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Serving Our Business 

Macaroni Manufacturers will best serve 
their own business by serving with their 

. fellows in the trade through the long
established and efficient National Macaroni 
Manufacturers Association. 

While all acknowledge this as a business 
fact, a few prog .. essive firms have as yet 
failed to take steps to enroll themselves 
with this progressive organization. 

Plans are now being made for our 1930 
convention, the most important ever held. 
No better time than now for doing what 
you always intended to do some day. Your 
~pplication and cooperation will be welcome. 
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EXTRA PROFI 
I F you want a laq!cr volulllc of ,a l c~. 

If yuu want an additional product on which thcrc IS a good 

ll1ar~ill of profit. 

If ~ yuu rail :->l'e thl' ad\'alltage ill making a fallcy :->hape macaroni. 
which cannot be tlbtainl'd f rolll ClJ lllpl'titors unless t lll'Y are "pec ialiy 

l'quipped tlJ mallufactun: it, 

-then, you should investigate" YOLANDAS." 

:\\a ldari oS: Bro,. cuntrul the patL·1It ri~ht, to t he specia lly uesigned 
uics rcquired ror lIIanufacturin~ this fa,t se liill~ - spiral , haped maca· 

rolll. For both lon~ and , htlrt p",tcs. 

Write for detailed descriptions, price! 
on Yolanda Die!, etc. 

F. MALDARI & BROS., INC., 178·180 Grand Street, NEW YORK 
"Aml'ri"a·. 1.l'adin, Oil' Mak~r. fur OI!l'r 21 Yrau with 
Ma""rl'm",,,t CuntinlJQu. ly R",tain~J in San,l' Family." 

IES 

\',. ' . 19.10 THE ~I .. \ l' .. \ I( 0:\ I 101 1 I( :\ .. \ L 

o =======-: 
I 
I 

UN <C I V ! ILllZlETIJ) 

\ ' , .1", : , \ .,;. " I ••• U111 t 

!. · \.1,. 01 . ", .\a l: ,hml., 
\, I . I" I ,~. ' " . • : 

\, .1 •• ,,1 .'-. ,. 
! 1 ... " • I , I 'I.' 

\, ).\ I ,.1 1' .. " .·1 
\ :1 I ',", ~ I,· ,. 

I;, ,1.., '" '' '' 11' .. I . ' I". IIC" " 

II . , ... " " I. 
\ ,,,\ '" " to" .. . I., ". 

I ', ""1.." ,,, "~ 1 I' I ." t .' 
\ 11 m . 1 I , 

x. , I "''' • ,d.. " ., 
1'10:.110. I t,,,'. I .. I. •••• 

\ Ii 111 I~' " ,'" ' .: ' 1;" If . 

\[11" I , III I! ' I" . • ,, 10, •. ,' I ." " • 

" .,,1.. "' '; , i., .," .. ,' ., 
'1 h, "" .,'. ,. '. .J .1 

' 1:, 1\ h " . ,·1,· ·1 

I h.HI.. I",: Ih, ,' 1' ". " .. 
' 1:, ti ll" I, ... ,,, , 
, .. , II In ,. 1 , 

\1., .1, '" I' -, - .. 

\ "1.,, 11 l' , 

I ,.,,1" I, d ,. I. , . ' 

I • .. 1 " 110. " I I, '" ,'. ,'.,., 
111 1 .1 ,. \, 1. 1., '\ ." " , 
· .1" '1:."" 1,. 1..· ,· , .... 
1 .. 10 .. " " , I. I . " c · 

II I' '''' ' \." , .. , '. 

, .. ,. -~- ., .. , 

, . 

,. 
'.1 : ' 
II •. , 

,,' . ,. 
\,.' 

, . 

., 

. , 
., 

• " ,. '1 

.1 .' 
,I,,' I 

I I, 1 

• " , . ! 
, .. 

'," • I,. \ ' I' 
.. !. 

" .1 ·1 I , ••• \ I.,,' 

, '. L 

... 

" , 

I· " , '1,. ,,· 1.,.·1 I " 

.. ,., • ,1t."1 , , I ' 

',' I . ' t· "I. 1· , .', '1. , 

.t, ••. I . ,. ., ,j, , '. , 

II · \I • T .1 ... 

!.! • 

) 

t 

, ,-----.. 



. \ 

----- .. --~-.-------

• 
4 THE MACARONI JOURNAL 

* 
That Is 

DOUBLE STARRED 

* 
* 

D URING tIme of busIness dullness, the wIse 
macaronI manufacturer maIntains high 

quality with renewed vigIlance, knowing that 
only high grnde Semolina cun be mnnufactured 
Into products that the consumer will consist
ently nccept. 

T wo STAR SEMOLINA Is well named. 
Ench stnr Indlcntes:m outstanding reason 

for Its success in the manufacture of ntucoroni 
products. 

Two Star Is famous for Its consistently fine 
production quality In the plant, nnd for Its 
uniform quallty In the finished product----the 
two essentials of success in the manufacture of 
Jlltlcaronl. 

MINNEAPOLIS MILLING COMPANY 
New l 'ork Office. 
-110 I'rr,xluce f.uhnnge 

l'hlll1dell"hlll Office, 
,U8 The Duune 

Minneapolis, MInnesota 
Ch1cullo Orner, 
60~ N. Mlch1llnn An. 

Duffalo Omce, 
f)un Dlda" 71h Floor 

Dolton omc~, 
177 Milk SlrH!t 

Sun Frnncllco Office, 
Mercltllnl. EKch. Didll;. 

THE MACARONI JOURNAL 
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Number II 
MAIlCi·1 15. 19)0 

CapitaliZing Lenten Season 
" ),1),. But Thcs(' Arl' Tryill}: Tilllcs!" That II", l'\"l'r IIl'clI This sllllllid "I' tht, han't'SI St'aS"1l '''1' Ill\' lIIal'ar"ui illlill '>I 1',\ ' , 

t,r cry nf the \\'l'a"ct' unil s in ally hu sincss, pariii-I !arl,1' will'1I It will bc i"r th,,~\' III:tllllia\' IIII'\' r~ \\'hll n'l'I';':Il;I\' 1111' "I'P"r. 
rondil iults :Irc suLllorill:d, This plainl has !.t'L'1l IlludeI' auo! luuilY all d Ina"t· Ihl' l't'~ 1 "i it. 

Ift'lllIt'nt sillce Ihl' rn't'lI! l'I'a~h IIi Ihl' SIUl'" lII:t rl-;t'l whirh 
husincss all 10111-: IIIl' lim' . 

thl' "n;l ~h " 1I':t!Oi ;1\1 

The weak gl'('w \\'t';' ''l'(': Ihe pn'pan"] linus sutTt'l'l'oI 

It i,. true lhal ClJIIlJlI'lilin' 1'lIlIoIilill/1:; arl' kl'C I1, IllIt ioll-;s 

cal ;lIId llI:tc"rulii pnHlurt:-. an' hardl .1' In h ~' r1: ' ~~I',I ' as 
10 be COllen IIIII~' WIIl' II lillll'S ;,1'1' 1-:'"11 1 It i~ iI "'lilt. 

that should lit, .... 1II:.lI l11 t·" ill 11I1I,'h l:,q':I'/' IIU;lIlIi -

spent 'in cr~' illJ,! alllllll I'''"r "LI ~ illl'S ~ lIIi J,! !.1 1'1' IIIl1d. 

profl t;loly ('mpluYI',1 ill 1""htiuJ,! "II S illl·~ S .. \ s a nln' illl' 

""r~' illg Tillil's" clIlIl pb i lll',J lit'. wh.I' 11,,1 Try ]" 'II;,, !/ 'l'It" 
Of 'I'll,' /;'.1'(,'/1,' /1, ',' OJ .1/'/"'/fr'uj /'/,",{II.-!,f .' 

'"ill , is ;111 l'x,'l,lh-III "I'IH'rlIIUil.1' 1,,1' 
litis n-ry thill}:. Dail~' i .. milli,,"s .,j .\ul crkillt homt.s 

hOust'w in:s arc I'''lIdt'rin;,: ,hi' 111I1'Sliuli II. \\'ha t 

' Ili ll s(' r\'c inr IUlidwon, oIiulIl-r "I' SLIpper, ~I emt.,' rs "i 

)'b"ar,,"i, Sl'al-:lll'Ili .111 01 1':1-::': :\'"", 1I 1:~ Il'ill III' ~cl'\'t'd ill 

.\I1II' .. ;'-all h('III \'~ durillJ.: 'ht, r .1'1111'11 St'a"'!l1l "ul.\· I" Ihl' 1'»' 1,'111 

Ihal Ihl·.\· ',n' n 'I'IIIUII1I 'lIoI"" t'i lht'1' in Ihl' ".tn-nisl'IIII'II!!. ,,{ 

lIIilllllia,'llI r\'rs " .. sU;':J,! I '~ li"n~ "i .~r"" ·t' r" 11/1 Ihl' lalkr, 111.111 . 

ui;lrllll't'l's ~ h'''II , 1 11"11' \'I'lh'l' llIra lt· 1111·ir drlll' I~ . 

r~"" I'I'r",' !o11t·1\'t·", art· 11 ~ 11:! 11~' 1\'l·11 ~ 1 "r~I',1 I\'illl 111:1t':!I"'I.i 

l'I'" dul' l '" hUI ,lurillJ,! this "'a ~,," IIIt,.\, ~1I,,"ld 1.l' II!'J,!I ',I I" l'1I 

la r}:I' Illt·i.- ~I"d,~ ." .. 1 IIIII l'l' ""Il~J!it::I"u~ly di sl'la.\ Ihi " ~I'a . 
~ "I,al,ic illllli . '1'111 '.1' siu,ul,1 I." II rl-:l: ,1 1(' SllgJ.:t'SI Illal':lnll ll. 

~ p;I J.: Ih'lIi UI' I·J.:J,! ""," Jl I'~ I" 0111.1' 1111.\1' (' 1I'1t .. is ill a 'luawh'.1 

as I .. II' h;11 1';111 I. ,. M·n",·" Ihl' '·"lbUlllt·!' a", a \' ;ll'ial iulI ir"l11 
" ... Iill:try i"'lIk 

Tilt· I-:r",'l'l' "i 1(lIb.,· is ;, lin' . I-;"l'l1 Im'I\' hall,I '~ I'r I h' al' 

i:ullilies na\'e ,'ariely, \ludl Illilre Jll'I'Jll 1'xil11-: :Illd 1'11 / - lilt' ~ah' "i 1I1:" ':lI''' 'l i, spal-:hl' lIi "I' I'I-:J,! 11",,,111'1' Ili ll I'r"lql.11 

,I"l's Ihi !> pnll/ll'lII hct',"m' ill iamitics wltl'rl' l .l' nll"l1 1'1'/,,: . 1IIt';1II I Ill' ~; ,I I' "i 11111111'1'1'11.' "lht.1' al·lid,.s ,,( ',,,,,I ~ Ihal 11 ;11 

1'1't·.- iatt' ~ tI l\' ia"1 thaI hi s J,!'''''I.~ 11111 ,.. 1 hI 1.11,1 ill " "I1 ~ I;'1I1 
11111\'I'lIIt'llI ir"l11 ... hdi t .. l':mll'y ii I'I' i!> I" 1II;,k l' ,1,,· " .-., Iil 

lI'hidl \'l'J,!lIbr 1111'11"\1'" J,! ua'·;IIIIl'l'". e "III'; Il'l' hilll Iha, .1"tII 

I'rouhl\'1 i,. .. 111"~1 :1]'11I" 'l' r i<lI, ' I .I·1I1l-1I i, ""1. .~ h"II· llim 111 :,1 

s tr icl ly "bsl·r\·l'Il . lIr;dl~' 011" '''1111';111 .1 Ihl'~l' "r,,,lut'! ,,,; ""111 iut'l. him that II h" 11 

:11111 NOUtl k' lIIaIlLlial'ltlrl' f"S an' i,l :t IM,si lillll I" 

Iln:SI: h"lIscwin,'s ill Ilt t·ir oI ill'lIIl11a . Thl·i .. 1',,",ltlt' l ~ an' 

I " ""'" 111",, suilstitut e fur lIlt'a l ~ 1111 till' 1II\·; 'Ilt-~ ... da .I· ~ ;md 1\ ill 

that dlall~c that i~ I:I't'" ~u II'ck"lIIe 10 Ihfl~e 11'1111 al'l' 

III sit 11111\'11 to IIIl:als (II' Ihe S;l1l1l'. IIl1dlallJ.:inl-: {u(H ls. 

and tlays Ollt. Why lIul gil tu Ihe n'scul: ui IIH .... l. 
ladies? 

lIIa,'ar,,"i ~ l'aJ.:h' · lIi "I' I 'J,!~ II"",".· ... an' Ibl'" as Ihl: mail! di ~ h 
ill a 11.1' Il1t'al. Ill' :III,J 11,,1 Iii,· hllld'l"- !-il'" Iht, 1'1""lil li, 

" Iml,it s aud rdil-:iou ... I'l'/,iulalilill s ha\'l' juilll'd in t'rl" 

;\ scason fnr whidl 1II:lI'a rOl!i prod ucls lin' lII spt't'ia lly 

Arl' we t'allilalizill}: Ihl: l.t'IIIt'1i Sl'aSIlIi as we ll as Ihe 

,"" Our fnud wMranls: Ilavc we hOliest I." and sl'riou.-.ly 

III tell the 1\lll l'rican hOlllcmal-;crs of the real \'alue IIi 

pruducts :II\(I ho\\' wcll tlil'.\' arc sui tcrl fur sl' r\'ilil-: ill 

Wl'dUt'srlay, )'I;,rl'll 
will cominllc till EaSlt'r Sunda~· . April 2U, It is a Sl'a

o! (as t :lIul ahSlith'nce (or milliolls, Tht, II ~C ui IIIl'al, 

is rcstriclL-ri 10 I'cry ft'll' IlIt'a ls tluriug Ihe \\'l'l:k 

,; •. , I Il l' J,! 1""l'I' l'", a lld Ihl·il' .-t\ ... 1-;~ " II ,'''III' ~ i,JI' , Th,'~ , Iii". 

~('", aI', ' ill I' lbil h '~'" i,,1' l'I'I,til. .";1"'\1 ,111'111 1 .. ,1\ III :" ':..-..,, i 

l,ro "lth' IS ,'all 1,\, 111 : .. 1,· 111,,1'\' 1"'i'lilal' l' l' ''"LI",\' "i il~ til II,' ...... " ... 

a 1.1·lIlt'll {, u,,1 <Ill, I .1 (III 1\ ill 11:,1 \' lil ll,· 11" '11 1,11' III J,!"lti ll J,! 1111 ", 
ill\';,l lIa l,I I' n"'IIt'r;lIi,," , 

l'i~lril,"h' all :1I1I1,lt· ~ 1I1'1'1 .1 "i .""1'1' , · al'! l ~. \\i ll,],, \\ ~11't ' alll 
I'r~ all,] t'IIIIII/('1' di ~ I,I:t ,II' . t · r;.:\· ;111.1 hi']" I-:,'",'I" 'S lIIa"I ' al 

Ir;I\ ',i\'l' di sl'la~!o "i .""1 11' pr"dur!!. ;111,1 play "I' 1111' ,"ilal.i lrl .1 

"~ I .\I;I\'an'lIi , '''; I,aJ,!ht'lli alld J-:;.:J,! :\',,,,,Ilt-s as lilt' 1111,,1 ;'''1'1'' ' ' 

wiatt', l a~I."· , Illlll'ili"us, 1'\'''lIHllli,';1I :111" apl'l'lil.illJ,! d i .... h ill ;,11 
Y" W' IIt'wsJlal 't'r awl ~ I''''I' a,I'·I'ni sm;.:. Tll\I~ .\"11 \Iill h"II' 

,'hal1;.:t· " th\,~ t, tr~' ill J,! lil llt'S" I,.,' "tryi ll J.: dr"rT,," : .... 1 II'h,'" 

Ih l' Inr silll'~~ skit' ~ ;"'I II'a l' I" hi' l' l' i;.: lll l·llilll-:, .n,u \\ ill h:II" 

UII,n' rl'''S('1I 1" t'l lIllillL1 l' Ihl'St· :tJ.:!-iI't'~~il' \· 1II '; I\· lil't, .~ tl',1 "nl.\ 

illl' Ihl' 1'\'lIIaillilil-: i"ul' \\'t'l.I-; ... IIi Ih is 1."lllt·1I ~1'a"'II, 11111 
oIl1 l'ilil-: I' \ ' t' r~' 1\·l·t,I-; ill Ihe ~·l'ar. 

'. 
" . 
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Industry's Advertising ! B°Pt~:.f ~~'jc'N:~~m$#8o~6G[ri: Leaders of the National Cooperative Advertising Campaign 

C 
. ~ Ad ' Already in Ihe War Chesl ••• Com. Th. M.n on Whol. Should." Real the Principal Responsibility for Its Success or Failure 

ampa16 n ssure . m/llee Organ/zallon ._~~ 

With nearly $8OO,<XXl already "chalked 
\lp" in 5uilsniptiuIIS :mtl with the tlcfinite 
<lppfO\'al IIf the llllvcrtisillJ: plan by the 
Buanluf Directors of the t>.'ationaIMac
arolli Manufacturers assc ciatioll. th~ 
4-ycar cnijp"'ra livc educatiollal campaib'11 
of th e i!\t!ust rv is now in effect :lssurcd. 

The final S(l'l' in the preliminary ar
rangements for the campaign, 50 IOllg 
discussed as the Olll! IIC(l'SS;lry measure 
for increasing the voluTlle of the sales of 
macaron i IlrtJcIUCIS. was taken by the tli
rectors of the Association at a lTIeeting 
at the Astor hOlel, New York, Feb. 10 
ilnd II. At this meeting the ;uh'crtising 
plan for th e oJ-year pcriod. b.l sed on the 
sUr\'cy of the industry made by the 
Millis Advcrtising comp.1l1Y at the rc
quest of the Association. and the oq,":m
ization for the ftultl-r.tisiuJ: campdign. 
were explained and gonc over with the 
greatest carl'. The discussion took up 
the major part of 2 days, and at its close 
the Dircctors unanimously anti formally 
approved the IlfOgr.l.ln. and this gn~at co
ope rative movcmrnt was begun. At the 
direction of the Boa rd. the officers en
gaged the: Millis CompallY as Advertis
ing Counsel. 

nesS tn place the whole story before each 
manufacturer. It is expected thM the 
fund will he ctllllplcted within ninety 
Ila\'5. This will enahle the Board of Ad
ve~tisillg Trustees to start the actual ad
vertising al the 1110st opportunc time in 
the sumlller or earl)· fall . 

Presidellt Tharinger, at the: New York 
IIIl'cti ng, annou nced the appointment of 
the commitlec organization (or both the: 
ad\'ertisiul-: l'rngram and the fund raising 
call1paicn, wilh the approval of the di
recturs. The cfJmplete list is published 
0 11 Page 10. 

The l'lltire ach'crtising and merchan
llising pfOJ.:r.lm throughout the 4-year 
pc.'riml will he directly under the control 
and J,.'ltillance of three committees: 

I . The Hoard of Advcrtising Trus
tees. 

2. The Advisory A~\'ertising rom_ 
mitll'e. 

consists of 4 men. It has SUpt'f\ I ~ion 
o\'er the entire national campaign. 

Under the regional organizalilJll tht" 
country is divided into 6 district s. with 
a chainnan at the head of each. In 2 
districts, the first and fifth, an aSl'",·iale 
ch3irman also has been named. 

He3ding the state organizations :110,: 2i 
state chairnlen-26 men and one w"lIIan. 
Mrs. H. J. Bruenecke is the state fhai r
lIIan for Ohio. In 2 case:s-Calii"TIIia 
and Missouri-there is also an a~slldate 
chairman, and in New York state there 
are 2 chairmen, one for the cast al1ll tho 
other for the west half of the stat<., and 
the eastern chairman also has an asso
ciate. 

In the large cities of the: country, also, 
city chairmen wilh in some cases one and 
two associates have been appointed. 

It was pointed out at the meeting of the 
noard of Directors that these mt n ha,·c 
a grave responsibility on their shoulders 
-the responsibility of the 
failure of this industry wide ,n;;N'~';"' 
movement, on which in tum u"doubt,d l~ 
depends tlle future of the 
products industry. Their work 
quire much time and effort which 
prob.ably can ill spare from their 
business, hut, as President I 

told them, that is one of the penalties 
leadership. , 

At the meeting Frank Tharingcr. pres
ident of the Association, and R. n. 
Drown. who had accepted al'lK>intnlwt 
as chairman of the Board of Advertising 
Trustees, the govcming hody of the cam
paign, announced ~t the millers of Min
neapolis had subscribed $400,(0) to the 
Advertising Fund. contingent on the 
raising of an ('qt.:al amount by the: man
ufacturus. I'rom[ltly the Directors took 
Ul' the challenge and ~krlafl:d their will
ingness to assume their own responsibil
it)' on the h.uis of the quota for subscrip
tions which, after thorough considera
tion, the)' had approved ilS fil ir and just 
for subscribers. The total of their com
bined subscriptions, for which they have 
signed acceptances, was more than 

.\. The 1-.tcrchandising Committee. 

The Hoarel of Advertising Trustees 
cunsists of 3 representatives of the maC· 
aroni manufacturers and 2 represe:nta
lives of the millers, with the president 
and sccretary of the National Macaroni 
Manu(aC1urers Association as ex officio 
members. To this committee as repre· 
senting the Association. was delegated 
entire direction and control of the adver
usmg. It will set up budg . . s for the 
. ... penditurc of the fund, check the ex· 
pentliturcs as made, detennine the ad\'er· 
tising mt"dia to be used and approve, be
fore usc, all advertisements, including 
layouts. illu5troltions and copy, prepared 
It)' tht" Advertising Counsel. 

TIlat they realize their r"'JlC",iLilit) 
and are accepting it not only as I 

lenge of a great task but as 
tunil), for great strvice: to their 
is shown hy tJleir letters. Two 

:1 

$386,(0), 
TIlis practically meets the condition 

required by the h:rms of the Minneapolis 
millers' subscription. With the exatnple 
of the lIirectors before them, other man
ufacturers, the Association officers arc 
confident, will gladl)' do their part. 

Within 10 day~ after the meeting of 
the directors, the Association had in the 
field 6 representativcs, one for each of 
the 6 regions into which the country has 
heen divided for the fund rnising cam
paign. These lI1ell ha,\'e been thoroughly 
schooled ill the plans for the cooperative 
nd"ertisillg program, and it is their busi-

The Advisory Advertising Committee 
('onsists of 25 representatives of maca
roni products manufacturers, millers and 
Illachinery and supply comp.1nies. Its 
duties, as its name implies, will be to 
aclvise and consult with the noard of 
Advertising Trustees. 

The Merchandising Commi' ;ee con
sists of 22 repreRntatives of manu:ac· 
turers, millers and supply comp..lnies. 
Its duties will be to set up the merchan
dising plans and materials by which the 
subscrihers to thc campaign shall be 
identified, anti assisted to get the fullest 
1I0ssilite retunI from their investment. 

The fund raising campaign organila
tion is in 4 divisions. 

I. The Campaign Finance Commit-
tee. 

2. Hegjonal Chainnan. 
3. State alairman. 
4. City Ol3irnl3n. 
The Campaign Finance Committee 

, . 

replies, selected merely as .""'1'1,,, 
the spirit of all, will show 

G. Guerrisi, vice president 
sociation and president of the 
Macaroni ?-.lanufacturing compall.\·. 
anOll, Pol., in reply . to a lettt·r 
President TIlaringer appointing 
member of the Board of Ae]"" ,., i,;inl 
Trustees wrote the following: 

". have: your very nice I ~tter u l 

14, and after considerable ,0'05i,;I,·,·"i. 
and thought have finally decided Itl 

cept your appointmtnt to the nnard 
Advertising T ;ustees. 

"1 realize that puttiug this progr;t nl 
outlined o1crosS, will mean quitt· a 
more work. and while time hardl.\" 
mits me to undertake a task such as 
1 fed that the cause is of :':Ich :t 

acter everyone in the industry ,1ltb t 
riflce at some time or other il" we 
going to put it over. 

"I will strive to help ),ou to the 
(C"ntinwrd 011 Pogr lZ) 

Prank Tharin,cr, Mlh ... ukcc, PrClidmt of the National 
Manufacturer. ASloc:lation. (2) R. B. Brown, Chlcaio, 
of the Board of Advcrtlllni TN.teet. (3) Henry 

lent)' City, N, J., chairman of the Campaian Finance 

Committee. (4) Glen HOlkin., Libertyville, lit. , Ilnociate chair· 
man of the Finance Committee. (5) Gcorlc O. Browne, Indi<tn
apolla, Campal", Director. (6) C. J, Pellinlcr, IOttianapoli., al· 
locl3.te chnlrman of the Finance Committee. 

I 
1 
j 
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Why the Advertising 
Campaign Is Necessary 

The )la~arlllli Il1IlmiiTY is slowly 
throwing ofT the !elhotT':), of a great 
Ulall)' years of cul1 tcnlcd sleeping. Grlll· 
uall)' the progrc!"s o f aggressive Iller
chamli sing has m'llie it impossible for 
thi s intlustry 10 recline in its OWI1 COIl

ICllllnenl and sc1f-s.'ltisfactioll. The (Iro
t:c~sinn has mllvt>d ffJrward . le:'l\'ing the 
macaroni industry choking ill the cloutls 
of dust which ha\'e heen creatcd by the 
tTl'l1lt'litlous Ilrh'ing puwer uf the hi.:h 
SIIl'CI! Ulcrchamlising \'chiclcs 1.'1111'10)'1.'11 
hy the ulhl'r food 11rC1lhu:1 imluslrics of 
the coulltry. 

Rip Vnn Winkle OIl his hest wa s a llleTe 

amateur cumpared til the ilitluSlfY Ulan
uia cturinf,! macaroni products. He only 
slept fur twcnty Yl'ars . OUf illtlustry :l~ 
:l whole has been sleeping since. its in· 
ct'ption in the Unitctl S iaies. 

Shortly folluwing th t: Civil war, in this 
counlry, thc first macaroni pl:lnl3 sJlrallJ: 
into existence. 

They started absorbing the natural 
demands of thc L,tin (amilitS, living in 
the. Uniled States, fur the food of their 
flnti\'e country. 

Irmnigrnlion Ilourished throughout 
those years ami :IS mor.! :lilt! marc Euro· 
penlls camc into this country, the tlcmallil 
for macaroni prollucts became more ami 
more pronounced. 

Gratlunlly one ur two simple red pes 
for sen'inl: this apllCti1.ill!; product found 
thei r way · into the homes of some of 
the nativ~ ~)(Jm Amcricans. The appc· 
tile ap[)(:'l1 of the produ";l ':~:lbled it to 
hold the desire thus creatl',l •• nd ~ratlu
ally more: of the native Americans bcb'dtl 
using it. 

This slow e:asy I:oin ~ vrocess of exist
t:nce has ken Going ,n now for ),,!arL. 
New 1)lants lIa\'e heen opened. More 
modern equipment has bteu desil,"lled. A 
few attempts to merchandise the: product 
accordi ng to modem merchandising 
methods have been used. 

nut the: fact remains, that the: Maca
roni Industry toda)' is enjoying its li53,
(X)(),1XXl annual volume. not through any 
any a,;cressivc sellillg e: ff art 5, not 
throul-:h unified appeal, 1I0t by ctlucat:n~ 
the American puhlic tf) the :ulvantages 
011111 uses of our products. The: present 
11'1)' husiness of thc industry can be 
traced In just aile: fundant..·utal cause, 
tht' "Appetite AllllCal" of the product it· 
self. 

But now the imlustry is losi ng ground. 
The \'Olume flgurt's indicate dearly that 
we nrc not kl~pillG' pace: with the: popula
tion increase in the United States. An 
industry that docs not hold that average: 

is slitling l.Iackward. It is impossible to 
siand still. 

The dust uf cnmpetitive: industries is 
IIOW in our n'lstrils. It is slowly choking 
the industry. They arc becoming more 
:md morc \·jehus with each other. TIley 
seem lost in the haze. It is a new experi
ence for thelll, ;\I1d they know not whe:re 
10 turn. 

Firsl callie Ihe immigration rest ric· 
tinn s. Io'hich have cui off the increase of 
the n:l(\lral demand market for macaroni 
prod:.cls. It tt)ok this restriction several 
yt'ars lu he seriollsly felt. Now it is 
taking its toll. ami unless something is 
dnnc immediately. that toll will become 
a \'l'ry hcavy one within the next four 
ur fi\'c years. 

Then too Amcrican business malh: a 
.:umpll'le ahout bee in its merchandis
ing practi ces. 

Following the World war, Ihe st ruggle: 
for l'xislence in Ihis country becamc \'ery 
I>l·\·U. Business in general was 011 a t\(JC· 
t'at-tlo!; ""1sis. E'/eryone was trying to 
:,I,sorb their losses and reestablish them
sd"es un a sou.,t! profitable basis. 

Out of the hubbub and confusion 
.:limbed a gigantic industry. Undaunted 
by (,Ululitions it quickly rehabilitated it
self alltl started on a crusade for its share 
of the Public Dollar. 

That inllustry was the automobile: in
tlustr),. It started a new era in Alileri· 
can Merchandising. Jt covered the: en
tire country with educational advertisin~ 
on its product. We all know the answer. 
At a time: when money was tight, when 
thc press and many people believed it 
had reached a saturation point in sales, 
it marched steadily onward to establish 
a mark in merchandising which other 
industries caan shoot at for a long time 
to conte. 

Other industries looked on ill alarm. 
They suddr:nl), came: to the: rt'3IiLltioll 
that every dollar going into these auter 
mobiles was just one: dollar less for them 
to tum into their own cash registers. 
Why would people: throw their money 
away on the automobile, ami sacrifice 
food, shelte:r and clothing in order to 
own one? 

Through this period no industry ever 
operated in such close harmony as did 
the automobile industry. Its manufac
turers, di strihutors and dealers worked 
like one largr £amil}' 10 sell their product 
tn the American public. 

The wmparntive!y insib"llificant floral 
industry was one: of the: first of all the 
other industries to awaken and fight 
hack. Realizing they could not do the 
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task as individuals they dctennin~',1 III 

cement themselves into one I:rcal I1Irr
chandising unit, ami as a bod)' 1'!tst'nt 
their sales story to the Public_ 

They made se\'cral fal se starts. TIIl:ir 
carl}' vcntures failed for lack of iUIlIIs, 
prolM.!r [mancing, failure to map 'lui a 
definite plan of action, and prilll;m l ~' k
cause they were tf)'in!,! to do 111l' juL 
themselves instead of seekinJ.: "lI lsiu~ 
aid. 

They were not discouraged. TIlt' ll·~(I· 
ers felt the)' were 011 the right t(;lrk. ~1Itl 
by liltcer perseverance :tnd 
anti Olt a trclllclltlous s,1c riflce of lilile 
mune),. they finally, after sccuriu,L! 
side assistance, were able tu laundl lhr 
great "Sa)' It With Flowers" ad\'erlising 
and mercha ndising call1paij;n-a cooper· 
ative movement in which thdr iLltluSln' 
I>andcd it seli tocethcr in an effort In r~. 
tablish a new outlet (or their I1ICh-han' 

disc. 
The anSWt'f is well known. Twenty· 

five percellt increase in \'olull1e each 
for 4 consecutive )'ears was tht'i r . 

Thus slarted the new era (Ii 
and merchalltlising in the United :'lil ltS. 

Then came the realization that thi s is 
nn age of inliustry competitiun. Xu 
longer l'an the individual hattIe the \Il'fro 
pic in his own industry as' well as :lillhe 
uther industries ag;linst whom he has 
cOI11IM.!te for his share of the C •. " •• ,,' "',,' . 
Dllllar. 

Totlay many of our outstandin~ . 
tries hav,: solved their problems by 
method. 

The: idea I:radually sifted into thl' 
ccssity class" o f merchandise. II had 
started ar.lOng the industries selliu),: Ih~ 
so-called " luxuries." The saUt·rkr.lUI 

pl'Ople started a coope",~a~'.:h::':C, r~:I:" I'~'f.: 1 
that has becn highly s 
California citrus association. 
the possibilities in such a [Ield 
deavo.r started a crusade which ha~ 1 

orange juice: a rccognize:d necess! IY 
almost all breakfast tables. 

More: and more of the food 
have: take:n the s,1nte cuurse, anti I 

we find our own industry graphlg 
wonde:ring whilt has happened i wi,,,· ''''I. 
su hard to dispose: or their m""ii",,,I;,". 
why the: so called American ho",,·wil'. 
docs not accept our product 'lS a I 
her regular menu; why the retail ' 
leaves our merchandise back 011 

shelves and in the back of the store 
ing for some one: to ask for it. 

In our contentment to live on the 
ually increasing demand markel fur 

(Colilimwi "" Pogt II) 

WASHBURN" CROSBY 
CINU.lL MilLS IIIC . MItIIUIQ,IS 1'1 ..... 

Why Not Now? 

Milled in the lllr~('''t Semolina mill 
ill tlw world thdt hilS been built (!x
pressly for the ~rindin~ of this I)rod
nct. Produced only from thc fhle"t 
(Iuality Amber Durum 'Vlumt select
ed by the world's Illr~C!;t whellt buy-

ing or~lInizlltion. 

ASHBURN ~ROSBY ~O., INC. 
Minneapolis,lUhmesom 

"' . 
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Five Years Hence---
A Challenge--.. and a Prophecy 

As ofiicc rs and directors and commit
tee Illcm\;crs (If the Natiollal Macaroni 
Manufacturers association we arc writ
ing our faith in the (uture expansion on 
our illilusiry in acceptances. Each of us 
has subsc ribed (or 4 years on the regular 
quota basis to the 4-ycar progr.lm to 
1C.1Ch the nation to eat morc macaroni. 

We therefore in good faith call on 
each m;lcaroni m;mu(acturcr and each 31-

lied who sells service or material or sup
plies to the macaroni m:mu(nclurcrs to 
join on the same bnsis with aU of us in 
this tremendous cooperative :ulvr.rtising 
program. 

Join with us 50 that in 5 )'tars from 
IIOW our industry will occupy the posi
tion that the merit of its products de
serves, allli so that each of us may hon
estly cam and honcstly enjoy our in-

cr~as~d volume and increased 
profits. 

F. J. 'l'haringer Gaetano G. l.:I ) larca 
Henry Mueller R. n. Brown 
FrJ.nk L. Zerega G. <. Hoskius 
G. Gur:rrisi JJnlc:< M. Hill -
JIIO. Ravarino F'I1It!\c S. Borm .. 

Association's Staff 

M. J. Donna Dellj. R. jacob. 

Advertising and Fund RaisingC ............ LY ....... ,..,u 
To lead the Macaroni M;:anufacturers 

in their all important hattie for their 
products' rightful place on the American 
table a oo;:ard nf Strategy has been ap
pointed which includes able representa
tives of every groUl) in the trade and 
every section of th e country. Cooperat
ing with them is an equal number of al
lied tradesmen. Under their combin~d 
leadership, the campaign is assured of 
proper financial suppo rt and of surpris
ing:ly Ill'lIcficial results in better under
sianding, fairer prices, greater consump
tion per capita, fairer profits and a more 
contt'uted industry. 

POR TilE ADVERTISING CAYPA10:4' 
DOlld of Ad ft'ttlll a, T'lIlltet 

R. 11. DIlOwn, Ch.lrm.n_Fnnune.Zerrll Co. 
J_meo 11. lIi11_Fould, Wlllln. Co. 
G. Gueni.I-)i:Ullooe ),Jacaronl UI,. Co. 

Two reprcsentati\'es of the Millers, to 
be changed each year. The president and 
secrdary of the Association serve :\s ex 
officio mcmbers. 

AdfltOl'7 Advtulll111 Cl'mmhtu 

John Unlrino. Ch.lrm.£A_U.urilio &. F,u-wl 
Imp. " ).II" Co. 

1_ ).I . Sklnnft-Skinncr ),11,. Co 
Leon J. TuIII'le-Food I'ro4. Co. 
S. E. UoulIl_IIl-FonlIna Food I'rod. Co. 
Duhl COWin-A. Goodmall " Sooa. 
John CaMpa-}. D. Cantlll Co. 
U. S. St .. llind-Jo'it' ).Il(aroni Co. 
C. n. Schmldl- CrUtelll U.carool • Cllclu, Co. 
Flink Zue,I-A. Zrrtp', Soli •• Inc:. 
IItn". D. Roul-I'tter Raul " Son~ 
V. Gilul_Dto J,hr1inl ).I,caronl Co. 
U. h econ-S .. oll IIluraol ).U,. Co. 
II. R. ),JcLau.hlln-Wllhbum Craib, Co., Inc:. 
U.,IIII l.uther-Comm.ndtr UlUln, Co. 
John rilllbv".-l'IU,bur, Flour Will. Co. 
C. 1'. WIItOCl-C.plt. · "'I"'.r UIlI .. lo~ 
A. E.. Lon-Joot LoW\, 
Ct. .... huonl_Ronold . 
C. E. Sehldhr-Sloku ,. . ''). 
Frank A. J,lou_Chlml'lc,. M"b11lU7 Co. 
D. U.I"'r'-P. Ulld." " DroL 
C. Alllbrctlt-CoaloUdsud UlflTOni Wch,. Co. 
1.. n. S'etle-l>llponl Cellophane c... 
O. n. Lourl_ThI all.h, al" Co. 
S. E.. D. rbour-Detchlllll ratldo. Co. 

Ycrcba.odWq ComtnlttH 

J.me. T. WU~ IaIll" O.lrma_TN CruOMIU Co. 
811ft 1I1111~u", W'Utoal Co. 
W.htt F. Vl,lauma-).UllnnoCi W.eatoAl Co. 
}. P. WcldalhlUltt-ThI W.,. Co. 

N. T. lIuu_FI. WOrlh Y.urolld Co. 
SlItl,h tn Lall" .. -\'. LaRou • Soo" 10(. 

t:. ROllUonl_RoII'oal )'hellonl Co. 
R. G. UcCar.,_Dlnnllllham ),I., .rolll Co. 
S. Viyla_S. VI.laoo lJuuOCII Uf,. Co. 
. '. rc~». I'cpt: U.ntonl Co.. 
R. W. Goodell-Kin, U1I1" um Co. 
} . If. Ditfcnba,h-Ambtr YI1IJq Co. 
IhnJamin SluclunaT'-I>IIIIIlh,SIIl"lrior Ullllni Co. 
}. }. r.d4u.-CrooktI0CI J.lIIUq Co. 
A. C C ....... '_Jobo J. CU'l'Uro. 
Johrio Tlnl[_U.rio T.ou • nrot:. ).11:. 

II. II. SqIl[u_lIIn,!c • D.DC" P.~, Co. 
J. c N[cbol_J. C. S[,boh. 
J. R. 1I110 .. [_n.,0,,1 Dryla, Yuh. Co. I oe. 
If. K. Urder-rtun WubllMr, Co. 
C. 1_ f.lme_Ch .... F. Elmu bIT. Wcrk. 
J ohn FilChrr-l'ilhburr F1oll, JoIIlI. Co. 

POR TilE PCHJ).RAIlINO CAMPAlON 

C.lllpalp 1'1"0'. c-.Jltn 
lIenr, Wlleller. Ch.[r .... -c. P. WluU.r Co. 
G. G. Ilol~lo', A,IoO. ChIll,_POII'4, WilUol Co. 
C. F. reUill~', Allo. Chm. 
Geo. O. DrIlWl1e. Camp.11ft Direclor, "' Ptopln 

D.nk Did, .• lodiaoaroli •• lod. 
Rellolll' Chalrmtn 

Itt Ohlilict 
E.. Z. Vtrmrlta-A. Z"e ... •• Sou. It.c. 
Anoe. O .. lr .... II-P. Patrooo, h ultptlldcut 

lToni Co., , ne. 
2nd Dluriel 

G. J ...... re&-PrillCc U.carllnl UI,. CII. 
l,d Dlnrlel 

}'. W. Du~cr-I'I&t"n'lI £>:.1 Nood't Co. 
-4lh O:.lrict 

}ohll V. Canep.-J. D. Ca~ Co. 
SIb Diluict 

1'. F. V.,nln_Amrricu DUIII, Wlcarnl Co. 
Auo. Chalrmao, Frank S. n_Natloa.a1 )'he. 

arool Co. 
61h DllUtel 

Frau ChI,IiOllle-A. P. ChI,Ii ... SOOI. 

11'11 Clulrm .. 
Allbam.-R. G. UcC.r1y-Dlrmla,lum Uauroni 

t.. 
Calilomll_E. OeRocco-Su Die", WlcuOlll ""1'. 

c.. 
CatifomJ. Anoe. Slat, OWnnaD-C. C. 1l1A_ 

Ci t • .t.. Gttlll &: ).IUllq Co. 
CoIondo-.A. S. Vllftlo-..Amtrleut Buul, ).I"" 

. .... c.. 
Con.ru:C:llall_P. GeMn Nlc.olarl-Ne. If" .. 

Ulcarolll Co. 
Ilti""I-....G. G. Ualllill_Follld. W!U". CocoPlA,. 
Iow.-e. D. Schmld:-CruC:C1II WIUf"OCIt .. 

erach, Co. • 
KlIIlI:c:ky-Joltpb VI.I.no-XlHltq.cky ).IlC.Irom 

Co. 
LouI.IITII-F. 1'. Fn4cric_Fndtrico ).Ilcanol 

""1'. ("0-
lI&l7lao4-lWpb N~buIIauI 1rl1\MOGl 

).If,.. ec.. 
IlaMIchllldu-.\l'red BlucM-1ta1& JlacaroAI 

Co. 
.. Ichlpa-(;. Cunpoal e .. ,.poe'),I.cuc.I Co. 

).IlnnelOlI-Fllnk U'rlotd_F. A. 
Compl n,. 

).Ihwlllli-G. VI~illlo-V. Vi.lano " 
• r" .. 1 ).If,. Co. 

).I lu " url Auo. Sllle Ch.lrlllln-C. 
Oomino .lIult .. nl Co. 

S ebrllb_lI . E. Gooch-Gooch FlOOd 
New Jeue,-G. Campaoell_Cam"'Q&!I •. 

AI G'nllno Ule. C'" 
New York Slit. (~)-Wm.. 

WlClCOcU Co. 
Sew York SIIII (Eatt)-AlIo- Ch.lnalD- \·. 

Cuona_Wnlchultr Ulca.rOftI Co. 
Ntw York SIIII (Wut)-A. GlO(.-A. Gioia 

IIr .. . . 
Ohlo-),ItL II. J. Dnuncue-Wundemaa 

ronl Co. 
aktahoml-GII, ),I. RUllell-llc:Alulcr 

l'lcl", ry. 
OrtIOll_F. Or_'~,OG Wlcaroal Co. 
l'cllQ'rl"nI._Lawren(. F_ C,.~-<:..,,""". 

UI"roo.l Co. 
Rhode IIlln<l-J. E. Oe'RGu!-G. D. o."!R.,,,, •• 
TUI_!.,.. I Lan.crl-FI. Worlb Wac.roni Co. 
Ulah-J. I'. Scar/ino-WullT'll ).Iac.rOIlI Co. 
WuhilillOG-G. r. UlTlIlIo-Pad4, Coall 

ar .. nl Co. 
W,II Virrlnll-R. V, Golden_Well Vlrr1ni. 

arou Co. 
1\'Itc:ollun_}oM Du .. l.cwl_Dw.all tchi 

)'hc. Co. 
Cit, CbalnlU'll 

Ihuon, ""I._Ttd Wolhuri-Spllndor 
t.. 
).I~~:.ulo~~d Cil" N. Y ..... Wm.. Coo,~.-.\tl ••• 

Dron"I,,,, N. Y.-John Ro_Droo~'1n 
ronl Co. 

lIull.,o, N. Y.-A. Ltone_Nllpt'I Yacllolll 
C • . 

Ne. York Olr-Elkb 
Son •• 

ChlcIIO, 1II.-John F!,".~.!O"'''''~'''' ;' 5':. 
Chlcap, III. AtlG. ClI, OuInn&D-Fnn~ 

"ntl-Trallica.ntl BrilL 
Chlca,o, III. Auo. ai, llI&ir~t".hli: 

I . J. Gr"l Noodle Co., lo~ 
Ck'clalld-E. Pnca,d-JJtII" rollt.n 

Co. 
l.o. AlIreln. Calit-F. L 

)hcarOCII Co. 
Lo. Anlclu, Anoc. ClI, Chal~. N. 

.'I-Lo, An ... ln PIc\6c ),Ilcuom Co. 
J.lU"llIhe, Wbe._Er .. ln 10h_Wllw.llkrr 

Ironl Co. 
rhl1.clcJpMI, r • ..--Wm. Frlcbolcr-A. 

II Son ),Iac.,olll Uf •. Co. 
rhill4elphl •• r • .-wu XUIn, Alloc. 0 ", .. -. 

Kuru DroL 
Phll.delphll , P • .-Lout. Rooead-PhU ... 

UI • • Co. 
l'itllburlh, rL-G. T.,ntu-JI.lo-Pnneh 

, Co. 
51. [.oo.!I" ).Iluoliri-JOMpb Freadll_).I lIud 

).I.caroal Co. . 
Sao Fn.ac.1Ko. Co.--L. a. ,odt.I6-Fonun.a 

..... c.. , 
San Frand.co, CaL.-Auo. ClI, OuInnao-A. 

... "lo.I-JlolIII Yla.nm! Co. 
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, 1I'ot'c-Sr{11l1J tro.r Fll r lo,,· II' 
Alld/·rsoll. {II(/. • 

. I/,,,r'o'--Th,' .'10'1'"" 
/i".t' F,'o"H ',\' """"I'i, ·" ,'/'11 ... • 
rlr,' /:,ul/ T, 'r",il/ ,/I 11M" ., IIr"(I~" 

Top ('j'lI lr~' iJ/IISI.-SI·llolI /tv.!' 
Pnrlor), nl CMm!}v, III. 

1\,11 . • 

/ ,.-(I - /l i.l'/II/ i :"lInl .Hilt". I" .. , 
,/1 CI/ll f"' ~l o ' . I lId, 

Container Corporation of America Acquires 
Sefton and Dixon Board Mills, Inc . 

. The CUlltai ~lcr CUfpnrali (.Ill III' :\lIll·ric a ha :; aCtluin: cI tlit· ~l'illl ll (Oillaill\"r ( 'w'por
atlOn and the IhxIIII IIII :t rd 1\1111:-;. I Ill'. 

~J :hc , Sc ftu ll C{)~Haill~r Curpura,jllll o"'us and (ll'crall' s Ih n'l' plaut s. IIlIl' ill Ihollk . 
1),11, N. \., another III C hicago alld a third at ; \lIdl'r slI lI, llIli . 

The protiuct s lIIallll(aclttr~~1 ill t.hl: BrnoklYll plant arc corrug-atcd 111)1'1.: iltlxl's alld 
corrug'atcd paper. prudnct s. llu,' l hu;;Ig'fI pl :lIIt uf th \,o Scitlll1 COlltailll'r Curporatioll 
lllallllfac~lIrc s faldlllg' paperboard t'artlllls, paper pails a 11l1 currugated fihrl'ilUanl prlll! 
!tcts, whtle the Alldcrs~lII, In.d., plall~ 1lla~ l'S l'{l rrug-atl'd fibn'hoard product s ,Hill fold -
1I1g' paperboard boxc~. lllciutilllg' rdilll dchn'ry huxes, stith as suit and hOlt hOXl'S. florist 
boxes I cake hoxes, etc. 

Thi s aCflUisitioll lllakL's our lim' Iii p;qll'rhuard product s ill the contailJcr lidel mOrl' 
complele and PlltS W i ill positinn to c;ltl'r t o the rl'ljllirl'dH: llt s of ollr ClIstolll l' rS ill tht, 
followillJ..r Ii ill'S : 

Boxboards for set-up and folding boxes, 
Corrugated fibreboard boxes and products 
Solid fibreboard boxes and products, ' 
Folding cartons in either large or small quantities 
Folding and k.d. retail delivery boxes, ' 
Ice Cream and Oyster Pails and other paper pails. 

SfJ!tlulJrd lour JhiprntrtlJ by 
UWI, que/llY fib rtbollrd boXtl 

:I'he l>i XIl!l lIoard ~lills, 1m'. U\\'lI a IIt.xllt'ard mill OIl t:arlh : lL~t', Ind., 
l1Iakll1,1':' tes t hners .. "uxhua rd s .011111 s lraw fur ""rrllJ,:'OLlill J,:'. all IIr whidt 
materials (tre Ilsctlm Iltl' lIlalllllal' lme "i the \'arillUs l'lImnu,dilies IIC the 
l'IJIltaillcr ... ·llqlllrali,," oli Amerit'a ami Seflt'l1 r"lIIailler Cllql;,ratillll. 

Bolh I·i the se clltnl'allics will iml1lcdi all' h ' Itt' "":-inrhct! illtll and 
l·utt.rtlinatcll with )hc a ~ li.\' itie!'i. tlf I.he Cuntai,ier l'ofl'lIr;lt illn ;",,1 tlt t, 
~ntlre pcrslll1l1ci ul Ihe ~eltlln Cu ntamer Corl'"rali,," will lie Irall sfern.t\ 
lilt act. 

\Ve .w.cll-lIl11e this "I'purtmllty III :-ien'e a t.:realt'r dit'lltell' ill Ihe 
MacarOni lIuluslry ;11111 will spare nil elTori .• III retain a llli incrcase if 
!,ussiit.le, th~ rc pllta~illn il~r (juali.ty ~llld :-ie r~·il'!.! e:-itahlished Ity the Seflon 
Cnntalller lnfl'"rallllll \\'llh their hst of lU :-i tulllers, \Vhen \'llll wrile 
refer to Dept. I) fur Ijuh:k servin'. .. 
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The New Business World 

Excerpts from the first of a series of 
radio talks by Merle Thorpe, editor of Nation's 

Dramat ic and tremendous changes are 
laking place overnight in the business 
world. 1bey affed every man, woman 
and child, because we arc all in business 
whether we realize it or not. Each of us 
has something to sell, and there is no 
change in business that does not affect 
each of us directly or indirectly. 

The compc:lition for the CONSUM· 
ER'S DOLLAR, tbe doUar you and I 
have t. JI>end, W.IS never so intense. It 
is no lunger a warfare between individ
uals; whole indust ries arc aligned in bat
tle army. It is swiftly dlanging the 
comple~ion of every man's business, be 
he lawyer, merchant, doctor, chtef, 
grower of cabbages or manufacturer of 
macaroni. 

Everywhere old (arms o f merch:mdis
ing gi\'e way to new. Mail order houses 
open local stores. Department stores 
unite in groups. "Jobbers" give their 
fill allcia llife blood to retail customers in 
order to keep them on the firing line 01 

competition. Olains combine wit h 
chains. The sun-h'al of the independent 
dealer has become a national question. 
Local merchants ort.1jmi1.e "purchasing 
pools" to med the quotations o f their 
bigger competi tors. Ou r whole distri
bution system is in a state of flux and 
ferment. 

lIusilll.'ss touches you in every e~Jlres

sion of your personality, in your amuse
ments, in the books you read, in tht: food 
yotl cat, in your travels, in your wearing 
apilard. ill the furnishings of you r home 
-in all the utensils, all the accessories, 
all the adornments o f living and doing. 

Pick up the magazine on your reading 
table. Thumb through its advertising 
pases. There you will find that the 
proper thing nowadays is to "say it with 
flowers." This is not the message of 
your local florist; rather it is the message 
of 3(0) flori sts who ha\'e banded them
selves to sell more flowers to the Ameri
can people. 

On the next page you will see that if 
you "&we the surface, ),ou will save all." 
That again is not the message of your 
local p.lint dealer, but a group of paint 
manufacturers and dealers throughout 
the country who have bandrd together in 
an organize,l effort to sec that more of 
our dollar goes to the paint business. 

And who has not read the organized 
admonition to "send it to the laundry"? 
Who can ignore the urge to " furnish 
your home first-it tells what you arc", 

or to usc wood because it is "certified by 
centuries of service"? 

On another page you will see that 
"jewel ry is the lasting giit"; that steel as 
steel has its advantages. More than a 
hundred industries are thus as groups, 
struggling in competition to hold their 
place in the sun. 

Oil, coal and gas are fighting for the 
job of heating the co~ntry. Natural ice 
and manufactured ice. electric refriger
ation, and now gas refrigeration, are all 
aner the job of cooling it. Wood and 
sheet ste!l are at grips in the office fur
niture field, while the lumber and lum
l}(:r substitute people are competing 
fiercely fo r the command of the struc
tural trades. 

When you decide to build a house you 
will find that it is no longer a compc:ti· 
tion hetween luml}(:r dealers in your city, 
hut that there arc 28 lumber substitutu 
in the field against lumber. Copper, 
hrass. brick, steel, hollow tile, slate, stone 
and celotex all want a place. 

Industry's Advertising 
Campaign Assured 

(Coulinwrd /roln "Q(lt 6) 

my ability aud f~~l that if we c.:au gd the 
c10:O\.· ~u()pcrat ion of the Millers and the 
Macaroni manufacturers we should be 
able to put our industry on a far better 
b3sis than it has e\'er been." 

Another similar letter came from C. p. 
Walton, president o f Ihe Capital Flour 
Mills, Inc., Minneapolis, responding to 
an appointment as member of the Advis
ory Advertising Committee. It said: 

"Referring to your lettcr datC'd Feb. 
12, first of aU we want to congratulate 
you on your splendid achievement resu\t~ 
ing from long continued courageous ef
fo rt. We trust that the benefits resuwng 
to the macaroni industry will prove :l 

great source of satisfaction and comfort 
to you. 

"Reg;arding serving as a member of 
the Advi sory Advertising Committee, I 
have hesitated :1 few days in answering, 
first because it seemed that I could not 
give you the help that you should rea· 
sonably expect, having had very little 
experience in committee work, practi· 
caUy none in advertising a food product, 
nowhere near as much al the average 
small macaroni manufacturtr . would ae-

" 

From the foundation to the rU~5 on 
the fmished Ooors you are i>tsicg.:d 
alone by the men who afe I'ceking 10 

the same proouct5, but by tho~c 
urge concrete against brick j 1 
shingles against cedar, metal 13Ul a 
wood, wallboo.rd against plaster. 
!cum floors against oak. 

And when your house is ready 10 

fumished ),ou must make a cilOifC 

twecn rugs of cork or wood fibrr 
cotton and wool. bctwc~ rayon 
(or window draperies and 
rayon and silk or cotton (or be,donnod •. 
between wood and stet) (or 
furniture. 

Great food groups arc in the (ray. 
that same magazine you will find the 
(or olives, both green and ripe, 
sauerkraut and raisins and Or:lnges 
whalemeat and bananas and canned 
mon and oysters and medicinal 
All fighting for a larger place in 
American stomach-and may the 
man win and no one of us get 
tion! 

quire in the ordinary course of i 
in a few years time. I the.refore 
that this is one instance where 
judbrnlent has not proven the 
surely there are others among 
of durum millers whose CXll"'icllcc 
given them the back ground JUore 
to the work you will require. 

"In view of this, if you still feel 
you would like to have me serve ,m 
of your committees as above, I . 1 
glad to do so provided it is ulI<I" ,'oOO 
that you will shih me, if it 
able, to some other committee 
the least hesitation if it is your bc~1 . 
ment to do so. 

"We fed that this campOli!.", i - i 
to show outstanding results. No 
there will l>e some mistakes in 
011 the campaign but the I I 

results are, we believe, very I 

greater than even the f .dvcrlising . 
cies themselves realize." 

With such spirit animating the I 
or the campaign, the officers and 
tors of the Association believe it 
help hut command the support of 
units or the industry, and result in 
qualified success. 

---
Poise and wisdom come from the 

of quiet ref.~ .. &lon. . , . 

) 
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Directors Approve Publicity Move 
At a joiut Illl'(' linl,:: of thc Directors of 

the ~alional Macaroni Manufacturers 
associ;llion alltl the Macaroni Puhlicity 
COIlimilll'\: hdtl in lintel AstllT, !'\cw 

Yllrk dIy, Fell. 10 ;1I1I111 ,;t11 :uln:rti s
jill: "::lIl1pai).:"1I ui the g-rcah."st I1mb'nitwlt: 

was ulI:lnirllll\l sly :lPIITO\'c:II. Fur 2 
wholL· .la Hi 7 tlircclors, the assOci:llioli 
;U\\' ;Sl'r, \\'ashiuJ,:'I UIi n·prcsl-lIlat;,·c. seC
rctary-lfl':\slIfl'r alii I the )lacarnlli I'ull
lic ily C Ulllmilll'l' shulicli the lallcr's wl'll 
,,!:IIIIIl',1 ft.'purt. s(,flIlill; :r.cd l'wry !,hast.' 
of til l' plan of rai sillJ: (Ulltl s as I'fCSl'lItCI\ 
by the ~lil1; s At\vcrtisillg- Co. of Itltli an
apolis, madt.' after ,m inlt'ush'c anti ex
h:nsi \'c su rn:y. alltt finally ,'Dietl soli,Uy 
ill (;WIIT of ,hl' Tel lOT! an, I e;ullJlaiJ:ll . 

l' rt.>sidclIl Frallk j . Tha ringer prt.>sidetl 
O\'l'r th t.> 2-tlar s\'ssiull Ihat H'sult\,tl in 
what lIIa n), helic\'l: to he the mllst im
portant prof,.:ressin: ;1I:tillll in the his
tory IIf lI\;u:aruni making in thi s cnuntry. 
In his anluulls, Iwnc rackill!; dutil's he 

Why the Advertising 
Campaign Is Necessary 

( C(l Ulilllu'J /r,J/1\ 1'!l!Jt 8) 

'Iruni prlJducts we haw lIot kcpl lip with 
the pro~rt.>ss of "lIsim'ss mel hods. This 
\'allllul \·onlillu t.>, 

It <ltk'S nul matter what we as manu
facturns think is wron~ with uur husi 
ness. It docs 1101 mailer what the wholl'
salc or retail ~rocer thinks of our prnt!
ucl or lIur prohlems. 

,V IIAT THE CONSU MEN 
TIIIN/{S IS TilE TIII~G THAT 
CONCERNS US MOST, 

Then' arc certai n hn,da1l1enlal thin~ s 
which l'aeh of us had l.ell tr flJr our own 
..:outl, J:el dearl)' and fmnl)' elltrcllcht.>d 
in nur own minds. 

1. The sellin!: o f our lIlerchandisc is 
the ultimatt pu rpose of our industry. 
Whell WI: fail In do that, e;leh individual 
husilll'sS sufTl·rs. We ha\'e ollly fllle rta
SOli for lJur exi sll'lIce, to SELl . OU R 
I'IW IJ UCT. 

2. Till' lIlerch;uHlise must he sold to 
the I' UII I.I C. That I'uhlic is \'ery ex
actillJ.:. Its imlivi<iual units arc hiHhly 
inclifTl'rellt, extfl'mcly busy in th eir own 
milltl s, anti they have many peculiar 
hle:!s. 

;\. Tin.' P ulJlic has to hc, and 
W i\ NTS to lie educated. Thcy do lIot 
opera te automatically and fl ud out what 
is goutl amI wh:tt is bad. They wait for 
us to tell them. 

4, They very rarely know the diffel 
cuce hetween the cost and the value of 
merchandising. Many of us think they 

W:lS ahly advist'cl by 1I.1S1 President 
Hl'lIry ~Iuelll' r, the association's Ad· 
viser. Amung th e directors in constant 
ath'udancl' hut h days wcre j . Guefl isi, 
Wm. Culm an, G. LaMarca, j ohn H:\\'a
rino, Frolllk I., Zerega allli G. G. Hos
kins. ,:\111111110: the lIu:mlw.:rs of the puh
ti l' ity CClllllllilter were Olairmall R. n. 
llrowu ami hi s assistant james M, Hills. 
The ~1i\1i s Atlvcrtisillg company was 
n'l'fl'sl'ntcd hy I'residenl Fred Milli s, 
\'jec I'rl'!' idcnts C. J. I'cttinGer anti 
lJellrJ.:c \\ ' . Browne. 

On fillt lin!; the Jinal vote to he ll11allil1l
IIlIIllS ill f:lvllr ur ellteon..: a contract 
with the Millis Advertisill!: cCJmpany to 
faist· ;111 :uh'Cfti sing fuml uf approxi
matdy $1,txX>.OCO to $1,(AX>,()(X) for a 
" -year m:tca rnn; eclucatiollal alh'erti sillg 
(;11Il 1 ~l i!; II , tcll·J.:rams werc sent to the ah
sentcl'S, Fralrk S. HOIllIO or Dallas allli 
C. II. Schmidt of DavenlX'l rt, who wired 
fa\'orah\e vules, making fie Board of 
Din,(· tors a unit 0 11 the I'rolX'lsilion. 

1111, but we a rc alMlut 95% wrong in our 
thillkinJ.: if we think that way. 

5. Their imlifTcrl'nce hars the possi
bility of their evcr automatically reward
ing: enterprise and service. 

6. The)' SlMJII forget us if we I ail to 
HI\'e them constant reminders. 

i. " It is impossilile to SELL them 
if we do not TELL them." 

Once we !;et these fundamental racts 
I1f sl'lIin~ flrml)' establi shed , then we will 
ha\'C a full awakening, and the industry 
will he on its toes ready to stand shoul
tier to shoulder with thl' other manufac
hirers of macOironi products, and make 
" tleterlllinl'tI hid for our share of the 
cunSUUler dollars. 

All uf the things mcnliom·tl lead di
rectly to the necessity for inmll"diatc ag
grcssi\'c action. 

This industry must start a crusade 
within its ow.n ranks, which witl ca.rry 
its products to a IMlsition uf dib'nity on 
the American tlinner tahle. 

\Ve ha\'e the TIIe'IIlS IIU\\' uf accomp
lishing thi s objective. The vehicle has 
heen provided. 

The gnat cooperative edu cational ad
\'ertisilll; allil men:handisin..: campaign 
of our iUtluslry is the solutioll to 90 % 
of the serious prohlems we have facing 
us today. 

All incrt.>ascd demand market for our 
products will enable us to take up the 
unused cal',acities of our plants: will en
Ahle us to show a more satisfactory net 
profit: will reduce the hit.:hly ('I.'l lllpditive 
conditions and price wars now in cffect; 
hlld give us a healthy growing industry 
that through unifaed energized 

It was voted to make the 

tivitiC!s of the Macaroni 

Bureau n part of th e general """1,,,;,.1 
thus insuring a cnntinuatiun oi Ih · I 
cll'anul' work which has been and is 
ing tlnne hy that hody. Simila r ,,,,;,,;,;,,1. 
will al sn he rlllanced out of the "''''',,,,;1 
Jluhlicity fuml, when ami as rai nd, 
t'limill:ltillJ; the need of p,a ssing Ihe 
a custom so commoll in th e past. 

Niagara Falls was sl'1t'cll't1 hy 11ot· 
r('ctors as the 1930 COIl\'enlion ( il l' 
Secretary-Treasurer M. J. DCJI11 I~1 
tllOrizt'd tn prt.>p .. 1re a suitable ' '''' '",m.11 
stressing the \'alue uf I 

ti sill!; as a ractor that will 
incfl'aset! consumption of thi s 
Dates were to be selec tl·tl by him I" 
th e accollllllollation of the n",nur'''''"',,~1 
and the hntel 10 he finally 
convcntion hc:adquarters.-City, 
ara Falls: hotel, General Brock : 
JUIlC 24-26. 

fort call :again be ret:U!;nizeti :l.IllUlili 

Icatlers in Ihe food products fiehl. 

1hieves 
pass by the 

WOODEN 

Box 
DARK NIGHT, , , row upon row or cnr~ 
Inden wilh costly merchandise, \Vhnt Illt 

unity ror the light-fingered ge ntry! Bul 
puss by the wooden box, It tukes tou 
time to rip it open, nnd Uleir success de
an speed and silen<.'C, Shipments mllde E\'e ry Illan to the guns. One iur 

rand all for one. SHOOT. ...· .. x1,'ncnscs are snre rromlhievcs. 

P;II'.,;"" not only causes the loss of vnlunblc 
I\IIo,rellm"d,se--it brings complaints rrom dis-

U ncler the auspic~s of the customers who have received "light" 
Canners association- using ••• causes endless red tape • , , 

ity nf the National I~D~,~~,:';,''''::: ,~:;';':I",:~' '11 '11 pany ill a coast tu coas t I WI belween shipper nnd conveyor 
through 49 hroadcasti ng ,burts business genernlly. 
cring 80% of the radio equiPlll'd , You owe it to your business to protect every 
in America-the story of c;lmll·,1 I from the time it is packed till it is opened by 
is tu go on the air. cltstomer. Five(old Protection· gives you the us -

Ueg-inning about the mid.llc th ., 'II b nt your goous WI c delivered in perfect 
March the entire canning illlhl ~lry, 
I-:ethcr with wholesalers, lJrokl·l:'. by piICcrenl • , • unalrected hy 
retailers, will be linked in a ' I •• free from dumage by ruugh 
tive rad io adverti sing mn .. ",,'" 
Illoit the varieties, values, ,,,I,,,,,,,,,,. The Wooden Box Dureau mnintnins a stuff or expert 
amI uses of (an ned foods as tlll'Y I engineers nnd designers who will be glnd tu 
ne vcr been exploited hcforc. ' I 

O ne purpose of thi s c:lIIII\., 1 [ Wit 1 any packing or shipping problem, TllCir 
broadcast ing program is are offered to you free of chnrge nnd withoul 
enlighten the housewife on the One of Utese experts will be glnd to cull nllL) 
dinary fluality and I I the mony advantages of FiveFold Protection . · 

canned foods and to Clip and mail the coupon tmlny. It may snve you 
special and practical 
the preparation anti 
foods in thcir full variety. 

The secondary purpose of t:"l1r~( 
to offer real sales cooper::ation wilh 
trade channels in the 1II00'cn l l' lIt 
canned foods, in order that the 
tional nnd home service ;nlll"'''''' 
parted to the housewife lIy 
radio will lie matched lIy the "I""",. 
and coofleration of e\'ery 
sell. foods cooked and !cnlcd in 

Box BUREAU 
of /he Nalional Auocialion of Woodell 
Box Manufacturers and of I/IC National 
Lumber Manufaclurers Associalion 

CIiICAGO, II~lNOlS 

'FIVEFOLD PROTECTION 

Good WfJmleli lJo.rc~ -IUlj":J1wrd 
your rnorclullltiiHtI flgalm., 1 

1. nough lIundling In Trunsit 

2. Hidden Damage (rru.hf!d I'Utlll' fll" 
lorn lubf!" 1'11'., 

3, .·llfcrugc 

\\'f)om:s !lOX IIUIIUU 
111 Wul W ... hln""nlil"",\ 
t:blf>llU. 1lL U"~1.. al 
ti.hllt .... al 
w~ "",,,II/_<tun: ••. ...•.• .•.•.. 

. ,..J l it ;nlu ... t.nIln klrll l", _ . i.:.~ ll·~ .~.-n'.to'.,,, 
~, ... fukl l 'rultd"""'· 

s ..... 

(''' ... pon)' • • •• • • • 

iilfftl ...... . 

Cilr ·· · .......... .... . .. !l l.t .. . . 
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Health Hazards in Macaroni 
and Noodle Manufacturing Plants 
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THE LATEST TYPE 
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OF 

"CLERMONT" Noodle 
with Flat Machine NA·2, 

Folding Attachment. 
Type NC.FNF 

Cutting 
Noodle 

No .killed operator THE MACHINE WHICH PAYS DIVIDENDS 
requi red No hand. touch Ihe product 

Suitable 
for 

Bulk 
Trade 

Thl' fini ll h f d product of abo\'c machinc . 

lYE ALSO MANUF,tCTURE, 
Dough Brea kers Triplex C a lib-:uting Dough Breakers 
Noodle Cutting Mnchir.ey Far.cy Stampln~ for Bologna Style 

Suitable 
for 

Package 
Trade 

~o8toccioli Cutte rs Square Noodle Flak(~ Machines 
Egg.Barley Machines Combin a tion Outfita for Smullcr Noodle l\11 nn ufacturcrH 

Writ,,· for our descriptille catalogue untl dclu iled informulion . 
Will nut obligate J'OU in anJ' munner. 

CLERMONT MACHINE CO., Inc. 
268·270 Wallabout 51. Brooklyn, N. Y. 
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1M TH E .MA C A RO NI J OUR NA L 

ctlflaliuual skin IruulJlrs. This writer es
timates that 118% of his C:lses of skin 
nfTcctioliS fo llowed inf1ut'llza or pncu
IIJ(1l1ia, 28% uCl'urrcd ill cxccs!iiivcly oily 
skins, allil 27% were patients who ex pc
ril' IICl·,1 excessive SWl·:lling'. 

.1. Ntl!"I'. ilecause of the color flf the 
skin different races show different kinds 
al1lllll'~n'es of skin rt'acliulls. The hlack 
ral'C is cmnparntivl'iy more free from in
tillstria l skin ,,!Tertions than the while 
race. Fair 5kil11lC(1 pers()ns arc particu
larly prune tu "lIickl'l ilch." Expericilce 
illdil'all'S that l)igl1ll'lItaliou (color) may 
afTunl some prnt,:ctillll against chemical 
irrilauts. SIUlly has shown that 111011111.' 
tYlH.'S arc more susccptible til skin irrita
tiol1S Ihall hruncllcS, 

:i, IJirl. Din emlllU! he regarded "s 
:III extra haz.ard I,), it sdf. But the P:-l'S
t:llce of dirt usuall), implies carelessness 
uf the illilividual, which rna)' lead tn in· 
cn·asillJ.:' e:'I(posure. Somc expcriences 
have shown that a ~n'ater attention to 
the clea nliness of the skin has decreased 
the tewlellc), to irritation. 

6. Ern-ssitlt' m'l·a/ill!1. Such a COIl

dition causes the fats of the skin to he 
dissolved and washed awOl)'. Under such 
circumstances, lIonirrit;lIIt dust may bc
come irritating. Congestion ;uul ahnor
mal activitj.·s of the ski ll J.:'lands is a com· 
111011 effect. "Prickl), IIl'at" is a COl1ll11on 
tnanifest:lIion of this condit ion. An un
natural, profuse perspiration of the 
lmnds, armpils, ami other portions ofthl' 
!'k in , mOl)' react unfavorahly among cer
tain workers. 

7. E.r(l'ssit1t· Oi/i/Ii·SS. Abllonnal ac
ti "it)', or larJ.:'c siz.e of the oil glands, ma), 
predispose the individual to the irritath'e 
effects of oil, tar, or various other petro
Icum products, if the)' should be used. 

8, Exassivc drYlltss. In case of fre
quent washing in alkaline waters, or con
ta ct wilh them, l'ertain cmplo)'cs show :\ 
tendenc), to dr),ncs! and cracking of the 
skin, This condit ion, however, is more 
especially noticeable aUlOng printers. 

The firsl nccesS<lry step in the preven
tion of industrial skin diseases is their 
dl'l((tiQII. Thif ma), he accomplished 
through the watchfulness of physicians, 
a nd a campaib"tl o f education carried 011 

among the individuals to encourage the 
reporting of skin disturhances when they 
first occur. 

The second step in prevention of skin 
affections lics in a (orr/Il l study to ascer
ta in the exact causc or combination of 
causes. TIlis may prove more complex 
limn it might seem, ami may ra:luire spe
cial examinations and tests. 

The third lot,rical step would be the rt
moval 0/ til( (OUSt or causes. This may 
require special protective clothing or ap
parntus lor the worker, a different kind 

of operating supervision; or a pc:m13nent 
change flf tile worker to a!lother OCCUP.l

lion H other remedies should fail. 
Industrial skin affections OCCUP)' first 

place as a reportahle ()~cu!l:'1tiona l dis
t'aSl', ami they arc found widely tlistrilJ
IItl'll thwllghnut our industrial popula
tioll , Thl' hand s ami arlUs arc most like
ly 10 ill' affl·Cled. There may he all tle
J!Tl'CS IIf severity l'\'en mcludinJ! death in 
some Ill'C111l.1tiol1s. 

The clia)::l1osis, pre\'clltkl1 anti trc.1t-
1\1(:lI t of skin affections usually require 
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considerahle investigation and mudt skill , 
if a successful outcome is to he aCcom
Jllishetl. 

Skin irri tations among' macaroni work· 
ers may be produced by a combination 
of several causes; such as sw('a t and heat. 
The cOl1tml of dust and heat usuall)' no'· 
la tes closely to plant ventilation and Illaot 
exha ust s),5tcm!, as natural preventives 
of such hazards, Much has been aCcom
plished during' recent years through the 
(h~vising o f systems of mc-chanical ex
l'3U5t vc:ntilation which relllove dust alHI 
fu mes at the point of origin, Various 
state and national safety codes have been 
wo rked out , with definite sU~l:estif)ns al1ll 
specific rules for the rl'l11oval of dust and 
fumes through the use of hoods, fans 
and other practical apparatus. 

Where ~uch a situation exists it is al 
wa),s \'cry important that othe dust and 
fumes should be: carricd away from the 
face of the worker. 

h shauhl be emphasized, also, that no 
amount of ventilation of a macaroni 
manufacturing plant can do aW3), with 
the necessity fo r f requent and system
atic cleaning of all parts, All workrooms 
should be swe(lt daily a fter work has 
ceased. The dust hazard in macaroni fac
tories should be very slight, as a rule, if 
the premi!cs are kept continuously dean. 

I! the clust halard in the sifting alll \ l11ix. 
ing processes is dosely watcJu.:d . thert 
should I ~e litt!(' lccumulation. Mall~ mod. 
em plan ts have vacuum cleanin~ !>\'.-terns 

and such a mdhod fo r plant ;l \1 s tin~ 
shou ld nlways be encouraged, "DII -loil" 
has not !JCl'lI fouud emrient as it 1I'lIall\· 
Hnly allays the clust and docs nol I " mo\'~ 
it. 

The explosive hazard Ih()u~h VCrI' 

slight in macaroni plants, is ;u:lllht'r 

reason for constant watchfulness !II the 
rl'mn\'al of flour or other dust. Ii Ihf 
forminJ.:' machine in the macaroni ' 
boas hl'ated CMe should be taken III 
that dust cloes not corne in contOlr1 
the gas flame, The flame shouhl hI' 
ahly screened or otherwise c·fTc·"h",·h 
c1usell. TIlc re is the. s.1I11e exnl'"h ... · 
.;er from electric sparks from the 
machinery when so opcratl'l!. 1 i tht 
hatch of dough shuuld !Jecomc tn" 51iff 
it might therefure pTlKlucc an CXCI.:ssiH 
10.1ti on the motur. There is a like dan· 
ger if smoking should he pre\'alent in the 
factory , 

A! a summary of essl'ntial health 
ulations in the macaroni il1tlu5tn' 
recommended that there should iIC 
quent plant inspections f mOl the 
point uf industrial hl'alth, with CSI~(;·.I II 
attention to possible tlangerolls 
I)()Sf~ ·.Jle excessive dUSl, anti pTUIk'r 
tila tion. Thesc inspectiuns shoultl he 
Illemented by health 
wurkers a t the lime of employment J 

competent industrial physician, and 
oclic physical examinations thert';lilcr. 

[,'eryone interestetl in the prllg· 
gress and welfa re of the Macaroni In· 
dustry in America is welcOnle t" tlte 
27th Annual Convention of the trade 
in The General Brock Hotel, .\'i~g· 
ara Falls, JUr!r: 24-26, 1930. 

Here's lJUsincSs (nr you . :\ !lcnd 

to it. 

Rob Macaroni Maker'. HOlne 

The home of William 
Germantuwn, Philadclphia, Po. .. ; 
dent of A. C. Krumlll and Son 
roni cOl11pan)' of that city, wa ~ 
sacked by bu rglars the last wI·,·k 
Fehrua ry, This pOJlular 
manufacturer and baker waS OIl 

time enjoying a short win ter \,a.·.",on. 
in California with his family. 111 
tion to many a r ticles of \'alue, 
thie\'es carried :\w;::v a 200 Ih. 
which contained an'lOng other 
ables, jewel ry worth in l 'xc:esS of 
Fortunately the burglats we re 
diatcly app rehended .. nd the loot 
co\'ered. 

THE MACARON I JOU R NA L 

King Midas 
Semolina 

Advertising pays best and 
accomplishes most when 
backed up by a quality 
product, 

II Make your macaroni as 
,. good a3 it can possibly be 
• made and then let the II 

world know about its 
goodness. 
The only way to make the 
best quality macaro-
ni is to use the best 
quality ingredients. 

Nole the rich , yellow color, 
even granula tion and 

cleunne .. 01 .. 
KING MIDAS , 
SEMOLINA, 

King Midas i 
I ' 

Mill Co. I, 

1111: I. I 
MINNEAPOLIS, MINNESOTA 

I • I 
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Secrets of Successful Trade Marking 

III this day aud age, when a llat saying 
may slick in the puhlic memory as 10llg 
or longer lhan a ca tchy nickname, no 
markt'leT or macaroni alltl kindred prod
ucls should com mit himself to a trndc 
lIIark policy without taking stock or the 
slogan. It is 1I0t that slogans have been 
wholly slighted in the P.1St. Here and 
there individual sellers have summoned 
slogans to dri\'c into tht public COIl

sciousness hy rcilcrntion a thought that 
cou ld nol be COllvc)'cd in a single word 
or by a simple picture. . 

For all thi s spotty usc th e slogan has 
110 1 had, until vcry reccnt yea rs, the rec
ognition into which it is now coming 35 

a vt'hidc or commodity identification. 
Ami the main ex planation is to L~ found 
in the fact that the average business man 
has not look~d upon slogans as having 
anything of t rad~ ma rk charact~r or o f 
pemmnent tenure. Rather has he 
thought o f sloga ns as ildnrtising mot
toes dcstill~d for tem pora ry use. If allY
thing, this estimate of th~ slob'01n has 
spr~d since slogalls have been relied 
upon so heavily by trade associations in 
staging special commodity " weeks" and 
putting over coopcrati \'e advertising cam
paib'lIS, 

Supposition tu the contrary , the sloga n 
is t.'n titted to considera tion for a place in 
any trade mark strateS"y. I f th~ re be any 
con fusion of th inking on the subject il 
,an prohahly he traced to a lack o f d~

tennination in advanc~ as to just what 
laub'Uage fom! is to be dea lt with as a 
slob"3 n. O r else too haz}" an ide3, on th~ 
p:1rI of the sluJ;3llizcr of just what work 
lIlay be expccted from his pet what pro
tectioll he llIay invoke against imitation 
o r duplic3tion. 1.et us spend a minute 
Oil the firs l point. 

Ju st whal is :a slogan? I" the senst!, 
Ihat is 10 say, in which a slogan is sus
ceptibl~ of usc as an aid in macaroni 
ll13rketing. A number of peol)le wilhin 
and outside the trade have fallen into the 
hahil of rt.'garding as a slogan anything 
lIIure extended th3n a single word or 
name. That is to say Ih~y put donn in 
th eir lIIinds as slogans designations liIal 
arc Illt'rdy cOlllbinations of two or more 
words. These woru groups are in mally 
in sliIIlcl'S nOI s logans, if the fom) WI! 

have in miud is the lrue, full stature 
sloga n. Nor do they perform OJ. slog:lII 
function in Ihe SIX'dfic sl!flSe; Ihat we 
will no\\' discuss. 

The spedt.·s o f slogan wilh which the 

--. Taking Stock of the Slogan 

macaroni brander does wise to reckon 
is Ihe one which is not so much a com
modity designation in elongat ed fo rm as 
3n apt ex pression of a k~y thoughl or 
a dominant motif in macaroni markeling. 
Let ti ll suppose an imal.rinary case to 
illustrate. " Wheat Hearts" mighl be re
garded as au exaltll)le o f the misnallled 
slobran. In contrast to this, as a true 
specimen: "Macaroni Makes The Me31 
Cu.mpleh·... If the slogan. is used OJiiy 
in ad\·~rtising '. it is an operi question 
whether tlr nol it should .be ch:mgecl al 
frl'quelll intervals. llul:' slogan used 
only .ill advertising could have no Irall~ 
mark sianding in any evenl. And for 
a slogan · that is to 3cquire cUITTulatiye 
IlUlich as a trade rti'ark too short a life 
is latal. 

Bl'l'ausc the buying pulllic cannot be 
eX I~:c ted to remember Ihe exact wording 
uf a lengthy slogan and because a com
)Ilete rallying cry makes an unwieldy by
word, it is seldom wise to rely upon a 
sure enough slogan as the Mile trade 
m:trk on a Il:lckage. Ralher is it the 
fashion tu summon a slogan 10 supple
mtnt and support a t r.u1e mark name o r 
simple Irade mark device. There is 
nothing either unethical or iIIeJ;al in thi s. 
It is wl!lI reCOb'lliz.ed in law and in trade 
thai any markder has a right to mount 
on his goods at Oll~ and the sam~ time 
two o r more trad~ marks. H owever dif
lerlmt th ese "'riders" may be in loml 
Ihey will both be entitled to r~cognition 
aud acceplanc~ so long as Ihq ~rfonn 
the Lana fid~ duty 01 a trade mark. 

The slogan may reinfurce the conven
tional, technical trade mark in emphasiz
ing Ihe o rigin or ownershil) o f Ihe goods. 
Indeed, in that role the lenS"th ami das
licity o f the slogan gives il mor~ capacity 
thall a terse, compact nickname. Or, as 
an altemal ive mission, Ihe 5101.'311 l1lay 
"in l~rllret" or " tran5Iat~" thl! Jlrimary 
lrade mark to the consumer aud ience. 
11lis last is coming to be recognized as 
Olll! 01 th e hig opportunili es open to a 
slogan drafled as a secondary Iraut 
mark. If a trade mark name is difficult 
to prunou nce. if ils full m~aning is not 
dear to Ihe l'asual I~holder, or if it is 
in danger of conlusion with some other 
existing Irade mark, a slogan may 1M! 
summoned 10 good effect to stt the pub
lic right and facililate proper use of thl! 
h.uic mark as OJ. means of calling for the 
goods . . 

II we have l1lad~ o ut our case that ill 

theory the slogan ca n be o f genuine Srtv. 

ice as a trade mark, let us tum to II prac. 
tical side that is more or h~ss hitlckn in 
a fog for most branders. Is a !il"!:an 
ca)JaLle of being a trade mark in uame 
as welLas in fact? O r, to be more I.IUllt. 
is a slogan eligiblt for F~deral re~i ., tra. 
tion as 3 trade mark ? Here is a ' IUI'5-
ti9" that has caused more misumlcr
slanding in business circll!s than almost 
any olher riddle of ils kind. And just 
l>Cl:ause the censors a t W3shingtoll 
Ihis p.ut' lew years, denied I 

10 several proffered slogans, th~ impres
sion is \\'idesJlrtad that no sloga n can t;ct 
into th~ trade mark holy of holies. 

T~e jumping 10 conclusions has I~d 
many would be sloganists wide uf the 
m'lfk. It is entirely possible, \Imler lire· 
planned conditions, to oblain Dt the U. S. 
1)3lent office a certificate of registration 
for a slog. n and to succ~ssfully ddtnd 
Ih:lol slogan in Hie Ft;deral courts, lIut 
nut every slol.'01n call be a technical trnd~ 
mark. And not just any old employment 
01 a slogan suffices to (IUaIH)' for Fed
t.·ral conflmlatiun . It has be~n explained 
ea rlier in this art icle how ahsolutely ts· 
sentinl it is tlcat a slogall, in onll'r tn 
attain full dign1ty as a trade mark, shilll 
he habitually us~d 011 tilt' goods,-gOOth 
1)"'1ssing in interstale commerce. Thai ' 
wh~r~ many of the slogans fail when 
thry seek diplomas at Washington . TIle 
officiahl at th~ trade mark cltaril1/.:: house 
invl!sligalr and Ih ey fint! that Ihe slol,"3n 
which is knocking for admission is. ~r, 
110lhing more than sales patter ami nol 
an integral part 01 package COl))' . ),rat 
in and year out. 

t\nother ~xplana lion 01 the high mllT

tality among slogan applicants is IlI ul1Il 
in the well nigh universal taint ,, ! cle
scriptiveness. Slogans mostly. art· jusl 
natur311y descriptive. Th~y give iu iur' 
mation about the J;oods, or r ulog!1I Ihe 
(IUalili~s of the goods. To pa~' ~ w:h 
compliments seem!; as though it Wl' Il' tht 
natural bent o f a slol,.'3". But it is {atal 
10 the hopes of a trade mark "c1illll tt· r." 
Descriptiveness is a cardinal sin in all 
technical t rade marks. The sloga ns Ihal 
get by a re tho~e which arc held oOidally 
1101 to be mt'rtiy descriptiv~. Sonll'li lll rs 
it may appear to an on looker that a 
trader has slipped something over 0 11 tht 
watchdogs at the U. S. division CJf trade 
marks. But he would find. if he Wl' re 
on th~ insidl!, thai the examiners admil-

(Cfll.II"IIUJ 011 Pour J6) 

" 
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LENT 
-The 

During this season when 
great quantities of maca
roni products are t;old, it 
is essential that the qual
ity of these products be 
of the highest. All wise 
manufacturers know this, 
for during Lent many n'~w 
converts are made each 
year to the value of mac
aroni as a wonderful food. 
It is at this time that 
we wish to emphasize 
the ten year high average 
of quality enjoyed by 
Commander Semolina. 

Macaroni 

Commander Semolina 

Season 

Insures Macaroni Products 
of Commanding 

Quality 

COMMANDER SEMOLINA 
Commander Milling Company 

MINNEAPOLIS 

I " 

21 



• 
When Advertising Fails Bu T. B. HILTON 

Figures arc fre'luently publish~d on clefS is filled with hdow-standard goods; the hoss just doesn't seem to get around 
why mCIl fail in business, and percent- shipments nre delayed, wrongly directed 10 placing 3n order."-Nccdless to sa\" 
ages arc applied to the \'3 riou5 causes : or improperly packed. The co11c('liol\ many friends and neighbors ini lhc cor~: 
29 percent, lack of capital j IS percent, department irritates new customers and munity soon heard the story', ' 
conditions beyond their Cf hlro1, and '10,\' correspondents wtite lackadaisical let- Obviously Ihis dealer wasn't pr"perh' 
forth. ' ten. Goods are returned for reasons sold on the product, in the first pl.l(~ 

It would be interesting to scc the same that s«m per(~ctly obvious to the d~aler and in 9 cases out of 10, this is the iault 
kind of 5tatisti('~ 011 why advertising or consumer, but th~se and oth~r caus~s of the manufacturer himself. Pcrh3ps 
campaigns fail. of complaint receive unsympath~tic han· he has thoroughly adv~rtised his l!oods 

Granting that incorrect cupy or poor dling. to the consumer, but he hasn't Sltltl his 
space buying is responsible (or some ad- If yc.u think the last mentioned situa· dealers to the point where they will fulh' 
\'ertising failurrs, these can hardly be tion is exceptional, try rduming a newly capitalize on this potentially invalu3bl~ 
the majur causes. A capable copy writer advertis~d food product which may have s~lling aid. 
is lIot a rara avis, and such a study has been improperly packaged or rna.: pos- lsedated instanccs, mayhe, but these in· 
been made of space buying during the sihly have grown stale, and s~e \I. hat sat· slances show something fundalllelll31h' 
past 40 years that that hranch of adver· isfaction you get (rom the average wr\Jng at the top. Each o( th(,1Il hOl's 
tising COllies nearer to a science than any d~al~r. hcen taken from the history o( malluhc· 
other. I f advertising (ailures were usn· Here arc a few examples of the man· turers who used to advertise and who do 
ally attrihutahle to such causes they ncr in which the adverti~ment sells the su no longer. Prohably ,exccutiws of 
wuuld indeed he se\'ere indictments of product, cr~ates a (riendly interest in the th('sc concents lx:licve adv~rtising tu lit 
tl, •. men engaged in ad\'ertising work. mind of the buyer--and then this good· inefficient. It has been proven so in thtir 

The success or failure of :l.IIy progr~s· will is thrown away by lhe shortsighted- cases, they argue in all sinttrit)·, 
sive measure, advertising included, rests ness of the manufacturtr's or dealer's JII will trav~ls fast by word of mouth 
with the administration o f the business. employes. . and is diRicult to counteract. Once an 
II is at that door that we can lay the A housewife saw an advertis~ment of unfavorable attitude is lodged in tht 
blame for many. if not a Il\."linri ty, of the some trade marked goods giving a recipe, mimi uf the conSUMer every adn·rtist· 
advertising programs that never grow to which , accordin~ to the copy, should be ment SUlllllies an opportunity for the dis· 
maturity. made only with that advertiser's produci . grulltled Olle tn "nock; ~v~ry disllla), on 

Trace ele history of a typic...1 adver- Inquiry at grocery stores in her neigh· the dealer's sh~lves is a rcmind~r of dis· 
tise r who hursts into ,Irinl (Lt· the first horhoocl disclosc:d that they did not carry satisfaction. 
time. You will, very likely, fino :cme· the linc. A I~tter to the manufacturer Many large advcrtiser~~and some 
thing like this : The business started on rc:lerr~d her to a store more than an smaller ones-recogniz.e the danger of 
the ide:!s and ideals of one man, who hour away on the subway. The reply losing the good will that advertising has 
gave his pcrsonal attention to every de· was a mere fonn letter. patientl)' established, by some slight, stu· 
tail, bought e\'ery item, hired all the help The director of a small camp in Maine pid or unwise act of one of their o\\"n 
ami knew all the dealers and the state of ordered several cases of macaroni (rom employes or dealers. Their conclusion is 
every account. a reputable: New York conc~m. The)' that th~ cntire organiz.ation--dowllto tht 

As the business lIe\·t!oped, faithful were: improperly pac:Ced for shipping and office boys-should be made aware of flnl'loyes were promoted to heads of de· by the time he received them they were the obligation to the trade and public en· 
partments or outside executives were: in poor shape, to say the least. After tailed by their advertising. 
brought in. The businl!ss grew until it writing several letters to the manu(ac· Another mistake which is all too oittn 
rcached a point where it "had to get big· turer he was finally rcferr~d to the near· made by advertis~rs-and food product 
J;er in order to stay as big." tst loe:.l dt'aler, some 50 miles "3.\\"3):. manufacturers, in particular-lil'; in 

It was decided to call in the aid of ad- AntI it was not until he had retunted to their attempt to open up new areas for 
\ erhslllg. The founder and president New Yurk the following fall that the distribut ion, with the support of a small 
ga\'c a great deal of time ana attention alljustment was finally made and the measure of' half h~rtcd ad\'ertising. 
to the selection of an advertising man- macaroni deliver~d-too late to be o( any The more succcssf~l manufactun·rs, on 
ager, the appointment of an advertising usc"., In the meanwhile his good will had the other hand, work on the prillcipk 
agency and a study of the media to be been lost, and although the advertising that they should nev~r waste their dTor15 
used. had done itl work the value was thrown in tr)'illl: to market their products in :my 

If advertising docs anything it puts away because the Strvice '"did not back territories which do not justify t ho.! es· 
the advertiser in contact with new out· it up. penSe of intensive advertising and srll· 
lets of distriuution and new consumers, Another company's advertisement had ing. 
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MARIO TANZI & BROS., Inc. 
Presents 

The '~FAULTLESS" 
SEA·· SHELL··DIE 

A Distinct Achievement 
10 

Macaroni-Die-Manufacturing 

Equally Suitable for Either 
PRODUCTION or QllAI.ITY 

FEATURES 
UNFAILING AT FAST DISCHARGED LOADS. 

SELF-CONTROLLED FOR AVOIDING "SPLIT" 
AND CENTER-WAVED SEA SHELLS. 

CHOSEN TO SECURE A SMOOTH PRODUCT 
THROUGHOUT EVEN IN THICKNESS. 

DEPENDABLE FOR CONTINUOUS OPERATION. 

The Quality of TANZI'S Dies is 
Our Most Valuable Asset, the 
Clearest Tribute to the Honor of 
Our Fast Growing Organization. 

MARIO TANZI & BROS., Inc. 
348 Commcrchll St, 

BOSTON, MASS. I 1214 78th Street 
BROOKLYN, N. Y. pcople who never heard of the fant) and appeared in one of the magazines read In the macaroni products mauuiaclur· 

its products uefore. The latter, new aud hya prominent lawyer in a small town in ing faeld the C. F, Mueller Co., of Jt:rst~' 
without pn'stige, arc 011 trial. Ihe middle west. Impressed by these City,\N. J., is an outstanding example of 

At this point things may begin to go well conceived and forcefully presented a success(ul (ood pr"(hlC" •. " .. nu{,,,,".urtrl 
wrung. In the old ll,,},s every new prob· ads he went to his neighborhood grocer who has always 10 this fund3' 
lel11 would ha\'e "the old man's" personal and asked (or one of that advertiser's mental policy. Never has the finn 
attention. Now, everything is rd~rred trade marked products. The clerk toM . ol~n~d up new territories (or tle\"clop, 
to department heads, subdepartment him: "We uSed to carry that brand Hut ~' ment until afler Ute already estahlished 
heads ami far too o(ten to subordinates, we hitvcn't been handling it (or several Mueller markets have: been intclIsh'rly 
some of whom hav~ little interest in the months, now." When asked if there cultivated with the aid of forceful ad· 
uusillcss or lack vision and experience. wasn't any lIemand for it he replied : \'~rtising. 

As a result part o( the volume of or- "Oh, yes, lots of people ask (or ii, but When the ~xecutivcs or a compan)' can 
~ 

CRIEA TOR§ aLfi1ldl MAKlER§ 
o IF IF n N lE j[)) n lE§ 

I :Y. 
~- . 
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!::t.'1 the spi ri t of If:lnlwork into their own 
alld their dealers' organizations they tan 
devote their own thoughts to the bigger 

questions-without (car of defective de
tail!> eating away at the bottom what they 
ilrc building up a t the top. 

A Warning to the Trade 
By B. R. jllCDbl, W I1Ihin!.'on Rlpmmlllliv. N. M. M. A. 

The tr;Hle :lPP;ITcntly is heing cireu
l:!ril ed (or the purpose of having it usc 
a product called Soya-Leci thin to he 
used ns a substitute {or eggs. 

l! ndcr the'standards promulgated hy 
the Unit ed States Depa rtment of A'Cri
cullurc all egg macaroni products in
cluding noodles and egg noodles arc 
requi red to cont"in not less than 5.570 
of egg solids (either yolks or whole 
Cln~5). No other product may be sub
stituted Cor eggs e\'cn when the chem
ical composition of the substit ute is the 
same as the chemical composition of 
whole eggs or yolks. ,Soya-Lecithin 
has not the chemical composition of 
yolks or whole eggs. It may have the 

A R·O·A·R From Niagara 
H·E-L-L-O! 

Macaroni Men and thdr Families : 
Niagara Faits will roar WELCOME 
to you and your friends on the occa· 
sian oC the an nual com'ention of the 
Nation;;1 Macaroni Manuracturers 
Association June 24. 25 and 26,1930. 

chemical composition o( some part o( 
the yolk. However, i£ it is used it s 
presence must be declared on the main 
label, and the macaroni products in 
which it is utiliud canoot be called an 
egg maca roni IJroduct. 

It must be remembered that the 
standnrdM of the U. S. Department of 
Agriculture are "exclusive standards." 
That is, all products not specil~ . ,1Iy 
pro\'ided for in the stand .. rds are auto
matically excluded. So thnt if any in
gredient is used which is not included 
in the standard.5, the product ceases to 
be a macaroni product and becomes an 
imitation macaroni product. There
fore, not only mu~t the ndded ingredi
ent, which is not part of the standards, 
be declared en the label, but the prod
uct must be labded "Imitation Maca
roni Product." The word "Imitation" 
must be in the same size type and on 
the same color background as the 
words "Macaroni Products." 

It is suggested to any macaroni 
manufacturer who contemplates using 
Soya-Lecithin in macaroni products to 
sum bit his problem to the laboratory 

United States Production and Consumption , 

of the National Macaroni Manufactur. 
ers association. We will be Chd 10 

assist him in Changing his labels 01' his 
formulas, and to give any advice !l\'Cts. 

snry on this product. This servic,' will 
be given to any manufacturer (n'c of 

'charge, as it is the policy of the a S50-

ciRtiqn to have nil manufacturers .::oni. 
ply wilh the federal and state food 
laws in the production of mac.l rnni 
products. 

Your Honeymoon 
Ningarn Fatls stilt continues t" IJe 

the Honeymooners Mecca. SII IIIe: 
:Macaroni and Noodle Manufartur. 
ers never had a real honeymoon trill. 
Others had r·ne so long ago, that it 
remains a mere memory. 

Why not plan a honeymoon trip 
to Niagara Falls June 24-26, 11)30, 
and as a side issue take in Ihe Mara· 
roni Industry's hig conference in 
The General Brock hotel? You and 
wifie,-c\'en the kiddies, if there: 
arc any, will enjoy a short stay in 
this scenic resort. 

Date her up for the last week in 
Jun~. 

GUARD YOUR GO'=lD WILL 
"Good 'ViIl' is an intangible some· 

thing in business which is or more 
vOllue than the balance in your bank. 
You can lose your money and make: it 
back again but you cannot afford to 
lose your "Good \Vitl." 

of Durum Products 
u. S. Deparlment of Commerce Report •• By Fell" T. Pope 

Va. Durtnn Whe4t Scmolin;r, Flour Export (Dbh) • Avail~le lor consumflliull 
Ground Prooucetl I'roouce:d Semolir13 Flour Stmolina (bbl.) Flour 

19.24 
147,56B 763.8lO J9-I.oc.~ JOIn.·June: 5.451.715 SZI,SOJ 111.636 57.B73 

july.Dl'C. 6~9.J.1IJ1I 1,<Xl2,410 416,073 167,198 2.11,189 895,212 18-1-"" : 
IZ·Mn •. IZ,G46.S4S 1,88.1,913 757,700 225,071 378,757 1,6S9,o.tZ J78,V.i! 

1925 
151~51 167.J5? Jan.-Julie 4.(68,1&? 741,070 318,919 7a919 662.151 

July-Otc. 7J7J.SS6 1,136,18) 495,'4' 116,851 "",596 1.019,329 29S.1·1.'i 
12·Mos, 12,().H,8J!S l .sn,2SO RJ.I,w:t 195,770 , 351,9017 J,68I,4IlI 46Z,.(9i 

1926 
307,7.1.1 Jan.-June 6MI,4J8 1,050,87J 410,6M 62.955 162.951 981,918 

July.D«. 7,o.~.S79 1.165,I9Z '~"'1 9-1,951 un,em 1.070)41 2J.t,W 1 
12·~fol. 13,851,017 2.216,1l6S 1I .Jl8 157.CXl6 J.1~955 ~0Sl\159 .542)9.1 

1927 
Its,()9C) Jan.-June 5,on/ilh 1168,47. 259,282 71.JJ1 141,Ial 797.145 

July.De:c. 7,I!ll9.OZJ 1,2:80, 152 400,613 1;r::rn 101.626 1,183.248 3Ol.91'l 
12·Mos. 12,88I,M9 2.148,628 <1>8,895 US,lI19 1.977~9J 423,079 

1928 
210.51}1 J3n.-:IJtne: 6.IDl.IDl t,Ol7.17S J53,972 'w. 14J,468 99.JJ12 

July. t'C. 8,0I3,58J 1.2<>1..121 49J,I52 7" 1611,310 . 1,141,00 325,JJI 
12·Mos. 14,818,387 2,245,496 847,t24 109,007 m.m ~1JS . .'97 SJS,8J,ct 

1929 
374,fq7 Jan.-June: 7,813,7M 1."6,438 ~57 49.231 101.710 1.097,21" July·D«. 8.015,616 1.1st,7'96 53,9011 "J51 W,lJJ = . 4J7,EO."l 

12·Mos. 15,829,J20 2,331.234 1,1)2.1.498 1!2,S71 ' 199,8U 812,65; 

We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Machinery ---------

THE least expensive cartons of the "Peters SfJ,Ie 
ate used with our package machinery -the 

least number of hand operators are necessary
hence the most economical package. Its ptotcc
tive features are recognized everywhere. 

Our engin:ering st?;f are at your disposal. Our 
catalogue is yours ivr the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 

. , 
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Notes of the Macaroni Industry 

Bulk Associations Mer~e 
l.ast month in l'ittshllrJ:h, Pa .. the 

Macaroni Mnllu(,u:lurers Tr:Hlc Assn
dation of ~cw Yurk ;1111 1 the B~)anl of 
Trade ~l;": :lrulli .:\lanu{aclurcrs of 
,\meri c .. were merged alltl the Mac
amn i ~tanufacturcrs .. \s~ociation of 
America, [nc., was lalllll:hcd. 

IlcadquartcTl' ha,'c 111.'1.'11 cSlahlishctl 
ill New York dty Oil 27 Cle \'eland 
))Iace. Two lic it! IIII.'II han I,cen CIIl

ployed for the Kew York :llld Xcw 
Eugl;lIul tCTriton' aUtI UIIC llIan has 
been at work in 'the western territury 
(ur sOllie weeks. l;. F. RUlneo, presi
dent or the Bruukh' ll :\Iacaruni cum
pany, is the assuci.;tioll prcsi,lcnt and 
Don E. Mowry, the c:':CCIII;"c secre
tary. Other oflicer:- alltl members of 
the cxccuth'c cUlJI lllittl'c ;tre: "icc pres
ident, Erwin Juhn, ~Iilwaukec Mac· 
arulli l'ulIlpall),; sc\;rctarY'lreasurer, V. 
J . CUOlllO, \ Ves tchcster ~Iacaroni com· 
pany, ~ew York; chairm;1II of the 
board, G. GuelTisie, Keystone Mac'lroni 
(011111:111\', Lehanun, Pa. : S. Vi\'iano, 
Vh'iano' Mac;lrtllli company, Carnegie, 
I'a.; V. G, LaMarco, Prince ~lacarolli 
compal}V, Unstull: S. Mataloni, Chi· 
cago M;cawni company; S, '1..01 Rosa, 
V. Lanosa & SO il S, Brooklyn; and :\ . 
Gioia, A. Gioia & Bros., Rochester, 
N. Y. 

The aims anti purposes of the or· 
ganization arc to promote ;1 national 
credit information exd!ance bureau, 
br1\'C informat iull regubrly un market 
trends alHl prevailing market prices, 
increase the consumption of the prod
uct throughout the l'oulltry, ;lssist in 
nalional and sel·tional advertising, is· 
sue a hullctin regula rly to the member
ship and se rve as a clcaring agenc), fLr 
problems of the industry. 

){esolutions were adopted favoring 
the fullest cooperation with the Na
tional Macaroni "l a nufacturers associa
tion by the hulk men in all progreso 
sive act ivities IHiving to do with the 
general impnwelllent of the macaroni 
business in U. S. Sectional meetings 
have heen held in Sew York, Chicago 
;IIIIJ Clenl:iIld. 

Machine Mo.n on Plan't Tour 
Conrad Ambrette of the Consoli

datetl Macaroni Machinery Corp. or 
Brooklyn, N. Y., visited the National 
association headquarters in Braidwood, 
W .• while on a tour of the plants in 
the middle west for the prime purpose 
of SUllen-ising installation of his firm's 
machine ry. 

The John B. Canepa company, 'Red 

Cross Macaroni, Chi cacn, 111.. has in
stalled a la rge upright hydraulic press 
ttl increase thc plant's production to a 
point where t1el1lantl~ for the product 
('an he met. 

The Quaker Mnill Company, Inc., 
fnrmerly the Atlantic & Pacific Prod
u('ts Co rp., is erecting a laq;e manu· 
facturing 011111 packabr1ng plant in Terre 
Haute, Inti. ~fr . Amhrettc's film is in 
s talling therein some of ils most mOtI
ern macaroni manufacturing machin
ery. At thi s plant seyeral o ther prod
ucts will be manufactured and packed. 

"Talkie" Star-Spaghetti Lover 

Lila Lee, one of filnulom's 1I10St at
tractive nctresscs and renowned for her 
perfect lig\lre, is a Im'er of spaghetti. 
She hegan her acting career on the 
legitimate stage when a child of 5 anti 
has enjoyed a successful caree r on 
stage and in the IIlcl\'ies. 

While in her teens she showed a ten· 
tiency 10 he oyer·fat hut by living and 
eating naturally she ove rcame it. Six 
years ago she married James Kirk
wood. A son horn a year later occn
piell nlost of her aHentiun hut recently 
she again allswered the ca ll of th~ 
movies. 

Her chief hnl.Jhy is eating spaghetti. 
There is almost no limit to her ca· 
pacity for this dish :\ltd fortunately it 
keeps her figure so perfect that she 
doesn't have tn worry about her tliet. 

Is spaghetti fattening? Mis!I Lila 
Lee's perfect ligure is the answer. 

Macaroni Salesman oiC'l 
Edw;lfti M. Stewart, Sllesman lor 

the Crescent Maca roni & Cracker Co. 
of Davenport. 1a.. succumhed to a 
heart attack Feh. 6. For many year~ 
he sold maca roni I)roducts to a con
tent ed trade in Illinois and Iowa, 

Health and Educational upotltion 
~fanufacture;:f of macaroni products 

ha\'C been invited to place a macaroni 
exhi"i. in the Health and Educational 
1.i:xpositioll, May 17-25, in the Chicago 
Coli se um. The exposition is heing de
veloped under the auspices of 'he city 
department of health of Chicago and 
is indorsed hy, and will be :Icth 'eh' 
Ilarticil)~ted in by, the Chicago Medic~' 
society, the Chicago Dental society and 
the Illinois Federation of Women's 
Clubs. 

The dates of the exposition will he 
proclaimed "Child Health Wtek" and 
wilt he l:nown as Chicago's contribu
tion to "Child Health Day," set by the 

proclamation of the President of lhe 
United States as May 1. 

Exhibit s arc to he educational ;Hlel 
a))plicatiulls In health. Related )It' .. ,I. 
IIctS are to he placed in sections :' l1 tl 
all exhihits are to he approvetl II\' Ihl' 
management before installation .. 

Recommends High Egg Duty 

The Senate linance colllmittee which 
has heell studying the new rate pro. 
pl)setl in the new tariff act fa\'o r!< Ihe 
increase in the tlnty on imported ' · .. Ik ~ 
ranging from 12c to 18c per Ih. if tht: 
condusiuns uf Ihis committee sh" uhi 
he adopt cd by Congress, macaroni :m,1 
noodle 1Il:lnu(acturers who arc del,etlll · 
ent 011 importations for granular :111,1 

sllraytd yolks would have to stan, 1 a 
tariff duty of .\0(' nn the former ;lIl,I .IoG..· 
on the latte:. heing an incn:ase of 12c 
allti ISc rcspec th·ely. 

The sa llie rummiCce has alsl! aI'
pro\'ed ;11\ in('rease of $0% in the .1111\' 
(In ;1 11 imJlo rted egg macaroni ;lIId 
noodle pruducts. H its idea is HlIalh' 
made inlu law all egg macaroni :111;1 
noodl~ s will pay all ilulK)rt of .k Ilcr 
Ih. as ' lgainst 2c per Ih. on plain iliac· 
aroni. 

Macaroni Prominent in Food Show 

Two well known hrands on the cast· 
ern markets were exhibited at the ;111· 
nual show o f the Newa rk retail grocers 
held in La urel Garden last month_ Thc 
grocers who were operating on :I l"U' 

operative hasis werc highly pll';lscd 
with the exhibits ;lUd the imercst 
shown by the public. The macaroni 
firms that demonstrated their products 
were C. F. Mueller Co., Jersey City. 
N. J., and the Foulds Co., New York 
city. 

Macaroni Prices Unchanged 

Macaroni products were one IIi 12 
articles that showed no change in rc
tail price from Dec. 15, 1929 ttl Jan. 
IS, 1930, accorcling to the U. S. hureaU 
of labor statistics. The survcy c' ,\ c:r
eJ 51 cities and included nearly :111 Hf 
the leading' grocery llroducts. Till' re· 
port shows a drop in prices for Ih:lt 
period :l\'eraging l}'i%. BridgelJoIrt, 
Conn., showed the greatest drop. · I ~;' . 
leading aU citjes, including New York 
city, which showed a drop of J~o. 

The average price, however, shu\\ctl 
an increase of about }1 of 19& !iinte 
Jan. IS, 1929. Thirteen foods were 
selling at lower retail prices aud 17 
showed increases. As compared with 
the average cost in 1913 (ood 011 Jan. 
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KANSAS 

HARD 

WHEAT 

FARINA 
Absolutely Guaranteed 
Quality Always Uniform 

Samples On Requeat 

The HUNTER MILLING Co. 
Wellington 

Tel No. 
H.,eman 

8 
9 
6 
6 

OUR 

Kansas 

EaIM~ahed 

1 
8 
9 
8 

FAULTLESS MACA RONI MOULDS 
Are Alway, Sati,factory. 

Every [Order is Given the Personal 
Attention of Ole Experts. 

F. MONACO & CO. 
1604 Dekaib Avo. 

BROOKLYN NEW YORK 

Improve Your Noodles 

and Macaronies with the Cham
pion Flour Outfit .... made in a 
size to fit your plant. from 3 
barrel bin up to the car lot 
buyer. These Flour Outfits are 
priced within your means and 
sold on convenient payments. 

MANY. MANUFACTURERS 
OF NOODLES AND 
MACARONIES ARE 
GETTING AN EXTRA 
PROFIT BY USING THE 
CHAMPION FLOUR OUT-

FIT. 

Write Today 

Champion Mach' yCo. 
Joliet, Illinois 
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IS, 1930 was from 50 to 6070 higher. 
Chicago showed the highest increase 
in the 17 yea r period. a total of 63%. 
with only 31 % increase in Salt Lake 
City. 

Alabama Votes for Radio Broadcasting 
R. G. McCarly, president of Dirming· 

ham Macaroni company, announces 
that his firm wi.1I lie on the a.ir e"ery 
Friday night betwcen 7:00 and 7:30 
II. m. with a dh·crsiflcd program of 
music and macaroni recipes, a 1110st de· 
lightful combination. Thc broadcast 
began March 7 o\'er station WBRe, 
Birmingham, Ala. Thc purpose is to 
educate the listeners to the true food 
value of macaroni products and their 
proper preparation to su it the tastes of 
Americans. The program will speci fic · 
ally ad\'crtise the Eacle brand manu· 
factured by the sponsoring firm ami 
well known throughout the southern 
s tates. 

New Plant in Terre Haute 
The foods manufacturing and pack

aging plant being erected in Terre 
Haute, Ind., by the Quaker Maid com
pany, ]nc., formerly the A. & I;, Corp., 
started operation the first of the month 
according to C. " .. \Veslrup, general 
manager. 

One oC the lending units of the plant 
'is the macaroni manufacturing depart
ment. Fin: \'Crtica! presses supplied 
by the Consolidated Maca roni Machin
ery company of Brooklyn and a com· 
plete and up·to·date drying system in
stalled by Barozzi Drying Machine 
company of North Bergen, N. ]., will 
take care of macaroni manufacturing 
and curing. 

The plant is one of se\'eral that 
come with the expansion program ur 
the company, the facilities or the 
Brooklyn plant having been found in
adequate to supply the middle west 
tun tory. 

The Williams' in Florida 
Mr. and Mrs. James T. Williams of 

Minneapolis, Minn., spellt February in 
the southern climes with Miami, FJa ., 
as their headquarters. Side trips were 
made to Havana, Cuba, and New Or· 
leans for the Mardi Gras. 

Noodle Firm Expand. 
To meet demands for its products 

the Schneider's HOUle ~bde Egg Noo
dle company of Crooklyn, N. y" has 
entered upon a program of cXllansion 
that will make its plant one of the 
most modern of its kind. The first 
move, according to President Rudolph 

From 

Amber Durum Wheat 
STRONG and UNIFORM 
OTld of a WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON" MINNESOTAi 

Jonke, was an increase in the capital 
stock of the concern from $20,(Y.X) to 

$50,(XX), all of which was readily dis. 
posed of to stockholders. This was 
followed by an expenditure of mOte 
than $lS,<XX> for machines and otlu:t 
equipment which is rapidly being in. 
stalled 'I) meet present and future rt·· 
quireml:nts. The company's plalll is 
at 61S Fairview Av .. 

Quality Voted Excellent 
The firm of Scarpelli llrothers, Inc., 

in Spokane, \V:!.sh., was awarde.1 a 
medal for the excellence of its mac. 
aroni pruducts by the award commit
tee of the It:!.li:m-Amcrican Chal1111cr 
of Commerce of that city at thc anllual 
conference Feb. II, 1930 in Zicgler 
block. In ,"oting the award the cham· 
ber appro\"C~d resolutions comlllelHli l1!; 
the high quality of Spokane made iliac· 
aroni as equal to that of macaroni m:lth: 
anywhere in the world. 

The firm has progressed well 1II111er 
the able management of 4 hrothers: 
G. E. Scarpelli, president i F. L. Scar
pelli, \'ice president j P. Scarpelli, scc· 
retarYi F . Scarpelli, treasurer. At the 
plant at 2012 E. Sprague A\'., the finn 
manufactures such hrands as "GoMel! 
\Vest," "1-... Pantera," "Mis~ Spokane'· 
and "Gragnano Hraml." 
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Star Perfection Dies 
are not only th~ cheapest 
in price but the best in 
quality and workmanship. 

THE STAR MACARONI 
DIES MFG. CO. 

47 Gmnd St. New York 

FANCY No.2 
ANIJ 

NORTHERN LIGHT 

NORTIILANII ~IILI.ING CO. 
MIS/'CKAPOUB, MII'II'CIIOTA 

Sealed 
PERMANENTLY! 

You take no chances on claims 
for goods damaged in transit 
when you seal your corrugated 
or fibre shipping containers with 

CASE 
SEALING 

GLUESI 

They grip tightly and penna
nently until the dealer rips the 
containers open. They work 
perfectly in every type of case 
.. ealing machine, firmly sealing 
the most difficult stock. 

OIlier Mikall Adllesives: 
I'ACKAGE WRAPPING GLUES 

CARTON SEALING GLUES 
LABELING PASTES 

PICKUP GUMS 
OVERLAP PASTES 

NATIONAL 
ADHESIVES 

CORPORATION 
E"cl/Il~'. DIu,: NEW YORK 
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Grain, Trade and Food Notes 
Corn Flour Not Suitable 

Corn millers st:~kinG' 10 interest mac
aroni makers in white COfn meal a~ 

;111 in~n'l liclit in macawni makinl-! 
~l'cm tn Ill' hallietl by till' IIl1fa\'nrnhlc 
attilLltll' IIi the trade luw,lnl thei r 
prnllul't. Thl' fa t, t s arc that 1;11(11 l1uur 
l'IlIlIains I\n r: IIIICII ui the kitHI IIccdl't! 
ill lIIal'aTuui makillg. One of the most 
t'ssl'utial rl'qui rcl1Icllts of a Ilollr 
adaph.-" (ur m,ll'awni makillJ.!' is that 
it IIlLIS! In.: of a n:lativdy hi~h Rlutcn 
cllllieni. That i:-; the prilllary rcasoll 
ior thl' trade I'rcfcrt.'lu'c for hard wheat 
Iluurs and sel11olinas. En:1I as a I>lc lul 
it is dallJ,!'croli s hi m;c (orn nUIIT, ;IS 
the tcTltlcT1l'Y is In reduce the J,.:IUICII 

,'oul ent or the fmi shctl I'TOtlm:t s cali s
illl! them ttl s lfeldl in dryillJ,:'. ch l'l'" 
01111 1 bnoak. 

Buying Eggs on Contract 

Nnud le ma).;ers whll arc eXJlerieuc
il1~ sUllie difli ~'uhics ill !-jetting' unifurm 
egf.:~ wilh n'spe( t I" ..:ola r ami !"olids 
(~n he prnlectellol1ly ill one way, says 
Ik B. R. Ja(oh!'. \\ ' ash il1 ~tnl1 repre ' 
sentatin' ui the ~atinn;d :\la(a roni 
~la"ufa(llIrerS a s!'.,ci;,li.Ul . P urchases 
sl' ,mld be Imull' U II l'o nlr;r t' l s and !'O lIl'h 
n,nlral'!S ~ h llul tl l'lllllaill l'Iallses Ilcr-

!ainin/.:' to color as well as ad\lltera
tilJus, 

A d:lUse in thc cun tract should p ro· 
vhle for deliveries o f eggs equal in 
color to th at found in the samplcs suh
millell . and that the lIlelimd of dc, 
lerminin", l'ulor shall hc hy tests simi
lar to th ose used in the laboratory (If 
the ~atinllal :ls5uci:ltion ill Washing
tUlI, D. C. 

The daU 5e Ilcalill/.:' with adulteration 
:o;hould sJlccify Ih at the prOiluct shall 
he free from any adulteratio ll alltl shall 
1'0mJlI~' with the ,lrod!"ioIlS of the Food 
alltl Drugs :\ ct o f 1906 alltl ahm of 
the fnod laws of th e !:otates in which 
the cl-:'h' nllodles or cgg mararoni arc 
manufacturcd alltl sold {tl r conSlIlIlp
tinn. 

Moeller Co. Expa:1ding 

TIll' .\ . E , Moeller l'()mpany o f 
Broo)';lyn. ~. y " is OTle of the largest 
;1Ilt! best ).;nllwll m;lIIuf:u: tufl'rs of ther· 
II1nmeh.;rii. ha rllllleters, hytlroll1cters 
ami s imilar reconlinJ,:" ins trument s, 
1. .. '5t month P resident Charles E. Moel 
ler aIlIlOIlIl(,CI I a cha nge in the orJ,:"ani
l.atil1l1 that will Ita\'c no grea t effec t 
nil .. wllcrs-hip and manal;clIlent. but 
whielt puts the flfln under the ne\\' 
II;UIlC of "fncllcr Ins trument com pany, 

Under the folluw ing persullnel lhe 
firm will conti nue to manufacture 'u!.ilt 
grade intiu!ltrial ami sdentili~ ill!'l TU. 

mcnts: President Ch:lrles E. Mllel1n ; 
Vice Presillent , Max E, ~Ineller. 110';,,1 
of rescarch lle]lartlllcllt; Treasu , er. 
Cur t F. Moc ller, factllry m;lIlager; ~ l'C, 
retar;. -treasurer, O ttn J. Moeller. II , IH

ager glass I'rtltluctinn departm' III; 
\Valtcr G, Mueller. sUl'erill telHll'lI1 I ro· 
ducti ol1 d epartment. 

Durum Demand. Slow 

The gener;.! grain mar).;et W:t!' ~x · 

trel1lely unsettlell the latter pa ri " f 
February, prices llcclini n/.:' til the 1" 1\"' 
est point o f the st.'asnn, says thl' ).! I"in 
mar).;et rcview IIf the U. S, Burea u ,,[ 
Agricultural EWlIlIIllics, Pri ces n·· 
clI \'ered matt'dally but Ihl' up\\ anl 
trelllJ W;lS rct;mlell hy I;,('k of CXI ''' rI 
t1el1laml lor the largc mar).;el SI. 'l'k in 
No rth Amcrira, 

The I\urum wheat markel did 11,,1 
lIIark sn grt.'al a recove ry :I S ,-,II I\'T 
classes III spring wheat. May wht'al at 
Dul uth ;""'aurcli nnly 10c fflllll thl' 
lo \\' poi nt. Demand continlled i'1!!\\' 
ami (radin!: wa s of sma ll \,olU1l1l·s. 
Mill s wt're hid,ling .l e under tht· Un · 
1uth !\fay l"trice nf I.02e for r\u. 2 ;\ll1lol'r 
lIurum at ~linneapolis hut some llurllm 

A RESEARCH ON MACARONI PRODUCTS 
BY 

THE BUSINESS BOURSE 
+ 

MACARONI and NOODLE MANUFACTURERS 
will be interested 10 know that there is now available. at a reasonable cost. a 
thorough and complete survey of the Macaroni Industry, prepared by THE 
BUSINESS BOURSE, N. Y.-a research organization headed by J. George 
Frederick, author of "Modern Salesmanagement, etc. 

THE SURVEY COVERS NEARLY 100 TYPEWRITTEN PAGES 
fully illustrated with graphic charts and maps, and is the most complete and 
detailed study of the marketing and consumption of Macaroni Products which 
has yet been compiled. 

APPLECROFT HOME EXPERIMENT STATION ANALYSIS 
The SURVEY analyzes the CONSUMER SITUATION with special care, as 
Mrs. Christ in'! Frederick, famouR home economics authority, is affiliated with 
The Business Bourse and her analy.is of the consumer situation is included. 

The RESEARCH co .... ,. an ANALYSIS of 

PRODUCTION-SALES-DISTR!!In'ION-ADVERTlSINC 
MEmODS, lITe. 

It .hould b. In the hand. of ''''1'7 pro' ..... I .... 
Manufactu ... r In the trade I PRICE $150 

Addre.a THE BUSINESS BOURSE 
80 Welt 40th St. ,. _ New York City 

" .: ... " 
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'. 

HOURGLASS SEMOLINA 
Embodies Those Requisities 

Strength, Color and Flavor 
So Essential for the Produc
tion of a Highly Nutritious 

and Palatable Macaroni 

Location Enables Prompt Shipment 
Write or Wire for Samples and Prices 

DULUTH-SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN, 

NEW YORK OFFICE. F6 Produc. Exchango 
PHlLAD".LPHIA OFFICE. 458 Boun. Btd,l. 

BOSTON OFFICE: 88 Broad Street 
CHICAGO OFFICE. 14 E. Jackaon Blvd. 

.11 
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,was taken a t the loan n lucs of l.00c. 
The market was expected to strength 
el\ during the lirst p:lrt of March when 
European demands rcadlell their ex
pel' led prupurtio ll s, 

Durum Outlook (or 1930 
"The Slirest way tn con trol all op

pressi\'e surplus is to prevent it. That 
is the rcclIlIIlllcmlation u f the bu reau 
of agricult ura l eco llomics as a lll10 ullcell 
ill it s pamphlet on "The Agricultural 
Outlook fur 1930" puhlished by the U. 
S. Department (If Agriculture, Feb. I, 
19;\0. "Improved (arm incume rc
(Illires pl an ned production and effec
ti ve marketing." 

I n th e opinio n of the burc;.u th ere is 
lillie in the wilt!:!! si tuat ion in the 
United S tates ami ol ln'f cOllntrics at 
present to indicillc that prices (or the 
1930 crop of the Uni ted States will be 
much different from thuse pre\'ailil1~ 
for the 1929 crOl), unless fall sown 
wheat suffers se\'ere winter damage or 
the silring wheat ac reage is rellucell. 

World stocks will be somew hat re· 
duced on july 1. 1930, from those on 
haml july I. 1929, but the world acre· 
age will probably not he materi all y 
challJ:ed ;lnll yiekls per acre arc lIo t 
likely 10 he so Inw as in 1929, when 
they were bclnw a"erage. World de· 

mand for wheat seems to be increasing 
alt huugh th e nn nllni increase may hc 
checked uccasionally by unfa\'or:'lble 
financial and international trude condi· 
tions. This increased demand is due 
to growth of pOl)ulation and to the ten· 
Ilency to shift in cunsu mption from 
other hreadstuffs to wheat. \"orld 
prod uctiun of wheat, howe\'er, is keep
ing pace with the increasing demand, 
so that there is tittle prospect fur a 
gellerlll u!'ward trend in pri ces for 
SOllie yea rs to come: 

Durum Wheat 

" Prices of durum wheat will llroh
allly cunti nue rela tively low for an
uther season unless acreage in the 
U nited Sta tes is further curtailed or 
production in o ther competing coun· 
tries is red uced. There are, howe\'cr, 
s01l1e indica tions of reduced acreage in 
the United St:ltes and smaller crops in 
o ther COUll tries. DC\'elolllllcnt s in 
north Africa and south ern Italy should 
he watched cardully during the next 
few months in order to judge how large 
all acreage may lIest he plantell in the 
U nited States. 

The dururn wheat Cflll' (If 1929 for 
the United Sta les, which :lIll0Ul1le" to 
ahout 57,<XX>,(XX) hus., waS the smallest 
since 1926. Thus far this sensnn, how-

eyer, durum wheats h:l :;old at prices 
considerably below .)ther spring 
wheats. A lilrgc carryo\'er in the 
United States ilnd a large crol' in 
southern Italy have grcatly we:tkt'ned 
demand. Exports have been 5111:111, so 
that stocks of durum wheat at Duluth 
and Minneapolis ilS of jan. 4, 1l'('re 
only slightly smaller th an il year \)c. 
fore. It seems likely that export ~ will 
he somewhnt larger townrd the l' ud 01 
the season. 

Domestic rcqui rements, inclu,ling 
seed, mill grindings, feed, and 11I:"inl: 
with other wh cats, probably al110un t In 
about 40,0CXl,(XX) to 45,<XX>,1XX.l bus .. an ti 
when prices arc low the (lisnppcaranct 
within the country may exceed Ihl'~ 

'ligures. 
It seems unlikely th at as large a fr0l) 

as that or 1929 will be repeated . Con· 
ditions in north Africa to date 1l1'\ll'3t 
to he somewhat unfavorable for Ihc 
1930 crop. Tunis reports th e ~ :lInt 

ac reage as In st year. Scarci ty of r"in' 
fall has been unfavorahle 10 f:crmina, 
lion and J:rowth of the crop in ~ 1 C1roc· 
co. D roughty condi tions h:t\'e prC\':lil· 
cd in Algeria until recently. Can:lllian 
acreage. is not likely to he ('xpand':ll 
much , if any, hecause of the low priers 
of the last two Seasons. Foreign rom· 
petition of durum in the coming ~'l':lr. 

ROSSOTTI umOGRAPlilNG OO.he. 
IJ,Irariclecftree.~· - - - ...... ~1V.f0r1 

ARTISTICALLY 

DESIGNED 

LABELS 

AND 

CARTONS 

OUR MODERN 

DESIGNS 

ADVERTISE 

AND HELP 

SELL· YOUR 

PRODUCTS 

C'OMPLETE LINE OF·STOCK I.ABELS AND C.ATALOGS 
WRITE FOR SAMPLES 

t========:, 

Barozzi Drying System 
Manufacturers of Macaroni 
Dryers that dry in any kind 

of weather 

FAULTLESS AND SIMPLE 

Result guaranteed 
For this industry we design and 

manufacture all kinds of 
labor saving devices 

Catalogue and edimate at 
your requut 

Barozzi Drying Machine 
Company, Inc. 

949 DeU Ave. North Bergen, N. J. 
NEW YORK DISTRICT 

Make Your Noodles 
from the finest 

EGG ~-OLK 
Rich in Color---

JOE 

Fresh and Sweet 

rVrite for Samples 
alld Prices 

LOWE CORPORATION 
BROOKLYN, N. Y. BALTIMORE, MD. 

Bu'" r .... iNl Bid,. No. 8 

LOS ANGELES, CALIF. 
Maleo and Saaamento Streets 

S·7 Welt lombud Street 

CHICAGO. ILL 
3617 S. A"'land A". 

GUARANTEED 
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therc{ore, is not likely to be grealer, if 
as great, as during 1929-30, 

"ermicelli, noodles, etc., (or 1929 had 
reached the low figure of 2,856,378 Ibs. 
(or which importers paid $263,151. 
This was a sharp decrease (rom the im~ 
ports in the year 1928 which were 3,-
4.13 ,561 Ihs. costing $370,529. 

Individual manu{:tcturers interested 1'====================91 
In 1929 the acreage of durum h:tr

\'ested was reduced about 22% from 
the previous year's level. A fu!thcr re
duction of 19% for 1930, if accom
panied with :wcragc yields, would re· 
sult in a crop as large as 1929. Wheth
er such a reduction will be advisable 
wilt depend largely upon the outlurn 
of the 1930 durum production o f for
eign countries. Further information 
concerning the outlook (or the crop in 
northern Afri ca and southern Itnly will 
he ava ilable before pl anting time, and 
spring wheat growers should take this 
into account in planting their acreage 
of durum wheat." 

1929 Exports and Imports 
Figures covering the 1929 foreign 

trade in macaroni products show no 
change in the trend which set in se,' 
eral years ago. Imports are decreasing 
and exports increasing. 

For the 12 months ending Dec. 31, 
1929 the exports of American made 
macaroni Ilroducts rcached the high 
figure of IO,740,479Ibs., bringing to ex
porlers $925,004. During the same 
period in 1928 the exports were 9,979,
.175. worth $900.113. 

The general imports of macaroni, 

Endorse Strong SllI 
The board oC directors of the Nation

al Macaroni Manufacturers associa
tion has unanimously endorsed the 
Sirong bill (li. R. 5634), a measure 
thnt has the full support of the Millers 
National Federation o n whose urging 
the above action was taken. The 
Strong bill, still in the hands of the 
House and Senate bnnking committees, 
provides that transferors (or collection 
o( negotiable instruments shall be pre
ferred creditors of national banks in 
certain cases. 

The principle invol\'ed in this bill is 
no w in dTect by s tatute in some states 
concerning state banks and in other 
cases through decisions by Federal 
courts affecting national b:lnks, but its 
proponents seek to make the law uni
form by federal legislation. It would 
particularly affect shippers on sight or 
arriwll draft terms, giving them a pre
ferred status in the case o( national 
banks (ailing before completing remit
tance o n collected drafts. 

A I1I.tlonaU,-kzunr", 
pacbl. produced b)' 
Stokes A Smith Ma· 
dlin". 

STOKES & SMITH 

in the passage of such a measure are 
urged to write their respective 
gressmen recommending the eath- I 
5Og. or Strong ~iI1. (H. R. 5634)", 

December Imports and Exports 
According to the Uureau of F" fCign 

and Domesti c Commerce, the D,·ceo.. 
ber 1929 imports and exports of InaCa
ra ni products show a slight dcd int. 
The exports of domesti c producl;; fell 
below tlie I,OOO,(XX) mark whell onlr 
932,331) Ibs. wcre exported in Dl'cem'. 
ber bringing Amcrican exports $87,955. 
The decrease is noted when compared 
with the December 1928 export s wj,icb 
totaled 1,208,958 Ibs. worth $110,1)32. 
The December 1929 imports also de. 
clined. During that month we i I 
cd 320,096 Ibs. of macaroni 
lor which was paid $27,823. The 
month in 1928 our imports totaled 
366,025 Ibs . and were \'alucd at 
$.13.698. 

YOU have an appointment with 
your fellow manufacturers in The 
Gener:tl llrock, Niagam F:tlls. e :tn· 
:tda, on June 2+-26, 1930. 

M:ttt er to be considered.-\'o!lr 
pleasure and your business welf:trc. 

Machines for Package Filling, Sealing 
and Wrapping 

An extensive line of machines for packa,png. 
Machines that measure by volume or by weight. 
Machines that seal and machines that wrap light
ly cartons or many sizes. 

A Size and Speed (or Every Need 

Fully autom3tic single purpose machines for high 
production; machines of moderate speed, ad
Justable lor size of p3ck3ge and accommodating 
v3riouS materials and v3riouS packages for the 
smaller output. Dusty materi31s It3ndled wilh-

oul dust_ Accurate weights guar3nteed even f l ,l 

the more difficult materials. 

SAVE---
Materlal, Labor, Conlenta 

iMPROVE--
Display Value, Sellin&: Power I PreseI'TatioD of Contents 

Our experience is at your service in solving 
packaging problems. We Ihall be glad to have 
you call on UI. 

STOKES & SMITH COMPANY 
Summerdale AYenue Oem' RooIeYeJt Boulevard 

Philadelphia, U. S. A. 
Dr/Ii.h Offlu, 21, co._II ROGd, LAndon, E. C. I. 

For Better Results 

USE 
PENZA'S BRONZE MACARONI DIES 
fitted with U. S. Patented "Kleen ••• z" 
remarkable pins. 

PriCe! Reaonablo, quoted on request. 

FREDERICK PENZA 
%95 Vernon Ave. Lonr I.tand City, N. Y. 

PER PASTA PERF ETTA 

Usate! 

II Meglio Semola-Non ce ne n 

Guaranteed by the 
Moll MuderD Durum Mill. iD America 

MILLS AT RUSH CITY, MINN. 

THE SECRET OF PERFECTION IN DRYING 
b wrapped up In 

THE GARBUIO PATENTED DRYING SYSTEM FOR AJ.JMENTARY PASTES 
Moltes pO.Jte goods lamou , Irrespective 01 climatic conditions by uniformity In dryirJ6. 

Produce.J .Jtrong and pUable goods. Eliminates Jltln dried and ch~d(Jd (lnods. 

\ 
.J 

Dry'n, ApparAf&u lor Nowle. and Shart Cut tude Good. ------- -
We arc plenscd to announce tlmt we hn\'e entered into n spccinl llrmngemcnt. with Giuseppe G:trhuiu (u C;lrlf) 

of Trcviso, Ilaly. CIS Sole SellinJ: Agents Ilnd Manuracturers in the United StaleS, Camula allil 
Mexico for the Gnrhuio Patent Drying System for l\limcntarr P!Lo; t.I..'5 . 

THE CHARLES F. ELMES ENGINEERING WORKS, 213 N. Morgan St., Chicago, 111., U.S.A. 
HYDRAULIC PASTE-GOODS I'IU:SSES AND PUMI'S. COMI'IU:SSED Aill ANU;GltAVITY 'l' rN: ACGllMUJ.:\TOItS 
DOUGn DRAKES NOODI.E MACIIINt:S ORn:RS KNt:AmmS MIXER TIUMMF.HS 
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pany, Cle\'e1and, 0., for usc on egJt 
nood les. Appli cation was filed Oct. 21, 
1929, puhlished by the . patent office 
Dec. 10, 1929 allti published in the J an. 
15,1 930 issue of The Macaroni J ournal. 
Owner claims usc since July 1, 1925. 
The traue mark sho \\'s the trade name 
abo\'e a picture o f the housewife mak
ing egg noodles. 

plication W:l lI filcd No\,. 23, 1929. pull' 
lisheu Feb. 11. 19.\0. Owner d aims 
usc since 1919. The tradc name is 
written in blr . .:k letters. 

Green & White 

The pI ivate brand trade mark oi R~'l 
& \Vhite Corp., lluffalo , N. Y., for UM: 

on macaroni, spaghetti, egg nOlotlles 
and ot her Cnlce ries. Application was 
filed Dec. 14, 1929, publi shed Fl'h. 25. 
1930. Owner claims usc since A Ug-IISI 

1928. The tr"de name is in hea\'y IY I~. 

Vol. XI March U , 19!O No,) . 11 

I Patents and Trade Marky J 
:\ monthly rc\' icw of patents grantetl 

on lIlaca roni machinery. of applications 
fo r and registrations of trallc marks ap
plying to macaroni produc ts. In Feb· 
rua ry. 1930, the following werc report 
cil liy the U. S. patent oflicc: 

Patents grantcu- :s'ollc. 

Trade Marks Registered 

The trade marks affecting macaro ni 
prollucts of raw material s registered 
wcrc as hlilows: 

Family 

The tratle m:.rk o f the Pf:lfTm:l1l E~a.; 
Xnotllc COIllP;l1IY. Cle\'eland, 0. , for 
lISC 0 11 macaroni, spaghetti alUl egg 
IH uld les. Application was filed Oct. 3, 
1929. publi shed by the 1m'en l office 
Su\'cmhcr 19. 1929. ;\llli in The Mac
aruni Jcmma! Dc..:. 15. 1929. O wncr 
dailll s usc since ICXH. The trade lIl;'!rk 
is written in hlack type. 

Bellini 

The tr;uk Illark nf Mara\'iglla ~orth 
S iree t i\lac<lm ni Co. , doing husiness ;IS 

~' ara\' i g-na ~' ac;lrOlii Co., Boston, 
~1a ss. , ia r usc o n macaroni. Applica
ti~'n was filetl Sept. 21, 1929, lIub1i!oihed 
by the patent IImee Dec. 3, 1929 an~1 
in the Jan . 15, 19M> issue of The Mac
aroni J ournal. O wner claims usc si nce 
I\Ug-. 5, 1929. The tratle mark is writ
ten on a scroll to the left o f which is 
a pic ture of Vi nce nlU Bellini. :ther 
whom the hrand is named. 

Mrs. Rapp'a 

The priva te lmlllt! trade mark of the 
Cle\'eland Pretzel & Pota to Chip com· 

TRADE MARKS REGISTERED 
WITHOUT OPPOSITION 

4-Mlnute 

The trade mark of Bayard S. Scot
land doing business as The 4-Minute 
Macaroni Co., J oliet, III ., for usc on 
alimentary pastes. Application was 
filed Dec. 8, 1928, puhlished by the 
patent omce Feb. 4, 1930. Owner 
-lailns \lse since Nov. 20, 1928. The 
tr:Hle nallle is in heavy type. 

Martini 

The trade mark of the De Mnrtini 
Ma caro ni Co., Inc .• Brunklyn, N. Y., 
was registered without o pposition for 
use on maca roni and CJ:'g noodlcs. Ap
lication waS filed May I), 1929, puhlish
cd by the patcnt onice Feh. 11 , 1930. 
Owner claims usc since Dec. 20, 1928. 
The trade lI allle is in Ill ack type. 

Termini Imerese 
The tra~ le mark of nrooklyn Mac· 

aro ni Co., Inc., 13rooklYII , N. Y., for 
usc UII maca roni was rCb'; ste red with· 
uu t opposition. Application was filetl 
May 2, 1929, publi shed by the patent 
office Fell. 18, 1930. Owner claims usc 
since September. 1925. The trade 
name is in black letters. 

TRADE MARK REGISTRATIONS 
RENEWED 

The trade mark of the Pfaffman Egg 
Noo~lIe Co., Cleveland, 0., regi stered 
June 7, 1910, wns granted renewal priv
ileges Feb. 25, 1930, effective June 7, 
1930. 
TRADE MARKS APPLIED FOR 

Three applica tions £or registration of 
macaroni trade marks were made in 
February 1930 ami 'published in the 
Pntent Office Gazette to permit objec
tions there to within 30 da~ls of puhli · 
cation. 

Rnnzooi 

The trade mark of Rom~oni Macaroni 
Co. , l.ong Island City, N. Y .• fo r usc 
on prepared food-natr.ely macnroni. 
Application waS filt'd Aug. 13, 1921), 
published Feb. 11, 1930. Owner clail1ls 
usc since about June 1, 1921. The 
trade mark is the name in heavy type. 

Pan-Handle 
The trade mark of \Vest Virginia 

Mac"roni company, Oarkshurg, W . 
Va., for U5e on alimentary pa5tes. All-

Secrets of Successful Trade 
Marking 

(Colllilllll'd /r(l lll I'oy,· 20) 

led the doubt ful slogan because Iltt:y tit · 
lihe ratel), OIppraised it as being 110 mort 
than suggcstive instead of descripti\"(o 
Here, then, is the sec ret: Let your ex· 
pressive slubr:ln suggest, gloriCy, toasl, or 
"oast your llrmlm:I, instead o f baldly ti t· 
scrihe ii, allll you have every chance tltal 
it will he wclcomctl into the Fe~lenl 
t rade mark fold and sheltered to tit:!! ex· 
lenl fnun poachers. 

Januar; Exports of Macaroni 
II~~II~~~.~ .... _. " .. __ ._. __ . PO~I;g; D;~ 
Scth"rl:&wls ___ ._.__ &IS . 
Unitl~ 1 Kiulld. "1_ .. ___ ......... _ 239,57rl 
C.amula ........... _._ .. ____ .... _._ 2ZO,J02 I 
British lIontltlr.!I ___ .. ___ 1,3% II 
Cosla Uica. __ ... __ ._._ ... __ 576 
l;uah'mala __ .... __ .... _ .. _ _ _ 1,986 
HlllUhmtl ____ . __ .. ____ ._ 13,062 
Nkar.lMua. .. _,,_ .. _ .. _ .. _ .. __ ._. 2;1.18 
l':IIIama ....... _ _ ._ .... ___ ._ .. __ • 68,J09 
SalvatluJ .... _ ... _ .... _._._ ..... _ 574 
Jol t.ito ...... M .... _._ .. _._ .... . _ .. __ ._ 23,678 
NCI'..rolimllaml & Lahratlor .. _ SOO 
)lcrlll1ul3. .. __ .. _ .... _ .. _ .. __ .. _ 130 
II:lrl.:nlo, .. _ .... _ ...... __ . __ .__ "" 
Jamaica .. __ . __ .. ___ ___ SSO 
(JIlin Urilish W. Intlie,,,__ 08 
Cui..:. _ .... _ ..... _. __ .... _ .. ___ 56.z.«j 
Dmniniran UCIJUhlic-__ . U ,5 11 
Nelh. Wrll IlIlliu____ 3.IMl 
Haiti , !trlmMic of ___ ._ 2,()(12 
VirKin Is :101111. of U. 5 ____ 21:" Coiomllia _______ 1.98.5 
!'''tli _ __ .... __ ... __ .____ :!St, 
Vrllrl ttcla .. .:_ .. _____ ~~ 

Urililh 11 .. 1;3 __ .___ I,HO 

J.i' 
Z.I 

Z: 

Uritish ~Iala)';l.. ______ .__ 756 
CC~'lolI ___ ._. __ ... ____ ~~~ , \ 
Chl1l3 _._ .... ____ . ____ IS, M 'r; 
JavOl. Awl ~la cl ur.1____ J,7~ 
Oth~r Ntlh. E. ImUu __ 1,47, 
Hong Kong ... __ . __ .__ 3,426 
j:ap:a!l ___ .________ 2,21~ 
l'cr'l:l _ _ . __ .______ ~ 

Phi1illlli n~ 1. I:uuls._ .. _ ..... _.__ 3,OZ7 
Altsl ra lia _ .. _ ... ___ .. _._.____ 32,912 
Ihil ish Occ;mia ...... _ .. _ ..... _ .. _·. 187 
Frcll ~h Occ."lt1ia ........... _._ ...... _.. 1,10.1 
New Zl·al:uul.. ................ -. __ .. · 17.2'".11 
Unlull uf S. Ahica ... _._._....... 4,22·1 
~lol:lmhi(l\lc ............. _. __ .... _ . 123 

WANT ADVERTISEMENTS 
....... , ..... t- . ... , wnrt1 _ .. h In"",lln .. 

.. ' ;;".",-'·;' ''.ffl, ",~".~":::07.. 
~::;i:~' ~~~.'"'' '' Gold" C"., , , ' ,; '0. 

Fil ii SA1.&-IO Incl. 110,110 .. 111 W.l~~'! Sc I ~·\rJ::~ 
I~O~I'-f / 0 I tla~=:.lnl j~~,~~C'~,~;.::::t 111: 

MACARONI 
BOX 

SHOOKS 
From an)' grade or color of Southern Woods 

you may prefer 

Our timber holdings and 11 mills located In 

Florida 

Alabama 

Mississippi 

Louisiana 

With capacity of ELEVEN CARS of FINISHED MATERIAL 
a day and equipped with the most modem dry kilns and sa ws, 
guarantee you PROMPT and SATISFACTORY SERVICE. 

We would be pleased to submit our sales plan, samples and prices. 

Home ORice 

Tribune Tower 
Chicago, III. 

J. C. NICHOLS 

" 

Eadern Office 

123 So. Broad St. 
Philadelphia, Pa. 

F. H . Goldey, Mr r. 
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OUR PURPOSE, 
EDUCATE 

ELEVA.7'£ 

OUR OWN PAGE OUR MOTTO, 

Fir"·· 
INDUSTRY National Macaroni Manufacturers 

Associatior. 
ORGANIZE 

HARMONIZE Local and Sectional Macaroni Clubs 
TAen·· 

MANUFACTURE." 

OFFICERS 1929-1930 
w. J. DONN" Braidwood" utKf't&rJ-TrUlllftr 

JOliN RAYARlrt?~t WOo DIUtt« 

O. O. JlOIKJNBJ~!r;;\ii •• ~_DltICIOr 

w ... CUL"~~I \a.r!lId Citro H. Y. DUtctor 

PRANIt 1.. ZER:r~kl::.'~H~.~y~. ___ Dlrrt tD' 

PRAHK I . BON~~I~t'~" .. OC .. :--_DlfttLg.r 

o. 1A WARCA 1~111ol1, ...... Dlauor 

e. D. 8CIUnDT J:!!"'~"'~'~.~'L,----"nlrrtI Dr 

\------------------------------------
The President's Column 

Meeting Changed Conditione 

The world is progressing. Individuals and industries 
that keep in step with procress and adjust their affairs to 
meet consequent changing conditiuns in business will, 
c\'crything else being equal, be numbered among Ulose who 
arc looked upon as successes. 

No one will deny the (act that the macaroni manufactur
ing business today is in an entIrely different picture from 
th at of a decade ago. Individualism was then the rule: co· 
operation now is the law. 

On Tuesday, February 11, the Directors of the National 
Macaroni Manufact urcrs Association, representing the pro· 
gressive clement in our industry, took a s tep that made 
.macaroni history. After 2 days o f quiet but intcnse delib
eration it approved of a cooJlerath'c advertisinG' plan that 
should place macaroni products conspicuously on the 
American tahle. 

On thM day the industry entered into a contract with 
the Millis Advertising Agency (or a 4 year advertising cam· 
paign to be financed by the macaroni industry ami its al
lied trades. Approximately ~,OOO was plrdged at the 
opcni ng meeting and it is expccted that twice this amount 
will be contributed as soon as the trade hears the full 
story. 

I am proud to be the President of an Association made 
up 1)( the kind o f men who have sufficient vision to carry 
throuCh so important a project as this one. It is an honor 
to be President o ( this organization during a period when, 
in my opinio n, the incustry has put its bcst fout forward 
,IIn1 s tarted on what will pro,'e to be the most important 
projcct in the hi s to ry of macaroni making in America, 

Authorized agents in the National Association will per
sonally interview e\'cf)' macawui and noodlc ma nufacturer 
in United States, Many of you have already seen the cx
cellcnt "PI::a1l Boo k" and you must agree that it is th e most 
important piece of rt.·ading matter which it has ever been 
your plc:lsurc to receive pcrtaining to our industry. . 

J do not wish to allow myself to hc carried away by my 
enthusiao;fn; a ll 1 ask is that cveryonc gi,'c the reprcsenta
th'cs a fair oppo rtunity to IJrcsent o llr case, to study the 
proposed campaign from thc \' iewpoint o f changed condi
tions confronting the business worId and, if convinccd, to 
unhesitatingly join his fellow m::anufactu rcrs in what we 
all hope to be the dawn of a tlCW cra in o ur industry. 

Sign cheerfully as an original subscriber. Enroll as a 
pioneer in this all important movcment. 

The Secretary's. Column 
It', In The Air 

SprinC's hue; Summer's coming; so is Convention tillle. 
The DOJrd of Directors look upon the 1930 com'clltion 

as one o( thc most important e\'er scheduled lor the ~hca· 
ra ni Manufacturing Industry. After studying the maHet 
from every angle it was voted unanimously to hoM our 
convcntion at ?\iacara Falls, a popular convention ccnter 
within easy reach o f every manufacturer in the Unitcd 
States and Canad::a, 

To the Secretary was given the duty of selecting apllro· 
priate headquarters and choosing suitable dates, Thc first 
was easy. THE GENERAL BROCK hotel, rcccn'ly 
opened,' will accommodate the convention and welcome lilt 

m::anur::acturers and aJlied tradesmen. 
When it came to dates, well that was a little mo rc puzzl· 

ing. First the com 'enience of the industry and the hotel 
must be considered, Then thcre was the question of 110 11' 

interference with otller mectincs of allied trades, school 
vac::ations and the weathcr. Taking all these things in con· 
sideration the d::ates finally sclected are ,TUNE 24, 25, 26. 
1930. 

There£ore, the PLACE being within easy reach of c\'ery 
manuf::acturer in thc country, the DATES bcing in Niagara 
Falls' ideal season, the HOTEL bcing the last word ill the 
w::ay o( modern hostlery, the NEED for a com'ention hcin,g 
as imperative as never before, it stands to reason th at thiS 
ye::ar's gathering should break all records. . 

Remember the time and the place; arrange your afi;urs 
accordincly. 

THE GENERAL BROCK HOTEL 
NIAGARA FALLS, ONTARIO 

JUNE 24, 25 and 26, 1930 

Why An Advertising Campaign 

Macaroni and noodle makers can' t afford to leave their 
luture to chance. Plan for it. 

Arc you in husiness for "pleasure" or "sen,in '" or 
"profit"? Thr: Nation's Business answers this (or u,s : 

The primary purpose, the propcr purpose, the fight 
purpose of business is to make mo ney, A businc:. .. 
that isn't making a profit isn't much of ::a businc:>!O 
a nd a business that isn't 1)lanning to make a profll 
isn't in business at all. 

DricRy, to help the macaroni industry do a profitaLle 
business, is the prime and only purpose of the proposcd ~o · 

. . I . d .. '!tl whtch operattve naltona macarOni a \'erttsmg camp::alg 
every one in the industry is asked to support. 

Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

Vertical Hydraulic Prell with St.tionary Die 
J2~ and 1311 luche. 

between the two facu, there can be practically no wear on this Ilart. 
il concentric. 

AT LASTI The Pru. Wit' lout a Fault. 

Simple and economical in operation; comp3ct and 
durable In construction, No unnecessary parIS, but 
everything absolutely essential for the construction of 
a first class machine. 

Only two conlrols on entire machine, One \'alve 
controls lIIain plunger and raises cylinders 10 allow 
swi ngi ng. Another valve controls the packer. No 
mechanical movements, all parIS operaledhydraulieally. 

Guaranteed production In excess of 25 barrels per 
day, Reduces waste to one-third the usual quantity. 

This press has IlIOLny importOlnt features, 3 few of 
which we enumerate herewith, 

LINING. Doth the mOLin cylinder and the pOLcker 
cylinder arc lined with a Lrass sleeve, By linin" these 
cylinders, the frlctiun is reduced and the possibility of 
any 10SI of r,reuure through defeclS in the Ilcel ust· 
in!:1 is aLso utely eliminated. II Is rrattically impos' 
sible to obtain absolutely perfect Itce cylinders, Other 
1II00nufacturers either hammer down these defects or 
fill them with solder, Either of these methods is at 
belt a mOlke-shih and will not last for any length of 
time, 

PACKING. New system of packing, which abso
lutely prevents leabge. 

RETAINING DISK, 'fhe retaining disk at the bot
tOIl\ of the idle cylinder is rOlised :and lowered by mean, 
of a Imall le\'cr, which moves through an arc of len 
than 4S degrees, 

PUMP. The pump is our improved four (4) plslon 
Iype, 

DIE PLATEN. The dies platen or support Is dividr.d 
into Ihree (3) sections for the 13~ Inch and two (2) 
seclions for the 12}1 inch press. (We ori,ginated this 
s)'5lem of sub·divislon of platen, since copLed by com· 
petitors,) 

PLA'l'ES, There I1re plOLtCi on (ront and rnr of 
pr~u to prnellt dough falling when cylinders arc 
being swung, 

JACKS-SPRINGS. No jacks or sprin!;s :arc .. sed 
to prevent leaNOIgr of dOUGh between cylin,ler and die. 
Our special sYltem of contact prevents this, Sprint::s 
will lose their resiliency from continued usc and Will 
not function properly. 

CONTROL VALVE. Doth the main plunger and 
the pacNer plunger arc controlled by our improved 
\·ah·e. The lIIo\'able part of thls valve rotates agOlinst 
a n Oli surbce, As there Is :always a Ihin rllm of oil 

Very II tlle power required to set ""me as the movement 

MATERIAL. All cylinders are of Iteel, and hOL\'e OL very high 100fety factor, 
QUICK RE1'URN. By muns of an Improved by-pOLSJ val\'e, we hOl\'e reduced Ihe pressure on li,e return stroke to prac

tically nothing, By reducing the bade pressure, the arm or pluns er returns to its stOLTtm" point in less Ihall one (I) minute. 
PACKER. While the hydraulic packer hn Independent control, It returns aut omOLtiully when the mOlin cOlltrol valve is set 

10 the return position. 
CONS'1'RUCTION, This r,ress is lolidly OLnd heavily con5tructed throughout. All maleriOLI is the be5t obtainable. The 

bue II very rigid and the uprig It I extend to the die plalen support. thereby pre\'elltil1g any \'itmllion of the press. 

156-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Str.et 
Addr ... all communication. to 156 Sizth Str •• t 
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Pillsbury's Semolina No.2. Pillsbury's Durum Fancy Patent-the 
mlny macaroni manufacturers who use these splendid products will 
tell you of their remarkable quality. Your macaroni will have 
exceptional strength. finest amber color. and desirable flavor-always. 

Albany 
Atlanta 
Ahoona 
" " ltlmore 
80110n 
Uu flal0 
Chicago 
Cincinnati 

Pillsbury Flour Mills Company 
"Oldell Milieu or Durum WheDI" 

Mlnneopolls. U. S. A. 

Clenlllnd 
Daill .. 
Oenn, 
Durall 
lIultlnJ'l 
IndhanapoUI 
JIICkloD,lIle 
Kansal Cley, Mo. 

DRANe u OFFICES . 

Lo, Anaelel 
Marquette 
Memphll 
Milwaukee 
Newark 
New lll1ten 
New Orlean. 
Ne" York 

Oklahoma Clly 
Omaha 
Philadelphia 
PltuburQh 
Portland , Me. 
POf1ll1nd , Ore. 
Pro .. ldence 
Richmond 

· : :~, ·s:l)i,~ ;'J;!:: • 
•• • ... \.l-t- . .( • • 

noc h",er 
Saint I.oull 
Saint Paul 
San .'olOcllco 
Scranton 
SprlnaOeld 
Syrncule 
Walhlnllton 

,:/~~xxxx ~ • 

. :' SEMOLINA .·l ".. ,..., .. ... ~ .,. ;::::: 
.:.~~ '"~ .. .. ~ ~ .. 
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