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THE BLUE EAGLE

Since the leading Macaroni and Noodle manufacturers,

through the National Macaroni Manufacturers Associa-
tion, have offered their Marketing Agreement and
Code of Fair Competition to the Government as
Volunteers, they anxiously await official authority to
proudly display the Administration’s insigna---The Blue
Eagle---signifying that they are paying living wages to an
increased number of employees.

The Macaroni Code was first submitted on July 11,
1933 a5 approved by the convention of the National
Association and again on August 7, 1933 in a revised
form containing every suggestion made by government
officials whose objective is to make the Macaroni Code
a model for all the food trades.
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MILLS ON THE HARBOR FRONT AT DULUTH-SUPERIOR

WouLD HAVE |
YOUR FUTURE
PROSPEROVLS
AND HAPPRY,
BEWARE OF A
DARK woMAN 1 LT

In 1933, as for many years past

THE LEADER--

H AMBER-BRIGHT f} UNIFORM

OURGLASS vEMOLINA

--CONTINUES TO LEAD--

QUALITY UNSURPASSED |||  comon smse ...

That’s all that the government is asking of

e macaroni and noodle manufacturers in a

. ‘ united attack against practices that will

R EH . . . . |
i _ nevermore be permitied in American business

B DULUTH-SUPERIOR MILLING DiVISION

OF STANDARD MILLING COMPANY

’ Main Office: 1025 Metropolitan Life Bldg,,
! i MINNEAPOLIS, MINN. | >\’v’/<
| : /AN
\ 4 BRANCH OFFICES
| gL DULUTH, MINN,, 613 Board of Trade BOSTON, MASS,, 88 Broad Street
{ "8 {‘ by NEW YORK CITY, 209 Produce Exchange i CHICAGO, ILL,, 14 E. Jackson Blvd.

124 ¢ i PHILADELPHIA, PA., 458 Bourse Bldg. PITTSBURGH, PA,, 1609 Investment Bldg. = ' > : ———— —
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WE DO OUR PART!

To the “call to arms” by President Roosevelt in his appeal
for cooperation by employers in putting into immediate effect
his plan for business recovery, nearly two hundred macaroni
manufacturers, members of the National Macaroni Manufac-
turers Association on July 25 were able to answer “WE DO
OUR PART.” This organized group, representing by far the
big share of the production capacity of the Industry, having
presented a Code almost a month before the administration
spread its blanket code, was able to make that hearty response
as volunteers rather than as “pressed” men,

QUALITY

d WE DO OUR PARTY IS

SUPREME

IN

*x * TWOSTAR x x
MINNEAPOLIS MILLING CO.

MINNEAPOLIS, MINN.

“In war, in the gloom of night attack, soldiers
wear bright badges on their shoulders to be sure that
comrades do not fire on comrades. On that principle,
those who cooperate in this program must know each
other at a glance. That is why we have provided a
badge of honor for this purpose—a simple design
with the legend—'We Do Our Part.’ 1 ask that all
those who join with me shall display that badge
prominently, It is essential to our purpose.”

The macaroni and noodle manufacturers, members of the
National Association are rightfully entitled to wear the badge
of honor referred to in that part of President Roosevelt’s radio
address to the nation the evening of July 24, 1933 because
they had made known to him and his administrators in very

plain language that the macaroni industry was ready and
willing to cooperate—that they had not even awaited the formal
approval of the Code to put into effect some of its provisions

that aim at immediate and lasting recovery.

The President appealed to employers everywhere to volun-

larily raise wages and shorten hours, hinting that action would

be taken to compel those who lagged behind his program if

teed for such action arose. HMis message was particularly
aimed at those who had given little or no heed to his suy-

Bestion that employers set up plans for maximum hours of

labor and minimum scale of wages (o help spread employment

and give workers a living income,

The Macaroni Industry was among the first to present its
cade of fair competition 1o the government. This did not
meet with the requirements of the administrative officers en-
tirely but some of the wrinkles therein have been ironed out
and it will soon become effective. Already regional organiza-
tions have been perfected, laying the foundation for the equit-
able enforcement of the provisions of the Macaroni Code,
Attention is now being given to outlying sections where manu-
facturers appear very anxious to perfect regional organiza-
tions so as to reap the henefits that will acerue o all wnde
the Code,

Appreciation of the efforts of the National Association ane
its willing officers to help pull the industry out of the chaotic
condition into which it was plunged by unrestricted and un-
controlled competition is generally manifested by the numerous
applications for membership and their expressed wish 1o do
their part.  The membership of the organization has more
than trebled within the past two months until it includes priw-
tically all of the large firms in the country and most of the
small ones wihin its ranks,

To get the cuickest and the best results from our Industry's
Code there is need for closer unity and with that thought in
mind every nonmember has been invited, wrged and solicited
o join forces with the National Association. Without united
action and perfect undersianding there may be selfish manu-
facturers who will continue 1o pay starvation wages and insist
on long, unreasonable hours, thus ruining the whole program
The leaders in the macaroni industry hope that this will not
be true to any extent and President Roosevelt has very
pointedly stated that never again will the small insigniticant
minority in any line of business be permitted 0 stitle and

destray the business of the fair and well intentioned majority

The members of the National Association have voluntarily
done their duty and are rightiully entitled to President Roose-
velt's badge of honor announcing 1o the world that—\WI
PO OUR PART!"

R ——— o b
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Successiul Trade Marking

Written Expressty for The Macaroni Journal

By Weldon Faweett

Making a Virtue of Name Necessity

As ek Bias 1t the ane propostion that
i~ whally o dhistinetly: new inthe pro
wram Tor the reviston aned estenston ol
the Tederad Food smd Drogs act hies the
most signiticance for the nacaron mdos
v With many of the comteniplared re-
forms, say the scheme o omthi ek
flledd ad deveptive pachages. the trinh
has been famthar moantcpation The of
fect m practical appheation has been
more v less disconnted . Nt s the new
mjechion ol comiplsory gt o
goends  Yor thns fast comes olose o
honm

e trosh obhgaten Lo upean mar
het i o8 nnaront s found e paragraph
o See beof the new Bl that diva
st |n|'||n_' the section nl‘ the inn]«n-nl Tt
dratt which deals o general with 7 Mis
branhing ™ 10 as stupulated T Bainguaee
nea o s speoes of legishitn that a
Tonnld -ll.n” In l!(‘l‘lll\'l‘ 1o In ml-!-r:m-lnl
o pawchage Do and e fals v bear
a Label comtammng ome eliinen e the
heretoiore required statement ot
quantiny of contents e Tthe amd
plice of dusiness of the manufacturers
paacher seller ardistibuen I'his pres
viston 1 approved will put an ened 1o

arphian and anony mens packiages

Foo pet the lachground for the new
wene betore mguirng, ot the efieen o
the pesw exaction, 1t b well 1o en
amne the viises o mspiration or the
advewated entargenment o the scope ot

the matienal “Pare Pondd™ act There s
I i, a0 very considerable amount of
suspreton i oed manufacturmg cicles
that the plit teomsist upen disclosure o
crigan o o nershipeis the outgrowth of
the stampeede toprenvate bramdmg and the
resultant conditioms W rong guess! The
oot Lbe ™ trend hias haod shaht mtloenc
1 amy upon the current deselopmient

The theory that prosy brimding s 1
Blame for nes teeth i the food Taw
harks hack to that merdem of long age
when groups of smaller canners o th
Pacitic coast. preved]l becase private
braml owners were msistent e hog
ging publicis, mdueed ther representa
Myve e Longress mtroduce what was
then known as the Packers- Name ¢t
Label Tl Nothing camie of that gestun
and the ierdent passed as o thashom the
Jin

Untraceable e that early throse ol
current agitation has sprong Tron i con
siderable sentmment e busimess arcles
aned seng champions of the pubhic gl
that 11 is uaise tooallow any packiged
foend tems o g 1o market wholly an
amthenticated, with no confessed sponsi
<hip wherehy the consumer may registet
cither his satistaction or dissatisfaction
There s mvelved no challenge v prvate
brands as such, provaded somelunds will
apenhy father the brand - Tndeed 1wl
b ohaerved that i the tentatine Tall s
draan s specitieadly stated that the o

v signature may be that or el
manufacturer or pacher o a0 selb
distribter
1o members of the trande 1 espu
Iy sigmiticant that much o7 the urg
slligatory name dhisclosure his conn
from  professional Ureformers” an
Eivmen but from within the 1l
me the hearmgs which were held o
Diepartment of  Ngriculture with
sentatives of the food nudustres
tor the dearttmg of the Tall the sugs -
was niede not onee bt several tenes
all gonnds b requirad o mahe. on
package, confessan ot atthorship
awnership s an annnus then
parth the considerinon than when
by stannlds Lichimed :;-rlnol- there e
dittienlties of adpustment o rodress
temd 1o ereate constmer lwill whinh
acts pon Toeed supphiers ingeneral
mere petent thegh, was the foehng
the trade thn Treedom ol dhstetar
for amonymous foonds tends tecencem
the markheting byoarresponsibile partne-
gonnls ul ||l|r~l1nll.|]-h o ferie it
The result o=l repuite, suspicion
it reboanmls agaimst Tood duston -
aowhoh Seoc s i vise ol NG
please™ o pay o penalty wder the
1heal
Wl s iy of the best el

the trade hearnly e favor of Fedor]
wistenve upen the marketer’s s
Al hands il prodably agree tha

Directors Whose Terms Expire in 1934

G. LA MARCA
Prince Macaroni Mfg. Co., Bos-
ton, Mass.

Minnesota Mac. Co., St. Paul,

W. F. VILLAUME

Minn.

R. V. GOLDEN
West Va, M':l:' (\:’o.. Clarksburg, A. F. Ghiglione & Sons, Seattic
. Va.

F. A. GHIGLIONE

Wash,
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WISH 1 COULD FIND QUT WhATS
WRONG. IVE PUT IN NEW EQUIP-
MENT, IVL IMPROWED S#OP £ONWD-
DITIONS. BUT MY MACARCNI 1§
STILL SOGGY AND PALE,
BELOW PAR IN QUALITY. |
GET COMPLAINTS ON EVERY
SHIPMENT. | WONDER IF
THAT GOLD MEDAL SALFS:

MAN 15 RIGHT.

STANDARDS USED (N MARING
it EVERY BATCH MUST TEST
1007 FOR COLOR STRENGTH
AND TASTE BEFOHE 1T (AN
REACH YOUR PLANT AND
IT'S MILLED FROM TwE BEST
AMBER DURUM WHLAT IN THE
FINEST HMOST TwoROULHLY MQD
ERN MiLL OF ITS HIND NO
WONDER YOUR PRODUCT 'S
THE BEST THAT CAN BE MADE!

WASHEURN CRUSHY

Gold Medal Somolin:a

CdPress-tostod’

[ YES SIA! I MAVENT HAD A SiNGLE COMPLANT & AN TE '-‘-1"".7 |
| USING GOLD MEDAL SEMOLINA CLSTOMERS PHAISE ¥ |
‘ f MACARONI NOW ' AND i1 vE LANDED SEVERAL NEW AL 3
wiSk 1'D DISCOVERED GOLD MEDAL vEARS alQ T
;uar SALESMAN WAS RIGHT WD nN_owS HiS (I L MARES GREAT MACARON s
USINESS! LOOK AT THAT COLOR. (ANT BE 1 N[ T -
BEAT! AND GOLD MEDAL SEMOLINA 15 (T ;i ) ( f - ¥
MUCH LLASIER TO HANDLE. THIS 15 THE | ,";f;:i‘"‘;?ff;m"nl,,%l T
BEST MACARONI( | HAVE EVER MADE! D T ShE RiDi Wi P IO
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new ‘Iqr riure i the Tood Tiw s not e

The compulsory antographing of pack-

to-the-trade anmd upon mational hian.

Ancust T3, 1033

pe kingring conscience at work on this
fsene 18 to be found in the field of epgp

in butter until every p.‘lt"llt'll' ot the mat
is separited but not ton deeply hrowned

THE MACARONIT JOURNAL

Pretzels by Noodle Expert

| b treated as an ummised misfortune, ages may also well prove o blessing in wha dispose of surplus under o weoodles. Certain manufacturers have  Over this s poured the stramed contents Phaby ool than orisge <
Put even i g macaront captain beoat disguise i 1 is indirectly the means of - brands, Some of the supply houses | wipped consumer units of e noodles of one large can of tomatoes and 2oups iy s e e e
heart anreconciled o this new kink, setinducing a0 macaroni marketer 0 put a0 oo particular ambition to shine as . i mber colored transparent wrappers.  of water bl 2 cloves of garhe and  oven mstdled Taosbe 1D e
i it o more than good Tasiness for lame - personalig™ - behind - his trade marks sors, Same of the producers of :.[;m.'l < far as known they are within their  one leai of mace. Salt amd pepper e company sl Tes ob |

o mithe the best of his bargain. Py oall
the probadalives this supplementary e
quirement m- Tabeling will he imposed
Later if not soomer. Therefore it s the
cue of the seller 1o make a virtue of
e necessity.

The fiest compensation or consolation
which will strike the macaroni marketer
when he stops to think out the situation,
is that 10 ds ot bad idea inoan age of
multiplying competition, to have @ sare
W or corporate name on the package,
just as a reinforcement of the trde mark
or teade mames. 1 is, after all, visky 1o
pin gould will faith wholly o i brand
name or symbol even it that trade mark
is transcendenthy familiar 1o the rade
and 1o the public. Vo bramd name how-
ever strongly enmreached is immune from
risk of “trade confusion.” Sometimes it
seems as though the very fame of atrads
mark attracts neighhors that open the
doors to substitution.

Aside from hrazen mitators, i stcvess
ful hrand name has to take 1ts chances
with unconscious or umintentional ~shad-
ows” and Ctrailers” that with no malice
aforethought come too close for comiort
1o the piomeer. 10a marketer as relying
for dentitication and consumer recogm-
tion solely upon his precious trande mark
his epgs are, figuratively speaking. all m
one basket. Frankly, Uncle Sam may be
doing that trusting marketer a good tirm
i he requires him v display o conjune
tion with his trade mark on the package
A sign of ownership that may serve (o
attest that the prioe brand s the genume
and the original, F 1t s sarroamded by
alternative versions of the same hrand
wlea similar enengh o cause nnstakes
T illustrate, let us say that it s vastly
hetter Tor the 1-[!'-'!- to b mande
quainted with “Tolm Jones” star Praned”
than 1o bie goided s buying by st
stineding alone.

The “personane ™ may he individual or
corporate hut the very acociation with a
cited geographical location wail help o
give it reahity. While we grant the ut-
most in siales momentum tooa trosted
trade mark we cannot blink the fact that
acertain proportion of  folks up and
down the lamd cover a feeling of closer
intimacy o a habitual souree of supply
than is possible via o fancitul mark or
coined name. They ke to think of every
market connection - terms of human
Betngs. And so, even it these companion
able souls are never o visit a macaron
plant or meet face to face any excentive
i the macaroni industey, their Toyalty 1
a brand is the beter msured A7 the irde
mark s hacked Iy personality or in-
dividualiste character thar finds expres
siom i a mame whose owner or owners
may be visualized in imagination.

While private branding. as we have
shown, had little o nothing wado with
the projected new twist to the Federal
Food act it wall unguestionably come 1o
pass that the new deal will intluence pri-
vate branding practice. Take 10 begin
with, the situaton of those wholesalers
andd retailers who for purposes of con-
petition or price conirol have desired
have ther pet hramls at the beck and
call hut who have not seen it o come
mto the apen as g wlinthers These nwer-
ators want the seeurity of exclusive “spe-
cials™ bt ||Il"\ wonld lll‘\'l-(’t' | \itit'\]vp
some of the responsililinies that attach
o open hability for goods packed by
proxy Now comes the question i whit
these shistributers will do when com-
pelled wither 10 forege their private
Biraneds or else make o declaraton of full
responsibility for the quality and conh-
o of the wares

Turning i the vpposite direction, it
will be mteresting 1o observe the effeet
of the new code upon private-branders-

goods would mueh prefer not 1 bl
the fact that they have o invake dun
brands 1o get rid of an overplus on
duction. But there s a thind conting
uf ||rmhlt'rr~ who wenld like 1w b
credit for their pas duality of
duction and marks e 00 remains 1
seen how these 3 o of thougl 1
reconcile their interosre ©a e pow o
ditions. Tt omay be empisasized ino1d
connection  that Uncle Sam - has
thought of restricting the name pla

a single concern in the case of vach e
It will be entirely permissible o monn
om the package the nanies of both man
facturer and distributer s or a hyphenan
signature by the sharing cooperators
remains only for cich factor in the me
aroni industry o determine how he n
henent by more-publicity -om-the-packie

Why a CoIor;:d I;"ackage

I"ackage manufacturers recognize the
need of an attractive protective pack
Age Oor carton to pr n]u."rl_\' advertise 11~
contents amd to deliver the contents
the best possible shape to customer-
However, they also fear the effects
their husiness of a tremd in some e
tions to use colared wrappings with
sole thought of making the content-
appear to he of a0 better grade thae
they really are, even 1o simulate ~u
perior products. “The news of 1hs
months,” savs Modern Packaging, 1
brought another amd sharply contrast
ing aspect of the color comples, oo
that will b much more harm thae
gonnd i not comtrolled, Seli ||u'|it'i1lj.: 1"
dustry is raising the question wheth
certain clisses of colored  wraps
apen o CRLcis as operating to b
ceive purclisers at retal regarnding
character or appearance of the contens
The most interesting example of 1

Directors Whose Terms Expire in 1 935

leoal rights, at least in most of the
o tes, But the trade itseli, solicitous
o its good name s collectively con
< ering the prapriety of this pattern
for packaging, fearful lest the effect he
in. tointersify the egy color will allow
iwerior soodles to he mistaken for the
hioh grade product with its naturally
i color.

The egg noodle manufacturer has o
perfeet l'ig’l‘i to use any color of rack
age. even of wrapper, but when he
dowses deliverately o use aopolden,
cee hued wrapper he leaves himseld
apen too suspicion that he hias chosen
that color only 1o mike his noodles ap
prar o the huyer as having perhaps
more e content than s actually so
If that is his intent he deliberately mis
represents his goods to the buyers and
may be liable under the Federal ond
state food  laws,  Manufacturers are
closely watching the action of oflicials
i policing this phase of food regula
Homs,"”

Spaghetti Tempts American
Palate

Ialy and spaghetti are synonvmous in
many - American minds, and when such
paghetti as this is served the reputation
of Italy as a source of delicious fonds i
enhanced.  There are other versions of
this savory dish—but few more tempt-
mg. The first step in the preparation
of this dish is the slow, careful conking
ot the satce

Spaghetti Sauce for Four

Ceamd one-hali pouds of - rounl
sk, ground medivm fine and brownel

taste,  Preing 1w a0 botl onl then arn
down the thme o s Jowest possible
pomt. Cook the sauee from 7 o b hoors,
stir oceasionally and add water as needed
to keep the sauce moderately thin Chg
hali hour before serving, a2 bk
spooms of grated Talian or strong e
mestic cheese,

About three guarters of an hour e
fore serving, cook the contents of one
box af spaghetti The spaghetti must
heimmersed ine rapidly boiling salted
water.  When tender, driom and rinse
with colil water.  Place o the serving
dish and Blend with the sauce. Serve
with bowls of grated cheese

Italian Dinner

Tov complete a real sty amld satisty
g halian Dinner™ all that is necessary
s hinde saliwd, some well Laked biread
and some tart dessert. For this purpose
serve i salad made of lettuee tossed
A howl with garlic dressing.

This dressing s made by mising 1w
thirds cup of salad oil with one thivd cap
vinegar or lemon juice, add one crushed
clove of garlic, one teaspoon dry nus
s suear salt and pepper
Let the garlic stand e the dressing one
hour before serving Remove and bea
dressing amd add o torn lettuee Toss
with salad knife and fork until every
lead glistens.  Serve from the salad howl
at the table.

Crusty - bread,  partially sheed, T
served in the loaf so that preces may be
hroken from it complete the first course
The dessert should consist of frmt o
sume very et iee such as lemon or i

apple

Forgive others often: yourself, never

st ndorne et
pretzels wost ol the et
~al s sl enginee g wobo

as thongh o b longes
aperetac] Beotory Nk oan hos s
wheels el gages than o e

et conhl vnede sl

e pea ooven s o spuar a0 ol
neary halvacons Blew oo lee gt N o
apevr] vrea o B e el T
vich wiimg o etz ds o om0
this Mobo',  The ddenzhiy e tac s wonn
the sven o one etsl one o taneddimg Lol
amd emerie perfectly okl el
salted rean W Tone the panchers e i
vthier ol

I he sdvent of beer s a hagppens
i the aleselopeonent o the sale o A
Klem's Butter o8 caels Soovage il

salos growm thit an oo s o
cngimeets biegan desclopuent aork o
the egmpmient aned Y0 nenths were o
quired tor s vomplenion Byt tine
Leer was heve amd carlosnd cndees e
Mis Klem's Pretzcds sore Temg veorsed!
Bevanse of Lk o vy Jhe 1w
event with s tremeredons sy e
bevns mstadled me the sk ot

Appoints Advertising Agency

I'he Kossatin | Illlhl‘,_'l.llllllll‘._' U oantan
T L 120 Varwk st New Yeahoome
notees appeantment ot Shkds e
Anden T oo U s as s adveoi s
g ageney The e specndizes o1
primting of Labelsand cartons g <o
el attenten v the needds v the v
vorn e el e i tamms teal
Clarles T Reessoatr aall hase o
all the pubibeimy cr the B

New Directors Whose Terms Expire in 1936

JOHN V. CANEPA

G. GUERRISI

VAL, GIATTI

The DeMartini Mac.

EDW. Z. VERMYLEN
Co., A. Zerega's Sons, Inc, Brook
lyn. -

lohn B. Cnnc?n Co., Chicago, Keystoue Mac. Mfg. Co., Leb-
1.

wnon, Pa, Brooklyn, N. Y.

G. G. HOSKINS, President L. S. VAGNINO, V. P. WM. CULMAN Hound E]:F)S.H:‘RESCI*ISI‘ o
3 illing i ille, Ameri Beauty Mac. Co., St.  The Atlantic Mac. Co., Long ound City Mac, Co., St. Lows.
; Foulds Mnllml,lclf:., Libertyville merican :mis.yMo. e N ¥, a8
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i1 : Regional Organization
3 £ (Cor wrned from page 7)

andd i active membership committee was
named which has sinee envolled prac-
teally every manufacturing fiem in that
region. Last reports show 19 National
association members,

The district of  which  Boston  was
named the center chose to meet at Provi-
dence and that district was the Gifth in
order of organization, the meetmy having
ieen held June 30 with practically all of
the  Mussachusetts and Rhode  Island

R I firms in attendance, The organization
|+ work was supervised by Dircetor G La

| Muarca aided by Dr, 1R Jacobs, G 1),
l Del Rossi of G, 1 Del Rossi Co, Provi-

X ' denee, R was elected Regional Chair-

i man and G R Perrone of the Briswol
Th | Macaroni Co., Bristol, R ©Las Regional
1 Seereli Practically every nonmember

m the hstrict has since enrolled as a
member of the National association, the
membership on Aug. 5 totaling 20, Sub-

-i‘} sequent meetings i Providence were
o held July 7 and 10

‘I":- The Chicago district was organized
H July 6, 1933 with President G. G Hos-

b 4
e 3 kins, Divector John Vo Canepa, and See-
retary M. L Donna assisting in the or-
wanization work. Twenty-four firms, all
members of the Natiomal association at-
tended the opening meeting as did sev-
eril nonmember tirms whose applications
were received and later enrolled. RO DB
Brown of Fortune-Zerega company, Chi-
cago, was elected Regional Chairman and
Frank Traticanti of Traticanti Brothers,
Chicago, Regional Secretary. This dis-
trict now comprises 27 member firms,

The New Orrleans group was organized
at i spectal meeting in New Orrleans Aug,
S under direction of Leon G, Tujague
aof  National Fowd  Products company.,
New Oirleans. Representatives of mem-
ber firms from Lowistana and Maloma
were inattendance. A nonmember firms
m the region were anvited 1o join the
Natiomal association and support its pro-
aram Mro Twague was clected Re-
gromal Chatrman and . Ko Taormina of
Faormvma Dros, New  Oirleans was
clected Regiomal Secretary

e e e .'--“—'

Augnst 150 ag

1933-34 Directors and Officers
National Macaroni Manufacturers Associatioy

T%p row, left to right—F. A, Ghiglione, Director, M. J. Donna, Secretary-Treas.
urer, V.,

Giatti, Director, William Culman, Director.

Middle row—E. Z. V

tive.

) Vermylen, Director, R, V. Golden, Director, Joseph Freschi.
Director, G. LaMarca, Director, Walter Villaume, Director, B. R. Jacobs,

epresenta-

Bottom row—Alfonse Gioia, Adviser, G. G. Hoskins, President, L. S, Vagnino, Vice

President, G. Guerrisi, Director.

Director Frank A Ghiglione of AL 17,
Gihiglione and Sons, Scattle, Wash, re-
ports that the Pacitic northwest has heen
organized but no report of the organiza-
tion mecting has vet been forwarded
the seeretary's office. Mro Ghiglione was
elected Regional Chairman and 11 ¢
Hanke of Seattle, seeretary of the Wash-
mgron club was named Regional Sceere-
tary  This group has enrolled practically
every important nanufacturing irm in
Wishington and Oregon as members of
the National association

The Rochester regiomal  organization

wirs also completed i Rochester, N

Aug. 12 under direction of Adviser A

fonso Giota aided by e KL Jace!s
The Texas group met in Dallas

Aug 12w form the Dallas group ben @

orgamized  under direction of  Dired
_I!l\t']l!l Frescht of St Louis.

As over orgamzations have ot b
completed inothe Los Angeles amd =
Francisen reguons although  represen
tives from Califtornia m attendanee it

directors mecting i Uhicago, Nuag. 2 -

have promised o give that duty ther i
mediate attention

ALFONSO GIOIA, Adviser

. Gioia & Bro., Rochester, N. Y.

B. R, JACOBS, Representative
2026 “Eye" St. N. W., Washington, D, C,

M. J. DONNA, Sccy-treas.
P. O. Drawer No. 1, Braidwood, Il

tgust 15, 104
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National Macaroni Manufacturers
Association

History

As the infant industry of Macaroni Prod-
ucts Manufacture grew in size and impor-
tance, its leading members recognized the
need of some sort of organization to look
after its promotion and advancement, On
April 19 and 20, 1904, the National Associa-
tion of Macaroni and Noodle Manufacturers
of America was formed at a general meet-
ing of the industry in Pittsburgh, Pa.

Starting with only 20 charter members it
grew in size and importance until it at-
tained a_membership of more than 175 by
August 1933.  On its membership roll are

ractically all of the leading firms in Amer-
ca.

Stepping Stones

I—Launches “The Macaroni Journal” as
its official organ starting May 15, 1919,

2—Shortened name to “NATIONAL MAC-
ARONI MANUFACTURERS ASSO-
CIATION" in June 1919,

J—Established national headquarters on
March 1, 1919, at Braidwood, Illinois,
with a permanent sccretary in charge.

4—Was incorporated under the laws of the
state of Illinois on Januvary 12, 1920,

S—'llu]l.‘lﬂ;ﬁ:cd its constitution and by-laws
in A

Conventions

Annual conventions have been held as
follows:

No. Place Dates

1 Pittsburgh April  19-20 1904
2 New York May 9-10 1905
3 Chicnl.:n May 8- 9 1906
4 Cleveland May  14-15 1907
5 Niagara Falls une 16-17 1908
6 Memphis ay  11-12 1909
r ) St. Louis May 17 1910
B Detroit June  13-14 1911
9 Atlantic City June  11-12 1912
10 Milwaukce une 10-11 1913
11 Chicago June 16-17 1914
12 Minneapolis June  B- 9 1915
13 New York June 13-14 1916
14 Cleveland June 12-14 1917
15 Minnecapolis July B-10 1918
16 St. Louis June 10-12 1919
17 Niagara Falls June  22.24 1920
18 Detroit June  9-10 1921
19 Niagara Falls June  22-24 1922
20 Cedar Point une 12-14 1923
21 Niagara Falls uly 8-10 1924
22 Atlantic City uly 7- 9 1925
23 Chicago une  B8-10 1926
24 Minneapolis une 13-15 1927
25 Chicago June 19-21 1928
26 New York City June 18-20 1929
27 Niagara Falls une  24-26 1930
28 Chicago June 16-18 1931
29 Niagara Falls }um.- 14-16 1932
30 Chicago une  19-21 1933

Association Presidents

Thomas H. Toomey, 1904-1905,
A, Zerega's Sons, Brooklyn.
G. F. Argetsinger, 1905-1908,
L. . Eddy Co., Rochester.
Ed. Dreiss, 1008-1910,
San Antonio Macaroni Factory, San An-

tonio,

C. F. Mucller, Jr., 1910-1916,

C. F. Mueller éo.. Jersey City,
Wm. A. Tharinger, 1916-1917,

Tiaringer Macaroni Co., Milwaukee.
James T, Williams, 19171021,

The Creamette Co.,, Minncapolis.
C. F. Mucller, Jr,, 1921 (6 mos.),

C. F. Mucller Co,, (h:rscy City,
B. F. Huestis, 1922 (6 mos.),

Huron Milling Co., Harbor Deach, Mich.
chr{ Mucller, 1922-1928,

C. F. Mueller Co., feru City,
Frank J. Tharinger, 1928-1930,

Tharinger Macaroni Co., Milwaukee,
Frank L. Zerega, 1930-1932,

A. Zerega's Sons, Inc, Drooklyn,

Alfonso Gioia, 19321933,
A. Gioia & Drother, Rochester.
G. G. Hoskins, 1933-
The Foulds ililllng Co., Libertyville,
Association Secretaries
E. C. Forbes, 1904-1919, Cleveland, Ohio.
M. J. Donna, 1919-19—, Braidwood, Illinois.

Constitution and By-Laws

Article I—Name

The name of this organization is—Nation-
al Macaroni Manufacturers Association, (It
is the same Association organized April 19,
1904 as the National Association of Maca-
roni and Noodle Manufacturers of America,
with name shortened.)

Article II—Objects

This is a voluntary organization (not for
pecuniary Froﬁl) and incorporated under
the laws of the State of Illinois—January
12, 1920—for the following purposes:

a. To promote the general wellare of the
Macaroni  Products
Dusiness in America,

b. To unite all the progressive elements
in the Industry for the Industry's ele-
vation and advancement,

c. To hold conventions and sectional
meetings for the interchange and dis-
cussion of better business ideas.

d. To elminate waste, to disseminate
helpful information and to secure eq-
uitable legislation in State and Nation,

¢. To estahlish good-will and mutual
confidence between members and the
allied trades, distributors and consum-
ers,

f. To suppress unfair business practices
and uncthical methods of competition
by adopting and enforcing a Code of
Fair Competition.

g. To maintain National Headquarters
and to publish “The Macaroni Jour-
nal"—its official organ,

Article III—Place of Business
The Association Headquarters shall be in
the City of Braidwood, Illinois, unless oth-
erwise designated by the Association or its

Manufacturing

* Board of Directors.

Article IV—Membership
Sec. 1 Eligibility,
The membership of this Association
shall consist of individuals, firms and
corporations engaged in the manufac-
ture of Macaroni Products, and of Al-
lied Trades connected therewith.
Sec. 2 Classes.
The Membership shall be in three classes:

a. Acnive Mempers—Limited to Actual
Actual Manufacturers of Macaroni
Produets.

b, AssoctaATE  MeMmners — Limited to
those conducting lines of business
connected with the Macaroni Prod-
ucts Imhmrg. -

c. Hoxorary Memners — Limited to
those who have rendered special
service to the trade or this Associa-
tion,

Sec. 3 Application and Election,

a. Active and Asociate Memberships
will be conferred on qualified firms
and individuals by a majority vote of
the Board of Directors upon making
proper application and on the recom-
mendation of at least one member in
good standing, or an Association em-
qlayce. v

Tonorary Memberships will be con-
ferred only on worthy firms or indi-
viduals on recommendation [y the
Board of Directors, approved by a
three-fourths  vote  of the Active
Members present at any: regular
mecting.

August 15, 193}

Article V—Privileges of Members

Sec.1To vote and Hold Office.
Only Active Members in good standing
shall have the right to vote, to sit i,
executive sessions and to hold office—11,,
office of Secretary-Treasurer alone .
cepted.

Sec. 2 Representation.

{ the membership is in the name of

firm or corporation, the name of 1l
individual who is authorized to repre
sent said firm or corporation shall fir.t
be duly certified to the Secretary-Trea:-
urer.

Sec.d Changiuf Representatives,
Each Member is entitled to one vore
only. The right to vote shall not |
transferred except by wrilten authority
filed with the Secretary-Treasurer.

Article VI—Suspensions, Reinstatements,
etc,

Sec. 1 Resignations.
Resignation of Members in good stand-
ing shall be submitted in writing to the
:;ropcr official after payment of dues to

ate,

Sec. 2 Expulsions.
Members may be expelled for cause by
a_three-fourths vote of the Board of
Directors, or of the Association,

Sec. 3 Suspensions,
Members in arrears for dues for a pe-
riod of more than one year hecome auto-
matically suspended.

Sec.4 Reinstatements,
Reinstatement of Members can be made
only on full payment of any former in-
debtedness to the Association, applica-
tion having first been duly approved by
a majority vote of the Association or
its Board of Directors,

Article VII—Officers

Sec. | Governing Body.,
This Association shall be governed by a
Board of Directors, twelve in number,

Sec. 2 Election of Direclors.
The Board of Directors shall be elected
on the second-last day of the Annual
Convention of the Association by Active
Members in the following manner: At
the first meeting immediately following
the adoption of these laws, twelve Ac-
tive Membérs will be elected, four for
a period of one year, four for a period
of two years and four for a period of
three years. Then at subsequent annual
elections there shall be elected four Di-
rectors for a period of three years each

Sec. 3 Officers,
Immediately after the clection, the Di-
rectors shall convene and clect from
among their own number the following
officers: President and Vice President,
who shall hold office for a period of onc
year, or until their successors are clected
and qualify.

Sec. 4 Executive Commiltee,
The President of the Association shall
appoint four members of the Doard of
Directors who, with himself, shall con-
stitute an Executive Committee to whom
the Board of Dircctors may delegate any
of the powers of the Board,

Sec. § Adviser,
The immediate past President, if not
re-clected as a Director, automatically
becomes the Adviser of the Board of
Directors with a right to both a voice
and a vote.

Sec. 6 Secretary-Treasurer,
The Secrctary-Treasurer, who need not
be a member of the Association, shall
be appointed by the Board of Directors
for a period of not more than one ycar.

Sec. 7 Represenlative.
The Board of Directors may appoint
Washington Representative, with  such
duties as they may from time to time
choose to impose and whose retainer and
service fees will be determined by thy
Board of Directors to meet conditiops
and requirements, .

Sec. 8 Accountant, 1 ;
The Board of Directors may, at its dis-
cretion, appoint a competenl accountant

August 15, 1933

to collect, collate and interpret informa-
tion on costs, production, sales, cte., as
the Association may from time to time
deem necessary,

See. 9 Vacancies,
Members of the Board of Directors who
are unable to attend duly called mectings
of the Doard of Dircctors, shall, in a
letter addressed to the Secretary-Treas-
urer, state reasons why. If a Director
is absent from three consecutive meet-
ings for reasons which the Doard of
Directors deems insufficient, his resigna-
tion shall be considered as tendered and
accepled.,

See. 10 Filling of Vasancies.
Vacancies_in the Board of Dircctors
shall be filled by the remaining Diree-
tors, the appointees to serve till the next
annual mecting when the vacancy will be
filled during the regular election only
for the unexpired term.

Article VIII—Quorum

Sec. | Board Quorum,
At any mecting of the Board of Dircc-
tors, seven memhers shall constitute a
quorum,
See. 2 Association Quorum,
At Annual or Special meetings of the
Association, twenty per cent (20%) of
the members in good standing shall con-
stitute a Quorum,
Article IX—Duties of Officers
See. | President,
The President is the chief executive offi-
cer. His duties shall be to supervise the
Association’s work, to exccute its will
and that of the Board of Directors and
to represent gencrally the Association
between meetings.
He shall preside at all meetings of the
Association and of the Doard of Direc-
tors, serve as a member ex-officio of all
Committees and perform such other
dutics as are incumbent to his office,
He shall be reimbursed for all traveling
expenses when transacting  Association
business other than attending the Con-
ventions of the Association.
Sec. 2 Vice President,
In the absence or inability of the Pres-
ident, the Vice President shall perform
all of the duties of that office and shall
be clothed with all his powers,
Sec. 3 Adviser.
The Adviser shall serve in an advisory
capacity on the Board of Directors with
both voice and vote, until superseded hy
a more immediate Past President.
See. 4 Secretary-Treasurer.
His duties are three-fold:
As Secretary he shall keep a correct
record of all the business of the Asso-
ciation, send notices of all mectings of
the Association and Board of Directors,
keep a correct roster of the Members
and their standing.
As Treasuker he shall have charge of
and be responsible for all the funds of
the Association; he shall deposit them
in the name of the Association in a
depository approved by the Doard of
Dircctors; pay all hills and ‘sulimit an-
nual reports.
As Emtor of the Association's official
organ, he shall edit the magazine, look
after advertising, circulation, etc.
For the fnithul performance of all
these duties he shall furnish such bonds
and receive such compensation as the
Board of Dircctors may from time to
time determine. The premium on the
Secretary-Treasurer's bond shall be paid
by the l;{ssam:i:ntkm.
Article X—Committees
The following Association Committees shall
be appointed by the President, with the ap-
pmvnmxl the Doard of Directors:
a. Convention Committees—to be named
on or before the opening day of the
Annual Meeting and to serve during
the convention period, unless other-
wise author zed:
1—Auditing ~ —3 members
2—Nomination —7 members
3—Resolution —3 members

b. Standing Committees—with a Direc-
tor as Chairman of cach, to he named
by the President immediaely after
the Annual Meeting 10 serve for his
term.  (Three on each,)

I—Finance
2—Statistical
J—Labor and Welfare
4—Standards
5—Educational
O—NMembership
7—Publicity,

Article XI—Meetings

See. L dunual Mectings,

The Annual Mecetings of this Assovia-

tion shall be held at such time aml

}l!acu as the Association or the Board of

Jirectors shall appoint,

Sce. 2 Special Meetings.

Special Meetings of this  Association

may be called by the Board of Directors,

They must be called by the President

upon petition in writing by not less than

Twenty per cent (2%) of the Active

Members. At said special meetings no

business other than that set forth in the

call shall be transacted,
Sec. 3 Directors' Meetings.

a. The Board of Directors shall meet
for organization cach year immedi-
ately after adjournment of annual
meetings of the Association; also at
the call of the President at such
times and places as he may deem best
for the welfare of the Association
and the convenicnce of the Directors,

L. They shall be reimbursed for all
traveling expenses when  attending
special meetings of the Board of Di-
rectors,

Sce.4 Regional Meetings.

The Board of Directors shall have

power to arrange and supervise regional

ml:ﬂinp‘ﬁ of regional groups in accord-
ance with the plan outlined in the Asso-
ciation's Plan for Organization and

Control,

Article XII—Revenue

Sec. 1 Fiscal Year.
The fiscal year of this Association shall
begin January First,

See. 2 Dues of Members,

All dues are payable in_advance on Jan-

uary First cach year. Firms choosing to

do so may pay quarterly or - vi-annual-

Iy in advance.

(The dues of New Mombors shall be

pro-rated for the balance ot the fiscal

year.)

a. Active Mesnens shall pay sclf-de-
termined annual dues based on plant
capacity as per following schedule:

lnnnal
Class  Daily Plant Capacity  Dues
LA Over 100 barrels  $20.00
“I" 5010 100 barrels 100.00
ne 2510 50 barrels
“ID"  Under 25 harrels
Nore: Dy action of the conven
Chicago, June 21, 1933—the Board of
Directors was authorized to change
Association Dues as provided for in
Section M of the Marketing Agree-
ment and Code of Fair Competition
of the Macaroni Industry.

b, Associate Mesupess shall pay dues
of $100.00 a year,

c. Hoxorany Mesuers  shall pay  no
dues.

Article XIII—Corporate Seal

The corporate scal of this As
shall have engraved thercon
Macaroni  Manufacturers  Assc
and in the center the word “Seal,
shall be kept by the Scerctary-"Treasurer
and aflixed 1o all papers :||'|lf documents
required to be exeeuted under the Cor-
porate Seal of the Association.

Article XIV—Amendments
This constitution and by-laws may e
amended at any regular meeting of the

Association y two-thirds vote of the
Members present and voting,
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Blue Eagle Emblem
Not Required on Packages

Hecause many of the foud manuiie-
turers, including macaroni makers, were
uncertain as to the legal requirements of
the use of the Blue Eagle Fmblem on
all packages, significant of the firms' sup-
port of the President’s recovery program
P'resident Paul S, Willis of AGMA and
General Counsel Charles Wesley Dunn
sent a joint letter to all members as fol-
lows:

“The National Recovery Administra-
tion advises that it does NOT require the
manufacturer of a food or other grocery
product, who is entitled 1o display the
Hue Eagle Emblem, to use that emblem
upon the consumer label or packape of
his product, But the administeation ex-
pects each such manufacturer to cooper-
ate fully with the government in other-
wise publicizing compliance with the In-
dustrial Act by the display of this em-
blem.

“Upon inquiry we learn that promi-
nent manufacturers will NOT USE this
emblem upon the consumer label ar pack-
age of their products, at this time.”

Opportunities in “New Deal”

Macaroni and noodle manufacturers
are fully aware of the opportunities that
will be given all who conduct their busi-
ness along ethical lines and produce qual-
ity goods, by the recovery program now
veell omits way,  With an inerease in the
buying power of the nation because of
increased employment amd better wapes,
all fvod industries are laying plans 1o
take the fullest possible advantage of the
unprecedented opportunity for progress
and profit now presented,

“An outstanding feature of the new
legislation,” says Ben Nash, merchandis-
ing counselor of New York city, “aside
from its immediate objective of putting
men back to work and ereating buying
power is that it definitely projects a busi-
ness structure in which sheer price ceases
to be the most important of  husiness
apencies.  Inoother words, it looks as
though price cutting were about 1o be
come i preuy dificult proposition

“Irom now on the business race s not
to the fanciest price cutter, bt 1ot
business man of the highest moral cah
ber, possessed of the highest business
ideals, the greatest business igenuiy
the greatest abundanee of - promotion
ideas.

“With prices in cach industey reliti
L\' stabilized, with ]Dl'il‘\'\ for \‘llllill.ll';l'llt'
goods generally equal, with price cuttimg
passing out of the picture, the future
competitive advantage within an industry
will of necessity lie with those companies
which ceaselessly seek o make  their
products more attractive to the consumer
ad who are most adroit in the methinls
used for the sale of these products.”

NO TRICKS
It is plain to see that Gandhi, India's
patriarch, hasn't anything up his sleeve.
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g
Consolidated Macaroni Machine Corporation | § | Consolidated Macaroni Machine Corporation
FORMERLY g FORMERLY
Cevasco, Cavagnaro & Ambrette, Inc. g | Cevasco, Cavagnaro & Ambrette, Inc.
I. DeFrancisci & Son : I. DeFrancisci & Son
Designers and Builders of High Grade Macaroni Machinery | i Designers and Builders of High Grade Macaroni Machinery

Are your manufacturing costs
as low as they should be? If
not, you are probably using ma-
chines which should have been |
consigned to the junk heap long
ago. To meet competition, your
equipment must be modern and
up to date. Now is the time to
make that change. Let us figure
on your needs.

NYDRAULIC PRRESSES
DOUGH KNEADERS

DOUGH MIXERS

DRYING MACHINES

MACARONI CUTTERS ‘
|
CUTTER FOR PACKAGE MACARONI DIE CLEANERS |
|
PRELIMINARY DRYING MACHINE FOR SHORT CUT MACARONI
i Again we come to the front with Something New, Something Different, Something The Consolidated Macaroni Machine Corporation, as its name implies, devotes its entire t'me and
it Better. Introducing to the trade the Consolidated Preliminary Drying Machine and the r energy exclun}:rely to the dl'i":iing and [cto;:ltrUCﬂ?l}lufd‘?““:}e\?“ﬂy i?nthnChthEgry.arlst:nlzle:i':s“:lthz:
i i i i i . n this line for the pas e n
18 Conso.lidated Hydraulnc C.ut.ter for Package Spnghe',u and Macaroni. Both illustrated :::m lll\gl“:::i lmetm.::én?r{tr:d‘:x::fg manyalec::t’:ie: :; 1|'n|;mrtmu:Ia1 to the irl:duutry.y In the future, as in
b ot herewith. Send for descriptive matter. the past, it will continue to lead and to live up to its motto—
| ««We Do Not Build All the Macaroni Machinery, But We Build the Best*
: R |
- | 14 156-166 Sixth Street BROOKLYN, N. Y., U.S.A.  159-171 Seventh Street 156-166 Sixth Stret  BROOKLYN, N. Y., U.S.A.  159-171 Seventh Street
2 3 ‘ﬁ Address all communications to 156 Sixth Street ) Address all communications to 156 Sixth Street
R .




Price Advertising Pays

After making a series of tests with
many products and carefully checking re-
sults from every angle the National
Broadcasting company concludes that
radio advertising on “price tagged” prod-
ucts is one of the most profitable forms
of publicity In a release last month, the
radio agenc f made public a test that was
carried on last year with the Great At-
lantic & Pacific Tea company, in which
it was found that as a direct result of
radio advertising the average sales of
grocery products had increased 173%.

Survey after survey has been made to
determine radio listeners' buying habits,
preferences for certain radio advertised
brands and the like. But to date no sur-
vey had ever been attempted at the point
of sale. Now that has been done. De-
tween May and November 1932, the
A & P checked actual sales on products
“price tagged” on the air and on prod-
ucts mentioned by name but not by price

on NBC programs. The tests were con-
ducted under 2 major headings. The first
to determine what sales increases might
result by using announcements dealing
only with names of the products; the
second to determine what sales increases
might result from mentioning the name
plus the price of a product,

_ All increases were based on sales dur-
ing the week in which each product was
featured on the air, compared with the
average sales for the previous six weeks
in each case. Each product was featured
in turn in order that accurate measure of
radio’s effectiveness might be taken on
each item,

14,000 stores cooperated in the test of
whether or not it pays to quote prices in
NBC broadcast advertising. The answer
was an emphatic YES for 11 different
ﬁfocery commodities, from beans to sar-

ines.

With 14,800 stores reporting on the

test the sale of Encore Macaroni for in.
stance increased 15195, The smallest in-
crease in the 11 products under test was
shown by coffee which increased only
14%. The largest increase was reported
in the sale of Sparkle Gelatine—222¢;.

The chain store found that in over
14,000 of its stores the average wuekly
sales of commodities for which prices
had been mentioned over NBC stations
increased 173%; for those items men-
tioned by name without price the in-
crease was only 29%. Another fact
brought out by the study was that during
cach week of the radio test an average
of 251,816 additional “customer sales”
were recorded; a customer sale repre
senting one or more complete purchases
by one customer. The tests made by
these agencies are interesting to all ad-
vertisers and developed the surprising
fact that “price tagging” of food prod-
ucts has a favorable effect on the sale of
radio advertised brands.

*F’m Through

With Being Depressed”

“For the past 3 years I have lived a
horrible life. There has been nothing the
matter with me except that I have been
scared stiff. After 3 years of fright, dur-
ing which none of the things 1 was afraid
of happened, it is high time I changed
and began to live like a normal human
being once more.

“My salary was cut, yes, but it really -

wasn't very serious, and I can certainly
still live pretty well, and a lot better than
I have been living lately.

“I propose lo start living here and now
—today!

“In ‘my closet there are 2 business
suits. One is too badly worn for any
man in my position to wear at all. Tt will
go to some one who really needs it. The
other 1 can wear when I do odd jobs
around the house. I'm going to buy 2
new suits and wear them on alternate
days, for that's the way to get the best
wear out of them. 1'm going to buy an
overcoat and a hat too.

"My shirts have fringes on the cuffs,
My - underwear is patched, and my
darned socks are ugly and uncomfor-
table. My shoes have been half-soled,
and the uppers are cracked. I am buying
an entirc new outfit, and my old things
are going where they will do some real
good. I'm going to stop being ashamed
of my appearance.

“My wife needs dresses, underwear,
shocs, hats, gloves, I've given her the
cash to buy them with. ‘Get everything
you need,’ T told her, ‘nothing more and
nothing less!’

“The living room rug is a sight, Qut
it goes, and in comes a new one, The
sofa nceds repairs and recovering, It's
going to be done. We nced new curtains,
new napkins, new towels, even -new
sheets. Did you ever sleep on patched
sheets? Never again!

“My old automobile has 56,000 miles
on it, and the best you can say for it is
it still runs. The paint is dull and
chipped, the nickel is rusty, the uphol-
stery stained and worn threadbare, and
there are enough rattles and squeaks to
amuse all the babies from now to king-
dom come. Every few hundred miles
some annoying Iillt?t’: repair costs me from
50 cents to $5. It nearly burnt up one
night because the insulation had worn
off a wire, causing a <hort circuit. I'm
going to buy a new ar because I need it
and want it and because I can afford it.

“My old radio still works but T know
that during the past 3 years there have
been big improvements.” The new radios
sound a lot better, look better, are easier
to work and they give you more stations.
There's a new radio coming to our house.

“I'm going to buy the books I have
been wanting to read. I'm going to sce
the shows 1 want to see. I'm going to
buydeverything 1 need and can really af-
ford.

“And I'm going to contribute gener-
ously to the unemployed, because like
most Americans I want to help people in
distress, ;

“It all comes down to this—I am go-
ing to live the kind of life I am entitled

to lead, In living that life 1 am aiding
others directly and indirectly, to live their
own lives by helping to provide them
with the money and work they need.
“I'm through with being depressed in
body and soul. From now on, see my
smile and Watch My Dust!" (Signed)
John W. S.—The Voluntary Chain Mag-

azine,

Rural U. S. Big Food Market

Thirty-one per cent of the entire gro-
cery and meat business of the United
States in 1920—a $2,630,420,000 volume
—was done by the grocery and meat
stores in the rural areas and in towns
with less than 10,000 population, accord-
ing to a just published book by Professor
Charles D. Bohannan.

Prof. Bohannan's work—-the author is
in charge of census work on agricultural
and rural distribution—is "Analyzing the
Small City and Rural Market Area,” re-
ports the Washington bureau of “he
Food Field Reporter.

The study also shows that in 1929 the
general stores in the rural sections Jdid
an annual business of $2,510,008,000 -a
generous slice of which was grocerics.
Only 4 other types of stores do more
business. They are grocery stores, gio-
cery stores with meat departments, de-
partment stores, and automobile sales
and service stations,

The extent of the country market arca
is indicated by the fact that, of the 3072
counties in the United States, 2457 of
80%%, contain no city as large as 10,
population; and in nearly half of the
615 counties which do have citics of over
10,000 population, over 50% of the pop
ulation lives outside of the cities.

He gives twice who gives quickly.

Augnst 15, 1933

Durum Prospects Poor

With the stock of carryover durum
wheat mrich lower than usual at this time
of the year and with predictions that the
1933 durum wheat crop will be the low-
est on record, indications now are that
the supply will be inadequate for the
needs of the macaroni industry, That is
the conclusion of millers and macaroni
men after studying the report of the U,
S. Nureau of Agricultural Fconomics is-
sued in July.

“A domestic durum crop of only 17,-
576,000 bus. was in prospect at the first
of July, or the smallest outturn since of-
ficial records first became available in
1919, the report says. “The previous
record low outturn occurred in 1931,
when only 20,712,000 bus. were har-
vested, In 1931, however, the short crop
was supplemented by a fairly large car-
ryover estimated at 27,000,000 bus,, so
that the total domestic supply of nearly
48,000,000 bus. was sufficient for domes-
tic needs and to provide a small surplus
for export. For the current scason pre-
liminary estimates indicate a carryover
of only around 7,000,000 bus. and total
supplies of only about 25,000,000 bus.

Below Normal Domestic Needs

Mill grindings during recent years
have provided an outlet for from 13,000,-
000 to 15,000,000 bus. of durum wheat,
while seed requirements have ranged
from 4,000,000 to 9,000,000 bus. Mill re-
quirements are normally filled from the

best quality of the market offerings. Al-
lowing for the usual distribution of the
total crop into the various subclasses,
prospective supplies of durum suitable
for milling are bLelow normal domestic
needs this season.

“Mill grindings of durum wheat have
decreased during the past few years with
the falling off in the export trade of
durum wheat products. Data are not yet
available for the grindings during the
past crop year but grindings during the
first half-year, June through December
1932, totaled only 6,110,000 bus. and
were around 1,200,000 hus. under those
of the corresponding period a year ear-
lier. During the past calendar year only
one firm reported any exports of durum
wheat flour or semolina and data accord-
ingly were not published, Since produc-
tion of semolina and durum wheat flour
was smaller than the quantity retained
for domestic consumption during any
corresponding  period it appears  that
stocks have been reduced or that domestic
consumption has decreased.

“In foreign countries short crops are
in prospect in North Africa and Italy, the
most important producing regions out-
side of Russia, but fairly large supplies
of old grain will supplement the short
outturns of the current year.  Main-
tenance of trade barriers, including mill-
ing quotas and high tariffs, is tending to
restrict the international movement.

The only one who should put faith i
a rabbit's oot is the rabbit.
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$90,000,000 to Wheat Farmers

Out of the J0¢ per bushel tax on
durum and other wheats an initial wheat
adjustment payment of approximately
00,000,000 will be immediately avalable
1o wheat growers under the plan of the
Agriculture Adjustment achministration,
as announeed last month by Sceretary of
Agriculture Wallace,

e estimated that the taxable con
sumption of wheat in the United States
for the next year would be approximate-
ly 460,000,000 bus, and decided 1o offer
farmers contracts providing for an ini-
tial payment of 20¢ a bushel and a tinal
payment of not less than Be and not more
than 10¢. The 2¢ reserved is 1o take care
of any contingency, such as opening of
new markets for export.

On the estimated production of ),
000,000 hus. the 30¢ a bushel tax would
vield about $138,000,000. Payments to
farmers are to be based on an allotment
computed at 54% of the average produc-
tion of farmers for the last 5 years.

It's true that a lot of highway acci-
dents are caused by the wife in the
back seat, but don’t forget the sweet-
lheart in the front seat also causes a lot
of smashups.

TIMES DO CHANGE
“Pusiness men used 1o kiss  their
stenographers only after hours; now it's
the work of a few minutes.”

UNDREDS of macaroni manufacturers

call Commander Superior Semolina

their “quality insurance.”

These manufacturers know, after years

of experience, that Commander Superior

Semolina can be depended upon for color

and protein strength day after day, month

after month, year after year.

They know Commander Superior Sem-

olina is dependable.

That's why over 75 % of our orders are

repeat orders from regular customers.

COMMANDER MILLING CO.

Minneapolis, Minnesota

You

COMMAND

the Best
When You

SUPER: /4

PURL DURUM WHILAT

SEMOLINA :
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Patents and Trade Marks

A monthly review of patents granted on
macaroni machinery, of application for and
registration of trade marks applying to maca-
roni products. In June 1933 the following
were reported by the United States Patent Of-
fice:

Patents granted—none.

TRADE MARKS REGISTERED

Trade marks affecting macaroni products or
raw materials were as follows:
Sophie Tucker's
The private brand trade mark of Sophie
Tucker's Food Products Company, Ine., Balu-
more, Md, was registered for use on noodles,
Application was filed Jan. 3, 1933, published iy
the Patemt Office March 28, 1933 and in the
April 15, 1933 issue of Tue  Macakost
Journar, Owner claims use since Dec, 1, 1932,
The trade mark is an oval in the center
of which is written the trade name in out-
lined letters and other notations 10 which no
claim is made.

Jaburg

The private brand trade mark of Jaburg
Brothers, Inc., New York, N. Y. was regis-
tered for use on alimentary pastes and other
groceries, Application was filed Dec. B, 1932,
published by the Patent Office, March 24, 1933
and in the April 15, 1933 issue of Tue Maca-
RoNt Jouksar. Owner claims use since August
1914. The trade mark represents a butler car-
rying a plate and bowl in the center of an

oval,
Mrs. Smith’s

The trade mark of the Mrs. C. 1L Smith
Noodle company, Ellwood City, Pa. was regis-
tered for use on alimentary pastes. Apphca-
tion was filed Jan. 18, 1933, published by the
Patent Office April 11, 1933 and in the May 15,
1933 issue of Tue Macarox: Journal, Owner
claims use since 1920, The trade mark is the
title “Mrs. Smith's,” a facsimile signature of
“Mrs, C. H. Smith" over which is a triangle,

TRADE MARES APPLIED FOR

Four applications for registration of maca-
roni trade marks were made in June 1933 and
published in the Patent Office Gazette to per-
mit objections thereto within J0 dns of pul-

lication,
Five Minute

The trade mark of Roman Macaroni Co,
Inc., Lung Island City, N. Y. for use on
noodles.  Application was filed Feb, 27, 1933
and |mh!i,~lu-(l June 6, 1933, Owner claims use
since Nov. 1, 1932, The wrade mark is a
clock across the face of which is the trade

name in heavy type and underneath appears 2
chefs holding a plate of steaming noodles.
MSC

The pri ate brand trade mark of Merchants
Service “orporation, Chicago, 1L for use on
macaroni, spaghetti, noodles and other gro-
ceries,  Application was filed March 20, 1933
and |m1||n!|cll June 6, 1933, Owner clalms use
since Nov, 15, 1930. The trade name is in
large heavy type.

White Pearl

The trade mark of Tharinger Macaroni
Company, Milwaukee, Wis. for use on egg
noodles,  Application was filed April 27, 1933
and pullished June 20, 1933. Owner chlms use
since March 1, 1933, The trade name is in
outlined type written on lined background.

Orth's

The private brand trade mark of Ph. Onth
Co., Milwaukee, Wis. for use on alimentary
pastes and other wheat products.  Application
was filed May 4, 1933 and published June 27,
1933, Owner claims use since April 25, 1919,
The trade name is written in vy type
"Beat-All" to which no claim is made, A
SPHOM DL saeadide DM J0A0 D[2110 ¢ S0l
picture of a man is shown in the circle.

In July 1933 the following were reported
by the United States Patent Office:

PATENT

Macaroni and Method of Making

A patent for macaroni and method of mak-
ing the same was granted to Bayard S. Scot-
land, Joliet, I1l. Application was filed March
20, 1931 and was given serial number 1916812
The official description given in the July 4
1933 issue of the Patent Office Gazette is as
follows:

“The method of macaroni which consists
in forming a dough containing uncooked flour
aml uncooked white only uf cggs; forming
thin walled whular section from said dough;
amd then drying said sections,”

TRADE MARKS REGISTERED

The trade marks affecting macaroni prod-
uets or raw materials registered were as fol-
lows;

Jay Bee

The private brand trade mark of Jaburg
Brothers, Inc, New York, N. Y. was regis-
tered for use on alimentary pastes and other
grocerivs,  Application was filed March 28,
1931, published by the Patent Office Oct. 25,
1932 and in the Nov. 13, 1933 issue of Tue
Macawoxt Joursarn. Owner claims use since
April B, 1915, The trade mark is the title with
a circle in which is a large “)" and a bee.

Semaco

The trade mark of Semolina Macaroni Co.,

P'rovidence, R. 1. was registered for use on

August 13 oy

macaroni and other groceries. Applicatio y g
filed Scpt. 16, 1932, published by the 1y
Oftice May 2, 1933 and in the June 13, 193
issne of lm MACARONI  JOURNAL.  Chipgr
cliims use since Aug. 1, 1929, The trade e
is in heavy type,
Plafiman’s

The trade mark of Pfaffman Egg N,
company, Cleveland, O. was registered {00 yee
on cgg noadles, Application was filed I.. 0,
1933, published by the Patent Ofiice My @
1933 and in the June 15, 1933 issue oi Ty
Macakont JourNAL, Owner claims usc “ifige
April 7, 1930. The trade mark consists . 2
comllike des'gns beneath and to the Lo of
which is the print of a rolling pin.

REGISTRATIONS RENEWED

I'he trade mark of Joseph Petrocelli & ¢4
registered Newv., 25, 1913 was granted to Collys
Ine, New York, N. Y. with renewal privilege
eifective Nov, 25, 1933,

TRADE MARI(S APPLIED FOR

Three applications for registration of maca.
roni trade marks v ~¢ mad July 1933 an
published in the Prent Office Gazette 1o jer-
mit objections theroto within 30 days of pul.
lication,

Ronzoni

The trade mark of Ronzoni Macaroni Co,
Inc., Long Island City, N. Y. for usc on ab-
mentary paste products. Application was filed
March 2} 1933 and published July 11, 193
Owner claims use since April 29, 1932 The
trade mark is a band in the upper right hand
corner of which is a dumunJ shaped deagn
with the trade name written above.

Gold Empire

The private brand trade mark of Cristofon
Packing Co., San Francisco, Cal. for wse on
ravioli and smghclu in sauce. Application was
filed May 31, 1933 and published July 18, 198
Owner claims use since April 26, 1923 The
trade name is in black letters.

Vita-Mac

The trade mark of Viviano Macarom Mig
Corp, Chicago, Il for use on alimentary
pastes, namely  spaghetti, macaroni, g
noodles, r\|\||l|c1tum “ is filed May 13, 198
and published July 25, 1933, O -ner clams
use since June 1929, The trade name 1< in
heavy lettering,

Second Look

The other afternoon a child went w
the movies and returned looking less than
pleased.  Her mother asked her about o
“Was the picture good ¥

“Perfectly terrible,” said the child. 1
could hardly sit through the second por
formance."—New Yorker.,

FOR YOUR PRESSING NEEDS
OR NEED OF KNEADERS
YOU NEED

But You

a complete G

A MIXER

can get
> Installation

-HYDRAULIC-
wite an ELFSGES,

MADE
GUARANTEE

Telephone: Haymarket 0696

THE CHARLES F.

E HYDRAULIC MACHINERYS

ENGINEERING WORKS

TP S 213 N. Morgan St., Chicago, U. 5. A.

August 15, 1933
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[ Amnza Dunud Wheat
ST, PAUL, MINNESOTA. *;
U B A Y

THE CAPITAL

JGURNAL

TRIO®

-~

£ 140 LBS,
F (1

\CAPITAL FLOUR MILLS >

Maoc FRoM Seeeren |

Asmpcn Durum WHEAT ©

ST. PAUL, MINNESOTA. *
U8 A L

The above brands represent our best effort in milling skill
and judgment in selecting Amber Durum Wheat.

CAPITALIZE WITH CAPITAL QUALITY PRODUCTS

CAPITAL

Oftices
Corn Exchange Building
MINNEAPOLIS, MINN.

FLOUR MILLS

INCORPORATED

Mills
ST. PAUL, MINN.

John J. Cavagnaro

Engineers
and Machinists

Harrison, N. J. - - U. S A.

Specialty of

Macaroni Machinery
Since 1881

CNURECET, I LIS @
Presses
Kneaders
Mixers
Cutters
Rrakes
Mould Cleaners
Moulds

All Sizes Up To Largest in Use
N. Y. Office and Shop

255-57 Center St.

New York City
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BAUR FLOUR MILLS CO.

Established 1870 ST, 10t IS, MO,

SOMETHING TO

Every department in

CROW ABOUT

our unique Plant

boasts a staff of unexcelled mechanicswho
take pride in turning out and repairing

INSUPERABLE MACARON DIES

for Macaroni Manufacturers who ap-

preciate and demand

F. MALDARI &

178-180 Grand Street

the best.

BROS., INC.

ST

Jew York, N Y .

FIRADE MARK

v Makers of Macaroni Dies Since 1903---With Viunagement Continuously Rerained i Sane 1 anily’
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The MACARONI JOURNAL

Successor  to the OId al—Found
Decker of Cleve :Itrir."()hiu.ml’: fgﬂlb’ e

Trade Mark Reﬁlhegr‘:d‘ U.wSu.ll’lltm Office
‘aun, n

A Publication to Ad-lnr:lce the Amtrican Macaroni
str.

Puhlished Monthly b lr{m“ Nl’;lnl\lt acaroni Manu-

lacturers Association as its Official \‘r{m
Edited by the Secretary-Treasurer, P. © Drawer
No. 1, Draidwood, Iil.

PUBLICATION COMMITTEE
SLFONSD CIOIA “
M. J, DONNA : \iiver

SUBSCRIPTION RATES
United States and Canada « o+ $1.50 per year
in advance
Forelgn Countries . . . . $1.00 per year, in advance
SingleCopies . . « « + 4 v & « & & 15 Centa
DackCopies . « « &+ v v o o s o o« « 25Cents

SPECIAL NOTICE
COMMUNICATIONS:—The Editor solicits news
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atters Intende r pul t t 1
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Additional Convention Notes

PERSONAL

With Apologies to Walter Winchell

It may have happened before, and
some obscure record may be found of
jts previous oceurrence, but to our
knowledge it is unique in Macaroni His-
tory that two perfectly eligible bachelors
from one concern should be exposed to
the enchanting lures of feminine charms
and still remain unattached.

To what may we attribute this im-
munity? Will 'some kind member en-
lighten us? No names need be men-
tioned, but just why is it that Nick
Onofrio and his co-partner in St. Louis
“do not choose” a mate? Their pres-
ence at the dauce following the banquet
was not inconspicuous in “tripping the
light fantastic,” which seem to disprove
the immunity theory. Are we baffled, or
are wel—(Contributed.)

Four Hectic Days

For those who attended the Chicago conven-
tion there were only 3 scheduled sessions, but
for the officers it v.as a round robin of con-
vention, dirert.rs meetings and executive com-
mittee con‘erences that took up not less than
15 to 18 Yours daily, The order of action was
—out r1 convention into a_ meeting of the
diree?. es and tapering off with a smaller ex-
ce'wve committee session that lasted into the
wee, small hours,

Attendance Record

The recorded attendance was exceeded only
once in the history of macaroni conventions,
but the registration at the Chicago meeting
this year shows the most diversified attend-
ance with every worthwhile manufacturing
district fully represented. The visitors came
from Washington state, southern California,
Texas, Louisiana, the not*hwes!, the northeast

\.-.

“rly 90 macaroni and noo-
g representatives for the

and in between—
dle firms regis:
conference,

A Call by States

When the newly elected president, G. G.
Hoskins called a roll by states, all were re-
minded of the roll calls in the political con-
ventions of last year. Delegates from far and
near were greeted with applause as they per-
sonally acknowludged the roll call.

Forks for Noodles

Maznagers of food departments and di-
rectors of etiquet columns in newspapers
frequently receive some puzzling proh-
lems from their readers. The increascd
interest in noodles and huw they ‘should
be prepared and caten caused this query
to be sent to one of the authors of a
syndicated article:

“Would you please tell me how Chi-
nese noodles are caten? With a fork or
aspoon? Are they different from Ameri-
can noodles? I am going with my boy
friend to a Chinese restaurant. He's very
fond of noodles and T want a littic in-
formation to guide my actions while eat-
ing this, to me, strange food.”

In China the dish known here as noo-
dles would be eaten with chopsticks, but
in the United States all varieties of
macaroni, spaghetti and noodles are prop-
erly caten with a fork. There is little
or no difference between Chinese and
Ameriran noodles int shapes, but Ameri-
can noodles are far superior in quality
and flavor. In addition it can be said in
favor of American noodles that they
most always contain the legal require-
ments of egps, 5.5% of cgg solids, while
Chinese noodles are usually without eggs
—just plain or water noodles—often col-
ored,

Macaroni for Growing Girls

The growing girl and young woman
demand more body fuel and building
material than does the mature woman.
So reasons Amelia H. Grant, M.A,,
R.N., director, bureau of nursing, New
York City Department of Health, in
an article on body building foods that
answers the question “What a Girl in
Her Teens Should Do for Good
Health.” She condemns the practice of
dieting to extremes as a means of re-
taining an extremely slim figure, par-
ticularly during the growing age when
a person's body structure is being
modeled by the laws of nature. This
authority argues that the elements for
fuel and building qualities must come
from the daily food which must be se-
lected with care and common sense so
as to include all the elements that are
needed by a healthy vigorous growing
body., Macaroni products are recom-
mended as an ideal food for this pur-
pose. Here are her breakfast, luncheon
and dinner suggestions for growing
girls. The article has the following:

“Your breakfast should include fresh
fruit or fruit juice, a cereal with milk
or cream, broiled bacon, egpgs 2 or 3
times a week, toast, chocolate, coffee or

August 13, 1033

THE "NEW GAME"

The Macaroni Industry scans
the hands it has received in the
new deal,

It finds some aces and kings it
has wanted for a long time.

It finds a few deuces, treys and
jokers it didn't expect and several
cards of strange denominations

Instead of just another deal it
turns out to be practically a new
game—something on the order of
“seven card stud” with the deuces
and one-eyed jacks momentarily
wild. ;

The pot, however, is Recovery
jobs, purchasing power, orders.
It is worth playing for, win, lose
or draw. Buy your chips and sit
in,

Any game is better than ring-
around-the-rosy and  hide-and-
seek with Inertia, Dry Rot and
the Sheriff,

It's an emergency measure,
The good parts will survive.
The bad, if any, will perish.

Play the Game. It's the law of

. the land, — Service Bulletin —
American Appraisal Company.

tea if you wish. Always include a glass
of milk.

“Your luncheon should include a salad
made from fresh vegetables or fruit; a
sandwich and a glass of milk.

“Your dinner should include meat or
fish; at least 2 green vegetables, cooked
or fresh, preferably of the leafy variety;
a salad and coffee, tea or chocolate.

“Macaroni or spaghetti served with
cheese and tomato sauce may be sub-
stituted for meat or fish 2 or 3 times
each week, Be sure to cat plenty of
vegetables and fruit and to drink at
least a quart of milk every day. Don't
starve yourself until you have weak-
ened your bnd.y"in an attempt to attain

a 'boyish form'.

Inefficient

“Of course, you're lucky! I'm afraid
my husband is one of the helpless kind
If he wants to darn some socks or sew
a button on, I always have to thread the
needle for him|"—Humorist,
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Driers
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Buffalo Pioneer Dies

Stephen E. Lojacono, 46, vice presi-
dent of the Liberty Macaroni Mig. Co.,
Buffalo, N. Y. died Tuesday, July 11,
1933 after a short illness. Ile was one
of the best known macaroni manufac-
turers and business men in western New
York, having frequently represented his
firm in the conventions and activities of
the National Macaroni Manufacturers
association.

Mr. Lojacono was born at Valledolmo,
Sicily, Ttaly on Jan. 28, 1887 and was
brought to United States by his parents,
Mr, and Mrs. Jerome G. Lojacono when
but 18 months old. The family settled in
Duffalo in 1888 and soon thereafter the
father formed the Liberty Macaroni
Mfg. Co.

On the completion of his education in
the American schools, Mr. Lojacono, fol-
lowing in his father's footsteps, learned
every angle of the macaroni manufac-
turing business and soon became the
leading official in the pioneer Buffalo
firm,

Mr. Lojacono married Miss Mary A.
Buscaglia in 1921, He is survived by
his wife and 4 children, Jerome, An-
thony, Stephen, and Marie.” Also by his
father Jerome G. Lojacono, one sister
Mrs. Anthony Dispenza of Buffalo, and
5 brothers, Dr. Salvatore C. Lojacono,

Vincent Lojacono, Carl R. Lojacono and
TJoseph V. Lojacono of Buffalo, and Dr.
Saverin S. Lojacono of Utica, N. Y.
Funeral services were held from the
[oly Cross church July 14 with burial in
Mannt Calvary cemetery, Buffalo.

Beech-Nut Macaroni Picnic

Employes in the macaroni department
of the licech-Nut Packing company of
Canajoharie, N. Y. enjoyed an_outing
and picnic at Pine lake on July 22, Six-
ty-five workers and families enjoyed the
picnic program and basket luncheons.

The committee in charge was Eileen
Ambridge, Marie Pomelia, Maria Wins-
man, Irene Colburn, Isabelle Hazzard,
and Jessic Pomella. For entertainment
purposes a varied program of races and
contests was scheduled, also a mock
wedding in which the macaroni beanty
and the spaghetti heaubrummel acted the
leading parts.

Macaroni manufactmers should dou-
ble their outputs this year as potatous
and vepetables are scarce and high, If
all will religiously enlighten their sules-
‘men along with wholesale grocer and
retail elerks and some national advertis-
ing to ladies that Chili Mac will give
them pep and beanty, all will run over-
time—doubling amount of labor therehy
helping NRA publicity.

Price War in Switzerland

American  macaroni, spaghetti and
noodle manufacturers o not have any
monopoly on price cutting and industry-
demoralizing tactics. That is the opinion
voiced by a long time subsceriber to Tore
MacakoNt JourNat who writes to the
editor on June 6 to say: “\We followed
closely your account in past years of how
our  American  fellow  manufacturers
united in an effort to popularize then
products, only to have it collapse when
it had reached a point when it woulil do
much good.  Encouraged by the action
of our American iriends we alimentary
paste  manufacturers in - Switzerlad
launched a similar campaign, but 1 am
sorry 1o tell you that not only our united
action but also the Union of Swiss
Macaroni Manufacturers has gone 1o
picees and a horrible, cutthroat compen
tion for business is our harvest.”

The Swiss manufacturer is interested
in the American idea of selling a whaole
meal 1o the housewives in the form of
“Spaghetti Dinner,” all contained in-a
package with the right quantity of spa-
ghetti, cheese and sauce. Secking to at-
tract the hetter elass of buyer this sub-
seriber asked o see some samples of
“Spaghetti Dinners™ which samples were
supplied by Peter Rossi & Sons, Hraid-
woou, manufacturers and distributers of
the Lincoln Brand.
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Shortens the Drying
Process

30% Moisture Uniform-
ly Removed

The Secreiary’s Message

Have you ever heard of a self growing garden?

If you did it was a garden of weeds. Most productive gardens are those
that are carefully planned, planted in the proper season, sown with selected
seeds, with proper irrigation of the tiny plants. The weeds are hoed and the
insects fought consistently. !

Labor Saving
Device

Over and above all this general and methodical supervision there is
always the danger of invasion of undersirable weeds and destructive insects
from the neglected gardens of your neighbors. That can be prevented only
by unity of action, by cooperation on ways and means of eliminating the
i obnoxious weeds and devastating insects.
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Improves the Finished
Product

i A Figuratively speaking a business is a garden, Have you ever heard of
a self growing business garden? A business garden needs the same amount
of care, supervision and wise culture that is accorded any profitable vegetable
garden or beautiful flower plot. It needs the same protection from the suffo-
cating weeds and the ruthless insects that encroach from the neighbors'
poorly managed business gardens.

) The business man, like the gardener, should consult and cooperate with
il his business neighbors. There should be understanding. In the macaroni
i industry there fortunately exists a means for eradication of the unwelcome
“weeds” and “insects” from neighboring gardens. It is the National asso-
ciation, ever ready to lead the fight against all destructive clements that now
il prevent the harvesting of profitable crops in mu=* _:2zaroni manufacturers’
L _business gardens, Your cooperation, if not already given or offered will be
welcomed and appreciated,

Write for full particulars to

Clermont Machine Company, Inc.

263 Wallabout Street
Brooklyn - New York

WATCH THE INDUSTRY GROW

WATCH US GROW

/
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V\/E PAID FOR THIS MIXER AND KNEADER

When you buy semolina or durum
flour, asually you have to make a
run before you know thatit’s right.
You speculate to the extent of a full
run through your whole plant. In
other words, you have to do your
own .esting, on your own time, at
your own expensc.

Nect so with Pillsbury’sdurum prod-
ucts. Pillsbury has its own maca-
roni plant, where this preliminary

tescing is done. When you buy
Pillsbury's Best Semolina No. 1 or
Durum Fancy Patent, you know
that you're getting a product which
has already made perfect macaroni
and spaghetti, in a plant equipped
with the same type of machinery
you use to make your own product.

Pillsbury spent thousands of dollars
to set up this macaroni plant. And
it’s actually a part of your own

factory, because it docs a job which
under ordinary circumstances, with

ordinary durum products, you have g
to do at your own risk. When vou §§

buy Pillsbury's Best Semolina
No. 1 or Durum Fancy Patent, vou
get a proved product. There's no

expensive experimenting for vou g8

to do—you can go ahead and make

the finest possible macaroni at the i

lowest possible cost.
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