;7,);(!? Australia A
b ecd as compared with 99,062 Ibs.  Hritish Honduras |22 2210000230 el Ocoania (i
0% at $8050 imported during March Costa Rica ......covvvunneenn. s 1029 New Zealand ... 8t
e Guatemala 1211111 T e O sl
e tota] imported for the first four I-!pndurm AR TR A S 1,226
onths of 1936 is 425015 1t e NICAROgUR . vivsnvossvmivrivminmmnies 936 Total
alue of ! b With' 8. Panamn :csoiesmssmz v 10,408
$36,447. Salvador 370
Mexico 10795  Hawaii ........
1 ™ Exports Newfoun 1378 Puerto Rico
1R inec cxpor‘ls during April 1936 show g::ll‘n::ﬂnas o 3;5) Virgii Isfands oooveciivaveraa s
fease in quantity Sold but a de-  Jamaica .....eeeereesreneereersinnns 200 Total
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DURUM MILLING NOTES

Durum millers are deeply concerned
over the unfavorable reports from the
durum wheat sections of the northwest.
Some arcas report a total loss of the
1936 durum wheat crop, while most _o[
them expect greatly reduced yields with
prospects that durum wheat will be at
quite a premium this fall over ordinary
wheat.

]

In June the semolina market was
somewhat stronger, but new purchases
and shipping orders were scarce.

The premiums on good durums contin-
ue high because the best of the 1935
Jurum has already been purchased by
tl:e mills and the prospects for a good
1936 crop are not as favorable as they
were earlier in the spring.

Semolina quotations are higher, Dur-
ing gune No. 1 semolina ranged from
$7.50 to $7.90, f. o. b. Minneapolis.
Standard sold at frem $7.00 to $7.20,
with No. 3 sewolini at around $7.00.
Durum fancy pa‘ent »as around $7.10—
7.15.

[

The executives of all the durum mills
are studying the macaroni men’s propos-
al that they consider an cdu,:a!lonal cam-
paign to popularize semolina macaroni
at no direct expense to the manufac-
turer. Vice President Joseph Freschi of
the National association, who is c]uur-
man of the special committe: appointed
last month in Chicago went ‘o Minneap-
olis immediately after the cnnvention to
personally interview several of the mill
heads on the proposition,

°
William Fulton, president of King Mi-
das Mills, Minneapolis, Mi..a. is vaca-
tioning in Scotland, visiting scenes of
his boyhood days.
°

R. V. Goodell, executive vice president
of the Commander-Larabee Milling Co.
of Minneapolis represented his firm at
the convention of the New England bai:-
ers last month.

°

While Andrew Baur is conceded to be
the champion pencil-passer at the mac-
aroni conventions, his daughter Adele,
age 19 is a golf champion. Late last
month she won the junior girls' golf
championship for the St. Louis district
by a large margin. She was also the
medalist of the tournament, with a 94

[

The drouth condition over the sprin
wheat area has continued this past wecﬁ
with further irreparable damage and
shrinkage in possible crop outcome,
states a bulletin of Capital Flour Mills,
Inc.

Scattered showers, mostly light, were
of little help in improving prospects, and
continued hot weather has widened the
arca of almost complete crop failure,

The northern tier of counties in Sec-
tion No. 1 in North Dakota and northern
Red River valley still show some prom-
ise of a crop with scattered stations indi-
cating fair to good prospects but general

-----

need of immediate rains to prevent
further deterioration. So far as durum
is concerned, this is the only heavy du-
rum producing area showing any promise
at this time,

The Canadian crop prospects were con-
sidered fair until recently, but this past
week hot dry weather has caused some
concern with some sections showing de-
terioration, and continued unfavorable
weather would cause a very acute situa-
tion so far as durum is concerned, with
our own durum prospects arparently in-
adequate for domestic milling require-
ments,

Private reports of five crop experts as
of July 1st estimate 134 million bushels
spring wheat with condition of 409 and
497 million bushels of winter wheat with
condition of 63.8%. One report segre-
gates durum from spring, estimating du-
rum at 12 million bushels with condition
of 38%.

The government figures as of July 1
will be released July 10 and will be in-
cluded in our next bulletin,

Plans for spending $50,000,000 to
$100,000,000 on drouth relief measures
being considered by federal government
officials for the relief of the farmers of
the northwest including the durum wheat
raisers, do not extend to the macaroni
manufacturers who will be hard hit by
the durum wheat failure,

Minneapolis, Minn,, June 26.—Gener-
al Mills, Inc. today announced a divi-
dend of 75 cents per share upon its com-
mon stock, payable Aug, 1, 1936, to
common stockholders of record at the
close of business July 10, 1936.

MACARONI-GRAMS |

July 15, 193%

Will Cut Delivery Cost

Macaroni-noodle manufacturers will
have their delivery costs materially re-
duced when and if the “dream truck” is
actually produced and if it lives up to
only one-half of advance promiscs of
the agency that recently released the
item relating to this wonder truck and
automobile.

A quarter-ton delivery truck, which
will operate 100 miles at a cost of 50
cents and will sell in the $300 price
class, will be displayed at automubile
shows this fall by the-American lan.
tam Car company, Butler, Pa, R. §,
Evans, president, has announced.

The car will be styled and equipped

like large streamlined cars, will run§

40 to 50 miles on a gallon of gasoline,
will attain a speed in excess of 60 miles
an hour, and tires will last between
30,000 and 40,000 miles, it is stated.
Harry A. Miller, famous racing car
and speed boat designer, is vice presi-
dent in charge of engineering. His
Miller Special engines were in the first
cight cars to cross the line at the
Indianapolis races last Memorial day.
Stock and special bodies for the
American Bantam will be designed by
Thomas L. Hibbard, vice president in
charge of design. In the last 20 years,
he has designed bodies for the leading
European light cars and most of the
high price American automobiles. He
is now consulting designer for a lead-

ing automobile corporation in the}

United States.

In addition to the quarter-ton trucks
the company will make a line of pass-
enger cars and a sport speedster.

The American Bantam will not be

an assembled car, but will be com-J§

pletely manufactured in the company’s
14-acre plant in Butler.

By Spag MacNoodle

Of a retail merchant long accounted
wccessful I asked, “How many different
tems do you think there are in your
stock?" In replying he named 50,000 as
the figure.

_ The number seemed to me to be exces-
sive but he was probably right, for not
only is his store large but it carries a va-
riety of side lines, some of which are
verging toward the deadline.

This is a case where the desire to
have everything called for is leading a
merchant to maintain a stock of perpet-
ual shelf warmers, many of which ought
to have been closed out long ago. He
has many items that have been supersed-
ed by later products, either as improve-
ments or as accepted substitutes. He is
keeping those old items because he
thinks somebody will want them some
day. He is fooling himself every time
he inventories them,

A merchant must use his own judg-
ment as to what stock items he shall dis-

.insists upon buying, despite our rel*

continue when they become slow mov-
ers. A form letter by a Roscoe (N. Y.
firm supplies a good answer to anyone'y
question, “What shall I sell?” or “Wha!
products shall T makep”

“The experience of ten years," )9
this firm, “has guided us in the selcctio

of the leaders we sell, to the exclusion 0/

other makes of similar goods.
“Why do we sell one maker’s pood
and not another brand of the same ar
ticle?
“The answer to this question is IhS
whole foundation of our business. W

sell the goods which have proved thif§
worth over a long term of years. We (G

not sell any which have proved unsab¥
factory, We do not sell goods or ™
chines on which we cannot give service

If a single exception were added !
the above answer, it might be this: "F3
cept such items (products) as the pub

tance to sell (make) them.”

fuly 15, 1936
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QUALITY SERVICE

THE
STAR MACARONI DIES MFG. CO.

57 GRAND ST.
NEW YORK, N. Y.

Our Prices Are as Low as
Possible, Consistent with Good Work
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v
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3 |« N. Y. Office and Shop

"John J. Cavagnaro

Engineers
and Machinists
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Specialty of

Macaroni Machinery
Since 1881

Presses
Kneaders
Mixers
Cutters
Brakes
Mould Cleaners
Moulds

All Sizes Up To Largest in Use

255-57 Center St.
New York City




estrup. plant manager and by Ovia  jymbus, Ohio has recently released a 712738, The official description given
ofani, production superintendent, the  rather complete brochure ‘entitled “In-  in the June 23, 1936 issue of the Patent
mer congratulating the force on its dustry at work,” showing many of the Office Gazette reads:
Ip in making the past season one of  yses 1o which its scales are put by the “A die for extruding materials of the
¢ most successful ever enjoyed by many classes of industries that use  class deseribed, comprising a cuplike
¢ firm and the latter telling a story of  sealés, It is one of the best ilustrated  body having an open end for charging,
|@acaroni and its development.  Dancing picces of literature imaginable, actual and having its other end closed by a
.' hd games f_t)llowctl. Because of the photographs of the various operations  Wall provided with an extrusion orifice
ess of this first venture it has been being used to illustrate the booklet, piercing  said wall, said orifice being
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: L WHERE TO pi6. Tried chicken and spaghetti was Exact Weight Scale Company assignor to V. La Rosa & Sons, Inc.,

2 : o B j BuvIT L+ principal p:\fl of the dinner, Aftcrr Brochure Brooklyn, N. Y. Application was |'|I:~n|

: : i . o banquet talks were made by C. W, The Exact Weight Scale company, Co-  Feb. 24, 1934 and given serial number

Responsible Advertisers of Macaroni - Noodle
Plant Service, Material, Machinery and other Equip-
ment recommended by the Publishers,

t Machine Co.
CI;{:I?&. Cutters, Driers, Folders, Stamp-

ing Machines : ed to make the affair an annual one, On Page 8 of the hooklet are shown characterized by an clongated narrow
Commander glﬂllnig Co. ol N“‘—l . three scenes from the packing rooms of  Slot, and said slot being further charac-
Flour and Semolina Chicken-Noodles in Class La Premiata Macaroni corporation, Con-  terized by a relatively large enlargement

Consolidated Macaronl Machinery Corp. Paramount Paper Products Co.
Brakes, Cuttess, Die Cleaners, Driers Paper Bags
Folders, Kneadesz, Mixers, Presses and  pgary Machinery Co.

According to Wallace I, Janssen, edi-  nellsville, Pa.  Altogether it contains 32 substantially at the mid-point of its

An.ber Milling Co, rof The Glass Packer in a letter ad- pages of illustrations of the many in- charging opening, and by relatively small

Fiour and Semolina esed 1o M. J. Donna, editor of Tue  dustries represented by the § enlargements at each end of the slot
Pumps Packaging Machines ' stries represented by the 50,000 or [ @ ch end | e slot,

Barozzi Drying N{ntglm Co. Credl!:rl Service Trust Co pi“:; e ;‘fﬂ“ﬂ;ﬁﬂ: Co. AcARONT JOURNAL, June 15, 1936, the  more customers that find Exact Weight the general contour of said extrusion
Macaroni Noodle Dryers Mercantile Collections Flonrnnd Semolina mer estimates that the 1934 pack of  Scales best suited for their weighing  slot from end to end being that of a

Capital Flour Mills, Inc,

our and Semoalina Duluth-Superior Milling Co. Rossotti Lithographing Co. Inc. gicken and noodles was about 33,765 problems. very broad, rather flat M."

Cartoning Machinery Co. Flour and Semolina j Cartons, Labels, Wrappers s in glass containers having a net .:\ copy of this interesting brochure TRADE MARK REGISTERED
(-_“mnﬁ,“ Machinery Charles F. Elmes Engincering Works J. V. Shartzer & Co. batents of 20 ozs. or less, will be mailed any macaroni-noodle man- Trade marks affecting macaroni prod-
h ) Brakes, Cutters, Die Cleaners, Driers Macaroni Sticks and Dowels “[ am personally inclined to believe ufacturer interested in it . i arks affecting macs pros

John {' wAVRGUAID Folders, Kneaders, Mixers, Presses and Sherwood Petroleum Co., Inc. § getling  one.  wets or raw materials registered were

Brakes, Cutters, Dies, Die Cleaners, I the pack has increased since these  Write to J. W, Seiverling, Sales Promo- a5 follows:

fenbach, president of the Amber Milling line called “Tempt Aid Drink Powders.”
company, Minneapolis, Minn, was or- Seven flavors are featured in the first
dained as Father Gabriel of the Capu-  distribution of the new line,

chief source of supply, with the Unit
States supplying canned spaghetti

U \
ead’ and Old Homestead' member select something else in the place  une 1936 and published in the Patent
of these two marks, and we will be glad  Office Gazette to permit objections there-

Pumps “Bi 1" Mi 1 Oil ] i H ¥ :
Folders, Kneaders, Mixers, Presses and co; - 2Lineral Ui res obtained from the National Can- Manage ¢ Fxact Weip cale ilani'
Pumps 3 Klqu Midas Mill Co. The Star Macaroni Dies Mfg. Co. s association were established.” Can :_1:::, ,.:;:‘!'“‘ér'l l'llu ]‘({;:l Weight Scale . ’ Chel Milsul's i
Champlon N“MM'E Co. Flour and Semolina Dies i . pany, Columbus, Ohio. : '!Iw lpru':llc I!Il'am\l\lrm!u mark of Mi-
Drakes, Flour Blenders, Sifters and F, Maldari & Bros. Inc. Aurelio Tanzi Eng, Co. Drd e . .y = ani's, Inc., Seattle, Wash. was registered
Weighers, Mixers Dies Ravioli and Noodle Machines i iﬁ:},:m‘ nt Office considers them oll the for use on spaghetti.  Application was
Mi[dlmdlclléemlul Iahomtecian: das: w?!lt?l‘:r:nﬁrgleg{oﬁ:;!“' Maca.r()m- NOOdleS “We do not find ‘Homestead® or ‘O1d filed Aug. 10, 1934, published by the
nsecticides Homestead' registered  specifically Patent Office March 24, 1936 and in the
Minneapolis Milling Co. T omestead’  registered  specifically  for Pl il ot ol
Flour and Semolina Ia.de Mal'k Bureau -'lll;nwmnr_\' lll.}lstc products, but '\\'v find I\:.I;r.:l\l\: l"-:{:"ls:nv' ;i»f 1 ‘|1|-|-. §i1|,|\r,\u\:l:.\:|
Natlonal Carton Co. OO A J ‘Homestead’ for a great many other food  JOURNAL, Ier claims use sice ay
Cartons / a:&‘;“; ?Ifhi‘;:l‘"‘ml‘nogd}e Tl'l‘lie products and we find the mark published 7+ 193 The trade name is in black
F. A, Palmer ‘ € rczmcr:t :‘:“ or eary several times, which latter applications  1YPe
Insurance é e T e seauiial B ; never became registered.  We presume TR\%P%H%Q%%#IFSSIIS'FI%I}\FD
| Manufact Ratociibion sHas oh carai they were opposed., 3
e -.'?E:;:A:ﬁg;‘b:?:{vég EL:I?:::?E;“;. 'PGriggs. Cooper & Co. of St Paul, Five: Misite .
Service—Patents and Trade Marks—The Macarenl Journal Muk Company, Washington, D. C. on any Minn., has ‘Home' registered for alimen- The trade mark of Roman Macaroni
""‘ti'!t‘r{n[.' t one contemplates adopting tary paste |I'I'(l!|l|L‘tS ﬂlnl'“ with a long Cao., Inc., Lﬂil],,’ Island Cll.\', N. Y. was
» 3 Al Jrade Marks should be registered, if list of other foods. No. 240773, April  registered without opposition for use on
NOTES OF THE INDUS RY South Africa but for ils r"’f':'“““' m‘rh_"laN-:;f:.'hﬂ‘cllrzfn'Eﬁm:::‘m%‘ﬁglﬂ:‘fnmn: 10, 1928, claiming use since 1877. They  spaghetti and  macaroni.  Application
I the preference of South African corfd® tis mbject'to were aclive in protecting their ‘Home'  was filed April 29, 1936 and published -
sumers for colored macaroni. Macaroni-Noodles Trade Mark Bureau registration and trade mark, and it is  June 30, 1936. Owner claims use since :
” itA ;“‘"k:: 15 “PF“‘“E‘ up m_sul‘i‘,‘hf‘“ Braidwood, Illinois not at all improbable that they would op-  January 1931, The trade name is writ- 2
. : ) . rica for macaroni and vermicelli se ‘Homestead' for macaroni products,  ten in large black letters. !
. N by . A pose omes | ! ¥ 4 .
Son Ordained a Priest :;snuiﬂgc;flt)ll::);c('!t:tn'l"(l]ll:::;%rt:l;ﬁtll'f“:: g::“d“'tacf"t{d"g “’d."'e I{,“‘:?'s"'l“'“d: b even if we could overcome the ﬂ'li-"""“' TRADE MARKS APPLIED FOR i
Fritz Diefenbach, son of John F. Die- b tded 1o th g ile busi ment of the Canadian National Reiggyyaly o . oy _tion of ‘Homestead’ for other foods, Three applications for registrations of I
J een added to the noodle business a new ways. Heretofore Italy has been | n Puntan, Home “Therefore, we sugeest thal Your macareni ll]rmlc s i it wdi i
|

A member of the National association

principal consumption centres are ! to make a further investigation.”

Application was filed March 25, 1936

chin order.  The ceremony of ordinatio ee i Sirg isteri ‘ithin 3O days ication, it
took place June 14, 1936 :t e Cnpuchig coast cities. Yellow is the color I euff"_ ':gnc':ﬁ;:&e"ngl ﬂl m:\\l'( brand Recause of the new policy of the Pat- to within 30 day ;;ft:c;l;lILlIL Mo i
monastery at Marathon, Wis, after 13 El Pasoan Wins Prize quired due to the apparent belief on S "y 0 sl o olf"?l( CES LS °,‘?P”"!t ent Office above referred fo whereby a o o R SR b3
years of advanced study, following the  One sure means of increasing the sale part of the public that the yellow ol “Homestead” an:f ﬁg‘l‘gs H U brard name fo. ay food is considered I-hL: ll’rg““"m'r‘]‘;““_ iy '\’;‘I' 1’” o W
young priest’s graduation from a Min- of good macaroni is through its proper ‘'ndicated the presence of egg. 10" 0 determine et lm]ne- as applying to all ™ods, th. adoption of _ll o0& l;:'kr-‘ :mnr;l.'. Il'. an .ll t
neapolis high school. TFather Gabriel display in the windows of the retail ———— kht be repistered 1er or not they oy oninfringing trady mark for macaroni :; e “:“"“_“_“i Al ‘\" 'I‘,“_‘"‘ CEUNIEY ':‘]"l'l i
celebrated his first mass on June 17, stores. The Skinner Manufacturing com- Earns Safety Honors We find” report our trad Kk products is becoming more and more of '(') _'l"r lhrmlbrﬁ"_ (l e ;‘l'-lflm,"l ‘]\'"' 2 1;{( i
1936 at St. Thomas church, Minneapolis. pany of Omaha, Neb. interested store  Peter Rossi and Sons, Inc, Braidwe -"l!mi"PuE‘t)ml' 4ty r:xe c_sinard ?x- a problem. Macaroni-noodle manufac- I')‘il.’ B ~‘II'I!‘ ool bnoll ok I"' i
owners ;,.nd store clerks in properly dis- 111, was placed on the roll of honor Y@kinds of alimentary paste mro?ll:cls l?r hlrcrs_shnu'ld guard with the utmost care l‘)‘15.‘ 'I']::“::'n:l :|||n'1:“13,~.iu hi1|l|'ltl!l.”.\i‘.‘!)ll.‘ ..... ;

Sporting Spaghetti Offer playing its products by staging a na- the National Safety Council for its “Barino and Freschi Imp[t;rling anzl any rights they may lmvc. .:1|cq.l}|rml on 35. Mu.u:h M..m:: Cavy type. i
“Another ne plus ultra in the late ‘t)!:sr:a:“:ﬁg;;st. offering prizes for the ?g‘;‘sdi"'l{t":a[e".' ac'!;licxicmcnllsw#:’[‘r nu;:.m;-l;ri{:ﬁ;o“l‘[“‘“ » St. Louis, Mo. Eﬂ‘;dr:::lkir'c}:;ﬂ?ﬂ:r?1:1?;l;)f ,:::::! ll’::::l?t- The private brand trade mark of Food is{
frenzy of money-back o " say ¥ 39, as given the lowest 195 b 3, claiming use sin ; b i Y s ) L2 E = i
June )‘L 1936 is}sue“rt\f jl';;i;“;:l)qs ;}:; _Second prize was won by W. A. Mc-  quency rate among the smaller units (°F AI‘JfB: Registration No. 1253&?,Ma} marks is greatly increased under that }nr;“lllt\i::l:ncsnﬁl:li‘luft\i"'l:t::ﬁl:‘l1stlmr'rlci:-:ri[-]-l{ El:
Selling, “is Franco-American Spaghetti’s. 1unney of Safeway Store, No. 2 in the  sidered in the council’s classificatio® ! this mark is in use it would pre- ruling. y pag ¢ k ! )

As a friendly challenge to the best cooks City Market of El Paso, Texas, He won  This macaroni plant worked more hog

P Your member fr, istering
: & . f ’ om registering ‘Pu-
in town they promise three times the 2 gold wrist watch by his mass display  without a disabling injury than any © X ¢

e and published June 16, 1930, Owner
hfor such goods, and if it is a new Patents and Trade Marks claims use since Dec. 30, 1934, The

urchase price if dissatisfied.” of Skinner Macaroni in competition with  er small unit, Tts perfect 1935 rec@f@' With them, which the ink- . : . e e i
p p C apprommnlclf’ 20,000 other dealers resulted in a reducﬁgﬁ of its injury i °f adopting, we suggest {}.:tnt:htcl;(";c- A monthly review ul" p.’llfctll:- |1:_r:'|l:}ttl trade mark is in hu:u-_\: 1y pe, b
Grass Adds Drink Powders throughout the nation, of 100% since 1933, Sonething clse, on macaroni machinery, of application Tresfarin

# ' addition to the above registration, for and registration of “'-'1!‘“ "“l“'k-"] ap- The private brand trade mark of Tres
*are a great many registrations for plying to macaroni products. In June  Chemical Pharmaceutical ludustrial &
Products for this trade mark and 1936 the following were reported by the  Trading Co., L, Budapest, Hungary

The noodle business may or may not
be dull during the summer as some)man- Canadian Macaroni to South Africa Quaker Maid Banquet

ufacturers allow themselves and their The following article from Le Mes- The macaroni empl B of ) I 8 o

x : L ployes of the QU Ol them would be $ U. S. Patent Office: for use on noodles and other groceries.
trade to believe, but the Grass Noodle sager, Lachine, Quebec, Canada, June er Maid Company, Terra Haute, | Stration for a|imun,!::;,d[,:5£a ¥ }-'}u.':,‘f PATENTS Application was filed Aug. 26, 1935 and
company of Chicago fecls that the addi- 11, 1936 is interesting, not because of were treated to a banquet by the M7 6 fime seyerq) years ago when va- Macaroni Die published June 30, 1936, Owner claims

"!“’" “fﬂﬁfﬂmﬂﬂl side line ‘:’lu help_kcep-_ the export of Canadian macaroni to agement in Hillcrest lodge on June food products were considered of A paient for a macaroni die was use since Sept. 25, 1931 The trade

Tent deseriptive properties, but mow granted Guido Tanzi, Brooklyn, N. Y.. mark is the name in large black letters.
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The MACARONI JOURNAL

to the 014 Journsl—Founded by Fred
sum.“l;x:u‘n'l Clrulnd?ohlo, in 1.90!,

Trade Mark Registered U, S. Patent Office
Founded in_ 1903
A Publication to Advance the American Macaroni

ndustry
Published Monthly by the National Macaronl Manu-
facturers Associstion as its Official Organ
Edited by the Secretary-Treasurer, P. O. Drawer
No. 1, Braidwood, T,

PUBLICATION COMMITTEE
P R Winebreneriaciiarrannsnanerassanss P'resident

I S, VagninD.eeesecesssssssssssssssnnsans Adviser
T Denn i Editor

United States and Cain.ldn ............ $1.50 per year
n a

| v in advance

Brelm g ier. w18 Cents

Pac Cnprll 25 Cents

ployes who said they were di'sc_h:'lrgcd be-
cause of organized labor activities at the
company's Aliquippa, Pa. plant. The
court ruled the labor relations board had
no authority because the men were en-
gaged in local production and not inter-
state commerce,

Proud Father of
Renowned Son

Some men have reason to be proud of
their business. In addition L. A, Viviano
feels a great pride in the attainment of
his son. As such he was perhaps the
proudest man at the convention this year.

His son, B, J. Viviano, better known

SPECIAL NOTICE

SOMHUNICATIONS—TM Editor solicits news
and articles of Interest to the Macaroni Industry.
All matters Intended for publication must reach the
Editorial Office, Draldwood, Ill., no Ister than Filth

Day of Month,

'IYHE MACARONI JOURNAL assumes no respon-
sibility for views or opinions expressed by contribu.
tors, and will not k ly Ise irresponsibl
or unlrustworthy concerns,

The publishers of THE MACARONI JOURNAL
reserve the right to reject any matter furnished either
for the advertising or reading columns.

REMITTANC Make all checks or drafts pay-
able to the order of the National Macaroni Manulac-
turers Association.

ADVERTISING RATES

Display Advertising.oavesssnans Rat Applicatl
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New "“"Champion”
Salesmanager

The Champion Machinery company of
Joliet, IIl. announces appointment of B.
A. Evans as general sales manager. Mr.
Evans has been connected with the bak-
ing industry since 1923, having recently
resigned his position with the Union Ma-
chinery company. His wide circle of
friends will be glad to learn of his new
appointment.

Industry Wins
Two Labor Suits

Two recent decisions in the courts of
the nation are of interest to all members
of the macaroni industry and to business
generally.

In El Paso, Texas the Wagner labor
relations act was declared unconstitution-
al on June 10, 1936 in an opinion handed
down by Federal Judge Charles A, Boyn-
ton.

Granting a permanent injunction to
the El Paso Electric company against the
national labor board, Judge Boynton de-
clared Congress through the act had “ex-
ceeded the powers vested in it" under the
constitution,

In New Orleans on June 15, 1936 the
United States Sth circuit court of appeals
ruled the national relations board is with-
out the right to regulate employer-em-
ploye relations in manufacturing, Tt
based its decision on the Supreme
Court’s recent adverse ruling on the Guf-
fey coal act.

In a unanimous opinion the court of
appeals denied the petition of the labor
relations board for enforcement of an
order requiring the Jones & Laughlin
Steel corporation to reinstate certain em-
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as “Bart” to the football fans of
country recently reccived a degree ¢
Bachelor of Laws at Cornell Universiy
where he starred for several seasons off
that institution's famous football tear;
as its plunging fullback, its captain j
1932 and the team’s representative on thi
All-Star eastern eleven and given hong
able mention for the All-American.
He is now associated with the firm
Whitman, Ransome, Coulson & Goe
of New York city.

CAPITAL QUALITY PRODUCTS ¢ wa XV

Mun-- ‘

1. High quality Semolina |
2. Choice Selected Amber Durum Wheat |
3. Repeat orders for Macaroni Makers |

WANT ADVERTISEMENT

P SALE—One Cylinder 150 lbs. lydn:
}'IE::an! l'um"n} -'}:n IJ dies, Callegovi's Macara
Factory, 2927 J. Street, Sacramento, Calii,

BUSINESS CARDS

MANUFACTURER'S PUBLIC
ENEMY

CONSUMER COMPLAINTS
or

PRODUCTS PUBLIC
LIABILITY

For Information

F. A. Palmer Insurance
Greenslade Building
Bellevue Ohio

Specify CAPITAL Products. . .

It's Your Insurance. They represent

exceptional quality and the finest
milling skill.

\\WINDOW FRONT
_CELLULOSE

CAPITAL FLOUR MILLS

INCORPORATED
OFFICES

Corn Exchange Bullding MILLS
MINNEAPOLIS, MINN. ST. PAUL, MINN.

PARAMOUNT PAPER!
/PRODUCTS- (@

#1601 GLENWOOD AVE..PHILA.P8

J. V. Shartzer & Cp.

manujfacturers of
Macaroni Sticks ¥ Dowels

Hard Maple - Birch
Beech - Ash

First National Bank Bullding
CONNELLSVILLE - - - PENNA.

1.0W PRICED

BARGAINS ON HAND FOR
MANY MACARONI MACHINES

MERCANTILE COLLECTIONS

OFFICIAL
REPRESENTATIVES
FOR

N. M. M. A.

WRITE-

For Bulletins of Claims Placed
by the Industry,

For Pad of Service Forms and
Information about our Procedures.
CREDITORS SERVICE TRUST (0.
McDowell Bldg.
LOUISVILLE KENTUCKY

BAROZZI DRYING MACHINE CO., INC.
NORTH BERGEN, N. J.

Renowned ¥ mufacturers

MACARONI—NOODLE DRYERS

ONLY!

The Only Firm Specializing In Alimentary Paste Dryers

) —
e 1]

¥

CARTON;

GIVE US ATRIAL

- THE ONLY SYSTEM KNOWN TO BE SPACE—TIME—LABOR SAVING

NaTiONAL CARTON (- § AND GUARANTEED UNDER EVERY CLIMATIC CONDITION

JOLIET. ILLINDIS!
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OUR PURPOSE: PAGE OUR MOTTO:
o QUR OWN e
ELEVATE National Macaroni Manufacturers
— Association o
ORGANIZE : . ahisa
HARMONIZE Local and Sectional Macaroni Clubs MANUFACTURER )
[
OFFICERS AND DIRECTORS 1936-1937
I R, WINEBRENER, P'resident........ 1010 Dakota St., Philadelphia, Pa.
JOSEP'H FRESCMI, Vice President,.,1730 8. Kingshighway, St. Louls, Ma.
L. S. VAGNINO, Adviser,urvrersnrnss 1227 St. Louis Av., St. Louis, Mo,
i 3 . Y. . L. Maier, New York, N. Y.
i::: I!' g&:::.' E‘II::':‘ l?llnl'ill'lle'. Pa, X.' Elz‘illi]' Rﬁ?ﬂﬂﬁr’. Igi "'h’. !‘.. ili ‘E;::I::]ll; :.;i.:r:“‘f-‘:l‘-ﬁnctl)l::. Cal,
1o Y Diaand, Lineer N a £ Mo, pasy 1. i G. Tujigue, New Orleans; La.
* * ’ v I, J. Viviano, Louisville, Ky.
Hadtudyain Vbineign Reprereniting B gy ey Truaeurr,

P. R. WEINBRENER

The Prerident’s
Mersage

President

To the Members of N.M.M.A. and
To all Other Macaroni-Noodle Manufacturers:
Greetings:

The demoralized condition in which our industry now finds
itself is a natural but none the less regrettable aftermath of
the devastating depression and the experiment, the code, which
failed to accomplish its objectives. To the officers of our
association who carried on during those difficult times and
kept intact a semblance of an organization, the industry as a
whole is indebted.  Theirs has been a hard and thankless task.

The dawn of a more hopeful era is at hand. Our jmme-
diate job is to replan and construct an instrument (our trade
association) for the fulfillment of the benefits which are
possible by codperative action,

Certain conditions and practices are now tolerated within
our industry which should not, nor do 1 believe will long be
permitied to continue in a trade where honest men are en-
gaged,

The recent Chicago convention, though leaving much to be
desired in numbers did provide a plan of procedure which
if intelligently and diligently pursued will do much to eradicate
certain of our troubles, No fantastic panacea for the elim-
ination of all of our ills has been offered nor do 1 think ever

will be, but reasonable benefits are within our reach 1o th
extent which is commensurate with our efforts,

More than the payment of nominal dues is necessary. Much
mental, physical and financial assistance is needed. Even if
some cannot contribute liberally of all three—there is nons
who cannot render at least one of these requisites, 11 all wil
contribute even though modestly—appeal for membershij nec
not be made to the generosity but rather based upon accom
plishment. Membership must be made desirable and indis
pensable to all those engaged in the manufacture of macaron
and egg noodle products,

Of necessity our immediate activities must be conservativd

and to some they will perhaps seem even homely—but thers
has to be a beginning,

Sympathetic patience will be needed and with it real accom
plishment lies ahead. That is if the industry really wishes it
The decision is for you to make,

The production of a good food reasonably priced is
worthy vocation, but any vocation must look to the genera
welfare of all those whom it serves if jts existence is to !

justified.  Our aims must ever haye this in mind if we are
succeed,

Enough of words—now for needed action!
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WILL ALSO PR

This Liquid Food Insecticide, when sprayed on raw materials or finished prod-

-

OTECT YOUR SHIPMENTS

ucts, will penetrate into every crack and crevice and prevent insect
infestation in your warehouse. It kills insects in all stages of
their development; eqq, larvae, and adult. Mill-O-Cide
is safe to use on Macaroni, Noodles, Spaghetti, etc,
as it will leave no odor or taste and is non-
poisonous to humans. “SPRAY
ALITTLE OFTEN"

For further information
Write Department M.J.-7

Duuaut lowa
PmiLir R, WiNEnRENER uALlTY AND SERVICE FOR OVER ATl-“RD OF ACENTU‘RY
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II.On_,Iy”' QUAL.I-;TY' in your
. macaroni- will make women
'l-;keep' .on huying it-in 'p'ref_)e'r-' L
_;',.e'nég_ to competitive brands.

Pillsbury’s Best Semolina Number One
Pillsbury’s Roma Semolina
Pilisbury’s Semolina Number Three

Pillsbury’s Best Durum Fancy Patent

Desirable color and strength ... in whatever grade you choose!

————————— -t v

PILLSBURY FLOUR MILLS COMPANE

MINNEAPOLIS, MINNESOTA




