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, Do JUstice' To Quality 

• 
'Vise is the general who orders 3n imlllediate retreat 

whell he discovers that he has erred in his battlc plans. 

Equally wise is the Macaroni l\'lal111facturcr \\'ho 

orders the' immediate discontinuance of practices that 
arc found to he ruinous. 

In the making of a food 110 greater or costlier error 

can be made tli;m to sacrifice a brand's or a product's 

reJiutation through the usc 'of low-grade, inferior 
ingr~dicnts. 

\. Firms' that have entered the "Battle of Low Grades," 
11\\,iIlingly or otherwise, will find , it liD disgrace to order 

an immediate ,retreat to the safer ground of Quality 
Products, ' 

" 

'. 
TO TIlE INTERESTS OF MANUFACTURERS OF MACARONI 

.' 

• 



------------------~ .. 

DURING Ihe pasl six months we've 
develol'ed some new and highly 

successful ideas in macaroni and 
noodle packaging. Many leadmg 
concerns have been quick to recoq· 
nire Ihe superior advanlages of this 
better way 10 markel their macaroni 
products. Designing and manufac. 
luring successful folding carlons, 
wrappers and labels forlhe macaroni 
Irade has been a specialty with us for 
more Ihan 35 years. We KNOW jusl 

whal you need In Ihe way of I'ackag. 
iog, to help you increase your sales 
andprofils. It deesn'l mailer whelher 
you're aamall concern with one press, 
or a big one with a dozen or more .. , 
you'll g~1 the same qUick, efflclenl 
service and expert attention on your 
requirements. lei us help you "dress 
up" your Itne ... give il new Mles and 
profit opportunities. Prices are sur. 
prislngly low Address Dept. M·19. 
BranchOfflces:612N.MlchlganAve., 
Chicago .417 Meere Ave., Pitlsburgh. 

• ROJJOTT I 
LIT~OGl<API,lInG COmPAny' inC. 
III VARIC\( ITRee,', H..'U" new YORK CITY 

PACKAG ING H EADQU 
. , 

Get ideal, lIuqqestions, 
full color Ikelcbes and 
low prices. Thero's no 

obliQ'IIUon. 

• 

THE MACARONI CODE AUTHORITY 
Operatln&; Under The NRA Code of Pair Competition For The Macaroni Industry 

Approved January 29, 1934. Effective February 8, 1934 

MEMBERS AND OFPICERS 
FIRST MACARONI CODE AUTHORITY 

Term-July t, 19J4-]une 30, 1935 
OLENN O. HOSKINS. Chi llmin 
SlO N. Mlchl'llI Av. ChlulO, III . 

JOItN V. CANEP"--__ _ JIO W. (lund St.. ChlulO, Ill. a , OUERISSI ____ ._ .•.•...... _. ___ .. _ _ .. __ Lfb ... on, I' • . 
WN. CULMAN_ U ·n Vunon Dlyd., Lon. hllnd Cllr. N. Y. IIENRY MUELLER..-II0 nlldwln St. J"uy Chr. N. J. 
M. n,NATTEI U N. Sia Fd,o SI. 81n JOII, CII. LEON O. TUJ#oClIE--. _ 100\ Fulton 51. NfW Orlnn., La. 
ALPIIONSO 0101" ____ 71 1' .... ..... y. Rochultt, N. Y. LOUlS S, VAONINO ____ 1227 5 •. Loui. Av. 51. LOlli. 

ADMINISTRATION M&MDER 

WILLAM II. CALHOUN_Chlc"o, III. 
Tum_Much I 10 S,pl .• , 1914 

Regional Industrial Adjustment Agencies 
RRaION NO. I_BOSTON, liAS!. 

O. L, Marti, RIlloud Ch,lnnlo, 
JP1 ClHIImuclal IL, UOIIOO, ...... 

Uti"''' C. Orllber, Rt,lonal SICII"t)', 
II C,_ II., DOilon, ...... 

A,"ac, "mlben 

O. La MlrclhiChahma ... DOllon, N .... 
~1I.::..lI 'I;:o¥ld~~~;t~l.tf( • ., .... 
ii. , .• ~II". BOiloa, MI ... 
O. D. Del )(011" I'ro¥ldcnu, R. I. 

REO ION NO.2-NEW YORK, N. Y. 

'r;:"p:;II~!r~,·tr~~I;::IN~h;~rm ... , 
01:o8.flh4·in:I!I~~n~I.!·~~:eN. Y. 

Aalllc, J(tmb-ull 

t::~.L;.!r::'I~t~h'4';:~'N~t~.I,n, N. Y. 
V· t CoUIUO, N.w Yor.'yN. Y. 

P: o~::~; nj:J~~l~'N~ limn, COlin. 

R£OION NO. J-PUILADRLPIIIA, PA. 

P~~r, ROI't'~~cb:~:np~I1~J~~.3:! ~.~Irml'" 
Jon~ It;11~:!ltl~. , R~~lr,ndatllpt'~:"~:~)', 

A'lIIc, "tmbtn 

~~~Ut~;I:.'I~~:~~":'I:nldtiphla, Fl. 

~~W~\t,~tt.N:I~::::::""'P:;I. 
N .. Kuru. Philldilphll, P,. 

RaOION NO. 4-FITTSBUROJl, PA. 

R'B~~ ~:~~'~II~.t.\I~;:,I.f,~.~~.n, 
s. T . VMlno. Jr., Rillonil Snlll"),, 

Clflll.lc, Va. 
~alllt' M""bln 

R. V. Ooldln, Ch,lrm.n. Cllrktburr, W. V,. 
t.~· J!~~tC'u:~~I~I:J.'Lll·d. I' •. 
i~I!!i~:~~;I~"I~~c.!n~~r,', ~!: 

eo .... lry Slocks 
Of Wheal 

Stocks flf whl'al in iUlcrior mills, cit·· 
v:nors :lnd wardlOuses on Jan. I. 1935 
arc eSlimated In ha\'e been 93,485,(0) 
bus. Comp.uahlt' figures :or previous 
)'l'ars :Ire nut :\v:\ilable since this is the 

I first time that :\ survey of stocks of 

REOIOK NO. S-DUFFALO, N. Y. 

E'sfi Yc'li:~~;;h!~ •. ~'~~o;:,~,C~~lr~:n, 
Ltonlld JI . Leont. RI.lonal StCflllt)', 

ZIO COlin n, OlllhJo, N. Y. 

A,tIlCF Mtnlbt,. 

~p~o~~I~II~~e'i!o~~:~~~:nN~~IIO, N. Y. 
i01ltPh C. Wtl.,null!. Roch"ltl, N. Y. 

J ~!~~to J!r::~n:,u~:Ir~\o~ N ~ Y. 
RECION NO. 6-CIIICAOO. IL' .. 

R' .. ~:i g~oo:; ~tl'~Ot~I~I~hCI;;~:~~, 1:1. 
F,. .. k TuliunlJ, Rtllonll Sec,II .. " 

451 N. Raclnl I¥., ChLCI,O, Ill. 
L. Shumln Aldrich. DtPIII)' Cod , EUCUlly •• 

310 S. W.1l1 II., ChltllO, Ili. 

A.tllc)' ),f,mblrl 

R. B. Brown, Chalrm.n, ChltllO, III. 
A. irvin. OUII, C"'UlO, Ill. 
SUYI W"llonl. Chlcafo, lit. 

r·&crL,YrI~~~~~twft';,I~::!: tt.11~:· 
RE010N NO. '-ST. LOUIS. MO. 

Jottl'h Flltchl Rel lonal Chairman, 
IUO Kln" h{f.hWI~ bl_d.. SI. Loul •• Mo. 

LOI~I:7 SSt. V t~~l~oiv .• tl~onL~u~:,eru!~'" 
"Iultr Mnabnl 

10l.ph Fruehl, Chalrmln, SI. LOll' •• Mo. 
1.I0t:J W. S.lnnn. Omlh .. Ncb. 

~: VI;I!n'~··stOt~:t!~IM~.r. 
M. Onofrio. Kin ... Chr, Wo. 

nEOIO,., NO.1-NEW ORLEAtlS, LA. 

Leon O. TlIIllUI, Rt,loul Chal.ml", 
1000 Flllton II .• Ntw OrlulI1, LI. 

Utrmao Mall. Rliional SHlttlr,.. 
~OOJ FunlrUn In .• N.w Orlnn., LI. 

AU~c)' .hmb"l 

h~~~a~' ~~I.I.~UHt~h~rri!:~i. N~:, 0,1 ..... , LI. 
R. ilDlmlnl. NI"W Orl ..... , LI. 

~~'~e Jc~:::~: ~r:r:J!:~~~. L:i, . 

wllt'at ill theSl' puslIiuu s has hl'CII 11l;uil .. 
It seems fairh- cl'rlai u, hnwe"cr, that 
slocks ill Iltl'Sl: posiliuus this n'ar art' 
somcwhal IIduw a\'er:lgl.'. Stocks of 
whe:;1 ill illl l.' rior mills, l'Ic,'alors ;\1111 
warchou st,s 011 April I , 19.1-1 were 8.',' 
588,000 IlUs. allli UII July I, 19.14 were 
51,060,CXX) I,us. In 19.'-', April 1 stucks 
were 95,9I1,(XX) allll July 1 stoi.'l.s wt're 
64,296,000 hus. 

HEGION NO. G_DAUAS, T EX. 

FI;:I~ Sih,~n.~~. ~!fr!~~a}I~~l l lmln, 
La'''tnu L. LomonlCO, RIllonal Sunll'r. 

1000 Ihll 11., Uan ... T ... 

A,IIIC), )hmblll 

Franlr S. Bonno. Chal.man, UIII .. , Tu. 
all), Jd. HUlIoIl . MrAlutrr, 0.11. 
Sam J. LlIcb, 1101111011. Tn. 
il'unk L. Lombl,do. Uuumonl, Tn. 
N. T. Mil". Fort Wonh, Til. 

REGION NO. IG-LOS ANORLI!S. CAUiI'. 

S. Nun.laIO. RI.lonll Chll.man. 
1122 t: " ~ I"'1 ~ , .•.. I ~,· .'"~''''' '' f~1 

I'. J. 51110. R •• lonl. S.n.u'r. 
G003 Loni: II •• La. An.oltt. C.I . 

A,mer lItft1b'fI 
IlIrrr Lanl, Ch,l,mln, Lol A .. "ln, Cal. 
S. NlInd.IO, Lo. Anltlll, CII. 

~: r.::~:!0i.~ ~0:1~:'~0~:1. Cal 
E. U. Rocco. San UloiO. Cal. 

RECION NO. II-SAK FRANCISCO. CAL. 

M. Dr Mauri. RIIlonlL ChaJrm.a. 
SI N. San 1'11110 II •• Sin JOII, Cal. 

A. 110.111((1. Mo,lonll S.IICUlr. 
2n, il'ollom IL. SU 1'110(10, Cal. 

Altllt)' Mflllbn. 

~. J1:.,.':.~~riS.~h~:::,~y~,:,.'C!t" •• CII. 

g: 'l.~~tf:;" SO:Irr.':d.C~~f.' C.t. 
J. SU'plno. S.ulm.nto. Cd. 

REOIOK NO. 12_SEATTLE. WASil . 

Punk A. Qhl, lionl, H. ,lonal Chll.man. 
~101 Sinh IV. S .. Suul,. Wilh. 

Il.lfI~5 Wnn;.~y.~.,!:~,~~. Sy;!:~~')" 
A,cner LI,mb", 

~:.~~ ~~.~.hlr.~~I~:nd~h~::."n. Suult, WI.h. 
A. Sc.,pcllJ. I'oniand. Ou. 

~: bl.Vc~r~I.S~~~~~n':-:I~·I'h . 

This n ·purt. an·llnlill)..' 111 til l' lTllp re · 
pllrlill).:" hoardui till' L' . S. l)l' parlllll'llt 
or Agriculture is illll'IlIIc\1 lu iwllllil' 
.nlly t'lllIlIlrr cil'\':llurs allli warl'lulI.scs 
allil Ihe smalkr illlt'rilir lIIills whidl an' 
nut illdUlll't1 dtllt'r ill III\' dl'll:ll"IlIIl'nl's 
rl'l)()rt fir t'olllllll'rci:11 g-rain slul'ks ill 
Ilrilldl.:Ii markt'IS ur in lil t' IIl1ft'an of 
Ille Census r\'port UII s tOl'ks u f Wlll';11 ill 
merchant mills alill au:u:ht'1 1 eleV:llurs . 
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The Future of Trade Associations 

Leading business executives in ever)' important trade, in. 
dustry and profcs!lioll have long recognized the value of the 
trade association, honestly conceived and properly operated. 
Fur gellerations they saw such voluntary organiz.1tions grow 
in number and power, bringing hlessings to industry, to con­
~umcr and to the country. 

At the advent at the :oJational Industrial Rr<:ovcry Act in 
June 1933 wherehy the government Ol!isumcd at least a SUller­
visory intercst in husim .. "Ss (or the primary purpose of spread. 
ing employment anti insurinJ,t workers more equitable wilgtS 
for a shorter week, trade executives and as!.OCiation members 
!"Cadily acquiesced to th e new law and the nohle a ims of the 
Act. They supportc.'d the recovcry program as a patriotic 
duty but also in the hope Ihat the supervision of the govem­
mer! might he helpful in solving the many serious prohlems 
that confronted business since the panic seriously crippled 
business in November 1929. 

Though most o f the normal activities of trade associations 
were 3ssunu.'d antI. in most instances, most efficiently prollloh.'ti 
l,y the code a uth orities Foci up under Ihe several hUiulred 
codes, the experience since June 1933 Iti\S convinced many of 
Ihe leaders that there will always he a need lor voluntary 
organizations that aim to coordinate the dh'crgent views of 
members! (or Ihe ~enernl interest of the trade, craft or pm­
fusion while always considerate of the riJ:hts of the consum­
ers antI of the country. 

While there ill not immediate r1rospecl th at Ihe supen 'ison' 
interest ol governmcnt in tradc association aclh'itics as set lIil 
under the COOcs will he changed radically, leaders have heen 
givi ng more than passing attention to what might lie Ihe stMlIs 
oi trade associations in the evcnt thM Congress may so motlif\' 
Ille law as to place an e\'cn greMer rcsponsibilit)· on trad'l' 
):'roups. Though Ihe matter has neve r IH.'e1l discussed openly 
ill any meeting or convention of the maca roni-noodle manu­
(,lcturing intlustry, the future status of the N'Ltional Macaroni 
~Ianu(acturcrs Association has hecn givcn considerahle 
Ihought hy leaders in the trade who appreciate the value 10 
their industry of a voluntary, 1=.:Ii adm inistered orgallizatifln, 
From opinions privatcly.exrrc:.sul, it ca n be truthlully staled 
that the great maj ori ly of t ~.e members o f the macaroni in­
tl ustry appreciate the need of a trade association, spec ifically 
Lll!voted 10 th e welfare of lhis t rath-, for the pure alili simple 
t ~'ason that ma caroni-noo"le manufacturers shoult! alltl do 
know hest what is preferable in the way of aClivitics for 111l'ir 
illdu5try's welf:!.re., 

The question o f the place of the trade association in Allier­
iran husint'ss recenlly gained the attention of Ihe Trade Asso-

cialioll Committee of the United Stales Dcpartment of Com­
merce thai has 10lln taken a I)'llernal interest ill hoth COllllncr­
cial :lIId trade association activilics. The importance ()f trade 
associations as the means of assuring sclf rcgulat ion in busi­
ncss is elllphasized in the statement adopted on th e subj ect and 
rclca se(~ to thc country aher studying thc report of its colllmi t­
tee, Tllc statemcnt, III part, sl.\les: 

"The continuance o( lrade ussociatitlns, allLI more parlic­
ularh' their continuance as' VolulIl:!.r), organizations. is vitally 
lll'CeSsary in the inlerest IIf sell government and self regula ­
lion in indust ry, and in stll'h (arm ami in such milllller they 
can serve an important and indispensable part in PfOlIILltillg 
the recover)' program, 

"The establishmcnt of sound and bencficial policies in in­
dustry and the solution of its major prohlems must rest larJ:eI)' 
upon illdustr), itself. These aims can hest he accolllplished 
th rough contlllut.'ti utilization hv industry uf th e services of 
volulltary trade a~soci:!.tions, The exlension ami coordination 
of stich coiiperative effort in Ihe Jluhlic interest shulild he 
furlhered hy industry. 

"The e'xperience of the past two )'ears has delllunstmted 
conclusively that \'uluntary tratle associatiuns havl' a vital :\1111 
essenli :!.1 purpose in promoting :!.nL! maintaining indu strial self­
governmcnt. 

"nesearch ami prnmotiunal work. the l'xlellsiun of l'Oicil'lIt 
management, the estahlishmellt o f fair trade pr:u.:tices, the 
collection ami dis! ellli natiull of fac ls rcl ati l! /.: tn th e particular 
induslry, ami in gel'eral, the proper consideratiun of l'COIIUlllic 
suhj t.'C ts, each and all o f these cunslitut e l'SSl'lItial and prnpl'r 
ael,vities o f trade associations, 

"Associa tions ('I'''' l)fell.lfl' and presclll Iu their members. 
tu legblatn rs, grl\'l' rllllll'll tal Ht1iciai .. allil ILl the Jluhlic. aUlhur­
ilali\'e information, useful in tcmlin/.: In 0111111011 lIL1f;,;r Ic~isla ­
li(lll anti ullfair husiness I,ractices." 

~I01c;lrolli -nuOl lle lIIanufacturl'rs who 1111IJ.:" ha\'l' ~'lml"e nlc I I 
th l'lIIsclves in f1ruLllut in~ am i sIIPl'fl rt1l1 J.:" a \'uhmtary flr~ani1.a­
tiuli lur their .nlh:~tr)"s wclfare arc a"parl'lItl), il1 l'lI lire al.! ­
curd with the stall'ment of till' fUlure IIi til l' trac il, as~ncialioll 
mU\'elllell t expressed hy thl' Chaml1er, bUI as all al.! liulI 10 11~' 
consitlerecl LIlli)' Wlll'lI Ihc 1!00'crnml'nt rl'slurcs III illdll~lr,. till.' 
rig-hI uf self regulatiun. III Ihe lIIea ntillll'. Ihl')' arc ciL:ll'r ' 
mined tl) l'OlItimle tn Sllpport till! constitulecl authority 1I1111er 
the m:lc:aroni cIHle, coii pl'rat il1f.: fully anLI ull sl'lIishly wilh 
NHA's aim tu hclp eITl'ttll:tlc the IHllil:ies IIf the AI:\, Ity 
spreaLli ng- elllployment at living- \\'agl'S whill' prudlh.: iug- a 
prod uct that wi ll Ite apprl'l'iatet! by th e publ k ior ils tlllal ity 
and its reasonahle price, 



j. 

• 
Macaroni Manufacturers • 

In Midyear Meeting 
Nearly one hundred of the cOlllltry's 1~ ;Hlillg . manlllac­

hirers ;11111 rcprcscnlath'cs of all the Ic.uhng allied tr;HJcs 
concerned in the welfare of the industry attended the mid­
year meeting of the trade held Jan. 17,1935, at the Palmer 
I-Io tl se in Chicago under the auspices of the National Maca­
roni Manufacturers nssnciation that has for yenrs sponso red 
ami fostered stith conCe.cllees for the :ul\'ancclllcnt oC the 
mncarOlli business. 

For hllsin ~ss and other rea sons manufacturers in the ex­
In.-me paris of the coulliry were ul1nhlc to attend, but many 
sent words oC clicourngclTlcnl that guided the dclibc rators in 
actions that will ha\'e a favo rablc influcn.:c on business in 
the (ulure. The lUeeting was callell to order by Prcsitlent 
Louis S. Vagnino of St. Louis at 10 :30 a. Ill. and Secrelary 
M. J. Donna noled Ihose in allen dance, indicating as pres­
ent a lIlajoritv o ( the hoartl of directors who in a later meet­
ing adopled" all or the reconllllendalions of the general 
meeting. 

The mecling opened wilh a report from associalion 00i­
cials nf steps take:1 in December and January to counte raci 
the efforts o f a certain group of flour users 10 place selllO­
liml and farilla frei~ht rates on the higher basis that applies 
to their Ilrepa red foods . The associalion was represented 
at a formal hearing 011 the 11rol)()sal in January in Washing­
ton and it is the view of the officials that the freight rates 
on these r,l\\' lII alerials will not he increased materially, i( 
at all. The manufacturers present were loud in their praise 
of the alacrily with which the problem was met by Ihe 
organiza tion allli the attempts to raise sell10lina and farina 
freight rates spiked. The)' were asked to watch all devel­
Oplllents in the Cuse and to oppose evcry 1I100'C to raise 
freight rates on raw materials and finished macaro ni prod-
ucts. • 

The aClivities o f the Macaroni Code Auth ority and the 
new de\'CI0l'menls in code enforcement proposed under the 
reorganilatlon of the NHA setup. which were uppermost 
in the minds o( the manufacturers present. were considered 
ut length durin~ the forenoo n nnd late in the afternoon 
sessions. l'reMdent Vngnino asked Chairma n G. G. Hoskins 
to gh'e a rello rt on code acti\'ities .lI1t1 of the new de\'elo p­
Illenls as sensed l1y him on hi s trips to the nation's capital 
and conferences there. He made it vcry clear that the 
opinion generally prevailed among go,'crnment officials that 
th e ~ltt\ in a slightly modified form perhnps, would he 
extended allfl that there would be a dcterminell effort of 
the flart of NnA officia ls to st rictly cnforce the hnsic pro­
\'i s ions rctained tinder the codc law. 

timent ",ns \'erv much in fanlr of the proposnl, and quill- I 
IHllttber especially in the Chicago a rea signed the sUPI'll ' 
mental agreement that would pUI thc liquidated d;lIn:r ~: c 
arrangemenl into effcct immediately, lIlany felt that bel"'r 
results would be obtaint'tI if the plan could be made elT\ ._ 
th'e nationally. 

The JlurJlOseful yet injurious dissemination of inacc ur:ll e 
information concerning the food vnlue of l11acn roni Jlrodu rt~ 
was co lltiellllted by unanimous agreement. All mallu(;I". 
turers were asked to be on the lookout fo r any unfavuruhll' 
pUblicity that might he Kiven by any menns whatsocH'r. 
parlicularly such ns belittled quality macnroni, a nd In rl" 
port it immediately to Secretary Donna. 11 was th e unani . 
mOlls opinion of those present, some of whom had learllerl 
nil expensive lesson, that the manufacture of :l better grarlt. 
of macaroni Ilttly to a great extent eliminate sorne of liH' 
h:lrmful Jlublicity ulHler consideration . 

PreMdent Vagnino asked an expression o( opinion as III 
where the 1935 cOI1\'ention should be held, autl Urookl\,11 
wns easily the fa\'orite spot. The Secretary was illstrucl~'41 
to complete arrangements for the confc rence a"ollt tltl' 
middle: o f June. conferring with hotels as to opcn and sllit . 
"hIe \Jntcs. This wns dOlle immcdintl'lr and the SI. GCOq.!l' 
ho tel was named convenlion headquart ers. Mallufactlln't~ 
:Ire invited to correspond with Secretary DOlllln as In wh al 
d<lte5 th e)' prefer .. Telllali\'~I)' the weeks of June 10. 17 :1I1r l 
24 are heln!!, conSidered . It 4S proposed that the: sponsors of 
the convention in Brooklyn make it nOI only the larnesl ill 
attendance but the most important ill the hi slo r), of Ihc 
trade. They stnte that O\,er a third of the: country's tol al 
annual produclion is re)lorted hy firms within a radiu s oi 
200 miles o r Grenier New York. 

The choice of th e City of Bridges was made douhly l'l:r. 
tnin by nrgumellts prese nted by telef.,'Tam from Conrad 
Amhrette:, Jlresident of the Consolidated Macaro ni Machine 
Corp. of IIr(}()kIYIl, speak inn for practically all of Ihl' mallll ' 
lacturers. It read : 

SUIlE YOU WILL IlEAUZE THE IMrOIlTA i'lCE 
OF HOLDI NG 1935 CONVENTION IN THE EAST 
(STOP) RECOMMEi'lD 1l1l00KI.Yi'I Ai'lD ,\~I 
SUIlE IT WILL IlESUI:r IN TH E LAIlGEsT AT­
TENDANCE EVEn (STOP) BEAR IN MIND 
THAT IlROOKLYi'I IS THE CEi'll'ER OF THE 
Ii'IDUSTRY AND IS MORE IICCEsSIIlLE TO " 
LARGER NUMBER OF MAi'lUFACTURERS 
1'HAi'I IIi'lY OTHER CITY (STOP) THIS SELEC­
TION HAS THE Ei'lDORsEMENT OF II LARGE 
NUMBER OF Mlli'lUFACTURERS (STOP) 5,11.­
UTATIOi'lS . 

CONRAD AMBRETTE, PRESIDENT 
CONSOLIDATED MACARONI 

MACHINE CORPORATION. 

Mr. Hoskins expressed n finn view that the macaroni 
industry had n mos t va luahle instrumcnl or enforcemcnt in 
its Ow n hands if the manufaclurers wanled to usc it. He 
referred to the Liquid:lted Damage Agreemcnt nuthorizcd 
by all alllendment to the Macaroni Code that pro l'ides a 
!lle:lIIs whereby manuracturers Inay voluntarily solve their 
own perplexing problems in a mos t cx(letlitiom ami final 
way without recourse to f.,Y(I\·ernment bureaus and courts. 
As the effer li\'elless of the signed liquidated damage agree­
ment was dcpemJellt upon the signatures oi manufacturers 
represenl ing a pr(}(luction of OIl least 350.o:X>.{X)() Ills. annual­
ly, ;11\11 since IIpproximately 3OO,lXX>,(XX) Ills. production had 
;llready siglled the a,:rrccmen t, the signatures rellresenting 
an additional SO,OOO.<xx> Ibs. were necessary to put the plan 
autollla ti cally into effect. 

T o permit such ret,>iol1s as desire to opera te under the 
Liquidated Damage Agreement where the required 70% of 
the production in those regions had assented, he propost'd 
a supplemental agreement (or sil"rnnture in those regions. 
He specially recolllmended this to firms in Regions 6 and 7 
that had given prac tically unanimous approval of the: agree:­
ment plan, anti olhel' regions equally enthusiastic, a trial or 
the acth' ity under thl' supplemental agreement. \Vhile sen-

At a meeting of the Association Directurs they appro"c.1 
,III of the s uggestioll!! made by the manu facturers in tilt' 
midyear meeting and in addition made an nrrangelllt'll! 
whereby credit sen·tce would bc given mel1lhers throllgl~ 
<I national o rJ:ani zation that spec ializes in that form 0 1 

service. Dctails of the plan will be made known to tlu' 
memhers through the oOices of the Nntiollill association :It 
Braidwood, Illinois by ~ecrelary M. }. Donna. Thc mid. 
year conference had .the effect of solidifxing sen timent bc­
hind the industry's trnde association wIllie promising faith. 
ful support to the code program which should reach its 
h ighest point of effectivelless as soon as planned enforcc­
ment activity gets the expected Lacking of those willing 
to ahide by the fair and reasonable trade practices ndoptcd 
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fo r the general henclit of Ihe trade and no t o f ind i,·iJ iI;.!s 
or groups. 

On to I1rcoJ.Jyn Ilext June! 

Jost'ph Aiercurio Mercurio IIr05. Slla/o:htui !\!rg. Co .. St. Loui s. Mo. 
William Culman: Atlantic Macaroni Co .• Long Island Cit}·. N. Y. 
}. T. Jeffrey, Skinner Mfl{. Co .• Omaha, Nt'll. 
Frank 'i'raficanli, Trafiunti Brolh ... rs, C ld~ ... /o:o, III. 
t" n. Schmidt Crcsc ... nl Mac. &. Cracker Cu., ))a\·el1llOrl. la. 
Webb Faurol: FOlllth ~li1ling Co., ChicaJ;o. III. 
j ,'5('llh Fruchi, Mound Cil), ~Iacaruni Cu .• 51. Louis. ~I o. 
j 'ISt llh Vi.,·iano. }.;: ell!u cky ~Ia~a ron i Co .. Lo uis\·m ..... K>;. 
f rank 1- lurK"'. 1\ . Zefe!:a 5 Som, IlIc .. llrookl)'l1. N. 'I . 
f . W. Pica, K ... ntucky Macaroni Cu .• l.oui n illc. K)'. 
lI ~ nr)' D. noni. Pr·ter , Roui & 5011$. IIraidl\"ood. III. 

H. H. ~1c(':: rackcl1. Ga..: li Olo IIr05 .. Cllica..:,., III. 
John V. Canepa. John II. ( auella Cu .. Chi ca~" , III . 
John Kllhll. A I(ussu &: COUlllan),. Chi c;J~(I, III. 
II. t\. Kldn, F. J.. Kleiu Xoo.lle Co .. Chica ..:tI. III. 

I· H; lli ~un olHl. ~GfO.uc h 1:l)u.1 !.'rtlllueis C .. :~ Lin~uln, :"\ eh. 
I. I ... . \llIIard. L. I·. ~tlll' lI c r Co .. Jer~e)' ( 11 ) ' . ~ . J. 

AIIll'rt ~la lo: llalliliu. U. S. ~I ac:ltulli Cu .• Llilraeu, III. 
A. E. "l aIl50n, TI.e Crc,lInclle Co .. Chic 'I ~", III. 
G. Vi\'i;lIlO, V. Vi\'ianu &: IIr05. ~lac . ~lflo: . Cu .. St. 1." lIi ~ , ~I o. 
Fr:l llk \ ·il'i 'III". \ . \ 'idau" ,,\' IIr" •. ~ I a~·. ~lflo:. I '" " SI. I."ui •. ~I ... 
IIcli 1'. Sax. Filo: lcr N"udlc Co .. Chicat-:u. III. 
E. Z. Verm),lcn. A. Zeret-:a's SOliS. Inc .. IIroukl)'ll, ~ . Y. 
II. Iloiardi. Chef Il oiardi I.'ood Producls Co., e lcn ·lallll. O. 
J.u. F. D ri~coll. Fortune, Z~' n'/o:a Co .• Chicalo:o. III. 
11l:1 S. L ~lilll' r, \\'a<hl ,u fII Crll51,), Cu., IlIc .. <Jli";)gll, III. 

i 

,\ In'ing Gran. I. J. Gran f\oor lle Cu .• Cilir:l/o:tI. III. 
J. Ga"liardo. 110101,; I1 a ~facaroni Co., Cicem. III. 
" \'. r,Ohll'n, \\Ies l \ 'irsiuia ~Iac. Co .. Clark.l,urll'. W. \'". 
Jark I.uehrinll'. Tharilll{er Mr.l:: roni Co., ~liIwaukel' . \Vi s. 
Il:khard Algllini. AllI'hini ~h.~HOlii ~f(/o:. Co .. Chica/o:u. III. 
Rub!. II. IIrowl1. Fortune·Zerel>;,\ Co .. (hicall'o. III. 

J. ~1. Quilt )'. I-I. H. Kinlo: Flour ~fills Co .. ~1i1l1lt';lJ ltlli~, ~linl1 . 
C. Su riw . Clerllloni Machine Co .. Brook l),u. N. Y. 
C. Amlln·lIe. Consolidaled ~lac. ~lae hiliC l'nrj ' " IIr<luJ..:- I), II . :"\. Y. 
Wm. Steinke. ~inl{ ~l i ,la , ~Iill CII .• ~lirlll ~·"IIt,Ii ~ . ~Ii!lll . 
Al ex Cr. Graif. "inl{ ~Iida ~ ~lill Cu .. ~linneap {) li s. ~Iilln . 

W. F. Villau1lle. Millllesoia MacarOlli Co., SI. I'aul. Milln. 
( has. Jonn. Do mi no Macaroni Co .• Spriusfidd. MaliS. 
A. S. Vagino, American (Jeaul)' Mac. Co .• I)clu·cr, Co lo. 
I\. S. Scolland, T cnderoni, Inc .• J oli et, III. 
Henry llueller. C. F. ~fuelJer Co .• Jrrscy Cil),. N. j. 
I. fO ll G. Tujall'Lle. N;'\ lional Food I'rudllc t ~ Cu .. N ... w Orleans. l.a. 
Skk TlOlfieallli. Trafic .. nli IIrol .. Chic:ll{o. Ill. 
ja 5. T. Wi"iall1 .~. Sr., The Crramell e Co., ~linllrallo li s . ~finll . 
Ju T . Williams. Jr .. The Crnlllctte Co .. ~linne:IJlo li ~ . ~Iinn. 
~obt . II. Wi.llial1)l . The ~rcallletle Co., ~1~nl1e aJ'o li ~ . ~f!nn . 
N. M. Onofno, Ka11JaS Clly ~(a c. & 111111. Co., "a l15 a ~ CII )" Mo. 
J05. ,\ . Va reo. Varco llralhen. ChicaJ,lo, III. 
Sanlo V:ueo. \farco IIrolilers. Cllicall'o. III. 
11011 If. Ranck, FOrlllne-ZereJ.j"a Co .. Chiealo:o. II!. 
Chas. "rC5to, HOllIa Macarol\l ~f(Io:. Co .• Chic:t :.{o, III. 
John Jt:warino, Ita\'a rino & I:reschi, In c .• S, I.oui ~ . :\10. 
A. W. Quiggle, The Crealllelte Co., ~lin nrall .l li s, ~lil1ll . 

JolllI 1'. Cfan l> le. lJuluth ,Sul'erior ~Iillill /o: Co .• Chic:l):o. III. 
\\'. E. \\'.HllI l·Y. Ihllmll,Sul'I'ri llr ~Iillinl{ CII .• ~lill ll , ·aIN, li .... ~lillll . 
C. T. Em111ersoll, Dllllllh,Sulwriur ~Iillill): Cn .. ~lillll callOlis, ~Iirlrl. 
E. J. Thfllllas. Ca pit:.1 Flour .\till s. 1111' •• ~l i nl1 eaJlul is . ~lil1l1 . 
JOIIII F. lJicfellhadl. Amber ~tillill !; C.ullilall )'. ~lillll t'aJlolis. ~Iillll . 
Thos. L IIrn\\"lI. ~linllcaJl(l li s ~I i llin lo: e'I .. ~li'lIIeallnli s. ~Iillll . 
I.eu Parker. CUlIllllanrler· !.;rraln·c Corp., ~Iillllt'allo li s . ~tillll . 
Th,,~ . !tull ... rt s. W .. ~ hhurll Cru~ h}' Cu .. Inc., ~tilln ~'allo li s, Milill. 
Gco. II. Jnhnsoll. Wasllhurll Cro",,}' Co .. Inc .. Chir:rlo:n, III. 
e. 1'. Walt n il. C:I!,ilal Fl nllr ~Ii" s , III C., ~ Iillll e al,oli s , ~Ii!lll . 
A. ). Fisdl l· r. l'ill shllry Fl nur ~li1l 3 C .... ~Iinll r:r"o li s , ~Iinll . 
O . T:ltllt-Ili. C"llital Flollr ~Ii" ~ . Illc . .\: Cha~ . F. Elmes Ell f.: in"l'r. 

ill): Wurks, Cllica):o. III. 
S. O. \\'crll~' r, :"\urlll\n~s lern ~Iillc r, ~IiIlIl C :II"'li s , ~Iillll . 
Luuis S. Va " nino, A ~s"dalju ll l'resilll·lIl . 51. LOlli s. ~Io. 
G. (i. lI oskill .s, Code Chairman .\: : \ SSII . l\tld' ... r. Chicaf.:o. III. 
r.. Shermall Aldrich, () l' !lIi1)' Cllrle ElIl·clltin'. I( rlo: ioll 6. Chira..:o 
Clla ~. T . jOhIiSO Il. IU \'l's til{,ilur. Chicago. 111. 
W. Frct! Dolh·. Jr .• OllclI Price ~Iana):cr. Chicaf,:o. III . 
~f . ). ))olllla. Secre lary.Treasurer, Ilrai.l\\uOII. III. 

u. S. Marines t"l Enforce Codes? " I'ril'l' li .\: illg IIf)wi:'>iulIs ha\'e IIl'l' lI ill ­
crl·;tsill,t.:ly iglluTt·d. Ihus crl'aling a IIl'W 
type of hOol ll'gl-:er awl 'lresl'lIli llg Ihe lIa­
liml wilh annther 4Il·llIurali l illJ.:' example 
oi largl··st·a le l'UlItelllpl for !aw.'·- Ilc.\:­
itT :'II. Kl·C7.Cr, for Ihl' CllnSIlIlll'TS ArI ­
visory Bunni. 

The NRA hea ring:s in \Vashin~loll, 
D. C. lastmunth brou!:hl out SOme force. 
(Ill slatelllt'n is (rolll execulives clJncerned 
ill code admini stralion on what should 
be the Itl'Co\'ery Administration's ne\\' 
IJu liey towanl price fixing. Many op-
1)rISl'd the idea hut must of thelll favor 
SOllie wrl III rrice fixing, llropcrly con­
Irolled to conserve the int eresls of oper. 
alors and consumer~. Bot h harsh and 
hil'!"ltll)' words were expressed hUI lIone 
secmed to slrike the popular fancr or 
II it the proverhial nail Iliore S<llIarcir 011 

lite head than lIid Ihe perl statement of 
I;. G. J (uskins, chairma n o( thc "Iat'a­
r.llli Code Authority whcn he told NRA 
I'llitials at the hcarin~, according In Ihe 
I,rl!ss : 

"Unless the price provisions in 
codes are c"rorCl·t! Ihe United S lates 
~rarines can ' t enrurce the lahar pro­
\'isiolls ill codes." 
OPJlullellis of NnA anti codes l'allt'tl 

Ihe codc law ::I. " Chiseler's Paradise" ami 
~ " id that "AI Capone minhl bc terlllell a 
piker com pafl'll wilh Ihose ntimiuisler­
iUJ: the new tical rlllinns. " j\lt unether 
~t: \'eral hundred represcntatives or code 
IIr~unilations all ended thc hearinns. ex­
Ilressed their views, their hopes and fcars . 
III the wide rangc o( cOllnicling opin ions 
e.\: pressed for anti against price fi xinJ.:", 
the big majority favored the principle 
providt'd that the administration took 
imlllediate nud definite steps 10 enforce 
Ihat <1.1111 olher provisions in codcs. 
, Olher illuminaling exerpls from the 

hundreds of argulllcuts presented show­
iun the diversity of opinions, all o( 

which IIlIiSt Ill' slmliell II)' Ihc gun'm­
llIenl before NHA call determine its II l'W 

policy 0 11 Ihis l'OlJ lrnn' rsial SUhjl·t't. ;IS 
rl'I ~Jrleti II)' the press are as follows : 

"O pcn priee filinJ.: of lII:1uUraClurl'rs' 
priccs is a Slt'p (urwartl ill the t'1.'rmomie 
process."-Julm W. O ·l.l·:Jty. Clli cagll. 
presitlcnl nf the ~rat'hilll'f.'· ami Allil'd 
Producls lustitlltl'. 

"Uuless NHA tll'als fairl\' with us. Ihe 
lillie hu silll'ss lIIan will he j'ollutl Illardl ­
illJ.: side II)' side with nrgani1.l·d lahor. for 
he has less to fl'ar frum urgOlni 1.ed lalour 
than fmlll "in hu silll·SS."- Juhll A. 
COOlie. Asllt:,·illc. dlairtnan of Iltl' :\'a ­
liunal Hetail Drug Cntle AuthorilY. 

"SlIt'h provisions ( lIIillillllllll pricc) do 
/lot sci prices ; all Ihl'" rln is sl'l a limil 
lidu\\' which price t'nrilpclitioll shnll flol 
force dO\\'/I prin·:'>. ."- ( ;l·o rge A. 
S loan, chairmOlu, CUltn ll Tl'Xlilc Cnrl l' 
Authurily. 

"Pril'e fixing I)ro\'isions illlpnlpl' I.) 
wrilll'/l illll) cOIles of (air cUlllpeli liml 
have served 10 hultrcss unfair re:'>lrainlS 
un price COlllpclit ioll."- CCJIISUllIt'rs i\d ­
visor)' COllllcil. 

"Thi s is IIUI price fi"ill~. "-Gcorne A. 
S IO;III (referring In Olk-'Il price filing). 

"Code provi sions desi~lIeti 10 clissclII' 
inlltc informaliun about prices have 
sOllletimes hccn perverted to usc as tuols 
(or arbitrary llnce fixin~. "-Consulllers 
Advisory Council . 

":'IllIrh ado was lIIalle alllllli :\1 COl ­
IlIlJIl"S ;llIt'II1J1I:'> 10 lIf'ganize Iht· d C;lJIirlJ! 
atld d.willg indu :'> lry of Cili l' a~f) :'> 11 Ihal 
li xl' rl prin's wul.1 lil' r har,t.:ed allrl hi ~ 
a:alll!' rl·('l· i\,e ;1 !,ern-lIla).:c oi the ,I rofi l ~. 
li e was OJ pike .. Ollll lJ;II'l: rl 10 th e Ilrgall ­
ized ('ul·n·illn . dit'lalion nllt! illl imiria . 
lilli l IIi Irililll c t· ... ac ting- l'Iu lc aUlhorilies." 
- .I o :'> l'J'h :\IiduJlsOIl , rl'pn'sl'lHiug- IlIl' 
l ·. S. COllil'Telll'e o i :'Ila.\ 'or~. 

"The shlJl·luss provision in the rl'I;.il 
,·u.ll· is 11111 !Irit'c li .. illg. Sureh' rhe norl •. 
~ hllllirl dl'lin c f; fJme limil of 'pr"h" 'li"ll 
aJ.:;IiIl~1 sdf rleslrlll'lill ll Ili illrlusln' III' 
l'uuhrua t COIllIk' tilillll." _ \\"illiam' .\ . 
J la/.:l·... iu\" tIll' Pl'IIllSl"h';lIlia l~ l' raiJ 
I)ry GUilds as:'>lIl·ialillll . . 

"The Opt'lI "rin' provision is '"ll' oj 
Ihe IIHISI (ululaillentally ~" 1I1 ~ l r ll l' li"l' 
sleps toward lIJakinJ,!' il III,ssihk· to h;I\'l' 
iutdligl'lll mlllla/.:l'llIelll oj :\Illl'ril'a ll 
IIl1sirU'ss. "---:- II l'rny S .. 1 )Clllli,:'>II II . . Ill'ulli ­
son :\lalllllal·tllrtllJ.:" LII .. I· rallllll/.:h;Ull. 
Mass. 

" Fixed prin':'> art· IIIl' dJisders' para . 
di :'>l'. If yuu Ihillk ,·ltisl'liug is dillli ltall'rI 
under price fi xillg, yuu havc IInl "t'l'1I a 
puhli c jlurchasing anent fur Ihe lasl "ear 
and a hali ."- Miss Mar\' E. O 'COIinor 
dirl'ctor of flurchasc for Nl'w York 
statl·. 
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Quality Rohber • IS Trade Wrecker 

O n the heads of mal.1roni 11I311I1fa(­
hirers who so lar surrender to the call 
for Ilro<lucts "at a price" will fall the 
hlame 01 wilfully wn."ddng a tradc 
whose vcry existence depends on the 
J.:00<1 will of the consumers of this inex­
pensive :I"d nutritious food. That is 
the \'iew exprl'SsL-d lIy a keen observer 
who fcars the ultimate results of the 
trend to lower and 100\'c r raw material 
J.:ratles in order to meet what should he 
nOlhing hut an imaginary situalion or 
cOII(li tion. 

"The qUl'Stion as to where the Maca­
roni Industry is hcading is a most inter­
estin(.:' one. It is my hUlllhle opinion 
that It is headed strai!;ht for dest ruction 
unless the memhers make a concc rled 
sl3lul for hellcr f{r.:llle products, TllI~ re 
is no dellving the fact that th e Macaroni 
Industry -:.IS a whole has done ilsclf un­
told, almost irreparablc harm by pro­
ducing inllneasurable quantities of in­
fe rior macaroni to stll at unbelievahly 
low prices. 11 will take years of build­
ing UI' to overcome the effec ts o ( this 
dis.,strous trend 10 chea pen as fine a 
,.iL'Ce o( grain food as is made for human 
consumplion, 

"Within Ihe past year it has hecn my 
pleasure to interview mosl o( the leading 
manufacturers allli all admit that th e 

I,ractice is wron~ and that the trade will 
Ie vmrs rcrovermg from the 'price war' 

of 'the deltTession }ears, All recognize 
the evil, hut whal arc the)' doing to im­
Pf(WC conclition~. 

"From the "Iilling standpoint there is 

a development over wh ich the ordinary 
macaroni man is not Greatly concerned 
hut which will soon make itseH fell, 
I .. , rt icularly among Ihose who scek and 
dell1andllour grades that arc hardly con­
sillered as fit for human consumption 
just 10 meet a price. The macaroni 
trade through its in sistence on low Grade, 
cheap raw materials has placet! the mills 
in a place where they arc rapidl), ~ICCOIll­
ing unable to fill orders for thes '! low 
grades. With a limited demand for No. 
I semolina. or fari ll;'! becoming .. lmost 
Ill'gligihle th e mills arc IlLt ahle to pro­
duce the low grades or hyproducts de­
manded. The result will be the certain 
cu rtailllll'lIt o ( their raw mat eria l SUIl­
pi)" e\'eli ir it is the cheap stuff cum­
plained of, hL'Cause the laller arc more 
or lcss hyproducts al1ll unless a mill can 
run Oil No. 1 semolina. a large portion 
u( th e time, it will not ha\'c any qU3ntity 
of hrproducts or chcal) flours to offl'r" 

"1 here is already il st rong lendency 
in this direclion and an iml>artial sun'c)' 
will de\'t:lop Ihe fact that practically all 
o f the outstanding durum mills o f the 
cou ntry arc away behind in their orde rs 
for cheap grades, some o( till n heing 
cnlirely out o ( the Illarket for Stich in­
ferior producls, for which there appears 
at this 1II0l1lent almost om unfillahle de­
mand. The result , as I sec it, will be 
Ihat hy continuing to buy such lal'J:e 
lluantities of low J.:rade~ the industry will 
naturally boost the price of these low 
grades to Ihcmselves to such an extent 
that soon Ih ey will he p"ying almost as 

HOW DO YOU SELL? 
Ps)'chollJ{ ) (idling, or the psychnl0I:Y 

uf successful selling, is brought oul in 
Vt.'f,,\ ' inlcrestinJ.:' fashion ill a reCl'nt issue 
111 /?Cffi"w of Rrrint's, in all art ide II}' 
Donald A, I. .. ,ird, colt1ments the Amer­
ican Hnusc \\"ilc"s Bureau uf New Yurl. 
cit)'. 

The authnr lists the fou r (uli tlall1l'1Ila l 
lit-sires which prompt the hllying o( lIler­
dl3l11lise, or the doin!; of mall)' thillJ.:s 
which secm tn those watchi ng a perS/1ll 
somet imes a little ridiculous, 

T he fmtr (1II1I1;lIllcntal clesircs arc: 
The desire III al'l'C3r nmrc: adequate. 
The Il c~i rc: In allllCar Tnon~ mascul ine. 
The desirc (or romance, 
Thc desire fur lif t". 

Onc ca n easily imagine the woman 
who huys glassware, Iincn, new cartl 
tables. elC, not always ItCcause the)' arc 
ilarJ.:'aills hut hl'{'ausc the posscssion of 
Ihese things makes her feel 1110"'- :lIlc­
lJuate among her friends. 

The dcsire of the woman fur mas­
culine riding' lo/o:s, says the author in 
suhsl:mcc or of Ihe "he ma n" who Slaps 
in front o f the haberdashery 10 admire 
aud purchase mascu line g:.nnrnts, is tvi-

t1l11CC o( th e second dcsi re, The male 
has always hCt'tI powerful. and Ihe pos­
session of these Ihings lends an aura of 
power. 

We skip the desire for It.mance as it 
is 50 univcrsal an" subconsciously dom­
in alt.·!> nearly t.' ver),thing we do" The de­
sire fur li fe is why, particularly, IX'Opie 
liver thi rty give a ttclliion tn thL'; r diet, 
alill alsu for the predomiuance of auto­
mubile advcrt isements which show the 
cla"J,:ers of Ihe many acci dents due to 
care lcssllcs!l, Do you want to live ? Then 
l·tluip your ca r with Ilonshatt erahlc 
gl.15s, lIoliskicl tires, powerful brakes, 
de. 

lJo ),ou Ihink o( Ihese £u{ldalllcntal 
desires in planning food s,,1Ies? At least 
three of them apply very specifically, 

A hounleous table has everylhing to 
tlo with :1Il adequale househlJld, and at­
tm clh'c "island" displays o f food, slress­
illl: Ihe better mcrchandise, such as qual­
ity canned foods, glassrd products, p,u­
tieularly luscious fruits, macaroni and 
cgg noodles in transparent wrappers or 
out tlf season vegetables, I:ive thai ina­
pr'!ssion of opulence and adequacy which 

much for llours that th e)' have 1)1:(.'11 a, 
ctlslOtned tn Jlay (or No, 1 semolina . 

"What will haplW!1l to macaroni CUl l 
Stllll ill iull when that point is n'achell au.! 
which is close r 10 realization than e\'\'1 1 
the 1Il0st pessimislic \.Me to adm it ? It 
secms ollvHlus that th e macaroni mall \! 
facturers whn vicw the situation s1Juaa ­Il' alltl whu arc interested in not onh 
Ilcir individual but the trade's we]far"l' 
will rea li ze just where the industry i~ 
hcoulillg and will do cverything within 
th ei r )lower to StO,1 the trend and IIt'ad 
the industry toward the Iluality ha ~l' 
llpoll which olily can a lasting t rade lit, 
llUilt . Their first duty to th elllsc!\'l's 
and their tr:Hlt~ is to ortl er anI)' a fi rsl 
grade semulina or other quality ~radcs. 
promote the consumption of Ijuality 
guods from the viewpoint o f (Iualil), ami 
!'atisfaction. There is s till time for a 
dc1cnnil1cd effort low;'!rtl quality heller­
ment as the sole means of saving the in' 
dust ry from lolal destruclion ," 

(The edito r and the 'ponSUT!i for Till: 
MACARONI J OURNAL wuultl be iutercslel l 
in receiv ing opinions o( other Semolina 
and Farina manufacturers and users. 
What ca n be done to stem the lille tn­
wa rd the nlinous low gradcs that will 
never create sOOtI will or result in n" 
peal orders, somet hing which any manu­
facturer must have if he is 10 exisl? 
Send in ),our comlllenis for puhlicatioll 
eilher over your own signature nr 
anonymously as in the case or the author 
ref erred to alx)\'e.) 

makes the custome r think of lakin!; SOIllI' 

uf these things home fnr hi s OWII tahll'. 
The desire for romallce tics in wi lh 

everyday life, but particularly on sllfh 
(etc dOll'S throll~h th e ycar as E.ister. 
Decoration Day, 4th of July, Hallowe't'u 
and the mall)' olhers. 

1 .. 1sll), food is life, so why not Iry allO t 
sell it as olher merchandise is solei, 011 

the hasis uf psyeholo"ry? 

Tan~i In 
NelD QuarlCr6 

The Aurelio Tanzi Engineering com 
p .. , n)' has announced to the trad e n'mo\';!1 
uf its uffice alli l showroom 10 more COli" 

vCllienl OlIHI spacious quart,:rs at 21i 
FOll rth av" Suile 1001, New York l'il ~" " 
Telephonc lIumher is S tuyvcS3I11 9-74 ·11 
Though SIK.'Cializing in l11ac;uoni dies tl l!~ 
finn handles a complelc line o f macar/.lli 
machinery, ' 

O ne's desliny in life is mainly a mat\" 
of having or nut l):.tving a dcstinalion or 
one's life, 

• 
Weighing our chances of succef.s 

doesn't do much good, j[ we slOp at Iha 1. 

TJ-I E MACAR O N I J OU'~Ni\ 1. " 

Vital to Semolil1a Quality' -

eeetion 
Ur-:CAUSE IW SelUo/illll C(J1l lie belll! r ,1,,111 

tlw wheal frolll which it co;,ws, (llltl 

Ih:eAusE ollly fin;t lJuality Scmo.'iuu elm 

give mllenro,,; thul clear. gait/cit co lor- -,II,II 

fresh jirtlill e.''is-tlwt ,Jisl;rrcliv(! """I1)''')ln rior 

,hat builtl.., r cwi/ sales (1m/ rCl'cut profits . . , 

Til E SE I. I-: CTION OF 'VIIl.-: ,\TS for Goltl 

Met/al Semo lilJlI is Ijllurclctl with ,Ire SUIIW 

extreme cure llwt I' (IrA,s every step ill 'he 

Gold Medal prodlu l iml program. 

EVEN hcrure the ulmulil DurufIl cmp IIItH' , ',,; 

10 marke l. M" lIIlIlel! (rolll Ihe pre mier gruw. 

iug urCIIt. urc Mcnt to the r;u1tl Mrltul plonl. TIIt'M I~ 

iU.IIllplcii pU1!1! thrnngl! u I'Icrh~~ nr r,cltlilimilling 111111 

mnCflruni.l/luMng h!S t,~, um) Uf(~ grull ccl rur tilt! 

fill ali ty of lIIucurolli elicit produces. 

Theil, HI! the reg ular I! lliplIIClIl 1l n :uch lilt' !llnnt. 

IUllllplcM (roUl euch cur urc cure(ully 11!1'I1I!11 I,..(un' 

tllC whent it! acccjltcd alltl !tinnct!' AIUIIl~lIill. ri:=itl 

tCli ls ure Ilpplied tn thc filral " mix" IU'fun~ milling 

hcgilu;, Thi tl II1I!UIIS tllrec :icpurll1t: It''' lin g: npt'rll_ 

tiouM IJl1Uff! milling- with 111 1111,\' mure tn t!UIIII'! 

The fuciliti cM or the g n !IlI1!:-l1 lImlr lIIillilll! "UI\I_ 

)Hllly ill Ihe wurlcl IIIl1kctl )lu""ihlc till' "killt,t! )ll'r­

iiUIIIWI. the lulmrntury IlIlti )lllIlIt "lll1i)llllt'lIl III 

curry utll t h c/'lc . mltl flllwr. IIccc,,~nry tl ll!p" III ill :illrl' 

the IIl1ifurlllly high tllllllit~· ur till! Sl'lIIulillU thlll 

is 8U vilul n fnclur in tlt~ \'Clupillg:-1I 11t1 CXPlllll lill 1! 

- your lIIurkc t, HClllc lIIl.cr - qlwlil), fill my ... lI 'i" ." .' 

Gold Medal Semolina 
"p,.ess -tmitell" 
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Secrets of Successful Trade Marking 

Making the Macaroni Mark Self Menwdzing 
By WALDON FAWCETT 

Writte" Exprf!lu ly Jar l'lIe Macaroni Jourtlol 

Method of atlack in t rade mark pro­
motion changes wilh the JI :1SS:lgC o f l ime, 
evell as the march or progress works its 
influence on strategy in warfnrc or ally 
other activity. The latest fashion, if 
we ilia)' call it such, in brand impress­
ment a ims at l1Iakin~ .the trade mark 
self rW~ ll1 orit;nr: . Perhaps this designa­
tion "sci! memori zing" Isn't as dcscrip­
th'c as it should be. nut it is about as 
indicative as is possible. Just as deC­
inite au),wa),. as to refcr 10 "automatic 
reactiun" to trade marks, which is the 
Wil)' that sollie people characterize the 
lIew formula. 

Self memorizing is a vc ry specia l slant 
in the technique of cultivating public rc· 
spolise to a br.lIul, .trade mark, label or 
sImi lar means of ident ification. It is 
dirTercnt from other somewhat similar 
means to the s.1mc end in that it seeks 
In llUl (he responsihility on the puhlie; 
to cnvc it 10 the ~\'e ryday layman to 
iuiti nte the rcco~nition and remembrance 
IIf a familiar "SI~It.11ure." PICnl)' o f cf· 
fort has heen made al divcrs times and 
in divers ways tn makc specific trade 
marks relllemherahlc; 10 make it ~asy. 
yes eveu iustinctive, for a customer or 
prnspecti\'l' customers 10 reca ll and iden­
tify an ;u\vcrtisoo spt'Cia lty clue. nut 
here, if you please, IS a plot that goes 
e\'en deellCr. Makcs the macaroni cater 
dll till' wurk o f kccl.ing an insistcnt trad~ 
lIIark in th e b.1Ck of hi s hraill and of 
SllllllllOlIiug it whtncver impulse s tarts 
his th ough ts a rullning. 

Before having a look Olt wha t the 
pioneers ilre dning to ilccnmplish !leI( 
lIIemori7.illg, perhaps we might inVl'lItor\' 
the rca SOliS why it is so desirahle to 
transform <I trade mark into a self 
starter. II,\' and large the main gain is 
in a saving of money allft dTort on th~ 
part flf the hrand ow" ..: r. I f we assullle 
that a macaroni ma r"cter lIIay by loudly 
:\1111 l)Crsistelllly sllOlItin.: his ,wires per­
suade Mr. Aver:o,::c Citizen to Il'.hitu'l liy 
huy his prmlll'.1 and rccommend ~ he 
hrantl 10 frielhis, it goes without s.1yillJ.: 
that hi s sales exertions nrc lessened if 
the saie l individual may I)C euchereel into 
a position wherc he needs no constant 
nullnl's to "n·peat." If IM! rchance the 
J,:'ame 11101), he so lIIallal;('( that Mr. o r 
Mrs. Common Peoilic actually takes 
Ilriele ill read)' remem lrance of the brand 
namc o r trade lIlark packaJ::e desi,,"1 the 
"ictory is all th~ 1Il0re complete. In 
short, if self memorizing C<luses a cus­
tomer once solei te Sla}' sold the maca­
ron i mark eter has all the 1Il0re tim e and 
resources to com'cntrate on new pros· 
pt'Cts. 

Another reason, remote though it lIlay 
appear, for the trend 10 self memorizi ng 
is to be found in the latter da)' condi· 
tions of store display and windo.j· ... · dress 4 

ili ll'. As ever), macaroni captain reai::-es 
oll ly too well, the multiplication in til t: 
grand total of grocer)' SIM!cialty items 
and the increase in the number of maca· 
roni candidates is inevitably cramping 
the style o f display. There is less 
"front line" sp.1ce on counter :Ind sluM 
for each orand. That means less punch 
in the cartons on parade proportionate to 
the smaller mass formation. Now you 
hegin to get the secret. I f a brand can 
he invested with a scnsitive springs-to · 
mind qual it)' it will be set o ff by a much 
smaller blast of p.1ckage display than 
wi ll he rCttuireel for a (ogb,), or forgotten 
trade mark. 

Finally it is Ihe effortless hrand, the 
one that is on thc tip of thc tOllbrue, the 
trade name which has inherent mental 
bounce, that is apt to hecome "standard " 
in any givcn line. And eve ry macaroni 
strat egist knows how desirable it is to 
havc his pet accctJtcl1 as st andard . By 
the same sign puhli .:. hl.'ll) ill SUbcOIlScious 
entrcnchment aC 11. trade lIIark is a boon 
to the trade mark owne r who desires to 
dra£! the ooomeranJ: trade lIIark to pu t 
over a new specialty or related lIIember 
of a full line. In short, the s~1f memor· 
izinJ: trade mark is the main hope fo r 
the conversion of thai (onsidernhl~ share 
of the American public which is shown 
hl' c\'rry consumer survey to be yet un· 
regllncntcd in huying by brand. 

In the est imation of some of the 
shrcwelest eX llCrts on marketing it is an 
unconsc iolls itch to lay hold of self 
mcmorizing trade marks that is driving 
man)' hrand makcrs to bo rrow or tease 
art or fictional characters that have an 
estahli shed hoM on the public. An ex· 
ample of this caJlitalizatlon of the polr 
ular favorites o f picture and story is 
seen in the stampede to ride to consumer 
fa\'or, espctially juvenile fa"or, by adoJl'"' 
tion o f Micke)' Mouse. As a rnatt~r of 
fact thi s trailiul{ o f an idol from the 
funnies, 0,- th e films, isn't the ideal wa}' 
to create all intimate trade mark that is 
scM memorizing. The flaw is not in the 
mind clingilJg c)uality but in the ci r· 
curnstance that Mickey MOU5~ or any 
other trall splalltCtlmascot c.1nnot he heJd 
to association with one pa rticular prod. 
uct. If there arc Mickey Mouse watches 
anel Mickey Mousc cook ies 011 the 
market, Micke)' Mouse Macaroni would 
not monopolize every mental throwbnck 
to Mickey's individuality or ~rsonalitv, 

Admitting then that th~re arc diffi. 

culties in the path, how is automatic seli 
suggestion to be WOII for a trade mark :­
What method may he used to hit upon a 
coined or fanciful word that will prow 
a mental magnet? It would be a pl(,lIti· 
(ul job just to fasten on a commodity 
nicklt.1me guaranteed to pop into th l' 
m:nd on slightest provocation, c\'en ij 
ant. had no need to establish any bond 
of s)·mp.1thy between the cOITunooity all41 
the me01ory·"oluntcer. Yet as " matter 
of strateb'Y it is highl)' desirahl~ to seek 
a brand which 1I0t only leaps 10 mimi 
in stantly when the mental switch is 
thrown, but which at thi s first thrust iu· 
cvi tably suggests th ... product involved. 

Sharps whom I have consulted insist 
that the self memorizing quality ill a 
Imulll lIamc isn't as somc people han 
supposed a matter of brevity or case fl i 
pronunciation. Nor yet tlo they holel 
that the magic li cs in word coinage. III ' 
deed some oC th~ best known invell\(.'4\ 
wortls ha\'e heen difficult for the puillil­
to memorize until laboriously Iloumlr,l 
home hy advertising reiteration, Nn. 
the theory of the above mentiOlwd spe· 
cialists among trade mark doclors is that 
the olle best recipe for concocting a sdf 
memorizing trade mark is to seek a nota · 
tion which at e\'el)' contact fires thl' 
imagination. 

We all know how the mind work); 
when it comes to remembering the 113I1lt·~ 
of individuals with wholll we h:lve shorl 
3C<luailltance. Some names arc jusl 
naturally difficult to recall even thollJ.!h 
they are 1I0t jawbreakers, Other nan"." 
come casy because the)' arc lIIechanicall~ 
suggested by themseh'es or hy instinr 
tive association wi th some ohjcct whid l 
nillS into the mimi at the slight~st prom 
calion . Jt is possible 10 have the S.111l ' 
play of cause and etTect with a braw! 
name. Possible, that is, to pick a trae!' 
mark name which rcpeatedly recnter~ 
the thoughts of the average person wh,. 
has heard it , either hecausc it is directh 
connccted with an arbitrary m~ntal pil:' 
ture or because it is suggested at seconcl 
hand hy a train oC thought which work~ 
as a fuse. 

Probably 110 reader o f the JOURNAl. 
will expect the most camest hOOsier oi 
the self memorizing trade mark to haw 
a s tock presc ription for thi s tempera · 
menial tlish. At any rate there isn't am' 
nile o f thumb. Discovery or a trade 
lIIa rk frau~ht with a natural gift for 
ready r~colleclion is usually the result of 
diligent searches of th~ mind and the 
dictionarY. With an alertnes!l nil the 
while ro'r symhols or expressions elo­
quent of or char.acteristic of the class 
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Above : Peters Senior Packa,e 
Formln, and Linin, Machine with 
Automatic Carton and Liner Feed· 
InC Device. Automatically setl up 
and linn carton blanks at a Ipt.ed 
of 60 per minute and repiactl 5 to 
7 hand opera ton. 

• 
Below: PeteR Senior Foldinr Ind 
Cloalnr Machine. Autnmatlcally 
foldl both linin, Ind naPI 01 filled 
earton, Speed 60 per mlmu ~. Re. 
plactl 5 to 7 hand opuatorl. 

, ... 

• 

SAVE $7000 a year 

WITH THESE TWO 

Peters Machines 
Actual production records over a long 
period prove that these two Peters 
Machines operated in tandem provide a 
saving 
$7000 

in labor alone of as much as 
a year. So efficient are these 

machines and so speedy that they may 
be operated only a small portion of the 
day and still provide distinct economies 
over hand operation. If you package in 

...... 

cartons, Peters Packaging 
Machinery can reduce your 
costs while providing a neat­

sturdier, more uniform 
Peters Engineers 
glad to consult 

er, 
closure. 
will be 
with you on the planning or 
redesigning of your packag­
ing equipmcmt. No obliga­
tion. Write to---

Gen •• ',,! Omce unol Fuctory 4700 IUVENSWOOD AVE. 

COWAGO. U. S. A. 

t 
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• 
Responsible Advertiser. of Macaroni. Noodle 

Plant Service, Material, Machinery and other Equip­
ment recommended by the Publishc:'l. 

Amber MiIlbl, Co. 
Flour and Semolina 

Baur Flour Milt, Co. 
" lur 

C.I'_llll Flour Milll, Inc. 
''lour and Semolina 

John J. Clva,naro 
Brakes. Culters, Dies, Die Cleaners, 
Folden, Kneaders, Mixers, Pruses and 
PUmps 

Champion r.bchlncry Co. 
Ilrakes, Flour Hlcmlcn, Sifters anti 
Weighers, Millen 

Clermont Macblat Co. 
Brakes, Cutters, Driers, Folden, 51:1.111(1' 
Ing Machines 

Commander Millin, Co. 
Flour and Semolina 

Consolidated Macaroni Machinery Corp. 
DrukCl, Cutten, Die Oeaners, Driers 
FolJcts, Knc:uluJ, Mixen, rrcs~cl ami 
Pumps 

Decatur Box 4: na.ket Company 
Shooks and Wooden Doxes 

Duluth.Superior Mllllni Co. 
Flour and Semolina 

Charlu F, Rimes Enadneerinl Workl 
Brakes, Cutten, Die Cleanen, Driers, 
Folders, Kneaders, Mixers, I'reun and 
Pumps 

Euet We1lht Scale Co, 
Scales 

KIDI Mldu Mill Co, 
Flour :and Semolina 

Prink Lombardi 
Dies 

F, Maldari a: BrOL Inc. 
Dies 

Minneapoll. Millin, Co. 
1'l our and Semolina 

National Carton Co. 
Cartons 

PeteR Machinery Co, 
Packa!;in!; Machines 

PiII.bury Plour MUI. Co. 
• Flo" t and Semoli na 

ROllottl Lltholraphlnl Co. Inc. 
Cartons, Labels, Wrappers 

The Star Mlelronl Dlel Mfl, Co, 
Die. 

Q . T and Mrl. Co. Inc. 
Oie~ 

Wuhbum Cro.by Co, Inc. 
Flour and Se lllolina . 

Service-Patents and Trade Marks-The Macaroni Journal 

of spedalty that is hring branded, Verr 
often a pn .. 'Cious easy·on·thc·lllemorr 
tra!lc lIl a rk is arrived a t only after a 
IOllg trial·awl·error ord eal. 

One rather surprising recOlomen!la­
tion the esperts do venture in thi s con· 
Ilt~c tin ll . They insist that the hest chance 
1)f aehieviu),{ a srlf memorizing trade 
lIIark is til fors.,ke the heaten I)ath nf 
hralll l sclt'( lion. h is only ttlO ohvious 
that in lIIanr sl>ccialty lines hrnnd seek­
ers arc prone to nlll witli the pack : tll 
stick sla \'ishlr to a given t}'1lC of trade 
mark. Behold for exa mple how the 
makers IIf soap powders have rUI1J: the 
chauges on olle inspiration, with RiI1S0, 
Chipso anti all the rest. The cue, hy 
contrast, fo r a self·fire r tradc 1113rk 
cou nsels avoidancc of troulc marks cut to 
pattern . The l o~ic is th at where thcrc 
is a duttcr of man)' braml names of a 
kind lin olle will readily stand al)" rt , 
!\ i ~'ch less thru st itself abruptly int u 
hUII 'an consciousness hy it s very lIovelly, 
CUph'JIIY, ('ongcuialit), or whatcvcr trick 
<Iualit.\, it is that supplies the sec ret of 
the hartl·to-forget tITulc mark, 

HIE WORLD'S WAY 

The price taJ:: the world puts o n us 
is of o ur own writing. 

The world will appear to rub us the 
'wrong way just so long as we ha\'e 
rough edges that need to be rubbed 
of!, 

Patents and Trade Marks 

A 1I10nlhly rcview of palents granletl on 
1,':1.' l\'Oni lI1;lchincT)', of applica tion fo r ami 
rt-gill ralion o f Irade marks applying 10 mlca· 
runi lirotlnri •. In January 193$ Ihe fllllllwing 
werc rellUrtetl IJ)' die U, S. P alent Office: 

I 'atent. gr.lll tcd-none, 

TRADE MARKS REGISTERED 
The tr ;llle: marks a ffecting macaroni IlrOlI· 

\11:1 1 ur r.I W mate rials regi l lerttl were ;\1 fol· 
lowl: 

Dutch Lunch 
T he Ilrh'ate: hr."ltl l rade m:uk wa! u:Ws· 

tcred fur lI K 0 11 "gtt' noodtc ( hicken Ilinneri. 
Allll lir.,1ion \0\' 31 filcd Oct. 11. 1933, puMishel1 
No\', tJ, 19,1.1 in the Palent Office GaUlle anll 
in the Dec, 15, 19J'- iuue of Til E MACAROS I 
JnUIiSAt.. OWller claiml 11K since JUlie 19JJ, 
rile tr.ule name i. writtcn in hea\')' Iclters 

locncatit which il a Dutch latly, 

Catelll'. 
The t r:ulc mark of Oatdli MaGlroni Prod· 

Uctl Curpuralion, l.imitcll, ~l o t1treal, Qudocc, 
Can. wa~ rtKisle retl for use on alimentary 
IlaUCS, mararoni, I jl3gheUi anti noodles. Af\' 
plication wu fikll Sq,l, 19, 19M, rUhlishetl hy 
the l'a tcl1l OrTie!: Nm'. 20, 19.J.t ant in Ihe Ike. 
IS, 19.J.t iUlle o f TilE ~tACA'OSI JOUII NAL 
Owner claiml \l5e since June 1929. The lrade 
m:uk is the tr.ule name III white !cuering. 

TRADE MARK REOIS'tRATIONS 
RENEWED 

The tr:lde m.uk of America!) ~ 13C:lruni Co., 
St. Loui., ~I u. rel(htcred Jan. 26, 1915 was 
gn.lltct l renewal Ilrh·ilege. to the Quaker Oats 
compan)'. a ,icaKn, III .• efTeetivc Jan. IS. 19J5. 

TRADE MARKS APPLIED FOR 
Fou r "PI,liotin l1s fo r regist ra tion. o f maca· 

roni trade marks were made In January 19J5 

alHl 1". I ,Ii ~ hl'll \ly the P"lenl Office to pCTInil 
nlljcctions thereto within JO d3YS o f puhlica­
tion, 

Table Treat 
Tile tratle mark o f I." Premial" ~Iacaroni 

emil·, C011l11'1I ' I' ille, Pa, for U5e Oil " timl'n­
lar)' 113511'1. A{,plication wal filet l May}., 
lYJ.I anti ruhh ~hed j an, I , 19J$, O l'in ~r 
c\;l iml IIle IUlee Oct, .-, 19JJ, The Iralle nalllO' 
is in br..:e ontlim' ll tYl'e. 

Alleria 
The prh? te Iorantl IF.ltle m;lrlc o f Otrlrt' 

Algerien D'Aetion EconollliQlle Et T curi §· 
til lUl.', Alger, Algeria for U 5(: on alimcntar}· 
I"UIU anti o ther groceriu. '\PI,licat iull ..... a · 
file ll Stilt. II , 19JJ and Ilulolishn l Jail. 8, 19.15 
Owner claims usc . ince Aprit 19.1Z, TI,e lrouk 
name i. written in white letteri llg on a 1 ,l3c~ 
hackgrollnd, 

La Bella Ita lla 
The tratle mark of Wel l Virginia ~fac:uoll i 

('011111311)" Clarksburg, \V. \Va., fo r liSe 1111 
macarolli _(IfOt lllet •. I\,'plication was fil e.1 
AuII', 6, 19.J.t and puhlilhttl Jan. 8. 19J$. Own­
e r cbim~ Ufe since Aug, I , 19.J.t. The tralk 
mark il the name in outlill t ll t)1I(', 

Oertol 
TILt Jlrh'a le IJra1l11 tralle m;lrk of Gerl .\ 

Co., Vicllne, Austria for nle ou alimentary 
l)al t('5, Al'llUcation wal fil cil june 25, 19,\.1 
;1I1 t1"ultl is ICt! Jail . n, 1935. OVo'ner clai ms USI' 
. ince '\UK, 22, 19J..1, The tr'ltle mark CIlU· 
shls of the name ill htal')' type. 

, LABELS 
Okay 

Tile title "OKAY" was reKiiterel1 } L" 8, 
1935 Iw Kentucky ~ I acaroni comllan),. Lou; s, 
I' ille, Ky. ftl r ti ll: on Ip:aghelli. AIlPlicatillu 
WiU Ilublhhed Oct , 23, 19.}.l anti gh'cn rcglstra­
lion nUmll(' r ~92$. 

Lyden 
TIle thle was regillered Ja il. 29, 19J5 I,)' 

Wa,hlnl'ton Co-Operative Ug and POUItT)' 
allociatlOn, Seattle, Wash. (o r UIC on 'rae­
Jlhettl. Application W2.. published No\', I. 
IV.}.4 anti l'I\'ell ugi.ttalion number 4so.t5. 
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nllffalo lIlacaroni Plant 
Chrillcllcli 

Shiny white :tnd buff walls, ),{It.-aming 
lIlachinery, much hustling and hustling, 
~tarclled whitc suits on Ihc maca roni 
lnakeT!l, roses in Ihe executives' hUIl OII­
holes, smiling counlenances allil cager 
th rong of visi toT!l, All u f this waS the 
alnto~phcre prevailing a t the opening of 
the Great L.,kt.'s Macaroni company in 
lIu«310 thc Illum ing of Jan. 28, 
Thflrna~ Viviano alltl his partners hal! 

reason to take great Ilritie in ShllWillg 
their many vis itoT!l ttrough Ihis new 
"I,m t which was still in Ihe t!ITOl'S of 
~tnoothill~ olT the IICW machinery. 

Followlllg a general inspection of th e 
I'lallt some l.m mcmbcrs of the urgan­
i1.ation and their G'uests sat dOWII to 
luncheon , At the speakcrs lahle, he­
sides Mr. Viviano and his parillcr Philip 
lIalmcllli wcre ButTalo Health Cumlllis" 
sioner, Frnllc1.ak; Presillent flf Ihe Ihtf­
fa ll) Chamher IIf ClIlllmer('e S. M. Flick­
inf.:cr; 1·larry Wilsun, cxecutivc officer 
Ilf the J ... ,rkin Cllllll),'II)', mil l acting as 
toastmaste r was Samuel B. Botsford , 
ex ecutivc llin'clor of th e Buffalo alam­
her o f Commerce. 

It was an ausllicious occasiun . The 
sfICahrs dwelt particularly on the ag­
gressive optimism o f the executives of 
Ihis organi za lion in opening thi s new 
plant and in havinG' such :\ modern, s.,ni· 
tary, extremely well laid out faclory , 
Thc plaut has :\ max imum ca pacily of 

175 harrcls a Ilay with tWf) high sllllt'd 
presses. O nly (nur tYllt'S uf macaron i 
products will he made, a ll of which it 
will he possi hle III dn- Iluick{)" thus dim· 
inat ing the nect'SSilr' n ha \'lIIJ,:":m o ver· 
'luantity n f Il ry ill~ room s, 

T he luncht'i)l\ ~lIes l s were BulTal" 
d min ~torc ext.'cuth'es, whnlesale /o:"ro ­
(t.' rs , J1uur millers, represl'ntath'cs II( 
railroads ami variuus "tlwr illiluslri t.,s 
which mar he alli t'll with a m:lt:aruni 
I*lalll o f this kilttl.-(Cnntriltlliell ) 

Scrip Provisions 
Sta),ed 10 1110), 1 

The NIRII has cont inuetl until ~Iay I. 
19,'5, "or such prior date as may hc 
further ordered ," the stay lIe the ctTe('­
tivt· elate of thc rt.'ta il trades cotlc provi ­
sions rc),{ulalinJ.: the a('('e ptaul'c IIf sl' ri", 

The pro visions ntTectcl l are Art. I X, 
Sl'e, 4, of th t.' Wdl' fill' Ih e rdai l IrallL,: 
Art , VII I, Sec. 4, IIf till' rode for thl' fl'­
lail jewdrr trade; and Ar t. I X, Sl'l', -', 
uf thc l'utle fur Ihe re lai l fllnd ;11111 J:ru· 
ccry trallt.'. 
, Each st.'(tioll had l,eclI appro\'el l stili­
JCl't 10 a tcmporary Slit)' . In l'acit l'aSl' 
and cnllcclivd), the s ta),s ha\'t' l,eclI t·x­
tcndt.'tl. TIle lah.'st 5101\' would han t'X-
pirt~d Fe". 6, 19-'5. . 

~\ spt'(ia l CHmltlitl t:l, of three was all' 
pmnted umler the wllc fur It.". fl' la il 
trade to slud), the scrip pmltlclll . li s re . 
pnrl, suhmi tted Oct. 22, 19.14, ret'olll -

menell'd su hstilull' prm'isilllls fur thllse 
",f.ich had heeu s tan'c1 hut furtlll·r n'I' , 
omlll t.:lldl'l~ Ihat tht· ·St.·ri p prollil'11I he OIl" 
I1rc ~ad~t'd III t'iull's IIf indust ril'S issuill~ 
s('r .p III W<lJ.:e payml'llI s, ratlu'r th;m in 
mdes fur tmdt·s ;ICl'l'i'lin~ sllt' h snip. 

Aftt'r the NI<A advisur" l'IInul'il s ltul · 
iell thc rel'lIrt flf thl' ·1·ulIlI))illn·. il 
n..'adtt·d a similar majur I' uudusilln Iha t 
the scri p prul llclll slumM Itt' allal'kl''' 
thTIIII J.:h ('IH !t,S fn r illllll strit'S usillJ: sHil' 
fll r waJ:l'S, Till' Adl'isllr r t'ulI lll'i1 Tt'I' IJIlI -
1II ~ II"alil1ns ;nulllwst, II( Ihe slll'dall'lIm -
1II111ct' art' 1111 11' "clUTe tht' h,,:m1. 

This Hrder e X lelldiu~ Iht.' SI,1\' !'itt'S th t, 
hoard's fintiings that ~ul'h :t st:II' is "dl" 
!iirahlt' unt il furth('r dTurt s h;'l\' l' IIn' lI 

lIIad~ In l'Ifl'l'l :t ('Imtml of Ihe " r l lhlt'lll 
rela lmj.! tu ClllllllallY sni", eil llt' r hi· 
aml'ntlinJ,:" the ('mit,s ,u f (air l'IIIIIPl'litilJil 
for th l' sO-I'a lil'll ha s t~' "rt1dlldlt~ indus-
trit's, IIr olherwist.·. " . 

EXl'C )l'I{'\( ;E~' EXT 

ll a \"inj.! nothinJ,:" tJl rt'grt't isn 't lII udl 
~(J a man's I'rt· tiit if il is !J e~'atlSl' lI" tll . 
IIIJ,:" was alll'mptet i. 

There 's IIlle th ill),{ Ihat 's Il t.' lt er than 
h a\' itl~ the thinJ,:"s lIIom'y l ';m hlt\" : IIHI 

that is, til he in possess ion IIi th e '\'astl" 
mure Impu T! ;mt thillj.!"s it l'au 't 111I \ · • • 

. It 'll Ile IIIIIIC i ll /o:"tllld ti lli e, IIlIh' i( it 
IS tiline 1111\\', ' 

.\ 1\ elll'j,u raJ,:"i llj.!" tl" ,uJ,:"h t- \\'t' I'q.: i .. 
III arrh·c th e II\lIlIIellt we slart! 

You HUNDREDS of macaroni manufacturers 

call Commander Superior Semoline 
their "quality insurance," COMMAND 

These manufacturers know, after years 

of experience, that Commander Superior 

Semoli!la can be depended upon for color 

and protein strength day after day, month 

after month, year after year. 

They know Commander Superior Sem. 
olina is dependable. 

That's why over 75% of our orders ere 

repeat orders from regular customers. 

~~ ;Ju COMMANDER MILLING CO, 
........ _ Mlnn.apolls, Mlnnllota ' 

the Best 
When Yo~ 

DEMAND 
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STOCK CARTONS FOR SPAGHETII 
Exptriencc of a Texas manulacturrr 

who JOught a ,uitable stock carton In hi. 
lUI .'Olln of a product difTcrtnl from the 
IIsual cream)' colored lp.1ghclli and diffi· 
cuhin cncounlcfrd . . 

C. A. Scars, Ilfcsidcnt of Nutty Brown 
Mills, Houston, Texas, whose firm 
m:lIlu(nctures and distrihutes a line of 
lood products, including macaroni and 
spaghetti of a nutty brown color, in au 
article in Packaging Digest. December 
1934, regrels lack of a suitable stock 
(':IrIon (or products such as his firm 
markets. 

"Packaging problems," said the au­
thor, "arc probably of more concem to 
the small manulaclurer than to the hig 
national concents. The latter have a 
5uflicient budget to buy in quantities, to 
hire the best talcnt (or desir:-ning nnd to 
make ample market analysis before 
:tdol'ting any package. Dut there arc 
thuusands of small manufacturers like 
myself who have found that packacill/:: 
has heen the greatest problem in mallu, 
facturing and marketing a product. 

"For the past three years we have 
had a gre:\t deal of experience in pack· 
aning, sc.me of which may he valuable to 
other lood packers. TIlis upericllce 
taught us that the first stell in proper 
p:l.ckaging is to make some study of the 
outlet (or the package to detennine the 
propcr si7.e hefore deciding upon the 
package itsell." 

The author's firm manulactures a 
macaroni aod spaghetti that is brown in 
color since it is made o( a mixture o( 
wheat Oour and cottonseed meal. De­
calise his product is different in type 
(rom the usual and accepted goMen or 
cream colored macaroni products, he 
quite naturally dr.cided that he should 
adopt a different type 01 package, one 
that would properly contain 16 oz., thus 
being easily distinl,ouished Irom the ordi· 
nary 7, 8 or 9 oz. carton. He continued: 

"For our 16 oz. package we wnnted to 
usc cardboard (aiding cartons but when 
we tried to huy we lound that there was 
no such thing as a stock macaroni ·spa. 
J:helli box. All the manufacturers o( 
thesc items have had to get th eir boxes 
or cartons specially made ; hence the 
many sizes, shape', and design.'1. We 
walltt'd to hu\, 10,(00 carlons as a trial 
order to sec if the tark type o( mac:sr';mi 
products would sell, \Ve found that we 
would have to pay $7 per thousand in 
10,000 1015 for plai.t boxes, spend $50 
more (o r' art and p'ates, then an addi· 
tional $10 for printit lg the 10,fXX> boxes, 
making the total $13ll. 

" Wilh no assurance that the package 
would sell, we tried another plan. We 
hought sheets oC n-d paper 18 by 24 
inches in size and wrapped the packages 
in this paper, which cost us $5 per thou~ 
sand sheets. We had a sickly yellow 
label prinled at $4.00 per thousand-and 
had nur first experience in merchandis. 
ing a food product. It Wlsn't so good. 
We found that eight out of ten women 
who would pick up the unattractivf: 
package at all would ask if there was a 
small size available. The 16 ounce size 

was retailing at 1St. We then came out 
with a 7 ou nce size to retail at IOc, 
which is much higher to the consumer, 
hut the sales doubled immediately ; 
hence, our suggestion of first determin· 
ing what size p..lCkaces to have before 
introtlucing the product to the consum­
ing public. 

"We made a trial of using cartons 
after a time, bu/'ing some left over stock 
of green ename cardhoard. The cartolls 
cost $7.00 per thous,'md; labels cost $6.50 

Iler thousand in 10,000 lots, and had In 
IC stllck on by hand. This label was a!t 
impro"'cment over the first one, as It 
hatl a special label plate made instead 
IIf having nn all-printed label. This .P.1Ck­
age further increased sales, nut this was 
),et not what we wanted. 

"We wanted to capitalize upon the 
fact that ou r product was a protein 
product, dark in color and different (rom 
the ordinary lines, (or our product was 
retailing for twice as much as other lines 
and we had to have some reason for the 
difference in pl;ce. We wanted a carton 
with a transparent paper window-hut 
here again, we found there was no such 
thing as a stock box. We could not af· 
ford to have such a box specially de· 
signed and made. We believe that box 
manufacturers should make up such 
stock boxes just as thcy do stock boxes 
in many other fields and sell to the small 
manufacturers so that these p.lckers 
could have suitahle lahels printed and 
use them. 

"Our third step in packaging macaroni 
and spaghetti was to adopt a cellophane 
hag for the 7 07.. siu, using a foldover 
lahel at the end which is stapled to seal. 
This package has proven economical and 
desirahle, as it pemlits visibility amI has 
increased sales. We usc this package be· 
cause of low cost-hut we yet believe the 
cartnn with a transparent window would 
give better results when all things are 
considerecl . 

"We have redesigned our wrapper 
three times at a cost o( $40 to $100 (or 
each new wrapper. Two 01 the steps 
were taken hecause we saw room (or 
improvement-the third step was taken 
because the health department of one 
state objected to a single word which ap­
l>ea red on the wrapper. 

"Our experiments have heell interest­
ing H expensive for the small manulac· 
turer. This experience would teach U5 

that, H we were to start over again. 
knowing what we know now we would 
do these things: 

"FIMsT-Survcy the field and see what 
size package the average housewife de­
sires for the various lines. 

"Sv.cOl'm-Sce that the package call· 
forms to all state ~nd federal i'cquire· 
ments. 

"TIIIMD--Not attempt to redesign our 
package every time a (ood ~alesman, 
packaging supply salesman. retail grocer, 
advertising man or other p3rty tame to 
us with a hot idea, but to bt.. open for 
suggestions, and to go to really big (oad 
brokers and get their ideas and reactions 

on the types and kin'ds of packages I" 
have. 

" FOURTH-To consider the shippill)' 
and handling of packages and how thl'\ 
would appear by the time the)' reach th ,· 
consumer. 

"Fu"Tu-To display a portion of II, 
product where at all prachca!. 

"SIXTII-To make the package car !> 
all lhe information possible relative 1 . 
the product which the consumer will 
need so as to keep down needless ce ,r 
r~spolldence. 
. ·"SEVENTH-To add the extra toucllt'. 
where possihle to give extra snap. 

"EIGIITII-To provide (eatures 11m 
will insure a clean package when pn" 
sented to the cOlisumer. 

"NINTII-To let the package material 
manufacturers assist me with my de· 
signs, asking (or suggestions rather than 
telling them what I want in the way of 
designs. 

"TY.NTH-To make price' a (actor, hili 
not the iletennining lactor in the sclec­
tion of a package or type o( p.lekag€.', 
for our experience has been that a little 
more invested in packages offsets our 
lack of n large advertising budget." 

Sal", Polilene .. 

We're all polite enough in the ordinan' 
wa?'s 01 being courteous in manner alltl 
actIOn as we contact customers. But hy 
the vcr)' nature o( things a lot of null" 
ness creel)S into our conversational ;H:­
tivities. 

neing enthusiastic about gctting our 
sales stories told, we'rc apt to he a Illl 
hoggish in the matter o( lI1ol1opolizin~ 
the conver5.ltion. \Vc leel we c:ln't nf· 
ford to let the customer hreak in on us. 
and quite conulIonl)' we arc out and £1111 

rude III cutting Mid customer short. 
W e rightly class ourselves as l"Xperl ~ 

on the suhjects of the goods and servin's 
we sell. But that conviction prompts Ib 

to he overhearing at times in the slall" 
ment o( our lacts, It betra)'S us inti' 
forgetting that th e other (cllow \'alU('~ 
his opinions even Hlhey are not bascd nil 
as thorough knowledJ:c as ours. . 

\Ve don't mcan to be impolite, and W' 

all reali::e the handical) which heing !i' 

puts us under. So let's bear in mil\' 
all the time that it gains us nothing I' 
say what it is to our sales advantage t, 
say, if we say it in a wa), that creates ;, 
barrier to making a sale. 

We need to be continually on nur 
guard against this tendency to be tUIl 
assertive, because we tend to become in · 
creasingl), so with sales success. Man~ 
a salesman who finds his sales Ouctunting 
may gel the answer to that dilemmn ill 
the fact that as he experiences succcs~ 
he unconsciuusly takes on 3n arroJ:anl 
way o( stating his sales lacts that top· 
pIes him (rom the SUCcess he attained 
through meek and tactful statements of 
his sales facts . . 

A man can't expect to get very far 
when making excuses absorbs him to the 
exclusion 01 doing anything else. 

February tS, 1935 THE MACARONI JOURN t,L 
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Consolidated Macaroni Machine Corporation 
Designers and Builders 

of 
High Grade lUacaroni Machinery 

\ 1 

Another Consolidated Scoop. At Last! 
A Combination Press which is Practical 
and Produces both Long and Short 
Pastes with equal facility. 

Our Double-purpose Press meets 
every requirement. 

Has all improvements, many of which 
can only be obtained on our Press, 
among which are-
Improved Cutting Device 
Bronze Lined Pressure Cylinder 
Speed Control Valve 
Blow-proof Cap 
Improved High and Low Pressure 

Pumps 

..... \ There are many others. This Press is 
" fully described on our illustrated leaAet. 

\ We invite your inquiries. 

This illustration shows the Press with CUttu Ig device in position for the production 
of short pastes. On the opposite page i • • bown the Press with cutting device 
swung out of the way and the machine pr.~',ored for the production of long pastes. 

156-166 Sixth Str.et BROOKLYN, N •. Y., U. S. A. 159-171 Seventh Str.et 

AddrclI aU communications to 1.56 Sixth Street 

----- --------4, 
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Consolidated Macaroni Machine Corporation 
Designers and Builders 

of 
High Grade Macaroni Machinery 

The 1935 Streamlined Press. 

The Press that gives you Streamline 
results. 

The Press that converts lost Time 
into Profits. 

'In these days of high speed, auto­
mobiles, aeroplanes, even railroad trains, 
are streamlined in order to eliminate air 
resistance. The result is increased speed 
with conservation of power and time. 

Why do we call our press streamline? 
Because, by improving the design, we 
have been able to increase the produc­
tion without any increase in power or 
any sacrifice in convenience of operation. 

All this has been accomplished with· 
out complicating the construction. In 
fact, our new model is much simpler 
than any of our previous presses, and is 
unquestionably years in advance of any 
machine now on the market. 

Built in various sizes and types. 

Let us know your requirements and 
we will help you select the press best 
suited for your needs. 

Send for illustrated and descriptive 
circular. 

SPECIALISTS FOR TWENTY-FIVE YEARS 

IUIXEIIS 
KNE"DEIIS 
PIlESSES 

DIE CI.E,\NEIIS 
BUYING l\1,\CIIiNES 
l\1"C"1I0NI CUTTEIIS 

We do not build all the Macaroni Machinery, but we build the best 

156-166 Sixth Str.et BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street 

Address all communications to 156 Sixth Street 

Ii 
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Colie Acllllillistrnt;on 
CO," 

Thl' ,H'IWt\ rtl~1 \0 iuduslry of OIdll1in ­
i~h' r i llg all :\ R:\ roth's is judica!cli III.' 
ill til" m-ighl,.,rhllud IIf s-J1.400,lII,lI ,. 
H'ar, w; lh an an:ragt' aSSI'SSIIlt'1I1 rail' 
alllOUlilitlt: til 11111 IIlllrt' thall 10/65 of I ?; 
of ,hi' \ ' 01111111' oi sail'S hy l"Olil'd indus-

This liJ.: llrI,' W;15 rt'I"Jflcd Ily a spl'cia l 
arnlUllling IIllit tllull'r lIiram S. Brown, 
:\HA !,\IIlgl-1 tlirn'\ur. :liter an I'X II.'I1II,'d 
analysis 1101 only (If th" cmll' authurity 
I)lulg(-IS pa ssl'" Oil by :\ RA hul also of 
IhllSt'III..'IUiilll!. Thl' sun'l'.l' also inl"lUtll'S 
Ihl' "511111alcll I'X Pt' lItlilllH'S "i cllcle atl · 
Ihurilil's whkh "I'crah: Oil the basi s IIr 

\'uIUlIlar\' I"!JIIlri l.uliulIs {rulll il1tiustr\' , 
The iiulkall',1 Inwl was clllIsilil'rid.l\' 

hl'lo\\' mllS\ olli";:11 l'xpcrlalinns aile! lUi· 
onidal eSlilllal l's. The liJ.:lln's an' 11111 
lill:.1 :\lul i"dk:llillils an' Ihal aflt'r \"IlI lt· 
alltll~lrilit· s c~,nIJllete their ~lrJ.:anil atillll 
and are altlt· IU rl'lalc their l'slimale~1 
1Il'l'lls 10 at·tllal operalillll, Ihe 101011 cs­
I' l'w lilllrt·S wi ll Itt· s lill fllrther redllct·~1. 

ESla),lishillJ.: ;111 aUlillal lutal was ditli ­
l'UIt Itt'call st' ltUlIJ.:l'Is run fur \·ardnJ.: 
pcriods oi lin\l', an' (,ilkula tctl UII wiilcly 
difTt·rillJ.: haSt'S oi colltrilJlltiulI alld an' 
UlukrJ,:lliuJ.: rl'\'isioll a s wde aUlhorilit·s 
t'uh'r Ihdr Sl't'ollli 11I1(1).!t·1 pt'riods. 

In l' akulaliuJ,: the 11l.'t\·t'lIl aJ.:e oi aSSt·SS· 
,lIl'nl mit- III \'UIUlII\' of Imsint'ss j.!re:.t 
,liflit-lIlty was CIL t'l tUl1tl'n'l l Ilt't'au se IlIIly 
ill till' t'a!'>l' IIi -'52 al'prll\'l'd ImdJ,:el s \\':IS 
il I'0~s iltll' 10 t'slaltlish th e lota\ S:lles for 
Ihe intiw.lrit·s aITt·clcd . For IlIcSt· .\52 
Imd).!l'I S il was iouml Ihal S.lH.llM,otXI 
IIi :1 ~~l'l'IS IIll"nls al'l'lit',1 1111 $iO,J80.lIotl. ­
IIUI wort h oi Im sint·ss or a m lio of 
1/ 1')111 1,( 1';'. 

Thi!'> rali" was III\\" Itcl'aU St· Iht· liJ,:ul"t·s 
iurl\llk-d !'> ix i.1I,I).:t·IS for illdu ~ lrit·s h:I\" 
inJ,: \' l' r~ I;lr).:t· \'Ohlllll'l'I uf ltu5im'ss \\"ilh 
rl'ialinl\ II.w l' , lt lt· :lIll11inislrali'lII l·IISl s. 
Thl':-l' :-1., ItlulJ,:l'lS illdu,lcd the hakinJ,:. 
l'OIlSlrul·li, .u. rt'I;,il alllt'IIUJltilt·. rclail 
drllj.! . ).!t·lIt·r" l rl'lail illduslrics and Ihc 
i Il Vt'~III1l' 1I1 h:mkt'rs indu SIf\' illl" whil'h 
tilt· r;lI ill \\':IS 'ml." 12/ UlOolh oi I 'J~ . 
Elimillal ill l! 'ht'~ l' sis l.tu lJ,:l'Is ,lit' n " 
lII:lillilil-: .q(, illtlU:-ll"il'S slum'cd a1\ "pt' r­
;llillg ra ,i" Itf 111/ (,,=;,11 oi I ~"; , 

Ili j.! 11 aSSt'~ ~ I1H"111 ralt·s wcn' ("Ull" 
pn' \";dl' lll iUlh l' ~ lIlalicSI illdu slrit::. .. !:i.-], 
~·,,\'l' r only a h;m,liul oi t'st"hlishlllt'lIl l'1 

cadi . Fuurll'l'u such cudcs h;1I1 a rail' 
u{ I ~t- or sliJ.:hth· lIlon'. lu Ihe tolallis\ 
uf .\52 howe\"er Ihe accounlants made 
Ihc ilJlluwillg- das silicatiuns: 

5,\ hudJ,:cls under 1/ IOth of 1 ~ of salt's 
1m 11I1(1J,:l' IS 1/ 10 '" !4*ir 
.i I huclKels 0 til ~~ ~i 
19 Imtil-:CI S ~~ to I ~;, 
14 hutlg-els I ~'i ur lI\,er 

FI\'I-: t;OUJ) TlltH: r; IITS 
An llllluukcli fur l'lIlIlilll-:ellt')· lIsually 

is an u\'l'riookcli detail. 
If it makl's hilll fel'! guud- It·\ him 

hrag. 
\\ ';lIIt ttl ha\'c Ihe fceling (If "l'inl-! 

plea sed with Yllursc!f : Dun't contra ­
din wht.'Tl ~' IHt jus lly llIight. 

The Illalt who rUllS IlIi111-:S to suit 
hillls l'ir. seldlllll likes Ih e r(' :;o uit. 

I( il net'lis .. lUI u f c llcouragl' lIl t.'1I 1 
it iSII " genius. 

'1\':1111 work COUlltS. :'\JII pia lit t'an re­
dun' il s alTilleuls willHlUI Icam wurk . h 
is a fir s t essclltial of SUl't't'ssiul planl 
safl'1y. 

Ami SOllie slit-k out their chins for 
fate's IJlows so as til have sUlIll'llIinJ,: III 
whimper ahllul. 

----
International E.tcltungc 
of JUucaro"i Prot/llcts 

Tilt' l'x l'"rIS alld illlJlurt!'i fur X"\'t' lII ­
ht' r 19,H show slil-:hl tlc(n'ascs imm tilt.' 
prc\' illus lIH1nth an'urdilll-: 10 the rt"l".rl 
IIf thc Bureau IIi Fllrcij.!11 and Ilolllc slk 
LUlllIIICft·c \'1l\·crinJ.! I null' in Ihis (ood­
~ 111Ir. 

Imports 

For Xon:lllbcr 19,\-1 lilt' IlIlal illllM lr' 
laliull IIi macawlli prcHIUl'I S was Xl,77-1 
II,s. wilh a \'alul' of S7,.HO til lIIalllli,,\·, 
IlIfl'rs "i theSl' pTlJllut'l s ill iort·iJ.:n l'OUII' 
Irit·s. 

I'minl-: Ih t· fir st II lIIoll'h ~ oj 11),'-1 
Iht' re was a tut:!1 (Ii 1.202.i&-i III:.. IIf 
mat'am!!i produci s valucd 011 $100/,21-1. 

Exports 

EspUrlatiuli uf 1II:..-arHlli pruthKb III 

Don't Gamble 

furcil-:It coulltril'5 shows a dt'cn':Jsl' flo ' 
~()\'clllbc r 193·... There was cXpllried 
total 165.326 Ibs. worth SIJ.8·12 III .. \111\" 

kiln 11I'lIlUfat:1ul"ers. 

Thl' total cXI Mlrts fur lilt' li rSI I 
l1Ionlhs IIf 19,H Wt·rt.' 1.776,921 Ills. I ~ 
inK shippcd In -19 forciJ,:1I t'oullirics ;11 1 

I.rillJ.:illl-: 10 Anll'r1t-illi 1II:lIlL1fa\· ltln·r ~ 
tllial of $I'Li,·152. 

Ilcn' is a li s l of the fllreiJ,:!! l'IItlnln , 
III whkh macaroni prnt llll't s Wt'rc !'ihiplh 
durillJ,: ~m'elll"cr ami Ih l' allloUllt~ ,., 
pOrlt'tl to l·aeh . 
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~ DECATUR SHOOKS 
ALWAYS DRY· CLEAN· BRIGHT 

WE SPECIALIZE IN A TTRACJlVE WOODEN BOXES FOR aUALITY FOOD PR~~~~TS 

DECATUR Box ~ BASK'ET COMPANY-· 
INCOlilPOftATl:D 

.i"~:' .:. 

". ' 
LOUISVILLE, KENTLICKY , .: 

. . . ·~·l .', ,' ,1.;.) 
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King Midas 
Semolina 

A better semulina, even 

In granulatiun and rich 

111 color, for macaroni 

manufacturers who real­

ize that quality is the 

surest and must per­

manent foundation 

on which tu build 

a bigger and better 

business, 

King Midas 
Mill Co. 

MINNEAPOLIS, MINNESOT,\ 

10 
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THE ENERGY FOOD 

~ Macaroni Facts and Cooking Hints 
(" ' .. ~ 

TIlE ENI: UGV TnlClI-
: ... , •• ,.... "'. "". '.' • ' ... ''''p,,, ,, 

Food authorit ies \'cry generally agree 
with the (aels con tained in a recent press 
release to the c(fccl that "Macaroni, Spa­
J:hctti and Noodll'S ilrc TC:llly used 100 
little in the average American house­
wife's daily 1lll'III1S, They arc appetizing, 
hcahhflll :lnt! vcr~' economical, (nr with 
frCf]tlcnt usc it IS possible 10 IIliC uI' 
many leftover meats and vegetables." 

The amount of WOller used in cooking 
Ihese artidt,s of fuoel is important. Six 
cups of water arc uSllally sufficient for 
l·ookins.: an g 117.. paekas.:e 01 mac.1fOni 
ur spaghelli. or a oJ 07.. package of t.'gg 
noodles, Wilh thi s alllouni IIr waler Ihe 
cooking process should he carefully 
watched, but there will he little WOlter In 

/
xlUr off alter collking and the fla\'or will 
Ie hetter, 

drain. Butter a ring mold thorouJ.:hh , 
and fill wilh egg nOlxlles. Bake mil' 
hour in a moderate oven (325 degrce, 
F,), Fry I small onion, cfloppt.'d ill Sll\all 
amount of lat, add I lh. vcal cui ill 
StJuan's alltl sprinkled wilh salt and 
peJlJlcr, and hrown meat well, Add 10 
ClipS waler, 0 tSI" Worceslershirc faUce. 
anti enok s.:cnll)' or 45 minutes, ThicKt-1I 
gravy with small (1II01nlit)' flour mixed 
with wId water. Add 1 COlli peas, ,Iraillell 
amI I can llIushrooms if desi red, allli 
heal Ihoroughl)', nelease noodle rilll{, 
turn Ullto sen'lIIg ,,1011('. Fill cen ler Hf 
rillt: wilh lIIei\t atul \'l'gctahll' mixlure. 
TIllS recipe make!' ,I generous se rvinl;s" 

L:ICk of til '!: JlroJlc~ knowledge or the 
food valuc of :!Of)f: 1Il:l(,:lrolli products 
is directly hI;unnhic to the lIIallufac lUrl'fS 
who have I\ot taken ;uh'anlage uf Ihe 
nutritiousness III their [nod III pass UII 

the (acls ill the mallller IIsna lly el1lployed 
by competitive. less healthful .\'el more 
costly foods. In the languas.:e of the well 
known wit, Will Uogers, "The Cure. Mr. 
).Iacaroni-Noodle Mnnufactun'r, Is in 
Ynur Lily White Hands." 

With the approach of the Lenten St'a­
SOil, the han'est seasOIl lor these foods 
since they fit in so perfectly with Ihe 
demands of millions of consum~r!ii who 
curtail their meat consumption durins.: 
this church festival, the consulllption of 
this foodstuff greatl)" increases hut the 
per ca'l'ita use during Lenl is only tht. 
rate 0 consumption that should flourish 
the entire year were the simple, )"et 
interesting facts made lS full)' known as 
the anxious housewife is ready to accept 
them. 

For instance Ihere are many who do 
not know that macaroni, sp;ll::hetti allli 
noodles arc s.:rain products Whose hasie 
ins.:redient is purdy of hit:h grade wheats 
spedally .t:round tn relam man)" of the 
elements of the kernel that is olherwise 
lost in the usual process of making 
ordinary flour, Further, Ihal eggs arc 
adtled 10 lIf)odles, making them consider­
ably more nutritinus in certain combina­
tiOIlS, The consumptioll of Ihese three 
produCIS, Yl't all of the sallle family. 
popUlarly callt'lI "The EnerJ,,'Y Trio," 
could easily he trebled in 1935 if the 
manufacturers would continue their 
Lenten effort throughout Ihe balance of 
the year, , 

Haw the wall'r rapidly hoiling, alld 
salted, I .... fore atldillg Ihe lIlacaroni. spa­
ghelti or egg IIt H111Il's. Usc a slnw flame 
-fJII ly ellous.:h 10 kt'eJl water at ol hnil. 
I I addiliollal walt.·r is rt-quired. add onl)' 
boiling ' WOlter. iJrain water ofT iltllllt'th. 
alely ~fte r couking, 

The time n .. '(llIircd 10 eOflk Ihese itt.'llls 
varies an'onling to Ihe "rand YOII 115(', 

Tht· product is " It'uder" when Ihe t'ud 
docs 1101 louk chalky white when a piece 
is cut. These articles 01 food should he 
cooked unliltenrJer, bUI Ilot lIahhy, Mac-
aroni producls that hOl\'e heen cooked 
too 10l1g become so lt and shapeless. 

To make the Illac:lroni tubt.·s or spa­
ghetti 51 rands stand apart afl er rOOking. 
blanching is r«oll1l1lendcd 10 removc the 
excess starch Ihat "boils (Jul" of maca. 
roni or spaghetti parlicularly of the 
cheaper gr.1dt·s made Irom flour, Use 
t'ither hot or cold water tor blanching 
afler the cooked products nrc drained 
u( Ihe cooking w;o:~r, sc/c,'!ioll of the 
telllJlerature of the water .teJlclII.ling 
IIpon the llIacaroni-sJla~hetti c.Psh 10 he 
lIlade, 

The Allleric.111 conceplioll of the 
fa\'orile Italian spaghetti is Ihat il is 

S/,as.:hetti and macaroni comhine par­
ticu arty well with sea foods, amI make 
exeellt'llt Lentt'n dishes. Spaghetti Sur. 

/
'ri se, made with o),sters, is made as fol­
OW5: Cook 8 oz. sJ).1ghetti ulllil tender, 
Drain. Place spaghetti and I Iluar! 
oyste rs in altenmle layers in buttered 
haking dish, Make ol while sauce of 2 
tbsp, butter, 2 tbsl" flour, and 10 cups 
milk, and liquid from o),sters, Pour this 
Over over the spaghetti. Cover with bul. 
It'red hreadcrllOlhs, llake ill a hot 0\'1.'11 

for 15 millutes, Sl'n'c piping hot wilh 
Manhattan Sprinkle, which is made hy 
frl'inC' chopped "Ianched almonds in olin' 
nj or hutter until browlI, draining on 
brown /Iaper and salting wdl. 

Spag lelli Marine, as served al "Ll' 
Petit Gourmet" in Chicago, is made uf 
shrimJl and spaghetti. To make, cook }'J 
Ib 5/)''1gllelli tllltil tender, drain and 
hlal'!." I , i, takc a cn'am sauce of oJ IlIsp" 
hutter, .. tbsl" flour and 10 cups milk. 
Add to the cream sauce I ~ ISJI, curry 
powder, }4 tsp, salt, alld ¥.i Ih, cooke,1 
shrimp. Cuok tlntil shrimp is Ihorollghl~ 
JIIlI, add I 1511. It'moll jtuce alltl 1 llisl' 
chopped parsley, Place spaghetti aroun,1 
cds.:e uf platter 3!! ring, fill center o( rill),! 
wilh shnllll), Sprinkle with paprika an,1 
garnish with parsley Olnd green PCJlJlt.'1 
slrips. 

Sermonettel 

Nulte of us is denitd advantages. It· ~ 
just that Ihe great majority of us arc ac­
corded the privilege of wiuning them lor 
flur5cl~' es. 

Besides their attribute of blending 
properly with other foods, fresh or I~£t­
overs, they arc Ihemselves very lasty 
~nd nutrillous when properly prepart:d 
III any of the lIumerous ways which allY 
manufaclurer can recommend. They do 
much also to relieve the monolony of 
Illenus, The varicty of ways in which 
they can be cooked is almost ullimagin­
abl~. They can I~ se,n'ed il!dependentl)' 
fir III tasty comlullatlflns wllh fi sh. oy­
sters, meats, vegetables, cheese and with 
a numher of appelizing MUces, 

a last)' comhina tion of good "pa!;hclli 
wilh cllt'ese and ol tasty, pi'llIant grav), 
(lr S,1Ul"e of tOllialoes and meat juires, 
The Irulh is Ihat this is but fine of 
dozens uf ways in which the Italians cat 
this "strt'lIJ.:th" food, though perhaps the 
IlIOSI JH1Jlular. Tn whet alltl thell to sat. 
isly their appetiles for macaroni .spa_ 
J.:hetli they musl have it scned in many 
tasty cOlIlilinalion!!. necause sume Amer­
icans do lIot relish so much highly sea. 
SOiled COIl11.inaliolls as do the Ttalians 
whose Ion/.:" liSe of thi s grain food has 
schooled them in their proper blending 
'Illalilies, several recipes arc recom. 
lTlendl,t! tlmt ma)' appeal mnre to the 
ligll,' t'aler Americans than they do to 
Italians who prefer their spaghetti with 
IIlllCh scasoning Olnt! with ni ppy cheese, 

A mau's situalion is hopeless, only if 
he is, 

Of thi s trio of flour-foods, the tall, 
slender one is Mr, Sp.1gheui i th~ plump 
aile is Mr, Macaroni i the flat on~, Mr. 
Egg Noodle. 

" 

Here arc some ChicaJ,!o favorit~s that ' 
should become &:"ellerall)' accepted i( 
properly preJlOlrcd acconllllJ.:" to the very 
simple, inexpclIsive methods suggested : 
. Egg Nooc.JJe~ Corona is a very d«ora: 

tlve, very festlvc, but very easily made 
dish from the chef o( the Lake ' Shore 
Drivc hotel in Chicago. To make, cook 
12 oz. egg noodles until tender, then 

The (aults we find in others, we find su 
readily Ill'cause we have become fOlmilinr 
with them through having them within 
ourselves, 

No man is done while there's still 
!.urllelhing he can do to prove that he 
isn't, 

, Te.1ching th~ difference hetween right 
and wrong should include teaehiug the 
difference hetween right and wrong 
thinking, 
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l'rol'o.e ProMbilioll 
of Premiums 

The rnacOlroni induslry Ihrous.:h ils 
C"lle Authority alill in accnrilalll'c wilh 
lIlt" wish of Ihe majority uf the lIIemhers 
a ~ t'spressed in replies to a (ItIt'stiul1uairl' 
011 Ihe suhject has propost.'tl Ihe fullnw­
ill" amendment 10 the Macaroni Cmll' 
th~t would prohi"il the free usc uf 
pH'lIliums in sales IJrmllOliol1 :' 

"Amend Art. VII. Sec. 8 to rl'ud: 
~o member of the industry shall offer 
or gi\'e any pri7.es or Ilremiums or 
J!ifts, directly or indireclly tu any 
lrade huyer or 10 any purchaser or 10 
Ihe consuming pUblic, This shall nut 
he deemed to prohihil the CivinJ,: of 
advertising IJictures, c:.lendars or 
arliclt,s flf no possihle intrinsic \'allle," 
The NHA has issued It) all conet'flletl 

a notice of opportunity to be heOlnl on 
Ihe propilsed amendment as suiJmiltetl 
ill Ihc Macaroni COlic AUlhority's appli ­
c:l tion for amendment. Olllfl advising pul,­
lic Ihal a hearing will he held II)" Ihe 
Natiollal Industrial Hel"flvery Huard be­
ginnin? at 10:00 a. lit, Feh. 26. 19.15, in 
Ihe Nnrlh I(uollt of Ihe ~Iayllflwt'r 
iJolel. Washing'oll. D. C. :tlld 10 lie CUll ­
tillued until compleled, Weld M. Sic­
,'ens, deput)" administrator, will presi!lc 
al Ihe hearing Ollltl G. G, Huskins, chair' 
lIl:ln of the Macaroni Code Authuril" 
will IlreSt'nt IlrgulIIl'lIlS favorillg Ih~ 
adoption of the proposc,1 amendl11ent. 

1 he Jluhlic notice advises all pl'rSUIlS 
cOllcerlll·d that an opportullily In he 

ittlS IS "THE 
~ReE WHERE 

I>\\..\.... THE FAMOUS 
MACARONI 

NOVELTIES GROW! 
~> I .'~ Iii 
~. . , 

heard (cithl'r in pt.'rson or hy ,Iuly ap. 
poinlell repn'seillativl's l'ither hy <lpl",'ar. 
al1l'e ur IIy scmlillK a wriltell ur Iele­
I;raphie sialellll'nl ) will he J.:iven In pt'r­
SUIl!' or J.:rtlUpS who l';m shol\' a suh­
stanli:11 inlerl'st as workt.·rs, cl11J1lu)"l'rs. 
eUIIStlll\erS or olllt'r\\'ise, in Ihe t'fTl'c! of 
allY provisillll Il( Ihis propos\:tl amend­
ment. 

Those wishing tn he ht.":trd II1Ust cum­
ply with Iht" folluwillg Silllpll' n'tjuirl'. 
IIIt'lIls: 

( I ) A wrillcn or tcll';.:raphie relluesl 
fur all nplHlrtunity 10 I,l' heard IIIUSI hc 
lill'd befure 110011 on MOllda\', Feb. 25. 
19,\5. wilh Deput)' J\(lnlinistralnr \VeI,1 
).1. Slen·ns. 1~{Jul1l S()J. Barr huihlillJ,!. 
W:lshills.:ton, D, C. 

(2) Such retluest shall sial .,; Ihe namt' 
nf (;1) ally "ersullS sel'k ill:: III tl'sliiy in 
Ihe hearills.:, allll ( II ) Ihe persulls ur 
groups whl1l11 he represents, 

(.1) Such rl'fllleSI shall t'ulltain a st;lIe­
lIIeltt Sl,tting furth wilhuul arJ.:IIl11l'nl. a 
"fOJHlsa l : ( I ) fur Ihe clilllillalioll of a 
spcrilie prt)\"isioll oi this amellflmelll ; or 
(2) a 1II001itil'atillil of a spt'dlic pro\'i­
sion , in 100nJ.:uaJ.:e proposed hy Ihe wil­
lIess, or (.1) a prnvisinn tn lIe atldt'd tn 
Ihis amelldtlH"11I ill Iangu:lgl' prupost,1 h~' 
Ihl' Wilnl'ss, 

(") AI Ihe pUhlic hearin;.:s. all pl'rSOIiS 
;trc reJ,:"artll'd as wiIIlCSSl·S. alii I shallptt .. 
lil' lIt orally (acls flllly alld lIul ar~UlIIl'1I1. 
\Vrilll'lI hriefs or ars.:Utnellls lIIay he 
fill·t!. hili ural presl'lll;ttiotis will IH.' CUll . 
finl'd III faclual slalelllelllS oil ly. 

(5) Itl Ihl' Iliscretioll tI( Ihe nt'lllll,\" 

i, SHAL1. FEEL REWARDED 
IF I CAN HELP MORE 
MANUFACTURERS 
TO MAKE BETTER 

MACARONIS 

Adminislralor ill ~'har~l' oi lilt, hl'arill J.:, 
pcrsuns who ha\'e 11111 ~'''lIIplit'd wi lh lite 
rl~ltlil't'II)Cllls ui para~r;tph 111. .. h",·l'. 
lIIay hc jlermiUt'd :11 aU,I' lillie priur In 
Ihe dusl' oj IlIl' hcarillJ.: III lilc I\"rill~'11 
~ tal etllt"nls l'UltlaillillK I'rnl"lsa ls i .. r "jim­
illalilllls iwm. IIlIulili ra lion IIi. II)' addi . 
liollS 10 Ihe Code stlpl'orlt',1 h.l· pcrt;11I'11I 
iufurmaliult ur arJ.:Ultll·UI. SUf I! \\"rilh'lI 
slall-menls lIIusl Ill' l'ondl'IISl'd as l1Iurh 
:IS pussihlc. 

J'!lillie ht·;lrillJ.:s art· soldy iur 11ll" p"r­
pUSt' of 1Ii1lainillK ill Ihl' 1I111 ~ 1 din'l"1 
manllcr Ihe iaets tlseftll 10 Ihe ~aliollal 
luduslri:11 Ih'l'm'en' lIuard, allliliO ar~lI ­
/lIt'lItS \\'ill l)t, heard or l'ollsitlt·rl·,j " at 
Ihis lillie. i{ epn'seillatiolt o( illll'I'l'Sll.t1 
"Olrt il's by ",lIorlley!! II r spt'cia li sls is pt' r ' 
lIIissilllt,. I'UI it is 1101 lu IIc n·l.!anll'd as 
IIl'l'essa)'\" Illdusln·. workers. alld Ille 
eOItSllltl;ils.: puhlit' I\:i ll I,e n'pn'sell lt'd hy 
SIH..'l" i;ti : IIJ\' isl'r~ elllplu),ed I,), Ihl' J.:0I·t'rll' 
!IIcn!. 

AlJAGES 

Thillkill~ "l IItliers 11111 J.:l'!Il'rall,\" 
lakes the (!l rlll uf h;tI' ill~ IIpinilllls 
abullt them, 

There's al\\,:I)'s rU"1II j"r :tI'Ktllllt'nl. 
if one illsists IIpOIi ellll'will~ OtiC'S \\":I.\" 
illto it. 

Ii we dUII'1 ~et l'lI11l1J,:"h s.nnp:tlh ,\", 
we lIIi~ht well slIspeel thai Wt' \\':1111 
more IIf il Ihall is J,:"nntl for liS, 

Thc "iJ,! shul ill ;lIly Ij lle lIIay I,t, 
sp"lIed by the fact Ihal he tin's 1111 \"l'r, 
bal hlanks. 
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Notes 
Forty Years' 
SUCCl!83 

Furty years of l'xpcricncc in noodle 
manufacture has cSlahlishl"tl 1. E. llrt.'(k· 
hill hi 1;:11 in the estn'lIl u( discerning 
cunks ill Columhus, O. While the oul­
put is snld mainly IhruuJ.:'h a chain of 
Slores operated by Mr. Bn.'d:bill much 
1)( it lintis its wa)' In CflnStll11Crs through 
other outiets in Frank county. where 
custoll\ers willingly pay twice as milch 
(or Brcckbill Noodles as (or other 
brands :Jcconiing 10 the preSS dispatches 
from Columhus. 

Spaghetti Caules Odd Accident 

Paul E. Watts, 11 years olt.! of 1912 
Grant sl., Berkeley. Cal. suffered an odd 
injury while 311ellilill/o:' In the I.oiling of 
sp<lJ.:hctti (or the family dinner. His 
motheT, Mrs. William Walls. hall pfe­
parell a kettle full 1)£ slla.:hclti lur the 
family dinner, and assiglled to her young 
son Ihe task of watching the spaghetti 
boil 011111 huhhle: He was scaled on a 
hox ncar the kitchcn stovc when sud· 
denly thc litil'OPltCd ofT the kcttle, spray. 
ing the hoi1ing ma!iS of (ood and water 
over his left It·g', hailly Imming that 
memher. He was rushed tH Ihe Berke· 
Icy Genera l Hospilal where after receiv· 
ing first elllergcncy tn'atlllcnt he was 
allie to he removed to his hOllle. His 
one desire when convalesciug (rom the 
hurns was (IJr SOIl\C of his mother's 
tastily cooked spagl1l'tti, which he n\l· 
tailled II) his full !ialidactiol1. 

Ask Bread Peddling Ban 

Mararolli mallufacllln'rs, cspccially 
tlHlse interestell ill the distrillution uf cgg 
IIfMHlIl's frum stnre In sture eilher direct· 
Iy from their own trucks or through dis. 
trihulnrs, will lil' Wllcerlll·d U\'cr the ou t· 
WII1l' IIf Ihe actiull sugxestetl IIy Ihl' 
Niagara Falls, N. Y. hakcrs wltu Jlcti· 
til>lled the city cuuncil to han hreatl ped· 
dling. The prime purpose uf the IlII1\'e 
is tt) Ilrc\'cnt Buffalo hakers selling their 
haked /-:ue kls ;n that cilY, cilin...: a citr 
urdinauc:e wh;ch pruhihils pcddliuJ.:' ill 
Ihe city wil houl a liceuse. The or...:all· 
iud bakers flf the "Cit \. I)f Tourists" 
havl' /-:0111.' SfJ far as te) rcquest Ihl' city 
fathers 10 allll'1H1 the ordinance shon lll 
it he fnund IIl1t tf) prupl'r ly pmlcc.:t hOllle 
imlu.slries aga~lIsl al~egetl tlulllpi!IK h)' 
IlLllslde ({Impelllllrs. I'awlrallie acllflll UII 

Ihe pelition w()ulcl sl·riously afferl Ihl' 
!>Iorl' to store tlislrihutioll flf nther prod. 
ucls including egg JImmies. 

Noodle Maker Rewed 

Thc fl'enaclmCIlI of Ihe service which 
25 yl'ars ago made thcm l11illl anc! wHe 
was. the fealure of the silver weddillg 
i\1~.III\·~r_s.lI"Y of Mr. and Mrs. Isaac Sih. 

• 
of the Industry 

I ~r of Haitimorl', Md. in a celebration 
witnessed II\' over 300 relatives aud 
friends 011 Ian . 15, 19.15. Among the re· 
nowned gll~stS were Mayor Jackson and 
S late's Atlome), Wells of Baltimore, the 
cit)' in which Mr. Sihler has olleratcd 
a haker), and a noodle manufacturing 
eSlahli shmenl for nearly a (Iuarter cen· 
tury. 

Adds Noodles to Pretzels 

The Baker Pretzel company, Haiti· 
lIIore, Md. is imtallill/-: Ill'W noodle 
machinery tn manufaclure its own hraml 
of eg~ noudll's in acldition to ils famous 
prctll'ls. The firm has a wille distrihu· 
I;on in naltimore amI adjoining coun· 
lies. It is expl_'Ctetl 10 have Ihl' noodle 
dcpartment ill (ull operation early in 
March. 

Noodles 30c to 40c a Pound 

While manufacturers in rerlain paris 
of the country are comhatillg unheard 
uf Inw prices un e/-:.: noodles. a firm in 
ColumllUs, O. hoasts thai IIraclical1r its 
entirc oUlput is still hcinJ: sold at IIriccs 
ran.:in.: from 30e to 40c a pOllnd ami 
Ihal hl'Cause uf the quality of its prod· 
IIcts aud the confidence of its customers 
it dnes nflt fear competi lion such as Ihal 
which is clrh'il1"': uther noodle makers 
frantic. The mural-Pay more attentiou 
to your quality, to your own husincss 
and imgd ahout your competitor's. 
That's the road to pmfitahle husiness. 

Gaetano D'Avella Dead 

r.aelalln ))'Avella, aged 80 years, olle 
of Ihe nldest macaruni manufacturers in 
lIorlhern Nl'\\' ferse\' died Jan. 16. 19.15 
at his hnllle ai 4(1 -Belmont av., BeUe· 
"i1le, Newmk fnllowi uJ:" a hrief illness. 
Hc was the fnunder aUlI senior memher 
uf the f)' ,hella Macaroni COlllpauy, tnc. 
whuse well knuwn macaroni planl is at 
5.1-55 Heckel 51 .. Newark. Trailll'd as a 
yuuth in J tall' as an expert macaroni 
maker Ill' fflllmn'cI Ihe Iralle in this 
counln' until he orJ,:an ized his firm and 
l'n't:ted his I)wn plant in his adopted 
rounlr)". 

lie IS survived by three suns, Thomas 
C. I)f lleUeville, a Newark attorney: 
I'eter A. ami Eugene O'Avella of 
Newa rk and three daughteT!l. Mrs. 
I.eonard Cousins, 'Mrs. Frank Massini 
:11111 Mrs. Joseph I.ollello, The fum'ral 
W:IS 11l·ld from the old macaroni man's 
home In 51. Anlhony's Roman Catholic 
\'hun:h, Belleville, N. J., where a snlenm 
high mass was celebrated bciore burial 
in Hollywood cemetery. 

Supports Cooldng School 

Officers of CamIJane1la·Favaro-GI3vi. 
anD Macaruni corporation of, Jersey Cit)· 
were among the many ·s~.l!~rs of ' th e 

cook in/.: school conducted in that , u­
carly this month under auspices of I ' I~ 
JOfmwl of Jersc)' City, N. J. The 11 .,. 
tess was Mrs. Thomas J.. Gantley, pr'-I­
cient o f St. Ann's GUIld nf St. AI" "~ 
Home for the Aged who on accept in).: h\-r 
assignment at the opening' of Ihe Sucn-,,­
ful sltow poinled out the htnefits III a 
pro(>crly comltlt'lell cook in.: school tn au\' 
community. The merchanls of the nltl;­
munity uncler Ihe leadership of lilt' 
JOllrllal co<iperaled in making the sdll~,1 
unusually successful this year. 

Johnstown Has New Plant 

Business leaders, officers of Ihe Citi­
zens' Council nf Grealer Johnstown, )'a_ 
allt) the hoard of govcmors of Hallio 
Station CCG}, juint'd with officials uf the 
lIewly urgalllzed Milano l\Iacarnlli (II" 
Inc. and its employes in celehrntill/-: 
uJ'eninJ.: of Ihe latest addition In the 
clly's industries, a small but very l1Iodl'rn 
llIacaroni manufacturing 1)lalll, the lasl 
week in January. 

Tit:,: plallt is at 92 Spruce sl. allli is 
equipped to produce betwecn 25 and .m 
Lhls. " !iil)" but is 50 constnlcted as to 
I>cmlit easy and read)' expansion 10 Ulel'l 
increased h\lsil\ells demands. Ikcaust· 
thl' plant was financed by local cal'; lal. 
distributors, retailers, civic or~aniza· 
lions, stockholtlers nnd the puhlic in /-:l'n­
eral has accurded the new estahlisllTlIl'l1l 
tvery ellcour:lgelllent, according' 10 tlw 
press of Ihat cil),. 

Fullowin...: Ihe pulllic cerelllllllies al li lt' 
upening, all of which were put Illi IILl' 
aIr O\'cr sl:Hion CCGJ, the guests, ul1i· 
ccrs and t'mpll)'ts sampled the )lrntlll r! ~ 
of the ne\\' macaroni plant. I-luge (Ilian' 
lilies o f tasly macaroni anti spa/-:IH-n i 
prepared in true Italian sl)'le 11)' chd. 
who knnw just how to blend the IIIII n 
tious hralUls with tasty cheese ami I" 
mato Sauce. Twenly ~lIlllloyes compo' 
the plant's production staff pendinJ:" il 
stallation of additiollal machinery. ))1-
IrillUlioll will _ he chiefly through ('('1111 

and weslern I't'f1l1s),lvania. 

James J, Hickey Dead 

James J . Hickey, aged 74, 3 pinlll'l" 
II! Minnesota, dird early this mouth il 
the home of his daughter, Mrs. Jmm" 
T. Williams, wife of the president (I i 
The Creamctte ' company, Minneapoli~ 
He hat! matll' his home with his dau).:h ­
ter lor the p.1St 20 ycars, and was a n's; · 
delll 01 Minnesota for over 40 years. 

The "Long" and "Sh~rt" 01 It 

Athletr--Mom, Ihis spaghetti rcminds 
lilt: of football. . 

Mother-How. son? 
Athlele-Thcre's always tcn mOTl' 

yards to GU. • 

i'"chruary 15, 19J5 THE MACARONI JOURNAL 

When High Quality Counts 
Use .~APITAL ItllOItUCTS 

OUR brand.-AA·I and Capri Semolin.-produce 
mllcaronl of dl.l1nclive qualUy. Thev assure you 

of II ~ne tran11ucent chlr.cter of the macaroni product, 
and exceptional eating quality of the cooked macaroni. 

CAPITAL producls repre.ent the be.t in 
mlllins .klll, os well os .uperior ludsment 

In the .elecUon of Amber Durum "heat. 

~~--~~:~'~~ 
.t.- ' . , 

If i 
I. J 
If • CAPITAL FLOUIl ~IILI.S :r SEMOUNA , 
~ IT. 'AUL, M I14H[1I01A.. 

INCOIt'ORAT£D l ...... 
OFF/C£5 MILLS ~, -- 1 

2.\ 

Corn uch.n,. Dulldln, ~ - . CAPRI • 

u:==~~~I~N~N~EA::P()~~L:I:S~'~~:I~N:N~.====================~S~T~.::P:A~U~L:'=~~I~N~N~'==========~'~:"'~'~7:!:*ttft~'~Ewr:M;o~u;:~~~,:.~~~~=.~ __ 

================================== 
GOOD SIGNI 

We are extremely busy Alling orders For new Dies and repair work. 
It's either business on the up and up or the Macaroni ManuFacturer 
coming to realize where to And good Dies, eFAcient repair work and 
unquestionable services. Whatever the case-GOOD SIGN I 

Inquiries For our FUSI LLI IT ALIANI DIES are also coming in to justiFy 
our expenditures in perFecting and patenting this Die. 

We have missed yours. Better come early! 

F. MALDARI & BROS., INC. 

178·180 Gr.nd Street New York, New York 

'I'IIADE MAliK 

"Make" oj Macaroni DIes Since J90J---JYltl. Munogcmrmt Contlnuuusly Retained in Same Famll}'" 

,========================================================= 
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Spagllelti Eliquette 
EUlTol( MACAROl'\1 J OllMNAL: 

My f:unily has reel'lIlty Icamed tn 
appreciate the true value 01 spaghetti 
and macaroni, hut I fcar that we lack 
much of the proper spaghetti cating 
tcchni<IUl'. Whl'll we serve sJ1.1/.:hctti or 
macaroni in long st rands or strips, 
should it be Call'" in the 10llg Jlieces? 
15 it Ix·tmissiblc to usc a spoon? 

Anxious Mother. 

It may be considered it fcat of dexter­
ity to cal the long spaJ:hctti strands or 
ma(:aroni tubes ill the Italian fashion 
hecause when incxllcricllct!d AUlericans 
attempt mastering the long strands with­
out (titling titem, they vcrr gCl1crall)' 
make tl\lite it mess of the eatlllg process, 
and incidently quite it lIIess of them­
selves and the table linell. The Italian 
spa~hetti eating' etiquette can he acquired 
oilly hy experience anti palience. It is 
fl"t:onllllended that begillllers eat their 
sjlaghetti slowly and ill smallmoulhfuls. 
Entwine only :1 strand or two on your 
fork, by twirling the fork ulltil the full 
Icngth of the tasty strand forms a small 
hall 011 the fork hefore placing the lood 
in your mouth, but it would he much 
better for the real hungry ones to cut 
their sp.1,::hetti or macaroni into short 
Icn~ths with their fork. 1tal;<1l1s some:­
limes usc a spoon in addition 10 a fork 
in the spaghetti handling hut the sl)()()n 
serve:,:; merely as a base a~'3inst which 
the twirling fork "balls up" the entwined 
strands. Using a spoon as nne would 
usc if in drinking soup, is hardly con-

sidcred proper among ltalians hut il docs 
insure the safe passage of the elusive 
strands from plate to moulh. 

Study of Dialribulion 
Differenlial. 

The National Industrial Recovery 
Board announces it has authorized a spe­
cial inquiry of ('xisting and proposed 
crnle provisions dc:!.ling 'xith distribution 
differentials affecting the channels 
through which t.:oods Ilow from manu·· 
lactmer to retailer. 

OJangcs in distribution clJanncls, de­
velopment of new methods, and prac­
tices intendl'tl either to protl'Ct existing 
distribution facilities or to foster novel 
or spt."cial agencies have lIeen increasing­
ly imlK)rtant prollierns, Sufficient expe­
ri('nce has developed under the codes, 
supplemented by studies ami propos,1. ls 
l11:!.de !Jy interested parties, to permit a 
thoroul,:h sludy by the administration. 
.Jhe survey is intcnded to show to what 
extent ami by what policies the NHA 
can :!.nd should contribute to their solu­
tion, 

Dr. Willard I., Thorp, chairman of 
the atlvisory council has designatcd to 
undertakc the study. . 

The prohlem of distribution differen­
tials has hccollle important because of 
the :!.cute competition between jobbers 
and manuf:!.clurers who sell dired to re­
t:!.ilers or hetwcen johbers and mass dis­
tributors, or hetween long established 
agencies of distribution such as jobhers 
or hrokera :!.lId novel o.r sperial agencies 

of distrihution stich as truckers or cu· 
operatives. , ----
Price al Wl.icl. 
'1 Sella_ 

The salesman who f:!.i1s to adC<luakh 
streSS the f('atures of what hc is selliu~ 
which go to make up good valuc in it 
inv:!.ri:!.bly finds himsclf up against th, 
j ch of justifying the pricc at which I' 
sells. 

1£ we have fre(lllent occasion to jusl 
ify the price of what we are selling, II, ' 
:!.re inclincd to tell ourselves that il i:o 
hecause Ihe price really is high. 11111 
we arc up aJ.!:!.inst that difficulty usually 
because we failed to do a good joh of 
se lling value, 

On thc s:·r face it I1my seem to .1 salc:;· 
In till that most customers arc illterrstcc! 
l.olcl)' in buying at the lowest obtainabll' 
price. But digging- below the surf:!.ce in­
variably uncovers the truth that they arl' 
even more il1terestetl in buying I:!.stilll: 
(IUalit)', in buying at the price which in ­
sures their gClling wlmt the)" wish til 
realize through the contempl:!.tetl pur­
chase. 

Try doing full justice to (ItI:!.lity :!.1lI1 
:!.II that that means in Ihe \\'a)' of insur­
illl:' the most value for dollars sl)cul . 
St ress del}(ndability and durability III 
such an extent that the cuswmer will fed 
th:!.! he is not in a position to challclIl:l' 
a sliJ:htly hit::her th:!.n :!.\'crag(' price-allli 
you'll have fewer such challenges. Thc 

r, rice isn't too high: the value structUtl' 
13sn't been built high enough. 

Calelli Fir". Reporla Profit. 

BA UR FLO UR has 
power. 

According to Can:!.dian papers, the Catelli Macaroni PrtHI · 
ucts ~orporation of MOlltreal, Quebec enjoyed a very t;tIt~1 
year III 1934, For the year cnded Nov. 30 the net profits IIi 
the COltCenl, the largest in C1.Il:!.tln were $81,326, an iIlCrl'aS\' 
of $7,()(X) over those of the previous yC'ar, 

From the French press uf Ouehec comes information Ihal 
durin.g the year 193 .. ' there wa"; cOIl\'erted into m:!.c:!.roni, Sl'.t· 
J:helll, vermicelli ami noodles 27,200,000 " Iivres de f:!.rilll·: 
13,480 "douzaines d'ocufs," 33,218 "lines de poutlre tI 'ocui.' 
8.625 "lines de poudre de lail," 37,982 "Iivres tic sel," 8i~ 
,"Iivres de matiere color:!.nte," Of Ihe 16 mac:!.roni pl:!.lIt s ill 
Canada, six of the est:!.hlishml'lIts or "('Iablissclllcnts" arc ill 
Ontario, four in llritish Columllia, tllr('l' in Quebec, tWIl ill 
1\I311ilolla and one in Alberta. 

It will pay you, like 
others, to use 

ROMEO 
Unbleached Hard 
Wheat Flour, 

In 1933 the Canatlian fim\S eXfln rtcd 3,8i2,319 livn's 0 1 

their products, of which Great Britain receh'ed 2,945,263 '".' 
and the rent:!.illtler was exported tn New Zeal:lnd, )ap.1.II, Uril ' 
ish Inclies, Chin:!., Bermuda anti olhl'r elluillries. 

7'clegrapll JOT price I,oda)' 

• 
BAUR 

Flour Mills Company 
Est 1870 St. Louis, Mo. 

• 

THREE THOUGHTS 

The crops we lose because crops fail 
nuw and again arc .1 negligible loss 
compared to those lost hecause we 
failed to plant them, 

The chap who puts one o\'er 011 us 
probably could not ha\'e done it if we 
hadn't made the mist:!.ke of tllltlerrat­
ing him. 

. You can nt:!.ke yourself anything you 
' want to be if you can make yoursdf 
try lIg:lin and again. 

• 

" 
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Noo J lett es 

By Mack SpagNoodle 

Big Opportunities for 
Little Fellows 

• 

Is this period uf cOIl1tllen:ial low b)t)O(1 pressure prO\'illl: an 
opportunity for the small husiness m:!.lI? 

I am not sll/o:J;esti llJ: it is a misfortune to han' a big husi­
lIess plant anti I ;un nol clu': lIunt/o:inl: I:i.: merchants tn Itl'(OtllC 
little merchants. EyermllC would rather he successful in a 
I)ig way than ill a sma·U way alit I somc wuuld rathl'r he hiJ: 
failures than snlall StlCl·esses. Anti yel, just at prescllt tht'rc 
ar'~ owners of pretentious concerns who woultl willilll:ly trade 
"I:!.ces with little ft'lluws who arc jugg-inJ; aloll1: in fitl:l.llcial 
st'Curit)'. 

11 is :!. natiullal cha racteristic, this tlesire 10 nit a wide 
swath, tu hore with a hin auger. Our ullwilli .. gness tn I.e 
thoughl Ilic:!.yune when cOmpt.'litors arc IKI\I'l'rful has had 
wmelhing to tlo wilh hrillgiu),: our husiness conditiulls tu tlll'ir 
present sl:!.le. A pl'Ollle satisfied to plod along at .1 mmlesl 
IY.l.CC, :ulvallcinn 110 faster than tltt'Y can ath'am:e in sl'curity, 
will lIut suffer from o\'er-exl':!. nsion, 1I0t to say sUllCr-l·xl"'''­
sion. 

SOllie flualily huuses have nut !tcen gl'ttin/o: alung- tClt! wcll . 
:roo lIIallY p('flJlle "uying citeal': They ilia)" lie payinJ.: mun' 
III the long run, hut fo r sUllie tUlle a lut of us have lIot !lel'1I 
Ihinkittg ahout the IOIlJ: rUII. 

Man)" pt.'0I,le have hlrlteti tn c1leallCr tlr smallcr soun:es uf 
sUJlply heca tl sl~ they IIIU St. M:uIY arc read>' IInw to turn hack 
It) thl' hit.:h priced stocks, hut there relllalll 111;(11\' who tIIust 
he accOllllllud:!.tetl hy low pricl'11 goods alltl sen·it~s . 

There arc sOllie small husilless men who arc nil Iheir 11':11' 

to hecome hig- husincss lIIen , There arc I'lclll\' of "futnre 
greats" who arc tOtlay workilll; their way III' iii little shill'S. 
Always there arc l11ell CtIt11illJ: alon/.; IIy Ihat fOull', l~iJ:hl no\\' 
there ilia), he more I';tther than less IIf Ihell1 . The prl'sent 
llIay alTer upportunity fur these slllall hul alllllitiutls dlap~. 

The hin husiness need 1I0t change ttl a small husiucss alltl 
the qu:!.lit)' estahlishlllent need not givc up all it s quality pre­
tensioll!', hut eyery l:!.rJ: e cuncern mar profit lIy cullsitlcratioll 
of the reasons why the little htlsilles~ is lteillJ: p~~trunized Ii)' 
buyers who Ilreviously thouJ:ht it lIelll'ath their nuticl', allli it 
mar ,fi nd Stlcc('ss in c:!.tering to the huyers who arl' still ecolI­
omlZlng. 

VIVISON MACARONI COMPANY, INC. 
Manufacturers of 

MACARONI, SI' AOIfETTI AND FANCY 
NOODLES 

2431-37 Orleans St. 
Detroit, Mich. 

Ore. lI, 19H 

CIIAM1'ION MACIiINERY COMPANY. 
Jolin. Imnolt , 

AIt.ntlon Nr .... A. Mou. : 

0 ... SIr! 

Wt Ilin had on. 01 ~our Champion ll1.nd ... nd 
Sliur OUlfi11 In our plln\ 10' 10m. 11m. and wlnt 
10 1111. that Wt .ot w.n utllfid with .. m • • 

Alto, w. wllh 10 think ~ou for th. prompt Ind 
,OU'UOUI unlr., pI"I,ul.,ly In tht nlO of .m •• • 
I·ne, • 

You,. vu, t,uly, 

VIVISON MACARONI CONI'ANY, 
n~ Slm Vhllnll . 

Champion Equipped Plants 
:Irc ttll' ~1IC'('l'~ S fut Illatlls ill the macaruni :lIul nr .It: 
tlial l ur;l cturill~ induslry. Challltliull Clluil'IIIt:llt cllahll' ~ 

thcm lu san: mall )' hUllllrl'l1s IIf dollars lllllllla ll y :IIHI tu 
11I'1J.lllcl' ~1I 1 'erlinl' IllI alily Ilfutlucts wllich rt'sult ill ;\ ~ tl';ul)' 
im rCil ~ e itt I III S illC: ~~ , 

Ttll: m."h·rll ( 11:1I11I,i"l1 FI"ur Ou t lit sh,,\\'tt IIl'rc will I,a), 
rur itself "I'U :LIId m'cr, because it insure.'! alisolutc 
a~ '_ lIracy, im'fl':tses 1I:111111il11o: ra ll;\ri t)' ;IIHI ettahll' .~ ),"11 Itl 

tIIrn (Jil l unifurmly lo:uUlI prmluns day in, .Iay un to A:ok 
us lu stlll i yrlU filII fr ce .Ictails TOllAr! 

• 
£lmlllltiOIl ~lllc"ilicry £0. 
JOLIET - • 1I.I.Il'iOI S 

JAIIUIIG IIItOS" Inc, 
IIUlhun ulltl lA!ullunl Street" Ne .. Yurk, N. Y. 
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Code No Guarantee 
of Succe!. 

Unfortunately too many members of 
the macaroni industry ha .. ·c 1I0t yet been 
able In convince themselves with what 
should be 50 self-evident, that the maca­
roni code cannot overnight change the 
habits of an industry that have devel­
oped Ihrou~h the a~cs, that it is purely 
and simply a 11."[;<11 means whereh)' 
J:ruup action may be takcn to solve in­
dustry rather than individual problems. 

It was IIc\'cr intended to make a good 
business malt out of a mediocre one, 
though it cloes outline a procedure which 
i£ followed religiously may hell) !llle be 
a hit IllOTe succcssfullhan lISl1a. 

It will not compel a Illallufacturer to 
"rmluee nnd sell a hetter Ilualily of goods 
than he is disposed to make and sell, 
though the ,=odc docs set tip regulations 
conccming proper laheling and branding 
that enable huyers to know what all IIIIY­
ers and consumers should know about 
their foods, the grade of the raw mate­
rials used, and this sliGht cOllsideration 
of the consumer may create a trem] to­
ward better qualities, 

It will never Ilmke a hetter 5.1lesl1lan 
out of a poor one, and that is the IlUr­
pose of this article, to (Iuot e a success­
full1lcrchandiscr's hulletin on thi s til1lclv 
suhject, a bulletin that should be of in­
terest not onl\' to all of the sa lesmen all­
dressed hut aiso to all macaroni m:lllu­
facturers as well, The hulletin referred 
tn reads: 

"JUST 'TACKS OUT OF THE 
ROAD'" 

Possihly one of the disappoi ntments in 
connectioll with the food ami grncery 
code is that a I-{rcat mar,r food dealers 
have heell Il'd to hdicv' ~ th:lt Ihe code 
will (lroVl' the I11C;:mS of s.:ccess for them 
regardless of their own perscnal efforts, 
Frt'(IIlCl1lly retail foofl dealers groUp at 
such "straws" olily to w:lkc up to their 
disappointments. 

H. It . Sack, l)rl'sident of the Cali­
fornia netail Grocers association, who 
gelll'rally writes ;alld talks 10 the point, 

sums UI' this situation in the most appro­
priate following manner: 

"Nothing can make good grocers out 
of poor grocers, except themselves. 
Many grocers look to the food code as 
the olle thing that is goiug to help them 
make mone)" This is a great mistake. 
The food code will sweep some of the 
'Tacks out of the ro.ld' but it will cer­
lainly not guaranlee or help a (loor !;m­
cer 10 make money, 

"We owe a great deal of thanks to the 
colle aUlhorities all over the slate of 
California ror the splendid work they 
arc lIoing. These men receive no pay 
:llld :ore working- for you day and nig-ht 
10 elimim,le unfair trade practices, Ull­

fair competition whenever it is properly 
hroll~ht 10 their attention, They will 
try tu ol1\:e and for all tiille bury the 
chisell'r, so he willllever be able 10 cOllle 
U(I aGain, Let us hope so. 

" It is the helief of a l:'rcat mall)' that 
the fOOtJ code will eliminate certain prac­
tices ill the husill css world so that the 
llIan '','ho is ill business hOllestly tf)'ing 
lu s~n'e the public, dues business III a 
hllsincsslike war, should do so without 
clilthr~ 'l.t ur unrair COlllllCtitioll. The 
{nod COile tric: to put all of us on .;1.11 

elilial aUlI rair h."is, hut now it is the 
survi val of Ihe fittest. The food code 
will lIot make Good grocers out or poor 
gmcers hut it will " elil 10 make J.:ood 
crocers more succeisful. Nor will it 
fllIINt' !loOlI Mu(aro"i sa/rstl/t'll 0 11' of 
poor ml,'S ," 

----
Slay in Wailing Period. 
Remain. 

The hlacaroni Code Authority after 
consulting ll1elllhers of the industry at 
the midyea r meeting ill Ch icago jan. 17, 
l"lssel l a resolution petitioning the Na­
tional Hecoverr Administratiun to recon­
sider its previous dec ision of staying the 
pro\'ision in the maca roni code which re­
quires a 5·day waiting period after post­
ing prices he fore they could IJe tleclared 
in effect. The wishes of the industf}' were 
inlllleilio!.lely made known to Wasillngton 
authorities who carl), in Fehruary ad­
\'ised that Iherc has h('en 0 0 change in 

RAW MATERIALS COST BASE 

the I::0venuoent policy respecling waitill,L.: 
periods ami that it would be impossihl\· 
at present to grant the industry's requl'St . 
The tlecision was made known to Chair· 
mall G. G, Hoskins of the MacarOlIl 
Colle Authority in a letter from Rich:tr<l 
S. Scott , assistant deputy '1IIministral .. : 
in charge of the macaroni code whid l 
reads in )l<Ul as follows : 

.. J acknowledge receipt of your 
letter of january 25, ill relation 10 
the resolution adoptl'tl unanimousl" 
hy the Code Authority at its januar)· 
18 meeting' to reinstate the waiting 
period in the Macaroni Code, 

"As ),ou kllOW, the Jlolicy of the 
Administration is opposl.'ll 10 the 
waitinR period, ami pending a 
change in policy as a result of the 

I,rice hearlUJ.:s lately hehl hy the 
)oard I can only advise ),ou that we 

cannot acquiesce in the request of 
Ihe Code AUlhority," 
All of which means Ihat price challJ;:l's 

will continue to become effective ill1l11c­
tliatcl)' alter the)' arc properly filed with 
the Cude Authority, suhject howe\'er In 
in\'estigation before approval. 

SMILES 
l.,:HI-"Father, what part of speech is 

'wonmn'?" 
Dad-If '\Voman' is not n p..lrt of 

spcCth ; she is the whole thing, son." 

Bett)' (who has been sen'ed the will,L.: 
of the chickcn }-"Mother. can't I haw 
another hit? This is nothing hut hillJ.:cs." 

Pctl'-"SO when Smith was in the 
arlll,\' he refused all offers of prOIl;o, 
tioll ?" 

nelX'al-"Yes, he &lid he'd rather bl' 
n private with a chicken 011 his knee than 
a coluncl with an c:lgle 011 his shouldt'r." 

She-"Gootl heavens I Who gave )'ou 
that black eye?" 

J'Il--"Thc iJridt.'grool1l for kissing liLt' 
bride after the cerelllon),," 

S lu.--"But surcly, he ditlll't object I " 
that ancient custom?" 

H(,-"No-hut you Sl'C it was [W" 

years alter the ceremony," 

Supplitd Monthly by tht Macaroni Code Authority 8S the Mark-.:t Bolsis to be 
UsM (or Pricea Filed (or February, 1935 
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THE MODEL LINE 

Model No. 3911 

THE CHARLES F. 
Telephonel Haymarket 0696 

THE QUIET RUNNING KNEADER 

All Steel Gears All Cut Teeth 

Immersed in Oil 

Cast Steel Pan Mounted on 

Roller Bearings 

Pinion Shaft Rotates on Ball Bearings 

Timken Bearings Are Used for the 

Main Drive Shaft 

NEW MODELS OF 

PRESSES & MIXERS 

TO MATCH 

s ENGINEERING WORKS 
213 N, Morgan St., Chicago, U.S.A. 

SPEED UP your weighing ....... . 
ELIMIN ATE costly overweight packages! 

Our new Model 
Zl7 Ihown below 
II even falter In 
operation than our 
former modell ••• 
2S% futer than 
other lcalel on 
the market. 

Ordinary scales ... because they are slow and because thty 
give your employes nn excuse for "gutssinC" at rractional 
ounces, are costing you money every day you use them in 
your plant, 
Why not install Exact Weight Scales? ... the scales that 
make fract ional ounce overweights look like pounds , , . 
the scalts that are built to operate at high speed and with 
extreme accuracy, 
Ask us to send you a list of macaroni packtrs who art 

EXACT 
WEIGHT 

SCALES 
.. or bl'lt,'r ),. ' , i,'f liS s,'1II1 II (Oll/f,·ft ·IIt 

swt.' ""!lilll'a to trOllt· /0 ),011, ill yuur 
OWl! fillJlI, that Em,'1 II',';!/hl Sn,/,'., 
will SIIV,' ),011 1110111'),. 

Tile l,xllct \Velght SCllle Cu. 
1-102 W , 5th Avenue Columbus, Ohio 
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~Iacaronit 
a Food Ari8locrat 

II age makl's all aristocrat, reasons 
Miss Vera Schneider, a cooking expert, 
then macaroni. spaghetti, noodles and the 
1I1any other (onns 01 jl~licious "I)asta" 
that come under the generic name 
"macaroni" arc indeed aristocrats of the 
dining table. 

Long hC£ore the Christian era maca­
roni was a delicacy of the Mandarin's 
rel'a~t. Early ROlllan adventurers ex­
Illoring the urient leamcd the high worth 
of the grain food and introducl..'tl it into 
Italy, The Italians 110t only adopted the 
product as OIiC of their principal foqds 
hut developl'(l it into its modem attrac­
liveness anti nutritiousness, The Italiall 
make rs of macaroni and sll3ghetti soon 
learned that ill order to produce it in all 
its full flavored quality they must usc a 
J.:fanulatioll n( a wheat o( sjlecial hard­
ness and not the nrdinary lfC~ad flour. 
Thc)' cncouraJ.:cd the growing' of thi~ 

For 
au.llly Mlcllonl Products 

U .. 

LOMBARDI'S 
Quality Ole. 

New and Rebuilt Die. 
Guaranteed 

Frank Lom!>~rdi 
1150 W. Grand Av., Ode.so, III. 

special wheat in the rich. arid ar~as of 
northern Africa but depended upon 
Russia (or much of the golden grain, 
milled lrom durum, which brave the 
oriental macaroni its amber tint, its rich 
I1UU" fla vor, ami the solidity after cook­
ing that is so essential for prol)Cr serv­
ing and appreciation of this 100% lood, 

Four Indualrica 
Apply 

Four more iudustries, haking powder, 
food desserts, desiccated cocoanut nnll 
chicken packing. have applied for inclu­
sion under the master cooe for the gro· 
cery manufacturing industry, the N·RA 
anuounces, 

Each industry has asked that some 
modifications uf the basic code he pe r· 
mil1l..-d, to meet the 1)'1fticular situation 
obtaining, 

Objections to, criticisms of or sugges­
tions concenting the inclusion of allY 01 
the indu5tries under the basic code under 
the terms they propose were to reach 
Deputy Administrator Weld 1o.t Stevens 
hefore noon February 6. 

Hearings were held some time ago he­
lure the hasic grocery mauufacturillJ.: 
code WilS llromull.rated, on proposcd sep' 
arate codts for the baking powder indus­
try and the food desserts industry; but 
the sponsors now appl)' for inclusion 
with allied groups in the master code, 

Tilt: condimcnt sauce, potato chip anel 
IHlusehold cleanser industries had pre­
viously applied to be included under the 
basic code, 

Thc llCtitioning groups were as fol· 
lows: I aking powder industry, an un· 
:lffiliateel graUl' daiming to represent 65 
per cent of the industry, Foot! dessert s 
industry, an unaffiliated group claiming 
to represent 65 per cent of the industr\', 
Desiccated cocoanut indust ry, all ullaflil­
iall..'t! J.:wup claiming to represell t 75 per 
(l'nt 01 the industry, Chicken packin~ 
industry, Ihe National Association or 
Poultry Cann l!rs. claiming 10 represent 
75 per cent of the industry. 

WANT ADVERTISEMENTS 
WASTt:I)-1 loLl. or \.( lobI. dOlil" miur, ".thr . 

• Le,. _lor driun. Gift, '''!! dl"Kri,'lion ,n,1 JI.in III 
(;.(J· S, c/o MUnonl Journal, IIr,lolw"od, nlonol .. 

Quality Trend 
Noticeable 

A trend towards better quality in food 
is particularly nr>lk: .. ble in &.dvertisl'ol 
brands acco .. .:!;ng to opinion e"' Jlres~ ... ! 
bi' Paul S. Willis, president of the Asso . 
clated Grocery Manufacturers of Amer · 
ica after an e>.tcnsivc study of the trend . 
In his opinion l~is is due to the delinill' 
identity of adv,:rtiscd products \\'ho ~" 
sponsors cannot :lfford to market shadd \" 
goods, He saitl,: . 

"Food and .~rocery manufacturers aH' 
deli~hted by the increased clamor fm 
quahty by housewives because they ha\'c 
spent ma:,y expensive ),ears in an cn, 
deavor to produce quality goods. I jln 
not say that business morals are invari­
ably 10Y.l~ perlect. Dut I do say this: 
We food manulacturers dare not tum 
out shoddy products, \Ve cannot afford 
to do it. lIt would be economic suicide, 
Why? Because we have given our prod­
uCls a definite and recol.'llizable identity 
by lIIeallS of the millions of dollars spent 
in advertising these l)roduCIS; we ha\'e 
taught housewives to expect a certain 
high standard of quality in our foo<lsj 
and we cannot afford to practice decep, 
tion, or to slil' across questionable or in­
ferior ingret ients, even if we were 
lempted to do so by the temporary suc­
cesses of the fl)'-by-night fellows, 

"We just cannot afford to do so. We 
must continue working for utmost sani­
tation in our lactories; we must maintain 
at great cost our wonderlul research lab­
oratories, which are the pride of th e 
industry and arc responsible lor so maul' 
improvements in the nation's knowledJ.:c 
of dietetics; we must continue to nmkt, 
nutrition and wholesOlm.'11eSS and (IUalit), 
our daily religion-bl'Cause the prestige 
and identity gained by our adverlisinJ.: 
won't let us do otherwise. A shorl­
sighted concern can tum out a shoddy 
I)acka~e of cereal and the housewife whu 
falls for a bargain can try the stuff alill 
say: 'Never again I' But the manufac­
turer who eXJlCcts to he at the sallie ohl 
stand tomorrow cannot do that. He ha ~ 
stated his claims on thc printed PJgc and 
he has got to deliver the goods-llot 
once, not now and th en, but ceaselessly, 
without fail," 

BUSINESS CARDS 

"o~ 
GIVE 4NDSERVICt 

US ATRIAL. -CARTO~S 
NATIONAL CARTON CO, 

, JOLIET, ILLINOI S \ 

Our Specialty 

Dep,ndlble' M,monl Ole, 
Gu,"nlud Repllr Work 

Pro ,"pi .nd S.II,flclory Service 
We recommend 

II LOMBARDI'S II 
Quality Die. 

lor 
Uniform Quality Macaroni 

F. LOMBA:lDI 
1022 N. s. .. ntJ. 51. 51. LouJo, Mo. 
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FOR 

QUALITY SERVICE 

GIVE US A TRIAL 
FOR 

Steady, Dependable ProductIon of Uniform 
Hl,h Quallty Products II the MOlt Important 
Quality to bo looked ror In a 01 •• 

AHD 

Thou.h Our Sale.talk May Fan to Convince 
You Our DIu WlII Not. 

* THE STAR 
MACARONI DIES MFG. CO. ~ -- 57 Grand St. 

Volete Una Pasta Perfelta ESquialta 

Usate! 
1"0 Las 

Non V' E' Semo/a Mrg/rare 
Guarunteed by the 

Most ModerD Durum Mill. iD America 
MILLS AT RUSH CITY. MINN. 

John 1 Cavagnaro 
Engineers 

and Machinists 

Harrison. N. 1. U, S. A. 

Specialty of' 

Macaroni Machinery 
Since 1881 

l'l'csst!s 
I\nclu.lers 

~lixcrs 
Cutters 

Brnkcs 
Alo\lld Clcnncrs 

Moulds 
All Sizes Up To Larltcst in Usc 

N. Y. Otllce and Shop 
255~51 Center St. 

New York City 
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National Macat;oni Manufacturers INDUSTRY 

A.r.rociation 
Local and Sec/iollal Macaroni Cluhl 

OFFICERS AND DIJ:.iCTORS 1931-1935 
LOUIS 8 . VAONINO. Plulol'nL--12~' IL LoIW An .. at. Loul., 110. 
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TI,,"-. 
a MANUFACTURER 

II. J. Dann., Suu'I'r·Tuliuttr, Dralolwoo4, Ju, 
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Our Business and Our Public 
From the vcry beginning of the ruinous depression (h:1t cngul(cd the enti re business world, yea, e\'en be­

(are anyone thought 5criom~ly :thout such a ca lamity, there has existed an almust unending discussion :l.holll the 
n~cd of morc perfect accord between GO\'cmmcn t and so-called "Business." 

It has been vcry interesting. even cnconrabring, since it conveys the thought or idca that "Business" is an 
entity of some sort or kind that is capable o( dictating to the world whcther a count ry will or will not havc pros­

pcrity. · "Business" is not so all omnipotent. but merely a tool (or the exchange o( gooos or sen ·ice. wholly suh­

sen·jent to the power and desire of the masses whom it aims to ser'l'e in productton and exchange. "Business" is 
a servant of the people, not the master-a companion of prosperity mther than a creator. 

The attitmle of Government toward "Business" should differ little (rom its attitude to any class o( citizens. 

The sa me is true of "Business" obligation to Government. \ Ve read much in the press and hear a lot from plat­

form and radio speakers about the great need of Go\'crn ment and "Business" joining hands and playing "ring 

around the rosy" as the su re cure (or our deprcssed spirits. That is a splendid thenry, but impractical in that it 
has ne\'cr "worked out" to any satisfactory degree in it ny line o( business. 

For the macaroni-noodle manufacturers who form a n important, integral part of the so-called" Bus iness," a 
little hand-joining and self-th inking of their Ow n would seeln entirely proper and surely most timely. The're­

fore, there is submitted lor their consideration a little three-point program ol hand-joining of our own, along 

the following lines. Fi rst, all the macaroni-noodle man ulactu rers irrespectivc ol size of plant should immedi­

ately weld Ihcmseh'cs into a coorJ inating body under the auspiccs of the trade associ:l tion of the Industry, thus 

permitting the J:'roup to speak and act as a unit in matters that generally affect the ope rators and ',u r allieds. 

Second, they should take the consumer-our "pu[Jlic"-more and more into our confidence by offering- them a 

grade of products that will not only recompense the consumer for money spen t for macaroni products hut brain 

their e\'crl asting good will; allli third, arra~ge to .tell a pleasing, convincing story of the (ood value of maca roni 

productl> to willing listenerll in plain, easily tlnderstood lan~"lJaC'e through whatever media this lIlessage can [Jest 
be broadcast, economi cally and convincingly to "our dea r public." 

To ass ist in the promulgation of thil> program, the National Macaron i Manufacturers Associa tion's facilities 
nrc at your service. There are so many things which a trade can do through its trade association, so much that 

can he accomplished in the proper "joining of hands," th at all that is necessary is a "'~i11 to do. Let's now consider 
this (rom the vi ewpui nt of "Our Business" and "Our Public," 

A NN o lIN CING 
Bevolntionury Process of Nomlle Drying 

Will. 

CLERMONT AUTOMATIC 
CONTINUOUS NOODLE DRYER 

NO TIlU{;KS NO IUNnUNf. 
From Noodle Cutler, to the Packing, in continuous operation, 
al ralc of 1200 poulld. per hour. Dryillg "roce •• 3 hour •. 

f'o,. J-'urthe,.l'f".tlcular", Write tu 

CLERMONT MACHINE COMPANY, Inc. 
268 Wallabout Street Brooklyn, N. Y. 
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PILLSBURY FLO' U R MIL L S COM PAN Y 

You can't make much money 
from a woman who buys only 
one box of your macaroni. You 
want her to buy one after another 
after another. She'll do that if 
she's sufficiently impressed by 

the color, flavor and cooking 
qualities of your brand. Color, 
flavor and cooking qualities come 
from only one thing-proper 
color and strength in the semo 
lina you use. 

DESIRABLE COLOR AND STRENGTH 
•.. IN W~aTEVER GRADE YOU CHOOSEI 

PI L L S B U'RY FLOUR 
.L 

MILLS COMPANY 
MIN N E SOT A 

MINNEAPOLIS 

' . 


