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POUR YEAR MACARONI EDUCATIONAL ADVERTISING CAIIPAIGN 

UNANIIlOUSLY APPROVED TODAY BY BOARD OF DIRECTORS . OVER 

'THREE QUARTER IIILLIO~ DOLLARS A~READY SUBSCRIBED BY 

MACARONI MANUFACTURY-RB AND ALLIED TRADES ASSURES SUCCESS 

OF THIS VITAL PROJE'JT. LET' 8 00 I 

[SIGNED] THARINOER, 
PRESIDENT , NATIONAL ASSOCIATION . 
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. ~IJATIQN DEVOTED TQ THE INTERESTS .oF MANUFACTURERS .oF MACARQNI 
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Sellers and Saver 
Maldari Dies produce smooth, inviting maca­
roni products. 
Their uninterrupted satisfactory performance 
keeps down production costs. 
Their removable pins and renewable cham­
bers holds down repair and replacement 
costs. 

Maldari's Illsuperable 
Macaroni Dies 

therefore do their part toward increasing sales 
and earning larger profits for their users. Used 
by leading manufacturers .. ·large and small···in 
all ~ections of the country. 

NOTE--Our special re­
pair department does 
mighty fine work in 
doctoring worn or sick 
dies. Makes 'em well 
again, read y for lots of 
hard work. Try us with 
11 repair order. 

Write for ou~ Illustrated 
Catalog 

.. America's Leadinll Die Makm for over 27 years with 
Manallement Continuously Retained in Same Family." 

F. Maldari & Bros. Inc~, 
178-180 Grand 
New York, N. 

LINCOLN 
(Born Febru.rv IL. ,809) 

By 

lflll/u Edwflrd Hlillger/ord 

Ahe Lincoln, liw splilh'r 
Of logs, \\'a l' 1111 ·'quiulT." 

AIIII thnu,L!h liit' was l,ith'r­
lie km'w nn defl'at ~ 

AIIII as the logs lradd('tl. 
Hi s minll 11(, ul1 ~hadd(' 11 

' \IH1 WI'ir,:htr tlllm's't addl'll­
lI is \ ' I ~ lnx ~ Inn' SWI'l'l! 

Through ~','ars, unn'nlillill~ 

Ht· luilt',!. IW \ ' , ' r quittlh .... 
Allil as 1;lIIe 'n'lIl nittinl!. 

IIi i' all11oi li"l1 ~n.\I{En! 
"Tough luck" ~e" II1t'11 111 hnullfl him' 

\Vith Ihoms, 11\t' worl,l CI'IJI\'Il\:'1 him , 
Hut Il:LII/.:ht """1' " duII'lwII" hill1 -

II" 1\l' \ W \\' a ~ " FL()(mEn" ! 

"Fate" couldn't d('fl'at him: 
"Lire" couleln't IIIls,'al hilll; 

"til luck" couldn'l heat hill1-
HO I'E llallll,.1 wilh each dawn! 

1 hough hale ami h('11 grilled him, 
And martyred ;\III! killl,.1 hil11-

With STI{E:\GTfI thaI Gill! wilh'l! him, 
Through Ill'alh , he LIVES ON I 

(;\11 rights reser\'ed) 

WASHINGTON 
(Dorn February 1.1., 1732.) 

'B}' 

.fflll/U Edwflrd HlIlIgtrford 

.\.It midll ,' loall1t·~ han' bet'u j"lIl.dll. 
.\l1d \\IIllIlr,," s vit'! 'ril' s ha,'\' hl"l" ll \\' ''11 

. \1111 1It00 :.,:i.' 11I:11'\,'Ii' IIa n' lu'l'u IlTlluglll, ' 
, 1:111 ~1; 1I IIIl' 11:11111' oi \\ ', \~IIIX(;Tc ,~ 

l ' lalllt' ~ " 11 1 a ~ 1"';gllll ," :. .. IIi ,'.,n'. 
111 " III' ":' ~ I :\:' 111111 " i lilt: fn'," 

F""III b kl'" I" ;.: ul i: frOlIll i'hlln' ,,,' .. h"n'-­
TIll' ia ll l1' " "i IIIII' I .II:EWI'Y! 

,\ .. "II I' I.:r,';,1 \\l'a lth alll\ i'i ln' lIg lh arc vi"\\l'" 
, \\\' p:III H' a ~ I I;,I'\' lu ufil'r praise ' 

II , d,'"\,, 1'I,'rnal C; \< ,\TrTl'DE 
'1'" h im, wll" in Ih,, ~ , ' biller dan; 

.\1 \ ·alft.y Fur),!I' ian,d IIt'alll and h~'11 
. T" \t' ; '1' th,' ~h:II'ldt,S 1'''''111 Hur la;ll1. 

\\ h"I':' .·""IIII" .. ~ l"II'dt'~ in IIt'a n' nil\\' dwell. 
],n·au"l' hi ' iliad" hii'> i l' :lrI,'~i'> stalld r 

Ili s lal kn'l l frlrl'l' - he ho.! Ih~' 111 nil 
. \\,ill ~ ]lIlIlil's ra,'h'd, alld hlt'l'dil;/! feci , 

\\'h"11 f:lllh allil hUI'I' win' lIt'arty gone, 
Anti \ .... cslc.1 , "CT'I{Y frlllll ddl"111 

O ur Xalifll! h .. llls il s hcad in pridl'- . . 
XII limor Jaut! hellcal h lhe SUI! 

n'·t'aU~ l' !lU" fallwrs hI cd :uld died' 
.. \ud \V():\- Il'd 1111 hy \V A~li I XGTON I 
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OUR ~rntlfyln~ last year's busI­
ness Indicates that every day 

new customers nrc findin~ out thut 
they can depend on Two Star for 
uniform hl~h quality all tlw tillle. 

, , 
~v 

T wo Star Semolina has r.1I' 
equals and no superiors for 

the manufacture of hl~h ~rnde ~Iac· 
aronl products. May we prove this 
to you. 

MINNEAPOLIS MILLING COMPANY 
NEW YORK OFFICE, 

4tt ProdUCf' lubasaa-

Minneapolis, Minnesota 

,- ------------

CIIICAGO at'fleE, 
... , N. WichtPI' " " pue 

HE MACARONI JOURNAL 
Volume XI 

N umber III FEBHUARY IS. 1930 

The Next Census oj Macaroni Manufacture 
Ci,'II..; tlS takinl;' is the I,u :oo ilu: .. s ,d the gOn.:ruml'lIl : it i;. a u" i1l1imaldy ill \11,".:11 wi lli ' a l" '1" "r, ,1''' ' 11 1' ' , \" l i ... l1. ' , .11 1,1 

fl t, ligation of C. ,' f)' ill<li " I\llI al In supply th : "'Ihl,.. l·'·"IHlllli \· ~. \ :-11\'ci;1I n 'l1l1uilkc " i dHtT 1 •.. " l i ll~ lI1 .h ' '' ' ' lIi 

wit h facls anti , . ~t1n·~ . <I:o- k,',j io r in sirin " lIl i''' ' 110: lIIe li 11;15 rUll ierrcli with Ihe HUrl';m "I I 'lOth'''' ,11101 "UI-! I! '" 

uti li zerl on ly il\ compilillJ.:' repurt s thai ': ,'" 1'1" 'IIming li " lI s made i"r challJ.:'\'S ill the 1; ,'111'1":,1 :','111,.1111" .. " i till' 

and more val uab le as I;uides. Lt' II SU ~ 10, I'r"dde lahnlatl'd tigun' s ,, ( " II I' ill.!u ~ Ir .\' " I 
\'l' l ~ t'arly in the hi s to ry lO i Ihe t;n ill'd St;,ll'S lOi .\lIIl'I'il-;" 

il utho rized ;1 UHlII I IIi inlli \'id lla ls II i all aJ.: t' :o\ ill 

. hamlet, city, coullty aud s tal c in Ihe C ni'l li . I I wa:­

eve ry ten yea rs and ils slli c pu rposc wa ~ t .. dch'r , 

the I,llc o f increase ur denc;lsc in 1'"1'"lati" lI 01,,01 iI., 

Undcr thc existing lIIeallS of COIll1TlIllIil-;ltiu u tltl' rl' 

long delnys between Ih~ c01111'Iel ioll oi Ihl' C l' II ~ II S 
its pulJli cation , It was Ilo t oi g rea l "allll' In Im sill l's"" 

Cond itions ha ve greatly challged in recent ~'ears and ~ II 
Ihe cens us reports. ~l ill:arol1i ~lallllia c t u rers au d 

must know preci sely what Ihl' real c" 'H litiu ll ~ an' ii 

arc to operale prolila!.ly, Il ence, a delll;IIHI " II III\' 

of Ihe business lIIel1 u f :\ lIIe ri ":a fo r a 11I0r..: deta ilt'" 

on busincss cond ilio ns , This tll'mand could he ~ lIp ' 
only through a co llectiun o f delai led iacl s. SlIch ;1I\ 

h as gradually d e \'el oped inlo what is 11"\\' 

as the Censu s uf Mallufa cture a ut! Di s lribu liu lI , 

Since 1850 thc go \'e rlllllent has ind lldt'd in its bC IH'ra l 

a Census of Manufacture- a cuil ec t iull lit' illdll s l ri a l 

th a t make ;111 ilill s t ra ti\'e piClurl' 'Ji Ihe I;rllwlh 

trcnd of ma nufact ur ing in Ihis cUlI lI lry. Fo r ins lancc 

. lhal year it was showil by Ihe Ct' USu s thai a 101,,1 u i ,, "l y 

mill ion persons wa!> e n ga~ct! in Ihl' pruductiuu ui mall ' 

products, Dy 1920 Ihe to lal IHlm!'cr of WOl J.:l' 
had in creased 

va lu ed 'II 
to nine mi lliun w hn ma llu i .. c IU rt·,1 

approx imately IWl' nty -li \, c Il ill i" 1I 

10 lou !> illes~ auo! so ~rt' al 
the need of more dl,tai led and lIIore ih'IIII CUI surn',\' '' 

, slarting in 1920, th e Dt'pa rl lllen l u i COIllllllt'l'l'l' aJ.:rt'cd 

, a Ce nstls of .\lnnuf;u:lurc e \'cry Iwo Y\';II S allo! 101 

its scope , Thc lasl Le ll :; I1S ui ~1aIl\li;lrll1rt', Ihal 

has just hecn Jluhlishetl. It is a" t'\l IllI,ll'IC aud 

as (,w id be milde tinder the ci rc ulIIs l alll'e~ . 

J;rca h' r \' lIrrCli t ;ulflll .;;a l,lc \a lllt' I" " ur 1',tr li" lIb r " I I~ I "" " 

The IIlIrea ll ui LC USUS is ahulli I" 111 a l,e a t 'l' II'U" " i 

~lanufac tllrc cU\'crin i,: Ihe c;dcntl ar r ear .. i I'J.N . \ , .-I' c,I , 

IIl e or ques tiollnaire is be it1i,: sell I e\crr ~ l a c a"" lI i all,t 

X'oudle :'Ilanufacturcr in Alllerica alii I ;tli art' urgl'" I" re . 

1'0 1'( II 'cir 1929 ope raliu ll s wit hi n Ilill'l' lI day'. h \' ry lII a ll ' 

lIr:It: l ur~r lIIu s t 1II:ll.:e a rel" lrt u j "UIIII' I. iud . I i .\·. ,u h;.\ c 

ho ug ht or su ld yuur )lla li l within Ih t: Yl'ar, J.:; \'\' tlte U;III1t' 

ami a.ltlrcss o i Ihc iorlller or Ihe ~u" s ~" IU t' I'1 " \\·U\ · I' ; ii 

YUllr )llaul wa s iu II jlc ra tio ll "n ly ,'art "i I h ~' .\ \ ·a f , ... . I" 'rt 

j" r Ihe Jlort iu ll of Ihe ycar when it wa ... ill " I" ' rali,," ; if 
,vour plant wa s n"t u peralt'd a t a ll d ur illJ.: the yt' .11 1'12') . 
rt' lul'll Ihe sdleJulc wilh a slah'lIIe nl I" Iha t l'Ii'e t'l , 

Trade assud alio ll s ill ..:n'ry line u i III1 "illl' ''S ha \"l' Iot'I'u 

;I sketl 10 cooperate with Ih c Hureal, IIf Ce ll " .... hy hcl l' illJ.: 

10 inll uence lIIe mloers ;11111 ot hl'rs til 'llakc I'r"'"l't ;11101 , '''IiI ' 

plelc reillru s. Ii we th) u u r part we will J.:l· t l'afl )' rl'J "'rt ... 

Ih al wi ll bc helpful ill d eler llliu iug Inb il1 c:-s Ir\'lId". 

Th l' ~LtGlr"lI; ~];lIIl1i; II: llI rill/.: Iud ' :. Iry It 'l,. lI1u d l I .. g ;,j" 

irum Ih e 1 9~) L l'II SIlS oi ~!;, O:;1fO ni .\ I;III I11. .. ·111r\.. It i:­

hOJlcd Ihal I' \'e r), li n n will reali zl' III I,' ;11I1'" rl ,I1 Io 'c Hi Il li .. 

s lIrn:,v alld wi ll re tu r n aC"lI ra td r ;11101 O:" IIII, lt- lel y lilkd 

Cjlle"lill llll airc". I.el II !> lea d a ll " tlin lill e~ "i '''I " jlll' '' ' ill 

cumpl elill J; Ihi s ce.b ll .... '1'" eI " Ih i~ dilly \" ' II I1 \.ll'i l.\ "til 

.,\·. ,i.1 t he l' s l't'U"l' all. 1 . Id a." 1;' ;11 111 11,, 1 1'",, " 11 "ltl· I" It i, 

Ilt'Cl'SSarr I" sl'II, 1 ~ I' eo: ial g" \'\' nl,uelll rCj I I't '" ~' IIt.lli \l''' ilil" 

I'lallb Ihal It a\'c iail cd I" make lil1l e l~' a ud iull l'ellt l' lI :- . 

The iuillrlll i. l iu n s lIl'pli..:d will he t n :a ted in ~I!';"I l.""ti 

dl' lI t:l'. It wi ll nul he clIlployc.1 ju r all~' u lher IJlu'I""l' liI :t1l 

:- lati:-tic;.1. :\u jlt' r:-IJ II lIu t a 3\\·"rll l· IIII ,I".\ c " i til l' 1:1111 ., 11 

" i {\ 'n :- us wi ll be Pl' l'lIlilll'ol 10, I·X;tlll;. ,\, Y',nr 1'1' 1" '1' 

To maliC the 1929 Cen ~ lIs of l\lalluiaclun' ilion' l illll'l y wit h whil-h c\'cry lIIalluj"clllrer lill ... 0 111 til l' , d'l',juh' . It 
immensely mo re ac curate, lite Secrela ry oi ( o IllIllCI'\'e 

called to the aid of the Bureau of Census sOllie t' i/.: ht y 

men as adv iso ry cn lll mittees nil manuial' lttrl' aud 
1'",il>uI;o,.. This J\d visory CUlll mittee n l ~fanll(ac IIlTt' rs 

cOmposed o f men "clh'e in "ariOllS liucs of I'rlldlic liOlIl 

Tile l,elll' Jil "i :t Lell su" ' ... ~ I :tt':tl'o, tl i .\I.'ltlli . l, · tlll ~' I, 

chictlr Ito the 1II ,I\'aro,,!i 1I!;lnll ia ": lurl'I'S Il ll· lI b\·h,.~ It " 

\'a illc Ilcl'ClHls UII Ihc I'a re, I' rollll'll1t' ''.,;; ;,11" l" 'III I,lt.\t.tl l"" 

requires u ul y a lillI e dlu r t and a s h"n lilll t' 10, J.: c l Ihl ' Ill ' 

{ .. rllla l i,," 1" J.:ethcr and praclically t'\cry qlll'''li,"1tIail'e 

:-htU.ld ht, "II ils war 1. , Ihc Bun'a u Wil hill a it,\\, ' I :t~ .... .. il" r 

il Ita :, I,t'e ll n'cei\'ed . Le t the llIat';jrull i illtlu 'l ry Itdl' 1II.lkt, 
iti s l IO I'Y Ily tilling Ihi s filII duty lIusti ut cdly . 
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Why Macaroni Advertising? The Importance of Product 

Identification in a 
Cooperative Program 

The !'tlrYl'Y ui thf,.· nJ:tcarolii manufacturing industry and 
the m:lrk,'!s 1ms j ust lin'll l'Omp\clt,tl hy the Millis I\.h'crtising 
('OIllJl:\II)' (IIr the Macaroni l'uh1kit)' Cnunuillcc of the Nat ion- . 
OIl Macotrou; :\lalluf;lI:tnrl'rs association. It is complete, 
Ihornu~h alltl fOllvincillJ,!". It will SOOIl he put in the Imntls of 
l'l'crYUIIC inlc fl' s l l,. 1 ;11 \lff ' llIllling' the cOlI sl1Inplinn of this food­
stuff in the Unill'd Slalt s. j\nllll1 J,: the questions asked ami 
:lUSWCfetl. 'lUll thl' puints madc in favor of the c'Klpcrativc 
atln·rlisiuJ.!" l ':lmp<l;j.!"II, may he noted the following: 

CM\ THE ~IAc,\I{n)l1 INDUSTRY DOUB!.E ITS VOL­
U~IE O F \l US INESS WITI-IOUT DOUBI.ING HOME 
CONSUM lITI O~? 

Lt':lvillJ,! asilll' any inert'a se in the (Ofl';gll ,!t'lIla1lt1 (or mac;\­
wn; prucluds home CnllStlllll'liulI Illust he IlcllClltled upon (or 
;IIIY :tPl'rt'cia!lle (unsull'l'liuli incrcase.', 

Till' rt'suit IIf thl' rcccnt macaroni sun'l'Y imii('alcs Ih:lt it is 
pussihll' to .10 su providell that till' 11Iacarnni l1lallu(actUrlnJ.:" 
iwlustn' amI the allied tr:uie!l juiu ill a churlls t'xpoulilling 
the n'ai IIIl' rils uf this ccullOluical fuoll, 

WIIO IS YO U\{ 1'lm\CII'AL CO~II'ETITOn? 

It will Ill' a hap,), day when the macarulli alltlll()(If\le manu­
fa l' lurers of t\l11 erira n'ali1.e Ihat CHIIlI'H.'lilion wilh othe r lII:1nu­
f;u:lurl'rS in Ihe Sal1ll' business is really illsig:nifira nt when 
COlllltaTell wilh the cumpelilion of olher fOOlls, 

Thl' hU1I1all !illJlIIach has a limited ca)l:lcity and wlll'n 1r~l(lctl 
.to\\,1I with IItha prOllncts, it Il'a\'l'S little roUIU for ours. The 
ulijeclh'e shnuh l be \II make the housewife llceasiollaUy llIaca­
rolli conscious, 

WILL A "IACAI{ONI MANUFACTURER PROFIT 
MOI{E F({O~I ~ION'EY SPENT IN' COOPERATIVE I\D­
VERTISIKG AS t\ (jA INST "IO NEY EXPE~DED IN 
CREATI:oIG 1I/l.·\ ND I'REFERENCE? 

All 'nolley :'I .... ·nl ;IIIHrtisillJ,.: will h;1\"e sollie Lx.·lIcfici .. 1 effecI 
on'th .. pnllhll:t ;uh·erti sl'.t, "'nney Sj :l1t in pronlOling hraml 
prl'frrl'l)[e cails allt'lIIion to Ihe prmh,\'! in a ~elleral \\' :1)' allll 
uthel braulls nitefl ublain SUllie of Ihe bt.·nefits. 

Moul')' l'xI,elH.I,:d in cnollCfat ive ad\'ert i siu~ of macaroni 
prUflucls in a g(',wral way will prepare the fidd for the hrantl 
prderl'nce canll),.i~H allll e\'l'U 1.H.'lIer results ill Imultl s..les can 
Ihell he assured at a much luwer cost. Coope rative advertising 
should come first- then the individual hrand pulJlicit),-both 
may go hand in h;IOlI effectively, 

In CUOllerati\'e a.lvertisilll-; the induMr), docs what no illtli­
villual wuuld eVCIl attcmpt to du, Only by joiniu!; hands call 
the mauufacturcrs gain thr. coal of .loulJlil1g the macaroni 
Cf)IISUmllliun ill a reason3hle time, 

WilY ARE THE MILLERS AND OTHER ALLIED 
T/lADES ,;0 READY TO PRO~IOTE A GENERAL 
MACARONI I'UIiLlCITY CAMPAIGN? 

First, because they know the v31ue uf 3dve::rtisillg, the need 
of macaroni puhlicity, anti Ihe possibilities of gre.llly increas­
ing thc consumption thereof. 

Second, incn=."lSed clmMunplion of macaroni products direct­
ly affecls the use of r.3.W materials, machinery, packages, etc. 
Helice, their interest may be considered selfish, 

WI-IY IS A FOUR YEAR ADVERTISING l'ROGRAM 
SO STHONGLY RECOMMENDED? 

Because it is the steady pOlIlHf-t'OuSD-POUND of adver~ 
tising, day in and day out, that eventually implants the mes-

saJ.:"e in the consumer's mimI. The a\'cra!;e Ame::rican 
so little about nmcaroni products aUtI thl!ir use that it 
take 11I0nths in some cases, 10 make 50IIIe of them Ih ink 
macaroni when planning or nrtlerillJ: a lI1('al. It takes tli lle 

make the effects of the camp.1iJ:1I felt throughout th\, 
ami file III the Ill'flple, 

We arc all naturally too imJlulsive, \Ve expect ton 
a relUnl on our advertising invcstmen:s. For this re"~11 
arc apt to hecume SlJUrctl amI hesitale to rellew our I 
1o a l'aml)'li~n if il has tn he renewed Yl'arly, The 4 yea r 
is ).:cllerallr consillerell the 1II0!: t sensihle and the 
1lI.'llIla"le, as wdl as result producing, 

IS TilE INDUSTRY H1PE FOR AN ACTIVE, 
WIDE COOPERATIVE ADVERTISING CAMPAI !";:\": 

\rJly docs Ihe Cudahy POIckill~ CfllII-

11l1I~ va lul' its "OhJ Dutch" girl, whidl 
)Pill':lrs so prominently 0 11 every tall of 
OM Dutch Cleanser at millions of dol­
Lm: Why do Ihe Fisk "Ti llie lu I{l" 
lirt''' III"IY, the lion Ami (hickell, and the 
Ameril'an Fruit Growers' " lIIue GOIISl'" 
I·Lly ' ,lCh an important p,ut in the ad· 
nrti ~i llg flf tllese prOiluets? 

SUllie one 1II:lIle Ihe slakull'lIt last fall that "19.\0 \\ ill Th~' answer is id,'ntifialliuJI. In tll\' 
wa rll Ii~hlers ," \Ve havc fif,:hters within the in.lu slr ~· npid fire lmrchasing u( uur dar it is 
apP;uclllly arc really 10 put III) a n'ally J.:"l'uuiuc linl,\" highly important (or the manufaclurer 
iflr a 1,lace UII Ihe ,\ull'rit-all dinner lahle for mar:lruni to mark Ius product in ~ull1e easi l" rl'-
ucts. I "~ml"c<l. unmistakahle wa\', Thl,'lalld 

III this couutry macaroni is Sl'f\'l'11 less than once \"'rry be so sim ple ;uul di~thltli\'e Ihal 
\n'eks, A well J1lanm'd aUtI prolled), executed call1p.1ign ,_II,,!lld.l -h. wh., rUlls ma)' read," 
pay h;\llIlse,e retums un any ill\·estnll.'llt whkh any A surprisingly large pernnl:ll::e oi 
finn will make in the propose.! call1l)'lign this year, of food prOfJucts arc "pil'turl' 

WHAT SHO ULD HE THE GENERAL EFFECTS OF ••• m'"'n_" They sec allli Ihink ill terms 
STnONG COOPEnATIVE ADVERTISING CA"II ' I pklures rallwr Ihan wonls. This due:, 
ON TilE MAC"HO~1 INDUSTHY IN TilE liSI imply that Ihey arc illill'rall'- Iml 
STATES? a piclure appeals to Ihdr ima).!ina-

3nd remains in thdr lIIenlUH' Whl'lI 
Fmllkl\,. it shuultl mark the tuminJ.:" )"Joint of the ":",',~:'I:cill,ord! or phrases arc fClf"otll'U, • 

There is ' today a sm:.11 nalural appetite appeal (or II '" 

products whkh ran he greally enhanced through Trademarking a ProcJuct 
alln'rtisiuJ.:", 

"'m'ricans are hecominJ.:" more ilIlil more adn'rti ~ illJ.:" This has lcd, in merchamlisiuJ.:". 10 the 
sci<. .. s. E\'l'1I in the hOllies of tl,e forciJ.:"11 classes • I, of the "trade charaCll'r"- a 
has its iutluencl', Parents unahle to read instruct their ' I desi!;nt:tI figure whit-h lila\, he 

II I"SJg''' II :;·::.~ man or beast, bird fir fowl. ~ n_\"­to he on the luokout for sales ami other adve::rtisilll: 
Sll long as it is .lnusllal ami strik-

WILL ADVERTISING HELl' HULK DISTRlIIC-T1(I\.i,,­
TO ANY DEGUEE? 

TIlis tratle character is Ihl'lI re­
in the advertising ami 011 [J..lck­
designate some p.ulicular prod· 

:\ national cuoperati\'c ath'ertising campaib'll ialllily o( prOllucls, By persistent 
tiunahly arouse interest in these products and bring '1 "',~~~~~I~~:il~~,n over a long period, people 
increased usc, Aside from the apartment dwellers, t\ associate the Imlle characler 
meals arc st ill prepared in home kitchens. Three Ixmn,l, Ihe:: product until !xIlh becull1e a 
IXIUIlII and ten pound ho:tes of macaroni products " f( II our national knowletlJ.:"e, 
prime favorites in some sectors, I dlaracters survive allli gain in. 

Ath'ert ising will naturally increasc orders for I .1' II prestige for 2 n'asous: 
sll<lg:helli, noodles, etc" hy gucsts in restaurants ;111,1 1. Constant reiteration in Ihe mallu-
where products are:: generally hought in boxes or barn·h . (acturer's advertising, 
haw e\'cn gone so far as to claim that the bulk sak~ 2. Definite value to the public in en. 
I're::dfJminittc oVl!r 11.1Ckage::s as snon as the American abling buyers to rccogni1.e a prod-
is made truly conscious of the (ood value o( macaroni , uct of known dependability in 
their ke::eJling qualitil!s, and cas}' and pleasing I preference to one of ullcertain 
possihle to mcet all foot! requirements by all classes- Iht: quality, 
and the IlOOr, the ill ilnd tilt" well, the idle::f ami th e worker. Roth d reasons eserve:: most carefu l 

! ,,It.:~d:' ~li~:,l. \Vithotlt conli'luotiS ham-
These arc just a few of the points brought ou t by lilt: tlte public consciousness with 

vey, Eve::ry macaroni am' noodle mand,,'ttlrer ill , adve::rtising, a product's trade 
shaull! oblain a copy of "Macaroni-3nd the Daily ~Ienu . I remain an unknown quanlity 

This little bookie! cOlltains 9 chapters, iJrim(ul 'lf fa rtS average consumer, And unlcss 
ideas, Co"ie::~ may be obtaiue::d either from Ihe N.1lional mark de::siguales.1 quality protl-
roni Manufacturers Association at Braidwood. 111" or worth as a means of stimulating 
Millis Advl!rtising Company, Indianapolis, Ind . is negligible-in fact, it may 

II liability, 

, \\' ~.?t i,s 11,.e imporl;ffll'e oj pn ll illd 
ull'nllhrallOlI III an assucia lillll's naliollal 
oH1llerali\'e all\'l'rtisi " J.:" allli n.ert!t:lllllis· 
illg l'amp,lil;n :- ' 

III a ruoperalive fir industn' will(· \' :1111-

,)'liJ,.:1I it is e\'\'11 more illll'Uri:uLI III han' 
lJ,uirk illl'lIlifiC:llioll Ihan in Ih\' l'ase hi a 
slllJ.:"le mallllf:lcillrer. Fill' Ihe manuiac . 
lurl'r has his name 1111 the I'n"/Ul'1 e\'clI 
Ihnu).!h il is 1101 idl'utified "1 a .lisliul'live 
way. \1111 in the assllcialion c:u np.a iJ,.:1I 
some of Ihe manuf:'cillrers ma l' Iol' .. !.id­
in~ h~' Ihe slantiards laill "II\~'II ill Iht, 
l'ampai).!n wllile others arc IIUt. 

Trade Mark Should Be Quality Mark 

Tu the jlllhlk, realli llJ.:" the ad\"l'rtist,­
mcnU, all of the I'flUlllCIS look alikl~ , t\ 
\\'mllall ma), be illll'rl'Skd 11\' a n'rlain 
piece of ;uln' rti sillJ,!" III pu'n:hase Ih e 
Jlmtlu~t. If she hal'pt'ns 10 buy a hralld 
Ihat 11\'t's up 10 Ihe :trh·ertisiuJ,.: daims, 
all wcn allll J.:"1I11t! nul if she !lappl'ns 
10 hu)' the other kind- the suhsl:lullard 
br.1ud Ihat llnt.'s nul ("arry lIut Ihe ,lI h'er­
tising' promises. all Ih e effort is wa sted . 
She imlllelliall'ly !ll'COII\\'S preju.li( ell 
aJ,!"ai li sl all similar PflHlucts, n'J.:"lfl lll·ss 
of Iht'ir quality, 

Cl·rtain l'llIllleralin' a.l\'erlisers Ila\'I' 
sol~' e.t this difficulty ,,~' markelifl).!" Ihl.ir 
enllre lIutput under ulle 1I:lIlIe, Thus I\"e 
11"\'l' "Slinkist" or;UlJ.:"es, "SIIIIIIl:1id" 
raisius. '" E:tlmnr" cr:Ullll'rril's, all of 
which arc widely known "mllds whkh 
Ihe pUhlic thinks of as comiuJ.!" frum line 
suurCl', whcn :.s a mailer IIf (act Ihou­
sauds IIf ~rllWl'l"S arc n'pn'scutl'd, 

Ide::ntifying Good Macaroni Products 

This practicc uiwiuLl sl), (":lIlIIot he fol­
luwed in the mal'aruni iudusln', bl'eall se 
\'arious manuiOltlurl'rs have h;LiIt up an 
acceptance \'alue fur Ihdr uwn brands. 

\Vh at call bc dllne is tn J.:"i\'e Ihe prod­
tlct some easily n'(OJ.:"ui zed icielltifir:Ltillll 
form whit-h can he populOlriu'd throuJ,.:h 
persistcnt ad\'erli siu).!, ulilil Ihe public 
collies to associale it wilh quality slami­
artls. 

A recent news pap ... ·r ;ul\'ertisement 
well expressed this popula r artl'plan(e 
brought about tl. rouJ.:"h conli lluous l,tluca­
ti on, in these wortls: 

"1\ woman lIe\'er asks a merchanl,'1s Ihi!! 
Old Dutch Clean str as ':0011 :IS Ihal I 
bought hl51 wed.: ?' .. , '15 Ihis O,Cellar 
Polish the sallie as tlie ,IOWlllowli sl o r c ~ 
se1l?' . , , , 'Will Illis I of llel'e li·NUI 

By ROBeRT e_ HALL 
Vice PrCJ/(fcnl Millis AI/rerlis/ng 

Comptlny 

lIan'" 'a"'" :," L!'" ,I :1' 1111" 1,.1'1..:,.;. · 1"1" 
Ihi"L! '''''I :' 

'" llumlr.·.I· " f i" ' III ' ,,( "u·rd':lIlIl i •• · 'Irc 
~ " unif"rlll, ~,. <,art' (ullr 1,;"1'1 I', •· • • :I1.li.Ii e't 
~ 1 ;1I1I1:tr,t" llial tlu';r '1,.,,1;1\' j . 11"'1''':'' 
li"" ... I: · ' 

Il ere \\"e han'. tllfld ~<:h' ~tah" 1, Ihe 
s:mw thiukinJ.:" 111:11 musl 1I;lIli\'ale a l'lI­
lI\ll'ralh'c l·ampaigll. ii il i ~ III ~ Ul'n-l·d ill 
Ihc iu llesl 1lI\':.sun'. Thl· huwr lIIu ~ 1 he 
l'lhu:alelllu such a ]llIilll Ih:I!' shl' Ullh\'si­
l:flin),(l r actepl S Ihe ill~igllia ,II' Ihe a:,s", 
ciOltion as all :1I1:'lIllIle assuraut:l' uf 
qua lily. 

Fal" ~ i),(hh'd fflanuia~' turl'rs ill I Ill' mat ­
aruni illdustry ,lIllIIi l 1,1011 Uill' IIi Ihe 
('hid dangers IhrealcllillJ.:" fUlure J.!"l"lIw lh 
is the rise fI( "balldil hral\d~" ",hidl I'all 
unlierscll pmIIU\'IS Ilj \'sla l.li:,hl'.1 'I"alil" 
hCl'allsc uf illieriltl' lIIatniab an;1 
melhods usell iu Iln·ir m:.king. There is 
nn universally n'\·IIJ,.:ni zl·d 111\',\11:' h\' 
\\"hith the I'uhlit l':\l1 idl'nti(r tht· d : l'l·lIIi. 
ahle product. 

\Vhal is necded is :-'lIlIId hi,lg n ,mpar­
ahle III Ihe \\"ord "Sll'rii nJ.:"'" lUI siln'r, 
"StcrPII~" ("11111111:11111:, n·s jk.'\'1 '1II11m,.; 
buyers Ut'('ause by J:tl\" :Ind h~' l ' U Ipera ­
lilln :UIIOIIJ,.: si l\'erl\"an' 1II;lIIlIia\'lu1' : 1' :' , it 
is jour.! IInly un ~lIlid wa rl'. {\, 'd Ihe 
I'uhik has l'Ullle III knuw Ihi:. Ihl " 'It:h 
Iradilit ·n and ali\"erlisillJ.:". 

Trade Mark as a Qua'Uty Improver 

There l';m he dewlpell all ill .. il;lIia for 
mal'aroni, sll;.ghetti aud l·l::J.!" IIIH'llIes 
t',/llIparable lu "SlerliuJ;" )11 sih'er- pro­
\"lIled the manufatture rs tnnl'erale in 
".lllplillJ.:" alltl mailllaiuillJ,.: slanlla r. i .. that 
shul oul the illferiur prudlll:1. {\ lId ill 
Ihe wursl' IIf an aclvenisinlo! alld f1Ler ­
dl;uulising rafllpai~n, hro;1I1 \'lIlIugh and 
sustaim'd cuough Itl bl' l'lll'\'li,'\', Ihi s 111 -
siJ.:"nia l';m he m:llie III lIh'all jusl a~ IIluch 
as "Sll·rliuJ.!"." Hul il i ~ 11111 an unruiJ.:hl 
job, It is nol a joh Ihal \\" ill .I" il self, 

Onl,l' lhrough whilieheartl'd SUJlIH,n bv 
Ihe prllJ.:ressh'e de,lIenlS withill Ihe ill'­
duslry can such a pro~r;ulI Iol' ac hi ..: n 'd, 

The purveyor of shoddy J.:llrilis muSI 
I.e rigidly excluded from tlsillJ,.: sti th all 
CI1II>II' III, It will, of cnurse, he fully pro­
tccted by patell t and Ir:llie !Hark laws. 
so that its li se Can be reslricted to 
those who ad here to the !'taudanls, 
An old fashioned "dl:ilancc t:4J lllmit. 
tec" will be needed to walch fM viola­
tio~ls of the code and keep quality 
stnctly up to the mark. 

Wholesalers, retailers, chai u store 
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Macaroni Men in Midyear Meeting 

Twenty-three macaroni manufactur· 
ers Cra m 11 states and provinces, repre­
senting a di stri ct between Drookl)'n on 
the cast and Dem'er on the west, from 
Dirmingham on the south ami Mon· 
treal on the north, gathered in The 
Palmer House, Chicago, 111., for the 
annual midyear mecting of the indus· 
try in connection with the annual con· 
vention of the NatiOlt.11 Canners asso· 
dation, 

I n cnlling the meeting to order at 
10 :30 a. m. Tuesday January 21, 1930 
President Frank J. Tharinger an· 
nounced that the l~encrn.1 purpnse of 
the conference wa s to re\'icw 'condi­
tions alUl to hring about better under­
standing he tween manurar. tu re rs. To 
m:!.ke all feci more at case he stated 
that there would be no set speeches 
and that manufacturers should address 
one nnother hy their fir st names. 

Favor Thorough Cemll! 

cont~ntion .>( some that both arc pack· 
ages with difTtrcnt contents; others 
felt thai aU such sales should be fig· 
ured as hulk sales. A manufacturer 
referred hlLmorously to the small and 
insignilicar t packages ()£ macaroni and 
noodlcs of l'en met in the markets of 
the country.-little things that contain 
(rom 2.0 t .) 3 oz. He thought that 
Ihey mh:ht be! ler he termed "pills." 

CC"mpenaatic.n Insurance Ratel 
IncrC8sing . 

Ma,lu(ac turer!l reported that in some 
inst ;'l nces th e rates (or employe insur­
ance \, erc increasing, and that there 
is so great a variance in slales and 
cities that onc has no way of knowing 
wh ether or not his rates arc fair. All 
agreed that they are exceptionally high 
;11"\ tlsunllv Ims(d on the accident :'Ind 
time.loss ~atin throughout the coun· 

try. 
~I an\lraclurcrs in c\'cry state in the 

union nrc uq:ed to write their insur· 
;Hlce cnrfier for information a!l to just 
whtlt premiums have been coll ected 
durin~ the past 5 years amI how much 
each firm has been paid for losses com· 
ing under compensation insurtlnce. It 
wns sllcgestetl that copies of such re· 

than ever re3dy and a.nxious to h4.·mmt 
Americanized in their habits, ealillJ:':ls 
welt. How is this consumption I"ss to 
be retrieved? Dy teaching Aml'ricans 
to 3ppreciate and relish macaroni prot!. 
ucts, by showing them their real fuotl 
values and proper preparation. 

The Macaroni Publicity COll1 mill~~ 
wilt complete its re port and Ila~ ~ it on 
to the manufacturers about the mid~l~ 
of February. It is hoped that Ihe bl· 
ter will be equally impressed wilh Il: ~ 
need of united action in promotill/.: Ihf 
wider and more frequent sef\'ing of 
this food and th at nil the progfl'ssh'f 
units will join in a well I'lanlll·,\-1 
year campaign of education which 
should easily double the present ll(r 
capita consumption of these prllliurts. 

On the u:l.Y preceding the mi,h·c:H 
meeting there was a conferellce' Ilf' 
tween several or the association 
ccrs , the Macaroni Publicity Commit· 
tee and reprcsentatives of the ~li11is 
Ad\'c rtising company to solve sume c.f 
the littl e details in connection with lhf 

macaroni survey. 
The midyear meeting was l'nnsid· 

e retl as one of the best 'alltl I 

friendly of its kind and much ) 
understanding resulted. AmollJ! 1 

in attendance were : 

ftbruary IS, 1930 

Macaroni manufacturers arc learn· 
ing to appreciate more and more the 
value of statistics as compiled by the 
bureau of census in its biennial Census 
of Manufacture. President Tharinger 
reported the confere nce he and Advise r 
Henry Mueller an' I Director G. G. 
Hoskins had with the gove rnment offi· 
cials in \Vashington, D, c., la st 
Novcmber on that subj ect. Tiley 
found the officials read)' to include in 
the census of the Macaroni Industry 
many of the details which would makc 
it more valuable to th e trade. An 
these offi cial s wanted \\ 01 ' more nearly 
complete coope ration on the Ila rt of 
manufacturers. large and small, in fIl­
ing returns. Th t' I." reau of census is 
about to send O ll l .l uestionnaires (or 
the 1929 Census Ci t Manufacture au:1 
all maca roni and noodle manufacture,'s 
are urged to make co mplete and 
prompt returns to ennhle the bureau to 
make the earliest possible compilation 
of the facts and fibrures for release to 
the traue when the information is still 

new. 

port s be fi led with the secretary of the 
National association for study by the 
Compensation Insurance Committee of 
the macnroni industry. It is c1airr . .!d 
that the loss payments to premiums 
11aid for insurance should be approxi. 
mately 50 to SO. 

Frank J . 'fharinger, president of 
National association and ",,,,.,,.,,,;,,, ;1 

What Constitutes a Package? 

Macaroni Publicity,-How and Why1 

R. n. Brown. ch3irman or the Maca· 
ron i Publicity Committee, made a ,·er· 
bal report of the work that is being 
done by the Millis Ad\'ertisin J: com: 
pany, hired to m!\ke a sun'ey of condi· 
tions, production, distrilmting pulicies 
and possibilities. The sun'cy is 
practicnlly completed and will he 
brotldcast to the industry as soon as 
minor details are cl eared up. 

the Tharinger Macaroni 
Milwaukee. 

James T . WiII ::l:.t ;,i. D. KrtWj.!cr 
A. \V. Quiggle of The CreametIC 
lIfinneapolis. 

Frank L. Zerega. and E. 
len of A. Ztrega'!t Sons, Brook"·n. 

John 1... Fortune and 
of Fortune·Zerega Co., 

Paul Bienvenu of Catelli 
Products Corp., Mon treal. 

C. D. Schmidt of Crescent llb·"--,,,,,, . 
& Cracker Co., Davenport, la . 

R. C. McCarty or Birmingham . 
aroni Co., Birmingham. .. 

A. S. Vagnino of American . 
Macaroni Co., Denver. 

Frank Traficanti of 
Drothers, Chicago. 

F. Kreider and Geo. W. S\; lI~ 
Keystone Macaroni Mfg. Co .. 
non, Pa. 

J. H. Diamond of Gooch FOI "I 
ucts Co. , Lincoln, Neb. 

THE MACARONI JOUHNAL 

WASHBURN CROSBY 
""lUI.. MILLS IIIC. _1.I1'OllS. IIIU. 

Why Not Now? 

Milled in the Inrgest Semolina mill 
in the worM thnt hns been built ex· 
pressly for tIu~ ~rituling of this I)rod. 
uct. 'Produced only from the finest 
quality Amber Durllm "'hent select· 
ed by the world's Inrgest whent buy. 

ing orgnnizntion. 

9 

,\ lively di scllssion pre\'ailed 0!1 the 
question of just what may 1,e termed a 
PAC K AGE. Some manufacturers 
market a loosely wrapped bundle of 
maca roni or spaghetti, the products 
being futl length and wrapped in blue 
or other colored paper and bound with 
a label. Can that he termed a pack:.ge 
in answering the bureau of census 
questionnaire? Some firms market 

He wn5 astonished to lea rn from the 
survey thnt, for instance, m:l.cnroni 
products nl'pear on the average Amcri· 
can tahle less than once e\'ery 2 weeks; 
that of the 60 meals other than break· 
fasts thnt arc eaten monthly, macaroni, 
spaghetti. noodles. etc., a rc served at 
only 2 or them. It would be interest· 
in): til know what meager quantities 
arc eaten on th ese rare occasions. 

Macaroni consumption allpears to be 
decreasing e\'en in the homes of It al· 
ians nnd other (oreign born nation ali· 
lies. Immigration is restricted and the 

\V. A. Kasper of ptafTmann 

:r~:C;ki~:;·~~n;kin",,~lfg.L··"··/ASHHURN ~ROSBY ~O •• INC. 
AtronliO Gioia of A. Gioia ;1I1l1 "7 

Rochesl.r. N. Y. ~lililleal.olis, lUililiesota few who do enter now, appear more 
3 lb. or 5 lb. boxes. Arc these pack. 
ages or what arc they? It was Ole 

~~------------------~~~--~ I • 
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Joseph Frcschi of Mound Cit)' Mac­
aroni Co., 51. Louis. 

e. R. Jones of Domino Macaroni Co., 
Springfichl, Mo. 

Henry D. Rossi of Peter Hassi and 
Sons, Braidwood, III. 

G. G. dosldns rlmJ j ame!; M. I-lills 
of The Foulds Millings Co., Lillert)'­
ville, 111., .and Kew Yurk cit)'. 

A. Irving Grass of 1. J. Grass Nood le 
Co., Chic4Igo. 

A. Morici of Chicago Macaroni Co., 
Chicago. 

B. R. Jacohs of \Vashington. D. C. 
M. J. Donna, sec retary-treasurer, 

llraidwoot1, III. 
=:-----=-

Fear Wagon Jobbers 
Distributing' macaroni products di­

rect (rom factory to retail by means of 
waG'ons and trucks is lidn!; prorltab1y 
prncticeLl hy sc\'cral large linus whose 
principal outlets arc in the heavily 
populated districts. Instances :uc 
known where macnroni has heen 
hauled ,'cry cheaply in this m;\llIlcr to 
points a hundred or more lIliles away. 
particularly to heavy buyers. N';\tu­
rally this eliminates the regl,l;ar johher 
to a greater cxtent. What effect will 
this pmctice ha\'e on the jobbing trade 
which must be depended upon to dis­
tribute a firm's IJroducts O\'e r a terri­
tory too wide to he properly cove red 
by wagon or truck? 

The Modern Merchant and Groct'ry 
World of No\,. \3. 1929, opines that 
there is a growing system of distribut­
ing grocery products which the trat1e, 
especially the jobber, should watch as 
it promises to be highly important. 
Referencc is made to the "wagon job­

bing system." 

ucts, prohably -4 grocery products anu 
2 drug products. Thr.: manufacturer 
thus b"Cts thc wholesall' price less what 
he !Jays Cor his share of the wagon. 
This share, of course, will be less than 
what the jobber woultl get if lhe gooils 
Ilasscd throllgh his hands, and on the 
surface the manur,lct urer would ap­
pear to benefit. 

"The weakness of the wholc sl'In:mr 
· ... ·ould appear to he that it can IIC,'cr 
he so pcmlanent and wei' estahlishtd 
as tlistrihu tion by jobber, nor- \Il't· 
haps-can w;agon distribution COver so 
wide a territory without a II,t (if 
wagons. Howe\'(~r, there arc ~ail l to 
he 1O.<XX> of thcsc wa r:o n jobhl·F. tin 

the road alreatly." ______ ...:. ______________ .~_f)_ 

Complete 1927 Macaroni Census 
Owing to Iidays caused b)' failure or 

some maca roni ami noodle manurac­

turers to make carl)' and com plete re­

turns in 1928 covering their 1927 pro­

duction, the final and complete report 

w;as Inng retarded being released for 

publication in January. Officials corn­
plain limt in sOllie in stances it was even 
necessa ry to send a special representa­
tive oi the Bureau of Census to obtain 

, the Iiaia which should ha\'e bet:n sup-

30days after it wa !! first called for. This 
is intcn.'5til1g fmm the ract that at thil 
,'cry moment, the 1929 Cc=nsus of "'Olea· 
runi Manufacture i5 being unJcrtOLkt'n, 
More Ilrornpt and complete rcports 
shnultl be made this year th~ 1l n cr k· 
fore. 

Illil·tl lIy means of a questionnaire within 

The preliminary report for the maca· 
roni industry was made by thc ilurl'au 
.d Cl'IISUS on Jan. 18, 1929. In the final 
rC IMlrt !;i\'ell here, some of the fit:urts 
ha\'c heen rC\'iscd and others brought 
.Inwn 10 date. 

1927 FACTS AND FIGURES ON MACARONI, SPAGHETTI, VERMICELLI. AND 
NOODLES 

1;\ I" elimiur), ~'f~~,~~irJ~: :~:uJ~?' ~~!li:I:le~h:nI1~rn~lj!\e ctln!:!lu:t")J~I~ut::I~,rZh~?11T'nl IrC-·II . ia 
Dncription of the indultry.- Thl' U lablilhmtnl S in Ihi5 indu ilry lUI' I'ngagtd Ilrill1:1111r 

in Ihe manufacture of macaroni, slIaghl'lIi. vrrmicclli, noodl u, ami Olh t r alimcntaf)' l)a ~ I (I. 
Comparilor. with tarller emlll. yean.-Al Cl'n~UjU Inlo r 10 Ihat for 1927, th l' m1nu, 

b cture or alimcn tary putcs W3S Ifcattd :011 a 113ft o r th l'. "Food {lrcpualion5, nul f tn' 
whefl' cb.uifitd" industry. At the ( t nlUI ror 1921, howt\'tr, i ~ W:15 givtn a sellaral!' clan· 
ification ;11111 Irl'altd as an indh'itlual industry. A lI lltcial lI:htdult. calling for tlclailt>J 
data on Iht It\' tral products. wu Ul l'd fflr til .. fL rs t ti1l1t at Ihe ctnlUs for 1927, alld con' 
5CtIUt lltl)' 110 eOlU p:u alh'e dtlaited luod'jet 51 a ti ~: i C5 for IHior )'t:UI arc a\'ai!abl l'. 

Table l.-5ummary for the United State.: 19UI to 1921 
(OJ '. lor clI.b1i.hmtnu with l'roduc\l under 1!:~c~n4.'I;,'ji In~,udr,t lor 1919 I.oul no l lor .ulow'lurn' I UI ~ 

\ 'EAR OR rEIUOD 

1921 

'''' l 'W_ 

Num· 
b., .. 1 
CUll>­
IIlh. 

menu 

'" '" '" "" 

WI,. 
earnul 
( .. " ... 
lorlhe 
rur) 

--
4.5U 
4.160 
4.09ft 
J .U5 

---
'5.010.916 
5mS,US 
4.U2.1U 
l.'4I.6U 

. Coll nl 
n,.torl.I •• 

;~rt!~~1 
power 

----
$11.413.1U 

21.491 . IU 
16.616.400 
19.964.0H 

Valucol 
producu 

---
·U·.m:ffl 
fan:~~~ 

m 4. '" 4.16I.OOY <l S,I09.9S! J7.0S1 ,19' 19l1~~~~~~~~\ 
1919 __ .!..-,_L,-,.,::-:--'L:--::::-'::-:::::::::IL::c-:-:--'---

1'1: 11. CEST OF ISCRI".ASF. OR DECREASE (-) 

1921. IU1_ _ _____ I .D \ 1'Ill-1 9lJ __ 4.7 
19lJ. 1911 2.9 
19t9.1')27 -JU 

D.' \ Il.l 
11 .9 I., 

, .• 
16.0 
17.0 
21.1 

...., 
6l.1 
64,' •. , "'\ 47.1 

51,4 
22.4 

" .D \ 2J." 
11.8 
SO,O 

IVIlue 01 rodutU leu COlt 01 mlllTill •. IUI'l>llU. 'uel, Ind ,:OwH. tSn ItCi. 11 lad Il, p. 4.) 
'~ Ol " ,lit for OQ .wedule, 

"In atllarge markets there arc man­
ufacturers whose goods, because per­
ishable, nCl·d to be got into retailers' 
hands as fresh as possible-fresher 
than would be IlOssible if the)' had to 
pass through jobbers' hands . These 
manufacturers cut the jobber out and 
di stribute their goods direct to the re­
tail er by truck or wagon. 

"There isn't any thing especially new 
in that-manuiactllrer!> so situated 
have done it for years. Dut a new de­
velopment is app . . ';111{. Recently" 
condiment mnnuf,u in Philadel-

T able 2.-Prlme Moven, Moton, and Otnuatorl, by Type, Numbc:r, uid Rated 
for the United States: 1927 and 1925' 

TYPE 

phia who has used , \ (or years 
has s tarted to sell a shnre in his 
wagons to outsiders, and the drivcr 
now jobs 3 or 4 products instead of 

ant:. 
"In New York some well known 

food people ,1ft': about to launch a serv­
ice to manufacturers which' involves 
the use of trucks which wilt sell or dis· 
tribute direct to retailers, say 6 prod- IHo dac.aUrd Itltht1u for 1921 C&II be !lbo.a. 

February 15, 1930 

/-lighest t~st lillN's add 
tOllglmess and 't.ris~allce 
to all' Corrugated Do.res 
ill a very definite degru 
for MORE STRENGTH 

THE MACARONI JOURNAL 

'l'he high, strollg resiliellt 
Corrlfg(ltcll safel.\' arch 
illSlfr('s 30% 10 70% 
MOllE PIIOTECTlON 

awl IiCONOM Y 

O"r cltshiOIl corrugations 
rllll 36 to Ihc foot 'luit" 
3/16 of all illcll bctwcclI 
tile 11CI1Vj' /illers, givillg a 
i'oarll nrliper of "r(lctjcal~ 
Iy !4 illch over aI/-ali 
/llIl/slIal/y siroll9 boa reI. 

Better Boxes Pay Dividends 
Reduced Shipping Costs 

• In 

It is a well :mown fact that cheap fibreboard shipping boxes are more ex­
pensive in the long run than quality boxes built primarily for hard service. 
Slap-dash boxes, sold at an attractive low price. are sources of trouble and 
this fact shippers of Macaroni and similar products know to be generally true. 
Shippers who buy quality boxes from reputable makers always experience 
less trouble than those who consistently buy at "rock-bottom prices" and 
it is logical that the best wares. whatever the merchandise may be-are 
never the cheapest in construction or price, and the wear is in proportion 
to the quality. 

In our proccssing of corrugated and solid fibre shipping containers we aim at fluality­
always at quality. Shippers, by using' quality boxl:s, hcncJit by lI1aking' derl1lite s ;\\,illg-:-; 

SfJ!ttUIJ,d y" .. , JhipnUtllJ by 
.. sint qunfily fibrr blliud bll:rrl 

and where wc have acce:;s to thei r plants we often (111<1 we 
can make still gn'ater savillg's by suggestiulls ol1'en'd from 
from our great store of eXl'l·rielicc. 

\Vc will ')C glad to figure with you 0 11 your rC(luirelllclit s 
and help sulve your pal'i.;i ng: ali(I shipping prolJiel115, a !HI 
don't (orgcl- \\'I: fUrlli sh <Jualit~· boxc!' o lll y and prcscrihc 
front ollr grcat \'aril'ly of regular and special types as 

required to rill your IIl'l't!S . If YOIl write. rl'ier to Dcpart­

mcnt <) for quick service. 

CONTAINER CORPORATION 
OF AMERICA 

MID-WEST BOX COMPANY 

III W. W .. hlnJ1oR St. CHICAGO, ILLINOIS 

st. Milla--Twch'~ Facto';c. Cip.lcity 1200 tont pcr day 

II 
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Table 3.-Product., by Kind. QuantIty, and Value, for the Unltod States: 1m Visiting "Ma" 

I(IND R"·lIt"~ poWldl V~~ 
and "Grandma" 

I. 1IIC&I,,"I, lpaP.III, n'nLlcc.III, and noo41u Indullr,., .11 prodlicU 10111 .. ,_ ,H,JU,200 

Mrs. John Ravarino, the popular 
wife of Association Director John 
Ravari '.lo of the firm-Ravarino & 
Fresciti Importing and Mnnu£acturing 
Company, St. Louis, Mo .• is en rOllte 

SAFEST 
• 

----
t M~C::°::~':c',~h(~~t :!~y.~''bt'i!~n~':lih:·l~7.""lr7)' .. tilL--

~ 
1.071,'" 

Ulcuoal. 'pI,beUI, nO'llu11l, ud aoodlel nudl .. McondUf 
olhn Indlllllin. uta 

I', od UCIi III 

~ 
J.lu.r.t~t"1'':.'~:I~~~r::t11~~:~1.nood.lrt, ,II ',dlllirlu , 46,JIIJU 

'huroN, IpI,btul, nra:!ltalJ~ .... 4 pW. or .,In lloo4lu 450,071,912 JH~rol Noodlel, In ll,lOJ,IU 
&"'\01. (') 'l .. '.JU 
O,h.r p&llu l)ti:m Undhtrlbvltd paltl' P) 

'D." lIKolllpltt .. 

T.ble 4.-.Product., b, Kind. Quantity, and Value, by States: 1927 

tT~:~;b~, ~::U~.I!J"tl!:!~t'~~:II~ S~~~.!~ oih,i~~ ~~~~:. S~~::,!. c~~.~.r.'::JIO.~~~o'!~t~~I::I'!!II~' 
prcNI llcll thin ~. 01 th. !llitu ,how" Mparlld" 

Xlll4 IUU!i It&ta rouad. V.lul KIa' uuI Itlt. 

~~r~iI, ~1'J:,'.t 
Of W,llr HoodIn 

... ur0itt, 1,..,luul. 
V.rIIIolnl ... 4 Pldo 

ot Wlllr Hoo4l11 

Unllc4 5111tt...- 4'0.91'.911 ,H,610.121 Rhod. hlud' ____ 
. Tuu ' 

eaUfortll,' l O.S IO,2U 2'm:~~ 
\\'u lll"lioll' 

CortnttliCUI' 6,8>11.290 Olhu 51111' 
)l\Ofica' s&:::=:m . 94.160 
IIlIlIoh 5" n ,I5R Hoo4In. an LoII I.haa' 19,on,lSo 1,1.24,051 

Idlr,lnd' !,7H,U7 1n.I H Unhtd 511111 
lflnichutoelll' 1'.2'.lI.OSJ 1,4U,OU Nichillan'. _____ lI,lOO, 4S11 741,26' eam",,,I.' 
'1iIiDU OIl' 9,S&I,9.S! 1,016, )14 IlIll!I>h' ____ -= 

Uinnu ... ,,' 111.lOu,I' _____ H,122.157 2,131 ,640 1I1 .. ",,,i'_ 
}Ot ... \'olk 12 I,5U.'14 9,:U,617 "', ... \'''flt....-.-
011111'. 1I,0SO,1l1 1,II6U I7 II'tllll"lnnla' 
l'enn.,lnnl. 66,159,415 4,69),14) Olhtr Sllltt 

" IThl. SUII II oUlrlnked In nluI b, Or.I or mol. of the Olher 5111t1. .. 

p""D4. 

6,4S~,671 
),IOl,IO' 

4::m:m 

)I ,IOS,III 

1:m1;~ 
696.361 
519,660 

1.115.514 

I~:w:m 

V.lu. 

, 471 ,6011 
450,141 
404,SU 

4,900,U! 

5,'11,50) 

210.IU 
760.6.80 
IOS,119 
)'4,%6 

"f;~:~~~ 
2,412,499 

to Tortona, Italy, where she will spend 
lIeveral months visiting her mother 
who is ill. She is accompanied by the 
haby or the family, Master Ernest 
Ravarino, the others being left under 
the care of Papa J oho. 

Macaroni prcducts find thr.ir way onto 
the American Dinner Table only twice a 

Table S.-Qmera.J Stall.tiCl, by States: 1927 
CAMilli "I the "OIl" 

[Thl. lab!, prtK,m IIIdltlCl lor 'A~a~;::'!' hf:~t~~~~~~~~~tcl !..::~C!I~::. tr:, ~;~:iuc~~I~~! ::..~o~II"~Ida51~1!:r.~:~~'*';1ncl~WlibtrlCDIL 

rluon. Enilltd hI oh, :;a::, o'u:t't:~dl'p;~rr J"llum, 

• . 
U 

. 
i t ' . STATE ~ i i,i .< 

] h I & 
], 

Ji~ " ~. fi & l ! 
. ~ 'is 

'~ ! ]1 t!- ~ j • I ! ~;; 

~~ 3 H: 'i "' • d ~1 ::.i! ~ ~ 
., 

z:.; 
" --- .! ., • :-, 

UllI lId Statu m S.U4 ~zs '" 4,5171 21.406 U ,096,262 5.010.11" UM&9.JJ6 1964,416 ,".'5),200 
Calil l)rni . " I , 

" l '~l~ U ,ell 416, I ,sll , 4 l,tH J'm:m ConDcClI~1 " '" U " " 19.500 I ',9U )U,1l7 2. ,"0 t'lotid.l-______ l l\ , 1 " " 2.010 11.0U '6,1l? 1.790 ~,'60 
Il linoh 21 '" " U SO, 2.S1l2 2l1. 120 m:~~ J,:&!:~: 109,0'9 6,!JU9) 
Lo.d,i·o' " '" U " '" m 59,91S )4,62J 1,2U,H' 

JJ.ryll~d , 
" 

, " .. ill \S,H' 51.7H 290,162 ' ,112 .",716 
loIul.lclIuKII' " m " " ". '" 8J,651 116.167 9(11 ,110 47,IU t'm::f~ "' tehl, l o • '" , 

" " ... H .US 101,245 410.US 11,011 1IInnctoU--_____ , ". ---, " '" '" 95,SOl ill.rld 601,115 2J.l66 1,246,1U 
»Inouri " JU " 211 '" 104,567 269,39' 1,440,4lJ lS,661 2,40l,2Jl 
,.;.w \·ork __ ___ _ _ _ 

'" I,H9 '" '" I.OB S,JS1 562.422 1,)01.!14 
"~:m 29' ,716 tI,IH,691 

Ohio ---- " 20<1 " " '" '" 5),967 11~. J17 l l ,681 I,nuu 
I'tno"lu"h " ,or .. " ... 2.197 146.611 SU,167 

l'm:u: 
9l.413 4':;f:~ Rhode 1.1,,, I " " " 

, 1I '" 17,469 n,IU 14,249 

Tun " '" f " " '" l Ull (OHO 302.S9I 14,27.11 02,216 111.110 

~~r:c"!:~t:"--
, 

" " " .. '" 46 ,)9> il ,,, .d 27l,OOS 11.147 46(1,U9 IIUOf 

• '" " " .. , U .GU '4.nl 541,474 Irs;!8l 12' .: 21 Z6l.IU 
Oll!cr 5 'atu' " '" .. '" '" J,451 . )2',246 720.'JS J ,706,544 7,640,42J un,1II 
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month. What a wonderful OPpoflUni~ 

In 

storm! 
MARK TWAIN •• id, "Everybudy IlIlks 
ahout the wcather, hut nobudy docs nlly­
nlJout it. n. Today shippers arc duing 

. It. They're plicking thcir mer. 
m n way which protccts it from the 

1,,,nlls--p,.c1dng it in wooden hoxes. 

ICDnllllin .... stand unprotected tor hours . . 
to all kinds of weather. Storms corne 

hut shipping' must go 011. If 
nrc not storm-resisting thl'ir contcnts 

damagcd ... ortcn hopelcssly ruincd. 

shipments cnusc (lisgl'untlc,1 CIIS­

ill will . •. Ju.·uvy fillfUU:illllusscs. 
owe it to yourselr to IIC sure Ihnt evcry 

. you ship is storm-resisting. , . IlUckcd 
casc, 

Fivcfold Protcction·- Good '''nodCIi 
.I'~-·ell,n assure thul your IIlcrc lullulisc will 

ill perfect condition, 

"'oodcn Dox Durcnll mninluins It com­
!i1.llfT or packing cnginccrs nlld designcrs. 

I o(thcsemcllarcoJrered loyoufn'l' 

, nnd without obliglllion, I"i11 in nnci 
I coupon lodny. One or tll('SC expcrts 
"ltd give practical ndvicc 011 your !;hip. 

, , . tell or Ihe nd"nllingc. of 
Protection· .• , p055ioly sllnw how 

ron ·;Qve money, 

OODEN Box The power of advertising depends 
largely upon the amount of concentration 
behind it. Advertising', like a bombard· 
ment, is most effective when kept up and 
at a definite objective. 

we come to die even the qndertaker wilt 
be sorry, to double consumption if this un,"Cc)l". 

food were served only once a weekI 

BUREAU 
of /I.e Na/ional A •• oeialion of Woodell 
80% "fanufae/llrer. alld of /lae Nalio",,1 
Lumber "fanufae/urer. A88oeia/ioll 

T '.t "!, endeavor to so live that when 

In the United States there are a~ 
proximately SS6,COl rebil food outlets, 
or one on an average for every 200 !n4 

habit:lOts, 

When times are really hard ano 
back is against the wall thue's only 
way to ~fonvard, 

'~ , 

,t, 

ClIlCACO, IIJ_ 

'FIVEFOLD I'ROTECl'ION 
Cflml fJ'fJfII/cn /I'trcit IUiftlJ!, fUJrll 

)'flU, lUcrc/ultulillC tll!''''III;: 

I. lIotl yh Jlultdlng In 'l'ruliKIl 
2. Hlddcn Uuttlugu (rru.l,,,1 nmlr,,", 
• l'llt' t Utti II/brl" r/t.) .. , _crUMe 

4. lIud Wcullu:r 

5. DIHKrulllll'l1 CU";IClllu~rll 

WOOOt: s HIIX ILIJIII~"t!. III 1\' ... , W ... I, 1o I SI 
Chic, ..... Ill .• n"I ,I. JU I. "'" . 

('"nt/,,,.,,,, Wn ru.n~ f. rlu'r • .• • , 

I n" '1'111""" ... , .. 1 h. ""' .. ,I", m" .... 1 .... III .... , '~~,,~ .. ~:~ 
.1 .d" ~, 1 1',ol..,tloH" 

Nutla •••• 

r .... m.IIIII '. 

fl l""', .. .. 

Col' .• . •.... ••••• •. !il.ol .. , • • • 
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Use of "Health" on Food Labels 
{or tremendous effort. But the same 
job has been done over and o\'er "gain 
Ly individual national ad\'ertisers. and 
if one company can do it surely the 
combined energies of the macar' ;lI i in· 
dustry should be a1J1e to accomplisb 
even bigger results. 

Official Says Manuracturer Should Not 
II .. St (laiulS on Half naked, Puudolcicn­
liflc }dus. 

"The term 'heahh giving' is the most 
overworked ami most loosely ill,plicd 
expression in advertising," said Dr. 
Paul n. Dunbar, assistant chief uf the 
food and drug administration of the U. 
S. Department of Agriculture, in a talk 
January 20 at a joint ~cs.s ion of the 
National Canners nssoclatum and the 
National Wholesale Gl"Ocers associa­
tion in convention at Chicago. 

facts can be regarded only as in con­
travention of the law, and in this can­
IH~ction it must not be !o.rgotten that 
no less an authority than the Supreme 
Court itseH has hdd that statements 
which may deceive through indirectibn 
or anlbiguity arc ...... ithin the ban of the 
statute. This being so, it must be held 
that indirect or sweeping statements 
in;plying the presence of significant 
amounts of a1l the \'itamins or of spe­
cifiC \' itamins are contrary to the 
statute, unless these representations 
arc literally true." 

And it is an achievement \\'t.1\ wortb 
white. For once the public ha ~ been 
educated to look {or the qualit y ' 

"Eliminate from the label of life­
pared foods anything that sm~cks of 
health claims :and base the sellmg ap' 
(leal on the good chamcter, quality, 
ami the honest food \'olue of your 
product," was Dr. Dunbar's advice to 
manufacturers. "Did you e~'er stoP.to 
refiect " he asked, "how hroad the slg-. . , 
nificance of these words really IS . 

'Health,' sa)'s the Standard dictionary, 
'is the condition of soundness of any 
li\'ing organism; that state in which all 
the natural lunctions arc performed 
freeh' without pain or di sease; free­
dom" from sickness and tlecay.' Logic­
:lily, therclore, a health Gh'ing product 
should be capable of creating this con­
dition of health, of restoring the halt, 
the lame and the Mind, of remedying 
e\'cry h~mau disease {rom chilblains 

to c"ncer." 
The public, he said, has been led to 

bdie\'c that it needs sumething more 
than a regular diet of wholesome food 
to keep healthy. so for a tim~ it tur~ed 
with a\·idity to any 11reparallon clalOl­
ing health gi\' ing or curative proper­
ties. He said, "one Joes '1ot need to h.e 
a physician to reali ze that the 1~ll1efl­
can public today has an obseSSIOn on 
the question of health, health Coods, 
health fads, health exercise. The pub· 
tic is health conscious." 

nia on macaroni, spaghetti all ' 1 
noodles, sales wiU converge toward 
manufacturers entitled to dispJ;,y 
insignia. The unreliable, price 
"closet" manufacturer will be 
from the field, assuring definit e 
and steadily increasing 

Dr. Dunbar concluded with the 5Ug· 
gestion that food ma~ufacturers sell 
their products on theIr honest £o.od 
value and uot place them on a par With 
1m tent medicines by claiming curative 
properties for them. 

those who maintain quality st,,,,I,,,d. 

$3,000,000 

The Importance of Product 
Identification in a Cooper. 

ative Program 
(Co,.,inutd ftom Pogr 'I) 

operators, restaurant proprietors, buy­
ers for institutions, as well as the gen­
eral public-aU must be ta~ght.to spot 
this emblem and to assoCIate It auto: 
n1:ltically with quality in macaronI 

products. • 
This emblem must be made an m­

teeral l)art of each ad\'ertisement. It 
must be worked into window displays, 
recipe booklets, and any other promo: 
tional matter the National MacaroOl 
Manuracturers association may issue. 
It must appear in connection with the 
product whenever a retail sate is made. 

On packaged goods this means an 
at..ldition of some kind to the label or 
carton design. On bulk goods the in­
signia will have to appear on the ~ox 
and be repeated in some {aim ol recipe 
folder or slip which the grocer can m· 
elude in the bag containing the order. 
Eye.Appeal Suggestive Mark Needed 

Campaign 
A million dollars a year for the 

yeau will be spent hy the 
American SOOI} and Glycerine 
in a national advertising campaign, 
signed to expand the present market 
soap. other cleansers and ' 
hyproduct of the soap industry, 
ing to Toscae C. Edtun, general I 
of the org''II1ization's affiliated 
ness Institute, at the recent 
ing of the association in the 
hotel, aliengo. 

This amount is an increase: of 

ovcr the nri~inal Ilrr~ic:n:~~n~i:'~II':1r;1;;';;,i'I~~ 
of the association (" 
inclusive. The association co,nprim 
proximately 80% o{ the soa'p al1\l ' 
inc I'rOtluccrs in the United Stall·s. 

Present officers of the association 
reelected and include: Presidell! 
~t. Coll.'ilte, Colgate_Palmolive· l'ed 
vice president R. R. Deupree, l 'rocter 
Gamble Co.; secretary~treasun ' r J. 
Goldbaum, Feb & Co.; assistaut 
urer N. J. Dahl, John T. St;l1Ik~' 
Inc. 

United States Retail 
Outlets 

It is estimated that there afC 
matdy 556,000 retail food I 
United State! almost three 

The work of the admini stration in 
this connection is to prevent the mak­
illg of fal se claims on the lahels of {oOtI 
preparations which would take ad""n­
tagc of Cootl huycrs' lack of u.n~cr. 
standing of the science o{ nutnl1~n: 
curative claims on preparations wluch 
h;\\'e merely the normal amoul~t of nu, 
tritional \'alue arc taboo, he saId. 

"'Vc do 110 t rccognize that thc man· 
ufacturer has a right to t.lisle:ld the 
llUrcltascr or to base his claims on ~13\£ 
baked or haH understood pseudOSCien­
tific tliscovcries," he asserted. "La~cI 
rcpresentat :"'ns regard~ng !lcalth b'l\'­
ing properties or Vitamin contcnt 
which arc not borne out hv the ac~.131 

The design of this insignia is most 
important. It must be unique in form. 
It must have a popular appeal. It 
must he easily rememLercd. It must 
he colodul anti {orcdu!. And finally 
it must instantly suggest quality l11a~a-
roni products. Gi\'en an emblem wiucll 
meets all of tllese requirements , the. 
task of ..... inning its acceptance amon~ 
the buyers and sellers o{ n:'acaroOl 
products is only a matter of lime and 
intetlir,ent persistence. . 

At f,rst glance the puthng ewer of an 
emblem of this kind may seem to t:lll 

which are independent grocery .. 
cate,5en stores. The grocery chalLl 
number about 57,OCJO and the Il ll'at 
ket5 which are included in the 

, NVI The: 
total, number about 75,1.AJV. 
authority estimates that th~ ~alue 
grocery prooucts and proVISions 
through these outlets in 1929 
to $24.000.000.000. 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
Type K.O.R 

The Kneader is a machine of considerable importance in the production of quality 
macaroni. Many macaroni manufacturers ask the question, IIWhy don't my macaroni 
look as good as Mr ..................... ?" mentioning the name of 5",rnc other manufacturer. 
The explanation is very simple. Mr ..................... is using a l'roperly designed kneader. 

Aware of the requirements of this industry, we have designed the Kneader shown 
above. The proper operation of a kneading machine delJCnds almost entirely on the 
proper design of the two corrugated cones used for kneading the dough to the proper 
consistency. After many experiments, we designed the machine shown herewith, 
which meets the exacting requirements for properly preparing the dough. 

This kneader is fitted with an apron to prevent the operator from coming in con· 
tact with the revolving pan. Also with a guard to eliminate the possibility of the oper­
ator being drawn underneath the cone. Unguarded kneaders have often been the cause 
of serious injury and sometimes the death of the operator. Both cones are equipped with 
scraper attachments to prevent the dough from sticking to the cones and revolving with 
the same, thereby causing much annoyance. 

The pan is supported by adjustable rolls which revolve on Timken roller bearings. 
These supporting rolls are set immediately under the corrugated cones, which is the 
point of highest pressure. Each cone is independently adjustable and revolves on roller 
bearings. Due to elimination of unnecessary friction, very little power is required for 
the operation of this machine. 

Built in various sizes up to 76 inches in diameter. Send for our catalogue for fur­
ther detail •. 

156-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159·171 Seventh Str.et 

Addre .. all communication. to 156 Sixth Street 
• 



DUTUm millers nl:ly notice an iml.ro\'e­
ment in the wheat they recci\'e within the 
Il t'xt ;; or (, yearJ;, They can espect a 
:;Illaller ;unount flf misel l durulll, Also, 
the (I"ality may impro\'e sli~htl)' anll the 
smul 110tO'ltiollS shOllld he less fn'qucllt. 

This )lH,tliction is m.ule hecause there 
is sn much "t'llm'ati l! llal ;tcth'ity" in the 
dUnim territory, Pure seed, smut control, 
gout! \'arictil's, ( rol' rotation, no weeds 
- thuH' things arc hecoming popular, 
Farl1ll'rs aH' fonninj.i crol' impro\'cment 
ClJlllruith.!l'S ami pure seed growers clubs. 
They arc nU:l,tillg <tilt! working with the 
several l,tlucatioual gruups clIga~ed in a 
concentrated prugram of crop improve­
mcnt. 

All this a!;ilation is a rcsult of the 
incfl'asing amount of low qualilY llunlm 
that is receind in the terminal markets, 
Somcthing had tn be done tn ( 'luse a 
change so sc\'cral J.iroups, including l:usi­
ncss aUtI cul1l111erdal associations, tl.e 
st:lle eSlcllsitJlI scn'ins, the U, S. Dc­
partmenl of Agriculture alltl farmcr or­
gani 1.ations, arc working all the problem. 
The millin!;, grain and c\e\'ator interests 
in Ih e northwest have sharecl in ert.'aling 
thc gotH I sCl·~1 atlllosphere, Their or­
g;llli1.OItion , Ihc ~ortll\\'es t CfllP Iml,ro\'e­
ment associatiun. devott.'s its elltire at­
Il'lIlion til emp impron :mcllt mat1t.'rs. 

The reallers o f The ~fal' af(Jlli Jounml 
ilia), lie interested in the mclhods or lac­
tks used 111 crop imprllvement work. 
Thi s artidc is writtt.'11 fur Ihat purpose: 
il is lIf' t COt1lpll'IC (Ilr till' subject is too 
': lt1l1pll'S, Ion 11iJ.:hly iu\'ol\'Cti . hilt it is 

• 
hOPl'cI 10 preseut a clear though brid 
pit-Iurl' uf the esislin~ dur .1111 wh~at im­
l,rCI\'cmcnt l'fI1l;ram, 

Pure Seed Work 

I 'ure sct'c\ of Ilesirahle varieties is re­
cdviu!; first attcntiol1. Mindum and 
KuLanka me rcconnllellllcd for they are 
millinl; \'arieti t,s and thcy yield well for 
the farlller. It is planner! to repl:!,ee all 
Aom', Monad. l'eliss and mixed durum 
er0l'_ Pure n 'cl durum is recommended 
in that Slllall ;lrl'a to which it seems to 
he adapted- it is condemner.! in strictly 
mnJ.er durum territory. 

II .. \\, is it possihle to ehan~c from a 
rlllulitioll with 53% of the t1urum re­
cc:iJlts containing orl.' r 5'}'0 mixture (gov­
emment figun's Lasl'd 01\ Duluth, Su­
perior and Minneapolis receipts) to one 
of nearly str-light Amber and Durum 
wheat? \\'h:ll is the process? 

Thc cduc<ltiollal work necess.'lry to c£­
fect a change cmoodies 3 steps or 

I'hasl's, 
First. it mllst be made l'asy for the 

farnll'r to gl't pure dU.rum seed. Second, 
the farmer must he convinced that it will 
1),'lY him to planl such seed and, Ihird, 
he I1IUSt learn to handlc his tillage oper­
ations to l,re\'ent volunteer mixture of 
sllring and dunun wheats. 

Seed Supply 

In unlt'r to make it cas)' for a famler 
In obtain IJllrc seed thefl' IIlUSt be a sup­
ply in hi s Ill'ighlJ(J rhoo,l. Thc supply 
shuuld bc fairly constant from )'e.lr 10 

)'I:ar and it must maintain a high 
:Inti quality standard. 

A permanent supply of pun' 
beillg crc'lted by contacting or 
illg a few good fanner seed gr, 
each community. The sced wh 
produce is inspected and stalltl;u 
a st:lle certifying a!;l'ne)'. Ccrt i 
is grain that has been ins[ll'\'" 
field before har\'e st ami a!!:, 
threshing, ancl complies with c\'r 
ity and quality standards, 

The dUnim wheat growers ;1 , 
sota, North Dakota and Sout h 
I:ach hO'l\'e a state Crop In"" .. ",,,.,. 
association ('n~a..:cll in ",,,,,1''''',,,,,, If.'. 
lIure seed pro,\uccti by their I 

O ne year ago Minnesota W;t J; I 
onc of the 3 states that was 
furnish certified durum 
Dakota made a start 
last year while North 
remarkable progress. 

The work in North Dakota ,1":;",,,1. 
the method used to develop a I 
sllppl),. The extension sen'ic ... 
of the North Dakota Agricultur;d 
first located three to fwc polemial 
growers in each county. Then with 
assistance of the Northwl'st CWII 
pro\'ement association and in '-'" "'1"'":1,,11 
wilh the Northcrn Pacific. SOft I.int 
Great ~orthent railroads allli thl' U, 
Dep .. ullllent of Agriculture tht,S( 
delcgaks were asscmbled for :I 3 
seed growers school. The rail rn;ui 
of the delegates, 143 of thl'11I 
counties. was pilid by th e \ .-, rt""-o4. 
Crop Impro\'ement associalil' ll 

The pro!;ram consisted o f 1 
work on pure seed productioll 
handling and treating, At tl .. 
the school the dcle!;ates fo rm. 
Dakota Crop Inlpro\'elllent 
and espressed their int entiun 
certified seed, 

The Nurth Dakota Seed ~, 
success ancl a second olle II 

Jallllal')' 19 .. m. A seed li st 
Ihe names of 813 pure scell !: 

hecn printed and it incl\ltles ~ 
of :\tinclulII 0111(1 Kubanka liu n , 
were su few growers 2 years :, 
olle ycar ago it was not con:;ill, 
while tn print a seed list. 

Getting the Fanner Intcl ,'sled 

The second part of the p llf" ,t'cd 
gr..llll consists in intelestin..: Ill": 

grower to plant (lure seed. rhrre 
man)' methods used to illll'fd ) 
farmer with the value of 
seed. Meetings, news artic1c~. J 

pamphlets, posters, exhibits, sectl 
agricultural trains, radio t:llks, 
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Twenty Years of Milling Durum has Convinced 
us that Macaroni Manufacturers Appreciate 
Quality Semolina. KIN G MID A S IS Your 
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S.EMOLINi 
.. King Midas Mill C~::· :-.:: 
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KING MIDAS MILL COMPANY 
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WrUe or Wire for Samples and Prices 
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demonstrations, 4-H club work, auto 
tours, and contests are employed in creat­
ing interest in good seed. Some methods 
will persuade one person but wilt not af­
fect another, so practically all are used. 

Wheat surveys have been made to di­
rrct attention to the need for action in 
improving durum wheat. 11l1:y !Have 
been made in srvernl durum counties by 
the Northwest Crop lmprovement asso­
ciation and the local cOUlity agriculturnl 

at these meetings the buyen will be 
urlo:ed tn unite on a policy of consistently 
discounting mixed and smutty wheat. 
I f they do this it will make it far easier 
to carry out a durum ..... heat improvement 

program. 

expected ill view of the clabor..te plans 
for campaib'!l work this wintff. The 
basis f Of the camp.."Iign is simply to per­
suad\.. all fanners to treat their seed grain 
:md treat it thoruughly. 

One illustration of the methods \l s~d 
ill the 1929 smut campaign might he of 
interest. A Seed Treating and Cleaning 
truck was operated in 5 Minnesota coun­
ties by the Northwest Crop Improvement 
3s!:ocialion, the U. S. Department of 
Agriculture and the extension service of 
the University of Minnesota. The truck 
was equipped with a triple capacity Car­
ter-Mayhew disc cleaner and i1 Calkins 
smut trcatcr. It operated for a full day 
ill each of 16 Minnesota towns, cleaning 
and treating over 3000 bus. (or 67 dif· 
fercnt fanners. The purpose of the 
~mut hllck was to give large scale demo 
onstrations and 10 arouse greater interest 
in the I)raclicabilit)' of seed treatment. 
The success of this particular venture is 
shown when preliminary figures indicate 
that the smut shipments from the 16 
towns in which the truck opt:r.lted touled 
39% in 1928 while in 1929, following the 
truck meetings, the shipmenlS of SmUll)' 

whrat from the same towns were re­
,Iuced 20%. 

Clean Tillage Operations 

The pure seed work, as described 
ahove. would be almost worthlt:5S if equal 
attention were not givrn to tilla~e oper~ 

North Dakota seed ,rowen atteadlq; the S day Seed School at Parlo. Pure 
,eed productlon waa the theme of tbe Kbool arid on the third day the fanners 
orcaniud s North Dakota Crop Improvemeat ANOClation. The seed school 

W1IS .Ittmded by 142 de!e;ates from 42 countie .. 

agents. The fanners ha\'e indicated 
great interest in the surveys which also 
provide a basis for outlining a practical 
program of wheat improvement. 

The surve)'s are simply a tabulation on 
a percentage basis of the amount of 
mixed durum, smutty wheat, dockage, 
amher, red, number one, number two, 
etc. that is shipped from each station. 
For example; a survey was made in 
Ramsey county, N. D. and it shows 
among other facts that 55% of all the 
wheral shipped from the town of Elmo 
graded mixed. On the other hand, only 
5% of the shipments out of Stover 
graded mixtd . These facts cause the 
farmer to become iotrrcsted; he sees that 
his comlllunity has shipped a IarG'r 
amount of slllu tty wheat and so better 
realizes the loss he is sustainiog. 

Surveys of th e 1928 crop have been 
made in Urnwn county, S. D., Ramsey, 
Cass, Stu tsman and Steele counties, N. 
D.; all hea"y clurUll1 producing sretions. 

The Northwest Crop Improvement as­
socia tion al so is int erested in llrging 
grain buyers to properly discount smutty 
.lIlll mixed wheat. In localities where 
:i ll~utt\' wheat is nOl discounted it is dif~ 
f1cult "to get Ihe farmer to eradicate smut. 
The problem is a uifficult one ror local 
managers, because clC\'alor bin space is 
limited and competition is acute. Never­
theless, only n " ery few fannrrs will see 
the folly of producing mixed or smutty 
durum unless there is a direct discount 
<.on his grain at the local elevator. 

Several county-wide mcl!lings of e1eva­
lor managers will be held this winter and 

alions or a system of crop rotation de­
signed to frre the land of "'olunteer mix~ 
turrs. Pure durum plantrd on a field 
that has previously produced a crop of 
Marquis is almost certain to grade mixed 
durum. 

Therefore crop rotation and good 
tillage operations have bl!tn incorporated 
in the pure srrd program. A constant 
waming for clean ground to receive the 
pure serd has been emphasiled in all 
meetings and publicity. At the seed 
nlretings of the Greater North Dakota 
association, on the Sl!td and Smut train 
opemtcd by the 500 Line last spring and 
at all other gatherings the matter of crop 
rotation has been more than casually 
mentioned. 

Smut Control 

It is difficult to adequately describe 
the smut l)revl'lllion campaign work that 
has been contlUded for the past 4 years. 
Evrry known "cene)' in the northwrst 
has worked amI worked hard to reduce 
the smut loss which for durum wheat 
amounted to 24'10 of the Minneapolis re­
ceipts groding smutty in 1928. 

TOilS or literature have been distrib­
uted to farmers, hundreds of meetings 
have been held, the press has printed 
seed treatment stories by the thousand~ 
(of inches and coupled with such work 
the radio, letters, agricultural trains, 
demonstration trucks, personal contacts, 
novelty warning tags, posters, and nearly 
. every conceivable mrthod has been llsed. 

The smut loss is somewhat smaller on 
the 1929 crop and ~ further reduction i~ 

The durum wheat improvement pro­
gram is primarily educational. It should 
include education of the fanner. the local 
grain I.:' :,·er, the mill buyer, anti the 
manufacturers o f macaroni. The pro­
gram will advance as each member of the 
above group becomes better acqllaintw 
with the problems and rcquireml.'l1ts of 
the other. 

Our big task lies in explaining the re· 
quirements of the miller to the farmer 
and to the local grain buyers and in demo 
onstrating that it will pay the fanner to 
raisr quality whrat rather than a\'l'rnge 

grain. 

Scale Men to Convene 
The members or the National :-:~ale 

Men's association have been summoned 
to convene in Hotel Sherman, Chi. ago, 
111., March 10·12, 1930, for the 15th 
anllual co nvention of that organi t.:d ion. 
Their program will be gh'en O\,er al· 
most entirely to the discussion of !'tcalc 
and weighing problems. C. F. l1awk" 
imon, scale inspector of ChicaJ,:'o. i5 
Ilrcsident :lnll F. M. Condit of Fair· 
banks.Morse & Co., Chicago, is vice 
president. The secretary treasurer i5 
J. M. Bylsma, chief o f the weighing: de­
partment o f the Western \Veighing & 
Inspection Bureau. 

Advertising-Iy speaking : "Hats oft to 
the past, coats of( to the future." 
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We can safely say ~hat the largest percentage 
of packaged macarom products are automatically 
packaged by 

Peters Package Machinery 

THE least ex~ensive canons of the "Peters Style" 
are used WIth our package machinery -the 

least number of hand operators are necessary­
~ence the most economical package. Its protec­
tive features are recognized everywhere. 

Our engin~ering staff are at your disposal. Our 
catalogue IS yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 
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TEN . --YEAR.S OFD U RUM 

The Mill Behind 
the Product 

MILLING 
An Anniversary of 

QUALITY 

rA
EBRUARY 15th is the loth Anniversary of 

the Commander Semolina Mill. This mill 
started grinding in 192.0 with the sole purpose 

of manufacturing a quality Semolina for maca­
roni, spaghetti and noodle manufacturers who insist 
on a uniform high grade Durum Wheat Semolina. 
Our continuous increase in business we owe to our 
strict adherence to this policy--the manufacrure of a 
Semolina that has given satisfaction to the most 
particular buyers in the business. For past orders 
we thank our customers sincerely. We will continue 
to merit their confidence by manufacturing for their 
needs one quality of Commander Semolina--THE 
BEST. 

Yours to command, 

Walter OllsciaM, 

Semolina Department. 

COMMANDERMILLING 
M NE~POLIS INNESOTA 

C O. 
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The Man Behind' the Gun By JAMES HUNGERFORD 

Tom Oond whirled in his swivel, to 
find himscH staring into the muzzle of 
an automatic. "Stick 'em upl" ~ I , uled 
the individual behind it. "One yt.i,., and 
you'll forget you're a SELF-MADE 
manl" 

muzzle closer to Bond's quivering nos- and above-board, and I'm doing Ihe 
trils. "Don't like the smell, eh?" The world a service in snuffing you out I" 
muzzle jabbed viciously, "Or the feel, "But-but-

tl 
blurted Bond, "you­

eh? Say, do you know what your COM- you can't do this horrible thing I You-
PETlTORS think of you?" you don', dare '" 

"\Vha-what do you want?" stam­
mered Dond. "Ho\\'-how did you get 
in here? My secretary has instruc­
tions--" 

"They-they don't like me. They- "Don't, eh 1" the muzzle jnmmed into 
they think I'm cutting them out of--" his chest over the heart. "Well, IistclJ to 

"nusiness that's legitimately theirs I Ihis'" 

"Forget it I" rasped the intruder. 
"H;wc you cot plenty of life-insurance? 
Quick I Talk Cast I" 

Taking the bread ilnd butter out of their The trigger snapped .•... , 
lIIouths, to feed your own I We11, they Bond straightened with il jerk, staring 
won't be bothered with you any lancer! about dazedll'. "My-my Lord '" lit 
Uo you believe in ADVERTISING?" gasped, rubbing his eyes. "I-I mu~t 

have fa11en asleep, Miss Divens, anti your 
"We11 . , • yes . , . but--" 

"N-no. J don't believe in carryine 
much insurance. 1-1 don't sec the sense 
of--" 

"WelJ, your I::.mily's ganna need all 
you've cot, neter l'mlhroughl You don't 
remember mc, cit?" 

opening the door awakened mel I-I 
:'CUT-H.ATE slufT, eh? Sl3shi~g was dreaming . a lot of crazy nonsense, 

pnces 011 )'uur low-grade product, 1111 ; and-it must have !>ten that confoulII]~d 
your cumpetitors can't compete on ~eir LOBSTER J ate for lunch '" 
high.grade lines! Deceiving the trade 
into believing you're a public benefactor! 
IInh! Look closer at mc •. pard-maybe 
you've seen me, before I came here as a 
salesman. Bnck west, twenty years ago, 

"I-I'\'e secn you somewhere, bu\-" 
"Well, I'm the fellow who tried to 

COil vince you once that plenty of insur­
ance was a might)' good investment I 
Maybe you can sc."t the VALUE of it, 
IIOW that it's too latc I Subscribe to any 
BUSINESS or TRADE joumals?" He 
jamllled the muzzle abrainst Bond's ,:hesl, 

"N-nu, Decided it was money wa!>ted, 
ant.! cut them out, J-." 

"Enough! I tried to take your sub­
scril,tiClII to some excellent journals in 
your line, but you ordered me out I It's 
almost useless til ki:1 you-you're already 
tlead from the ears upl Do you attend 
any meetings; any get-togdhers with the 
ooys in your imlustry, held for the pur­
IlOse uf il11pro\'ing t rade conditions? Do 
you believe in whole-hog competition, or 
brotherl,,-lo\'e COOPERATION through 
your 'f~ttle Associiltion? Quick I Spit it 
Ollt !tt 

Bond's face was Chastly; lips twitch­
ing, "A-a man has to look out for him­
self, these days, It-it's a case of the 
survival of the fittest." 

"It is, eh? Well, then 1 must be the 
FITTEST, because I'm going to be here 
when you're GONE I Nu-you\ 'e cot no 
use for cooperation, as you told me once, 
wIlen I tried to sell you a membership 
in your Trade Association, It's whole­
IlOg competition for yours-price-eutting, 
th roat slashing, Olnythillg as long as you 
get YOUBS I Your POLlCY has ever 
~"n-GO IT ALONE-TO H-L 
with you r fellow businessmen." 

Tum Bond's swivel-chair squeaked un­
der his shaking hotly. Sweat-beads stood 
nut 011 his chalky face. "Get out of 
herel" he mumbled chokill', "or-or I'll 
call th('-" 

you and 1--" 
Wilh a casp, Dond jerked up in his 

chair. "You-you're Dill McGuire I 1-1 
thought yuur face was familiar. For­
fur Heaven's sake, llill--" 

"The reasoll you remember me is be­
cause of this GUN I Seeing me !>thind 
a t::at refreshes your memory I You didn't 
know me as a poor insurancr agent, sub­
scription solicitor, seller of books on 
lJUsiness-ethics, but with this GUN in my 
hand, 1 look different, ch? Well, I'm Dill 
McGuire, o. k-the gent who stuck-up 
a bank with you, twenty years ago, out 
\Vest. Your nnme wasn't Bond, then, it 
was--. " 

"Stup for God's sake \" blurtw the 
mall in the swivel, "I-I'll give you any­
thing! Whnt-what do you want?" 

"Yuur life I" snnrled the killer. "Re­
member after we stud:·up the bank, how 
you double-crossed me; took my share 
of the loot, while 1 slept, and made a 
I,;etaway? Well, I haven't foreouen I 
Yuu took the mOlley, started in business 
here-and look at you now. Rich I Dut 
you h.aven't changed any. Still double­
crussing your business·pals-hogging it 
all wilh cutthroat tactics! You're the 
§;lIne old--" 

"DolI 't-<10I1't speak that name I F"r 
Gud's s.-.ke, don't--" 

The secretary smiled sourly. " "Thm 
gentlemen to sec you," she annoullc~d" 
:'An insurance-agent, a business and 
trade joumal solicitor, and a gentleman 
selling a book on cooperatioll, the Sec· 
retary of the Trade Association of our 
industry. I'll tell them lhe usual thing. 
I suppoSt, that you're not intcrestrd. 
an<l--" 

.. Just a minute, Miss Divensl" Bond 
was sitting very straight and erect. I-I 
need some more insurance, and I want 
to subscribe to a few business and trade 
papers, As for the book on cooperation, 
order a copy immediately, and make out 
our firm's ilpplication for membership in 
our trade orb.anization. I'll be its ix:SI 

BOOSTER from now on. 
"And by the way,"-he was clipping 

his words decisively-otten"the ad\'ertis' 
ing manager to kill the copy on that priet­
cutting campaign, and run STRI\tGHT 
stuff, hereafter-the honest goods, al 
square prices, and no more exaggeration. 
Also C.3.1I up the secretary of the National 
Macaroni }.lanuracturers' Association, 
and tell him I'll be ~t the next cun\'tn· 
lion and would like to say a few wordl 
on~r-COOPERATION. That win 
be all. Miss Bivens-cxcept that your 
salary will be r.l.ised ten-dollars a wcd:, 
starting Monday." 

Bond suddenly leaped to his [ect. 
"Why-why she's rainted I" he gasped. 

"Or-or is she DEAD?" 
Luckily, Miss Bi\'ens had only iainlcd. 

All "'Oflls rlstnl,J 

PASSING THE BUCK 
CLUDMAN: I've struck a lJ c r r~(I' 

Iy priceless idea. I've arranged tu ghe 

a man $lO,CKXl on condition that he rt­
lie\'es me of illl my worries. 

'UNDERTAKER' is what you're 
You're gonna need one 

"Shut upl In a few days your son 
will be running this busbcss, and he's a 
MAN I At different times, I've insured 
hill1. taken his subscriptions to business 
and trade papers, found him interested 
in Trade Association work, and sold him 
books on elhics and cooperation. \Vhen 
he sits where you're sitting, he'll have 
the respect of his competitors 

"FRIEND: That'& fine, but whcre 
are you going to get the $IO,OCO? 

CLUDMAN: Ah • • that will ~, 
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MARIO TANZI & BROS., Inc. 
Presents 

The "FAULTLESS" 
SEA-- SHELL--DIE 

A Distinct Achievement 
10 

Macaroni-Die-Manufacturing 
~CCDC~ 

Equally Suitable for Either 
PRODUCTION or QUALITY 

All TyPU •• AII S/%CJ··For All Purposes •• 
ilSK FOR SAMPLES 

FEATURES 
UNFAILING AT FAST DISCHARGED LOADS. 

SELF· CONTROLLED FOR AVOIDING "SI'LIT" 
AND CENTER·WAVED SEA SHELLS. 

CHOSEN TO SECURE A SMOOTH PRODUCT 
THROUGHOUT EVEN IN THICKNESS. 

DEPENDABLE FOR CONTINUOUS OPERATION. 

The Quality of TANZI'S Dies is 
Our Most Valuable Asset, the 
Clf:arest Tribute to the Honor of 
Our Fast Growing Organization. 

MARIO TANZI & BROS., Inc. 
348 Commcrclitl St, I 

BOSTON, MASS. 
1274 78th Street 

BROOKLYN, N. Y. 

CRIEA TORS alfi1ldl MAKIERS 
OF FllNIE DlllES 
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Common Sense 
suppose the 
machine? 

A.-Yes. 

salesman demonstr3.ltd the 

Shortly aller the Ilotkm:ukel drop ollut 
Octobu, when tIlt: wilde II rumors were 
al1o:l1 regarding the immediate bU5inus 
outlook, someone approached one of 
America', 10051 raniGhtcd businus luders 
and l4.ked the question: 

answering they have a responsibility 
to give an accurate and unbiased state­
ment based on actual conditions and 
facts. 

Q.-Did that deliver the singlt' chtck 
you s:Jy you wanted? 

A.-No. 
Q.-How was he going to make it do 

ii, then? 

"How can we :l\'ut a bu~ine~s panic::?" 
And without !lny huilalion the reply 

came bad.:: 

A Dialogue With a Moral 
. A.-He Solid he was going to changt 
something on the machine. 

"ThrollGh collt'cth'c comlllon sense." 
And today, as we look back with 

some perspecti\,e, Cortified with Cacts 
as to just what has happened, it is evi­
dent that collective common 'sense 
brought us through with a minimum 
of injury. Even at the time, except (or 
Cear, it was possible to !:Ice that Ameri­
en's 120 million people had to go on 
buying j that the needs and require~ 
ments of so large a population must 
keep the wheels of industry turning; 
that there need be no business panic 
except that which might be brought 
down upon us by panic in men's 

minds. 
In opening the recent Dusiness Sur­

vey Conference held under the auspices 
oi the Chamber of Commerce of the 
United States, President Hoo\'er rec~ 
ogtliled this when he said: 

"A great responsibility and opportu~ 
nity rest UpOIl the business and eco~ 
nomic org:lnilation of the country. 
The task is one fitted to its initiative 
and courage. Beyond this, a great re­
sponsibility for stability and prosperity 
rests with the whole people." 

Reports made to the Business Sur­
vey Conference by representati\'es of 
the many lines making up the fabric of 
American business enterprise disclosed 
that business was proceeding in an or~ 
derly fashion. 

Subsequent reports received by 
Chairman Julius H. Barnes, reveal that 
business generally has been approach~ 
ing a normal volume of production :11111 
distribution for the seaSon. 

Taken as a whole they indicate 
that readjustments are being made in 
an orderly way with definite signs that 
the financial situation is sound and 
that credit is nowing L,lCk to produc­
tive enterprise. 

One of the most encouraging factors 
in the n:ccnt business situa tioll has 
been the (act that there was no com­
modity price innation, as in times past. 
Warehouses and shelves were not 
overstocked. Stocks or goods were 
low and there was no occasion for a 
damming up of goods, with an attend­
ant period of distress prices. 

Salesmen arc asked daily for their 
opinions on business conditions. In 

Q.-Wbcu he delivered the m:lI:hine, A little case went through my office 
last week which is so illustrative of the 
t.1relrss way in which business transac­
tions are often entertd into that I want 
to give it some attention here. 

had he done that? 
A.-No. 
Q.-Ditl you take it up with him? 
A.-I d;d. 
Q.-What did he say? A responsible, level headed manufac­

turer came to me with a story about a 
cnslt register. He had signed n typical 
instalment contract for an t:(~nsive reg~ 
ister, and had turned in a small, old reg~ 
ister as part payment. His story was 
that after he go~ the register he found it 
wouldn't do whdt he thought it would, 
and he wanted to tum it back and gd his 
owI\. The register company refused to 
do ii, and 50 he came to me to see where 
he stood. I r.~ad the contract, and the 
following conve. sation, which en~ued bc~ 
tween us, will make my point: 

A.-He denied he had agreed to 
such thing. 

Question.-What was it you expected 
the register' to do that it wouldn't do? 

Answer.-Assemble purchaSts from 
se\'eml departments 011 one chctk. 

Q.-Did anybody tdl you before you 
bought it would do that? 

A.-The salesman did. 
Q.-In writing? 
A.-No. 
Q.-Why didn't you have that written 

in the cont ract? 
A.-l trusted the salesman. 
Q.-Didn'l you see this clause in the 

contract that the verbal representations 
and promiscs of the salesman shouldn't 
he binding? 

A.-No. 
Q.-Did you read the conlract at all? 
A.-No: 
Q.-Why didn't you make the sales­

man I1;'U\'e that the machine would do 
Wh31 he claimed before you signed? 

A.-Didu't occur to me. I thought 
thcse were reliable people. I don't care. 
H they slle me I'U fight them. They 
can't put anything like this over on me. 
I'U spclltl n thousand dollars to beat 
thellli 

Q.-Hut didn't you notice from the 
contract that they don't have to sue you? 
If you read clallse 8 you will see that you 
gave thelll authority to enter judgment 
abrainst ),ou, if you don't take the regis­
ter, without suit. Not having read the 
contmct, I suppose you didn't see that? 

A.-No, I didn't. 

Q.-And of course you had nothing in 
writing? 

A.-That's right. 
TIle manufacturer then turned qUtso 

tioner : 
Q.-\Vel1, what can I do? 
A.-YoU can either take the re,,;;! ;"' ~. 

1"")' the ~um of money you agrerd 
should take judgment against you 
That is, provided you can't make 
kind of adjustment. These people 
responsible, reasonable people-why 
go to them and teU the.rl you 
mistake? Don't start by charging 
salesman with a fraud-that won't 
you anywhere. Put your cards on 
table; lhey'll do something for you. 

And the next time, get evel')1hing 
the contract, particularly Iht maill I 
And then read the contract before 
sign. 
By ELTON '. DUCKLEY. COII""/" 
at-Law, 1650 Real tZstate Tnut 

Plliladclpllia, PO.' 

President Alexander Itolnoredl 
. At a recwt directors' meetin!:, 

Nation31 Adhesives Corp., :\. 
ander, president, was presentt'(\ hy 
a.ssociatc:s with a bronle taule t 
scribed as follows : 

A Token nf 
Resp.ect, Admiration 

and affection for 
ALEXANDER ALEXAl\pER 

President of the 
NATIONAL ADHESI\' ES 

CORPORATION 
From his Associates 
In apprecia tion of 

The Sagacity, Fidelity 
and Inspiration 

Of ';is leadershi p 
1929 

This tablet has been hung in 
ecutive offices, where it may be an 
spiration and a help to the men of 

Q.-Udore you signee'. the contract, I organization. 

1>. 

John J. Cavagnaro 
Engineer and Machinist 

Harrison, N. 1. U. S. A. 

Specialty of 

MACARONI MACHINERY 
Since 1881 

N. Y. Office & Shop 

From 

Amber Durum Wheat 
STRONG and UN {FORM 
and of a WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA~ 

255·57 Centre Sireet. N. Y. 

. , 
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Secrets of Successful Trade Marking 

---Choose With Care Your Brand Carrier 
W,illrn ,xp",sly ,Dr Th, Macaro"i Journal by Wa/J.. FilII''''' 

Trade mark "atmosphere," IIr the 
"setting" cinn a hrand, ilia), (UUllt for 
almost as milch as the !ratlc mark it· 
sclf. Oh, 011 second thought. mayhc that 
statelllent strelches the tnuh just a lit· 
tic. nut certainly the badq;ruund against 
which a trade mark is hahitually uset! 
ami displayed plays a much bjg~cr P.Ul 
than 50l11C of us had 5UIlI)()Scd in selling 
the consuming Jlublic on a t,:ivcn trade 
mark. And keeping that public 50 sold . 
This is why it Lchoovcs c\'cry marketer 
of macaroni. Of kindred speciahies, h) 
choose his tralle mark "carrier" wilh ex­
trcme care :llJlllong foresight. 

First, let us se t ourselves straight nn 
the cOllnection, The teTm "tratlc mark 
carrier" smacks uf the utilitarian,-Ihe 
practical facility,-whereas any refer · 
ence to trade mark setting or environ­
ment hints at the sentimental. But in 
this case the 2 elements arc one and the 
same thing-. The trade mark carrier is 
the wrapper, label, carton, seal, sticker 
o r package drcss which bears the trade 
mark to ami fro in commcrcc when, as 
in the c:lse of macaroni, it is not .. · .. ually 
practicaLie to implant the trade mark di­
rectly on the goods. But the bolt, or 
package wrap, or whnt not, is usually SO 

much larger in size than the !ilraight 
trade mark that this carrier not only 
serves as a support for the trade mark 
hut also prO\'ides the mark with a frame 
or a stage sctt ing that, if well arranged, 
emphasizcs anti glorifies the hrnnd. 

It is somcwh31 radical, I know, to tell 
the hus)' markcter of macaroni that he 
must take tillle to consider not his trade 
mark alone hut the effect of his trade 
mark in its surrounding scenery. Why. 
it is only in reccnt years. since the Su­
preme Court of the United S tates has 
been insistent about it, that brand~rs 
h:wc been persuaded to look upon cach 
nUIlIKlsill' trade mark as ;111 entirety. De­
fore that there was always temptation 
for the macnroni mall to pick out some 
one pet fealure of his identifying design 
and play that up as though it were the 
whole tmde mark. Now, from visualiz­
ing tht, complex mark as a whole, Ihe 
seller is urged to go a step farther and 
see to it that the container fonn or 
printed matter which bears his trade 
mark to the purchasing public measures 
up to, reinforces and intensifi es the mark 
in the impression the mal :.c makes upon 
the lay mind, 

There are practical reasons aplenty 

why Ihe trade mark carrier should be in 
tUlle with its trade mark i reasons quite 
aside, that is to say, from considerations 
of good tastc. One of the prime persua­
sh 'cs to the selection of a suitable hack­
ground for the brand is the matter of 
visihility, Some contrasts o f color are 
mure emph31ic than others, A trade 
mark name displayed in any givcn color 
will "stand out" more impressively 
against certain hackstops than it will 
against others. All this is mighty im­
portant, too, in this day when the shelf 
value of packages is capitalized to the 
utmost and when windows displays are 
glimpsed fh"Ctil1gly and often at long 
rangt', Nor lloes the choice of proper 
color necessarily involve the macaroni 
hrander in a 101 of expensive first-hand 
investigation and experiment. He may 
play reasonahly SolIe hy simply following 
the taLies th:lt have been worked out 
showing comparative visibility of colors. 

No less imptJrtant than "isibility in 
)licking a trnde mark carrier is the at­
tainment of contrast,--contrast, that is 
to say, between one proc!uct and its 
rivals, It behooves every marketer tlf 
macaroni who has an established trade 
mark, ramiliar, or to become familiar to 
the public, to give that mark its full 
chance to pull business by making it 
readily distinguishable from all competi­
tive marlts, Naked trade marks may 
have slight similarit ies that could con­
fuse the unwary. TIlercfore it is no 
more than good policy for the seH con­
fident marketer to cmplo)' all the re­
sources of setting and background tn 
keep his marked receptacle ap.1.rt from 
its fellows in "front ," To illustrate, if 
one macaroni marke~cr has mounted hi!' 
trade lIIark against a p.lckage b.1Ck­
ground in a chC\:ker ooanl design, a com­
petitor who desires to challenge 'him for 
trade will not only eschew a brand car­
rier in the ch~cker board p.lttem hut 
rna)' go to the opposite extreme to under­
score the individu31ity o f his mark 
through no\'e1ly in the surroundings, 

Some of the shrewd marketers of 
macaroni who arc most keenly alive to 
the importance of capit3lizing the trade 
mark carrier ::15 w~11 as the trollle mark 
have centered their attention lately upon 
the development of trade mark convey­
ances that make possible trade mark re­
petition on each unit of sale. The prin· 
ciple here involved is old and time-tried. 
Indeed, we h3ve progressed to the sta.::~ 

where most of us regard "reiteration" as 
the essence of all advertising. The .lino 
technique in trade mark display applies 
that same lonnula, with the added ('on­
sideration of insur.mce thllt every be. 
holder of a package unit shall surely Stt 
the trade mark no matter from whal di· 
rection or at what level he looks, A 
typical exnmple of the self repealing 
trade mark carrier is the ~ckage Wr.lp 

so designed that when the wrapper is in 
place the trade mark will be cOllSllicu· 
ousl)' positioned on each of the 4 sid(s 
and 2 ends of the package, 

That the macaroni industry is awak­
ening to the importancf' of assisting 1 

trode mark to put its best foot foremost 
is attested by the pains and the expens( 
to which certain trade leaders have be(n 
put to ascertain the reactions of the pub· 
Iic. No project in scientific selection in 
any commodity field has surpassed in 
thoroughness that which enabled th~ 
makers of De.:ch-Nut macaroni to pick 
the best bet among nearly 2 dOlen de­
signs of trade mark carriers, submitt(d 
by as many different commercial artists, 
Instead of attempting to d«ide the qU(s, 
tion themselves the Deech-Nut peopl~ 
cnlisted the public for a straw vote, th~ 
voters being invited to express Ihm in· 
di"idual preferences with respect to cotor 
combinations, appropriateness, impres· 
siveness o,r designs os a whole. elc, 

It is worthy of special attentinn thaI 
the plan followed in this Deech-Nut \'01, 

iug contest (conducted in various I:ro­
cery stores) did not ask judgmenl "l1th~ 
call1iidates as complete entities, lll ~u·.ld, 
the plot was to "break down" the .elec· 
tion into the separate factors that ":0111' 

bine to pro\'ide all effective tr.ul(· l1I.l r~ 
carrier, To that end each citizl'lI who 
was asked tf) pick his favoritc ~ irom 
amon~ the tentative designs on vil'" waJ 

instructcil to think of only one til liS ;,t 
a time and vote accordingly. Fir~ ! , dr­
sign alone was considered. Then a .elec· 
tion was made on the score of colM \,;,1· 
tles only. And, so on. In any apl'rai~1 
nr IKlssihle trade mark carriers, whether 
it he cOl1fmed to the macaroni 1I1;lkcr's 
own staff or th~ public be invitc!1 in, it 
is desirahle to set up a "measuring slick" 
in the fonn of a simple, black and white 
rendition o r the trade mark name or dr­
vice. Alongside this "control" 111a), be 
ranged for purposes of comparison. the 
various and sundry potential carnru. 

(Colltirlutd "" Pogt 32) 
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NORTHI .. AND FANCY No.2 
AN)) 

NORTHERN LIGHT 

NORTIILANII MlLI.ING co. 
HINf'(UPOIJS, NINNl>lOOrA 

T.LNo. 
Hegeman EaI.bUshed 

1 8 
9 
6 
6 

OUR 

8 
9 
8 

FAULTLESS MACARONI MOULDS 
Are Alway" Satisfactory. 

Every Order I, Given the Perlonal 
Attention of Die Expert,. 

F. MONACO & CO. 
1604 Dekalb Ave. 

BROOKLYN NEW YORK 

CHAMPION EGG YOLK 
BEATERS 

for Every Noodle Plant 
3 •• Speed-36·80 Qt. Bowls 
4 •• Speed •• 36·60 Qt. Bowls 
7 •• Speed •• 20 Qt. Bowl 

ELIMINATE STREAKY 
APPEARANCE BY 

Egg Yolks and 
Mixing Eggs with Flour. 
Champion Beaters 
reasonably priced, 

Beating 

are 
cost 

little to operate. 

Champion Machinery Co. 
Joliet, Illinois 
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Notes of the Macaroni Industry 

Macaroni Exports Steadily 
IncreasiD~ 

Chile ...... _ ...... _..... 425 
Colombia _. __ .......•. 48 
Ecuador ... _ ... _ ... _.. 48 ' 

American manufacturers are enjoy- Peru I .... _ ... __ ••• __ . _. 300 
ing a very profitable foreign trade in Venezuela ..... ____ ._ 2,448 
macaroni products according to figures . n. Indill •.......... __ .. _. 968 
by the Bureau oC Foreign and Domes- n. Malaya.................... 713 
tic Commerce which indicate an up· Ceylon ................... _... 1,748 
ward trend in the exportation of this China ........ _ ........ _..... 30,204 
foodstuff. Java and Madura ...... 1,416 

For November 1929 a total of 1,061,- E. Indies._ .... ___ ._. 435 
822 Ibs. was exported at a value of Japan ............. __ ._ 3,500 
$93.875 as compared with only 989.887 Palestine ._ ...... _ ...... _ 78 
Ibs. valued at $93,379, the exports in Philippine Islands._... 5,383 
November 1928. Siam .. __ ............... __ . 145 

For the 11 months ending Nov. JO, Australia .. _ ........ _... 88,519 
1929 the exports totaled 9,808,143 Ibs. B. Oceania .................. &3 
bringing to American manufacturers F. Oceania . ____ ... 1,155 
and exporters $837,049. In the same New Zealand.............. 26,575 
period in 1928 the exports were 8,770.· B. E. Africa ... _ ........ _. 205 
4171b5, valucd .t $789,181. Union 01 5, Allica._. 4,617 

On the other hand the importation Nigeria ................... _... 184 
of macaroni products shows a slight Mozambique ...... __ • 1,545 
decre.,'l". In November 1929, 296,820 

65 
10 
11 
36 

423 
III 
74 

243 
1,857 

166 
48 

505 
8 

854 
17 

11 ,529 
10 

134 
3,092 
, 24 
565 

18 
174 

Ibs. of this foodstuff was imported at a 
cost of $28,300, compared with 297,500 
Ihs. valued at $28,900, the imports for 
November 1928. 

How Many Feet In a Pound? 

For the 11 months ending Nov. 30, 
1929 the imports totaled 2,536,282 Ills. 
costing $235,328. During the same 
period in 1928 we imported 3,007,536 
Ibs. paying for them $336,831. 

A pleasant winter pastime (or those 
mathemntica.l1y and statistically in· 
clined is to determine how mnny feet 
of spaghetti constitute a pound. As is 
naturally to be expected many treat 
the problem from a humorous angle 
while some attack it seriously. 

of the (armers' income of the north· 
west. Durum wheat makes a yellow_ 
ish bread that is not pleasing to Am. r· 
ieans. So the Mrthwest's durum Chip 

did not bring d. good price until the 
. macaroni business in this country t11 5_ 

covered its value and provided {Ol it 
a huge market. This was a great h. lp 
to the farmers of the northwest Si llCC 

durum is a good crop in some of lhe 
drought afcas where ordinary who at 
is not very successful. 

New Spa,hettl Firm 
The Haverhill Spaghetti company 

was recently organized in Haverhill, 
Mass., and a small modem plant in· 
stalled at 103 River st. ,~e proprietor 
is Carrado Marino who Cor years has 
been a successful produce denier in 
that city. Though the firm name em· 
phasizes "spaghetti" all forms of mac­
aroni products will be mnnuractured 
and distributed in wholesale and retail 
channels in Haverhill and vicinity. 

Rotarians Learn Macaroni Making 
Henry Mueller, president of C. F. 

Mueller company, Jersey City. N. J., 
and former Ilresident of the NationOl1 
Macaroni Manufacturers association, 
was the principal speaker at the Janu· 
ary meeting of the Jersey City Rotary 
club. With the aid o( a motion picture 
he described the macaroni manufactur· 
ing' process and gave", short histnry 
of the progress made by the industry. 

In his talk Mr. Mueller declared thOl t 

\Vhile most of the American maca­
roni exported in November went to the 
countries in the \\' estern Hemisphere 
shipments were made to pmcticnlty 
every continent and all of the leading 
nations as shown by the table of ex· 
ports below: 
Countries Pounds Dollars 

14 
332 

1,565 
18,632 
40.295 

One who is ddt at figures has con· 
eluded that there are about 85 48-inch 
strip!! to a pound. This would equil.l 
about 3400 inches or 284 (eet. The 
strips figured on are the 2 straight 
lengths and the crook formed in hang­
ing over the ordinary macaroni stick. 

\Vhile macaroni mnnufacturers are the origin of macaroni was lost in an· 
tiquity hut that Italy apparently :le· 

Greece .......................... 134 
Iri sh Free State.......... 4,200 
Netherlnnds ...... ........ 19,100 
United Kingdom ........ 205,281 
Canada ........................ 474,707 
British Honduras ...... 1,933 
Costa Rica .................. 1,604 
Guatemala .................. 770 
Honduras .................... 15,973 
Nicaragua ................. . 6,4 17 
Panama ...................... 27,003 
Mexico ................. ....... 29,359 
Newfoundland and 

Labrador ............... . 
Bermudas ................ .. 
Janlaica .................... .. 
Trinidad and Tab ..... .. 
Other B. \V. Indies .. .. 
Dom. Republic .......... .. 
Neth. \V.Indies._ ...... . 
Haiti, Rep.of... ......... .. 
Virgin Islands ........... . 
Bolivia ...................... .. 

2,401 
2,134 
2,142 
1,392 

34,325 
47,167 

5,160 
7,941 

400 
100 

137 
113 
46 

881 
652 

1,438 
2,766 

275 
236 
198 
)0 

2,035 
3,0+1 

526 
411 

34 
15 

laughing at these figures knowing that t d th r d t 'u51)' Id 
I I I dd d h ' cepe coo mos graclO :L1 

t I~ engt I per poun ep~n s upon t e must be credited with :Ianding d •• wn 
tluckness of the spagheth and whether .\ I d t t tl t c The , . , 1 d I 1 I . t Ie pro uc 0 Ie presen ag. 
or not It IS per ortite • t Ie press 0 t Ie t' t ' t r tl It .. r tiS . ., h d h ar IS Ie temperamen 0 Ie " I., 

COU
b
'll.t7 I~ cdnJ?ymg tl e game a~ t ~ . 'ldt its mark in maca.roni product , in 

pu lelty IS DIng no mrm to macaroni !'h h ' dId 1 • 150 to '00 f t at t ey \ e\'e ope rom . 
consump Ion. different snapes, sizes and forms . . tll 

Macaroni Helps Northwest Farmers 
The growth of the macaroni manu­

facturing business in the United States 
has proved a boon to the fanners of the 
northwest, states a recent release to 
the press by The Creamette Compnny 
of Minneapolis. One of the first sighta 
that interests visitors in macaroni 
manuiacturing plants is the almost 
endless piles oC sacks of a meallike 
flour which is known as semolina, and 
which is made from durum wheat that 
is best grown in the Dakotas and in 
some parts of Minnesota. Durum 
raising yields a substantial proportio.n 

made from the same basic dough. 
Macaroni first became pepulnl in 

America about 40 years ago' but itS 
arentest progress ha5 been made \I it h· 
in the last 20 years. He stressed lhe 
lact that consumption of m3c;u"ni 
products in America is still very small 
as 'compared with European countries. 
The Italinns ' consume about 50 Ibs. a 
year per capita, the German!! about 20 
Ibs. and the Americans fewer than 
5 lb., , 

The motion picture sh'bwed the pro· 
cess of manufacture (rom the growing 
of the special wheat in the northwest· 
ern states, its grinding into suitable 

,,' 
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ke Your Noodles 
from the finest 

GG YOLK 
Rich in Color---

E 

Fresh and Sweet 

Write for Sample. 
and Prices 

LOWE CORPORA TION 
BROOKLYN, N. T. BALTIMORE, MD. 

5-7 Welt Lombard Street Terminal Bklr. No. 8 

LOS ANGELES, CAUF. 
Mltoo IDd Sac:n.menlo Strteb 

CHICAGO, Ill.. 
3611 S. Aohland A ... 

For Better Results 

USE 
PENZA'S BRONZE MACARONI DIES 
fitted with U. S. Patented "Kleen-e-z" 
remarkable pins. 

Prices Reaonable, quoted on request. 

FREDERICK PENZA 
29S Vemon Ave. Lonr hland City, N. Y. 

, .. 

When You Are 
Wrapping Packages 

at top speed ...... the glues 
you use must be worthy of 
your trust. The fastest 
operation cannot be too 
speedy for 

PACKAGE 
WRAPPING 

GLUES 

Other Mikah Adhesives: 

CARTON SEALING GLUES 
LABELING PASTES 

CASE SEALING GLUES 
PICKUP GUMS 

OVER LAP PASTES 

NATIONAL 
ADHESIVES 

CORPORATION 
Eurlllit'e O/liu,: NEW YORK 
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farina and semolina, the mixing. 
kneading and pressing operations by 
huge machines. and ~hc cleanly. well 
ventilated drying r-:.onls where the 
products arc properly cured before be­
ing packaged to suit the wishes of the 
llistributers and consumers. 

Manager Minard Honored 
1-1. E. Minard, saJcsm:magcr of (he 

C. F . Mudlcr company, Jersey Cit)', 
N. J., was clcctcll second vice president 
of the Association of Manufacturers 
RCjlrl'scnt:lti\,t'S in New York cit)" and 
assumed his ne\\' oOice early in January. 
Mr. Millani is one of the aclivc mem­
bers of the association and is apparently 
in linc for higher honors therein. 

Navy Wants Spaghetti Bid, 
The Bureau of Supplies and '\c­

counts, Navy Department, \Vashing­
ton, D. C, is adn~rtisinG' for hids on 
133,(XX) Ibs, of spaghctti to bc ucli\'crcu 
at 3 navy depots, all spaghctti to be 
of a quality anu packeu in strict ac· 
cordancc with special spccifications 
announced by th e Navy Dcpartment 
on Dec. 2, 1929. 

AU bi's are to be suhmittcu on or 
beCore i..:arch II, 1930, and deliveries 
made eithcr by watcr or rail carricrs 

according to the cOIwcnience or the 
contracting hidders. 

Dids arc to be submitted fo r delh·· 
cries as follows: (a) 37,<XX> Ibs. of 
spaghetti to the Officer·in-Ch:lrge, 
Navy Supply Depot, Brooklyn, N. Y. 
(b) 51,(0') Ibs. to the Officer-in-Charge, 
Navy Supply Depot, Operation base, 
Hampton Roads (Sewald's Point), 
Virginia . (c) 45,000 Ibs. to the Supply 
Officer, Navy Yard, Marc Island, Cal. 

According to the announcement thc 
successful bidder will have to pay all 
(reicht and drayage expenses to the 
point of uclh'ery whcre inspection will 
be made of thc product to determine 
its quality anti weicht. Even at that 
point the government reserves the 
right to reject the product if not in 
keeping with specifications , the basis 
on which all bids should be m:ule. 

New Sea Shells Die 
A special die (or manufacturing the 

sea shell shapes o( macaroni products 
has been invented hy Guido Tanzi , vice 
president of lo.brio Tanzi & Dros., Inc., 
and will he made availahle to the indus­
try as soon as it can be manufactured to 
meet orders. The p,ltent on the new die 
has been applied for hy the inv(lItor who 
claims thai it will produce 3. much L(t-

Icr product, insuring- uniformity of shape 
and regularity of wall thickness. 

Aasumes Presidential Duti(s 

Flallkl~d on all sid(!s by a ben' of 
bC.luties corralled from the stage a l~ tl .:111 

ranks of society, Louis S. Vagnino. vice 
I)resident of the American Beauty :\lau­
rani comp.ll!), ami general mana gl'r of 
the Faust htacaroni company, assumed 
his new duties as Ilresiilent of tll <: 51. 
Louis Association of ),fanufacturers Rt~ 
rcsenlativcs (or the year 1930. Recog­
nized as the most eligible b.lchclor in the 
efficient slafT of officers, his cowurkers 
arranged for the ceremony of indlll:tion 
to oOice midst a scene never before \\;t­
lIessed at installation services. The~­
lIual inaubrural dinner was gi\'en ill the 
Gla st! hotel Jan . II, and to the credit of 
this young macaroni manufacturer it can 
be Sol id that he was probably the Iml 
flust(red o f those present, wholly un· 
conscious of the counteracting effeci of 
his comeliness on the 10y(ly ladies who 
graced the occasion. 

Among the others who formed part of 
the cast in the lovely scene were Auther 
L. Benz, .Vest-Claymcr Co., 1st "ice 
president ; Bcter S . Miravalle, Associated 
Brokcrage Co., 2nd vice president; Park 
F. Kirk, Indiana Cond(lls(d Milk Co" 

A .:~ESEARCH ON MACARONI PRODUCTS 
BY 

THE BUSINESS BOURSE 
+: 

MACARONI and NOODLE MANUFACTURERS 
will be interested to know that there is now available, at a reasonable cost, a 
thorough and ccmpiete survey of the Macaroni Industry, prepared by THE 
BUSINESS BOURSE. N. Y.-a research organization headed by J. George 
Frederick. author of "Modern Salesmanagement. etc. 

THE SURVEY COVERS NEARLY 100 TYPEWRITTEN PAGES 
fully illustrated with graphic charts and maps. and is the most complete and 
detailed study of the marketing and consumption of Macaroni Products which 
has yet been compiled. 

APPLECROFT HOME EXPERIMENT STATION ANALYSIS 
The SURVEY analyzes the CONSUMER SITUATION with special care. as 
Mrs. Christine Frederick. famous home economics authority. is affiliated with 
The Business Bour"e and her analysis of the consumer situation is included. 

Th. RESEARCH eo,.n an AN/.L YSIS of 
PRODUCTION-8ALES- DISTRIBUTION - ADVERTISING 

MEmODS, ETC, . 

It .hould ba In the hand. of .'.ry prol"'''''' 
M.nur.cturer In the trade I PRICE $150 

Addreu THE BUSINESS BOURSE 
80 W .. t 40th St. - New York City 

Fdoruar), 15, t9JO 
THE MACARONI JOURNAL 

~=======:;, 

ATTENTION TO ALL 

MACARONI MANUFACTURER 

You will nnd 8atlsfnctlon, economy 

nnd dumbility In 

STAR PERFECTION DIES 

THE STAR MACARONI 

DIES MFG. CO. 

47 Gnlnd St. New York 

from 

PER PASTA PERFETTA 

"Meglio Semo/a-Non ce ne" 
Guaranteed by the 

I 
Most Modero Durum Mill. io America 

MILLS AT RUSH CITY. MINN. 

MIXER TO PRESS 
The: problems o f mixing 3ml kne3ding m3uroni 

dough rapidly, thoroughly 3nd continuously for In­
definite periods without interruptions fo r rep3irs arc 
m05t vilal poi nt s for considemtion in purchasing 
such cQulpment. 

We: Ila\'e embodied in th ese machines the bell 
fe3 ~ lIrcs COII~p3lible with st rengdl 3nd durability 
whIch has ~ 1 \'el1 th em 3 reput;llion for superiority 
of scu-ice and output . 

TIII~ stro nges t 3ntl best mal e rial is used in their 
construction and as nurly as possible: they are 
mechanically pedect. 

The. aCI~o n of our kneaders on th e dough frolll 
the I~" ~ er IS 3 th~rou g h mec:h3nical rc: fining process, 
conSISting o f .rapltlly and re:pc3tc:dly rolling, (olding' 
antl compresslllg the dough. resulting In uniform ab-
sorption 3ntl intermingling of the Ingredients so 

that the Quality of the protluc:t delivered by the: preS! is constantly maintained. • 

All Hydr3ullc and Auxiliary Packing Cylindeu on our Prellel are bronze bushed. 

You'll find Quality and Workmanship in our producl 

CHARLF,S F. ELMES ENGINEERING WORKS. 213 N. Morgan St., Chicago, U. S. A. 
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secretaI")' i Edward Spellerberg, Pet Milk 
Corp .• treasurer; Joseph E . Zip!, General 
Food Co" chainnan of board; A. L. 
Hcnige, Ohio Match Co" director; Sid 
\Vildberger, Colonial Salt Co.t din:ctor; 
J. P . Oswald. T. A. Snider Co., director; 
H. L. Wagner, Stanton Brokerage Co,! 
director i A. F. Comil s, sergeant at nnns. 

Secrets of Successful 
Trade Marking 
(Cotltill u<d from PaQt 26) 

The selection may be as between wrap­
ptrs of different colo rs. Or, the medium 
may, also, be the subject for debate, 
Thus , when color and typographical lay­
out have been approved, there may re­
main the question of whether the tmde 
mark in the O.K'd color scheme would 
show up best on a. label, a tag, a sticker, 
a. band or a wrapper, or directly un the 
bag or carton, 

---
,\facaroni Exports for 

December 1929 
Countries Pounds Dollars 

Irish Free State...... ........ 4,200 332 

Guatemala ...................... 2,365 
Honduras ...................... 13,507 
Nicaragua ...................... 3,053 
Panama ...................... .... 68,252 
Mexico .......................... 137,fXJJ 
Newfoundland and 

Labrador ................... . 
Dennudas ..................... . 
Barbados ....................... . 
Jaulaka ......................... . 
Trinidad & Tob ............ . 
Olher n. W. lndics ....... . 

1,033 
1,020 

280 
342 
234 

1,554 

169 
846 
214 

3,605 
8,418 

89 
96 
28 
30 
44 

191 

.... INS • 

\ If~ , 
it's Hen to be 
poor what do ' . 

. '. you COlU it 
when anlan 

~ 'hOls to go ' 
f\ tlll'ough : 
.' life like !* 

this L_? __ ' 
---o~·,· 

Cuba ............................... . 
Dom, Republic .............. .. 
Netherlands \V. Indies .. 
Haiti, Rep. of .............. .. 
Virgin Islands ............. . 
Colombia ................. _ .. . 
&uador ...................... .. 
Peru ............................. . 
Veneluela ..................... . 
Uritish India .............. .. 
n. Mala)'a .................. .. 
Ceylon ....................... _ .. . 
China .......................... .. 
Other N dherland E. 

Indies ....................... . 
Hong Kong ................. . 
Japan .......................... .. 
Philippine Islands ...... .. 
Siam ......................... .... . 
Syria ..................... - ..... .. 
Austr:alia ..................... . 
B. Oceania ................... . 
F. Oceania ................... . 
New Zuland ........... .... . 
n, E, Africa ................. . 
Union of S, Africa ..... . 
Gold Coast .................. .. 
Nigeria ............. - ... : ..... .. 
?o.IOz.:lmbique ................. . 

35,278 
10,330 
1,060 
6,700 
1,300 
1,393 

150 
264 

1,166 
3,505 
2,201 

638 
16,733 

582 
97 

6,800 
10,986 

556 
48 

45,142 
894 

1,289 
11,775 

292 
3,358 

127 
. 52 
520 

2,189 
6'J.I 
110 
310 
100 
144 

18 
21 
92 

100 
256 
92 

1,381) 

61 
11 

9il9 
1,71)) 

55 
\0 

5,'1J7 
102 
117 

1,301 
JJ 

3i6 
15 
6 

56 

United Kingdom ......... . 323,607 36,913 
am.d ....... _ ..................... 209,814 20,076 
n. Hondu ras .. .............. 2,671 230 

Copy of poster put out by National Safety 
Council to promote plant &alet)'. 

DoatDe" i. awakening-keep lip with 
it. 

A oaUou.aU,-lmowo 
plW,' produced hI 
Stoltes " Smith Ma­
c.hb1es. 

STOKES & SMI~H 
Machines for Package Filling, Sealing 

and Wrapping 
An extensive line of machines for packa~ing, 
Machinu that measure by v~lume or by we,lght, 
Machines that seal and machines that wrap tight­
ly cartons of many siles. 

A Site and Speed (or Every Nec~ 

FuUy automatic single purpose machines for high 
production; machines of moderate speed, ~d­
Justable (or si~e of packag:e and accommodating 
various matenals and vanous. packages (or .the 
smaller output. Dusty matenals handled wlth-

out dust. Accurate wei~hts guaranteed even on 
the more difficult matenals, • 

SAVE--
Material, Labor, Contenu 

IMPROVE-
Display Value, SeUlnc Power, PrncnatioD of CoD.tenta 

Our experience is at your service in solving 
paclaging problems, We .han be gild to have 
you call on us. 

STOKES & SMITH COMPANY 
Summerdale Avenue near Rooaevelt Doule1'Ord 

Phllndelphla. U, S. A, 
Br//l.h Ol/ice; 23, London, E, C. I. 
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Barozzi Drying System 
Manufacturer. of Macaroni 
Dryer. that dry in any kind 

of weather 

FAULTLESS AND SIMPLE 

Result guaranteed 
For this industry we design and 

manufacture all kinds of 
labor saving devices 

Cala/o, .. e and e.limale al 
your requut 

Barozzi Drying Machine 
Company, Inc. 

949 Dell Ave. . Nortb Bergen, N, J, 
NEW YORK DISTRICT 

DUrUDl. 

Rossotti 
Lithographing Co., Inc. 
121 Varick Street New York, N, y, 

LITHOGRAPHED 

LABELS 
AND 

CARTONS 

Our Litho,raphed Carlons Have Special 
Feature,: Write for Sample, 

Semolina 
Present Day Competition is Keen, Manufacturer. Using 2-A Semolina 

Have No Difficulty Holding Their Trade and Increasing Sales 

Famous For Its Carefully Milled 

Quality and from the Best Selection 

Uniformity Amber Durum Wheat 

GUARANTEED 
Washing the Wheat Insures a Sweet Clean Product 

CAPITAL FLOUR MILLS, INC. 
MINNEAPOLIS SAINT PAUL 
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Grain, Trade and Food Notes 

Survey of Wheat Situation 
An outstanding feature of the world 

wheat situation in AUl;Ust-Novcmber 
1929 was the 3CCIlltluiation of evidence 
that import requirements for the crop 
p.'ar 1929·30 arc relatively small. This 
appears to result in p;1rt (rom the ex­
cellent wheat, rye, and feed-grain crops 
of Europe ami in pout fmm a heavy 
inward carrY-O\'cf of wheat. The volulIle 
of inlcrn:ltional trade in August-Novem­
her was smaller than in most recent yean 
and thi s 1l1tl\'cmcnt, together with the 
small requirements, suggests that the 
volul1Ie of inlemaliollal Ir:ulc for the 
crop year as a whole, measured by net 
exports, may approximMe only about 720 
million hus. Net exlXlrts totaled about 
940 million Lms. in 1928·29. 

The principal ehporting' countries har­
vesteel small crops in 1929. Even so, 
with the huge inward carryO\'ers enough 
wheat seems to be available to pro\'ide 
net exports of 720 million hus. or more 
without reducing tl~c carryover out of 
1929·:\0 C\'en to an a\'cl'3ge h~vc1, though 
the carryo\'C:r out will almost certainly 
prove smaller Ih:1II the carrY0'o'cr in. 
S uch developments seem to he in pros· 
pect e\'cn without a substantial change in 
the Se['ltembcr.Deccmbcr level of British 
parcels prices, which was low in view 
of the short worM wheat crop of 1929. 
In the ahsence of important changes in 
new cro,) IlroSpects, a roughly similar 
level of p.1rcels prices rna)' prevail in 
January.March. Hut j( net exports are 
to reach 720 million bus., the average 
seasonal mO\'Cl1Ient of exports from 
North Ameri .. a lUust be modified in the 
lasl few llIonths of the crop year; imd a 
nUHlification seems to imply a change in 
Ihe AUJ.,"llst·DCCI:mbcr relationshil15 of 
Chicago,U"'erpool and/or Winnipeg-liv­
erpool future prices. Such a change 
wouM probably occu r at a le'o'eI of inter-

national prices ahout like that of Septem­
h<.'r-Deccmher or a little lower if new­
crop pru~pecls prove favorahle, but at a 
higlll'r Il'\·ei if prospects are distinctly or 
e\'l'n moderately unfavorable. 

Sefton Company Merged 

The Container CorjX)ration of Amer­
ica, formeci in 1926 and recognized as 
one of the largest manufacturer!! in the 
packaging ilUlustry, has added to its or­
b'<1nization the old nnd well known Sefton 
~ranufacturillg Corp. The merger brings 
to the Clllltainer Corporation o f America 
:ulllitional annuallJUsincss of $5,500,000. 
The ITIcrJ;cd concents should do a total 
husiness of ~23,(XXJ,<XX) in 1930, accord­
ing 10 the estimates of Prcsitlellt Walter 
I '. Pal·l>Ckc . . 

The Cont:ainer Corp. plants arc sit u­
ated in Olicago; Kokomo ami Anderson, 
lml.; Cincinnati, Circlcville and Cleve­
lallll. 0.; FaimlOnt and Olarleston, \V. 
Va.; Bridgeport, Conn.; Natick, Mass., 
ami I'hiladelphia, Pa. To this group the 
Seitull Corp. \',;11 hring fabricating 
1,lanl5. in Olicago, Anderson and Urook· 
Irn, the laller givil1l: it ready access to 
the big New Yurk market. Also addi· 
tional business ill a field which the Can· 
tainer Corp. had not previously touched, 
the manufacture of folding hoxes, waxed 
ca rtons, suit hoxes, display cartons, 
paper pails. and olher boxes so exten­
sivelr used today. 

Th. Finishing Touch 

The National Adhesives Corporation 
of New York, N. Y., manufacturer of 
"Nikah" gums, p .. 1.5les ami glues for all 
sca ling purposes, has just issued a well 
iIIustrnh·d booklet Oil the usc of its prod­
ucts ill Ilacka"ring and scaling foods. nle 
hooklet illustrates how some of the lead­
ing manufacturers are meeting their 
Jahding and packaging problems. Copies 

of the booklet may he obtained by ad. 
dressing thc New York office of the or. 
ganization. 

Paper Box Convention 

The 12th annual com-ention oi the 
National Paper lime: Manufacturers asso­
ciation will I)t: held Feb. 2&.28 ill I-Ioltl 
Oeveland, Cle\'eland, O. The outst:Jnd. 
ing event of this year's meeting will be 
thc tmelc practice conference with the 
Federal Tradc Commission on FeL. 21. 

Several allied trades will meet in con· 
nrcl;oll with this annual convention. 
Among them are the Can and Tube 
Manufacturers association and the N;a. 
tional Paper Box Supplies association. 

Cr'1ditions have arisen in the Il.l\lCr 
hox trade that necessitate the cstaLlish· 
ment of tratle practice rulings to J;:uidt 
individuals in the paper box industry 
ilnd to cover the ethics and practices o'f 
the entire industry. 

One of the outstanding addresses will 
he thM of E. St. Elmo Lewis. who will 
speak on "Dc\'el0lling New nusiness." 

Duntm Wheat ShoWi Finner Tont 

According 10 the U. S. Dep..lrtmenl of 
Agriculture durum wheat offerings in 
January were hardl)' sufficient for cur­
rent trnde rt'lluiremcnls and as a result 
the prices cOfltinucd finn, slightly hichtr 
than ordinary wheat. All offeriul:s of 
good milling quality were rapidly taJ.:(n 
by the Minnesota mills. 

At Duuth No. 1 amber durum Wh(31 
was qUOtL"ll at 1.12 per bu.; No. 2 at t.10 
and No.2 mixC'd at 1.05}1. 

The semolina millers report that mm' 
roni lllanu~acturer5 had fairly well (0\'­

ered their I)resenl ne~ds by early con­
lrncts though several fin1l5 were in the 
market for raw materials to CO\'er th -.it 
late winler and early spring rC(juirt" 
menlS. 

Pioneers in the Design and Manufacture of 

Simplified Packaging Machinery 
CARTON SEALERS-AUTOMATIC WEIGHERS-FILLERS-PACKERS, Etc. 

Write for de.criptiue folder 

TRIANGLE. PACKAGE MACHINE.R Y CO. 
416-420 W. Huron Street, CHICAGO 

39 Cortlandt St., NEW YORK 441 S. SIlO Pedro St., LOS ANGELES 

Fd,ruary IS, 1930 THE MACARONI JOURNAL 

HOURGLASS SEMOLINA 
Embodies Those Requisities 

Strength, Color and Flavor 
So Essential for the Produc­
tion of a Highly Nutritious 

and Palatable Macaroni 

Location Enables Prompt Shipment 
Write or Wire for Samples and Prices 

DULUTH·SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW YORK OFFICE. F6 Produc. Ex.hanll. 
PHILADELPHIA OFFICE. 458 Bou .... Bldll. 

BOSTON OFFICE. 88 Broad Str •• , 
CHICAGO OFFICE. 14 E. J •• k.on BI,d. 

. " 

35 



I I 

•• 
36 THE MACARONI JOURNAL Febru:r.ry IS, 19l) 

Vol. XI February 15, ItlO No. 10 

Rulings Arouse Curiosity 
"Reading the new rulings of the 

Food, Drug & Insecticide Administra· 
tion with respect to milk and milk 
products in. the December issue of The 
Mncaroni Journal makes us curious to 
know just what effect this will have 
on macOironi made from milk," writes 
a New York firm. "Through your 
good offices we would like to obtain 
answers to the following questions: 

"(I) In the manufacture of milk macaroni 
mUll ani)' fresh milk be used or can onc 
ule dried, cnporalcd, condensed, puteur­
il.C~ d or skimmed milk? 

"(Z) What proportion of milk if any of 
the abo\'c nallied forms is required by IloW 
to be used in macaroni Jn3nufaclurc to IIU' 
mil it 10 be termed 'milk lIIacaroni .' ~ 

"As macaroni manufacturers we arc 
interested in having detailed in(orm:ation 
50 (ar as this product has come under 
your observation." 

To the above inquirer reply was made 
that the U. S. Department o( Agricul­
ture has as yet made no standards for 
milk macaroni though this has bte.n 
taken up with the department en several 
occasions. 

The Food, Drug & Insecticide Admin­
istration adviscs that the amendments to 
the mil~ standards adopted Nov. 25 do 
not affect the status of milk macaroni. 
This product has not been defined and 
therefore there is no published standard 
as to the amount o( milk which the fin­
ished product should contain: 

"Since milk is a recognized ingredient, 
as you will note, in macaroni, this ad­
ministration holds that there should be 
II substantial a.mount of whole milk or 
equivalent milk solids in a product 
labeled 'milk macaroni.' Skim milk, 
either (resh, condensed or powdered, 

may not be substituted (or whole milk. 
"While this administration docs not 

hold that the percentage of milk shall 
be stated on the label, it would be advis­
able (or those manufacturers who arc 
making 'milk macaroni' or intend to put 
out such a. product to submit to this :td­
ministration a quantitative formula to­
gether with skdches of the labeling, in 
order that comment may be made as to 
the application of the law. It may be 
a.dded that the amount o( milk or whole 
milk product regarded as 'substantial' 
should be such as to definitely and un­
mistakably characterize the product (rom 
the ordinary macaroni." 

The conclusion seems to be that the 
eovennnrnt requiru that the amount o( 
milk should be substantially sufficient to 
give the product distinctive character. ]n 
the case of milk brca.d the standard com­
mittee had decided that at least one haH 
of the liquid required (or makine the 
d,' ugh shall be of whole milk or its 
et uivalrnt in milk solids. A definition 
d~ng this tine may be expected some day 
in the case o( mi!.caroni. 

Pateots aod Trade Marks 
A monthly review of patents granted 

on macaroni machinery, o( applications 
(or and registrations o( trade marks 
applying to macaroni products. In 
January 1930 the (ollowing were re­
ported by the U. S. Patent Office: 

Patwts granted-None. 
TRADE MARKS REGISTERED 
The trade marks affecting macaroni 

products o( raw materials registered 
were as (ollows: 

Lido 
The private brand trade mark of 

Lavieri Drothers. Torrington, Conn., 
(or use on macaroni. Application was 
filed June 5, 1929, published by the 
patent office Oct. 15, 1929 and in the 
Nov. ]5, 1929 issue of The Macaroni 
Journal. Owner claims use since May 
23,1929. The trade nAIlle is written in 
heavy type above a sClme in anchmt 
Italy. 

Mare Chiare 
The private brand trade mark of 

Antonio Puccini, Drooklyn, N. Y. (or 
use on macaroni and other groceries. 
Application was flied Sept. 6, 1929, 
published by the patent office Oct. 22, 
1929 nnd in the Nov. IS, 1929 issue of 
The Macaroni Journal. Owner claims 
use since Sept. 21, 1926. The trade 
name is in heavy black type. 

Twilto 
The private brand trade mark o( 

John L De Angelis, doing business as 
Twisto Tubular Spaehetti Co., White 
Plains, N. Y. (or use on ~ ~"acaroni. 

Applic.tion was filed Aug. 16, 1929 
Jlublished by the pat(;nt office No\, . 12 
1929 and in the Dec. IS, 1929 issue of 
The Macaroni Jotlmal. Owner cl aims 
use since May 24, 1929. The tr ;,. tle 
mark is the trade name in outlined let­
ters enclosed in an oval Made of tllhu . 

. lar spaghetti. In the upper part of the 
oval is the name "De Angelis" aUel in 
the lower section the words "Tw is l ~ d 
Spaghetti." 
TRADE MARKS APPLIED FOR 

Four applications (or registration of 
macaroni trade marks were mOllie in 
January 1930 and published in th~ 
Patent Office Gazette to permit ohjec­
tions thereto within 30 days of Jlubli­
cation. 

Table King 
The private brand trade mark of 

Smart & Final Co., Wilmington. Cal. 
(or use on alimentary pastes nnd ~ro­
ceries. Apl,lication was filed July Il. 
1929 and published J.n. 14, 1930. 
Owner claims use since June 27. 19]). 
The trade name is in black typc. 

VIt.O.Veg 
The trade mark or The P(aiTman 

Egg Noodle company, Cleveland. O. 
(or use on alimentary paste prodU~t5, 
especially noodles, macaroni and spa­
ehetti, in conventional (orms and nry­
ing designs and shaper,o Appliration 
was filed Nov. 22, 1929 and puLlished 
Jan. 21, 1930. Owner claims use since 
Nov. 13, 1929. The trade mark i, 
written in black letters. 

Sword 
The private brand trade mark of 

George \V. Simmons Corp., New York. 
N. Y. (or use on spaghetti anti gro· 
ceries. Application was filed Apr. 9. 
1929 .nd published Jan. 28, 19JO. 
Owner claims use since Nov. 10. \92/. 
The trade mark is in heavy type. 

VlrrinJa Dare 
The trade mark of The PCafiman 

Eeg Noodle ct)mpany, Oe\'elawl, O. 
(or use on macaroni, spaehetti and 
noodles. Application was filed Oc t. J, 
1929 .nd published J.n. 28, 19JO. 
Owner claims use since August 1926-
The trade mark is the trade name in 
heavy type. 

SALESMAN 

Wanted, who le at p~t c:overin ~ 
the MacaTtlOl Manufaclurcnin th~ l':ew 
York Motropolihn dlItrict to "II 
Macaroo.1 &books ualideUno. Good 0(1-

portunitr (or the ri&M man. 
State details about younelf. 

"'"_.... "'.......-"""' ... 1 
.,..,. ...... IU. 
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MACARONI 
BOX 

SHOOKS 
From any grade or color of Southern Woods 

you may prefer 

Our timber holdings and I I mills located In 

Florida 

Alabama 

Mississippi 

Louisiana 

With capacity of ELEVEN CARS of FINISHED MA TERIAL 
a day and equipped with the most modern dry kilns and saws, 
guarantee you PROMPT and SATISFACTORY SERVICE, 

We would be pleased to submit our sales plan, samples and prices. 

Home Office 

Tribune Tower 
Chicago, III. 

J. C. NICHOLS 
Ealtr.,.n ORice 

123 So. Broad St. 
Philadelphia, Pa. 

F. H. Cold.y, Mrr. 
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OUR PURPOSE, 

EDUCATE 
ELEVATE 

OUR OWN PAGE OUR MOTTO, 
FI,., ... 

National Macaroni Manufacturers 
Association 

INDUSTRY 

ORGANIZE 
HARMONIZE ucal and Sectional Macaroni Clubs 

Tlt_n·· 
MANIIFACTURER 

OFFICERS 1929-1930 
P. J. TIlARINO~~~!~lf_~'.-"W"'L,--- PrtlldUII 

O. OUERRIII 1Jr!~'b~'"~'~'~' ""~L-VI(t Pfuldlnt 
IIEHRY MURLLER ____ Ad'llor' Olfitfr 

JUK), ell,. N. J. 
DR. D~o~e 1~~OJ.sw~~~~hf~~~O:.f~.cri!~IIII,. 

PRANK 1.. ZEII:f<:!"I~:,)I;N •• ~y".--_Dhttlol 
PRANK I. BON~~I~~I~", .. ;;.~. ___ DlftClOf 

O. L. MARCA hi) DluClor 
BOlio", WIlL 

C. B. ICJlJUDT J!~!opor .. h. 

,--------------------------------------______ r 
The President's Column The Secretary's Column 

Advertising Committee's Fine Work Auotiation Facta 

SOllll'liliuJ,{ of the ullllost importance to our future is hap· An.' the l\Iac;lrolli amI Noodle Manufacturers of Am~rica 

pcnin/.: ill the Mncaroni Mnnu{acturiug Industry. truly CClnsl'iOUS of the ('.11 \'aluc or cooperative, CrOUI) aclion 

Ohservan t manufacture rs have lOll/.:' sell sed it ami ha\'e hecn 

curioliS to know what it is all alxlUl, 

All aroused curiosity is soon 10 he appeased, The Macaroni 

Ad\'l'rtisillg Committee th rnut;h its conscicntious and hard 

working chairman. Mr. Rohert 11. Brown. is rc.ldy to ,"nke a 

CfllIlpll'te report nn it s fact fimlillf,: research work. 

It pfOmisl's to be filled with hoth pleasant .md unpleasant 

surprises allli will open the e},l's of enll the most optimistic, 

It makes S(ll11e pert incnt sUf,:j;estiolls and recommendations 

wurthy of cnnsillcralion hy C\'ery individual and group in the 

trade, 

This COlllmittee has done a splendid work. Its su rvcy has 

IlCl'U thorough and colllpletl'. Ihan ks to the slJlcndid cooptra­

tion uf Ihe macaroni manufacturer! and the allied trades. 

In it s program of action the Macaroni Advertising Commit­

tee sout;ht nol glory, hut aclunl anti true raCIS, It got them 

heeause the industry responded nobly. For this attitude and 

cooperation the COl11mittee is truly thankful. 

The Commith:c will broadcast its interesting. factual report 

in the foml of a 40 paJ::e hooklet, brimful of truths and figures 

which it will endeavor to place in the hands of everyone who 

is conceOled in Ihe future welfare of our husiness, 

De sure and get a copy of this wonde rful rcport which 

should be ready for distribution ahout the middle of February. 

Study it careCully. :11111 when callcll UI)()n let's all be ready and 

willing to do ou r full duty to our industry. 

While the Macaroni Advertising Committl'C labored not for 

praise, the truth is that it has dOl1e a fine work. It deserves 

our heartiest commendation and fullest support. ut's give 

holh unstint!';cly. 

in m·ercoming conI Iii Ions that arc relarding progress of indi­

\'illual5 :md induSlr)' ? 

In Jlractically e,"cry other line of business the true \'alue of 

trade aSSnt:ialiolls is hccmning more and more ilpprecialeti, and 

Ile_'cr " .. ..rort' ha\'c sait! trade associations stood in such high 
fa\·or. 

Why ? Hecilllse a i,:fOUJl always \'iews problems in the broad· 

l'st scnse. Heal. substantial progress is made whel1 units c()­

operatc alltl furce aheat! along progressive, middle-of-the·mad 
routcs, 

A well organized, acti\'e, voluntary trade association with a 

definitc IXJlicy serves as a check on the impulsive dement s and 

a spur tn th e hackwa rd . It sol\'es new problems as they from 

lill1e to time tlc\'c1op, not for the sole benefit of individuals or 

factions but fOf" the gcncral good oC the trnde. 

The Nalional Milcaroni Manufacturers association is 5uch 

all orJ,ranization. For 26 years it has served the Macaroni In· 

dustry as fully as it wished to be served, It can do more if 

the Industry commands. 

TIlercfore there tlevolvcs on each and evcry macaroni and 

noodle manufacturing flrni in America, a solemn duty of join· 

ing and supporting this voluntary trade association: 

Association members should .be prompt in thc pa)'llll'lIt 
of their tlucs. very reasonablc indeed, and become more 
a<:ti\'e in the seve,rnl activities or the Ufl,ranil.ation. 

NOJllllembcl's should immediately recol,'l1izc their duty 
to themselves alltl t\J their Industry by volunteering their 
services and offering their membership. 

The larger and more unified the membership in a. trade aSSO­

ciation, the beller ilnd more effective action can be cxpected 

The Moral-J.,-Iembers should pay their dues promptly, less 

than 10% having overlooked this dut), to .Iate, and non' 

membeu should immediately volunteer to join a nd support 

their trade ~~izatjon. 

t 

THE LATEST TYPE 
--OF---

"CLERMONT" Noodle 
Machine NA-2, with Flat 
Folding Attachment. 

Cutting 
Noodle 

Type NC-FNF 

THE MACHINE WHICH PAYS DIVIDENDS 
No akllled operator required No hands touch the product 

Suitable 
lor -

Bulk 
Trade 

The finl.hed product of above machine. 

WE ALSO MANUFACTURE: 
Dough Breakel'll Triplex Calibrating Dough Breakers 
Noodle Cutting Machine. Fancy Stamping for Bologna Style 

Suitable 
lor 

Package 
Trade 

MoatoccloU Cutters SQuare Noodle Flake Machines 
£Sa-Barley Machines Comblnation Outfits for Smaller Noodle Manufacturers 

Write (or our de,criptiCle catalo,ue and detailed information. 
Will not obU,ate you in any manner. 

CLERMONT MACHINE co., Inc. 
268-270 Wallabout St. Brooklyn, N. Y. 
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As the oldest millers of durum wheat, we have 
had the longest experience in supplying prod­
ucts for macaroni making. This experience is 
reflected in the exceptional quality of Pillsbury's 
Semolina No.2 and Pillsbury's Durum Fancy 
Patent. 

Albin, ",'a,,11 
111100111 
lI . hlmor~ 
110010 11 
Itulhl .. 
Chlulo 
Clndll~ul 

Pillsbury Flollr Mills Compa1lY 
" Olde" \llIleu 01 U\I'\l1I1 Wht'III" 

Mfnnl'"poll.f. U. S. A. 
aUNCII ()1f I CJ~ : 

Clty,llnd Lot ""Iel" Oklahoma ell, 
IhUn "'a'quolt, Oml ha 
U.IIVU Nrmphl . "!lIl,drlphl. 
(J.u,,!! Ni l"'l uk.. '·iu . hll'lIh 
lI .. tLnll Ntwlrk I'anl .nd, Mr. 
IlId l"ll pnll . Nr.llon li I'oul .nd. Or • . 

{t:!:::~I~;. No. ~::: ~~' .. :nl ~i~h~~d' 

Hoc h .. ,u 
Saini I.ouh 
S,ln ll'lul 
51" flr .nd.co 
Scr ln ton 
Sprillcr.tld 
Svrullu 
Wuhl"IIOII 
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