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The Convention View

The National Macaroni Manufacturers promoted
another get-together conference in Chicago, June
1618,1931. It supplied the common meeting
ground for better understanding of the trade's
mutueal problems,

President Frank L. Zerega summarized the prevail-
ing opinion of the conference:

“As Macaroni Manufacturers we seem to be
afllicted with VOLUME-ITIS. Too many
have sacrificed profit for volume; swapped
capital for business.

"As a change let's try,--Improving the quality
of our products, operating our plants judi-
clously, demanding an honest price for our
goods.

“This should cure. VOLUME-ITIS."”
.."READ CONVENTION STORY IN THIS ISSUE"
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348 Commercial Street
Cable Address: TANZI BOSTON

There is hardly anything in
the world that some one can-
not make a little worse and
sell a little cheaper; and the
people who consider price only

are this man’s lawful prey

Eiﬁﬁ, Pregaes, IKneaders and MPixers

Egg fRoodles and Wologna MPachines, IDIPG

MARIO TANZI & BRDS., INC.

OF BOSTON

Boston, Mass., U, S. Al W. F. Villaume, Minnesota Maca-

Code: BENTLEE L. M. Skinner, Skinner Manufactur-

\We, your committee on resolutions recom-
mend adoption of the following resolutions as
expressive of our appreciation of service ren-
dered and favors bestowed the National Maea-
@ roni Manufacturers association, individually
i and collectively :

Confidence in Advertising Campaign

\Whereas, The National association has ded-
icated all jts resources 10 the support of a
major mfivily from which much good is ex-
weled, an
! Whereas, said activity, a nationwide adver-
tising and educational campaign to make the
RE Americans more macaroni conscious, has now
been under way a little less than one year, and

Whereas, in our opinion the results so far
attained are up to our modest expectations,
therefore be it

Resolved, that the Association here and now
B cxpresses it fullest confidence in the ultimate
gl success of the advertising campaign, and

Resolved, that the thanks and appreciation of
this body be and are hmlﬂr extended to the
individual members of the Hoard of Adyertis-
ing Trustees, including ex-officio members
(@ thereof and the Millis Advertising company
@ for its wise and able direction of this feature,

Complimenting President’s Leadership
Whereas, our president, Frank L. 7 - ~ga, has
. ﬁi_\tn so much of his time and so liberally of

is ability to the direction of the various ac-
tivities of the Association the past year, and
Whereas, his conduct of the affairs of that
impurtant office has been both fair and un-
biased at all times, magnanimous to members
and {riendly to all who were in any way con-
cerned in the Association's aims, purposes and
activitics, therefore, be it
Resolved, thit we congratulate him on his
able, leadership and thank him in the name of
the rank and file for his faithful performance
of the many dutics incident to his important
R¥ position,

Approval of Committee Actions
Whereas, during the past term several special

1931 Convertion Committees

Nominations
Frank J Tharinger, Tharinger Mac-
aroni Co.,, Milwaukee
Henry Mueller, C.' F. Mueller Co.,,
Jersey City
Joseph Freschi, Mound City Maca-
_roni Co,, St. Louis
C. R, Jones. Domino Macaroni Co.,
Springfield
Frank Traficanti, Traficanti Broth-
ers, Chicago
Leon J Tujague, National Food
4 Products Co,, New Orleans
| Audit:
§| Frank A, Ghiglione, A. F. Ghiglione
i & Sons, Inc., Seattle
{ RV, Golden, West Virjinia' Maca-
roni Co., Clarksburg
C. H. Smith, Mrs. C. H. Smith
Noodle Co., Ellwood City
Resolutions :
Louis S, Vagnino, American Beauty
Macaroni Co., St. Louis

roni Co., St, Paul

ing Co., Omaha

John'V, Canepa, John B. Canepa
Co., Chicago

Erwin John, Milwaukee Macaroni
Co., Milwaukee

1 e

w )"

and standing commiltees have faithiully per-
formed _lheir.rcs:n:clivc tasks, namely—

Cost Committee: The develapment of a suit-
able and practical system of Cost Accounting
especially applicable to macaroni and noodle
mauuflncmr_mg class and the success of this
committee in !fl‘“i"l{ the system installed in a
‘rcl:n‘lvcly good number of leading plants where
it will surely be given a thorough and impar-
tial trial;

Quality Committee: ‘That has struggled so
determinedly to reach some understanding be-
tween manufacturers and with the several Bov-
erument Lurcaus to bring about a much needed
improvement in-the general quality of the
macaroni products now being marketed ;

Educational Dureau: That has striven 50
successfully in its work of policing the trade,
correcting misleading labels, disseminating in-
formation on fcutcrafand state laws and regu-
lations, constantly recommended use of higher
Frudc raw materials in macaroni making and
abored so successfully with the several state
and federal food Lurcaus; therefore, be it

Resolved, that to the members of these sey-
eral committees be extended the thanks of the
members here assembled and our fullest ap-
proval of the actions, aims and ambitions.

Commending Directors

Whereas, the several members of the 1930-
1931 Doard of Directors have faithfully scrved
the organization to the limit of their respecs
tive abilitics and convenience, and

Whereas, the said dircctors have given much
time and tf;oughl to the several serious prob-
lems that confronted the “woard during the
past term, therefore, be it

Resolved, that to each of these dircctors be
given a vote of thanks and our expressions of
confidence in his carnest cfforts.

Commending Employes

Whereas, the affairs of the National asso-
ciation inscfar as they come under the dirce-
tion of the several employes of our organiza-
tion have been conducted in a manner satisfac-
tory to our members and beneficial to our As-
sociation and industry, and

Whereas, M, J. Donna, our sccretary-treas-
uvrer, has ably managed the affairs of our as-
sociation from the Braidwood headquarters
and most satisfactorily performed his dutics as
Editor of our official organ, The Macaroni
Journal, and

Whercas, H, M, Ranck, ficld sccretary, has
performed faithfully and efficiemtly his dutics
as contact man between the association and
its members especially in connection with the
promotional campaign of the Board of Adver-
tising Campaign, and

Whereas, Dr. B. R. Jacobs, our Washington
representative has ably represented our or-
ganization at the national capital and most dili-
gently and successfully carried on the work
of the Macaroni Educational Bureau, there-
fore, be it J

Resolved, that to each and all of these ef-
ficient and faithful servants be given our ap-
probation and approval of their services.

Thanks to Speakers

Whereas, several eminent speakers, authori-
ties on the subject matter discussed, have at
a great sacrifice of time and expense, ap-
peared before our convention here in Chicago,
and
Whicreas, much good was derived from their
respective messages and the general discus-
sions that followed, therefore be it

Resolved, that thanks of this group be and
hereby are extended to the following speakers
who so kindly and willingly honored us by
their appearance and addresscs:

Dr. g;rul E. Clark, head of the Department
of Llarktiing and Management, Northwestern
University School of Commerce.

Col, L. W, Herron, publisher and business
manager of the Washington Star, A

Hon, F. W, Jackson, American Appraisal
company, Milwaukee.
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. Dr. W. S, Frishic, chairman of the Food
Standards  Committee, U, S, Department of
Agriculture,

JHon, John N. Van der Vries, manager
Northern Central Division Chamber of Com-
meree of the U, S,

Hotel Courtesies Appreciated

Whereas, the management and personnel of
the Edgewater Beach hotel have so splendidly
cared tor us during our entire convention, and

\Whereas, their many courtesics have materi-
afli\' helped to make our stay here both cheer-
ful and pleasant, therefore, be it
- Rt'su!vcd. that to the hotel management and
its cntire personnel we extend our sineere
thanks and’ appreciation.

Thanks to Chicago Officials

Whiereas, the Mayor of the City of Chicago,
His Honor Antone J. Cermack Kas delegated
his able representafive, Michael L. Rosinia,
City Prosccutor to welcome us to this city,
a task which he performed so ably, therefore,
e it

Resolved, that we extend to Mr, Rosinia and
to His Honor, the Mayor, our thanks and
very best wishes,

Our Official Organ

Wherceas, The Macaroni Journal has so ably
amd continually represented our Association
and industry in the trade magazine field, and

Whercas, this official organ {is so con-
sistently served as the spokesman of our or-
ganization and of the trade in matters of spe-
cial and general interest, therefore, be it

Resolved, that we renew our confidence in
the splendid work which this official organ is
doing for the Macaroni .\Iamll':lcmringrﬁidus-
try, that we pledge to it our fullest support and
compliment the cditors on the excellence of
the “editorial material published and on the
high standard of the publication,

Respeetfully submitted,
L. S’ Vacxino, Chairman
Warter F, ViLLAuME
Lrovn M. SKINNER
Joun V., Canera
Erwiy Jonun
Resolution Commilice.

On motion by Frank J. Tharinger, seconded
by Joseph Freschi, the report of the Com-
mittee on Resolutions was adopted as ex-
pressive of the semtiments that prevailed in
the convention.  Carried.

Farina Macaroni Defined

The Food Standards Committee,
consisting of representatives of the As-
sociation  of  Official ~ Agricultural
Chemists, of the Association of Dairy,
Food and Drug Officials and of the
United States Department of Agricul-
ture, has proposed a new definition for
Farina Macaroni, as follows:

FARINA MACARONI

FARINA SPAGHETTI

FARINA VERMICELLI
are plain alimentary pastes in the
preparation of sehich farina is the
only farinaccous ingredient used
and are distinguished by their
characteristic shapes.

The announcement was made June
29, 1931. The Committee invites criti-
cisms and suggestions on the proposed
definition from food officials, con-
sumers and the trade. Communica-
tions should be addressed to A. S.
Mitchell, Secretary, Food Standards
Committee, Food and Drug Adminis-
tration, Washington, D, C., and should
reach him not, later than Sept. 30,
1931,
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lt's Always Uniform *

WO ‘STAR SEMOLINA is milled by experts. That's why
you can be sure of its hish quality and absolute uniformity.
There’s no “guess work” about the milling of Two Star Semolina.

The choice Amber Durum Wheat we use is the pick of
the year's crop. Our immense storage elevators protect the qual-
ity of our wheat—keeping it uniform in color and strength at all
times. No wheat is accepted at our elevators for use in Two Star
Semolina that is not up to our rigid standards.

Every process in the milling of Two Star Semolina is
under a scientific control system. The clear, bright amber color
— free from speclts— and the uniform granulation of Two Star
Semolina is the result of our system of controlled milling. Color
and protein tests are made at regular intervals each day. Two

Star Semolina has an exceptionally high gluten content.

‘Uniformity is our watchword. Use Twa Star Seiolin:
once, and you'll order it again. It's as dependable as the stars.

TWO STAR SALES OFFICES

Baltimore: Chicago: Philadelphia;
117 Commerce Street 612 'j Michigan Ave. 44 The Bourse
Boston: Ef;r:ﬂ?émdlns Pittsburgh;
177 M"k Street New cm“m.= 568 Aliken Ave.
Buffalo: ::5 5;. ':'"' s Streat San Francisco:

* * Dun Building, 7th Floor A I.;Pr:(rlu'n el Merchants Exch, Bldg.

TWO STAR SEMOLIN

Milled By s

: MINNE.APOL-IS MILLING COMPANY

Minneapolis, Minnesota

15, 10y S
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@ The twenty-cighth annual convention of the macaroni manu-
@cturing industry, sponsored by the National Macaroni Manu-

cturers Association, held June 16-18, 1931 in Chicago is now
€ matter of history. The good that will accrue to the trade
ffom this friendly conference will depend entirely on the fu-
fiire actions of the manufacturers themselves.

At that conference there was painted a true composite pic-
e of actual conditions that prevail in the trade. Material

Br this picture was supplied by manufacturers from every
iction of the country, representatives of every group in the
de and by outside experts. Remedies were suggested and
ins made for improving the picture to give it a more pleasing
fpect in the year to follow.,

i Attendance at the Chicago conference this year exceeded the
gpectations of even the most optimistic promoters of the af-

1. The general business depression that is -affecting every
¢ of trade and business kept many away that would other-
se have been there and others were prohibited from attend-

@ because of the limitations placed thereon by the new order
things. The meeting as all well know was limited to mem-

{i-firms, a radical innovation that has been found practical

81 proved popular because it permitted a freer discussion of
plers of concern only to contributing members.

0 get more than one hundred representatives of macaroni

‘ nuiacturing firms and allied trades to attend under the ex-
p ing Jdepressed conditions is no casy task and speaks well for

trade itself and for those who promoted the conference.

me came many miles to take part in the conference and

'y class of plant was represented from the small noodle

#8110 the gigantic corporation having nation wide distribu-

n.
A B\ program of more than ordinary merit had been prepared
B the conference and those in charge saw to it that the
. edule was adhered to as closely as possible. From the
@ing session which featured the reports of the officials of
Organization to the open forum that all enjoyed on the
sing day, the representatives unselfishly considered the good

Because It's Milled Right The 1931 National Convention

[ ]

of the trade as a whole, in keeping with the acknowledged busi-
ness truth that when the trade prospers the individuals profit,

The friendly spirit that prevailed is commendable.  Natur-
ally many felt a litle bit down hearted because of the deplor-
able conditions that exist in the trade and in all lines of busi-
ness; more so because this was partly the result of unwise
acts on the part of the manufacturers themselves, Despite
this there was a very general fecling of optimism attributable
to the promise of a brighter future because of the activities
being sponsored by a group of hopefuls in the trade.

The 1931 meeting was, as a leadding business exceeutive once
said, an oceasion where “decent competitors eat together with-
out eating each other.”  Discussions were always on a very
friendly basis, yet no attempt whatever was made (o polish
things over. A spade was called just that.  Acts of individual
manufacturers were approved or condemned as merited ; those
of the National Association approved or denounced as war-
ranted.  As a result of this frankness all felt relieved and
encouraged.

What did one gain irom attendance at the Chicago meet-
ing? Well, that depends on his frame of mind,—on his shant.
Surely much that is helpful was offered by the four feature
sessions, all dealing with topics of timely and permanent con-
cern. There were inspirational talks on approved sales meth-
ods, on capitalizing the trade promotion activity, on the value
of cost knowledge in profitable operations, and the great need
of keeping up the quality of macaroni products if one is to gain
and to hold the consumer's good will,

Incidentally, the real value of any conference is not what one
hears or sees or learns at the convention, but on how this
knowledge is applied to one's business aft:r the conference.
The future holds the answer as to how valuable to the indus-
try and the individual manufacturer was the 1931 convention
of the National Association. 1t will be reflected on the hooks
of the concerns and in the general attitude of the trade a year
from now when the time arrives for the next convention of
the macaroni industry.
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Conference Study of « « « |
» » » [rade llls and Remedies

At the Edgewater Beach hotel, Chi-
cago, [L, the third week of June there
gathered in friendly conference repre-
sentatives of the leading macaroni
manufacturers of United States, For
the tirst time in the history of the
National Macaroni Manufacturers As-
sociztion, attendance at the national
coniccence was restricted to members
of the organization and the success
exceeded the expectations of those who
supervised the meeting.

It was the twenty-eighth annual con-
vention of the macaroni manufacturing
industry and the action taken thercin
will have an important bearing on the
trade’s  trends  during  the coming
twelve months.

It was truly a national gathering.
There were representatives from the
Pacific coast, from the Rocky mountain
regions, from the Mississippi valley,
from the castern highlands, from the
Atlantic seaboard, from the Gulf coast
and from New England.  Attendance
was much larger than expected under
‘the conditions that prevail in the trade,
Interest was keen and discussion of
various papers was lively.

Directors Plan Conference

On the evening preceding the formal
opening of the convention, the Direc-
tors of the Association met to review
taeir actions of the past year and to
plan convention procedure,

Because of the growing importance
of several activities sponsored by the

Association and a frequent need of
hasty yet deliberate action, it was de-
cided to recommend a change in the
by-laws, (later adopted by the conven-
tion), to set up an Executive Council
of 5 to have charge of Association
affairs between Director mectings, and
to be responsible to the Directors.
Under this plan the Executive Council
will consist of the president, and chair-
men of the 4 bureaus of activities; As-
sociation Welfare, Board of Advertis-
ing Trustees, Educational Burcan and
Statistical Bureau.

OPENING SESSION

After Registrar M. J. Donna had
completed enrollment of the legal
representatives of the member-firms,
the twenty-¢ighth annual convention of
the Association was called to order by
President Frank L. Zerega, He pre-
sented Hon, Michael L. Rosinia, City
Prosccutor, who was representative of
Mayor Anton J. Cermak. He warmly
welcomed the visiting macaroni men,
commenting on the fact that Chicago’s
mayor was once employed in the maca-
roni plant of Peter Rossi & Sons,
Braidwood, Il Vice President G. G.
Hoskins appropriately responded.

There followed an automatic roll call
wherein each one present arose and
gave his name and firm affiliation, a

move that immediately placed every-
one at ease.
President’s Annual Address

President Frank L. Zerega in his an-
nual address ably reviewed the many
important activities that concerned the
Association during his first term and
offered many timely suggestions later
approved by the convention.  As repre-
sentative of one of the oldest firms in
the business in this country and as one
who has given several decades of per-
sonal attention to the progress of the
industry and the association, his advice
fell on most receptive ears, with the re-
sult that the convention was harmoni-
ous and progressive.

Secretary-Treasurer M. J. Donna
then made his annual report covering
activities that centered around Asso-
cintion headquarters at  Braidwood.
He reported an increase of more than
3J0% in the membership, a healthy
financial stacus and successful publica-
tion of the official organ of the organi-
zation, The Macaroni Journal,

Convention committees were then
appointed with instructions that imme-
diate attention be given their respec-
tive duties in order that reports might
be made without delay.

Special Sales Session

After  luncheon  recess  President
Zerega turned the mecting over to H.
M. Ranck, Merchandising Manager,
the contact man between the associa-
tion and its member firms, He presid-
ed over a very interesting session
wherein conditions in the trade were
considered from every angle and sales
ideas were presented and discussed.

As the keynote speaker of the session
Dr. Fred E. Clark, head of the Depart-
ment of Marketing and Management,

DOING “ALPHONSE AND GASTON"™

“As a toastmaster you are wonderful,”
says President F, L, Zerega (left) to Toast-
master L. M. Bkinner.

“As an association president you are

reat; so you're reelected,” says Mr,

kinner.,

M
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8 OQuite a lively discussion followed
[Col. Herron's talk, all aimed at a fuller
@pitalization of the campaign by the
(ghpporting members.  Sectional meet-
s will be promoted to carry ‘the
fcssapze direct to the members. These
Nortt g Uni St il be tllc\'t.‘ln[lc(l jufj\ll_v by the Adver-
Northwestern niversity - School B8sing Trustees and the Association
Commerce, spoke genera l_\_' on “MagfBirectors.  Several manufacturers re-
roni Selling and Merchandising. [gorted on surveys made in their respec-
As Dr. Clark had covered the suljeffve territories as to the good already
h}mln the angle of ]lhu mnsuflcI studefecomplished qu' the C-’lllllp.’ligi'l that is
of business several successful mic@ill in its infancy. The 1931-1932
facturers related actual expericncf@hedule was un:mit?musl\' approved.
Among these were Frank J. Than The afternoon session” was devoted
of Tharinger Macaroni company, \iffs a study of the uniform cost system
waukee, the association adviser, wiileveloped since the 1930 convention
ably treated the suhlt_:plr: “Is It Adviffhd now used in a dozen or more
able To Have a Definite Selling I'fflants in the country. Chairman G. G.
icy?" H. E. Menard, salesmanager Boskins of the Cost Committee pre-
the C. F. Mueller company, lersffded during this session, ably assisted
(l.“ity. who told of “The Importance iy icllow committeemen and repre-
| roperly I\I__crcllnndlsmg and? .‘\l|\l't‘m i ntatives of Wolf & Co., accountants
!mt(r:inc‘:{ml?:{ut?“q\lla‘éajrb :in;‘:}:mn lut. collaborated in perfecting the
Americ auty ] n. SSFstem.
Louis, who told of how his firm ¢ As keynote speaker, F. W. Jackson
operated with the National Associat @ the American Appraisals Company,
in capitalizing his major activitics #filwaukee, was scheduled but owing
help create consumer demand. B his illness Mr. Bronson of the same
Presents Sales Plan irm read his paper on the subject of
At the conclusion ot the scsifldroperty Accounting and Appraisals.”
Chairman Ranck presented a plan g§¢ Made the astounding point that for
merchandising aids for manufactureg@®ry package or case of macaroni a
and jobbers' salesmen which proxi anufacturer sells he sells a part_of
an approach to the grocer to imprg®® plant. Quite a lively discussion
him with the truth that the sale fose over the ruinous prices that pre-
macaroni means the sale of several il in the trade and on the resultant
lated items, and because of the proifiiuries that this trend is daing the
resulting from the sale of m..u.mlure‘lrmlu. Cost Knowledge vs. Cost
products with said related items fuessing was a suggested remedy and
merchant may profitably feature thefd exchange of cost facts through a
products more frequently and m"st Club was recommended as soon
prominently in counter, floor, wind Jenough plants have installed the
displays as well as in consumer ad !'{’“"5‘ system. ; :
tising. The suggested plan was %" V. Thornton of Wolf & Co. ex-
proved by the convention immuiliat ained the new system of cost ac-
preceding adjournment. funting and held himself at the com-
SECOND DAY—ADVERTISING -ln_-lluf the manufacturers for personal
AND COSTS nsultations t‘lurmg the convention.
Election of Directors
Prior to adjournment the afternoon
# the second day, the nominating
bminittee presented the names of 4
irectors for full 3 year terms and one
b il 5 vacancy. The nominees were
alter Villaume of Minnesota Maca-
was turned over to the Board o ?ll Lo, St. Paul to succeed C. B
vertising Trustees as a special ses .lf\lllt _of the Crescent Cracker and
on Macaroni Advertising., Chaire ﬂ]‘."-r”"l Co, D‘-‘".c"“"“: G. I':.l Marca
R. . Brown was assisted by | rince Macaroni Mnnul'n’ctu.nng Co.,
members on the board as floor lead§ -'?l"" for reelection; R. V, Golden of
First the board reviewed the put lt-:l Virginia Mni:nrmn Co., Clarks-
ity campaign of the past year in o :ltlll‘ ‘I.U succeed l'rm_lk_ S. Donno n‘f
and to the entire satisfaction ol Boies Frank A, Ghiglione of A. F.
membership, Then there was pres n'f‘-.“'““ ]f“f reelection, Henry D.
ed an outline of the 19311932 sche’f#"*1 of Peter Rossi & Sons, Braid-
which calls for liberal use of n¢ i, temporarily appointed last win-
paper space in carrying the mac rl-l“ fill the vacancy caused by resig-
story to old and” prospective B lt:"“' of Henry Mueller was nominat-
i ' succeed himself for the remainder
The keynote speaker was a_mal T “lht' term, 2 years. The secretary
known in newspaper circles Col. [,‘ - a unanimous ballot for the nomi-
Herron, publisher and business 48 " The 1931-1932 Board of Direc-
wer of the Washington (D, C.) § ater reelected President Frank L.
e dwelt on the value of newsPf"6a and Vice President G. G. Hos-
media for “Making the Ameo :5 to their respective offices and
Housewife Macaroni Conscious.” fg"Med M. J. Donna secretary-treas-

With the enrollment of several !
arrivals the list of convention reg
trants had passed well beyon !
hundred mark when the second ©
session opened at the call of Presit
Frank L. Zerega. After dispositon

et

several routine matters the me

NEW OFFICERS

Officers and directors were clected
at tl_n:' 1931 convention to guide the
destinies of the National Macaroni
Manufacturers Association for the
vear 1931-1932, as follows

Officers—1931-1932—Directors

Frank 1. Zerega (33), D'resident,
Brooklyn, N, Y.

G. G. Hoskins (32), Vice Presi-
dent, Libertyville, 111,

Frank J. Tharinger, Adviser, Mil-
waukee, Wis.

John Ravarine (32), St. Louis, Mo,
_Wm. Culman (32), Long Island
City, N. Y
; .-\I_f:msu Gioia  (32), Rochester,

G. Guerrisi (33), Lebanon, 1.

Henry D. Rossi (33), St. Louis,
Mo.

A, Ghiglione  (34),  Seattle,

Wi
W. F. Villaume (34), St. Paul,
Minn,
R'r\" Golden  (34), Clarksburg,

Dr. B, R. Jacobs, \Washington
Representative, Washingoom, D, C.
H. M. Ranck, Merchandising
Manager, Indianapolis, Ind.
M. J. Donna, Secretary-Treasurer,
Braidwood, 111

ure of the Association and fditor of

the Macaroni Journal.
Annual Dinner

On Wednesday evening was held the
annual dinner party whereat the maca-
roni makers and allies made merry
with a menu of tasty foods appetizing-
Iy served and entertainment of a high
calibre  micely  interjected  between
courses.  Many ladies  were  present
adding beauty to the oceasion which
goes down in history as one of the hest
ever spansored at a convention of the
macaroni industry.

Hon. John N. Van der Vries, mana-
ger of the Central Division of the
Chamber of Commerce was the after
dinner speaker, introduced by Lloyd
M. Skinner ‘the efficient toastmaster.
Mr. Van der Vries spoke pointedly
but brielly on “Present Day Dusiness
Trends.”  He emphasized the worth of
tradde association work in counteract-
ing such adverse business conditions
as business generally is facing, amd
complimented the National Macaroni
Manufacturers Association on its con-
fidence in the future, as so aptly mani-
fested by its present promotional cam-
paign.

Count Ernesto Russo was a decided
hit as all will attest, especially the
Italian  manufacturers  who  attended
the dinner. Things are not alwavs
what they seem; all agree to that.

More entertainment, then dancing
till 1:00 a, m, brought to a close a de-
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lightful evening, the gala event of the
convention,
STANDARDS STUDIED IN
CLOSING SESSION

Only one session was scheduled for
the closing day but it was one of the
most interesting of this eventiul con
ference. “The manufacturers were slow
in athering, and though it had been
planned to start an hour earlier than
usual it was well after 10 o'clock when
l'rcsi_llcnt Frank L. Zerega turned the
meeting over to Dr. B R, Jacobs,
chairman of the Educational Bureau of
the Macaroni Association and its Tech-
nical Mdviser and Washington Repre-
sentative,

With the speaker's table arrayed
with samples of macaroni products
good and much not so goad, coloring
agents used by some of the “slick” con-
cerns which still believe they can get
away with camouflaged foods, and sup-
ported by two Federal officials, Dr.
Jacobs supervised one of the most
helpful, attention-holding programs of
the convention.

D. C. G. Harrell, past president of
the American Cereal Chemists associa-
tion presented greetings from his asso-
ciation  to the  manufacturers  of
macaroni in which they are vitally in-
terested. Ile told of a plan being
developed by the Chemists association
whereby pictures are being made of
several food industries, such as manu-
facture of flour, of semolina, baking of
cake and bread, also of macaroni mak-
ing if the macaroni manufacturers so
desire, to he shown before clubs and
gatherings of all kinds from San Fran-
ciseo to New York, from Key West to
the Canadian border,—all with suitable
speakers to make the American people
a little more eomscious of the high
quality of these products, the care with
which they are made, aml the consider-
ation of the public’s interest in the
processing.  The Association fully ap-
proved the idea amd promised its full-
est conperation.

Martin - Luther, chairman of  the
Quality Committee of the National
\ssoctiation, reported fully on the ac-
tivities of the past few months since
its inception. .\ survey made of the
products  offered  in many - markets
showed much to be very inferior in
griule and surely not conducive tore
peat  serving, Existing laws  and
standards were studied and remedial
relief can hardly e expected only
through legislation, an avenue offered
and suggested by the committee,

The Association unanimously adopt
ed a resolution during  that session
favoring ‘the passage of some national
legislation similar to the provision of
the Mapes law governing canned fods
qualities aml labeling. The Quality
Committe was instructed 1o delve
deeper into the idea and to prepare a
suitable bill for presentation at the
next session of Congress.

The kevnote speaker of the session
was Dr. WS, Frishie, chairman of the
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Food Standards committee of the U. S. cooperation with Federal officers in tising Trustees, in my estimation, cfg i
Department of Agriculture who dealt causing to be seized several hundred not be too highly praised. T fecl i
ably with the topic of “The Standardi- cases of spurious goods in the New we are greatly indebted not only 1o };§8 I i
z:l\lmn nIancnruni Products.” He CE- York district, Scn}imcnl was practi- R. B, Brown, chairman of the bos = ¥ !
plained the present government stand-  cally unanimous in favor of higher and  but also to each and everyone of (1§ Wh t G A
ards on macaroni products, which more enforceable lays govemiﬁg quali- other members who havey given o j a O e a S Oln t
many have termed standards ir name ties of raw materials used in macaroni sparingly of their time and thoug ;
only because under existing legislation making and stricted enforcement even They had a hard job to tackle bu i
they colrlnlnin nolhinj; that is rcgul}n- of existiu}g Il:l\ws, I:md the publication of know we all agree that they were e ‘A ®
“tory. ¢ suggested relief from the names of all violators as a protection nently successful. In fact, I sincerd t A d M f t f B
present situation may come through to the consumer and the llcgitimatc hopc{hnt we will always have as guf8 O l anu ac urers O 7
passage of additional legislation along manufacturer. a board to take care of our advertis§
the lines rlcpuru:(l by the Quality Com- 19g«:lcctin.'m of the pl}ncchfor huldling the activities, Special thanks are alsod 5
mittee, He announced that the Food 2 convention, which came last on to ‘the representatives of the dun
Standards committee was about to pro- the convention’s very enlightening millers onlthc committee, A, J, Fisch8 M a ca rO n ]_ P r O d u ct S
pose (since done on June 29, 1931) a  program, was deferred because condi- and Martin Luther both of whom ¢
new definition for TFarina Macaroni, tions may arise to necessitate a change operated unselfishly with the comms
Farina Spaghetti and Farina Vermicel- if selection were made. It was voted tee in every possible way, With F
li. The committee stands ready to en- to empower the Board of Directors to  Millis handling the actual advertisi:g
forc: any standards on macaroni prod- name a convenient meeting place in end of the campaign I feel that
ucts that may be adopted just as soon  June 1932 after a full survey of the have the right man in ‘the right plad
as enabling legislation is enacted. needs of the industry had been made. He is certainly showing results. (s
The session concluded with a gener- The convention adjourned sine die at  field secretary, Hal M. Ranck, has «f .
al discussion of adulterated and mis- 1:30 p. m. Thursday June 18, thus ciently contacted the manufactur «PRESS-TESTED” Method of Producing Semolina Assures Uniform
branded products and action recently bringing to a ‘close a memorable, and has done a good job in our fid
taken by the National Association in progress-making conference. wark: ‘ Color, Strength, And Taste 365 Days In Year
2. Development and adoption of e
Uniform Cost and Accounting Syste§
This is one of the most important ¥
2k THE PR l',;lDENT'S ADDRESS o« tivites that we have ever undertake
] and we are greatly indebted to Gled y ; 1ty =
Hoskins for the successful work dos ‘I"”””"’-’””"c ”
It is my privilege to report to you thy with our efforts and are doing by this committec. Too much cmph Semolina Sales and Service Department ! Neey N
the activifies of our association during  everything in their power to help us sis cannot be placed on the importan® Has Assisted More Than 40 Organizations in
the past year, at this our 28th annual with our problems. of having each and every factory ug = x 5 2
convention, It was an epoch marking Unfortunately our country has run this cost system. ; Correcting Manufacturing Difficulties
year as it was the first year of the into a period of depression and our in- 3. Educational Bureau work. I’
operation of the advertising education- B. R, Jacobs has had a man-size job¢ . .
al campaign. This campaign was de- his hands this past year and will g As further assurance of absolute uniformity
signed not only to create consumer de- a most interesting report for you Fat_ of color, strength, and taste in Scinolina,
mand for our products where they had on, He has been especially active i
never been used before, but als»  in- connection with the various adulten@ Gold Medal Millers test every batch of Semo-
crease consumption in all homes by ed, misbranded and substandard pel@ Liny under regular commercinl conditions
telling the housewife how to use maca- ucts which have flooded many marke! : 8 ] ‘ o
roni products in a \'nric:ly of appeiising ;lnd a_w:mt to th::lnk him publicly i# This added protection is what the term
ways. [ believe our advertising vrm- his efforts in that direction, “wp . ”» .
paign is beginning to show results, 4, Your Association has given ftf§ Press-tested” assures,
which is really remarkable in such a and earnest cooperation to governme
short time, as most similar carnpaigns bureaus in matters of changing @ To aid Semolina manufacturers in overcom-
do not show any returns for 20 ywhere specifications of government instivgy . s 5
from 2 to 4 years. . ; tions to permit purchases of highfd NG technical manufacturing problems, Gold
Turning to quality, the industry does grade products; sceking chang=s 8 Medal Millers have provided the free services
not have a happy record since ‘the last definitions and standards that wou : 5
convention, It secmslilllngicnl"fur us !tu bring about improved quality, als: ¢ of highly experienced experts. These men will ;
spend a million dollars telling the tacts with the Federal Trade Commi . . : :
:\Imcricnn public through the advertis- = sion in an effort to gain relief in? work with you in your factory, or answer any
ing c"‘“]““"ﬁ of 1:llngﬂzincs :"“d Tc“"" Frank L. Zerega unbusinesslike and unfair cmupr!ili‘ enquiries you tvish to direct to them. All such =
apers how good macaront and Cgg brought about by the present depre s e . g = .
!“‘E'("t‘ products really are and then  dustry has suffered the same as all .v.iun.g X l "} enquirics will be kept in strictest confidence.
s "“if‘""" and as tm:l;vidunis ‘l"’lE “"111" lines of business, cht huSiﬂ'-'IF:S 5. The Macaroni Journal willnl.\l For full particulars concerning Guld Medal
our quality to a point where some of  will not get any worse unless we make Donna in charge continues to hold (8 g : . . - 1
our products are not only unattractive it so, Most nlylhc troubles in our in- high place amrﬁ]g the trade magazin Press-tested” Semolina or the services of the {
in appearance but actually have a dis-  dustry have been brought on by our from the point of excellence, printigl Gold Medal Semolina Service Department, ’
agreeable  odor and an unpalatable  own individual shortsightedness. and interest, and this is evidenced @ . «
flavor. Poor quality macaroni prod- Many of us have been aflicted with its favorable’ reception not only by V@ write to Gcorgc B. Johnson, Semolina Sales
ucts hurt each and everyone of vs and  volume-itis. We have sacrificed profits - trade in this country but by manul¥f Service Department, Genern! Mills, Inc.,
1 do not know how any manufacturer for volume not realizing that we were turers in many foreign countrics, Mi - -
can do more harm to his industry than  swapping capital for business. Too well, ) linneapolis, Minn.
by turning out a low grade product. many of us have operated blindly with 6. The change in Membersh
Your Association is putting teeth in  defective cost systems or without any = Specifications has concentrated !
its quality fight and is cooperating  regard whatever for costs. * Dbenefits of the association work dirc[ *
with federal and state authorities every-  The chairmen of the various com- ly on those supporting the activitics ‘g
where without fear or favor in its detér-  mittees will make their reports to you the association, but at the same ti
mination to raise the quality standards of  later, so T will mention only briefly our  the work of the association in sponst’ E “PRESS- .
the industry, and 1 wish to state right major ‘activities during the past year ing ‘the welfare of the industry in g¢ TESTED ”E E M D L I N A
here that the Federal and sl.lntc author- and which were as follows: eral continues unabated. i ’
ities everywhere are greatly in sympa- e | y H rer- a vig s -
ities everywhere are greatly ympa 1. The work of the Board of Adver I wish to thank also our Ad MILLED BY WASHBURN CROSBY CO., INC., OF GENERAL MILLS, INC. 5
Wty Al A k'
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tivities sponsored by the organization the received the sum of 17 the Firs
Frank J. Tharinger, as well as the ‘the courage of our convictions and - The Trade's Big Problem ;‘:91 year the N0017 from the First

——

i ) 1 L Dr, B. R. Jacabs, our Washington representa-
correspondence passing thmuﬁrcr National lank in Braidwood as interest on the  tive, Hal Al Ranck, onr ﬁddgscc.m'ry, Fred

AT T

A A ey ' t thd st ing from the headquarters of 1 association’ \ inli cerlisi i i |
Board of Directors and a ¢ whom maintain our quality, - Unfavorable business conditions weakes §§and cmanating Ir s account. k Millis, advertising counselor and his most efli-
I have failed ml! i .ll . .I‘J!:!}'g::: N Anyone l:'lr? 1carydown but it takes our confidence and stir up discontent. i f National association has surprassed all prev- The tatal income for the year, including re-  cient $taff of advertising experts, and last ln:l

a mention . ALY e h i has been said that WEAK MEN MAKE M ious records in quantity and importance. That  ccipts  from The Macaroni !]nlllll:\l was  not least the rank and file of the organization 4

ability to build up and the manufac- HARD TIMES. Like many other trades, [ it has been handled judiciously may be meas-  $16.H659; total expense $15,161.72, showing  that always responds so readily and nobly to 3

I want to emphasize the importance . turer who is tearing down quality and  the macaroni manufacturers are engaged ig | ured by the lack of any scrious complaint. that we are keepirg reasonably within bounds,  any demands | have had occasion to make of ‘
of maintaining quality regardless of price will reap the whirlwind later on. a_vicious price cutting war aided and 8 The major portion of the correspondence 9]12",';‘9!':1"!& balance on June 1, 1931 was them., To all of these, my carncst, sincere 1
any other consideration as there is I honestly feel that we have turned abeted by buyers who are demoraliri was with member-firms and advertisers, actual ~ 212093.17 oL which $1,121.44 was in the Pul-  thanks.
any | 5 ; 5 Tl Y g k for fall trade by compelling the weaker g« and prospective.  Much of it concerned adver-  licity Fund and $10,973.73 in the General Fumnd. & i
nnllung_ that can do a greater injury tlac_corncl: and that the outlook for fall quole ,id{:uluusfy low price; (LAl tising in and subscriptions to our official organ. Conclusion i
‘to our industry than low grade prod- business is very hopeiul. Stocks are down the “-holie price structur: and inci- [l Hundrods of ;,",E, came ‘mli" fmu a?lsll‘kdi Membership i : :
ucts. And, Gentlemen, we can't injure  low everywhere and volume ought to dently lower the general qui'iy of eral government burcaus and from affiliated Dy nction: of e coivetion Tist o For 3 days we will confer here in high hopes
our industry without injuring our- be satisfactory for the coming year, but 8oods offered at those prices. Fver lines of business. Manufacturers of macaroni bership in the National associnlintn’\:':"l: '.'1‘&"1' of wutviig some of Gus siat unblemiare pooi»

X ‘e TP s ¢ possible has been done to urge munufactur- @ products, builders of macaroni machinery, dis. i t oot a8 made  lems. We may have failed in some of our !
selves as individual manufacturers, remember that business will be only as "\ " ofuse 10 be stampeded. In a iew M iributers. of macaroni products and interested  pungen o .il;llnscr{pllnn! to the Macaroni yrials in the past but we should not despair,
good as we ourselves make it. There- cases the association's appeal has been [l offcials in 14 foreign countries made up the mu"ﬁl’e‘r’!‘"f‘vué“‘:h:o bty ‘&5“" some former  Lecause cach trial ut strengthens us . for
It is true that we are all having price fore, let us all improve our quality heeded. Other tradcs are confronted by the W very intcresting international correspondence oot EHE TEOR ,:'ﬂhai: m"""\rﬁw"a‘l' ‘;Bﬁ further efforts.
ressure brought to bear on us but that  wherever possible and build a solid ::"':fngi"l',‘:’e‘:;:l‘émoi‘_m{:': :‘:Uhli':?rcl{lﬂo 'l‘l‘l‘ that was mutually profitable. tinnlccl 130 with 3 of them unfinancial, Here's 1 ;‘i"".;;“;f :"fl-!““'"'"m of this ki"‘l'.ﬁ"""'

: . i , " e ¥ t 2 1 . F e th {ruits . helieving that from someone or something we
1s just the time when we ought to have  foundation for the future. United States Steel Corp. recently told Our Official Organ ¢ report in table form - will get a new fdea which can be prnﬁfnlaly
steel men in convention: [ . , . Membershi 1 Migrs. Allieds Total used in our particular business.  You will not

There is not a single line in the steel Adhering closely to a wise policy established - ‘E';“,i“'“ 1ip PJ‘H‘“ « 1930 he disappointed if you will keep your eyes open
business today, in my opinion, where there J§ when the National association first decided o ."'if‘t'-"l alls) - 811 91 and cars alert for in this room are gathered the
REPORT OF SECRETARY TREAS RER is an adequate return on the finished mate- over 12 years ago to sponisor and publish an dmitted during year. H 25 L leadders in the industry, experienced men who
- rials, § official trade magazine—"It ,I'S the Industry T e = L. have gained their knowledge of business in

It is not Honest for us to go on selling we serve that matters most,”" the Macaroni 018 s 124 36 160 the school of hard knocks,
our goods below cost of production thus Journal continues its chosen work of spreading  Members dropped during Speaking of ideas, it might in closing be

Annu:"‘{ there devolves upon me the trade associations similar to ours. Fortu-  depriving our stockholders and our work- [ the gospel of closer cooperation between mants  YEIT coeorrescn ! 30 apropos to repeat the talile ot the anititious
pleasant duty of reporting to the officers nately for the macaroni industry, the  ingmen of what they are justly entitled to, facturers, fairer business practices and unend- = - o = FOORtoE. . A¥ ol semember s “m‘. ,:‘
and members of this organization on the National association fortified itself against I think that' we should take the risk of ing improvement iu the quality of macaroni Membership May 31, 1931 95 35 130 somethin likc) this: " i
more important  activities  sponsored  this depressed business situation by approv- closing down rather than to waste our raw [ products offered to consumers, (Listed as “dropped” are 3 former member- e : )
lhroughos! the year and to make com- ing last year a promotional program that  materials, p !.r\! the acknowledged spokumnnhof the in-  firms now classed as branch firms.) h..'s\ ]?‘f::l""w:ﬂ-?‘::&ri::hﬁf: |'i‘:,:1?l‘§lc‘;]rﬂchi';fnl"":;
ments and suggestions as may, in my hum- has already produced some good results. i ing i ite @ tustry it remains temperate; as the message a ¥ : : . o,
ble opinion, be helpful in strengthening the Because of the new setup to which some gcz‘:f:j liljr:cal?fl.J:i'::g':r;mu.-;].,,..!m]:ﬁ‘ilg;ﬁ;iv‘lu:; bearer between seller and buyer it's eminently Appreciation :"";\_' yard R e, s Ir"’"" “"1"‘ amhition
position of our organization and extending looked with apprehension a year ago, our this is a declaration by the 18th convention of [ % ’ % I would be remiss in my bligations to my were ¢o inmgl "nﬁ g mlln o VR S
:1“ influence and usefulness to the whole in- the National Foreign Trade association, com- k"f“u“m’ h‘l'.“"“h’ conidl'uom have e superiors and to the mtn’l‘llcfslll’r:l were 1 to M;;c s uct!sz n:m: ves, e wneded 1

ustry, pelled us to practice the strictest economy but H : AR > =0, mounting the barrier that impeded his

For ncarly 20 months business has suf- ﬂ&%’iﬁfaﬂvzoﬂld{gﬁéﬁ‘c;'\-:xTrigi 'Il:"l‘i:: s have continued to “deliver the goods” ?fr:l:!:r;okntl::? :pp::nl:l::t“:’ q ‘I’m?l: E (ILCIF!i' dominion aetivitics, he sallied forlk to leam,
fered. fromeane of “Ihe watst scibacks i eyt Bnddia i, 2l B ey cheerfully and as-a result we are pleased to . "mon sr: n n:" “]l? a;li c;‘l: " and was greatly amazed to find his next door
history. Indications are that we are surcly diate stop to profitless merchandising reportprofitable operation_even in the past o[t ey g R en and  "€ikhbors 1o be a pair of gigantic ostriches.
but slowly emerging from this severe The most significant fact in the status [ 'ckward business year. The gross income ¥ rank and file ’:;f the nsgiation cc"]7‘“:“ <:Imk During his pilgrimage through the ostrich
cconomic disturbance that has caused much of the international trade of the world is [ from subscriptions and advertising during the iy "them has been a great pleasure; to work  {3rm he came upon an immense egg, much
business worry, financial distress, curtailed that the volume of merchandise sales [ /3! fiscal year was approximately $9,500— pocfy of r-rﬁe one. Ter IO WO arger than he ever has supposed it possib
profitable production and upset practically about equals that of a few years ago when about $900 less than the l‘"“ﬂliﬂf (af- After Bk BrEJIsE oy 3 for an cgg to be.
all of our well laid plans. business was enjoying substantial prosper- [ ['VI"8 all costs of publication and distribution, ~_ I'resident Frank L. Zerega is an experienced, 8 G IDEA, and 1

k pans ; L ior’ carcful and cheerful leader, To him must go 00 BAYE JHHE ok Soodadl, ANC A8 3o 23 Ine

There is much dissatisfaction in all lines ity. Dut price levels have fallen to the Il of the editor's salary and half of the gen- ° : L ostriches’ attentions were diverted, he surrep-
of business and it is not at all surprising point where profit has been largely clim- [ @ office expense of the national headguar- MOst of the credit for the success of our scy- titiously rolled the big egg into his own barn
that there is some discontent in our ranks inated. The chief factor of the present ters, there remains a profit of about $1,500—  ¢ral activities during a most hackward year, yard, where, calling his hens together, he
Since our last convention, more so than situation is profitless merchandising. g "ot so bad in these r times when many 1 have always held Mr, Zerega in high regand spoke thusly : '
ever before, your association has sought to An essential necessity of the present similar publications find themselves “in the @5 & man and a manufacturer but as the re- it $ bk ik ) .
be your “Service Station,” ready to give economic situation §s an advince in com- red.” sult of our very pleasant business relations f m ll‘"ll ﬂ"ll'l)tv'l"ﬂjli. abioul your past "ff'
every assistance possible, willing 1o pass modity prices. When prices are falling The success of our official organ is due o during the past year, he stands higher than hers Ea e et e aoge l?'flw = :n! i ol
out all available information and anxious to buyers tend to withdraw from the market. the unfailing 1“{““’ O olr fuembers, TR O ilive, T am ot Shank [l 16 i, e s 'm’lm"t"llu'v -"Tl' Ill‘l’ n:r?'mpl AR
pacify all interests in the organization. It is rising prices that stimulate buying silendid cooperation of leaders in the business ~ xccutive, 1am most thankful to him for his Yo to still greater efforts,

Not many years ago Theodore Roose- and consumption and a return of prosper- and the faithfulness of our clients. To all of  kind advice and able direction, all of which The moral of this fable is that we all shouli
velt, former president of these United ous times. Anything, therefore, which them we are truly grateful, has made very pleasant my personal and busi-  do a little investigating on our awn initiative,

States, a deep thinking, farsceing executive tends to postnone pecy R ness duties to this organization. That's what you are doing at this conference
dalds - Bvery mand owes a part of his time to prices, tmore clm:gll;"ﬁmoll; “i’rl:flII::l:lc'L Our Finances For their splendid cooperation so unstinting- ~ from which you will at least et some good
the upbuilding of the business or nrofession which are unfair and uneconomic in char- - ly accorded me at all times 1 am also truly IDEA by finding omt what the other “birds
to which he belongs., As present helievers M acter should be discouraged. . Membership dues are the principal source of grateful to the Directors, to Adviser Frank j, in the industry are doing. {
of that sound business principle you are . J. Donna The importance of fair prices cannot le tncome for association purposes. During the  Tharinger, to the members of the Board of Enter willingly into all discussions, give {
gathered here to renew business a:quaint- overestimated in influencing the restora- fscal year ending May 31, 1931 a total of Advertising Trustees and the several active  frecly of your expericnces and this conference
ances, to study our troublesome prohlems organization remains intact and our plans  tionof trade. Scllers cannot expect to ol - H00) ‘was received as dues. This s on the  committees with whom I came in contact in  will go down in history as one of the best and

ear with 127 firms paid in  the performance of their respective duties. Not  most successful of its kind ever held by any

and to help solve them through closer fo- are progressi i g tain fair prices for their own products un- dues lasis of $50 a 27
progressing Slll!hClOI'llﬁ.mAb'le and P P L“it. In addition there was to be overlooked are such splendid fellows as  group of manufacturers.

operation with, rather than agaiast come  willing Chairman Robert B, Brown of the 1658 as buyers they are willing to pay fair f§ "l 1o date of au
petitors, . Board of Advertising Trustees will reporr  Prices for the commodities_and “services
It his been said that as a nation— fully on past actions and future plans, necessary to their industry, Competition is
“Americans are good JOINERS but rather  When ‘making our semiannual contribu-  U0fair both to the industry and to the
poor COOPERATORS." Whether this be tions to the macaroni advertising fund the  SOmmunity when price cutting compels the
true or mnot, it cannot be denicd that the question may perhaps enter our minds as to ¢ of goods at a loss. Profitless mer-
macaroni manufacturing industry has suf- “Who Finaily Pays for Advertising?” It chandising retards prosperity and affects
fered unduly in the past because of lack oi may be consoling to learn that the general the position of the wage earner,
cooperation on the part of some within the cpinion of the best business minds in the ,, Commenting on this strong denouncement of
fold and of others who by all rules of good  vorld is “That Advertising Pays for Ttself” “profitless merchandising” and  the general
reason should be with us. If our organiza- by stimulating consumption and speeding  SUBRestion that businessmen offer combined
tion, therefore, has not accomplished all the up vroduction, thereby creating enough ad. Fesistance to unfair price cutting, former
ﬁoad things “pulc!] of it blame should not  diticnal wealth to pay the bill. Toward this Lresident Calvin: Coolidge in a recent copy*
¢ placed on the National association, be-  end much is expected on the second year Tighted article said :
cause a trade body like ours cannot be any  campiign about which you are to learn .  This principle (criticism of wholesale sell

T

e et

am:ngcr Olrl nlmrlc 'h]cn:ﬁcialb than ‘flhcl ine  fully at this convention, :Ins of manulactrur:dfcnmmodnin below cost, ]
ustry, particularly the members, wills it cnouncement of profitless i Irg” |
, For me to treat in detail the various ac- Our Uniform Cost 8ystem ing resistance to p!‘ﬂ"-'l: Clllmﬁécgmdili::g;n‘ni:- ki
tivities that have occupied the attention of Much credit is due Chairman G. G, Hos- tenance of prices) is of the first importance i
several groups within our industry would Kins and his willing efficient assistants on and if it can he adopted would change the i
be to rob the leaders of their thund);r. put the Cost Committee for the admirable whole aspect of the l{‘ulincn situation, Un: i
cooperative promotional work to increase Work done the past Jcnr. A basic system certain and declining prices are surely dis: i
consumption of our products, cost studies 1as been adopted and offered to our mem- couraging and demoralizing, As long as that i
to improve our knowledge of manufacture Ders with the suggestion that it be adapted condition exists near] everything that is not J
and distribution, warning against practices '© their needs, A full report on this will be of the utmost necessity is at a standstill, * A i
that are uncthical and all similar activities ™ade by the chairman later in the meeting. $tate of unfair competition is created paralyz: i
tried out by this organization are of little or _ It is regretable that more firms have not "8 1o buying power, The maintenance ol THE CONVENTION MANAGERS
no value unless the members apply the re- 3dopted this uniform system as much de- Teasonable” and stable prices for fabricat With H. Kick B THE OFFICERS OF THE NATIONAL ASSOCIATION
sults of these activities to their business, ends on cost facts in comparable form. Prﬁluﬂ" is the first requisite to recoyery.”. N te ent (:k (el acting. & clalrman of the o The official trio who looked after the destinies of the asso-
Ous Promotiosal Cariciak he system, however, is undergoing a ere's some good food for thought at this ment Committee, President Frank L. Zerega (nenteﬁ) e officia g o8
paign thorough test in about & dozen plants; Cconference. J residing at the various sessions and Secretary-treasurer M. L e T B v lomriet
If a business depression is a challenge to  many are anxiously awaiting the Sxpr::r!i: The Association's Headquarters f Donna (right) looking after convention details, the meeting Hoskins (left Vice President; Frang L. Zerega (center) . :
business of every nature, it is a challenge 1, ences of these piaaters Because, of the Importance. of the. yever progressed most satisfactorily President; M. J. Donna (right) Secretary-treasurer i "
.
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t » e ercnanaising \.onrerence « «f .
‘ J|
s A study of selling practices that predominate in the macaroni manufac- i ® " . .
turing trade; comparisons with successful sales plans in other food trades and. g onso ate acaronl ac lne C
) the suggestion of a suitable plan to conform with the new Association activi- E orpora on
tes, \ 1 FORMERLY
IAn Iimmv::’limn :1.!l lh[:r: 1931 cnn\-cntitlan P'n! nf!our :llfvtrli!iﬂg at the point of sale, r;h:_: re- Isnrc and simplzi mic‘thnd-;. that we know will f
the sales and merchandising session, the irst  tail store.  We hope to give you some definitc  bring greater sa les §f applicd. q C & Mb
of its kind cver held by the macaroni manu-  help that will aid you Tn getting this added Success in selling is rarely ever due to same | evasco’ avagnarn rette, nC.
facturing industry, Salesmanagers of several  emphasis placed on your products at this point  wonderful fancy sales plan or merchandising # S
of the mcn}hnr ﬁm*is]jninmt! the c“cutj[v“ in ot’l}:\lt-, the retail slor&:. ; ; !:hcrlnc. Rnth?lr it isl &lsll-'lilh’ llrﬂt ]i,ﬂ Mrlj { L4 .
surveying the possibilitics for increased sales ntil_we as an industry climb out of the simple, yet well rounded, plan of selling and & S
of macaroni products, For ncarlr 3 hours the  production rut that we are in, until we realize in doing one or two jobs particularly well 1 ] e ranCISCl On
]cnm'cn:[c::aI cuusullun.-d llhc |scvlcrnl s:ilcs pfmlli- lh:it the success o‘l' our induslryhi: based not il'lu: ol " nlfd principles }m:lll1 l;xccmcd adrc the B4 D . . d B . .
cms of the trade under the leadership of I, on'y upon successful production but also upon  best, and if we can only help you today 1o f * .
¥y M. Ranck, merchandising manager of the Na- skilled merchandising, we will not go forward  realize that our compcu’;mn is industry 11 i es,gners an al’ders Of ng’! Grade Macaron! Mac’"nery
§s tional Macaroni Manufacturers association, as we should nor cash in upon the work we industry and not manufacturer vs, manufa §
4 Mr. Ranck’ P X are doing with our advertising, furer, and that as an industry with a well ¥
1 F. Ranck’s Openiig Remarks . }rc are n]([ll goinﬁ to bring ym; Iodn)ﬁnhlol rmm]:]cd plan we tFall: mc]»ve fhorward. alltldf ir; i ',
b : i § i of fancy selling and marketing ideas. Rather su plying a part of this plan 1 en we will feel § ' v
"f"Ic[:(,Ilf_:;:“,'l'"1‘1,1::.',-',‘.,::!::&::1. “Sl‘l.r;‘p:gjll',lc'ﬂgs are we going (o stress upon the old reliable yet lluj; scs:?m\ has been worth while. | AT'LABTI The Press Without a Fault,
tends to intensify ompetition, The macaroni Simple and economical in operation; compact and
industry, too, is io a state of overproduction - durable in construction, No unnecessary parts, but
with all of the accompanying conditions, 4 everything absolutely essential for the construction of
(l‘nmpvtillun was ||c\'|:r!‘keener il; our indusl}r‘y o Macaroni se"in and Merchandisin ] a first class machine,
b than it is at present. As a resu t, price is the «p @
; “\; wrnwllln IIun! is hujug nlscdl n!rr}nsl]exc]usivrly g 9 | ma':g;slm:l:c';l":h on a““rf ‘“nd‘li."sj One "ﬁl"’“
b to scll goods, and with the development of ? nger and raises cylinders to allow
? ¥ P By PROF. FRED E. CLARK :ll::icnhg;: 1 nother valve controls the packer, No
(5 Head ﬁf Depﬁrment of Marketing and Management p A t:oumm"' @l parts operated hydraulically.
~ M W, rsi varanteed production in excess of 25 barrels per
B W. Unive sity School of Commerce ay. Reduces waste to one-third the usual quantity,
L] ¥ s
j ; I speak as a student of merchandising, not net a profit to all praducers of those products This press has many Important features, a few of
?s i:lrn:lcar?m rlqa.nula;lu;crl. As arnliludtnl of It is cvidn.-nt,l conscquently, that the sale of which we enumerate herewith,
i oad merchandisin cel justified in ap- any individual producer's goods de nds pri- P
proaching the mcrcﬁamiising problems of this marily upon ﬂwpsuc:us wiit;h whi:hr.:tedcmgnri %INING' Doth the main cylinder and the packer
Y industry, as been created for them, There arises, thus, c’:ﬁ“g" are’ "'}e-d Jon & brass sleeve. By lining these
It is unnccessary to dwell on the great in-  a  competition among producers  of  such :,!-, m|,,e"' t'u: sielion Ih reduced and the possibility of
dustrial changes of the last 25 ycars except to  articles and each must bring his commodity e i”l? rrcnlsure”l trough defects in the steel cast-
touch on those pertinent to this discussion, to the favorable attention of prospective cus. -E[" 5 bl eliminated. It is F”c!’“"y impos-
: One of these is the introducti o adier tenes. sible to obtain absolutely perfect stee cylinders. Other
; tising—a selling tool which perhaps more than And today we are faced not mercly with ?;r"‘fh“mf'}’ m]]é" hammer down these defects or
- ' any nth_c,r one factor has made it possible for this condition, but with the further fact that esr eM With solder, Eﬁ'"'" of these methods is at
. the individual manufacturer, or association of temporarily many a consumer's pocketbook has e, » Make-shilt and will not last for any length of
tr;mrull'actun:n'. to tl.'(:lrry hlishnfel: message to  become too large for its contents, and most M
1¢ consumers’ market, and thereby to exercise consumers are exercising an unustial degree of i PACKING, New systen f packi vhich ab
a large degree of control over de and and vatism § i i 3 oint B t yutem of packing, which abso-
the_ merchandising mengy ovc di :'r;“: dist?il- conservatism in their expenditures, The point lutely prevents leakage,
i bution of his products, RETAINING DISK, The retaining disk at the bot-
\ A second s in the field of retail fiicrehiaiis tom of the idle cylinder is raised and lowered by means
dising. We need but contrast the old gencral of a small lever, which moves through an arc of less
] . sludrc sa prevalert at the crossroads of 10, 20 than 45 degrees, '
and more particuiarly 30 years ago, wi 3 5 , : !
modern, u[;b-io-dal-' inde);wudc:l!zo o‘:“th'n]i‘r’: PUMP. The pump is our improved four (4) pision i
f ﬁruccry ;Jr general food store of today to get type. 1
; 1e point, b uaneos el
' H. M. Ranck p A ;llllil;i_l is lﬂll'.‘ changcl in lsa]mrl:‘n. From ;ngrﬁii‘?}‘)lsx;ﬂﬁd};: ﬂﬂ;cﬁ;{ is:cp}r?,r,:,;’lﬂ.':“f?)l 1
e 0 ime drummer who depended on rare sections for the 1244 incl W iri i i
) ) stories, tol : ¢a Inch press.  (We originated this i
price as the dominating factor in our indus- mll)c:::r:;nm!?l:n13.)151‘:?11:ngnﬁg:;cs;’ﬂ::n::!w};:; iy Ma-ivtkion af prnlen, winee zopied. by soin: i
nl-y the inevitable drop in quality has come knows his products, knows what consumers petitors.) |
along. want, and knows how to help wholesalers and PLATES, T} ) f i
In our industry we find today very little of- tailer handise hj o revent dons. Plates on front and.rear ot
fort leing put forth toward developing new :I:d lim; Egcrscmaﬂ‘gs:rhx:-!I-unpl;;D::Ll:eﬂl}i:l;m:;n:y:; B:ﬁ:s ::unle\'ent dough falling when eylindees dre i!
] £ husiness, nev' fields and new uses for our  an order hook and sent him forth to sink or . g i
! ]l!’%l"_“tl!. ) swim to the modern salesmanager who Cotes JACKS—SPRINGS, No jacks or springs are used h
’ . e must rj:}hu that unless the consumer fully selects his men, adequately trains them to prevent leakage of dough between cylinder and dic. i
_ uys our, pro Lcl;”onr business will not suc- apd carcfnl!]y supervises their work. The best i Ehecial system of contact prevents this, Springs i
i ceed, and that all success in sales centers  salesmen today are those who are continuously will lose their resiliency from continued use and will i
. around the consumer, Therefore, we believe in training, continuously directed, and con- not function properly, it
i that in our industry there is a tremendous tinuously Eelped by an intelligent ‘and indus- ’I
: need for developing a merchandising turn of trious home office, ) CONTROL VALVE., BRoth the main plunger and t
il mind.  Merchandising means going after husi- Finally, in contrast with a Prof, F, E. Clark Vertical Hydraulic Press with Stationary Die the packer plunger are controlled by our improved t
15 H ness, it means the proper use of certain sales of the Y-“I hat “1: E‘;l 1ta Iqa uent (!lrrad 1214 and 1314 inches valve, The movable part of this valve rotates against ‘.5
| i‘;,],l,],“mmﬂn by which our products may be s arl::nnd modcrnrimicmt?yn i’l fncu%m\:'il:ﬁtg of ihe provertial Seoteh ciabs s g e @ Petween the two s ifigre exsi i o ;i a flat surface. As there is always a thin film of oil i
sold, e f ! ¢ a .
f it One of the more recer: bits of ammunition ;(;qd;‘tl?n nf mnlim:. p?_lcnunl Dvcr’;md(ﬂ“ion ha'lf'l}: “}I many consumers, FArmy § toncentric, ) practically no wear on this part, Very little power required to set same SHENEEIE e 1
f that_has been given us { in sclling is ad- Yiich has forced altention on merchandising, ese condilions pres i Lili-
] 7_"“_1:_"3. Tlli':'pc:mi:s u’uls: :'-'in'ﬁh'rnﬁ,éisfgc arite s ‘advent of moderm e !mlg. Gl Tt ml;nycr:;n:us[::&:::lz ‘l‘-'m‘ MATERIAL, All cylinders are of steel, and have a very high safety factor. gl
i from the manufacturer to the consumer and POWer machine methods of production there  men who make things commonly have a pre- uu"QUICK RETURN., By nicans of an improved by-pass valve, we have reduced the pressure on the return stroke to prac- i
his market, This particular bit of selling am- A3 A, constant struggle for existence, But duction turn of mind; that is to say they fecl ¥ nothing, By reducing the back pressure, the arm or plunger returns to its starting point in less than one (1) minute ki
munition we have adopted in our industry ang  With improved technical processes and the that producing is the main part of their work PACKER. Whil he | s 3 : : il
by have it well under way, ;g’llfﬁlllu? of Ia!rglg lca]cfopcdraliom, it is now :uftd that price is the main sales consideration @ 0 the retyrn ponltiu; the hydraulic packer has independent control, it returns automatically when the main control valve is set ¥
b % i sible in most lines of in ustry to produce of their business, :
! ; Develop a Marketing Turn of Mind at any one time a far greater volume of oo Talk to th o CONSTRUCTION- i fal i T
1 than ‘will be porchasty oy, lm o Boods o wcl]ltﬁg‘t ucfza;?lkl::m:f;:zdi’uami ulaj.:yes.g' base fy very rigid and e Iglfgm':s:xi: !l?llldl{l “:ﬂ lnelnvlly cunslruc:leld thlu;oughuut. LAl mntcr_g&l is the!bcst obtainable. The
f S Because we know that the consumer must he profitable to the producers, my town 'or with my customers.” hi nc'\-m —— 1 to the die platen support, there ¥ preventing any vibratlon of the PLES:
: !I::lnr'h':llit:’c}]lll!:’i:;”;lg;g#l,‘ lf.nleic:,\utsr:t w& know that a It is, lhﬁrc[or_c. a truism today o say that though their compclrlnrl across the ut:éct or B
- ady & circct to the consum-  there usually exists at most times and in most  in another town may have done it fully B 156
) " er, we must dwell on sales cfforts and mer-  industries the ca aci i " Y £k scceaslu) 166 Sixth Strea i l“ -
! ka {}I:nndi:ln:g :;_rinchll!u (h:-slll nr}e best utilized Int toml-cnlcnccs. ancr Il:l;urfg: gszgdlfvfgg $3:§ t{::-l"'nll‘:;!g “"Ii‘llltlecn{aln:)rruﬂr‘lh:::(?:}sr::i?'eclt:nlr:l:l! : BROOKL 4 N- Y.’ U.S.A. W13 Sevonth SEesat
¢ point of contact with the consumer, In  staple commodities than the purchasing public ane factor in getting orders, ! { { }
short, we wish to accentuate the effectiveness  is able or willing to buy at a price whic will  For such firms there is need to develop 2 Address all communications to 156 Sixth Street
< £ |
.. o 11 TSP gt 3. ' . a—
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0 e " " " i i 1 ity and m : itude lies the source of more sales-  will ai certisi : 4 i
ctitor. True he may buy at the lower of foods can “hold a candle” to macaroni The result is reduced quality ang- B8 (aken attitude urce of a il aid our advertisin . i G _— ) |
1 1:ric‘n,rc:lmlili(em.'. ulteny[urcz lim to do so, for health, for building up body strength facturers going broke at a time when [ men's trouble than many of them ever feal-  will get the impulse lnuf-e:.l tie: polit of saje; ;,‘:,,ﬁ.r:;t:;"}"g h,;:!:l“h;’ !"m{m- e el "
Lu: that does nmot mean he approves such and for keeping mankind fit and well. should be sitting on top of the world. Anj | ;;c. Fooo A goad display is the shortest line between  will mutually 1!-.:;1:: 'f"1(l"-m ':‘?I'? |-r13;1|1‘ ot it
methods. There are many food authorities who in  why? I claim that we, as an industry, hael * We should always keep in mind that 256 production and sale. 1t's 2 SGHIE b ;m)c Ascig 1‘ i he "'MI'“I :“I prop- 4
This too has a decided effect on our sales-  substance say macaroni deserves a far more no decent selling policy. It has been pric W o7 3 salesman's job is securing the order and  Way to stimulate husiness, Macavoni certainily will et e e “ﬁ"’_‘ g% e o “(“]“ i
man, If he is the kind worth having he  prominent Jm:c among cercals and food in Erlre, price and in consequence quality by B 75 in merchandising it. . offers plenty to the retailer in the manner of Page 3 the ‘“’]‘,smn‘" heaiti g i~ hoien P o
soon wonders what it is all about and won- the home than it occupies at present. cen lowered until we have nothing to ai Bl ~“Wien you call on a dealer, get him think-  display. 'We know that there is no product  the industey’s national 1.[’. .",'-m-l'" R s |
3 ders as to his future in this business, which And what have we been doing about it? about but still lower prices! ing about buying something from you and that will sell more of other products in a  and of ndividual n'wrc'ln‘:‘lr' 'iﬁ, K !fm“""\' i
y impairs his ability, Instead of talking food value :mﬁ obtaining It is not Eiﬂlﬂg to be an ﬁ-"f matter t:&§ you will have a tough interview—get him  store than macaroni products, and nothing will helpful leaflet, EREANg: DN f
Only a few weeks ago a manufacturer prices such as liver commands, we have revamp this industry as it should be. It M ininking about sclling the goods you are do this big job better than proper dis liys. Let's talk more. about the bty isf i
told me how the business of a group of Im:n talking prices and gotten the price going to take some real leadership.  As If alking about and it is surprising how ecasy In order to help you get a reasonable die- product and less abont price,  Let's get more b
buyers for years had been divided between  down so that it is possible to buy something  view it, it is everyone's job. As it is nuf jhe interview goes. play of your products in your natural retail frequent displays of onr products in windows !
a competitor and himself. The question of called macaroni at 3c per b, in packages. going to be l‘o-‘-'_"b“!,w_ﬁﬂ every manufic. Remember that everything is bought be. outlets, we have prepared some suggestions — and on counters,  Let's get closer together for 4
| advertising_came up and he was going to  And macaroni is a far better all around food  turer's cooperation it is going to requiel quse the purchaser believes that through  that you will find helpful. Its title is "How  a year and you'll be surprised at what our 1
outsmart his competitor by offering $50 a than the best liver any calf ever supplied us  strong and  effective  measures, capable py he is going to profit in some 10 scll more macaroni products.” On the fromt  advertising and merchandising program will
month advertising allowance against $25  with even at 60c per b, salesmanship with much and lasting cour | manner, caver appears the statement: “The salesman  do for macaroni.
Yet what we have dene, but talked price  age on the part of those of us who are inl " Salcamen should keep their prospect in o ©fF today and tomorrow will he the husiness We are telling our story to the consnmer in
““d]”'“m '"'{'F Ii'l‘""“d "r'\"“' finest food tf'“'{“"ﬂ and '“’I"’ are looking ahead, fulf clling frai’nu: of mind by talking about his :-'::Ewlr:'h::]i"} ""lfnﬂl)!' knows .~|m= 'llll:h"rsl:urls well prepared and wisely placed  advertise-
product mankind has ever known, the task 1s not an casy one, market; about the ndvcrlisin;; you are doiny L pics ob salesmanship, it who also  ments. We have develo wil a workalle pla
which puts people in a receptive frane of  KNOWS how to analyze market trends and con-  of retailer cooperation n!lnil:lu cvery r1|:'mu|r:-::=
mind to buy; about profits that will acerue ditions; how to_stimulate consumer trade and,  manufacturer slmnhl use unstintingly.  We are
if he will prominently display and thus tie  9"¢¢ this is stmllugl:nrul. how to instruct the in this hattle 10 increase macaron, consump-
your line up with the advertising. 'll'ml" to close. The new salesman must sell —tion. Make the best possibie use of the
Importance oF Salesmen roper y @rcnan:f The importance of all this is perhaps best ll!,lmllllat'ISI!WIcc'. once to the dealer and — weapons at your command, and suceess will
P illustrated by the shoe string incident that ag?)r:: ;!:;:ug '1:!:.0«]:!;:-:':?3 0 (’llt‘] cuusmmir. more ecasily amd much earlicr erown vur ef-
e s . . has happened at sometime or other to all > Ll J maodel approaches  forts.
~ . b -
ISII'IQ an Advert|3|ng campalgn of us. You are lacing your shovs some
morning when a string breaks. You tie it
E ENA D 1:uclhrr “‘ﬁcit you can with the llhm}'gln
that you will buy a new pair at the first
i Salesmﬁu’;gtrl.c-FNh}\ueHerRCompany ity e oltt oie,olicy ang M . E d . I B "
[ ) Ell daiy {mﬁrﬂ:c nn:::l yl:)ul ihinl?ung:»'\.n ltl;nt = acaroni ucatlona ureau Sectlon « r
I believe we are all agreed that it is im-  ing is being done to induce consumers t h&“";" lace is “&Iw" you take ;"'"'"."I""'." )
) portant to properly merchandise our ad-  ask for the products at the stores; there i ° 'Ia‘ night. ( ﬁ“ "l"‘“""".“ you piece it B B.R JACOBS
vertising. lcflaiuly af;crl an lai:t:m'_\l' pre-  still nl g]:}p bcll\\']ccn the goods ondlllc dr;! ::i‘:lp::i: aﬁatl?uu:"ni{lg “\":"::':::Ih::yh::'_' A Y D. K.
rares and releases a well thought out prog-  er’s sheli and the impression made on (b ™ h L i e : .
l’:nn the sales department cannot sit back  consumer by the advertising. ‘ﬂ!h lh.c daily grind and forget '1'.” about it. sthmglon RBDfESCMdIIVE
X and dare it to be successful—we must work To bridge this gap there should be some L ter in the day you are rushing out tn
Frank J. Tharinger with it thing in the dealer’s store to remind (€0 an appointment—you glance at your 2t . . -
However, many salesmen seem to think  shopper of having scen the products adver shoes and - decide you need a shine—you This issue of the Macaroni Journal con- for macaroni products. 1t is desired to have
offered by his competitor. OF course he got  that advertising will do what_they have tised, and to stimulate a desire to try the ;l':.ll;r:kn'a‘hﬂc s’I mrlo:'l, Clll‘llb.;‘l; nlch:nr t:}lll.lslﬂlu'.rupunlilf llI,m Qllmh{ly Cplnr{ull]l-u. every aacaroni manufacturer, whether or
the business, bul only for a couple of failed to accomplish—sell their products —or if already a uscr, to act as a reninds oo ml: ras III‘IIL n a “I\l'!"fj . The iuu.l- ;:‘Im:’ was m:|| ¢ by 3 T .Aflrt.m Luther,  not h‘b, is a member of the Association, to
] months when his competitor offered $75 a both to the grocer and to the consumer. and perhaps lead to more frequent use. b hi Is up :Im “’I!-' Mister, you have  Chairman, at the annual convention in Chi-  express his views concerning the desirability
| month. Said competitor now gets the busi-  Advertising simply furnishes us with an A well placed sign helps a lot in this cof? V7o ""l acey helier tet mip pul in & ncw'  eago; of such standards. . -
ness, additional tool 1o work with and il properly  nection—a good prominent display of 1t pa!u. l“ ! !h_“t “"‘"c you had that buying im- This report contains a detailed explana- 1. as Sceretary of the Committee, have al- g
My informant says, “I can get the busi- used will br.tl;.f'_u_rvnl !||r.-|'||. It (llll’ﬂ?‘l his.u:n nrgdlifllig c]\‘cnl better. | s :'l:n:e“ '::'h:: 1-:?‘;11|r¢t:llllgqt!.-'mll['|“.:k to remind  tion of the work of the Quality Committee. n;:ulli- in'\ I a llll\lllllllt';' l1|l[ l'srlllII_I!l;lllll':lllull-' i
ness < for $100 a month told but it our responsibilitics—it increases them nd this leads us to the grocer himse e O ey There i ined i is Issue Glb S AENRE ) i IhESe ARt ELe: E0ly
i.\"il‘t ti?:,;l;"f. i:.'"" l?i;“cll.ll:inlgm::-mnrk was, Good as advertising is, it is not a sub-  to the man behind the counter who can ¢ “;?d:rrlmiug is breaking millions of shoe 1d|ll:::lr.l: ‘:? ?)l:n\:’l)‘,lalll‘?l}‘il‘ll)‘il- li‘:_llsl_'li:;u:_(mll.llri_ sidered by the  Committee  before final
“1 sure pulled a boner.” stitute for a live wire salesman, The wore 5o much toward helping to make or brea ngs cach day—creating tl‘ml huyum“n!:- oL . W HRIIe, LTI recommendations are made 1o the Associa-
g i . Sl I 5 : va ettal . pulse, but we need more “hootblacks” in  the Standards Committee, U. S. Department
I mention this incident because advertis- @ firm advertises the more it nceds the  an advertising campaign, the 1 5 3 of Aeflcilturs- i 1lils address Dr: Taislite SOk 5 - ) ’
ing is being bought in some instances at  Aassistance of salesmen in helping to make The trouble with a great many salesme ml L!"’C:'!?' stores in the form of displayed Ins’ “_ doweid the hist "‘. S wandards 158 Fhe macaroni industry s taking a most
such prohibitive rates that st savors of con- it convenient for consumers to purchase— is that they regard the dealer as a by “1‘1,3-!‘1 se, store signs and better still the  has reviewe fuct -]i }[' e i ieata]  important step when it commits itseli 10
.cealed price reductions, and in a very crude and the more important it is to use a liberal  instead of realizing that he is in reality 15:0;" will and’ recommendation of the man ".‘f“:-'_'ri""' l"“"_“1“‘ li.- 5 nan. "1' ::“ teated egistation which standardizes its products
way. amount of “point of purchase” advertising  salesman like themselves, lind the counter. soys ) }‘ e “L e Droducta™ - For this reason it is essential to have a free
My investigations have proven to me con-  material, properly placed. Through some salesmen’s mind is alway improve the quality of macaroni products. and_open discussion of every angle of this
clusively that the birth u! the private label T'o already have a good distribution is, of  running the query, “How can 1 make hidg RBHCI(.S CIOIiI'I REII'I!II'(S 1 suggest to every macaroni manufacturer  subject.  For this reasom, also, the two
was due to, and 1 put it mildly when I eall  course, a big help, but it is not enough that  buy?'  They ought to be thinking insteal g to read these two articles very carefully and — above referred 1o articles are being pub-
it, “Tricky Selling.” T am sorry I have not  #rocers handle one’s goods when advertis-  “How can I help him to sell?” In this ] There are many ways in which we as manu- ‘o send mie their comments. The Associa-  lished in this issue. . )
! the time 1o relate some of the reasons given f facturers can help retailers increase the sale  tion clected a Committee on legislation who They are being submitted to you withou
. me by jobbers for having macaroni products o, 3 " 5 : of onr products,—demonstrations, store con will draft an amendment to the Federal  any comment or expression of apinion, <o (1
packed under their private label, ok Vool | ] P lests, displays, pling, etc,, but the  Food Law, which will authorize the Secre- s to permit @ freer diseussion of the ~ub 1
Do not try 1o offer the alibi that we are c . ¥ 2 ; ; 2 ‘ frest way o stimulate this business is effec-  tary of Agriculture to formulate standards  ject. -
nln:lwur.sc {qun m;uulal;ncmtclrs of other Iil;cs. 5 : $ . . ! A | ?iuv?l _;l;s ays, I"l'lu: \\';:'llpuil of display and i
o not desire to debate that question, but ility, together with advertising, is most {
I will venture the opinion that {i we lead in powcrful becanse after all it's displays that {
tllcauilu: Illilllus “I’I uu;'ri[nduslry] will rlru:ilu- will take the advertising behind the counter, :
due eredit,  Let's be different—Iet us be the 1|
leaders! i
In any selling program it is important ',
!lll::{ the 1uii|:c 1[};131 yield lai fair profit lunglw .
Jobber and retatler as well as to yoursell, |
May I wrge that it is not only our duty !l
hut -'i) vital part of our l:u.aiuv-.i tu teach iy
buyers that there is the same difference of {
quality in our merchandise that exists in .t
canned foods for instance. Once the buyer 4
knows this he will, I am sure, buy and pay |
accordingly. l
I am for a definite sales policy beeaunse 1 4
thoroughly believe it ereates confidence in |‘
1l anufacturer, his merchandise and his i
' 3 an, and obtains the cooperation from I
the jobber and the retailer necessary for the L
healthy and  satisfactory  growth of the H
macaroni business. e
Let "ﬁ all take it upon ul.lrslt'h'n'.s to make it
our selling policy a complete program. : — Py - '3
. Begin with using the finest raw materials i i DIRECTORS OF CONVENTION ENT[-.RIAINMEN'I_‘ 4
; obtainable, spend more time and effort in P Uit ! A volunteer group who planned and promoted the convention i
i1n|nru[ing nu;m.‘lluulf:u'lurling prun-T S0 as L R VMR NEE s 132 3 o THE MACARONI CABINET entertainment that elicited many ';avomhlc :l:‘mimﬁlllﬁ !"i’:t“ . 4
to make our finished product something to resident Frank L, Zere wi mittee macaroni manufacturers, ladies and guests. eit to rnight: )
shout about. Gentlemen, there is no sub- : “LITTLE RAYS OF SUNSHINE" chairmen who functioned 'nlmll Tmsie:h;hfheh;f:ﬁ;? R. B. Secretary-Treasurer M, J. Donna, A. Irving Grass of L J. Grass
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»  The Mécrbni -dvertisihg Council

Perhaps the high point of the 1931 activi-
ties was the Macaroni Advertising Council
held the morning of the sccond day, The ad-
vertising campaign is onc of the most impor-
tant activities ever sponsored by the National
association, involving an expenditure of an
enormous amount of moncy. All are inter-
ested in_where their money goes and how it's
spent,  For that reason every statement made
by those in charge of the campaign and every
suggestion made by experts on the program
fell on attentive cars.

President Frank L. Zerega opened the ses-
sion with the expression of hope that strict
attention be given all reports and notes made
for questioning later in the session. He then
introduced B, Brown, chairman of the
Board of Advertising Trustees who presided
during the morning session.

Advertising Trustees' Report

In appearing before you to report {or the
Board of Advertising Trustees there are a few
things that 1 have to say as a preface or intro-
duction to a general discussion of our adver-
tising and merchandising problems, which I
hope will help us to a proper perspective and
to properly orient our minds to the matters
in hand.

We stand today at the end of our first year
of cooperative effort and at the beginning of
our second. We may well review the causes
which brought us to the decision made in 1930
to pool a‘pnrlion of our resources for the pro-
motion of our common products. What were
those causes? They were simple and clear,
and became more and more obvious as the
years passed,

(1)=We came to the conclusion that our
competition with other foods was more im-
portant 1o us than our competition with each
other, Our products would surely be pushed
off the American table unless something was
done to bring their good qualitics before the
American consumer,

(2)—We were underorganized, The fine work
being done by our association in many fields
was still not enough. We needed some great
cooperative project to pull us together and to
give us a common cause for which 1o work
und fight,

(3)—We were not—if measured by the
usual standards—a profitable industry. We
were too far apart, and gencrally at the mercy
of the buyer. That was the rule—not the ex-
ception, There were, of course, some ver
inspiring exceptions which made the rule all
the more deplorable,

(4)—We rcalized that having come together
for onc purpose we would learn to know each
other better, our mutual confidence would in-
crease, and, through our closer contacts with
cach other, many things would be possible,

We are a quarter of the way through our
program. In talking to you of the progress of
our plans to date, please let nothing that I say
be interpreted as an cffort to paint a more
Trcnsimf'picmre than the actual facts justifv.

’lease let nothing that 1 may say give you the
impression that we have n::umpfinh:d more
than we have, or that the obstacles still in our
paths are less real or troublesome than they
arc in fact; and let nothing that I say be con-
strued as a_defense for errors made in man-
agement. There have been errors, and human
nature being what it is there will probably be
more. We are doing as good a job for you as
we know how.

We are in the shadow of a great business
depression.  \Whether we are on our way out,
no one knows. Man's thinking scems to be
much confused. Certain it is that all the old
signposts have vanished and we are on a new

road, It mn{ prove in the end to lg casier,
or it may be harder, and we know not whither
it will lead, There has never leen such mar-

velous opportunity for a test of strength be-
tween optimists and the pessimists! You all
know what they are saying and what th

have been saving since Iﬁe lwéinni . It
is surely true that at THIS .TM"H-Z of
the cnmﬁal the advantage is with the pessi-

mists. But it seems reasonable to believe that
the optimists will have their day,
dividual opinion of the final outcome depends
on our confidence or lack of confidence in es-
tablished institutions and in the ability of
business to weather any storm.

Qur in-

I am not sure whether it was good or bhad

fortune that led us into our first cooperative
advertising campaign almost simultancously
with the general let down in business,
have been either, but in any event it has made
it more difficult to judge results. We don't
know and we will never know how much or
how little our first year's advertising™ has
helped us.
better off today because of it or worse off.

It may

We cannot know whether we are

It has always been our assumption that
macaroni, being a lowly, humble and plebian
food, or so considered, a poor man's food if

you will, should find a readier demand in bad

times than in good. And yet today, when we

R. B, Brown

are all poor men relatively speaking, our de-
mand is off along with the demand for foods
which have always been included in the luxury
class, I shall point out to you a little later
that we are not alone in this,  But why? Wh
do people not turn more quickly to Macamn{
Spaghetti and EEF' Noodles as the very best
economy foods? Perhaps quality has much to
do with it in our case; perhaps the foolish
rices at which they are being offered have

d the opposite to the desired effect. Possibly
consumers are economizing only relatively, and
that the drop in the xvicu of ail foods has been
so marked that it has satisfied the demands
of the shrunken budget. Whatever it is, 1
am confident that had this general situation
struck us at the END of our 4 year campaign
in stead of at the beginning, the, story would
have been entirely different, We just put it
off too long, We didn't start in time,

By almost every measurement that can be ap-
plied to our first year's advertising program,
the campaiT shows itsell a success. Up to
June 1 of this year 233,199 women had writ-
ten to the association for a :n{;y of the Jean
Rich Recipe Book as a result of sceing it men-
tioned in the magazine advertising. When one
considered that the book is given little mention
in the magazine copy and that a person can
glance at one of the ads and get the impres-
sion that Macaroni, Spaghetti and Fgg
Noodles are good wholesome foods withou',
even sceing the coupon, it seems evident that
our first year's advertising, copy was built
along the right lines.

Macaroni Week did much to increase the
trade’s interest in our products. In spots it
actually caused a great increase in sales. In
some chain stores, for example, the increase
in sales of Macaroni, S lfhctti and Ege
Noodles was as much.as "ga over the prev-
ious week. Macaroni products scem to stand
about like potatoes do in th2 average retail

grocer's mind, The bulk products are invari. |8
ably in the last bin in the back. c
after the dealer has taken on a special fron
a package manthtu}t;gr. or the wholesalery
im a
private brand package, the products seldom gr

o tfilpl:ly. Macaroni Werk
did get us this case placement, It puts us up |
in front for much more than 7 days. The

salesman has given

counter or winduw

fact is that it held up

after Macaroni Week.

sideration to our sales.

tising Trustees has just completed a survey
of sales of the members for the last 4 monihs
These figures have been furnished by 62 (if.
ferent manufacturer-members.
most complete sct of figures that we have had
to date, because it represents about B5% of
the volume of the association and a
of the volume of the industry,

figures reviewed from

e do not have complete figures for com-
arison with volume in
930, But from 10 of the largest manufactur.
ers (including both bLulk and
indications are that up to April the volume

was about the same,
May it is on an avera

sales and 10

sclling food products

bulk goods are off from 25% to 50%
selling packaged, branded items are off from
5% to . Here are some figures for tht
first 3 months of 1930 and 1931 on profits of

large companies:

Beech-Nut ...

-$ 55400000 $ 536,000
Continental Baking. 1,18297800 = 88237300
400:%'6.6
'283,000.00

Loose-Wiles
I‘uri:{ Bakers ... 1
Ward Bakers ...
Pennock & Ford.......
Cream of Wheat......

General Foods ......... 5990,00000 5,572,
These figures are presented so that you ca

see how this representative group of |
manufacturers has slumped, & course, they

have not gone down

California fruit growers' sales have, but thert
has been a slump all the

Retail store sales are o
have no figures on the independents that we
consider other than guesses. These gucsss
run from 5% to 20% off. A
have autho.itative figures on the larger chairs
for the first quarter of 1931 compared wit

1910,

Safuway off &-7/10%.
Firs: National nf&&-Wlo%.

Kroger off 3-4/5

Grand Union off 3% %.
M:Marr off 11-2/10%.
Our study indicates that our volume has
been approximately holding its own up to &
days ugo, since when it has been getting mor
than s usual slump, and that our volume i
nut decreasing out of proportion with othe

food volumes,

. We have had a taste of cooperative adver
tising and merchandising this year, The
fore, we may be justified in assuming that »
can thank our first year effort for the fad
that we have not slumped down as far as som
other industrics, On the other hand, we caf
not deny tlat the trade has played footbd
with our prices, Many here have{»e
victims of this football game. It does sce5
illogical to spend money to hold up and
build ur. demand in order 1o increase vo
bilize or increase price and at the s3]

and sta

and that we did not get our real slump unil

Advertising is but an arm of selling, There. [
fore in any rambling discussion of what we
are doing on advertising, we should

ge of about 10
last year, In considering this 10% drop fron
last year in April and May it should ' take
into consideration that the meat packurs an
on an average of 40% bchind 1930 on bulk
behind on E
profits which may le ta
of sales and price of ever

# July 15, 1931 :
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good push on 3 B

our February volume §

ive con-

The Board of Adver

This is the

| share
(Confidential
chart.)

1931 compared with
package), the B

but that in April and
behind

ackage sales. Gros
cn as an indicatios
large company
are off, Those sclling
. Thost

1930 1931
5

616,000.00
530,000.00

as the packers' or the
waiv along the lint R
ff in addition. Wt

We do, however,

en willind
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We can safely say that the la
of packaged macaroni
packaged by
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Peters Package Machinery

’I"HE least expensive cartons of the “Peters Style”

are used with our package machinery —the

least number of hand operators are necessary —
hence the most economical package. Its protec-
tive features are recognized everywhere.

Our engineering staff are at your disposal. Our
catalogue is yours for the asking.

4700 Ravenswood Avenue
CHICAGO, ILLINOIS

rgest percentage
products are automatically

PETERS MACHINERY COMPANY
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I assuming too much when I intimate that
possibly shie has to wait until YOU get
through with the paper?

Dut let us test oursclves today and see
whether or n~t newspaper advertising has
registered on us—whether it has been suc-
cessful in reaching us. I say to you 2 words
—"corn flakes"—and I venture to say that
most of you immediately couple it up with
Kellogg, one of the most persistent and
largest newspaper advertisers in the food
field today. You may or may not know
this, but the first Kellogg Corn Flake ad-
vertisement appeared in the Canton, O,
Repository on Jan. 5, 1906, and the appro-

riation amounted to the staggering sum of

150! Did it pay? The results of this first
campaign were so favorable the Kellogg
Company decided to go ahead, and today it
is spending over $2,500,000 every year in
the newspapers of the United States. To-
day you can find Kellogg Corn Flakes and
the other products he markets, in every
food store not only in this country but in
many food stores in the European countries,

Last December I had the pleasure of
hearing Dwight Mahan, general salesman-
ager of the Kellogg company, talk to a

roup of which my newspaper is a member.
?h: said: “We use newspapers because they
arc the swiftest annihilators of time that
we know of” What did he mean? He
meant that in the ncwsrar\:r the advertising
message (the story of Kellogg products)
could be brought to the attention of the
American public much ﬂuicker. much surer,
than in any other medium of advertising
of which he knew. "Annihilator of time."
Isn't that your problem and the problem of
every advertiser? Time, the most precious
thing we have. We haven't the time to per-
sonally call on all the housewives of our
city, county, state or nation. What shall
we use to carry this message for us? How
can we tell these thousands, these millions
of housewives, all about our product, so
they will want to try it, and once tried, keep
on using it time after time? Kellogg found
his answer in “newspaper advertising.” In
the 25 years that have clapsed since the in-
sertion of his first little advertisement in
the Canton Repository, he apparently has
found no advcnisinﬁ media superior to the
newspaper, for he has not only continued
to use newspapers but has used them in a
greater degree than any other available
media,

There are just as many, possibly more
opportunities for duplicating the success o
Mr. Kellogg today. Let me ask you this
question: “1f Mr. Kellogg can induce most
of us to cat his corn flakes, why can't you
induce the public to eat macaroni and mac-
aroni products?’ Certainly you are not in

competition with him, I would say that you -

have 2 chances to make a sale to his one.
Remember Mr. Kellogg was aiming at
breakfast only, but every normal, healthy
human being has to eat lunch and dinner
cvery day—you can aim at luncheon and
dinner,

Let's take a look at some of your com-
petitors, Now by that I don't mean the
fellow sitting next to you who is in the
same kind af business you are, No—1I mean
the fellow who is not here today, but who is
trying to induce the public to eat his prod-
ucl instead of yours. That is YOUR com-
petitor.,

Here is one of your competitors—the
salmon packer. Now these fellows have
their troubles too; only some of their
troubles appear to be outside of their con-
trol. In 1926 the canners packed millions
of pink salmon that they could not scll,
Can you imagine how pleased these packers
were when they saw their warchouses
bulging with unsold cases of salmon? Well,
they were just about as pleased as you
would be if you had to take the country's
wheat surplus and make it up into mac-
aroni, put it in your warchouses, and no
sales were in sight.

Something had to be done. It had to be
done quick, Fast action was not only
necessary, it was absolutely imperative.

You've got to pack salmon when the run is
on. DBut what should they do? They de-
cided to advertise. But where should they
advertise? They called in the representa-
tives of the different advertising media and
asked: “How long will it take to move
this tremendous, this mammoth, this_stag-
ering carryover?” One medium confident-
y predicted it could be done in less than
6 months time. The magazines said it
would take 2 years. The good old family
newspaper was finally chosen and a swilt,
adroit, sales-inducing campaign moved that
overstock in a little more than 60 days. If
vou read the advertising trade papers back
in 1926 and 1927, you know that my state-
ment is entirely correct,

Imagine that! In 60 days time the ware-
houses were cleared, the sale was made, the
money was ready to buy more cans, more

Col. L. W, Herron

cases; the pay roll was in the bank. Im-
print these figures on your mind. On Jan.
I, 1926 the surplus stock of pink salmon
reached the staggering total of 1,509,658
cases and within a few months the 1926
pack would be ready for the market. Add
to this the fact that the American house-
wife had formed a preference for red sal-
mon—bought pink salmon for the cat, At
the mercy of the buyers, all hope of profits
was diminishing at the speed of the 20th
Century Limited. In desperation the

raised a fund of $200,000 on March 1, 1926,
By the first of July this surplus of over a
million and a half cases had been rediiced
75% and this $200,000 worth of newspaper
advertising sold over $4,000,000 worth of
pink and chub salinon, and sales were 20%
ahead of production,

The most fertile imagination could not
produce a more cloquent and conclusive
problem-and-its-solution, as a guide to you
than that of the salmon lu:kcrs. They have
a very wide national distribution—SO
HAVE YOU. They have an assortment of
brands represented br various members—
50 HAVE YOU. They were not content
with their sales—NEITHER ARE YOU.
Their market consisted of every housewife
in the United States—SO DOEYS YOURS,
They had to break down resistance to buy-
ing _canned pink salmon—YOU MUST
BREAK DOWN THE RESISTANCE TO
BUYING AND USING MACARONI
PRODUCTS, Their market did not con-
sist of any one type or kind of housewife
with limited or unlimited buying power,
but consisted of ALL—SO DOES YSURS.

I don't know how desperate you fellows
are and I hope that you will never be con-
fronted with the same desperate problem
facing these salmon packers, but in m
humble opinion this was a tremendous uaiﬁ
monial to the power of the American news-
paper to move vast quantities of practically
“unwanted” merchandise,

The only disquicting thought I might
venture to put in here for you.to consider
is this: “I wonder how many people are

.on the idea of serving macaroni for dinner

0
..
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eating salmon instead of macaroni?’ T

Associated Salmon Packers do a M§.0'I!,C(o
business today and they are protecting thy
buil[nc’_!s wlilh a SI‘,!M, advertising cam.

or the next J years,
mé’t‘. there are a lot of fellows fighting for
Mrs. Consumer's dollar when she goes 1o
the grocery store. Uncle Sam says thy
about 20% of the money we spend is [y
food. How much of that dollar are yo
going to get?

We certainly have to take off our hats g
the chain grocer. He's a smart operator,
he's shrewd, he studies, he ‘experiments, b
tests, he analyzes. Look in the next Fr.
da{l's issue of your favorite newspaper,
What do you see? Commanding space
taken by the chain grocer to entice Ktu
Consumer into his store to spend her dol.

| A Strong Dependable Durum Semolina for
l Macaroni Manufacturers who Realize that Qual-
| ity 1s the Surest and Most Permanent Foundation
‘ on which to Build a Bigger and Better Business
Rl )

decision has cost the chain grocer a lot of
money in_experimenting and in testing
You can have the result of his tes: fnr
NOTHING! If the chain grocer sells your
merchandise why isn't it smart, shrewd, B}
wise, to have your advertisement appear io [

the same issue? The chain grocer found
out that women not onl wauhfbut do, lock
in the newspaper for informalion on buying
merchandise, If that is her custom, if thy
is her habit, then why not put your adver |8
tisement in there too? Wf:y not sell her

tonight or for luncheon? You can present
your story to Mrs, Housewile when she is
in the buying mood, at the time she is try-
ing to make up her mind on what to buy
that would tempt the “brute” when ht
comes home tired from the day's work.

The fact that you have decided to ust
newspaper advertising is at least an indica
tion to me that you do appreciate this op-
portunity, and I cannot help but fecl that
you will be successful.

Every day brinfu recruits to the field of
newspaper advertising. A year ago Camp
bell's’ Soap -started out on an ambitious B
plan of newspaper advertising, using news i
papers in 3B cities, They went into com:
paratively few citics, but when the year
ended they had an increased sale of 48,300,

cans of tomato soup (between $4,000,000
and fS,O(K].OOO at retail value) to cheer them
on New Year's Day, Not so bad for a busi
ness that already was the largest maker of i
canned soups in the world. When the B
wanted (when they had to have) largel [
increased sales they called on the daily
newspaper to help them; and the newspapd B
responded, as it always does, by rolling o
this tremendous volume of EXTRA bust
ness,
. The name of Thomas J, Lipton immed
iately brings to your mind a game old kip-
per who can't beat our American yacht: and i
a cup of tea—Lipton's Tea. In Sales Man[
agement, a sales and advertising 1radefi
paper, I read this: “Good tea, hard sales
work and newspaper advertising” is the way
Sir Thomas summarizes his ?ﬂ year mef
clmndisin(i; carcer.  Except for window d
Flnys and other points-of-sale advertising B
ie has relied wholly on newspapers to gt/
his advertising message across in thi
country, He increased advertising space i8
American newspapers 4 times in one yea!
and added 16% to his sales volume, In thefl
first quarter of that year his sales in Nev
York u_::l?' area alonc increased 250,000 1bs,
with similar increases in other metropolits @i
areas. Production at the Hoboken plan
alone is now more than 1,000,000 Ibs. 3
week.  Distribution extends to every
lage in this country, f

Another equally well known tea is Salads
Since 1892 when ‘this tea was introduccd itf
this country, newspapers have been use
most exclusively to Build a nationwide net’
work of distribution that makes Salada T
available in every city and town in
country, To quote General Manager Eds
Pinto, and Advertising Manager Herberf@h
Clarldne: “Considering advertising, as w8

¥

Bisrins ik

KING MIDAS MILL COMPANY
MINNEAPOLIS, MINN.
Write or Viire for Samples and Prices
SPECIAL SEMOLINA
DURUM FANCY PATENT

No. 1 SEMOLINA

No. 3 SEMOLINA

do, purely as a sales tool, we determine o<
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2 tremendous lot of influence with his i
n customers, They probably have been N !
ealing with him for a great many years

nd when a2 woman comes in in the morn- it
o to buy her food products for the next ;
by they prabably hold a little conversation » & ’
bout i;lar;‘d mll:,'hmg h}t‘: 1:;;'5 Lo hcrlistnc- #
inied by her because she has been dealing
B /M hins many years. By FRANK FARRINGTON
1f he knows about your campaign, if he
nows what it is you are advertising, if he
ows the plan on which you are advertis-
pg and its basis, he can talk to her very

PR —— Bigger and Better Units

dwned a store, when he went in to sce him,

appropriation not on the basis of a set per- you could publish an advertisement in each a trial, or a test or an experiment.  News.
centage of last year's gross sales, but purely one of 468 newspapers used in this study paper advertising is the one great powerfyl
on the basis of what we think we nced to  for $618.17 per column inch; an advertise- dominating _ntlv_crlismg medium that keeps
spend to develop the new territories and  ment 2 columns wide and 5 inches deep the housewife informed and keeps the de.
hold the old territories. Advertising, to our would cost $6,181.70. For this amount 468 partment stores, grocers and hundreds of
way of thinking, is not something to be newspapers would publish your advertise- other retailers and manufacturers in busi.
‘afforded’ at certain scasons, not a matter ment that would be delivered to 15841294 ness.
of vanity or luxury or extravagance, It is homes, or 54% of all the homes in the na-
u method of buying business, just as the tion. Then they sclected 7 of the Iezdlns ?
operation of our sales force is a method of magazines which carry the bulk of the foos Hgnon s lmpromp‘u
buying business. In order to build volume advertising appearing in magazines. They S 3
at a profit we cannot afford NOT to ad- [found that these 7 magazines with a circu- I wouldn’t like to have you think or feel
vertise.," lation of 16,342,292 would cost the adver- from what 1 have said to you that because
Possibly you have noticed that the va- tiser $88.59 per line or $1,240.26 per inch. you have decided to use newspaper adver.
rious companies whom I have quoted are A 10-inch advertiscinent in these 7 maga- tising that that in itself is sufficient or tha
all credited with national distribution. In zines would cost $12,402.60, just twice the you can go back to your offices and cock
every instance these advertisers have not  cost of the same size advertisement in the your feet up on your desk and put a cigar

¢

al

TORRAL It iotcsskty §a.18e Ay oihcr macdln' . ReWsPATERS. in your month and say, “That's donc." o 3::.“!;5':“;“51{2':1&;1::‘ Ls";éo;: ‘;‘u 1[:;1;:\5 The mﬂlmr_n dollqr volume is u.mdc up of tens, hundreds and thou-
but the newspaper to attain this national The circulation is just about the same, that you can put your golf bag over your Every now and then it would {e a riicht sands, Tt}c big business organization is made up of individual, one-man
dis‘:’nlxmion. e ekl i o }mw_slpnpe? Igiv‘irng 3 554% l:n\'l:nge of the slm}:lder and go out and play goll. You B 4 idea for you to put in a window dis- power units, Some units are bigger and better than others. Some are
ou men who live in and west o i- amilies of the Umite tates, the magazines cant. 4 i H _ J retti 3 v s H U . d o 2
cago have unduublcd!f noticed the news-  a 56% coverage, yet the cost of the news- I take it that you gentlemen having ar. l:ft' :,:aﬁ:u, cca(rum:: 5&:13“ 'Tti!: u‘:l\:rf:l}: ’;ﬁu llgml:?tlu':r ““]l.bL"c'i'n“d m:L ou. thels WAV AR, Others are !:l:lll('ll'l'g
J aper campaign of Hills Drothers Coffee. paper is just ﬁnl! the cost of the magazine rived at this decision to use newspapers are B advertising that is going in the Star v getting: ready to slip back, Some are slipping back and it won't ;

Four years ago L. M. Barton, munuglnF space. For the same amount of money you sold on the idea. You should be if you are B on o money to you."” * be long pefure_ they hit the greased plank.

| director of ~the 100000 GROUP OF can have 2 advertisements in the newspaper  not enthusiastic about it. It is your money 814 jike 10 su gest to you that you try But big business is not big because it is made up of small deals, nor

i, AMERICAN CITIES, of which I am a di- , against one in the magazines. that you are spending, You certainly want | 2o vour salesmen as best you can to is a hig business organization big because it | | £ small indi

; rector, made a talk before national adver- Please understand that when I quote fig- to get the most out of it. In my judgment you. * g hecause it is made up of small indi-

tisers in San Francisco. At that meeting he  ures for circulation of newspapers it is the it cannot be done unless you, on your part, plk to the dealer from his viewpoint not vidual units. The bigness of the whole is in spite of and not on account

stressed the possibilities of newspaper ad-  equivalent of that number of homes, be- train your sales forces to work with this

ours, because I'm telling you that they are of the s
ol interested in your viewpoint. They are e smallness of the parts.

1
| T SO g
‘ verlising as a_means of gaining national cause there is no duplication of circulation advertising campaign. There is a great del ; sk If all the individuals in a sal icay ik
i distribution.  For the manufacturer with in the list of ntwup];p:ra we used in our to be done on your side of the picture as e ":'l"f in their own—just as you instead of man-size po-pett ilfs.fl?rc.c tum ouk m. be picayune pikers
| possibly little more than local distribution compilation. However, as regards the cir- well as on ours, m:inti;rc:‘te o"' ynurdn“.‘n St s |inte‘r- arni The v |L gl .c}-s, LiE Heineas 2 m-‘cb to collapse without
[ a plan was described whereby the advertiser  culation of magazines this is different.  Let me see if I can picture to you an B e n{ul b s‘ac::vnllrngusgnﬁclgino w.l llllg- ie volume may inflate temporarily, like a balloon, but there
| could confine his cfforts to certain markets  There is considerable duplication of circula- ordinary retail grocery store in Washing- B 0 200 mn’;w 2o lim: he 1 isteraate will be no more substance to the profits than to a balloon refill.
| until sales and profits in these markets per-  tion among the magazines. One well known ton. I am not talking about the chan B T2 00 c:'n he frankly isn't A Little sales, even when turned in in large numbers, are the mark of
I mit expanding to other markets. authority who made a special study of the store. There are something like 600 chain My, i,c,ﬁ is-one.of a ,hoﬂsmd “ihat he a little salesman. The man who becomes and remains a little sales
This talk had a profound effect on Mr, subject reports that the duplication of cir- stores in Washington and a total number of his shely d wh I hi : be fal Ired i T ‘ ¢ salesman,
' Hills and he determined to put it into oper- _ culation of magazines used in the particular  grocery outlets of a little over 2000, Let $ on his shelves and when you tell him may one of a hundred or a thousand units in a great and prosperous
: 2 SERCEN Haz uscd in P ar g ot e over - L€tS By much money you are going to spend he 0f s | but he is ibuti H ;
ation. San Francisco, the home grounds, study I am talking about, ran from 33.5% take an ordinary independent store. o doeaL s Rl et l?' h il company’s force, ut he is nnl_ contributing to its greatness nor to its
was chosen for the first drive for business to 46.7%. Therefore if we would penalize Your salesman goes in to him and says, @00 His WL and if you gh l.Y prospenity. He is, rather, hanging onto the coat-tails of other men who
and newspaper space was used liberally, In  the magazines with only 25% duplication “The miacaroni manufacturers are going to 4!11: this sdvertisin c:mf al o Bl are traveling with seven-league boots instead of toddling along in carpet
no time, it seemed, the San Francisco mar-  (that's fair, isn't it?) we would find that the spend whatever it is you are going to el o ki he isg lot rm'f:' ':: :'"57 }llo slippers S L A
ket was showing a profit, and Los Angeles magazines reached only 42% of the homes spend” The dealer shrugs his shoulders 2 hel ¢ oa tateh b ‘l“.d i ne y : e y
was the next market, It is reported that of the country, as against the 54% of the and says, "What do I care?” He says, tpdyou a ula rcgus; on 'h ct?.re Every man in an organization may rightfully be expected to develop
" today they are selling 67% of all the pack-  homes reached by the newspapers. “We are going to advertise in a great many ':;un:: g“l’“':' 1“01“3' '."- ow l'““‘ ”I' one man-power, and he ought to know what that means, how much
| age coffec sold in the Los Angeles market, t is rather surprising, isw't it? Yet ncwspapers throughout the United States. B H0E Y yo:vﬁ'o "ur:vh::re.hmw i power one man is supposed to develop in such a case, o
Phink of that! With a thousand brands of the figures 1 am quoting you are actual We are going to use newspaper advertis L b J 2 owoman It w hot sl roteran. fired fe & M, - . 3
] ':"ﬁ.'“" on the ma::k_cl. Hills Drothers go into  facts taken from published figures that are  ing.” omes into the store and puts down her \\_ag a hot shot a \Lll.l:ﬂl'l ired at the young man w ho spoke up in
a highly competitive market like Los An-  available to any one. If you would like to  The dealer again sllm.‘:s his shoulders and 1',’,::'1;‘? bnfy four product, :ilrl[ hin‘on "'ﬁ & gossiping group of traveling salesmen. “I'm with the So-and-So Cor-
geles and - with newspaper advertising, see the study from which these figures are  says, "What do I care?” Why should ke 7 mmu':l? ‘"i “’“"l'l” “"I ."Yl'l" e poration,” said the young man, “and I'm telling you, I'm proud of the
planned sales work, capture 67% of the ftaken, sec me after this meeting and I will care? He isn't interested in your problems; alit nn:lngut fe Aty dIu:n'b' o it, u mlil- company.” :
package sales of coffee. y . be glad to tell you how you can sec this he isn't interested in mine; he is interested 7 anc aL. your. distnbution and a “The way I TTRTI snted a hard-bitte TR T PO "
2 Expansion is following expansion. They for yourseli—to your advantage. only in his own. He is not a bit intercsted [ Mvertising has just amounted to noth- . he way L sce i, commented a hard-bitten old timer, “the important
are as far cast as Chicago now. Everybody 'I‘ffns e g SR R e R R S L e HI far as that one woman is concerned. thing is whether the company is proud of you.”
: knows or has heard of Hills Brothers Coffee  made for the Grocery Industry. When it the shelves. He is interested only in some f 1 puhit of sale cnlntnct at the store is (Al rights reserved)
: in the windy city, and the market that sur- was completed it was found that 72% of way to sell them to a customer thereby get- n':ﬁe that p";“i’ the whole proqnnallon
| | rounds Chicago. Hills Brothers Coffee is  the population of the United States was ting them off his shelves. That is his sole o "'f; T onscn MoCataR You don't make
a success. They never attempt to go into  within the trading area of only 105 metro- interest, ! ’“iﬁ s t;m"' “."'" It's t&“ wornan tak-
K : & 500 Db and Uhey b ewspapers Dt 55 of 1l fhe vereey owteet e mon an eye, e are ot 1141 R 1o aiverising . Nhing
} profit h 1 s lib- T zrocery outlets in says T of : i % : s ; ; ; -
- ! crally, it is the basis of their success. Soliey were i’ (heae sami trading wﬂ: 15 or 20 oz 'wh“:v:rc‘ﬁ‘:‘“'m:‘f’c“:“;ﬂy % ndlgnmmg back for more and more, and in and says, "I saw this advertisement in - Jevel of business activity and the stock
H is where {nn make your profit, last night's Star, It looks like a right nice market, Mr. Mueller concluded a few re-

.1 imagine that 1 could go on for hours and in the instance of the chain grocers thousands of lines in the ington Star”
smulls: reciting case after case where news-  B6% of them are concentrated ir:‘ these He is interested! \vny?wm:"ti‘c"a'w he
papers have been the background of the arcas. Those are the areas in which lie is interested in the Star but because of the
advertising of hundreds of successful con- your greatest opportunities. In each of fact that his experience has proven to him
cerns many, of whom use newspapers ex-  these metropolitan centers there is o lead- that national, standard products advertised
clusively. Shredded Wheat, Kelloggs, Ma-  ing newspaper, which advertisers find is in the Star bring results to him put more
jestic Radios, Maytag Washing Machines, their best buy, because the readers have mgney in his till, and that is what he is
Chrysler Automobiles, Hills Bros. Coffee, confidence in the newspaper itsell and in  interested in and that's all he's fnterested in
Kraft-Phenix  Cheese, Eurcka Vacuum  the merchandise advertised in that news- It seems to me, gentlemen, and I am nol
Cleaners and a thousand other brands and  paper. For your own individual advertising trying to run yuu'r business; I am only sug-
names that are instantly familiar to you, efforts, the advertising of your own indi- gesting ideas which you may or may nol
were introduced to you via the newspaper.  vidual brands, you should know mare about use or forget as soon as you leave here—
In many instances it was years before any  this 100,000 GROUP OF AMERICAN it scems to me it would be a I;ood idea 10
n hi

lalways feel as if making a product kind dainty little dish to me, I believe 1 will AR - et
gels you to first base. It's got to have buy some macaroni"—if Bill knew some- marks with the following prediction :

til, of course. I always feel as if dis- thing about the campaign and she had tried We shall again enjuy a prosperity such as
bution kind of takes you to second base, the recipe and she can tell the woman next  We now have no conception of—but anly after
td advertising takes you along to third. door and some other woman has tried it the  We have found ourselves, balanced onrselves,
#ul you haven't gotten home, you haven't night before, the thing runs along smoothly.  realized the importance of our own individuel
®ade money until the woman comes into  Dut if he doesn't he might sell her pink cefforts and gone back o work, -
e store, takes your product home and salmon. I don't know. In introducing Mr. Mueller,  Ehi
-!ullul\u it and comes for more, . Daiches, president of Thomas M. Bowers
b ;:.“':Rz-l l{ﬂ)’;’[‘;r:‘ﬂ‘\‘"‘iftl;‘l ot medt i|lsl ———— Advertising agency, expounded the Muel-

gasL o ler business philosophy as follows :

) v ine o8 5 . . [ ] »
u;t E;l?ldl,uliio advertising will overcome Macaroni Leaders Business

To cheek up every cevening the day's pur-

other medium was employed.  In other in-  CITIES—an organizati q i
s stances they employ no other means for leading news delorls ;'fo':ls“r'lrj""fl“-'g lg' the 'lﬂ\l!E clm:h of your salesmen have a little l7p 5\t he suggest this to you but you Vi chases and sules with the query definitely in 1
reaching you and your wives and thousands  for the b::m:!i;l(:f. businclscs mlz-lncwlmtn:::: Tu\r:e.l?clgrnz"dl‘gnh;l\!g :lrl‘r:t!lms[t= o :::?hm;i 't have to accept it. It scems to me that lews mind:  Have those transactions benefitedd the i
5 ul]":,'l.'.::l "[:f"hT'dl;l.""" wives, i Si“E“diy trying to get the utmost out of vertising manager of the 11::\'51::::::r in the 1;,:""' "““'f"c“"h"""”" (you gre spending Interviewed by reporters from the Chi- :"]:'illl'l"";"" and sellers as well as the Mucller 1
- ake § e, B i gty . b . 1 ~ " . COMmpEny ? !
B N i illusirlm—"; :2““;:"’::"'I)l'h:.:‘i()lllsll;:l :lu;‘lrlauer}lsn:ln do"l:llr. Ihe organization particular community where this salesman “m’:“'-‘iln ?xn(?‘il'ﬁeyk'ell!?c[:::l‘:l; !j(r,nu.,' tl]l!ﬁ cago Heald-Examiner past President  SOm=m {
N\ cause so many people think it is so when it —thel '.‘"i""““t 'IOI"li space in r.}_n{ medium - operates stating that the advertising con 4 talking to and “I would tell H:‘.";: 2l Henry Mueller of Jersev City and Presi- Al ‘
b isn't, and that is the cost of newspaper ad-  or ,,'i,]ri:;“?o,? l,;cl';wu ng;;‘,:f;;,“" oot [cost :'u“a'p},':fr hi?;mth'c“!g::?]' that li(l was Fi:"l‘_"“ ul the eampaign and 1 would entliuse dent Frank L. Zerega of Brooklyn were he 25 s |
kil LIe c0d y 0 e w : 1 g 2 h ke . ¥ : : v S8 J
i ing. For years people have been led It has been a pleasure to have this op-  months or 6 months or ‘:v';lnTévcrsi e time e 00 the idea of the campaign. I'd fll - reported in that paper of June 16 to have Im',:.::::,'::,““.!:|nF: ':I':nl [.-,.':I::]‘.“}\ /lir:.l::

g full of PEP on it. I'd tell them what expressed the following views on general
canled them to do and how I wanted I:-u]qinus.s conditions: . .

M 1o handle it and then I'd keep on : Sk . T
tcking them up and checking them upand  Henry Mueller, president of C. I
“él"g them up to sce that they do do it.  Muyeller company, Jersey City, N. J. who
uu.lﬂ““len"{','my;"'ﬁ?ﬂ':l N p‘:‘i}’ﬁm{ modestly shakes his head in embarrassed
NOW IT—when you get down to the negation at the soubriquet, “Macaroni

"ery store there is your test. That's the King,” was given a luncheon in the bun-

to think that newspaper advertising was the portunity of meeting with you and discuss- is; that i v i k
IIN_NI CI\I't'nsn'c f(fl’l'!l of advertising, yet !ng newspaper ntlvcrtiﬁing? We are glad on l!-l(gmlla‘;:, §:tllm;rll?u:up ae;‘; xlc;ign‘:l:;'i
:I'liltlrl)U‘l!r(;‘i.l"l(“\?[__ll"lefls. Ihe 100000 to have you with us in our columns, We and Fridays on the same day in which ¢
Illn.- trouble to I';nld |.;ul I]I‘:‘l‘!ﬂgl‘ lf’!glss:li:;:l‘: ::‘:c\]\'c;::'lll[cirl'm;l I:h?i\fltlc 2 d'—':]“ur}!"ale iy GIDI'G 'ndverlisin;: apprare; that e B2
this cost of advertising, At an expense of only rlnllu:li\";i;rlitsu“i‘;u;ia\?i‘du:‘:il orAyou, g foupc R P, Iknitg uy o

of / : y. And don't dealer as to the 7 yod
ﬁllli.:l(l.ltldh}f’. |ltéadcli_l s;lt_:d:, of every county feel that your forthcoming advertising cam- are goin =o :ll:‘ c‘Lz;::' ?Il;ca(c[:lcnr:r:lslglt‘: c}:m'
b‘- “f nllt?l States, hey selected a num-  paign in newspapers is an experiment or a  sisted o? and \\:hy-—thal it consisted ©
ber of mewspapers whose total circulation test or a trial, Newspaper advertising is ru:ur:l you were going to use in "hi‘\‘ par

of the National Macaroni Manufacturers
association which meets in annual con-
vention at the Edgewater Beach hotel to-
day, Mr, Zerega believes maintenance of
wages under present conditions s the
surest stimulus for the return of prosper-
ity. Said he:

amounted t 1 ily, T 3 : : Y i " owi : . i 2o ] wragin A

tln-; ndtllur.l (:I]:“t.i::(.r' {Dilﬁliﬂﬁa:l:;tfnr ':1:::1\ n|ol 011" trial. It is only the judgment of ticular newsrapcr campaign and why yo! !':u':\t'll 1{: that lcllu'\y Imlbmlh Iyiuu. ';f galow of the .\‘[urrmnn hotel yesterday, Kbe ‘el callbaill el A

paiers and Totind it antuantod 1o 44015 m:‘ fslfaﬁs‘ﬂi"’" in |Ilil npptov]al of ‘cuﬂy and  decided on that. mising 3"’“21::‘1‘;nr?cllc’;t::Ir:g::ns‘i)o‘ll:r;l:ls I:s; Forty-two stories above the surface of agance. Some saving is fccessary. [t is better

line, or §618.17 per inch. In other words, the t:ropcr::l1:?l'igp;:lﬁl':' nl:;;l;: js:;f!‘;'::u:.{ il.lIl > \\;ell it':r 'hF grocar 10.be 4o on lhi o if ll"‘ does know about it. If |1§ can industrial conditions, where the prus'p_w.'l to leave something to your *T'“"'“i"" than tu .{
: 3 as to what you are trying to do. intelligently to the woman who comes is more extended thi. at the prevailing  have to borrow from your fricmls.

B T g
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E%ioney into macaroni business or any other  “Plant Appraisals.” F, W. Jackson, Amer-
ican Appraisal company, Milwaukee, a na-
tionally recognized authority has prepared
a paper on this subject which he is unable
to read personally because he is il
which will be read by Mr. Bronson of the

same organization who is pinch-hitting for

such a uniform basis of cost finding by the
members of your association is recommend-
ed as a basis for encouraging an equality
in competition. The

Study of Association's Uniform
Cost System

things are all of our operating charges, and
we've got to pay dividends to our stockhold-
ofits to the people who have mouney
in our plants, You can't get away
or somebody will be

that this item of depreciation
tem and that depreciation is
#15ed on a_ppniuls. we thought it might
8. in keeping with this study to have a
epresentative of one of the largest ap-
braisal firms in the United States to talk on

property records to cost accounting and
profit and loss statements and while the
price basis for fixed propertics has a defin-
nite place in the consideration of this prob-
lem it is not necessarily determinative.

We suggest for your consideration that
adequate fixed property records should fur-
nish among other information the following
regarding property:

The identity, location, origin and

value of each major unit and group

of minor units of fixed property.

. The correct analysis and distribu-
tion of construction and installation

of that back by buyin
1 should judge that al
has cost this association up to date abex

the supplies so thy

Another outstanding feature of the 28th an- old this cost systen

nual convention of the macaroni industry was
the conference on manufacturing and_selling
costs the afternoon of June 17 and which was
presided over by G. G. Hoskins, chairman of
the Cost Commiltee which last year developed
a most modern system applicable to plants of
all sizes and classifications. C
o, expert accountants collaborated in devel-
the Uniform System now in use.in
a score of plants operated by member
firms of the National association.

Chairman Hoskins reviewed the considera-
tion given the problem of cost accounting at
the several conventions the past 4 or 5 years
and reminded the manufacturers of the action
taken in 1929 at the New York convention and
the Niagara Falls mecting in 1930

After much thought, study and deliberation
a uniform cost system was develo
fered to the member firms last fal
score of firms are using it.in whole or in
part and many others are considering its in-
troduction. Time may necessitate changes in
the system as now offerxd
entire remodeling of it, ba* the system as now
offered will work and give us dependable cost

Property Accounting and Appraisals
By F. W. JACKSON

American Appraisal Company, Milwaukee, Wis.

We have already

thered consideralile i
formation from mem

rs on cost of manufa.

from it for very lon
operating it for a dollar a year.

I don't know any better way to dn that than
to actually know your costs.
people in the industry as being the bad boys
of the outfit and make dirty remarks about
them and all that, but I have found this: that
roduce macaroni a darned sight cheaper
thought I could B or 10 years ago, and
some of thuse fellows that we thought were
away their shirts were actually i
a little bit of money in their pocketboo

Dut we also feel that there's a lot of others
giving stuff away that cannot continue to oper-
say that there are no more than 10

t wondering what the asse

ut the proposed interch

r 1 think any member of thy

association is privileged without any hesitaties
whatever to say that he does not care to fur
nish these figures, because after all it is 3

The importance of plant property records as
isite for the accurate conduct of busi-
bess i increasingly recognized. The trend in
he development of improved facilities, which
eplace labor, is continually increasing the im-
bortance of accurate property accounting be-
fause the investment in fixed property is in-
g out of proportion to the increased
rroduction.  An accurate statement of capital
pxpenditures, repairs and maintenance, and de-
reciation reserves, and an accurate knowledge
Bf what the depreciation reserves provide for

all essential requirements to a correct
tatement of earnings and insures an accurate

cost and to approximate a composite

rate of depreciation comparable to the

item rate. To make such an approxima-
tion the items of property are listed
which comprise the total property for
which a composite rate is to be de-
termined and the value is carefully esti-
mated for each item.
for other purposts, such as insurance,
may be used for this purpose.

The problem of adequate property con-
trol requires consideration of its many uses
and should not be limited to the adoption
of property records designed for cost ac-
Earning statements, bal-
ance sheets, cost finding, tax records, engi-
neering specifications, budget provisions, in-
surance records, and many questions of de-
partraental and production center locations
and ivvestment, all require consideration as
well as aspecialized problems which arise
from time to time.

Cost accounting has required an increas-
ingly accurate knowledge of balance sheets
and operating statements,
on hand at the end of the year was used
by many businesses as the measure of earn-
ings and the counting of this cash was the
requisite for earning statements. Consider-
ation of accounts payable and receivable
were questions which required an accurate
counting with further development of busi-
ness administration, i
odic or perpetual
studied in recent years, and the importau. ¢
of counting the dollars so invested i
recognized as a requisite for proper balance
sheet and earning statements,

Property accounting is now requiring
consideration to provide for counting the
property dollurs with the same accuracy as
other asset accounts,
long deferred and cannot be ignored for an
investment representing greatly in excess of
50% of the total assets of a company and
forming a continuing asset for which the
value fluctuates with the trend of prices for
labor, materials and equipment as well as
the condition and utility of the property.

It has been stated that property is a de-
ferred operating cost awaiting its chance to
find its way as a part of the cost of the
products issuing from the plant.
ask whether this investment is a cost which
should be fixed with any less degree of cer-
tainty than the cost of matcrials entering
inventory which are periodically adjusted to
The basic economic prin-
ciples of industry encourage the replace-
ment of property dollars out of current
earnings and if the labor and material meas-
ure of those property dollars has fluctuated,
should not that fluctuation be reflected in
operating costs for fixed properties to the
same extent as for inventory? You are sell-
ing a part of your plant with cvery carton
of your product and should not that sale
be on the same [air basis pl’ disposal that
you would consider proper sl' you sold your
plant as a whole? These points all recom-
mend cost of reproduction new as the
economic basis for cost accounting, carning
and balance sheet statements.

The question of the basis of property val-
ues for cost finding is purely an economic
problem to be considered by such trade as-
sociations as yours.

. The proper record for transfers of
man's own business,
if we get a basis on which we can interchang
figures that the tendency is going to be to
ward a stiffening up in prices without an

But I do belicve thy
I'he proper analysis for mainte-
nance and repair costs.

. The proper consideration of depre-

ciation through item rates or their
It's been mentioned several times here tody

and yesterday that the tendency on the part of§
the buyer is just to say, "Well, I can buy
at a better price,” and immediatel
figuring where you can shave.

your exact costs you are going to have a ki
stiffer hackbone and after all it isn't the 458
million pounds of macaroni that is sold ea
ear that makes the price, it is that extn

Appraisals made
. The means of accounting for the
retirement of property in accord-
ance with facts and not upon loose

-

. The availability of data for operat-
ing cost analysis and the distribu-
tion of burdens.

. The consideration and check of
cpnstrucli(m budgets and appropria-

, perhaps even an eet. . ing %
e syst Figures show that after eliminating outside copnting Rlong
fvestments  approximately three quarters of
he gross assets of properties of the character
bl your plants arc represented by the fixed
accounts. Experience indlcalu. that
tenance and repair, and depreciation
ccounts, which are directly controlled by the
xtent and character of the fixed properties
present in many cases an amount in cxcess
{ net earnings under average conditions.

The necessity of accurately accounting for
roportion of the assets of a com-
ts the use of the fixed propert
hocount as a dumping ground throug
famnings can Le misstated
founting of the fixed asset costs, in an erron-
ous endeavor to place the assets upon a so-
alled conservative basis.
hblish a fixed and definite
ng depreciation and for
tween capital expenditures and maintenance
and repzir costs, generally results in an in-
statement as well as an in-
knowledge of the most important
sets in the balance sheet. -

§ The question of the use of standardized
principles {or fixed property control has given
be federal taxing authoritics considerable con-
A recent semiofficial communication en-
ed ‘Depreciation Studies of the Burcau of
laternal - Revenue”

If we figure 500 million pounds a ye
as the sales of the macaroni industry,
isn't what the first 450 millions is sold at}
it's the last 50 million—something that w
used to know as the marginal productio
It's the boy with th
extra capacity who goes around and tries t¢
make a price in order to get more busines
who is going to make that price gradual)
work downward and if we know our cos
and if we can just sit back and say, “W¢
now, I've got a goodly portion of $1,500,0
invested in an advertising campaign anf
I'm going to sce if we can’t possibly g
an extra 50 million pounds from that al
vertising campaign rather than by lowe
ing the price,” I tell you gentlemen we an
going to increase the price of macaronii
this industry faster than any of you dren

es.

Costs sort of make one sick when you get u
to the point where you work hard for a mont!
nd finally learn fro
ou are in the red.

of property cost

income tax pur-
ur cost sysiem that

feeling is anything
ut pleasurable. Consequently costs are not
the most pleasant thing to deal with.
There are many of you who don't realize
one fact that is outstanding
and that is that this indust
wn, starting the month of
produce one hundred per cent more macaroni
month than has ever been consumed in
nited States in any one month. In other
words, we are at least one hundred percent
overcxpanded; we are capable of producin
at least one hundred per cent more macaron
than has ever been caten in the United States
going to get the inereased pro-

he knowledge of the extent, use
and value of the most important
and usually most neglected asset
item on your balance sheet.

Correct property accounting is desirable
for the simplest form of cost finding and
becomes an added requirement for depart-
mental cost accounting.
of labor saving equipment and the resulting
decrease in labor makes it essential to find
a basis other than labor for the distribution
Many concerns have solved this
problem with production or machine center
rates having a large portion of burden dis-
tributed to the machine hour rate.
erly records furnish the basis for comput-
ing and carrying forward machine hour

or marginal sale,

by an incorrect ac-

The failure to es-

The problem of

ifTerentiating be-

Some of us fellows who are goin
the idea of getting business by cut
are going to have to continue to cut until we
find out that somebody is goi
lease our plant for one dollar a year and oper-
ate it for the benefit of the
who have advanced us credi

Which puts me in mind of a story. There
was one of those gentlemen who always
dressed in the height of fashion, and he wore
one of those ties that had a little hook on the
back so that you could just take the tie off
and lay it down on the dresser, or hook it
over your collar button,—one of those simple,
efficient movements and you had a tie al
ticd the same way. Nevertheless the men wi
went around with this fellow sort of figured
that he should wear a_tie around his neck
like the rest of them. It occasioned remarks
didn’t like to associate with a man
dn't know how to dress.

Negardless of what they said he went on in
his way. Finally he went with some of them
on a trip to the Grand Canyon, and if any
of you cver stood on the rim of that Grand
Canyon and looked out across it, you realize
there was quite a hole in the ground.

Ta see the bottom of the hole this fellow
climbed out cautiously to the edge and leaned
over further and further, Finally his tie
dropped off.  He watched it disappear into the
depths below.  He looked at it a minute, stood
y god! What if it had been

macaroni firms in this United States who
know exactly what they are doing. Contradict
me if you can, and you all will (I know
that) because not a man in this room but will
stand up and swear on a stack of Bibles that
he knows his costs,—even if it comes to the
point where he says “I know them because at
the end of the year I shove all the money I
spent in this pocket and I shove the money
1 got back into this bin over here and if there
is any left over here in the middle that is what

Remember, there is just a hair line b
tween a profitable price in this industry an
an unprofitable price, and we fi
can increase the price by laying off th
extra 50 million that is running arous
here loose until our million and a ha
dollars builds up the consumer demand 1
the point where she buys it and pays b
price—and she will do it.

If you don't get anything else out of
i ; today, 1 do hopq
that you will think that thing over. Perhap

ou have already thought it over, Wc mus
home the fact that it i

ates,
ing to step in and Seldom do book records form a basis for

distributing costs neccessary in establishing
roperty records,
s are of accurate value only by
constant check with the property itself.
most cases it is desirable to establish an
entirely new record of property accounts,
using the property itself as a proof of the
extent and character of the plant facilities,
and upon the basis of the existing property
establish prices or cost distribution neces-
sary for property records.

The existing property accounts may be
continued as the control, but as subdivisions
of cach of these accounts, there should be
a reclassification
character and usage. 1
should be designated for all property units
with subdivisions by departments and ma-
chine or production centers,

The descriptive detail should be sufficient
to permit a distribution of costs by replac-
able parts of buildings and equipment, pro-
viding the added detail where the amount
of the investment and type of the property
makes added detail desirable, and celiminat-
ing detail for those types of property that
should be treated as group totals and han-
dled on the property records as a depart-
mental investment.
ings and equipment should
the former and minor cquipment in the
latter class of asset.

The basis of pricing fixed property rec-
ords has been touched upon and may be at
original cost—current cost of reproduction
new or both bases, or may be upon any other
basis of price. The most cssential point is to

- millers and others This step has been

er should keep such records
tem, or unit of depreciable
property as will permit the ready verifica-
tion of the factors used in computing the

owance for each year for each item,

don't_ realize that there are a lot of
these factors in here that are continually draw-
down their assets.
you all know that without your cost sys-
tem there is no use of going much further
with this system.  But if you don't know that
ou are not absolutely sure, I recom-
L at in the year to come you get busy
with us, install this system, we will start cir-
those who install it
up a cost conscious-

In the development of our cost syste
the item of depreciation plays a big pa
I am not prepared to say just what pe
reciation is of the average oper
ut I do know that on an investfg
ment in a plant that manufactures .-bnE

,000 Ibs, a month, which probably wi
ve an investment of around $250,000 i
plant and machinery, fi uring
through—machinery and
else—your depreciation would le fii

group.
The attitude of the federal authorities sug-
i3 a reasonable consideration of their policy
fo 'Itliu: further quotation from the same pub- the property by
The Bureau of Internal Revenue will
not insist that the total investment in
depreciable property be itemized, but
will be satisfied if the list of items or
tlasses of items includes those compris-
Ing appreciable percentages of the total
If the item rates apply to
% or 90% of the total investment,
iverage or composite rates used for the
"tmaining investment would have to be
exceptionally in error to have notice-
ible affect upon the a
of depreciation for al ;
Many concerns do not have
tords which will
g7t ledger hasis o
% to care for such

and we will try to bui
ness that will make us sure of our ground.
I'm telling you that when we do that the
to be upward on prices,
because we are going to have our eyes open to

cost or market,

tendency is goin

uilding and cvery

ured at 5%, That would be $12,500. ‘Therd
are a number of macaroni factories th
would like to see $12,000 profit,

So depreciation, one of the overhead bt

We pledged oursclves in starting out this
cost system that there would be an interchange
of statistical figures so we lave worked out
some charts showing the first drift of what

ropose to do in that interchange, It is

my idea, subject to correction in the discus-
sion we have this afternoon, that only those
members who contribute figures will receive
the figures. T don't fecl that those people are
under any particular obligation to the asso-
ciation because after all we have spent only
$2,500 to develop this whole thing to the
oint where it is now and those firms who
ave put in the cost system are p.ying part

dens, is one of the big things in our cof
one of the things that is most apt !
be ignored, In ignoring that we as ma®
or operators are simply taking
e pocket of the dear stockholde
Back in 1928 and 1929 the stockhold
was somebody who put money into an o
ganization and waited for the stock o f
Dividends were secondary. In comit
years dividends are goin

for people who put the

back and said, "M
around my neck?”
Gentlemen, that is just exactl
have in the macaroni industry.
lot of us who have plants around our necks
who are in the position of knowing that we've
got to have production and we've gone so far
gotten that there are 2 things
paid if the individual plant or
tinues to make a profit. Those

gregate amount

ermit establishing a
property accountin

' companies the burea

2 Provided in the same communication as

. When the cost of items is not known

* will be necessary to estimate such The desirability of

T

e

1
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Mi

waukee, Wis,
watkee, Wis.
Chicago, 11l

cago, 11l
Carnegie, Pa.

S, D'Alessandro..c.w... St. Louis, Mo,

AL AL Ferroonnn.Salt Lake City, Utah

Secretary-Treasurer M, J. Donna Draidwoad, il
may lose its utility as a part of that com-

pany’s plant  and its  value  becomes
measured by the second hand market for  Traficanti Rrothers Nicholas Traficanti.
equipment of that character, S. Viviano Macaroni Co. S. Viviano,

Wear and tear as an clement of deprecia- Y, Viviano & “f"f!-\-“iﬂmm Mig, Co....
tion requires a definite standardization in  Western Macaroni Manufacturing Co.........

Tharineer Macaroni Co,
Traficanti Brothers

Dr. C. G. Harrell

laboratory in Schenectiudy and the n--u-.-m-lh
of such depreciation methods applied to all We suggest the present value of your ;ﬁlnlf there. We arc uul1l1u.l~_-_h_'ﬂ ﬂl.l' I"":!‘.I‘; :
property units. properties as a uniforin basis for such cost in this country that there is just as mue

HH : i y 1 gt ; ledoe are exercised in the nmanufacture of these
3 2 # ¥ ¢ are not familiar with what action may  finding and with a knowledge of the prop-  care ex reised |  Wiaonite ol L
| the policy of accounting for maintenance West Virginia Macaroni Co R. V. Golden Clarkshurg, W. V. Blhave been taken by your association in a  crties which would be made available by food products as there s i electrical and
\ ! and rencwals, The general principle is un.  West Virginia Macaroni Covmnmmiomr G. M. Corbett.......o.......Clarksburg, W. Va. study of cost accounting or what recom- adequate property records, and an intelli-  other industrics. il i s g e
o) ! questionably sound that repairs should be urrllrm:.m Macaroni Comeeeerm s Mrs. H. J. Brunncke .Cincinnati, Ohio mendations may now be outstanding with  gent use of rates of depreciation applicable We hope Ih.\- duing I‘P‘I‘ li'hl.l] “:i ‘1.1“ |IliL:]I
1 3 . . 7 7 g ; oy " i g + s coRsc g 4 34
expensed which neither materially add to ‘} #“““ﬂ‘.’ f.f"“!- }:l‘_' l'::“ Zh\rcrl;)lt:n....... Hrlm:}{n. ﬁ $ jbe members of your association. However, 1, your properties, a basis of departmental "'f']'Fl ;‘”’I',“' ;h"_".":;l. I;,::-ui‘nu' _:h:": 2 {hise !
the value of the Eurn]mrly nor appreciably /- £CTERAS Sons, rank L. £eregamm— lrooklyn, N. Y. re'sngftr.l the desirability of a uniform cost finding can be established which will “l'!“l:s i y a !
prolong its life. However, the life expec- basis of cost finding which will permit of i . i 5. oo o iR
tancy of property is dependent upon the dinicllicent competition and will prohibit  place all members upon uniform competi Mr. !1‘.,1.!‘-,}1. if '\nlll. I(.‘l.:.\'l'll;\ el
maintenance policy and should be increased — Bonsideration of any assumed facts. tive system of accounting for costs. dunr1 with ln-.lls_l.lrlt 1""5'\:‘:1‘ el MRl )
or decreased in accordance with the extent to do it e l‘ . A it
to which costs are considered as mainte- worked with this bunch so very n
2 nance and expensed or as renewals and tions is made possible, which is seldom

good judgment, correct depreciation rale
can be reasonably and quite definitely «stab
lished.  Such rates can be established

various items or types of equipment unde

debited to the depreciation reserve, The
greater the accounting of renewals as a part
of maintenance expense the longer the life
expectancy and as a greater proportion of depreciation and the method usually fol-  specified conditions of usage and accountir:
maintenance and renewal costs are account-  lowed for cost accounting is the so called policy. An analysis of the property invest
ed as debits to the |Icrrcu:n|nu reserve the  straight line method of depreciation in  ment as shown by the plant ledger recor
life expectancy should be shortened, to be which the ca

we want to do something for you amd work
obtained when the accounting for each ex-
penditure is decided as an individual case.

Probably the simplest method of accruing

» Chemists Send Greetings o o TROERE e i

Report of Auditing Committee 1
BY DR- C- G. HARRELL Chicage, Tune 18, 1941 1

i iati As your Auditing Committee we wish 10 {

ital sum is amortized in equal  permits the distribution o t investies Past President, American Cereal Chemists Association report that we have eareiully studicd sl e !g

extended when and as such rencwals are  annual in-!al‘mcms over its useful life, of the various items or units of p pert’is orsined Jilie. sanhit ot ”“’l"“"l“l'”"'":I1”-l”|I‘: il

made, . . i The use of straight line depreciation sel-  and forms a basis for computing a weizliCR® 1 am yery pleased to appear before you  are determined 1o do somcthing.  We b and fimances as .l'T‘I":"_f'.l‘ll'l','l'l,|\'"‘" o i

It is relatively simple to provide a stand-  dom establishes the actual value of cquip-  average rate of depreciation by accounts 5 a representative of the American Asso-  lieve that flour and wheat products are the  Wolf & Co,, certificd accountants. 4}
ardized basis for the consideration of main-  nent at any time during its life. Tt is  cach departmental division or productio presents e

aml eae

ati ~ . cal best food products that can be obtained We find the andit both complere
tenance and  renewals, and  where this  possible that wear, tear and offsetting main- center. This will provide a basis for cstab@tion of Cereal Chemists, [ am passing

¢ During this next year the American asso-  plicit, The “mi“n 1'|rr‘ the “‘-Vll‘l _\';E.I::Hf!;l::l; !

standard is set the Jife expectancy of tenance follows reasonably to the straight  lishing and carrying forward a depreciatiCBon to you a message which we are very  giation is poing 1o make pictures of the ] 1930w May 3, U-‘[ -ll;\;;‘l'::'_" _I‘_;'jhﬁ-r f

¢ property as affected by wear, tear and ordi- line basis of depreciation, however, renew-  reserve in nccordanee with the facts at <X8oud of in our association—a _message  manufacture of Nour, of sentolina, the man- il the expenditures "ﬂ]l‘fu?!?rl“ the general g
nary obsolescence may be reasonably fixed, als and extraordinary maintenance tend to individual plant and upon a simple and ¥@iom the President of the United States, 1t ufucture of cake, of bread, and if you care to on June 1, 1931 were \] a0 ]n}! i I!;nnI i ;
Schedules of the various types and classifi-  extend the expected life of equipment and  complete system  of property  accountitfis . fital- time that) the. Dresident ‘of the. we will s pictures of the manufacture  fund and $1,121.4 |‘|']'1|[: ol pu“.“.:ﬂ? ikl 1
cations of cquipment can be prepared and  distort the actual application of straight line  which has the accuracy of item depreciati“BUnited States has recognized any partien-  of macaroni, There will be no expense We ]”r“m]:"ly\\lm1l 1[-: l|'|!||-l" l]li‘i e e ¥
specifications established to determine the  depreciation as an indication of value, combined with the simple flexibility of ¥ hfsrou}: of the uﬁlling baking or macaroni  to you connected with this whatever. We  retary-treasurer, M. . ~I|I“i"'l-.‘:mlinv ip 1%
character of costs which should be capital- The determination of rates of deprecia-  use of composite rates of depreciation. THfin ustry and we are vur'y proud to have it, are planning to take these pictures, prob-  record keeping, his ulrr_l‘ u oeritiE e A

\ ized, debited to the depreciation reserve, tion for any industry presents an intricate application of a_weighted average rate ¢ Most people think of a cereal chemist as  ably in the form of motion pictures and  penditures _and  his wise I u
and expensed respectively, Such specifica-  problem which should Ec subject to careful  mits of the detail ace 08 peop

of depre
ductions in ¥
cordance with the item rates applicable ¥
each type of property deducted without 1M
clerical detail required by the continucd 5

tions are a necessary requisite to the rsjab-
lishment of depreciation rates and are
desirable for,sound property accounting. A
uniformity “of practice, with such specifica-

‘ame kind of a specimen that should be in  lantern slides, and distribute them l!nru:gh financial ;.n..m:i !\hl(;‘:;;:'.:.Lllu.-l.\l‘ll‘ml.'1miruum

1 museum on a shelf, wearing a long apron 6 or 7 lmmln‘:d men sr:ntrn-'u\} fr-\:{:n ..n: kA 3

id a pair of spectacles with a test tube in Frangisco to New York, ifmn. ﬁ) v ul |n- ki g

is hand,  We are determined to show the the Canadian border, who are l}l‘ epe gradu X iy Cainaliid z
Yorld that we are more than that and we ates, many of them college professors. .

) ountin
consideration of all facts necessary to deter- adjustments for property J(c
mine the average expectancy of life of

major types of equipment. We believe that
through careful analyses and the exercise of
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.d to determine, establish and promulgate  foods they must improve the quality of ele which didn't measure up to that staml-
om time to time a reasonable Mamlnrt'.l of canned foods and sce that everything they  ard they could definitely say it didn'e.”
ulity, condition and/or fill of container  got was good and that no doubt would im- They took the color, uniformity, and in
¢ cach class of canned foods as will, in  prove the industry, raise the plane and in-  peas the number of splits, the turpidity of
is julgment, promote honesty and fair crease the consumption. the water, the liquor in the can, the amount
aling in the interest of the consumer; and But as soon as they left the convention, 0f pressure the peas would stand.  They
¢ is authorized to alter or modify such (hey went back to their old bad habits and  figured a way for measuring the firmness .«
andard from time to time as, in his judg-  put out substandard products and the manu- by putting the pea on glass and putting on
cnt, honesty and fair dealing in the inter-  facturers who were trying to manufacture a8 certain amount of weight which was
4t of the consumer may requirc. high quality product and get a fair price and  Measured when the pea disintegrated.

“The Secretary of Aﬁ!’{:““““ is f““ profit for it were constantly confronted, 1 said, “After you worked these standards
er authorized to prescribe and promul-  \when they'd go out to scll, with the answer  out with the department are they pericetly

te from time to time the form of state-  from the buyer (and in the last few years satisfactory to you?

» » Quality Conference <« «
By CHARMAN MARTIN LUTHER

Minneapolis Milling Company

The reason for the existence of this com-  the night and it is rather reassuring to note give us no relief whatever beyond thy
mittee goes back to your national advertis- that out of all these many samples there which they already are giving., That, y
ing campaign and the many discussions were comparatively few that were :c!ual_!y you know, has amounted to very little. Th
which your Doard of Advertising Trustees found to be so far below the standard that standards which they have are standard
had in administering the advertising fund.  macaroni should adhere to, that could be whizh they have set up solely for makir

1 1 should like to say for the benefit of m actually called unfit for food. comparisons and nothing that would b : { S A ; | ;
fellow committed )mcmbl:ri that while ’Ir It isy the purfose of this committee to regulatory at all, nothing that would stan{ ta: ‘:llq"fll:;:::: ?;E:p:::g“p:c.i«l:::nenl;‘rd l:%?:l :'ll.c.rc&s"-‘mylsn' )p'-"f{'\'r".‘]:a”? an ""." fast of He said, “Absolutely.” i
have served on a great many committees 1 publish in the first place only the number up in court.. falls below the stand- ¢ case s F o e Y T !”t“", a T said, “Don't you feel that they may put
never served on one in which cach indi- of samples that have Leen found to fall in  They had a purc food ruling some yean iich will in-  case here for 750 right, but I can buy a in your way some standards that are going
case here for 75c. to be very difficult to live up to and that

vidual member had a more profound sense  that low standard. These have been pub- . back which stated that macaroni made fron
of responsibility in the administration of his  lished simply by numbie; the macaroni l"}'ﬂli“[i’; other than semolina or farim
duties and the guarding of the funds en- manufacturers who made those particular should be labeled as such, They tried t:
trusted to it to see that they were wisely samples to be notified personalir and con- enforce that in the court and the court tolf
cxpended in a manner that would get for  fidentially. No one outside of Dr. Jacobs, them it was not enforceable—there wu
you contributors the greatest possible bene-  not even myself, will know who makes this nothing to it, and they had to give it up,
fit than the members of this committee, material. He writes them telling them that After Dr, Frisbie told us that there wa
During these scssions onc matter came out of the _snmpl:s submitted this particular  nothing we could hope for from them along
up time after time without ever having any-  one of theirs has been found to be of such that line, we asked them then what w
thing done on it for a long while in work- @ poor quality that, in the opinion of the  would have to do in order to get some help
ing out a solution. That was the question committee, it is hazardous to the success He told us that we'd have to have passed
of quality. There was a very deep convic- of the advertising campaign and unfit to be  through Congress some special legi "atior
tion on the part of all the members of the called macaroni, and that they will be given iving the Department of Agriculture reg
committee that we were spending the atory powers,—puwers to p.umulgal
money of this advertising fund in the face - standards. - :
of conditions so distinctly unfavorable to We asked him if any other food industy
the development and increase of the con- has adopted that plan and he told us then
sumption of macaroni that a great part of had been a very outstanding example—tht
the benefits that the money might otherwise canners of foods other than canned meal
bring would be lost. and milks. He gave us copies of this bl
That particular condition was the ques- which is known as the McNary-Maps
tion of quality. Of course we didn't expect amendment. He told us also that there hal
to sce any increase in the consumption of been introduced in Congress what is know
macaroni so quickly as a result of this fund, as the Copeland bill, I think it has bee
but we felt statistics showed there was an introduced twice or more already and failed
actual decrease in the consumption of mac- to pass so far. Each time it has failed by
aroni and yonr committee felt that this de- a smaller vote.
crease had a very direct relationship to the This Copeland bill gives to the Depary|
increased production of low quality mac- ment of Agriculture the power to promet
gate standards and regulate them, enforce
the standards of all foods and drugs, exce
sive of those which already have regulaioy
acts which are the meats and the milks anf
now the canned foods, because they, havin
invited this themselves and secured ther]
own amendment, would not be subject later
to the general bill which Dr, Frisbie and the
other members of the Department of Agn
culture, including Secretary Hyde, told o

icate that such canned foud|fﬂ||! below And when quality was mentioned, the may be a handicap to you later on?”
ch sl:_mdard‘ and he is authorized to alter  puyer would say, “Well, they buy 'em. We He said. “No. O cork with the De
r modify such statement from time to time  sel] these goods all right.  That's all | care. arnm.:i;lll" of ‘\l:ricull:u:rt‘?r . Wit 1\::1'.".] .
s, in his judgment, may be necessary.” . If you can't make your price 73¢, 1 will buy FIml it will n f‘,"_r ot Ll '“;. f""_.'”“‘ t.‘_":
This is quite an clastic provision. It i3 gomewhere else.” i qu‘: ll:'ll Li_t l o that. c{u wi nul'lu.
ecessary in this case, on account of the He said they got to the point where a oo croy (‘il'\ﬂ:h‘t :\nn;.l:'n:‘); :r’:s;‘:q?;;-nil"?l
iflerence in crops from one crop to the paad nmn‘f( of the canners were getting into ','u.w“:' e t]'"_. 3 'rictulllrlr' ‘]‘. ok’ I.l:1.
ther, on their canned peas and corn and  fancial difficulties. They had tried every- 'laciq i ti't;" i £ t_1 1“-d ]'-_ .,"ltl-'-'
ifferent natural products of that kind that tling, Searching about for some remedy, nindo '.mmnt““ oy Hela il sl LR
fifer from crop to crop. something to build up their industry, they I said "I)idh'f- cou hesitale Lo invite the
In promulgating such standards and decided that they ought to have a national poeernptent into Dastndsa? Len't that mather
orms of statements and any alteration or  advertising campaign 1o build up the confi- 3%y 0erous thing?  Don't hull th I'“ﬂv: o "d
odification thereof, the Sccretary of Agri- dence of the public in canned foods and in- . ottes off i ke Sa el
dture shall specify the date or dates when  crease consumption. I8, JeHer <Ol 191 HeCED Al RONCERIEAY
uch standards shall become effective or  Then another idea that sounded strangely ““ﬁ{_‘“m “What do you mean?”
fter which such statements shall be used familiar,—they said, “Well now, who can we {7 Gid "1 mean 'u'-et”ljlm i 1 S——
od shall give public notice not less than % pet to contribute to that fund besides our- duﬁr;i.lu "1\'l'l'!i|)lll “jl asking the ,“\.‘,_.m““_,"’:
ys in advance of the date or dates on  selyes?” And they went to the American g, anything that has m"'d“ wiTh bk e
bich such standards shall become effective  Can Company and Crown Cork and Seal .o Vi ke it Bverything 1 lave
r.“.“h Statements shall be used. . and some people from whom they bought  ooor’ seen them do \\“illl‘llii: Farm “u‘wcl
Nothing in this paragraph shall be con-  yost of their swil, has been bad for every one” ' '
tued Lo authorize lllg manufacture, sale, These people promised to help if they ‘;l‘\l‘." he said, “now ‘wait a minute
fipment or transportation of adulterated or  would clean up their industry from the v ray sounds a ;:m:d deal like -u';m' of our
isbranded foods. : side so that the cutting of quality would gigsenting associates but just exactly what
kThit is the gist of the act. Tt gives 10 si0p, They felt there was no point in in-  does it mean when you come down to it?
be Secretary of Agriculture the right and  creasing consumption if they were first Dop't you buy your wheat on the federal
whority to promulgate these standards plocked by poor quality which would tear grading?" *
’“’,““'“ to enforce them, down the good done by the advertising cam- 1 said. “Yes, we do."
We asked them then what would be the paign and that would prevent the members — Hogafd, “Did it ever hurt you any ¥
titude of the Pure Food bureau provided making any money. They put this thing up I said. *1 can't say it did.” N
e did seck to have enacted such a picce of to them very definitely, and this crystallized “Haven't you wovernment definitions for
hen!anun for the macaroni industry, and action on the part of the canners, s toe fouri™
e i S .
¥ . y . ment. They had several conferences with “Have they ever hurt you any?"
r. Jacobs and 1 went over the next da : s ¥ y o
nd spent practically all the morning wilﬂ the Secretary of Agriculture and they final- 1 said, “No, I guess they haven't,
hese 2 gentlemen, and when we pgot ly worked out the plan for this Mapes 1, “Did the government come into
B en, and when  we got g updment and went ahead and with the  your business on that account?”

hrough they told us that in their opinion i i . § O .
W eai Gehith e were: beinilug Up Jwes cooperation of the department they put it 1 said, “No, 1 gue

aroni,

We felt there was a very grave danger of
the American housewife, who after all is
the type of buyer we were trying to cap-
ture, Leing attracted br the advertising to
go and try macaroni without knowin
enough about it to know that all macaron
was not the same and that she'd get a
hold of some of these low grade substand-
ard goods which were being put out at low

st

rices and take it home and cook it, and he felt quite sure was going to pass in Ikt through T
" : ) . @nalogous to the situation the canners had B i : T To make a long story short, [ approached
Emrnd of having the family converted to near future. How soon he goesnl know. M ought (o them before having their bill I said, “That's all right. That sounds yhis thing from the other angle. T aricd 1o

. The Copeland bill is so broad in its termy
including all types of food, that it may be
number of years before they get it passe

the use of macaroni we'd have a family
which, alter trying low grade, unpalatable
stuffl would be so distinctly opposed to cat-

pretty 8‘“"]; But how the lli;‘kl‘ll! ure  yhrow into it all the objections that T could
i;ou ever going to get standards? Tt must  gply 1o bring out what he might say in
c pretty h“"l_l" get standards, How do  favar of it. 1 assumed he must bhave been

macted and that if we chose it as an indus-
W7, if we chose to ask for such legislation,
he department would have a very sympa-

ing any macaronis that we would have lost M since there are so many object from % 1 hem?' i i
' h s artin Luther ¥ y objectors Irt hetic atti in’ evi you get them:? in favor beeause he was the president of the
::Ii.::fln:;:]c family of customers rather than mlatn{ulrl:ci:.wﬁccglrgi;?tc. however, that ltu:]?lt“l::flfl i;vo:‘l’lgl':;:g‘ :;dmp::fi?;; “:"I)E' H'-‘"Hid. "'l'l.ll:)‘l jl{'stl took the slnndlnn[-\ association at the time it was passed and he
. i o ; ) 5 E t laet . = o we all recognized before we went down 2 corked for it. S ied to take the
WW: !:tlllheddllusdlhmg' l:l“k ‘;l\ml forth and ?o:llazf‘coln kn?w \:hat we have found be- We asked him which he thought wou ?f::‘}::‘l'l?_ ’";‘s flu"h" would " enforce it b0 AN canners know what s good :::f,l(.,“:;lril:.ul ‘-.;I.- ‘: c:u'ulhl:u"l“I::ul"lh: |:|'ll|"r
lhzm:]l:ll ;::c .ta‘::m s;:ncomacn" lslcn':::elhct"a:' % yone else knows that it is their :l]:! I‘:Ml:r‘.vlclh::g him allllhc ttmc.irmml‘) We gat‘:mtifcs;l S L et canned frm;:l :u;d what is not. IMII lh}(‘)’ did  of the thing at all. T rather felt thar he
ne U ght an- . 8 that we were there purely on an investy 1t was just take the standards we had, that we swered all these sstions satisfactorily
other until we finally, at the meeting in After that has been done, a special effort  ing tour, so to speak —irwc decided 10 g bethir or not we wanted such a thing, a]lpr:wcd. and figured out a way to measure ::::i“‘l"r‘cisu-llcil]n': ur:;ll‘!,‘-ms:-ltm::;: an '..h,c:lri:,h

b fact we told them we had no way of i
awing; we were simply investigating to them so that when they eame across an arti-  that would hold water.

it P“"“ facts to present to the association. That doesnt_necessarily mean that that
We went home and started to work on would be true in vour industry. [ am just

Mnrch_ |_rl'"‘.\?cw York, President Zercga, Will be made to pick up those samples from into a thing of this kind—to get behind 124
recognizing the need for something of that the same manufacturers again. If at the end Copeland bill and try to get that throug
kind, appointed a committee and I presume of 60 days it is found that there has been or to get a bill of our own such as 1
because I was one of the talkers e put me mno improvement in the quality the commit- canners did with the Mapes amendment.

on the committee. They clected me chair-  tee intends to publish the names of the He told us that the Mapes amendmes he program that 1 first outlined to you,— THROAT CUTTING telling you what the canners” application of
man, despite my contention that it should manulfacturers in the Macaroni Jonrnal, so  would undoubtedly serve our purpose betid] tof securing the analyses, and so on. 1 “We can't afford to cut each other's | - this is, . e ;
:.vc enmr e p?obleﬂ,'“Eor your okwn indus- th_algl you all may sce who they are. and would be much casier for us to pet °'|‘“ ‘i’ll"" with E\"'!}i '-‘EK"-'“”- president | throats.” [ I said,, “How long has this thing been in
ry although the millers, you know, are hat is pretty rough stuff, gentlemen, . p®! the Mississippi Valley Canning associa- et : g . orce "
very substantial contributors to the "fund T think there h,lrl begn too r'r1§chl|:\|11:: o‘:)‘:t \:!:V::n:;i“ill&mlﬂxubnu: ;;ybtr?cgtia:t:!n'l}ﬁ:!' Ron who happlcsed to be a colltue class- Busmcs_s 15 not business without He said, “Actually in foree since the 18th
and, as such, directly interested. ing in your industry anyway. I Shink otle e Congress of the United States b 'c of mine and who, by the way, was the profit, and it is unsound for the manu- = of fast May." i

5 | 1 accepted the chairmanship with a prom-  of the main reasons for the trouble you are  passed and the President has approved tesident of the National Canners associa- | facturing industry or any other indus- “Last month? Only 2 or 3 weeks?”

3 { ise o go ahead and find out what we could now in is the fact that you have all come act commonly known as_the Canners bl on at the time this bill was passed, and | try to attempt 1o exploit its products “That's right.” .
do to present to the board of directors and 1o conventions ever since I have been com-  designed to amend the Federal Food a4 sponsored it. | h fitless distributing sys- He said, “After this act was passcd, this

A to your convention here some sort of plan  ing to them— 10 years anyway—and 1 have Drugs Act of June 30, 1906, by authorizii I spent a_day with him here last Sun- through a profitless distributing sy amendment, in March 1930, it took from

fop setion, never heard a single one of you yet get up  the Secretary of Agriculture to determisl! 10 see if 1 could find out from him just tem, or through any system unless its | ghen wntil February to work out (because
I The first thing we started out to do was and say you believed in no quality; you establish and promulgate from time to i@ they, sought this legislation, how they products make their normal contribu- | it was a new thing) with the Department of
| i to get samples of macaroni from all parts  have all subscribed to high quality stand- a reasonable standard of quality conditic o it and what the effect had been, 1 tried | tion to profits.” Agriculture the standards that would be

i of the country that, in the mind of any of ards and some of you have been going out and/or fill of container for each gene P approach it from the other side and prob- “I oss leaders, despite a long histori- adopted.”

4 the members of this association, was of and making low quality standards, I think class of canned food except cnnncﬁ m ly discourage the thing, wanting to know el iy ChL I said, “Then you don’t know, you have
| LY quality which would be detrimental to the it is time to call a spade a spade. and meat food products and canned milk. by it was, cal record, have not proven themselves | o way of judging just what the cffeets are
| it indusiry and to the objects of the-adver- Another thing the committee determined “It also authorizes the Secretary of AE" He told me the reason they went into this | economically sound or of permanent | yer?” :

B | tising fund. I presume cvery one of you to do is this: To go to Washington and culture to prescribe a form of “stateme® ting and finally sought the aid of the gov- | benefit to those persistently employing He said, “We haven't, except this: We
; . members here received the request from Dr.  find out (because there is some difference  which must appear in u plain and conspi rment was that they had tried for some | {hem,” ' do know that before the 18th day of May
| Jﬂfﬂ}bl{lc;ln.uul'nn samples that you thought  of opinion) just exactly what we could ask ous manner on each package or label ¢ B years to clean up the industry from the ' every manufacturer who had any substand-

might fall in that class, and a great many the Pure Food Deparfment of the Federal canned food which falls below the standsigiilc by cooperative effort but he said (and Statement made by Clarence Francis, vice | ard goods on the shelves went out and

' suunded strangely familiar to me) that 1 Is C : dumped them on the market and the net re-
¢ 3 al Foods Corp. and le poc

*Ty time they got together they all agreed 1:?::,2‘;{';:,.&:::c(l:,-:‘ocl;ry‘Mm“,[f‘nc“:r::?t;it sult was it broke the market.  Hut we know

3t if the industry itself was going to pros- | goeiation they are gone. They have passed into con-

were l:Jcm in. government to do in aiding us to im&ovsc promulgated by him and which will indic!
and people learn to cat more canned sumption and those substandard goods are

Dr. Jacobs has been absolutely tireless in uality standards, W lled D
his effort ta waork this thing out. He has %‘rish%. chairman ufcﬂt:: %o:n? Sl:;ndardl :lt‘:r:d::l;.h ganed dood siallay belaw.
made analyses into the small wee hours of Committee. He told us that the could “The Sccretary.of Agriculture is authoQ
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gone. Now we think the canners are going
to be very, very loath to put out any more
substandard stuff because this act is a
criminal act, it is cmlﬁsc:mr{ and we cer-
l:}ir_nly will see to it that they feel the effects
of it

1 said, "How is the government going to
police this thing?"

He said, "They are not going to police it
at all.”

1 said, "Who is?"

He said, “We are going to police it in
just the manner we have been trying all this
time but. had no manner of going after any-
body who was a violator, When we run
into that kind of competition, see that kind
of goods on the market, not labeled as they
should be, we are going to send it to Wash-
ington and they will do the rest; we are
satisfied they will do it."

He said, “While we made all our plea to
the government on the basis of fair dealin
for the consumer and the best interest o
the trade, we told them at the same time
that we were trying to climinate unfair

oods has a rigsit to know when she pays
her money that she is getting that top grade
goods and not paying that money for some
substandard product.” :

Therefore you notice the language of this
amendment. It does not state that these
substandard products cannot be packed; it
simply states that they must be so labeled
and sold as such,

I am not making this as a recommenda-
tion at all. As I told you, we went down
purely and simply on a tour of investiga-
tion.  We went down at the direction of
your President Zerega, to find out what
could be done and report to you and now
tell you. We found the department most
cooperative. It gave us all the information
in a most courtcous way. We brought it
back to you and now it's up to you fellows
to decide what you want to do.

1 think you ought to decide definitely, 1
don't believe we ought to go on as we
have been doing in the last 10 years all
agreeing and then doing something else.
Let's call a s‘Iiadc a spade and decide what

"y

July 15, 19

department, wishing to give every consi
cration where a violation of the act is ¢
dent, granted a hearing.

The facts were brought out and as a g
sult of that hearing the solicitor of the 4,/
partment gave it as his opinion tha
could not properly charge a violation of ik
act because this macaroni was not label
“flour macaroni.”

The next development came 6 years L §
The department said, “We will not requir
you to label this flour macaroni, even if y,

use flour, provided the Nour is of a gl
as good as a straight or better,”

\5:1!, the department was unable to o
tain the necessary evidence to enforce thy
announcement and the final story was wri
ten in 1927, On Feb. 3 Food Inspectic
Decision 206 was issued which represeny
the present definitions for macarc

* Now it scems appropriate to say some
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Bologna, Italy

 The Most Modern

Machines for Maca-
roni Manufacturing—
Leading Italian
Industry.

Special “Ravioli” and
“Tortellini"” Machines.

8 Drying  Equipment—

The Patented

35

your best protection

against color

variation

ORTHLAND Dependable Semolinas,
because they are milled from the finest
Durum Wheat and because they are color
tested and protein tested at frequent inter-

“f“" !clilioni, Weddi:lln'l tell lhiuLtlmt same we want to (i if we v;vlanl to do it; if we ll|linu.1 ni‘ the riilc of Iu:ll'uli Iyoulwlmt y “BARDUCCI” vals during the mi||ing process, offer you a i}
of these substandard peas and beans, ete, don’t want to, let's not do it. already know, about the philosophy or pro 5 " . f e P
were not fit for human food hecause they Neither do I believe that this is going to  cedure which is followed in the formulatinfl System reliable protection against variations in color

are, We didn't seck to legislate out of
business anr manufacturer who, because of
his particular position or the trade he
catered to, had a direct market, a legitimate
market for substandard goods. We think
that is all right. But we believe that the
manufacturer who makes a substandard
product should so label it so that it will be
recognized as such and we believe that the
consumer who wants to buy top grade

be a cure-all if you do pass it. 1 am not
even suggesting whether I think it's a good
thing or not. It will simply be another evi-
dence of what you are secking to do and the
manner in which you de.crmine to do it or
not to do it. It takes a long time to make
an industry honest. We have been fighting
that thing in the milling industry for a long
while and I know you are in this, but the
way to get there is to start,

» Standardization of Macaroni Products «

of definitions and standards.
The Federal Food and Drugs Act wa
pussed granting authority for the formul
tion of rules and regulations provided tho
rules and regulations are issued over 1k
signature of the 3 secretaries, of treasury
commerce and agriculture, The act is sile
with respect to any authority the Secreta
of Agriculture may have to fix standards o
cwen write descriptions of food produc
Consequently, the procedure that is adopt
must be extremely conservative, particula
Iy in the early days when, as I suspect mary
of you know, the Food and Drugs act w
passed against the active opposition ¢
many manufacturing industries.

The Food Standards Committee had i

Please apply for Cata-
logues to Export
Managers:

Meneghini & Moriondo

Via Monte Napoleone (26)
Milano, Italy

- — ———— —— — —

Wanted: Bole Agents for U. 8, A,
mirkets In New York, Chlcago,
San Prancisco, New Orleans;
uiso for Canade.

and strength in your macaroni.

Northland Fancy No. 2 and Northern Light
Semolinas are steady profit makers for the
manufacturer who insists upon quality. A
trial order will convince you of Northland

superiority.

NORTHLAND MILLING COMPANY

MINNEAPOLIS, MINNESOTA

+ Demonstration and Show
Rooms Desirable.

origin before the act was passed as a rest
of a direct appropriation from Congres
and it seemed that the standards or defin
tions as the case may have been would hav
received some special standing by virtue

By DR. W. S. FRISBIE

Chairman, Food Standards Committee,
United States Department of Agriculture

New York Sales Office: 1114 Canadian Pacific Bullding,
342 Madison Avenue

I first want to say that I appreciate indeed
and our administration appreciates the op-
portunity to come before you to discuss
informally the work of the Food Standards
Committee so far as it relates to macaroni
products,

First of all I am going to treat roughly
the history of macaroni, and when I say
“macaroni” I mean similar products such as
spaghetti and vermicelli and noodles, so far
as they have been under consideration by
the Food Standards Committce,

As near as I can find, the carliest record
in the committee files appears to be in 1914,
The committee itsell attempted a draft of
a definition and this definition limited mac-
aroni and the similar products to those
which are made solely from semolina, The
records are usually held confidential but 1
don’t mind saying to you at this time that
the committee disagreed, They could not
Ket a unanimous agreement among the com-
mittee to define macaroni as made exclu-
sively from semolina,

The committee had before it a lot of in-
formation, both from manufacturers in this
country, from foreign consuls as to what
the practices were abroad. The upshot of
this consideration was a different sort of a
definition,

But to keep the chronology straight here,
before any definition was adopted in 1915
a year later, un announcement was made by
the department with respect to the use of
artificial color in noodles—that it would re-
gard that as a violation of the act in that
it tended to coneeal or damage.

In January 1916 Food Inspection Decision

2 was issued, the official approval of the
standard for noodles, 5% of egg or CRE
yolks or a mixture of the two.

In 1916 macaroni was agnin under discus- sideration a |)=.rliclﬂa case and T a nistratios a earned 5"0 E 5 s" KAI“AS c l ' l 'o 2 ’

" 5 there was a he dministrati of nl, SR
sion and the proposal at that time was o vigoro e th it w Y sty Riansslearne " = 2
deliia mases st fraits ool |' Igorous protest made that it ould work movement on the part of some members i y ' . s .

hard wheats; and products made from flour
or mixtures were to be designated as flour
macaroni, flour spaghetti and the like,

It may be of interest to recall that before
this standard was adopted finally the Amer-
ican Specialty Manufacturers association re-
quested a_hearing,  Mr, Dunn appeared for
the association and according to the rec-
ords of this hearing, which was grauted in
the fall of 1916, it was understood that the
macaroni section of the American Specialty
Manufacturers association protected the
issuance of this definition, intimating that
it might not receive the support of the in-
dustry; that if the government attempted to
enforce it, it might be opposed.

Nevertheless the definition was issued; it
was finally approved by the committee but
at that time the Association of Dairy, Food
and Drug Officials and the Association of
Official Agricultural Chemists were con-
sulted and their approval received before
any definition was ever sent to the Secre-
tary. That was somewhat time-consuming
and the situation has been corrected now
in that the representatives of those 2
associations come with the vote of the
association so far as any final action of the
rommittee is concerned upon any food
standard or definition,

That resulted in a delay of about a year
and F. L. D, 171 was issued Oct, 24 and that
says that macaroni and spaghetti and the
like are dried paste made of the semolina
of hard wheat; flour macaroni is macaroni
paste made from flour or flour and semo-
ina and they have a 13.5% moisture stand-
ard, . '

The next thing to do was to enforce that,

I'he department set about to get evidence
to warrant presentation. It had under con-

an’injustice upon this defendant, and the

. standards under the gencral terms of (b

a direct appropriation in Congress for t
purpose, 'i‘hm was the thought of they
who were charged with enforcing the act i
the carly days, i

Sa strong was that belief that in 1907 i

ingituted some cases against the intersta

shipment of ice_cream into Arizona, whicH

was then a territory, and the plea was th
it was not ice cream because the butterls
content was less than 14% which b
stindard prescribed. The federal court i
Arizona immediately threw those cascs o¢
and said that the fixation of standards wi
a legislative and not an administrative func
tion; that our standards had no standin
whatever in law.

Thercfore a different policy was foreed
upon our recognition. So the work of 1
committee on foods from that time forwar

was confined to deseription of those focd
products in terms which would represes

the common understanding of the consum¢
and at the same time reflect what is knowy
as good commercial manufacturing practict
The definitions should not be widcly 3
variance with cither one or the other
That policy is in effect today, We ha
no more authority for the issvance

act then we had 25 years ago, or 24 yeat
ago, except in the case of certain cannt
goods which are included in whai s hnov
as the Mapes amendment which was passed
a year ago, signed by the President just
little less than u year ago, That, howevt'
relates only to canned goods, exclusive ©
meat or meat products, exclusive of milk. &
With this policy, which must be folluwe
if we are to receive any recognition by 1
federal courts, we are still constrained ¥
write these descriptions in terms of !
consumer understanding and in the light ¢
commercial practice,

this industry to popularize the macaro

" We specialize in producing frozen egg yolks that are high in solids
and have a deep golden color. TRANIN'S PURE FROZEN YOLKS
are used by some of the leading noodle manufacturers of the country.
We are now ncceptinq contracts for 1931 requirements.

Write for further information and quotations.

[TRANIN-€GG-PRODUCTS-CO.\
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products in the hope of an increased con-
sumption and an attendant increased con-
sumption of wheat. The administration has
been appealed to, particularly the Food
Standards Committee, to amplify or modif
the existing definitions and standards which
would guarantee a higher grade of macarani
and similar products sold and shipped in
interstate commerce,

Definite proposals have been set out thal
macaroni as was first proposed within the
cammittee in 1914 be made exclusively from
semolina. Semolina, as you know, has with-
in the last 2 or 3 ycars been defined as the
purified middlings of durum wheat. Farina
is the purified middlings of hard wheats
other than durum,

With the incentive on the part of any in-
dustry to markel a superior product, the
food and drug officials certainly can have
no quarrel, but if the industry or that part
of the industry which desires this situation
is going to be dependent upon the Food and
Drug Administration to bring that situa-
tion about, I feel that your confidence will
have been misplaced unless there is a
change in cither one of two directions.

1f the macaroni which is to be sold shall
be made of high grade hard wheat, particu-
larly of semolina, that is all right but with
the present definitions before us we would
not be justified in discountenancing the
shipment of macaroni made from flour or
a mixture of flour and semolina, If the
macaroni is to be made only from semolina,
then the standard should be changed but
before the standards are changed, unless we
have special legislation, there would have
to be a different consumer understanding
and possibly a change in what is known as
good commercial practice.

In other words, if the housewife for a
generation has understood macaroni to be
a typical shaped product made from hard
wheat or maybe made from a mixture of
hard wheat and soft wheat, semolina or a
mixture of semolina and flour, we can't
officially erase that understanding on the
part of the consumer. The only agency by
which that can be done, aside {rum special

legislation, is the manufacturing industry -

itsell, Il the manufacturers of macaroni
had always made a product labeled “mac-
aroni” consistently and only from semolina,
there would be no question about consumer
understanding and there would be no ques-
tion about satisfaction, but we find that is
not_the fact,

There is one way, certainly, by which a
change in consumer understanding can be
brought about and that is by informing the
consumer, If this industry and a great pro-
portion of the industry believes that quality
macaroni only (and {d:lihcralcly use the
word "quality” in connection with semolina
because some have referred to macaroni
under those terms) then the industry as |
sec it should consider an cducntimmr cani-
paign and say to the housewife, “Macaroni
is made thus and so, Some of it is made
from semolina and that is known as semo-
lina macaroni. Some of it is made from
farina and that is farina macaruni. Some
is made from flour, and that is fluur mac-
aroni.”

If the manufacturing industry will under-
take to inform the purchasing and consum-
ing public that there are different types of
macaroni and the macaroni is so Ialu.-{cd, the
Food and Drug Administration will see tor
it that the integrity of that label is mai-
tained,

As an instance of our good will in this
direction I am_prepared to make an an-
nouncement, The Standards Committee, at
its last session, had under consideration a
proposal to extend the definitions for the
types of macaroni by writing definitions for
farina macaroni, blended macaroni and flour
macaroni and the committee came to an
agreement upon one product. That is farina
macaroni. They have passed tentatively a
definition for farina macaroni which will be
announced to the public very shortly, We
don’t as a rule make these announcements
except through the press but since this in-

[

dustry here is the one chiefly concerned, I
can sce no reason for withholding that an-
nouncement at this time.

The committee did not go further in writ-
ing specifications for blended macaroni or
flour macaroni, frankly, until such time as
the industry evinces a desire to take ad-
vantage of the definitions for semolina and
farina macaroni and, frankly, until methods
arc more fully perfected which would per-
mit a disclosure of exactly the components
of these various products,

That is one step. The other step is the
legislation and perhaps a parallel could be
drawn between legislation which would
bring about the desires of some of you
manufacturers with the bill which is known
as the Canners bill or the Mapes amend-
nient,

Under that bill, with which I expect a
good many of you are familiar, these canned

W. 8. Frisbie

products exclusive of milk and meat, are
deemed to be misbranded if they fall below
a grade which is determined as standard and
are_not conspicuously, very plainly and
legibly labeled as substandard.

‘ou understand these substandard canned
foods are still legal and wholesome under
the general terms of the act but it requires

specific legislation by Congress 1o grant,

authority to the department to draw the
line of demarcation between the standard
and the substandard and a special grant of
authority to empower the secretary to de-
vise the form of label which must be ap-
plied, and the penalty for misbranding.

This course, possibly, is one whici may
appeal to this industry, if it is the desire of
the industry to discriminate between fhe
various types of macaroni that are made
and sold, but aside from the consideration
of the industry itscll as to what steps may
be undertaken to describe these products
to the housewife and this legislation, 1
frankly know of no way by which the de-
partment could undertake by rule or regula-
tion, under the present terms of the act, to
further the wishes which have been ex-
presscd,

ljust want to say that so far as the
Food and Drug Administration is con-
cerned, I feel I may safely say also for the
department, that with such a proposal we
ran take no issue since it makes for a more
explicit labeling of food products, granting
more information to the consumer, and last

BOOST FOR TRADE
ASSOCIATION

I believe that the future of trade
association is more secure than ever
and that the majority of the business
leaders will back me’in my judgment.
—Julius Klein, Assistant Secretary of
Commerce,

.
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but not least, if it materially aids in g,
increased consumption of wheat you w
receive a blessing from the Department
Agriculture.

Convention Exhibits

Among the exhibits were the following
First, an claborate display of cellojhar B
wrapped macaroni and noodle products Ly [y
Pont” Cellophane company, New York city, |
Second, a display of attractive labels and win.
dow-faced containers by Rossolti Lith
ing Co, New York city, Third, a dis,
special machines for carton formin, m
ilar uses by the J. L. Ferguson o Jolier
Fourth, a display of the advertisements 1o Le
used in the newspaper advertis g campaign iz
1931-32 by the Board of Advertising Trustey
and the Millis Advertising Co,

Ladies Royally Entertained

The wives and daughters of the macarori
manufacturers and allied tradesmen who were
guests at the Chicago convention in June were
unanimous in their praise of the “delightivl
entertainment provided for them by the Chi
cago enfertainment committee and the officers
of the National association,

As the guests gathered on the opening day
of the convention they were taken in hand
by Mrs, Florence Burkhardt, social director of
the Edgewater Beach hotel and made to fed
quite at home in this famous hostelry. The
hotel management acting for the National as-
sociation Hrr:lcntcd the women guests with
baskets of delicious fruits containing all the
virictics in scason.

The late morning hours of |Jum- 16 were
spent on the beautiful Lake Michigan beach B
in bathing, boatriding and beach games, Later
luncheon was served to a group of 25 in the
Marine dining room.

In the afternoon the ladies enjoyed a motor
trip over the Lake Michigan drive in moter
coaches provided by the hotel. The 1933 Fair
site was viewed. Many Luildings are under
construction and the gencral plan sufficiently
advanced in construction to give the women

YOURS FOR THE ASKING!

Subscriber

I you did not attend the recent
Chicago Convention, you will be
looking for one of the serviceable
souvenirs distributed by this Firm.

We will gladly send you one of these for the asking.

This will afford you an opportunity

to send us your inquiries concerning

new Dies or such Dies as may be
needing repairs.

F. MALDARI & BROS., INC.

178-180 Grand Street

New York, N. Y.

““Makers of Insuperable Macaroni Dies Since 1903---With Management
Continuously Retained in Same Famiiy"
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some idea of what the promoters are aiming
at for the next World's Exposition, Later the
women attended the lecture in the Planetarium,
with its mechanical arrangement of sun, moon,
carth and stars. There are only 2 such fe-
tures, the other being in Germany. The retum
trip was made over the outer driva,

Their entertainment for the sccond day
opened with another delightful lunckeon i
the Marine dining room where nemly ¥
ladies and youngsters were treated to one of
the hotel's famous luncheons. A group jliotor
graph was taken on the beach walk after
which bunco and bridge were enjoyed in the
lounge parlor. Among the winners of table ‘
Qrms were: Bunco—Mrs, V, Gibelli, Chicago;
Mrs. 5. Giordani, Providence, R, I; Mrs, I'elix
Rossi, Draidwood, IIl. Hridge—Miss Man
Viviano of Oak Park, 111; Miss Lucy La Marca
of Boston; Miss Genevive Morici of Chicage

On the occasion of the annual dinner and
evening entertainment June 17 the ladies, joined

Iﬂ’/ﬁ"icfécﬁme- . aﬂw]w‘é

e TN
% OUR MODERN
: DESIGNS I

= ADVERTISE
AND HELP

ROSSOTTI LITHOGRAPHING €O/ |
i

by many others who came for that feature
unly, thoroughly cnjoyed the many features
that went to make the party memorable, i
cluding dancing until 1 2. m.

Among those known to have attended the
various entertainment features for the women
were the following: Mrs, L. J, Tujaguc o
New Orleans, Mrs, H, E. Menard of Jursey
City, Mrs, Jos. Viviano and_daughter” Rost

b4 PRODUCTS

Inh 50 niy

“We are Subseribers.
Te The Campalgn®

ARTISTICALLY
DESIGNED

of Louisville, Ky,; the four Busalacchi girls LABELS
daughters and nieces of Anton Busalacchi AND

Milwaukee, Wis.; Mrs. S, Giordani of Provi:
dence, & 1.; Miss Lucy La Marca of Doston,
Mrs. C, H. Smith of Ellwood City, Pa.; Mrs
H. J. Brunneke of Cincinnati, Mrs., Frank
Zerega of Drooklyn, N. Y.; Mrs, H, M, Ranck
of (.Ilu:ai‘u, Mrs. F. T, Vhaley of Boston §
Mrs. J. E. Del Rossi and daughters lrent,
Theresa, Laura and Erminia of Minnealﬂl'!-
Minn.; Mrs. Geo. L. Faber and Mrs. H. K

CARTONS

=%
- SELL YOUR XII

Becker of Chicago, Mrs., Henry D. Rossi an
tl_:.tu:ihler Harrict of Braidwood, Mrs. A. J:
Fischer of Minneapolis, Mrs, Frank A, Motld
and Mrs, Peter Motta of Joliet, Iil.; M

27 ek LGB D
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Romano Rosa and daughter Stella of Louis-
ville, Ky.; Mrs, Felix Rossi of Braidwood,
Mrs. E.'J. Thomas of Minnea; lis, Mrs. G. G.
Hoskins of Libertyville, IlL; Mrs, V. Gibelli
and Miss Genevive Morici of Chicago, Miss
Mary Viviano of Oak Park.

Souvenirs and Favors

President 1. Maldari of F. Maldari and
Bros,, Inc, New York city, one of the coun-
try's oldest manufacturers of dies for every
kind of macaroni products personally passed
out very acceptable souvenirs in the form
of a handy pencil sharpener. The useful ac-
cessory is beautifully enameled in black and
gold and make an attractive appearance on
the desk of the exccutives in the macaroni
business,

Favors in the form of perfume disseminators
and unique hot-dish stands were presented the
women, who attended the macaronl men's din-
ner the sccond night of the 1931 convention.
Secretary M. J. Bomm received many com-
pliments on his selection of the little favors
that surcly were favorites. The Donna Lee

THE MACARONI JOURNAL

Perfumery went to the younger ladies while
to the others were given Beaded Hot Dish
stands in a variety of shapes and colors,

The Second Generation

Featuring 1931 was the attendance at the
convention of a number of sons of executives
of macaroni manufacturing plants, Some were .
enjoying a trent at their dad’s expense as a
graduation gift, most of them having com-
pleted college courses, Others came to acquaint
themselves with the business in which they
are soon to take an active part. Among these
were Albert J. Ravarino, son of John Ravarino
of St. Louis; Charles La Marca, son of G. La
Marca of Boston; Robert Jones, son of C. R.
Jones of Sprin l’ldd, Mo.; William Freschi,
son of Joseph Freschi of St. Louis,

Robert B. Brown, 9ssociation advertising di-
rector had his son present during the adver-
tising program, giving him an early start in his
study of ndverimng.

A youngster in the convention who actually
manages a large manufacturing plant was A.
M. Ferro of the Western Macaroni Mfg. com-
pany, Salt Lake City.

» »

Charles Rossotti of the Rossotti Lithograph-
ing company, New York city claims the honor
of being the youngest member representative
in the convention. How about this, Mr. A. M.
Ferro? No one claimed the honor of being
the oldest attendant.

Among the renowned visitors at the conven-
tion were: Dr. C. G. Harrell, past president
of the American Cercal Chemists association;
Dr. Clark, chicf of the central district of the
U. S. Department of Agriculture, Dr. Hert-
wig, chemist of the American Medical asso-
ciation, Dr. Swanish, professor of marketing,
Loyola university, Chicago.

Cost headquarters were in rooms 232 and
233. They were in charge of R, V. Thornton
of Wolf & Company who explained the details
of the Uniform Cost and Accounting System
to interested manufacturers between sessions.

A mecting of the Two Star Club of the
Commander-Larabee Corp. was held June 15
in the Martin Luther suite. Among those who
attended were: Martin Luther, vice president
and “{l’lltﬂ‘ salesmanager of the organization,
\V. E. Ousdahl of Minncapolis, Theo. S. Banks
of Buffalo, Thos. Brown of Minneapolis, Jos.
]l. Rodgers of Philadelphia, A, P. Coles of

Yitsburgh, and smiling Ldgar O, Challenger
of New York city, the man with the most
spacious pants pockets.

Secretary-Treasurer M. J. Donna had a
birthday on June 15 and lmmd out cigars dur-
ing the meeting of the Board of Advertising
Trustees in the Palmer house and the meet-
ing of the Board of Directors in the Edge-
water Deach hotel.

One of the officers of the Natiunal associa-
tion suggested that the manufacturers choose
as their business maxim a modification of the
well known, “Live and Let Live," changing it
to “Live and Help Live A general ob-
servance of this in the macaroni industry
would result in instant and permanent improve=
ment, i

Mr, and Mrs. E. J, Thomas of Minneapolis
celebrated their wedding anniversary in the
Edgewater Beach hotel on June 15. A delight-
ful dinner in honor of the occasion was en-
joyed by this popular couple and their hosts
of friends.

To the Commander-Larabee Corp., including
the Minneapolis Milling company and Com-
mander Milling company, went first honors
for enrolling the highest number of exec-
wiives and representatives among the con-

CONVENTION NOTES « «

vention registrants. They enrolled six, 3 from
Minneapolis, one each from Philadelphia, Buf-
falo and Pittsburgh.

Three firms tied for second honors. Each
registered 5 officers and delegates. They were
the Duluth-Superior Milling company with
representatives  from Chicago, Philadelphia,
New York, Boston and Duluth; King Midas
Mill company with 4 from Minneapolis and
one from Chicago; and Washburn Crosby com-
pany with 3 Minneapolis representatives and
one each from Chicago and Milwaukee,

Distant travelers to the Chicago mecting
were Frank A. Ghiglione of the Pacific north-
west, A. M. Ferro of the Rock mountain dis-
trict, L. J. Tu]aﬁlc of the Gulf coast and G.
La Marca from New England.

The honor of enrolling the largest number
of representatives of members actually en-
gged in macaroni manufacture went to the

F. Mucller company whose delegation was
headed by President Henry Mueller, and Gen-
eral Salesmanager H. E. Menard and 2 other
representatives. Second honors went to the
Milwaukee Macaroni company which had a
f:;lcgnllon of 3 headed by President Erwin

ohn,

Paul Whiteman's orchestra of 30 picces
played a I{itﬂill concert, honoring the maca-
roni manufacturers present in the dining room
the first evening.

The Chicago newspapers carried some nice
macaroni publicity, showing on their illustrated

PROVE FAITH IN THEIR OWN
PRODUCT .

Frank L. Zerega, Brookl t, Na-
tional anaroui Hmﬂlc{:'rmwmm tlo:t.
serving Henry Mueller, Jersey City Maca-
roni King, at Hoﬁhﬂ hotel luncheon,
cago

July 15, 1y

g‘:.xu a spirited noodle cating contest hetwes
rank L. Zerega, president of the associatiog
and former President Henry Mueller,
contest was a tie with the industry the wi
ner,

James M. Hills of the Board of Adveriis
Trustees is cogitating a momentous quesii
For the first time Mrs, Hill “took in" a mail
roni convention and enjoyed it immense,
What about future conventions? That's i
question,

How good a guesser were you? The
adage still stands. “Don't count your chicken
ete., especially when Count Russo is in o
picture.

Count Russo of Milano, Italy knocked ¢
Italian delegation for a whole row of s
presses; and all the other guests for the s
thing. One fellow exclaimed, “Hereafter, |
not even believe my own eyes.

Simplified Practice Accepton

“More than 10,000 different associations
firms are now listed by the division of simg
fied practice of the National Burcau of Susg
ards as acceptors to simplified practice reco
mendations,” according Chief Edwin \V,

“The most remarkable thing about i
steady rise in number during the past 10 yea
said Mr. Ely, “is the increasing intcrest
simplificd practice shown by consumers of 4
commodities simplified. The present de
on the services of the division by the vd
group almost equals that of the manufactu
and has resulted in a closer cooperative
lationship among producers, , distributcrs
consumers.”

There are now in effect more than 120 +3
plified practice recommendations, and 1h i
of acceptances to all recommendations num!
nearly 30,000,

Savings, due to the application of simyl
practice recommendation, according to resy
sible sources, total more than 250 million 4
lars. Individual firms have reported they 4
saving thousands of dollars annually.

Dried Egg Products

The tariff commission announces that
port on investigation ordered Jan, 23, 1931
dried cgg products was approved Junc A
the President and a proclamation issucd
creasing the rate of duty. ;

These dried products are utilized chif
in prepared f products, such as jand
and doughnut flours, meringue, baking, §
noodles, and ice cream powders, and to &
extent for industrial purposes. There i« lin
direct competition with domestic frozen
products in the production of macrn
noodles, mayonnaise, ice cream, anl
foodstulTs, but B0% of the domestic cins
tion of dried eggs is for purposes where [rc
or_shell rﬁg! cannot be used, The imdg
originate almost entirely in China, the
competing country for purposes of the i
gation.

For cach of the 3 dried egg products (¢
whole eggs, dried egg yolks and dricd g
bumen), the commission reports that the ¢
ing duty of 18c per 1b. fails to equalizc the
ferences in costs of production in_the Ur
States and China by more than 50% ¢
amount of the duty, The commission P
therefore, that the duty should be incre
from 18c per lb., the rate in the tar
of 1922 and 1930, to 27c per 1b, The new
has been proclaimed by the President

THE OWL-WISE SAY:

Some macaroni manufacturers
their treatment of the opportyT
presented by Macaroni Week ar¢
the man who tried to get a hen 10
an ostrich egg. The hen died.

You can't build good will by off
low grade goods or establish 2 'R
able business by profitless selling:

y 15, 1931
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QUALITY

- Location Enables Prompt Shipment
Write or Wire for Samples and P'rices

DULUTH-SUPERIOR MILLING CO.

Main Office: DULUTH, MINN.

NEW YORK OFFICE: F6 Produce Exchange
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» GRAIN TRADE AND FOOD NOTES «

American Wheat to ltaly

According to a rcrart to the U, S. Depart-
ment of Commerce by Joln M. Kennedy, as-
sistant trade commissioner, Milan, Italy, a
smaller quantity of American wheat than usual
was exported to Ttaly during May 1931,

Wheat arrivals at the various llalian sca-
ports during that month from foreign coun-
trics is as follows:

North AMETie o2, 4,000 b,
Russia 2,254,000 bu.
T [T R ——— /Y | |} TS
South AMEMHEA o cmeemmsrsssereamene 1,230,000 b,
Danube Countries v v 229,000 bu.
Other Countries —. s . 33,000 bu,

Total 7,926,000 bu,

Makes New Connection

Charles J. Pettinger, formerly associnted
with the Millis Advertising company, Indian-
apolis, has become connected with the Studio
Press, Inc. of the same city. Mr. Dergen La-
Grange, president of the concern that spe-
cializes in fine printing, announces Mr, Fet-
tinger has been made sceretary,  His wide ex-
perience and his natural ability will make him
a valuable addition to the management of the
Studio Press, Inc.

The Record's Home Institute

The Philadelphia Record, one of the Phila-
delphia leading newspapers, announced in-
auguration of a humae institute to aid house-
wives in their problems of home management,
conducted by Miss Deatrice Cole Wagner, na-
tionally known liome cconomics expert, for-

merly connected with the Chicago Evening
American. Miss Wagner has years of experi-
ence and special traian in solving menu and
recipe problems from the viewpoint of news-
paper readers, A test kitchen has been in-
stalled in The Record building for testing out
all recipes before they are offered to the pub-
lic. In addition to her newspaper work Miss
Wagner contemplates a radio broadcasting
service over a local station.

Pure Food For One Cent

Enforcement of the federal pure food laws,
according to Dr. W. G. Campbell, chicf of the
Food and Drug Administration, United States
Department of Agriculture, costs the Ameri-
can public but one cent per capita per year,

That is an insignificant amount when the
value of the protective work of the burcau is
measured, guarding the ordinary consumer
from the sharp practices of the few remaining
unscrupulous producers who still insist _on
cheating just a little on every possilile occasion.

Star Company Reorganized

Frank Lallombardo, a former pariner in the
Star Macaroni Dies Mig. Co., 47 Grand st,
New York, N. Y. is no longer connected with
the firm according to an announcement in
June, His_interests were taken over by his
partners, Frank Lazzaro and Vincent DiPalo
who will conduct the business along the same
satisfactory lines followed since the company
was organized several years ago. Messrs, L:-
zaro and Dil’alo are %»olh expert die makers
having spent years in that profession. Personal
supervision of cach and every die produced in
the plant is the policy of the young men who
control the operations of this firm,

OF Interest to Business Men

Men usually are interested in every-
thing that affects their business. Here is
something that concerns the success of
all industry—fire losses. In an address
William F. Eichield, president of the
Milwaukee Association of Commerce,
summarized the reasons for the interest
of industry in fire losses:

“A fire in an industrial plant disrupts
the entire production schedule in that
plant, It requires an expensive period of
readjustment that demoralizes the manu-
facturing plans,

“LEvery fire necessarily increases pro-
duction costs.

“Fires destroy the faith of customers
who are depending upon the firm for
production deliveries,

“The credit rating of the firm is af-
fected materially by fire losses,

“Lvery fire temporarily, and some-
times permanently, throws a number of
employes out of work,

“Fires are distinct signs of inefficiency
affecting all lines of business from em-
ployer to employe, from producer to con-
sumer,

“While 66% of all fires occur in
homes, industries are concerned because
of the fact that these are their employes,
and anything which affects the home life

of an employe necessarily affects the job
for which he is responsible.”

Mr. Eichfeld voices the concern of a
community on this subject, for he has

seen Milwaukee win first place for 6 o

secutive years in the national fire v

contest for cities of 500,000 populat
The city’s fire losses have been redy
steadily for 5 years and in 1929

$300,000 less than for the previous yuff

He said in part:

“What interest has organized busi
and industry in fire losses? Do y
know that 21 factories or mercantile 4
tablishments burn every day? Out

every hundred industrial establishmeg

that burn 14 suffer extensive reductio
in credit, 17 fail to issue financial st
ments after the fire, 26 register la
losses in business, and 43 NEVER
SUME OPERATIONS. Almost
half of the business houses that
never open their doors again; their

ployes must seek other jobs. Thatf

why business is interested in fire lossy

LIFE

A little sun, a little rain,
A little loss, a little gain,
A little joy, a little strife,
And this is Life,

A little work, a little play,
Some kind deed done each pass
day;
A few goodbyes, a setting sun,
And Life is done.
—Anon

» » Notes of the Macaroni Industry «

Fire Loss $25,000

The plant of the Anthony Macaroni com-
pany, 1530 Industrial st., Los Angeles, Cal. was
damaged by fire of unknown origin the sec-
ond week in June. The loss is estimated by

officers of the concern at more than §25,000.
Amnouncement of plans for the immediate fu-
ture will be made Ly Anthony Bizzarri, presi-
dent, George N. Marshall, vice president and
general manager or J. Falchini, seeretary,

Firm Plans Regional Campaign

The Western Macaroni Manufacturing com-
pany, Inc. of Salt Lake City, Utah has ap-
pointed Stevens and Wallis, i‘nc. as its adver-
tising agency to direct a macaroni publicity
campaign in newspapers, on bill boards, over
radio and direct by mail. The company plans
a_close tie-in with the publicity plans of the
National Macaroni Manufacturers association
of which it is a member,

New Jersey Firm Chartered

« Announcement was made in June of the in-

_cur{mmiun of the American Noodle company
in West Paterson, N, J. The concern has an
authorized capital stock of $100,000 and will
manufacture a full line of macaroni products.
Raphael Jordan of Paterson is named applicant
for the charter,

Organize “Tenderoni” Company

‘In June. organization was announced of
Tenderoni, Inc. a firm that will manufacture
[ood pastea of all kinds, The incorporators are

{olm H. Gamsey, William E. Austin
Daniel Harringilun. The company is auth
ized to issue 1,000 shares o(} no par §
Most of the stockholders of the new cord
were members of The Joliet Macaroni ¢
pany that suspended operations some tme
and the plant of the old concern will be o
by the new company,

It Does So Affect Them

Though Americans have become wo:!d K
ers in macaroni making, the produdtio
macaroni, spaghetti, cle. is still known
world over as an ltalian art. Making ™
roni, thinking of spaghetti and experimes
with semolina surrounds a fellow with ¥
of the Italian atmosphere. At least that is

feeling vxpressed by several of the fricnd§
G. G. Hoskius, vice president of the Nab

Macaroni Manufacturers association whent
learned he had purchased for himscll
family an Italian residence in Thornbury
lage, near Libertyville, 111, facsimile ©
embassy in Rome,

Louisiana Firm Reorganized

A reorganization in the A. Riccobono
roni firm in New Orleans has recently.
effected and henceforth the business w
carricd on as the New Orleans Mac
.\huul‘nclur_inx company with offices at !
1115 Dauphine st., New Orleans, La, A
bono is pr‘ﬂlidcm and general manager of
ffxrrz ﬁnl)- ich will feature its Ricco

cts,
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Guaranteed by the

MILLS AT RUSH CITY, MINN.

“Meglio Semola-Non ce ne’’

Most Modern Durum Mills in America

ew Lots

We Are Receiving Frequently

CERTIFIED

Specially Selected For
Noodle Trade

PRICES ARE RIGHT!!!
el
Write or Wire

Colburn S. Foulds

Manager Noodle Egg Yolk Department
for Datalls

T rsenoy i I-III.'

BALTIMORE LOS ANGELES

important Announcement

Good Color

RANULAR EGG YOLK

0E LOWE CORPORATION

1 Terminal Bldg, No. 8 Brooklyn, New York

TORONTO

[ 1t You Make

You Make Noodles
This Machine Saves Time
==Does Better Job

Just now we have a small number of
Champion Four Speed Egg Yolk Beaters
in stock--formerly used in bakeries.

The machines have been rebuilt and are
praccically as good as new and to close
them out, we offer them at unusually at-
tractive prices.

FURNISHED WITH 36 and 80
QUART BOWLS--1 H. P. motor.

If you are interested, we will be glad
to give you the names of noodle manu-
facturers who are using these machines,
and detailed information, prices, ctc.

Write Us Today!

CHAMPION MACHINERY C0O.
Joliet, Illinois
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"There Is No Law”

There is no law that requires men to
compete with each other upon an un-
profitable basis.

There is no law which prohibits you
from getting as much or more for your
goods as your competitor,

There is no law which prohibits you
from informing your competitor as to
the prices and terms at which you are
selling your goods.

There is no law which compels you
to do business at less than a decent
profit, which is due anyone in business.

There is no law which prohibits you
having confidence in the information
which your competitor gives you,

In considering the above points it
‘must be constantly observed and clear-
ly understood that these and other sim-
ilar rights are enjoyed only so long as
they are exercised individually and of
one’s own volition, Concerted action
of any character, as well as action re-
sulting from agreements or under-
standings, either written or implied,
constitute a violation of the law, when
such action relates to those things pro-
hibited by law,

QUALITY
SEMOLINA

Strong, Uniforin

and of

WE ARE SUBSCRIBERS

CrookxsToN MiLLinGg Co.
Crookston, Minn.

Good Color

Cost of Manufacture

We have been told that the degree of
success of any industry within the next
few years will depend more than ever
upon its ability to manufacture at low
cost. If a manufacturer finds his raw
materials are costing him less, that his
overhead generally has been reduced,
he is exercising good business judg-
ment, we believe, if he passes along
economies of production to the con-
sumer, This is not price cutting, in
the sense we usually use this phrase.
It is sound business.

Price Wars

This is something in a class entirely
by itself and has hurt many other in-
dustries. The subject of price cutting,
as such, selling below the other fellow
just to gain an advantage with no re-
gard as to what it is costing to do it,
is thoroughly unbusinesslike. William
Feather, well known writer and keen
observer, has said: “The only cure for
price cutting which is at all effective
is a detailed knowledge of costs. The
man who knows his costs and who
knows where his business stands from
month to month is not tempted to sell
his product below the cost of produc-

L)

tion, or below the cost of productiy

plus a fair profit. To ask more than [

fair profit just because you think yg
can get it is not a matter of nerve;j
is a matter of highway robbery. 0
the other hand, to tell a buyer wh
wants goods at less than the cast of
production to ‘take the air' is not,
matter of nerve either; it is a matter of
common horse sense.”

Drying Rooms Damaged

The Gooch Food Products compan
plant in Lincoln, Neb,, suffered heay
damage from fire last month when th
drying rooms of the plant were de
stroyed, The fire started about 10 a.m

July 15, 19

June 25 and totally ruined the addition

the plant built several years ago.
Though the damage will probal

reach $100,000, the heavy macaroni m:-fy

chinery in another part of the plant for,
tunately escaped the fire as did the equip
ment in the bakery plant adjoining.

installation of the latest improved drien
for long goods is already underway and

its completion will merely be a matter of :
days. Ample stocks of finished goods ofg
hand will enable the concern to take carfl

of all orders,

s .
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- JOHN J. CAVAGNARO

Engineers and Machinists

Harrison, N. J. U.S. A.
Complete Presses
Aty Kneaders
Mixers
Mould ClI
Accumulator o eaners
Brakes
Moulds, Etc.
in
All Sizes
N. Y. Office and Shop
255-57 Centre Street up to the
N.Y.C.

largest in use,

No. 222 Press Special
Specialty of

MACARONI 'MACHINERY

Since 1881

e ————T.




s b e —————

4“4 THE '"MACARONI JOURNAL July 15,1

The MACARONI JOURNAL
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Founded In 1003
A Publication to Advance the Amerlcan Macaronl
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BUBSCRIPTION RATES
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lllegal Noodles Destroyed

Two recent orders by the U, S, Department
of Agriculture condemning misbranded and
adulterated noodles as illegal indicates no let
up in the prosccution of violators by Federal
oflicials,

17177, Adulteration and misbranding of
noodles, U. S. v. 30 Cases of Egg Nooglet
Default decree of condemnation, forfeiture,
and destruction. (F. & 1D, No. 23780, 1. S.
No, 07278. S. No. 2007.)

On June 27, 1929 the United States attorney
for the District of Arizona, acting upon i
report by the Secretary of Agriculture, filed
in_the District Court of the United States for
said district a libel praying seizure and con-
demmnation of 30 cases of egg noodles, remain-
ing in the original unbroken packages at
Phoenix, Ariz, alleging that the article had
licen shipped by Haas Baruch & Co,, from Los
Angeles, Cal,, in various consignments, on or
about Jan, 15, Jan. 31, and March 29 (14), 1929
respectively, and transported from the State
of California into the State of Arizona, and
charging adultcration and mishranding in vio-
lation of the food and drugs act. The article
was labeled in part: (Cases) “Mrs. Weber's
Egg Noodles Los Angeles, Calif. Fine” (or
“Wide” or "Assorted”); (carton) “Mrs. We-
ber's Trade Mark Fine (or “Wide") Fgg
Noodles * * * Mrs, ], H, Weler * * * Los
Angeles, Cal”

It was alleged in the libel that the article was
adulterated in that a valuable constituent,
namely, cgg solids, had been wholly or in part
abstracted, and in that the article was colored
in a manner whereby damage or inferiority
was concealed,

Misbranding was alleged for the reason that
the statement, “Egg Noodles” was false and
misleading and deccived and misted the pur-
chaser, and for the further reason that the ar-
ticle was offered for sale under the distine-
tive name of another article,

On July 31, 1929 no claimant having ap-
peared for the property judgment of con-
demnation and forfeiture was entered, and it
was ordered by the court that the product be
destroyed by the United States marshal.

Axtnun M, Hybe,
Secretary of ddgriculture,

17335, Milbrlndhw of egg noodles. U, 8.

v. 15 Cases of Et, oodles. Default decree
of condemnation, forfeiture, and destruction,

(F. & D. No. 24541. L S. No. 018303, S. No.
2827,

27,

On Fch. 19, 1930 the United States attorney
for the Western District of Washington, act-
ing upon a repart by the Secretary of Agricul-
ture, filed in the District Court of the pllml
States for said district a libel praying secizure
and condemnation of 15 cases of cgg noodles,
remaining in the original unbroken packages at
Seattle, \Wash,, alleging that the article had
been shipped by the PPorter-Scarpelli Macaroni
Co., Portland, Ore, on or about Dec. 20, 1929
and transported from the State of Oregon into
the State of Washington, and charging mis-
liranding in violation of the food and drugs
act as amended. The article was_ labeled_in
art: “Red and White Brand Fresh Eg
Noodles Made from Pure Durum Semolina.”

It was alleged in the libel that the article
was mishranded in that the statement "l'.ru
Noodles” was false and misleading and de-
ceived and misled the purchaser. Misbranding
was alleged for the further reason that the ar-
ticle was sold under the distinctive name of
another article, and for the furthek reason
that the retail package failed to bear a state-
ment of the quantity of the contents,

On March 11, 1930 no claimant having ap-
peared for the property, judgment of con-
demnation and forfeiture was entered, and it
was ordered by the court that the product be
destroyed by the United States marshal.

Artuur M. Hyne,
Secretary of Agriculture,

Patents and Trade Marks

A monthly review of patents granted on
macaroni machinery, of application for and
registrations of trade marks ag lying to
macaroni products, In June 1931 the fol-
owing were reported by the U. S, Patent
Office:

Patents granted—none,

TRADE MARKS APPLIED FOR

The tollowing trade mark nslpli:aliuns
have been published by the U, S, Patent Of-
fice and are in line for carly registration
unless objection is filed. This must be done
within 30°days of date of publication.

Rasmussen

The private brand trade mark of Geo.
Rasmussen Co., Chicago, 11, for use on spa-
ghetti and other groceries.  Application was
filed April 13, 1931 and published June 16,
1931, OQwner claims use since Dec. 16, 1930,
The trade name is in white letters on a
black background,

Big Horn

‘The private brand trade mark of The
Inter-State Grocer company, Joplin, Mo,
for use on macaroni, spaghetti and other
groceries.  Application was filed June 25,
1930 and published June 23, 1931." Owner
claims use since Dec, 4, 1923, The trade
name is in black type written above a pic-
ture of an animal with two large horns.

Pastene
The private brand trade mark of P, Pas-
tene & Co., Inc., Bosion, Mass, for use on
alimentary paste products and other gro-
ceries.  Application was filed Nov, 26, 1930
and published June 23, 1931. Owner claims
use since 1874 The trade name is in heavy
type.
Lyric
The private brand trade mark of M, E,
Horton, Inc., Washington, D. C. for use on
macaroni, spaghetti and other groceries.
Application was filed Feb, 26, 1931 and pub-
lished June 23, 1931, Owner claims use
since 1928. The trade name is in heavy

type,
Chin Lee's & Ching Chow's

The private brand trade marks of Public
Service Community Kitchens, Inc, New
York, N. Y. for use on macaroni, spaghetti
and noodles. Applications were filed May
18, 1931 and published June 23, 1931. Owner

claims us¢ since April 10, 1931, Th 1y
names are in black type.
Putnam

The private brand trade mark i T

Robert Putnam Candy company, Cininng

O. for use on noodles and other groceriy

Application was filed April 28, 1930 and

lished June 30, 1931, Owner claims g

since April 8, 1893, The trade name is [

large letters,
California

The private brand trade mark of (
nia Packing Corp., San Francisco, Cal. {,
use on macaroni, noodles, spagfu-ni and
other groceries.  Application was filvd (g
28, 1930 and published Tune 30, 1931, Oy
claims use since April 25,1930, T
matk is a figured rectangle.

LABELS
Chicken and Egg Noodle Dinner

The title was registered June 9, 1931 3

Tripoli Foods, Inc. Baltimore, Md. for
on chicken and cgf noodles.  Applicatio
was published April 6, 1931 and given reg
istration number 39288,
Olympia

The title was registered June 16, 1931 }
the l‘hillirs Packing Company, Inc,, Can
bridge, Md. for use on cooked spacheti
Application was published Agril 4, 1931 and
given registration number 39311,

PRINTS

Heinz

The title was registered June 30, 1931 by
the H. J. Heinz Co., Pittsburgh, Pa. for ue
on cooked spaghetti. Application was pb
lished May 30, 1931 and given registratios

* number 13274,

American Speech and Colleg
Slang

A student who spends much time it
the society of women is “A heay
cake,” or “a tea hound.” He is yiver
to “cookie pushing,” or “lounge lizard
ing."” He announces his opinion of th
social and intellectual gifts of a fellow
student in terms like, “keen stuff,” “ar
oak,” “a darh,” “a powder housc fluff
“a bit of fluff,” “a sheik,” or “a sheba,
“a humdinger,” “a good date,” or th
person may be “just rare,” If an indi
vidual, a "date,” is entertaining or in
teresting such terms as: “knows he

oil,” “is full of vinegar,” “has a line |

will be used in praise. 1If she does n!
“break a wing,”" or is “great on tht
shindig," she is a good dancer, Should
she treat her escort with indifferenct
she is “a cold shudder,” or “gives « !
of house.” All these terms are consil:
ered Highly complimentary, On the
other hand if the student finds hi
companion lacking in the qualities tha

he admires she may be called, “a g

: F .o
tire,"” “a flop,” “a crock,” “a high hig
or “a sack,” or she deserves “thumb!

down.”

—

WANT ADVERTISEMENTS

HYDRAULIC PRESS WANTED: In the market [¥

“used Hydraulic Press, 1235%, State condition
‘)un and price. New Orleans Macaronl Mfg. C;-
107 Dauphine St., New Orleans, La. {

15, 1931

THE MACARONI JOURNAL

You’ll Needem--I5,

Wi

MIXER

i Long & Short Goods Driers
{Fancy Stamping Machines

Preliminary Driers
Mostaccioli Cutters
 Die Washers--Dies
Egg Barley Machines
Accumulators

THE CHARLES F.

213 N. Morgan St.

LMES’

NERGY ..
s To Feedem

PRESSES

THE ENERGY TRIO

1851—OUR 80th YEAR—1931

HYDRAULIC MACHINERY
p)

KNEADERS

Supported by an All Star Cast
of Machinery for Alimentary Pastes

Noodle Cutting and Folding Machines
> ““Tortellini"” (Stuffed Paste) Machines

Calibrating Rolls
Dough Breakers
Trimmers
Pressure Pumps
Fittings--Valves

ENGINEERING WORKS

Chicago, U.S.A.

<

Offices
Coin Exchange Building
MIp \VEAPOLIS. MINN.

THE CAPITAL ENERGY TRIO

The above brands represent our best effort in milling skill
and judgment in selecting Amber Durum Wheat.

CAPITAL QUALITY PRODUCTS
CAPITAL FLOUR MILLS

T it

.:(-)“A" 3

'MaADE FROM SELECTED
Aunca Ounum WHEAT k‘
| ST.PAL MISNESOTA. |

3-A

Mills
ST. PAUL, MINN.
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OUR PURPOSE:

OUR OWN PAGE L METTO:
EDUCHATEVE : : #r ;.-NDUS TRY
g National Macaroni Manufacturers
. . e
= Association |
ORGANIZE . ' 5 hen--
i HARMONIZE Local and Sectional Macaroni Clubs MANUFACTURER
- OFFICERS 1931-1932
FRANK L. ZEREOGA (13), Presldent..._..26 Front 5St, Brooklyn, N. Y.
0. 0. HOSKINS (32), Vice Preside Libertyville, 1. FRANK J. THARINGER, Adviy Milwaukee, Wi
JOHN RAVARINO (32).—.— .8t Louls, Mo. HENRY D, ROSSI (33) Braldwood, IiL W. F. VILLAUME (34) Bt. Paul, Mix
WM. CULMAN (32)......Long Island City, N, Y. L. 5. VAGNINO (33)ec— St. Louls, Mo. R. V. OOLDBB (34) Clarksburg, W. V,
ALFONSO GIOIA (12) Rochester, N, Y. G. La MARCA (30) Boston, Mass, B. R. JACOBS, Wash, Rep.....Washington, D,
0. QUERRISI (33)—.. Lebanon, Pa. F. A. GHIGLIONE (34) Seattle, Wash, M, J. DONNA, Bec'y-Treas.. . Braldwood, I
I\ H. M. RANCK, Merchandising Manager.. ... Indlanapolis, Ind.

The President’s Column

President’s Post-Convention Message

Qur 1931 convention is now a matter of history. To the
macaroni manufacturing industry it voted the usual dividends,
—dividends that are always earned in good times and bad,
when well meaning business men with interests in common ex-
ercise the needed cobperative spirit that is the very foundation
of trade organizations like ours. The 1931 dividends are not
immediately available but they are guaranteed to those who
claim their share.

The attendance at our Chicago meeting was surprisingly
large and the enthusiasm manifested during the 3 day meet
unusually keen, despite the depressed conditions reported in
practically every scction of the country, It was pleasing to
sec 80 many come such great distances, but somewhat dis-
couraging to note the absence of some who have always taken
a part in conferences of this nature,

Those who attended are to be congratulated. They. will be
amply repaid for their time and trouble because they got first
hand information on the association's presgnt activities and
future plans,

To those privileged to attend but who were unable to be
present for reasons best known to themselves we send our
greetings, They surely were with us in spirit. To them will
be sent a complete account of our proceedings, including details
made known to members only, You missed a wonderful meet-
ing but you should harvest your share of good that will nat-
urally result from our convention actions, :

In this issue appears our convention proceedings report in
detail, as much as we can make public. All are urged to read
it in full; to note the recommendations of the officers and
chairmen and the suggestions of the several speakers.

The good that comes out of conventions depends on the use
made of the ideas gained there. Though times are somewhat
depressed, our future appears bright and it will be most bril-
liant for those who capitalize the several important association
activities,

So read and study our convention action reported in this
issue,

. writes: “Without saying anything i regard to the able

The Secretary’s Column

Convention Pleased These

A trade convention is a success to the degree in which m
bers are pleascd.  The finest kind of program may be plag
and every convention detail carefully arranged for, but o
with the earnest codperation of the officers and members
it be successful, and they are the best judges of its results.

A score or more of very complimentary letters were rece
from those who attended the Chicago convention and we g
from 3 of them to show the prevailing view about our If
convention in Chicago, One is from an association officer,
other from an active member and the third from an i
tradesman,—all addressed personally to the Secretary.

President Frank L. Zerega says: “I take this opportus
(June 23) to thank you personally and the entertainment
mittee for the entertainment part of the convention. It
ably handled and a very worthwhile program that was enje
by all. In fact I was very much pleased with the wholec
vention. The different sections were well handled and bro
forth material that should benefit all.”

James M. Hills, member Board of Advertising Trus

in which you handled the other details of the convention ™
ings, I want to record here and now the enjoyment which
had at the Annual Association Dinner.,

“We rarely, if ever, have been at a similar type of di
where the menu was more satisfactory, the program more
tertaining and the spirit of good fellowship among the di
more in evidence, than was the case last Wednesday cve
(June 17). Please accept our congratulations on your achi
ments that night and our appreciative thanks for the good !
you enabled us to have,"

H. Kirk Becker, Peters Machinery company : “Let this§
my method of recording my complete satisfaction for the §
merous courtesies extended by’ your organization during
recent convention at the Edgewater Beach hotel at which |
the pleasure of serving as chairman of your Entertains
Committee. It was a real pleasure to work with you an
note the hearty codperation of the members that made the
vention the big success that it proved to be.”

vy
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THE LATEST TYPE

S “CLERMONT’’ Noodle Cutting

N - Machine NA-2, with Flat Noodle
' W Folding Attachment.

Type NC-FNF

—
—

THE MACHINE WHICH PAYS DIVIDENDS

No skilled operator required No hands touch the product

Suitable
for
Bulk
Trade

Suitable
for

Package
Trade

The finished product of above machine.

WE ALSO MANUFACTURE:

Dough Breakers Triplex Calibrating Dough Breakers

Noodle Cutting Machin=s Fancy Stamping for Bologna Style

Mostoccioli Cutters Square Noodle Flake Machines

Egg-Barley Machines Combination Outfits for Smaller Noodle Manufacturers

Write for our descriptive catalogue and detailed information.
Will not obligate you in any manner,

CLERMONT MACHINE CO., Inc.

268-270 Wallabout St. Brooklyn, N. Y. ||
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We make
“macaroni
- to help you make
better macaroni.

for the manufacture of macaroni. Every batch of

Pillsbury’s Semolina is fi~_i subjected to the most
searching laboratory tests, at every state from the
purchase of the wheat to the last granulation. Then, as
a final grand test, we use it to make macaroni. If it
makes perfect macaroni for us, it will make perfect
macaroni for you,

IN THE Pillsbury laboratories is complete equipment

This is one of the reasons macaroni manufacturers
have learned to depend on Pillsbury’s Semolina and
Durum Faney Patent to produce macaroni of uniform

high quality, and at the same time to cut production
costs to the minimum.

PILLSBURY FLOUR MILLS COMPANY
General Offices, Minneapalis, Minn,

|Ilsbury s‘ #d

_ Semolina




