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For Sound Business

BUSINESS TO BE “GOOD"
MUST BE “SOUND"”

A ——

To help put the Macaroni Manufacturing busi-
ness of this country on a truly sound basis, the
National Macaroni Manufacturers Association
is sponsoring three promising activities:---

1. Uniform Cost System,~-to banish ‘ N : o
: . . !

: uninformed price cutting. _
T | _

9. Educational Bureau,~to punish ! ;'
insistent violators of food laws = il
and trade ethics. ‘ )y

3. National Macaroni Advertising i
Campaign,-to create new con-
sumers and enlarged markets.

In camrying out this program, the cooperation i : ]
b of all progressive manufacturers is invited. '
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COMPENSATION

By ELSIE JANIS |

in Cosmopolitan [

Wher my tuck seems all o
cbid 'we dowen at the mou., ‘ I
When 'ov stuck in the North, ‘

“Ind 1 zvant to go Sowth:

When the weorld seems a blank

OUR plant produces dies in a wide range of shapes
and sizes.

_ Jud there's wo one I oz, !
[llustrated opposite, are dies for some of these | Aud it seems cven God's |
l shapes. Stars, Alphabets, Sea Seals, Curled Edge Noo- ik ; fr'"f"r e f
| dles, Diamonds, Hearts, Spades and Clubs, Plain Macaro- , il i e |
‘ ni, Spaghetti, and Vermicelli—and these are only a few. ’ { just think of the things that I'm glad I am wor

A bivd ina cage,
A fish in a bozl,

We are exclusive manufacturers of dies for long

and short “Yolanda"—that fancy spiral shaped macaroni “ R !‘
that is proving such a popular trade builder. A bear in u pit, D
| ALwolf inoa trap,
Also, we can make special dies for special require- A 1 fosel on a spit,
ments of manufacturers of paste products. Py trilag,

A horse inoa stable,

. . o inoa shed,
Our orders for re-finishing dies and die repair work, A plate on a table,

come from manufacturers in all sections of the country. The sheet on a bed,

The case on a f‘f”ﬂ-‘('.
Send us your inquiries. Estimates : ,’,'r':f“f;:'”‘:, f"-::im-
cheerfully made—and always on the first A wat on the fluor.
grade of materials, and workmanship. When I think of the hundreds of things | might be, i
AR ! Iact dowen on my knees and thank God that I'm me, |
Subscriber Licustrated caralog sent on request , Then my blues disappear, when 1 think what 've got, '

And quite soon 've foryotten that things | have not f

F. MALDARI & BROS, Inc. | |

170-180 Grand Street, NEW YORK CITY

|
|:
“America’s Leading Die Makers for Over 28 Years with * —_— e ' B '
Management Continuously Retained in Same Family"”

N. M. M. A.—No. 65
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‘ Let's Be Thankful
Coresudent of gt " ;
v (e o these United States. Mre o Tlerboovr  wowal tmes teow e s we il AR e, ) )
Y et has just prockionmed that v Thursibiv, Noaen wr o o ! ‘ . i
‘ | it 1h. UL AL Arthes then, mahe us all By aned readdy e he oo
‘ W the people o the country <hould o their o w |
{ 1 K . b o their own convenience, give tha s B shatees Voot the o manm e taning aedusty e o
. . hates . )
l v ﬁél l /// §ones may hive come their way during the post vean WARREY et il e IOV el iy et Tt <o)
.‘ ‘ \ v cairtivti 5 i Kevping with et ohserverd thisighot e with b cabier hoes of bosimess dating 1
- ” PSS IICE OUE CHUTIUEY Wis fitst <ortled taetied o depressiars treme whn b we aoe by, bt sunely
. (3 ! A\ w_ vInerying Wit s oeneral rule mest of the momt o tarer -
| { = " | 1 1
: N e three hundred years ago the governon o the il ) ) hevpane thines woang presses vannng
ool brave men and women that founded the s tel gen] AR, e Do DS nEIe: Wiiknal G0 SATE 1150 ’
E ment at Plymouth, Massachusetts, decreed that oodan S
l‘ ot -;-.]nrl 1|l.lll:|.|:|\\ hich general thanks he offered 1o W hen the ddepressioan was tiest telt List il numn of tha
- - - - - mtl harvest wing . H . : Teonding 1 .
We can’t say = Quality”’ Harvest following their test winter o want o i B e e o ther ol v g |
[y - £ Ihe idea veas well thought of and vear after veat wirtels T awnth the resadt that these are vew o better Jreomt
. 100 often l“.‘l‘ﬂllﬁ(“"!l“ll' B ioncers gmave thanks for whatever befell them,  Thar V0 B tetam v ezam thor mataeal nrkets than are th
o mein of Thanksgiving § " = ' ¥
i l"'.! is our ¢o ns‘ a l.' gin of Thanksgiving |l,|_\ wowheounwrsely eolestesd the wnatueal vonrse Jduring 1
| 3 ! ooy s s oif the 1o . :
; - - i 193, what has Business 1 be ol . 3 i e =tvear Firms o the st grenps v
i watchword in the man- o v whit s Thusiness e e Qhankfol a7 Well. ettty b Dy and thasbio
: v early cotomists thanhkonl # CONMTPrarisan ot
4 1
- - ’ .
| ||‘:|(¢'||l'e ‘.E "T“"’ Sllll‘" cos may help make it clean Pl e atonn e vt e elustiy shehd also T
; . Mkt Ga hoon witho ot 1anks : % shiirae
. ' g : N e Sl s ZHatA el i
hl,‘lll“llllﬂl. I‘OSIII‘S litle colomy of Tilgrims i Plhomonth celelnated the covrg deer ko votil ol saml i
. J F L . g NI \ vl perdent leaslers aotimg
i G ool thanksgiving after o vear of disconragen N
- - o AL vatragenient cpetatieely o the Noateaad Moo M ot .
I'l ove it Swhich more than halt of ther number died 1w LR 1 R IN PRRY O INTR N bt ‘: | ! I!”” ) ”IIH
: p ) ' LN & Vs ot gl L2 R . " 1"
wand privation,- a vear of continmad deadly fear o7 pangs Ladaed st 1l | 4 “ |I e
‘ L N \ . thvse W= ¢ an Ve 1 . 1 ]
whom tomahawk, of despanr ol uncertiomy v gt Tl Vietite 5] ‘-l o "II ;
N : _ . planmang we Dt alavs g vone il s a0 vesull e
2 Land, i hard cold winter to which they were m whid ui | ‘ 1l |
T P . covenntry s o b meede acgquainted withe the veal
: ] ]-}' their former mosde of lving aoned unprepared vt o0 n S it el 71 |
o s . b ;. . i . el W dth s e . throag v wel
moater of clothing, fuel and fooal ol vnsmiesd 1 oenpesthly  fain tromsite tativtal  aedvertisn
- ) . NI oa s we 1 e thankial
— - i _ he sunny days of spring amd the warmer ones
iy :. R '. -' : o T ; / ._ , ; ey + : ::,"_ Neiw Mnghal sommer. Wil siee sl dvis I\ g perteals o depressean the soccesstul men e .
b N E, s UR E lion they tilled the virgin ~oil amd so plentiful was th ol WA s Tagi ol agivssion  This spaeitBas st wi I e,
2 S B 3 g . i - ‘ o Birvest that all were redy and willing to ginve thank- fested el e wisely by o Bunedved Jeadim o,
g A ' “ s E E Us / Sy DR P N dy tor the Blessings that had Deiallen them 1 thes weni men whe gned i L hing the paesent “eat e !
i e b )< A L ) { ... £ ‘: Pl I s ‘s ‘}‘ ' ' ’ D it Counid something to be thankiul for in their <t e e dene™ bt whin e e aedustey Tos talleed s RN
it ; EF vl A " : D RO Al 1 P BT osurely we may alse, vy dvars N swell deny thar il Bave oogead e i
¥ B . ‘ ' RE BUY'NG 7 ‘ Tt L ; p R O D U C E R athe w hiode teaede ool e sall s materadly i ma o :I‘E‘
Ly Wi AR, kbl . A e ROl B G tree that busiess has greatly suffered dduring e e i D '1
" vear Mmm_\' wis li!,!lll. [“,“'h““”“ T e — Pt tee petinn ot veeans o watieal wmaarkets g are 1 |
|i MINNEA.PO LIS MIF.JLING COMPANY R [l.l make, Illlll'ﬂ\ Hone, vrops Lalled ?.} dromgdn Aot this eredy crapliastses e teath that all of sl '.‘.i
. .\Iinneapolis, Minnesota .""I“lli-{ apparently Lopisy Tury Pt dor the past mmhone L thanhrad teo thne vear Loy s apperguaately ook i
£ A o s e ad better™ business hulletins o [P0 Laate Thimbosg ' TR TR = i
: ?l?p::::cn‘l?‘fl.n : Chicago Office, fSoston Office, s Pk —_— ' el ]M‘" e Tt Thinbeenons: Wi s Thorsdins Soawubar S5, POl |‘\
. i B S T 605 N. Michigan Ave, 177 Mk Street A il dhictribn ol ooy dwciise e Feesideut Tie el it wi sl i
f Philadelphia Office, : : i i e i brighter future. Fyerything i
o r~ t ! 418 —n"_.pnnu",, © :‘)“"":;'mom‘;'| : San Franclsco ()lht'l'l- . to see a brighter future. Fversthing points T becanse we el soed tialye Tave goned reasens s s s ..;}.
i | un Bldg., 7th Floor Merchants Exch. DI fy improvement, a steady march forward 1o the and otherwrse o s W
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Midyear Meeting to Restore Confidend} Trustees Review Advertising Work «

and Promote Prosperity

Confronted by a period of declining ac-
tivity in our industry, a condition that
exists in all lines of business the Board
of Directors at a meeting Oct, 20, 1930 in
Atlantic City laid plans to restore confi-
dence in the macaroni business and to
create prosperity through the proper cap-
italization of opportunities presented by
the advertising campaign now in prog-
ress. These are the motives behind the
call soon to be issued for a midyear meet-
ing to be held in Chicago on Jan. 19,
1931. The session will be in the Palmer
House during the week of the convention
of canners,

The meeting will be a one day affair
with 2 outstanding subjects for consider-
ation—First, how best to realize on
moneys invested in the present publicity
campaign with particular reference to the
possibilities of “Macaroni Week,” set for
March 2 to 7, 1931; second, to put the
industry on a more stable basis by en-
abling all firms 1o know their costs and
to figure them on some uniform, gener-
ally accepted basis,

The meeting at which this action was
taken, President Frank L. Zerega in the
chair, was attended by Directors Henry
Mueller, G. Guerrisi, A. Gioia, G. G.
Hoskins, G. La Marca, L. S. Vagnino,
Wm. Culman; also F. J. Tharinger, ad-
visory officer; L R. Jacobs, educational
director, and M. ). Donna, secretary-
treasurer. 1t was the second meeting of
the 1930-1931 directorate.

Secretary Donna presented a report on
receipts and expenditures of the Niagara
Falls convention last June. Receipts to-
taled $1414, expenditures $1417.60, a
deficit of $3.60,

The resignation of Henry Muecller as
director was accepted after it was ascer-
tained that he could not possibly serve
and Henry D). Rossi, of Peter Rossi &
Sons, Braidwood, 11l,, was named to fill
the vacancy.

As to the suggestion presented at the
last convention by I, Patrono of the In-
dependent Macaroni Co., Mount Vernon,
N. Y. and referred to the directors, that
a manager be employed to do group buy-
ing for the association members, it was
voted that the functions of the associa-
tion employes could not be extended to
cover this service,

For many years the associaton has re-
frained from publishing the names of
manufacturers prosecuted for the sale of
adulterated or misbranded goods. Feel-

ing that violations would be discouraged
if the names were published, the directors
went on record as favoring the fullest
possible publicity for all such cases after
court action had been taken, Hereafter
the Macaroni Educational Bureau will
publish names of violators and the pun-
ishment meted out to them.

Because of his part in promoting the
primary arrangements for the present
Micaroni Publicity Campaign, an out-
standing accomplishment during his last
term as president, Frank J. Tharinger
was named ex officio member of the
Board of Advertising Trustees. His ad-
vice will be invaluable to that body.

The question of the time and place for
the 1931 convention of the association
and industry was given but slight con-
sideration because the board preferre:l
to leave this choice in the hands of the
members who will gather at the midyear
session in Januvary,

Dir ctors John Ravarino, C. B,
Schmidt, F. S. Bonno and F. A, Ghig-
lione were unable to attend this session
of the board.

“MACARONI WEEK"

For a special feature of the nation
wide drive now under way to popularize
macaroni products as a daily rather than
an occasional food, the industry will
stage a “Macaroni Week” during the
coming Lenten season. At a meeting of
the Board of Directors and the Doard of
Advertising Trustees held in Atlantic
City last month, the week of March 2 to
7 was so designated.

Those in charge of the advertising
campaign new being sponsored by the
members of the National Macaroni
Manufacturers association will arrange
the publicity schedule to reach its peak
just prior to the weck of March 2-7.
One feature of “Macaroni Week" will
be announcement through the press
and over the radio of the winners of the
several hundred prizes now being of-
fered in the association's recipe contest,
prizes totaling $5000. Said announce-
ments will be made by Miss Jean K.
Rick, recipe counselor of the associa-
tion.

The various details are being planned
by the Board of Advertising Trustees.
Members will te supplied with a great

e Board of Advertising Trustees
in the Traymore hotel, Atlantic City,
J.on Oct. 20 to review the results

many suggestions on merchandising
plans laid whereby each will be abif
capitalize on his investment. The ¢
erative advertising campaign and the
cial week planned for concentrated
roni publicity will in themselves pro§
macaroni consumption but only by &8
certed individual and group action |
the greatest good be obtained from
campaign. Subscribing firms will
their share only if they go afier il
terminedly, making the best use o
material and suggestions supplied
those in charge of the activity. {
Get all set now for “Macaroni W4
March 2 to 7, 1931,

Nation's Food Bill High §

The food bill of the American y
approximates $24,000,000,000 a yea
which $3,000,000,000 is consumed v
the foodstuffs are raised, while the
passes through retail channels, acd
ing to Professor Paul Nystrom of
lumbia university, who was a witg
in the District of Columbia supr
court at the hearing on the pac
plea for modification of the consent
cree signed in 1920, '

Professcr Nystrom declared
studies revealed that between 3,000
and 4,000000 American families
forced to exist below the standards
as a rational minimum and that {
families at present prices coull
meat on’y once or twice a weck

He pointed out that shortening of
route to market would make it posgs
for these people to have meat mwored )
without depriving other commioditie ¥ the reccommendation of the agency
their market. e unanimously voted to make a spe-

Professor Nystrom also stareil thilwblicity drive during the week of
his opinion a monopoly in the ol BFY 2 10 7, 1931 which will be de-
ness is impossible because of the ted as “Macaroni Week” unless a
number engaged in productic: an_ll name for this period is found.
fact that relotively little capial isgg that week there will be special
quired to engage in the business faper, trade paper and radio adver-

Edward A. Cudahy, Jr., presideni 1o pnpularizc macaroni products
the Cudahy Packing compan) (Jusc uI't‘\'l-‘llly to recommend them as
operations of his company and :Icgl ippropriate Lenten foods, Interest
that under changed marketing conditiie ﬂl.t' week will be maintained by
the small packer is in a morc adv mf!” announcements of the prize
geous position than the large packer- B8 in the much talked of $5000
= ni - recipe contest. These an- -

NEARING SUCCESS ments will be made over a chain

Negligence in concentration in ;m"s' a '33“““ wide l'f‘“}‘“l"v by
i i i else, has bro@/an K. Rich, the Association Rec-
ing, or in anything else, selor. Complete details of tl
many men near enough to success ! selor. - Complete details of the

: ty for the “Macaroni Week” will
nothing but failures.
& tde known to the subscribing

macaroni advertising campaign has
ined 1o date, and to plan for its fu-
development.  Among the trustees
@nt were: R, B. Brown, chairman;
Guerrisi, Jas, M. Hills, and A, ].
ter. In attendance also were the ex-
o members : Frank L. Zerega, Frank
Mharinger and M, J. Donna; represen-
ies of the agency, Fred Millis, R, E,
5, C. J. Pettinger; G. G. Hoskins,
yman Cost Committee; L. S, Vag-
, chairman Merchandising Commit-
. Educational Director B. R. Jacobs
Field Secretary H. M. Ranck.

Field Secretary Reports

@ Ranck made a very complete re-
of conditions in the industry as re-
by the manufacturers of the coun-
shile on a tour that extended from
Pacific coast to the Atlantic shore,
e Texas to the Canadian border. All
athusiastic over the prospects of the
sty campaign now underway and of
oher activities in the Association
mm. The one very general com-
heard by Mr., Ranck was against
kriminate price cutting in many scc-
i that made the business unprofit-
He found the manufacturers in a
bl to accept anything of a progressive
e that would eliminate unfair com-
im and profitless distribution.

Macaroni Week

members at the midyear meeting of the
National association to be held Jan. 19,
1931 in Chicago at the Palmer House.

Two Special Drives

Following the promution of *“Maca-
roni Week,” March 2 10 7, it is pro-
posed by the Trustees that the associa-
tion push two inner-industry drives to
help put over other features of the com-
plete program. The first is a drive on
Cost Accounting to be made during May
and June. By that time the Cost Ac-
counting Committee will have completed
its systems, a simple one for smaller
plants and a more detailed one for those
wishing it; second, a plant Clean-Up
Drive will be staged during June and
July, the purpose being weevil eradica-
tion in sections affected, and establish-
ment of more sanitary conditions among
the smaller plants in the larger cities.

Recipe Booklet Changes

When the National Macaroni Manu-
facturers association fivally publishes its
own cook book this will contain only
such recipes as will have the general ap-
proval of the trade. Great care will be
exercised in selection of recipes that will
make up the final edition. Every eriti-
cism will be considered on its merit and
all recipes must meet these 3 hasic re-

quire rents—first, must call for a goolly
share of macaroni products as a prime
ingredient; second, must call only for
food products that blend properly and
scientifically with macaromi o yield a
properly balanced dish; third, must be
simple, practical and appealing.

Planning Cost System

Chairman G. G. Hoskins of the Cost
Accounting Committee reported that fine
progress is being made in secking a uni-
form cost system applicable to all classes
of firms in the industry. Plans, though
not complete, have proyressed to the
point where he can annotnce the inten-
tions of his committee. A simple system
for use in the smaller plants has been
outlined. Such a system may he handled
by any bookkeeper and by almost any
stenographer when familiarized with it
A more detailed system is for the larger
plants that desire closer cost fipures o
the various manufacturing and distribut-
ing operations.

The general plan met the approval of
the trustees and directors sitting in the
joint session (o hear this report. After
receiving the suggestions of these officers
the committee reported it would continue
its work and have plans completed for
the midyear meeting next January in
Chicago.

Talk Macaroni---Eat Macaroni

In honor of Guy M. Russell, general
manager of the MceAlester  Macaroni
Factory, McAlester, Okla., principal
speaker at the noopday luncheon of the
McAlester Rotary club, Oct. 28, 1930
John H. Pierce, chef of the Aldridge
hotel served a complete meal of macaroni
products,  The menu was a revelation to
the business men of that progressive city
who were not aware of the mary differ-
ent tasty ways in which macaroni prod-
ucts may be served,

First came chicken broth with maca-
roni stars.  Then came macaroni papoose
with pincapple sauce, some  spaghetti
muffins and by way of dessert some apri-
cots in a noodle nest,

Mr. Russell’s talk touched 2 important
phases of the macaroni business, the
manufacture of the product and the great
prospect for its becoming a very popular
American food. He stressed the fact
that a recent survey shows very infre-
quent serving of this product in one or
two ways only that were known to the

housewife.  His talk made a fine impres-
sion on the Rotarians and he recommends
this plan of getting the public acquainted
with macaroni products.

Small Dealers’ Value

The Advertising Age of Chicago in
discussing the puzzling guestion as to the
place oceupied by the small independent
dealers in distribution quotes  Fugene
Skinner, advertising manager of the
Skinner  Manufacturing  Co.,  Omaha,
Neh, as saving that his company covers
all the retail outlets as soon as it can
organize the sales work o do so:

“We start in a territory by covering
all the stores we can, and our aim is o
camplete the job as rapidly as possible.

“We feel that were we to lose the small
retailer we would jeopardize our busi-
ness with the larger outlet. The distribu
tion in the 88% of the stores which do
126 of the business, enables us to sell

the 12% of the stores which do 84% of
the husiness.”
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» General Business Conditions Unchanged «

Depresiion Scraping Bottom

The business situation has shewn no
clear indication of decisive change dur-
ing the past month, says the November
monthly news letter of the National
City Bank of New York.

Some signs of improvement can be
found, and several are quite encourag-
ing, but none of them is yet important
enough to give definite assurance that
the turn has taken place.

Since business men had been count-
ing on some sort of a recovery this au-
tumn it is natural that this failure of
their hopes to materialize should have
had a depressing effect.  As usual, this
disappointment has found reflection in
the stock market, where prices which
had been holding up on expectations of
an early recovery in corporation earn-
ings have given way to new low levels
more in keeping with the revised ideas
as to the outlook for corporation proi-
its. And as the market has declined,
husiness sentiment, always influenced
Jargely by the market, has had another
sinking spell that has tended to put a
damper on recovery.

There is no denying that industry
and trade have had a great deal to con-
tend with during the past month, De-
sides the falling stock market and other
indications of unsatisfactory economic
conditions at home, the political tur-
moil existing in so many important
are1s abroad has tended to keep busi-
ness in a state of uncertainty.

[ust at the time when the world most
needs peace and order and the whole-
hearted codperation of all pecples and
classes, we read of contending armies,
turbulent parliaments, tariff wars, and
similar symptoms of social unrest and
mutual suspicion, All of which would
e disheartening indeed were it to be
forgotten that such conditions are to a
certain extent the usual accompani-

November 15, 19y

in raw material prices; docks and ware
houses the world over filled to ove
flowing with undeliverable Americy
merchandise ; banks burdened with pr,.
tested foreign exchange items; Cuba iy
moratorium; and in the Far Eag
Japan suffering from the after-cfeq
of a panic which proved to be the firg
warning of the coming storm,

Yet such conditions, desperate 3
they appeared at the time, did not pr
vent recovery, once started, from pr
ceeding at a rate which confounded th
pessimists, .|

If it be true that the problems nod
pressing for solution, involving s the
do such questions as internation
debts, tariffs, destinies of empire, ang
readjustment of industry .and agricy
ture everywhere to a new scale of v
ues, are more complex than those
1921—and here it would be well ¢
make allowance for the human ter
dency always to regard current difficy

\vember 15, 1930

65 days in the year!

Special Relief for Manufacturers
Unable to Control Color Due to
Local Climatiec Conditions also
Made Available for the first time
by the Recent formation of the Gold
Medal Macaroni Service Department

THE MACARONI JOURNAL

No More Off Color Maearoni

low, by the Perfection of a New Meth ; i
of 4 Ne od of Testing, Semolina
pade by the Gold Medal Millers, insuzes Uniform Color tin Mucuron;

ment of economic depression. ties as the most perplexing ever expe

Let those who assert that the pres-  enced—we still see no reason for faif
ent world confusion is unprecedented  ing to face the future with confiden
only remember back to 1921—Europe Obviously the full measure of prof
exhausted by war and in serious danger  perity for all depends upon the satisi
of revolution; currencies collapsing; tory solution of these problems, buty
South America and Australia, then as  do not believe that the world ned
now, acutely affected by the heavy fall (Continued on page 10)

HROUGH this development you can
get the same color macaroni 365 days
of the year! This simplifies prmlucli:;u
remarkably and results in substantial
ings!

The millers of Gold Medal Semolina can
ure these results through the perfection of

t A7 oo 1 00 RNAL

new testing method.
M Gold Medal Semolina has alwavs been
own as the standard of Semolina 1-x£-e|ll'm'v.
has been made from the finest quality amber
um Wheat, carefully selected by the largest
geat buying organization in the world and
/y led under the best possible conditions in
emost modern Semolina mills, Now, through
s new step, which gives an added assurance
- |@miform results, this product has been named
(B0 MEDAL *““Press-tested” SEMOLINA.

CROSSING THE RIVER!]

—
POVERTI 5o
502,200.00

What “Press-tested” Mcans

GUI.I| Medal ““Press-tested” Semolina is a
wolina that has been testedsin n commercial
» m!dcr normal working «siditions for
ormity of color in the finisiied macaroni.
 bateh is tested under the same condi-
15 to produce Semolina that gives the same
Its day in and day out.

s, there is no chance of this Semolina

OLD MEDAL

U! @ ]
1)
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macaroni manufacturing bus

General business is improvinr according to the opinions freely expressed by students of business trends and conditions. The s
n

ess will be materially helped on its upward and forward movement by the cooperative 2
ing campaign being sponsored by 100 or more F

N

"Press - ftested"”

EMOLINA

dv:ﬂil-
ar-seeing and ¢=perienced macaroni and noodle manufacturers.

"Press-tested
WASHBURN CROSBY

1"

GENERAL MILLS INC.

< .n"r-).bi.l ¥ !.?”T‘.%.

“Pross-testing™ Insures Uniformity of Color

ever varying in results. You always get the
sume color macaroni every day in the year, No
chance of losing money by having to sell other-
wise first grade macaroni ot second greade
prices,

Full particulars can be obtained by writing
to George B, Johinson, Manager. Semolina
Sales Serviee Department, General Mills, Ine.,
Minneapolis, Minnesota,

WASIHEBURN CROSBY C0O. INC.
of
GENERAL MILLS, INC,
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» Macaroni Educational Bureau Section

At the recent meeting ¢ *he Board of
Directors, it was decidec o give the
Washington Office space in the Journal,
so that its work might have wider circu-
lativa, Some of the work of the Wash-
ington office is of interest not only to sub-
scribers and members of the Association
but to those who have mot yet sub-
scribed.

It is particularly desirable that every
member of the industry should be kept
advised on the progress made in the in-
dustry in technical matters and partic-
ularly in law enforcement.

Our educational work has been largely
of a police nature but it is beginring to
assume a constructive form in that we
are beginning to deal with problems of
manufacture and the purchase of raw
materials, which are of interest to all,

* % =

We are starting an investigation of
the quality of eggs and for this work
we have obtained the support of prac-
tically every firm that sells eggs to the
macaroni manufacturer, The results of
this investigation will be published i this
Joumal together with recommer.dations
for the purchase of eggs.

L Ll -
From time to time there will be pub-
lished analyses of semolina, farina, and
flour used by the macaroni manufacturers

By B. R. JACOBS

Washington Representative

together with comments on these anal-
vses. In this way manufacturers may be
able to correlate analytical data with the
quality of raw material that was used.
Semolina, farina, and flour of the new
crop are showing up better than they did
last year. It is too early yet to make
comparisons but analyses of these prod-
ucts submitted show a trend toward a
higher protein, a lower moisture, and a
somewhat improved color,

L] L.

It has been found desirable to publish
in this section the names of firms that
are convicted of violating the food laws
—iederal, state, or municipal, partic-
ularly as to misbranding, and adultera-
tion of macaroni products.

For the past two years we have heen
making an effort to have the Louise
Manufacturing company of Cleveland,
0., now doing business as the Louise
Noodle company of the same city, dis-
continue the use of artificial color in
their egg noddles, Recently they were
prosecuted by the state and fined $25, but
they are still continuing its use. Their
product labeled “egg noodles" is deficient
in egy solids. We will continue to make
efforts to make the food law officials
keep after them until they discontinue
the practice which is a violation of the
foud law of Ohio.

Recently the New York city Boarg
Health called a conirronce of New Yo
manufacturers for \he purpose of ¢
cussing with theus (he sale of artifig
colored macarom vrviivets in New Y

city. All but one of the manufactur

present were opposed to the sale of
tificially colored products.

The Board of Health, through [
Max Herzog, has advised me it has g
on record to the effect that it consi
it a violation of the Sanitary Cude
sell or offer for sale in the city of X

York any macaroni product that is o

tificially colored whether or not the |
ence of color is declared on the label

The manufacturer who favored thed
of color has been notified of this (ecs
by the Board of Health, and has beend

vised that he must discontinue inf8

diately the manufacture of such arti
colored products. He had been allor
a reasonable time in which to dispose
any artificially colored product that
be distributed in the New York mar

This action by the New York g
Board of Health will have a most &
tary effect on conditions in New Y
city, as the above mentioned manuf
turer had a very large trade in Bolo
style artificially coloved macaroni pr
ucts,

General Business Conditions
Unchanged

(Continued from page 8)
stand still in the meantime. Trade
throughout practically all countries has
been so depressed that an increase
would seem necessary before long if
only to take care of the barest needs of
consumption,

Considering the months of reaction
now behind us, as well as the depths
to which the decline has gone, there
can be little doubt but that the depres-
sion in this country is scraping bottom,

Whether the ‘se mathematical
low point has be. hed may be
open to question, buc ... Jo not believe
business is likely to go much lower and
we think the next important movement
will be upwards. How soon that will
take place cannot, of course, be foretold
with certainty, as that depends in large
part on the degree of help or hindrance

accorded the economic forces working
to restore the balance,

Usually, however, our industrial de-
pressions of a severity comparable to
this one have taken the form of a U-
shape curve—that is, business after
passing through the declining phase
has generally moved sidewise for a few
months before commencing the climb
back to normal,

It will be recognized also that the
coming months are not months in
which decisive upward movements are
likely to be initiated. During the win-
ter, building construction and outdoor
work are naturally slowed down, and
traffic and trade over large sections of
the country are hampered by the
weather. Hence, with large numbers
of workers already out of jobs, unem-
ployment seems likely to get worse be-
fore it gets better, both by reason of
the slack season and the tendency for
industry everywhere to reduce costs

through greater use of labor saving
vices and methods. Such conditio
while calling for wholehearted pit
support of unemployment relici me
ures, should not lead to a listord
view of the business situation. [f g
falling off in activity proves 1o be
greater than usual for the winter
s6n, business can be counted us havijd
made a gain,

Fair Warning

A visitor calling on a man who
the credit of being a lively heckler
political meetings said: “What's
Mike, that you have in the glass ¢

“Oh, that's the brick I got ag
head at the last election.”

“And what's that little flower o0
of it for?”

“That's a flower from the grave of ji§ | ok

man who threw it.”
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Better Dried Macaron; Products At Lower Cost
\

A Newly Patented
Artifieial Prying
System for All
Forms of Macaroni
Products by the

Gallerani Drying Machine Company
OF HARRISBURG, PA,

From the 0L|D—J

To the NEW

The New Sanitary and Guaranteed Way

YRR o TN T TR
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et T e st
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The Old, Open Uncontrolled Method

Speed
Economy
Efficiency

The New GALLERANI DRY.-
ING SYSTEM guarantees not
only to speed up the drying proc-
ess, but to more properly cure all
macaroni products at a lower cost
per pound and with the smallest
possible waste,

A practical, tested system worthy
of the consideration of all pro-
gressive macaroni and noodle
makers who seck 1o produce
quality goods,

The New Gallerani Drying Sys-
tem insures uniformly dried prod-
ucts under all weather conditions.
Inquiries invited. Suggestions
freely given. Estimates made
without cost.

GalleraniDrying Machine Company

Harrisburg, Pennsylvania

Alexander Gallerani, President,
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Secrets of Successful Trade Moarking

Bow to the Read-the-Label Movement

The job of inscribing and identifying
a given make of macaroni or kindred
product isn't quite so completely a
matter for personal indulgence as some
members of the trade have fancied it.
Not, at least in this age, when ultimate
consumers have come to have an un-
canpy curiosity regarding food pack-
ages and a bent for analyzing the de-
signations and specifications on the
package. A acew necessity has grown
up just within the past few years for
catering to everyday customers in the
language on the package.

This may come as a bit of a jolt 1o
the macaroni tradesman who has fond-
ly cuddled the idea that his personal
taste, and his alone, was the only fac-
tor to be considered in choice of a
trade name or the preparation of pack-
age “copy.”  Possibly even today an
independent spirited macaroni brander
may indulge his whims in choice of a
trade mark and get away with it. But
it were the better part of valor if he
has an eye to the impulses and habits
of the public. even in this quarter. And
certainly he had better bow to public
apinion when it comes to laying omt
his label as a whale.

For several years past the conviction
has been growing with marketing ex-
perts that participants in package com-
petition were due 1o adopt packape
dress that would satisfy as completely
as possible the buyer of packages. Not
merely appeal to his sensitiveness to
color, nor simply catch his eye by beld
type, but tell him what he wants to
know about the product in terms he
can comprehend. To the older reasons
for humoring the consumer in this mat-
ter of package placards there has now
been added a new and more powerful
incentive, viz., the spread of the Read-
the-Label movement.

What is the Read-the-Label move-
ment?  And why? To answer the
first question, it may be said that the
nature of this popular drive is pretty
clearly indicated by its title. It is an
agitation or educational campaign de-
signed to induce the purchasers of
commodities, and particularly pur-
chasers of foodstuffs, to read from

start to finish the inscriptions on the
goods. In other words, here is a propa-
ganda plotted to persuade housewives

.

By WALDON FAWCETT

and houschold purchasing agents not
to be content with a hasty glance at
the trade mark or trade name on an
article but to make careful note of
everything that the producer or mar-
keter of an article has said in the space
at his disposal. In short, behold
studied missionary work to get the
publie into the habit of reading the
notations in small type as well as the
nicknames in large type.

And why? Why is the Federal gov-
crnment s all-fired interested? For it
is no secret that the U. S. Department
of Agriculture is back of the Read-the-
Label program. Well, it is with Uncle
Sam simply a matter of serving what
Washington conceives to be the public
interest. When the Federal Food and
Drugs Act was cnacted years ago
some of the “pure food” crusaders joy-
ously assumed that henceforth all
woulidl be lovely, The public was sup-
posedly protected against its own inno-
cence, ignorance, and heedlessness.
Gradually, though, it has been borne in
upon the Federal officials that the
great lay public is “exposed” to ade-
quate knowledge regarding eatables
but that usually it does not “take.”
Henee, the hatching of the Read-the-
Label movement as at least a partial
solution.

Several reasons in one impel the
preachments  from  Washington  for
deliberate perusal of every last word
and figure on a food package. For one
thing, friction will be reduced and con-
sumer  satisfaction increased if pur-
chasers will look before they leap to
the extent of checking the inscriptions
on the package. The cause of health
will be promoted if consumers will
learn all they can regarding the prod-
ucts offered to satisfy their appetites.
And from the viewpoint of the foud
industries not the least of the good
consequences of focusing attention up-
on the labels is found in the discour-
agement of intentional or unintention-
al substitution, and the restraint of
unfair competition, Seldom can goods
be “passed off” on a painstaking label
reader, Nor is the consumer who has
closely scanned the label liable to the
delusion that he has purchased a larger
volume or heavier weight of a food

specialty then he is entitled to ung
the package denomination.

That the Read-the-Label camprigy
being brought close to home for reade
of the Macaroni Journal is indicated
an “illustration” used by an ofticial
the U. S. Food and Drugs Administ
tion in one of his recent appeals to i}
public. Said he: Suppose you ask
your grocer for a package of noodles g
he passes you a package labeled ply
noodles. Do you get what you weanl,
did you have in mind buying ¢
noodles?  Egg noodles contain 51,%
sweight of the solids of wwhole sound ¢
or ¢gg yolks. Plain noodles contain
cqgg products. If you are sold pl
noodles when you expected to buy ¢
noodles you have defrauded yourself
not asking for egg noodles.

Granted that this and similar ala
will result in closer study by the pub
of the whole story on the package, ul
is the macaroni brander to do about
Doesn't Uncle Sam prescribe the so
of the statements to be used on lalx
as, for example, the declarations reg
ing artificial color, or artificial tlaver,
the products contain either. Yes and )
is the answer. The government &
make certain hard and fast demands
on the macaroni labeler.  He has
choice but to comply. Dut there are
tain other responsibilities in conneti
with foodstuffs identification as to wh
official Washington has little to say.
latter is left to the initiative of the br
er. All the same, these details that
outside the strict Federal prescript
are worthy of more careful attention
we are going to have the public anl
ing, dissecting, and translating in its ¢
way every statement made on the Jalel
wrapper.

First of all, the new and <harpe
.wation may influence to some ¢l
the selection of the trade mark il
The government will not allow 2
aroni tradesman to adopt a drscfil‘
macaroni mark, if it is to be regst
under the basic trade mark law.
even in the choice of suggestive W
which are allowable, the brander
watch his step lest he create a ¥
impression in the minds of some w
mers who take meanings too litef
So too, the conservative nicknamer
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Consolidated Macaroni Machine Corporation

FORMERLY
Cevasco, Cavagnaro & Ambrette, Inc.
I. DeFrancisci & Son
Designers and Builders of High Grade Macaroni Machinery

Vertical Hydraulic Press with Stationary Die
1214 and 1314 inches

betw 5 2 £
Ytween the two faces, there can be practically no wear on this part. Very little power required to set same as the movement

i concentrie,

tically nothing,
1o the return position.

e is very rigid and the uprig

~—

AT LAST! The Press Without a Fault.

Simple and economi
i cal in operation; compact and
durable in construction. No unncccss'nry p.!ms, but

everything absolutely essential | i
b 1 al for the cor q
a first class machine. e

Only two controls i i

L on entire machine. One valve
cn.l'llr'q]s main plunger and raises cylinders to allow
swinging. Another valve controls the packer. No
mechanical movements, all parts operated hydraulically.

Guaranteed production i
iuars in excess of 25 barrels per
day. Reduces waste 1o one-third the usual qu:mlilylj

This press has m i
I b any important features, a few
which we enumerate herewith, h A

.l,lNlNQ. Both the main cylinder and the packer
c)_l!mlcr are lined with a brass sleeve. By lining these
cylinders, the friction is reduced and the possibility of
any loss of f\rcssure_lllrough defects in the steel cast-
ings is ;lbso‘uldy eliminated, It is practically impos-
sible to obtain absolutzly perfect steel cylinders, Other
manufacturers cither hammer down these defects or
fill them with solder. Either of these methods is at

best a make-shift and will
o d will not last for any length of

PACKING, New syste i ing, whi
ety ety ll::tknge). m of packing, which abso-

RETAINING DISK, TI taining di
tom of the idle eylinder is r;la'isz':‘] ?IIII\I:I"I%\‘\!::SrEJ“IJ;hI%r!‘:'ﬂ:;

of a small lever, which moves tl
F s through
than 45 degrees. gh an arc of less

ly[l:rl.JMPl The pump is our improved four (4) piston

. DIE PLATEN. The dies platen is divi
into_three (3) sections for ]thc IJ;ir is:tq{’?r:d’sl:?;“%g
sections for the 1245 inch press. (We originated this
;n‘:.:filtﬂ:)s‘;[ sub-division of pralcn. since copied by com-
ors. :

PLATES., Therc are plates on front and

s f rear of
ress to prevent dough falling when cylinders arz
JEINg swung. )

JACKS—SPRINGS, No jacks or spri

B 7 prings are used
to prevent leakage of dough between cylinder and d:c(-
8:” Isg;cct‘nll gysmpl'ni cu;\lacl prevents this. Springs
v e their resiliency from conti

not function properly. ipaed Wik and Wil

CONTROL VALVE. Doth the main plun

- er and
the packer plunger are controlled by ofr hﬁproved
valve. The movable part 9[ this valve rotates against
a flat surface. As there is always a thin film of oil

MATERIAL. All cylinders are of stecl, and have a very high safety factor,
. QUICK RETURN, By mecans of an improved by-pass valve, we have reduced the

ressure on the return stroke to prac-

g Dy reducing the back pressure, the arm or plunger returns to its starting point in less than one (1) minute.
ACKER. While the hydraulic packer has independent control, it returns automatically when the main control valve is set

CONSTRUCTION. This rreu is solidly and heavily constructed throughout. All material is the best obtainable. The
its extend to the die platen sup port, thereby preventing any vibration of the press. :

1%-166 Sixth Street

BROOKLYN, N. Y., U.S.A.

Address all communications to 156 Sixth Street

159-171 Seventh Street
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want to steer clear of any macaroni
brand that the public in its new con-
sciousness of markings would be likely
to draft into everyday use as a grade
mark, or indicia of flavor, size, or va-
riety.

Assuming that the planner of the
trouble-proof label has dodged the pit-
falls that surround the trade mark
proper, there remain other dangers, now
that the public has sharpened its scrutiny
of labels. Lest the public make its own
choice of a buyword there is need that
the packagers have a care to present the
various elements of package display in
the order of their importance. The cor-
porate title of the manufacturer should
not be allowed to overshadow the trade
mark name. A slogan needs must be
subordinated to the trade name it glori-
fies. And in this day when mergers and
consolidations and full line marketing
arc operating to bring to market many
products, each bearing two or more dif-
ferent trade marks, it is all important
that the label readers recognize the rela-
tionship and the respective responsibili-
ties of house-marks or tying marks on
the one hand and product-marks on the
other hand.

With cvery day citizens schooled to

take a more intelligent interest in label
recitals it also behooves the macaroni or
noodle seller to exercise extra discretion
in all statements as to quantity of pack-
aged contents. The food and drugs act
requires every product package to carry
a plain and conspicuous statement of the
quantity of contents. So much for the
statement of net weight. But there are
other quantitative terms to be kept
straight. In this era when the 10-cent
food package has attained new vogue
and when macaroni subpackage units are
being extensively included in “assort-
ments” and “combination” offers, there
is an added urge upon the frank and
conscientious marketer to set the label
reader right as to the stature of the
portion that is offered him, if the offer-
inz is a “Sample,” “Trial Size,” “Full
Dinner” unit, or any other helping short
of the regulation standard package. Just
in closing and as a valuable tip to every
macaroni marketer who is giving thought
to this general subject of labeling strat-
egy, it may be whispered that the U. S.
food administration is likely to launch,
ere long, warfare on the “subunit pack-
age,” just as Uncle Sam is already
hounding “slack pack’ containers in the
food field.

Let Us Give Thanks
A Timely Editorial—Author Unknown

In 1620 our Pilgrim fathers cele-
brated the first Thanksgiving on the
rocky shores of our New England
coast. This is 1930, exactly 310 years
later.

Let us compare situations:

The Pilgrims celebrated after a year
in which nearly half of their little band
had died of disease and exposure. To-
day there are plenty of warm houses
and plenty of coal for fuel. Medical
science has so far advanced that the
death rate is only a very small fraction
of what it was in 1620. Point number
one for which to be thankful,

In 1620 there were Indians who
rather enjoyed having a scalping party
now and then. Today we have gang-
sters and bootleggers who shoot each
other down with machine guns. But
there is a difference; today decent and
law abiding people are not molested,
while in 1620 life was not safe for even
the most devout.

In 1620 the few white people on our
shores were victims of tyranny and po-
litical oppression. Today there is no
tyranny, and if we are oppressed by tax-
ation it is because we have failed to be
as interested in “politics” as we should

be. We are our own rulers in the United
States, in the most powerful common-
wealth of the world, Again we should
be thankful.

Point by point let us compare. The
bed we sleep on—mattress, springs,
covers and all—the food we eat, the
building we work in, the clothes we
wear, the books we have to read, the
schools we have for our children. Omit
luxuries if you wish. Compare only
necessities, By any method of com-
parison we have a thousand more rea-
sons for being thankful than those
first Americans who gave thanks in
the harvest season, And this is not
taking into consideration the things
that cannot be compared, the steam
engine, the automobile, the airplane,
the telephone and telegraph, radio,
television, electric light and so on. We
have these; our pioneer forefathers
knew them not.

What! You say you cannot com-
pare these times with those of 300
years ago—that life is more complex,
that we are governed by economics,
etc. Why bless you, of course that is
true. But if you don't feel thankful
for things as they are, just ask your-
sell this: Would you really like to
trade your present mode of }fe for that
followed by our Pilgrim fathers?

g™ -ﬂ:‘

November 13, 1§

If your answer is in the affirmag
then perhaps you can be excused ify
grumble a bit. Personally, I like 19
in which the only scalping that is d;
is on theatre tickets and not «m
crown of my head. T say, let us
thankful. We have much to be grf
ful for.

Anmerica's Most Priceless As

What would you call America's n{

priceless asset? asks B. C. Foiles
“Forbes Magazine." Surely not its li

less natural resources, not its matchld
national wealth, not its unequaled s
of gold, not its giant factories, not
surpassing railroads, not its unpre
dented volume of cheap power. s

its most priceless asset the character
its people, with their inexhaustille 4
ergy, their boundless courage, their

domitable self confidence, their t

scendant vision, their sleepless initiar
and perhaps, above all, their inher

irrepressible optimism?

The British are famed for their b
dog tenacity, their grim fixity of p
pose, their stoicism under advers
But Americans meet adversity, not v
dour determination but with lighthe
edness, with a smile on the face and
joke on the tongue. "Tomorrow wil
a better day.” “You can't hold a g
man down.” “Be a bull on Ameri
That's our national spirit. Gloom

last for a night but optimism returns j§

the morning, Nothing is so good but
can be made better. We gaily, resolut
attempt the new; we cheerfully di

the old. Thus doth our innate optimiss

wedded to our other qualities, raise
to higher and still higher heichts
achievement.

Appointed Southern Managé

T. F. McWaters has been u:woin
district manager of the Skinne: Ma
facturing Co. with headquarter- at .
lanta, Ga. Official announcemer * of §
appointment was made by | residé
Lloyd M. Skinner of the macaromi ¢
cern carly this month, The Skin
Manufacturing Co. has always enjoy
a good business in the southein st
where its macaroni, spaghuiti.
noodles and raisin bran are popular. -
McWaters was  formerly  ulenti
prominently in the roofing business 0§
south. He is a native Atlantan Wity
wide circle of friends in the southem!
ritory of which Atlanta is the ideal
tributing center.

§ shipping room problems. Their services cost you
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only WOOD

can take it!

HETHER you ship to the next town or Cape

Town, your merchandise receives o thousand
and one jolts before it reaches its destination, Ship-
ping rooms, trucks, loading platforms—every time the
shipment is handled it is bumped . . . jarced . . .
tossed about. Only well-packaged goods are received
 perfect condition by the purchaser,

* Rough handling cannot be avoided. But

the results can be minimized by using
wooden boxes, Cnly wood can take the de-
structive handling of everyday transporta-
tion and remain unaamaged,

Damaged shipments damage your busi-
ness o . . cause disgruntled customers . . .
injure your reputation . . . encourage red
tape. You owe it to yourself to see that your
merchandise is packed to stand the jolts
and jars it will receive before it is safe on
the customer’s shelves

Fivefold Protection®* — Good Wooden
Boxes—assures delivery of your merchan-
dise in the best possible condition,

The Wooden Box Bureau maintains a
competent stafl of packing engincers and
designers to assist manufucturers with their

nothing—place you under no obligation, If you are
confronted with any problem related to the packing
and shipping of your goods, one of these men will be
glad to call on you and explain the advantages of
Fivefold Protection.* Send the coupon today. It may
mean thousands of dollars saved,

WOODEN BOX BUREAU

of the National Association of Wooden

Box Manufacturers and of the National

Lumber Manufacturers Association . ..
" CHICAGO, ILLINOIS

*FIVEFOLD
PROTECTION
Good Wooden Boxes—
safeguard your
merchandise against:
1. Rough Handling in Transit
2. Hidden Damage (Tushed conteats,
torn labels, elc.)
3. Pilferage
4. Bad Weather
5. Disgruntled Customer;

Yia It

WOODEN BON BUREAU
I lI W ]\I\IMMM'"" 81, Dept, 2911

We manufacture. .. anl are
{nterested in lrarning more ahout the advantages of
Fivelold Protection.*

Name.
Company .
Steeel. ..

Ciy.... o Stale.

e




» » A RADIO TIE-IN « «

To the manufacturers secking prac-
tical and profitable tic-ins with the na-
tional advertising campaign of mac-
aroni products now appearing in the
leading women’s magazines and trade
papers, the radio is recommended, In
proper coordination with the general
publicity it will be found most helpful
in popularizing a particular brand.

Mention of the term macaroni or
macaroni praducts brings to the aver-
age American housewife's mind a pic-
ture of a dish that she serves only
occasionally — macaroni and  cheese.
Across the street her Italian-American
neighbor may know of a score of ways
of serving macaroni, spaghetti, vermi-
celli, and other products. The Ger-
man-American a few doors beyond
likewise knows of many appetizing
ways of serving this splendid and
economical food, particularly egg
noodles.

In recognition of this situation a di-
rect sales radio advertising campaign
should be planned to reach the aver-
age homemaker. Its object is two
fold; education in the many uses of
macaroni products in the menu, and
their value in the diet. The latitude of
a radio campaign permits the develop-
ment of such a program to the fullest.
Thus the new knowledge is carried to
the woman who is largely unac-
quainted with macaroni products; the

housewife who is acrustomed to using

them in planning hex meals receives
fresh stimulation through the new

ideas that come to her through her

radio.

Assuming that the homemaker
knows very little about macaroni prod-
ucts, what is the first thing she wants
to know? Any homemaker—any hu-
man being who is confronted with a
given product—immediately wants to
know why she should buy it. TIs it su-

perior to any other?

Next come the questions of food
value, use, and—in the case of mac-
aroni products—economy. Even when
convinced of their food value many an
otherwise modern housewife does not
utilize them often because she knows
of only one or a very few ways of serv-
ing them. Thus handicapped, she pre-
pares macaroni dishes only at long in-
tervals. She does not form the habit
of keeping macaroni products on her
supply shelf all the time. ' On the

By MARY HOPE NORRIS

Feunder of Mothers' Radio Round Table Club

other hand, if she can be educated to
their many uses in menu building she
turns to macaroni products as @
delicious and nutritious food, as well
as a dollar stretcher. When using
them more frequently—and they are
almost universally popular in every
family—macaroni products come to
have a regular place as a staple food
in the pantry, and they occupy a posi-
tion in the family menu almost as im-
pregnable as bread.

In bringing out all these points
radio advertising has an advantage in
the introduction of the personal cle-
ment. First of all, listeners accept the
radio artist’s voice as that of a friend.
Tliey know and recognize that voice ;
they listen from one broadcast to an-
other. Figuratively, they reccive the
radio artist into their homes week after
week.

What is more natural, then, that one
after another, listeners become inter-
ested in a program—and in direct sell-
ing radio work that means the prod-
uct? Their enthusiasm mounts to the
point of writing letters—not merely re-
quest- letters, nor “fan letters,” but
friendly letters, homely letters written
fram one friend to another.

For example, one mother wrote that
she has “five little ads” for the particu-
lar brand of macaroni products being
advertised over Station WJZ of the
National Broadcasting company last
spring. Then she explained in the
next sentence that these are 5 very
lively little sons who would eat mac-
aroni at every meal if she would serve
it that often.

On this particular program another
mother wrote that her little son
was very enthusiastic over spaghetti,
whereas he would not touch bread.

Many a housewife sent her own fa-
vorite recipe, or outlined a successful
experiment she had tried with a recipe
given over the air. Time ard time
again busy housewives wiote low

delicious the dishes made by tlz «dio
recipes were, and how amazed they
were to learn of the many, many ways
of serving macaroni products. Com-

bination meat dishes--such as meat

balls and macaroni or spaghetti, meat
loafs, escalloped meat, and macaroni
dishes—macaroni salad, and macaroni
products used in puddings, were im-

mensely popular.

A 15 minute radio program, wh
is the shortest period sold on <om:
the larger stations, permits the de
ery of about 1300 words by the ry
artist, exclusive of the opening
closing talks by the station announ
This means that in each talk the s
er can give a worthwhile discussio
the products from the point of vie
their food value and uses, beside
number of practical points and rec

The artist’s voice, reaching ¢
housewife in the intimacy of her«
home while she bathes the t
washes the dishes, irons, or carric

other daily tasks in the home, miy

the program personal. She occu
her mind with the message as
works—there is none of the ris
waiting until she has a few leisure
ments to read. Whenever she hea
recipe or some suggestion that apy
to her, she drops her houschold
for a few moments to copy U
Nearly every housewife makes aj
of keeping a notebook and pend
her radio for this very purpose.

every homemaker always keep

weather eye out for a new recipe.

This is evidenced over and
again when letters come in with
beginnings as: “I was ironing U
and listening to your talk ...
heard your radio talk this mer
when T was washing the Drei
dishes . . ."; “When T was puttin
baby to sleep . . .", and so on.

It is an accepted truism, of cd
that the human voice is the most
ible of all instruments of cxpres§

Little wonder then that its possibi

in radio advertising are so great
Take the answering of the first
tion that the average housewife ¥
ask about a given brand of mac
or macaroni products—why buy
particular kind? Ts it superior 10
other? With the radio artist
speaking guide the listencrs ©
taken on an imaginary journey !
modern sanitary, sunlit factory ¥
the given products are made.
talk on such an occasion deals
the sort of inspection that any
eyed homemaker would make.
This means that emphasis is 12
the quality of materials, the cleanl
of the factory, the air and su’
within its walls, and the general
tation surrounding the whole P
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of manufacture. The style of this talk  pearance, and savory odor, made the Thus it is that the very flexibij
H is chatty and straightforward—that listeners long for it. In fact, “you and latitude of a direct selling 3
! conversational style that can be made my mouth water” became a stock  program achieve great value throy MARIO TANZI & BROS., Inc.
i achieved only with the spoken word. phrase. Perhaps the fact that the the tducation that is possilile— .
i The careful homemaker has little in-  broadcast period was shortly before cation not only in the name of @ Presents
L terest in the mechanical side of a fac- noon had something to do with it!— macaroni products but also in i
tory. But her housewifely eyes note at  and this is another point in favor of food value and uses. As a means§ 7] 0
once whether the workmen are dressed  radio direct sales advertising, the time clinching this interest and 10 The FAULTLESS
{4 in clean white uniforms, whether they of the broadeast can be used effectively listener response, each program she,
{ wear caps, whether they look healthy, in the copy. . include some offering to draw n EA
4 and whether their fingernails are short Still another favorable factor is the response. One of the best of thes S - SHELL-_ DIE
and clean. All these telitale details use of listeners' letters. .\Ilnny ;.f these a rcc:p{c book, due to the Ifaclt that
| answer the question of cleanliness. If are really clever, with a glint of humor  uses o macaroni are so little kno _yr .
they pass m?lstcr the housewife is sold  that gives a friendly, h“_""‘“ "'315_“5““’ The ]cnp Rich cookbu:ak I’“"“_"'""l A Dlstlnct AChlc\'ement
on that brand. Since few homemak- ship. Listeners like the informality of the National Macaroni Manuf.icturd .
. ers have visited a macaroni factory, having their letters read, and often association \w?ultl be admiml_;h- fory n
1 just enough of the process of manufac- viluable points can be «lc\:clopcd from purpose. With sulch a gift in il
ture should be given to give them an them. An exchange of recipes or prac- ki‘tchcn. the ]]0115(!\\'1‘? lls.c‘nn.-‘-l..ml_\ MﬂCﬂronl-D!c-Making
understanding of the food. tical suggestions, always arouses in- minded of the possibilities of thd8
Such an introductory imaginary ‘€rest: valuable foods. —
journey in the recent program over =t
Station WJZ brought many letters gens, varieties that have arisen in o
from \\'(ll'l'lﬂl{. They declared that they chelables Nalivz fo U. S vation from the original specics broy Equa"y Suitahle for
had always wondered how macaroni When you eat sweet comn, potatoes, from South America. The original
was manufactured and about the sani-  gweet potatoes and tomatoes, you are mato could hardly recognize its PRODUCTION and OUALITY
tation of the factories. They also  dining upon typical American dishes for scendants.
wrote that they felt as though they had  all of these vegetables were originally ~ The sweet potato botanically is]
taken the trip in person. natives to North and South America. brother of the moming glory and o
This same magic of the voice over The most typical is sweet com which has inated in the American tropics. ' FEATURES
' the radio was used by the speaking heen popular in America for years and — ;
¥ 1 artist, Mary Hope Norris, founder of s still something of a novelty in Euro- . ; y
: ! b the Mntlwr:. Rad?n Round Table Club, pean countries, particularly in England Bad Debt Losses ir 1930 ) UNFAILING AT FAST DISCHARGED LOADS.
! ' I to whisk the listeners into Italy, for where vegetable growing is much more Compared With 19 SELF-CONTROLLED FOR AVOIDING ‘SPLIT"
| instance, to get ideas for macaroni  highly developed than in the United Bad debt losses in the first 6 months AND “CENTER-WAVED" SEA SHELLS.
recipes. A visit would be made to  States. 1930, figured as percentages of inst
some city or village famous for certain  The summers arc hot enough to make ment and open credit sales respectivg DEPENDABLE FOR CONTINUOUS OPERATION.
F macioni or spaghetti dishes, Letters  sweet com a practical common garden were over 3 times as great on install s 4 " ;
invariably mentioned the magic trip.  crop. as on open credit sales, according to St thla L"e" some of the most prominent macaroni manufacturers say
One young Italian mother wrote with Although found in America by the ports from 7 types of stores in con
all the fire and vim of her race about early explorers, the exact origin of com tion with the semiannual retail e ” in'Dﬁi‘"‘:t“t:‘:“"““llf‘l’“‘m“ﬂ:' Chi"ﬂr-;l”mls- wr";‘““Wc are glad
the good points of a certain recipe. is not known. Originally it was known survey of the Department of Commer i pmdug‘ s prrngt ey :n'“:':n‘de':'l; I:.;::::e ‘;:::1":?'5::“‘
“Oh, boy,” she concluded, “I come as maize, a term that endures in Eng- or 1.9as compared with 0.6%. The on the market under the name of RADIO MACARONL" g ¢
from X.?lmli "‘f“' 1 know." land where .ﬂw term corn is applied to rcsponding figures for the same g.rr B By i ST BROREyD, MWV ST B Ry
In this particular program the suc-  wheat. Indian com was the first move of stores in 1927 were 1.4 and 03% 200d results, and we are well satisfied with it.”
ceeding talks after the introduction toward the common name corn. The much larger proportion of o
dealt with food value and uses of mac- Tt is believed by botanists that corn is  credit than of installment sales by b - "g:";’:;‘,’f:::l‘:'l’f:a:::; :".‘::‘::::{l':;:;‘;’c:‘::'h‘::'e‘eh!:d"::’euftil}:
aroni, taken up from many practical a development of a coarse grass native to 7 types of stores (department, fumifd our plant; both as (o ingenuity and workmanship." i
angles. The diet needs of the entire the southern states known as teosint. jewelry, men's clothing, shoc. womd !
family, from grandmother to the year  The potato came from South America, specialty, and electrical appliance) o
olil toddler, were discussed briefly and  the temperate regions of the Andes, and ized the loss percentage on the 21y The Quality of TANZI'S Dies is Our Most '
simply. The range of recipes using  from this same region came the tomato, of credit sales, figured on the bass Valuable Asset, the Clearest Tribute to the ’
) macaroni  products  literally  ranged  at first grown only for ornament. The total sales. On this basis the ave Homor.of Our 'l"nst Growingd Oignntzation 4
¢ from soup to dessert. botanical name, Lycopersicon, means loss percentage on credit :n'rm..ﬂ“s . . E
§ In each instance the recipes and literally “wolf peach,” referring prob- IJ’““' types }01' all 560":5 f:‘)l"_'ﬁ”'“g o
& suggestions given were appropriate to  ably to the poisonous qualities originally January to June 1930, was 0.1%, Vg | 1
; the topic under discussion during each attributed to it. compares with corresponding 10::1" ; MARIO TANZI & BROS‘, Inc. - i
i one of the 15 minute weekly broad- It was originally known as “love 0.2 % on both types of crcllllt i 248 Coniprerclid 8t i i St 1y
| casts, In addition, a recipe from some  apple” and this name is still found in the stores in these groups which repo BOSTON MAS'S I BROOKLYN. N. Y i
¢ famous chef in New York city was catalogs of English seed houses although for 1927, ' . i A3 Xy i
broadeast each time. Strangely enough  long since obsolete in the United States. ki
cach chef chose a spaghetti dish with The onginal jorm of the tomato was EFFICIENCY : i f
a sauce—but therein lies the tale. Each  small, fruited in either yellow or Ted. Efficiency isn't so much doing 3 : AL CREAT@R afmd MAKER
sauce recipe was individual and widely ~ The present huge types and the va- in the shortest possible time, 25 1Sy eatade rn D -
different from the other. The oral rious shapes such as the cherry and pear ing that thing when it is supposed ¥ All Types--All Sizes--For All Purposes-- @F Fﬂ NE D]] ES
deseriptidn of this dish, its taste, ap- tomatoes are what are known as culti- done, ASK FOR SAMPLES
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Macaroni Stuffing for Thanksgiving Bird

“Stuffing the turkey for Thanksgiving
dinner is both an oldfashioned and a new
fashioned custom,” says Alberta M,
Goudiss, founder of the Forecast Radio
School of Cookery and editor of The
Forecast Magazine, in the issue for No-
vember. As “a tasty stuffing for the holi-
day bird" Mrs. Goudiss very appropri-
ately recommends macaroni because of
its flavor-absorbing qualities, its digesti-
bility and the perfect Mlending of the va-
rious ingredients.

“The culinary event we are now busy
anticipating is the stuffing of the holiday
bird. In my childhood this was an oc-
casion. Thanksgiving was always spent
at Grandmother's, and we children used
to gather around in silent awe, to watch
her put savory cupful after savory cup-
ful into Mr. Turkey's yawning inside.
It was thrilling to watch him grow
plumper and plumper before our aston-
ished eyes, and I'm afraid we sometimes
quarreled among  ourselves over the
honor of threading the needle with which
he was sewed up.

“1 remember also, that grandmother
had a littde wrick of filling an extra pan
with stuffing. This she would bake until
it was all crusty and golden brown, and
then save it to reheat and serve with the
cold sliced turkey a few days later.

“Although cooking  practices  have
changed in many respects beyond recog:
nition since  Grandmother's  day, the
methad of swiffing the wrkey remains
the same and it is still one of the most
engrossing events of holiday meal prep-
aration.

“To many modern cooks, however,
stuffing is stuffing.  No distinction is made
as to kind, and no attempt is made 1o
select a dressing which will give the most

perfect harmony of flavors with the par-
ticular fowl to be served. This i8 not
the best of cooking technique, We should
vary our stuffings to suit the hird, not
only in order to create this perfect blend
of flavors but also to give the correct
nutritional balance.

“For that Thanksgiving turkey, I'm
going to give you one you'll love. It's
macaroni stuffing. To make it takes only
a few minutes, for the cooking of maca-
roni is nearly completed at the factory.
In fact all you have to do to make it

+ tender, thoroughly cooked and easily di-

gested, is to drop it in boiling salted water
for 9 to 12 minutes. Actually, in mak
ing the stuffing T don't boil the macaroni
even that long, for some cooking takes
place while the bird is roasting in the
oven,

“Here is exactly how it is made:

Vi-pound macaroni

4 tablespoons shortening

2 cgus

4 or 6 small onions, chopped fine
2 1easpoons paprika

2 teaspoons salt

2 teaspoons poultry scasoning.

“Cook the macaroni in boiling, salted
water for 6 to 8 minutes. (I use 4 quarts

of water and one tablespoon of sal,
also usually add one tablespoon of she
tening for additional flavor.)  Drain
macaroni thoroughly, and add 4 (ah
spoons of melted shortening., Then o
the eggs, the finely chopped onion, ag
the scasonings. This recipe malies
quart; for a 12 b, turkey you will ney
3 quarts, and more for a larger one,

“When stuffing the turkey put
dressing in loosely, rather than packia
it in tightly, as we do a bread stuffn
If you make such a stuffing for this yer
Thanksgiving dinner you will find th
it will become a favorite in your houd
hold, Tt is so unusual and tempting th
all the family will relish it. And, as fq
our own opinion, we homemakers o
mind the fact that it is so easily ma

“This stuffing is not compact
heavy, as most stuffings are, but inste
has a very desirable lightness and texty
It is most easily digested also, as mag
roni is almost predigested during d
process of manufacture. This case
digestion is aided by the fact that,
though exceptionally rich in nutritio
macaroni is not a heavy food. It suf
plies a great deal of carbohydrate, a larg
amount of mineral matter and som
valuable protein, without being too hea
in the latter, And as a flavor food,
blend with the turkey and cranbern
vou'll find macaroni stuffing delightf

Mrs, Goudiss is recognized as one @
the country's leading authorities on food
Thousands upon thousands of ho
wives attend her radio school broada
regularly at 11:00a. m, E. S, I, on Tud
days, Wednesdays and Thursiays o
the Blue Network of the National Bro
casting company. j

We Eat With Our Eyes

The above heading is a fact, not just
a trite saying. When food attractive in
color is set before us, the sight of it
stimulates and increases the flow of the
appetite gastric juice and increases its
quantity, in preparation to receive and
digest the food we are about to eat,
Hence the expression: "It makes my
mouth water,” No less an authority than
W. R. M. Wharton of the food and drug
administration of the United States De-
partment of Agriculture made this state-
ment recently in a radio talk,

“Nature,” he said, "has tinted our na-
tural foods with all the colors of the
rainbow, and we have formed the habit

through the ages of associating various
flavors with the colors of products. Take
for example blackberries as we sce them
on the bush. If they are black, we know
without tasting them that they are ripe
and luscious, If they are red, we know
that they are unripe and sour. These
things we know by experience, and this
experience is infallible.  You probably
have never seen peas colored blue, nor
macaroni colored red,"”

That is the reason why macaroni
manufacturers have successfully fought
the artificial coloring practices of old,
Egg noodles are now “egg” color because
of the eggs they contain. For the same
reason these manufacturers are now
more insistent than ever to get semolina

or farina of good coloring to insure
finishe:! product with just the right cof
that the connoisseurs of this food ha
learned to recognize and appreciate.

A great many well meaning folk
about the value of saving; thal's j8
bone. Some folks wish they had st
or were saving; that's wishbone. A f¢
people resolve to begin saving now a
do it; that's backbone.—Silent Parl

Envy has done more to detract f‘
success in business than lack of cap
or want of experience,

ap
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»» THE TIE-IN COUNTS «.

The campaign being sponsors (i by
the members of the National Mac. .oni
Manufacturers association to bring
about a bigger and more steady con-
sumption of macaroni products will
undoubtedly benefit all manufacturers
and distributers. But to get the great-
est possible good out of this nation
wide educational activity, the indi-
vidual firms will have to tie-in proper-
ly their individual, promotional cam-
paigns with the national movement.

The Board of Advertising Trustecs
is encouraging proper tie-in campaigns,
and efforts are beginning to mect
with wonderful success. Many firms
throughout the country are making
good use of reprints of the various ads
and thousands of the approved recipe
booklets are being placed in the hands
of dictitians, food experts and house-
wives through the cooperation of the
contributors and their sales staffs.
However, there are several outstand-
ing tie-ins that wre pointed out as ex-
cellent examples of how best to capi-
talize the campaign at this time.

The C. F. Mueller company of Jer-
sey City, N. I, is enlarging on the
prize recipe contest and offering addi-
tional, special prizes to consumers
whose recipes are found to be best by
competent and disinterested judges.
Being an extensive advertiser on bill-
hoards, in street cars, magazines and
newspapers, the Mueller company con-
test is receiving considerable attention
from the editors of the many publicity
mediums with the result that many
thousands of recipes from new sources
arc being received from  interested
users of macaroni products,

The American  Beauty Macaroni
company in the central west has a tie-
in with the recipe contest that is
unique in that it appeals to the chil-
dren in the home, This firm also has
a prize contest wherein 58 cash prizes
will be distributed to boys and girls
whao write the best short article on the
3 humorous figures appearing in The
Energy Trio, These have been nick-
named “The Macaroni Mac,"” “Spa-
ghetti Joe" and “Egg Noodle Nell.”
In addition to the 58 cash prizes total-
ing $500, the firm broadcast the fact
that every contestant may win a doll
made in the image of the 3 alimentary
paste idols,—namely, “Macaroni Mac
Doll,"” “Spaghetti Joe Doll” and “Egg
Noodle Nell Doll,” unusual and enter-
taining as are their names,

The company believes that one of

these dolls in the hands of the child in
the many homes served in its territory
will be a constant reminder of its prod-
ucts, Macaroni products are known
to be favorites with children and if
mothers can be encouraged to appease
their macaroni appetites consumption
of this food should greatly increase.

The Superior Macaroni company of
Los Angeles, Cal. will rely on radio
programs to bear the main burden of
its tie-in campaign with the nationsl
program thrugh space in the news-
papers of secondary cities is being
bought to supplement its radio mes-
sages.

The radio program is a well bal-

anced one, blending music wul j,
structive messages, making the oy
cast appreciatively entertaining. Ty
radio end of this firm’s publicii: tje;
is handled by Vallan-Whitehall. broy
cast advertising counselors wl.ile §
newspaper campaign is under the §
rection of Edwin Bird Wilson, Inc,
There are numerous other tieis
that might favorably be commens
upon but the 3 above mentioned y
serve to point out the opportunitg

which the campaign offers to any ¢l

tributing manufacturer who sceks
obtain the greatest return on his g
tributions, which thus become prof
able investments.

GLEANINGS FROM “ACTIVITIES”

“Activities” is the official bulletin of
the Board of Advertising Trustees that
goss semimonthly to campaign sup-
porters.

A Fine Start

60,000 recipe booklet requests were re-
ceived at advertising headquarters with-
in the first 6 weeks of the macaroni ad-
vertising campaign.

9000 entries recorded in the National
Macaroni Recipe Contest for the 354
prizes totaling $5000.

Some response, ¢h?

L - ]
Business To Go Getters

The Cooperative Advertising Cam-
paign will create interest in macaroni
products and thousands of new consum-
er prospects. That does not mean that
every firm will profit from it unless it
gets after the new business scientifically
and wholcheartedly,

- - .
Midyear Mecting In Chicago

On January 19, 1931 the association
will hold a one day gettogether in Chi-
cago, It will be in the Palmer House.
There is no good reason why any sub-
scribing member should fail to send a
representative to this meeting. Complete
program will be announced later.

* ¥ B
Question For Open Discussion
Isn't there some way to open up new

territories excepting by cutting more
than the profit out of the goods? We

maintain that this practice is the res
of “two-plus-two-plus-Heaven-will-he
us-equal-seven” style of thinking.
Officers and Advertising Trustees wod
be interested in a free discussion of iy
problem presented.

L L] *
Why We Must Advertise

Food and beverage manuiacturer:
competitors of macaroni producers—i
creased their national advertising

penditure $5,553,427 in the first 9 monig

of 1930 as against the same period ¢

1929, according to a survey by Dy

rance, Sullivan & Co., New York.
total for the first three quarters of 19
in national magazine space. natis
farm journals and radio, was S26.19
849, as against $20,805,422 in the
responding period of 1929, Tiis wa
gain of about 269% . . . Thi. dvese
take into account expenditures for ne
paper space, billboards and o' cr i
of advertising . . , . It is conchi.ive|
that no matter what other usinc9
may be doing, makers of foo!-uffs
beverages ¢ e going right out iter |
ness. We | better do the same, if
want to <e:p up in the race.

BE SURE, THEN PLUG

Meditate before you undertake. 1
when you start, reinforce your plans
purposes with the hardest kind of
work,
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North China Market forMacaroni Productd~"

By LOUIS C. VENATOR

Assistant Trade Commissioner, United States Department of Commerce

Tientsin, China, Sept. 18—The North
China market for macaroni products is
at present limited to resident foreigners
and to a4 comparatively small number of
Chinese of the upper class who have
adopted some foreign food habits. In the
whole of the district the consumption of
forcign style macaroni is estimated as
about equal to the consumption in an
average American city of from 50,600 to
100,000 population.

American, Italian and Shanghai maca-
roni amd spaghetti are found on the mar-
ket in Tientsin, the main consumption
center of the district. American brands
are often in packaged form, the other 2
brands as a rule are imported in bulk.
The American brands have a certain ap-
peal on account of the cleanliness of the
packaged goods. The packages also ap-
peal to certain of the wealthier Chinese
who feel that the quality of such articles
is hetter. However, the higher cost of
these grades affects their consumption
among those of lower spending power.

Customs returns group macaroni and
vermicelli under one heading and show
imports only of the products in bulk.
The latest available figures showing im-
ports of these 2 commodities into Tient-
sin are as follows:

26
Piculs Haikwan Tacls
416 7643
1927
Piculs Haikwan Tacls
372 9213
1928
Piculs Haikwan Tacls
532 10,823

(Note: The picul is equal 10 13334 Ihs. The Ilaik-
wan tael in 1926 was an:I 1o U. S. $0.76, in 1927
to U. 8. $0.69 and in 1928 to U. S, $0.71.)

Figures showing the portion of these
imports coming from America are not
available. However, it 1s probable that
less than one third is of American origin,
Neither are figures available showing
the quantities of macaroni imported in
packages. It is probable that only a few
thousand pounds are imported in any one
)'l‘ﬂl'.

Since such limited quantities of this
product find a market here, general im-
porters, indent houses and manufactur-
ers representatives are not anxious to
take on agencies for these lines, The ma-
jority of the present business is done
through individual dealers who combine
the functions of importers, wholesalers
and retailers, They establish connections

with manufacturers, order on their own
account and expand their distributing
husiness as smaller dealers and the pub-
lic becomes familiar with the line. Some
of these, in addition to maintaining com-
hined wholesale and retail establishments
in Tientsin maintain salesmen who call
on the trade. Some also establish exclu-
sive agency relations with manufacturers
hut as a rule they do not insist on this
and it is just as well for manufacturers
to deal with more than one firm, at least
until the product is known on the local
market and acquaintance has indicated
the liest or most successful one to handle
the line exclusively.

Most of these local dealers are pre-
pared to  establish letters of credit
through local branches of foreign banks,
Drafts are drawn 60-120 days sight.
D/P and D/A terms are both used but
/P terms are most usual,

The name of a brand means consider-
able on this market as the Chinese are
inclined to favor any article with which
they have become familiar, Chinese char-
acters on a package, indicating a trade
name or some lucky symbol, will often
prove an aid in marketing. Any dealer

will be able to make suggestions alig
this line,

Imports of American macaroni, 4
cording to local dealers, probably shoy
a decrease during 1929 and 1930,
though customs figures are not y4
available to verify this. These decrea
are the result of the lower value of 1§
cal silver currency. The tael in 19
averaged approximately U, S. $0.64 4
in 1930 dropped as I w as U. 8. §3
This naturally increased the cost of 4
imported goods and resulted in s
preference being shown the loug
priced Ttalian and Shanghai product

The duty on macaroni in package §
1713, On bulk macaroni it is Tacls §
per picul,

As of possible interest is appended ¢
sales record of one of the principal do
ers of Tientsin, This record shows i
volume of trade in this store in m
roni, spaghetti and vermicelli duny
1928, 1929 and 8 months of 1930
shows average cost prices and «l
prices. The bulk macaroni is mostly It
jan and Shanghai, with a minority d
American products, the packaged bran
are largely American.

30 cases (ca.
130 cases (ca.

Macaroni in bulk
Spaghetti in bulk
Vermicelli in bulk 5 cases (ca.
Macaroni in packages 95 cases (ea.
Spnghclli in packages 55 cases (ea.
Vermicelli in packages 25 cases (ca.

Macaroni in bulk B} cases (ca.
Spaghetti in bulk 25 cases (ca.
Vermicelli in bulk 10 cases (ca.
Macaroni in bulk 3% cases (ca.
Spaghetti in bulk 20 cases (ca.
Vermicelli in bulk B cases (ea.

Macaroni in packages 130 cases (ca.

h’paglwrlli in packages O cases (ca.
Vermicelli in packages 10 cases (ca.
Macaroni in packages 25 cases (ca.
Spaghetti in packages 10 cases (ea.
Vermicelli in packages 5 cases (ca.

1928
Cost price Selling price
20 Ibs.) M$0.32 M&035 I
20 1bs.) 3z 5
20 1bs.) 32 B

24, 8 oz peks.)
24, B oz, peks.)
24, 8 oz. peks.)

22Y; pkg. 25 s
22v4 pkg. 5k
221 pky. 250k

1929
20 Ibs.) 35 1h. 40 It
20 1bs.) 35 1. 40 I
20 Ibs.) RERIN 10

24, B oz. pcks.)
24, 8 oz peks.)
24, B oz pcks.)

28 pkg. 3¢ & 321k
28 phg. e & 321k
28 pkg. 30c & 12 i

1930 ;
20 Ibs.) 38 1b. 51k
20 1bs.) 38 Ib. 15 It
20 1bs.) 38 1b, 45 I
24, B oz, peks. 35 pkg. 35c & M1k
24, 8 oz. peks, 35 pkg. 35c & 38 gkt

24, 8 oz peks.) 35 pkg. 35c & Bk

(Mote: This record was furnished by the manager
of the store, Tlen Yu Shun & Co.; Lut no responsi.
bility can be taken by this office as to the m:url):l

or correctness of the hgures. Other information whic!

was furnished by this party was checked ul
sources and found correct, thereupon being =
in the report.) !

Persevere.  Learn  something  con-
structive from each of your own ex-
periences and those of others. Adopt it
into your own life. The stakes are high
—the result will be worth while,

Analyze the successful men and you'll

pam

find that courage was depended Ui
oftener than clevernese.

A man is like a watch—of value @
so long as he keeps on going.

Calm seas never made a good mantg

L= 10
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We can safely say that the largest percentage
of packaged macaroni products are automatically

packaged by

P

Peters Package Machinery

|

THE least expensive cartons of the “Peters Style” F

are used with our package machinery —the

least number of hand operar s are necessary —

hence the most economical package. Its protec-
tive features are recognized everywhere.

Our engineering staff are at your disposal. Our
catalogue is yours for the asking.

PETERS MACHINERY COMPANY

4700 Ravenswood Avenue
CHICAGO, ILLINOIS
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Clarence Francis, vice president of the
General Foods Corp. was elected presi-
dent of the Associated Grocery Manu-
facturers of America at the 22nd annual
convention of the organization held Oct.
21-22 in Atlantic City, N. J. He suc-
ceeds George D. Olds, Jr., who retired
after a year as the head of this im-
portant food organization.

The members believe the selection of
Mr. Francis to lead the association in its
plan to revamp and broaden its program
to be a most logical one. He has long
been popular in the food trades and
holds the respect of all the groups
therein.

In a speech of acceptance the newly
elected president Francis, commenting on
the decision of the convention to broaden
the association activities, stated :

“The association was formed original-
ly to combat abuses in the sale of gro-
cery specialties. Those problems have
simply disappeared from the field,

“Times have changed. The food in-
dustry, its methods and organization
have changed. The entire economic
structure of the country has undergone
profound changes.

“Becausc of these fundamental
changes the problems of the food indus-
try have changed. An association de-
signed and organized to meet the con-
ditions of other days could not fullfil
the functions we feel it should perform
today. We therefore believe that we
must make such changes as are necessary
to bring the association into line with
present day conditions.

“The response from the members here
at the convention was most gratifying.
In effect, the board of directors has been
given carte blanche to study the situation
carefully, decide what are the most de-
sirable elements of a present day pro-
gram for the association and to propose
such changes in both organization and
function as are deemed necessary, The
requisite financial and moral support of
the membership has been promised.

“The details of the program to be
worked out must be left to the directors,
It is safe to say, however, that the prob-
lems which must be met are those not
only of the food manufacturers as one
element in the food industry, but alse
those of the food industry as a whole
in its relations with consumers and with
other industries.”

The convention this year was limited
to 2 days instead of 3 and was exactly
what its sponsors desired it to be,—a
business convention, The first day,

Tuesday, was given over entirely to
closed meetings with no set speeches but
with a very definite program.

At Wednesday breakfast the score or
more of macaroni manufacturers took a
lively part in the meeting of the cercal
section, Problems concerning distribu-
tion and warehousing of cereal products
were the subjects of discussion,

The general session on that day was
an open one, many addresses being made
by leaders in the manufacturing and dis-
tributing trades, following the report of
outgoing President Geo, D. Olds, Jr.
The theme of the convention, “Manu-
facturer-Distributer Relationships—their
Opportunities and Obligations,” was dis-
cussed by the following speakers, among
others: Wm. R. Orr, president of the
National Food Rrokers association; R.
H. Rowe, secretary of the American
Wholesale Grocers association, and Louis
C. Shave, president of the Nation Wide
Stores Co.

During the luncheon Dr. Frank M.
Surface, assistant director of the Du-
reau of Foreipn and Domestic Com-
merce, summarized the work being done
b his bureau to provide information for
efficient distribution of foods. During
the afternoon Attorney Chas. Wesley
Dunn spoke at length on the Capper-
Kelly price maintenance hill. He was
followed by 2 well known economists,
Frederick C. Mills, professor of statistics
at Columbia university and W. C, Weid-
ler, dean of the College of Commerce
and Business Administration of Ohio
State university, both dealing with the
commaodity price trends.

The annual banquet on Wednesdav
brought to a close the very enthusiastic
2 dav convention. The speaker was Col.
C. O. Sherrill, vice president of the
Kroger Grocery & Baking company, who
discussed some of the problems involved
in the relationship of manufacturers and
chain stores, The date and place of the
1931 convention was left to the decision
of the exccutive board.

Among the macaroni manufacturers
seen at the 1930 conference of the food
industries were: Frank L. Zerega and
E. Z. Vermylen of A. Zerega's Sons.
Inc.; Frank J. Tharinger of Tharinger
Macaroni Co., James M. Hills, G. G.
Hoskins and Webh Farrot of Foulds
Milling Co., G. Guerrisi and Daniel
Kreider of Keystone Macaroni Mfg. Co.,
John L. Fortune and R. B. Brown of
Fortune-Zerega Co., L. S. Vagnino of
Faust Macaroni Co., Henry Mueller and
H. E. Minard of C. F. Mueller Co.,

G. La Marca of Prince Macarouni )fj
Co., David Cowen of A. Goodmap )
Sons, Inc., James T. Williams and A, |

nected with the association move
present were: M. J. Donna, secren
treasurer; H. M. Ranck, field secretarflly
Dr. B. R. Jacobs, Washington repr !
tative; A. J. Fischer, member Doard @ /
Advertising Trustees; C. Ambrete
Consolidated Macaroni Machinery Co
and Fred Millis, C. J. Pettinger and
E. Hall of Millis Advertising Co.

|
Quiggle of The Creamette company (] (A U .
F. E. Barbour and W. C. Arkell
Beech-Nut Packing Co. ! % W
Among the nonmanufacturers ¢ i

ORTHLAND FANCY No.2

AND

1932 Convention in Washingtof NORTHERN LIGHT

In connection with the celebration @@
be held throughout the country in 19
the directors of the George Washingt
Bicentennial commission will invite ev
trade association that holds convent
annually to meet that year in the
tional capitol. The celebration will
in honor of the 200th anniversary

The pluck and sense to stick are j
as important to win as is your integr
intelligence and industry.

NORTHLAND MILLING Co.

MINNEAPOLIS, MINNESOTA

k Om

New ¥
Room 1114 Canadlan Pacific B sliding, 343 Madlson Avenus

George Washington's birth, the countn ——
first president and leading patriot. -

Already invitations have been sent
hundreds of leading organizations w
the suggestion that the subcommittee
the commission be consulted as to §
cific dates, in order to avoid confli
with any of the celebrations and wi
conventions of other organizations.

The National Macaroni Manufactureg
association has been invited to consi
Washington, D. C. as the 1932 cony
tion city. Should another city 1« cho
it is recommended that wherever
meeting is held part of the program
devoted to George Washington. I
well argued that for meetings in W
ington arrangements can be made 1§98
pilgrimages to scenes of Washing!
activities,—his home at Mount Ver

All That The Name Implies

. In
the Washington monument, the Wit
headquarters at Valley Forge aud o STAR PERFECTION DIES
points of interest. RIMOTTQ--- El?lgﬁLlll'lgéY ---ECONOM Y
‘ ROR i \
1o ADMIT YOUR EREO® MIE STAR MACARONI DIES MFG. CO.
'0 admit error candidly, to Legmn o
again courageously, to accelt AR L 0 o W New York

thankfully, to act only after @r
thinking, to make mistakes P
apologize when found wrong—these?
painful duties we owe ourselves—d!

that pay when put into practice.
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| < Henry D. Rossi of Peter Rossi & S8 :
Fl’anCIs Heads Grocery ManuFaCturers Group William Culman of Atlantic Mucay ' a/d/

i Co., Alphonso Gioia of A, Gioia & |}

AN ADHESIVE FOR' EVERY

MACHINE OR HAND OPERATION

Trifling But
Important!

Sounds contradictory, but
nevertheless accurately de-
scribes the position of glues
and pastes in your plant.
The first cost is Trifling
but the results are all
Important!

ADHESIVES

are scientifically designed
and therefore function un-
interruptedly, accurately
and economically, Further-
more, their price is most
reasonable. Trial quanti-
ties of those adhesives suit-
ableforyourparticular con-
ditions will be gladly sub-
mitted on approval.

NATIONAL
ADHESIVES

CORPORATION
Executive Offices: NEW YORK

" WORLD'S  LARGEST. PRODUCER

. OF  ADHESIVES

i L el s
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& Notes of the Macaroni Industry

Advertising With Spaghetti

A progressive restaurateur in west-
ern  Pennsylvania has conceived the
novel idea of popularizing his eating
place by offering free spaghetti with all
the delicious, tasty trimmings to all cus-
tomers who attend the opening of his
autumn and winter season. There was
absolutely no catch in the offer. He was
preparing to serve several hundred free
spaghetti dinners and in addition to stage
several contests in the popular night club.
Spaghetti has been advertised but rarely
is spaghetti the advertiser.

Steal Macaroni Dies

Following the fire which damaged the
macaroni plant at 1611 Plum st., Eria,
Ya. carly last month, thieves entered the
wrecked building and stole 15 macaroni
molds valuad at about $1000. Many
other articles of value were removed
from the premises before the proprietor,
R. Di Francisco discovered the losses.
No trace of the thieves has been found.

Spaghetti Divorce

Mrs. Jeanctte Gagliardo of New York
city blames spaghetti for the rift in what
has otherwise been nuptial bliss, Her
husband just loves spaghetti; she likes
it but wants an occasional change. This
difference in food preference led to quar-
rels that finally landed husband and wife
in the court of domestic relations where
the judge tricd a divorce case in which
spaghetti appetites played a prominent
part.

Foulds With Lowe Corporation

Colburn S. Foulds, for many years
associated with the Foulds Milling com-
pany and of which he was until recently
the president, has joined the Joe Lowe
Corp. of New York city as manager of
its noodle cgg volk department.  Mr.
Foulds is well known in the macaroni
manufacturing industry and 2 years ago
was chairman of the macaroni publicity
committee  which did the preliminary
work that resulted in the present adver-
tising campaign. His many friends in
the industry wish him well in his new
connection,

Kidnap Son of Macaroni Manufacturer

Ignazio Arena, the 5 year old son of
a wealthy Norristown, Pa. macaroni
manufacturer was kidnaped on his way
home from school the afternoon of Oct.
15.  After being held captive throughout
the night he was released and was found

wandering in a Philadelphia railroad sta-
tion, The authorities are satisficd that
they have apprehended some of the kid-
napers, one of whom confessed the crime
and named his confederates. The crime
was plotted and executed because all of
those involved were out of work and
needed money. Another motive was
revenge on the boy's grandfather from
whose employ one of the kidnapers had
been discharged after an argument.
When the seriousness of the crime was
realized the kidnapers decided to release
the child rather than to hold him for
ransom, as primarily intended.

The child unharmed is safe in the
arms of his parents,

Long Journey for Noodles

When 5 year old Egon Hoenle finished
his long and lonesome trip from Bremen,
Germany to Chicago he was greeted hy
his mother and dad, neither of whom
could he remember, and a supper of
chicken noodle soup.

The noodle soup was a special request
made in advance. Fearing that the little
traveler would be unhappy in the un-
familiar environs of his parents’ home
the grandmother in Germany who cared
for him the past 2 years asked that his
first meal include his favorite food.

Egg noodles in many combinations is
a popular food among German children.
Taday they have strong rivals among
the American boys and girls who are
learning to appreciate the tastiness of
this nutritious foodstuff,

Houston Plant Remodeled

The Houston Macaroni company’s
plant at 114 Preston av., Houston, Texas
is being remodeled at a cost of $15000.
A new front is being installed and an
addition erected at the rear of the pres-
ent factory, In the new front the sales
department will be installed while the
new section at the rear will provide much
needed manufacturing and drying space.

Kansas Plant Burglarized

On Saturday night Oct. 11, burglars
for the second time in a few weeks en-
tered the plant of the Italian Macaroni
& Importing Co.,, at 320 N. Broadway,
Pittsburgh, Kan., and removed a large
quantity of merchandise. The door on
the north side of the building was forced
open.  Though the police were notified
as soon as the burglary was discovered
they have no clue to the robbers. The
place was burglarized several weeks be-

N

fore and it is thought that the same
sons committed both burglaries,

New Firm Incorporated

The Modern Noodle & Mg,
Works, Inc, a Maryland organ
has been incorporated under the
rate laws of Delaware with a o
stock of $100,000 made up of
shares of cor mon stock.

The new firm has leased a 2
warchouse at 242-244 N, Paterson
v., Baltimore, Md. and after
extensive improvements will install
ern machines for macaroni and
making.

String of Spaghetti Evidence i
Divorce
A message from Rome states
string of spaghetti is offered as e
one in a divorce suit started by

Hempel, wealthy Austrian mer
against his wife. He charges her
inconstancy.

The suit that Hempel has insti
has a romantic Venetian backg
a Venectian restaurant famed for
spaghetti, The occasion was a e
spaghetti eating volunteered by Gio
Costa, handsome and young I
whom the Hempels met en rou
\cnlcc on a pleasure trip.

* To the restaurant went the e
and Costa, Mrs. Hempel eager for
first experience with spaghetti whi
this restaurant Costa assured her,
the best spaghetti with tomato sa
all Venice,

Costa began his famous spaghett
son. At that moment, Hempel
whether by accident or by arrang
hetween Giavonni and the waiter,
lights went out momentarily. When
came on again, the merchant charg
found his wife's lips joined to th
the Ttalian youth by the string of
ghetti, Hempel tore the string of
ghetti from their lips, put it cart
in a piece of paper and took it
Vienna as evidence,

Romans Heavy Spaghetti Consu
The average Roman family, ac
to Italian statisticians, arc amnonf
world's greatest eaters of spaght!

survey of scores of homes i
shows that the families average 2
20 1b. box every 2 or 3 weeks.
makes over 40 Ibs. each month o
lbs, a year. They may be termed
ghetti gourmands but they aid mt

ter 15, 1930
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The Golden Touch
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is an inspiration to the macaron;
manufacturer who is building
his trade on a quality founda-
tion.  Macaroni is becoming
more and more a factor of daily
consumption and the macaroni
manufacturer who realizes thit
this is his opportunity, is the
one who will lead his comp. ti-
tors in the race for supremacy.
KING MIDAS SEMOLINA
makes a quality macaron;

that wins appreciative
patrons,

Note the rich, yellow color
and even granulation of
KING MIDAS
SEMOLINA.

King Midas
Mill Co. .

MINNEAPOLIS, MINNESOTA
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in establishing the high per capita aver-
age of 50 lbs. per year which is the
boast of the Italians.

“American Miller” in New Hands

The Market Place Publishing company
of Chicago, publisher of the National
Miller, has purchased the American Mil-
er. Thus the business built by Arthur
J. Mitchell, pionecr journalist of the flour
trades had been dissolved.  Mr. Mitchell
passed away Sept. 25, 1930, The Ameri-
can Miller has been published continu-
ously since 1873, first at Ottawa then in
Chicago.

Germany Lowers Durum Tariff
Effective Nov. 5 the duty on all durum
wheat imported into Germany will be re-
duced from $1.20 a bushel to .73. The
purpose is to encourage th ~ home produc-
tion of macaroni products. On the other
hand the decree calls for an increased
duty on bread wheats from $1.20 to the

extraordinary figure of $1.62 a bushel.

New Firm Chartered

Renna Drothers & Co., Inc., a new
Schenectady enterprise, for manufacture
and sale of macaroni products has been
granted a charter of incorporation by the
sccretary of state of New York. The
firm will also conduct a business of
wholesale and retail grocers and a grain
and milling business. The principal
stockholders are Frank A. Renna, Nicola
Renna and Carman lovino.  The plans
of the company have not been made
known.

Navy Asks Spaghetti Bids

The Bureau of Supplies & Accounts,
Navy Department, Washington, D. C,
has advertised for bids on its spaghetti
requirements at 2 of its naval supply de-
pots. - All bids are to he at hand hefore
10:00 a. m. Dec. 2, 1930, and must be on
a delivered price basis,

For the navy supply depot at Brooklyn,
N. Y. 35,000 Ibs of spaghetti will be re-
quired and for the naval operating base
at Hampton Roads, Va., an additional
35,000 Ibs. of spaghetti will be contracted
for. The manufacturers interested in
bidding for this business niay obtain of-
ficial contract forms direct from the
Navy Department at Washington, D, C.

Catelli Adds New Line
Keeping step with what it recognizes
as a trend in the macaroni products busi-
ness the Catelli Macaroni Products Cor-
poration, Ltd. of Canada announces
opening of a canned spaghetti unit in

which will be packed a portion of its
spaghetti products with tomato sauce
and cheese. This new line represents
a further rounding out of the firm's
plants which include several paste
products, commanding an extensive
market.

Announcement was made from the
headquarters at Montreal. This firm is
now carrying on its operatior in 5 plants
placed at strategic positions throughout
Canada—two in Montreal, one in Winni-
peg, one in Lethbridge and one in Van-
couver. The units at Toronto, St.
Catherines and Three Rivers were closed
several months ago. The plants at Win-
nipeg and Lethbridge are newly con-
structed units.

Noodle Man Marries
Nickolas Traficanti, joint owner with
his brother Frank Traficanti of the
Traficanti  Brothers macaroni  and

November I3,

mber 15, 1930
noodle plant in Chicago, at 3 . n,
Sunday, Nov. 9 married Mi-, j
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Lucille Colantonio, daugker of ) |
thony Colantonio of Chicago. Foll§
ing the marriage ceremony in the
Columbkille church at 1648 W', ¢
av. the bridal couple was given 3 J8
ception in the K. of C. grand 1l 8
at 4715 W. Madison st. at 530
Mr. and Mrs. Nickolas Traficani
be at home to their friends afier \@
22 at 1810 Emerson av., Chicago. ‘
The groom has been in the ne

manufacturing business practically §
his life and has attended several of
conventions and sectional mecting i
the macaroni industry, though
brother Frank takes a more active
in association work, Fellow men
in the industry, particularly in the)
tional association, join in wishing
and Mrs. Traficanti many vears

wedded bliss. f
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» International Macaroni Trade Dull

While the export of domestic maca-
roni products took a spurt during Au-
gust 1930, trade in this foodstuff is dull
according to the figures compiled by
the Burcau of Foreign and Domestic
Commerce. Both the importation and
¢ . rtation of this foodstuff during the
p. sent year shows a sharp decline over
the 1929 trading.

Exports Improving

During August 1930 a total of 787,-
947 1bs. of macaroni products was
shipped to 45 other countries bringing
to the American firms a total of §62,-
059. This was a slight increase in
quantity but a decrease in value as
compared with the 758,169 1bs. worth
£65,011, the exports for August 1929,

For the first 8 months of 1930 the
exports show a sharp decline. During
this period there was exported a total
of 6,155,946 1bs. worth $510,194, Dur-
ing the same months in 1929 the ex-
ports totaled 7,084,987 Ibs. valued at
$580,494,

Imports Also Decline

The importation of foreign made
macaroni products fell off during Au-
gust 1930 to 149,284 Ibs. valued at $11,-
328 from the August 1929 imports of
173,612 Ibs, worth $15,883.

The decline in importation of maca-
roni products has been steady through-
out the year. For the first 8 months of
1929 the imports totaled 1,838,550 1bs. ;
in the same period in 1930 this busi-

ness had declined to 1,793,391 s,
from a $169,704, the value of the
imports, to $149,597, the cost of @

ROSSOITI LITHOGRAP
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OUR MODERN

= DESIGNS
' ADVERTISE
E’ﬁé AND HELP
= SELL YOUR

v PRODUCTS

—

ARTISTICALLY
DESIGNED
LABELS

" AND
CARTONS

1930 importations.
S R =

Of the foreign countries Can

United Kingdom, Mexico and @
Zealand were the greatest purchi
of American macaroni products anf
the order mentioned. Of the U
States possessions Hawaii  was
heaviest buyer. The table atadg
shows the quantity and value of the
ports by countries as prepared Iy
bureau.

Now Arriving---New Shipments

DEEP YELLOW COLOR
SERTIFIED SPRAY AND

Countries Pounds Dol

Netherlands oo 11,211 | RANULAR EGG YOLK
United Kingdom......152,085

Canada oo Exceptional Quality
British Honduras.... Attractive Prices
Gautemala ..............

Honduras ... 16,751 —

Nicaragua " !

Panama ....oeeveeeenenee 53,644

Salvador e 246 Write or Wire
Mexico recrveeniennen 122,475 f

Colburn S. Foulds

Manager Noodle Egg Yolk Department

Newf'Ind and Lab... 2,054
Bermudas ... =
Barbados ...

Jamaica ... 017 far Dotulls

Trinidad and Tob... 52

Other B. W, Indies 252 AR

Cubal ccriscrianee 39,464 E LO

Dominion Republic 35,870

Netherl'd W. Ind, 2222 I T WE CORPORATION
Haiti, Rep, Ofu... 4753 | “minal Bldg.No.8  Brooklyn, New York
Virgin Islands........ 9% ¢ J BALTIMORE LOS ANGELES TORONTO

(Continued on page 31)

Vil

SEMOLINA

Strong., Uniform
and of
Good Color

For Quality Trade

. V.
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& Grain, Trade and Food Nc.es

Death of Campbell Co. Head

Dr. J. T. Dorrance, president of the
Campbell Soup company, died suddenly
in Cinnaminson, N. J. the latter part of
September as result of a heart attack.
Thus at the age of 57 died one of the
outstanding successes in the food manu-
facturing business.

Dr. Dorrance was born in Tristol, Pa.,
and after attending the common schools
in his home town, the Rugby Academy in
Philadelphia, the Massachuselts Institute
of Technology, he graduated in 1897
from the University of Gottingen, Ger-
many.

His first job was as a chemist in the
plant of Joseph Campbell Preserve com-
pany, Camden, N. J. at a salary of §7.50
a weck. His chemical training caused
him to carry on many experiments espe-
cially with meats and broths, till finally
he succeeded in producing a tasty soup
essence.  He sold the idea to his em-
ployer and as a result that firm was soon
on the way to success.

The public had to be taught the value
of condensed soup in cans. Dr. Dor-
rance was assigned the task of educating
the public. His campaign of education
made him one of the country's foremost
exponents of advertising. His firm now
spends $3,000,000 a year on advertising.

The first canned condensed soup, vege-
table and tomato, was sold in 1899. The
business of the firm has since then been
restricted 1o canned beans, soup and
spaghetti.  The idea of canned con-
densed soup brought to his firm profits
estimated at more than $22,000,000.

Dr. Dorrance became general manager
of the Campbell Soup company in 1910
and its president in 1914,

Wheat Duty Exceeds Estimate

It has been announced that the yield
of the duty on wheat imported into Ttaly
in July and August of the fiscal year
1930-1931, amounted to 154,593,354 lire
($29,836,000) or 573854 lire ($8,410.-
000) above the estimate of 111,017,500
lire ($21,426,000) to be pained from that
source, the Department of Commerce is
informed in a report from A, A, Os-
borne, acting commercial attache in
Paris, The announcement  indirectly
points to almost 40% heavier imports
of grain last summer than was expected,

The Italian duty on wheat was reim-
posed in July 1925, after it had been sus-
pended almost 10%4 vears, ever since
February 1915, or 2 months hefore Ttaly
entered the war, Since then it has been
advanced several times until it is now

payable at the rate of 16.50 gold lire per
metric quintal equivalent to around 1.44¢
per 1b, or 86.4c per bu. of 60 lbs.

Russian Wheat Factor in French
Market

According to reliable trade reports im-
ports of Russian wheat into France dur-
ing September 1930 constitute a depress-
ing factor in the current situation, which
conflicts with the government policy of
market regulation and the maintenance
of domestic wheat prices at remunerative
levels, the Department of Commerce is
informed in a report from Geo. W.
Nerkalew, assistant trade commissioner
in Paris.

The quality of Russian wheat im-
ported is reputed to be excellent, corres-
ponding to American hard winter wheat,
and it is offered at prices appreciably be-
low current quotations on shipments
from the United States. However, in
view of regulations of force limiting the
proportion of foreign wheat used in the
manufacture of domestic flour to 10%,
imports from Russia cannot be expected
to attain important proportions.

Patent on “Push-rail” Held Valid

Cafeteria customers in the United
States who are accustomed to pushing
trays around the long rail from soup to
pic are probably pushing dollars into the
pockets of 2 Denver chain store em-
ploves, according to a decision by the
Federal court of Alabama.

Back in 1909 Albert M. Weston open-
ed a little restaurant in a basement in
Doston. He conceived the idea of self
service by means of trays propelled along
a handy rail. It proved so popular that
he applied for a patent. At first the
patent examiner turned it down but the
patent appeal board reversed the exam-
iner and ordered Weston's patent issued.
The actual patent was not issued till 1916
and does not expire till 1933,

The Denver men who hope to reap
millions from the patent are C. Ernest
Rorrer and Albert R, Mitterer. Inventor
Weston sold his patent outright to his
Boston attorney, E. E. Kent for $1 and
other consideration.  The latter then sold
it to Rorrer and Mitterer who used the
rail idea to distribute groceries to custo-
mers. They planned a grocery store in
which customers passed along a counter,
pushing trays and baskets and helping
themselves to canned foods, vegetables
and other food products enroute.

On learning that their patent was be-
ing used in cafeterias or “push and
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carry” eating houses from Bangor,
to San Diego, Cal,, the proprietors y
warned that they were infringing
patent rights. Among others who
nized the claims of the inventors
the Britling Cafeteria company of
bama which arranged with the o8
for control of the patents in Al
and Mississippi. The Britling Cafey
company brought suit against the
cadilly Cafeteria company, a comp
in Birmingham. Federal Judge G
of Birmingham has just decided infy
of the Britling Cafeteria company, n
that the patent is valid and enforea
Hence the belief that each of the )
or more cating houses in the cou
now infringing on this valid patent
be made to pay practically their @
profits for the last 6 years 1o the
ventors,

Apple Week

“Have you had your daily appl
That was the popular greeting du
the week ending Nov. 6, designate!§ F
“Apple Week" by the sponsors, the B
ternational Apple Growers asso

and the Southern Pacific railroal. MBROOKLYN

The 1930 apple crop was both 2t

N Tel. No.
Hegeman

AULTLESS MACARONI MOULDS | |

| Established PER PASTA PERFETTA

00 © 00 -

OUR |

Milling Company
920 Flow Ea., MI—:;?II; Minn

Are Always Satisfactory. !

Every Order is Given the Personal
Attention of Die Experts.

MONACO & CO.

1604 Dekalb Ave.
NEW YORK

““Meglio Semola-Non ce ne’’
Guaranteed by the

Most Modern Durum Mills in America
MILLS AT RUSH CITY, MINN.

dant and of high quality, More tha
million bushels were harvested and

keted at prices that are said to bey
reasonable when cost of production
distribution is taken into account.

Apple eating for health’s sake
recommended by the sponsors, renos
physicians and food dietitians. Ap
for dessert and as hetween meals
bits" were prescribed, and hy al
known methods of advertising the
lic was informed of the many walg
which this abundant, pleasing and f
table fruit can be prepared for daily g
sumption by the millions whe “just
apples.”

Trends in Consumption of Cere¥

The decline of more than 30% it
capita consumption of cercal product
less than 30 years, or from abou!
Ihs. per capita in 1889 to abuout 0
in 1927, has occurred chiefly in the g
of wheat flour and corn meal.
similar downward trends are noi
rye flour and buckwheat flour, W]
are, however, of relatively minor inf
tence in the country's cereal diet.

The new types of cereal derivd
which have developed rapidly &
the past 25 years represent what i
tically a new cereal industry for the
duction of breakfast foods, e

CHAMPION REVERSIBLE BRAKE

‘ .. mpion reversible brakes play a very important part in the

; Wfacture of noodles; here is where COLOR and GRAIN
lreally improved, This is a sturdy, dependable and safe
ine to operate.

CHAMPION MACARONI-NOODLE MIXER

Macaroni, Spaghetti and Noodles are all made in practically
the same way and their color and quality can be greatly
changed by the manufacturers in their method of handling
the dough in the mixer,

There is a very definite, high standard for color, firmness
and pencil strength with right cooking quality. The
Champion mixer is particularly and solely adapted to the
manufacture of high-grade products.

Write for full information on these units for your plant.

EAMPION MACHINERY COMPANY, lJoliet, IIl.
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sumption of a wide variety of which
amounts today to approximately 12 Ibs.

per capita. vice president of the A. & P, charging Contimii
The old style buckwheat flour appears  that lln:l defendants have been packing et (Continued from fgif 30) o s N co::ORLD‘S LARGEST PRODUCERS OF
to have been replaced largely by a va- and selling a coffee under the brand of Chi po Sl ==l « UGATED AND SOLID FIBRE SHIPPING CONTAINERS
riety of prepared and self rising flours, "8 A. M.” which the plaintiff alleges is pe ile o 135 ﬁ OX BOARDS., FOLDING BOXES AND PAPER PAILS
the present per capita consumption of infringement of its  trade-marked l‘°'°m L ol i FOURTEEN BOX FACTORIES - SEVE
which is approximately 7.5 Ibs. brand. 2t .adcr e 155 .?_",mm 0 il AN Als.
The rise of the commercial baking in-  The plaintifi claims that the brand lt"“"’h Guian....... 200 T °
dustry in the last 30 years is another was adopted originally by George F. Peru 456
: , : : . . Venezuela ’ 3018 SHvitano.o. =9
major development in connection with Gilman, founder of the present chain of Briti " 3 entacIany BRIDGEPORT. CONN.
cereal consumption. The value of bak- grocery stores, using it first as a brand dritish India ......... 1957 KOKOMO oy ThAERe
ery products per capita has risen from name for coffee in 1869 and that he British Malaya....... 805 ANDIRION, IND O oy
about $2.33 in 1900 to about $il at registered it in the United States pat- C"’_""" """ w860 j SIRCLEVILLE, O
present, the actual quantity increase, ent office Dec. 23, 1890. China ..... - 14,030 L. CARTHAGE IND —— Py
however, being less than the comparative  The A. & P. claims sole right to the Java a""l Mad......... 3,036 " cucinaT,0. voiacroa i
values indicate, due to the increase in name because subsequent patents in- Other I\'eth. E.Ind. 2938 it
vrice of bread and other bakery products clude the figure “8"” superimposed on Hong Kong...oooeee 300 CHANLEETQN WA,
during the period. the word “o'clock” and the use of a _lnpa_n """ TR 1250 CONTAINER GORPORATION
gl o Philippine 1dS....... 4,248 i G0 thh
clock with the hands painting to 8 A catiall " i Succersors in the business of
Durum Price Down iy Bl Gt B P G CorgatedPoe Compry
. The company further claims that it ritish Oceania...... 268 CHICAGO, ILLY o
By the end of October durum wheat 5 A o French Oceania 775 25w
.t spent $175,000 in advertising the prod- Breesrd x
prices had reached the low level of 68¢ : ) New Zealand 42,438 i
per bu. to 73¢, depending on the grades 1! last year during which 83000000, L Sles gl 82z 0“!' Pl‘ogreSS is th G i
taken. During the last week of Octo- l]lm. t;i;.t.hiﬂ brnn:‘ of ;:oﬂ'cc were :'?Id. Other B. b Africn: -‘23 S e aln Of Olll' C“Slomel's
ber and the first week of November the n addition to asking for an accounting Nigeria 288 The growth of the Contair C i o
e e TF e on the coffee sales made in infringe- NIBETIL oo ainer Corporation of America is a notable one i se ti
market was exceedingly weak at both Other B, W. Afric 169 of stress. Its progress is a tri ; able one in these times
A o Aflpusinwlis, the: Dulath ment, and payment to them of profits ot . Africa - . ' : i progress is a tribute to sound management and dependable, high quality
i re A &P : AWAH cosscscommsrneeorss ; 1 roducts w /e seeure . - e BILY
December future declining 4%4c per bu. lhtlru-r:. the ;\: ;\ti . rzccl;lc:(;sn'lt Cfr:\:;: IlJuyers :‘:"\:l n!cl.t have secured the confidence and support of many of the Nation's biggest
T . o S o restnc e ¢ al (¢ u e ; . - & e 5
The export demand was unimportant rder oaan e o and shippers as well as a host of manufacturers with smaller, but nevertheless

and American mills did very little buy-
ing of cash durum. Inquiries from Eu-
ropean buyers were principally for the
lower priced Canadian offerings.

Germany has lowered its import duty
on durum wheats and manufacturers
of semolina in that country so should
soon be in the market for North Amer-
ican durums,

Sues For Million

The Great Atlantic & Pacific Tea
company is suing Ernest L. Swanson
and Carl E. Gustaveson, grocers in Ot-
tumwa, Ia., for alleged infringement of
the “Eight O'clock” coffee trade mark

a restricting order. The bill of com-
plaint was signed by David Bofinger,

further packing or selling this brand.

Imported Cheese

The United States imports about
75,000,000 Ibs. of cheese a year, accord-
ing to the United States Department of
Agriculture. O. E. Reed, chief of the
bureau of dairy industry, says “if this
cheese were made in this country it
would make a market for the product
of about 150,000 good American dairy
cows.” The dairy specialists in the bu-
reau laboratories are now engaged in
research which is expected to help the
American dairy industry produce for-
cign type cheese that will compete suc-
cessfully with the imported product.

By

November 15 Jver 15, 1930

THE MACARONI JOURNAL

International Macaroni Trad@
Du

The man who flees from the burdd
responsibility is simply running 2
from success.

IN THE LATEST MANNER

“A lot you know about animals. )
you don't even know what a lioness
“Hum, you can't catch me U
Lioness is no animal. Lioness is
toes!”

Two kinds of people are necessan
a strong committee—som: 10 7
speeches and some to do the work.

important, requircments.

Y\’:th the acquisition of Sefton Container Corporation in the carly part of the ve

our line of quality Corrugated and Solid Fibre Shipping Containers and IL’:u\: B ul'.\tir-’
sulpplcmcnlcd by a fine line of Folding Boxes and Paper Pails \\'cll‘ Imum; 'nolar( o :h
with the trade. Recently another plant, the Gibraltar Currug:;lud Paper Cnl: . ]1({[11”‘:”'
sucurcdl resulting in an unequailed manufacturing setup of mills 'm([l box ;‘Ita"}" ‘-‘h'ls
strategic locations which insures superior service to customers, o SR

| Again, our new contribution to the corrugated field—MYRACOL—which enables
nyers to secure corrugated boxes in all the colors of the rainbow. at a very slight in-
crease in cost, further indicates progress in research that is entsianding in the field. We

arc happy to be able to fill the lony felt want of shippers for a
packng(.: in colors that not only gives their goods big publicity but
also brings home the name and trademark of the maker to the

consumer.

asking for a $1,000000 judgment and Here's your big chance to come before the public with

a real advertising package.

Write us for complete information on your requirements for
any one of our many products.  On request our box engincers will
call to help solve some intricate packing problem. No obligation
In regard to MYRACOL colored boxes—write in direet care n;'
General Sales, Chicago.

Fill and Seal Your Macaroni Products in Cartons with

Simplified PacKaging. Machinery

* Save 50 to 75 per cent of your present labor costs.
A great number of the Largest Macaroni Manufacturers are users of

TRIANGLE CARTON SEALERS AND AUTOMATIC WEIGHERS .
There's a Reason

Let Our Sales-Engineer Tell You Why--No Obligation

Triangle Package Machinery Co.

50 Church St., New York 906-910 N. Spaulding Ave., Chicago 443 So. San Pedro Bt., Los Angel?

Seftguurd your shipments by
wting quality fibreboard boxes

CONTAINER CORPORATION OF AMERICA

Mid-West Box Company Sefton Container Corporation

Seven Mills = Fifteen Factories (_'4;?;

2\ €
) eneral Offices = Conway Dld
Capacity = 1300 Tons Per Day 0@@.'4}315 g

111 W, Washington St, Cuicaco

o
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Industry
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SUBSCRIPTION RATES
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All matters intended for publication must reach the
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sibility for views or opini d by ib
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acturers Association,
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Mueller Out---Rossi In

Henry Mueller, past president of the
National Macaroni Manufacturers asso-
ciation who was elected a director at the
June, 1930 convention while he was on a
European tour, told the Board of Direc-
tors at the Atlantic City meeting that he
wishes to be free for awhile. He is
planning several extensive tours which
will take him to Europe, Africa, and
perhaps around the world. Mr. Mueller
offered to continue acting as chairman
oi the Finance Committee handling the
advertising campaign subscriptions but
preferred his resignation as director,
After failing in repeated attempts to have
him reconsider his action, the directors
reluctantly accepted the resignation and
immediately proceeded to fill the vacancy
by electing Henry D. Rossi of Peter
Rossi & Sons, Braidwood, TIL

Henry D. Rossi is well known to the
macaroni manufacturing industry, his
firm being one of the few remaining
charter members of the National Maca-
roni Manufacturers association, Twenty-
six years ago he represented his firm at
the organization meeting of the National
Macaroni Manufacturers association in
Pittsburgh, April 19, 1904, Though still
a young man he has had a quarter of a
century of active interest in trade asso-
ciation work and will be a valuable ad-
dition to the board,

Pneumonia Takes William Pietz

William Piez, European correspondent
of Link-Belt company and a brother of

Chairman Charles Piez of the company,
died at Brussels, Belgium, on Nov. 2
after a week's illness. William Piez,
previous to his association with Link-
Belt company, was district manager of
the concrete Steel company, Chicago.
Since 1928 he lived in Paris, France,
where he functioned as European cor-
respondent of Link-Belt company. He
was born in 1878 at Newark, N. J.

Patents and Trade Marks

A monthly review of patents granted
on macaroni machinery, of applications
for and registrations of trade marks ap-
plying to macaroni products. In October
1930 the following were reported by the
U. S. patent office:

PATENTS

Macaroni Machine

A patent on macaroni machine was
granted to Raffacle Baccellieri, Philadel-
phia and Augusto De Rentiis, Colling-
dale, Pa.; said De Rentiis assignor to
Baccellicri Bros., Philadelphia, Pa. Ap-
plication was filed March 8, 1928 and
was given Serial No. 259M9. The offi-
cial description given in the Oct. 28, 1930
issue of the Patent Office Gazette is as
follows:

“In a machine having a single cutting
roll carrving a series of spaced cutters
for cutting dough into strips, means for
separating the strips including a presser
bar for forcing the strips between the
cutters, and a scraper for forcing the
strips out from between the cutters.”

TRADE MARKS REGISTERED

The trade marks affecting macaroni
products or raw materials registered
were as follows:

Company Dinner

The trade mark of Kentucky Maca-
roni Co., doing business as Company
Dinner Macaroni Co., Louisville, Ky.
was registered for use on alimentary
pastes—namely, macaroni, noodles and
spaghetti.  Application was filed April
9, 1930, published by the patent office
July 29, 1930 and in the Aug. 15, 1930
issuwe of The Macaroni Journal. Owner
claims use since Jan. 1, 1930, The trade
name is in outlined type.

TRADE MARKS APPLIED FOR

Four applications for registration of
macaroni trade marks were made in
October 1930 and published in the Patent
Office Gazette to permit objections there-
to within 30 days of publication.

p ]
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Superior

The trade mark of Superior Macan
Co., Los Angeles, Cal. for use on alimy
tary pastes, namely macaroni, spag
and noodles, grated cheese and rav§

Application was filed Dec. 3, 1929 Preliminar Driers
published Oct. 7, 1930. Owner ¢l Mostac cioliy Cutters \ ‘ ']

use since July 1, 1920, The trade mf@ _, .
is a picture of a chef uncovering a ¢ Die Washers--Dies

of one of the above named products Egg Barley Machines
St. James Accumulators
The trade mark of Niagara Macang
Mfg. Co., Inc., Buffalo, N. Y. fory
on macaroni. Application was filed
16, 1930 and published Oct. 14, 19
Owner claims use since about July
1929, The trade name is in heavy ty
Black Bird
The private brand trade mark of |
P. Lau Co., Lincoln, Neb. for use
egg noodles, spaghetti and other g
ceries.  Application was filed May
1930 and published Oct. 28, 1930. Oy
er claims use since 1903, The
name is in black type.
Albor
The private brand trade mark
Psaki Bros., doing business as Al
Distributing company, Philadelphia,
for use on m:\c‘:m)ni and other ¢ THE CHARI‘ES F'
ceries.  Application was filed May 213 N. Morgan St.
1930 and published Oct. 28, 1930. Ovid i

Trimmers

6. |
MIXERS

! )

An Installation of Elmes' 2!; Bbl,
N

Mixers

Noodle Cutting and Folding Machines
d “Tortellini” (Stuffed Paste) Machines

PRESSES
HYDRAULIC MACHINERY s
1687

Chicago, U.S.A.

A Good Mixer Makes Good Bough

Calibrating Rolls
| Dough Breakers

Pressure Pumps
Fittings--Valves

Long & Short Goods Driers
Fancy Stamping Machines

ENGINEERING WORKS

claims use since March 8, 1930.
trade mark is in heavy type.

PRINTS

v

Heinz Spaghetti
The titles “So Many Intriguing W
For Serving This Most Appetis
Dish” and “Mothers Know That Tb
Is A Sustaining Nourishing Qu
About Heinz Cooked Spaghetti” ¥
registered Oct. 7, 1930 by H. . Hd

.:qu[hl LIPS ] IIIII.'

Tl[E CAPITAL ENERGY TRIO

i ~ Vi o e - Q'\'-‘/"—.

company, Pittsburgh, Pa, for us G g imal =y 1\ fi o Lag.
cooked spaghetti in Tomato Sauce ¥ CAPITAL FL r : { ST
Cheese. Application was published 3 | _-.--3!!4““” i‘”’ﬁm@“““

1, 1930 and given registration nur
12735 and 12736 respectively

S0 v A

BE ONE OF THE CREW B

When you find it hard to work ¥
or associate with other people, 70
ber they probably find it hard 0
along with you, The power 10 fo
yourself, and then be just one o
crew is a great power that gives!
pleasing personality.

1 MAOL FROM SELECTED
] AMBER Durum WHLAT

,'I ST, PAU&: EIHA_NBUT.I.
(_-_ﬁ.a-A ,_\.-:A-\'-A
The above brands represent our best effort in milling skill
and judgment in selecting Amber Durum Wheat.
CAPITAL QUALITY PRODUCTS

WANT ADVERTISEMENT CAPITAL FLOUR MILLS

i P | B st v

Maoc FaoM Bmﬁu
AupcA Dunum WHEAT:

ST, o) <3\
| men s
2_ A

f 4: Excellent_onpories! 8 Offices INCORPORATED
m::.'uéte_f"'&"_",‘u'f.&'n;f‘ miz‘ﬁfﬂ:-'_r-:;-;fj;,"f“;u Comn Exchange Bullding Mills
Ity. L
e P MINNEAPOLIS, MINN. ST. PAUL, MINN.
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OUR PURPOSE: OUR OWN P AGE OUR MOTTO:
EDUCATE . Firat..
BLAYATE National Macaroni Manufacturers isuTRy
= Association 3 =
\ ana;:';z;;:omu Local and Sectional Macaroni Clubs MANUFACTURER
J

OFFICERS 1930-1931

FRANK L, ZEREGA (33), President._26 Fromt St, Brooklyn, N, Y.

Q. G, HOSKINS (32), Vice Presid Libertyville, 1. FRANK J. THARINOER, Advliory Officer.

- Milwaukee, Wy

C. B, SCHMIDT (31) Davenport, Ia. WILLIAM CULMAN (32), Loog Isl. City, N, Y, HENRY D, ROSSI (33) Braldwood, i
G. La MARCA (31) Boston, Mass. JOHN RAVARINO (32) St. Louls, Mo. LOUIB B. VAGNINO (33).—Bt. Louis, ¥,
FRANK 8. BONNO (1) Dallas, Tex.  ALFONSO GIOIA (32) Rochester, N. Y. B. R. JACOBS, Wash. Rep.Washington, D, ¢
FRANK A. GHIGLIONE (31)—Seattle, Wash. 0. GUERRIBI (33) Lebanon, Pa. M. ). DONNA, Sec’y-Treas..— Braldwood, [y
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« A Message From the President
Getting a Profitable Share

As underwriters of the interest-arousing national macaroni advertising campaign, now well under way on a four yg
hasis, we have every reason to believe that the consumption of macaroni products of all kinds will increase materially, E
nonsubscribers reason likewise,

Granting that we have succeeded in starting sumething that will create new outlets for our products, what next?

From reports most current in the trade, the profit records of many of our plants during the past few years have lg
anything but encouraging. Of course there are a few exceptions, but nevertheless there are altogether too many who k
been disposing of their output at or below cost of manufacture. Our biggest problem then seems to be that of prof
selling.

(ﬁf what value are increased sales and greater per capita consumption if the manufacturer cannot or will not sell p
ably? Unprofitable selling does injure not only the seller but his industry. Here's the way one authority puts it:

Goods sold at a loss represent just so much capital thrown away. Such sales inevitably result in a curtailment

industrial rctivity, in unemployment. When industry is profitable, labor is profitable and these profits are spent for m

goods.  When industry is unprofitable, labor is thrown out of employment and consumption is reduced, thus causing

vicious circle,

How then can macaroni manuiacturers get a profitable share of the increased business that our advertising will su
create?

First, by knowing our costs and quoting reasonable profitable prices. Second, by becoming the sellers; in fact doing as
entirely with the harmful practice that has recently crept into the trade wherein the buyer is also the seller, naming his o
rice.

. Finally we should ever remember that an honest policy honestly adhered to is still the straight way to success. This §%
calls a Scotch story that is much to the point: :
A wise Scotchman to a son who was about to leave the fireside to make his own way in the world, gave this part

advice: “Jimmie, ma laddie, ye should aye mind that honesty is the best policy.”  When the son looked at him v

some doubt in mind, the father hastily added, “Weel 1 ken it, Jamie, I hae tried baith.”

There is profitable business for all of us if we want it. The Board of Advertising Trustees has many suggestions to of

for getting it. Those who don’t realize a profitable share of the promised increased business will have only themselves
blame.

DA o

« A Message From the Secretary «
Now for Midyear Meeting

In recent years it has become quite customary to hold a midyear gathering wherein are discussed timely matters of
cern to the members of the National Macaroni Manufacturers Association.

In keeping with that custom, the Board of Directors has gone on record as favoring such a meeting, setting the date3
place for it—Palmer House, Chicago, Monday January 19, 1931, .

The meeting will be of such importance as to warrant the attendance of every member of the Association. Chicag
cc_:ll:rqlly situiated. The convention date is within the week of the Canners Convention and meetings of all the leading foodd
tributing trades. . .

And what a program! Some of the subjects are: 1—How can a subscriber to the macaroni advertising campalgt
his money back in the way of increased sales? 2—How can he best capitalize “Macaroni Week”? 3—The profit-making
sibilities of a uniform cost accounting system, :

You are given seven weeks advance notice. Plan your work and your trips to be in Chicago for this important mee
on Monday, January 19, 1931, ; '

2

HOURGLASS SEMOLINA

Embodies Those Requisites

Strength, Color and Flavor

So Essential for the Produc-
tion of a Highly Nutritious
and Palatable Macaroni

Location Enables Prompt Shipment
Write or Wire for Samples cnd Prices i

DULUTH-SUPERIOR MILLING CO.

Main Office: DULUTH, MINN. ‘

NEW YORK OFFICE: F6 Produce Exchange

BOSTON OFFICE: 88 Broad Street
PHILADELPHIA OFFICE: 458 Bourse Bldg.

CHICAGO OFFICE: 14 E. Jackson Blvd.

|

1
13
3
i
i
)




YOU SPEND A DOLLAR:
WILL YOU MAKE IT PAY:

OU invest a dollar in advertising, You want it tod
one thing for you. You want it to help make wonmen
use more macaroni, day after day, month afte
month, year after year.

Advertising can give women a start toward this, But ful
suceess depends on one thing—do the women like Il
macaroni they buy? The better they like it, the morg
they'll eat. We must be sure that every package of macarong
sold is just as good as we can make it. This is the ouly w
we can protect our advertising investment—make il pa)
us a profit,

Pillshury is doing its best to contribute its share of thi
essential high quality. Pillsbury’s Semolina and Durun
Fancy Patent is made from the finest durum wheat uailabi
at any price. It is tested at every stage in milling. Finall
it is given the most severe test of all—it is actually madg
into macaroni, with commercial equipment, in testin
laboratories. It will make the finest macaroni—an
because of its strength and uniformity it will make itat
lower cost per pound.

PILLSBURY FLOUR MILLS COMPPANY
Genersl Uffices, Minncapolis, Minn,
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