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A Declaration of Dependence
i F » ‘ July Is Independence Month

| - It is most appropriate therefore, that this issue carry

! & the Industry’s Declaration of Dependence or Independ-

| ence unanimously voiced at the momentous conven-
- - B tion in Brooklyn, N. Y., June 17-19, 1935,

; i Fil -4 When in the course of human events, it becomes
f : necessary for an Industry to act independently for the
welfare of its members, individual and collective, it be-
hooves each and every one of us to declare our depend-
ence on one another and our independence of outside
interference, by joining voluntarily as supporting mem-
bers the National Macaroni Manufacturers Association,
which for over a whole generation has functioned faith-
fully and effectively for the trade’s general welfare.
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The Macaroni Melting Pot

A trade convention is not unlike a
pelting pot. Into it are thrown crude
t good ideas, undeveloped plans and
few wild suggestions, but out of it
sually comes much that is good, sensi-
e and reasonable,

§ When the macaroni-noodle manufac-
rers of the country gathered in Brook-

last month for their annual confer-

grce, there were probably as many diver-

o opinions on almost every subject

guder consideration as there were execu-

ts in attendance, All were firmly of

Be view that they alone knew the solu-

n of the problem or problems con-
onling the industry and that the trade

@ ould po to the eternal bowwows unless

Fis and that weic done. Yet out of the
aflicting views there came unanimous
ible conclusions from which the

e will surely reap benefits,

Foreniost among the conclusions unan-
nsly arrived at was that everything
tis good for the industry was not
tbecause of the Supreme Court deci-
n inmlidaling the codes; that the
aroni industry had not fared so bad-
under its precode status of voluntary,
If reculation and that with sensible
Vaging of all that was good under the
e through cooperative action, the
Qroni makers will not fare badly

'n permitted to run their business

ithout undue supervision. The industry
’1_Hainc:i some invaluable experiznce
"ing 1934 and 1935 that it will make
ol use of in a cooperative way.

The canference went unanimosly on
“rd as favoring the restoration of the
: Macaroni Manufacturers asso-
lion 1o jts precode basis, pledging it
th moral and financial support, Under
l'ii"'ncr much good had accrued in
"Moling industry good will, encourag-

: 2 : : 3
g° "ore friendly relations with allied

groups and serving as the organized
nucleus for several very important co-
operative efforts attempted in the past.

In addition to restoring the National
Association to its former status of a
voluntary organization, plans were laid
for increasing its usefulness to the trade.
It was voted to retain the regional setup
under the code and to institute a nation-
wide survey to determine what the in-
dustry wants and needs most in the way
of organized action and to find ways and
means of sponsoring them.

The good that will come out of the
intended survey is invaluable. Tt will
however, be measured by the spirit
shown toward it by the members whom
it secks to help and how freely and
willingly they will assist the supervisors
in completing the survey, Business has
had almost two years of supervised self
regulation. It has leamed much from
the experiment—much  that may be
avoided but more that is good and prac-
tical. As the objective of the survey is
to retain all activities that are promis-
ing and climinate all that are  harmful,
it should have the unstinted sypport of
every friend of the industry.

The planned survey is already under
way. Every manufacturer in the country
has been asked to make known his posi-
tion, to offer suggestions and to make
constructive  criticisms.  Willingly, the
macaroni industry can do for itself prac-
tically everything that was promised or
contemplated under the code. Voluntar-
ily, we can do everything that the code
law tried to make us do under compul-
sion, and we will feel a great deal better
for having done it of our own free will.

Quickly and quictly undertaken, the
survey should be soon completed. it is
the hope of its sponsors that a feasible
plan will be suggested as a result of an

unbiased study of all the prevailing ideas
that prevail in the industry for trade
promotion. And what is most importan;,
that when its suggestions are finally pre-
sented and adopted, the new or extended
activities proposed will be given the un-
divided support of every progressive
manufacturer in the trade.

The first step naturally is the reestab-
lishment of the National Association.
That necessitates more than a mere reso-
lution to do so. It requires the restori-
tion and payment of dues, based on the
old basis of plant capacity. All future
activities are dependent upon a strong,
virile National Association that will
serve as the basis for sponsoring any
and all of the new activities agreed upon.

Fortunately for the macaroni indus-
try and its future it still retains its in-
terest in the National Association, as
manifested by the favorable trend to-
ward membership enrollment. Not only
have the exccutives who are always
found supporting their trade association
once more showing that attitude, hut al-
ready several firms that were not seri-
ously association-minded in the past
have voluntarily enrolled and are offer-
ing both their moral and financial sup-
port. If this trend continues as it has
since the adjournment of the Brooklvn
convention, the National Association will
not anly be restored to its precode basis
on the point of membership but will sur-
pass all previous records in the class and
power of sponsoring members,

Then truly will it become the meling
pot for the macaroni industry, the
leaven from which even greater good
will come. Fxecutives who are in doubt
will realize their duty o themselves and
to their manufacturers, and join in their
National Association as volunteers con-
vinced that in organization there will he
Progress,




Macaroni Men in Historic Conference

Macaroni-noodle manufacturers from
almost every important manufacturing
center of the country, leaders of the
macaroni trade representing the pro-
gressive element in the industry made
up the 32nd annual convention of the
I\Eﬂiunal Macaroni Manufacturers as-
sociation June 17-19, 1935 in Brooklyn,
N. Y. By unanimous vote they re-
solved to return to the old, voluntary
organization of trade representation
and without even one dissenting vote
agreed to support the National organi-
zation setup while through it an exten-
sive survey was to be made of the
needs of the industry and convenient
means for attaining them.

The unanimous opinion of the lead-
ers in convention assembled was that
none of the gains made by the trade
under the code experiment should be
lost. Wishing to avoid hasty action at
a moment when business was unde-
cided just what can best be done under
existing unsettled conditions, it was
decided to appoint a special committee
to make a study of activities that can
best be promoted by the National as-
sociation and all progressive manufac-
turers. Federal legislation will be
watched, the activities of other food
trades will be studied while the maca-
roni-noodle makers will be urged to be
patient, hold as closely as possible to
reasonable hours and wages, observe
the essential trade practices that are
apparent to the honest minded business
men and to be ready for whatever
the future may bring,

The convention was the second larg-
est ever held from the point of attend-
ance, practically every progressive firm
in the country sending at least one rep-
resentative to pledge renewed alle-
giance to the industry's honorable and
efficient trade association. Representa-
tives of more than three score firms
registered with the secretary while a
few others were noted in the gatherings
who failed to officially record their at-
tendance. More allied firms than ever
joined the macaroni men in their an-
nual conference, though the total num-
ber of such representatives was con-
siderably below the previous records in
several conventions,

Those responsible for the convention
rogram, business and entertainment
had done i splendid job, the business
end of the convention being most time-
ly and vitally interesting. The Great-
er New York Convention Committee

outdid itself in providing for the pleas-
ure of the manufacturers after the ad-
journment of the business sessions,
which were short but most enlighten-
ing. While the general attitude of the
manufacturers who made up the
Brooklyn convention may have been

® Convention action by optimistic manufacturers pledge
eunstinted support of National Macaroni Manufacturen g
@ Association as the means for holding all gains unde]
othe code and profiting from the industry’s experience

oduring the past two years.

that of watchful waiting,—what else
was there to do under the indecision
that prevailed in Congress during and
preceding the convention week, it will
go down in history as one of the most
friendly and determined conferences
ever sponsored by the National Maca-
roni Manufacturers association during
its long, eventful career of more than
32 years,

The convention was called to order
in the cool roof garden of the St.
George hotel, Brooklyn at 10:30 a. m,
Monday June 17, 1935 by President
Louis S. Vagnino, He urged prompt
attendance at all sessions so adjourn-
ment might be made on time to par-
take of the excellent entertainment ar-
ranged by the convention committee
consisting of Edgar O. Challenger, rep-
resenting the durum millers, committee
chairman, Charles Rossotti, represent-
ing the 5upplf( trades, committee sec-
retary and John Zerega, Jr. represent-
ing the Greater New York macaroni-
noodle manufacturers, committee treas-
urer.

President Vapnino read a message
from Mayor LaGuardia of Greater New
York sent to Secretary M. J. Donna who
had invited him to deliver an address of
welcome to the macaroni men, He re-
gretted that official duties in Washing-
ton, D. C. in connection with relief ac-
tion made it impossible to speak to the
manufacturers but he hoped that they
would enjoy not only a pleasant but a
profitable conference. Judge Sylvester
Sabatini was a very interesting sub-
stitute, welcoming the members of the
industry from not only the eastern and
the middle west firms, but some from the
Pacific coast and also from Canada.
That he “knows hjs macaroni” was soon
apparent to the manufacturers and al-
lieds who listened 'to the Judge's able
talk and friendly welcome.

Though Past President Frank L. Zer-
cga, a pioncer manufacturer of the in-
dustry and one of the\staunchest sup-
porters of the National Macaroni Manu-
facturers association visited the conven-
tion several times during the three days,
as his health would not penmit his at-
tendance carly Monday morning—his
nephew, Edward Z. Vermylen'ably sub-
stituted in a response to the welcome by
Judge Sabatini and in extending greet-
ings to his fellow manufacturers and
allieds,

The preliminaries being over the con-
vention settled down to its business ;'iou-
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. hich those present will make good use
bf in their plannings.

That the industry has some trouble-
omé problems is IEnow_l.'\ to every one
nany way connected with the business,
Lut surprises were in store for even this
brroup who listened to an address on the
fsubject by Aaron Sapiro, former deputy
ode executive in charge of the New
‘ork regional office. He presented a le-
al review of ways and means for busi
alving the problems, many of which he
lhmed on some of the unscrupulous
rge producers rather than on the small
fellow who is always designated as the
bource of all trouble. He stressed the
heed of stronger local organizations, set
p particularly to meet local needs but
working through a national organization
that would blend the activities into an
monious whole from which pgencral
well as special benefits would accrue,

Early in the afternoon the convention
gave its undivided attention to a free-
or-all discussion of the needs of the in-
dustry and of an organized national body
#0 lead the fight for recognition and fair
fealing. The turbulent situation in Con-
press following the decision of the Su-
reme Court invalidating the NRA was
froviewed, and seeing little hope from
hat source the convention went on rec-
td favoring restoration of the National
ssociation to its precode status while an
stensive study of the nced and possi-
filities of cooperative action is being
ade by unbiased observers, Macaroni-
sodle manufacturers were asked to join
he National association on a voluntary
asis, paying dues as of July 1, 1935 on
he restored scale, based ‘on plant capac-
Iy to produce. Practically every firm
epresented at the convention offered to
upport the National association as con-
ributing members.

The first day's session adjourned
ghout 1:45 p. m.” It marked the close of
gne of the most important convention
mograms, with interest running much

Fither than usually prevails at such con-
trences,

tine. First there came a rousing mes:
from President Louis S. Vagnino un
which he urged the manufacturers of the
country to rally around the Nationlf
Macaroni Manuiacturers association asjh
the means for cooperative progressiv
action from which the industry wil
benefit materially, He reviewed the line
ited activities of the National associatia
since the Chicngo convention and stress
ed its possibilities as the vehicle for
united action now that the code law hy
been declared unconstitutional. He listel
the many pgovernment agencies whoy
services might be enlisted by the ma
roni industry in promoting not only bt
ter trade practices but better trade
which was what the business needd
most.

Secretary-Treasurer M. J. Donna the
glresentcd his annual report, showing th|

ational association to be on a fim
financial basis as the result of wise cor
servation of its funds and able managt
ment of its money producing activities
The association's funds would enable 1k
organization to carry on its good wor
pending a survey and decision on !
more elaborate program as many an
recommending,

The Macaron: JournaL, said Sec
tory and Editor Donna, continues to b
the interesting spokesman of the Mac
roni Industry of Atnerica, and the o
trade raper of its kind in the world thl
is exclusively devoted to macaroni-noog
dle making. He expressed his own and
the industry’s appreciation of the sple
did support given the publication by t
allicd trades who found it a prontab
medium through which to put over thoj§
sales messages to an industry with a by
ing capacity in excess of $50,00000
annually,

For the entertainment of the manu-
iturers and their guests, the Greater
tw Vork 1935 Convention Entertain-
tnt Committee had arranged for a
tlendic program which more than 200
horoushly enjoyed. The guests were
cked into large buses at the hotel door,
fod a delightful trip through urban and
nerurhan Brooklyn and other Long Is-
i communities, about 35 miles to
untington, Long Island was fully cn-
oyed. At 6:30 o'clock a delightful din-
¢ was served the puests on the spa-
pus fawn of the Crescent Athletic-
plamilton club, after which there was
Ancing on a moonlit platform on the
W0 till rain dispersed the gathering
st before midnight.

President Vagnino then appointed ¥
usual convention committees and urgt
all members thereof to tackle their
spective jobs with a determination th
reports be made as per schedule, Amof
these committees were those on ass (|
tion audit, resolutions and nominati®
of officers.

"“Inter-food Competition,” a subject
vital interest to every member of the®
dustry was ably discussed by Dr, L. !
Burton, editor of “Food Tndustrit
New York city, His daily contacts wi
all of the food trades of the country ©
abled him to speak more from ac
facts and conditions than from theo!
He made some pointed recommendatio]

SECOND DAY'S SESSION

.uThE macaroni men gathered slowly
r the second day's session but a
"ded audience greeted the several
gPeakers with their very interesting mes-
8. While the crowd was gathering,
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a half hour was spent in reviewing the
proceedings of the previous session.

M. J. Donna, in his dual capacity as
secretary-treasurer of both the National
association and the Macaroni Code Au-
thority reported income and expendi-
tures of the latter body from its ovgani-
zation in February 1934 to date. The in-
come from each of the 12 regions set up
under the code and the sums expended
in cach region and for the operation of
the national office were given in detail,
as were the balances and deficits of the
regions, He showed that the income
though not quite sufficient to meet all
the obligations would cover most of the
important liabilities and that moneys still
due might come in to help liquidate the
activity, with credit to its sponsors and
the whole industry,

That the defunct code law was a no-
ble experiment and an invaluable lesson
for coordinated action by industry was
the tenor of an instructive address by
Glenn G. Hoskins, chairman of the
Macaroni Code Authority and a former
macaroni  manufacturer, probably the
best informed man in the industry as to
its current condition, present and future
needs. He reviewed the industry's re-
action. toward the code-law, the good
wor': done in bringing about better un-
deres anding  between manufacturers, a
wi'er knowledge of what is possible
tho ugh  united  action, recommending
that the iudustry consolidate the pains
made during the past two years and or-
ganize itself so as to be in a position to
take the fullest advantage of any and
every opportunity that may present it-
self in the formative period of govern-
tal relations to business.

He recommended that a thorough sur-
vey be made of the whole industry to
ascertain just what special activities i
should and would sponsor and sepp
aimed at better trade practices, elimina-
tion of unbridled competition, abolition
of inferior grades that are doing irrep-
arable harm to the business and the sup-
porting of some cooperative activity that
would make Americans more “macaroni
conscious.”

Dr. W. S. Frishic, one of the leading
officials of the Food and Drug Admin-
istration of the United States Depart-
ment of Agriculture and who has for
years been personally interested in the
problems of the macaroni industry, par-
ticularly those concerning artificial col-
oring and other adulterations told the
macaroni men of the help they could ex-
pect and would get in the enforcement
of food laws and regulations by his de-
partment. is subject was “Matters of
Current Interest in State and Federal
Food Laws Enforcement.”” He referred
to recent seizures of soya colored maca-
roni products and of the manner in
which the government was proceeding
against violators, cooperating with trades
that were anxious to cooperate and in-
dependently where that was necessary.
His talk made quite an impression on his
hearers, particularly on l&msc who had
a feeling that all was lost with the clim-
ination of the code regulations.

The subject of “Macaroni-Noodle
Standards and Labeling” was ably pre-
sented by B, R, Jacobs, deputy code ex-
ccutive of Washington, D, C. He tald
of the analytical work done in the
course of enforcement of quality and
other regulations, emphasizing the bat-
tle waged against the illegal use of soya
as a substitute for ingredients which it
aimed to simulate, As usual, his message
was listened to with keen interest by
macaroni manufacturers who have made
good use of his services and laboratories
in the past,

Pending a decision as to just what was
to be done about the reorganization or
the expansion of the National associa-
tion, the nominating committee chose to
withhold its report and as other con-
vention committees were still discussing
the matters assigned them it was voted
to make the reorganization report and
committee reports o special order of
business the morning of the third day.
The second day session was brought to
a cluse shortly before 2:00 p. m. to en-
able the guests to take part in an inter-
esting, scenic boat ride around Manhat-
tan island as provided by the entertain-
ment committee.

L

ASSOCIATION'S ANNUAL
DINNER

On Tuesday cvening, June 18, 1935
the National Macaroni Manufacturers
association was the host at the outstand-
ing social event of the convention—the
annual banquet and entertainment, It
was held in the beautifully illuminated
Colorama Grand Ballroom of the Hotel
St. George and was attended by over
350 manufacturers and guests. During
the serving of a delicious menu there
was a program of delightful, stirring
music on the hotel's monstrous organ,
interspersed with musie by the orches-
tra to which many of the guests danced
between  courses.  President Lounis S,
Vagnino was the toastmaster, being pre
sented 1o the gathering by Edgar O,
Challenger, chairman of the New York
entertainment committee who also acted
as master of ceremonies,

Seated at the head table during the
dinner were: Louis S, Vagnino, toast-
master;  George  Rector,  after-dinner
speaker; Fdgar O. Challenger, master of
ceremonies ;. Robert Wilson,  former
NRA official in charge of the Macaroni
Code in  Washington, now connected
with AGMA; G. G. Hoskins, chairman
Macaroni Code Authority ; Joseph Fres-
U oassociation viee president; Walter
I Villaume, association director, aml
M. 1. Donna, the sceeretary who had
charge of the banquet plans and arrange-
ments.

Following the dinner  Toastmaster
Vagnino introduced the guests at the
head table, the oflicers of the National
association and leading men who have
been and are active in promoting the
welfare of the macaroni industry. Then
he presented George Rector, speaker of
the evening who told in a humorous way
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many of his reminiscences of his father's
famous Rector restaurant in New York.
That many went there to eat spaghetti
was interesting to the manufacturers, as
was the way in which he explained it
was served, as a dish with dignity with
the natural appeal and with all the nutri-
tion for which it is world famous, His
delightful presentation was cheered time
and again.

Toastmaster Vagnino then turned the
program over to Edgar O. Challenger,
master of ceremonies who introduced an
elaborate series of entertainment and en-
tertainers, including some delightful so-
prano solos by Aununciata Garroto, for-
merly of Omaha and more recently
member of the Chicago Grand Opera
company; the mysterious “Marvelous”
Maurice, a most entertaining magician,
and the beautiful “Noodlettes,” an 8-
girl dancing number that made a decided
hit. Dancing followed till 2:00 a, m.
to the music of Eli Dantzig's Hotel St.
George orchestra.

The Closing Session

As the convention drew nearer to its
close the program grew in interest and
importance. Seldom has there ever been
heard so many good things said about
any one food and its possibilities of be-
coming a greater favorite than were
spoken of macaroni products by food
authorities who told briefly but convinc-
ingly how Americans can be made more
“macaroni conscious.”

President Vagnino called the meeting
to order just before 11 a. m, and after
a brief review of the proceedings of the
previous day called upon the convention
committees for reports. The nominating
committee, recognizing the uncertainty
that exists as to the future government
attitude toward business and the need of
remaining in a flexible position in order
to take advantage of any legislative ca-
actments thi* may have a bearing on the
industry's « “ivities, recoramended  re-
clection of practically the entire board
of directors, making only three substi-
tutions The convention was in perfect
accord  vith the plan and though addi-
tional nominations were invited from
the floor, none was made and the com-
mittee’s  slate was  unanimously  re-
elected.

The auditing committee and the reso-
lutions committee then presented re-
ports, the first showing the strong finan-
cial position of the National association
and the latter the convention's attitude
on trade and association policies, Ioth
were approved unanimously with littie
or no discussion,

Then came the session for which all
had been waiting. All macaroni-noodle
manufacturers are at a loss to know why
50 economical a food as macaroni should
not have become more popular during
the recent years of economic distress,
and awaited with considerable interest
the recommendations of food experts
that made up the Macaroni Educational
Publicity Pancl on how bes. 0 “make
America more macaroni  conscious.”
President Vagnino introduced Vice

( -

President Joseph Freschi who presided
during discussion of this problem of
deep concern to the industry’s future
status and to macaroni’s right to a place
on the American table.

In his introductory remarks Mr,
Freschi stressed the importance of sub-
ject up for discussion and congratulated
the program committee on its excvllent
choice of authorities to handle the sev-
eral phases of the 4-point prograra of
discussion. He reiterated a position he
has frequently taken in past gatherings
of macaroni men that the education of
the consumer was essentia! and that a
joint program of education should be
undertaken  in a  conservative and
planned way by the manufacturers, the
durum millers and other interested al-
lieds who stood to benefit from any edu-
cational work that would result in
greater consumption of macaroni,

Dr. Daniel R. Hodgdon, Ph.D. and
JI.D. one of the country’s outstanding
food authorities was introduced to dis-
cuss “Macaroni—The Nutritious Food."”
He used slides to illustrate his talk on
the nutritious value of macaroni as a
food for children and adults, Thus he
portrayed the improvement in the gen-
eral mental and physical condition of
thousands of children studied in recent
years, children who were studiously fed
macaroni products as the basic food in a
balanced diet. That is the kind of news
that Americans want to hea - and should
be properly told in pictures and stories
by macaroni manufacturers who would
not only be helping themselves but would
be doing great good to millions who need
the food nutrition so tastily present in
macaroni and its easy combinations,

“Macaroni in the Low Cost Diet” was
then discussed by Miss Esther H. Fun-
nell, member of the faculty of Teachers
College, department of nutrition, Colum-
bia university. Being the author of sev-
eral excellent articles and books on diet
and knowing her macaroni as she proved
to the manufacturers present that she
knows it, her message sank deep into
the producers’ minds and many of her
sugpestions will be put to work in en-
couraging the greater and more frequent
use of macaroni, spaghetti and egg
noodles, particularly in the homes of the
middle classes,

“Macaroni in the Dully News" was to
have been discussed by Lucius D. Mahon
of New York city, who was present
but was unable to await his turn in the
panel. is paper appears clsewhere,

A surprise speaker closed the discus-
sion, Miss Irene Parrott substituting for
an absentee, showed the need and the
importance  of popularly dramatizing
macaroni products so as to get a de-
served share of publicity on the women's
pages of newspapers and magazines in
terms of news and fashion. She says that
the macaroni people have a product that
“has every ‘natural’ in it in the world,”
with “every ‘come-on’ in the business’—
the baby appeal, the party interest, the
economy angle and an uncxcelled oppor-
tunity to create a real, lively atmosphere
around your product.”
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Presiding Officer Freschi summed
the presentation as being one of g,
most interesting ever presented to mag.
roni makers, one brimful of invalual)
suggestions which the industry, indivg
vally and collectively, should capitaliy
to lfw fullest possible extent. !

The several reports and addresses (hy B
made up the very interesting conicreng
and resolutions showing actiontaken by
the assembled manufacturers comple
the story of the 1935 convention of th
National Macaroni Manufacturers ass|
ciation that brought together the creac}
of the industry in a timely discussion g
current problems,

Report of Nominating
Committee

After a careful canvass of the siwg
tion confronting our industry and th
personnel interested in the welfare of
the National Macaroni Manufacturer
association as the organization to amf
on the cooperative efforts of the industy
in trade promotion we, your nominating
committee, keeping in mind the region! |
sct up that has been found so satisiac
tory, nominate the following as Direc-
tors of the National Macaroni Mane
facturers association for the period of
one year:

I. G. La Marca, Prince Macaroni Mfg. Co,
Boston, Mass. ’

2. ‘lrrumc I. Maier, A. Goodman & Sem B
nc., New York, N, Y,

3. P, R, Wincbrener, A. C. Krumm & S
Mac. Co,, Philadelphia, Pa. :

4, R, V. Golden, West Virginia Mac. (o,
Clarksburg, W. Va,

5. Alfonse Giola, A. Giola & Dro., Roche-§
ter, N, Y.

R. B, Brown, A, Zerega's Sons, Inc, Chr
cago, 1l

6.

=)

Joseph  Freschi, Mound City Macareri |
Co,, St. Louis, Mo.

B Leon G. Tujague, National Food Prod
ucls Co,, New Orleans, La.

9 Frank S. Bonno, National Macaree
Corp,, Dallas, Tex.

10. E. De Rocco, San Diego Macaroni Mit
Co., San Diego, Cal.

1L M, De Mattei, San Jose-Ravenna Past
Co., San Jose, Cal.

12. F. A. Ghiglione, A, F, Ghiglione & Sot
Inc,, Scattle, Wash,

At large—V, Giatti, DeMartini Macarcd
Co., Brooklyn, N. Y.: L. S, Vagmin
American leauty Mac, Co, St louit
Mo W, F. Villaume, Xiinnesota Mac:
roni Co, St. Paul, Minn.

Respectfully submitted,

Evw. Z. Vesmyrew, Chairman B
G. La Marca

Avronso Grora

FrANK TRAFICANTI

JeroMmEe Mares

Joux V, Canera

N, M. Oxorrio
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Manufacturers Associztion

June 17, Brooklyn, N. Y.

As it is the established custom for
the president to give an account of the
Association’s activities during the past
year I am availing myself of this op-
portunity to review briefly the events
of the past year, and recommend for
your consideration certain significant
changes which I consider necessary for
iie maintenance of an adequate and ef-
ficient trade association.

In this report I will touch only brief-
ly on the various phases of our activi-
ties inasmuch as subsequent speakers
will dwell in detail on the particular
subjects of which they are better qual-
ified to speak than I. Code Executive
Hoskins will give you a complete re-
sume of our code activities up to May
27 when the essential provisions of the
NRA were terminated. Secretary
Donna will submit two reports of his
activities; one as secretary-treasurer
of the National association; the other
as secretary-treasurer of the Macaroni
Code Authority. Our Washington
representative, Dr. Jacobs, will tell you
of his work on Macaroni Standards
and the problems of their enforcement.
It will sufiice therefore, for me to re-
late briefly, historical incidents of our
association since June 1934,

At the convention in Chicago last
year it was the will of the industry as
expressed in  convention action, to
transfer all association activities to our
Code organization, and to keep intact
only a skeleton organization of the Na-
tional association. Accordingly vital
changes were made in our constitution
and by-laws, and also in our associa-
tion personnel. Our huard of directors
was increased in aumber from 12 to
15 and the tera of office shortened
from three yca:s to one year. In addi-
tion, 12 of the 15 board members be-
came regionul chairmen of the 12 re-
gions set up by the Code Authority.
Secretary-Treasurer M, J. Donna trans-
ferred for the most part his association
activitics to those of sccretary-treasur-
er to the Code Authority., Our Wash-
ington representative, Dr, Jacobs, be-
came deputy code executive and func-
tioned directly under the Macaroni
Code Authority.  Association dues
were suspended during the life of our
code, as all manufacturers paying code
assessments  automatically  became
members of the National association.
The only activity remaining as a pure-

L, 8. VAGNINO

ly association function was the pub-
lishing of Tue MACARONI JOURNAL un-
der the supervision of Secretary
Donna,

It is apparent therefore, that since
all activities becarae centered in our
code organization there was but little
left for the National association to do,
except to keep itself intact as a skele-
ton organization and mark time until
the termination of the NRA on June
16, 1935 or before, if the unforescen
should happen. As you know the un-
foreseen did happen, and we are indeed
fortunate to be able to fall back on our
National association to “carry on"
where the code leit off.

Is there any doubt in the minds of
macaroni and noodle manufacturers of
the imperative need for a strong trade
association? For 32 years, the Nation-
al Macaroni Manufacturers association
has served this industry faithfully and
with credit. Ts it not therefore, only
logical that we should rally around the
National association pledging it our
equitable financial and unstinted moral
support?

To strengthen our National associa-
tion and place it on a firm foundation
I strongly recommend a plan of reor-
ganization which calls for certain sig-
nificant changes in our constitution
and by-laws as well as in our associa-
tion personnel :

‘Copeland Bill. This bill was rect?

First, restore the old basis of meg
bership or provide a new basis of m
bership. The former provision in
constitution and by-laws provided i§
two classes of memberships:

(a) Active members—limited to
tual manufacturers of macan
products;

(b) Associate members—limited
those conducting lines of bz
nesses connected with the mj
aroni industry,

Second, restore former basis of
sessing dues, or establish some oth
equitable plan for providing adeq
funds to carry on the work of the
ciation. Prior to the adoption of g
code dues were divided into four
ifications:

(a) Firms with a daily capacity of OVH
100 bbls.—$200 a year. y

(b) Firms with a daily capacity of ¥
100 bbls.—$100 a year,

(c) Firms with a daily capacity of %
50 bbls.—$50 a year,

(d) Firms with a daily capacity of '@

than 25 bbls.—$25 a y-ar.

Third, reinstate former provisk
governing election of board of dif
tors, or provide new ones. .

Fourth, reestablish and maintain¢
Washington representative, It is 08
sential for the Macaroni Industry
have a representative in Washing!
to contact government officials and
look after the interests of maca
manufacturers in matters of natio
legislation; and in addition to de¥
considerable part of his time word
in cobperation with the Department
Agriculture to maintain  aldeq
standards for macaroni products.

Fifth, adopt a plan for retaining
12 regional setups, to function 0§
voluntary basis with members of
board of directors acting as reg®
chairmen,

Sixth, pledge our unqualified supp
for rigid enforcement of the stand
provisions which were formerly [
of our code and which, with few §
ceptions, are now incorporated i

passed by the Senate and is now a*
ing approval by the House,
Seventh, adopt the Trade Pra
Conference Rules of the Federal T7
Commission as a method of enfor

0 TRAYS

§58 Wallabout Street

fair trade practices. This mechanism G

A NN OUNC CING

Revolutionary Process of Noodle Drying
With

CLERMONT AUTOMATIC
ONTINUOUS NOODLE DRYER

NO TRUCKS NO HANDLING

From Noodle Cutter, to the Packing, in continuous operation,
at rate of 1200 pounds per hour. Drying process 3 hours.

For Further Particulars, Write to

CLERMONT MACHINE COMPANY, Inc.

Brooklyn, N. Y.
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fers the Macaroni Industry an opportu-
nity for “self regulation” about as broad
as is constitutionally feasible, The con-
ferences consist of two groups of rules.
Group 1 are legally enforceable by the
Federal Trade Commission against all
members of an industry subscribing to
such rules and have been sustained by
the courts. These rules constitute agree-
ments to abide by the Clayton and Fed-
cral Trade Commission acts and define
unfair methods of competition in terms
of a particular industry, thus making en-
forcement a matter for court action,
usually in the form of a “cease-and-
desist” order.

Group Il rules cover practices or
agreements which are not in the legal
sense “unfair,” but which probably come
with i1 the twilight zone of the Sherman
Act. These rules might reasonably be
called permissive agreements and could
probably include such agreements as re-
late to wages, hours and child labor, In
my opinion Trade Conference Practice
Rules of both groups I and 11 offer to the
manufacturers in the Macaroni Industry
a definite practical plan for conserving
and perpetuating the constructive bene-
fits derived from the NRA, Whether
this industry is prepared at this time to

Secretary-1Treasurer M. J. Donna’s
Annual Report

I am most grateful of the opportunity
given me to again greet the friends of
the Macaroni Industry and the members
of the National Macaroni Manufacturers
Association assembled in the 32nd con-
secutive annual conference sponsored by
this organization. Because of your in-
terest and enthusiasm 1 predict a most
successful convention,

A little more than two years ago the
President of the United States called
upon all business men to unite in a spe-
cial, concerted effort to lift the nation
out of a devastating economic depres-
sion. The members of the Macaroni In-
dustry responded nobly. They faced the
crisis with courage and fortitude, They
not only cooperated fully with every
phase of the recovery program but they
agreed and did pay wages considerably
higher and to a proportionally greater
number of employes than did most other
industrics similar to ours.

Facing An Emergency

During the hectic precode days the
NMMA was of invaluable assistance to
our industry in its search for a suitable
code. 1t helped to finance the prelimin-
ary activities and placed at the disposal
of the leaders all of its resources. The
Macaroni Code having become effective
the activitics of NMMA subsided, but
the organization was held intact, ready
for any emergency such as the serious
one created by the recent decision of the
U. S. Supreme Court invalidating the

apply for a Trade Practice Conference
is a matter which this convention will
have to decide.

It would' be amiss if 1 did not here
acknowledge my sincere appreciation of
the helpful cooperation of my fellow of-
ficers, the Association employes, the rank
and file of our organization and mem-
bers of the allied trades, Code Exccutive
Hoskins and the whole code personnel
have carried the burdens of administer-
ing the code with a large measure of
success and credit to the industry, A
deep debt of gratitude is due them for
their conscientious and untiring efforts,
which have resulted in accelerating the
progress of this industry and also in
fostering a spirit of sympathetic under-
standing among the manufacturers
themselves. Secretary Donna has truly
given faithful and efficient service, act-
ing in his dual capnchy as secrefary-
treasurer of the National association and
secretary-treasurer of Macaroni Code
Authority; and in addition, has ably
edited our official organ, Tue Macaront
JournaL. May I here express the ap-
preciation of the entire association to
those of our allied tradesmen who are
using the Journal as a medium of adver-
tising. Our Washington Representative

M. J. DONNA

National Recovery Act and all codes
thereunder.,

In this emergency—most vital one to
every clement in our industry—the big
task is the reorganization of lfic Nation-
al association. It must be done, and in
such a way and on such a fair basis that
it properly consolidate all the gains and
retain all the benefits of our experiences
under the code rule.

Codperative Association

How can this best be done? That is
something for this gathering to consider
and to decide upon a course of action.
The experienced and established firms in

JOURNAL
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Doctor Jacobs has been most faithfy
and diligent in guarding the interests ¢f
the Macaroni Industry in the matters
national legislation, as well as in rende
ing invaluable service in the enforceme 8
of our macaroni standards.

May I say in closing that 1 feel
imperative need of charting the futud
course of our industry; and whilc all ¢
the aims set forth in this program m

not be accomplished at this conventiogii

we will at least have established a gofi
toward which we can strive,

The basic call of the times is manifes
The times call for liberal thinking, prof8
gressive policy and constructive actiog
Liberal thinking is thought first for b

general public welfare, just thought [ Frozen Eggs

Flour and Semolina

Responsible Advertisers of Macaroni - Noodle
Plant Service, Material, Machinery and other Equip-
ment recommended by the Publishers.

Champion Machinery Co.
Brakes, Flour Blenders, Sifters and
Weighers, Mixers
Chicago Neostyle Envelope Co.
Containers
Clermont Machine Co,
Brakes, Cutters, Driers, Folders, Stamp-
ing Machines
Commander Milling Co. Dies
& Co. Flour and Semolina
Consolidated Mncaronil Machinery Corp. Flour an

sber Milling Co,

labor and equal thought for those defurossi Drying Machine Co. Folders, Kneaders, Mixers, Presses and

and fOl‘HpClC(l with. Progressive poli M \lacaroni Noodle Dryers Pumps h RNEAGELS, Xers, esse d Cartons
is a po'cy for better products and mefyor Flour Mills Co, Creditors Service Trust Co

chandising; is a policy for building g Flour Mercantile Collections

the whole business of prdduction ax
distribution to a high plane of econom;

Crookston Milling Co. Flour an

pital Flour Mills, Inc.
i i Flour and Semolina

our and Semolina

efficiency and service. b J. Cavagnaro w;‘n]s Dggz. ll_r:c._
Constructive action is action not ifff bakes, Cutters, Dies, Die Cleaners, 1“';"5“ : ai° '"’:,l"fm ¢
rected toward tearing down what i ;:{:;;’- Kncaders, Mixers, Presses and 'i;igu; :If‘frs‘::'“o"‘m"l 0. Dies

good, but toward building up what i
better.

With these objectives in mind, let
strive onward,

Charles F. Elmes Engineering Works
Drakes, Cutters, Die Cleaners, Driers,
Folders, Kneaders, Mixers, Presses and
Pumps

Huntington Laboratories
Spray Insecticile

King Midas Mill Co.

Flour and Semolina

Frank Lombardl

Dies

Service—Patents and Trade Marks—The Macaroni Journal
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F. Maldari & Bros. Inc.
Minneapolis Milling Co.

id Semolina

Brakes, Cutters, Die Cleaners, Driers National Carton Co.

Peters Machinery Co.
Packaging Machines

Pillsbury Flour Mills Co.

vd Semolina

Rossotti Lithographing Co. Inc.
Cartons, Labels, Wrappers

The Star Macaroni Dies Mfg. Co.

Washburn Crosby Co, Inc.
Flour and Semolina

the industry, the good, old dependable
can and must furnish their share of
leadership in this essential move of 1§
organizing the National Association.
should and will be along lines that ¥
guarantee a conservative, yet forcels
step forward for the industry as
whole. No organization that zay of
can conceive will ever have the suppl
of 100% of our wdusery, but with i
moral and financial support of the e
nest, honest, industry-minded exceutivg
who can measure general benefits evd
when they do not appear directly tans
ible, a National Association fur
Macaroni Industry can and will prev
and function efficiently.

Every individual in the trade bemf
dircetly or indirectly from any go
ll:ﬂ(]l: association activity, however ins
nificant it may appear to some. Hered
some outstanding examples of goud ¢
should make easy our reorganizalt
work: All macaroni-noodle manufs
turers irrespective of size or location
their plant are benefiting directly 3
appretiably from the protective tarifl {
forcign made macaroni products \
which the NMMA fought so deternt
edly several years and for which it ¢
tinues on guard, to protect Amenc
plants from competition with chea
made foreign gth:: Second—every
est manufacturer was pleased when U

: Department - of ~ Agricultv
through the insistence of the Natiog
Association issued an edict strictly

A

A w00 vt Minneapolis, Minnesota

\

\
/
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hibiting the use of added artificial color-
ing matter in noodles and other maca-
roni products. Third—all business men
are interested in knowing personally
their leading competitors and in getting
their slant on matters of common inter-
est, Therefore macaroni manufacturers
are naturally appreciative of the oppor-
tunities provided by the annual and
semiannual conferences sponsored by the
NMMA to promote friendliness and un-
derstanding.

The Macaroni Journal

As you know, the National Associa-
tion is also sponsoring another com-
mendable activity—the publication of its
Official Organ, Tne Macaront JourNaL.
It is the only known publication in the
world that is exclusively devoted to the
welfare of the Macarom Ind: stry. That
it is a most creditable sponesman for
our trade, that its contents should be
more penerally read and its advertisers
more liberally patronized, all are agreed.
In addition 1o carrying our message to
every known macaroni-noodle manufac-
turer and allied tradesman in this coun-
try it is read by manufacturers and other
interested tradesmen in more than 20
foreign countries. Its cost is small but
its influence for good is immeasurable,
By supporting the NMMA you are en-
couraging its gooa, readable and inter-
esting Journal,

That the publication of this Official
Organ is a profitable venture in building
industry good will, and financially also,
is evidenced by the attached detailed re-
port of the Association’s treasurer cov-
ering income and expense for the year
ending May 31, 1935, Suffice it to say
here that the income from Toe Maca-
RONI JourNaL was nearly $1,700 greater
last year than the cost of printing and
mailing, plus half of the salary of the
editor and of the general expense of the
Braidwood office usually charged to
Journal expense,

Financially Sound

You will further note from its report
that while the income for general asso-
ciation purposes has been restricted ma-
terially during the code era our expenses
have decreased correspondingly, and that
our Association was u;n:ralc:? last year
at a profit of approximately $800 over
the income from the Journal, As a re-
sult of the conservative policies of its
officers, there was according to a certi-
fied statement from the Association's
bank May 31, 1935, a snug sum with
which to carry on pending any contem-
plated readjustment to meet changed
conditions.

With funds sufficient to carry on the
revival of the National Association as a
going institution will be attended to with
care and the necessary forethonght, Un-
der the old plan the NMMA functioned
satisfactorily on a dues basis ranging
from $25 a year for small firms to $200
a year for large ones, bringing annually
between $4,500 to $5,000, depending on
the membership, 1f the activities to be

undertaken by the reorganized associa-

tion are to he either increased or en:

v
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larged the income must be proportionally
higher, 1t can be obtained in cither one
of three ways—(1) through a larger
membership on the old dues basis, (2)
through the same membership with high-
er dues or (3) through the underwriting
of special activities by groups specially
interested.

A Necessary Activity

1f I may be permitted to express my
personal views, there appears to be a vi-
tal need for some well directed, concert-
ed action aimed at making Americans
more “Macaroni Conscious.” This sub-
ject is scheduled for thorough discussion
later in this convention. The consump-
tion of macaroni products is surely not
on the increase limugh ege noodles may
have shown a big gain at the expense of
other kinds of macaroni products. It is
most certainly not up to the pounds per
capita that this excellent food deserves.
Tae field is ripe. Are we ready with the
proper machine to harvest the crop?
Permit me, please, to quote briefly Ar-
thur Drisbane, the world's most renown-
ed colummist. Speaking from an expe-
rience of more than 50 years this noted
editor and writer recently told this time-
ly story to a large group of advertising
m H
“When the farmers first went to Aus-
tralia they raised sheep . . . And the
sheep had plenty of clover, and the clo-
ver grew as high as the sheep's back.
And yet, the next year there was no
clover. They planted it again and still
there was no clover,

“They decided 1o give up, and then
somebody wrote to the Agricultural De-
partment in London. The Department
asked, ‘Have you plenty of bumble
bees? . .. They looked around. They
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had to say, ‘No, no bumble bees in Ay,
tralial’

““Well, you cannot have any cloyg
until you have bumble beces, because thy
insect is the only one that goes dogy
deep enough into the clover to take g
pollen and spread it and arrange fy
next year’s crop’ . . . So they wen
brought in and there was plenty of s
ver. A man whose business is not pr.
perous, lacks bumble bees,”

A most interesting and  illustratiy
story. You will all agree that this indus
try could well use some bumble hees
pollinate our fair share of Ameria

clover, the 125,000,000 consumers whj

can be taught to like macaroni and
cat it oftener. Here's a fertile field, 1he
future hope of our business! Let's her
and now determine to find some eagy
profitable way to properly cultivate thy
promising ﬁeI)d.
Conclusion

M{ relations with the officers of |
NMMA and its members, with the Ma
aron Code Authority and all the leader
of the Industry have been most hamg
nious, exceedingly pleasant, and, as |
hope, mutually beneficial. It has bee
particularly pleasant to work with anf
for such outstanding executives as Prs
ident Louis S, Vagnino of the Nation|
Association and Chairman G. G. Hu
kins of the Code Authority; also wil
all the other officers and employes, [ an
truly appreciative of their cooperati
that made more easy of fulfillme
my dutics as secretary-treasurer of hi
Association, in the same capacity wil
the Code Authority and as Editor of o
splendid news organ, To these poo
friends and to every one in the 1rd
whose help and kindness has lightent!
my labors, I am truly grateful,

Better Business With Better Products

by L. V. BURTON, Editor Food Industries

Nearly four years have clapsea since | have
had the temerity to get up publicly before a
group of business men to tell them anything
about how 1 think they can improve their lot.
The last time 1 did it was down at Atlantic
City about 1931, You can remember that
things were not so very bad in 1931, 1 argued
against price cutting and built up a swell case
against giving away the profits,

After the meeting was over that eyening
saw a big man wandering around with a tele
gram in his hand. He had been drikin ¢ quit
a lot and it was plainly to be scen that lic ¥l
pretty sore about something, Ever. il
while he would take a look at his 1 legn
and then he would take another drinl. A»
then he would get madder than before.

Pretty soon T noticed he was looking
me most of the time, Then he came wer®

me and shoved his telegram into my f.ce 2§

roared: “If you're so damned smart el &
how to answer that wire!”
I read the wire. All it said wa- 1)

“Blank is now scliing 8-oz. at $1.15. Advi<[g

“Well," 1 said, “what about it?"

C“What about it?” he said, “that's 200 bek
his cost of production.”

“How do you know itp"

“Because hie buys his oil and his egps (79
my brother-in-law and we get our glass ¥
cases from the same firm at the same price
Now if you are so damned smart, tell
what I ought to do.”

“Is he making the same product you ar
Has it the same tum{mshion?"

"Of course it has."

. "How do you know?" 1 asked. *Ever b
it analyzed

. "No, but he has to make it according to !
Federal standards for mayonnaise.”

:'“'E",.!J he doing it?"

"Hell," he said, “I thought you were sm
You're as dumb as 1 am."”

That incident will explain to you Mr. I'r
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nt, my reluctance, even my delicate reti-
wnce at telling anyone in_this room how to
a his business. All that I can do is to point
Lt to the audience the way things are going
the many branches of the food industry and
e them a little inkling of what see

d
In March I attended the American Society
{ Bakey Engineers meeting in Chicago.
hat orzanization spent one whole session
edying the steady decline in the per capita
bnsumption of wheat Frn:lucls. and consid-
ed ways and means of increasing their con-
mption. particularly of bread.

Here is what they found out,

*For the past J(g years there has heen a
ery noticeable decline in the per capita con-
mption of wheat flour in the United States,

In 1879, the carliest year for which adequate
a appear to be available, the consumption
as given in round numbers as 226 1b. In
o4 however, the estimated per capita con-
emption was 160 Ih.; a decrease in consump-
bon since 1879 of almost 30 per cent.

R “From 1879 to 1904 there appears to have

only a slight decline_in consumption,
mounting to only 2% in 25 years. During
e next 15 years however, there was a de-
ine of 109, while from 1919 1o 1929 con-
mption scems to have been on a slight up-
a‘:‘_m-ml, but tapered off again beginning in

Another speaker made the following state-
s

“A year ago a number of us discussed this
blem of declining consumption of wheat
ur and it all centered around bread flavor,
¢ opinion [wc\':ilui that the present type of
er's bread is not wholly acceptable 1o the
osumer, but if it were possible to change
! lmrru\'c bread to a point where this
wid have a greater appetite appeal, this
izht not only arrest the decline, Imt bring
fout 2 return to the higher levels of past
Miaisa
“Ii we accept this challenge, have we not
ached the time when we must ask ourselves
by bread has lost its appeal, or why we as
Jlers and bakers have permitted other fooids
th po greater nutritional advantage to su-
sede the staff of life?”
A few weeks ago George Livingston, exec-
Bive vice president of the Millers National
teration made a speech in Chicago entitled
Wheat is Tottering on its Throne.” In this
ieech he said:
:’I'h: per capita consumption of flour has
il lngmvl.l-l bbl. in 1900 to 0.B4 hbl. in
2 This is a decline of about 60 b, per
fla or a percentage decline of about 26.
terms of wheat it amounts to about 1.4 bu.
7 @pita or about 175,000,000 bu, for the en-
e United States.”
Let us refurn a moment to the Society of
try Engineers and the discussions on the
lining per capita consumption of wheat,
the time these talks were being made |
¢ 2 note that probably because there were
many rcrreseﬂtnliv:s of a certain company
vent in the audience they carefully avoided
mention of one thing that appéared 1o me
a very significant IElzl.tl. No mention was
P4e of the effect of cating the bread of that
apany which has bakeries distributed over
‘ery large sector of the more populous
s of this country., That concern puls out
of bread that represents the higgest
A that can be made for a dime or what-
15 the current regional retail selling price
2 loaf of bread.
20w | have no desire to criticize that com-
WS policies. 1 have had its bread in my
" home. 1t is wholesome, it is nutritious,
ep"“ﬂtl of it will furnish a man with about
Rme amount of energy that a pound of
z Other bread will furmish, It is ok. from
u:'.: !‘_lamlpoml except flavor. And on the
i 8 flavor all 1 can say is that it is faste-
. rdinarily 1 will eat two or three slices
i ﬂhfur breakfast when I can get a good
a"u read. But when I get tasteless bread
Li‘t‘ o desire to consume more than the
slice,
F were on relief T am sure that [ would
o buy flavorless bread. It would Ko S0
: Turther, And when bread of this char-
18 sold widely to the public, it not only

has the function of underselling other breads
on price but it also diminish. &« the total vol-
ume consumed,

The company which produces it is wealthy
—in fact it is very successful. We cannot
rightly say that anyone who makes a million
dollars a year does not know what he is doing.
Yet I have a fecling that the policies of that
company are not helping the bread industry
and that ultimately that particular company
will feel the effects of what it is doing today.

Nevertheless, as manufacturers of food we
must face the fact that the work habits of
the population are changing as the years go
on. 'eople do not work in the physical sense,
as hard as they used to work as recently as
20 vears ago. Machines do most of our heavy
work today. Instead of stoking the fuel—

nto our own stomach, we stoke a cheaper
fuel, coal, into the furnaces of a steam boiler.
Human_ energy requirements are about 10%
less today than they were approximately 20
years ago—all because we are using more me-
chanical power and less human energy. (This
estimate is my own.) In this respect food
manufacturers are in competition with coal
miners. And frankly, the only way that 1
know of in which we as manufacturers can
do anything about it is 1o sell higher value
goods wherever we can.

Whenever | orefer to the term “value™ in
these remarks, the thing that 1 have in mind
is value to the consumer not the price which
he is charged. The value 10 the consumer is

asure of his satisfaction in consuming a
given food, but it is almost impossible 1o put
down a numerical estimate of satisfaction,
Usually we find that the price a man is will-
ing 1o pay depends more on the satisfaction
which he derives than on  anything  else.
Foods which confer very slight satisfaction
or no satisfaction at all must: perforce sell for
small prices, bt where the food really gives
a satisfaction to a consumer it is possible to
charge higher prices,

Certainly it is not possible to get people to
cat more foold. The only way out for 1hose
who have very slim or no profits at all, is to
discover a_method of persuading people to
pay more for the amount of food which they
actually cal,

And right here we come nup against one of
the few fixed points in human affairs.

About two years ago, one of my associat
figured out how much manufactured food vas
consumed in the United States in n e,
Here are the fignres he compiled :

Including Manufactured lee

In 1927 it was 210,000,000,000 Ib,

In 1929 it was 231,000,000000 b,

In 1931 it was 210,000000000 Ih.

Exclusive of lee
130,387, H9,000 = 1060 Ib. per capita
4231157000 = 1130 Ib. per capita
126,855,662,0000 = 1000 Ib. per capita

right back where it was in 1927, These figures
do not include thnid milk, nor those foods
which, like potatoes, vegetables, fruit, ete,
are not factory processed.

The 1933 figures are not yet entirely com-
piled. Were it not for the wholesale free dis
tribution of food that has taken place in the
past two years 1 should }'ll’tlllilll')’ estimate that
the total consumption of food in 1933 would
remain at about 126 billion Ib. But this figure
may be shoved up higher as a result of free
distribution to those who were on relief, and
on the other hand it may be somewhat lower
because of the effect of the drought in cur-
tailing crop production in areas of the coun-
try where people were subject to famine con-
ditions.

These figures are set before yon because [
want to prove to you by statistics—if statis-
tics prove anything—that food consamption is
a pretty stable figure as far as tonnage is con-
cerned, although the prices paid for this ton-
nage can vary considerably,

When we reduce the amount of food con-
sumed to the amount an average person eats
in a year, we find that it figures ont about
2,150 Ib. A lintle less than hall of that
amount, about 900 Ib, is the weight of fluid
milk consumed per person {Il‘l’ year.

Now let's think about milk for a minute.
Every doctor, every teacher, every health of-

ficer, every social worker, every dietitian in
the country preaches the value of milk in the
diet. Our national government, our state gov-
ernment and nearly every municipal govern-
ment are all trying to persuade the people 1o
drink milk—to drink more milk! And con-
sumption has reached the staggering total of
better than %00 1h, per person per year! Yet
the farmers and the authorities on fu—nhh and
dietetics say we are not consuming enough.

Milk at He a quart means that it retails at
about 7c a Ib. But let us look at the other
side of the picture, Every agency of govern-
ment that has to do with health and foods is
constantly watching the quality of milk sold
to_the public. There are medical milk com-
missions which will eertify to the quality of
the best milk. Milk is graded into three clas-
sifications in this part of the country, and in
Westchester county where 1 live, if milk falls
below the third classification it cannot be solil
for any purpose whatsoever.

The dairy industry is watched constantly.
Inspectors and laboratories are ever at work.
Everything s checked and  doublechecked,
You might say that it is inspected 1o death,

fut the quality is kept up.

In any large city no one need fear or ques-
tion the quality of the milk supply for it i
sold in packages and the dairy companics a
doing fairly well financially, thank you, so
well in fact that Congress has ur-lcru{ an in-
vestigation into the profits of some of them,

Such prosperity could not be possible if any
milk were permitted to be sold that was of
doubtful quality,

To be sure there is a certain amount of
bootlegging of milk and of cream which has
not heen subjected to the rigorous production
standards set by municipal health departments,
It is a lot cheaper to produce milk that is not
quite up to standard than it is 1o produce the
milk which our municipal authori demand.
And just as there was an economic incentive
of profit in the bootlegging of liquor during
the recent days of prohibition, so there is an
economic incentive of profit to bootleg milk
even today.

I bring up the subject of the milk industry
in this talk not to hold it up a model of
excellence of management nor as a superior
foad, but solely 10 show you that profits are
passible to all members of an industey where
quality is maintained by all at a high level. As
1J: s | know, there ¢ been no failures of
dairy companies during the depression. Some
of them have had their troubles since 1929
But so have many other concerns in other
lines.

A somewhat similar tale could be told about
another industey that is inspected and regu-
lated np and down and erossways—the meat
packing industry. The per capita” consumption
of meat is about 165 1. per year. It would he
very interesting to digress here to consilder
the cconomics of meat, but we must pass it
by with the mere statement that where the
quality of the product is maintained through
rigid regulations or self diseipline the profits
of most of the mits in a given branch of the
industry seem 1o follow naturally,  Amd this
seems toarise as a result of the complete
acceptance of the quality of the foold on the
part of the public withont any neeessity for
thought or caution,

The reason why such careful regulat
mspection has been given in the twao 1 1
examples and is seldom found in other foordl
industries is becanse of the possible health
hazard where the quality is not properly main
tained. 1t is troe that there are many other
branches of the food industry where there is
no health hazard, and therefore the regulating
effect of municipal, state aml federal law has
passed them by,

Now let us turn onr attention 1o another
aspeet of quality and profit amnd consumption
in the food industries, DBack in the midille-
west where once | was in charge of a fac-
tory 1 lelonged to the local chapter of the
Rotary club, At one of our weekly lunchi-
cons | was telling my friends about the proh-
lems of the canning industry.  The man at my
right said, "It sounds exactly as though you
were in the hardwood lumber husiness.”

The man across the table remarked, “I7 1
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didn’t know you were a canner 1 should have
said you had been talking about the flour

left said, “Sounds ex-

Amd the man at m
ty ieard about my fellow

actly what I have
furniture makers.”
aint had been that nobody ever
seemed o want to take a profit, )
ness men were so generous that they liked
to do husiness for the fun of it g
There is one serious problem in business
which we all face. It takes §a!rsm;mslnp o
oads at a profit. There is no substitute
ackbone. And there is no substitute for
quality, 1f a manufadure
packbone and quality products re can make a
wofit. He can stand up azainst *he toughest
buyer in the trade and get his mice like the
colfee man 1 want to tell you about now.
This man whom I shall designate as Mr. A
uts out a fairly high priced line of coffec.
Ie has lhad a modest success in a certain
He advertises to a very modest

public accept:

One day about a year ago the buyer for a
certain chain store sent for him and told him
about the intercst his chain had taken in Mr.
A's business; how they had watched his sales
grow slowly over a period o
seven years; that at that time they were
selling “about 1,000 cases a week in their
This amounted to perhaps
one-half dozen 1-1b, cans of coffee per store
per week. Now as coffec sales go that is
But the chain store
huyer, who is reputedly one uf the toughest
he country, said his organization
felt there was a great future for Mr. A's
coffee; that the chain was going to get be-
hind it and put this coffee over in a big way.

Being very human, Mr. A
his pocket to be sure that

or not a

The buyer continued: “OF course, Mr, A,
if we get behind your coffee we shall have
to have a much different arrangement than
we have had before.”

“Meaning what?" said Mr. A, .

“We would have to have a special discount
of 25%." replicd the buyer,

Mr. A's answer to the buyer was the answer
born of confidence in the quality of his own
goods, Said he, “Mr. Buyer, if you have been
selling my coffee in increasing amounts for
ast seven years | am very glad that
'ou have heen able to do such a nice business,
Jut 1 am certain that price is not what has
increased my sales in
tomers bought my co

trade ani

¢ because they like it.
If price was what was interesting them they
would have bought your coffee—not mine—
because your stores undersell me on ever
one of your brands, some of them by as much

407,

“I am here to sell you all of the coflee
I can sell honestly and legitimately. N
give you exactly the same advantage 1 give
to everybedy else wha sells my coffee.”

At this point the buyer began to look fishy-
He showed unmistakable signs that the
interview was approximately at an end.

“Then, Mr. A, you refuse our proposition?”

“Mr, Duyer, 1 can't go back on all of the
people who stuck with me when [ was getting
started. They are my friends who helped me
to get into business.”

“All right, Mr. A" said the buyer with
finality, “if you don't want to go along with
Your husiness is tloo
small for us to warrant fooling around with
it on such a small scale,
drop your line and be done with it."

"l shall be very sorry to lose your busi-
ied Mr. A, “but the people who
drink my coffee will buy it at other stores
for exactly the same price at which you have

you are through,

We might as well

cause they like it—not because of the price”
had turned around and
walked back to his
ened after that? Mr. A went sadly away.
{e was almost certain for the time beng
that he had lost his biggest customer.
ever his sales volume to that particular chain
store wenl up L% in the mext month, and he
has not lost any of his business with them
since that time. He knew his quality was
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portant move when they go out to o the
shopping—a move that not one in a unde
of them scems to be aware of until she js
I find that they decide whu mey
\ey are going to serve after they have aser.
tained the relative prices of the variou: meay
in the butcher shop or the butcher lepan

right and furthermore h
He had backbone

In onc respect those who scll macaroni
products are umler a handicap as compared
to those who sell man
foods. Macaroni, spaghetti or noodles are
not yet ready to eat when they arc in the
store, They have to be cooked and other
food items must be added to them before they
are really ready to be caten. How different
it is in the case of bread, cake, crackers,
canned foods, pickles, olives, jams, preserves,
ketchup or many of the other items that go
into the grocery line,

When a buyer happens to be one of those
persons who has no particular fondness for
macaroni products, he has relatively little
opportunity to acquire a definite knowledge
of what quality really means. Of course we
can go on appearances to a cerfain extent,
I think it is unnccessary to remind anyk
in this room that appearances are sometimes
deceptive.

What can be done about correcting this
sitvation is something for which I have no
solution at the present time. Apparently the
only way a buyer is able to ascertain whether
given source of supply of macaroni
products 1s suitable for his trade, is to wait
reaction comes back to
him through the tedious method of trial and
It may take over a ycar for the bu
to become aware of what is actually going
on. Possibly someone in this room has a
method of circumventing this difficulty. Ap-
parently it comes down to a point of educat-
uyer on what quality means to the
lg hote lo recognize quality in the
office before it gets to the housewife's kitchen.

In another respect macaroni manufacturers
are in a position that is different from that
Y other food manufacturers.
eft my previous manufacturing con-
nections and began to look at the entire food
manufactyring industry as a whole I have
been trying to develop a better knowledge of
i One thing that interests

until some form of

consumer economics,
me_tremendously is:

What makes women buy what they buy?

No doubt everyone in the food business has
asked that question a thousand times.
two years ago I began a little quiet investi-
gation of this subject.
talk to a housckeeper without interruption
I would ask her, “When you go ont to do
your marketing for your weekday meals what
do you do first?"

Of course, one must be very careful not to
ask a leading question, or many a woman in
an effort to be pleasant or accommodating will
answer with what she thinks onc wants her

Now I have discovered that out of every
four women there is one who has a very
firm determination. When she starts with the
grocery store she knovs exactly what she
wants. Her family mar heve expressed a
preference or she may 1ave seen an adver-
tisement or she may hav. decided arbitrarily
what she is going to biy
her what she does fitsl, stie registers an un-
mistakable disdain for the intelligence of the
questioner.

More than likely her answer will be “I go
expect to do my shop-
ping.” And then if one has enough crust to
continue questioning and ask her what she
does next he will usually find that she buys
buy. Not very much
Let us leave her
out of the discussion for the time being and
devote our attention to the women who have
to make up their minds at the store.

My personal investigations show that about
75% of the housekeepers make one very im-

to the store where 1

what she intended to
can be learned f

e was a man of char-
! Dut all of the back-
bone in the world would not have availed him
unless his product was one that had gained
ance becanse of its quality.

That chain store buyer, who tted
knows his business, understands the signi
icance of quality. And from a slight acquaint-
ance with that same gentleman I think I am
conservative when I state that he is not par-
ticularly fond of sellers with price courage.
That is, unless all sellers have price courage
and all refuse to give way on prices.

ment.

After they choose the meat they want ik
rest of the meal follows naturally. Ther
are certain foods that are normally as-ciated
with any given meat on an American (inne g
table, and there are others that one would
never think of serving at the same time

But where does macaroni come into th
I put this question to s

scheme of things?
cral macaroni manufacturers recently,
cottrse respond that if chicken is purchaw
the chances are very good that the house
keeper may also purchase some noodles. Yo
no one seems to know what it is that deter.
mines the housewife’s decision to buy man-§
roni or spaghetti. n

Are the products of your industry set ajan
in a class by themselves?
woman is to serve macaroni or spaghelti dis
ner does it require her to
frame of mind before she makes a decisie
to serve your product? This is a questie
that 1 cannot answer at this- moment. Yo
somchow [ have a vague feeling that ik
answer is going to be "yes."

I am wondering if the close association of
cheese and its various forms at an attractivg
price in the grocery store, with macaroni o
spaghetti might be the touchstone that wi
start a woman thinking alon
will result in her decision to
ular combination. It a
is one angle of atlac
further consideration.

To me it scems reasonably certain that the
price of the macaroni itsclf is hardly tick
deciding factor with the great middle cla
In the case of your products where the
i 4 1b, per person per year, I8
don't believe that price alone whether i
6, B, 10 or 12¢c a pound or even more will b
the whole deciding factor in most instances
f ordinary people want macaroni or spagh
a difference of a cent or two per packa
won't make a great deal of difference to thee
It may decide twhose macaroni product is 1
be purchased, but it will not tum them awy
from the product itself.

1 have asked several manufacturers the fd
lowing question; “If 1
macaroni were absolutely free, or 1u
little more sensible, if it were on salc al
stores at one cent
would people ecat?
ow much would they carry homt
How much would it alter 1he
sumption figure in a year, all other
remaining at their present prices?” You
guess in answer to this question is s robabl
much better than mine. Nevertheless
believe that it would change the per cap
consumption by much more than 15

There are a few food items that «em
compele directly with macaroni, like ptate
rice, grits and green vegetables, Dut as B
as | can ascertain there are no clearly icfins
relationships or differentials that must
maintained between your food products ¥
other foods in order to make any sales al 8

To illustrate what I mean, let me st
that no matter how short may be the be
crop of the Pacific northwest the canners ¢
that region cannot get a higher price than
fairly definite percentage above the price ©
canned peaches, And when you study the 9
price obtainable for California canned peac
you find out that they have to sell at a far

¢ other manufactured

America

inoa specitl

the lines tha
uy this partic
pears to me that hetg

that may be wort

r package how m
| s

er capi'a con

Every time 1 could

Hawaiian canned pincapple.

As I see it, the members of the mac
industry are compeling more with each ot
on price than with the
To illustrate what a re
or competition may result in, let me cite
case of the fishermen who, three years 3
were trying to sell their fis|
or more a pound against pork at ldc ret¥
It could not be done except on Fridays
the fishermen lost mon
The reason for the higher price o

{ thel

s

oty 15, 1935

atch

lantat

w canners of pinea
na rather smaller vo
ecidedd to move his pineapples which
swoducing in_enormous quantities, by lowering
te pricc.  This affected not only all other
ineapple canners but all of the peach canners
n California as well, and in turn the price
fsh on pincapple was immediately felt by
A meeting was
held in San Francisco to discuss the situation
t which the biggest operator in the Island
as asked Dy his competitors to put his prices
to what they considered to be a reason-

am not in the peach
* 88" protested the man from Honolulu.
3 Then somebody exploded.
“Now look here John, you don't need to
ink you are going to sell one case of pine-
iple more than your share because we twon'l
w! If you think we will hold our
s back and let you unload all your pine-
tle on the market you've got another think

e

And from the next day the war was on in
vest. Hefore it was over the big pincapple
grcratlor was so deeply in the red that he
18 forced to clear out of his company and
Ay is living on a pension. It took three
15 to clear up the situation. It cost mil-
bors of dollars, And I be
ur estimate that it was lar
2 had no clear conception
b interfood competition,
In my observation of this form of competi-
o | have learned one thing. When a perish-
rice competition with a
e perishable sets the
¢, that is the price obtainable for the
price obtainable for

lieve it to be a
hecanse one
the meaning

Aperishable  food 1

able regulates the
food @l Pnierishable, The reason is that pe

Asiy

¢ i¢ a matter of
(it the profits are ma

”uu hananas are sold

On the ather hand wide fluctuations are not
ple items nor are they easy lo
rice once goes down it is hard

eeted on st
&l:i
ILis well to kee

fxtuations,
elore 5 th

p in mind that nonperishable
m_have a reason for rapid price
It is also well to keep cternally
at before any woman buys your
of macaroni she must first decide
aroni as a product.
b::\e does nat think of macaroni she does
I were in the macaroni busi-
sider it a greater calamity
wn affairs if the women of the coun-
any macaroni at all—if they
t macaroni—than if they bought
r macaroni from my competitors.
Y competitor gets all the trade there

8 1" would con
n‘ﬁn
id

THE

5 that particular year was the .il‘ml»ilily o
in abundant quantities
boade the unit cost very high.

Or let me cite another case that took place
bout four years ago where the competition
as between canned peaches and canned pine-
Grple. The head of the largest factory in
ihe cansiing of pincapple had gone in for too
wch production. Many of you will recall
hat caroed pineapple has been cited as the
product for which there is no ceiling.
leman had develo

which

d a lot of new
before and  when
hey came into bearing he had an enormous
ount of raw material to pack into cans,
Some of the California peach canners were
pple on_ the Island, but
The big nin:r:nur

e wias

gure. .
“Why should T put my prices up? I am
nﬁunl with them under the present condi-
ons.
“The rearsn

patiently explained the
okesman srom Cali

ornia, “that we have to
our j .aches below the cost of production
o sell 1" vm against
“Bur

o
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THE INDUSTRY'S PROBLEMS

Excerpts from speech of Aaron Sapiro

leon ore is bronght in from outside
an intesstate shipment, Al the steel this com-
pany makes is sold out of West Virginia,
that all becomes interstate  shipn
much of the Tabor at the West Virginia steel

Supreme Court said none of the labor at the

that the only thing that coulid be called labor

in interstate commerce was the labor in trins-

portation. All the rest of it does not come

within the jurisdiction of the

crnment. It comes within the jurisdiction of
|

pletely the labor provisions of codes, The
Supreme Court also threw out the colde mak-
ing power of the President.

On the question of fair trade practice the
power to set up fair trade practices in inter-
stile commerce can come within the
of Congress, but yon cannot give it 1o 1
l|1_|\l1'_\' to set up trade practices; nor can you
give such general power 1o the President
Trade practices, fair trade practices, can be
set up only by codes with semijudicial power
‘rade Commission. Un-
der the Clayton act the Federal Trade Com-
mission dic set up such things. The Supreme
I that you cannot let an industry
e its own good or bad trade practices.
That must be determined by some body such
as the Federal Trade Commission. When such
things are decided by such a commission, then
and then only can they be enforced. Keep
these facts in mind, otherwise your set of
rules will go to picees.

The new NRA act is completely silent with
respect to labor, It does nol give the Presi-
dent the right to make a code. It is possible
under this new act for an industry 10 make
a voluntary agreement and submit it 1o the
I'resident, who may approve it for those who
sign it. You can make a volunmtary agreement
on proper matters between 9 of your mem-
bers and enforce any part of it among your-
selves, but you cannot enforce any part “of it
against any one person who does not want

AARON SAPIRO

Defore any of us can understand the prob-
lems before the macaroni industey, 1 think
we have to understand to some extent the
meaning of the Supreme Court decision. The
Supreme Court threw out the code of the
macaroni industry, along with others. The
President had approved amd made law om
of codes adopted by the various industries
themselves. These codes dealt with labor in
roduction; with hours and wages of that
abor; the codes included provisions about
trade practices. The Supreme Court passed
on those three types of problems, As a re-
sult every code went out of the window.
When Congress tried to give the President
power and authority to sct up rules withont
defining the limits of such rule and withomt
stating which particular things are illegal or
improper, it delezated power to the President
not contemplated in the Constitution. Since
this was an illegal delegation of power anil
authority, every code made and approved hy
the President was illegal from the start. That
illegal from the start is very important,

On the labor question Congress has the

wer and authority to deal with wages and
wours of labor in terstate commerce. What
constitutes labor in interstate commerce? Let
us use as an illustration the legal principles
found in other cases up to this time. Let us
h-  use the case of the Wierton Steel company
s must be sold hefore they spoil. Thus  of West Virginia. That company makes stecl.
F latoes are high priced our competitive ;

Does that mean that there is no
which you can work together? No,
perience of the last couple of years has shown,
or should have shown you “something; and
you should make cfforts to retrieve and re-
tain those things which should be kept.

There have been accomplishments vnder the
acaroni Industry is an

ome of you treat your
vitis a low industry. Some
treat your industry as though it is a joke, but

code, First of all the M
impartant industr
industey as thoug

ommand a better price than is
le when the perishable is selling for low
8. Perishables have to be SOLD irre-
ive of their cost of production.

e pricing policy in the case of nonperish-
rave importance for
| e or lost, In the case
ferichables, the rule is to sell rather than
% spail. The public is accustomed to wide
uations in the prices of perishables. Just
at times at the rate
zen for a quarter does not lead
expect to get bananas always at

prove my
tion partially.
country refuse to buy
what can I do about it?
ing habits of a nation is a slow and tedious
task. Such changes do not take place rapidly.
Nl:“' consumers arc nol won nor 0'(' ones
lost save after a very considerable period of
effort or discouragement.

b

macaroni products are as important in their
way as the miller’s products are.
have comnducted your industry without dignity
There is one thing that SMr. Hoskins fs
done and that is to make you respect your
industry. That is one of the most important
things that Mr. Hoskins has done. He has
made you think of yourselves and of the
Macaroni Industry in terms of selfi respeet.
He tried to put dignity into your industry.

is something the matter with
product, and 1 can change my ways or im-
I can control the situa-

handled in a decent way, handled in a re-
spectable way in trade. The first thing you
men have to retain out of your expericnee
of the last two years is that sense of the
dignity and importance of your industry
Hurton made some good suggestions (o you.
1 I not give yon the answer 1o the
problems which you men face. |
need men trained in merchandising, trained to
take proper advantage of opportunity and 1o
do it as a big, important industry would act.
Not so long ago there was an attempted
meat strike in New York. How many of you
men took advantage of it? How many of you
men put on special campaigns?  Macaroni prod-
ucts are not something to go along with meat
like another vegetable, Macaroni products are
a substitute for meat. Macaroni products are
a_primary food. Meat prices are excessivel
high; sccond, meat is one of the thin
we ought not eat so much of ; thir

should therefore be regarded with a very
critical mind before anything is done about it.
It is well to resist that temptation to run
another shift or put on another line of
machinery just because the goods seem to he
t a little faster, until after careful
inspection it is shown that only macaroni is
enjoying this sudden demand. If all other
foods are moving in increased volume from
factory to distributor it is well to stop, look
and listen before doing anything different in
the way of production.

In contrary fashion any unexpected diminu-
tion of movement of macaroni from factory
to distributor should also be regarded with
a critical eye and mind. The question 1o be
“Are our people cating less maca-
roni or are distributors working off inven-
tories?"

gll“l“’ ou

asked is




roni products are a good substitute for meat.

f you merchandise your products properly
you can put your industry at the top. Dr.
urton alluulll’ nat have classified macaroni
products as a secondary food product. Maca-
roni products are a primary food. Serve
macaroni with cheese, with tomatoes, with a
vroper  sauce and you have a full meal,
k{en can live without meat if they eat enough
macaroni products,

I gave you this illustration because I think
your_industry is important and should have
dignity and importance. The Macaroni Indus-
try should be considered a great merchandis-
ing opportunity. 1f you men didd what you
ought to do with it, the United States would
not ecat twice as much but four times as much
as it consumes now, and pay belter prices
per pound than you are gelting for the small
production taday, The first work done by the
code was to give a little sense of dignity
and importance to the industry. That was the
one thing that should have licen done.

The second work done by the code? Some
men are not as good as others. In this in-
dustry it was not only felt but said that
little fellows were doing the l‘llEiIlilli: out of
desperation and perhaps ignorance, However
the real cheating in this industry was done by
some of the big fellows. llegal substitutes
were used by the big fellows, not by the
little ones. Artificial coloring was found in
many products. Artificial color was added to
macaroni products to make four products
look like semolina vrmlucls and so make
qlain flour products look like egg products.
(his practice was followed not by the finle
fellows but by some of the biggest firms in
America. This is the dirtiest kind of business
that I know of—cheating poor people on food
stuffs, The illegal use of artificial color was
stamped out by your Code Authority, | give
credit to Dr. Jacobs for this. It took knowl-
edge and guts to do it and to do it right.
He did it wisely. Instead of going after it
under the NRA, he put the cases right in the
lap of the P'ure Food and Drug Administra-
tion. Those men who cheated are not through
with the Federal government yet. Sooner or
later there will be criminal” citations and
criminal prosecutions, not on the little fellows
but on the big ones who cheated both the
public and their competitors. This work on
artificial color was a real accomplishment by
the Code Authority, first by Dr. Jacobs and
sccond by Mr, Hoskins,

T ——

The third good work done by the code
affected what we call trade practice provisions
—price cutting, rebates, that kind of cheat-
ing. Now do not go and say that rebates
also, are given only by the little fellows.
Price_cutting is not done by the little men!
Mr. Cardinale, working over the fick, brought
l in several of the biggest ones for giving re-

bates; chiseling on prices; issuing bills where
it said one thing on the bill, and the store-
keeper would say how much he got off from
that bill! This was done by the big men,
not by the little fellows. 1 talked very frankly
to you because you men put faith in me, M
job is not to give out a lot of bosh, 1 tell
you openly what happened. Your industry
should have been making money last year,
Your production costs went up—but your sale
prices were stationary, This is an industry
with enough money in it for the big and
little fellows, but the big ones start to cut
and the little ones run after them. Then no
one profits.

The Code Authority tried 1o stop certain
bad practices. We made it mighty expensive
to carry on certain kinds of cheating in this
lcmlur’y. We were not entirely successful.
We did not have time enough or enough co-
operation to succeed one hundred per cent.
We could not do everything by ourselves,
Zerega gave us marvelous cooperation, Alout
cight firms cooperated with us while 70 did
only what they thought they had to do.
am not saying these things so that you will
think less of your industry, 1 want you to
think more of it, There ought not be room
in this industry for a cheater. There is room
for little and "big manufacturers, but all of
h you should be getting some money out of

your efforts. There is need for good merchan-
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dising and need to stop those who pull down
the st irds of merchandising.

There is no use talking about agreements
unless you understand that the first thing you
have to do by your industry, is to think about
it as a decent work with t!'igmly. Otherwise,
no agreement will get you anywhere.

Three things you should do: ONE—Try
to create a sense of dignity,. TWO—Try to
stop cheating on quality and brands. THREE
—Try to stop bad trade practices. That is
what the code has been trying to do, and in
that sense alone, it was worth all the effort
that was expended on it.

Your president made some suggestions, 1
like and admire your president, and if I difTer
on some points he'll forgive me. He sug-
gested that you keep the good work of the
Code Authority. 1 am in accord with that.
Do everything you can do to keep your dig-
nity.  Don't let people think about the Mac-
aroni Industry as a small “ltalian industry.”
It is just as important as the flour industry.
As a matter of fact it is almost like a com-
bination of the flour and the packing indus-

tries, It takes the place of both bread and
meat,  Such an industry ought to be impor-
tant. ~ All manufacturers of that industry

should hold their heads up high! Keep your
National association strong so as to huild your
morale constantly.

I do not think that you are all good mer-
chandisers. LaRosa has done some success-
ful merchandising. What he has done in four
years is a .m.dJ of smart business methods.
As a group, you do not know merchandising,
however, “Take one little firm out in \West-
chester which makes an unusually fine prod-
uct. It is too small to put on an advertising
campaign by radio, but it must get together
with a group for group advertising and get
somewhere.

It is my suggestion that you make more
package goods, not so much imlk.

There are two ways in which you can use
the National association office: first—to build
n]n your dignity and morale; second—to be a
place from which comes merchandising ad-
vice,

Now for the plans of the new organization.
Fitst—you must have enforcement of what?
Enforcement, how? Mr. Vagnino thought
that such enforcement might come from and
through the Federal Trade Commission, (At
this point, Mr. Sapiro explained the long and
tedious path a case must take in order to get
action from the Federal Trade Commission.
First the case is presented to the Federal
Trade Commission; a Cease-and-Desist Order
may be issued, the complainant must prove
that the actions of the respondent are such
to intentionally injure the complainant, his
competitor, and to create a manopoly.  Also
show that the public interest is involved. An
injunction mnt; be issued only by a court
after ruling by the commission.” It takes
about a year and one-half to get any action;
and by the time the “desist” order is issued
the complaining party i probably owt of
business.)  After all the work is done, the
penalty to the guilty par.y amounts to a slap
on the wrist, If f-ou tiink 'yuur way out {or
speedy velief is (b Federal Trade Commis-
sion, you are wrang.

. May I make a suggestion? A few lawyers
in the United States have studied the Federal
Trade Commission. They know it and like
it.  Most people of the” United States did
not know about the Federal Trade Commis-
sion or that it was working along this line
of constructive trade practice regulation. 1
do not believe the President knew much about
it or the rmplc who wrote up the NIRA,
If they had known fully about it, they would
not have written the NIRA as poorly as they
dil.  The Federal Trade Commission would
have been used as the key to all enforce-
ment.  Take this as a constructive sugges-
tion. Organize a trade association here, right
around New York. Call this one compeltitive
area.  Another competitive area would be in
Pennsylvania; another Boston; another Roch-
ester; to Cleveland; another Chicago; an-
other the Mississippi valley; another the Pa-
cific coast. In each competitive area have a
separate trade association. Organize them

separately and not as a loose part of the ¥,
tional association, but as something tlay ¢
go into court. Set down in a contrict fo
each area certain labor provisions and siap).
ards—but do not Yul these contracis in,
effect before manufacturers in other arg
would sign_similar contracts, Also, put
trade practice provisions, There should e
someone, not a manufacturer, who could
watch and bring people in if they break e
contract.  I'ut into that contract only thoe
things already announced by the Teden)
Trade Commission in its long course of cop
structive  suggestions,—agreements o sto)
misbranding rebates in any form, free el
ete.  Put this right into tfm agreement o e
signed by each individual.

Now suppose the New York office is uper.
ating. Here is a_firm that is not a membe
and is cutting prices, Here is another firm,
a member, cutting prices.  Put into the agree.
ment that if any signer violates that agree.

ment you can go into court and get an i §

mediate injunction. In that case if you pu
your complaint through the office you woull
ct a court injunction aml stop him in a weck
¥Jnmagcs do_not help, but injunctions sty
the bad ones immediately,

But if he has not signed? * Suppose tha
in Jersey there is a firm selling products at
a price which you know is below cost. I
sale prices in_ New {ﬂ‘!ny and New York
differ. The office of the regional organizatin
sels up an agent in Jersey., The agent buy
products from this firm at prices which are
higher than the prices of the products in
New York. In that case you can colleet a
damages under the Clayton act, three time
the difference between the lowest price of
his products in New York and the price ke
is giving you in Jersey. You can collect un-
der the elnytml act ior that discrimination

Your association would arrange that, woull 8

conduct that suit,

What about labor? Labor is not interstate
How would we get that in?  For sales it
New Jersey below cost of production, ym
have rmmfics under the Clayton act for un
fair competition. You state that you agre
to pay labor so much and ask others to cum
pete on that representation.  You convert

problems of labor into problems of comypetic
tion.

I am in favor of local organization, i
corporated in cach one of the competitive
areas. Then, 1 am in favor of having the
local organizations become members of the

National association so that there woull kf§

careful supervision. 1 hope that that work
will still be continued by Mr. Haskins, b
do not aucmrt to organize these enfor emen
groups loosel

sociation,

I think that our code did something: sub-
stantial for the industry. The greatest work
done hy Mr. Hoskins was to put dignity into
the industry. Do not become a chiseling in
dustry.  You represent goad, real food' Tdl
people that you are meat and bread i1 one,
the cheapest” and best that all people. ric
or poor, can get.  Tell it to them a hundred
times, not once but hundreds of times, N
you Delieve that your industry has «ignily
you will profit by it, You wilrlwuin 1o fed
that your associates are men with whom yof
are proud to be seen. You will stop cheatig

on quality, misbranding, unfair trade prac
tices,

The best work done in the country on 39
food problem during the flast six months b
the work done by Dr, Jacobs in purifyint
macaroni products. Keep up such work. Gist
the men who are working for you a chant
to do things. Form small enforcement a0
clations in cach competitive area, tied up Wi
Mr. Hoskins as the coordinator under a o
tional organization. Build little protectist
fences and build them well. Then you wor
need them! You combine the flour busine®
and the packing industry, bread and met
into a dignified industry. ' Believe it is 0
nified; treat it in a dignified manner
you will make profits and satisfaction grea!
than piofits.  Dalieve in your industry
make it worthy of your fajth.
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The 1935 Streamlined Press.

The Press that gives you Streamline
results.

The Press that converts lost Time
into Profits.

In these days of high speed, auto-
mobiles, aeroplanes, even railroad trains,
are streamlined in order to eliminate air
resistance. The result is increased speed
with conservation of power and time.

Why do we call our press streamline?
Because, by improving the design, we
have been able to increase the produc-
tion without any increase in power or
any sacrifice in convenience of operation.

All this has been accomplished with-
out complicating the construction, In
fact, our new model is much simpler
than any of our previous presses, and is

* unquestionably years in advance of any
machine now on the market.

Built in various sizes and types.

Let us know your requirements and
we will help you select the press best
suited for your needs.

Send for illustrated and descriptive
circular.

SPECIALISTS FOR TWENTY-FIVE YEARS

DIE CLEANERS
DRYING MACLINES
MACARONI CUTTERS

We do not build all the Macaroni Machinery, but we build the best

156-166 Sixth Street

BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street

Address all communications to 156 Sixth Street
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An Experiment and Its Lessons

By G. G. HOSKINS

Chairman, Macaroni Code Authority

From the time the papers appeared on
the streets with the headline NRA
CODES UNCONSTITUTIONAL to
this moment, I have been trying with the
rest of you, to develop some thoughts
to place before you this moming that
might help you to salvage those things
which by experiment have proved to be
valuable, and to discard from our future
plans those things which by experiment
have proved to be impractical.

The NRA as an aid to the solution to
our problems, has ceased to exist, It
may be revived The Administration has
continued a skeictonized, limited NRA
until next April, merely as a “time out”
in which to take stock of accomplish-
ments, study the effects of the removal
of NRA restrictions on business, and
perhaps formulate new plans for per-
manent regulation of industry, In the
interval between now and Aprii 1 we must
cvaluate and consolidate the gains made
under the code, charge off and forget
the losses, and build for the future with
intelligence and foresight.

It is not our purpose today to defend

or condemn. You know what we who
have been entrusted with the problems
of the industry have done to solve them,
and you know the extent to which they
have been solved. You know the support
or lack of it that we reccived from
NRA. We know those who have been
faithful to their pledge and have main-
tained to the best of their ability, their
business integrity through these trying
times. We will not review the past ex-
cept where some activity or some devel-
opment has taught a lesson from which
we can draw conclusions to govern our
future actions,
. In the summer of 1933 business men,
inspired on the one hand by idealistic
zeal and perhaps stimulated by the hope
that here was a chance to make idcalism
pay dividends, flocked to the Blue Eagle
standard, In the making of NRA codes
there was a strange mixture of idealism
and self interest, rugged individualism
and sympathetic cooperation, but men's
lmsnc' natures were not changed. Their
emotions  were  stimulated and as s
u:aqnlly the case, the reaction brought
disillusion, headache and disappointment,
but nevertheless, we believe from it all
there has been dcvelopcd a new thinking
and a new responsibility,

Every trade association had its code of
cthics. Resolutions without number had
been passed condemning or approving
various trade practices. All men believed
that certain things were wrong and
something ought to be done about jt,
but most men felt that the activity should
start with the other fellow. When the
emotional spree was over we sobered up
and found that we had written 604 codes
with rules running up into the tens of

thousands in total which were supposed
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to have the force of law, but which had
been applied to the masses of the people
before they were ready to receive and
accept them,

If you had asked almost any employer
prior to June 1933 whether or not he
was J)aymg a fair wage to labor, he
would have answered in all sincerity that
the wage earners in his employ were he-
ing well paid. His standards however,
may have been wrong. Some employers
belicve that labor is entitled to only the
necessities of life. They figure that as
long as they pay a wage sufficient to
give their men three meals a day, a roof
to cover them and a bed 1o cleep in, they
have fulfilled the relationship  that
should exist between emplayer ind em-
ploye, On the other hand, you and 1
have met employers who point with
pride to the parking lot at the back of
the factory where many automobiles for
example show the higher living stand-
ards of their group. They want their
men to be able to buy a radio, to afford
modern plumbing, to Took forward to the
time when they will have the little home
paid for, and ‘perhaps have put aside a
satisfactory income for their old age.

Because of this difference of opinion
and because of the intense competitive
situation, there was prior to 1933, an
everinereasing tendency to establish the
employers’ standards of faimess on the
basis of the first illustration. The net ne-
sult was the purchasing power dropped,
the seminccessities and luxuries could
not be bought, unemployment increased
and finally the lack of buying power af-
fccl.cd such basic food products as maca-
roni.

We may have eriticized the method by
which these living standards were raised,
but no one has been able to suggest a
better method than the President’s Re-
employment Act and the codes, Certain-
ly it was better than the universal or-
ganization of labor which almost invari-

ably has the effect of building a barrier

between employer and employe. Ty
Supreme Court says the NRA was yp.
constitutional, but that does not mak
the need any less pressing, It seems i
me that if the Macaroni Industry is ¢
do its share in preventing a rectirrene
of the 1932-33 situation, it must find
some means to prevent a complete rever.
sion to conditions prior to the code,
Our labor provisions were set preity
high. I think there is room for criticisn

~for their being too high, but certainly

they were not unfair to labor and they
were accepted willingly by a large num-
ber of employers, reluctantly by some,
and opposed by only a few. Certainly
Jhei[ would be opposed by some. Do you
realize that there were many plants in
the Macaroni Industry paying as low as
10c to 12c per hour for girls and 15c 1
20c for men, and that in some plants, the
wages ran as low as 6¢ per hour?

It is unthinkable that this conditin
should exist again, but unless there ar
some means found of putting a brake oo
the increasing tendency toward ruthles,
unintelligent competition, it is not going
to take long for this condition to come
into existence again.

In the battle of prices the pressure is
always to cut costs before expending
capital assets to meet competition. Un-
der the present system labor takes the
rap whereas under the code capital woull
have to take the loss, Therefore the
more nearly we can establish uniform,
inflexible, minimum costs in the indus
try, the less violent will be the fluctu
tions in the price,

_ Regardless of what our political be
licfs may be we must realize that this
country is facing social changes which
wiil come in one way or another, Upto
1929 there was a gravitation of wealth
into the hands of a comparatively few
individuals, Most of them lost a 1t of
it, but it was not distributed to the
masses of the people, and the people in
one way or another are going to petd
comfortable share of that wealth, The
way in which these changes will develop
will depend upon the mental attitude of
the great mass of working men and
women in this country. They expressed
themselves in 1932 through the ballot
box.. They expressed themselves mort
forcibly in 1934 through' the ballot box.
If they find that their representatives are
not capable of leading them toward tht
changes which must be made, they wil
seck other leaders. Those leaders may

changes which they believe must b
made,

There is not a very sharp line in this
country between capital and labor, L+
bor is just as willing to be led by repr¢:
sentatives of cavital as they are by dem
agogues and politicians, All they need i
confidence that the leader they choose 10
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tollow will get for them a fair share of

B things for which they work, We

wrally vead a ‘ot about the batiles be-
ag fougIn by groups organized to secure
oncessions from capital, but there is

il a vast amount of induslrilcarril:cl

n alony the same lines as the Macaroni
ndustry. Your pressman if he is intelli-
oent, knows that if he can put aside a
few dollars all he needs to do is to figu-
tively open the office door and become
Ln employer, Consequently he is not in-
crested in destroying or exploiting the
lass to which he expects to belong, but
hhe minute he gets the feeling there are
larriers being put in his way toward get-
ing into that class or enjoying the same

fileasures that are enjoyed by the em-

ployer class, his force is directed toward
breaking down those barriers.,
Now, I am not a socialist, a fascist, a
lommunist, and although I may have on
red necktic I am not a red. I do not
ink I am even a parlor pink, but I do
hink that I have a fair share of common

ficnse, and my common sense suggests to

ime that now, when labor is looking for
aders who will help them maintain the
gains which they have made in the past
o years, is the time for capital to rec-
ognize its obligation and grasp the op-
prtunity to maintain the understanding

fud friendly relationship between em-

poyer and employe, upon which rela-
jonship the development of American
industry has been fﬁ-mly grounded.

It is characteristic of the reformer
ind idealist that the aspiration is always
eater than the accomplishment, If this
were not so there would be little prog-
ress in the world, Yet at times, ideal-
ists and reformers promulgate such im-
practical ideas that the reaction when
the reform wave is over is worse than it
was before the reform started, unless
the reform has carried with it an educa-
tion which started those who were af-

Biccted to believing that the results to be

btained from the reform were for their
own best interests. So it is with the re-
form in the labor standards of the Mac-
aroni Industry. Has our reform move-
ment carried with it sufficient education
0 make the individual members realize
that it was to their own best interest to
nake the aims of the reformers a part
of the new structure? You are the peo-
ile aficcted, You can best answer that
question,

When we first -tried to write stand-
urds into the code, we tried to write the
ieals of the industry into the code law.
We have had two years experience try-
Mg to enforce those ideals. Have we
ound it is practical to enforce them?
If {."“ will recall at the start of code-
miking we wanted to eliminate every-
thing but semolina and farina in the pro-
Ulion of macaroni products. We

s "Wnd we could not do this, so we quali-
advise them that violence hastens tht

d our ideals by requiring that, what
we considered an inferior product be
mirked in a way which would call the
iltention of the public to that fact. Now

im going to say something which I
Spect will bring 'a storm of criticism

}'*m many members of the industry be-
guse they will feel that I am recom®

“ending a backward step, but neverthe-
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less the application of our standards in
practice requires me to say that in the
rules of conduct which we hope will gov-
ern the industry in the future, we should
not attempt to go beyond the standards
which are enforceable under the food
and drug administration. Perhaps, it is
true that the use of below standard flour
in the manufacture of macaroni pred-
ucts is detrimental to the industry, but
we are dealing with forces which have
greater influence over the resulis of anr
business than any ideals that we may
have as to what is best for the industry.
Below standard flour is a byproduct of
regular milling operations and there will
always be someone found to huy it be-
cause it is a wholesome food. We have
no statistics that will prove that the
American public recognizes much differ-
ence between it and a better product. Vve
belicve that they do recognize the differ-
ence and that they will pay for quality.
Neither have we any statistics to prove
that they would rather pay 8c a pound
for semolina macaroni than 5c¢ a pound
for rice. It is quite conceivable that they
would prefer to have what we call a be-
low standard product at 5c¢ a pound than
rice at 5¢ a pound. I think we all recog-
nize that our real competition is not
other manufacturers but is other food
products, Do we want to do anything
that will tend to give other food prod-
ucts an advantage?

Federal standards do not require la-
beling, but they do require that if a
product is Iﬂlil:?l.‘tl it must come up to
certain specifications, In some instances
these specifications are not sufficiently
defined to be of great value, but again
through our experiment, we have had
lessons which should enable us by co-
operation  with the mills to establish
standards for raw materials which are
flexible enough to permit a reasonable
interpretation by reasonable men, and
therefore pive us a reasonable chance
for enforcement by being able to identify
the quality of the raw material after it
is gone into a finished product.

I don't think it is necessary to discuss
the need for continuing the drive against
the use of artificial color. Perhaps the
artificial color in itsclf is not injurious
to health or unacceptable to the buying
public, but it is a means by which manu-
facturers can make a product appear
better than it is and thereby introduce
clements of unfair competition into man-
ufacture.

There is not now any governmental
agency that will back us up in a prohibi-
tion against sales below individual cost.
The Federal Trade Commission rule in
this respect is innocuous and ineffective.
I refer to one of the rules of the Fed-
eral Trade Commission which has been
adopted as a Trade Practice Conference
yule in many industries which says:
“The selling of goods below cost, \yllh
the intiat and with the cffect of injur-
ing a rompetitor and where the effect
may be to substantially lessen competi-
tion or tend to create a monopoly or to
unreasonably restrain trade is an unfair
trade practice.” Dy the time we got a
definition of “intent” “substantially”
“unreasonably restrain” the need for reg-
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uiation would have passed. Nevertheless
there is a recognition by state and fed-
cral governments that the practice of
selling below cost is uneconomic and is
detrimental to the social structure and
we believe governmental agencies will
work intelligently toward a solution of
this problem and that the time is not
far distant when it will be against the
law to sell below a fair and reasonable
cost. This prediction is based upon the
fact that already eight states have rec-
ognized that this is an unfair trade prac-
tice and now permit price contracts of
one type or another. These states are
New York, Maryland, Towa, California,
New Jersey, Washington, Oregon and
Wisconsin.  In addition to these, fair
trade bills have either been enacted or
are on the way to being enacted in Ala-
bama, Pennsylvania, Michigan and Tex-
as. Michigan's fair trade bill is very
specific in that it says: “Merchandise
must not be sold below cost plus over-
head.” The lowa law says that: “Con-
tracts fixing a minimum price shall not
be deemed illegal.”

I am not familiar with the details of
the New York bill recently signed by
Governor Lehman, but it unquestionably
gives more opportunity for concerted
action in matters of price regulation than
has been permitted in the past. The tend-
ency is distinctly toward improvement
in this situation and we feel that as the
evils which grow out of destructive price
cutting -are¢ more generally recognized
by the public, there will come a more lib-
eral attitude toward price agreement be-
tween members of an industry. Certain-
ly, even now it should be possible to do
more by voluntary action than has been
possible or done in the past.

It is too early to be able to predict
what can be done under voluntary codes
with respect to prices. Perhaps we will
find that we can do more than it now ap-

ears is possible. In our survey of the

industry, 48 members voted in writing
for open prices, 12 voted against it out
of 82 members answering the question-
naire, 22 did not answer. [ have be-
L..ved in the value of open prices from
the first time such a device was made
available for codes. 1 understand that
properly handled, open prices are now
permitted in any industry that wants to
carry on the practices of filing prices
with a central agency, but before open
prices should again be made the means
of disseminating information in this in-
dustry, there must be a higher moral
sense of respect for the filed price. We
should not again attempt to require the
filing of prices unless we can be con-
vinced that those manufacturers who are
a party to such action recognize and
observe the moral obligation to their
fellow manufacturers to adhere strictly
to their filed prices.

In February of 1934 when you clected
me as chairman of your Cole Authority
and put in my hands all of the power
that was yours to give, I felt a great re-
sponsibility to you, How T have dis-
charged that responsibility is something
which you shall judge for yourself,
That is history. However, we have a
future before us and I feel that because
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of the support which many of you have ness I feel that from them as a basis first time other divisions of the fey
given me in the past, and the trust that can be evolved a set of rules that will be industry are beginning to recognize the §
you have placed in me, it is necessary of immense value to the industry. There  Macaroni Industry as a substantial a
at the close of my administration to pre- is no limit to the extent to which an in-  vital factor in marufacturing distriby.
sent for your consideration a program dustry can go short of violation of tion. This place in the sun should not 1
for the future which will enable you to  statutes providing against combinations lost. It scems to me that there is g
capitalize on the undov’td gains which in restraint of trade, if that industry is  excellent opportunity for regional an
were nm‘tlc under the ¢ e . capable of self government. national representatives of the Macaroy
, '{'3:6 I}?.:.ﬂ:la?lh}s:: ﬁ:ﬁt:.‘n;]tcrcl ll‘o Ap‘nl We have reason to hope that in the Industry to present a macaroni mes.
tain f)révisinus whi;h were fu:::nl?nlu“ll;-' f_ulurc may of lhc_ UNFGIF facs prace (R o g:’oups ey d
unconstitutional Newspapers lr.'ul: LEEE et B u_ﬂcu:lwtly_ pﬂ?h‘huc[l by l:ulclrs. \\‘\f mgmul_':!c_turc R o
magazines, orators legal 1:02?15-0'1 indus- i Withi pesalties e $iobtion but for }:rm g | A “!IS ikl e
trialists, and e\'el')"ho(l')’ who thinks or Ihe persens citaido of & oy Siating cvila mI)(ll' prlm uﬂ' e R
thinks iu: thinks, has his own idea of w!llch are. conmiod to a4 mdusl.ry we (pLis: but e hnow !}I:at_for g
what it means, but we cannot today say wel Bvee dn Seind ypod siine Nind of ;0“ n]ra:‘mulher. e e
that it gives us any particular ho c’ cx}- voluiacy ction. 1y dociire any degreo of - BAYS Uoen Wicuictl e o {okc. e
cept that by implication it alln\[:'s’ e Vo uvercomcl l'hlf' T .
formation of voluntary codes, Whether It is possible that with the abolition of ::i:n;rir:n)niﬁl'n;l ":Juh:w? a rea‘l HI
this is possible or not, it is certain that compulsory codes under NRA, food pra= t: i if it .‘|i [.l‘]nc tlrcrst rep.l]'ltscnta»
there is nothing to prevent us from C350rs may be able to get effective ::';‘5;5‘ Ilhn“]I e i lclm_"uisc o
adopting a code of fair competition for MArketing agreements under the AAA, t‘llniq i ll lkn ]'""“ "I:“ " ;IS fation of
our industry as long as none of the rules The amendments to_the Act are now el -tn'l ."“I" :“l e "rl'f several
is contrary to law. Therefore let us see being considered in Congress so lh_at we :ll"" r‘et IE ::' crs'm h?.“‘"ﬂlﬁ? I8 a (.;'"'
what form that code of fair competition 19 not know what the outcome will be. E Ay r:;(m T ot -i“'n? Fuml"'m-
| can take to give us something to guide We hope that whatever it is, if the |n .?. s r\:or et R
: i fuy AAA offers us an opportunity to hetter  done by '.riumel_u the macaroni manufac
We have federal and state food regu- Y% condition we will not be subjected l:rc:ls’ n 9 '] ""ltr‘h.""":df"il (}!““ “'i‘.'k"
lations. By conforming to these regu- 0 the heart breaking delay which we ex- i‘““‘ B e '.“ !'0_" CI“{ Of Hcianapols oy
lations we could have a set of rules Perienced from the time we filed our ¢ :marll. . |l pebieccc 0{ i
which approach those which are now in  ©Figinal code in July 1933 until it was “Flf- nn’( 1;¢.rm]::; mm;y B the first tmT
. the code, and we could depend upon real ransferred to the NRA in December ‘E“' ized that value. It was not difficul
pom byt omi 1933, for mﬁ llo !m: the attention of the retail

Prior to June 1933 the Federal Trade Hecause of the rapidly shifting legis- '"!"s- ‘;' i (c":“dm} the many ways
Commission had assisted 150 industries lative situation and the uncertainty at :;m fn:;c.l-:rnm c?uh.mcrcﬂ“ Pt
in_the adoption of rules of fair compe- Washington it is not policy to even pre- ?rmt' i r.mw l-l.un 2 plcn}ly a boen
tition; 96 industries now have these dict what can be done toward the present ‘;'“ mn{& lepcnlu.nce LR m“d""l-ﬂtf
rules in effect. The codes were formu- code or trying a new one, but during the ;".“ cm; g0 & hever jou din: | &
lated at conferences authorized and call-  period of reconstruction which started [L.t e i
ed by the commission at the request of With the Supreme Court decision out- Qe o e 2
the industry. A typical set of rules is lawing codes, there are many things 6. Sooner or later, in spite of the dis
that adopted by the grocery industry, Which we can do as an industry, There- 3strous conclusion of our last advertis:
These are divided into Group one and fore, T recommend certain things for Mg campaign, we must get better pil-

qre that we can get the kind of regula-

ions that we want written into the fed- Matters Of C'u_rrent Interest in Federal

I laws with the help of Dr. Jacobs

nd through national and regional offi- and State Food Laws Enforcement

ers we can get them copied in the state

s and thereby cover all macaroni — hy W, g, FRISBIE, chief, division of State Cooperation, Food

m[:‘c‘e“’::";"‘xmh” Lok and Drug Administration, U. S. Department of Agriculture

9, There is a lot that can be done ) . .
woward the standardization of package The title of this paper is sufliciently broad  this bill has been widely circulated and is
R We talked of this, but it scems to permit an indefinite excursion into the field  critically analyzed in the committee reports,
S126S. ’ I s 9' food and drug regulation, but while certain ~ so that it would be needless repetition to dis-
that there are 50 many other pressing items might be of passing interest, it is real-  cuss here its manifold provisions. 1 would
lems that this has been neglected. ized that your primary concem has to do like however, to stress one phase of this bill
Vet 1 believe we all recognize that it with problems affecting your own industry. in view of the interest of your association in
id be a good idea Perhaps the most outstanding matter of cur-  definitions and standarde, and I will therefore
woul E00 : i rent interest is the progress of the legisla-  outline briefly those sections of the bill which
10. There is no use in part of the tion intended to revise the present Federal relate to the formulation of definitions and
Macaroni lndustry continuing to pay 2% standards for food products. This particular
sh discount, 196 is enough. One or i part of the bill has not been amended since it
diwo manufacturers alone cannot put this ! i g e Bl
over, but by voluntary agreement it tical with those which were embraced in the
should not be difficult. bill which came before Congress at its last
1. We had a provision in the code he i ; i
s & 4 2 e present bill provides for the establish-
which said something about quantity dis- ment of legal rw.l' standards by the Sccre-
wounts. We have tried for 18 months to tary of Agriculture. To assist” him in_the
decide what is a quantity of macaroni formulation of these standards a Food Stan-
cradually. 1 think h t x dards Committee is provided. The committee
dually, ink we have come to rec- is composed of seven members, three repre-
ize that shipments can logically be senting the public, two the food producing
divided into less than 100 case lots, ;uul1 "]J‘m“lhmllrill,JH inlh;\sliry_aml t:@'u lhu\}"c:l-
» = eral fo0U and T dminizliation, aem=
g‘:it:m\eglD:::nan:ctm:m;gc:-?s‘m“i. tct(:;l bers from the atlm‘l‘:ﬁnralfun are named by
these quantity divisions as readily as
they accept 24 packages to a case, or 20
. as the standard for a bulk case,

the Secretary of Agriculture and the Presi-
dent appoints those from the public and the
food industry; he also designates the chair-
man of the committee and fixes the compensa-
; tion of its members. No one who has a

12 The extended NRA provides that financial interest in the food industry is
there should be certain manufacturing clflmllilc I'ulrrmtmhernhip as a rc[ircscnt[al1lw
intai s W - of the public, nor may any member of the

ﬂlll'lda.rds mnlnla!nctl by those who su:k Department of Agriculture yservc as a public
fovernment lnusu_lcss. Sﬂm'-:l'ml)' “;"" W. S. FRISBIE representative. When the Secretary of Agri-
Wtave to study this and advise the in- . culture deems a regulation defining or stan-
dustry, Food and Drugs Act. The Copeland Bill was  dardizing an article of food essential, he shall
. introduced at the beginning of the present ses=  advise the committee which shall in turn rec-

3. We ought to have a uniform con-  gon of Congress and went through several  ommend to the Secretary with the approval
iract, We have worked out a half dozen  hearings before the Senate Commerce Com-  of a majority of its members, a suitable
bt for some reason or another, we mittee, of which the awthor of the bill Sen-  standard or definition. A public hearing will

Group two, Group one rules arc en- your consideration licity for macaroni and noodle products e ator R. S. Copeland, is chairman. It was  then be called and after the hearing the Secre-
. a . . . 4 never got around to submitting them to ; : .

wable by . ! ’ . . We cannot jump into a program in the re recommended by the committee for passage  tary may formulate and promulgate such

forceable by law, through the Federal 1. The National Macaroni Manufac- » jHmy program the industry for approval. Your new  and came up before the Senate for considera-  regulation as is necessary, but no regulation

Trade Commission. Group two rules are  turers association should be strengthened uml'st nlf a lot "}f. ballyhoo and high pres
an expression of an industry and while so that whatever comes there will be a i‘m'-lt(l salesmanship. We should start 1o
not backed by penalties can be enforced  strong, virile organization ready to take ' right now for a program which

representative should be givcn this as tion in Apnl. Considerable appasition to cer-  may be promulgated without the approval of
i task tain provisions of the bill developed and as  a majority of the members of the committee.
a result the bill as it left the committee was A minimum period of 9 days is set before

A . . e 14. , - o . or _ : e b = ’
by voluntary agreement with the moral advantage of opportunities. “"J-Ih} ll? initiated and developed manj Jllndnr:l:"i'm“-ﬁ] %ﬁ:)tlgt(!l%it':tes"m! :?lll'nk &:::I:t? “nillr;::l:‘ull‘.ltill.aui('::mi!ad“fﬂmllfl !l:l.ﬁ;.e,:!‘ }::'f :;ltc1"}\lr:lmllilccnlL1tl of a standard becomes
support of the Federal Trade Commis- 2. The rerional divisions and orran- months from now, In our last advertis ve should start immediately to establish  fore the Commitice on Interstate and Foreign You will observe that the procedure set up
[ ing campaign we put th before the immediately H ;
sion, izations should be maintained. More em- £ naig put the cart before hir standards. Pert { fence h Commerce in the House of Representatives,  here is not fundamentally different from_ that
‘ These fulcs covers e ! . horse. We started the campaign and andards. I'erhaps experience has — peoinaion regarding the chicl features of  which has been followed by the present Food :
| ' phasis should be placed upon the need yried 1o organize afterwards, Let us or- {220t us that they should be slightly Standards Committee, There is one notable i
‘ GROUP ONE: enforceable by law: I'n’r rc].i‘ulnli' meetings of local groups ganize first. Be sure that the produc fierent from those which were in the exctl‘miml'hnwcvcr.l wlliclln is a pmlm:linnl Inlall; ]
' : : g | . Be duct 1§ y " e e ; \Ea i
1. Secret payment of rebiate :\“:fr:d.gzl:\edproblcms can be discussed, that we are going to advertise is righ le. As | updcrstand the New NRA, Report Of Audlhng ::n |Il:ec ::l||;|:|?a:=l-:l,:||:::, t'iI.L-cr:(i::.-SI:“;nr:I.E:‘In-::r- \
‘;;’ .'n"" Miscrimination between customers ) ; " and then go ahead on a conservative f§ - & establish standards by voluntary Committee ing andd a public record; without which these b
; i“:.zlf::img of premiums where fraud is 3. Many states have laws which were constructive basis, ireement, Perhaps we can find some regulations having to do with definitions and ';
L, s . ermitted  under the national | * tlective means of enforcing them To the 32nd Annual Convention standards would be without force amd effect
4. Commercial bribery P " al  code, 7. The Copeland pure food and dru 3 B | o A HICIeenL LIPS ; it : P fistite. he npHe 1
5. False advertising Someone should be designated to study  Lil'may not |mP‘;!; in l'his SESSi(DlIlal;f :Jnrlg- L could go on and on listing things M{!:'(:"all -'“":.'"ﬁ"c"n-5:[:}“:IIEZ“Rluiﬁ{ﬁnlﬂsglf;:‘u:?:l: :::ltli;{l;:‘li:llc::}";ll;"fl'l::l.nli:[l.;l’ \]\-‘Il:ilc“}.izli'::uullr::f {
6. Sfack-ﬁllcd packages these laws and to help the manufac- gress, Dut It 18’ going 10 nash gocner o hat can be done without .-_n‘pohr:cman . Ilnh:i::g“::r\fit"“fll \he report of Scerctary-  standardizes an article of foad, there must
| 7. Unlawful exclusion of any manufacturer, turers within that state to take advan- (R hel: 1 4 pa = °r without the shadow of a jail sentence  q; M. ], Donna, beg leave 1o report  be an assembly of facts, authentic data and i
| merchant, or product from the market tage of them later. In its various forms it has ofierel ) force them to be done. We have had “,“‘,‘,'“T S i information as to recognized ethical manufac- i
£ R Selling of goods below cost for the pur- o - a chance to write our ideas of whilll, . IE.Lonts W18 S M l|,“s' sxamined a certificd statement  turing practices, as well as consumer under- i
pose of injuring a competitor 4-, The national organization should macaroni should be into the felden! m‘xn”u! sc_lback L Roan -l fi_lT 'a:T:E:I L‘ila::::'illtc:tyauf the Association  standing. ) {
g retain the services of someone famiilar  rules, We want to be in a position to do ik you will all concede that we did (['-'untd.ﬂe :;ml First National Dank, Wilmington, This bill has been frequently referred to as ';
GROUP TWO: ; ; with the problems of the industry and  this when the time comes make progress ‘-“_‘der the code N spite  jy “owing a cash balance in the bank as  a consumer measure, Granting this, it is evi- i
A. Approves circulating of price lists with  capable of keeping in touch with federal : y ol many disappointments, We will not of" May 31, 1935 totaling $7,27393. Said  dent that the industries have not been over- !
terms of sale a part of all published legislation and w} cork wi 8. T do not believe that many of yo! Bhive (he industry together apain for statement is made part of this report. looked in that provision is made for repre- ;
irice schedules. gis’ation and who can wor with the realize what Dr, Jncnhs has done ovef @ome H ¥ 108 2k crude 2—"I'hat the detailed report of the secretary-  sentative members on the committee itsell 13
B, Condemns deceptive prices. present divisions of the government such the past few years in educat] f stale time. Here is a program, crude treasurer covering the organization's Income s well as the requirement that the Secretary if
as the Federal Trade Commission, the chemists to el? “n- ’l" b "':“[ “1’“ 0 “l:‘.llf ugh it may be. What are you going to 13 Expense for the fiscal year i}une 1, 1934 grant equal n”pmmily 1o industry and the i
i You will note that some of these rules Federal Food and Drug Administration, able them to help regu about it? to May 31, 1935 was studied and found that  consuming public to present evidence at a i

the quality of macaroni products.
know that I have come in contact with
many state chemists in the last fex
months and all of them look upon him

as an authority when it comes to cereal B
analyses, A definite constructive proe
gram should be worked out for him a

the balance report agreed with the one certi- public hearing. The point_of this deseription
fied to by the bank. However, we find that  of the duties of the committee is to emphasize
co : there were outstanding on that date uncashed  the mt:cd for ((nll'll.‘l’illlul;_ on l%u‘_parl l‘u' f'uml
. . 2 ) . 2 ==

hecks totalin 20.15, which made the actval  manufacturers in the formulation of these

nvenb.on Commlttees E:ﬁ :snll:le u? ﬁ: Association funds exactly nll:unlnrgls. 1 feel, iﬂt! far as the macaroni in-
Auditing— P i 2 705378 Sccretary-treasurer's  report, in-  dustry is concerned it is not necessary fo urge
Ko, Q'“gﬁlalt.ﬁ v Cusinn, E D flmling the :Irlailci statement of Income and  your “cobperation since you have repeatedly
2 i Expense for the past fiscal is attached and  demonstrated that in the past; in fact, have

are similar to some of the provisions of the AAA, and the NRA. This person
the code. A study of the rules adopted  should be instructed to cobpe: ite with
by various industries discloses that there  the Chamber of Commerce of the United
are a lot of things that we can write into  States, the AGMA and other organiza-
fair trade practice rules that will be ac- tions such as the Consumers Goods In-
cepted by the Federal Trade Commis- dustries committee,

omination—Edw. Z. Vermylen, Chairman,

sion, None of them is the Jdirect answer 5. The Macaroni Industry has had i $ & La M 1 i rank Traficanti, ~made a part of this regort. L e s

i to our problems, but with the new think- a lot of favorable :ublic'l') tl t i that it can e continued and ome g;:int'rAthsran(.}“é:'nepa. %M. Ono- Respectfully submitted, tec lo pisedhe saduds skl informstive

| g tecenilig B et Ll B Pl i k‘ hs: y ’:c p:;s not be subjected to the lcmpcranwnlil Ifia, ' 0SEPH  PELLEGRINO dcﬁmll'un: which would operate to the advan-
; { - ‘cars. in rhaps, for the 5 . G {enmy D. R tag the consumer.

| [ perhaps, ups and downs of the industry, I fel @ Rsclution- -Walter  Villaume, Chairman, V_”(';',:m - st the impression prevail that the maca-

» J. Cuneo, G. D. Del Rossi.
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roni industry can do no wrong, T feel it is
only fair to recount some of the recent abuses
which have sprung up we hope not among
the members of this association, but certainly
among some manufacturers of macaroni, Dur-
ing the month of May the Food and Dru
:\f!ministraliun recommended seizures of 3
shipments of macaroni products of 10 manu-
facturers who had undertaken to improve the
appearance of their product without actuall
improving the product itself. To be exact,
refer to the use of soy bean flour colored
with turmeric or coal tar dye which when
added in very small percentages to flour con-
verts that flour into a semolina so far as
appearance alone is concerned, Since this was
very obviously an infraction of the law, seiz-
ures followed, Incidentally, it is only proper
to record the effectiveness of our cooperat-
ing state officials since one of them, the Food
and Drug Commissioner of Maryland, made
the first actval detention of this adulterated
macaroni, According to our investigation
there has been also a disposition in some
quarters to employ the highly colored soy
bean flour to enhance the color of egg
noodles; in other words, 10 create the im-
pression of an increased richness of egg
whether or not the product had its full com-
plement of egg. Since your industry has an-
nounced its opposition fo the use of artificial
color in noddles it is assumed that this asso-
ciation does not condone this practice; in fact
we would rather expect an endorsement of
our proposal to continue our activities along
these lines.  While there is no charge that
these manufacturers intended 1o deceive, the
net result is dcce,\!iun so far as the consumer
is concerned. We must not forget that the
United States Supreme Court in one of its
decisions said “It (the Federal Food and
Drugs Act) was enacted to enable purchasers
to buy food for what it really is."

There is another type of deception which
is not peculiar to the macaroni industry but
which makes its appearance from time to time
and that is the slack fill package. The present
Federal Food and Drugs Act contains no
proviso respecting slack ﬁl|ing of packaged
food but such legislation is i effect in at
least three of the states. Recently one of
these states, Alabama, made an extended sur-
vey of packages on sale in the state and en-
countered a surprising degree of slack filling,
While macaroni cannot be said to be a con-
spicuous offender with respect to slack filling,
such packages have at times been offered for
sale, so you will probably experience a cer-
tain degree of satisfaction in learning that
Alabama did not report in the survey any
slack fill packages of macaroni or noodles.
While a truthful statement of the amount of
food may aplaear ona pm:ltag[c which is slack
filled, it will require a critical examination
of the labeling as well as the ability to quickly
translate weight into bulk if the consumer is
not to be deceived.  We may presume that the
attendant disappointment on opening such a
package will be a contributing factor to sales
resistance. At any rate slack filling of pack-
ages of food is u?rr:m:d to be a misbranding
under the terms of the Copeland Bill,

In the discussion of standards no mention
was made of quality standards. ‘T'o those of
you who maf)' be unacquainted with the pro-
visions of the pending measure [ may say
that the bill as now drawn contains a section
authorizing the promulgation not only of
standards of identity but a reasonable sta.-
dard of quality for all foads except fresh
fruits and fresh vegetables. The procedure
outlined for establishment of quality standards
is identical with that for standards of iden-
tity. This proviso, of course, is an exten-
sion of the McNary-Mapes amendment to the
present act and the principle recognized by
i-nur association to the extent of an effort to
have it enacted into law at the last session
of Congress. Let me assure you that such
objective on the part of a nationwide industry
has the wholehearted approval of the Federal
Food and Drug Administration, and if your
ambitions are realized in the passage of this
bill it seems logical to predict that the estab-
lishment and enforcement of reasonable stan-
dards for your products will not only be to
the best i=terest of the consumer but accrue
to your own advantage as well,

THE MACARONI JOURNAL

Macaroni-Noodle Standards
and Labeling

by B. R. JACOBS

Practically every phase of the code enforce-
ment and administration has been ably dis-
cussed by the previous speakers, however
there are one or two phases of this work that
I may be able to touch on without repeating
what has already been said. .

If any of you had been in Washington the
morning_after the Supreme Court rendered
its decision invalidating the NRA you would
have felt the intense tension that existed, 1
have lived in Washington for 28 years and
I do not remember a more dramatic day ex-
cept in April 1917 when the United . States
declared war against Germany,

The decision of the Supreme Court stunned
the Administration and for days it was ren-
dered speechless. Thousands of letters and

lessen  competition,

the Federal Trade Commission Act.

but T do not
very great disadvantage.

and research more than

it was a question as to who was
wear out first, the defendant or the

+ abaove.

the Federal Trade
ederal agency unle

greater the ex
minute the alle,
ing he stops w

B. R. JACOBS

telegrams were received by the President re-
questing that they find some way of continu-
ing the NRA and at last when he found
words to speak and held his first press con-

ference with the newspaper representalives

showed nothing but contem

July 15, 198y 15, 1935

tions. The unfair trade practices incluled &
this group are false advertising, price fixing
price  discri .ations, acquisition of capiy
stock u. cumpeting corporations in order i
combinations anil coq
spiracics to controf and depress prices, saly
methods held to be in the nature of lotteriy
or gambling devices (48 candy companiy
were charged with this offense), commerdy
bribery, misbranding and mislabeling of prod
ucts and numerous other practices that a
considered unfair under the Clayton Act anl

I agreed with Mr, Sapiro that it is a lorg
and tedious procedure to prosecute manuface
turers through the Federal Trade Commissia
ree with him that this is,

I have had some experience and was i
witness in one case that lasted for nearly fox
years in the Federal Trade Commission bt
this particular case cost the defendant in fre
$100,000 and ik
longer it dragged the greater the expense and
0Ing ty
v ommis
sion. The defendant in the end took ki
“cease and desist" order at the cost as staied

The minute a_complaint is filed against any
one with the Federal Trade Commission &
becomes necessary for the aczused fto g
counsel, and lawyers do not practice befort
Commission o= any othy
ss they get very handsomt
fees, therefore the expense 1o the accused be
gins immediately and the longer it lasts the
pense.  Not only that, but the
ed offender is cited to a hear
atever practice he is accused
of and after all that is what we want him b
do a great deal more than we want to prose:
cute him. We fouad this tw be the case
among manufacturers who were using ari
ficially colored soya bean flour. All of them
knew that the NRA was doing nothing 1o hep
us in the enforcement of the code and they
pt and indifTerenct

ousand dollars indirectly in the loss of their
uslomers.

FThe Copeland_ Bill which recently passed
e Senate and is now before the ITouse of
Represeniatives for action has a very good
hance of becoming law before Congress ad-
oums. It will replace in its entirety the
Sresent [ood and Drugs Act. It gi\'cs the
Kecretary of Agriculture considerably more
ower and authority than he now has in the
resent act, | will mot go into all the details
f the whole bill but will merely sketch the
rovisions that will affect the macaroni in-
dustry and the benefits that may be derived
rom the new Act,

In the first place, under the present Act
standards for macaroni products do not
ve the authority of law but are used only
guides in the enforcement of the law by
e Jaw enforcing officials. The Standards
not standards of quality. They are mere-
standards of identity; in other words they
not assume to set up grades of macaroni
oducts but merely define a minimum quality
{ raw materials which may be used in mak-
g macaroni products. Under the Copeland
il the Secretary of Agriculture will he
thorized to establish standards of quality
tich will have the force of law, These
ndards of quality will be establisaed after
aferences and hearings with the industry
d after these standards are accepted by the
mstry as being fair and workable.  One
f the greatest advantages that the industry
il derive from these standards is that it
il not be necessary to go into court and try
p prove that these standards are fair, rea-
ble and workable. It will be necessary
iy to prove that the product in question
¢ not meet the requirements of the stan-
rds that have been established in order to
tacase. The new law will also provide
standards of fill of containers and manu-
orers who are now putting 8 and 10
oces of macaroni in 1 pound bags and
opeting with others who are actually using
of product in the same size bag, will

! that their little game is at an end,
B e present Food Law does not require
beling of macaroni products except as
their weight, Under it macaroni products
li.be shipped in interstate commerce with
ing on the label but a statement of the
tweight of the product. Under the Cope-
@1 Bill macaroni products will be required
a statement similar to the standards
were required under the Code. When
odards are established for macaroni prod-

% . . g Pt Y 3 2 statem i il .
he said that it was quite evident that those 10 citation before Regional *;f'"‘“‘* e lred on llle!ratb:i.[ I'}!Ieaer &:asl::l “f-!:rlmllml.:\’
who were mgrcsting a revival of NRA did  Code Authority itself and the NRA. Whel. have any control whatever over the
not understand the vast implications of the We saw that this condition existed and that it

could not

Supreme Court decision or such su gestions
for renewal would not be made. ﬁever in
the history of this country has there been a
more definite and more sweeping decision and
this is particularly true because it was unan-
imous. It represented the opinion of lib-
erals and conservatives and left no hope what-
ever for controversy,

perience an

—much of the so-called “New Deal” legisla-
tion may also go the same way as the NRA ar¢
when it reaches the Supreme gourl. and this
is what is worrying the Administration more
than anything c!}!t

As was so ably stated yesterday by Mr,
Sapiro, if the Administration had looked
around in its toolhouse it would have found
lrnls to carry on practically the same work
that was proposed under the codes by simply
enlarging the personnel of the Federal Trade
Commission. The Federal Trade Commission
will be 21 years ald next Sci:lr:mbcr. It will
have reached its majority. It has behind it
a long history of most worthy accomplish-
ments and practically every phase of its work
has the advantage of having been approved by
the Federal Courts and its authority has also
Imnlppsscd on by the Supreme Court, The
:\dmmlstgalinn however, chose to use new
and untried touls to accomplish its purpose
and these failed it.
. Last year the Federal Trade Commission
issued 111 “cease and desist” orders and these
covered a large number of large corpora-

being used or are being contem lat

been decided by the Federal Court and
the Supreme d’o

impatient because it is slow but in the
ficially colored soya bean

cution have been made. It may take seve

be remedied through the rogulirf§
channels of administration and enforccment §
of the code we naturally appealed to other
law rnfumn‘iz bodies who have had tl¢ ex
C who have the unque: iond
authority and who have bsen in the telda
long time. Immediately that the first s cures
were made the practice stopped. ‘There is @
Therefore the codes are dead without any ©N€ now using artificially colored soya bes
hope of their being revived. This is not ajl Mour although there are threats that othet
colors which supposedly cannot be 1Ic|v:l:§.

The Food and Drugs Act has been in fort
or 29 years, Numerous cases under it hat

s urt, therefore, it is test
and its authority approved, and’ it has scitle!
down to routine enforcement without the far
fare and the ballyho that is usual to nev
organizations. Sometimes we become a littl

it accomplishes what we desire, It is le
than three months ago since we made our
original complaints concernin the use of arti;
lour in macarosi
products and thousands of cases of macaro®
products have been seized and are held by the
Government and citations for criminal pro%: |

months before they are finally decided b
in the meantime ke manufacturcrs have lot
their products, they have in many instanct!
lost their customers and they have had ©
hire legal talent for their defense and in the
end it will cost them several thousand dollan
directly and it will cost some of them ma]

titising, the literature or of stntements of
nd that may be made concerning the
wter or quality of macaroni products ex-
ing those that” are actually made on the
litfcl‘lf-:lrludcd in the package of the prod-

l'der the Copeland Bill false advertising
1y manner will be a violation of the Act,
¢ or disadvantage that I can see in the
templaced Cnpcl:nﬁ Bill is that the Gov-
Cent i restrained from making more than
g tizore of any food product before it
‘inlo court,  Under the present law mul-
i: *iires may be made and are made in
“ 1o stop violations. Had this not been
[ we would have had only one scizure
fom each manufacturer's products in
fecent campaign against artificial color
!“'" work would not have had the quick
!l cetive results that we had. Under the
®and Bill the procedure for elling cases
€ courts have been maleria ly improved
kldf penalties have been materially in-

Jever did believe in direct price control
 was provided under the Code. In the
pahice it was not enforceable and the
b W it was not enforceable but it did
l\Ift_ the courage to say so publicly
mf it did say so privately, thus giving
Air advantage to those who knew [t
: ‘ktond place even if it could have
“‘lﬂrccd it would inevitably result in a
pored Which is illegal under our present
stem, [ do however, believe
advocated indifect price con-
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Make America More Macaroni

Conscious

by JOSEPH FRESCHI, Vice President and Leader of
Discussion in Educational Macaroni Publicity Panel

To increase consumption of macaroni prod-

uets with American people is the

facing the industry today, This subject will
be presented in a panel form of discussion, as

vewed hy:
1—Dict expert.
2—Nutrition expert,

3-—.\!1:11.1@:!u:cr of quality products.
4=Advertising expert—consumer advertising

1o increase consumption,

We are indeed fortunate to have with us
four prominent speakers to discuss these vari-

JOSEPH FRESCHI

ous aspects,

! Never before has it been our
privilege to listen to such an array of emi-
nent men aml women who genuinely reflect

dertook several years ago was never satis-
factory to me for two reasons:

First: It was not constructive, becanse all
of the advertising was dirceted to advertising
macaroni praducts without emphasizing qual-
ity. 1t is common knowledge that a number
of manufacturers producing inferior guality
macaroni capitalized on the strength of our
national advertising to sell inferior macaroni.
Certainly this was not conducive to increasing
consumption,

Second: The uabalanced and expensive rec-
ipes that were being given to the consumer
made it prohibitive from the standpoint of
cconomy lor the average consumer to use very
often.  In many instances ingredients required
in the preparation of these recipes were four
or Iﬁr\-c times more costly than the macaroni
itself.

big problem

In European countries particularly in laly
and France, where the consumers are maca-
roni conscious amd know the differcnce in
quality the tendency in consumption has been
continually increasing. In our country it has
been just the reverse. The lack of knowledge
of knowing good macaroni and of properly
preparing this cconomical food have lmlfn
contributed in the downward trend of con-
sumption,

So long as both these factors are present
there is little hope of ever increasing con-
sumption.

The manufacturer himself is responsible in
a large measure for producing and selling in-
ferior merchandise, e has been the destray-
i ess and we must come to

z as long as we have manu-
facturers of this type it will he necessary o
Ro over their heads aml create a consumer
demand for quality products,

The durnm millers on the other

d, have

q ! a spent millions of dollars in modernizing their
the views of their respective groups. Each ‘h ; K

speaker will be allotted 20 minutes to present

his or ler subject. FFrom these
we hope 1o utilize the principal
vanced by the respective speakers

porate them in an educational program for

our association,

Discussing this subjeet from the viewpoint

of a manufacturer, expericnce has
writing articles in trinde journals

wonderful macareni products are and reading

papers at conventions on the same

only slightly conducive to tangible results.
The advertising campaign our industry un-

ants with up-to-date equipment in order 0
make a high grade semolina only to see their
business taken away from them because of
comlitions beyond thieir control,

The macaroni manufacturers must not lose
sight of the fact that hut for the tremendous
cquipments set up by the millers o properly
serve them, the macaroni industry wonld e
where it was 30 years ago and tlie Amcerican
market would still be i the hands of the
European exporters. Therefore 1 say that we
have a duty to the millers and also 10 the
consumer—especially 1o the latter, who is he-
ing gypped all around when he is made 1o
pay almost as much for an infernor product

discussions
points ad-
and incor-

shown that
about how

subject are

as he wonld have to pay for semaling maca-

trol, that is establishing by other means a  roni

floor below which no one could sell and re-
main in business. 1§ labor conld be converted
into. cost by the method eutlined by Mr.

Sapiro or any other method, il

requirements concerning ﬁl? quality of raw
material could be made, this would in itself

establish a price below which no

sell because after all, macaroni like any other
roduct is made up of those two elements,

abor and material,

As [ see it, it is very essential that the in-
plan of holding
the benefits that have been gamed in the past

dustry get together on some

two years, otherwise it” will mean

tion of the industry and back again to the
“dog eat dog" methods of doing business.
The first results of this will be reduction in
wages which will lower the purchasing power
of your employes, create dissension in the

rlanla and general discontent, 1
I

ope that although we have been disillu-
sioned and have had our high hopes and good
intentions thrown to the ground that we do
everything in our power to salvage whatever

?l?om the benefits and the

may be salvaged
experiences of the past.

At a recent local exposition, my firm exhib-
ited a line of semoling and cpg noodle priud-
1 \ nets amd it was amazing to me 1o learn that
il labeling very en or housewives knew anything
about semolina or semolina products The
usual question was “Why ean't we buy this
stuff at our grocers?”

one could

Some of you may think we are not making
suificient effort 10 sell semoling  products
to the jobber and the retailer. 1 so you
are wrong.  The biggest obstacle we have are
the jobber and the retailer and the competi-
tion of the manufacturers who make it their
business o continually hammer down prices
wi ferior goods, with the resnlt that job-
bers and retailers, regardless of quality luy
the cheaper grades. This example gives you
a true picture of a situation that con he
avercome only by reaching the consumer,

disintegra-

therefore
Raise consumption we must and it can be
done, We have at our door the greatest mar-
ket in the world. We could raise consump-
tion to where every factory would be busy
three hundred days a year, It is like an
uncultivated rich field that needs the plow
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and labor of man to turn the soil into a pros-
perous

” . : J ¥
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farm,

To reap the benefits of this market it is not  to live.

enough to ask the good will of the manu-
facturers because only a few will respond.

consumer direct. k L
scious of the fact that there is a semolina
product which is what he should buy. We
must alsa supply him with economical and
casy recipes which can be ||rcﬂarcd in almost
the same time it takes to coo

Semolina products can be sold to the con-
sumer at a price that will compare favorably

on

with other « nilar e
In making this statement I have in pnml pri-
marily the consumers of the working class.
They are the bulk of the consuming public,
they are the ones we must educate in semo-

In the last 12 years | have been making a
stud
children.
condition of the body and ihe mental reaction
toward school work as well as the social re-
actions of children in the classroom and on
the playground. By mere coincidence a large
Ao
r.mmplmm a race of people who use macaroni
and macaroni products as a basic part of their
diet,

Rr

pei
of

ucts, !
clusions regardin, i d
dietary of school children. The point that

is the value of teaching people to make prop-
erly balanced dicts when macaroni is used as

tion could do a greal service to its own
industry and to the Jmmle who are ingesting
macaroni, if it woul usin
macaroni so as to create a sufficient diet in

is absolutely necessary that we reach the
You must make him con- tr
tion to our

In closing

the spaghetti.
uable to the millers.

an economical basis from a food value
lities of a similar nature,

1 foresee a new era

in the past.

Macaroni.. . the Nutritious Food

by DANIEL R. HODGDON

of the effects of nutrition on school
This study included the physical

the pupils included in this study

The study of their :lnilr diet over a
riod of time sfwwcd that the largest amount
food ingested consisted of macaroni prod-
This study then led to certain con-
macaroni as a food in the

should like to emphasize in this discussion

stable article in the dict. . i
It would seem that the Macaroni associa-

stress methods of using

all the factors necessary for health and the

maintenance of growth and physical well be-
ing. Much of the stress at the present time
has been laid upon macaroni as a nutritions
food in itselfl without any emphasis upon its
place in the diet.
single food may have all the clements of
wholesomeness and be highly nutritious and

food in itself. To show the consuming pub-
lic how macaroni can be used so that all
the necessary food factors for a good dictary
are present would result in a larger con-
sumption of this valuable foud,

you is that of a group of children suffering
from a rachitic condition in a mild
The study of the dictary of these children
revealed the fact that certain vital
W

physical con
deficiency in these factors,
children was fed a certain quantity of milk
daily for nine months.
some of the factors which were lacking or
w
the dictary.
milk as a supplementar
diet are shown by the arpcnrance of the
children

This was one of the early studies on children
in England,

rected, in the next illustration you have a
comparison between the precentage of mal-
nourished children in the various grades in
three schools, School A, School B and School
C. Schools A and B are graphically illus-
trated.  School A represents the percentage

0

in a neighborhood where macaroni is largely
used as a basic food in the dietary.
B represents the children in a neighborhood

casionally or rarcly

All dictitians know that a  of
many other factors

very valuable food, but not be a complete

macaroni_is a basic

sented by the next

The first illustration 1 am going to show ing pupils in

farm,

factors
ere missing and that the cause of their

ﬂil‘un was due primarily o the
This group of
were normal. The
The milk provided

hich were deficient in varying degrees in
The results of the feeding of
food 1o their regular

in the lower hali of the picture.

Coming to the study which 1 personally di-

food at home.
{ malnourished children from poor homes wee

School
side of the same

lina products, they are the ones that will pay
our rent, our employes and enable ourselves

For the past 10 years 1 have been advocat-
ing a consumer advertising campaign by the
durum millers and until proven to the con-
treary, 1 still maintain this is the only solu-
rollem.
wish to add that if and when
the millers decide to start such a campaign,
they should add to their committee a number
of semolina macaroni manufacturers whose
opinions and ideas will surely prove very val-

ing the problem on your doorstep.
going 1o solve it or reject it? 1f you accept,

and manufacturers as well. If ]
our struggle for an existence will continue as

DANIEL R. HODGDON
where macaroni or macaroni products are oc-

not follow of course, that macaroni may be
largely responsible for the lower percenta
malnourished children.

ably are, The object of this discussion from
now on is to show what can be done with the
malnourished children in the homes in which

The effects of malnutrition upon retarda-  at
tion of children in school is graphically repre-

rade 4, 5
to discover their mental capacities.
4, 11% of the repeating pupils who were
malnourished were above normal
ability; and 4% were normal and capable of
doing the regular work of the grade without
repeating the subjects.
67% were normal and in the sixth grade, 22%

their failure in school was
tion. To study some of the effects of change
in the diet upon these children is the purpose
of the following illustrations.

The next picture shows the standing pos-
ture of a child who is badly nourished and
the following picture shows his facial ex-
pression with lifeless and lustreless eyes and
flabby putty-like facial muscles, and a general
appearance of sullenness so characteristic of
the child who is improperl

ifference between an undernourished child
and a malnourished child,
malnourishment, as the child had plenty of
Nuw when this diet was
%opcrlﬁ supplemented with other factors for
s . remarkable change took place as

is shown by the next picture. The next pic-
ture shows the two facial exgrusionu side by

ONI JOURNAL
later.

nourished.

=z

The

tors.

Mr. Miller, we are lay-
Are you

of prosperity for millers
If you reject it,

ter.

health and fl

supplemented witl

characte

ment,

proper nourishment.

children
fering from lack
putbelly,

used as a food. It does

tors. The next

‘(E
There may be
involved, and there prob-

food in the dietary.
home.

illustration. The repeat-
and 6 were tested

in mental

In the fifth grade

only apparent reason for
hysical condi-

fed. There is

In this case it was  available.

side at the beginning of

the supplementary feeding and twenty weey

he next picture is that of a standa;
n of another child who is alse m
The facial expression as you wj
see, resembles that of the first child and g
next illustration shows the facial ex
at the end of 20 weeks when the «
ben properly supplemented with certam fa
following illustration is tlat of
the same child at the beginning of the feed.
ing and 20 weeks later.

Another illustration is shown by the pictur
of a little girl who shows much
characeristics as the two ba
pression.  The next illustration is that of th
same child showing the rapid "
which took place over a short period of time
You will observe that the facial exprussie
has changed; the eyes show definite luun§
and brightness; the facial muscles are hai
and firm; and the attitude of the child hy
undergone a tremendous change for the be

El'lle next illustration shows the sam
child at two_different periods of the study
In the next illustration are two pictures re
resenting a child in a home that was fairh
well 1o do, and what the depression in the
carly days did to that child when the dictan
was so badly reduced as to be lacking in in-

rtant factors for the maintenance of gool
hysical condition. The next i
ows what

important dietary facton
few more illustrations of the physia
effects upon malnourished children is showr
in the next illustration. One of the freques
ics which show up in malnour
ished children is that of instability and in|g
proper carriage of the bod §
shows the child who carries his head on o
side. The second picture shows the impros
ment brought about through proper nourid
The next illustration is another chil
having the same characteristics, and a thir!
picture is that of still another chi !
effects upon his physical condition of i=

One of the characteristics of malnouris
especially those who may be s
of certain vitamins is ti
The next !
results of such a condition, compared wid
another child who does not show such
marked tendency of being malnourished.
following picture shows the
which took place in this child when his hor
diet was supplemented with the proper i
illustration shows anol
condition, that of the sagging abdomen 19
its partial correction through proper dict,
a_second picture of
girl with the same tendency.
The next four illustrations show s me ¢
the effects upon the leg bones of the childr
in this school who have been fed imprope
Now the effects upon intclligeny
and its relation 1o nutrition are shown by '3
following table. Your attention is especials
called to the change in I. Q. or intcllig
In grade ?uullenl as the child improved in health g8
anuary to June. The following grapl sho*
the change “graphically in the mental abif
and its relation to physical condition, In
next illustration there is a group of child
during the early part of the depression ¥
were not given the supplementary dict. ‘B
will be seen that as their physical condit red
declined, their mental capacity likewise ©
clines and the following }
relationship between the
condition and a mental candition. B tent
As [ said in the beginning, the basic
of these boys and girls was macaroni.
ate some form of macaroni practically &
day in their lives; they ate all they
get; not only ‘because it was a reasonty
priced food and a great energy food, but!
cause it was casily prepared at little x|
and could be purchase

the same type showt

Macaroni remained the basic
of these children during the time they “Jg of
improving in physical condition, which sho*
that it was a nutritive food of the hi
value and that when it was properly sUIFER
mented in the diet the child become !
healthy and active. i

The next picture is a graph showins

July 15, 15 B8 - 15, 1935

meral tlie improvements in the children in
wwde and in weight over a period of 20
ceks when the ordinary diet, largely com-
ssed of macaroni products, was supplemented
ith two important foods—cod liver oil and
ge juice, which nru\-idul the two factors
t are largely lacking in macaroni itself.
jow a1 a period like this when there are
sited funds in the home, macaroni becomes
v especially important food.  The business
B8i the macaroni industry is to teach peaple
w 1o val macaroni so that it can he used
gore {requently in the diet with the correct
pplementary  foods,

Macaroni is an especially valuable food for
ildren lecause of the f:lct that it digests
sily an lly and because it has such
ive nour g qualities. It is really re-
arkable the degree to which macaroni fur-
&es vicor and energy. It supplies 1015
Blorizs of energy per ounce, while boiled
puatoes furnish only 268 calories of energy
r ounce.  In other words, macaroni fur-
shes nearly four times as much energy as
jiled potatoes.  An ounce of macaroni fur-
thes nearly six times as much protein as
p ounce of boiled potatoes and nearly cight
es as much fat and about four times as
ach carbohydrates, thus making macaroni
of the most outstanding energy foods
r daily use.

In addition to the fact that macaroni is
Jtself a wseful and nutritive food  the
nt must also be kept in mind that maca-
i combines very well with other foods, so
i its own food value may be enhanced
the addition of cheese, tomatoes, butter,
so forth,  Not only is food value in-
sed but an excellent” opportunity is pro-
d for a variety of tl"Jm. As far as
ue of tomatoes is concerued, this prac-
¢ should be encouraged for one food com-
ments the other and balances the acid and
ine reactions,

VT essiog

it had

I

the same
facial e

boys in

prosement

The 1llustratior

ild and t
f'ne_ of the interesting things about this
‘ndid food, macaroni, is that it contains
wtically no substances which are injurions
the blood vessels or liver. The reason
t this is that it does not produce wric
i Naturally then, it is a usefu food
" those who “suffer from rheumatism, dia-
ey, and similar disorders. “The Conmecticut
Encultural Experiment Station in its com-
*.im;r uli :lmh:iiu .I'uoll:r/:hm!\‘s that maca-
Gducts contain 6. of protein, 9%
fat, 3X8% of starch, and 12.6[% of other
ohydrates,  Macaroti is high in phos-
“rus, and contains caleium and iron.  One
xt of macaroni contains about the same
aunt uf iron in grams as an ounce of po-
ut_(!f \nn ounce of macaroni will contain
Sderally over twice as much phosphorus
Otatoes, one and one half times as much
aum, and about the same or a little more
,Eﬂl"ﬂl. and almost six times as much
En:{r-l MU these elements are absolutely
al 1o the proper functioning of the
i!: ;I-!y. and recause macaroni does con-
i use minerals it may be called one
e most valuable foods to be used in
Aumation with other foods,
Another i
oni in |l
art, 15 g,
ady

illustration shows U

improveme

orfant item about the use of
hese days when budgeting is a
he fact “that macaroni may be
antageously as a meat substitute, One
ﬂlnu'u?n:n:if mncarnui contain .022 grams
" 1 c average meat conten
raph |llustr=‘1l‘"< \ ut 158 grams, The [?ulnssium r:nnu':u:
ccline of a PRI while that of meat is 1603, The iron
Ti[macaroni per one hundred grams is
r-\:‘ nl;.' that of meat is .0150. It will be
e 'at meat is somewhat richer ounce
¢ than macaroni in the mineral con-
ru:il "l,l mll::l be bore in mind that
R iill . caten without any of the
elfects which follow the eating

"RE quantitics of meat.
: :h::k;;f lllne National Macaroni associa-
it See it is o feature the low
et roni plus its Iug[l nutritive value,
o u(? combination with other foods.
. TeAsan for the hcaie-maker not
oo 0"1'1 as a stable food in the diet
e but she should be educated to

Value of ri er
macaroni enhance 3 |
4 \ors! ced  with oth

readily on the
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The Place of Macaroni in the
Low Cost Diet

by ESTHER H. FUNNELL, Ph.D., Nutritional
Teachers College, Columbia University

.h is a nlr.‘l_.\urc to address a growp like
this for your interest in the subject n{ food
is twofold. Yon are not only produce
are also consumers. Fooul is everylody's
lem amd it is my experience that the ques-
tions of appetite, digestion, and body weight
are subjects dear o the heart of every man
and woman,

You have just heard the fuel needs of the
himan body compared to those of an auto-
mobile and the nutritionist who is trained to

ESTHER H. FUNNELL

determine and caleulate these  requirements,
compared to an engincer. Now a good engi-
neer must know more than the fuel needs of
his ¢ He must know something about lu-
brication and heat control which are necessary
for smooth rumming.  He must know  abont
carburctor mixtures for efficient combnstion.
In fact he mast know what is under the hood
aml how it works.

Just so the nutritionist must know  more
than the guantity of fuel o keep the body
going.  She must know abomt the other sub-
stances which make for smooth running and
efficient functioming of the body,

Automobiles are made according to speei-
fications. If yon happen to buy one which
fails 10 meet speeifications as 1o struciure or
performance you will complain bitterly that
you "got a lemon There are unfortunately
all 1o many people whose bodies are so de-
fective in structure or soinefficient in
their functioning—that they must go through
life labeled “erippled” or “handicapped” or
“sickly."

It may be comparatively easy to put in new
piston rings or a new carburetor or a new
spring in the car, hut it is not so casy to put
in a new liver or a new thyroid gland or a
new set of bones in the body.

This is where the analogy breaks down
for the human body is not only the engine, it
is also the factory. Most of you are familiar
with manufacturing plants of one kinld or a
other. Do you know of any factory where
you put in the raw material and withont any
further thought on your part, a variety of
finished products comes out at the end? “This
is what happens in the body. We supply the
raw material food, to the growing child and
then by marvelons processes  of  breaking
down, selectio nd building up, which most
of us will never comprehend, there are pro-
duced such things as skin, hair, fal, muscle
and bone. It is absolutely essential however,
that we supply the right kinds and amoums of
raw material. This is inescapable logic.

It is the job of the nutritionist to know the
specifications, in other words the requirements
and low to meet them. In order to do this

=

there

and evaluate i

must be standards by which to plan
. Where cost neerll not

-

he considered it is comparatively casy to meet

these

requirements—if you are trained to do

so. However while the mere possession of a

liberal
quate

incume is no insurance against inade-
nutrition it is obvious that the lower

the income the harder it becomes to satisfy

at the
ferent

spenl the

same time the needs and tastes of dif-
wn}llc. It is increasingly important to
ond allowance intelligemly, That is

why in foods classes today we should teach
girls and also boys not only how to cook, hut

what to buy, We

should present not only

such questions as how many pounds of meat
and potatoes a dollar will by, but what foods

will give the

best return on the money.  In

other worids, what will be the wisest invest-
ment of the dollar,

It is possible to cal
cach food,
out the relative an

tlate this in detail for
or example if we were to chart
wnts of calories, protein,

minerals and vitamins which would be fur-

nished
should

by one cent's worth macaroni, we
see at once a picture of the special

contributions which this food makes 10 the
dictary. It 18 a good sonrce of fuel, furnish-
ing 10 calories per ounce of uncoaked  sub-

stance—for one

cent, It carries  significant

amonnts of protem, and although the pro-

tems o

well as those of the whole g
ficiently used in the mai

f wheat flour do not support growth as
in they are suf-
nance of the adult,

Furthermore the addition of small amounts of
milk renders the wheat proteins very efficient
for growth. This chart would show further

that

niacaron

carries  small but  valuable

amounts of the minerals—calcium, phosphor-

us and dron, Ttowill
foud is almost entirely lac

abser that this
ing in the vitamins

be observed

with shich the wheat kernel is sriginally en-

dowedl.

We must ook to other fomds then 1o

supplement the deficiencies of any one food,

In this

way we proceed with the construction

of an adequate diet.

One
flavor

are cooked

point in favor of macaroni is its blaml
which wsually means that other foods
with it.  The addition of even

small amounts of cheese will not anly im-
l-rpu- the cfl ey of the protein but will
ring up the calcium, phosphorus amd vitamin

A comt

cumbine tomato with these dishes

ent considerably,  Many people like o
This s

very gratifying since tomato, canned or raw,

is rich

the macaroni and

i vitamins ad sapy
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macaroni is as much concerned with its ac-
ceptability as how it is cooked. Menu plan-
ning is an important part of the present day
teaching of foods.

Macaroni is nutritious and because it is
usually cooked with other foads which make
good its deficiencies has a distinct advantage
over white bread, one of its chief rivals.

Being quickly and easily prepared it is eco-
nomical of time and fuel. The simplicity of
its use should therefore be emphasized, rather
than the wide possibilities for unheard-of
conglomerations which are rom}llimled to pre-
pare and often expensive and far from prac-
tical, We believe that simple foods of good

As macaroni manufacturers have not been
very conspicuous advertisers, 1 take it |I|§t
some of you have not had much experience in
either advertising or publicity. It is frequent-
Iy true that th: less experience a manufac-
turer has in publicity or advertising the more
apt he is to regard it as a.."l:urc-a“." There is
no more frequent expression used among non-
| advertising manufacturers, especially i the
food industry, than “when we get to the place
h where we can afford to advertise our greatest
sales difficulty will be over.”” This may or may
not be so, Anyway it is a long and expensive
road with many misgivings en route. '

The trail left by food product advertisers
during past yecars is lined by many tomb-
stones of failure. These failures have been
caused quite as much by a manufacturer Ita(-
ing to advertise before he was ready as by
the poor execution of his advertising program.

That foods and especiall ,‘mtkagcd_ [um!s
can and have been successfully advertised is
too obvious to need comment,

No manufacturer should consider advertis-
ing (1 use this term broadly to include pub-
licity) unless certain factors oblain:

1, Until his product meets the best of his
competition in quality and at no greater
price (or at a more favorable price if the
quality deserves it)

2. Until his product is properly packaged
and named

3. Until he has established sufficientdistri+
bution in the areas to be advertised to
l enable consumers lo easily obtain his
1 roduct
4. Until he has enough money to do an ade-
quate job for a term of years. As a mat-
ter of fact, there is no limit to this term
of years, because advertising in order to
work best and most economically must be
continuous.

Advertising of any sort costs real money.
There is no easy or inexpensive way to get
what you want, either individually or collec-
tively.

.‘\l{\'ﬂﬁ!inﬁ agencies themselves must take
some of the responsibility for the many fail-
ures in advertising, including food products,
Instead of counseling a prospective client to
wait until he is r::ury, and perhaps help him
to get ready, there has been too much of a
pronencss to get the new account started; to
get it into Inilliuf.

Publicity for food products as such has no
alluring record of results to show you who
may be contemplating such a vehicle. Broadly
speaking, publicity is a natural instrument for
cerlain institutions and personnel, but a diffi-

’ cult instrument for a resale product and espe-

cially for a food product. )
Publicity is ‘(caud to do a great job for
institutions such_as colleges, important build-
ings like the Empire State; transportation,
especially when there is something new like
flying. ﬁ is equally im]\_oln.anl in publicizin
| public men such as politicians, lawyers an
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quality are more satisfying in the long run
l‘mu too many mixtures.

Since the initial cost of macaroni and its
accompaniments is low and the food value is
nigh, it is indeed a good investment. When
served with cheese it is an excellent meat sub-
stitute. The flavor of meat however is so
satisfying that people will buy it at the ex-
pense of other foods. The use of macaroni
as a meat “extender”—to make a little go a
long way, is another very practical plan for
meal planning.

Because of all these reasons it is obvious
that in the low cost as well as in a more costly

diet there is a real place for macaroni.

Macaroni in the Daily News

by LUCIUS D. MAHON,
Publicity Expert

great industrialists like Charles M, Schwab. It
is not so easily adapted, nor clastic, however,
when it gets out of its more natural field, al-
though, lowever, it can and has been used
successfully in other fields and for specific
products,

Publicity is especially difficult for a small
resale pmducl. because there is no drama or
public interest in it. There is nothing in it to
get the public excited about; in the above 1
am treating publicity in its broader sense—
news value and interest. There is, however,
another phase to publicity, although confined
yet of great importance, and - that is the edu-
cational job it can do. So far as macaroni is
concerned it is just another food product and
not even one of first importance in the minds
of a majority of American housewives. And
yet it is an item of grzat health value and
one of the principal sur!:s of food in several
important countries, and deserves to be in this
country,

I'lqunlc as follows from your May 15 issue
of Tur Macawont JourNaL:

“BETTER BUSINESS for every macaroni
und noodle manufacturer in this country can
be developed. How? DBy the simple act of
regaining ruhlic confidence in macaroni prod-
ucts that has apparently been lost to the in-
dustry through such detrimental influences as
unbridled competition and the constant low-
ering of the grade of the products offered in
such competition.

“BETTER BUSINESS can be developed by
means of newsy, educational publicity "lm
the housewives of the true value of this {
—its high caloric value, its adaptability and its
cconomy as the main dish of a meal or as an
extender—news stories that will not only in-
terest and appeal but educate.

“"Here's a thought worthy of consideration
by the best minds in the industry—a proposal
that should have the moral and financial sup-
port of every friend of the Macaroni Indus-
try.”

This is mostly so, but your starting point
Ls_ n&n publicity or collective advertising of any

in

Your busincss has in years past been in the
basement of ‘the food industry, mentally, lit-
erally and also too often even physically, You
macaroni manufacturers have not broadly
built character, dignity, stability or confidence
in the minds of either the trade (the jobber
and retailer) or the consumer. Wlhen you say
in your article—"by the simple act of regain-
ing public confidence,” I say to you that you
have never had it and that you have never
deserved it. Neither is it a simple thing to
gain, much less to regain, public confidence.
The writer of the above article is wholly cor-
rect in his statement that the detrimental in-
fluences of unbridled competition and constant
lowering of the grade of the products has had
a bad and lowering effect on your whole mar-
ket, both trade and consumer alike, In years
past there has been no standard of quality, 1o
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better than | under what unsanitary cor dition
macaroni has been too often manufactired
the past, and still obtains today to an unfo.
tunate degree. Some of your plants ar g
lessly clean. 1 have been ip one or tvao by
were almost like a dutch kitchen in leant.
ness. However, this does not obtain th roug
out your industry.

Some particularly destructive practives thy
have obtained too frequently throughout i
whole history of the macaroni busines. (1 an
speaking of this country only, of coursc) hay
been indiferent quality, unattractive jacka
ing, and perhaps worst of all in its citect
the trade, savage price cutting. 1 used 1o fel
when I was in the chain store and wholesl
grocery business that there wasn't any bottos|
to macaroni prices. The chiseling metlinds o
unintelligent, I would almost say in sume i
stances unscrupulous manufacturers, were «
flagrant and frequent, that 1 often lost inter
est in macaroni as a product and felt at time
that I wanted to throw it out of the shap. |
mention these grave difliculties as liabilit
not because you don't know them, not hecau
you do not realize their seriousness, hut a-fg
reviewing them briefly to indicate that ye
have first got a publicity and educational i
to do within your own industry before y
start with your consumer public on an expe
sive program. Yours is unfortunately an e
ceedingly difficult business to regulate so ix
as cthical methods and standards of practic
are concerned, because it is so0 easy to get int
and there are so many folks in it who pro
ably should not be in it,

I' have been informed that the NRA hi
been of great benefit to you as an indusin
and has been helping you to overcome so
of these ';{n“ difficulties. Since the collapd
of the NRA and your code, it is most o
tainly up to you row to hold those benek

i

you had gained ; also to further improve yocfitolesal s . ; v "
cfndhinr. It f\-.'-cn.lhl be a most unfortund .ﬂ,ﬂ,‘i,%mft:: ;:;h:“:,’“}’f:;:r:rl": wouldn't  §i: 74150 you can get ready for it—that's up He is truly learned who has come to
thing, almos! 1, if yo i o 5 3 : to you, iz 2 ’ » § i
o:-d:ﬁ- 0[m||li:1§!=.“. if you lapsed into the .";‘ conncction with the above this thought sl il Al RS et Wl B v".n!llmi"hm ll' doesn’t pay to try to teach
1 am informed that your National Macarel it If- worth considering: that your asso-  you. At its best it can only be a prelude 1o a anybody a |L'3'5"ﬂ- ) o
e ion hire a crew of men, prorating the ex-  real advertising job;: institutional advertising Failure can’t come into any man's life,

Manufacturers association has done a v
constructive and intelligent job. The u‘-ﬂi
ence of most associations and particular)
food product associations has not been &

dy 1, 1935

JSPLAY IN STORES:

anter isplays of

ded up

ample window ¢

ith otier foods that naturally

(ETAILER:

You sull have a I:ig‘ and long time job to
b with him. He isn't interested in macaroni;
seldom occurs to him to suggest macaroni

8 the woman who is trying to think of some- §
ing for luncheon or ll‘l‘l’]ll:r. Whatever s:n‘.le'll ing its own products, yet it could also tell the Workers Insure‘i

v the - retalter. avar hail . . story of health as well as sanitation and low .
sere | you have sue- [0 Sixty-five employes of the Refined

Passibly  you could get a lot of what is Macaroni Co., at 421-27 RndIIL‘}' st.,
the relailer I woulil sug-  termed free publicity through or by the send-  Brooklyn, N, Y. have become cligible 1o
et 3 very small, bricf and inexpensive one M8 of recipes to the editors ﬂfv '

ributed to the  Pages of newspapers, also to such magazines o

ing several A% would accept them. Newspapers that run $1000 ;
sich as health value of macaroni, and 100 columns and menu_suggestions, ete., are  through the adoption of a group policy
ew suggestions as to how it can be used frggrlcntly put to it for interesting recipes, involving a total of $104,000
hsily by the housewife. If you have a profit 1 surance ¢
ory to tell the retailer it should be mentioned 10 yourselves through your association, or
fa this circular.

ONSUMER :

Ao package inserts for the consumer.
bese inserts can also be inexpensive, but of

should be up the consumer’s alley, and
aewhat different than those for the retailer.
abaps the accent should be on the health
nd diet of children, and also low cost.
some of you have done some of this.

ded in lowering by the unintelligent tactics
ou have used com
In connection wit!

f wo page ti:l'culnr to be dist
tailer and his clerks,

1 could do this educational kind of wor
n their daily rounds. You can't expect the
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among the retail grocers over the country that When you do get ready for institutional -
Itis very seldom that one sees window or ):[nur own specialty men do not reach. " This  vertising appoint a committee of not mare
cour products, and when U fourse would be a long, slow process, but  than three members who are conveniently sit-
do 1t is generally just a bunch of stufl '["'“hl vay. However anything you do is a  wated geographically; wive ther 0
v some really attractive but " slow process. of decision, and all the rest of you kee

isplays and counter displays Another thing that might he done is mail  pletely out of it as to suggestions o
ih proe tags; also combination displays matter to members of selected women's clubs, media, ete., excepting possibly once a year 1o
associate  Also dietitians, regarding the varions uses of  review the sitnation. Don't start it until you

schis with macaroni such as crackers Macaroni and its health qualities. Mailing lists  have enough mor
o chee-e, ele.

of doctors is always in order, but this gets on a contmio
\'t'_rf' little attention, as doctors are deluged — mean two yes
with this sort of thing, tinuonsly, beea

individual manufacturers should be keyed into
this _educational work. While imIivitl’unl ad-

vertising can remain wholly selfish in promot-

to $3000 according to

e above are mostly things that you can

individually and at very small cost.

tising business who is also one of your cus-
tomers. | realize therefore that | am looking

ent from yours, also of uuccssi!{ a bit eriti-
cally, but 1T trust not the less helpful on that
account,

SLATE WRITING

opinion, for an institutional advertising job.
his latter is needed and can be most helpful, i
and should be done when yon are ready for Of It

n¢, 1o do this educational and display work so far as you are concerned, as a group. unlesi he admits it

)

full powers

to do a thorough job and
sis, amld by that 1 don’t
r five years. I mean con-
if At isn't kept up most of
Whatever local advertising is done l’f the  What you have invested in it will be tost.

the food  fife insurance in amounts ranging from

The Prudential Insurance Company of
America issued the policy and it is of

In my thinking I am trying to represent  the contributory  type, the employes
what [ actually am, a merchant in the adver-  themselves paying a part of the premium
and the remainder of the expense heing
at this job from a viewpoint somewhat differ- assumed by the employing company.

_ You are not ready for any major publicity Life magnanimously says each day:
Thote manufacturers who have specialt job as such. Neither are you ready, in my “lHere's a clean slate.”  And we stupid-
ly proceed to write yesterday's mistakes

many respects as fortunate as yours, Indiviig
ually you cannot lift yourselves up very fauf
No manufacturer can. It has to le dw
through an industry. Hence, I counsel you,il
may use such a term, to hotd your natios
association lines, solid, to tighten them
increase its activity, because it is only b
collective effort that you are going to ac
plish much,

But, getting back to publicity; there are o
course all kinds of puglicily and various B
struments for its use. The usual course
follow for a manufacturer or institution g
ing into publicity is to hire a regular jublial
agent, and by this [ do not mean an alvertd
ing agency, although 1 belicve som¢ adver
tising agencies have publicity departmes
The fee of the averaze publicity ager:y §°
erally runs from $10,000 a year up ond irj
quently quite “up.” He would have a jart
larly hard job getting interesting readig =
ter about macaroni inserted in magazi'ics 3
newspapers, First, because there is no adv
tising to parallel it and these mediums ¥
properly selfish in their outlook; and also
cause the product is not one of any preal §
terest. It isn't new, it isn't unusual, N
little romantic appeal, [t hasn't even s Mo
interest as coffce. People have strons P
erences for coffee, which is an item 1hat
woman manufactures in her own kitchen,
the moment, and until you are ready for it
gcrla‘mlﬂ would not advise you to try 10
into publicity through the above method

I fear that my comments on publicity s
have been lanzltly in the negative. There
some helpful things, however, that you can®
do easily and without great expense, They
as follows:

BETTER PACKAGING:
Most macaroni and spaghetti packages *$
uninteresting, both in mi:r and design. 1
is no reasan why these packages should
as ;lﬂmt_l‘vc as any packages on the gro

stability of price and no recognized
conditions of manufacture. You know much

1 s still buy with their &*
a considerable extent,

onlt Gamble
With Quality

Crookston Semolina

ls High Quality
Merchandise
Always

CROOKSTON MILLING COMPANY

Crookston, Minnesota

It’s a Pleasure to Send Samples . ¢ . 4
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DRAMATIZING MACARONI

Excerpts from impromptu address by
Miss Irene Parrc’’, imbstitute speaker

on Macaroni '«

In acknowledging her i ducti ™ Miss Parroft
stated that she was a specialist in planning women's
sections of newspapers; that in her “mllﬂl_xn_n_-lerln
of macaroni she sees in it wonderful possibilities for
interesting anid convincing publicity.

Gentlemen, you have in your wonderful
roduct every “come-on” in the business,
Rlacnmni has the blessing of nutrition, always
interesting; it has the baby appeal, the party
angle and what today is very important, the
economy clement, a matter that every cook
has to seriously consider.

As manufacturers you have an unparalleled
opportunity to create a lively atmosphere
around your products, one that will appeal to
consumers old and new.

The rice people, bananas, fruit, cocoanut,
date and spice people have all had publicity
campaigns which wei ~ successful. Look what
cou have to compare with their stories! You
im\'c a story that has every “natural” in it in
the world. “You have everything that “gets”
a woman. .

A product to be successful has to be inter-
esting_to everyone.  Yours s, How? Let's
see. First, it is nutritions; second, it is low
in cost; third, it has class and can be made
smart to serve it; and fourth, it can be made
fashionable. 3

You can make it smart to serve it by dis-
playing pictures of macaroni being served on
[nrgc silver platters. By doing that you can
follow the coffee people’s idea. If you re-
member, there is one low-priced coffee that
is always being advertised as served in a
huge silver urn. .

Make it smart to be thrifty. Economic
things can become smart by being advertised
as being sanctioned Dby society. Economic
things can be made chic. Make people feel
that serving macaroni dishes in any onc of
the many acceptable ways is just the thing
to_do amd how nice it is to do it :

You macaroni men have a grand nutrition
story 1o tell, Dy serving macaroni with toma-
toes and cheese, you can tell what a well
balanced meal can be served. You have a
story to get over to the consumer which
should not be very difficult, but it should be
put over by a person from the news angle
rather than a dictitian angle.

Food is news. There are food editors who
would welcome a macaroni story, Food edi-
tors are always looking for novelties in food
news. They know that there are people in
some sections of the country that consider
spaghetti is a vegetable, growing somewhat
like beans with which it is often compared.

Competing foods are being advertised. Are
the macaroni manufacturers asleep at the
switeh? Is it because someone has said that
there is only a limited amoumt of stomach
space to be had by the many competitive in-
terests and that you feel that there is no
chance to get more than your present share
thercof 2 Well, there is only so much news-
paper space available for publicity, and it
will go mostly to the people who are after it

Publicity will not solve your problem over
night. It takes time even with so good a
“natural” as yours to accumulate momentum.
How long? A year, at least, Start something
im:l watch your campaign grow like a snow-
hall.

Remember that one hall of the news is
publicity. The stage is all set for your little
play for your share of the American food
dollar. A flash or stunt campaign should not
even be considered. Just a plain, sensible pub-
licity movement, carefully planned and ably
presented. There is a definite educational
necessity for a campaign on meat extenders
because of the American neat eating habit
and the high cost of meats today.

You have many other means ufvcalchinx the
eye amd satisfying the appetitic of the Amer-
ican_consumer, under conditions wherein un-
usual cooperation is possible because of the
real cconomic need of the country. Women
want to know more about macaroni. They

w,ational Panel

IRENE PARROTT

welcome cducation on balanced diets and meal
imllqnu. They are tired of calories and are
poking more and more for foods that taste
good.  They like menus, preferably those of
oreign lypes.

In keeping with the times, they want foods
that are easily and quickly prepared. You
have the 5 or the 8 minute spaghetti, You
have somcthing that bachelors can prepare in
their own little nests;  something for the
bridge playing wives. All you need do is just
a lile publicizing to start a social trend
toward macaroni.

You do not want to_ shoot your story out
broadcast. You must finecomb your markets
carefully. Shooting all the material out broad-
cast is expensive. Find out basic facts about
various markets through various statistica’
agencies,

You want to show that your product has
been sanctioned by social registered groaps,
this can be done by pictures, Make macaroni
products popular ﬂy fashions from lots of
angles. Start fashions of Sunday night sup-
pers. Show macaroni products Eein\; served
smartly. Start a fashion of “Maid's Night
Out” Start parties with Holiemian atmos-
phere. The press is observation for you.

A publicity campaign should proceed an
advertising campaign. Get rid of fear of fat
in macaroni products. Make America eal
macaroni products. Mention costs. A publicity
campaign will involve a great many pictures.
You have a much better story than rice people
have in matter of preparation, cost, ele.
There is the raisin slogan “Eat raisins and get
your iron” You have a ‘“natural” story
which will go over easily,

Let There Be Light

Pitying spaghetti and all of its little
sisters and big brothers, for the nude
and unadorned condition into which they
come into the world, George Rector,
famed restaurateur and renowned cnef
told macaroni manufacturers at their an-
nual banquet in  Hotel St. George,
Brooklyn, June 18, 1935 that they had
one definite duty and obligation to’ man-
kind—that of teaching them how to
serve it,—TO DRESS IT UP COR-
RECTLY.,

Macaroni products have much indi-
vidual merit as food. They can be
served independently for those “eco-
nomically inclined, supplying most of the
food clements required by our bodies,
or blended more luxuriantly with other
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equally appetizing and satisfying foo)
!‘?owcver there is a crying need for
cational macaroni propaganda, to ted
the waiting millions of Americans LB
true merits of macaroni and towar (hy
end recommended cooperative action |,
manufacturers who should feel ol
gated to the public,—the millions of ¢}l
users and new prospects.

As the principal speaker after iy £ : ; : - o 915
famous dinner in the Grand Colora ki M ey ¢ AR ANy 4T

. N " 5
ballroom filled with macaroni-nood 'r'(r{if
£ Y
%
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manufacturers and their guests, M 4 R Ec, g Al L2 . i
Rector interspersed his talk with man 7ty ; ; L ) T X
amusing necdotes taken from his o ; : ; SR ¢ . 3 9
personal exp~rience and the experieng
of his cqually illustrious father. I
closed his talk with a paragraph ihy
will be an epic to macaroni men eveny
where, He said:

“Of all foods, macaroni, spaghet
noodles offer the cook her supreme of
portunity to do just what 1 have be
urging her to do for so many years,
make ordinary foods into dishes that 4§
light cven the most critical taste |
adorning her spaghetti—dressing it
correctly. |

“These wheat triplels come into ik
world all naked and bare—humble, ey
less, unadorned, utterly dependent. Thi
future is entirely in the hands of
person who prepares them. And I'm
ray that no [ﬂad; show such gratitud
when treated with understanding o
care as macaroni, spaghetti and noodl

“Nothing is easier to make fit for a kinz

Nothing is easier to cat.

What can be more satisfying?

What more often calls for an encore?

MACARONI, SPAGHETTI,
NOODLES ADORNED
AND ADMIRED! '

Automatic Short Cut Prelimi- Automatic Shor i
. t Cut Prelimi-
3'3 I;;‘r;:lrl‘:lnauon Shaker and nary Dryer.

Employment Declined
in May 1935

Factory employment decreased 15
from April to May and pay rolls &
creased 3.2%, marking the first rec
sions to be reported since Novembd
1934. Employment normally declines
May, decreases having been reported
10 of the preceding 16 years. An
portant factor in depressing the level
employment and pay rolls in May
were strikes in the automobile an hr
ber industries,

Gains in employment over the mon
interval were shown in 37 of the &
arate 90 manufacturing industrics s
veyed and gains in pay rolls were
ported in 33 industries.

The declines in employment and

T

rolls from April to May were less 'f Jos . b i 1 ] o ¥ |
nounced in the durable goods group @ : e o R : ji e
industries than in the nondurable goo 5 i . { ; ’
group. Employment decreased 0.0% o

the durable goods group and pay ©
declined 2.8%, while in the nondur!
goods group decreases of 2.2 in ¢
ployment and 39% in pay rolls W
reported, b
. The bureau of labor statistics prel
inary index of factory employment
May 1935 (81.2) is 1.6% lower than!]
May 1934 index (82.5). The index
factory pay rolls is 68.5 (prelimin
or 219 above the May 1934 inf{
(67.1). :

Short Cut Preliminary Dryer. Short Cut Finishing Dryer.

HE LATEST DEVELOPMENTS IN MACARONI AND EGG NOODLE
DRYING EQUIPMENT




Convention Sid
B By Signor Ali Bendo, a Friend-

ly Inquirer, a Keen Observer who
«Sees All, Hears All, Knows All”

WHO WAS—???

The Chicago Noodle manufacturer who was found seated on the
curb at 42nd and Broadway reading the New York Times at 4:00
a. m. oblivious to the fact that he was impeding the work of the
..‘ilrscl.(_'lcancrs husily engaged about their business?

The popular manufacturer from a little Illinois town who very
thoughtfully brought along his noble looking son as his chaperon,
a stralegic move on his part?

L I I ]

The BIG Macaroni and Noodle man from the Twin Cities whose
mn.venlinn slogan this year was—"Oggle-google, Scootch and Soda"?
L] L]

The only manufacturer of the feminine sex allcndi::r the Brooklyn
convention, a dynamic cheer leader and an all-around good fellow?
L I I ]

The sweet young lady who caused “Code” Hoskins, while enjoying
an entrancing dance to exclaim “Your dancing is divine,—so heavenly,
like thistledown, light and airy"?

L I ]

The popular miller renowned for his late arrivals who was so late
this time that he reached the convention hall the afternoon of the third
l-lay. w.hen the conventioners were leaving after final adjournment?

The "nood-less" couple of noodle makers who put on that nutty(?)
dancing exhibition at the beach the evening of the first day of the
:un.v:niiun?

-
The Pennsylvania manufacturer who had to continually heed the
snll.—".CImrlie. Charlie!!, Where's my Charlie"? :

The popular Association Officer from St. Louis, who after
reading a very inh:rcs!imi, paper on how badly the macaroni industry
and its products need publicity, doing extremely well with his husky,
shake-y voice, exclaimed—"After this, I move, Mr. President, that
we Imfd our convention banquet the last day of the convention”?

L I

The cheerful Chicago manufacturer answering the name of John
who suddenly became very much interested in fortune telling? of
course, it could not possibly be because the fortune teller happened
to be a young attractive, and shall we say, interesting lady with
i: t:lll:. gypsie-like appeal?

The popular Association Officer who will henceforth answer to the
name ol “Uncle Louis"?
LI ]

The ymm;i lady, usually busy at her duties at conventions, who lost
her hat in the East river trying 1o catch the boat for the sightseein,
trip around Manhattan, but who not only missed the ride but ruined
2 p.crl':clly good hat?

The song bird and whistler who doubles for Mussolini in the
movies and who performed very entertainingly on the bus ride to the
L;nu.mr-y club without much coaxing,—that is not very much?

The m.?mroni maker of the younger generation from the “show-
me state” who saw little of the convention but all of the sights and
attractions of glorious New York city?

"= 1 =8

l ! That newcomer among the millers who after asking three young
' ladics to drink with him and who soon was speaking incolierently,—
finally admitting that he would have to practice more before the next
l.'llll..\'l:1=|il?'ll lo improve his staying quantities and qualities?
L ]

The noble looking gentleman from New York whose introduction
brought forth “colorful” exclamations during the banquet from fellow
manufacturers?

a 8 n

The tall “corn stalk” from the State where tall corn grows who
Is :nlwnys.lmfﬁng at a cigar that is made from a filler much superior
to corn silk?

LI I

The popular Chicago exccutive of the defunct Code Authority who
qualificd as clectrician and mation picture operator for Dr. Hodgdon
when his regular assistant failed to report?

L] L)

The official Surgcanl-at-arlps during the convention,—a Brooklyn
manufacturer who rendered invaluable aid lluring the business ses-
:un.]s?. Doces he answer to the name of “Andrew"? He does,

The noodle manufacturer from Pennsylvania who found it safler
to keep his girl friend at a safe distarce from the many admirers
who were a little too spontancous in admiration of her charm and
heauty ?

L

ll..ilmt continually boasted that the Peter Cassinelli Macaroni Com-
pany's macaroni and_spaghetti surpasses all others in America in
5;un1llly? Remember Vincent, the proof of the pudding is in the eat-
mng
L ] Ll L]

T]m.po‘mlnr Association Director from Brooklyn, “the Modern
Valentino,” who was always surrounded by a bevy of beautiful young
ladies during the entertainment sessions?

elights Questic anairg

)

The only foreign representative at the convention? Paul is ki
first name,
| I B )

The most serious minded manufacturer in attendance? A a loif
we say that he hails from Conncllsville and that he is poctical

inclined.
[ I I

BAUR FLOUR has

power.

The popular Brooklyn Manufacturer who graduated from 2 silve,
fox farm on Long Island to become one of the largest wacaroy
manufacturers?

L I e

The 1935 “Beau Brummell"? For that lienor we nominate Erne
Conti of Milwaukee, Competitive nominees will be welcomeil.
" aan

It will pay you, like
others, to use

ROMEO

Unbleached Granular
Hard Wheat Flour.

Buy direct by telegraph or
telephone

e
BAUR
Flour Mills Company
Est. 1870 St. Louis, Mo.

The most popular m:m-a.rouml-tlm-couvun}iun after _Ille sessions ad
journed and particularly during the entertainment periods?

WHY??? k

Did Nick from Kansas City find it nccessary to bring alony thref
bodyguards in the form of lovely femininity when his {riends in it
East promised to him some rerlly beautiful Eastern companionship
" =B

Was it that quite 2 number of macaroni-noodle manufacturers
a goodly number of allied trade representatives who made themselie
very noticeable in the hotel lobby and in the several reception room
and incidentally quite “effervescent” at the banquet, were noticeal
absent from the registration desk? Might it be that the regisirat
fee required for official enrollmert was the cause?

WHERE WAS—?
The popular Henry Mueller, foimer president and chief hooster d
the National Association whose al'sence was noted amnd whose adv
was scriously sought?
" A

Head Miller C. . Walton who usually does himself proud a« §
convention entertainer?
LI B ) :

It that the tasty red Italian wine flowed most freely, loosen
tongues that are usually well guarded? For answer, ask some o
Lhu:c lhig New York metropolitan manufacturers,

Max Kurtz when the telegraph messenger boys were run almo
ragged trying to deliver messages during one of the convent
sessions?

GENERAL
Of the 9 members of the Code Authority, 5 attended the 1933

vention,
L I

The "Tropper” hats distributed to registrants by Secretary Do
made a decided hit, but no one wore his hat more producily Ik
did young Master Halsey of the Best Macaroni Co., Oriskany Fall@
New York.

"

The Macaroni Equipment and Accessories Exhibit in the lohby ¢
the hotel ball room not only attracted the members of the ndud
but many of the other hotel guests who were surprised to ~ce !
mau?- different shapes and sizes of appetizing macaroni and noodd
displayed, Congratulations, Exhibitors| and Courteous Attendunts!
a8
“Dad" Donna continues to show his “convention pep” aml ¢
Eis.i\\‘.n daughters, able assistants at the registration desk.

FOR

QUALITY SERVICE

Of the 15 members of the Board of Directors, 9 registere:! at i
1.932 c:u:vtnlluu. only those from extreme distances being ab-nt.

The popular noodlemaker's song—"Charlie, My Doy, Oh!
sly. l].uy.'

A convention scene,  Meeting announced of the | Resolution- (e
mittee. Incident in Coffee Shoppe at 9 a. m. The Speah r—I
Rossi of Providence, R, 1.: “I wonder what's keeping Villavne
Cunco? This committee mecting was called for 9:00 a. m. and he
it is 9:15 already.” Now appears Villaume, hut he passes 1l Rof
up. Then Cunco goes right by him also. Del Rossi continues:
wonder what's up? Am 1 or am ] not a member of this conmille]
Can it be possible that they don't know me? I've been introduce
to them several times” Moral—Perhaps Committee meetings ho
be '.'“]E carlier in the convention or not so soon after the night befo

GIVE US A TRIAL

FOR

§ Steady, Dependable ‘Productlnn of Uniform
High Quality Products is the Most Important
Quality to be looked for in a Die.

-

Helen of Troy and Rose of Picardy had nothing on our Helen @
Rose from Kansas City,—class and cleverncss from the "show-rd
state, .Dld they have it? Ummmmmm! And HOW !}

Did you hear this one? oy
Jerome Maier of Goodman & Sons—“Bob, what does it mean W9
v

they take somebody for a ride in Chicago? . AND
Bob Brown of Zercga's—"Oh!1 why that's just a little 'slay’ & Thougt Our Salestalk May Fail to Convince
lcr;nn:. ‘ You Our Dies Will Not.
It is now—"Phillip from Phillie"—the dynamic new Associat *
l.)ir:ct:)r. "I}' THE STAR
Father and son attendants ‘were quite num . A 1
Rn-ed .\:'crc:d {'[tnl’y Rméi and Junin]r, E. De ﬂg‘,“’i M(T'}':;iqr. uj MACARON[ DIES MFG. CO.
ratt ¢ i i T -
Sclo?::. M;x algunrgn:lm}iinla:mm“ Surico and Junior, E. Barozti s 57 Grand St. - = Now York, N. Y.
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Sift and Save

with CHAMPION
Flour Handling Outfits

Champion equipment is speeially designed 1o
provide lower production costs in the average
plant of macaroni and noodle manufacturers.
ITlour outfits, blending bins, automatic weigh-
ing hoppers, weighing and tempering  tanks,
mixers and accessories, are priced within the
reach of every plamt owner—and sold on casy
terms, with no earrying charges or outside
financing.

Faster

These modern flour handling outfits and blemd-
ing bins save Cme, lighten the work aml speed
up your production—aml they quickly pay for
themselves out of the extra profits.

Cheaper

By cleaning your flour of all impuritics, you
prevent njury to your expensive dics. The
saving on die repair bills alone will more than
Justify the purchase of a Champion outfit

Better

The man who miakes the best praducts, these
days, is the man who gets the most husiness
The sanitary handling of your flour throngh
a Champion outfit insures a clean, wholesome
product of superfine quality, which will com-
mand a premium in the macaroni market.

I°rite for complete information on this

populer priced cquipment
[ ]

- -
Champion Machinery Co.
JOLIET - - - - - ILLINOIS
Salea Service Agents and Distributors for Greater New York

JABURG BROS., Inc,

Hudson and Leonard Streets New York, N. Y.
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Secrets of Successful Trade Marking

—

—

Resale Price Fixing Bulls Trade Marks

By WALDON FAWCETT

Written Expressly for the Macaroni Journal

Overshadowed by the excitement over
the NRA codes, there has latterly slipped
into the merchandising scene a develop-
ment that in the long run may prove to
be this decade's biggest single influence
upon branding policies. While business
men have been discussing what will hap-
pen to mutual covenants for “fair trade”
cthics, a yet more potent revolutionary
factor was making entrance on the other
side of the stage. A return engagement
so to speak, of our old friend legalized
Resale Price Fixing,

With droll humor it falls out that
what isn't sauce for the NRA code sys-
tem is precisely the sauce for Retail
Price Maintenance. Even as the plot
for centralized governmental control of
all the functions of commerce was prov-
ing partially futile, lo and behold the
disciples of price stabilization turning
successfully to the very formula pre-
scribed in the recent jolting decisions of
the U. S, Supreme Court, wiz., exercise
of authority by the several states. In
other words the brand-dependent price
fixers caught the cue for price regulation
just when the NRA explorers were
groping for it.

Before we speculate on what the
piccemeal triumph of Resale Price Fix-
ing is going to do to and for the cause
of trade marking we must have a look at
the process of evolution by which this
cause of price standardization has in a
roundabout  way approached its goal.
The idea of having Congress enact a
Federal statute for price fixing at the
source is one of the oldest dreams of
manufacturers and  distributors  who
have suffered from price cutters, manip-
ulation of loss leaders, ete. In and out
of Congress for a quarter of a century
have trundled the fair trade bills. Start-
ing with the all-but-forgotten Stephens
hill and coming down to the late lament-
ed_Capper-Kelly bill,

Now and again there were gestures of
sympathy in the committees on inter-
state commerce—especially in the House
of Representatives. But due to the loud
and persistent opposition of certain de-
partment stores and notorious cut rate
druggists, no Congress could he per-
suaded to give manufacturers and pro-
ducers the right to fix and enforce the
resale prices at wholesale and retail lev-
els. It was due to that chronic timidity
in Congress that certain manufacturers
in various lines have in recent years
turned to  distribution-on-consignment
and other expedients for thwarting the
price raiders.

Just when the defenders of good will
as expressed in trade marks on standard

price articles were about ready to give
up hope their strategists conceived the
flank movement that now fits in so well
with the current turn of events. They
discovered that if the front door to Re-
sale Price Fixing was locked against
them they could gain entrance by side
doors.  Specifically, price maintenance
might be attained via state laws in the
respective divisions of the Union. Price
stabilization on the instalment plan
would of course require time for the
signing up of all the states. Even so it
probably would not be so slow as wait-
ing on Congress, judging by past side-
stepping.

California led off the new program.
New Jersey took the California pattern,
Washington, Maryland, Oregon, Wis-
consin and lowa followed on. As this is
wrilten the state legislature of Minne-
sota has before it a model statute to the
same end. DBut the big news of the pa-
rade came in the late spring of 1935
when after a spirited fight the governor
of New York signed what is known in
that state as the Field-Crawford Fair
Trade act. There are a number of rea-
suns why the victory in New York is of
tremendous national significance, aside
from the prestige that comes of accept-
ance in a state that has a high spot on
the map as the home of diversified in-
dustry and a fountain head oi trade
marked specialties,

It is meaningful by and large, that the
New York act follows closely the provi-
sions of the Capper-Kelly bill (last edi-
tion) as finally shaken down for Con-
gress by experienced trade mark owners
intent upon safeguarding their hard won
reputation-assets.  In line with that ul-
timate formula, the act as approved is
proclimed a measure to protect trade
mark owners against injurious and un-
economic practices in the distribution of
articles of standard quality under a dis-
tinguished trade mark, brand or name,
That ‘vots the whole proposition clean-
ly on tne right of the faithful trade mark
owner to enjoy by exclusive possession
and direct administrative control, the
fruits of his habitual good faith in giv-
ing guaranties by brand,

There is no gage with which to form
a guess as to how long will be required
for all the states to join the procession,
Though theoretically every addition to
the list should make it easier to recruit
other converts. Also there are hurdles
ahead in the form of stubborn fights in
the state courts. In California the test
has already reached the state Supreme
Court. Nevertheless and notwithstand-
ing the delays to be discounted, it ap-

wears that brand supported pi'ce pegping
is on the way. And maybe i is all 1o
the good to have it start at t'ie botty
so to speak. By this sequence there iy
from the outset a means to control resakfl
prices on regional and local brands in
stead of starting off with a system n
stricted to operation on national brands|
or at least to brands passing in intersta
commerce, ‘
What will be the effect upon traddg
marking of this glorification of thy
trade mark as the one prerequisite o
good will defense? Seemingly the sequed
to progressive state enactments must b
a boom in trade marking. Patenthj
every trader who desires a big stick wil
which to enforce respect for his “rec
ommended” or list prices must bego
himself a trade mark if his wares ha
not already been christened. The quesg
tion which remains for answer is wheth
er and to what extent the new foun
branders in haste will exercise foresigh@
in their nicknaming. '
In the casc of an intrastate marketer$8
or one who is willing to regard cacigl
state to which his trade extends as l
law unto itself, the responsibilities o F
}
l
\
|

=2

trade mark sclection may be lightly ref
garded. At most presumably, all thi
will be required is state registratio
Or a series of state registrations, An
notoriously the enrollment requirement
in certain states are lax. Indeed, if th
would-be price dictator is intent on g
ting by with the minimum of efiort hil
may resorl to a brand or name rath§
than a technical trade mark in the hopsl
|

that his designation will not be subje
to examination for priority of usc.

If the part of wisdom prevails how
ever, the keener minds among the pricgl
selters will take time to trade ma:k fo
the future as well as the present. |7 unfl
versal or well nigh universal price maicll
tenance by state cdict becomes a reali
it is more than 'likely to be followed |
Federal authorization to the same en
It may be attended (as already propos
in certain states) by some specivs |
compulsory registration of trade marsgd
Whatever the precise direction 10 ! |
taken by future developments it will 14
all to the good of trade mark ownershi
and the owner's peace of mind if he b2
taken the precaution at the outset to pid
a unique mark and one that he can jv
tify in any environment he may ul{
mately enter, as being his sole and righ(g
ful possession carrying with it a supd
rior right of registration.

A subject inviting to conjecture is thE
effect of the price fixing boost on priva|
branding. Rumor has 1t that certain (g8
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Leads in Quality

The
Golden
Touch

Regardless of the circumstances or the condi-
tions King Midas has never wavered from the

determination to maintain the highest quality
standards.

Not only in KING MIDAS SEMOLINA but also
all the way down the line the quality thought
is dominant in our minds.

KING MIDAS MILL COMPANY

MINNEAPOLIS, MINNESOTA
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partment store and chain store executives
are alrcady plotting to g[unge in private
branding should the bestowal of the
price fixing privilege result in the rais-
ing of prices on standard brands. Plain-
ly the effect of the fresh factor should
be to encourage further adoption of pri-
vate brands by high grade retail houses,
ete., that have already been more or less
attracted to own label goods or house
brands as a means of dodging or mini-
mizing competition with national brands.

International Trade
in Macaroni Products

The Monthly Summary of Foreign Com-
merce for April 1935 published by the U. S
Burcau of Foreign and Domestic Commerce
reports an increase in the iul[m;latlon of mac-
aroni products and a decrease in the exporta-
tion business,

Imports
During April 1935 there was imported 149,-
612 Ibs. of macaroni Producls from foreign
countries with a total value of $14,387 as
compared with 1023%4 1bs. in March 1935
costing American importers $8,445. L
For the first four months of 1935 ending
April 30, 1935 there was imported 175755 1bs.
o? macaroni products with a va've of $38831
Exports
The exportation of macaroni products fell
slightly dl‘l?il'l April 1935 A total of 141,15/
Ibs. worth 55{2.9;3. The decrease is foeund
when compared with the March 1935 figures,
—200,207 lhs, with a value of $18,639.
During the first four months of 1935 there
was exporied a total of 704,184 Ibs. of this
foodstuff bringing to American manufacturers

.34 £

The following is a list of the countrics to
which macaroni products were shipped by
American manufacturers during April 1935:

Countries ount s
{}alyd..}.\....l........................ S,élg
nited Kingdom
Canada svveenees . 3720
Br. Honduras ... 5
Costa Rica .... 2
Guatemala .... I,ZZ:
Honduras ..... 1,722
Nicaragua ...... 1371
Panama .. 19,273
Salvador 366
Mexico iviinens i e . 10070
Mig. & St. Pierre Isoiiienies 292

Newl, & Labr.......o00s
Bermuda ......

Barbados ... %
‘ll?maic:l 323
rin. & Tob.... 212

Oth. Br. W, Indies...... 1,028
Cubk coesvernanrnnnns veene 16,045
Dom. Rep. .. 00
Neth, W, Indies.,
Haiti, Rep. of.....

FEEEET T
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200

154

113

o 83

Netherland India voovvvieinuianninns 4.3%40
4,958

Australia o....00
Br. Occania ...
Fr. Oceania ...
New Zealand 3
Un. of So. Africa...oves
Oth, Fr. Africa....ooens
Liberia vvvvnnas
Mozambique ...
Hawail civaennnsransiis
Puerto Rico: vvvevvnnnne
Virgin Islands covevviisranninsinnnas 855

ol oy arsssssnnrerdussivesssass 0096/

bessassnsanse

sarens

aneaee

Registrants... Macaroni Convention... Brookly
June 17-19, 1935

Firm
Americtn Neauty Mac, Co..ue
Atlantic Macaroni Co..
Dest Macaroni, Inc....
W, Doehm Com, uu{.
Noston  Spaghetti Mfg.
{:‘Im. n, ‘Elmepl Co..
“ardinale Macaroni C
inelli Macaroni C
Cassinelll Macaroni Co.
Catelli Macaroni Products Corp., Ltd
Chicago Macaronl Co.svvecsssessssnnss
Crescent Mac, & Cracker Co.
D'Amico Macaroni Co.
I''Avella Macaroni_ Co.
G, D. Del Rassi Co,
De Martinl Macaroni

Hobt, L. Jones,

«evesJames M, Hills,
erome 1. Maie

A Irving Grass

Domino Macaroni Co...
Foul's Millin,
A. Goodman Sonanl

ireco Macaroni Co.. . G

ndiana Macaroni Co... .{Inhv Rezoll

Independent Macaroni o B Patrono..iosasenniass
talia Macaroni Co.&. TSRy H :”{f'l(ﬂ{o'r':-ﬁ“h"‘ oses

K City Mac. e CO.enveanee N AL saesarranes
A..m"Kn.n!:m ::cSun :ﬂurnnl Co.. + P'hilip R. Winebrener,

Kurtz Uros. Col MMz, eee
G, & J. LoDue

la Premiata Macaroni Corp.
V. LaRosa Soan:

I,-.gx l|nur|m| [ o NS

. A. Procino, ,
Alfredo Rossi, .
G. Santoro..

Refined Macaroni Co.
The gmker Oats Coovvvres
Rex Macaroni Corphavess

Roman Macaroni Co...
Ronzoni Macaroni Co.

Tharinger Macaroni Couvvrnnes
Traficanti Hros, ,
8. Viviano Mae, Ousvrvanes
V, Viviano & Hros, Mae. Mig. Co «Lactan,
Westchester Macaroni Co.vavnania V. J. Cuuzo.
Westchester Macaroni Co.vviaas P Merman Kien. ...
Westchester Macaroni Co.uvvuernaniannsenees e B Weiseloooooo,
West Virginia Macaronl Couvervrenesnnssases B Vi Golden
Williamsburg Macaroni Co.

Windsor Locks Macaroni C
Wyckoff Macaroni Co.ues
:t. ?.rlrn:l Sons, Inc....

Amber Milling € {l". 'II"lln

sses

efenbach,. .

Armour and
Hagpak, Inc.
Narorri Dryi r
Paur Flour M

Cani d

Capital Flour Mills, 1
i:n n J. Cavagnaro.
lermont Machine
Clermont Machine C:

vereNEW

_ Location

+ St. Louls, Mo,

Long Island Ciy,

Doston, Mass,

itago,

rooklyn, N, ¥
North Hergen, N.
North Ilergen, . J.
ontreal ue., Can,

' Chicaga, TII.

Javenport, Ia,
“cwu‘:: L
Newark, N, J, .

Providence,
Nrooklyn, N,

. Indiana, Pa.

. Vernon, N. Y.
reester, Mass,

Philadelphia, Pa.
crse N. L
"Tonn{l!n"ith. Pa,

Brooklyn, N. Y.
Roston, Alass,

lnrhﬂut[. Pa.
Milwaukee, \Wis.
St. Paul, Minn.

Iroozlyn,

N,
ﬂluhlyn: 1,

o.
mnum‘ll, Minn.

" Chica, o, Tl

ark, N. V.
New York, N. Y.
Harrisan, N. J.

New York, N. V.

. Nrookl . Y.
Commander llnllinlnCo... s . vess New \':‘r'l:, N. Y.

“onsolidated Mac, Mach.
Consolidater] Mae, Mach, Corpuusuvisnsrnnsss
Consolidated Mac. Mach. Corp..
Crwkston Milling Co,
Crevlston Milling €
Crockston Milling
Crookston Milling Co..

Crooki'on Milling Co.. L. E Vickery.ovsuasas i
Decatus Box & Hasket Co.. 3 Rilrh H. Barter,
Duluth-Sperior Milling Co.vvue . . Crangl

Duluth-Sunerior Milling Co.
Duluth-Superior Milling
Duluth-Sup mor Milling Co,
Duluth-Sup rrier Milling Co,
Dul*ant Ce lophane Co., Inc....
Chas, F, F mes Engr. \'Vurlu.
Chas. F. Fimes Engr. Works.....
Chas, F. Flmes Engr. Work
Forbes Prper Co.,oy
General *lills, Inc
King Mi as Mill Co,
King Midas Mill Co.
King Mudas Mill C
King }iidas Mill Co.
King “Midas Mill Co.
King AMidas Mill Co,
Frank Lazraro Co.,
{}. A, Lenhardt Cowuvves
, Maldari & Tiros., Inc,

2

Flour Mills Co.
Flour Mills Co......

Flour Mills Coivevnnnnanee
ames J. Rodgers Co..o..us
Rossatt lithuxnphlni [ o NN
Star Macaroni Dies Mfg. Co,
Swift & Company.sssssss
Swilt & Company.sessess
Tranin Egg Products

Washburn Croshy Co., Inc..

b

burn Crosby Co., Inc....
urn Croshy Co., Inc.
Wi Croshy Co., Inc..
Washburn Crosby Co., Inc....

Howard I Mitchell, .,
Louls Petta....

Minneapolis, Miin.
ork, N,

«New
++ Chicago, I,

+ Chicago, III,
Chicago, Til,
New York, N.
Minneapolis, Mion
Philadelphia, Pa
Minneapolis, Minn.
Chicago, Il
Minneapolls, Mirn
Minneapolis, Minn.
New York, N.

N

New York, N. ¥
New York, N. ¥
New York, N, Y.
New York, N. Y.
o \'urllth N, Y.
g
uffalo, N. Y,
New York, N. Y
New York, N. Y.

N v
Oril Falls, N, Y,
. binburgh, Far ¥

July 15, 1l .15, 1935

= [PECTAL FEATUR

THE MACARONI JOURNAL 37

3

M NOODLE PACKAGIS R

" (1}
SEs THATSHLL

108501 11 1TTHOC APING 20y
= . i eit
L S i ‘ ' ;
2L T LT, | o T1T] P
: !1: ' bl I u-:mlu'z.-.ul'f'
i1 ~

L L FTY R O
i

e |

Machine and Package Exhibition
The small, well arranged exhibit of
baroni packages and machines at the
wklyn convention of the U, S. Maca-
i Industry June 17-19, 1935 was one
the most interesting ever scen at a
fhering of macaroni makers.
ho [fh officially not sponsored by the
tonal association it was sanctioned
those in charge of the convention
gements who recognized the ability
(harles Rossotti, the exhibition direc-
and appreciate the ingenuity of the
iitors in planning so interesting and
ctive displays. Despite the small
ber of exhibitors and the shortness
@l e time for preparation the exhibi-
nwas one of deserving credit to both
ilitors and macaroni manufacturers,
e exhibition occupied a corner in
lirge lobby of the grand ball room
George hotel, easily accessible on
kbby floor both day and night to a

continuous  string  of macaroni-nondle  city, supervised by L, B. Steele, and his
manufacturers cager to sce the latest de-  aides. It featured the Yeye appeal” of
velopments in - manufacturing, drying  the cellophane  wrapped” noodle  and
and packaging of their products, Courte-  macaroni package,
ous attendants explained the machine Barozzi Drying Machine Co., North
operations and the advantages of the Dergen, N. ., supervised by G. . Bar-
materials exhibited. ozzi and his son. Models of the latest
The exhibits and the firms sponsoring  thing in macaroni-noodle drying fea-
them, from left to right in the photo- tured the exhibit, ’
graph accompanying, are: Hlustrated pamphlets were distributed
Rossotti Lithographing company, New 1o many interested manufacturers, good
York city, supervised by Charles and  prospective buyers,
Alfred Rossotti. Featured were samples
of the firm's specialty-—"Doubl-Use”
packages and attractive iabels,
Clermont Machine Co., Brooklyn, su-
pervised by Carmino Surico and his son.
It featured the firm's newest develop-
ment—a  contintous noodle drier and
samples of the products of firms using
the new device.
Du Pont Cellophane Co., New York

New San Francisco Plant

Gactano Ferrigno, former secretary-
treasurer of Gragnano Products, Ine., of
San Prancisco, Cal,, has organized a firm
to manufacture macaroni products and
has cquipped a modern plant at 4767-
4769 Mission st. The plant began opera-
tions on a small scale carly in July 19335,
its output to be inereased as business
demands and new units installed,  The
proprictor, in announcing the opening of
his plant, savs, “I am going 1o manufac-
ture a full line of semolina products and
epg noodles.”

Officers and Guests at Convention

«aeDeputy Code Executive........... Chicago, 11,
««oDeputy Code Executive, .. New York, N. Y.
«Washington  Representative .. Washington, 1. C,
+Association  Advisor, Libertyville, 111
Deputy Code Execu Huffalo, N. Y.
Secretary-Treasurer... Lraidwood, 11,
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It must be done by energetic positive action. They
be driven away and something else must be put in yhy
place. We must drive out the blues by driving someth

Blues are all in the mind. Our minds cannot rem;

By Mack SpagNoodle

Getting Rid of the Blues

It is a simple matter to get rid of the “blues” the or- vacant. If one set of thoughts is to go, another set m§
chestras play over the radio. Just turn off the radio.

But those other blues that descend upon us, when our
spirits drup to the lowest ebb and we fecl too utterly dis-
couraged to raake any effort are not so easily turned off.

come in close behind them,
That this crowding out of blue thoughts and crow
ing into their place a group of cheerful thoughts is a
(Continued on Page 41)

L]

Resolutions

The convention, through its special
resolutions committee consisting of Wal-
ter I, Villaume of Minnesota Macaroni
Co., St. Paul; Joseph J. Cunco of La
Premiata Macaroni Corp., Connellsville,
Pa. and G. D. Del Rossi of G. D. Del
Rossi Co., Providence, R. 1. and by mo-
tions made direct from the convention
floor, expressed its position on conven-
tion and association matters by resolu-
tions, as followsy

Appreciation of Allied Trades
Cobperation

Wiereas, practically all of the Macaroni
Machinery and Equipment Manufacturers,
Durum Millers and Supply firms have through
their general attitude towards our trade and
our members assisted materially in promoting
the welfare of the trade as a whole, encour-
a?ing the production and proper distribution
of quality macaroni as a means of clevatin
our food as one to be more generally desire
and consumed by the American public,

THEREFORE BE IT RESOLVED that we express
our appreciation of their welcomed contribu-
tion to our cause,

Codperation of Food Law
Enforcement

Wireas, Dr. W. S, Frisbie, Food and
Drug Administration Exccutive, U. S. Dept.
of Agriculture, cmphasized the splendid co-
ordination that has existed between the
NMMA and the Food Law Enforcement Offi-
cials, and

Wiiereas, Dr. Frisbie reported on recent
most acceptable drive to rid the country of
adulterated and misbranded macaroni prod-
ucts, therefore, be it

Resouven, that we recommend that the
Macaroni imluslry pledge its fullest support
to the work being done by the Food and Bm
Administration against the use of artificia
color and all other unfair practices of food
adulteration.

Supporting Macaroni Journal

Wiezeas, the NMMA owns, edits and pub-
lishes as its official organ, Tne Macamont
Journar, a commendable publication, the only
one of its kind in the whole world devoted
exclusively to the welfare of the macaroni
manufacturing industry, and

WHEREAS, it is the recognized spokesman
of the NMMA and of American Industry,
ably edited by Secretary M. J. Donna an
salisfactorily published,

TIEREFORE, BE IT RESOLVED, that the mgm'bers
of the Industry encourage its publication b
subscribing for this magazine at the small
annual cost, that they read it thoroughly and
regularly and contribute occasionally items
and articles of interest for publication therein,
and be it further . .

Resowven, that we again recommend this
medinm to all supply firms who are interested
in selling machinery, raw materials and acces-
sories to the industry at large, not as a ges-
ture, but as a good business procedure since
messages of advertisers in this spokesman of
our trade are directed to interested prospects.

Wise Wages and Hours Policies

Wieneas, the recent decision of the United
States Svpreme Court invalidating all codes
has caused much uncertainty as to who and
how long certain basic recovery regulations
would be maintained,

THEREFORE, BE IT RESOLVED, that the NMMA
hereby recommend that all Macaroni and
Noodle firms proceed cautiously in making
changes in their basic principles for dealing
with their emiployes, am? that through volun-
tary cooperation we cencourage the continued
maintenance of the sound employment and
competitive standards which have been devel-
oped during the past two years, the mainten-
ance of hours and wages which in such large
measure has contributed to the country's so-
cial and economic recovery.

Reéstablish Washington Office

VWiHEReAs, it is unanimously agreed that
there is an absolute necessity for the con-
tinuance of our fruitful contacts with Wash-
ington officials, particularly with those of the
United States Department of Agriculture,

THEREFORE, DE IT RESOLVED, that this Asso-
ciation arrange immediately to underwrite
liberally the renewed activities of the Wash-
ington Office and Lurﬁcul:rly the good work
of Dr. B. R. Jacobs.

Reorganization of N.M.M.A,

WHEREAS, it is pertinent that we now reor-
ganize the National Macaroni Manufacturers
Assceiation to carry on the activities of the
Macaroni Industry in an organized way, and

WiEREAS, certain provisions of the consii-
tution and Dy-laws n} this Association, name-
ly, Section A and B of Article 4; Section 1
under Article 5; Section 2, 3 and 4 under
Article 6; Section 1 and 2 under Article 7;
Section 2(a) under Article 12, are predicnml
upon the functioning of the Macarori Code
of Fair Competition under the National Re-
covery Act, and, '

Wieneas, the said National Recovery Act
has been terminated which also terminated
the Macaroni Code of Fair Competition,

Now, THERFroag, DE IT KFSOLVED, that
provisions be deleted from the constitwg
and by-laws of this Association.

In order to continue the Association, it
comes necessary to reincoroprate in our
stitution and by-laws certain provisions w
will be later enumerated which provingd
were originally in our constitution and
laws,—most specifically in the constitution
by-laws of the yezr 1933, Following sccigl
of said provisions are hereby presented §
adoption:

1. Section 2(a) and 2(b) under Artic
2, Section 1 under Article 5, 1
3, Section 2, 3 and 4 under Article 6.
4. Section 1 and 2 under Article 7.
5. Section 2(a) under Article 12,

It is further proposed that said Sectice
Article 7 of the revised constitntion and
laws of 1933 be further amended so u
read as follows:

“This Association shall be governed b

Board of Directors fifteen (15) in numbdg

Appreciation of Speakers

Wiereas, the several speakers who led
discussion of the many interesting subi
selected by the Secretary and other As<fg
tion Officers concerned in the convention §
gram-building, contributed materially in i}
fsll!lg information, ably presented, ther!
he it

Resowven, that to the following comefd
speakers be conveyed the sincere apprecs
of the program sponsors and the comves
guests: Judge Sylvester Sabatini, Dr. L
Burton, Aaron Sapiro, G. G, Hoskins, W}
Frisbie, . R. Jacobs, George Rector, M
Freschi, Daniel R. Hodgdon, Esther H. F
nell, Irene Parrott.

Hotel Courtesies

Witereas, the macaroni manufacturers
their guests were recipients of many ¢*
sics at the hands of the managemunt ©
Hotel St. George, particularly with the ¢
plimentary use of meeting rooms, the,
Garden and the Ballroom, therefore, be it

ResoLven, that 1o the Management tht 3
vention extend its thanks and. approcial

1935 New York Entertanment
Committee ‘

Wirereas, the manufacturers and the
trades in the New York metropolitan
voluntarily and ably entertained the o
tion guests in a manner that was not §
pleasing but educational, thercfore be it

ResoLven, that the thanks of the cond]
be given all who financially supportt
activity of ‘the entertainment commitle

to its able members, namely: Edgar 0.

ly:
lenger, Chairman; Chas, (x. Rossotti, *
tary; and John Zerega, Jr., Treasurer.
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CAPITAL QUALITY PRODUCTS

Mean-- ‘ 4
1. High quality Semolina i i
2. Choice Selected Amber Durum Wheat L :
3. Repeat orders for Macaroni Makers :.CHEROKEE‘-;
¢ DURUM SEMOLINA -
é 87, FAUL WNESOTA
&

Specity CAPITAL Products. . .
It's Your Insurance. They represent
exceptional quality and the finest
milling skill,

CAPITAL FLOUR MILLS

INCORPORATED
OFFICES

Corn Exchange Building MILLS
MINNEAPOLIS, MINN, ST. PAUL, MINN"
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SBuccessor 1o the OId Journal—Founded by Fred
Decker of Cleveland, Ohlo, in 1903

Trade Mark Registered U, 5. Patent Office
ounded in 1903
A Fublication to Advance the American Macaronl

Industry
Published Monthly by the Natlons! Macaroni Manu-
facturers Association as lis Offical Organ
Edited by the Secretary-Treasurer, P, O, Drawer
No. 1, Draldwood, 1iL

PUBLICATION COMMITTEE
LOUIS 8, VAGNINO President
G. G, HIOSKINS. Adviser
M. J. DONNA Editor

BUBSCRIPTION RATES
Unlted States and Camada . . . . $1.50 per year

Forelen Countrias « oy 100 in ad

oreign Countries , , , , 8 per year, in advance
BlnglaCoples & & « s v ¢ ¢ 6 5 « o 15 Cents
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BPECIAL NOTICE
COMMUNICATIONS:—The Editor solicits news
and articles of Interest to the Macaronl Industry.
Il matters Intended for publication must reach the
& ?H-I Office, Draldwood, Iil, no later than Fifth
of Mon

1
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of views or opinions expressed by contribu.
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reserve the l‘fﬁhl to reject any matter furnished elther
for_the advertising or reading eolumng,
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yable 1o the order of the National Macaronl Manu-
lacturers Association.

ADVERTISING RATES
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Added Color Causes
Many Seizures

Added yellow color in macaroni, spa-
ghetti, noodles and similar products re-
gardless of the source or nature of the
color, constitutes adulteration, says the
Food and Drug Administration in re-
porting May activities, In May 37 ship-
ments of these products were seized
when analysis showed the presence of
soy bean flour, of turmeric, a vegetable
dye, or of a yellow coal tar food color.

The addition of coloring materials to
alimentary pastes conceals inferiority, a
form of adulteration which no form of
labeling can correct. Even the use of
small quantities of soya flour or of color
in flour macaroni results in violation of
the Food and Drugs Act, as in appear-
ance the finished product then simulates
the higher grade semolina article. The
Food and Drug Administration will con-
tinue seizing shipments which violate
the act.

Manufacturers of other commodities
too, in their competitive efforts resort to
artificiai colors. The Food and Drug
Administration reiterates its stand that
wherever the presence of an_artificial
color conceals inferiority the food con-
taining it is illegal. In cases where add-
ed color does not conceal inferiority the
fact of the presence of artificial color
must still be declared on the label of the
food containing it,

New York
Macaroni Prices

Prices in the New York market, the
largest macaroni consuming center on
the American continent show no im-
provement from the manufacturers’
viewpoint, according to quotations gar-
nered hy the Journal of Commerce of

that city. They reflect prices that gen-
erally prevail in other American cities,

“Macaroni is doing a routine business
with the great bulk of the business at
the lower side of the quoted scale. De-
mand for macaroni is running season-
ally light, orders being from hand-to-
mouth, Usually sales go at the lower
side of the quotations with flour goods
as low as a dollar a box. Prevailing
prices are:

SEMOLINA PRODUCTS:
Domestic, extra quality, 22 1b. boxes—

$1.54 to $1.65 :
Ttalian style, 20 Ib. boxes—$1.40 to $1.50

FLOUR GOODS:
Plain—20 1b. boxes—$1.05 to $1.10
Fancy egg noodles, bulk per 1b—09%
to .10%4

NOTES
OF THE INDUSTRY

Macaroni on Hovse

K. R. Keam, sales representative of
the C. F. Muecller company in the Cin-
cinnati, O. district has had the honor of
“Colonel” conferred upon him by the
governor of Kentucky, Reports have it
that the distinguished honor was bestow-
ed upon Mr. Keam because of his excel-
lent horsemanship, Perhaps at an carly
date the public will sce this big macaroni
and noodle man leading one of the state
parades as an aide to His Excellency
Governor Laffoon. Mr. Keam lives at
2610 W. Erie st., Cincinnati,

Fire Cracks Factory Wall

Fire which destroyed a dozen or more
small buildings at Iflc rear of the large
macaroni factory operated by Campa-
nella, Favaro Glaviano Corp., 40 Brooks
st., Jersey City, N, J. seriously damaged
the rear wall of the factory, For a time
the whole block was threatened with de-
struction and only heroic work by the
cfficient fire department prevented” even
greater losses,

The fire started in a story frame shed
and quickly spread to nearby buildings,

July 15, 15, 1935

NOODLETTES

(Continued from Page 38)

It did not actually reach the macang
plant, the cracked wall being due 1o
intense heat of the fire. The macar
firm however suffered some addi
loss to its flour and semolina siack 3
finished goods through the water
age. No estimate of the loss to the
was made.

al thing is shown by the following incident I heard told
a hard headed business man,

[ This man was a district manager of a specialty company
nd one of his salesmen came to him, discouraged over his
ability to get business, He was downhearted and sure
erything was going to the dogs.

The district manager gave that salesman some good ad-
. “Jack,” he said, “you have to admit you haven't
hd such a bad time in life so far. Your health is good.
ou have a smart wife and a boy going good in school.
fou have saved some money and you own your home.
ow I'll tell you what I want you to do. Take my fishing
fit and boat and row up the river tomorrow by yourself.
ake it easy. Stop wherever and whenever you want to.
fut a good lunch in and make a day of it. And this is im-
ortznt: stop every ten minutes and tell yourself, ‘This
re is great,  I'm a lucky guy and I've had a wonderful
feso far, I've had a.lot of lucky breaks and things have
me my way pretty well. I don't know many fellows any
er fixed, everything considered.” You put in the day
fie that and come back tomorrow moming and tell me
hat you think by that time,”

And that downhearted salesman came back after his out-
3 with a grin on his face and the blues out of his sys-
Blues are all in the mind and if we chase them out,
dting something else in their place, we cease to absorh
ton from them.

Alabama Forelgn Corporation La

In a letter addressed to the Natio
Macaroni Manufacturers association
State Tax Commission of Alabama i
sucs a wamning to all macaroni-nood
firms in intrastate business that itisceq
pulsory to obtain a foreign corporat
permit in order to carry on a valid by
ness in that state. Tull information w
be furnished interested manufactun
and distributors states Charles G. A
crombie of the Franchise Tax Deps
ment.

“It is the policy of the State T
Commission to insist upon the enfo
ment of the laws of the state relative
foreign corporations doing business
Alabama.

“A foreign corporation doing stric
an interstate business is not required
qualify, but to do an intrastate busin
without qualifying is in strict violat
of the laws of this state. Any conl
made as a result of such intrastate hug
ness in the absence of a foreign corpo
tion permit are null and void, Full i,
formation regarding entrance and qu
fication in Alabama will be furnish
upon request.”

Manufacturers doing or contemplat
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DURUM SEMOLINA SPECIALISTS

AMBER MILLING CO.

MINNEAPOLIS MINNESOTA

business in Alabama would be wise
contacting the State Tax Commissi
before accepting orders from custom
in that state,

Elected Food Group Officer

J. T, Tinsman, sales representative §8
the C. F. Mucller company in the Wa
ington, D, C, territory was clected as
director of the Washington Sales Rep
sentatives association at the annual ¢
tion last month. Members of thi- org
ization sell over 125,000,000 dolb
worth of foods and grocery specinlties
the Washington area annually,

BUSINESS CARDS

MERCANTILE COLLECTIONS

OFFICIAL
REPRESENTATIVES
FOR

N. M. M. A.
WRITE--

For Bulletins of Claims Placed
by the Industry.

For Pad of Service Forms and
Information about our Procedures,
CREDITORS SERVICE TRUST CO.
McDowell Bldg.
LOUISVILLE KENTUCKY

i 1411 e IR

CARTONS

NATIONAL CARTON (¢ |

JOLIET. |_LLIN015-

Harrison, N. J. - -

* N. Y. Office and Shop

‘John J. Cavagnaro

fUngineers
and Machinists

U. 8. A,

Specialty of

Macaroni Machinery
Since 1881

Presses
IKneaders
Mixers
Cutters
Brakes
Mould Clenners
Moulds

All Sizes Up To Largest in Use

255-57 Center St,
New York City
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Join Up But Make Other Pledges Slowly

In this period when Government is formulating policies toward business, when President and Congress are
looking for a legal substitute for the obsofete NRA, business advisers are cautioning against hasty action on the
part of individuals and organizations.

However there is one act on which no hesitancy is advised—that of joining and supporting one's national
trade association. Practically every trade adviser, every business leader is in perfect accord with the view pre-
viously expressed by former President Theodore Roosevelt that it is every business man’s duty and obligation
to support the national organization of his business or trade because oaly through sincere trade cooperation can
‘objectives be attained.

In the macaroni manufacturing industry every Macaroni-Noodle manufacturer should feel it his bounden
duty to affiliate himself with the National Association, volunteering his membership and paying immediately
his dues for the last half of 1935 on the basis of his plant capacity, Every member of the industry had been
sent a statement from this office for the estimated amount owed for his July-December dues and many have
made prompt payments, thus setting a good example for others whose help and cooperation is needed now more
than ever before in the history of the industry in this country.

Aside from reestablishing their Association memberships, firms should be very careful about making com-
mitments of any kind. For instance it would be reckless under existing conditions for either the individual or
the association to agree to guarantee to employes, to governing boards or to government agencies that hours and
wages prevailing under the code would be maintained. Perhaps the most that either could promise is to agree
to cooperate in having wages and hours maintained wherever such wages and hours are economic,

Any attempt to guarantee hours and wages may ultimately place the individual or the association into con-
flict with organized labor, and surely that is not where a trade association belongs, As one authority on the
subject puts it:

“Certain it is that individuals, groups and associations ought to take into consideration that it is
nothing short of ‘damphoolishness’ to undertake to commit themselves to carrying out a policy of the

government that the government with all its force, its authority, its money and numerous employes
couldn’t carry out itself.,”

Proceed cautiously but do not hesitate to do your full duty to yourself, your fellow manufacturers and your
trade association by immediately aligning yourself with the progressive element in the industry as members
of the National Macaroni Manufacturers Association. The Office of the Secretary awaits your positive action in
this connection.

M. J. DONNA,
Secretary.

TO GREET THE MACARONI & NOODLE MANUFACTURERS'
of the UNITED STATES
and INTRODUCE
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