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• 
The New peters Jr . 

for forming and lining of cartons 

LOWER 
PRICE 

• 
ADJUST

ABLE 
takes IVllIe 
var;etyoj 

sizes 

• 

Designed 'Specially for 
Macaroni Manufacturers 

Meets the needs of tbis industry. A low
priced forming and linin~ machine which 
is adjustahle to a wide range of sizes. 

Cartons automatically formed and 
at the rate of 35 to 40 per minute. 
one operator required. 

lined 
Only 

Peters reputation for sturdy, labor saving 
packa~e machinery stands squarely bebind 
tbis Junior model. Ask for details today. 

Peters Machinery Co. 
4700 Ravenswood Ave., Chicago, l11inois 

IS, J9J I TH E M AC AR ON I JO U R N AL 

STRANGERS! 
By ,1 ... :o.,.:s EUWMIIJ lI u~ t;l:II l'''lm 

If nruwn klll'w nil', :..,11 I kill:\\, him, 
'Vc't! rall l'ach Ill llt'r " loe" an. I " Jim ," 

BUI IIrown is worlh a mi ll l"lIlI mon' ' 
Than I , , , all.! I'a~:-t':-; 1,,\' 111,\' .1' 11'1", 

If II rnwlI kllew Smith, ami Smilh kllt,\" BruwlI , 
T lu: \"d I,l' Iht, IIl':-;1 iri,'nds ill o llr 10WII, 

But Sm;'th looks ,luwlI on B rowII , I /.:U\'S~, 
lIl'rauSe IIro\\"l1 has a million It,SS, 

' Vl' all Wl'a r d',l lu':-; :mtl shut'S ami hal :-;, 
' \IH1 shirt s alltl t'ollars ;tl lI l aa\';l1 s: 

\ Ve t'adl h:I\'I' anns, hanll:-;, 11'l-:s awl h't'!. 
Alltl shan' :1 11.1 hal ht" 01 1111 sll'l' !, :111 01 t"a l. 

\ Ve each l1 a\'1.' l'll'S, 1I0 S,', moulh ;m.1 t'an', 
And lauch a l l illl1'S; OI l l illll'S sl' t'.1 It'ars: 

\Ve ha\'c our ;U:hl'S am i 1J;l ins ;11111 juys: 
\ Vl'\'e all h"t'l1 in't'kll" !. han'f"ol lM'~' :I , 

\Vhnt wolltlrous FU lE:\ ll~ W t' all lII i/.: ll1 1"" 
If I 'mew YOL", an.l \'1m Imt'\\" ~ I E, 

And ~adl cnu ltl knu\\" Iht, .',IIIl'r 'Ull' 
As " HROTII E1(''' t'n' ou r lIay:- :tn' ,!t oll\". 

' Vc all were iashiuIIl'tI irolll th t, ~,"I. 
And lIlolfll'tl hr IIIl' St'li S;UIll' (;"., 

\Vhom we t'all " ' /al ht'r" , , , nl, ab~ , 
As STn AN(;ERS Ih ruu~h illl' "uri. , WI' I O: ' ';~ ' 

r ..l/l r iyll l .J r".J,n, •• l j 

To prUluolc more and \' I~ lscr I:ril'ntl shil's t 'l' I In'I' 11 i,' II II\\' 1 ,u~i l 'I'~~ ll ln l I bnlll!!11 
personal acquaintallCl', till' t r a l l l' asslll' iali"lIS "i tl1l' ," j \l11I r .\' an' ,1 "i111o: a 11" tnll ,' 

work. 
The 1);lsic purpuse fl f ti ll.' ~:Il iu ll a l :\ la l'al"lI lI i ~1 :III Ui:l f l llrt' r~ .\:o.s • ..;ial i,," i ~ 

first t il lI1 akt· ma llufact llrt' rS II('TSlJu:d ty anl uai ntl'ti wilh l'ad . "Ibn . • " 1'~ l al,li~h 
conlicit'lI l'l' in IIlIe :lI1othc r, thus lmi l.l !u.: ),:u".1 will tha I 11111 :-1 1'1"I·\'t·,[,- alii I '111" 
port any :!ctholt), klt l'r suppo rt ed ,,~. thl' 111").:a ll il'a1111 11 . 

There shou ld he 1111 "STR:\XC;E I~~" ill ' h,' .\ Ia,'an ,ui .\ lal1l1l:., '11,rll11.: Iwl,. ,\ r," 

.I 
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as the Stars * 
WE know th.t you c.nnot help but .ppreci.te , the 

v.lue of • semolin. which c.n be depended upon to . 

consistently produce qu.lity m.c.roni. Th.it is why we h.ve 

not spored time nor expense in m.king sure th.t Two St.r No . . 

1 Semolin. is .s .bsolutely uniform .s .ny semolin. c.n be. 

The f.ct th.t the Amber Durum Whe.t used in Two St.r 

No.1 Semolin. is tested in one of the most complete .nd 

thorough Durum Test Mills in the country m.y not, upon Arst 

conSideration, me"n much to you as a macaroni manufacturer. ~ 
But it is these ex~cting methods of testing .nd milling which 

• re responsible for the exceptiondl qu.lity .nd depend.ble 

uniformity you And in Two St.r No. 1 Semolin •. 

No shipmtnt of Two St.r No. 1 Semolin. ever le.ves 

our mills th.t h.s not been thoroughly tested .it regul.r inter . 

v.ls during the milling process to m.ke cert.in th.t its color, 

gluten strength, .nd A.vor .re perfectly uniform. We me.n it 

when we s.y "Two St.r No.1 Semolin. is .s depend.ble .s 
the stars." 

Two Stir 
Slles Ollice. 

B..hlmorl' 
117 Commlrce Stru. 

BOItonl 
177 MilkStn., 

B"ff.lol 
Du. Buildl.,. 7'" Floor 

(hieilOI 
612 N. MIchl,," Avenue 

Ktnsa. CltYI 
Elmhunl Buildln, 

N.w Orl.ansl 
535 So. A •• •• SIr ... , 
N.w Yorl .. 
410 Produce Eachan'l 

Phil.d.lphl" 
418 Th. B.un. 

PltbbW1h. 
568 ~I~.n AYenul 

'. 
Sin Fr.ncltc:ol 
MltcNnb Exchan'l Bulldln9 
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Ample Supply of lviacaroni Wheat 

Macaroni manufacturcr!; who anllually vicw with COlIsillcr. 

apprthclIsion :all new wheat crops hav\! bcell gh'l!n the 

I welcome news that ther need not have any serious 

about the quantity and the quality of the 1931.1932 
While the yield of mal'aroni wheat is ronsiderahly bdow 

of last ycar, rCJlorts from the northwest arc to the eiTect 

there will he 110 shortage o( semolina or Carilla thi s )'l'ar 

of the extra large carryover of good macarnni wheal 

the record breaking 1930 crop. 

Slarling early each spri ng buyers of semolina and farina 

afUicled with what may be temll:d "the macamui 

, seasonal worries." What is the acreage seeded to 

wheats? h Ihe ratio of increasc or decrease in acre' 

normal or abnormal? During thc short growing season 

I"'g"",pof food nlanufacturers is nearly as much concerned 

the rainfall, the rust and the grasshopper plaguc as arc 

crowers. When the hanest 1I100n shines on thc ript'ned 

of Ihis wheat they worry ::.bout the weight of the berry 

quality thereof. Finally the (IU~stion is, will this year's 

ha\'e all the nl'Cc5sary rl'quisites for granulation into 

semolina and rarina (or quality macaroni making ? 

trom the whc:tt fields, from the millers of macaroni wheat 

~rc l'qually cuncerned ahuut the crop and finally (rom 

, .mellt COllies word that the supply o( good semolina 

farina will be ample (or all purposes, AccortlinJ: III 

by the government (o~ August thc total yield II f 

and winter whcats, Durull1 wheat, a spring variety, will lIIake 

up less than one fifth o f the total sl.ring wlll'al IlfIKl uCliulI, 

being estimated at less than 23,000.000 bushels, 

Tests made of mriy shipments irlllicate Ihal the macaroni 

whe:tt is of f:I.irly high gr:ule. with the quality spreatl about 

the same as in normal ycars, The gluten and protein fjualilies 

arc e\'ell IJelter thall foulld in wheals durillg ycars uf banner 

yield. Inso far as till' fluality flf the 11),'1 mal'a fOul wheal crop, 

manufacturers altdmillers lIet."t\ have \'cry liltle wllrry, U ntler 

110 circull1stam:es will it he IIwcssary In resort In hlend illg witll 

so £! wheats tl) IIl t'el the IIl'a\'icst lIlanu facturillJ,: re1luircmcllt s. 

American macawni makers arc very ior lullatc In ha\'e ;11 

their C0ll1111al1l1 an aimusl cndless amuul1t of noml raw mOl ' 

terials, projlcrly graded. siored, sort ed allli milletl ior Iheir 

spedal usc hy millers who an' kcelll}' ill\erCSled in tlwir l1el't1 s. 

III praetir:ally all "f the leadinJ; mill s cxpcrimeliiallahnralories 

ha\'e bCl'1I install ed ami wilea ts art." pnl II) C\'t." ry kuown lesl. 

O ftent illll'j the mill 's iarina ami St'lI1ulilla t·x Jlt."rt will gn inln 

a big manufacturing plal11 :lI ul g-cl lirst hanll ill iunllal inll abuut 

Ihe sJlecia l characteri stics 11t :!1 IlleSt." jlrIMIW:IS TIIusl uf I1ccessity 

pussess tn prndm:e till' high gr:!dc 1I1;u'arolli which co n. 

sumers in this rOlilltr), ha n' hcen l'tlurat l't! In know and ap. 

prcciatl" TIll" durum l11illl'rs ha\'t' aidt'd in 110 small tkg-rce ill 

l11akil1!,!" American Sl' II\I Ji illa n:c0J.:l1i1.t,tl thl' \\'urld tl\'l'r as till' 

Ilcst fur J:omlmacafOlli lI1akll1): , 

in the United Slates will he approximately 775,000.000 

~§§§§§§§§~~t:::' n:(.~o.:r, the 1931 cruj •. Of this total about 118,000,000 
is spring wheat. the smallest since 1910 when Ihe 

first started tH make separate estimates of spring 

The 11).\1 mat'afllll i whl'al a UJl is ~ llIall~'r th;\II usua l hilt 

ample. Its Ilualil)' is "Imw 11ll' a \'l'ra!-:l', allil ;IS usual \\' ill I"" 

milled III suit this tratlc, \rith ti ll' ~u pply am pk . 11ll' qualilY 

sa tisfactory ami the )lri(l' Il"t I !lU lI1udl "Ill I,.. lillC, th e 

Americall lI1aca rolli lIlakcrs ~ hlluld h ~' l'lIrcti oi tlll'ir sl'asollat 

worrics ahout Ih\' 19.11 (I'll I', *. TWO STAR SEMOLfN . . 
Millcd by. 

MINNEAPOLIS MILLING CO. 
MI~INE,I\PC)LIS. ·MINNESOTA " , 
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By R, B. JACOBS, W.,hington Repre,ent.tive AND MARKETING S~·ction MERCHANDISING 

In August the Washiun!on laboratory 
of the association examined 27 samples 
of raw materials and macaroni products 
for 9 memhers. Besides this the labora.r 
lory is also working 0 11 ahout 75 samples 
that have 11C1.'1l scnt in by . members or 
have hcell collected ill the open market. 
This work is beine done (or the QU:llily 
Committee. It has entailed a cOllsider
able amount of work hl'('ausc of the larJ.:c 
Ilumber of tests that IlIl1st he made 011 
each sample. \Ve nrc, however, :1.I: CtlIllU

lating much data which will be of consid
erable intcrcst to the illliustr)" hut which 
will be primarily used in gelling accept
ahle standards on IJUt macaroni prOlI
IIcts. 

dealer o r the place where the:. sample was 
collected; olherwise considerable loss of 
lime is entailed in correspondence to gel 
Ihis in(ormalion, Products Ihat ha\'c 
be~n all grocers' shelves (or a long time 
and ha\'c all the eannarks o f being shop
worn should lIot be sent, unles! the same 
condilion can be found in fresh goods 
from thc salllc manufacturer, 

There ha s been considerable discussion » 

Essential Factors in Fully and Properly Capitalizing 
the Macaroni industry's Trade Promotion Program 

« Merchandising Thoughts TO CASE 

i~:~~;;11~~;j~i~~;:'i.;~r~~I~~~~~,:~~i~~~:~~[~~{~:Jf~;:;;!~;Jl.f:~~ -j~ l~ll~:':'~:\:':"~h,~,e:'~"i~f,!:,~,,,; "I,,,'i'in~ I~:'g,~,~ L~,~,:1. ~:~,~~:" ~:I~~~ ~:,~ i :::~ aM,~:~;e~,.", "" I",n""i k ,10"1,1,, ,an 
as 1111\\' under \\':1)' to in- ~riJi UpOlllJUr industry Ihal our malll1f,,~ · prepare llIat:aTIIlli Ill' spaghelli or q.!g . We. arc tilltliug Ihal there is just i\~ 

much difference in the "quality" of illac ~ 
nroni products Octween different manu; 
(aclurers as there is bel ween sOllie differ. 
ent raw materials. We arc also finding 
that Ihe Taw material made 11)' aile mill 
undCT a ccrtain designation is 110t much 
better than a lower CTade made lIy an
other mill. 

"Ouality" in nmc3TOni products is not 
ellti;"ely depellllellt, therdore, on the raw 
lIIaterial used, but is also to a large ex
tent dependenl 011 Ihe art aud science 
Ihat is aplIlied in Ihe m:lIl\1faC IUTe of the 
product. JUSI how lIIuch o( Ihe art and 
science of making macaron i can hc writ
tell inlo siandards is something that will 
ha\'c to !Jc dClcnnincd later, 11 would 
seem, howc\'cr, Ihal a great deal of il 
must Ill' IcCl as a distinct asset to Ihe 
manufacturer who knows how to make 
Ihe bl'st use nf it. J ( it is not, then it 
is certain that oue o{ 2 Ihings IIlllst haJ)
pen: citlwr the standard must !Jc made 
low ellflugh to include the prrxluct of 
every manufacturer, n'gardless o( "qual
ity," so JonR' as he uses a ce rtain gr:l(le 
of raw material, or the standard llluSI 
he lIIatie high cnough to exclude alll)()Qr
Iy made macaroni, as well as that made 
(TOm!o\\, grade matt·rials. It is JlTObablc 
that sOllie middle coursc may be (ound 
which will su il cvery Ollt', and which ca n 
bc enrorccd. and illlllTU\'e the quality of 
Ollr products \'ery matnially. 

of macaruni proth,cts, tun'rs, In kn'll thdr faclories J,:uillJ.: and I1Hl lI lI l ' S or allY Oil!! oi Ihe 1110111), PrudUI'IS. 
larl:cly upon huw Iht'ir product lIIuving have 111,'1'/1 ffln:cd ill I!lan\' Ill'\\' , ditfercnt alltl laSI\' wan., 

it is merchandised ill in a conditiull of I:HlIl pelitioli where ;\11 I nll~l'r is it !lCI'l'ssar), lor IIl l: ;ud(\';. 
i·lb, ;" '~n;",;,ri.I' ''''',;"" : : marke'," I". ,10, \w)' i,'" are ,",I, In ",'II a', prulil. I "nalln Ihink 110,,, ii 10, ealS m''''',,'''ni ,hal 

i., :c,. ,c,c". ,"",",,,,i.1 l.b,l, , , , . , m,,,, ,,fa,,,,,,,, wh,; "n". Imnw "i n" 10,,,,, ,,,I"li,,n In II"" I"" il is a n '\'I,i"l), Ihat 10, ",nst ",' d,,,,,, 
5ulu lantial anti wen made Ilri sc the illdu~tr)'. AtI\'('r' l'omlilinns Ihan III develop alld pllt illill wilh it , I\or '"l11ahll'S \\'i lh spag hl'lti IIr one 2·th. s3

m
lile , , . . . I ' I II \' I I 

MUST SCORE NOT LESS THAN 90 l'O INTS lisinJ.: uf a cuo(lerath'e dfn' l ~ome constructive II an nf Iller- suup 1\' 111 IIUO, l'S, cl IIIISe a rc tIl' 
COLOR natu re has OIiC primc Jlur- dlallliisinJ,:: alltl lII :1 rkdinJ.: that wi ll ill ' a~cl' ''h:d i!lllds Ihal ill Ihe minds oj 11Il' 

E",II,,,, ",d ",,,kedly ",ilor", 37""'; So"" .. h" I"" a,,,I, ha' ;, 'n f'''ili" ,.,,,,,. " ",,,,,,,,,,ion a",1 ' a"" al,,,,~ Ilh' ,,.,ra~, I" """ ~" wilh ""h'aT"";, ,,,a. 
lacking ucdlcllcr of color 30-36; Ocfinildy lacking thc ficici, Ilrql.lrc lilt., Ctl lI - I'Tflpt.'r heahh way, J.:hl'ui al1l l q ,! J.: IHII "lIl's jusl as hUli cr J.:lIl'S Good color 20-29; Markcdly IIff or mark('d ly irrcgular ' I I I II" I I I ' I _

._"_'_"""""_'_''' __ '''.'_' .~:.o< iur whal the ilUlustr)' IUl'mllt'rs .lIarh""di$j//.u II/ ,'II//S Iwllti"." ""'r<' W ill Irl'a, , II I t Ie at \·l'111 01 ulir ;\1 • color 0-19 , . ..,. . .. , . .. .. " I ' II ' I' I I 
FREEDOM FROM DEFECTS, INSECT ATTACK latrr 10 cOlllpel thai conSUIIIl'r 10 I/mll ('/JIu/,'lIi":1 III" r!H/JIII/It' r I" Itll." \'t:rIISIII J.: aSI 101 we IIIllIICt lalt'.r 'q,:an 

AND FOREIGN MATTER prodUCIS. ' ),ollr t ro//llrls - IIJI.! lit;" ./OI.'S/I', 1111 ' /111 11,1' 10 imprcss the hllusewiie with th e f:ll't 
Markedly (rer 28·.10, Som('\\'I,at Ilr"l:lI l 20-21; is the IlII rpose of our a,h'er' lil t" IoU' tritt' IIId/,od "illtl'r, //,' ",II" lhal 111<'11\' olht'r lille foods \\"l'rl' e\'l'U PRJ~'~~~lrpl\'o'M"'Fll'P.'~iJI;"ll'~''O~'H'ERI ::-~DK:···"--""·"'-"""""""·'-'--" ,10" i, jU51 ,win~i"g i",,, ,dl, prie,· "n, ",, /.1' prie., ,,, ,dl, ",,,;1.' I""" wi"" " m,1 wilh n""ar""i "",,, . 

SIRADLE TASTE OR ODOR of ils cxistcnce, Thc I,,· 1(,1/0 rl·lIl1.\' 11,1$ a I/Ic'-:c/llllldi$i,,!! 1'111// Ucl s, :\1101 after a lIIere war oj Ihis ad. 

;~i.M1'~'1k;'d~';r~11"~'~2H~'JO~;;S;":"'~':":I'["~~''':<~'!,";~I ~~~~~~~~~~~~jf~~~~~ has ap(learrd in hehalf ' 'hal 1('IJrks ''''t'''' so'll.! PrlCt' ul tll/. \'erti sil1J.: we have tUlI;n· 1 ;~ II1-(ible l'\'idl'l1l'e 
Definitely present 10-19; Marl:rdly (lrc !l~nt . I t I II '11 II Today th cre is 110 such a .lhilLJ.: as a of Ihe i:II.: llhal Ihi s slI':llIi stulf idlul"'11 

'~' illl":I':'I)'~:~r's,.,or~,",:",!e,.~ , 'S~~I:'''''''~ ",,'rcl,.' " ,I,'si1l" pIa II or S)'SICIII IIIlhe 11101 1.' - icrlile soi l, 
ii'~:iiAR'KS"'~---'---------~"'---'''''- '''' .. ",. .. .. b 

3M newspal,ers o\'er the arrllli industry, True , imlcl'11. a !llImher l1u" ,dlll/llr,' .,',' d"j"!1 ,I.! ,1/1 I"duslry 
a total IIUUller uf ads of of individual lI1anufao;t\ITel's han' Iller- '0 ,,,,/1' ,I/i$ (l.il,,.,,j.ri"!1 ",,'s,r, ,!!,' 11,,1/ i,f 

!leeds to accomplish only challtlising plans of their 0\\'11, and arc 0{ so) 1111/"', jllltor"IIII',' / 11m',' i, ',' bUIII/, 'd 
til makc il a SIIt.'cess, and Ihat ffJlJllwiuJ; thl'1ll Iii Iht· plliut wl,lt're tl~cir 1111/,'111,., 'III.! 'I"'''' ""/ jll/" "'" l o'rri/l! ";" " 

10 .. rouse Ihe illll'rl'st uf the busincss is J.:TOwinl-: as arc Ihl" r prohl S, 1(,j,,, ,/ "" ,II 'rtI'I/I,/,'d SI'/,'$ til/II, II rim, 
cOllcerning the rt'quirel1lents o{ the new It will be Sccn from the al}()\'l' alii I thc public to the extent Yet as an industry we arl' lerrilll}' hdliml t!f 1/I,' r ,' I' II/I,liJ' j,, !/ tllII/ III l1rk. ' /iJ/!/ ,1"" H'i/( 
Fedcral Spccifications for macaroni prod- greal emJlhasis is placed. 011 color, shall desire to cal macaroni wht.'11 it COIIICS to) :tt:lllally lI1"kill~ nllr "f/uI,II\, /r"'r us /v ,',1$" ill 01 1/ SII ,' /, i,f, ',rs 
ucls, As shown in the June issue of this dam from defecls, inSl'i:l ~;~'::;.:~~J~::t.' lIlorc Oftl' lI , As for what bralld products Ihuse of " lallJ.:ihlt' and "dinilt' If ,r "',' jli/i'" r 'llllt, 'd ""Oll!l/s ,,"r IIIft.""i.r. 
J ournal, Ihc proposed. lIew Federal Sped· cigu 11I3tter, anti frecd.orn from fl \\ hat slyle. \\'lIclll\:r package or \'aille from a ll1l'rehalldisiul: alld markt' l' i"!1 ", 'ty .' , IJ' ,III itl, f,, " 'ry W,' /s lit ., ' 1/"1, 
fi cations {or macaroni products provide other undcsirable taste or odor, I Jlf()du~ts, this rcsts \\ ith ing all;:fto. I\ml that is onl' rl';a~HII luday , 1m/II" " is :,'/r ,, / :,',' ,/r,' '1" ;"'/ I" hm '" I .. 
-I distinct types of these products, Typc uclll1ust score 1101 less than 90 , i 'i , lIIanufacturer, It is the wll \' Ihe avcraJ.:l' :\mcri.:an l'als uu ly du II i ,11/ il/dllslr,\' if i,": 'If,: I,' !I"t I I.,' 
J. producls made from semolina ; type Ihesc t:haracteristics before it ' e\'cry manufacturer ill the iudus. alMiut (ollr poum!s per capita pt'r }'t''' r 1,'lIil ,r ... "M'II/,',' "i r, ' sufl,r ir"", u llr " ,f . 
II, prodUCls made from (arina; Iypc III. sideTC..'d . If it )lasses this SCore atltl to the furce o( the atlvertising of macaroni IITCltlul' ts; ;also whr tIll' a\'l'r. :w,i.f;u!I r"'!I

rmll
. 

producls made from blends of (arina and analyzcd and ir it cOUlplies with roulIlled plan o( selling agc ,\mcrica n familr ouly eat lIJacaroni lu sh,,1'1 Wl' are ~"iu;.: 1" haw tn ",II 

"",,,lin,; ,nd '),1" IV. I'rodncts ""d, 01 ,I)"i,. i, i, ,h,n ,"n,id"," an . i 'hat will com"'1 ,10, I'ro"nc's on ,n a"",~, of " "" '\'er)' Iwn , ,,"" "'" .". '''" ,hi,," , i" a hi" wa)' 
har" wheat or duru", wheat non" For I'rodu,1. I ",i~h' 'n~g,st ,1031 '0 buy ' ny I'artienlar "rodnc' week" 110 ,,,,,"10",,1 ,I" , " 10",,, """"")' ii '''' ,,,',. 
l'ad. of Ihese types certain Ii mils of ash "lies with all these physical " I 10 buy just any macaroni or Recently the macaroni indllslry II:IS en: I" l'X IIt.' f! rral I't':o- L1h s irOIll 11111' :.!lnr-
hat" I"", 'SI,hli,h,,1. These are has,d "would ,1'0 '""'I'll' ,,,;,10, or eg~ nOO<lI", l;s",1 "''' "f 110, ",,,r, """", "'" "'" "I lisi,," . \I '" "",,, ,I .. '''''''''hi''" ,10", "i ll 
on "I"d,,,,, 01 what 'he ash con",,1 01 "'Iuiremen' ,." ,10, fon"" ore '0' I ,rticles " n m",ha,,,Ii,. 'I;, most eOkkn' ,i"s I" ,el li,," , 'I'hi, i, ,"'' '''',,''' ,' ,In' "" I",. "i ,I", ,,, I" "',;,i,,, ,,, 
,10", producl! has I"", fouud '0 be, I, •• ""rd,,,,nd,,,, ou ,10, laller. 'he """h,u,li,;ug "I ,10, added ,,,,,,,uni,ion of '''m'i 'i,,~ , 110, " .. in , II"" n,,' .. "I,. ,10 " """,""'''' 10"1 
has ltcCfl suggcsted thai these ash limits 11;;i;;:':'~"~'I:';I~i:";\U,;':I,;":~'ati:~i:: I (ulluw in ThnlU1-(h this chanlld of advl'rti silL~ I\'l' Ihe retail.,i', Iht, j'J!.I,,'T. Ihl' I'llyn ;U1d 
h, rai,,,I. '" as ,,, ""mi, low" grades ,re ,hi, '0 ,c;"h ,10, ",iu,1 uf 110,' ,'"". a,,), ''' ' ' ' ','1''",1 ;" ",,' i ..... 1 h", i"" " .',,,, 
of macaroni JlTt}(lllcls to cnler into Ihe SUllieI', to eall his Hr her attention 10 thc ;\lul Idll r,'ali z,' Ih,' I'aluc "I ''' ;10'011'01/11 

'cOlllpeliti\'e bids, I can sec \'ery seriuus Durum Millers at Niasara IYiI'1~c:'i1':~~~:,:~\f~~~::j;~ fact that macarolli I'rmlucts arl' ~o",1 til prOdlll'ts !ruLIL a !I1I'IYh:'IL,li ~ irr;.: all~I,' t ' ~ . 
ohj,"ion, ,,, ,hi" as ;, ;, desirable ,,, "'. are '0 he ,a"" i" ma,,)' "ill'''''' I )'et ""';,,11), wh,,, ,; ,'d "I! wilh ~ "d, " I"'" . 
have allllUrch:lScs (If lIlac .. roni Jlroducts Many uf the leadjlll: semolina firlll s.,.,-' ,.... palatahle ways, arc a food Ihal have a ~ral1l alld ~dll' ,l lIl l' "I ; "I ~"r1 I ~ LI'1-( :I ~ III' 

Our work orlcurorcement is heing car~ 
ried 011 in Ihe 5<lU1e IIsual \' i~onJUs man. 
ncr, The 1II0lllh o f August showed very 
(ew \'iolat io!ls of (oolilaws, O ne manu
(acturer in the middle west has !Jceu ship
ping bulk macaroni in interstate com.' 
merce. Boxes Were marked 20 Ibs. hut 
contaiucd only !Blbs. This violatioll was 
reportcd 1..Olh 10 federal and slate oflicia ls 
conccrned allll immediate action was oh
tailll't1, A few cases of the usc lJf arti
ficial color in egg nootlll's were also (ound 
and these :Ire being il1\'esti~aled further 
because of lack o( information, 

Whell members send samples of maca
roni Jlroducts which they suspect arc ill 
\'iolatioll of Ihe law they should at the 
same time send in all the in (ormation 
they call get concerni ng the prodUCI, par
ticularly the name and address o( Ihe 

1II;"le hy the government to be of the the lIorthwest sellt '~~)G, :~::::;,'i·~I~,:;:~~I~::i' tlt.'finite valuc as an aillin ):TUwilll-: l: hilt! . "uw han' 1111.1" .. way, II ,' 1/1' , ' !1" 111!1 /0 , hi~h,,' 'Inali'),. Th;, , h"nld ,1'0 he ,,," Hrst '"""n,io" of ,I "n. , food 'hat gil''' ",ore. ""liar lor ''''' '.' , ,, '"h " ,or ",h'."" ;';"" b.''';"d ,/, ,' 
01 an)' st,'e , '" n",nic;"al gomnm,nt associ" ion stand ou, prom;,,,n,l), in ,1"lIar Ih,n mnst ,,,d a f"od ,loa' "n, In' ,'"",,'.'r, I" 110", I '"'''''' ,, ~ ;on' " ";'" ,,, 

' ,d .. ,,'ing Ih", sp',;fi"'io",, mont h, Among "presen' ,10" ,I,. 10,,, "" m'("r how 110, I,n"il), Inul,,, ",a,. 10;"", I" I'ih,j, i" ""I hell' II",,,, ad , I" sdl 
The s"e cifica'io

n
, as a whol, h,v, n'" I.. F. Did,nbach. ,,,d ,u"",ful n"" h'n' h, cut. All of 110", i,lea, ""I I h,,"~I" s 110, 1""''''''1 I.,. "I"", i", II", I "" ":n' ,I"" 

as yct been adopted by alllh:= J:O\'CTJIlllrll! r. L. Brown allli W, E, '?,;~j~~:I~:::I:.~.~!;~;! (or the entire intlustry. These wc arc ahle to I-:el across tn the illl li\'i . rl'lai ler Ih,lI Illararolili I'l'Iulurls "lIl'r IIII' 
purchasing d'p'rlm,nts, It will'ake "I'. m,nd"·Lmh,, Cor",; ,. • ,10, f,ct 'hat 1'''''''' d,), ",,,, dn,l ,I"on"h ,10, use of 110, .d lin~ ai" I",st I" "ih'" ' .. nm . .. i an i","''''''':' ,\\',',. 
",I mon,h, bdo" ,h;s ;s don, lou, C'pi'al Flou, Mills, Inc. of our "roduct , 'mon~ ,10, Am. known as ,d",,'ising, 1\ ,,,1 'h", I bi,,~s a" , " ,I", i"""',,,,,,1 ''''m". ' 1""1" , ,,,,d 
,Irc,d), ,10", hav, be,n a number 0 1 re· son. Washbum Cro,")' , ,I 'ould be ,d,,"d 'ml i, wunld ,re most vi',l ;f we are I!"iu~ '0 in""", ",,,,b",,li,i ,,~ I'"" ihili,i," ,10,,1 I", 10,,, i" 
jec,ions 0110\\' grad, macaroni "rodncts F;scher ami Dwigh' K. Y, rxa. necessary for I" '0 ;,,,'all " " n 110, "",. \Unl',i"n or ",,, I'".luet s, bi, st""" ,1",111", 1''''''li i,,1 ,hi,," "I .. . ", 
which were 3ceepted hefore the specifica- Flour Mills Co, more unit or piece of machinery, Likewise wc can through lIur ;uh'l'r. " ." ,lIi",,,,,! I" 1'",/" ,(!I 
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Trade Associations Gain in Membersh' 

.. .. ",b« 15. 1931 THE MACARO;,! JO URNAL 

As a 1)(lw(>r(lIl iullucncc making (or 
betler husinrss JUT the business man. 10-
gether with luwcr costs and other ad
vanlag('s (or till' consumer, the trade 
association has firmly established its (IOsi
lion as a "ilal fllrloT in l'cclIlomic prog
ress. Cooperative associ.lliolls of busi
ness men known as trade associations or 
institutes, of which mOTC than 2CO) nre 

'IIIIW in existence in this country. arc 
"ringing ahout widespread benefits which 
arc totally bcyonrlthc reach of imli\'idual 
effort. 

Uusound Uf unethical trade practices 
arc among Ihe most prevalent of business 
ilill. Secret rebates allli concessions re
sulting in discrimination between custo
lIIers and a loss of legitimate Jlrofits 10 
sellers can hring :J whole induslry 10 Ihe 
vt'rJ.:'e of h:Jukruplcy, and wilholll all)' 
n'al benrfil 10 all\' one concerned, The 
consuming Jluhlic uhimatcly suffers eilher 
throuJ.:'h a dccrease in the number of 
wage earners 10 whom the sick industry 
can give employmcnt, or Ihrou!;h Ile
terioration in the Cjuality of the product 
which is forccllnpon the producer in his 
desperate struggle to escape a loss on the 
So11e, 

Yel, howe\'er clearly thes',! evils may 
he recognized the individ.I,11 business 
man is usually helple!ts to combat them, 
H a competitor is ready to grant ont: of 
his <:uslomcrs a rebate, or a concession 
which no mailer how disf,.'tlised means a 
cut in the seller's profit, he must eillu'; r 
l,.'<lual his competitor's temn or lose Ihe 
husiness. Frequenlly he has llothil1J.:' hilI 
Ihe customer's word for the ract Ihal 
such terms ha\'e been offelt.'.1 but he musl 
take the statement at il s fa" value, sillce 
he has 110 w:w of testing tbe customer's 
veracity. ' 

The situation be fort' which the indi
vidual is helpless is $11 "essClIlIy met by 
the trade association rl"',,ugh the agree
ment by its members to sell ollly on open 
prices, ami without discrimination in 
favor of any buyer. Prices arc reporled 
10 the association aCter the So11e is maliC! 
:Jud arc posted for the information of 
hoth buyers and sellers. Evcry memh('r 
is frel! to '1uote any price he wishes hut 
each kllow~ Ihe prices hi s competitors 
:Ire '1IIUtin!.:', and is lUI 101l1;t.·r at the mercy 
Hf all unscrupulous cuslOmer, Every 
buyer kllows Ihat he will he given as 
J:ood lenus as allY olher huyer :lI\d thai 
110 competitor of hi s will obtain a !iCCrt't 
.uh'antaJ:e, 
. Crt'dit losses arc a serious drain ulM>n 
lIIiluslrr, hilt thc exchange of credit alltl 
c(lllect inn in(onnation betwcl'n 111l'lIlhers 
of tralle assnciatiolls is Sol\'i nl: mcmhers 
millions of dolJar!! fomll'r1I.' lost hel'allse 
oi inaccurate ami incomp elc cr{'dil in
fonnation. Crcdit losses are an eXIIl'II SC 
which mll st he reilecll'd ill Ihe cnst uf Ihe 
prodllct 011111 a hurtil'l1 which 1I111st uhi. 
'nately he borne by the consuming Jluhlic. 

and Worth 
Every decrease that can be effected in 
such losses is a direct Sowing for the con
sumer. 

~Iany trade associations employ the 
t.·st remcl), benefIcial practice of certifying 
grade markings in cooperation wilh gov
ernment agencies, to protect the con
sumer. Thcy adopt standard labtling to 
prevent misconception 011 the part of 
buyers. They maintain siandard packing 
and crating praclicu for the convenience 
and protection of customers, They co
operate with Helter Uusiness Bureaus to 
eliminate commercial fmud, 

A sleadl' growth, which has brought 
to nationa trade associations a 25% in
crease in membership and a 73% in
crease in income durinJ.:' Ihe last 10 )'ears, 
is show,1 in a sludy I'usl completed by 
Ihe lrade association « ep.ntment, alam
ber of Commerce o f the Uniled States. 

"Thi:s slirvey," s..lyS Manager Philip P. 
GOII, "is as far as known the most com
plcte report availaLle on Ihe subject, cov
ering 416 associations with combined 
lIIemhetshill of over 360,(XXl" 

In 1930 the average net decline in in
come as compared with 1929 was 31]& for 
national associalions, somewhat more in 
the case of state and rel-rional associa
lions. TIle year 1930 c10std with an 
average nel loss of nll~mhers hy 302 na-

tiona I associat ions of J% and It-l 
and regional associations also ui 
Estimates for the first quarter ni 
basw on partial returns, record a 
average net loss of about one 
1 %_ On this basis, in spite of Ii 
losses, tolal combined membership is 
greater thall in 1928. 

Some .associations record 
gains but not all fared well. 
comllUsite picture arc ."""i,'io." 
opefilled in 1930 Oil as as 
of the 1929 income. and also Ihost.· 
had Iwice the funds in 1930 as in 
The, 5.1me is true of memhership, 

COml)3.ring' 1930 membership with 
of the imlh'idual :Jssocialions 21 ~f 
held aboul steady. 48% show net I 

Net gaills' in membership a~:':~I''''''I. I ''. 
31 %_ Gains of 10% to are 
quellt. while some associatiolls morl.' 
douhlrd tht'it membership. TIle, . , 
chan!;e in memhership for the 
group of associations is a small 
namely 1%. 

The service trade assuciatiolls 
beer. able to "rive to industry and the I 

lie is proof 01 the foresi!:ht of ( 
Hoover whose support of Ihe 
socialion movement ' 
commerce makes him . 
of the trade association as it , 

What Gold Medal Is Doing 

to Aid Manufacturers of 

Macaroni Products 

"PRESS-TESTED" IUethod of Prodllcing Scmolinu Assllrcs Unifom. 
Color, Strellgth, An" TUSlc 365 DII)'s III Yellr 

Semolina Salcs and SCrf'icc Departmcn, 
IltU .4""~8ted ~forc Tllan 40 Organizations ill 

Correcting ltlolluJacturilig Difficulties 

It Something Old and Something New 
By COL. BENJAMIN A. FRANKLIN 

rurther ussurance of a[,solute uniformity 
color, strength, and taste in Scmolina, 

M.,,)nl Millers test every butch of Scnm
under regular commcrciul condi:iolU~. 

added protection is whut the tr.rm 

assures. 
Pr,sidont Assocl.tEd Industrlos 01 MassochusoUs 

There is a tradition uf the hride that 
she should wear "Somcthillp oorrow(d 
and sol11ethinJ: blue, sOl11ellllng old and 
something new," which may seem pecu
liarly applicable 10 reviving industry. 

A fortunate occurrcnce of the depres
sion has been the liquidation of indebt
edness through curl ailment o f expcn!':" 
and reduction of invc:ntories. This is a 
preparation for prospcrit),. 

Bul wilh returning hope o f prosperit)' 
and ample monel' at lowest rates, certain
ly now is the lime for IM>rrowinl: for 
improvement, or fnr slIpplies o f low 
Jlriced malerials. 

It is flrc:sumed that Ihere will he 110 
difficulty in Ihc discovcry of solllelhilll: 
hlue in Illllst indust ries today. 

But ce rl ai nly it is important that each 
induslry consider must thorouJ.:'hly now 
the couplct,-somethinJ.: nld and some-
thing lIew. ' 

Where the old is well estahlished in it s 
Illlalit), and sen icc, even if demand is 
reduced lemporarily, il should of course 
he n :tained in the line. Dut like the 
"ride il ilia)' well have ils decoration and 
its dress considered. There is an in
creasinJ: demand for allr:tcliveneu in de •. 

r 

sign and color, for Ihe little exira .... ,,, •••• u uid Semolina manufacturcrs in overcom
and for alluring packaging of technical manufucturing problcms, Gold 
They make for beller sale. Thc\' I 

the old louk new. - Millers have providt.'tl the free scrviccd 
Thc prosperity of the last or highly eXI)criencOO CXIJcrts. Thcse mcn will 

ever, has beeu built 
new. For the new with you in your factory, or answer any 

public seems to haveJ~i~~~;~~itu;i:!.:::~il:::::::::::: Here then is the I you wish to direct to them. All such 
moment for evc:ry industry and will be kelJt in strictcHt confidcncc. 
-to de\'c1op something new, 

particulars conccrnin~ ~ ~old 1\IOOul 
, WORK HARD AND PLAY HI\Rlt'Prc.'Hc~ltC<!" SCJnolina or the Hcrvicc8 of the 

Regular dail)' rel"x,'liou 

ularly relaxation ~~::~~:~f~;~~:i:~I~::~e:l\looal Scmolina Scrvice Departrncnt, hobby r idinJ.:' has " to Gcorge lJ. Johnson, SemolinR Sulcs moting emotional control, 
bJe factor in the winning o f Deportmcnt, Gcncrul 1\lills, Inc., 
work hard, tn play ardentl)', to 1\'lil1n. 
decent, h)'gienic lile in general, 
prett)' comprehensively the 
busincss success, Following 
men of onl)' averagc ability can 
~dv~lIce by rar.id stnges, while i I 
115 01111 more brilliant mcn faltcr allll 

If l~u5incss has gOlle where cvcrlco~.1 
says It has, ·why don't some MEDAL"I'HESS-I!!! E 

TES'I'ED"OiiiiiII MeL INA 
frozen asscts thaw uut? 

I. r: ED II Y WAS 11111111 N r. II 0 S Dye 0 ., 1 NCo. 0 F G.; N E 11.\ I. M I I. I. S. INC. 
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• 
» Macaroni Advertising Clicking « » SMUT IN DURUM « ,.-

By the middle of Scpt('mhe r thc news
paper :uh 'ertisil1J.: :lIlflllulJlicity camfl:li~n 
fealurinJ.: macaroni products, parli cu larly 
Macaroni, Spagho:lti and Eg~ Noodles 
will he in full swiug thruul,:hout the land. 
All Ihe leading l':lpers in e\'er), coumm
nity frnm coast 10 coasl anti frolll border 
to hClnler will \':lrr)' limel)' ad\'crli se
mc"ts of the wholesomeness awl the ec
ollumy (If these products with sUI,:~eslifln 
for their daily usc in e\'ery home in Ihe 
lam!. 

Macaroni manufacturers who an: 
memhers of the Nalioual )'bcaroui Man
ufacturers associatinn awl thcrchy direc t 
snpporl crs of this e:lmpail,:n should he 
"mud flf their pari in this un selfish acth'
II)' but should he in the forefrollt in 
capjtali lil1~ its possibilities. 

The newspapers arc \'ery appreciative 
of the business thrown Iheir way and 
will usc c \'cl)' honnrahlc mcans at tl l('ir 

I commal1dlo Illace the iluluslry's mcssaJ.:e 
mosl fa\'orahle to Ihe man)' millions uf 
newspaper readers flf the cuuntry. They 
will also cooperatc fully with local manu
facturers to make the national ntl\'erti s
iug 1I10St cffecth·c in their rcsIK.'Cti\'c ter
ri torics. Manufacturers shou II take ad
vantnge of this fa\'orahle attitude ant! 
make Ihe most of the golden opportunity 
Ihus presented, 

From the ath'ertisi"g manal,:ers of 
lI1any newspapers throughout Ihe land 
ha\'e cOllie letters and announcements 
outlining special l,lans 10 mcrchandi se the 
macaroni, spal,:hctti and egg noodlcs ad
\·criiselllents that will appca r bctween 
Scptcmber 19."\1 ami Jul)' 1932, To 
show the prevailiu).: altitude of these 
II1cssal,:e carriers to Ihe National associ a
tioll'~ Jluhlidty campail,:l1 ami tl) empha
size the ncet! o f )ledect coonliuation h)' 
the iwlh'idllal mallufadllrer with the ef
forts of the :uh'crtising hoard ant! the 
IIewsl'alK'r management, 2 quotations 
from til\' many lelll'rs alreatly rec4! h 'ed 
arc herewith (illoted, in Mank. 

Wising Up the Groter. 
MR. GNonN: Starl in).: Frida)' Sel'lem

her 11. 1931 our paper will carry a regu
lar ~chet1ulc of ad\'crtiscll1cnts for the 
Naliunal Maca roni MauufaClurers as
sociation. This atlnrtising will appear 
practically e \·cr)' wcek lill ncx t summer. 
in 2oo-line single colul1In sizc. 

We arc all\'isinJ.: yllu flf Ihis campaign 
hecause we feel Ihat it offers an cxcel
lent ol'Porlunit)' for real merchandi sing" 
nu your parI. Mal'amui , sl)aghetti anti 
e~J.: IIflOt.lles, all (If which will be feat
urell, arc slaple products that sell rap
itll), whell given stroll~ Ilispla)'. Fur
thcnnnre each ad will fl':lture a dilTerelll 
rccipe l'allillJ.: fo r various other food 
products such as checse, ,·cl,:elabll's, 
~pi((' s, cIt:. Each salc of macaroni mcans 
extra sail'S of these illf{redicllis. 

An illeallie-up wnu lel be to cli l' Ihe ads 
from our paper a nd make cach the ccnter 
of a window displa)' fealuring macaroni 
products and Ihe other articles called (or 
III that part icular rccipc, The Nati onal 
).Iacarani ?Iallufacturers asstK.' ialion has 
wl'Il founckel faith in the w"rthiues! of 

its "rutil/cls ; the)' h;wl' maniicslctililcir 
faith in thi s newspaper and in this com
munity as well as in you, ' Mr. Grocer, 
and we fet:! thai it will he well wur th our 
allli your whil e to r.:ivc it Ihl: (ullest pus
sihle support. 

A Tip to Rcstaurateura 
Mil: . Ih~'iT,\UII:A:\T PRfll'Rlt:tOIl: Here's 

your OPIKJrtullit)' 10 Ii ,' ill your lI1ellllS 
with :l hig. Ill'\\' ad\'cn isinr.: catnp:d):11 
that 1lI1"U1S Illure l:ood will, illt:rcascd 
profit s and rcpcal business for )'OU! 

S tarling in SCJlh:mbcr the ~aliollal 
M anufacturers associatiun will carr)' it 

series of adn.'rtiscmClIls ill Hur lIeWS
paper, l':lch IInc JllnyillJ: up the IClIlplill): 
IIl'W rl'tillcS fur lI\:lcaruni, spaghcUi and 
egg noodles. 

YUII C:lII cash in 011 this 11)' uffering 
the sallie di shes tu your patrons. ).Iaca
rolli products arc real "thrift food s" in 

that thcy can hc madc up tempti l1 ;.:h· 
mallY combinations at a \'cry ". 
cost, yidding a big profit, ami YO:I I 

E. G. 
By P. J. HASKELL, Extension Plont Pothologist, ond 

BOERNER, Senior Morketing Speciolist, U. S. Deportment of Agriculture 
5..tisfy ing to your customers. How much smut in the field docs it 

To get the full bCllcflt of this 11 tn cause the threshed grain to ~radc 
wide campaiJ.:lI, call your pat rOilS' "~:t;(:~;, :' 
lioll to the fact thaI :h~ dish ui I ,is the field loss whcli a s:lInple 
products that you J r· r \·~ ,; ; ily arc , is classed as "light slIlutty," 
ath'ertised ill ollr " I smutty," or "heav)' Sllllltty"? 
leading pallers ill I " .~ allempting to answer these (lUes-
patmns will admi,,: p ... ur it is rcalircd that there arc several 
m'ss, appreciate the tastiness which will upsC"t calculations 01 
cial dish of macaroni, spaJ.:hctti 
nuodles prepared acconlillg to Ihe . 
tised n .. "e lpe, relllt.'mbcr how i,:ootl il 
alll! how s..tisfying. 

Take ath-antage of Ihi s campaigll 
a fcw weeks hy having macaroni. 
J.:he tti ami egg noodles reJ.:ularly 1111 

mCJIU ,-alld sec wll:l.t good n'sults 
coope ration will bring I 

The 52 samples " ·l'rt.' firSI :lf rang('ti in 
the order of snmllim'ss in Ihe lidtl from 
whi~h they (:lme, Samples ffllm fields 
havlllJ: less than 1% of th e heads af
fected were listed li rsl ami those' frolll 
field s ha\'illg- hie her pern'ntal:('S of smut 
,~cre placcd lasl. Thl'Y Wl're thcll di
\'lIledlllto 6 groups as shuwn in Table 1. 

In order 10 make Ihe opposite kind of 

- 1..' lt·a n, Ullt smutty, lighl slll Ully, IU l'dium 
sllllllly, ami hea\')' smUll)". 

I{ esults uf Ihi ~ l'orrelaliuu arc shown 
in Table 2, 

It Retailers Lack Macaroni Knowledge 

Russ Wh •• , Prospects Declin. 
Whcat I'fUSl'l'l'ts for the U.S.S.R as 

a whole point III a l'flJ fJ l'Ollsilierahiy 
smalll'r Ihan la st year despile Ihe 7% in
!.'fease in acrl'a~l', a({'Ilft l ill~ 10 ad\'ices 
from AJ.:ricll1tural :\ttadu! L. V. Steere 
at Bcrlin, rcceived IIy tlte fureiJ:u sl'f\' in
I)f Ihe lIurcau uf Agricultura l El'u n
otUks, Iht: U. S, Dep:utull'lll of AJ:ri 
culture anlloUllccd. Poor crops, parti c
ularly nf sprin~ whl'at including durum 
arc nn\\' pwhahle in seve ral regions. 
~ol\\'ithslamling Ihc less fa\·orahle crOI' 
nUllouk, cullsiderable ('Xporl s early in the 
seaSH,I imlll Ukraine arc 10 be expl'l: ted , 
states Mr. Steen'. 

In the trade generally, hut all1UII!-: in
dependent relailers particularly there is 
apparently a woeful lack of knowledge 
of macaroni protlucts ami for tlt:lt reason 
much inferior macaroni is innocently 
passed on to consumers to Ihe laller's 
disgust ami the manufacturer's injur\', 
That , hricfly, is the opinion of Frank A. 
Martocdo of Minneapolis, macaroni 
manufacturer, as exprcssl-d in an article 
on "Docs the Uetailer Know His Maca
roni t" written expressl)' for the Grocers 
COllllllercial Bulletin, July 193 1. 

He reasons that thc illdcpcmlcllt rc
tailer, if he desires 10 be success ful 
should make a protlil,:ious study of the 
products he handl es, macaroni bcinJ.: no 
exception. "In tracin).: thc fln w of in
ferior merchandise thrllugh the retailer's 
haml into the cunstuner's it is 'Illite oh
vious that the consumer is 1I0t in a posi
tion 10 delermine definitely thc particular 
filial it)" of good s he is purchasing. In 
many instances the price may he attract
i\'ely low, and the result is that the So.le 
is made, A factor in completillJ.: this 
sale is the cstahlished rcpulation of the 
retai l merchant. 1 f the product docs nol 
live lip to the customer's eXIK.'Ctations it 
reacls definitely to the detriment or the 

.merchant. lIe suffers uot only ill the 5..1e 
of atldit imml fJuantities of the commodity 
but in all the o tht r related items, in the 
case of macaroni, which GO into the prep
aration of a Ili sh of macaroni in the 
h 01ll!.!. 

" The retail er must he able to rely fill 

the I-!ratle of macaroni products am} 
other mcrchandise he offers for sale. It 
mut 110t be opcn to question, hccause hi s 
repulation mcallS too much to him. The 
chail! slor~s feMure this point in their 
mcrcl.antlising- plans. 1\11 their merchan 
dise is fxlul,:ht by experts and must he lIl' 
to certain SIK.'Ci fi l'alions, The indelK'ntl
ent, then , must rel)' 011 his source of sup
ply to he sure flf haviug the ri~ht kiml (If 
food prOtluct5 to s~lI. 

" After ., 11 , the pritt! t1ifft.'reutial 
tween the best ijrade of m;,~a ;u;;i 
illfcrior J.:rades IS small, i 
tinn tlf a cent a package nnd 
ages, lou, of the hest J:radc5 arc 
well fill l-d. No attcmpt is made IfI 

V acationing in Europ. 

Il\'er a sc heme or to cut the cornen ettan durum from a fi.eld that .howed only 
makcrs or quality 1:lacarol1i. 01 "heavy .mutty" CerCi wheal with 'mul 

Emanuele HunlOni, prl'sitient of Iht.' 
1~~n1.m: i ?~acaroni CIlIll!,a n)" Lun~ Islaud 
Cllr, N. , . SIlI' 1I1 IIIl' summer wllh rela
l in 's aull old irirml s in Italr. I·h, was 
accompanied h)" his l'Idest son. BUlh 
visiter! Ihe, Icading .alimenlary IJ;ISle 
manUI ;IcturUlI,: plan Is III Ihe se\'t'fal !liCl'
lions (If Italy whilc on thcir pleaJOu n: 
lours, They arc I'XIIl'l'tl'd 10 relu rn Ihi s 
month , 

"Fur the "OOt;'II~o::ra";h:'~CI!":~,~,:::J;,;~:, :,~~J;~\~~~~~:"~~i\~'fi;,'~:~:r~ , ..... . , .. .... the head. in the field were .mutted. .. the emut balls leparaled (above). There: 
as Ihat (If Ihe ume from a fi.eld Ihat .howed 43'7u .mutted head •. 
nnll nur iu\'Cstigatiolls show this 
J.:encrally true, re tai l Croccrs musl 
Ihl'ir ",uear/wi, They can ., 
thruuJ.:h Jl~~ " jfJizin).; cstablishr.d, . .. . ............ . 
uiled, h ~t:h cralle man •• lneturers IIi 
imlKlrlant footl pflxluet , 

"Whi le this Ilwblelll is un 
oue tu all of us in the lI1a("aroni 
allli 10 the retail men:half.s who 
products. it is uur helief Ih31 :& 

nf the future plans tl) continul' 

For instance the weather at 
time will makl~ a difference, 
weather co ,di tions alltl with 
a larger proportion of 5111111 

blown out with the straw 
weather conditions. The 
i or grain will eausc 
perhaps the most im-

is the efficiency or thresh
in removing smut, there 

d eal or variation in lliffer-of the trade and Ihe sale 
pm lluct s arc depcndent upo n 

and d ose coope ration hdween 1:;:t(:~~t1~:;:,\!~1:~~~r of Official Grnin Stan-alltl their sourccs /Jf ~upply in ,",u)'inl! ' by the Ul1itrd Siaies 
liclliuJ.: only the hest,-the public I I ill Agriculture defines 
sCf\' ed hetter," I 

Secretary on ElStern Tour 
I~ '.' ;";;,,";i ;·.~i;.';i;·:~·" I;; aU whut which o f smul, or which 

or porlions of haU s, 
II quantity cqual 10 

Sec retary M. J, Donna (I f the 1\"";",,,'1" " ," 
MacaronI Manufacturers 
made a tour o f the eastem states ill 
I1cc tion with some private hu sincs~ n 
ters hut took the oppurtunity tll •... . .1" . ... .. , 

with Director G, La Marca while I 
Ion anti with President Frank I... 
of the National association 
Yurk city, In Ihe latcr city he 
on Louis Sca rmelli, aClhte lentler 1 

lIl'wl), flrg:lllilCfl grouJ' fI( bu lk 
facturers. 

Scrvice adds to that which 
IOlller rightl), cxpects-thuse 
little courtesies that arc the 
iug because of thcir \'e ry I 

s;ze in" 50 grams of 

correlation from tlmt in Table I. the 
results of the GrmlinJ.: o f Ihe 52 s;unpll's You C;1I1 jUilce a succcssiu l business In' 
were arranl,:ed accordin).: 10 Ihe lIumltcr the Jluhlicity it gins it product or sc rv
uf smut halls fouml ill 50 J.:rams IIf grain icc and thc sall·s (ltllic)' il adopl s anti 
anti they were then di\'idecl inl o .5 groups allheres III. 

l'AnLE I Relalion of SlinkinG" smut ;n tidd Itl ~ lIIulI;nn ~ "I IhH·~ I.c .t ~ra;n . 

Smul in field 
( I'ucentage 

Sl1IlIlIctl htads) 
NUlIIlll'r Io: ,a;n 
n.m l , I ", ~ !," rallcd 

l 't fC (,11 1~ 1o:" "I ~alll l)I"'~ 01 Ihr.·slll'.t I; rain ~fa,t;n~ 
~IIIUU,. 

Lcn Ih:1n t 
1-1.9 
Z-J,9 
+-7,9 
K-tS,9 

.&-18 

9 
9 

" 8 
10 

• 10 :.1 JO 4U 50 (Jl iO t((l 00 IIXI , , 
I , " ' " t 

_ __ 22% 

-12% 
,111% 

TAUtE 2. Rdiu ion h(' twc('1\ $: rade of thrtshed whut a5 10 smllt 3111..1 IICTccnla lW II I 
affected lind .. in the ficld , 

Numbcr 01 JtnUI balls in :\ 1..1. (wit! ~am· '", rr l'lI la!.:c II o; lIIlIlh'\ h",;"I_ III ho:. 
SO J;rams of grain ro1tJ j.:ratll·tl Im.li\·itlual til'itl culln l ' A\"cral:t' 

None " 0.2, 0 . .1, 0.5, 0.5, 1).7, 1.5 
(Clean) O.B, 1.3, 1.5, 1.3, 2.0, 

2.3, 2.8, J.O, 4 .• 

2 or len I. 0.1, 0.5, 0.5, U , 1.7, .1.1l 
(Nol smutty) 1.8, 1.9, 2.5, J.t, l-l, 

5.0, 5.0, tU, 6.4, !)j 
11.3 

2 to 5 .; 2.0, 2.5, -1 .8, 10.7. 13.11 6J. 
(Lii,:ht "nutty) 

5 to 10 • 1.0, J .O, 6.9, 8.0, 20.1, H .5 
(Medium smully) -l8.0 

~t o rc th2n 10 11 1.3, .1.5, J .6, 6.8, 8.1 , II.H 
(Hea\'y 5mully) 8.2, 12.0, 13.0, I.J.O. 16.2, 

16.2, ·12.7 
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With choice milling' dururn wheat sell· 
inl-:" in Minnesota and Duluth at pre
miums ranging from lOe to 15c a bushcl 
ahc)\'e the choice grades of ordinary 
spring wheal, ami wilh semolina quota
lions mounting. the macaroru manufac
hirers arc quite tmturally concemt'tt 
about thi~ )'cdr's dunun crop and semo· 
liml situation. 

vcry hiSh premiums ar~ bein.g paid for 
desirable wheat. The dtsturblng fcature 
of the durum situation is that although 
premiums nrc already exorbilantly high, 
the tendency is for the premiums to w~rk 
sti ll higher. T~e f;,c~ th;,t s~ch Iligh 
premiums are being paId for thiS durum 
at a time when new durum should be 
coming into the market in volume em· 
phasizes how scant is the supply of choice 

We had hoped that these 

Carlot sales of Nos. 1 and 2 amber 
dltrum wheat in the Minnesota markets 
on September I, 193 1 were made at 80 
to Sic while the best grades of the 
other spring wheat ranged from 65 to 
6&. Normally bread whcat has been 
selling at several cents n bushel marc 
than the best gradcs of durum, but the 
cviclcnt scarcity of good milling quality 
durullI, \ .(gelr the result of a light Ctop, 
has resuhed 111 so heavy a demand for 
Ihe small arri\'als that premiums have 
consta ntly been incrcasing during the few 
wceks sincc the ncw crop 1t3S been mov
illl-:" tn the market. 

J ... ,test J.::0\'enlillcllt figures 0 11 the 1931 
dunun wheat products place the crol' at 
about 23,000,000 hu,. less than half of 
thc 1930 Crul' 01 64.952,000 bu. 

Expert a<I\'ice as tn the probable trend 
of the selllolina market ha5 been sought 
;lIId somc of the duruUl millers have con· 
~nlcd to tell their "iews of the durum 
wheat and scmolina situation that con· 
{mnts the industry. TIle one consoling 
fact in conncction wilh a short crop is 
that it tC'lds to stahilize prices better than 
is possible through any known agency. 
\Vith the expert \'iews herewith presented 
macaroni manufacturers who usc scmo
Iina will be guided in their plans to pro
"ide adeCJuate high grade materials for 
thc new .!iemolina year just opened. 

• • • 
Early Durum al Hish Pr.mium 

By H. E. Kuehn, Vice President. 
King Midas Mill Co. 

As in other yeMs the territories which 
ordinarily produce desirable durum have 
again raised somc , 'cry choice wheat. 
The difficult), this ),ear is that production 
in the J.::ood durlllU terrilories was cut 
\Illire than half hy the drouth. Rains 
durillg hancst timc damaged much of 
the durulII hy hleaching it, thereby im
pairing its millinJ.:: quality and further re
duced Ih e IIC\\' Crol' supply of milling 
dllnllll . The disturhillJ; st tuation now 
clillfrontillJ: the mills is whethcr it is go· 
inJ.:: to he possihlc to secure an ample 
suppl)' Ilf suitahlc millillJ.:: durum to cover 
gnndill).: rCljtlirclIlcnts. ' It looks as 
lhlll1J.::h wc an ill fur a ),car o f high 
pn'miulIIs for d :oicc durul11 wheat. 

milling durum. ' 
Durum wheat production figures for 

the years 1930 and 1931. and the 5 year 
nverage from 1925 to 1929 as issued by 
the: U. S. Department of Agriculture arc 

' as follows: 

would cause little lower p"'m~""" 
good milling durum but 
absorbed "cry (Iuickly after 
of the market, at prices ranging 
22c bu. plus the Se),tclllber durUIII 

It rather looks now as though 
to day supply o f durum wheat 
sented in carload shipments coming 
to the market will at no time eXC('cd 
demand for good milling durum, 
a sellers market so far as milling I 

wheats are concerned. 
We are at this time 

I)' 50% of 
.it quite 

.' rar Mifllltlola 
1931... ....................... 1,656,000 
19.10.......................... 3,400,000 

NorlhDahla 
15,046,000 
35,720,(XX) 

1925·1929 
(5 yr .• vg.) ...... 3,390,000 51,270,000 

Small •• 1 Durum Crop in Y.an 
By Washburn Crosby Co., Inc. 

At this date: it is not possible to m"ake 
definite prediction about the quality of 
semolina to be made this year. There 
will be some choice colored durum avail
able to mills, but the quantity may be 
too small for the maintenance of high 
color in all grades. 

TIle Department of AJrriculture's indi
cated production fiJ.:11rcs for durum wheat 
as of September first predict a crop of 
19,647,000 bushels. For the previous 2 
years production was 54 and 55 million 
bushels. TIle average production for the 
p."t 7 }'enrs has been 66 million bushels. 
From the: 19 million grown this year,S 
million must be deducted for next year's 
seed. Add to this an indeterminate 
amount which under present price and 
droulh conditions must rcmain on the 
fanns fo r feed, and the remainder to 
come tu market must be very small. It 
will be the smallest durum crop in a 
great man)' years. 

In the l)3st, millers have been able to 
choose one in every four, five or six cars 
of durum that came to market. Accord. 
ingl)" a high IiLlndard o( quality has been 
maintained in semolina compared to the 
average quality of the crop. This year 
there is a possibility that every c.u that 
comes to market will be needed for mill
ing inlo semolina. For thi s reason it is 
quile probable that mills will have dim· 
cullv in maintaining the past year's stand. 
ard of quality in all grades. Everybody 
recognizes thc value of good quality, and 
therefore the above situation will very 
likely produce keen cOlllpelition and high 
premiums for choice durum wheat. 

5.11." Market lor Good Durum 
By C. P . Walton, Preaident, 

Capital Flour Milia, Inc. 

good 
year will prove particularly ~tlS"I~I~~,. 
The (:o)or characteristic is 
tory with perhaps a little 
cast, II.t least until the wheat .:_,. ~" .. .. . • 
and mellowed to some 
more foreign material the 
year and quite likely umolinas i 
little more inclined to ahow specks 
pared with the product made from 
old "'heat. 

Durum wheats in this market, we 
Iieve, arc at the present time the i 
priced wheats in the world if 
on same in the prolectionist 
taken into account. 

Due to the excellent strength in 
madc from good semolina this 
semolina macaroni products' ' I" '''',., .. 
prove quite noticeably superior 
product made from bread wheat 

i the Hotel 
August 18·20 with 
all parts o f the 
attendance. 
ing sessions 
known in the fooc..l . 
of the convention was the 
hotel where nearly 150 m.nulla"'"'~'1 
showrd their products in attractivl' 
among them being several macarnni 
noodle mallufacturers of the eash'rn 
central slates. 

Italy Increases Semolina Duty . 
To protect the Italian £anner who 

suffering from short o r small crllps 
causc of drought the Italian l, 

has· raised the import duty on 11 
f rom 109.90 paper lire per 100 kilos 
130.10. 

TIle duty on macaroni, brcad .,,~ !~~'J. 
tack were also increased 
J31.95. Very liltle . 
by haly as production there is 

Consolidated Macaroni ~fachine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeF rai1cisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

AT LASTI The Prell Wit:l0Ut a Fault. 

Simple and economical in operatlonj compact and 
uurllble in construction. No unnecessary p,UU, but 
everything absOlutely eUenti,,1 for the construction of 
a fin! dOllS m;u:hine. 

Only Iwo control. on en lire m:l.chlne. One valve 
controls m:!.l" plunger and niles cylinders to allow 
IwinGinJ:. Another valve controls the packer. No 
IIH~ch;amC31 movement., all p:Uls operated hydraulically, 

Guaran teed production In excess of 25 burtl, per 
day. Reduces walle to one-third the usu .. ! Quantity. 

Thl. press has m2lny imporlant futures, a few of 
which we enumerate herewith. 

LINING. Doth Ihe main cylinder and the packer 
cylinder lIrC lined with II. bmss .Ieeve. Dy lininG: these 
cyUnden, the Itittlan Is reduced Ilnd Ihe possibility of 
any lou of r,rusure Ihraugh ddects in the steel cast. 
inGs iI abso utely eliminated. It Is rractically Imp01' 
sible to obtain absolutely perfect Uee cylinden. Ot"er 
Illanufjlcturen either hammer down these defect, or 
fill them with .ahler. Either of these methods ;, at 
best a make·shift and will nat last for any len ,lth of 
time. 

PACKINO. New fl ySICII\ of packinG. whiell abso. 
lutely prevents leakage. 

RETAININO DISK. The retaining disk ;>( the bot. 
tom of Ihe Idle cylinder is raised :lnd lawert.! by means 
of a small lever. which moves thrOUGh at arc of len 
than 4S degrees. 

PUMP. The pump Is ou r Improved four (4) piston 
type. 

DIE PLATEN. The dies platen or support is divided 
inlo three (3) seet lan' lor the 1 3~ inch ani two (2) 
scction. for the 12~ inch pren. (We origil'\led this 
s)'Jlem of sub·divi.lon of pbten, since copied by com. 
peliton.) 

PLATES. There ore plales on front 3nd .ear of 
pr~u to prevent dough falling wlten C)'linder .' 3re 
being swung. 

JACKS-SPRINGS. No j:\cks or ,prin!;s :lIe used 
to prevent le:lhge of dough between cylinder :lnd die. 
Our speci:ll system of Canl3c! prevents thi.. SprinE::' 
will lase their ruillency from continued usc :llId Will 
not function properly. 

CONTROL VALVE. Both the In:lin plungu and 
Vertical Ihe p:lcker plUnger arc controlled by our illlpro\'ed 

\'a lve. The movable part of this valve r{'tales against 
a Aat surface. As there Is alw:lYs a Ihin film of oil ~Clwccn the two facti, there nn be practically no wear on thb part. Very little powcr required to set sallie as the movemenl 

IS concentric. 

MATERIAL. All cyllntlers are of It eel. :and have a very hi!;h safety lactor. 
QUICK RETURN. IJy mC3n5 of an Improvetl bY'pass valvc, we have retlu~etlthc prenu~e o.n the return slroke 10.pr3c' 

!1c~lIy nOlhlng. Oy rcducing the back prcssure. Ihe ,\rIn or p1uILfo:er returns to liS Itartmg P01llt 111 less than one (I) nllnute" 
PACKER. While tile hyduulic packer has Independent conlrol. it returns a.uloma.tlc:llly whcn the main control valve Is set 

to the return pOlltlon. . 

CONSTRUCTION Thl. r,ren II lolldly and he~vily conSlructrtl throu,::hout. All material is Ihe best obtainable, The 
bue is very rlSld and lile uprl!!: Its extend to Ihe die plalen support, Ihucby pfCl'cnting any vibration of the press. 

156-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

HCl·l·ipts of new dunllll whcat in the 
MinucOl pulis and Dululh markets arc or
iginating moslly in nurt hwcstem Minne. 
suta aud Ihc castertl haU 01 North Da. 
knta. Practicall), 110 durulll is heing 
j;hiJlJlcd from South Dakota. The total 
durttlll fl'rcipts arc a\'cr;,ging onl), about 
oue third of last )'ear's \'olume for this 
time of the year. Onl)' a small percen. 
t;,sc oC the total reccipls lIlay be classed 
as choice milling durum, and as a rcsult 

Tltrre were: fairly heavy receipts of 
new durum wheat T uesday of this week 
following the Labor Day holiday and 
represeoting about three days accumula
tion over the weekend and holiday. 

excess of consumption, despite a Addr ... all communication. to 156 Sizth Street 

of high grade domesti:c~s;'~m:o;li:n:a.~J~::::::::::~:::::::::::::::~~~:~~::~::~~:;;;;==;;;:J ~~~~~~~ 
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of a most di sCllnccrting 

THE VOICE OF THEITRADE 
by some of the members 
While the wheels of 
been and nrc turning, a 
tent has been manifested between I 

(acturer ami client which is going to 

A Better Product and a Better Service 
diflicult to l'radicate. 

Differt.'llt nssociations in 
tions 01 the country failed. i 

By FRANK J. THARINGER their attempts for relief in trying t. ) 
low an "llldll~trial1deal." and now 

Associc1tion Adviser the common belief that an effort is 
made to nationalize an or~ani,ati'm 

A "Jleach" of an artic!c was n:ccl!t1y 
released hy The American Appr:l.Isal 
COlllpan)' of :\tilw:mkcc. It's worthy of 
the attention of every husiness m~n and 
partkularly intcrcSlill1-:" 10 mncartllll man
ufacturers, (,rganize,1i or disorRaniz~"(1. 
Hcproducctl here with rccOllllllC,lldnl101l 

that it he c:.n·fully read ami st~dil:d. 

Bacteria, Junk, Suicide and 
Longevity 

No one can make a product or 
render a aervice ao cheap that 
some one can not do it worse 

and sell it for 1es8. 

Qm'cr. 11IIlI1oro~s and haz:m]ous. d~. 
iugs olle sees at limes when tll(~re Isn t 
("nough busincss to keep everybody hap
py. Tragic doings too. 

A natural s('(llIcnce of business hesi
tanc), is the adoption of desperate meas
tires to sell goods. Price slashing being 
the l'asiest, lazit'st and most time hon
ured method, it is the most attractive, 
The salesman reports an order lost to 
so and so hecause so ami so had "elimi
nated all overhead and profit from his 
price." Till' house sa),s, "No competi
tor can do this tn tiS, you go him one IH.!I
ler next time." The rest of the industr), 
follows suit nntl there )'IJlI :lTI.'-a prett)' 
picture. 

I f the Tan' fur husiness stopJH.!d with 
the eliminalion of "overhead and profit" 
the damage 10 the illdivitlual concern 
might 1I0t he lasling, but in a pr!ce race it 
Sl'idfllll Slops there. A more Important 
thing Ihan "overhead and profit" . is also 
climillalt·t!-Ihe priceless ingredient of 
qIlfJiit)'. Water is injected into the milk, 
saml is introduced to the sligar, anti even
tllaU .. the confidence of the buyer is lost. 

1';)0 mall)' concerns these dap arc 
making "rlll'aplll'ss" their sole obJecth·e. 
Tnn fcw arc looking to qllality as the 
Illl'nns (or isolating themselves from the 
Illob, the making something or doing 
sr))llethillg b('II,'r than it has ever been 
math: or donc belore. 

It is wen that business renew its 1111-
derstamling o( the oldesl of business 
truths. A II"lta product or a brlter Ser
vict, will raise a conccrn abovc the level 
of the competitive mob. Price lI('ver will 
- permanently, 

Many a sales force meets unusual re
sistance at present. They arc prone, as 
sail'S forces ever have been and ev~r will 
he. 10 interpret this solely as a "price re
sistance." 1£ there is no proof of a qual. 
ity superior to the mob of products or 

services, the interpretation is correct, embrace all mac.~rl~o~n\\i~~~~~;~:;~il:~~~~:: price is the beginuing and end or every- the purpose of 
thing. Price quotations for mob level petition and to a 
products can be sent by mail, wire or danl price" for their 
messenger hoy. There is 110 need that the first great mistake of any 111111"")"" 
they be delivered in person by a gold n whole. It is all right for the 
plated salesman traveling in a taxicab. turer to adhere 10 certain policies i 

This howe\'er is not an indictment of which he believes; but it is all wTUng 
salesmanship. It is a presumptuous sug- try to force his competitor to Ih·c up 
gestion to those concerns who, having his policies under the banner of any 
built their reputation on quality, arc ganization, when tilt.' competitor 
tempted to haul down their flag to meet maintains his own, and different, 
an alleged pricc demand-a suggestion It might be added here that 
that the)' "hold steadrast," that they keep opaly in the macaroni industr), 
quality on the pedestal, that they further othrr tradr will be tolerated 
isolate themselves rrom the competitive to exist. Pirst, because 
mob by raising rather than lowerinp qual- wholesalers will reruse to 
ity standards, and if need be, raise the small margin offered b)' 
price along with it. turer, as the manufacturer's price 

The business worshippers at the false wholesaler is not more than 4% 
shrine of "cheapness" have to be counlt.'tI over their price to the merchant, 
as you do bacteria-millions to the square few exceptlOus, ami in many 
inch. Their habits arc also much the the merchant obtains the ' I 
same. They breed rapidly and prolific- ' as the wholes.ller and 
alJy. they feed on each other. They jobbers and wholesalers ' 
die swift I)'. There is much rompetition groups and conduct their own 
among bacteria. If a concern has been ting e"en the largest factories in 
out of the bactcria class h~retofore, now . rassill~ circumstances. 
above all others is the time it should Wlule the ideal of the 
stay out of it. seems "standardization" it 

Production costs of cOllrse must be membered that it will be i~lpo';Sil"!' 
reduc(-d. to the irreducible minimum but achirve all)' success 
e\'en this is uuimportant in comparison less: The same 
with beltt."rill9 the product. the same process 

Mad and futile race for the rainbow Iy used; the same 
of "the ultimate in cheapness" floods the expense per employe be 
world with a tidal wave of inferior prod- this would standardize the' 
ucts built down to a price. · With its it would bei an 
passing the cllstomer emerges, shakes To Standardizc 
himself. picks the fragments of junk Factories and 
from his bedraggled hair and looks 
around fnr the concern which has ne\'er 
sweT\'ed from its ideal of quality. 

"No 011,' call lIIah· a product or render 
II s~'rvice so cheap tilot som(' 011(' can not 
tlo il tvaru alltl sdl it for Itss." 

Disbelief in the doctrine, drort to beat 
an unbeatahle game, has caused many a 
concern to crase itself from the confi
dence of bu)'ers and start on a short 
swift trip into oblivion. 

Du)'ers arc having a Roman holiday 
with spineless s,llesmen these days. Oc
casionally th~y find one who says much 
about the quality of his goods ~lOd little 
about price. He is the one who gets 
the orders frolll the rapidly growing 
arllly ?f "junk-conscious" buyers. 

A Dilemma 
By J oleph J, Cuneo or Cuneo BrothutJ, 

Importen and Wholelalen, 

their own 
Indep~ndence mother of 

dation and the father of success. A . 
ness should be operated according. to 
peculiaritirs, Give nn organizatIOn 
"line" on ),our business and that [ 
might be pulled by S:'.lme one, and 
husiness will lean-and totter, 

If a competitor is selling his 
at what you think is a loss, 
you help him sell it th(' quicker 
fall. He won't be able to stand 
long. And, naturally, the loser 
olle who wants the helping or,~."i.';"!~ 
-which carrirs us back to the 
of our story. 

Connell.vUle. Pa. . '., '-':il;;;'fy,; i(~:,:ii::i,::;; ,::u;.:;;:'~rd; The macaroni industry' is in the throes a , . . 
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King Midas 
Semolina 

will always pass the test 
of the discriminating 
manufacturer because 
selection of the finest types 
of Amber Durum Wheat 
through our country eleva
tors located in the best 
Durum Wheat territory
strict laboratory con
trol-assures rich 
color, even granula
tion and wonderful 
flavor. 

King Midas 
Mill Co. 

MINNEAPOLIS, MINNFSOT,\ 

\.; 

, . 
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FEEDING AMERICA---The 

Single Business 

Foods, Their Manufacture and Distribution as Summarized by 
Market Data Book for 1931 Published by G. D. Crane, Jr" 

Chicago---Foocis Exceed $20,000,000,000 Annually 
The food manufac\urillg industries 

comprise a t;roup of 49.522 plants whose 
total production in 1929 was valued at 
nearly $IO,(OO,OOO.<xx) or about 15% of 
the total (or all illdusl.rics of $68,45.1,-
486.518.00. 

Approximately 21 % of :ill the food 
m:lllUfacturinJ.: plants produce 89% of 
the prlxluct. These plants mTcr a highly 
profltahle markel, pun'hasing annually 
morc than $90,000,000 worth of special 
machinery and equipment; millions of 
d{/lIars worth of equipment for plant 
maintcmlllcc ami npkeep. power genera
tion ,Hlel transmission, refrigeration, ma
terial handlillJ.: ami convt.·yiuJ.:, dust alld 
fume handling, air conditioning and 
machinery fur wrappill~ and packaging. 

The lotal iustalled primar)" horse
power is 4,178,788. The food lIIt1uslries 
nrc \'ery hii:hly mechanized, hnving an 
averai:e of 6.1 h.p. per wage carner, 
comparcil with nil n\'erage of 4.7 for all 
industries. There nrc 345,466 motors. in 
usc in these industries (1927 figures). 

Since the nature of their products de
mamls the lise tlf the most rapid and 
cfficicnt means of transportation the food 
industries arc turning more and more to 
motor trucks as n menus of getting their 
raw materials fmm the producer and 
their flllishetl products to the consumer 
with the least possible delay. The food 
industries arc using 280,()(X) motor 
trucks. Amoll/.: these arc 2251 fleets of 
10 or more trucks used by individual con
cerns. 

Modem mclhods tlf packaging in slllall 
cOlllaillcrs have crcatcd a huge market 
for all kinds o( I),]pcr-parc!uneut, trans
{Xlrcllt, wax and greaseproof, (or ex· 
nmpll--alld every (orm of carton for ' 
shipping ami displaying the individual 
packages. Paralleling this small unit ten
dency is the ilt'mand (or wrapping and 
packaging machinery whose efficiency 
will counteract the increased ctlsl uf the 
new method. 

During thc past year the food indus
tries USed over 5,OOO,oeX)'(XX) tin caliS; 
65,0CtI tin boxes; 106,000,(0) tin p .. 1ils; 
2,155,<XXl,CXXl glass containers: 150,(XX),· 
(XX). wuodl'll hoxes, barrels, buckets; 
l,750,0Cl0,(XX) plain cardboard boxes, car
tons, etc,; 3,660,ooo,OClO printed or litho
graphed cardboard boxes, cartons, dc.; 
455,260,000 corrugated shipping boxes. 

For these containers they used 7,750,
(O),OClO printed or lithographed I:luds; 
1,399,300,(XX) printed or lithographed box: 
coyers; 16,695,CXX>,OClO printed or litho-

gravhcd p:lper wrappers, 2(',:i6,OClO,(XX) 
plain l"l»er wrappers or parchment, 
grenseproof and waxed paper, etc.; 
1,939,OCXJ,(XX) lin foil wrappers, 385,000,· 
(XX) burlap 5..1cks, 785,000,000 colton 
S:lcks, 200,tXXl,(XX) heavy papcr 5..1cks, 34,-
0Cl0,CXX> milk bottle caps, 5,<XX>,<XX>,000 
heverage bottle crowns, 

In comparison with all industry the 
food industries rank .first in number of 
establishments, second in cost of ma
terials, third in value or product, third 
in value added by manufacture, four'h 
in primary horsepower used, and fifth in 
number of wage earners. 

The different divisions of the food in
tilistries arc: bakery products, beverages, 
cluning and preserving, confectionery, 
grain mill products, manufactured icc, 
ments and meat packing, milk products, 
'mgar, macaroni manufacturing and other 
food industries such as coffee roasting, 
spice ~rinding and corn products. 

The food industries arc fimlly bound 
together in a dose economic relationship 
because of their common product-food 
-and bt:cause of the usc of the ~ame 
fundamental manufacturing operations. 
These operations are: 

Material handling, heat application. 
refrigeration, disintegration, mixing and 
agitating, mechanical separation, air con
ditioning, sterilization, conditioning amI 
packaging. 

Every food manufacturer is keenly in
terested in the development nnd applica
tion of new and more efficient methods. 
The canner may find a new way of utiliz
ing" heat for cooking and so increase the 
eflieienc}' of his plant. This is of im
mediate interest and importance to the 
baker, confectioner and others. 

The priucip.11 groups of the food in
dustries, the numher of plants and the 
value of uutput are as follows: 

Total 
No.of 

Industry plants 
Uakery prooucts __ ..... __ 2O,4RZ 
Ilc\'cragu _ .... __ ...... ___ _ 5,047 
Canning and pruervinK 2,436 
Confectioncry • __ ...... _.... 1,925 
Grain mill IJroducts._ .... J,67J 
Manufactured ice _ .•. _.... J,8J4 
Mc;).ts and lIleat packing 1,244 
Milk products ___ ._..... 9,682 
Macaroni products _ .• _... J5J 
Sugar .. __ . ___ .. _ .. _.. 153 
Food preparations not 

listed cl5ewhcrc. _ __ ... 846 

Vd uc "r 
III HI0": : 5 

in II ilIi')n, 
$I,51tl 

257 
55.1 
J89 

1,035 
20' 

J)9l 
1,359 

4. 
71D 

Il8 

TIle geographical distribution of the 
food industries follows the two logicnl 
lines of production of raw materials and 

consumption of the filJish~d produ(l, 
the cost of tranSIK>rtatioll as all 'I 

ing factor. 
The states 

produce over 
of Califomia, 
vania produce 5 to 
while the slates of 
Iowa, Missouri, Wisconsin, 
Indiana, Ohio, New Jersey, ' 
sells and Texas each produce from 
$% of the total. 

The production 
intcndents, 
tented with 
but also with purchase 
and raw materials, 

Distribution 

The annual volume of business 
in foods has been estimated at 
billion dollars, constituting the 
single business in the country, 
30 per cent of all business. 

As food originates c;~~:~;,~~::, 
AUleriea and is consumed 
is only natural that it should 
and tangled routes. Just what 
the diversified structure of food 
tion will ultimately settle into "''''';,,''. 
he seen. 

In spite' of, or because of thc fa .. t 
production of . 
industry in the 
tion is far from 'l'Ul'lard;,,,d ... _I\I,,mlii~ II 
turers have sought 
tributive channels in the 
ing selling costs. The 
of foofl products 
through an astounding numhl'r 
channels-from growers, p .. 1ckt·r .~ 
manufacturers direct; through I 

wholes..lers, buyers associations, 
organizatiulls and mail order 
houses. 

Comparatively little data is , 
regarding the cost of distribution J 

various lIIediums, The Dureau of 
ness Resear;:h, Harvard university, 
centl)' made a start in that direction 
stud)'ing the marketing expense uf 
food products manufacturers. It . 
found that 13 of these flnns had I 
$1O,OOO,<XXl and over, the aggregate 
$609,803,000. Forty-seven sold 
national scale, 28 sold to willolc,.",,,, 
chain store organization!l, I 
sold, to some ex:tent, to unit 
Forty-seven uscd merchandise 
and of their 
through result .. uf 
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Uniformity" -

watchword 

MMANDER 
SUPERIOR 
SEMOLINA 

BECAUSE we know how much it IIlCUnM tn 
you to hU\'t~ utumlutcly uniform HCJIlulillu, 

we constantly strivc to lIluiutuin the high tllUlli
ty nnd pcrfcct uniformity for which Cnmmnndt~ 1' 

Superior Scmolillil iM so fumous. 

You cun usc Commandcr Superior Scmolintl 

for a lifctime tIud still find thut its inviting, 

umhcr color, high glutcl: coutcnt, nnd sutisfying 

flilvor rCll1l1in the sumc. lUuny of our customcrs 

who hu\'c stundtlr(~izcd Oil Communtlcr Supcrior 

No.1 SCl110liuli for yeurs rel)ort thut it I)ro

clnccs first 'Iutllity mucuroni with unfailing 

regularity. 

.!\Iilled under un exucling control system, 

there is little ItoMsilJility of nny fluetuution ill 

color, strength, or fI"vor in Communder Supe
rior No.1 Scmolina. At rcgulur illtervuls during 

the milling process it is cheekecl for spcckl!l uud 

kepI prllelieully "peck frce. 

For your protection we have mode uniformity 

our wllteilword. You nmy be sure ufthe depcnd..... 
uhle (lcrfornulI1ce of ComnulIlder Superior No.1 

SCIlIolinu ut all timcs. 

YOU COMMAND 'I'm: IIEST WilEN YOU 
DlmAND COMMANDEit 

COMMANDER MILLING COMPANY 
MINNEAPOLIS, MINNESOTA 



• 
I ~ THE MACARONI JOURNAL Sepl ember 1" 'OJlh'r\ IN FOOD DISTRIBUTION survey, shows a variation of frol11 5.5 to ufacturc r 10 cunsumer has been cOlIsid· 
.\7.2 per cent in marketing costs. crab!)' helow lIormal ,IUd advertising has 

The chid distrilmlion facts in th e lood become almost absolutely impotent. Wi th 
field arc pointed out as follows by one all this sulmonllal busi ness, the dollars 
expert : S.9(X) wholesaler grocers j ' 480 ha\'c not bCClI lJUt into circulation as they 
wholesale provision houses; 900 auto should ; hence the general suffering. 
tnlck fooc.l distri"utors, operating 3 or Blame iUT the present depression has 
more trucks; 300 gron'r), dt'I' .. U1I1lCllt s been 1)laCl't..I on eve r)' known class and 
of dCIl.Ulment stoTes; 6,0 chain store on c\'cry ('oncch'able thing. l\h.ny blame 
l'UIllI)'1l1ics OIK:raling 6O,<XXJ retail stores; it on thc attilude of the wealthy class, 
2,00) imlclK'mlent retailers rated at thinkill~ of wealth as readily expendable, 
$20,000 ami till ; 300,000 ot her inde- like mouey in Ihe bank. As a matter of 
IlI.'udl'llt retailers ; 9(X) specialty foOO dis- fact, the nreat bulk of the wealth of the 
trilmlors ; ",oco rood hrokers; 4,lXXl world is lied Ul' in factories, their siles, 
whol('sale produce compaoies, etc" etc, their machinery ami equipment, ami in 

l\ ccoruiuJ.:' til Ihe 1927 Census of natural resources. 
l\'lanu{acturers, Ihe selling \'alue at the It isn't wealth, hut the income front 
faclory of S()ml' of the major footi prod- wl'alth anel it s usc, that lIIahs for mate
ucts was as follows : rial happiness, /-lI KkI business prosperity. 
~--~----~~~~.----~ Baking powclcn, ycasls and ulher leavc:ning c:omllU untl s ........... _ .... _ ................ __ ..... _ .. _ 
Urc:ad, biscuil S, crackers aud olhl'r haker), Ilroclu~ls ._ ... _._ ..................................... _ .... _ 
UUller, cheese :uul cuntil-ml'll anti c\'al'oralC:II IIl1lk ........... _ .. _ ................. _ ................. _ 
Can necl fi sh aUII tl lher §c:a loods._ ............. _._ .... _ ..................................... _ .. _ ............... _. 
Canned and I,rc:ser\'cd (ruils, \'eilc:lahles, ctc. __ ._ ... _._ .............. _ ......... _ ...... _ .. __ ... _ 
Cereal prep:l.ral iolls_. __ ._ .......... _._ ...... _ .. ____ ._ .... _ .. __ ............ _ ....... _ .. _ ........ __ .... _ ..... _ 

8:~~I~~c K~I=I .. ~~~-p;~;i"~~i~~=.·:::::~·:~::::.:::::--.::~:·::::=:~--.:=::==::::::==-~= Coffee :lIId Illice_ .. _______ ._ .. _____ . ___ ... __ . __ ..... _ .. __ . ___ ... _ .. _. __ .... __ . 
COn fect ionery __ ._ .. ___ .. _ .. __ ._. ___ . ______ ._ ... _. ________ ... __ _ 
Com .yrull, corn oil and 11:lfching .)" TUI'J_. _____ . ____ ._ .. ___ ._ .. _ ... ___ . 
Flour and othc:r grain 1IIi11 Ilrotluc:lI ... _ .. __ .. __ ._. _____ .. _ .... _._ ... __ __ ... _ ... __ _ 
Food prcJQr.uions 1101 clscwllt"r(! cbnific:d ... _.: ______ ... _. __ ... _ .. _ _ . __ . __ . 
Ice Cr(!3m_ ___________ .. _. __ .... _ ... _. ___ ... _ .... __ ._ 
L:ud . uhstilulc:s aud \·t"il t lah!(! cooking oill_. ___ ..... _ .. __ ._. __ .. __ ... _ .. _ .... ___ _ 
Macaroni, 'J)ailhetli, vermicelli amI noodlC1 .. ____ .. __ . ____ . __ .. __ .... _._ 
Flavoring extracl! and 1\.1\·or-lIIall .. ___ ...... _ .. ____ .. ____ . _____ .... ___ .. ___ .. _ 
Olc:omargarinl' 3nd olher Luur r suhUi!ulc:t, nol nude in mc:al IQck.inr. 111.1111". __ • 
Peanuls, walnuts and olhrt nUls, Ilfoceued __ . __ ... _ ... __ . ___ .. _ _ .... ___ ._. ___ . 
Sall-_. __ . ______ ._.______ __. ____ .. _ ._. 

Sb,ughlt r and meat l13cking ____ .... __ . ____ .... ___ ...... _ .. _ ...... _ ... _. __ ... __ .. _ Sausagc: and othc:r lunduct. not matlc~ in meal packing 111:1.uI . .. __ ... _ .. _ .. __ .. _. __ ._ .. _ J.o~~~i~ 
Sug-ar, 11I'c:1_._. __ . __ ... __ ... _ ... _._._ ..... _ .. _. __ . ___ ._ .. _ ....... __ .... ___ .... _ ............ _____ ... 

~'i~~rCO:'~~i-~i·cT~;::::::::===---=-__=::==~~:::__~:::~_=_::::::::::::~~::::::::::::::~~::::::_-=-_= 
Thus may he gathered some idea of One thinJ.:' seems vcr)' sure, vii., that 

the ellormit)' of the field of food distribu- wht!n wC:l!th prospers the people as a 
tion in willch .all of these products nre whole prosllCr, ami when wealth suffers 
moved from tht! factory to the u\tim:lte the pt!oplt! as a whole suffer. 
consumer. Faihlrl' tn ulllit.'rstand this creates an 

THE VOICE OF THE TRADE 
(ColllilUUd Irom Poue 1-1) 

In W.llth Ind Abundlnce 
Still W. SulF.r 

unfavorable .state of mind for which no 
one in particular is responsible but from 
which ::tlllllust suffer in common. Some· 
thing mllst !ilIOn be dont! to justify public 
confiucncc in the future progress of our 
counlry, to restore faith in the various 
business enterprises . thus releasing the 

By 0, La Marea of Prince 
Mfg, Co .• BOlton 

Macaroni wealth of the nation to advance the 
health, I.'tlucation and ~elleral welfa re o f 
the pcuple as a whole. 111is being slarted , 
our present husiness depression will 
slowly ami surely falle into history. 

Personally e\'ery olle knows and feels 
the prcst::nt tlepression. Nt!wspapers tell 
us Clf the ahlllulancc of crops on one page 
:Inti nf unluhi sufferings of milliolls on 
aUtlt hl'r page. Business magazines deal 
at length with the caust! and offer sug
gestiolls, practical nnd fanciful. I'lere
wit h I presellt a composite articlt! treat
iug wilh tht! \'arious phases of our pres
cut business troubles and its cure. It is 
submitted merely as reflecth'e readiuJ.:' 
matter for fellow sufferers to preus!! nt 
their lei sure. 

In a Land of Plenty 
There is more usahle wealth in the 

world today thalt e\'er before. This 
count ry of nurs is filled wilh an abun
dance of things to cat, to wear and to 
live with. The hanks arc o\'rrflowing 
with 1lI0nl'Y, Yet in the face uf all thi s 
wealth allli abundancc, business is dull 
and millions are suffering. 

Movement of food products from man· 

R.s.lrch It M.IIDn Institut. 
Dr. Edward It \Veidlcin, director, 

Mellon Institute o f Industrial Res~a rch; 
Pittsbnrnh. P:l, has announced that nn 
inuustrial fellowship for research on 
moistureproofing and greaseproofmg 

r,aperhoards used in cartons and boxe~ 
135 been t!stablisht!d in that. institution by 
the Robert Gair comp .. ny, of New York, 
N. Y. Recent prog ress in Imckage mer
ch .. ndising has tndicated, he pointct.l out, 
a growing need for paperboard contain
ers with il11(lrovct.l moistureproofing and 
greascproofing qualities, and he said that 
it is Ihe hope of the Robert Gair com
pany and of Mellon Institutue that t« h
nically valuable advances will result from 
the studit!s whi.::h were btgun on Sept. 1., 

.. , 

Dr. Marion 0, Coulter has hC '11 
pointed a Fellow of the Institute I" 
duct these sciellt ific invest igation s. I I 
a speciali st in organic chcmist ry I I 
ing the period 1925-1930 held a 
Insti lute lellowshiplor the 
tai n problems I 

According' to \Vcidlld ". 
ter's Ilt!w 
tur t!Jlroo{ 

i . successful the i!,,·cs ';;g.1 
tiollal ue\'clopmcnts are expt!cted I" I 
possiblt! important t'Cotlomies and 
pro\'cd efficit!ncy in distribution, as 
as to act as a further stimulus tn 
growth of package lIIercit:lIIdisiug. 

by Paul Fishback, Secretary National Food Brokers 

Association, Following Remarks by Dr. Frank M. Surface, 

United States Department of Commerce 

Tujague Visits Pacific Coast 
In a comhiueu business alltl 

trill Ll'OU G. Tujague, 
TujaJ.:'ue Food Protlucts 
the National Food p,,,duc' , 
New Orleans, has ""U,,,,," 
hination busi ness 
took 

Arc we in position to IIisctls5 the, tlr a, 
1 in food distributioll? Havc Ihe cle

of the past 10 years or SCI 

wht!rein we may dcfinill-
has !Jeen a trend ill futltl 

we <lui Ie as much 
that we willllow proceed 

a swing in food di slrilmt ion? 
turning o\'er tht! few thought s of 

on this subject, for it must be 
·\,ciiJr,~:, ;.:;~. I am Itot .. n ecollomist ;lUd cer
I ' all expert beyond the point tllat 

\V,,,I,,i"I"ojloy '·,,,k brings under my nose anti Will

obse r\'ation of some of the things 
11:1\'(' heen transpiring in the food 
groc('ry industry, Mark Twain's 
I on the wrather has IlCrsistt,cI . 

ht solid about the wt'ather, eve r\'ulll' 
There call be 110 question as ht'en talking ahout the trl'llIl or 

,-: reat advantage to a manufacturer ~l oi'lh",i".g conditions in food distribution 
business in more than one state ur does anything about it. 
able to put the same label on his is to say no one expects a few 
cham.li se, instead of a ll 1 I 
each state in which he' sou 5 w 10 may la\'e a tOllC I 

who have been trying eXJleri-At present there seems 1 1 1 I· 1 
. W 10 m,ve leen eXIl.11lt mg alll IIlg tendency on the part of 1 
to ha\'c laws regarding the upon t Ie experiments of others. 
( 1 I · be and perhaps are the 
oat pr()( ucts at varmnce with to which Dr. Surface has re-

the federal government, While 1 
no (IUestion as to the state's right ~ The question I have not bel'l!. 
matter, it is obviously a ridieulotl - answer to my own s.1tisfacti nn 
and harmful to manufacturers of . ' or not these changes are of 
state for any state to adopt which creates trend . A 
regulations relating to food asked an executive of a 
othcr than those of the merger of food nmnu fac-

The committec on merger which h:!s llcl'n 
laws of the NMional and has been the pattern 
association is agitating a concertccl he belie\'cd that which hi s 
by all fOC".Kl manufacturers to g" 1 done was evidence of trend 
slate food commissioner to exert swillg, His reply was: " I 
fiuence with the commissione rs t, > Ask me agai n in 15 years 
about and main lain unifoml law- ' be to answer, or at least 
the whole country. Thus only accurate guess, but 
manufacturers help stop the it may be a trend," 
states ntiopting sepamte the word "may." 
laws, which makes it almost has caused most of Ihe lalk 
for any flOn doing a national trend in food di strihution has 
national business to keep track 1 remarkable developmcn l of the 
\'ar)'iug provisions without method of food distribution. 
corps of attorneys. Desides in the suhjeet is naturally ali\'c 
is absolutely un-American because food is prime, Thcre 
business should not tolerate trade in, second hand or usc-Ii value 
tion one momcnt longer than i (ood served at noon today on mil-
l)' ne(essary. of tables. 1110se "3 squares per 

or their equivalent or the Itt.'art'~t 
Fire Damagcs Plant to them which the mcans of tht! 

The Matzus baking plant of the affords, must be had to sllstain 
witl nros. & Margareten, may he resoled. clothing 
nrooklyn, su ffered series mileage reduced to necessity, 
in August. This gone into complete ron sump-
fac tured noodle may delay the going but it 
city. The exact sure. 
but il fully had the c113in store, ex.-

" .. ndin!: fWeII tt'a and spi("e wagons. irmu 
an ori!:in oi Cille gClod amI suc("essful unit. 
(rom an idl'a uf stnre and (OImll'l' ;1 1" 

ranJ.:'enll'nt. all uil!l{'r central owncrship. 
There has ren'nth- i!lllmn'd the so-ca lll'd 
voluntary chain . 'in,It'pl'udel1t tl llilS ew
terin~ amund the sl'r\'ice of one wll.llll' 
s,lll' ciislri lluler. ;11101 dnse UIWllI its hed ~ 
cha ins oi thest' whule$;llc ciistrihut('rs, all 
units !If hnth tile wll nk salt! allil retail ou l
lets linkt.'tl luosely tUJ.:ether. uone losing 
its illtlcpelUlel1cl' and illlli\' i(lualit)' he)'lIIul 
a wi se allll wholesomc Illovt'mellt toward 
('conomil.' ami cCHllolllical uni{ormit \" oi 
~ tore pl:lIlll ill J.:" ;tllIl arranl,:l.'llIent. . 

Tht! (ItIl'stifln is now (Iuile alive in til t, 
mincls of thuse who are mllst IlirCl' lh' 
and det'ply illll-resh't! ill fucKI di si rillli
tion as to wlwtlll'r or 110t Ih ese chain 
slure IlIC l\'ellwnts ha\"e or ha\"e not 
n'achell lhe satura tioll point. TlIl'Il there 
is a 111It'.~ linn as to whether or not intra 
d1aiu Cnllll"k:lit ifJll. which has 1I('l'll and 
st ill is keell. clt·tt-rmined and almosl hiller, 
is nnt guiuj.!" In ddeat the pUQK1Sl' of till' 
{"lImlers. Pll'asl' don't ask me to alls\\"('r 
t·ilh('r (If Ih es(' I\ueslions. I canllot, 

Economists so\\'. and 1 aj.!"fI.'e Illal all 
IhiuL:"s mll st han: 3 "alu('s if they arc to 
I.e clesin'ti h_\' till' CCl ll sumer. They 1I111 st 
ha\'l' form "alne. place value ami lime 
\'alue. In (ood till' man u{a(·ttlrl·r 1ll1l~1 
gi\'t, thelll till' iorm \'a im' which mah,s 
Ihl'm (Iesirahle tn IIIl' WIlSUlIIl'r. TIll' 
time anti ulan' \'allu- mll st he atlcll'c! 11\' 

the clistrillllll'r. Thl' whnles.,lc-n' lail 
methOl I of cli strihutinll. it s \'ariant the 
\'oluntary chai n, the chain store ornaniza
tion, aU 3 furni sh the lime :111(( piaCl' 
cI('lItent in till' $;llI1e ma nner. The\' take 
hulk from the mallltraClurcrancl I'ia("l'il 
in the center of lIistrihutioll 10 hreak hulk 
10 relail nutlets through Iheir wan·hnus
ing. These retail nutlets placl' smaller 
p:lrcels in posilion availahle 10 the l'on
sunlt'r at the tillle the conSlllTU'r wants il. 

Tn any di scll ssion I"lf food di slrihUlinn 
there is one a\'ellut! which is all tun (rc
quell1ly fI\'erlookctl :Iud which is of Ire· 
nU~lIllous importance with resp<'ct to 111<' 
\'olume. That is the tli strihulion of fnotl 
throuJ!h nutlets where it may he pur
r.hase,1 anel l'onsUllled nil the Sl)llt, or 
catell in the hnmc without any further 
preparation. The \,olume of lond dis· 
Irihuted through restaurants. hotel s ;nul 
other eating places, th rouJ.!h ut' licatessen 
stores and the rcet'nth' developed and 
gradually increasing Ilelicatessrn dep.1Tt
nlents ct retail I!roceries, is enormous. 
The incrc-ase in the numher and size of 
ap.utment l\OuSt's with an exact rat io in 

tlli: denl'ast! in the size uf til l' apart 
/IIeuls ; the im:n'asing llIunbcr u i familil's 
nr 2, l'tJllsistil1g uf 2 wage l'arners: the 
!Iisinclillation Illwarci sll-("allecl kitcht"11 
clrud~ery, the new competition iur the 
earned "nllar, 110 sillall p'1ft u i which 
gOt!s fur amusements ami lat ch' Tum 
Thulllh gulf- all these ha\·t! illereasl'" 
Ihe ch'sirability or ready to l'at iOIl" for 
the hume or at c;lti ng p1:ICl·S. 

Grl':lt gr;lIulparelit s wert' seli sutli("iellt 
it S to foml sllwlr. They hought a little 
sUJ.:"ar, a little b..1.king IWI\\·t ler ami things 
like Ihat which the\' l"Ould II l'ithl'r rai se 
nur Ill:lke. Their o'wn grain was milll·tl, 
the nlt'at was killl·d :llItl t:lln·d on the 
plaCl', rruits ami wgl'la bles \\'l're ((ril·11. 
or preserved or cellarecl :lJ.:aillsl till' 
wi nt er. Great gr.uulchiltlrell run aruulIIl 
Illl' CUrlier 10 the ,Idkatl'ssl'n inr a p"'pl'r 
1);lckage of mea l loa f, a lIucht II f hakl'd 
hea ns, .~ slices of hread, h;M a quarter 
pound square of hult t! r, a ("an of dc
hydrateel coffee, ami Ihey arc putting 
through a log hl'fure slIIldown, 

l-la\'t! tlll"sC' tl l'wloplllelli s in the lIIet h
culs or di stribution CUllIe from ("OIlSllllll'r 
tlelllallll, from changing hllman nOli un'. 
ur have human lIature ;1I1t1 l'onSUllll'r oIt· · 
manti bet'n d1:1n),Wd h,\' challgl's in l11eth
otis uf ,Iistrilmlion ? l\ nswl'r that qUl'!i

tioll .11111 \"Illt ha\'C the answer as to 
whether (Jr' nnt the ("hange is a trl'ucl or a 
swil1J.:. It i ~ !lot ctllll'ei\"ahle that \\"t~ will 
go hack 10 grea l grandfather's methOt I 
o( life (it might Ill' a good Ihillg for thl' 
sturdiness c')f thl' rare 011\11 the lIatioli if 
we did fOJ a tl l'c;lIle ur 2) hut since \\"1' 
ha \'l' th': lhangc ht!re, is il consumer 
cfl'a ted fir is it iUl .... :1 "IWIIl the CClII
slUne r J 

Ha\'C' \:c Ihll PIIshctll his tn'lUl or Ihis 
swilll.!' will . lUll little cunsiclerat ioll "i 
what ht.'nc!it il wi ll prolluCt: fur ti ll' ": .. 11 ' 

Slimer, allcl with tnn IIllleh Ihnu~ hl oi 
what J.:'realer profit it will prndul'l' i"l" 
the manuf;u.: tun·r Cor the dislrilluter, !II" 

hnlh ? Mergers in mallllf ,u:tu riul.!' arlO I .. 
erea tt t'eouomil's of pllrcl: " ~· factory 
nperatilllis and sa lt·, Ihat wilil . r . Ie !!f('al
cr profits. with (If without retillcecl pri f·t's. 
Group "ur in].:" and group retailill J.:' had ils 
intenti\'{, :11 r('t lllcell ('flsls "f volull\l' lIIat 
would wi,lell the margi n 10 tht· (, ,111 -

sUlller's purchase priet. COIlIl K' lilinn has 
Ihinlled thai marg-i n tn til(' .. Imusl 
irreducihll' minimulli. The l"ImSUlIll' r ll;ls 
prufitt'll wl1(' re the cUlll petiti"lI lia s ht'l'u 
most kt-t'n. nut that Ilrnflt hns paid to 
a grt'at ex tent ror his loss of thl' Sl' r\'iee 
that his mune), {lIrnwrly h/)u~ht. SOI1lC
times 1110, though In the credit of 111(' 
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Dil~O the Trade Mark on Your Package 

By WALDON FAWCETT 
I f any 1I1:ll"aroui marketer has had 

'Iualms about o\'crduinc a soot! thing i.n 
featuring his hrand 011 the gnods let IllS 
mind hc lit n'st. Xo IOllger. if ever, nerd 
he li sten to the critic who tell s hilll Ihat 
it isn't good si ratcb,)' or smacks of mo
notony to repeat or reiterate the IratiI.' 
mark on the exterior of the 1)'1cka~c. In
strati , he 1113), flllt! that th e quesl,ioll for 
Ihe future is that II! how Illany times he 
shall make his helm'cd huvword 53)' 
"ditto." . 

Vindication for repetitive display 
comes at the hands of no less an au
thority than UnciI.' Sam himselr. The U. 
S. Bureau of Foreign :mll Domestic Com
lIlerce has recent!,. conducted its first in
tensive investigatIOn of packal;illg prac
ticcs and flllds among progressive pack
al.:ers a pronou nced trcnd to the technique 
of serial or multiple trade marking. 
More than that the marketing experts of 
the Department of Commerce (lron,!l~nce 
this shrewd and proper merchandISIng, 
calculated to hell) a brand seller capitalize 
his good will to the utmost. 

There arc no hard alltl (ast nIles gOY
{'ming this liltely emphasized fashion of 
pyramiding a trade mark. The procedure 
consists in echoing the br;lml ({'I an)' de
sired degree. TIlt' packager ilia), be con
tent' willt 2 or 3 encores for hi s mark. 
Or he may double that quota. Indr.ed, the 
fact hunters o( the COllUllerce st .. ff have 
found in thei r current cxplora tions " ::~r
pri si ug lot of installCl!S in which pack
agers of specialties have besl);l ll ered :t 
consu mer unit with 5 or 6 renditions of 
the distinguishing mark. The repetitions 
ma), be in fu ll fonn, or ahhrevi:ltetl SO as 
to emphaskr.e Ih e salient alltl most readily 
recogni zable (eature of the mark. 

At least 2 in Oucllce!, maybe lIlore, have 
heell at work to swing alert marketers of 
l)'lckageel goods to this (ormula for 
cu mulative identification of gootls. F irst 
there is the mounting realization of the 
pulling power of a familiar tru sted trade 
mark and the impulse to play up the 
coax inl; nickname and capilalize it to the 
ulmost b)' successive poumlings into the 
consciousness of the brholder. Secondly 
there is the illnuence o( prescnt day ma
terial conditi olls in merchandising. Store 
stocks arc being snuggled. Some 1l.1Ck
ages are "skied" on upp('r shelves. Oth('rs 
are helol\' the counter level, so tha t onl), 
the tops of the cartons are (ully visible. 
Worst of all, hurried clerks in chain 
storu cannot always be relied upon to 
arr:'IIlge )l.lckages neatly, face outwa rd. 

providing the all- faces 1l.1Ckage. The all- iac1!s marking is fitting in I!) 
"all-faces" Sl'I UI) simply cnntcmplates the known amollg displa)' 1I1ell as " " """"' . 
displa)' of the traelc lTlark on aU 4 sidc! OU5 sntelll. Some of the 
of the carlon or other container. O r (eel that it helps arrest the 
hetter yet, on the sides ami oot h cuds as passersby if the t)'pograph)' or 
well, making a 6-fronted show casc. of a package i! such that when 
Such an arr:utgelllcllt that, no mailer how ages arc placed side by side 
the packages llIar lle placed on store cou nter the cITt'(t of the . 
shel\'es, 110 mailer htlw they may he rangeel units is that of 
jumbled in hins, tl1(. trade ma rk will look ces5ion or panoram:l, .'~~~.CS)~" .. O;.1 
(lut from whalcVf'r "exposure" chance wallp:lper border. It has I 

has left u)lpcrmos.. It IS :I method of II\' deh handling the trade mark 
"playi ng safe" no matl~r whcth~r a made the r~curring moti( or 
package has alighted on il s feel or on which consolidates the d isplay. 
its ht.'ad. For the macaroni marketer who 

Just here I would like to make it clear plallnin~ a new package or a \,enlulr 
that this latter day stunt of ditto marking l)'lckage retlesign wit'lh·:I ~~~ki::,~~"'~,~~:~J 
is quite different from another version employ ditto trade II i 
of multiple trade marking which has Inng certain sccrets that should 
heen followed to some considerable ex~ ., stantly in mind. One important 'I ' 
tent and re"rartling which we have had to have a t rade mark that will jit 
more or less to say in the Macaroni fortahl)' 011 all of the faces of till' 
Joumal. Until recentl)' if anyhody men- age. If the l);lckage is designed 
tioned multiple trade marking he was a trade mark selt.'cted afh.'rwarcl 
assumed to have reference to the plan be easy enough to pick a mark 
wherehy a hrander applies 2 or more dif- be accommodated on the 
ferent trade marks to one package. TIlat several surface! of the 
so rt of double or triple play is {Iuite all If howc\·er, as is more 
right. Uncle Sam approves it to the ex- age is 10 serve as a carrier 
tent of registering 2 or more marks for lisheel trade the ",",",";0111 
usc on the smne goods at the same timt.'. which can not 
And the method i! a convenience for the comes important to 
macaroni marketer who wants to tie to- surfaces sufficient 
get her his full line hy means of a house mark without such ,,,·impilil. 
mark and at thc same time indivitlualize ing as would mar the 
each member of the " famil)''' by a space to spread itst.'lf a· . '. , .. . . , . .... 
varietal trade mark. But this altemative have to be reduced to 
marking is (luit e different in eharacler nalllt.'. 
and purpose from Ihe straight away ditto Annther precaution that needs t,l' 1 
display that we nrc considering today. if the macaroni l)'l ck'l~e is ' 

In its strictest application the ditto ditto trade marking, is that ' i 
program consists ill th e exact repetition sels all all-oyer color b.~c~:,~:Z,':,:,'::;n 
to the third, fourth, fifth or sixth degree da)'s gnne by it was not . I I 

of the technical trade mark that dis- find ill thi ! and other lines the I 
tinguishes the goo<15. The only de· in which the cOJl)' and color I 

parture from that (onnula. is when, as the seve ral faces bore little or 110 

above mentioned, a packager elects not to one another. TIlere was, 
to mirror his entire trade mark on eve n ' 5.1)', a "front" that was show), 
facad~ but to vary the procession by iii- and a "hack" that was much mure 
serting, as some of the links in his p'.1ck~ cst. Vivid color on the packaJ.! l' . 
age chain. key ex tract! frolll the (ull might not spread to the sides, ..J 
mark. Even so much liberty in selective to the top and bollom. T hi s 
display is not counten:lnced by the hard of p.lckage glory is "out" 
shell brand loyalists. They hoM that of ditto trade marking. 
every )l.lekage outlook should show the is to make every pa.ckage 
trade mark in all its clary in order that , complement nf e\'er)' other 
no mailer what feature o( the mark has actually a . To ca rry out 
fastened in the mind of the customer or c('l'tioll it . 
prospective customer the recogn izable d('- background color can 
tail will be there to dick with r('collcc- and uuiforma ll), O\'c r the 
tion. . of the package and if the same 

HOURGLASS SEMOLINA 

For the Discriminating Manufac
turer Who Demands 

QUALITY 

Location Enables Prompt Shipment 
Write or Wire for Samples and Prices 

DULUTH.SUPERIOR !MILLING CO. 
Main Office: DULUTH, MINN. 

NEW YORK OFFICE, F6 Produce Exchan,e 
PHILADELPHIA OFFICE,4sa Boune BId,. 

BOSTON OFFICE, 88 Broad Str •• t 
CHICAGO OFFICE, 14 E. Jacmn Blvd. This brings us to what is really the 

most compelling element in the dnCt to 
ditto trnde marking, viz. the desirability 
of lort ifying agninst nil eventualities o( 
store storage or shelf arrangement by 

This all·over branding is grn.dually re- keeps step on every plane. All 
l't'aling certain display adYantages ap"'rt is considerably 1II0re to ditto •. ~ ..... ,.,. 
(rom ils practical purpose of making ing than just the principle o( 
identification easy (rom every angle. One surround Ing an article with it s :1 

surpr~se is (ound in th~ . m~tlI~r ~,~ wl~ch th~ugh tl!!,: i ~ a t . ~he hallam o( it~.~,:,:::::::::::~~::::::::::::::::::::::::::::::::::, 
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,. ,. A BILLION TO BURN « « 

Uc:af the lond alarum bclb-
111':1IcII bells! 

What a t:lle of Icrror, now, their lurhull'ncy lel11 I 
In the startled Cil f of night 
1101\' Ihey 'Cf(~am 0111 (hdr afTrightl 

Too much horrified to sp<'ak, 
Ther call only shrick, sh rick, sllrick. 

Qut of tune. . 

In all the talk about business !!('I.res
sian, about the reduction of values, ahout 
restricting losses, have you heard anycnc 
say :lIIylhing about the billion dollars in 
moncy we PO'l)' yearly (or fires? 

Half a billion for prope rty damage and 
another half billion lor fire fighting ma
chines and men. 

A billion dollars is a pretty big hill fur 
:I. nation to 1>.1), when it is complaining of 
heing hard tip. 

But that isn't all. It isn't even the im
portant side of the matter. The loss of 
liCe due to fires will be about 1O,(XX) this 
year. Ten thousand Olen, wOlllen and 
children killed b)' fire. More than half 
or those lives lost will bc children', lives, 
lives of that p..lrt of thc population with 
the greatest prospective caming c..'lpacity 
-to neglect the human clement. 

Wll3t is a human life worth? Courts 
allot verdicts of many thousands of dul
lars jor Ih'es destroyed, Call a life 
worth $25,(XX), Ten thousand li .. 'es de
stroyed add a quarter billion of dollars 
more to the rlre loss, Twenty thouSo.'lml 
persons iniured may well add another 
quarter billion, The cost of con nagration 
in this land of tllc hi" bonfir~ nllls up to 
unhelievahlc figures and the chief Ihing 
most of IlS do about it is to talk, 

E~"iY year we have Fili: Pr.::ventioll 
Wcek. It is a good idea to set apart 
such a weck, hut do we prevcnt fires that 
wcek? No, wc only talk about it. We 
have speeches and pageanls, parades and 
propaganda-and fires, We shall prob
ably have 10,<XX) fires during Fire Pre
vention \Veek and 200 people will be 
killed and twice that many injured by 
those fires. 

This year Fire Prevention Week may 
well be given particular significance by a 
great effort to reduce the number of fires, 
At the rate of a hillion a year loss in life 
and property and injuries, a nomlal 
week's loss would be equivalent to 2(XX) 
handsome homes worth $10,((10 each. It 
would seem that we ought to be able to 
cut that loss in two for a single week by 
intensive effort, It would seem that we 
might then go on cutting it in two, All 
that is needed is increased care and de
creased carelessness. 

TIlere is very often an attempt to in
ject an element of mystery mto the 
origin of a fire. The property owner de
cbru he cannot understand how the fire 
got started, He hints at spontaneous 
combustion or even at incendiarism. 

_ .. 
Indultrlel Can Help Prevent Firel by 
Startln, an Educational Camp.lm of Fire 
Prevention Before, Durin, .nd After Fire 

Prevention Week, Oct. 4 to 10, Ulll, 

-£dDar Alltll /'iJr 

Sometimes he believes what he is sa)'ing, 
but sometimes no one else believes it and 
perhaps the latter opinion is right. Just 
as we naturally seck to Jllace the blame 
for our automobile aCCident UPO" thr 
other fellow or asst!rt it was unavoidable, 
so we scek to pass the buck in the c:lse of 
fire on our premises, 

The best way 10 escape blame for a fire 
is to see that it docs not start on any 
premises where we are responsible. 

Spontaneous or seH-ignited fires con
sume property 10 the amount of $16,(XX),
(XX) annually. But though they may be 
declared unavoidable there must be some
one responsible for the oily rags or the 
paint SOilkcd overalls left III a closet or 
dark comer where the oxidation of oil 
develoJls combustion. 

Electrical fires may he regarded as un
avoid:lble and even mexplicable, and the 
resultant loss of $16,txX),()(X) or more as 
inescapable, But someone left the n3l
iron on a combustihle surface wi til th t: 
current turned on, or SOmeone pot in the 
de(ccth'e wiring or neglected its in spec
tion , Incidentally, it may be said the 
number of fires caused by defective wir
ing is sa small as to be comparatively 
negligible, There is a human cause be
hind Ihe electric rlre-5a.ve that caused 
hy lightning, nnd the SIO,{XX),(XX) annual 
loss duc to that cause would be greatly 
reduced by proper radding. 

TIle general manager of the National 
Doard of Fire Undenvriters is res)On
sible for the following: 

"That the people in general are not 
fully aware of the menace represented by 
the continued fire de! truction is due to 
several reasons, among which is the lact 
that they do not appreciate the extensive 
ramifications of losses by buming, Fire 
always results in throwing away of time 
and materials-for incineraled property 
can never be restored-and it takes out 
of circulation in productive channels th e 
tremcndous aggregate of insurance (lay. 
ments that olherwise would bt: devoted 
to promote commerce and industry, 
Furthermore, when burned structures 
are not rehuilt the taxes they formerly 
paid must be pro rated over the remain
IIIg properties and thus such losses add 
to taxes. They also increase tax levies 
by making necessary maintenance of 
large fire departments with more expen
sh'e fire aPF-uatus," 

T o this may be added the fact that 
heavy losses must necessarily force to a 
higher figure insurance rates, involve 
serious losses from business enterprises 
whose total or partial idleness becomes 
compulsory, loss oC wages to employes 
thrown Ollt o f work, even loss of an 
illclustry to a community . where it is not 

rehuilt , It requires only a little ;"" g;nl"dilne Continues in Macaroni 
tion to follow the ramifications T d 
serious fire as it affects the financial ra e 
fare of individual after individual macaroni ex-
cOlllmunity after community, 19.n indicate 

Sometime ago The Nation's food between 
declared, "We bumt enough is still 011 the 
la st year to make a solid row exports and imports show 
York to Denver. A train or , over the business of a year 
frei..:ht cars over 7 miles long 
hardly haul enough silver 10 pay fo r 
property we burnt in one )·ear." 

There arc 6 predominating ("aUSts ,. -,,"'''',' 
fire given by the National floard oi 

in June 1931 amount to 
worth $18,126 as COIll

total of 694,035 Ibs, worth Underwriters. 
I. MATCHES AND SMOKERS' 
TERIALS. 

Total loss SJ7,880,(XX), 
Develop careful habits wilh 
smokes, Prevent rubbish 
into which they may fall o r 
Put proper proltttion around 
mahle and explosive materials, 

2. DEFECTIVE CHIMNEYS . 
FLUES. 

Total loss $27,092,000. 
Chimneys built right, kept 
good repair and frequently im;"" ",,1 
defects. 

J. STOVES, FURNACES 
BOILERS. 

Total loss $25,521,000. 
Proper installation and 
tion of all heating app .. 'lratus and 
tions. 

figures covering macaroni 
1930. 
months of 1931 the ex· 

only 2,649,374 Ibs. bringing 
shil)pers $200,147. For the 
in 930 there was exported 

Ibs, at a value of $405,714, 
Importl Lower 

with the general trend the 
for June 1931 show a 
total of 202,673 Ibs, hav· 

a cost of $14.688. 
imports were 246,

of $20,296. 
of this food 

6 months of 
i,liiJ.~.fli . of foreign 

at a cost of 
to June 1930 we 

and paid for this 

4. SPONTANEOUS IGN~I,T;:I;O~i~~'~'J~~~~~=::-~: =:l&i~ Total loss S21,739,(XX). ~. 
Keel) in metal containers 

DolI.ul 
2,9-15 
4,17-4 

terials as may clevclotl heat 
oxidization or combustion withill 
selves, 

5, SPARKS ON ROOFS. 
Tolal loss $18,350,(XX). P"""nli" 

Use of fireproof or fire 
Ordinances against use of ' 
in hazard zones, 

6. ELECTRICITY AND 
CAL APPLIANCES. 

Total 1055 $18,961,000. 
Care in installation and use, with 
inspection of equipment and wiritl J.:. 

The terrible thou~ht in cotltlcctilOll 
the destruction of millions of 
worth of homes and 11110",.""" 
less lives is that it is 

a 
cosls one or a. dozcn 

of a million dollars, 1~;~:'I:;d;'1 
occupation for months for I 
working people, the 
never he discovered, may 
of the effect of his own c.,«I,,,sn'''',.'1 
the incident ought 10 out so 
in Ihe minds of all other slllokers 
make them 100% careful the rest IIf 
lives, Unfortunately it docs not do 

What kind of an appeal can be 
to alaml the careless and to give 
pause) Perhaps nothing short o f 

(ColllillW/d 10 PQg~ 13) 

British 1I1lI1I 11Ira~ ......... ," l,t26 
Costa mea ........... ........... _............. 7,ll 
Gu;\tcmala . . ......... , ............ 1,21.1 
Ilomlur3I .... . ......... IJ,87(. 
Nicaraf.;lla .. . ..... J,207 
Pallama .. , ...................... -'O,fl71 
Sah·:I.lu r . . ................... , ...... , Isn 
~fcx ico ........... .. .......... , ........ .. . , , .... (1,\70 
Ncw fnlHHII :uHI & L.1iJra,lnr ... _ 4,627 
lIermml:a K97 
Ilarh:ulol .. ..... ".. .... .. ...................... 173 
l.:lInaica , ........ ..... ,....... .................... 2011 
rrinitlatl & Tohago .................... _ 1,IM 
Ol her Dritish W, Imliu............ 261 
Culla ........ ,. , ........................... , ......... 18. IJl 
Dominican ltelll ll,l ic ........ _ .......... 16,M1 
Nethtrlan,1 W. IlIdi(5 .................. I.PJO 
l; rench Wei t Imlin ........ _ ....... _ 200 
J-!!,it!. Re/lul,lie o f... ..... _ ... " ........ 4,25J 
Vlrj{1II h .lfull of U. S ... _ ... _..... 51« 
Colomhia ...... . ........ , .......... , 2, UoR 
Pe ru ... .. .... ".,. , .... "....... .. . 571-
Vr.nnuela ..... ...... .. ...... ... ......... ",., 2, 125 
Iithi sh IcHlia" ..... , ........... " ............. 1).27 
Iltili ~h ~Iala\'il. . .... ....... ... .. .. . ......... 2.14 
Ceylon ........ : ... _ ............................ 1,175 
Cllilla ......... _ ............ _ ................... _ 5,!IJll) 
}'n'3 & ~I alillra ....... ... _ .. ".............. 6.19 
Olher Netherland E. Indies ...... 9fi)J 

1~~~~ ~ .. ~~.~~.:::::~~::::::=:::==:::=::::: 6,~ 
}lllilirpine 15Ialllls .................... _., 4,85J 
Iltitish Occ:mb._ .. _ ........ .. _ ..... __ . 191-
French Oceania .. _ ............ _._ ... _.. 450 
Nt ..... Zealand ............... _, .. _ .. _._ .. _ J,936 
Iltili sh East Africa ... _ ..... _ .. _.... SlIJ 
Union of So, Africa ................... , 914 
O Ilier nritish W, Africa............ 50 
til'eria .................... " .......... _ ....... ,. 2-1 
~Ior(}('co ., .... " ...... _ .................. ,..... (.00 
Ha ..... aii .... _ ...... __ ............................ 111,796 
I'o rto i{ico ....................... ... ,16,2% 

105 
61 
f/I 

181 
IS; 

2,J25 
It 

57R 
JOJ 

" " IS 
12J 
25 

1,024 
t,015 to, 

It 
20t ." 17tl 

1Z 
JSS 
IJ7 

'" lJO 
J06 
7J 

205 
SR 

1&1 
OSS 
20 

'" 4tO 

'" tt2 
1 

" 44 
1,008 
1,J81 

.............. ~B.80Z $26.515 

I f you want to be a clear cut talker he 
II clear thinker. 

Too Busy to Livo 
(C'lmmelltled 10 Penolls AmictctJ 

..... ith IInrr)"il i~ ) 

Il l' II :uln'l lime 10 Rrcct the da)". 
He Iialin 't time to lallJ;h nr ,lIay: 
Il l' hadn'l time tn wail a wlli1l', 
li e ha,ln't tillle to !;in' a smile : 
Il l' hadn'l lillll,: lu !-lit'an Ihe new s, 
Il l' ba,ln' l lime til tln'am ur lIIuse; 
J Ie hatln' l lime III train his mind, 
II I: h:1IIn'l lime tto l,e juS( kind; 
li e halln't time til 5ce :t jokt. 
li e hadn't time to write his fulk: 
li e h'\lIII'1 linle to cal a meat, 
li e hadn't time III ,Itelll), feel; 
li e 1"'1111'1 lime In lake a rcsl, 
Ife haeln 't time to ac t his best i 
lie 1I:l\ln 't time to hcljl a calise, 
li e halln't lime 10 lIIakr. a IlaUst; 
li e hadn't time to IIC II a nott, 
He hadn't time to cast a \'ote; 
He hadn't time to sing a . ong, 
lie hadn't time to tiJ;hl a \\,fOllg; 
lie hal1l1', time 10 send 3 gift. 
He h311n'l lime 10 practice thrift; 
li e hadn't time III excrci se, 
lie hatlll'l time to Ican Iht skits; 
IIc h::II III't limc to hecd a CTy, 
lie hal111't timc lOla), guntlhy; 
!-Ie halln 't lime III study flOi'e, 
li e h:uln't lime In JCllfcn noise ; 
lie hadn't time ttl J;O ahmad. 
J Ie hadn't lillU: 10 SCT\·t his Got!; 
li e hadn' l lime tn lent! tlr gh'e. 
lie Ilal ln'l time to really li \'e; 
lie hadn't time til read this \'eut . 
lie hadn't lime-he's ill a h~arse. 

-Grtm,;lIr Kl(iJrr III lilt 
n,"'oi, Pru l'r(lS. 

What use to holt! a willllint; hi,ntl ami 
wear a worried look the while? Better 
to take a can ,less staml ami face mis
fortulle with a smile. 

OUR MODERN 
DESIGNS 

ADVlmTISE 
AND HEll' 

SELL YOUR 
PRODUCTS 

ARTISTICALLY 
DESIGNED 

LABELS 
AND 

CARTONS 

"SPECIALISTS Ui Ct:U.Ol'IIANE WINDOW CARTONS" 
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SEEKS MANUFACTURERS' VIEWS 
On Radio Talks 

11111 iairly illllo\\" \\'h"I\'~a l l' pr;,·n . III 
!,n ll'lit-a lly all l';t~l' S IIi l' IIHlI,b iul ligures 
of Ihe Hun'au II i LaIH'" :-;Ia l i s l i, ' ~ arc 
!Junkd, Thl'H' an' 1I1l\ illll'lIl i"lIa lll- mis , 
Il'allillg :11111 arl' (1I11l1,ill'cI irllHl I h~' bl'sl 
;lIillrll1a lioli :lI'ailallll', hnt till' \'ari;lIlrl' is 
Sll }:real Ihal mali l' ;lr lllbl Ilwir n ·li;,"il, 

Bost Mlclroni Co. Incorporltod 
In Syracuse, N. Y. last month was an

nounced incorporation o f the Best 
Macaroni company aftf r th e articles had 
hel'n filed in till' Siale Honse. AIL:IIt)'. 
The firm has a capilal s tock of $50,000 

. ami willmanufach lrc macaroni, sp:lghclli 
and vcrmict.'lli, besides handle il11l)Orlcd 
goods. 

Three Syrac llse business men who in
COTflOratcd the company, J. GaTe! Hota]
illJ,:. HenT)' llarncllo and Willard Halsey. 
arc princIpal owners and will serve as 
directors. :\I r. Hotaling is pn.'l'ii!lcnt of 
the Homac COfp. whose plant was dc
stroyed several years ago. He CJWIl!'l a 
factory in O riskan:ty Falls ncar Sy rac use. 
and Ihis will he converted into a Il1ll1krn 
mal':lroni plant. 

Eleven Years as Plant Manager 

In July friends of A. Dartucci can
c ratulated him on the completion o f II 
successive years as the ,::eneral mallager 
o f the POlllpei ~Jacarom Factory in Sail 
Frnncis('O, During his service the plant 
has grown in quantity and qualit), of 
products manufactured until today the 
Pompei Lrand is shipped to many states 
and many nations, 

Mr, Dartucci brsides being an expert 
manufacturer of alimentary pastes is also 
active in civic affairs as member of the 
Chambe r of Commerce of San Francisco. 
the down town association of business 
men: secretary of the Pacific Coast 
Macaroni Manufacturers association. 
and president of the Paste Makers 
Union, In his opinion, frequently ex
pressed before meetings of the ' various 
civic bodies. macaroni products nrc 
rapidly gaining (:lvor among Americans 
who arc slowly but surcl)' recognizing 
the nutritive value o( the food, its case 
of preparation into man)' varieties of 
tasty and satisfying combmations, 

Cotton Bags as Macaroni Containers 

The Skinner Manufacturing company 
01 Omaha, NeL, has adopted a cotton Lag 
container for its macaroni products thus 
utilizing a most serviceable fabric and 
promoting the usc of callan, The new 
macaroni sack is known a!! the Dixie 
packa!;e and should have a Ilarticula rly 
lavorable appeal (or consumers in tht 
cotton growing states, The package iI: 
painted red , white and blue and ca rries 
rul it the words "Use cotlon and help th e 
South, Use wheat and hclp the North ." 

The Skinner brand of macaroni pro
ducts is quite popular throughout the 
south, ami as a result of the adoption o( 
a colton bag (or shipping purposes the 
(Inn hopes to greatly increase ils sales 
ill that section, at the S3me time openilll: 
:t new market (or cotton whose produc
tion in this country greatly exceeds the 
demand, 

Macaroni manufacturers are watchin!; 
with keen interest the experiment being 

r 

made by Ihe Skinner cOlllpany. stlldyinJ: 
particularly the su it ahility (d the cotton 
containe r as a food carrier, Many 
thousands of yard s o( colton goods are 
now made up into b."Jj.! s fo r Ilour. ricc, 
bran and other cereal !c}()(ls. 

Incorporate New Chicago Firm 

Articles of incorporation were filed at 
Springfield, III. in July Ly attorneys for 
the new Western Macaroni Corp. In
formation other than the !lalICS of the 
inco rporators and the capital III the fim) 
was 110t gh'en in the announcement , The 
incorporators arc Jessie Grasiana, Joseph 
Galtons, Ge rtrude Raddatz. The capital 
consists of 400 share!! of no par value 
stock. The purpose o f the finn is 10 deal 
in flour. macaroni and other food pro
ducts, Location of the office or plant is 
not divulged, 

New Buyer (or Kroger 

The Kroger Groce ry and Daki n!; com
pall)', heacJ(IUarters in Cincinn3li, 0, an
nounces l ppointment of H , H , Wurtz 
as the firm 's buyer of macaroni and 
cereal Ilrooucts, He will ha\'t~ the final 
o;ay in deciding when and from whom 
all purchases of these products will be 
made for the many branch stores op
erated by this company, 

Fonner Partner Out 

Aurelio Talu:i, salesmanager of Mario 
Tanzi & Bros" Inc., Boston, Mass, has 
announced to the macaroni manufactur
ing industry that Guido Tanzi formerly 
connectcd with that company has severed 
his connections, and the trade is advised 
that he no longer has authority to sell 
macaroni dies for that finn. nor to make 
an}' agreements for their use on a rental 
basis, 
' The finn also warns 'users of the 

patented Fusilli die that it is the sole 
owner of that die under patent No, I SQ6. 
869 and will hold liaLle an)' firm illegally 
using or manufacturing Fusilli dies, 

Packaging, Packing, Shipping 
Exposition 

Announcement ha s been made o f n 
mammoth exhibit of the most modern 
packagilll:, pack in\! and shipping methods 
to be held in the Palmer House, Chicaf:o, 
March 7 to 12, 1932, The "Story of the 
Packaged and Delivered Unit", from the 
raw material state of paper, glass, wood. 
mctal, plastic and cellophane packages 
for commodities through to the delivery 
of shipping units of the packaged com
moditics, will be unfolded at ,this ex 
position held under mana,!:cment o( the 
Americ:ul Mana~ement association, 
Special features of the convention will 
be confe renccs and clinics on production, 
packing and shipping, packaging and 

cunsumer marketing, including a 
of products (rom e!;g noodles I" 
pencil!!, 

« 

manufactu rers ha ve heen 
Open New York Office their opiniun as to the 

fUUII" in IIll'Sl' pruducts. "1\'l\s IIf Ihou 
sands oi Ictll'rs hal'e Ill'cll n 'ccin·tI irolll 
~Ier. li steners st"~ illg thai thc}' we re ell
JUY lIlg IIIal'afOm pwth,l'IS "dter all~1 
St' n ·;I1/.: IIlt1d, lII11rt· o f them :-. iucl' Iwar
i llg her lalks. 

il), . . 

The Thomas M, Bowers A.II" ~n;" ;nll" I;~":",~~"~ ~. radio hroadca sting fea-
Agency with general uffices at I in its proKralll many 

Take macarolli I'rrll iIlCls:lS rl' Jlnrll',1 ill 
IlIl' l'CIIII II;I:II;I'" hI' tIle I:llr\'a ll ,Ii I.al .. ,r 
~ 1 :II; s t ks illt Aprl! 19.\1,- lhl· rl'l ai! prin: 
oi 22.11: a Ih. al Fall I{in.'r , :\ Iass. is 
l'ither tl HI hi}:h or IIIl' pricl' oj 'J. It· ill 
XcII' ()rI~'alls, La. 100 lo\\,. 111 Ihl' ~allll' 
n'pml Ihere is a sl'r~'ad oi 2(,~ ; ill pllrk 
dU'IIS. 11 ·1';' ;11 sirloill sh:ak s. aloout ·15,,; 
in ham s, ~i7t ill hal'oll , ell'. Till' "wr ' 
age sprl':ttl in nil th e l'olll1llodilit,S re
portel l is almosl i~ ,,; . \h l'el' t'liurtli s oi 
thl' prin'. ~ uch OJ di sl'aril\' ha n ll\' 
cxists. " 

Jackson hlvd" Chicago announces to the ccunlJl1IY alUl heahh 
hr:uIch office has been cstablishell . mac;lroni products, The con-
Chrysler bldlJ" New York city, cli larKcmcnt ur curtail ment of 
Weitzman Will have personal I, ', . i part IIf this I'ro;;:ralll will 

"~II\\" Mr, ~ I al'arfllli :\l;lker , 11'1: wallt 
10 kno\\' : Is this hl'Jpin}.: plllr husi
lIess:- 110 1'11 \1 \\'01 111 it clIlI\illuet!? \\' hal 
sUJ.:geslell ~hall.L:es or ad,lit;ons 1I'0uid 
you ad l';sl' in Ihal part oi Ihe program 
dealing wilh rU111' I'ro,lllr!s: 

the new office and supervision I materi ally un the \'\e\I'S ex-
eastern business of the firm. I-Ie 
long associated with th e flour amI I ,is Illalle III the lIelly Crnck-
interests. having conducted a flour talks tn women O\'cr ,10 
lIess for lIlany years, Thomas M. I that fIJ I' 8 years have 
t'rs will remain in charge o f thc ..... ,;" ,.',',. ollly the oldest but the must 
cral office!l in alicngo, - , fl'aturc tn wOlllen 011 the 01;1' , 

" Thi s i:-; a n 'ry lil'e1y IllIeslion wi lh 
\ '011, awl as mill ers uf tlmum semolina , 
il is a heir quesl illil w;lh u ~. In plan
uinJ,: Ill'r radifl srimlule (IIr Ihi s comi llJ,: 
\'Car it is essl'utial Ihat lIelt y CrIll'ke r 
kllflw in advance what she shflllid fea 
tll re. We l\'i1\ he j.!uidl't! in our !.'Ourse 
by what yot! ha\'e III ~ar. " 

11 ~~.~~~:: :;:r;~ by Gelll'ral Mills, Inc .. 
inn , ilnd featurcs maca-
bread, puddings, cerl'ah; 
{ootl s. 

Ul1Ijlll'slionairly IlIl' burea u is si n
cerely stril·in/.:, wit hin it s l'x l'l'r;l'lll'l' IIr 
organization or lIleans. \ 0 r~'I"Irl fairh' 
the avera}:e I'ri l'l'S hul it s SOllrl'~' oi ill
rorlllati'JiI IIIl1 st nOI he :tlll-qltah: or ils 
l'II" l'~ li llll oi prices sunil-il'lI lly l"HlI III'l'
hCnSI\'l' or completc, 'In';IUSI' \ht' ditTn' 
cuces repllt tl·tI w ull! har,lly I'X iSI. :\ 
duser cross ~l'l' tion o i Iltl' pn·l·ailill /.: 
a \·eraj.!e prices 11'11111,1 Ioe 1 .. .: lpi .. 1 alll i 
hem'tidal 10 all illkn 'sts, alil l Iherl' is ,It,
vclujlillJ,: a IllIll'ClIleut allllmJ,: jO"II malltl ' 
fac tu rers aud tli sl rihull'rs 10 l"II"lwr:ltC' 
Ulllrt' fully wi th Ihe /.:u l·\'f11Il1CIII a}:l'I\l'y 
til J.:i l·e a Inll'r rdll'~'li"lI of this impor
tan t I'haSl' "f )l l'lItiUCtiulI and distrillu
lioll. 

To enlarge its storal?c 
semolina, packing suppltt·s 
products the Kentucky Macaroni 
!),1n)' of Louisville has erected a 
house, a one story brick addition 75 
fcet , so const ru cted as to pennit . 
nf two or more storits when 
This is the finn 's second plant 
Il1l'nt since organization in 1928, 

Freight Cars Fumigated 

J ol11150ll, manager uf thl' 
I o f Washhurn 

a sulJsidiary of Ge n
i all anllOUnteCl1cllt ill

fmm lllac;tfCtni mallu!"c
J.:h'cll h}' tht, Bctt y 

ratliu hwallcasts ill ill -
, uf macaroni prOtlucts : 

the past. Betty Crucker 
li stclwrs new lI'a),s :u\ll 

l:1aca ron; I'flltlUI:IS 
""~n!:""I~ a!ii to th!! ullusual cco

ant! Ill'alth I'ahles til he 

:\Ial'arllni adn-rtisi nlo!' hr :tnyl}lllly hl' lps 
l' \'eryhrll:Y, :\Iacaflu li Ill a lillfal'turer~ 
~h,, "1!1 irel'ly e)o;press Iheir \' ic ws alltl 
"I!"l'r ~ u}:/.:e s tlo ll s that will nut n nly illstlrc 
w lltiuu;ltitlnuf this radiu ft'aturc hut eu
h:Ull'l' il s "ahll' 10 the IIrlllllotl' rs awl til 
the trade. 

Food Prices V Iry Unduly 
For sOllie time il has hel' 1l the cry oi 

\'r JII ~lIme rs Ihal rdai l prices of fonlls 1111 
Plant quarantine inspecto rs of thc U, 

Departm~nt of Agriculture 11;";::Y~':r.~~i::~I~r---------------------
n po rtable hand opera ted a! 
(umigate freight cars upon ' i s. A. B. I. E. Itt. this country at points alung the "";"r',IMlal~ilr'!llni 
hordcr where no car fumigation Days Are 
is available, 

This m~thod is an ;~,~:;~;;n'~:::;'I~::I the olt! pot method (I 
(or this purpose, say 
'Iuarantine and control admilllisl,ra l;"'"; 

The portable app.1rntus consis t ~ 
container for liqulIl hyd rocyanic 
equipped with an air pump ami 
hose, When not more than 10 Ihs. 
is nc~cled liquid h)'drocyanic 
fumigant caulK: qUickly appli~d 
u( the hand applicator, 

In (umigatmg cars the car is 
Cllle door lM!ing left sliJ:htly ajar, 
spray rod e'Juippcd with an 
spray nozzle IS thrust through 
ing. The rod be connect~d 
portahl~ applicator 
cyanic acid IS forced by means of air pressure de'"I.",,,i 
hand pump, Great cnre 
hydrocyamc acid is, of course, nCl":"~11 
as it is quite as dcadly to human 
ns to insect !I, 

The applicator, cha rKed with 10 
liquid hydrocyanic acid, I 
rea~y for ope ration, weighs 
It IS compact and has been 
convenient by th e plant insp<'ctors. 

A genius is a man that can do 
anything but make a living, . 

• Here Againl" 

COLD weother is opprooching ond 
that means more macaroni appetites 

- increosed soles for you. 

Get the most out of these inereosed 
macaroni dppetites by using semolinas 

thot o"ure you obsolute uniformity. 
Northlond Dependoble Semol inos pro
duce quolity moeoroni every doy in the 
yedr. When you order Northlond Foney 
No.1 Semolind you dre sure thot the 
excellent color, sotisfying Aovor, ond high 
gluten content will olwoys be the some, 
For dependoble uniformity- use North· 
lond. 

MILLING COMPANY 

lIoioglIJl, .fnIy 

l'I't 'gTl'~~i\'l' Ill allllfm'* 

tlll'l': I' :, l' OlllillllOti sly 

Sl'l'l,; til i1llpr"\"{' Ih l'i l' 

pl a lll :" 

, \I 'ply illr IItll' g'l' !\ l'I';d 

( al<lll'g-ttl' ~ hll\\'illg' (III\' 

iIllPI'O \'l't1 111al'llill l'S io t' 

lIl;tCarll lli Illaldll).! ; l'S* 

(l l'l' iall y IIttr "Turtl'1 * 

lill i" all<l "Ibdllli " 
\lla c hit H:~, 

Genera l Exporl Manacen: 

Meneghini & Moriondo 
Via Monte Napoleone 26 

Milano, Italy 

W.nlod: So[, A.on" 10' U. S. A. 
mukoe. In N,w Yo.". ChluKO. 
S.n I'linthto, N.w Odun.; 
.lto for e .... d • • 

DtlllO/ulrllli,1II ,IUd SI..,;" 
/(001111 /J(lirtl/.I.' , 
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Pele.. Puis Perleclion in New 
Adjustable Forming and 

Lining Machine 
A considrrablc I~rccntagc of macaroni 

IIrooucls are marketed in die cui car~ons 
of varying sizes. These: ,cartons arc hnrd 
with interfohled It-lper liners. Formerly 

chi ncry manufacturer at this particular 
lime, alltl it just shows l.h~t t~e manu
facturer will make a purchase when ,an 
up 10 date ami Jive (Iml produces eqUIp
ment that is attractive to him and that 
will Sowc tht! investment for the machines 
in sud, a short time. 

The Pelers Machinery (011111.111)' has 
bt'CIl making automatic p.lcknging rna-

Somethlnl new, practical and economical in macaroni carton and lininc machines 

thcse die cut cartons were set ull and 
lincrs inscrtcd by hand, hut fl'Ccntly 1113-
chinn (or doing this work have come 
into quite ccneral use, even in smaller 
plants the saving in labor soon paying ' 
fur the e(luipment. 

chiner), for the:! past 32 years, 31111 S~t'ms 
to he allie to keel' 3l1reas! of the tlUll'S 
:lIul sense the trends in automatk polek
aging. 

A Billion 10 Burn 
(Coulilllud /rolll POOl' 2-#) 

n. grl!ater legal rrs~nsibilit)', n OI 

a criminal responSibility upon I ' 1 

may havl! to coml! to tltat if ftre " , 
increasingly to reach out and ., 
l,ro)ll!rty, our Crirnds and our '. . 

Wit\" indl!ed, should I not he . 
sponsii)ie for the loss to the coonn",;. 
to 01)' neighbors, to others, \\'11 ..:n 
occurs on my prl!mises bccaust' uf 
carelessness? 

I may be fully insured. My 
may I~ safe from the Hames. I 
care much that my building 
what about that other 
un whosl! building my " 
shingles alight, half a mile away? 
nhout my neighhor a .score of fe..:1 , 
with an open window I 
Oy to cause ignition 
I do nnt cnrl! enough to 
OWII account, I mu st be '"'''1'<11,,,1 
~'nreful Oil account of others, 

The Napoleonic Code which 
in pont of Europe has its 
lIlicall!e to ftres. There arc 
,.rovisions that place criminal 
upon the man who is provcd to 
hrought about n rlre lIy some act or 

PASTA PERFETTA 

Usate! 

gl'nce (If his own. Incidentally, 1"Afell,lil' Semo/a-Non ce ne'l 
losses in EurollC run about 13% oi 
own. Guaranteed by the 

Ours is a hi&" aggressive counlfY 
we call ourselves :I. sm:l.rt [)Copll'. Modern Durum MiDs iu America 
possible that other countries we MILLS AT RUSH CITY, MINN. 
to !)'1trolliz(' arc outsmnrting I, ~,.=====================d 
vitnl a matter as firl!s nnt! their III 

tion? Millions (or fire ftghting 
olle ccnt iur prevl!ntion seems III he 
national attitude in this malter. 

There is no morc intelligelll 
the world than the ,\merican 
Tn try to fool hl!r the sreonel I 

business suicide. 

Recent eltvelopmcnts in these p.lcka~
in~ machines include complete adjusta
hility to foml and line many sizes of 
cartons, full automatic stalltlard I1IOflels 
with automatic fectls to delh'cr the car
tons and liners tn the forming and lining 
machines. This latter featurc, it is Solid, 
increascs the capacity frolll 25 to 45%. 

STUDY OF ACCIDENT 
In Food Plants 

ERFi~TION 

To ftll what is felt 10 be (Iuite a rcal 
need for a small. fanning aud lining mOl
chim', the Peters Machinery c0Il1I)'1ny 
has rcccntly produccd a Juninr model of 
the standard machines. This juniflr 
model has n capacity of 35 to 40 fornll'd 
and lined cartons per minulc with aile 
ollCrator. and is adjustahle to form ami 
line cartons of various sizes. This lIew 
junior forming and lining mach inc comes 
l'IlIlIpletc with a eluarter horsepuwer mo
tur, ami is so desigllcd that cmlin!: or 
elating devices may easily he attached. 

There was such a 11(,111:11111 (or thi s 
junior motll!l machine with its great ntl
justahility (or size of cartons that the 
Pctl!rs Machinery company has bl!l!n un
able to fill the nrdl!rs for the l),lSt 30 
lIays. 

This is all unusual situation for ~ mn-

The week of Oct. 12 to 16 lIIallY rep
rescntn ti\'es o f (ood indust ries will meet 
at the Stevens hotel in Chicngo to carry 
flut a cool}Crative program tn considcr 
practical ways nnd means (or reduction 
ur accidents ami accident COSIS. 

This accident prevention proJ:ram will 
be :U1 imJlortant part of the Twentieth 
Annual Safety Congress & Exposition. 
Sc\'e ral closeh' related programs will he 
CtlllllUCleil b)' difTerent cooperative groups 
of the National Safety Council. Tlll'sl! 
will include lirograms of the Foot! sec
tinn, the Hcfrigeration section allel the 
Packers and Tanllers section. 

'Though the Food sl'Ction is one of the 
must reccntly urganized grnll)ls of the 
Cuuncil, it has a large membership. In 
19.10, 189 estahlishments rcpurted their 
accillcnl cXI}Criencc, which was Cluite 
ra"urablt, ns compared with industry as 

a whole. The 
Icenth in a list 
the l).lSis of ilccillent frequency r;ll~ 
eleventh in accident severity ral, ·. 

Ninety-three establishments 
have reported eluring cnch tll \' 
yl'ars h:lVe reuuced the ,.. 
their lost time injuries ; II 

. aceident sevcrity rate to 
the 7 J.:rouJls I)f the food 
establishments have the 

Takes Good Dies To ~lllke 
Good ~lllelirolll 

STAR MACARONI DillS MFG. CO, rates. The accident rates of 
industry arc nbout 20 times 
Curn Jlrnducts establishments 
oml to hakilll-:' in favornble f,·, ·,,"'~.I7Grnnd St. New York City 
rale bill their scverity rates an' I 

.1 time! :IS great as the a\'eragl.' fur 
entire industry. 

Ol hcr claSSified groups arc 
cry, dairy products, sugar 
canning anti prl!serving. 

If YO .. ~Iuke Noodles 
Tills Mnel.b.e Suves Tillie 

--Does Better Job 

We still ha\'e UII hallli a il'\\' Champion EJ,!J,! \,olk 
Bt.'a lcrs-furnislll·,1 wilh .\/1 awl SO quart hmds. 

Tlu:se machim's h,l\'l' 1'1'1'11 1'l·I.uih awl ,'an Ill' pur

chascl! at unu sually low l,rin·lO. 

Thl' Ch:IIUl'itlll 1II';I1l'r is all idl'a! machim' iol' !'I lir 

ring frm:cn t.'liJ,!S nf1I' r n' l1Iovi uli IlwlII irom IIII.' uri}! 
ill<lIl"UlS. :ll sH mising II). pO\\'Ih-rcll'·ggs. 

\Ve will J,!1:ulty J,!i\'l' ~' Oll III,' ualUl'S IIj SIIIICl' Il'a,l
;lIg nootlle llIanllr,Il:lurl'rs who arl' savinJ,! lillll' aud 
1l101Il'\' wilh Ch:Ullpillll EJ,!J,! Yulk Ill-ah'rs. Jusl So'nd 

1/',' 1';/I//lIIIr I'" lull fflrlhu/1I1'S. 

CI.jUIl"ION ~IACIIINIU'Y CO. 
.'olle', IIIIIIOIN 

l'k:ISI' SI' IH! full ,klails al"'111 till' l''' . \~II'Jt)K EJ.:1o: \' .. 11; 
1I~:,'l'f ami el,,' \' ;U)' 1';,)""'111 pureh;I'" 1'1;,,1. 

h.-M ... 

C IIV .. _ ......................... _ ... _ .. .. ~r.\I1:. .. _ . 
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United States---Production and Consumption 
of Durum Products 

(Il:lmh) 
A\'ailahlc 
{orCm-

I1unlill \\1 .. -;11 Sl'mullll:i Flour $(,IIIOl lI1J Flour I lImp-lion 
l;rulI",1 (1,,1.1 I'rmlnced I'rollu(ClI E'llOrl cl l EX IKl rl t'tl SCnlolin:l HOllr 

1924 
fan" {1II1c .... _.- 5 .. m.715 K2 I,5IU J.l1,6J(. 57,873 H7,568 76.1,830 19-1,008 
1I~~ii cc, ......... (,.5~I.K\:1 1,1X'tl,41O .JICJ,IJ7J 167,198 2.11,189 895,212 ISI,SSI 

jan,-)ul1e ._ .. __ ·1#1~,2X! 741 ,071) 318,919 78,919 151.351 (.62,151 167.352 
July.Drc .. __ .... 7 .. 17J,55(, 1,1.16,100 495,741 116,851 200,596 1,019,329 295,145 

19Zfl 
Jan.·June .. ____ h,tl. II • .JJI' 1,050.873 .fro.laSt (12,955 162,951 9A7.918 .107,73.1 
july. llcc .... _ ...• 7,'.11),5;'1) 1,1(15,192 414,661 9-1.951 Im,OH 1,070,24 ' 2.14,"" 

1927 
Jall.'{lIflC .. '_.- 5,071.Q6 Elt!:I,476 2S9,Z&! 71.3J1 14',IRJ 797,145 118,009 

111 ),- l ee • ........• 
10'" 

7,IW,11lJ 1,280,1 52 409,613 99,9!» 1()1,l12li 1,I&I,2~8 JOI,9flI 

j an'-lulle ,-,-'. 
ul)'- )1'1:, _. __ •• 

(J,HI)·I,IIH 1,037,175 353,972 ~l,l!(J3 1~3,,16A 99-1,312 ZIO,5()' 
H,IIIJ,58J I.108.Jll 49J,1 5l 0C0,1"" Hi8,J1O 1 ,1~ 1,(tI5 ,1l5,Jl4 

10/9 
j an,-tlllr: --,- 7.R1J,71).1 1,1~6,U,ll .uI8..557 '9,uJ 11J.71O 1,fl97,2 IH 37~,B-t7 uly· cc, _. _ _ 8,015,616 1,ISI,7% 535,9-1 1 JU51 os, ' ll 1 , 1 5 1 ,~·' 5 ·m,tI03 

'9J() 
jall,.{unc _, _ _ 

Illy- JI.'(' .... _ .... 
7,Ill.1,I5(. 
1 .. lJS,125 

l,m,tOO 311,158 37/.1!9 58,61-1 t,IHJ,42H J.15,596 
I.lJ6,S()S :m,ID! 40,877 25,901 1,193,MI 186.'X)1 

1931 
Jan.-June _ ... __ 6,8'sll,l.?O 1,1 .... ,1J.1 ,126,685 43,(0,) tl,H!4 1,I00,m ,11U)!61 

", .. Ic:-Allloulil o f IcmtJlina a llLl flour IlrtHluccd i. nor ahsoluldy accurale :I~ UIll' mill ,I"u nor 
h' llorl il scparaldy atul ils clllire prOllncli on is IhTtll'o'n inlo 5cmuliuiI IJrOl\urrtl. 

Compiit-,I I,y Felix T, POJlc 

w~ •• t C.rryov.r Incre .... 
" . 

A ca rryO\'er of ,319,059,(0) !Jus. of 
domestic wheat in the Uni ted S tates 011 

July I , 1931 is repo rted in a prelimin
ary estim ate hy th e hureau of agricul . 
tural econo mics of the 'u. S, De pa rt · 
ment of Agriculture, ' ,T his co mpares 
wHir 2CJO,530,OCO, estimated carryovcr 
o f a year ago, and is an incrcase o f 2R,-
529,lOO IlUs. or 9,8%. 

These estimates inclUlle s tocks I)f 
wheat stored hy mills (or o ther owncrs 
which h;\\'e not hccn inchulctl in e~ti 
mates IIte\'iolls to 19.\0, hence they arc 
not exactly comparal.lc with estim ates 
prior to 1930, :\ collli mri son of the cs
timates of the last 2 yeats shows that 
s tocks o f olt! crop wheat o n farms and 
in inlerior mills and ele\'ators a lld in 
merchant III ills arc small er than a ye:lr 
pre\'iotl ~, alltl that conunercial stocks 
of domestic wheat arc la rger hy nearly 
IOO.(O),CXX> IHls. 

Comlllercial s tocks arc report ed at 

203,%7.(0) hus'luly 1, 19.\1 comp:lred 
with 10IJ,327,<XXJ IUS, a \'car "1-;0, SII'.cks 
own ell by me rchant mills as estimated 
(rom census lJureau reports werc 21,-
808,lXXl hu s. compared tu 4fi,670,(XXJ 
hus. in mills a nd m ill c!c\'a tnrs a year 
earlier. In transit and to arrive (here 

' were 12,198.<XXJ hus. compared to 14,-
706,(0) bus. Stocks of old crop wheat 
on (arms were 32,121,(0) in 1931 com
pared to 47,161,<XX> hu s, in 19.10. S tocks 
flf o ld crnp wheat in int erior mills anti 
elc\'atllrs were JO, ~52.(xx) hu s. in 19.\1 
l'olllp:lrell to (JO,I(.I6,rOJ Ims. in 19.\0. 
The to t:ll of :Ill wheat illr whil-h cst i· 
lIIah.·s :Ire :I \';ai lahlc ' prior to 19.\0 wa s 
.~,64(j,1XXl hu s, in 1931 compa red tn 
278,0.10.(0) Ims, in 1930. T he new csti 
llIate o f s tocks stored for othe rs in mill s 
anti mill elevators is 18,.J 13,(XX) in 19." 
m mpared to 12,500,(00 in 1930. 

T hese ca rryo\'er fi~ures inclulle some 
mill hold ings of Canaflian wheat im
)lo rted in nrillin~ in bond intn nour for 
export. hut do not include conHllercia l 

s tocks ( If Ca n:lt!ia n wheat ~ 1 " re,1 
bo nd in the Uni ted Statcs t, 
which arc repo rted as 15.3·17.101 
193 1 co mpared to 4,729,(XX) in I 'J,~ I , 

T~. Long.,t Word 
"Smiles" is the longest \\'lIr ,\ in . 

world-there is a mile be\\n'l'lI lILt' 
and last letters of the word. 

He smiled-anti his home wa ~ " 
oi happiness. 

He smiled-and the child rcn ran 
of the wa)' to meet and greet hi m. 

He smiled-ami his coworl;cr~ ill 
ness worked hetter than in any l ib,'! 
employment. 

He smilcll-aml hi s hu sint's~ Ii 
and ca llers spoke well o f hilll, :mt! 
ness increased, 

He smi led-nnd all who cnl etl'd 
ollice clour were pleased to he 
f riend anti ("(Iual. 

He smi led-and followed the 
with a brotherly hamlclasp i ( 
who \\'('rc Ili scou raged amI ' I 

went out ami took a new grip on 
their work. 

He smiled-and while the )'(':m 
on, he grew younger, I"":ou,,,"--h,' 

IF I ONLY HAD THE FOAM I 
BLEW AWAYI 

..-lir; "Smi/(s." 
Near Beer, now I know 

just what makes me lewe )"ull 

'Tis your joam that grahs and hnhls 
me in it s golden glow, 

Xcar Beer, )'ou slollPY lIless, 
, you'\'e sa\'ed me from a ,hi,,,,, ... ""I 

f'nr life's satl ness ttlnled to /.:' lalln6s 
when I smelled your hn'ath 

,(here arc foams that make us sillirs. 
There arc foams that nmke us J,: ;'Y. 
There arc foams tll;lt drh'c a ll'~ ~· I 

willies, 
That we gct on a hot aud sultr.1 
There arc foams that trickle 11,,11")) 

whiskers, 
That's a rollen kind of foam, I'll ~l~' , 
Hut the foam that till s Illy heart wilh 

lIess 
Is the foam that I hlew 

- Il t'rl Fo." ,"""·. 

Read Our Advertisements 
They represent real news-that special information that serves as a guide to the ca,relu' • 
and prudent.,-for the head of the con~em.-for . the plant superintendent.-for the 
tion manager. who. by keeping posted on the particular advantages which may be got fro", 
time to time from the different sources of supply. broaden the scope of their 
and perform important conomies at a time when good raw materials. efficient m"c1,inery l 
are most needed. ,. \< 

Our adver '·sements 
r your patronage. 

are-interesting, instructi~e and the advertisers most worthy of 

THE MACARONI JOURNAL 

JOHN J. CAVAGNARO 
Engineers and Machinists 

Harrison, N. J. U. s. A. 

Complete 
Eqmpments 

Accumulator 
Syiteml 

N. Y. Offico and Shop 
255 ... 57 Centre Street 

N. Y.C. 

No. 222 Pre .. Special 

Specialty of 

Presses 

Kneaders 

Mixers 

Mould Cleaners 

Cutters 

Brakes 

Moulds, Etc. 

in 

All Sizes 

up to the 

largest in use. 

MACARONI MACHINERY 
Since 1881 
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Noodle •••• Egg Noodle. 
Editor, Macaroni Journal: 

Please tlifTcrcnliatc [)eh\'Cl'U the terms 
"Noodles" and "EgJ.: Noo~lIes" as ap~ 
plied to products usually soM under these 
names. Also advise o f :lIIr federal rul
ings covering this food and give us an 
3.pPToximatc mix of eg~s and Ilour to 
meet government rcquITCllIcnts._Egg 
Noodle Manufacturer, 

The terms "Noodles" and "Egg 
Noodles" aTC synollomous with reference 
to the popular (000 pnK1ucts known b)' 
these names. Both refer to a product 
containing a proportionate amou nt of 
whole. dried or (rozen eggs or yolks. The 
federal standard for egg noodles is as 
Collows: 

Noodles. Egg noodles arc:: ,dric::d alimen
tary pastes mOide from whe31 flour and rill', 
Thry contain not Ius than S% lIy wrJ,hl or 
llir solids of whole sound ru uclulI\'e of 
Ihr shrll, ' 

!lascd 011 Ihe ave rage moisture contcnt 
or egg:s am1 thc avcrage weight o r eggs, 
it would appear that this would Rican 
that at Icast 11:t cg~s must be used per 
Ih, 01 110ur, O n tillS hasis it wuuld aJl
pear that 19 1bs, of 1i1luid whole l'In: 
must bc used lor c\'el)' 100 Ibs. of fl ou r 
in order to meet the federal standard, 
If any less than this am01lnt is lIscd the 
noodles must bc labeled "plain 1I0odles" 
or "watcr !lundlcs." Ther cannot hc 
labeled either "noodles' or "egg 
noodles." It is important to remember 
that cvcn if the noodles do contain aJl-

Ilreciable amounts of eHg, they caunot be 
abelrd either "noodl es ' or "cg:l: lIoudlcs" 

unl t'ss thc egg is wholc egg and unless 
it is )lresent to thc extent specified lIy the 
federal sta ndards. Any 1l0000Ic (olltain-

ing more than the amollnt specified is 
obviously satisfactory. 

Condemn. Bribing 01 Buye,. 
Declaring that the practice of bribing 

buyers has become one of the pernicious 
influences in many Iincs of husiness, Sam 
Klcin, owner or the billgcst wom,en's ap
parel business in Amenca has made pub
lic announcement of tht: fact that such 
practice will not be tolerated in his busi
ness. In a full page advertis~m~nt in 
the August issue of Nugent's, a fashion 
magazinc, he says, "NO! Thank You, 
Mr, Mallu£;"cturer, we ar~ able to pa)' 
for our own cigars and theatre tickets, 
our llIeals, rent, clothes for the misslls, 
shoes (or the babi~s and knickknacks (or 
Christmas," 

He abSOlutely forbids his buy~rs to ac
cept nuythil1g whatsoever from an)' who 
supply his finn with mcrchandise, bclicv
ill~ that is a foml of bribery that is un
f:ur to all parties concerned, His atti
tude is all the more notable when it is 
considcred that n~arly 90% of the busi
ness in t:le women's appar~1 fi eld is dont' 
IOOa)' on this bribcl)' basis. 

That man)' of the better class of sup
ply finns agree with Mr. Klein's stand i5 
attested ' br thc l11al1r I~tters rctcivct1 

I,raising his position and the outstanding 
IOnesty or his buyers, asking that ther 

be advised of any lapses on the part or 
their salesmen or assistants. Commer
cial briber\" with its many ramifications 
will lie difficult to curb but aclion similar 
to thallakcn by Mr. KI~in will help 'driYe 
Ihe harmful practice from all lincs of 
business as "bought business" is never 
good business. ---

, Merchandi.ing Thought. 
(Couil"nlltd from Poot7) 

such a task is that it is Ihc easiest thing 
to accomplish if we will all work along 
those lines, From the angle of merch:m
dising and sales possibilities our products 
const itute the 1II0St perfect "natural" that 
the writer believes 10 exist today in the 
food industry. We have no real compe
tition from une viewpoint for no other 
food stuffs offers quite so wany possibili
ties tn the average retail food merchant 
10001)' as docs macaroni products. 

This llIay sound rather elaborate yet 
consider how many other food product~ 
that art: sold in the average store today 
can be continuou:ily displayed yet never 
show the samt: display two times in suc
cession? How many food products arc 
there with three distinct items (and we 
have a lot more th:\U three) , that are the 
same item in principle,' yet which are 
regarded hy the consumcr and even the 
retailer as scparate and wholly differelll 
itcms? There arc nonc, Yct are we 
cash ing'in flll this one basic fact that is 
the actual hub 01 ollr products? Not j 'el, 

Ull l i/ U'c go IQ 1111' n'tailu a"d trll Jim 
t"l~ rOlliN,'''' story ul our products, Illl'Lr 
/'ussibilitil'S a.t proft..1 a"d soJrs iltms 10 
1Ji1ll, tI", mOlly d'Dat", ways hI' calf 
o/tt·ays /,lIsll macaro"i products tvilh II !) 
duplication /rom 1(1crk to week, unli/llffll 
u'~ u~1I 110 / br usillg alit 01 Iht grtatcsl 

Patents and T fade Merks 

Two lI.ppliatioll' 
m;"carolli trade mukl 
19J1 :lIId publishtd in the D ••• ". n .... 
In pcm,it olij«lir)ll1 Ihut lo 
o ( 11UiJlicatiOIl, 

Cyrilla 
'1'11('. trade mark of the 

Co., Cl!ic::aKo, III. for Ille ~~.m~;~~'~~':,;1 
plic::aliun was fil td D«. 17, 
AuK'. -t, 19JI. Owner daun. 
The I"ule lI;"mt is III heavy tYIIe. 

R·P Spalhetti 
; 

FOR SOUPS AND BABY FOODS 
Patent New Type Egg Barley Machine produce. 1200 Pound. of Uniform 

Granule. per day silted into amall, medl'um and large sizes. 

BARLEY EGG BARLEY 
IS DRIED 

ON TRAYS 
PASTES 

IN THE CAN BE 

SAME WAY MIXED 

AS NOODLES WITH ANY 

AND SHORT CUT ORDINARY 

MACARONI DOUGH MIXER 

IIYDRAULIC PASTE.GOODS PRESSES AND PUMPS, COMPRt:SSt:D Alit AND GItAVITY TYPt: ACCUMULATOItS 
DOUGII DRAKES NOODLE MACHINES DItYERS KNt:ADERS MIXt:nS TRIM MEltS 

E CHARLES F. 

.1.1 

EHYDRAULIC MACHINERYS 

L !c·"I,~~.·~ -= 
~~;lt::::~2:1~~N:'~M:o~~::n::s:t'~~::::~::::~::::_;:~ __ ~::::::::~~:C:h:la:.:O:'~U:':S:' A~'::::::::::~ bits of alllllllwitiOIJ that n'e /losst'Ss, 

cri.'OS!' cOllsllmptiol.. , I,.d .mtif 
lI.is allr thillg, togd/lcr with 
Ihi'lqs that 1vill also havt to 
our 'jIJdllslry as a wllole to 
sumplioll is it fair 10 rxprct 0111' 

l'Ooprratit1t adv • .,tisil1!1 to j"cr.'c/S,· 
sllmp/joll all by i/sl'll! Not al Ill/. 

ENGINEERING WORKS 

Remember the advertising I 
fertilize Ihe soil. We must as 
manufacturers gel the soil 
seed, then plant this seed, 
the crop as It appea rs. It is 
all or those' things to 
per hary~st yet as it 1 

other lines so can it be done in Ollr 
tl)'. 

The war didn't end by any 
1918. On the contral)' the "" ••• ••.. .• 
petclive war we have ever " 
der way tooa)'. And someone I'; 

to have to lose out. The ones \I I 
nrc those who did not sec that 
lem of today that must be soh'c,1 
problem of markels. And with 
Ill/: of the marketing Ilrohlem 
soh'ing of the l11t!rchandising 
This should be comparatively " 
our industry if we Will 1I0t wait \"" I 
to start on it. • 

In tht: next article we arc goilt!.! 
to shuw just one way we (belie\"c I 
aile thing right is better than a 
things only half right) that you ('a.n 
tually lake your advertising behinu 
counter a nd hell. it to merchandi s~ 
market your prooucts. 

There is only one surc way III 
h3p"piness and that is by useful 

ENERGY TRIO 

The above brands represent our best effort in milling skill 
and judgment in selecting Amber Durum Wheat. 

Olfi«, 

CAPITAL QUALITY PRODUCTS 
CAI-ITAL FLOUIl ltllLLS 

INCQR"ORATED 

"'ill, Corn Euhanl. Dulldln, MINNEAPOLIS. MINN. ST. PAUL. MINN. 
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President· s a~d ' !:Secretary· s Message 
' .., 

• Destructive Comp~tition • , 
Tooa)' une of the heav)' expensts of many otherwise respe:ctable companiu is tht: item of sales expense, which might 

reclassified as "cost of business stealing," Our more serious thinkers call the process "destructive coml>etilion," but dUI 
rather a grand teon to describe n petty thing which 'always cOllies in after a l.criod of easy selling, 

During the days o( casy selling, business has no pressing need for initiative: indeed, those on whom initiative 
often go on "acalion. While Ihe consumers arc buying freely and apparently without a great deal of di:lCrimin"lioo, 
manu(acturers nrc indin.ed to take customers' tastes for granted an~ think less of suiting them than of having Ihem buy 
Good will is not much cultivated during prosperity, 

When business falls off there is always great conrusion. Few executives have been trained alwa)'s to keep the con",m,'. 
mind as the ultimate cuntrnller o( all business, 

The cas)" self apparent way to get business is to capture the man who sells to the consumer. It is (Iuickl)' 
that if the jobber or the retailer, or whoever ha!'> the sales control, is selling a cOlllpeti tive product, it is a masterly 
bid him awar (rum th~ competitive pt'oduct. 

Building it market with the COdsumer is slow ami it ill\'olves not ani), labor but also brains. Getting a dealer to stud. 
proouct instead of a competitor's is sometimes only n matter of' eloquence and a large diScount, 

, , . 
The id~a ill the minds of the price-war wagers seems to be that there i!< ani)' so much business to be had, that it is 

sight, .11\(\ that the big thing is not to let the other fellow get it. Millions of' dollars arc being spent tooay in all effort 
business awOl)' frolll competitors. And marc millions arc being lost through the business which is thus got. For once a 
shifts its attention from consumers to conlJ>ctitors, lillie things like manufacturing costs scarcely count. 

ThC' sllrat 01111 quidll'sl IIIrlllo(1 of drs/royillg a rr/lil/aliol! is 10 /lrl'.1I'III goods or srrvict'S nol for Ih(,llIsr/w s but iu 
0/ fomt,'lilo"" goods or st'f't,icl'S, The srll", 1('110 thinks tllal lIt' is praisillg /lis OWII gomls by brlilt/illg til" .MII~r mali's 
"Ii'I'ls trollbl,' (71/(1 dc/cats Ilis P"fposr. 

All this is e1emcntar),-but c\'crrthing of imporlancc in business is elementary, Business becomes difficult ami 
ani), when the e1elllents arc rorgottclI ill an effort 10 .lisruvl"r " ow to mal'C' a /'r05t alld drclart' (I dilliJrlUt tt,1H'1I goods 
for less Ihall tluy rosl. 

Price is vcry important with refercnce to the size of the market desired, but it is value that reall), COUlitS. Price 
ani), value wars ill the beginning. Soon they become so complete I)' price nffairs as to shake the confilience of the Jluhl k 
the price lighters. And it is not o( record that anyone ever WOIt a price war; the row stops when all ha\'e lost to the 
where the)' call lose no longer. 

H,.trilll of strollg, lilllriy (dilorio/ appra rillg it. A ug. 22, 1931 
issue 0/ The SO/u rday EVt".i,.g Post 

THE LATEST TYPE 
--OF--

"CLERMONT" Noodle 
Machine NA-2, with Flat 
Folding Attachment. 

Cuttiug 
Noodle 

Type NC-FNF 

THE MACHINE WHICH PAYS DIVIDENDS 
No .kllled operator required No honds touch the product 

Suitable 
for 

Bulk 
Trade 

The finished product of above machine. 

WE ALSO MANUFACTURE: 
Dot18h Breakers Triplex Calibrating Dough Breakers 
Noodle Cuttlnll Machines Fancy Stamping for Bologna Style 

Suitable 
for 

Package 
Trade 

Moatoccloli Cutten Square Noodle Flake Machines 
Ega-Barley Machines Combination Outfits for Smaller Noodle Manufacturers 

Write lor our de.erlptilJe catalogue and detailed In/ormation. 
Will not obligate 'you In ah'y mnnner. 

CLERMONT MACHINE CO., Inc. 
268-270 W allabout St. Brooklyn, N. Y. 
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'UNDOUBTEDLY we could make good 
if we bougbt good durum instead of 
fine.t durum, Perbal's we eoul<l save a 

ceuts bere ond tbere in tbe milliug Dud 
But we believe in tbe long run tbis money wonl<l 

wasted, For the only woy macaroni m,oDluf •• eturl", 
cun produce permonent increoses in 

consumption is to bock ul' tbeir advertisiug with 
higbest quality tbey are able to produce, Tbe 

way tbey con produce tbis 'Iuality I, tbrougb tbe 
of tbe fincst semolina. 

Pillsbury believcs tbot a few extra cents put 
tbe cost of semoliua will bring bock rieb returns 
increased public consumption of mo~roni .,,,,oduell,, 
Tberefore Pillsbury'S Semolina and Durum 
Potent is just os good os tbe finest durum ond 
most coreful milling can make It. It is doing 
port e~ery doy in building busincss ond 
production costs for macaroni monufacturers. 

I'J~DUny noun IUILLS COMPANY 
(; __ 1 0 --. IIII __ ,.U .. )11_ 


