
r 

• 

THE 
MACARONI 
JOURNAL 

Volume 12, 
Number 7 

November 15, 
1930 

i 

I 



r 

ourndl 

nflnn. November 15, 1930 

For Sound B . 
BUSINESS T us I ness 

MUST B~ "BSE 0" uGOOO
" NO" 

To help put th M ness f h' e .c.roni M f N .0 t "country o~ I .nu .cturing busi· 
.• tlon.1 M.cMoni M • tru y sound b.sis th 
" sponsoring three pro:~u.f.cturers AssOci:tiO~ 

1 U'f SIng .ctivities· .. • 
. "' orm Cost 5 . 

uninformed . ystem,·to b.nish 
2 E price cutting . 

. . d~c.tionJI Bure.u·· 
InSIstent viol.t 'fto punish 
.nd tr.de eth'

ors 
0 food I.ws 

ICS. 

3. N.tion.1 M 
C 

.c.roni Ad 
ampaign t vert ising 

,~- 0 creat 
sumers .nd e I . d e new con· 

I 

n.~e k 
n c.rry' mar ets. 
f Ing out this pro o .11 progressive m.nuf:,;m, the cooper.tion curers is invited 

D TO THE I . NTERESTS 0 • .. F MA.,<UF.\CTURE PUDLlCAT!ON DEVOTE 

Vol. XII N 0.7 

RS OF MACARONI 



! 

• 

OUR plant produces dies in a wide range of shapes 
and sizes. 

Illustrated opposite, are dies for some of these 
shapes. Stars, Alphabets, ' Sea Seals, Curled Edge Noo
dles, Diamonds, Hearts, Spades and Clubs, Plain Macaro
ni, Spaghetti, and Vermicelli-'and these are only a few. 

We are exclusive manufac~urers of dies for long 
and short "Yolanda"-that fancy spiral shaped macaroni 
that is proving such a popular trade builder. 

Also, we can make special dies for special require
ments of manufacturers of paste products. 

Our orders for re-finishing dies and die repair work, 
come from manufacturers in all sections of the country. 

Subscriber 
N. M. M. A.-No, 1111 

Send us your inquiries. Estimates 
cheerfully made-·and always on the first 
grade of materials, and workmanship. 

Ii,ustrated catalog sent on request 

F, MALDARI & BROS., Inc. 
170-180 Grand Street, NEW YORK CITY 
"America', Leading Die Maker. lor OUer 28 Year. with 
.'lfanagement Continuously Retained in Same Family" 
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COMPENSATION 
By ELSIE JANIS 

in Cosmopolitdn 
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MINNEAPOLIS MILLING COMPANY 

Nt'\\' York Offici'. 
410 l'roduce tuh:HlQ;I: 

l'hlladt'll'hlll OfficC'. 
UM The lIoun" 

:\lInneapolis, Minnesota 
C hl(':IIlO ORIn', 
toDS S , ~lIchlltun An. 

UuO:llo or.let', 
nUll U1tJlt .. 7th Floor 

11011011 Offict', 
177 Milk Strl.'cl 
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Midyear Meeting to Restore Con 

and Promote Prosperity 
Trustees Review Advertising Work « 

Confronted lIy a IIt·riuc! of declining Ole

li\· jly in (JUT illtluSln', a condition that 
('xisls ill all lim's of '!!usiness the Board 
of Directors al a llu:l'Iinl: Ocl. 20, 1930 in 
Atlantic Cily lait! plallli to restore coufi· 
dence in the macaroni husincss and to 
crt'ate PTOS(X'ri1r throuJ.:h the proper 1.'31'
ilali1.ation of Ol'rofluuilics prcst'lItctl II)' 
the advertising campaiJ,:lI now in prog
ress. These arc thl' Illotives hehind the 
call SOOIl to he issUt'd fur a midyear mccl· 
ing to be helcl in Chical-:'o 011 Jan. 19. 
1931. The s('ssioll will he ill the Palmer 
II uU5C during the week of the cull\'l'ntinn 
IIf canners. 

The meeting will lJe a lIlle dOl' affair 
wilh Z UlIlstaluliuJ.: suiJjccls for Cf; lIsiflcr. 
alion-First, hnw lK.'s l tn realize nn 
moncys im'('slt"! ill the present puhlicity 
c:lInp.1.ign wilh parlicula r reference to tht· 
IMlssibililies of "~lacarulli Week." set for 
:-'Iarch 2 10 7. 19.11 ; st'cuml. III put thl' 
illtlustry IlIJ a mort· Slahlt' h .. 1.sis by ell
ahlin).! all fmns III knnw thdr costs am! 
In figure tlll'm on some uuifoml. gt'llcr
ally acceJlIt:d 11;15is. 

The meeting at which thi s action was 
lakcII , President Frank L. Zercga in thc 
t'hai r , was altem!etl II\' Directors Helin' 
Muellcr, G, Gllerrisi: A. Gioia. G, G, 
Huskins, G, L, ~Iarca, L, 5, Vagninu, 
Wm, Culman; also F , ) , Tharinger, at!
\'isory flfficl;r; B, R, )aw!Js, educational 
diu'c lur, alII I M, J, Dllnna, sccrelary
treasurer, It was 1IIl' Sl'cond meeting nf 
Ihe 1930-1931 c1irecluralt~, 

Secu'tary DOllna presented a report on 
receipts and expentiiturt!s (If Ih e Niagara 
Fall s convention last june, Recei pts tu
taletl $1414, ex pentlilures $1417,00, a 
defidt of $,l60, 

The resignati on of Brury "lueHer as 
tlireclor wa s ae[('pled after it was aseer
la illl.'d that h(' cou ld nllt pussibly serve 
and Henry D, Hossi, o f Peter Rossi & 
Suns, Braidwootl, Ill" was limned to fill 
th e "acancy, 

As to Ih e sug).!est ion presented at tht' 
last eOlm:ntiun Ill' F , Patruno of the In 
dependent Macaruni Cu" MouIII Vernon, 
N, y, al1d rcferredlo the ,Ii rectors, that 
a manager he employed to tlo grouI' iJUY
ing fur thl' a~ soeialiol1 fII emhers it was 
voted Ihal th~ fUIICti tllls of Ihe ~ssoci:\
tioll employes could not he ex tended 10 
co\'er Ihis scr\'ice, 

For many years the associaton has re
€rained from Ilublishing the names of 
manufacturers prosecuted for the sale of 
adulterated or misbranded goods, Fe~l· 

illg Ihat \'iolations would be discouraged 
ii the names were published, the directors 
wcnt 011 recurd as favoring the fullest 
poss ihle Jluhlicity for all such ' cases a fter 
C!Jurt actinn had heen taken , Hereafter 
the ~lacaroni Educatiollal Burea u will 
puhlish names of \'iolators and the pun
i~hl1lc nt meted out to them, 

Ikca use of his part in promoting the 
prim:'LfY arrangements for tlu: present 
~tilcarnni Publicity Campaign, an nut
sialulillg aCl'omplishment during his last 
Icrlll as prcsiilent. Frank J. Tlmringer 
was named ex onicio memher of the 
Huard of Alh'ertising Trustees, His ad 
\'in' will he im'aillable to that body. 

The 4lUl',S tioll uf Ihe lime and place lor 
Ihe 19,'1 cOll\'ention of the association 
and irulustry was h<1Vell hut slight con
s: dcratiull "ecause the board prcierrt':1 
to leave thi s choice in the halllis of the 
mcmhers who will gather at the midYl'al 
scssion ;'1 january, 

nir, ,'tors J 0 II n Ra\'arino. C. U, 
Schmidt . F, S, Bonno and F . A, G hig
linne wcre unahle to atltnd this session 
of Ih e hn.ud, 

"MACARONI WEEK"] 

Fnr a spccial feature of the nation 
wille drh'e now under way to popularize 
maca roni products as a daily rather than 
an occasional fc)()(I , the industry will 
staJ,:e a " Macaroni Week" during the 
CH\lI illg I.enl en season. At a meeting of 
Ihe !Soa rd of Directors and the Bo..ud of 
Advertising Trustees held in Atlantic 
City la st month. the wt'ek of March 2 to 
7 was so designated, 

Those in charge of the advertising 
Call1l''1.ir.:n now heing sponsorcd by the 
I1lcIIll1ers of the National Macaroni 
~Ianufaeturers association wilt arrange 
the pul1licity schedule to reach its pe;ak 
just l1rior tn the weO!k o f March 2-7. 
Q ne feature uf " Macaroni W eek" will 
he annuuncement through the press 
alltl liver the radio of the winners of the 
se"eral humlrctl priles nnw being of
fered in the assorlatiun's recipe contest, 
prizes totaling $5<XXJ, S3id announce
ments will he made by Miss Jean K. 
Hick, p:cipe counselor o f the associa
tion . 

The vari uus det3ils are being planned 
by the Boa rd of A.lvutising Trusteu, 
Memb~r5 will l~e supplied. with ,a l,rt'tat 

Uoonl of Advertising Trustees 

the Trayrnure hntel, Atlantic City. 

"
,.,eI"""Ii,;"II,,1I11 Oel. 20 tn review the results many suggestions on 

plaits laid whereby each aclvrrtisillg campaign has 

capitalize on his investment. tn datI.', and to plan for its fu-
erative advertising campaign til'\'c1opment, Among the trustees 

cial week planned for I were: It ll. Brown, chairman; 
roni Jlublicity will in themselves , Jas, "I. Hills, and A, J, 
macaroni consumptinn hut onlr j ' - In aUl'ndance also were the l 'X-
ccrted indi\'itlual and group 
the greatest good be obtainctl ' Frank L. Zerega, Frank 
campaign, Suhscribing (inn s aud M, J, Donna i rcpresen· 

thcir share onl)' if they go afh'r of the agenc),. Fred Millis, R. E , 
ttrmilledl),. making the best U5l' C. J, Pettinger; G. G, Hoskins, 

material and suggestions I I i Cost Committee; L. S, Vag-
thuse in (I"ar"!! Hf ,I" .c,,·y,·')·. I . 'I ,.. ... (1illrman I ' erch:mdisillg Cummit, 

Get all srt Ito\\' for "Macaroni 
March 2 to 7, 1931. Educa tional Director n. R. Jacohs 

Fit'l tl Secret:ny H , M, Ranck 

N.tion's Food Bill High Field Secretary Reportl 

The food hill of the American 
approximJ.tcs $24,(XX},(X)(),OOO a ' Hanck made a very cOlllplelc re ' 

which $.l,OOO,OOO,CXXl is I I cllIulitinns in the industry as re-

the fuodstuffs arc raised, whill' j tin: manufacturers of the coun-
passes through retail channcl s, 011 a tour that extl'lltieti from 
inC' to Professor Paul I ;Ii~~~'.'.:l'oast to the Atlantic shore, 
lumbia uni\'cn;ity. who wa!' a w-
in the District of Columhia tu the Carmdiall bo nier, All 
cnu rt a t the hearinG' on the O\'cr the prospects of tilt, 

camp..1.il."ll 1I0W Ulllierwa\' a lltl u! 
I'lea fo r mudification of the , • 
crce sigm:d in 1920, actlvltlCS in thc Assm:iatiull 

Prof~ss('( Nystflllll dec I a The ulle very general CUIlI-

studies reveah:tI that hetwcclI by Mr, Ranck was against 
and 4'(XX),OOO American i I price cutting in many sec-
forced to exist belo ..... the stall,lards Ihat made the business ullprujit-

li t' fou nd the manufacturer, ,'" " 
as a rational minimum ami Ihal t 
families at prcstnt prices l'"uhl acccilt anythinl! o f a progrrssive 
TIIeat on' )' once or twice a ..... ee" Iltat would eliminate unfair enOl 

:\1111 p,ofi' I", ,I,·,'n·'·u" ·o,,. 
He JlOintetl out that shorteni,,!:' U 

route to market wuuld make II Macaroni Weck 
for these people to have meal I • 

without deprivinJ.: other ' 
their market. 

Professor N),strom also stah',1 
his opinion a munopoly in till" I 
ness is impossiLle lx.ocause 0 ' 

number engaged in producti" :l 111 
fact that re1 ... tive1y little cal ' :al 
(Iuired to engage in the busilw'i, 

Edwanl A, Cudahy, Jr" 
the Cudahy Packing compan~ , 

operatiuns of his cumpany anll 
that under changed markctin~ 
the small packer is in a mort' 
geous llOsition than the la r,!e 

NEARING SUCCESS 
Negligtnce in concentr.ltioll in 

ing, or in anything else, has 
many men ncar enough to succeSS 

nothing but failures , 

recommendation of the agen cy 
l I voted to rnakc a sJle-

i drive during till' wcek IIf 
to 7, 1931 which will be ,I e-

rol,ul.,;zc macaroni products 
recommend them as 

'PP" " "'';','' Lenten foods, lnterest 
I week will be maintaiucd liy 

announcements of the prize 
the much talked uf $S(XX) 

contest. These an- ' 
will be: made over a. chain 

nation widt' hookup, by 
Rieh, the Association Rec

Complde details of the 
for the "Macaroni W~ek" will 

known to the subscribing 

lIlemhers at the midyea r meeting of the 
Katiunal associat ion to be helel Jan, 19, 
19,\1 in Chic:tgo at the I'almer House, 

Two Special Drives 

Fullow ing Ihe prolllulioll tl f " Maca
runi Wt't'k," ~Iarch 2 til 7, it is pro
posed by the TrUstl'cs that the aSSOc1:l
tion pllsh two illlwr,i lltlu stry clr i \' e~ In 
help put ovcr other h'atufI:S IIr the cunt
plett' program, The first is a dri n' 011 

Cost ACCQullling to be made durin ).! ~1a,y 
and june, By Ihat till)e the CO~ I Ac
cOllnting Committee will have c.:l1Ipletell 
it s ~y,Stl'I1IS, a simple one for s.Tlaller 
plant s anti a mure cll'\ailcd Clllt' fnr thOH' 
wishing:' it; secontl , a plant Cit-an- Up 
Drh'c will be staged Ilurin).! JUUt· an.1 
july, the Jlurpo~e heing wel'\'il I'radiea
lion in sl'ctiollS affectc,l, amt l'slahli sh, 
lIIent nf mon' sanitary (1JlllliliuliS :UUlIlIg 
Ihl' slIIallt'r I1l:lIIts in tht, lar).!l' r l'itil's, 

Recipe Booklet Changes 

When the >:atiflllal :-'la\'afOui :-'I:mu
factmers a~sl)dati o ll fm:llly I'nblishl's its 
own cnuk book this \\ ill l'I lIItain unlv 
such recipes as will ha\'e thl' ).!t'lIl' ral al;
pnl\'at uf the Ir;\tll', Con'at t'afC.' will be.' 
t'Xl'rt'iscd in ~dl'( liun of rl'l'ijlt.'s Ihat will 
Illakl' up the final l',litillll , En'n' aiti
l.' i5111 will hI' l'IllI sidc.'red 1111 il s Ilt t"r il alii! 
all n 'dpI's flillst IIIl'l' t thc~l' ;\ ha sk rc.'-

Talk M.clloni.··Eat M.c.roni 
In honor of Guy :-'1. UllS~t' l1 , ).!l'lIl'ral 

manaJ.!er u i the :-'kAll'sh'r ~Ia t'ilmlli 

Factl lry, ~I I'All'stt'r, Okla ,. prinril l.1 l 
slK'akcr at thl' nnoJulay lundLl'LJIt Ilf tht' 
~1l' J\lt's tl'r ROlary duh, Oc t. 28, 11).\0 
John II. Picrc.'e, chef Ilf thc.' :\hlrid~l' 
hOld Sl' f\'l'd a t'fIlllplett' ItIt'al of mararoni 
prullllct S, The I1ICIIII was a rnl'ialiou to 
the husines~ Illl' t\ of thai l'ru).! n'ssivc c.-ily 
whll Wl'n ' nll t aW:lfl' flf tIll' m;.I 'Y IlilTl'r ' 
l'lIt ta!'t)' \\'a~' s ill whit'll mac.-:',runi Iln" l, 
ucts may he sl'rved, 

First ca llle ehiekl'n hrulh wi lh mal'a
runi sl:l rs, T hl'lI call1t' mal'aw"i pa1MH1St' 
wilh pineapple sauce, SUlllt' spa).!hl'ni 
muffins and by way I1f dcsse rt snoll' apri 
cnts in a noucllc nest. 

Mr, Ru ssell's talk tlluched 2 illll ll .rlalli 
pha ses of the macaruni hIlS illl's~. tht' 
manufacture of the product aUlllhl' ).!fl'al 
prospeci for its hecorning a ver~' IMlpular 
Alllcrican food, He st ressed Ihe fart 
that a reccnt survey shows ,'('ry ill fn'
quent serving of this l'rntluct ill 'JIll' or 
two ways only that wert' know II 111 thl' 

'Iuire nents- first , IUUSt t',,11 for a ):ollllh' 
~ha rc ~( IlI;U':lfOlli I'fCIdul.' ts as a print:, 
mgrelilcllt; St'l'ullcl, IIIl1 SI l'all unly for 
(uod prudu(1S that hknl! pwpl'rh' :11101 
~e i l' ntific:llIy with 1II:tc.'arlllli III yield a 
properly bala Il Cl'~ 1 ,Ii sh; Ihirt!, must he 
simple, pra(li l':t1 ami appealill).!, 

Planning Cost System 

Chairman G, G, Iluskins ui the Cust 
Accounting COllunittct, repurtc.·.1 Ihat fille 
prog re~s is hdug Illatle ill sl'l'ki ng- a lilli, 
imm CClSt syslem aJlplkablt, tn:111 classes 
flf linns ill the inuustry, !'Ians, thutll{h 
not cOlllpletc, have prol'rcs~ccl to the 
point where he mil allllOt lIl'l' I he iut('n
tinns uf hi§ cnllnuittcl', A si lllph' s\'sh'1l1 
fur usc in the slllalll'r plant s has' hnll 

Hullifled , S uch a s\'slt'm ilia,' loe handkcl 
hy any hnokk"t.' IIl:r ami 11\: almust all\' 
stello).!rOlpher whl'n f:ullilia'ri7.l'd with ii 
A more tietailt',1 sys!t'1ll is fur the lar).!er 
pl:lllts that 11c.'sire dosl'r fost li):lIrc.'s III' 

the various manufacturin).! ami di slriilUl 
ill).! npl' raliulIs, 

The ).!l'lh'ral pia II IIIt'I Ihl' approval .. f 
the tru slel'S :llul lIin'\' lors Si ll illg:' ill Ihc.' 
joint sl'ssinll 111 IH'a r thi s rt'llIl rt. r\ ht' r 
n 'cl'i\'inn the ~un).!cst iuns of thl'sl' oOicl' r ~ 
IIIl' nmullill n' rl'III'rlt,.1 il WUIIIII contiullc 
it s work 011111 haw plans fl1t11I,lt,tt',1 fl1 1" 
Iht, mil lym r IIIcl,till ).! IIcst j alluil n ' in 
Chka).!o, ' 

htlust'w ifl' , Il i:ol talk ma,!t' a tilll' impres
Siiull 1111 11ll' 1~ lI la r i :lII ~ :lIul ht., n 'l'ulllml'luls 
Ihi s p!:'u IIf ).!d tin).! IIIl' pul,li,' :H''1uaill1l'iI 
with lIIal':l flmi Ilfl llll1ft s, 

Sm.1I 0 •• 1 ... ' V.lu. 
Thl' Adnrtisill).! ' \nt' of Chit-a).:11 ill 

di~n l ss ill~ Ilt t' JlII1.1. lill).! ~ I'II' S li ' l1I a s III Iht, 
"Ial'l' 'Kf tlpil',1 by Ih t, small indl' IIl"lIlc.'1I1 
tl t'alt'rs in .lisll"il,"l illll 'IUuh'S EUnl'lW 
Skilllll'r, :uln' rtisinn maua).! l' r IIi lilt' 
Sk ilmer :-'Iauufacturilt).! LII., I hnaha, 
Xd l .. as sayitl).! Iha t hi s l'eUIIP:l1Iy n'\'lT~ 

all Ihe n'la il lIut!t-tS as ~C IlIl1 a s il r;1II 

Llr).!aui lt' IIIl' sa lt'S wurk III 1111 SIl : 
" \Ve slarl in a Inritllry by l'lIn'finn 

all the ~tlln's \\' l' l'all, and lIur aim is Itl 
fllmpll'le thl' jnh as rapidly as l'"ssihlc', 

" \Vl' fl'c! lhat Wl'n' Wt' III IUSl' Iht, sm;11I 
n 'lailc.'r Wl' wouhl jl'''panlil.t, 11m busi , 
IIl'SS with til l' larJ.:l'r uulll'1. T Ill' .Iisn iliu ' 
lion ill thl' AA% of the start's which ,III 
12'7" IIf the hu si ness, l'llahle!, liS til sdl 
tltt' 12% of Iltl' stores which 1\" tJ..! ,5f "I' 
tht' busincss," 

• 
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General Business Conditions Unchanged .. in raw material prices; docks anI I 
houses the world O\'er filled to 
fl uwing with undeliverable 
merchandise; banks burdencJ willi 1'''0_ Depre,don Scraping Bottom 

MOI-e Off Colol- ~llIen,l·olli! 
The husim:ss situation has Sh C.WIl no 

dear illtlication of decisive change dur
ing: the pas I month, says the 1\o,"cl,\locr 
Ulllnthiv news letter of the Xatlonal 
Cin' n;lIlk of ~cw York. 

There is no c.lenying that imlustry 
atHl tradc have had a great deal to COil
lend with during the past 1110nth. Be
!i ides the falling stock market amI oth~ r 
imlications of unsa tisfactory econOllllC 
l'IIIl,litioIlS at home, the political tur
Illttil exist in!,!' in so many illlportal~t 
arc J S ahroac.! has tended to kcell bus I

ne~s in" !iOta tc of uncertainty. 

tested fo reign exchange 
moratoriu!ll; and in the 

Japan suffering from the ", 11,~e';; ~;: ';,::IDallle 
of a panic which prove!1 tu he the 

by the Perfcction of 1I N~w Method of Tcsting, SClllolina, 
by the Gold Mcdal MiliCI'S, insurcs Uniforlll ColO!' in JUlIcal'oni 

days in the year! warning of the coming storm. 
Yet stich cond itions,' tleSpCr;th: 

they appeared at the tillll'. ,lid nul 
vent recovery, once started. frOI1l I 
ceed ing at a rate which confounlll'lll 
Ilessilll ist:>. 

~U llll' signs of impron.!lIIcnl l'an be 
£lIlIIul. and 5C\'cr,11 arc quite l'lwmrag
illg:. hut nunc nf them is yet important 
c nllugh to gil'e dcfmitc ;tS5urancc that 
the turn has taken place. 

Since husincss men had heen c? unt
in!; 111\ suml' sort of a rccO\:cry !llIS au
IUIIlI' it is natural that tillS f:lllmc of 
thl'ir hopes h) llIatl'riaiizc s\1uuld ha,:(' 
h;1I1 a depressing en-eel. As tl S lla~, th,Hi 

d isappointment has fu ulI.1 r~I1l'l't'l)lI. ~n 
the stock markel , where prices. wllH:l~ 
h;1I1 hccn hoMing 1IJ1 0 11 expect,allons 0 1 

all \'arl\' recon:ry in corporation earn
iogs h;;\'c gh'cn way to new I.ow I~\'e ls 
mllre in keeping with the re\' I~ed Idea.s 
as to the outlouk for corporatIOn ~lro l

its. And as the market has lIedllleu, 
l.usilll'sS se ntiment, always influellced 
largely by the market. has had anotlll'r 
!"inkillg spell that has tended to put a 
,I'''lIpe .. on rccovelY, 

I 

(ust at the time when the worlO most 
11":',15 peace and order and tfle whole
hea rted couperation of all I~ec ples ~nll 
dasscs. we read of contendmg arlllles, 
turlHilent parliaments. tariff wars, and 
:,imilar symptoms of sodal u.nresl and 
mutual suspicion, All of wlncl.' would 
he t1i5hcarlenillg int..leed were It to be 
(oq;ottcn that such conditions a re to .a 
'certain extent the usual aCCollll'alll
ment of economic tlepression. 

Let those who assert that the pres
ent wI,rhi ct .niusio ll is 1I1l\,recct!"!IIted 
"nl\" remember hack to 19l1-Europc 
csl;austet! h)" war ami in :>c rious tlal~ger 
IIi re\'o lutioll; currencies collapslIlg ; 
:O:; .. ulh ;\meri ca alltl Australia, then as 
nllw. acutely O1ffec leJ by the he01\')" fall 

If it he true that the JlrobleUl~ 

pressing for soh~lion, involving as. 
tlo such qllesltons as 1 

dehts, tarilTs. destinies of en""" . ''',. 
readjustmcnt of industry . 

S,Jecial i(clil'l lor l1IalluJ(lI: llfn'r~ 
lfnable to COIII.rul Color IJuI' 10 

toeal C/imal.i.: COlu/ilion ... nlso 

l1Imle Al)ailabl,' lor "w fir.O(' lillw 

Ily IIIe llcccn I Jormation oj ,,,,. (;0'.' 
llietlal IUacarOlli Scrl'i.:c! D,'purl IIU'II' 

ture e\'crywhere to a new scale of 
tiCS, arc more complex th an those 
1921-anll here it woultl be well I 

make allowance for the human 
dClu:\" always to rcgard current . 

tics ;~s the 1I10St perplexing "I." ..... ..., IInOUGJI this dcn.lulUllcnt "UII ('tm 

cnced-we still sec no reason get the some culor mU(:lIruni :l65 CIU,'M 

ill" til face the future with r I I 'fI" 'I"f' I' 
t"> U t Ie yeur 11K IUIUI' I IC~ prm uchull Ob\"iously the full mcasure 

perit)' for all depcnds UpOIl the " ,Iish,.-' remurkubiy und retmltH in Imbslullliul 
tory solution of these prohlems, r 
do not belic\'e that the worlll St:mulillll CUll 

(COI.,inlltd Oil tagr 10) 

HIE RIVER '. 
tlleKe rCKllits through lhc pcrfcctiun Hf 

tCKling ,"ethod. 
Gold Mt.·dul Selllolinli hUH ulwllp, hc~(m 

UK the Ktuntlord of Sernulinu excell(~llcc. 
hecn mude from the IineKt '1l1ulity IImht!r 

Wheut, curefully Kclcetctl hy the lurgc~t 
huying orgunizotiun in the worM nncl 

under the he8t JloK~ihlc cCHulititHlH in 
modern Semulinu mill~. Now, thruu,:h 
8tel., which t{h'CH un ndclcd II IiStlrnnc~c~ 

relmltK, thiM pruduc t IIIlK hcell numc,.1 
ME[),\L U/Jre~~_tf!,O(tt!II" St-::\IUI.I:,\:\, 

M(.'(lul U/Jre,O(s_le,O(lful" Senwlillu j!oi n 
that hutl hecn tCHtt..'(I.in II cUllullcrl!iul 

limier Ilurlllill wurking I';ll lliiticms fur 

~"""""J' oj color ill tlU' fini,O(/,, " ~ IIInt'flrm,;, 
. hutch is tested under the S'Ullt~ (:muli
tu IJN,dllce Semolina (hnL gh'CH tilt: ",nnte 

Iiny ill lIrul (IllY out. 
there iK no chalice uf thiH SCllwlinu 

OLD MEDAL 
. , . h I I { 1)' uprellcd b), .tudent. of b\lllne .. 

General bulinulilimproyinl acco~mi to t c i~t h~l :dcon h. upward ,and forward mOYC1Dcnt 
macaroni manuflcturln'jbullnCIi wilc!t ~yn;~e~: ~orc far-sedn, Imd l'!.pericnced macaronI and in, campal,n be n, lponlQr 

"Press- tested" 

EMeLINA 

c'\'I'r nlr.,·in:,! in rc'",ulli'i. Ynll lllwllYi'i /!I ' I IIII' 
",n IHI! t'ulnr IIIUI'uruni c'\'c' ry cluy in tilt, , 't'ur, "\n 
('hmIC'c' (lr lu!Oifl': munc'," h~' hm'inl! tn ,",c'lI nth"I'
wi",(: firi'il I!rnch' II1l1c'urUlli ut !'ic·.'uncl /!rudc. 

pric'c'"" 
FilII pnrti('lIlur~ 1'1111 lit' oilluillt'tI hy writ ill/! 

tn Gcur::c' B • .Inllll!'iUll o .\Iunn::c·r. SC'IIIIIIiIlIl 
Sulc~", S ,'r\'ic-c' Ih'pllrlnll'nl. (;"'lI'rnl .\liIIi'i. 1I1t'. , 
,\1 i HIIt·U pul i!iio .\ I i III1C'i'iut u, 

,,",\SlIm; II'" (;IIOSln" ."0. IXC 
"j 

GE\EIUL mI.LS, I\C, 
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» Macaroni Educational Bureau Section 

,\, the Terell! meeting c ' 'he Dor.nl of 
Directors, it was decidec. In l:ivc the 
Washington O ffi ce SP.1CC in the ) oun13l, 
su thai it s work might have wider cin:u
lali.I.I , Some of the work uf the Wa~h· 
inJ,::toll office is 1)( inlc..'fcst lIot only to 5ub· 
snihcrs 3ml members of the Association 
hut 10 those who h;1\'(' 110 t ),el sub
scrihed. 

It is p.ulicularly d~si rahle that every 
Illl'mbcr of the industry shnuld be kept 
advi sed on the progress madc in the in
dustry in technical matters rind J)'1.rlic
\llnrl)' in Jaw enforcement. 

Our educational work has \)cen largclr 
o f a police nature hut it is bcginr.ing to 
assume a constructive (oml in that we 
arc beginning 10 elc:!1 wilh llroblems of 
manufacture and the purchase o f raw 
materials, which arc of interest to all. 

• • • 
We arc starting an in\'t'stigation of 

Ihe (IUality o f l'C:f.!S ami for this work 
we have obtained the support of prac· 
ti rally every firm that sells eggs to the 
Illal'aroni manufacturer. The results of 
thi s im'cstiga tiun will be IJuiJIished b thi s 
Jlmnlal together with rrcolllllleulatinns 
fur thc Jlurchasc of ('J::~s. . . . 

From tillle In time there will he pub· 
lished analysl's of semolina, farina, and 
Outlr used hy thc maca rolli manufacturers 

General Busin ... Conditions 
Unchanged 

(CorililUud frorr! to{lt 8) 

stand still in the meantime. Trade 
Iltrounhout practically all countries has 
bec li so depressed that an increase 
would see m necessary berore long if 
unly to take care of the barest needs o f 
cOll su mlltinl1. 

CUI1SitiCrillj; the 1II0ll th s uf reaction 
now behind us, as wcll as the depths 
to which the decline has gone, there 
can be little douht hut that the depres
sion in thi s cuunlry is sc raping bottom. 

Whether the ··c;e mathemati~al 
low point has be . llt~d may be 
open to ()ues tio ll , bUl .. _ ,to 1I0 t belie\'e 
hU 5illes5 is likely to go much lower .. nd 
we think the next important mo\'cment 
will he upwa rds. How 50011 that will 
take place cannot, of course, bc foretold 
with certainly, as that depends in large 
part on the degree o f help o r hindrance 

By B. R. JACOBS 
Wdshington Represe:ntc!Jtive 

together with l'''"lIncnts Oil these anal· 
yse$. In thi s way manufacturers lIIay l>t 
ahle to correlate analytic.11 data with the 
quality of raw material that was u!\ed . 
Semol ina. farina, and Oour of tilt.' lIew 
ern!) arc showing up I>cUel than they did 
last \·ear. It is too carl\' yet to makc 
com~1risolls hut analyses' of these prOtI· 
ucts suhmittetl show a trend toward a 
higher I)Wlcill, a lower moi sture. 3 1111 a 
somewhat improvcd color. 

• • • 
It has bl'cil found desirable to publi sh 

in this section thc name!! of fimu that 
are cOll\'icted of violating the food laws 
-feclera l, state, or muni cipal, partie· 
ular'" as to misbranding. and aduhera· 
tinll 'o i ma caroni products. 

For the P.1st two years we have heen 
making an effort to ha\'e the Louise 
M:umfacturinr, comp.lny of Cle\·elautl. 
0 ., now doing business as tht Louise 
Noodle compa ny of tht same city, dis· 
con tiuue the use o f artificial color in 
their t'"l-:g IIOtldles. Recently they werl' 
prosec uted "y the state and fined $25. hut 
they are still continuing its u s~ . Their 
product laheled "egg noocJles" is dtficient 
in egg solid s. We will continue to makt= 
cfforts to make the food law official, 
keel. aitl'r th em until tht·y di scontinue 
thl' practice which is a \'iolatioll of the 
iond law of Ohio. 

accon.letl the economic forccs working 
to resto re the ba\;tnce. 

Us ually, however, our industrial de
pressions or a severity comparable to 
this one lI ,we taken the form of a U. 
shapc eu n 'c-that is, business after 
passing through the declining phase 
has generally mO\'ed sidewise for a few 
1II0nth s hcfore commencing the climb 
hack to 1I0 rmal. 

It will he recognized also that the 
coming months arc not munths in 
whi ch decish'c upward mm'cments arc 
likdy to be initiated. During the win. 
ler, huilding construction and outdoor 
w(lfk are natu rally slowed down, and 
trafiie and trade O\'er large sections of 
the country are hampered by the 
weather. Hence, with large numbtrs 
of work~rs already out of jobs, unem. 
ployment s~cms likely to get worse: he. 
fore it eets !Jetter, both by reason or 
the slack sea50n :md the teru.Jency for 
industry e\'crywhere to reduce costs 

Recently the New York 
Health called a coo i":,," ce 
manufacturers k lr I tl '!.· purpose 
cussing with tht 'll Ih e ~"1Ie of 
colored macarolll ,I,.In·ll i1Jcts in 
city. All but one of tht """U£a,·,:" .. 
present were opposed to the sale of 
tificially colorell product!>. 

The Board o f Health, through 
M:lx Herzog, has advised me it has 
on record 10 the effect that it 
it a violation of the Sanitary 
scll o r otTer for sale in the city. 
York any macaroni product that 
tificially colored whelher or not thl' 
t'nce of color is declared on the la~L 

The manufacturer who (a\,orell 
of color has b«n notified of this t 
hy the Board of Health, and has 
vised that he must discontillllt' 
di ately the manufacture of such 
colored products. He had been 
a reasonable time in which to i 
any artificially colored product 
he dis trib",ted in the New York 

tar), effect on cond itions in !\'l' l\" 
city, as the above mentioned 
lurer had a very large t rade ill 
style artificially colol"ed 
uets. 

through gaeater use of labo r sa \'ing 
\' ices a nd methods. Such CII I . 
while calling for wholeheartt·.1 
s upport of unemploy ment rd id 
ures, should not lead tn a . ' 
\'iew of the busi ness situation 
(alling off in activity prO\'es to 

greater than usual for th e i 
sen, l>u5ille55 can he coullted ;. s 
made a gain . 

Fair Warning 
A visitor calling on a mall 

the credit of being a lively 
po liticul meetings said: 1 

Mike, that )'ou have in the gl ; .~5 . 
"Oh, that's the brick I gOI agtn 

head at the last election." 
"And what's that little flowrr 011 

of it for?" 
"That's a flower from tbe 

man who threw it." 
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Better Dried Macaroni Productu At Lower Cost 

11 II 110 If,,, f! i "fl 
A Newly I"a'ell',ed 
Artificial Itryllig 
System for ,\11 
Forms II' IU1l1!llro1l1 

I"roducts b~' .he 

Gallerani Dryinl! Marhine Company 
OF IlAltRISnURG. PA. 

"'rom ' ,Im 01.1t 

To .Im NEWt 

J 

The New Sanitary and Guaranteed Way 

The Old, Open Uncontrolled Method 

SIJeed 
Economy 

Efficiency 

The New GALLERANI DRY. 
ING SYSTEM guarantees not 
only to speed up the drying proc~ 
ess, but to more properly cure all 
macaroni products at a lower cost 
per pound and with the smallest 
possible waste. 

A practical, tested system worthy 
or the consideration or all pro
gressive macaroni and noodle 
makers who seek to produce 
quality goods. 

The New Gallerani Drying Sys. 
tern insures unirormly dried prod. 
ucts under all weather conditions. 
Inquiries invited, Suggestions 
freely given. Estimates made 
without cost. 

Gallerani Drying Machine Company 
Harrisburg, Pennsylvania 

Alexander Gal1~rani, President. 
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Secrets of Successful Trade Marking 

Bow to the Read-the-Label Movement 
By WALDON FAwcm 

The job of inscrihing anti identifying 
a gi\'en make of macaroni or kindred 
product isn't quite so completely a 
matter for personal imlulgell ce as sOllie 
memiJers of the t rnde have lancied it. 
:\ot, at lea !;t in thi s ,Ige, when ultimate 
consumers have COllle to have an un
C:(l1,lY curiosity rcganting food pack
ages and a benl for analyzing the de
signations .l nd sJlecifications on the 
package, :\ lew neees"it)' ha s growll 
up just with in the past few yea rs for 
l' ::It ering to e\'eryda y customers in the 
lanJ.:uage on the package. 

and household purchasing agents not 
to be content with a hasty gl ance :It 

the trade mark or tmde name on all 
article hut to make careful note of 
e\'erything th at the producer or mar
keter of an article has said in the space 
at his disposal. In short, behold 
studied Illissionary work to get the 
Jlublif: into the habit of reading the 
notations in s1\1all type as wen as the 
ni cknames in large type. 

spccinlty th .. n he is entitled to I 

the pacl,age denomination. 

Th31 the Read·the-Label call1i nign 
being hrought close to home iar 
of the Macaroni Journal is imliral('J 
an "illustration" used lJy au ufii(i.11 
the U. S. Foot! rind Drugs I i I 

lion in olle of his recent apll('al ~ 

public. Said he : Suppose J OII 

y Ollf grortr lor a /Iackogt: o/l/oodl,'s 

This 111::1\' come as a hit of a jolt to 
the macar(;ni trad esman who hit!' fond · 
Iy cuddli.'d th e idea that his pcrsollal 
tas te, all~1 his .. lone. was the only fac
tor to lit' considered in choice of a 
trade ll aUlC ror the preparation of pack
aJ,:l' "WilY ." Pussihly C\'cn tuday an 
illl\epcndent 5 1 l irite ~ 1 macaroni hrander 
Illa y intlulge hi s whim!' in choice of a 
tralle mark and get away with it. But 
it were thl' h('urr p:lrt of valor if 11(' 
has an ere to the impul sl'!' allil hahit !' 
( If the puhlic, l'n'n in thi s quarter, :\nd 
certainly he h;1I1 bctt l' r how to \luhlk 
npiniun when it Wille !' to layinJ: out 
hi s label a!> a whole. 

Fnr se\'cr;11 years past the convictinu 
h;.s been ~ro\\'in~ with marketing ex
pelt s that participant s in packaGe ('0 111 -

I,,",titi li ll were line to a~lopt lJ.1ckaJ,:l· 
.Iress tlwt would sati sfy as l'olllpictel y 
as I'nssihle the buyer of packages. Not 
merely '1J)J1eal to his sensiti\'Cnl':ss tn 
coior, nor simply c::lt ch his eye hy he ld 
typc, but tell him what he wants til 
knnw ahout the product in terms he 
can l.:olllprchclHl. T o thc older reasons 
for hUllloring the consumer in thi s lI1at 
ler of package placards there has now 
heen added a lIew aud more powerful 
incentive, viz., lhe spread of the Read 
the · Lahel 1lI0\·elllcnt. 

.. \nd why? Why is the Federal gr)\'
emment !'o all -Hred interested ? For it 
is no secret th;! t the U. S, Department 
of Agriculture is back of the Read-the
Label program. \Vell, it is with U ncle 
Sam simply a matter of serving what 
Washil1~ton c0nccives to be the public 
interes t. When the Federal Food ami 
Drugs Act was enacted years ago 
some of the "Ilure food" crusaders jny
ousiy nssullIell that henceforth all 
WO\LM \ll' Im'e1r. The puhlic was 5U\, 

pose~lIr protec ll'd ag::linst it s own inno
ce m'c, i~noran cc. and heedles!'lless. 
Gradually, though. it has lieen borne in 
upnll the Fe(\eral officials that the 
~rcat lay 1.\Lhlie is "expose,'" to "de
quat e kl\llwletlgc n:J,::JrtlinJ: eatables 
hilt that t1S\La!l\, it docs not "take," 
lIeLH'l', the hat; hing of the Rcall-the
I_ahel mO\'cllIcnt as at least a partial 

l'Ullltim1. 

Sc\'c ral reasons in onc illlJll'l the 
preac hment s from \Vnshing1on fo r 
• Icliherate perusnl of every last word 
alul fi~urc on a food p::lckage. For one 
thill~. fri ction will be reduced and COII

sUlller s,1.tisf::lction increased if pur· 

What is the Reacl-the-l.abel move
ment? And why? To answer the 
first question, it Tllay be said that the 
nature nf thi ~ popular drive is pretty 
clearly indicated by its title. It is an 
agitation or educational c:'lmpaign de
signed to induce the purchasers of 
cOllllllodities. and particul:nly pur· 
chasers of foodstuffs , to read from 
slart to finish the inscriptions on the 
J:oods, In other words, here is a prop .. · 
J:nml::l plotted to persuade hOllsewh'es 

rhnsc:r:; will look before they leall to 
the extcnt of checking the inscriptions 
on the I'a..:kage. The cause of health 
will he promoted if consumers will 
learn all they can regarding the prod
ucts o ffered to satisfy their appetites. 
And from the viewpoint of the fov\~ 
industries not the least of the good 
consequences of focusing attention up
on the labels is found in the discour· 
"gement of intentional or unintention
al suhstitution, and the restraint of 
unfnir cOIllJletition. Seldom can goods 
be "passed off" on a painstaking labc:l 
reader, Not is the consumer who has 
closely scanned the label liable to the 
delusion that he has purchased a,larger 
volume at heavier weight of a food 

he pas.us ~'O lf a packag~' II/br/t'.! 
"Dadlr.1. Do ),0 11 gel n·/lot ) '011 , 

,/jJ ),0 11 hove ill IIIim! " 
lI oodla J' Egg lI oodl ,'s cOllta;" .; r 
t('i'igllt of lI,l' solids 0/ whol" 
or egg yolks. Plai" IIoodl.'s 
rgf} products. If ),0 11 arlO soM 
lI aodlrs 1vlll:1I )'011 .. .rp ... l t'd 10 bur 
,Ioodla yo" lIavr dtlrollJ~'J YOllrs:'l; 
110 1 oskiug l or tgg lIood/t·s. 

Granted that this ami similar 
will result in closer studv In- th ... 
of th,~ ,,;thole story on th~ . 
is the macaroni ~ral1ll c r to do 
Doesn't Uncle Sam prescribe th,· 
of the statements to be used 1111 

as, for example, the declaratiollS 
ing artificial color, or artifLcial , 
the pro(lucts contain eitlwr. \' l'S :11111 
is the answer, The gO\'CrJUL\"nl 
make certain hard and fast 
on the macnron; laht'l er. II ... 
choice but to cOlllply. nut thcr(' 
lain olher reSlx)fJ sihililies in '''' ''''''~,. 
wilh foodstuffs identification as I 

official Washinl:toll has littlc tu . 
latter is Icrt to the lllitiath'e oi 
cr. All the 53me, these detail :

outside the strict Federal ~:~::~;',I 
are worthy of more careful, 
we are I;oing to have the public 
ing, dissecting, and translating in 
way en' ry statement made un the 
wraJl~r. 

First of all, the new and I 
, ::uation may influence to sOllie 
the selection of the trade Itlark i 
TIle go\,cnuTlent will not a!loll' a 
aroni tradesman to adopt a 
w::IcafOlli mark, i£ it is to bl' 
umler the hasic trade mark 
even in the choice of sugges1i\'e 
wilich are allowable, the brander 
watch his slrp lesl he create a 
impression in the minds of some 
mers who take meanings ton 
So too, the conservati\'e nickll:!nlU 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco~ Cavagnaro & Ambrette, Inc. 
I. DeF rancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

AT LASTI The Pre .. Without a Fault, 

duStlllle. and econor,nical ill oper31ionj comll3CI and 
ra Ie . 111 (Oll struCllon. No unneccssary parr ! but 

e\·,cr).tlu,n g alJ soh~tc1y eu elltial for Ille ~ul\ slr~cli ~n of 
a lu t I' :\Ss l11ac hllle . 

On! y 1\\'0, controls on entire m:lchine. One \'ah'e 
cOl.ur~!s 111,IIn IllunGe r and raise s cylinders 10 allol 
S '\' Ul ~ ,"p ' Another \'al\'e conlrols the p:lcke N v 
mec halUcal mOI'emen ts, 11 11 parts operal ed h)'dra:iic:!.IIY~ 

GUaranleed prodUction ill exceu of 25 lJ:urel s r~r 
.Ia), . Ueiluccs waste 10 on~ · third the usual quantity. 

11:h,i 5 preu has many imporlant fealllres a few of 
II' II C I we enumerale her~witlt . ' 

.~tNtNG, .Dolh !lIe main cylinder alld the aeker 
C) i!n.ler arC' Imet! wllh a brass sleeve. Uy linin p Ihue 
cyluulu s, the friCi ion is reduced 11nd Ihe possiIJ71ilY o f 
:t n ~' i!>55 1: f prcuure . ll\rough defeels in the sleel cast-
1I,11-:S IS a solute! ), ehllunaled. It is practi cally impol
s.I,!e 10 ohlatn nl!soluleiy rerfect steel cylinders. Other 
Ula nufactur~ rs cuhcr ha~llll\er down Ihese defecl5 or 
fill lhem wllh ~older, I~ ilher of Illcse melhods is 111 
,i~I~! . a make ·sluft and will nOI last for :lny lenglh of 

, PA, CKING. XCIV s),Jlelll of lla~lciIiG. which alJso. 
lit ... Y Ilrennl s lcaka&e, 

RETAIN.ING D.ISK. , The retaining disk al Ihe bOI-
10m of Ih ... IIl1e cyll1l~et IS raiscd and lo\\'en:d hy tIle:!ns 
",f, a s I2 mll Icrcr, II'llIch mOI'es through an arc of less 
[ 1.111 ,b deGreeJ, 

PUMP, Th ... PUlilP is our i11ll'HlI'ed four (4) pis Ion 
Iype, 

. DIE PLATEN. The dies Illaten or su pporl is di\' ided 
HlIO. three (3 ) s eclion~ for the IJ}-S inch and Iwo (2) 
se.Clloll s for Ihe. I.Z~ IIIch press. (We oril,;inated this 
s ) s~cm of 5ub · ~h \'ulOn of platen, sin ce copied by com, 
l)e IllOrs,) , 

PLATES. The re are plal es on frolll and rear of 

r. r~n 10 prcrenl dough falling when cylinders ar 
le'"g swunG, -

JACKS-SPRINGS. No jacks or sprinl;5 arc used 
10 IlTc I'cn.1 leaka~e of dou.: h between eylhuler and die. 
O,ur spcm,l ~ )' s tel!'. of t Dnlat t prevcnts Ihis, Srrin s 
Will lou their res.llency hom conlinued use and wfll 
1I0t funcllon properly. 

V i CONTROL VALVE, 1I0lh the main plUnger and 
ert cal Hydraulic Pre .. with Stationary Die Ihe pac.k.er plu nger arc COli trolled lJy our improved 

12Ya and I3Ya Inches \'ah'e. I he mOl'aMI: part ? f this \'al ... e rOlal es aeainst 
~I\\' een Ih~ Iwo faces, thue un be pr:lctically 110 wear on this parI V~rny",., '"llrf~ ce: As tl,l crde IS :llways a Ihin film of oil 
It eoncenlrie. . ' • e .,01ICf requIte 10 set saUle as tile lII overuclll 

MATERIAL. All cylinders 11re or It eel, alld have :l very hi ~L safely faclor, 

1iQ1~~~~~nR"ETUUyRNJ. I}y n,lran~ ofk111l irupro\'e,d b)'-pass vah'e, we ha\'e reduc.edthe pressure on Ihe return siroke 10 ptac· 
JiA . - ,re UCIIl£, Ie .uac pressure, I Ie ann or 1,1 UIl);et returns to L15 Slartlnl: poinl in less Ih,l.II one (I) minute. 

Ih~ ~~~:·po~YN~I:. the hydrauhc packer has independent con trol. it relurns aut omalic:lily when Ihe main eonlrol vah'e is SCI 

~~!!ST~UI~TI~Ni Thl! pr~ss is loildly and. heavily con Siructed throughout. All material is the lJest oblainable T he 
ry r g an t I~ uprt&hts extend to Ihe dIe plateo sup port, thereby prCl'entin& an)' \'ilJration of the press. . 

BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Add,." all communication. to 156 Sixth St,.et 



• 
14 THE MACARONI JOURNAL No\·tmhtr 15, IS, 1930 THE MACARONI JOURl'IAL 15 

want to stl'l'r clear of any macaroni 
brand that thc publi c in its new (on
sciousness of Illarkings would be Iikel), 
to drah inlo e\'cryday use as a grade 
mark, or indicia of O<1\'or, site. or \ '3-

riely. 
l\ssumiuJ.: that the 1)I:III1I1..'f of the 

trouble-pfoH! 1::Iocl has fluflgetl the pit
falls that surrouml the tralle lIlark 
pruper, thefe remain olln'r 11;1I1J.:t'f5. IIOW 
that the public has sharpclIl'!1 its scrutiny 
of lahds. Lest the Jlublic make its own 
choice uf a bu\'wonl there is ncctl tlmt 
the packagt'rs ';3VI.' .... care tn present the 
various cll'ments of 1J;lckaJ.:c tlisJllilY in 
the ortler of their importance. The COf

porale tillt' Ilf the manufacturer shou111 
110t he allowl'd to overshadow the trade 
mark naml', A slogan III'CtlS must lit.· 
5uhordinall'd to the tmde name it glori
fit·s . And in this Ilay Whl'lI mergers ;lIul 
consolidations ami full linc markt'lillJ,: 
arc operating to hring to market mally 
products, c.leh bearillg two or mure dif
fcrent trade marks, it is all imllOrtant 
that the lahel rcaders recognize the rela
tionshil) and the resl)('cti"e rcsllOlisibili· 
tit's of house-marks or tying marks flll 

tht' one hand allli product-marks on the 
other hand. 

With c\'cry tlay citill'ns schooletl to 

Lei Us Give Than~s 
A Timely Editorial-Author Unknown 

In 1620 our Pilgrim fathers cele
bratcd the first Thanksgi\·ing on the 
rocky shores of our New England 
coast. This is 1930, exactly 310 years 
later. 

Let tiS cnmpare situations: 
The Pilgrims cdehrated after a ycar 

ill which nearly half of their little h3Jld 
had died of disease ami exposure. Ttl · 

tlay there arc plenty of warlll houses 
ami plenty o f coal for fuel. Medical 
science has so far advanced Ihat Ihe 
death rate is only a very sllIall fracti on 
of what it was in 1620. Point number 
nne for which to he th ankful. 

In 1620 thcre were Indians who 
rather enjoyed having a scalping party 
now and then. Today we have gang
sters arul hootleggers who shoot e;lch 
other down with machine b .... lIls. Dut 
thl're is a difference; today decent aOtI 
law ahiding people arc not molested, 
while in 1620 life was not safe fur cven 
the most de\'ou!. 

In 1620 the few white people on ollr 
short·s were \·ictil11s oC t)'r.lIluy and (X.

litidll oppn·ssiull. T04lay there is 110 

tyranny, and if we are oppressed by tax
ation it is ht'cause wc han~ failed to hr 
as inteft'stt'd ill "politics" as we shouM 

take a more intdligent interest in label 
recitals it also behooves the macaroni or 
noodle seller to exercise extra discretion 
in all statements as to quantity of pack
aged contents. nle food and drugs act 
requires every product package to carry 
a plain :ulIl conspicuous statement of the 
quantity uf contents. So much for the 
statemt'nt of net weight. Dut there are 
other quantitative tenns to be kept 
straight. In this era when the 10-ccnt 
fnod package has attained new vogue 
and when macaroni subpackage units are 
being extellsivdy included in "assort
mCllIs" ami "combinatio.n" offers, there 
is an added urge upon the frank and 
conscientious marketer to set the label 
reader right as to the stature of the 
portion that is offered him, if the offer
in:: is II "Sample," "Trial Size," "Full 
m-nner" unit, or any other helping short 
of the r ... gulation standard package. Just 
in closing and as a valuable tip to every 
macaroni marketer who is gi\·ing thought 
to ihis general subject of labeling stmt
rgy, it may be: whispered that the U. S. 
food 'H.lrninistration is like'" to launch , 
ere long, warfare 011 the "s~hunit p.1Ck~ 
age." just as Uncle Sam is already 
hounding "slack pack" containers in the 
food field. 

he. We arc Ilur own rul('ri in the Unitt'tl 
States, in thc IIlllst powerful common
wealth of the world. Again we should 
be thank Cui. 

Point by point let us compare. The 
bed we sleep on-mattress, springs, 
COl'ers and all-the food we eat, the 
building we work in. the clothes we.' 
wear, the books we have to read. the 
schools wc ha\'e for our children. Omit 
luxuries if you wish. Compare only 
nc('essltlt~s . By any method of com· 
l';lrison we have a thousand more rea~ 
snns fur heing thankful than those 
first Americans who gave thanks in 
the hanest season. And this is not 
taking into consideration the thing!l 
that canllot be compared. the steam 
engille. the automobile, the airplane, 
the telcphone and telegraph, radio, 
telerision. electrh:: light and so on. \Ve 
have these : our pioneer foreFathers 
knew them nut. 

\\' hat I You say you c:mnot com. 
pare these times with those of 300 
years ago-that life is more complex, 
that we are go\'erned by economics, 
etc, Why bless you, of course that is 
true, Hut if you don't feel thankful 
(or things as they are, just ask your~ 
sell this: \Vould you really like to 
trade your present mode of ~:(e (or that 
followed hy our Pilgrim fathers? 

If your answer is in the an;,,"";I---------:------------_________________________ -. 
then perhaps you can be excused 
grumhle a hit. Personally, 1 like 
in which the only scalping that i;; 
is on theatre tickets and not " 11 

crown or my head. I say. let 
thankful. \Ve have much to be 
fulfor, Only WOOD 
Amorica's Mo.t Price Ie .. 

can take it! What ..... ould you call America ', 
priceless asset? asks n. c. Fod 
"Forbes Magazine." Surely not 
less natuml resources, not its 
national wealth, not its unequale,\ WHETHER you ship to the ncxt town or CIiPC 
of gold, not its siant factories. Town. your IUcrcllllluJisc receives n titollslllifl 
surpassing railroads, not its and onc jolts LcCom it reuches its destinution. Ship-
dented volume of cheOlp power. ping rooms. trucks, landing plllHorll19-Cvery timc the 
its most priceless asset the charamr Ihipmcnt is hundled it is hUlllped ••• jUfl'ed ••• 
its people, with their inexhauslilll~ tossed about. Only wcll.puckoged gootls are recein.J 
ergy, their boundless coumge. 
domitable self confidence, w. perfect condition by the purchuscf. 

scendant vision. their slcepless • Rough handling connot be avoided . Dut 
and perhaps, above all. their Ihe results c,'1n be minimized by using 
irrepressible optimism? wooden boxes. Only wood cun tuke tile de. 

nle firitish are famed atrllctive hundling or ('\'t'rydny trllnsportn. 
dog tenacity, their grim fixill' tinn ond remoin ulluanlogcd. 
JlOSt': , their stoicism under 
Ilut Americans mett a(h'ersity Domogt'<l shipments dUIIIIIgC yuur busi· 
dour det(rmination but with ..•..... -.. nt'SS ••• cause disgruntled customers ..• 
edness, with a smile on the fan' injure your reJlutation •• , cneourage red 
joke on the tongue. "Tomorrow will tape. You owe it to yoursclC to StOC tlmt your 
a beller day." "You can't hold a merchandise is J>uckcd to stllnd the jolts 
man down." "Bc a bull on ami jul'S it will rt'Cci\'c before it is safe all 
Th'nt's our national spirit. 

Ihe customer's shelves 
last for a nisht but optimism 
the morning, Nothing is so good Fi"cfold }Jrott'Ction· - Good Wooden 
call be maJe better. \Vc gaily. Boxes-assures dl'lin'ry or your mcrchnn-
attt'mpt the new; we chttrfully i disc in the bcst possible c..'Ondition. 
the old. Thus doth our ir.nate 

The Wooden Box Bureau D1llilllnins a wedded to our other qualities, 
to higher and still higher h(' i ~ ht s oolilpetent stoff or packing engiul'crs and 
achievement. designers to uuist Illanurllclurers with their 

Appointed South em 

district malla~cr or the Skima" 
facturing Co. with headquartt" - .11 

lanta. Ga. Official annnunccllIl'L ' Hi 
appointment was made by I i 
Lloyd M. Skinner of the 
cern Coull' Ihis month. The 
Manufacturing Co. has alwa),!' '11 

a good business in the southt' lll 
where its mac..1roni, sp.lglu II i. 
noodles and raisin hmn arc popular. 
Me\Vaters was fonnerly II 
prominently in the 
south. He is a native 
wide circle of friends in the 
ritory of which Atlanta is the idc,}1 
tributing cel~ter. 

Jllil.ping room problems. Their serviccs cost you 

nollting-plnce you under no obliglltiotl. H you nrc 

t'OlIfronted with any prohlt'fn rc1ntl'd to thc packing 

lnd shipping or your goods, one or t1I<'SC men will he 
gla,1 to call on you and cxplain the ad,'untages of 

Fin!foJd I'rotl'Ction.· Send thecoul'0n today, It IUlly 

en('an thou!lllnds of dollars SU\'c..'tl. 

WOODEN BOX BUREAU 
"f Ille Nalional A .. ocialion of Woodcn 
110% IIfanu/aclnrcro allli of 1116 National 
Lumber IIfanufaclurcro Associalion • 

ClIICAf;O, IIJ.INOIS 

• ... IV.: ... OI.D 
I'J\OTECTION 

Good lI'oUf/,·,. IIox,'/C
,mj'·SUI",I.l'uur 

IIwn:luIIUIiIl(' IIglliultt: 

1. Huugh 111111111111": III Trtlllsit 
2. 111I1dt'1i nlllllllJ.!" 1 ' ·'luh.~ , nmlr',i1., 

furn fubrll. ""'., 
:1. Jlilfertlgc 

·t. IItld W"lIlllt'r 
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» » A RADIO TIE-IN 

By MARY HOPE NORRIS 
Fcundcr 01 Mothers' R.dlo Round T .bl. Club 

To the manufacturers seeking prac· 
tical and profitable tie·ins with the na 
tional ad\'e rtising campaign of mac
aroni products now appearing in the 
leading women's magazines and tradc 
papers, the radio is recommended. In 
prope r coord ination with the General 
puhlicity it will be found most helpful 
in popularizing a particular branJ, 

Mention of the term Illat:aroni or 
macaroni products brings to the lI\'er
a~c Ame rican houscwife's millli a pic
ture of 1I dish that shc serves only 
occasionally - macaroni allli cheese. 
.. 'cross thc street her Italian-American 
neighbor may know of a score of wa),s 
of serving macaroni, spaghetti, "ermi
celli. and other products. The Ger
man- ,.\mericlm a few doors beyond 
lil:e\\'ise knows of many appetizin~ 
wa),s of scning thi s splenclid ;11111 

economical food, particularly CCG' 
noodles, 

other hand. if she can be educated to 
their many uses in menu building she 
turns to macaroni products as a 
delicious and nutritious food, as well 
as a dollar stretcher. When using 
them lIlore frequently-and they arc 
almost universally popul3.r in every 
famil y-macaroni products come to 
have a regular place as a stapl e (oOtI 
in the pantry, amI they occupy a posi
tion in the fnmily menu almost as im
prcgllaLJlc as bread. 

In bringing' ou t all these poinb, 
radio advertising has an nd\'anlagc in 
the introduction of the personal cle
ment. First of all. listeners accept the 
radio artist's \'oicc as that of a friend. 
'nley know alltl recognize thnt \'oicc; 
they listen from one broadcast to an
other. Figuratively, they receive the 
radio artist into their homes week after 

week. 

A 15 minute radio program, 
is the shortest period sold on 
the larger stations, permits the 
cry of about 1300 words by the 
artist. exclusive of the 
closing talks by the station 
This means that in each talk 1 

er can give a worthwhile di,,,,, ;si,,. 
the products frQIll the point 
their (ood \'alue and uses. 
lIulllher o( practical points and 

The artist's voicc, reaching 
hOllsewife in the intimacy of her 
hOllle while she bathes thl' 
washes the dishes. irons, or ' 
o lher daily tasks in the 

tn recognition of this situation a di
rect sales radio advertising campaign 
should Le planned to reach the aver
age homemaker. Its object is twn 
fold i education in the many uses oi 
macaroni products in the menu. :tnd 
their value in the diet, The latitude of 
a radio campaign permits the de\'elop
ment of stich a program to the fullest, 
Thus the new knowledge is carried tu 
the woman wi, a is largely unac
Cluaintcd with ma\'aroni products: the 
hOIl!>l'wife who is aC ,~\lstomed to usinJ;' 
thelll ill planning hel meals recei\'Cs 
fresh stimulation throuch the new 
itleas th at cOllie to her through her 
radio, 

Assuming that the homemakcr 
knows ve ry little about macaroni prOlI
uets. what is the first thing shc wants 
tn know? Any homemaker-any hu
mall heing who is confronted with a 
~h'en product-immediately wants to 
know why she should lIuy it: Is it su 
perior to any other? 

Nex t come the Cltlestions of foo!1 
value. usc. a!Hl-in the case ,of mac
aroni products-economy. Even when 
con\'inced of their (ood value many an 
othe rwise modern housewife docs not 
utilize them often because she knows 
of only one or a very few ways of se rv
ing them, Thus handicapped, she pre
pares macaroni dishes only at long in
tervals. She does not form the habit 
of keeping macaroni products on her 
supply shelf all the time . . On the 

'Vhat is more natural, then, that one 
after another, listeners hecome inter
estf'd in a progrnm-and in dircct sell
ing radio work that means the prod
uct? Their enthusiasm mounts to the 
point of writing letters-not merely re
quest ' letters, flor "(an letters," hut 
frie'ndly letters, homely leltels written 
frolll one (rienel to another. 

For example, one mother wrote that 
she has "(j,'c littl e ads" (or the particu
lar brand of macaroni products being 
ad\'ertised ove r Station W JZ of the 
National Broadcasting comp:my la st 
spring, Then she explained in the 
ned sentence that these are 5 \'ery 
lively little sons who would cat m:lC

aroni at e\'Cf\' meal if she would serve 
it that 'ohen: 

On this particular program another 
mother wrok that her little son 
was \'er>' enthusiastic o\'cr spaghetti. 
whereas he would not touch breal!. 
Many a housewife sent her own fa
"nrite recipe. or outlined a successful 
cxperiment she had tried with a recipe 
J:::i\'en o\'er the air. Time ,u:d time 
again husy housewh'es w: o\(~ how 
delicious the dishes made bv ti l': I Hlio 
recipes were, and how an"t"",f:,1 they 
were to learn of the many. fllilllY \\'ays 
of ser .... ing macaroni products, Com
bination meat dishes- -such as meat 
balls and macaroni or spaghetti, lOeat 
loafs, escalloped meat. and macaroni 
dishes-macaroni salad, ana macaroni 
products used in puddings, were im
~C"sely popular . . 

-,-

the program personal. 
her mind with the message 
works-there is none of the 
w:l.iting until she has a few ' 
menls to read. \Vhcne\'l'r she 
recipe or some suggestion that 
to her, she drops her 
for a (ew moments to copy 
Nearly every housewife makes 
of keeping a notebook and 
her radio (or this \'e ry 
every homemaker always 
weather eye out for a new recipe, 

This is evidenced o\'er and 
again when letters cOllie in with 
heginnings as: "I was ironilll!' 
and listening to your talk 
heard your radio talk thi!> I 

when I was washing thl' 
dishes .. . "; " 'Vhen I was 
baby to sleep ... ", and so on, 

It is an accepted truism. of 
tha~ the human \'oice is the ! 
ihle oi all instruments of 
Little wonder then that its --, --"' ,; •• 
in ra4lio advertising are so 

Take the answering of the I 

tion that the average housewife 
ask about a given brand of 
or macaroni products-why 
p .. uti cular kine!? Is it superi"r 
other? 'Vith the radio arli ~ 1 
sJleakin~ guhle the Ii stel1l' e ~ 
taken on nn imaginary journey 
modern sanitarv, sunlit (arlnry 
the given products arc W Oldt, 

talk on such an occasion ,lcals 
the sort of inspection that an>" 
eyed hnmemaker would make, 

This means that emphasis is 
the quality of materials. the 
of the factory, the air <1nll 
within its wans, and the . 
tation surrounding the whole 
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1M TH E ~IACARON I JOURNAL No\'tmbr r 

nf manufacture. Thc style of thi~ talk 
is l'hatty and straightforward-that 
conversational style that can he 
:\chic\'c,) only with the spoken wonl. 

The carelul homemaker has little in 
ten'st in the mechanic;!! side 01 a {:I e
tllr),. Dut her hom;cwifcly eyes note a t 
ol1ce whether the workmen :Ire dressed 
in clean white unifo rms. whether they 
wcar caps, whether they look hc;'\lthy, 
ami whether their fingernail s arc short 
aud clean. All these telltale detail s 
answer the question of cleanliness. If 
they pass ll1uster the housewife is solt! 
0 11 that brand . Since few homemak
ers h:l\'c vi sited a macnrolli factory. 
jus t cllolIg-h of till: process o f m:lIIufa c
lure should he J:iwn to J:ivc thelll an 
1II1I\crst:lmling' of the footl. 

Such an introdu ctory imaginary 
jOllrn e), in th e rece nt program o\'er 
Sialion \VjZ brollcht many leiters 
frolll wOlllen. They declared Ih:ll they 
hat! always wOlldl'red how macaroni 
was manufactured and aLout the sani 
lation of the factories. They alsu 
wrote that the)' felt as ,hough they had 
taken the trip in person. 

Thi s same magic o f the \'oice o ver 
the radio was used by the speaking 
artist, Mary H ope Xorri s, founder of 
the i\llJlhl.'rs Radi o !(oulUl Tabk- Chill, 
10 whisk the li s telll.'rs inlo Ita!y, fllr 
in stance, to gel ideas for macaroni 
n'cipes. A "isit won!d he made to 
snllll' city o r \'i1Ia~£.> Cnmolls {or certain 
maca,nni or sp" g hl.'tti .li shcs. Lctters 
in variahly IIll'ntinl1l',1 the nl<lgic trip. 
O ne )'IIUIlj.!" It,,li:\Il mother wro te with 
all the r,re and vim of her mel.' nhollt 
the ~lIutl point s ni a ('l'rtai n recipe. 
"Oh. hoy," she conclude,!. " I come 
(rom X"poli ami 1 know." 

In this parlicul"r program th e suc
cee.lill~ lalk s aher the intrntluctili ll 
.Il'alt wi lh food \'a lue alUl II ses of ma c· 
aroni . laken tI\) from many practical 
anJ,: les. The di et needs of the entire 
family. frolll gr:tndmothcr to the year 
.. 1.1 Illlldll.'r. were di sc lI ssell hriell)' ami 
simply. The range of recipes usinJ,: 
lII;1 cafl m; pro,llI c t ~ literally ranged 
from soup to de ssert. 

In each in stam'e the recipes ami 
suggestions ).:i\'Cn were appropriate ttl 
the topic under di sc ussion during ench 
nne tlf the 15 minnte weekly broad
casts. In addition. " recipe from some 
famolls chcC in Xew York dty WilS 

hro:.tlcOlst each time. St rangely enough 
each chef chose a spaghetti dish with 
a sauce-but therein ties the tale. Each 
sauce rccipe wa~ indh'itlual and widely 
different from the other. The: oral 
desrriptidn of this dish, its taste, ap-

pea rance, and sa"ory odor, made the 
listeners long (or it. In filet, "you 
made 111)' mouth water" became a stock 
phrase. Perhaps the Cact that the: 
broadcast period was shortly befo re 
noon had some:thing to do with it l
and this is another point in fa" or of 
radio direct sales alh'ertising, the time 
o r the bro.,dcnst can be use:d effectively 
in the cop)'. 

Still another (a"or"ble factor is the 
tl se of listeners ' letters. Mnny lo{ these 
nrc reall,· c1eH r. with a glint of humor 
thnt ~j\,~s a rriendly. human relation
ship. Lis teners like the inrormality of 
ha\'inl-: their letters rcad. and o ften 
"aluahle points can lIc devcloped rrom 
thcm. :\n exchanr:e of recipes or prac
lienl suggestions. always arouses in· 
;crest. 

V.getlble. Nltive to U. S. 
Wht'n you (at sweet com, potatoes , 

lOwed potatoes and tomntocs, ),ou arc 
dining upon typical American dishts (or 
all of these "C'getables were originally 
natives to North and South America. 
The most typical is sweet com which has 
l tet'n popular in (\merica for years and 
is slill something of a novelty in Eurn
prall coulltries. p.orticularly in Englan,\ 
wherc \'cgelahlc growing is much more 
highly dl' \'cloped than in the: United 
S I:'Ites. 

The summcrs :Ire hot enough to make 
sweet com a praclic,,1 common garden 
crop. 

,\!though found in America by the 
carly ex plorers. Ihe exact origin of cant 
is not known. O riginally it was known 
as maize. a tentl that endures in Eng· 
laml where tht, term com is applied to 
whea t. Imlian com was the first mO\'e 
toward the comnlon name com. 

It is hdic\'cti by botanists that (om is 
n de\'dopment of a coarse: grass native III 
the southern slates known as teosin!. 

The potato came £rom Soulh Americ.l . 
the temperate regions of the Andes, and 
frnm Ihis s.,me region callie the tomato. 
at first grown only for ornament. The 
holallical 1I:'1llle. Lycopersicon. means 
literally "wolf peach," referring proll
ahly to the Jloi sono~s quialities originally 
:lHrilmted to it. 

It was originally known 35 "Jove 
:lpple" :lIId this name is still found in 
("alalogs of English seed houses although 
long sinrC' obsolete in the Unitcd Stales. 
TIle onginal iorm of the: tomato was 
small. fruitcd in either yellow or Ted. 

Thus it is that the: very 
ami latitude oC a direct 
program achie:ve great 
th e ~ducation that is 
cation not o nly in the 
macaroni products but also i 
fnod \'alue and uses, As a 
clinching this interest and 
lis tener response, each progra m 
include some offering to 
response. One of the best 01 
" recipe book, due: to the fact 
uses of ma ca roni arc so littll' 
The jean Rich cookbook pul,I;, I'".I I. 
the National Macaroni , '. 
associatio n would be admir:'lhl l' 
purposc. \Vith such a gift 
kitchen. the housewife is co,,,, ,,,,,h'l. 
minded o£ the possibilities 
":'Iluahle roods. 

gells. "arieties that ha\'e arisen in 
"ation from the originOlI Speril'!' 
from South America. TIle original 
malo could hardly recognizr its 
scendants. 

The sweet potato botanic.,I1~' 
brolher of the morning glory Olnd 
inaled in the Amencan tropics. 

Bid D.bt Lo .... jp 1930 
Complr.d With 

Bad debt tossrs in the first 6 
19.\0, fit,rurcd as percentagl's 
ment and open credit s.,les 
were oyer 3 times as great on 
:IS on open credit sales, acconling 
ports from 7 types uf stores in 
tion with the semiannual r(' tail 
survey of the Department of 
or 1.9 as compared with 0.6%. Tht 
responding figures fo'r the S.111ll' 

of stores in 1927 were 1..1 a.,,1 
The: much larger proportion of 

credit than of installment sall' ~ Lr 
7 ty~s of stores (department. 
jewelry, men's clothing. 
sl)Ccialty, and electrical ,""H,,,,',,) 
ized the loss percentage on 
of credit sales, figured on ti ll' 
total sales. On this lm sis thl' 
loss percentage on credit 
both types fo r all slores 
january to June 1930, was 
compares with correspondinl! I 
0.2 % on both types of credit 
the stores in these groups whi ch 
(or 1927. 

EFFICIENCY 

TIle present huge types and the va
rious sha~s such as the cherry and pc:ar 
tomatoes arc what are' known as culti· 

Efficiency isn't 50 much duilll:'. a 
in the shortest possible time, as 11 
ing that Ihing when it is suppostd 
done. 
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to 
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PRODUCTION and QUALITY 

iIll Typ<,--Nl S""-~For /Ill Purpose,-
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FEATURES 
UNFAILING AT FAST DISCHARGED LOADS. 

SELF-CONTROLLED FOR AVOIDING "SPLIT" 
AND "CENTER-WAVED" SEA SHELLS. 

DEPENDABLE FOR CONTINUOUS OPERATION. 

See whl' lOme 01 the mOlt prominent macaropl manufacturers uy 
,bollt tbls die. 

Cblcago MICIronl Compaoy 01 ChlulO, 11110015, writes: "We Irt ,lid 
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load resultl, Ind we ue well ... 11s8ed with II." 

Brooklyo Mauronl Co., Inc. of Brooklyn, New York, wrlles: "We lind 
your "Sn ShtU" s peelal the Onnt maeuool die which we blve bad so r., in 
our ptaoli both as to iOlcnuhy and workmlnt hip," 

The Quality of TANZI'S DIes Is Our Most 
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Honor of Our Fast Growlnll Organization. 
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• 
Macaroni Stuffing For Thanksgiving 

"Stuffing: thc turkey for Thanksgiving 
lIillll('( is I.oth au old(ashinllc~lllnll a new 
fa shioned CU510111," says Atherla M. 
(joutliss, fOlllllicT of thl! Fon'cast n.ullo 
Schllol of elK.kef\, ami edilnr of The 
Forecast Mag;17.inc·, in the issue (or No
n :mhcr. As "tl IIUly sIIlOi"!1 {III" ,III' lw/i· 
d"y bini" Mrs. GOIuliss \'cry apl'ropri· 
;ttd\' TCCflllllllcwis m:lcarnlli ll(:cntlsc of 
il s ilamr-ahsllrhillJ.: (IUalities. its tliJ.:csti
hilily :lwllhl' perfect hll'lIIling nf the va
rious iU/-!Tl'dil'lIls. 

"The culinary nl'II1 we arc 1I0W lIus)' 
:UHicipalil1J,: is Ihe siuning of the ho\i clay 
hinl. In my childhlKnl Ihis was an ClC' 
(';'!iloll . Thallk ~gi\'i llJ.: was always SIll.'lIt 
OIl Gra lllhulltht'T'S. ;lIul we children IIscll 
to gather aruUl!!) in silt'nt aWL', 10 walch 
lil'r Jlul savury ':1I1'f\l1 aftt'r sa \'ory CU\I' 

ful inlo ~Ir. Turkt·y's yawning insifle, 
It was IhrilliT1~ 10 \\'al.:h him ~row 
plufllpt.·r and plumper In' fure our aslon
ishctl cyt'S, 011111 I'm afrahl wc sometimcs 
'1uarrclrtl anllll1l: lJur~('h'cs m't.'r the 
hOllor flf llirt'ailing thl' nccdle wilh which 
he was sewcd up. 

"I n'llIl'llllu:r al sn, that grandmuther 
h:\l1 a lillit: Irkk fli jilling an l'slra Jlo1n 
with Slullil1l:, This she WlIlIltI hake lInlil 
it was all cruSly al1l\ J;olflcn !trown, and 
Iht' ll s.wc il In n 'heat alltl ~rve with the 
cnlll sliccil turkey a few days I:lter, 

,. "hhllugh ('fH,kill,l; practices han 
changl'.1 ill m:my rrslll:c1 s heyoml rccog · 
nit inn sim:c Gr;ullimotlwr's flay. the 
lIIelhllll of swlling the turkl')' remains 
Ih e same an.1 il is still line IIi thc most 
l'lI~rtlssilig CHills of holi.by IUcai Ilrell
:\ratiulI, 

"Tn mallY modern conks, howen'r, 
slulliug is stuffill ~. ;':n flistinctif)ll is mOl/h· 
as 10 kim!, 011111 110 altt'mpl is malic 10 

sl'it'ct a dn:ssill~ whkh will gin' IlIl' most 

W. Elt Wi1h Our Ey •• 
Thl' ;IIHI\'c hcaliing is ;\ fact, lIot jusl 

a Iritt' sayillJ:. \\-'hclI fllnd attraclivc in 
culnr is st.'! hdorc us, Ihe sight (If it 
stimulah's aflll jlll'reascs Ihl' fluw nf Ih c 
apllI:lilC ~aslric juicl.' anti incre:lses it s 
quantity, in prc:p.uatinll 10 receivc anc\ 
"i~l'st thl' ff)()l 1 we arc alHlUt to l'at, 
Ht'lln' thl' expressiotl ; " It lIIakt.,s Illy 
mouth w;lter," No less an authority Ihan 
W , R. M, Wharton o f the food and druJ: 
adllIini stratiun of th e United Stall'S De
partment of t\gri culture made this statl.'
ment rt.'Ccntly in .1. radio talk. 

"Nature," he said, "has tinted our n3-
'tural fnods with all the colors of the 
rainbow, and we have fonned the hahit 

pt.·rfeci harmuny of fla\'ors wilh the p.1r
ticulnr ftlwl tn he servc{!. This is 1101 

the hest uf cooking techniqtlt·, We shull III 
vary our sluffings to suit the hiff!. nol 
only in order 10 creatc this )lerfcct hll'nd 
of fla\'ors but also to niw' Ihe rurn'l' t 
lIutritional halance, 

"For th:lt Thanksgiving turkey. I 'm 
noin/{ 10 /{ive )'OU one )'ou'll lil\"l.', It's 
macaroni stullin~. To make illakl's ,only 
:l few minutes, for the cooking of maca
roni is nearly l'olllpicteci :It the factory , 
In fact all ynu have to dn 10 makc it 

, Il'nder, thoroul-:hly cooketl ami cilsily Ili
I-:'t'sletl, is It) llrop il in boiling saltell water 
for 9 to 12 minutes. Actually. in mak· 
ing the Sluffing I don't hoil Ihe macaroni 
e\'l'1I Ihat long. for some cnokinJ:: takes 
place whilc thc hittl is roasting in tlU' 
oven. 

"Herc is l'X:IClly how il is made: 

~' IIOU"t1 macaroni 
~ 1:I!Jt I'~llOfln l SIIOTl l' lIin lo( 
2 "10(10(1 

~ ur 6 small o nio m, dlfl l'lll'd finl' 
2 It: a ~ llooII~ tl:lllrika 
2 11'3 51'110111 salt 
2 1r3~lluflnl tlouitry 5l'a Hlllinlo(, 

"Cullk the llIacaroni in hl'lilinn, s.oltcd 
WOller for 6 tn 8 Illinuh's. ( I usc" quarts 

Ihrou~h thc ant's I)f assocl:Jlmg various 
Ilam rs wilh the colors uf products, Take 
ftlr u;allll'le hlackhcrries as wc sce Ihelll 
nn Ihe hush, 1 f they arc black, wc knnw 
without lasting thelll that they are ripe 
and luscious, I ( thcy arc re.l, we kno\\' 
that they :lre unripe and sour, Thl.'se 
Ihings we know liy cspcricll ce, 011111 this 
cxpcriencc is infallihle, YflU prnhaMy 
hOi ve Ilt'\'cr St't'll pcas culoretl Llue, nor 
macaroni culored red," 

Thai is the n'aSOIl why macaroni 
manufa clurers have succcssfully fought 
Ihe artificial cnloring practices of oltl, 
Egg noodles are now "egg" colot because 
uf Ihe eJ::gs they contain. For the lame 
rcason these manufacturers are now 
more insistent than ever to gt:l ~~olina 

of WOller and olle tahlesJlOOn of 
alsu usually ;ulcl OIlC tablespoon 
tening for additional 1I;\\lIr.) 
macaroni thoroughly, and :ulcl 
spoon! of melted shortening, Tlll'n 
the CCI-:S, the filll:ly chollpcd oni"ll, 
the sl':tsnnilll-:S, This recipe ma!;l's 
'Iuart; for II 12 Ih, lurke), you will 
,1 quarts, and 'nore for :l larger Cillt. 

"When sluffin!{ thc turkey put 
drcssin~ ill loost'ly, rather limn 
it in tighlly, as we do :l hread 
Ii you lIl:lkc such a stuffin~ for 
ThanksJ:ivin~ II inner you will I 

it will hl.'cullll.' a favoritc in yllur 
hold. It is so ullusu:1I and tl.'lllptinl{ 
all Ihl.' family will rdish it . AIIII, 
our OWII "pinion, wc hOllll'makl'rs 
miud the facl Ihal it is so easil)" 

"Thill slullin~ is nnt comp.1l'1 
heavy, as tlllIst stuffings arc, hUI 
has a vcry desirahle lightness :lnd 
It is IIIUSt t'a~ily dicestcft also. as 
rtllli is almost l,rctiigl.'SIt'11 tluring 
pfUcess of manufacture, This 
digestion is aidl'tl by the fact 
thuugh exccptionally rich in 
macaroni is not a heavy food. 
plies a gn'at tleal of carhohvdrnle, a 
alTlount" of mincral m.'tt~r :lnd 
valuable protein, without heing 
in the laller, Ant! as a flavor 
hll'lIIl with the tur'-c)' and 
you'll lind mararoni stuffing 

Mrs, Goudiss is recognized as ont 
the country'steading i1ulhoritics nn 
Thousands UIKlII thous.mds tlf 
wives alll.'tltl Ill'r radio'school 
rt'J,"UlarIY:l1 II :<X) a, m , E. S, 'I', II 

da)'s, Wl.'dnestlays ami I, 

the HIlle Nt:lwor'- of the Nntional 
castin~ COlll(1.111y, 

ur fanna 1)( good coloring ttl ' 
fini shcll prcxluct with just thc right 
Ih3t the connoisseurs of this i,1Ud 
IC:lnt ,:,d to rccognize and ,,,,,,,·d,,,. 

A great l1Ian), well IllcauinJ,! folk 
alKlut the value of saving; Ihal'. 
hone. Some folks wish they had 
or were saving; that's wishool1l', 
Ik'ople ruolve to begill saving I 

do it; that's backoonc.-Siirlll 

Envy has done more to dl'lract 
succus in husiness thall lack ul 
ur want of ~xpenence, 
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)) )) THE TIE-IN COUNTS « « 

The campaign heing sponsor! Ii by 
the memhers or the National M:I+ .... . o ni 
Manufac turers nssnciation tn brillJ: 
about a bigge r and morc steady con
sumt.lion o f macaroni products will 
ulld ouhtedly benefit all m;mufach.lrcrs 
and distributers. But to eel the great
est possible good out of this nation 
whle educational ,u:tivity, the indi
\'idu:ll firm s will ha\·c 10 tic· in proper
ly their iruii\'ililwl. promotional c:\ m
,,:ligns wilh the natioll:!l movement. 

T he Bn:lftl of t\ (h·crtising 'frusttcs 
is cncnur;lging prope r tic-in campaiglls. 
a lld effort s arc heGinning to mel'! 

wilh wonde rful success. 'Many firms 
th roughout the count ry are mnking 
good usc o£ reprint s of the va rious ads 
anel thousand s of the nppron'd recipe 
llooklci s arc heing placed in thc hands 
of dietitian s. food cxperts and housc
\\'i,'cs th rough thc cooperation oC thc 
cnntrilmtor!' and their !'ales s taff!'. 
Howevcr. th ere arc scveral ou tstanfl 
inR tic· ins that •. re Jllli nted o ut as ex
cellen t examples of how hest to capi
lalh:c th e ca mpaign at this time. 

T he C. F. :\Iueller company of Jer
scy Ci ty. X. J ., is enl arging o n the 
pri ze recipe conte!'t and offe ring addi 
tiona l, special pri zes to consumers 
whose recipes arc flluml to he best hy 
competcnt :11111 di sintcre!'ted jUdgcs. 
Being an extensi,'c a<i\'crti :.;cr on bill 
hoa rds, in strcct c;l rs. magazi nes and 
ncwspaper!', th e Mueller company con
tcst is receiving considerable a tt en tio n 
from the edi to rs of the many publi city 
mediums with the result that mally 
thom:ands rof recipes Crom new sources 
arc heing rtcch'cel Cram interested 
u!'crs of ma caroni products, 

1111.' Amcrica n Deau ty Macaroni 
l'O!lI pallY in Ihe cent ral west has a tic· 
in wilh Iht' recipe con test th at is 
IInililie in Ihal it appea ls to thc ,' hil· 
elren ill the hfllne. This firm al so ha s 
;1 pri l e ( hliles t wherein 58 cash p ri ll'S 
wi!! I.e di st ribu ted tn bop ami g irls 
whll wri le thc hest short articl c o n the 
.l hUlI10rnus fif.:'UfCS appearing in The 
Energy Trin. These ha \'c been nick
naOlctl "Thc :\Iaca ro ni Mac," "Spa
g-hetti Joe" anel "Egg Noodle Nell. " 
In addition tu th e 58 cash prizes total· 
ing $500. thc fi rm h roadc:ast the fact 
th at e\'ery contestant may win :lo doll 
made in the imagc o f the;' alimentary 
paste idols.-namely, "M:acaroni Ma'c 
Doll ." "Spaghetti J oe Doll" and "Egg 
Noodle Nell Doll," unusual and enter
taining as arc their namt-s, -' .. 

The company believes that one of 

these doll s in thc hands at the child in 
the many homes sen'cd in its territo ry 
will he a constant reminder of its prod
ucts, Macaroni products a re kno wn 
to he la\'o rites with ch ildren and iC 
mo thers can he encouraged to appeasc 
their maca ro ni appetites consumption 
of this load should greatly inc rease. 

The Superio r Maca ro ni co mpany of 
Los Angeles. Cal. will rely on radio 
p rograms to bear the main burden oC 
its tic-in campaign with the nation:.1 
program thr,ugh !'I'acc in th e news
papers oC secondary cities is being 
ho ught It, supplement its rad io lOes
c;al:es. 

The r:ulio Jlrogrnm is a wcll hal· 

ancetl o ne, blentling music W1th 
structi"e ' messages, making till' • 
cast apprcciatively cntertainin~ . 
r.,lIio end of this firm 's public il \. 
is handletl by VaHan·Whitehall . • 
cas t advertising counselors wl.ile 
newspaper campaign is under 
"el'tion of Etlwin Bird \Vil sol1. 

There a rc num ero us olill'r 
that might Ca\'orahly be 
upo n hut the J a hove mtnlli. ,,,. 
ser\'C to IlOint out th e I 

which the ca mpaign uffers to , 1 

trihuting manufacturer who 
oh tain thc grea tes t return on hi s 
triiJutinns, which thus hecolllc • 
:able im·estments. 

GLEANINGS FROM 1/ ACTIVITIES" 

"Activities" is the ufficial h!.llletin o f 
the Board of Ad\'ertising Trustres that 
g~s semimonthly to c:lInpaign sup· 
porters. 

A Fine Start 

6O,OClO recipe booklet requests were re
cei ved at adv«'ftisillg ht.'3dquar.ters with
in thc firs t 6 wt't'l.:s of the macaroni ad· 
\'c:rtising campaign. 

'XXX) rnt rics recorded in the National 
Macaroni Rl'Cipe Contest fur the 354 
prizes totali ng $5tro. 

Some response, eh? 

Businesa To Go Getten 

The Coopcra tive Advertising Cam· 
paign will crea te interes t in maca ro ni 
products and thollsa nds of new con sum
l'r Prosl)t'ctS.· That docs lIut mean that 
C\'ery (IfIn will Jl rofit from it unltS5 it 
/.!elS a ft er Ihe new business sciclltificall r 
and wholl'ileartetlly. 

Midyear Meeting In .Chicago 

On January 19. 19.\1 the associatiull 
will holel a OIlC day gellogether in a li· 
cago. It will be in thc Palmer 1·louse. 
There is IIU good reason why au)' suh
scrihing nlt'mher should Cail to scnd a 
rt'prt'sentati\'C to this meeting. Completc 
program will be announced later. 

• • 
Quesdon For Open Dilculllon 

Isn't there SOnIC' way to open up new 
territori('s excepting byf'< cutting more 
than the pfoflt out or the goods? We . , . 

maintain thnt this Jlr.lctice is til t 
uf .j 

us·equal-sevtn" style of thinkilll!. 
O fficers and A(h'crtising Trustl'l's 
he interested in a free discussiull of 
problem presented. 

• 
Why We MUlt Advertise 

Food and beverage 
competiton o f macaroni I ' 

crcased their national i i 
penditurc $5,553.427 in the fin;1 9 
o f 1930 as against the same 'i 
1929, according to a survey II)' 

rance, S ullivan & Cu., New York 
total (or the first three 'luarh'r ~ uf 
in nation3.1 magazine SI).1(t· . . 

farm juurnals and radiu. Wil~ 
849, as against $20,805,422 in thl' 
rcslKlnding period o f 1929. This 
..:ain o f about 26% . . . Thi · l\c of l 
lake into account expcndi lllrt·~ i,.r 
,"'per space, billboanJs alltl oll "r 
of advertising. , , , It is conch , ·in: 
that nu matter what otlit'r 
lTlay be t1oing, lTl3.kers of 
ht.'verages t I'e going right oul ,ilt'r 
ness. \Ve' ~ 'JCtter do the 5:llI1 l' . i! 
want to 1Cf'~p up in the racc. 

BE SURE. THEN PLUG 

Meditate beCore you underlake. 
when you start, rein Corce your 
purposes with the hardest kind of 
work. 

. ."",1 .. 15. 19J() 
THE MAC:\ RON I J 0 U RN ,\ L 

JOHN J. CAVAGNARO 
Engineers and Machinists 

Harrison, N. J. U. S. A. 

Complete 
Equipmenta 

Accumulator 
Systems 

N. Y. Office and Shop 
155·57 Centre Street 

N. Y.c • 

No. 222 Pre .. SpecIal 

Specialty of 

Presses 

Kneaders 

Mixers 

Mould Cleaners 

Cutters 

Brakes 

Moulds, Etc. 

In 

All Sizes 

up to the 

largest in Use. 

MACARONI MACHINERY 
Since 1881 

I. 

I 

.!.\ 
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North China Market forMacaroni 

. By LOUIS C. VENATOR 
Assistcmt Trdd e: Commissioner, United Stdles De:pdrtment of Commerce 

Tientsin. China , Sept. 18-The North 
China marl·a· , for mou'aroni protlucts is 
at \In.'sellt li mited to residellt fU rl'iI.::ncrs 
allil 10 .1 colll imrali\'l'ir slllall IIIlInll\.'f of 
ChincH' of the Uppt'T class who h;\\,(' 
adopted sonll' fcm·j J:1I fnnd hahil!;. In the 
whole uf the clislrkt thl' (0ll1'11II1Plioll of 
fnrdJ: II stylt' llIar:IrIUI; is l'slimalcd as 
:-about filual 10 IIU' l'Ol1!tulllpliuli in an 
;l\'craJ,:c t\l1lt'ric;lI1 city nf irom 50.00Cl to 

l00,OIXl population. 
American, It alia n and Sh:lIIgliai maca· 

roni alitl s jI.aghctli arc iountl on the mar
ket ill Til-ni sin, the mai n runsumptinn 
ct' nl cr of the districi. Amcril":lII hrawls 
arc (,it CII ill packagl'cl iorlll, Ih{' ol lll' r 2 
hrands as a rule arc importr ,l in hulk. 
Thc l\uu'ric:1Il hral1lls ha\'c a certain ap
peal on accounl of Ihr c1ranlim'ss oi thl' 
1~lckaJ.:l',1 J.:onds. The packaj.!cs also .11'
Iwal to Cl'rlail! (If the wealthier Chint·st· 
whn ft'c\lhal the tlUalil)" of such arlich's 
is !teller. 1I0we\'er, the higher cost o f 
these gradrs affects tl1'~ ir consumption 
allIollJ.: Ih,1Sl' of lowrr spclltlillJ.: pt'lWCI'. 

CustolllS fl'!lIrt1S group macaroni and 
wrmicelli under one hr:lllinl: al1,1 show 
impurls only of tIll' prOflucts in hulk . 
TIll' latrsl ;t\'ailahle fi gure!' showing im
porls of Ilil'sc 2 cOTlnuo,litil's intn Ticnt 
si n arc as follm\'!' : 

1916 
Picllb lIaikl'.an Tad \ 
41(. :.6U 

19!7 
I'icltls J laikwan Tach 
,m 9,2\3 

1923 
I'icu\s I [aik ..... an Tacls 
5J! lO,Rl1 

Figun's showiug the port ion of these 
illllKII'IS l"OlllillJ,:' fro ll1 America arc nol 
:1\·ail;ll.le. Ilm\·C\'l' r. il IS l'rob.'lhle that 
It'sS Ihall 0 11 1.' thirt! is of American nriJ,:'in. 
Ncitht'f arc figu res a\'ailable showinr.:: 
till' Ijllalltilies of macaroni importcd in 
p:u:k:lj.!cs. It is Jlrob.'lhle that 0 111)' a fcw 
thousa nd pounds arc imported in all)" 0111.' 

year, 

S ince such limited quantities of this 
I)rotluct find a market here, general im
IlOrters, indent housrs and manufactur
ers n'prcsentatives arc not anxious to 
l;tke on agencics for Ihrsc lines. The ma
jority of the present husiness is done 
through imlividual dealers who comhine 
the (unctiolls of importers, wholesalers 
and retailers. They establish connections 

with 1Il:llluf:u' lUrers , order on thdr own 
account anti l'!\p;ulIl their i1istrihuting 
hllsinrss as sma llt'r dealers and the Jlub
lic hecomes familiar wilh the line. Some 
nf Ihese. in atitlitiull to llI:lintaining com
hinecl whult'salc alltl retail estahlishments 
in Tirnlsill mainlain s:llesl1Il'n whn call 
nn the tr:lcJto, Some also eSlahlish exclu
S1\'r :lJ:l'ncy relations with manuiaeturers 
hut as a rule they do 1I0t insi st on this 
ami il is just as well ior Illalllliacturers 
til clral with lIIore Ihall nm' linn, at least 
ul1lil the produ ct is known Ull the local 
market and accIll:lintauce has indica led 
tlt l, llest or most succrs3ful vne to handle 
Ihl' Ii lie exclusi\'ely, 

).Iost of these local i1t'alt'n arc pre
pan,,1 to estahlish lette rs IIi credit 
IhrnuJ;h Incal hranches o f iOH'igll l.mnks. 
Drafts arc elrawn 00-120 days !ight. 
011' and D/ A tenlls arc IKlth tlsl'd hut 
DI P tl'rlllS arc most usual. 

The name of a brand mrans consider
ahle on this market as the Chinese arc 
iurline,1 to (a\'or any article with which 
tlll'Y h;l\"e iJecome familiar. Chinese char
:\ctl' rs UII a ll.'lckage, indicating a trade 
nam e or some lucky symool , will often 
"rnn- an aid in marh-till l,!' . Any tlcaler 

will Ill' ahle to make suggestions 
this line. 

Imports o f Amcrica n macanmi, 
curding 10 local dealers, probahly 
a flccrease dnring 1929 antI 19,m, 
though custo ms fib"Ures arc 110t 
:\\'ailahle to \'erify this. Thcse 
are the rcsull of the lower va lue 
cal s il\'cr currenc)" The tal' l 
averaged approximately U. S. 
in 1930 droppetl as I w as U. ~ . 
This naturall y increased th e co~ t 
imported goods and resulted in 
preference beinG' shown the I 
priced Italian anfl S hanghai pro,luft. 

Th(' duty on macaroni in 11,'ll'kaCt' 
l i } J, O n ilulk macaroni it is 'fads 
pt' r pkul. 

As or IlOssihle interest is ap:"""I,·,1 ". 
So'llt's rrcortl of one oC the 

shows avcrage cost priccs 
prices. The hulk macaroni is 
ian amI S hanghai, wilh a I 

AIlll' rican products, the 1J:lckagl·.1 
itrc largdy ,\mr ril-an. 

1918 
'':un wier: 

~lacaron i in 1,ulk 
S,l:tghclli ill hulk 
\ crmifclli ill 1.ulk 
~facaToni in l13cka~n 
S~ghelli in packages 
\ umicclli ill I.ad:agn 

5:1 ca\u (ra. 20 lin.) 
150 casu (n. 20 lb •. ) 

5 CoUtl (ca. 20 lh,.) 

~I$OJ} 

J' 
J2 

Macaroni in IJUlk 
Spaghclli in I.ulk 
\ crmicdli in hulk 
~l acaTllni ill hulk 
Spagl,,::u; in hulk 
\ crmicdli ill bulk 

~Iau roni in IJ:tCOKC! 
Spagt. t lli in II:tc1uges 
Vtrmicdli in l13ckagu 
M::u:aroni in l13cbgcl 
S~aghclI; ill pack:igCl 
\ crmicdli in J'o'lckagCl 

9S C:tSeI (ca. 24, 8 OL lICk •. ) 
55 ca'eI (ca. Z-1. 8 01. lICk • . ) 
25 c:tSrI ( ca. 24, 8 01. pck •. ) 

KI fasn (t:I. 20 Ibl.) 
25 nlu (ca. 20 Il ••. ) 
10 casu (ca. 20 n ••. ) 

1929 

J,: CoU ts (ca. 24, 8 0 1. pcks.) 
20 cases (ca, 24, 8 0 1 . tIC k •. ) 
8 casn (ca. 2-1. 8 01. lICks.) 

130 case. (ca. 20 Ih •. ) 
00 casn (ca. 20 II ••. ) 
10 COllet (COl. 20 lb •. ) 

19J11 

25 ('aiCI (ca, 24, H OJ, lICk •. ) 
III cases (ca. 2-1, 8 aI, pcks.) 
5 CiIiU (ca. 2"" 8 OJ pcb.) 

22~ pkg. 
22~ Ilkg, 
.n~ pkg. 

.35 II •. 
.35 'h. 
.35 110. 
.28 Ilkl( . ,Kk: ~ 
28 Ilk!:. Jlk ,\; 
.28 I,kg. JOe /I. 

.J8 It.. H [b.. 

.38 Ill. A5 1b.. 

.38 Ih. .4,; I 

.35 pk". Jk .'\. J8 

.JS pk". J 5c ,\" JS ' 

.35 Ilkg. J5c ,\ .IS . 

:''u'((!:'~~~iu~~ !~~~~'~tel~~~~"~~~ 

Pcrsc\·c re. l .t·anl somelhing con-
strucli\'e from each oC your own ex
periences and those o( others. Adopt it 
into your own life. The stakes are high 
- the result will be: worth while, 

Analyze the successful men fl ud )'ou'll 

In Itlc rtpgTl.) 

find that eoura!:e was 
oltener than c1evemes:., 

A man is like a w.ltch-of \'alue 
50 long as he keeps on going. 

)S,193O 
THE l\'JA C ARONJ J O U R N AL 

We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Machinery 

THE least expensive cartons of the "Peter! St)'le" 
are used with our package machinery -the 

least number of hand operar Irs are necessary 
hence the most economical package. Its protec
tive features arc recognized everywhere . 

Our engineering staff are at your disposaL Our 
catalogue is yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 
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Francis Heads Grocery ManuFacturers Group 
Henr), D. Hlls!!i uf Pcter Rossi &: <JI-===================== 

Clarence Francis, vice president or the 
General Foods Corp. was elected prcsi· 
dent of the Associated Grocery Manu
facturers of America 31 the 22nd annual 
!;ollvcntion of the organization held Oct. 
21·22 in Atlantic City. N. J. III,' sw:
teeds George D. Olds, )r., who reti red 
neter a year a5 the IIt'ad of this im
portant food organization. 

The mem~rs IJclicve the selection of 
Mr. Francis to lead Ihl! association in its 
pla~ to revamp and broaden its program 
to be ;1 most logical one. He has long 
been popular in the food trades allt] 
holds the respect of all the J:roul'S 
therein. 

In a speech of acct'(llaIlCC the newly 
ell'cled president Franci s, commenting 011 
the decision of the cOII\'cntion to bro:1Ilel1 
the association aCli\'ilies, stated: 

"The association was funned origin:Jl
Iy 10 combat abuses in the sale of gro· 
cery specialties. Those proLiems han' 
simply disappea red frorn the field. 

"Times have changed. The food iu
dU5Ir)" its methods and organization 
have changed. The entire economk 
structure of the country has undergone 
profound changes, 

"B e c a u sc of these fundamental 
changts the prohlcltls o f the food indus· 
try have changed, :\n association de· 
signed and organiu'd to lIleet the COl\
ditions of ot hrr day:; could not fullfil 
the (unctious we fed it should perfnrm 
today. We therefore bclie\'e th:Jt we 
must make such changes as are necess., ry 
tfJ hring the association into line wilh 
present day conditions. 

"The response from the members h('r~' 

:It the convention was most gratifying, 
In effect, the board of directors has been 
given carte blanche to study the situalifJlI 
ca refully, decitle what are the most de· 
sirable clements of a presrn t di'lY pro
gram fur lhe association and to propose 
such changes in both organizatio:1. and 
IUl\ction as :Ire deemed necessary. The 
requisite lin:mcinl and moral support of 
the membershil' has heen promised. 

"The details of the program to be 
worked out must he lert to the directors, 
It is safe to sny. howe'Jer, that the proh
lems which lIlust be met are those not 
only of the food m:lnufac:turers a5 one 
dement in the food industry, but also 
those of the food industry as a whole 
in il s relation~ with consumers and with 
other industrirs." 

TIle convention this year was limitrd 
to 2 days ill!;trad of 3 and was e"aellr 
what its sponsors desired it to be,-~ 
business conVl'ntion. TIle first day, 

Tuesday, wa5 given over entirely to 
closed meetings with no set speeches but 
with a \'ery definite program. 

At Wednesday breakfast the score or 
more of macaroni manufacturers took :l 
lively part in the meeting of the cereal 
section. Problems concerning distribu · 
tion and warehousing of cereal product s 
were the subjects of discussion. 

The gellcf:ll session on that day W:lS 
an oJK'n one, many addresses heing made 
by lea\lcrs in the manufacturing and dis
trihuting trades, following the rl!'port o f 
outgoing Presidcnt Geo. D. 0\,15. Jr. 
The theme of the convcntion, "Manu
f adure r-Di st rihu ter Rela t ionsh i ps-t hd r 
Opportunities :Jnd Obligatinns," was dis
cussed by the following speakers, amonj.!' 
uthers: Wm. R. Orr, president o f th e ' 
Natinllal Food Hrokers association; R. 
II. Howe, secretary of the Americ:l n 
Whules.lle Grocers association, :JIIII I.ouis 
C. Shavl'. presidcnt of the Nation Wide 
Stures Co. 

During the luncheon Dr. Frank :\1. 
Surf:lcc. assistant director oi the lIu
reall of Fnn'igu alld Dolllt'!.tic Cum
mcrcl·. summarized the work Iltinl! dom' 
hl' his bureau to provide illformatinll for 
efficient distribution of foods. During 
Ihe afternoon Attorney alas. \Veslcy . 
DUlin spoke at lelll::111 011 the CaPI)('r' 
Kelly price maintenance hill. He was 
followed 11,\' 2 well knowl1 economists, 
Freclerick C. Mills, professor of statistics 
at Cfllumhia ullh'ersih' and W . C. Wei,l
ler, clt'nn of the College of Commen:c 
and nusiness Admini stration of Ohio 
Stale univcrsity, both dealin~ with the 
commodity price trends. 

TIle :lnnual h.,nquct on Wednesday 
hrou~ht to a close the \'el)' enthusiastic 
2 day cOl\\'ention. The speaker was Col. 
C. O. Sherrill, vice president of the 
Kro,::-er Grocery & Daking comJl3ny. \'0'1\0 
.liscussed some of the prohlems invoh'ed 
in the relationship of manllfactu~rs and 
chain stor('s. nle date and place of the 
lC)31 cOlI\'('ntion was left 10 thc decision 
of the exccutive bo.ud. 

Amon,::- the macaroni manufacturers 
seen at the 1930 conference of the f()O(l 
industries were: Frnnk L. Zerega and 
E. Z. Venn),lC'n of A. Zerega's Sons. 
Inc.; Frank J. Tharinger of nmringer 
Mac:lroni Co., .Tames M:Hills. G. G. 
Hoskins and Webb Farmt of Foulds 
Milling Co.. G. Guerrisi an.1 Daniel 
Kreider of Ke)'stone Macaroni Mfg. Co., 
John L. Fortune and R. n. Drown of 
Fortune-Zercga Co., L. S. VaJrllino of 
Faust Macaroni Co., Henry Murller and 
H. E. Minard of C. Mueller Co, ~ 

William Culman of Atlantic 
Co., Alphonso Gioia o( A. Gioia .'::. 
G. La Marca of Prince Mac.arol ti . 
Co., David Cowen of A. 
Sons, Inc., James T. Williams all.1 
Quiggle of The Creamette ''''np.,,,,· ",. 
F. E. Barbour :ltId \V. C. 
Deech-Nut Packing Co. 

Among the nonmanuracturer. 
neeted with the association 
present were: M. J. Donna, 
treasurer j H. ~1. Ranck, fj(:hl ,,,,,,,,A 
Dr. It R. Jacobs, \Vashington 
btive j A. J. Fischer, member 
Advertising Trustees; C. 
Consolidated Macaroni Machiner\' 
amI Fred Millis, C. J. Pettinger' and 
E. Hall of Milli s Advertising (Il. 

TIle pluck and sense to stick are' 
as important to win as is your I 

intelligence and industry. 

1932 Convention in Wilihirlglll 
In connection with the "1.eb",I;,,, 

be held throughout the 
the directors or the George i 
Bicentennial commission will im'ite 
trade association that holds 
annually to meet that year in the 
tional capitol. The celebration win 
in honor of the 2(X)th anniver!;3 ..... 
George Washington's birth, the . 
first president and leading (l.,tritll, 

Alr('ady invitations have been srnt 
hUlldrws of leading organiza'inns 
the suggestion that the ,u~<o<""';II~ 
the commission he consulted :15 

cifie dates, in order to avoid 
with any of the celebrations 

conventions of other O~\~~~~:,:';~::~rl 
1 he National Macaroni 1 

association has been invitcd tn 
\Vashington, D. C. as the 19J.! 
tion city, Should another city I .. ' 
it is recommended that whcrr\'tr 
meeting is held part or the 
devoted to George \Vashingtoll, 
well argued that for meetings i:1 

ington arrangements can be 
pilgrimages to scenes or W,. ·h;',gl~ 
activities,-his IlOme at MOll1l1 

the Washington monument, tl:.: 
headquarters at Valley Forge ~nd 
points of interest. 

ADMIT YOUR ERROR 
To admit error candidly, to hrgin 

again courageously, to accepl 
thankfully, to act only aftt·r 
thinking, to. make mistakes 
apologize when found 
painful dutie5 we owe ou",I",~i"" 
that pay whC!' put into practice. 

FANCY No.2 
AN)) 

NORTHERN LIGHT 

NOIITIlLANIJ MlI.l.ING co. 
III~NllArolill. III~HllOOrA. 

All That The Nome Implies 
In 

STAR PERFECTION DIES 
QUALITY 

EFFICIENCY ---ECONOMY 

STAR MACARONI DIES MFG. CO. 

New York 

. AN ADHESIVE FOR EVERY 
MACHINE OR HAND OPERATION . . 

T.-iflillg Hilt 
IUlpo.-tallt! 

Sounds contradictory, but 
nevertheless accurately de
scribes the position of glues 
and pastes in your plant, 
The first cost is TrHling 
but th'e re:sults are all 

Important! 

ADHESIVES 

are scientifically designed 
and therefore function un
interruptedly, accurately 
and economically, Further
more, their price is most 
reasonable. Trial quanti .. 
ties of those adhesives suit .. 
ableforyourparticular con
ditions will be gladly sub-

mitted on approval. 

NATIONAL 
ADHESIVES 

CORPORATION 
CoI""''','.Olfiew NEW YORK 
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• 
Notes of the Macaroni Industry 

Advertising With Spaghe"i 
A progressive restaurateur ill Wl'st· 

ern Pennsylvania has conceived the 
novel illca III popularizing his l'llling 
place by ofTcrilil-: lrt'c spaghetti wilh all 
the deli cious, tast\" trimmings (II all CIIS' 

tamers who allc;ul the opening IIj his 
<1I1 IUIIII1 aud winter Sl':ISOIl. There was 
absolutely no catch in the offer. He was 
preparing to sern s(' \'l'ra l hundred free 
spaghetti dinners IIlld in addition to star:c 
several conlesls in the pOl'ular night club. 
Spaghetti has bet'll adn'rtiscd but rarely 
is spaghetti the ;1I1\'('rli5('r. 

Steal Macaroni Diea 
FollowiuJ: the fin' which tI:uuagcd the 

macaroni plant at 16 11 PlulII 51., Eria, 
Pa. ('arh · last 1I1001 1h, thie\'!.'!; l'ull'rCll till' 
wH'ckc.i ')11illling ,lIul stoic 15 macaroni 
mulds \'alu ~d at about $1(0). Many 
lither art ides of yalue Wl'n' remo\'l'11 
from th e Ilrt'mises before the proprietor, 
n. Di Fra ndscn disco\'e red the )OSSt'S. 
No tracc of the thie\'es has hecl! fOUIlI!. 

Spaghetti Divorce 

~rrs. Jeanette Gagliardo of New Yurk 
cit\' blamcs sp.1ghetti for the rHt in what 
ha~ othcmisc bet'll nuptial bliss, Her 
husband just lo\'es spaghetti; she likes 
it but wan ts an occasional change. This 
diffen'ncc in fOOlI prC'ft'rt'llce led tu fjtJ:lI

I'cls that finally landed hu shand and wife 
in the court uf domestic relations where 
the jwlgt' tril'll a di\'orcc casc in which 
sp.1ght ll i appt·tih·s played a promincnt 
"art. 

Foulds With Lowe Corporation 
Colhum S. Fllul,ls. for many yean 

associat l·t\ wilh the Foulds Milling COlli

\1.1.11)' a1ll1 of which he was ulltil recently 
Ihe presillcnt , ha s joined the J oe I .oWl· 
COT(l. DC New Y urI. city as managcr of 
its lloodle egg yolk dt'partl1lcnt. ~Ir . 
Foulds is well known in th e macaroni 
manufactll rinJ: illflustry and 2 years 3J:O 
was chairman of the macaroni puhlicity 
cOlllmittee which ,lid the preliminary 
wllrk that result t'11 in the present alh,t'r
t,slllg campaign. lli s man)' friends in 
the indust ry wish him well in his new 
connection. 

Kidnap Son of Macaroni Manufacturer 
Jgllazio Arena, the 5 year old son of 

a wtalthy Norrisl'lwn, POI. macaroni 
manufacturer was kidnaped on his way 
home f rom school tht a hernoon of Oct. 
IS. After heing held captive throughout 
the night he was rt'leased and was found 

\\'nntlering in a Philadelphia railroad sla· 
lion. Thc authorities arc satisfied that 
thc)' have apprehended some of the kid· 
napers, one of whom coufessed the crime 
and namc'd his cOIIC'!deratcs. The crime 
was plotted and ext:cuted because all o f 
those invoh'ed were out oC work and 
needed money. Another 1Il0tive was 
revenge 011 the boy's grandCather frolll 
whose employ aile o f the kidnapers h;1I1 
been discharged after an argument. 
\Vhen the seriousness oC the crime was 
realized the kidnapers decided to relea se 
the child rather than to hold him for 
~an som, as primarily intended. 

The child unharmed is sa fe in Ihe 
arllls of his II.1.Tents, 

Long Journey for Noodles 

\\'ht'll 5 yt'ar o ld Egoll HOt'lIle finisht·tJ 
his long and lonesome trip from nrcmt'U, 
Germany to Chicago he ,ovas greeted II." 
hi s mother and datI , neither of whom 
could he remember, and a supper of 
l'hicken noodle soup. 

The lloodle SOUl) was a SIM.'cial reqmost 
made in advance. Fearing that the little 
tr;\\'eler would be unhappy in the un. 
familiar environs of his parents' home 
Ihe grandmother in Gemlany who cart'd 
for him the past 2 )'ean asked th::at his 
first meal include his favorite food, 

Egg noodles in many combinations is 
a ropul::ar food ::among German children. 
TOilay they havc strong rivals al1lfJlH!, 
the America n boys and girls wh o arc 
learning to appreciate the tastiness of 
thi s lIutritious foodstuff. 

HOUlton Plant Remodeled 

The H ouston Macaroni company's 
plan t al 114 Preston a\'o, Houston, Texa~ 
i ~ being remodeled at a cost of $15(xx). 
A new front is bdng installed and an 
addition ('rected at the rear of the prl'S
ent facto ry. In the new frolll the salt's 
t!ejlJrlmt'nt will be installed while the 
lIew section at the rear will provide much 
lIeelled manufacturing al1ll drying S(l.lce. 

Kansas Plan't Burglarized 

O n Saturday night Oct. II, burGlars 
for the second time in a few weeks en. 
terefl the plant of the Italian M::ac3roni 
& Importing Co., at 320 N. Droadwa),. 
PitlsLurJ,:h, Kan., and remoye:d a large 
quantity of merch3ndise. TIU! door on 
the north side of the building was force:d 
open. Though the rolice were notifie:d 
as soon as the burglary wa! discovered 
they have no due to the robbers, The 
place was burglariud seve rnl weeks be-

forc and it is thoucht that the ., 
sons commilteLl both burglaries. 

The 
Works, Inc" a Maryland 
has LeclI incorporated under the 
rate laws of Delaware with a 
stock of $100,000 made up or 
shares of co~ ma n stock. 

The new firm has leased .. 2 
warehouse at 242·2-14 N. Paterson 
3\'., Ualtimore, Md. nnd 3ftl'r 
t'xtellsi\'e improvements will i 
t'nt machi nes for mamTOni and 
n1il~illg. 

String of Spaghetti EVllder"., 
Divorce 

A lllessaCe from l{ulIle stalt'S 
string of spaghetti is o ffen'd as 
olle in a divorce suit startl'd 
Hempel, wealthy 
abrainst his wife. 
inconstancy. 

The suit tJl::at Hempel 
has a romantic Venetian 
a Venetian restau rant 
spaghetti. The occasion was :l 

spaghetti rating \'olunteered by 
Costa, handsome and 
wholl1 the Hempels met ('II 

Venice on a I)Ie3sure trip. ' 
• T o the restaurant went the 
and Cost::a, Mrs. Hempel 
first experience with sp.lghelti 
lhis restaurant Costa assurefl 
the best spaSht'tti with tomato 
" II Veniet'o 

Costa heb'iln his famous 
SUII . AI that moment, 
whether by ::accident or by 
hetween Giavollni and the 
liJ::hts went nut moment::arily, 
came on again, the merchant 
found his wife's lips joinctl to 

the Italian youth by the SIring of 
ghetti. Hempel tore the string 01 
nhelti from their lips, put il 
in a piece or paper anti tool; it 
Vienna as evidence. 

Romans Heavy Spaghetti 

The average Roman family, 
to Italian statisticians, ar<' ,: 
world's gnatest ('aters of . 
survey of scor('s of 
shows that the families 
20 lb. box every 2 or 3 
makes over 40 Ibs. each 
Ibs. a y('aro They may be 
gh('Ui gounnands but tht'y aid 

THE ~IAC '\R{):'\1 JO U RNAL 

King Midas 
Semolina 

is an inspiratilln tn the lIlacaroni 
manufactufl'r whll is IJui ltling 
his trade 011 a q"ali t~· itltl1ltla

tion. l\iacarulli is hL'C! IllIing 
mnre and more a factor t. f daily 

cunsumptiun ami tIll' macaroni 
manufacturer whn real izl's that 

this is his "ppul'ltlniLy. is thL' 
0111..' whll will !L'au his ClIlllJ.l· Ii

tl Irs ill t hL' face for StllJl'l'macy, 

KING ~IIIHS SE~/( 11.1.'\.\ 
makl's a quality macaflJlli 

that win s apprcciatin· 
patrons. 

Note the rich, yellow color 
and eVen ,ranulalt'on 01 

KING MIDAS 
SEMOLINA. 

King Midas 
Mill Co. 

MINNEAPOLIS, MINNESOTA 
• ~ I 
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in establishing the hieh per capita a\ler
age of SO Ills. per year which is the 
boast of the Italians. 

"American Miller" In New Handa 

The Market Place Publishing company 
fir Chicago, IlUhli shcr of the Natiunal 
Miller, has purchased the American Mil
er. Thus the husincss huill hy ,\rlillir 
J. Mitchell, piolll'l'r journalist of the nour 
Il<ules had hccn tlissnln·cI . Mr. Mildlt'll 
1 .. 155CIl away St·P! . 2$, 1930. Till .. A1I1cri. 
C:l1I Millt'r has Iw('IJ puhlishl'ti cnntinu
nllsl), sinn ' 187.\. first al Ottawa tht'll ill 
Chic.l~". 

Germany Lowers Durum Tariff 

EfTccli\'t' NO\', 5 the tluty 011 all durulIl 
wht-at illll'ortt,tl int o Gt'rIIIOIII), will he n', 
(Iuw l from $1.20 a hu shel to .73. The 
purpose is to l' IICO Ur:l}.!C II- • home prOllue
lion of m:lt'aroni products. On the other 
hand lilt,' dec ree (;,115 for 3 n increaseli 
tlllty 011 brcad wilt'al s fmlll $1.20 to the 
cstraonlinary figure o f $1.62 a IlUshc!. 

New Firm Chartered 

Hl'1II1a Brothers & Cu., Inc., a ne\\' 
Schem'clady enterprise, (or manufacture 
alit! sale o f macaroni products has heen 
J.:rantt·d a charter o f incnrporalion by till' 
secrdary of statc o f New York. The 
finn will also cnnduct a business of 
whoh·!t.llc and rClail g-rocers and a grain 
and milling business. The princip.ll 
stockholders arc Frank A. Renna, Nicola 
R'!lllia and Carman IO\·iuo. The plans 
of I'le company haw uol heell iliadI.' 
knowli. 

Navy Asks Spaghetti Bids 

The Bureau of ~upplies & Accounts, 
~a\' )' Dl·ll,1.rlll1l·III , Washington. D. C. 
has ;lIh'ertist'll fur I,ills nn it s sp,1.~hctli 

n'quin'llIl'nl s :11 2 uf i1s m1\'al supply de· 
l"lts. All bills arc to be at hand hdnrc 
10:00 a. Ill. Dt·c. 2. 19.10, and must be un 
a 11l'linn'l! price Il<I sis. 

Fur the na\'Y slIpply dqlot at lIrool.;l),I1 . 
N. Y. :\5,lXX> Ihs uf sl':lJ,:'hclli will hI.' re· 
fluired and 1m the naval operatinJ.: hase 
al Il amili oll Huads, Va .. an atltlilionai 
.'5.000 Ills. of sllolJ.:lll'\li will he contracted 
for. The mallufactur~rs inh.' rested ill 
hillding for this husiness Illily ohlaill of. 
ficial contract furms direct from the 
Nav)' l)e,)'1.ftl1lf l1l at Wasl1ingtoll, D. C. 

Catelli Adds New Line 

K4::cping step with what it l4::cognizc:s 
as a trend ill the macaroni producls busi. 
lIess the C1.ldli Mncaroni Products Cor-
1J0ration, Ltd. or Canada announces 
opening of a canned spaghetti unit in 

which will be llackell a portion of its 
!' paghetli products with tomatn sauce 
.lnd cheese. This new line represents 
a further rounding out of the firm's 
plants which inclu ' le sel'Cral paste 
products, commanding an extensive 
l11arket. 

Announcement was made lrom the 
head(luarlers at Montreal. This flml is 
now carrying on its opcratior. in 5 plants 
placed al strategic positions throughout 
Cana,la- Iwo in Montreal, one in Winni· 
peg, olle in Lcthhridge 3nd one in Van· 
CO\l\·cr. The units at T oronto , St. 
Catherincs and Three HiYers were clostd 
senTal months agn. The plant s al Win· 
nipt·g allli Lcthhridgc arc newly con· 
struct e,1 unit s. 

Noodle Man Marries 
Xickolas Traficanti , jllint owner with 

hi!' brother Frank Traficanti o f the 
Traficanti Brothers macaroni and 

noodle p1:anl in Chicago, at 3 p. III. 
Sunday, No\', 9 married !\Ii :;" 
Lucille Colantonio, daugJ-,er 
thony Colantonio or Chicago, 
iuC' the marriage ceremony in 
Colul11bkille church at 1648 \\' 
a\'. the bridal couple was 
ception in the K. of C. 
at 4715 'V. Madison st. nt 
Mr, and Mrs, Nickolas i 
he at hOl11e to their frienlls aft er 
22 at 1810 Emerson av ., ChicaJ,:o. 

The groom has been in the 
manuracturing business 1"""'''''1 
hi s life and has attended , . 
l'olH'entiolls and sectional 
the macaroni industry, 
hro ther Fr ... nk t ... kcs a marc 
in association work. Fellow 1 

in th e industry, particularly ill the 
tional association, join in wi shing 
and Mrs. Traficanti many 
wedded bliss. 

.. International Macaroni Trade Dull 
While the export o f ,Iomestic ma ca

roni products took a spurt during Au· 
R"ust 1930, trade in this foodstuff is dull 
acco rding to the fib"l1reS compiled by 
the Bureau of Foreign and Domestic 
Commerce. Both the illll)()rtation and 
e ' . rlation o r this foodstuff during the 
p; "ent year shows a sharp decline o\'er 
the 1929 trading. 

Exports Improving 

During August 1930 a total of 787,-
947 Ills. o f macaroni products waS 
shipped 10 45 other countries bringing 
to t!le American finns a total 01 $62,· 
059. This was a slight increase in 
{IUantity iJut a decrease in \'alue OI S 

compared with the 758,169 Ibs. worth 
~(.5 ,011. the cxl)()rts (or August 19.29. 

Fnr the first 8 months nf 1930 the 
expo rt s show a sharp decline. During 
this period there was exported a total 
of 6.155.l).J6lhs. worth $510.194. Our· 
illl: the same months in 1929 th.e: ex· 
IMlrt s totaled 7,084,987 Ills. \'alued at 
~589,494. 

Imports Also Decline 

The importati on of foreign made 
macaroni products fell off during Au· 
l.'1.lst 1930 to 149,284!bs. valued at $11,· 
328 from the AUb"l1st 1929 imports o f 
173.612Ibs. worth $15,883. 

The decline in importOltion of maca· 
roni products has been steady throuJ.:h
out the ye ... r. For the first' 8 months of 
1929 the import~ totaled 1,fQ8,5SO Ibs.: 
in the roame period in 1930 this husi. 

ness had declined to 1,793,:\91 ILi 
rrom " $169,704, the \'alue (Ii the 
illlrorts. to $149,597, the Cto~ t of 
19.'\() importations. 

Of the forrign countries 
U nited Kingdom, Mexico ' 1 I 

Zealand were the greatest I ' 
o f :\l11erican maca roni produrts 
the o rdc:r mentioned. Of til l' r 
Stah:s possessions Hawaii WJS 

heaviest buyer. The tabll' , 
shows the quantity and "allll' " f 
ports 1Iy coulltries as prcpa n·t! Ifr 
IJUreau. 

Countries Pounds 
Nctherlantls .............. 11,211 
l Tnitcd Kingflum ...... 152.OS5 
Canada .......... .......... 234,225 
Briti sh Honduras.... 2,333 
G,,'ulelllala .............. 2,240 
H onduras ................ 16,751 
Nicaragua ................ 5,128 
Panama .................... 53,644 
Sal" ;ulor .. ........... ..... 246 
Mexico .................... 122,475 
Newr'lnd and La1l... 2.054 
Bermudas ................ 1,7('1) 
Barbados ................ 145 
Jamaica .................... 917 
TriniJad and Tab... 52 
Other n. 'V, Indies 252 
Cuba ........................ 39,46-1 
Dominion Republic 35,870 
Nclh,d'd W. Ind, 2,222 
Haiti, Rep. oL ..... _ 4,753 
Virgin Islands._..... 96 

(Co",i"lltd 411 ;Dgt 31) 
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OUR MODERN 
DESIGNS 

ADVERTISE 
AND IIELI' 

SELL YOUR 
PRODUCTS 

ARTISTICALL Y 
DESICNED 

LA8ELS 
. AND 

CARTONS 

"SPECIALISTS IN CELI.OI"II,\N": WINIIOW CAIlTONS" 

Now Arriv[ng···NelV Shipments 

DEEP YELLOW COLOR 

TIFIED SPRAY AND 
AR EGG YOLK 

Exceptional Quality 
Attractive Prices 

Write or Wire 

Colburn S, Foulds 
M,Itne,., Noodl. E,l Yo" Depo,tment 

/0,0.'011. 

CORPORATION 
Drooklyn, New York 

LOS ANGE1£5 TORONTO 

CROOKSTON. 
SEMOLINA 

St"'lIIfh VIIi{ ",.", 

,,,,,1 01 

Goml e"I",. 
I'or Quality Tmdc 

'* "W, '" ,sll.'no" ... 
T. TIl. C.m,"'"'' 

CIlOOKSTON lUII.LlNf. CO. 
Crook,con, Minn, 

31 



• 
Grain, Trade and Food No~es THE MACARONI JOURNAL 

=======;1 

.1.1 

Death 01 Campbell Co. Head 
Dr. J. T. DOfr.lIlcl', president of the 

Campbell SOUJl comp.1ny, died suddenly 
in Cinnaminson, N. J. the latter part of 
September as result of a heart :lttack. 
Thus at the age of 57 dictl onc of the 
outstanding successes in the footl 1I1'II1U· 

facLu rillC' business. 
Dr. Dorrance was horn in Tnslo\' Fa .• 

and after iltlendillg the common schools 
in hi s hOllle tawil, the UuCby AC:Hlemy in 
Philadelphia. the MaSs.1chusells Institute 
of Tcchllolog~', he gr;llluah'd in 1897 
from the University of GOltingcll, Ge r
m:lIl.\', 

lIi s firsl job was as a chemist in the 
plant of Joseph C.111lpbcll I'rt'ScT\'C COIll
pany, Camden, N. J. al a salary of $i.50 
a week. His chemical training caused 
him to C3TTY on many experiments espe
cially wilh meats and broths. till finally 
he succ('('d('d in producing a last)' SOUl) 
essence. He soM the idea 10 his em
plo),('r and as :t result that firm was soon 
on the wa)' to ~uccess. 

The public had to be taucht thf \'alue 
of cOlukll5l'cl SOUl' in calls. Dr, Dor
rance was nssicnetlihe task of edU!:atin/.:" 
Ihe puhlic. His cant(lolign of education 
made him one of the country's foremn!'! 
exponents of :ul\'ertising, His liml now 
spewls $3.000,000 a year on ad\'ertising', 

The first canned comlemecl soup. \·t'j.:"t.'
tahl e ;\Ill! tomato, was soM in 181)9, The 
husiness of the firm has since then heen 
restdctefl 10 canned he:lns. SOUJI an,1 
spar.:llt'lli. The idea of ca ll1l t.'d cun
densed soup hroughl to his ftrln profIts 
estimated at mMe than $22.000,000, 

nr. T'lMr:UlCt' hl'came ).!l'lwra\ IImllager 
of the C;unplK'1I Soup COIIII':lny in 1910 
allfl its presidenl in 1914. 

Whfat Duty Exceeds Estimate 
It has hel'lI anllounced Ihat the yieltl 

flf till' duty nn \\'1I('al illlported inlo Italy 
;n Jllly and August of the fiscal ye:'lr 
19.'0-19.'1. ;1Il1I1Utlll'ci to 154 ,59,1,354 lire 
(529.836.000) or 573.854 lire (~.4IO. · 
(0') ) ahm'e tilt,' esliTl1:'1tc of 111.017,500 
li re (521.426.(0)) 10 he gained from thl 
sourct.'. thc Departl11l'nt of Comnll'rec is 
informed in a rq'lOrt from A. A. Os
horne. :'Ictiub' comml'rl'i:'ll aliaehe in 
P:'Iris. TIll' :'IIIIIC1\Ull'Cnlt'nl illclin'cl l" 
points to :'II most 40% hl'nvicr import:'> 
of em il1 la st sUlllmer 111:111 \\':1S expected, 

The It:'llian duty nn wheat was rrim
flOsrd in July 1925. after itlmd heen sus
)lCmlt'11 almnst 1O}1 years. l'\'t'r !iillcC 
Fehruary 1915, or 2 months lK'fnre hah' 
entered the war. Since th('n it has hccn 
alh'anCl'~1 se\'eml times until it is "OW 

l),lyable at the rate of 16,50 gold lire per 
mctric quintal equivalent to around l.44c 
per lb. or 86.4c per bu. of 60 Ibs, 

Russian Wheat Factor in French 
Market 

According to reliable trade rt'I)Orts im
ports of Russian wheat into France dur
ing September 1930 constitute a depress
iug factor in the current situation, which 
conflicts with the govemment policy of 
market regulation and the maintenance 
of domestic wheat prices at remunerative 
levels, the Department of Commerce is 
illfonllc~1 in :'I report from Gco. W. 
lIerkalew, assistant trade commissioner 
in Paris. 

The quality of Russiall wheat im
ported is reputed to be excellent. corres
poml ing to American hard winler wheat, 
amI it is offered at prices appreciably be
low current quotations on shipments 
from the United States, Howe\'cr, in 
,·iew of rcgulations of force limiting the 
ProlMlrtion of foreign wheat used in the 
manufacture of domestic flour to 10%, 
imports from Russia cannot be expected 
to attai n important proportions. 

Patent on "Push-rail" Held Valid 

Cafeteria customcrs in the United 
States who arc accustomed to pushing 
trays around the long rail from soup to 
flie nrc probabl), pushing dollars into the 
)lockets of 2 Denver chain store em
I'lnyes. :'Iccording to :'I dccision I,), the 
Federal court of Alabama. 

nnck in 1900 Albert M. Weston open~ 
cd a little restaur::lOt in :\ b.1Sl.'ntent in 
Boslon. He conceived the idea of seH 
sen.' icc by means of trays prop<'lIed alan/-: 
a hnndy rail. It pro\'ed so flOpular that 
he applied for :'I palent. At first thc 
l),llent examiner turn('t! it down but the 
patent appeal boanl re,'erscd the exam~ 
iner and ordered \Vestoll's patellt issurd, 
The actual patent was not isslIed ti1l1916 
nntl docs not expire till 1933. 

The Dell\'er men who hope to reap 
millions from the patent arc C. Ernest 
Rorrer ancl ,\Ibert R. Mitterer, Inventur 
Wc:'> lon suld his palent olttrigh t to his 
llostfln :'Il!nmey. E. E. Kent for $1 ;11111 
Ilthcr l'()IISiderntion. The latler then sold 
il In Rorrer ami Mitterer who used the 
mil i~lca 10 distribute groceries to custo
llIers. Ther plannrd a grOCfry store in 
wh;ch customers p.lsscd :'lIang a counter, 
pushing' tmys and haskets and helpin/-: 
Ihl' lI1sel\'es to canned foods, vtg:etables 
ami other food products enroute. 

On learning that their p.ltrnt was he
ing' used in caicterias or "Jlush and 

carry" eating hou!lt'S from Bangor. 
to San Diego. Cal" Ihe 
wamed that they were 
patent righls. Among others who 
nized the claims of the inventors 
the Drilling Cafeteria company of 
bama which arranged with thc 
for control or the patents in 
and Mississippi. The Britling 
comp-lny brought suit against 
cndilly Cafeteri:'l eom(lolny, a 
in Birmingh:ul1. Federal 
of nirmingham has just decided i 
of the I1ritling Cafeteria cornp'''')" tt1. 
that tlw palent is valid nnd "nl<"",. 
Hrnce the h(·lief that each oi the 
or mort.' t·ating houses in the 
nuw illfri nginf.: on this \'alit\ patent 
111: mat Ie Itl pay I1rnct1cnlly thl';r 
profIts for the lasl 6 yC:'lrs 
\'ellton. 
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OUR 
MACARONI MOULDS 

Are Alway, Sali,faclory. 

Evcry Order i. Given the Per.onal 
Attention of Die Experts. Apple Week 

"Ilave you had your daily ' I 

That was the popular 
the w"k elldin ~ Nov. desib", '<JIF. MONACO & CO. 
"Applc Week" lIy Ihe SpOIl . " S, 

tenmtiona l Apple Growers 1604 Dekalb Ave. 
alltl the Soulhern Pacific railn",tl. YN NEW YORK 

PER PASTA PERFETTA 

Usate! 

"Meglio Sernola-Non ce ne" 
Guaranleed by lite 

Most Modern Durum Mills in America 
MILLS AT RUSH CITY. MINN. 

The 1930 apple crop was l)I1 th' 
Jant :\fill of high quality. Morl' 
million bushels wcre han.'estetl aIIl11r===============================::::::::::::::~' 
keted at prices that :'Ire Solid til lor ,I 
reasonaLJle when cost of L' 

distribution is taken into account. 
Apple eating for health's !\Jh 

reconullended by the sponsors, 
physicians ami food dietitian~ , 
for desstrt :\ful as 'lCtween meal! 
hits" were prescribed, nnd hy all 
known methods of ad\' ertising tht 
lie was infomled of the many 
which this abundant, plcasin~ 
table fruil can he prtl),ucd ror 
smnption by the millions wh" 
apples." 

Trends in Consumption of 

Thc declinc of 1I10rc than 
capita consumption or cereal I 

less than 30 years, or frOll! 
Ihs. per capita in 1889 to ahllut 
in 1927, has occurrctl chiefly in 
of wh(,:'I1 flour and corn 
similar downw:ml trentls an' I 

rye flour and I:uckwhcat fl llur, 
:'Ire, however, of relatively L1Iinur 
t .. nce in the country's cere:'ll (liet. 

The new types of cereal 
which have developed rapitlfy 
the past ,25 yean represenl whal 
tically a new cereal industr:\' for 
(luction of breakfast fOOfls. tht 

CHAMPION REVERSIBLE BRAKE 

revenlble brakes playa very Important part in the 
of noodlui here II where COLOR lind GRAIN 

Improved. Thll II a .turdy, dependable and ufe 
to operate. 

CHAMPION MACARONI·NOODLE MIXER 

... 

Mlluronl. Spaghetti and Noodle. nre all made in practically 
the ume way and thclr color and qualily can be Greatly 
chan,ed by the mllnufncturera In their mel hod of handlinG 
the dough in the mixer. 

T,here is 3 very definite. hiGh It01nd3rd for color. firmnen 
lind pencil Itrength wilh right cookin, qU01lity_ The
Champion mixe r II p3rtlcularly lind soldy IIdapted to the 
manufacture of hiGh. Grade productl, 

Write for full informalion on the,c unib lor your plant. 

MACHINERY COMPANY, Joliet, III. 
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sumption of a wide "lanet)' of which 
amounts IUl1a), tn apprnximatl'iy 12 Ihs. 
per capita. 

The old style huck wheat flour appears 
10 h,\\'(' hren replaced lareely by " va
riely of Ilreparct.i ami self rising flours, 
the present per capita consumption of 
which is approximatdy 7.5 Ibs. 

The rise of the commercial baking in
dustry in the last 30 ycars is anothu 
lIIajor development in connection with 
ccreal consumption. The value of bak
crr prmluets Ik'r capila has risen from 
about $2.33 in 1900 to about $11 at 
present, the actual (IU:lnti!), increase. 
however, being less than the comp.uative 
values indicate. due to the increase in 
price of bread and other bakery products 
during the period. 

Durum Price Down 

By the ell el of October I\urum wheat 
prices had reached the low le\'c! of 68c 
)Ier hu. to 7Jc, depending on the grades 
taken. During the last week of Octo· 
ber and the first week of NO\'Cl11iter the 
market was exceedingly weak :It both 
Duluth and Minneapolis, the Duluth 
December fulure declining 4~c lIer bu. 

The export demand was unimportant 
and :~merican mills did very little huy· 
ing of cash durum. Inquiries from Eu· 
ropean buyers were principall)' for the 
lower priced Canadian olTerings. 

German), has lowered its import dUI)' 
on durum wheats and manufacturers 
of scmolina in that country so should 
~oon be in the market for North :\mer· 
ican durl1llls. 

Sues For Million 

The Great Atlantic & PacifiC Tea 
company is suing Ernes t L .. Swanson 
allll Carl E. Gustaveson, grocers in 01: 
tUl1\wa, b ., foJr alleged infringement of 
the "Eight O'clock" coffee Ir.ule mark 
asking for a SI ,<XX),(Xx) judgment and 

a restricting order. The bill of com
plaint was signed by David Dofinger, 
"irc president of the A. & P., charging 
that the defendants have been packing 
and selling a coffee under the brand of 
"S A. M." which the plaintiff alleges is 
infringement of its trade· marked 
hrand . 

The plaintiff claims that the brand 
was adopted originally by George F, 
Gillilan, founder of the present chain of 
grore..-y stores, using it first a!> a brand 
name for coffee in 1869 and that he 
registered it in the United States pat· 
ent office Dec. 23, 1890, 

The A, & P. claims sale right to the 
name because subsequent patents in· 
clude the figure "S" superimposed on 
the word "o'clock" and the use of a 
clock with the hands pointing to ij 

o'clock. 
The w mpany further claims that it 

s)lcnt S175,())) in advertising the prod. 
uct b st year during which 83,(XX),((X) 

Ihs. of that brapd of coffee were sold . 
In adtlilion 10 asking for an accounting 
on the coffee sales made in infringe· 
ment, and 1';lymcnt to them of profits 
thereun, the A. &. P. requests a court 
unler to restrict the defendant from 
furlher packing or selling this brand. 

Imported Chene 
The United States imports about 

75,CXXl,<XX> Ibs. of cheese;a year, arcord· 
illt; to the United States Department of 
Agriculture. O. E. Reed, chief of the 
bureau of dair), industry, says "if this 
cheese were made in this country it 
would make a market for the llroduct 
of aLout 150.0CKl good American dairy 
~ows." The "air)' specialists in the bu· 
reaU laboratories arc now engaged in 
research which is expected to helll the 
American dairy industry proouce for~ 
eign tYJl~ cheese that will compete suc~ 
cessfully with the imported product. 

Internltional Mlclroni 
Dull 

(Con,i,1I1tf1 from /,Of)t 30) 

Urazil ........................ 164 
Chile ........................ 135 
Colombia ................ 61 
Ecuador .................. 155 
British Guian"........ 200 
Peru ....................... ... 456 
Venczuelll .............. 3,01S 
British India .......... 1,957 
British Malaya........ 805 
Ceylon ...................... 860 
China ........................ 14,030 
Java and Mad......... 3,036 
Other Neth, E. Ind. 2,9.'8 
Hong Kong.............. 300 
J.p.n ........................ 1.250 
Philippine Ids......... 4,248 
AustTillia ................ 13,169 
British Oceania...... 268 
French Oreania...... 775 
New Zealand .......... 42,438 
Union of S. Africa.. 8,232 
Other B. S. Africa .. 123 
~if:eria .................... 288 
Other U. W. Afriea 169 
Hawaii .................... 73,141 

Total ............. ... 894,295 

The man who flees from the I 

responsibilily 
from success. 

IN THE LATEST 
"A lot ),ou know about animals. 

you don't even knnw what a 
"Hum, you can't catch me 

Lioness i! no animal. Liolll'ss is 
loes 1" 

Two kinds of people arc: 
a slronG' committ«---som': 
s~'tthe! and some to d(l the 

Fill and Seal Your Macaroni Produrf4 In Carlon4 with 

Simplified Packaging. Machiner-r 
Save 50 to 75 per cent o[ your present labor costs. 

A b'TCat number of the Largcst Macaroni Manufacturers are users of 

TRIANGLE CARTON SEALERS AND AUTOMATIC WEIGHERS 
There's a Reaaon 

LAt Our S.'u.En,'"nr T.1l You W~ .. No ow/,.rlon 

Triangle Package Machinery Co. 
51 Church St., New York 906-910 N. Spauldln& A~., CbIc:a&o fU So. SaD pedro 8t., to- Aaa

tl
,. 
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WORLD'S LARGEST PRODUCERS OF 
C~RO~UGATEO AND SOLID FIBRE SHIPPING CONTAINERS 

BOARDS, FOLDING BOXES AND PAPER PAILS 

FOURTEEN BOX FACT~ SEVEN PAPER MILLS 

.... ,Dc:II'QIlT. CONN. 
........ tI .. 

CONTAINER CORPORATION 
, ... " ..... 1:4 

Stilt, ...... I" fAt ... 'I~." II . 
MIJ. W."", c •• ,..."s.II ... C ... '.I ... 'C., ..... II." 

.11<1 Gllt.I, .. c.".,.,", P.,", c •• ,...t 
QJlCAoo,. IWNOIS 

Our Progress is the Gain of Our Customers 
f TI~~ growth of the. COllt~iner Corporation of America is a no table one ill these tillle 

o strcss. It.s progress IS a tnbute to sound IlIallagcllll'lIt and depclIdablc high ' I tntit ~~ 
products which have SCCUf(.'d the cOlifideIlCl' 4lncl Stll1llort of 111 '111\' o f II), N' a't'l ' II.' . b ' d I ' ' .• 011 S JI"gc.;t 
. u)crs an s 1I1~(lcrs as well a s :t host of manufacturers with s'lIIallcr but ne"ertl~clc ~ .. 
tmportant, reqUIrements, , .. 

~V~th the a.C{llii sitioJl of SeftOIl C(.I11I:1~IIl' r Curporatiull ill the l·arly part of tile nilr, 
uur hnc of quality Corrugated and Sohd Fibre Shipping Containers 'lIId Box 130 I" .. . 
sl~pplelllcntcd hy a fine Hlle of Foldiul; Buxes ami Papcr Pail s, well kIiOWI; auda~l~slt~~::; 
With the trade, Recently auother plant, till' Gihraltar Contllr·lt·,,1 1" I)'r Co I, 

d I
" . ,.,' '" . c mpan)', wa ... 

secure rCSl1 tlllg III an 11nequalled lllallufacttlrilW sellll) of mills ·))),1 1 0 ' ft' . 
t 

. I' .. ,., .) x ac orles in 
stra eglc ocatlOns which Insures superior servi cl' to cus tomers. 

Again, onr new contribution to the corrtll'atl'u fil'ld-)~IYI'/\Cl) 1 \\,1' I II I ,.,' .- lie I ella I es 
~u:~'ers .to secure corrl1~at~d hoxes iII all the colurs of the rainbow. at a very slig-ht in'
crease III cost, further IIldlcatcs progress in !'l'sl'arch th4lt is fl'!~ '; i. . llJ(ling ill the field. \Vc 

S4Jtl~lJ,d 10Nt .Aipmt"', 6, 
• '{1I1 qlUJliIyjibffboa,d boxt' 

arc happ.y to he able to fIll the 1011 ~ felt want of shippers for a 
packag~ In colors that not only gives their goods big publicity hut 
also brings home the name and trademark: of the makcr I~I the 
consulller. lIere's .\·uur hig- chance to cOllie hefore the I'uhlic with 
a real advertising packag-c. 

\Vrite liS for cOlllpktc ill{ummtioll Ull yum rctlllin'lIIl'nts ior 
anyone of onr ll1:'lIIY product s. 0 11 rel)tlt' st ollr box cngillecrs will 
call to hclp soh'c SOllie intricate pricking problcm. No ohligatioll. 
III regard to ~IY.Ri\CO L colored boxcs-write ill direct care 01 
Gcneral Sales, Cillcag-o . 

CONTAINER CORPORATION OF AMERICA 
~Ud.WC8l Box Company SenOR Container Corporation 

SenD MOlt .. nReea Fadorle-t ~ Cllnf!m' ODi"' .. Coow.y DltllJo 

Capadtl .. 1300 TolU Pcor Day I~ 111 W, 'l'hhlalClon SL, CIllCAGO 
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PRANK L. ZE:~~ADONN1~~~o,T' WILLIAMS 

SUDSCRiPTiO'N- RATES 
United SI.ln Ind C."ad • •••• . 'I .SOp" ' '''' 

Omirlll:m Charles Piez of the compan)'. 
died at nnlsse1s, Delgium, on Nov. 2 
after 3 week's illness. William Piez, 
previotls 10 hi s association with Link· 
Belt comp.1Il)'. was district manager o ( 
the concrete Steel comp.·m)", Chicago. 
Since 1928 he lived in Paris, France, 
where he functioned as European cor· 
respondent of Link-Belt com\)any. He 
was hom in 1878 at Newark, N. J . 

Superior 

The trade mark of Superior 
Co" Los Angeles, Cal. for usc on 
13ry pastes, namely macaroni, 
and noodles, grated cheese 
Application was filed Dec. 3, 
publishet.! OCI. 7, 1930. Owne:r 
use sinee July 1, 1920, The tra jle 
is a picture of a chef uncoverin!; a 
of one of Ihe alxwe named produCI1 

In tdnnu 
Fo •• II" COllntrlu • • • 11.00 per ,uI,ln .dunCl 
Slnl\' Co~lu . • • • • • •• • • IS CIIIII 
~CoP~ ._ ....: _ ._ .•• _'.....~._._. ~ 

SPECIAL NOT ICE 
COMMUNICATIONS :-Tht F.dhor IOUdl. II ... 

~n11 ~~~lt~':: I::r~~~d·;!r 1~II~n:'It!~c'.!~~~ 11,~~h·':~. 
£,1110.111 Offief. Braidwood, III. , no liter thl" Filth 
DAY of Month . 

TilE M ... CII",ONI JOURNAL 11111"''' 110 ".pon· 

~~~I!~I~.:~r wi\rW~O~'k~~~,I:;l~ t:S:;::,~~ t!n~::~;I\r. 
or untluI,wollh, conrun .. 

The pubUlhr .. 01 Tltt.: .. ACARONI IOURNAL 
rnrrve th. rI~ht 10 rrjeci .n, m.tlor hnn Ihld Ihhrr 

10R :FMt:TA~~i!S~~U:f~"' .W\U~~~ ... or dr.h. 
f:!t~~~~ltA~~:,r:~~~.ol Ihe N. tlan.\ .. mranl "'1111' 

Vol. XII November 15, 1930 No. 7 

Muelle, Out---Rossi In 
Hl'nry Mueller, ~st president of the 

:\aliol1al )'Iacaruni Manufacturers assn
ciatinll who was elected a director at the 
JUl1e, 19.m eOIl \'elltion while he was on a 
EurollCan tour, told the Doan l o f Direc
tors at the Atlantic City meeting that he 
wishes to ht· free for awhile, He is 
plannillg several extensh'e tours \\ hkh 
will take him to Europe, Africa . awl 
perhaps artJlllld Ihe world. Mr, Mueller 
ulil' rt'cl 10 continue acting as chairman 
oi till' Finance Committee handling the 
atl\"erli sill J,: ca mpaign subscriptiolls hut 
prcfl"rrl."d his resil.'nation as director. 
Aftt·r iailing in repeated attelllpts to ha\"e 
him reconsider hi s action, the directors 
rl"iuclalllly aceeptell Ihe resigllntion and 
immediately proceeded to fill the "acancy 
hy dectine Henry D. Rossi of Peter 
Rossi & Sons, nraitlwood, III. 

Henry D. Rossi is well knowlI to the 
macaroni manufacturing industry, hi s 
flfln being one of the few remaining 
charter members of th e National Maca
roni Manufacturers :l.ssociation. Twenty· 
six yt'ars ago he n 'preselltrd hi s f1ml al 
the organil ation meeling of the National 
Macnrolli Manufacturers association ill 
Pittsburgh, April 19. 190-1. Though still 
a young man he has hall a quarter of a 
century of acti\·e interest in trade asso
ciation work 011111 will he a \·niu:l.hl e all· 
tlili on tu the hnanl. 

St. Jamel 

The t rade lIIark of Niagara 

Patents and Trade Marks Mfg. Co .. Inc., nurTalo, N. Y. 

A lIlonthly review of 1l.1tents granted 
on macaroni IIlnchinery, of applirnliolls 
(or mill n·gistrnlinlls of trade marks ap· 
plying to macaroni Jlrolillc t ~, tn Octnhe r 
1930 the . following wt're rerorted by Ihe 
U. S. pntcnt office : 

0 11 macaroni. Application was .( 
16, 1930 and publishet.! Oct. 14, 
OWlIl' r claims lise since about 
1929, The trade name is ill h~'a\'y I 

PATENTS 

Macaroni Machine 

A 1)'1tent on macaroni mach ine was 
Crarth:d to Raffaele llaccellieri , Philatlcl
phia allli Augusto Dc Rentiis. Colling
t.!ale, POI.; $..1i<l Dc Rentiis assignor to 
naccelli eri Bros. , Philadelphia, Pa. Ap· 
plic.1tion was filet.! March 8, 1928 and 
was ~i\'Cn Serial No. 2599-l9. The ofli
cial desc ription given in the O~t. 28, 19.10 
issue of the Patent Office Galelte is as 
folluws: 

"In a llIachine h;l\·ing a sillJ;le cUllin/.: 
roll carrying a series o f s(la~ed cutters 
for cuttin!: dough illto slrips, mean s for 
separating the strips inchillilll: a presser 
har for forcing the strips hetwecn the 
cullas. and a scrapcr for forcing the 
st rips out frolll betwcell the cutters." 

TRADE MARKS REGISTERED 

The tralle marks affecting macaroni 
products fir raw materials registered 
wcr(! as follows: 

Company Dinner 

The trade mark of Kt'ntucky Maca· 
rani Co .. doing business a~ Comp:my 
Dinner Macaroni Co., l.ouisville, Ky. 
was registered for use on alimcntary 
lla ste§-namely, macaroni, noodles .:m,J 
sll.1 ghelli. t\pplication was fil ell J\pril 
9, 1930, I'uhlished :'Y the patl'nt offi ce 
July 29. 19]0 amI in the Aug. 15, 1930 
i ~su e of The M;H:aroni .I oumal. OWlier 
claims usc since Jan. I. 1930. The trallc 
name is in olitlilll'd type. 

TRADE MARKS APPLIED FOR 

Black Bird 
The private hrand trade ma rk of 

1'. 1. .. 1U Co. , Lincoln, Neb. for 
egg noodles, spaghetti and 1 
ceries. Application was fil ed 
1930 ami puhlislm l Oct. 28,1930. 
er claims lise since 1903. The 
name is ill black type. 

Albor 

The private brand trade 
Ps,1ki IIrus" Iloillg hu siness 
DistrilmtillJ; comp,1ny. Ph,H.dell!,hi" 
for usc on macaroni and 
ceries. Application was filet.! 
19.'\0 ami published Oct. 28, 1930. 
cl aill1s usc sillce March 8, 19.1O. 
trade mark is in he3vy type. 

PRINTS 

Heinz Spaghetti 

The titles "So Many Tntrif,'1.li ng 
For Sl'n ·ing This Most t· · 

Dish" alill "Mothers Know 
Is A Sustaining 
Ahnut Heinz Cooked 
reg istered Oct. 7, 1930 hy 
cOll1pany, Pittsburgh. Pa. flJr ust 
eoo"et.! spaghe:tti in Tomato ~ :IU(( 
Cheese, l\pplication was publi<h('d 
1, 1930 and gh'en registratiun 
127.'5 and 12736 respectively 

BE ONE OF THE CREW 

\Vhen \·ou fllld it hard 10 work 
or assnci;te wilh uther Ill·Ol'le. 
her they pruhahly fllld it h:lrd 
along with you, The power 10 

\'ourself, alld then be just .. ne 
~rcw is a crea t power thaI gh·(S 

plea~ing personality. 

WANT 
Pneumonia Takes William PielI 

William Piel, European correspondent 
uf Link·ltelt COIIII)'1I1Y and a hrothcr of 

F our applications fo r registration o r 
ma("aroni troule marks were made in 
Octobe r 1930 and published in the Patent 
Office Galette to pennit objections there· 
tn within 30 days of puhlication. 

A Good Mixe.e Makes Good Doug .. 

~ 
, - - -. , 
, ~ 

II! ' , 
~ 

MIXERS 

Culliag aad Foldiag Mathiaes ~ 
"Torlelliai" (Sluffed Pule) Mathiaes /-~_ 

E CHARLES F. 
213 N. P,~orl.n St. 

TilE 

Calibrating Roll. 
Dough Breakers 
Trimmers 
Pressure Pumps 
Fittings--Valves 

Long & Short Goods Driers 
Fancy Stamping Machines 

'1'1l10 
...... ... ' .. 

t' ,",0 UL ··1 

',CAPITAL flOOI MIllS. __ 'm j 

®~ 
f ~ 
'1 

MAD[ rllDM SU(CTUI 
AMBER DURU. WItUTJj 

£
T. PAUL. ","mOT4;~ 

u. a. A. t!~ 

ii. 3-A ~ 
\ ' 1:1 ..... " ,.' .,yji)l 

The above brands represent our best effort in milling skill 
and judgment in selecting A11lber Duru\l1 Wheat. 
CAPITAL QUALITY PRODUCTS 

C A I- 1 T J\ I. F I. 0 U n ~II I. L S 
Olfic .. 

lJCom Eachan,. Dulldln, 
",INNEAPOLIS. MINN. 

INCOR'ORAT£D 
Mill. 

ST. PAUL, MINN. 

Ji 



OUR PURPOSE. 
EDUCATE 

ELEVATE 

ORGANIZE 
HARMONIZE 

• 
OUR OWN PAGE 

National Macaroni Manufacturers 
Association 

Local and Sec/iollal Macaroni Clubs 

OFFICERS /930-/93/ 

OUR M01TO. 
Fl", •• 

INDUS'I'Rr 

n..n·· 
MANUFACTURER 

PRANK L. ZKIIOA (U), Pnllott.I...---U 'rO.1 It., Brookl,.. H. Y. 
O. Q . IIOSKINS (U), Vie. PrnJdu,e. ______ lJ' 'blrl,.Ul .. IlL PRANI J. TIf"RINQIR, Adruor, OIllH, IfU".vku, W', 
C, D. ICIIIUDT IJII ___ Duupon, I •. WILLI"M CULM'''N (UI. Lo •• h I. Cllr. H. y~ UENRY D. ROSSI 111'- _81&111"004.1} 

JOUN IAVAJUNO IU) ___ St. LouJ .. MOo LOUIS a. VAONINO (U) __ It. Low&, I, 
ALPDNIO OIDIA CUI __ RodlC'lItr, H. Y. D. R. JACOBS. W .. b. RQI_W.ablactoll, D. 
0 , OUBRBIII (UI Ltbuoll, Pa. If. J. DONNA. SU'r-TrIl'--Brald,,0o4, 

0 , 1.to WARCA (II) BOIIOllo ...... 
PRANK 8. BOHNO (1I1 ___ Dllll1, Tu. 
PRANK A. OUlQLION! (SI)_Sunlt, W ..... 

CO) A Message From the President 
Getting a Pro~table Share 

As underw rit ers o f Ihe inl erCSHlrOusing ilational macarolli adv~rt i sing camllaign, now wtll under wayan a four 
hasis, we have c\'~ry reason to believe that thl! consumption of macaroni products of all kinds will increase materially. 
nOllsubscrilK:rs reason likewise, 

Granting Ih at we have succl-cded in startinJ: sumething thai will creat~ new outlets for ou r products. wJ1at next ? 
From (l'porls mOJ<:t current in the trade, the profit records of many of our plants during the past few years 

allyt hillJ.:' hut encouraging. Of course there are a few exceptions, but ne~erthelcss there are altogether too man)' 
been disposilll; of th ei r output at or below cost of manufacture. Ou r h!G:l:est problem then serms to be that of I 

~~ . 
Of what 'Jatue arc increased s,1 tes and greater PCI' carita conliuml1tion j( the manufacturer cannot or will not st'l l 

ahly ? Unprolitablr selli ng' does injurc not only the seller but his industry, Here's the way one authority puts it : 
Goods sold at a loss repa'scnt just so much capital thrown away. Such 5.1les ill~\' itabl)' result in a cu rtailfl1(C1 

industrial r ctivity, in UJ~employmcllt. When !ndustry is profitalJ!e, lahar is profitable and !hes~ profits are spent 
goods, Wht'n industry IS unprofitable, labor IS thrown oul of employmcnt aud consumptIOn 15 reduced, thus 
\'icious circle. 
Hul\' 'Ia'u can macaroni manuiaclurers get a profi tahle shar",: of the increased husincss thai ou r ad\·ertisil1l.: will 

create? 
First, Ill' kl1owiui; ou r costs and (Iuoting rcasonahlc p,rofitable priet,s. Sl'C~l1d. by bccom,ing the sellers i in fact,ll ll illl; 

entin'l\' with th e harmful practice that has recently crept 1I1t0 the trade wherclII the buyer IS :1150 thc seller, namlllg Ills 
price. . .,'. . 

Filml'" wc should c\'er fI.'member that an hon est poltcy honestly adhered to IS sltll the slralgh t way 10 succcss. TIm 
calls a Scritch story that is murh to the point: 

A wise Scotchman to a son who was alxmt to leave the fireside to make hi s own wa)' in the world. gave th is 
ath·ke: "Jimmie, lila laddie. yc should aye mi nd that honest)' is tJle hest policy," When the son looked at iI 
sOllie doubt in mind, th:: fathe r hastily added, "Weel I ken it, Jamie. I hac tried bailh," 
There is profitlhle business for all of us if we \viln t it. The Hoard of Advertising Trustees has many suggcslitlllS to 

fo r gelling it. Thosc who don't rcalize a profitable share of the Ilromised increased business will have on ly tht'l11seh'rI 
IIla111e. 

fl. 

«» A Message From the Secretary 
Now For Midyear Meeting 

In recent years it has become quite customary to hold a midyear gathering wherein a rc discussed timely mattl'U 
cern to the members of the National Macaroni Manufacturers Association, 

In keeping with that custom, the Board of Dircctors has gone on r~cord as favoring such a meet ing, setting the dJle 
place for it-Palmer House, Chicago, MOIlIIay January 19, 1931. . 

The meeting- will be of such imporlnnce as 10 warrant the attendance of every member of the Association . I 

celll rnlly situated, The cflllvCIltion date is within the week of Ihe Canners Convention and mceling~ of all the leading 
tribuling trades. 

Aud what a programl Some of the subjet:ts are: I-How can a subscriber to the macaroni a~~~~:~~fi~:::~~:; 
his moncy hack in the way of increased sales? 2-How can he best capitalize "Macaroni Week"? l-
sibilities of a fonn cost accounting system, . , 

You are sc\'cn w~eks advance nOlice. Plan your work and your trips 10 be in Chicago for this import ant 
0 11 Monday. 19, 1931. .,.. 

HOURGLASS SEMOLINA 
Embodies Those Requisites 

Strength, Color and Flavor 
So Essential for the Produc
tion of a Highly Nutritious 

and Palatable Macaroni 

Location Enables Prompt Shipment 
Write or Wire for Samples ~nd Prices 

DULUTH·SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW YORK OFFICE. F6 Produc. [schan •• 
PHILADELPHIA OFFICE. 458 Bou .... Bid •• 

BOSTON OFFICE. 88 Broad Street 
CHICAGO OFFICE. 14 E. Jacluon Blvd. 



• 

• 

YOU SPEND A DOLL 
WILL YOU MAKE IT 

Y
uu ;m'c!lt u dullur in 8Ih'crlisifl';' YUII wunt it 
nne thing rur you. You ,""unl it In help JUnk,! 
liMe mure IllU(:Ul'Cllli , tiny ancr cluy, fIIUllt!! 
lIIunth, ycur uflcr year. 

Afh.'crlising cun gh'C women u slurt tuwurd this. Bul 
HUCI:C88 depelult; 011 one thing-dn rhe women like I 

ma(~ urolli they buy? The hetler Ihey like ii, ahe I 
thc)"n cui. Jr'f! IIIml be lmrt~ tlull ellcry l1C1ckngc 0/"""""",1 
30M is ilU' (IS gotul "'I u:c cml "wke il. This i8 the filii,. 
we CU ll Ilroleel ollr uth'crli8illg illvcslmclll-lUukt! it 
11ll U pro lit. 

PilIsllUry ilJ duing ilM hest In conlrilmlc ils tlilur,! "f 
essential hil;h 'iliolil)', I'illslmr)"s Scmolinu nlUl 
FUllcy Palcnt is lIIulie frolU.he finest ciurnlll wheul 
ul uny price. It i8 tested pi C\'cry sluAe in milling. 
it i8 gi\'cn the must IIc,'crc tCli t of oil-it is nelllnil 
into macaruni, wilh t!ullllllcrciul eCluipmcnt, ill 
luhorutoriCif. It will IImkc tht! fincst mncurulli 
hccnu8c of ils strenglh nlll i unifurmity iI will 111111.1 ' it III 
~I)wcr cost Jler IJOUfHI. 

I·JJ.I~'iIl U ltY n.OlJU MII.I.s f :OMI'ANY 
1;._ .... 1 0 ...... )U .... ,.II .. .loti ••• 


