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A New Year of Service 

I We welcome the New Year of 1930 as an 
i ' 'added opportunity for service to our 

friends and well-wishers. 

Hand-in-hand let us march through this 
New Year, fully realizing that only through 
unselfish cooperation can the goal of our 
hearts' desire be attained. 

! National 

L
' Macaroni Manufacturers 

:, Association ' . 
- " 

Vol. XI No, 9 
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What Pri(~e Dies? 
Do YOII btlim that it is possible to quote a low 
price on macaroni dies to attract the buytr and 
h)' using Inferior quality material, and skimping 
the workmanship and inspection, reduce the ex­
pense of making the die, to a pOint greater t;lan 
the reduction in price? 

Do YOII btllt", it less expensive to pay a fai r price 
for something givinz full value for money re­
ceived , than to buy somethin/( rated as cheap 
but which costs morc in the endl 

If ) '011 JO btli,"" )'OU will like Maldari dies and 
' trvice. We believe in full value --- not to 
cheapen the price at the expense of the dies. Our 
pricts, terms and practices are above board. 

YOII WI/I filld th is so if )·ou g ive us the chance to 
dn bu~mess with ),ou-·-on )'our next new die or 
in «.setvicing one of )'our old d ies. 

Caltt/of, of diu lo r stand.ltd and fane), shapes sent 
on request. 

F. MALDARI & BROS. INC. 
178-180 Grand Street New York, N. Y. 

.. America', Lead/ns! Die ManuJacllln'rsJor Ol'er 27 Years 1I'Itii 
Manus!elUellt Continually Retained in the Same FamU}'" 

THE MACARONI J OURNAL 

Nineteen Thirtyl 
By 

j,,"w Edward Hllllgerford 

ll.\I'I'Y XEW \,E . \I{~ ~Ia." il bll :>S pili 
\rilh rare I lll· :-;~ ill J.:' '' . a" it willI-!:" ~ 

.\nd it ~un'ly wi ll· unll',.:, ,,' 
Fa il t .. !"l'a !, rewa r,!:; i1 h;ill l:~ ' 

\" l' l' lertiay is J.:OJll· furcH'r, 
And the FUT URE'S IIri!;!.t with ( hce r ; 

Full of prn rui :" \" and Ibne 1I1,'\' n 

\\' "" in prn:-;I 'l't'! FI:\'EI~ ~'c;'r~ 

Tinll' III turn the PAST'S I'aj.!"c O\'er, 
.\1ll1 bCho1 'I rccortl XE\V! 

Ld'!' " make hay," ;\11, 1 101,' "in clm'cr"­
Future wear,. a J.:(,ldl' lI hm'! 

:-:ow's the lim l' III !> tart onr ,\ (T l n;\' . 
;\ot ;J. mi nni e til cll'Iay, 

:\ lId we'll n'a l' !>Wl'l' l :ooa ti ~ia~· t i " tI 
1)"\\, 11 t"mllrrllw's hrig-hl hig-h\\'ay! 

H .II'!'\' ~ EII' \,E .·II ~ ' ~1"kc;1 10,,1'1<)' 
Wilh l'udl';J.\'Or- wo rk \\'l' II -duIIl': 

"1)0 ~-onr bit," a lltl "lI1akl' it !> II:' I'I'Y ," 
:\s till' :OO :Lllds of lim l' arc run! 

O ltl Yl'ar' :-; gUIIl'- it s joy <IlId surrow 
I-las hl'l' 1! li n'd, th rllu!; h s mil l' alltl tear: 

Sow let'!, faCl~ the hrig-h t 100IIn rrll\\'_ 

Gl:i d tll :11 ;\ I NETEI ': ;\ -TIIII~TY'!, hl're! 

..,11 ri!l irlJ r" J.' rNd 

J 
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It isn't what we 
say about the consist-

superior quality 

"T wo Star" tl ( 1at 
ent, 
of 
counts But the 

results that our cus­
Ask tomers get. 

what they say. 

* 
* 

us 

* 
* 

Jauuary IS, 1'1.\0 

.. , MINNEAPOLIS MILLING '~;:',.':~;~~.?:'~:~f., MinneapolIs, Minnesota CO MP AN Y CIIICAGO o n ·let:. 

~E MACARONI JOURNAL 
N umber 'I 
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Survey Reveals Interesting Facts THE MACARONI JOURNAL 7 

Searching Study of Macaroni Production, Distribution and Consumption 
Discloses Many Trade Surprises 

By R. W,hb Spariu, Millis Ad.",ising Company 

our products-rich, middle class and 
poor. Packaged products, too, in line 
with the trends of the time, are gaining 
favor. 

Grol'crs were questioned as to the kind of l'leople who buy 
i and as to whether there were peak seasons for its 

They were asked to state whether the present demand 
Ilulk, packaged or canned foods and to report if sales of 

products were affected by the fluctuating prices of 
I .,?,,,ble foodstliffs , Lastly, they were asked for their 

\ as to what would increase salcs. 

Whulcsalers and jobbers were asked to state their percent· 
\'(jlume to their various olltlcts and to givc their opin­

Oil what would increase sales, 

~Ianufacturers Census covered a nllmbcr of very im­
points concerning the Inanufacturers' business. They 

were askrd to gh'e their vohune for 1929. 10 COIllI};lre bulk anti 
l)'lckage sales of 1929 with 1928, to gi\'c percentages of their 
business to jobbers. to retailers. to chain s. to hotels. cluhs, 
restaurants, etc. and to institutions ; to report the IIlIlllber o f 
salesmen employed and 10 deflllc the limits o f th eir no rmal 
salcs areas; to report the alllount of capital invesll,d in thei r 
business and the per CClit {J f their manufacturing facilities !lUW 

being used and to atlrihutc reasons for loss or gain ill vulullIe 
during 1929 as compared wilh 1928. 

As will be se(,II, every phase of the industry has hcen thor­
oughly inn'stigated, titat all (act s pe rtaining tn Ihe manufa c­
tu re. distrihutioll, sale allil cOllsumpt ion o f the produ ct might 
he brought to light. 

T
HE survey of the macaroni im.lustry, undertaken by 
thc Millis Ad\'erti sin(;, Company of Indianapolis at the 
r('qucst o f Ihe Nation,\l Maca roni Manufacturers asso· 
ciation, is practit.':III)' cOlllpleted, A printed report o f 

the infonn:ltiou gathered, and conclusions based on that inlor· 
matiml. will he llresented to the board of directors of the 
Association very soon. Llter copies will be scnt to each man· 
ufacturer in the industry, 

This sur\'c\' was made as a. \.I..lsis for dctennination by the 
Association ~f whcther a national cooperative advertising 
campai~:ll in behalf 01 ,macaroni :l11d allied products is advis­
able for Ihc propc r ad \'ance ll1cllt o f the industry; whether. if 
ad\'is.lhlt'. such a cam paigll is feasible; and if both advisable 
:md fcasible, how thc cam p,aigl1 shall bc carried t Ill. 

"And what is alsl,I important to L'lose 
')( us concerned with the manufacture 
of macaroni products is the clamor of 
wholesalers Olnd retailers {or advertising 
of our product that will widen i15 Inar· 
ket. Almost 3S one they say, 'tell the 
American woman more ways of serving 

Development pieccs, Nnt OIlC s;Il/.:le iea tme was 1I~'g­
lected, 

Macaroni Rarely on American Table 

Four classifications were covered in the sUf\'e)'--consumers, 
manuf:lcturcrs, wholesale rs and retail· 

s.,les will be increased.' 
"All of which points "'el)' strongly to the need for nolsiness co nditions arc always UIl -

action. Overproduction with its resultant price 1 ;;I)iu~I~li;II':: changes; what was consid · 
inferior production threatens dire prospects (or the il I modern way a few years ".:n 
as a whole. Thinking manufacturers who review the almost obsolete. To he rea ll,' 

I have so briefly stated here in business methods researci, 
lail to recognize th~ immediate study must precede well plalllle~1 crs. The summarized repon of re­

plies clt' \'clopcd so me clCccedingly in· 
tcresting fact s, according to R. B, 
Drown of the Fortulle-Zerel-'a com­
pan)" chairman of the publicity COnt­
mill ee o f the Associ31ion. 

"Unquestionably the most impor· 
tant thing unco\'ered in our study of 
the industry aud its market," Mr, 
Brown 5..1id, " is the fact that macaroni 
products arc scrvcd 011 the average 
J\ll1cric:ln dining lable only once e\'ery 
2 weeks, This means we are reaching 
onl)' approximately one twenty-eighth 
of our market, as macaroni and allied 
products should b! made a staple din­
lIer and supper it em with se rvings at 
each flf thesc mea i'i. 

Ma(aroni prodllcts are srl'tlt'd 011 tilt 
oVt'rogc /lllll'riro" dilling table only emet 
I'vrry Z U't'Cks, ••• III/It j/ldustry can 
grt its pradluts servcd Ollet a wcck, on 
thr avrr0!J~, ill rocry 1I 0mt', tue call 
doublc our productioll . ... Ovrrproauc. 
tion tI,rralnls air;! prospttts lor the in· 
dus,,)' as a 1(·lIolt. Thinking IIIallufoc· 
IlIrn's comlOt fail 10 r'UoglliJ!t til t illl­
mrdiate IIetd for cOllccrttd oCtiOIi to cor· 
rret till' situutioll.-R. D. DrowlI. 

for t:oncerted action to correct the : ~Icve lopmcnt . 
uation. We callnot mistake the Acconling to the United S tates cen · 
loms. \Ve must act." fur 1927 the macaroni l ) ro~lu c t s 

Getting the Cook's Slant industry Ilrotluced a 
The survey was made by $-16,260,(XX) in fini s;,ed 

vestigators under the direction Uased on a pOJlulation of 
in the Un ited Statcs R. \V. Spa.rks, director o f Ihe 

at -toe: pcr perslln per chandising department of the 
Ic oC macaroni (l ro~llI e t s 

company. each w('ek. \Vhat a WIIII -
In explanation of the scopc of 

survey and the methods USf:tI in 

"If Ihc macaroni indll5try call get 
its product served once a \~'eck on the 
a,'erage in e\'cry home we can double 

IVilat tht IJ ollsronves tilink obollt mac· 
aronH r dOll't tMllk about it-ir ",ort' 
i",portcJllt, from the stemdpoi"t 01 SOilS. 

tllon thr combi/l t'd Opilliolls 01 fIIo,m/oc· 
tljrt'rs, ,jobbrrs alld rtloiltrs.-R. IV. 
S parks. 

ering and co,npiling the IIIII U''''''''. Indi\'idual firms havc with some sue. 
Every phase of the attcmpted a tradc de\'el 0pluent 
dustry's manufacture. ",,<In'',,II''I< but the general effect 011 wn . 
final sale of its products was ,\ was negligible. There is n" 
in this searching investi(.::l lion, ".IP""" '" against the value alltl lice. I 
m:lIlufacturers census, whol ~' · a1cr macaroni tradc promoliunal 
vcy, retail grocery survey au,1 The question hinges on whu is 

oll r production. 
"Furthermore, we fount..! that the average woman knows 

ollly 2 recipes for its prtpa.ratioll. She should know and con· 
stantly usc a dozcn or more. As might ha\'e been expected, 
the wOlllen who knew thc most recipes were found to be the 
most frequent users, E\'ery woman would sef\'e it more often 
if she were informed on JUore wa),s of preparing it. 

"As we turn to our OWII side of the probl~m we find that 
74% of the manufacturers a re using, as an a\'erage, only he· 
tween 40 31)((80% of their manufacturing facilities, with at 
least one fmn rcportinl::' as 10\'/ as 8% of its facilities in use. 
This is a regretable ti tuation and one that can be rectified onl)' 
by unified action o f the whole industry. 

Prove It No SealOnable Food 

"But we are fortunate as well as unfortunate. Grocers tell 
us that we have a very steady, dependable year round market, 
one that is not affected \'ery materially by seasonal fiuctua· 
tions. Some retailers tell us sales ' bulge slightly during the 
Fall, Winter and Lenten season, but all dasses of people buy 

amonJ: consumers constil uted and how is it to he financed , 

sweeping stutly. I ~':<I:: ~:::~r~": I,roducts manufa ctur-
While rnanulOlcturing to the manufacturer orten i his fg is not the only group COli ' 

:l.Ild major consideration because that is the thing II ' .. r 1'1 trl\l1c promotion work. O tl\\.'r 
he can exercise greatest control, it is not always-il , 1 ,Ire studying and I'lanllinl-:" 
dom is-the import:1I11 thing to be considered in , of business expansion, The 
general sense. What the housewiv~s think about III advanced by th ese other 
or don't think about it-is more important from I ' ~ be brl\'en as reasons why the 
point · ,f sales than the combined opinions of man u .. , <""1t>' ''. " ii industry s hould fight twitcl! -
jobbers and retailers, and consequently the chief 'Illy to h old its ow n hilt to 
this study h::.s been placed on consumer attitude. ' necessa ry ad\'ances that pro· 

"Because of this lact, the Millis co;npany intervil~ \r ... d 211.'''''; o'C husinesscs must enjoy if they 
to Succeed. 

housewives to ftnd out how much they knew or did 11ut Pro Rata Cost J .. ow ' 
ahout macaroni and to learn how orten they served i1 I 

. deVelopment entails an addi­
homes. They were asked if there was any differeno ' 

e'; llcnse. Suppose it were agreed 
macaroni and spaghetti, how orten they se rved alllTlOlcaroni manufacturers would 
how many reeipes they knew for its prep.l1'ation ; h,-'''' I?O to their list price {or COOIH:fa-
they 5erved spaghetti and whether they served home trade promotion work, what a 
canned foods; how often they served egg noodles and sum would be available fur 
these were home made or pack::.ged; and whether Ihe)' necessary activity,~nearly a hal{ 
ferred IO.ng or Ihort macaroni and spa,ghetti. 

by Cooperation 
milliull dollars :1 year. If Ihi s is Ina high 
th cll make it }rJ of 1'i'D. wh ich would 
amount to a quarte r million . Iullars 
alltl would add only less tha n Ic to the 
li s t pri ce of a case o f macaron i n lTcred 
at SI,!Xl, 

The setup hox mallu fac lurers. likc 
the macaroni IIIl1ke rs, arc deeply CUIl ­

l'ernetl in traue promolion Wild" alltl 
extracts from an art icle on th is subject 
in "The Ameri can Dox " aker" will he 
int crcsting and lIIay In'lp convince 
sOll1e who arc still in douht of the ~oot l 

Ihat ilia,' res ult fmm a ct)opcrati\'c 
activity ~ f Ihc kind referred to, 

It is intereSli ll1-:" to lIutC that. tJl1Cl' a 
tratle dc"elo pmellt prO~r, 11II has hCl'n 
ado pted and put int n uperati on, iew 
ha\'e hecn alluwed "to lapse, 111 moSI 
l'ases the work has het'll hrn;ulened 
al1ll emphasize,1 aft er Ihe in itial pla n 
ha s bce n eOlllplctell. 

'[,he ~;lli'lIIal Cl lnfceti"lll'rs a~s" ~' ia ­
tion is to continue it s program fur a n" 
n ther 3 \'l'ars with the ~n:tl of a mil· 
li oll and' a half o f dollars tn spend ill 
in creasing thc CU IlSlllli\llion of swcel S, 

\Vhat co uld our industry do with 
100 thousand dullars, nut ;1 million and 
a half. if that su m were avair..!Jle for 
t rade de\'elo plll ellt work. H the spend· 
in~ of that 100 thOusand d .. llars result· 
ell in bringing back 100 thou sa nd 
dollars in ne w husiness it WH Ult! hc an 
exceedingly pro rltable in ves tmen t for 
the industry. 

Candy Makers Enlnrge Program 

It rcqui red a year of hart! work hy 
the candy industry beforc th e plans 
fo r the campaign were reatly for 1.'011-

sideration. The industry was carefu l· 
Iy measurcd fro lll cvcry a llele, its 
background was carefully ana lyzed, its 
ph ysica l cquipment s tudied. alltl th e 
possibilitics o f dc"elo plIlellt pi cked to 

1t was found Ihat iu "Illy a iew i ~u ­
lale.1 cascs ,lid th e in,li \"iolu;d 1I1 :1\Iui;II" 
turer atll'll1pt traclc d l'\'c1 'll'lIll'll t \\', ,\,k 
an d ~ \'ell whcll thi s wa li dUlle il was lOll 

;Irranged that it I,rnllght kn'lIl'r l ' ,, \11 -

petition betwce n thc Illeml ,e r ... "i the 
aSStic iation allli W :\S nllt hr";1I1 l' lh'l1~ h 
to hencfi t th e ind ustry as a \\'Ilull'. 

Overcome Trading of Customers 

It was al so fuund Ih at till' iudustry 
was equ ippl'tI 10 pr'11 1ucc 111"\'e ra n.l y 
allli swee ts th an thc norlll al ":II n ,,; ullIp ' 

tion would deman.\. '('he t radill': "f 
custome rs among th e mell1h~'rs d i.1 n,,1 
havc fo r il s purpose the h"":loI l' li'"rt 
t .. illl: rl'a:.c l' amly !'a leJ' in J;l'l1cral 1111 \ 

to increas': th e sales ni a few "f th"~e 
engage.1 ill thc industry , 

Against thi s iJaekgrolllld it was 
fount! Ilec'!ss;:.ry to chau.:e Ihe .. rigillal 
proJ;ram of ;lth'e rti sill~ and t .. ad" l'l 
a broad plan of education as \n-11 a ... 
ath·crli sing. l\pparcntly that in,[lIs lry 
fu und Ihat it n,ul.\ lI"t hopc 10 I,r,, · 
I-:"ress by allfl winl-:" .Ine 'I i il s I1Il'l1I l'l'r~ I" 
tear llo WlI the hu sincss of auo, hl' r ;1\1.1 
that an incrcase in c;ullly \:u n ~ lll11pli"n 
was th e logical way in wh ich til sllh'c 
the prohl cms of the industry, 

Results Satisfactory 

The plan finally a,l npled I,y the ill ­
du stry hrought them logcthc r ("I' a .\ 
yea r progra m. Not onc year " I' a jew 
Illonths. ({esuits ha\'e heen SOl ~ati s · 

fac tory that ;11If1 th cr. biggcr a llli Ile ll l'r 
3 ycar piau is now beine ente le,1 inll" 

The ~lcI :l il s uf thi s work til illcn'asc 
the tl ell1 :11111 for calldy arc entirely 1,," 
Icngthy to e\'e n touch upnn llI;m y " i 
Ihe acti\' iti es o f this campaign 1'111 th e 
obstacles to bc ove rco me are th e same 
obstacles which confront nur ill dll ~ lry 
today. They musl bc a ppruac hetl 
from different angles. it is Irll e. hili our 
mallufacturers ilia)' draw much iuior ­
Illation fro m the s uccess which has at ­
tended the initial elTort of the :\ali'1Ilal 
Co nfect ioners association. 

r 
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What Cooperative Adyertising 
Can Accomplish for Macaroni 
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It lIlust have heen 5 years agll when 
"Tln~ ~cwcr Competition" hecame a well 
knuwn phrase alllullg alh'crtisiug' men. 
Thi s newe r l·tlllIl~litiun was take" to 
mean a coupcrali\'c dToTt of one jUllus­
try for husillcss. possihly in direct COIll­

petition with another industry which 
might or mit::ht not he also working co­
o(X'ralinly. Coopcrati\'c advertising 
was the new note:! It hclc.l ' great 

promise. 
Few lines of COnUlll'fCC have (;Iilc'" 10 

cOlIshll'r the possihilities tJf jnin! adver­
ti sing'. 

CCIIlClit mill cursl'ts, ducks autl figs, 
appll's ami underwear, I" .. ars anti prunes, 
r.lisins ami grapefruit. oranges alltl Itow­
ers, insurance and Leverages, lumber ami 
canned foods, cutTee :md h:a, pork anu 
salmon, glo\'cs and cranbcrri~s , leather 
alltl chirol'radurs, fumiture and cm'e-
101k'S, greeting cards alltl lima lIcans, 
sho('s allli sauerkraut, meat ami clolhing 
arc among the I'rmlucls Ihal ha\'e at one 
time or another malic a bid for Jluhlic 
"cceplance Ihrough COOlk'rdth'c mh'er­
tising, 

What has 1H..'(11 accolllplished? What 
is thc general result of such dTorts to 
date? COOllCr.ltivc d(urls are nnt au­
tOillaticall), successful, Uluch as we 
woultllikc them to be. Thcrc ha\'c bcell 
spectacular succeSSCS, There havc IJccn 
(Iismal failures, 

Thc m,u:aroui ilssodatiou is interestcJ 
ill what cool'erati\'c ali\'ertising can du 
for lII:1caroni, slJaghetli ;11 111 q;g noodles, 
It has authurized a SUf\'I'~1 to fultl uut 
whcther or not such a call1ll.ligll would 
be pussible and feasillle , 

Tlw proper kind of ad\'ertising' cam­
paij;n should certainl,' did in increasilW 
thc consumption of macaroni and spa­
ghetti. 

Who Doesn't Like Cranberry Sauce? 

This statt'IIlCllt is based all what simi­
lar campaign!.> have done in other fit:lds, 

Take the .-tr/h'ricall Crullbt'rry Ex­
r/WII!)C for cxample, which has lIc~ fl :HI­
vertising' since 191H. Uelween 1913 and 
1917 when there was no advertising, the 
a\'erage price lHo:r bhl. wns $6.23. l! .. -
twel'U 1924 ami 1928 the Exchange got 
$10,75 per bb!. for its mr.mlx!rs. A\,cr· 
age prmluclioll between 1913 anll 1917 
was 475,0CX) hbls,-1924 to 1928, 5iO,OOO 
bbls. 

Thus the -far greater production was 
sold at an increased pricc, a condition 
seldom true in an agriculturnl product. 

The answer or course is cooperative 

!iclling alii alh'ertising. "The collectivc 
sellin..: o( 60% oi the product grown in 
the Se\'l'lal s tatcs made it possible tu take 
ath'll1ltage uf the market l'ossihilities," 
S,lYS the Exchange. "Of course the 
cumulatiVl' effect uf our 1 I years of na­
tiunal aclnrtising was \'ery helpful." 

:\ strollg CJr!,'anization plus advertising, 
prior 10 and t:uring the holiday season, 
has huilt UII tll\' consumer lIemami ror 
this }I'oduct, This advertising carried 
'thc (r.lluwinl,' meSs,lges into milliuns of 
Amer .can hUlllcs: 

'Ncw Crop ircsh Cranberries now 
in .111 markets I 
"Tell minute CralllJcrry Saucl'--Ihc 
Tonic Fruit! 
"Great with a roast beef, pork or 
,"cal, chicken or duck I 
"Not sour, not sweet, just right <llltl 
just so goot! that it makes other 
foods ta stc lIcner-." 

S urcly macaroni can he just as sus­
cC )ltiLll' tn advt·rtising promotion as is 
the cranlK'rry. 

Selling Salmon 

TlI~' ..Jssof ialt'd Sa/mall Packfrs soh'ed 
a difficult situation b)' advertising, 
Sumehuw thc houS(wi;'es uf the country' 
had dccided that red salmon was much 
lJcUer than the pink or the chum' ari­
cty-a decision that Lrought about a 
huge carryover of the lalter varieties on 
the pan ui the packers. This carryovcr 
cut intu the profits made on thc R!~D 
\'ariety, 

Ad\'crtising was called on tu IICdoml 
thc ((llluwing functions: 

I, To ad\'.lI1ce Ihe prcstige of Pink 
Sal mOil so the puhlic would not 
discriminate in favor of Red Sal­
ilion, 

2, To sell the high \'alue uf Pink Sal· 
ilion as one of the world's choice 
footls, rich ill nutritive clemen ts, 
hi~h in hcalthful iodine conlelll, 
aUtI [,rc.luse of its low pricc, won· 
clerfuU)' economical either just as 
it cOllies from lhe call or in the 
multitudes of combination dishes 
to which it is so readily adapted. 

3, To clear salnltJll fmlll the shelves 
of Ihe 237,lXXl grocer)" 510res or 
the country, abolishing the heavy 
carryover and brinb.-jng the new 
Il.1Ck into a wailing market, This 
would mean reducing storage and 
carry'over custs to the ll3ckcrs and 
restoring the industry to a health­
ful condition. 

Two hundred thousand dollars was 

subscrillctl cOOltCrati\'c1), anll in l l'slt'd 
advt:rlising. 

The results constitute one ui 111\' 

dramatic examplcs extant of t' ,e 
hilitie!! for increased 50lfes th,'1 
~ardllllr IIlannc,1 campai!,"!1s, \ 
lXXl prize cunll'st hrought ill llI" rc 

200,000 recil)Cs, 
The advt:rtisillg increased till' 

Pink Salmon in onc city 3.1 }'J~t; 
other cit)' showed 25-30% per 

increase. 
Summing Ul' in a Ictter to the 

Strang & Prosser, Ihe ,,,1,·,·,,;,,,11 
agenc)" 501)': 

"Advertising may b{' 

deanin!,' the grocery shcl\'cs ui 
lion to such all extent that the 
lI1arket today is in perhaps 
than it has lIcen fur 20 year!". 
the heclic days of the war. 

"Before the camll3ign the 
Packers eSlimated that it woulll 

surplus down {rom around 
to a condition where the "·,,,,,,",,1 
woulll IHo: 4..'1I11>t)' and in shape Iu 

the Ilew pack. In reality, this has 
tirally heen accomplished in 4 
for the carryover thi s year is 'i 
nothing, It is not sufficient ttl i 
lIew Jl.lck and the condition is 
in!:ly gratifying to the 1l3ckers, 
arc disposed to !,'ive advertising the ' 
it for the tum affairs have takl'u," 

No ali\OCiatiom I brief is \ 
without reference to the Cali/lll'U ;u 
Grc.ltwr.r ASSdCWlioll. Durillg 
year ended Nov. I, 1929, thc 
advertising inyestn1en~ was $1'<, .' l.fJ}.I<II 
ncarly as much as lhe Associal, .. n ' 
(or advertising lIclwe~1I 1907 :l1Ill 

W, B. Geissinger, advcrti ~ ' : ' :; I 

ager, says, "This marht of . ' 
vast and eyer changing 0111.'. 

to seize the ncws value of new US1.'5 

merits in old and well establishcli 
ucts and yet to obS(rve a stri. 1 
cllce to the fundamcntal obi "';"" 
sClllhl1 in kccJlill1:;' abreast oi th' I 

ing competition in food a(h'ert i~in~, 
mcrchandising," 

Is this not of intcrest to till' 
IIi manufacturers? 

77,5% of the total allpropriatiun is 
voted to consumer advertising ; 
10 lrade work: and 4.37% is 
for administrntiye purposes. 

(n addition . to steady anJ 
consumcr adYcrti5ing a large ,,,,,,,,,,0141 

WASHBURN CROSBY 
'IIIUIL MlIU ,~C , 'U~U"ClUS Ift-Ij~ . 

Why Not Now? 

)IIUed (runt maly elm finest 1IIIIllity 
Anal.er nnrllm " ' lIellt sillclll'ml by 
.be Inrgest wli:mt bllylng urglllll-

zllelml III .Im wurld 

WASHBURN ~ROSBY ~O., INC. 
IUhllleu .... Us, lUililiesotn 

i 
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effort is directed at the tmde, doctors 
and nurses, and various other types of 
educational work. 

A Sueceuful Small Campaign 

1'Iu' LOllY 'slolld Duck Growers As­
socia/iull has done a great job with co­
operative advertising. Prior to the Of­

ganization of the associiLtion there was 
no stable market (or ducks. Frequently 
commission men hough! them fOf as low 
as 2Sc a duck. 

Organization plus aJ\'crtising in New 
York city re111edied this situation. 

The secretary of the association com­
mented to the Gureau as follows: "Ad­
vertising has succeeded in popularizing 
'Lollg Island Dutk'-'Roas! Long Island 
Duck' has supplanted 'Roast Duck' on 
the menus of hotels and restaurants of 
the cit)'. Prices arc stabili7.cd so that 
now the growers get from 25 to JOe per 
lb. for all the ducks they can raise," 
The newspaper campaign has cost about 
$50,000 per year. 

A Long Pull Campaign That Haa Paid 
The experience of the Porllalill Cf4 

IIIl'/It AssociatiQ/I is typical of what may 
be accomplished hy the broadest type of 
institutional advertising. Note the fol· 
lowing slatemenls made by the ad\'er4 

tisinG' manager: 
"It is evident that any ad\'ertising such 

as ours (limited in scope) must depend 
upon favorable Jluhli c opinion, And it 
is nothing to the discredit of olher class 
of periodical to say that the newspaper 
is the supreme mart of public opinion, 
That public opinion for concrete is gain4 

ing strength is cvillenced by the growth 
of the industry in the 21 year period dur4 
ing which the Portland Cement Associa4 

lion has been carry'ing on its educational 

work" 
Conaumen Now Aak for India Tea 

I"dia Tea Grotu~rJ'-The agent hand-
ling this account said: 

"In 1923 America imported, roughly, 
4,QOO,00J pounds of India Tea. This 
was about th e time I started an adver­
tising campaign on hehalf or the Indio 
Tea Grow,'rs in the United States, and 
with the exception o f a few trade p3pers 
in addition to the newspapers, no other 
mediums were used. 

"In 1925 the sale of 
Uniled States excecded 

"'!a in the 
,W lb._ 

weight of tea, an increaSt of over 13,­
IXXl,OCO Ibs. in 2 years. 

"In 1929 the appropriation was in­
creased from $-?()(),OOO 10 $2S0,(XX}' Im­
ports of India Tca jumped to 21,<XXl,OOO 
Ibs, in 1928:' 

• • • 
11lcse examples might be multiplied. 

They prove that cooperative advertising 
can be successful. 

Dehind s~ch a campaign, however, 
must be a closely knit organilation th~ 
members of which are ready and willing 
to eool>erate to the fullest degree, patient 
~nouc:h to wait for results. 

Such an orgnniled effort enables the 
industry to put its best foot forward, 
Many industries worry along in a rut, 
satisfied with limited profit, employing 
worn out and antiquated methods which 
arc driving the industry farther and 
rarther from the consumer. While this 
is going on some competing industry is 
usually gaining the public's favor and 
business, 

H the lIIacaroni association has money 
enough and enthusiasm enough to under­
take an advertising campaign, it will find 
advertising to be "The Royal Road to 
the Consumer." 

Many or the members of your associ­
ation can lestiiy to the profits resulting 
from Ul.:to-date ad\Oertising alltl mer­
chandising eITorts, 

To these members the associational 
campaign oITers an additional weapon 
working 0 11 the consumer, paving the 
way, on a broad general plane, for their 
individual efforts. 

Cooperati\'e advertising done well, is 
no longer all trial. It has pro\'cd its 
worth ill caml"1ign after camJl,aign. 

The hig question confronting your as­
sociation is "C1n you actually coope rate? 
Will your members to a man get behind 
such a campaig't,?" 

It isn' t enough to just raise the money 
and put it into advertising space. Others 
have done that with no results, It isn't 
l'nough to 11.1tient!y wait for results and 
put up money for ad\'ertising, year after 
year, Others have done that too, and 
discontinued in the end. 

There is no substitute for cnthusiasm I 
That is the vital spark needed by your 
memhership to put an advertising cam­
paib'Tl over, Enthusiasm that leads every' 
manufacturer to work with every other 
manufacturer. Enthusiasm that makes 
e\ ery member tie up his own selling e£4 
forts with those of the association. H 
your members ha\'e this, if they will keep 
it, the ~\lCCCSS of a good advertising cam­
p..1igr. b Jssured. 

Food Industries to 
Convene 

For the third sl1ccessh'e year 
Chicago will be host to the country's 
largest annunl gathering of food pro­
ducers nnd distributers, Jan, 20-24 in 
the Steven, hotel, for the 23rd nnnual 

convention oC the National Canners as. 1,======================="=========================1 I 
sodation, the Canning Machinery and 
Supplies association, and the National 
Food Brokers association, 

The same week meetings will be 
held in Chicago by the Nat ional 
Wholesale Grocers association . the 
National Ph:kle Packers associ;ltion, 
the National Kraut Packel ~ as~ocia. 
tion, the National Preser;i'i . :lS$ocia, 
tion, the National Retail Goo:,.t' r", Set, 
retaries association, ar, J ol~a food 
trade organizations, 

Advance reservations at the S\l.'n~ns 
Hotel-the headquarterJ of th e Xa· 
tional Canners Association and allied 
associations-indicate an atten ,l:mce 
even greater than last year. 

The canners opening afternoon 
meeting will be a joint session with the 
National Wholesale Grocers aS~(l ciJ' 
tion, when the subject of advertising 
will be presented, Dr. Morri s Fish­
bein, t! llilor or the Journal oi Ihe 
Amenc .. n Medical associatioll . will 
speak from the po int of "iew oi th ~ 
medical profession j Dr, Paul Dunl)JI 
of the U. S. Departmcnt of I\gricuhure 
rrom the viewpoint of the go \'ernment 
food law enforcement officials; '-liss 
Lita Dane of the Ladies' Home jllllrnJI 
from the viewpoint of the homclIlaktr 
and conSUlIIl.'r. 

011 Tuesday, Wc.lnesllay and Thu~s, 
day, the 10 cOllllllodity section gruups 
into which the ~ationill Canners asso, 
ciation i.!> divided will hold their lIIeel, 
ines, and each afternoon there will 1,( 
inrormal conferences ilt which canner! 
and growl~rs of canner crops will h;\I"~ 
all opportunity to discuss their l' roh· 
lcrns with scientific experts whll will 
be in attendance. The canncrs' (on­
\'ention ends with :I gener:ll sc ·sion 
Friday. 

The Canning Machinery and Sup' 
plies association will hold its all nual 
meeting on \Veonesu:lY, and th"<'l1 l;h· 
out will maintain an extensive " ,hibit 
at the Stevens. Meetinb'"5 of th ,' :\3' 
tional Food Drokers association \1 111 be 
held Monday to Thursday inclu~ i\'e, 

Entertainment reaturcs of the ('on' 
vention will include a brokers' ,bnncr 
Tuesday evening, dinner dance Wed· 
nesday evening under the auspi n:s 01 
the Canning Machinery and S U1'lllicJ 

association, dinner by the .Anchror C3P 
and Closure Corp, Wednesday .c ren' 
ing, and an entertainment 'at Mellinah 
Temple on Thursday evening gh'en by 
the American Can company. 

"One big success" will not "make" a 
man, if he has failed oftener th:lll be 

has succeeded, 

/ligllest ted liners add 
tOllg/mess otld re,fislallce 
10 all' Corrugated Boxes 
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Better Boxes Pay Dividends 
Reduced Shipping Costs 

• tn 

It is a well kllOWIl (act Ihal dll:ap fllm: boanl s hipping h OXl'S arl' 1\1 un' l' ~'qll ' II S i\'l' ill Il h' 

IOIlg' run than quality hoxc:> imilt pri11lilril~ ' fur hal',! ~ l' I'\' il't· . Slap-dash h"Xl'S . sohl al 

:til nltracti\'c !ow I'rin', al'l' ~lturtl' S oi Il'uuhk al1c! thi s jiltt :-;hippl'1' s 01 macaroni 011111 
similar product s know to he gl' lIcrally tnl l'. ~hippas whulmy ' Illillity hO Xl' :' inlill \'l ' p ­

IItable 1llah'r:-: al\\'ays e X)leril'IICt' less tn,"hh' Ihall ,hOSie' \\' hll l'olls i .. .;tl·llil y ll\l ~ at "1'111'1.; ­

huttom prices" ami it is hlg'ic:ti that till' Ill':, 1 \\'al' l'S , \\'hah'\'I." r t ill· lIL\' I'l' llall (li s\' IlIa \' I'l' 

-arc ne\'er the c h c;'!It.:s t ill cons tructioll u r pri l'l', <ll1d tlH' Wl'al' i..; ill pl'l'l Hlrti"lI I' " Ilh ' 

Iitlality. 

III our proccsz,:; j '~ tiC corrugated aile! solid fibre .... hippiu J-:' l'lIlIlail ll' r s \n' ailll at '1l1alil ~ ­
always at qualit y, Shil'pl'l'~ . hy lI .... ill;.:' quality 1I0x l· .... , Itl'lIt'lit II y Il1al, ill g- tldillik :.a \ ilL g ~ 

ilnd where we h:wc a cces s to thcir planl :' Wt' ulll.'l1 lind \\"\' \' ;111 111411..:\· s till :,:T l 'all'1' " iI \ ­

mg-s hy :'l1gg-cs tioll :' olYe fcfl irlllH 0111' ;.:- r l·al :' 101'1' ui l..'xJlcric ll cc. 

\\ 'c ",ill Ill! j.!lad 10 ligl11"l' with YUU 1111 y ~'lIr rn jltir\' lIh'III S 
and hl'ip so\n' yuur pad.;illg' alltl :,hippil1 ).! 1'I"I,hkl1L "; , :t lld 
dOH't (o rget - wl' illl'l1i .... 11 IJllahl y II1I Xl' S 11111,\' alld pl'l' ~ ("rilH' 

irom o llr g-n'at \· .. ril' ly oi rq.':'lIlar allti ,": j1 I'cia\ I Y\'I ' :' as 
required " .I 1111 YOl1r IIn·ti :,. Ii you \\Tilt ·, I'dl' r 111 11\' p:ll'I ­

IIIcllt C) for quick sen ' icc, 
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Accident Prevention in 
Macaroni and Noodle 
Manufacturing Plants 

T lll'rc art' rda lin"r few !ie \'!:rc ncci · 
lJ-:1I1 ha7.;lrI ls ill wel l t'l lu ipPt.'11 1Il00lt'rn 
plants for the l1lanUfal' turc of macaroni 
alltl l1o(Hllc5 as Clllllp:tn:tI with utiler ill' 
uustrit'S. Ilowenr there :Ire possibili· 
tics of many millHr il1juril'S in such up­
crat ions. 

One of the possillic C:IlI St'S flf a large 
lIulIIl.lCr of millor injuries is the f:u:t that 
a good many such plaili s h;1\'1' . lc\'l·lnpcd 
from slllilller cSlalilisitllll'uls, with gnul· 
uill cnlarw p ll.'nls and impro\'clll t.' lIls aud 
possiLly \\ IIh ovcn:ICJ\\'dctl conditioll s. 
This pnssihlc cUlllliliun would make it 
more difficult In maintain the hest of 
efficienc), • • nul hence to (olll rol the class 
of accidents which arc closely related to 
plant efficienc)'. 

The food manufacturing industry as a 
whole has relativcfy fewt!r acciden ts anti 
relatiycfy Icss St.' \'cre :u:citlcn ts than the 
avernse for all intlustri es together, basetl 
on the rcports of manufacturing cstah­
ishmcnts to the National Safet), Council . 
For exa mple thc 2557 industrial estah­
lishments, representing 17 distinct groul's 
o f industries, which reportcd their acci­
dent experience (or 1928 had an average 
accident fu:qucnc), rate of 25.52, rcpre­
senting the number of loss time accident~ 

per one million mcn-hours worked, The 
avcrage accident severity rate-that is 
the number o( da)'s lost per 1(0) man­
hours wo rked-was 2.03. 

In cOllt rast, th t: average accident fre­
quenc)' rate of Ihc food indust ry, incltltl­
illg macaroni anti IIOfMlle Illallufacturing 
plants, ior the s.1mc ycar was 20,9; and 
thc average accitlcll t sC\'erity rate was 
1.29. 

Included within this food group arc 
CI1llfectiollery manufacturers, with a fre­
' Iuency rate of 11.12 :11111 a sC\'enty of 
.3.1. Milling mallufacluren had a fre­
(Itlellc), ra te of Ig.66 and a se\'erity rate 
of 2,58, Dai ry products had a fre­
'luCllc), rate of 18.82 and a sc\'enty mte 
of 6.63, Sugar manufacturers hatl a fre­
'1uenc)' ratt of 38, 12 ami a severit), rate 
of 1.79, 

As indicaling thc IM)ssibilit ies of acci­
dent prevention fur :111 individual planl, 
fmc macaroni manufacturing plant with 
O\'e r 100 employes reportcd f'r 192i a 
total o f 62 minor accidents, which repre­
sented according to thcir mm tabulations 
a n accidcnt fn.'Cluency rate o f 249 plus. 
But for the year 1928. with fewer than 
100 employe!. they were able to reduce 

their minur injuries to a total of II , rep­
resenl ing an accitll'nl frl'C luency rMc of 
ahoul 5... l.ikcwise. another macaroni 
cstahlishllll'lIt with ahuut 50 cmployes re­
po rtl'ti (or Ihe Yl'ar 1927 ten minor in­
juries whll-h n'suhet1 in 27 da)'s of lost 
time. a ffl'C IUCIlc\' rail' of 83.74 alld a 
Sl' \'l'rity ratl' o f 2.t. H~I for 1928, with 
ahclUl thl' Satlll' Ilumlll'r of cmployes, 
th ey hatlllllly 2 lust tilll~' acchlents which 
rcsllhccl in 10 clays oi Iusl time. wi th a 

SAFETY FIRST CA~I I'A J r.N 

By F. J. T"AlCts.a:. 
I'rrsi.kll t, K:uinnal ~l acatf)lIi ~Ianllfac· 

wren Anocialion 
:\ cci.lrnll an' cnsll)' in lime and mottry­
IM'lh III l'IIlI,lu),cr :Iml injurecl employe, 
The )Iac:uoni ~1:II\Uhclnring Incluslr), has 
altogether too high all acciclent ratinl ancl 
rmm Ihe Iqinlliug uf Ill)' term as pre.i­
.Il'nl fir the Natiunal :tuociation, I ha\'e 
urcrioolcccl no ollilurtunit)' 10 . Ireu the 
1It'l'd n( grealer "r«::l.IIlioll ill e~'c r}' depart. 
ment. 
Our SafelY Fint Committe(' has ,tuted 
If) funelion. and wilh all)' I('mltlance ot co­
ullt'ra tinll on the l>art of the manufacturen 
ami machine IJUiltlru ou r !'teOI'd of time 
luu accidenl. should sho",' Ih(' drsir(' tl de· 
( r('as('. 
It would hc int(' rrstinll to hear (rom 
macaroni mtn aboul ",-hal Ihey ha\'c done 
ur cllntrmillate doing loward r('ducing the 
nomber of m .. jor anll minor accidl.'nll in 
anc! aoout their Illanl •. 
How mall)' lime lou accident. did ) 'OU 

han' ill 1m? 
Was Ihe liulth rreonl uf )'ou r cmployrs 
littler or wonc? 
Itrmrmlltr Ihat Aceitlrnt l'rC~' e11lion and 
(lranlinrsl 11'0 haml·in·hancL 
1"01' ),our 19JO SLOGAN may I .uggcn 
Ihi. one-

"I If'IU. STOI ' ",CemENTS" 

fn't: luency ra le of 17,89 and a severity 
rate uf ,09. 

An anllual statislical report (rom the 
Industri al Commission of O hio afford! 
all ill ierestiul-:' comparison of accidents in 
llIaearoni manu factu ring Illall ts, 35 con­
trasted .wilh bakeries. The ll.1yroll ex­
pusurl' for hakcrics was llIorc thall 10 
times as great a! fur macOlmni manu­
faeturl'rs, but the Ill'rcentagcs Olrt~ 011 the 
SOlll1e relat ive ltasis. During the year of 
time under CtJlIsitlerntiun all of the in­
dustries of Ihe Slate showed an rlvera;::c 
of 12.92 industrial aecidellt claims per 
$ IOO.cxx:t of pa)'wll. In con trast. the in­
dex numher for bakcries was 9.3 1 and 
fur maQroni manufacturcrs 10.20. The 

By IV. DEAN KEEFER 
Dlrt'elor. InJu" ,lal Said!) Dft'il/fln 

Noilonol Sofety Council . 

a\'erage of days lost per $lm,(XX) l ,i 
roll for all industrics was 5(.6, F,, ~ 

cries there werJ! 589 da)'s lost per 
(XX) of lla)roll, and for macaroni I 

facturers there were 455 lost da~· :. 
The report of the industrial 

sinl1 for the Dcp,1rtl11l'nt uf 
State of Ncw York for 1928 
number of spl1:ific refercnces to t 

runi manufacturing plants. The 
inspcctor for the bureau of ;",lu. ,,·;;\1 
gie.11! of this Ilcpartmcllt 
wcre, in gelleral, 3 t)'(>es 
that stood out, for plants that 
ture or pret),uc lood products. 
were: slippi ng anti falling, "st ruck by 
j«15," and those that resulted in 
and spr.l.i ns. 

He statcs that thc main causes o( 
slipping and falling accidents wefe 
nr greasy noors, workmen 10sillJ; 
h.1lance while standing 011 

-:hairs o r ladders, also stumblinJ; 
objects lying on workroom floors. 

'fhe second group of accidcllts. 
stru-:k by objects. were caused by 
material, apparatus breaking, anti 
struck by an object in the hands o( 
low workers. The strains or 
were caused b)' lifting too heavy 
ami frum sli pping while handliul-: 
ria l. 

Hc lists 31110ng the "sl>ecial l'au§es 
accidents" ll1acaroni presscs. 
kncaders and noodle cutters. 

wrapping, conveyors, 
mixers, cfevators, hand 
or chain, belt p\Jlleys, 'PI;IU"''', 
iordgn matter in the eye, auti 
titis. 

Three acddents 011 macaroni 
were investibr:lted. One of 
I)clled on a horizontal press 
operator was pulling a piece 
hetween the opening in the cylind' 
the hydraulic packer which 
dough inlo the packing i 
case the wrist of till! 
crushed bet ..... een the edge of IlIl' 
opening aud the hydraulic 1)'1cker, 
rcsulted in the arnllutatitln (If till' 
at the wrist, 

The sewnd acci dent on a , . 
press occu rred when a workman I 

hand into Ihe cylinder from Ihe 
to remove the dough from Ihe rift 
supports the die in the bottom 
cylinder. Another workman, who 
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1'lal1dinl; 011 the platfonn from which the 
cylinder is loaded, dropped the die down 
into the cylinder and the workman's 
flllgcrs were caught, rC5ulLillg in the 
amputation of two of them aud {rarlur­
il1~ a third , 

In the third case II workman was push-
111/0: a tlie illlo thl' cylinder of the mac­
aroni pTess, when he slipped :md struck 
the Tight side of his head ngainsl the 
edge uf the cylinder. 

"1 he accidents on macaroni IIn'sses," 
slates the report. "were not due tn the 
operatiun of a d;lIIgcrous machine lor 
they arc a rather simple machine to alt­
erate. hul due 10 unsafe practices or 
carelesslless." 

Onc of the accidents, 10 the operatur 
III a klll'adt'r in a nm carolli factory, hall­
{>Clled when he was u sing a slick tu )lush 
some duugh from the dough tunIC:r or 
plow a t the back of the 11;111. He was ul)­
crating the stick in his right hand and 
the lcit hand h('came caught betwcen the 
rim of the ll.ll1 and the COrrUb'iltcll cune 
r()II~'r, n·sultillJ.: ill the loss of 3 fint;ers. 
Thc r('port rccommends that "a guard 
should he pnwilil'!I'o\'cr the rollcrs, also 
the pan should ()e Ilrotccted by a fi xct! 
apron which pre\'en ts the operator from 
CHilling inlU contact wilh Ihe re\'ol\'illG' 
1),111 

Thrce a!hliti onal accidl:nts iIIustmte 
ha 7.anls in !lomHe plants, An opcr.l.to r 
of a noudle culle r, ill attempting to re­
lIIove il sllla ll Ili ece of dough that was 
Ilear 11ll' kllif~', which \\'a :; in lIIolion,I05t 
the ('nds of twu liubers hccausc of the 
I:lck uf a prulectill b buard 'in front of 
the knife. Another opera tur lost a fmger 
bCl'iluse the roller in front 6 f the knife 
Ull tll\: IlllOfllc culter was not properly 
adjusted as " protcctinn abrainst the 
knife, i\nother upaalor, iri attempting 
to rl'ilch the startil,g har of :1 uflQdle cut­
ter caught Ill' r foot oetwecll the spokes 
of the drive sprocket benrath the ma­
chillt:. Thi !1l accidenl cnu ld have been 
avoidcd if thl' sprockets allli chains had 
bel'lI propcrly !;uarded, ' 

Another workman in a macaroni filC­
tory was se \'crlr injured when' he slipped 
fmm a platfonn 4 fed aoovc the work­
room Ooor, as the result o f Ihe lack o f 
a l.'lIard rail. i\notht' r workman was 
scverely injured on the fnot when a die 
for a macaroni press was being rcmo\'ed 
from the tank of water in which the die 
was kept when nnt in usc and wht'n tilt' 
die slipped from the workm;on's hand. 

Oue of the hazards in an a\'ernge mac­
aroni fil ctory is stra.ins or sprains from 
the lifting of Oour rtceivcd ill lar~e' bags, 

There is :,"0 danger from the falling of 
11.lgS from the trucks unless loaded care­
rully. Good housekee(>ing, tht k«nillg 

of Iht' fluor c1('ar of obstructions, is IICc­
eS50lry toward elimination of hazards 
from trucking. 

There is also hazard in tht llolcking of 
bags in the storage room. A portable 
lienlll: machine for Ihe piling of hags 
will eliminate muscular exertion ilml also 
affnnl eCUlltlmy ill Sp.1CC. 

For the pre\'entiuu of accidents n lat­
in!; to the machim·ry of mixers and 
kneadcrs and presses, there should be 
cOll\'t~ nicl1t pulley and belt shifters or 
controls for the convenient starling and 
emergency stopping of the machinery. 
Gears amI drivinl: hdls and pulleys over 
mi Xl' rs should be protected hy standard 
guards to insure the 501fety of the oper-

ator. It also should be a S<lfety rule 
optr.,tors must never put their 
hands inside the mixers while 
dies are in motion . The 
kneader usually is easily a 
through the enclosure of the gt':lrs 
driving belts and pulle)'s. Also, Ihe 
erntor should not he allowed to d. ;111 I 
kneader while it is in motion. 

Accidents lrrqut'ntly have !tecn 
hy the air-circulating fans used in r ' 
rooms, whrll such fans have nOI 
cfft'ctively guarded. There arc 
hazards in Ilo1Ckhl!; and shipping 1 

roni and noodles. consistin'g 
possible injurics tn the hands 
splinters and from nails. 

Restaurant Mortality Heavy 
Reports Fact Finding Surv 

The "r .. nestie commcrce division of 
the U. S. Delloutment of Commerce has 
heen conducting a variety of business 
sur\'eyS to discu\'cr factt. and reasons 
cOllct'n1ing husi ness failures in different 
lines. Following the Louisville survey 
ul thc !;rnci!ry industry experts made a 
study of the restaur.l.nt mortality in Kan­
sas CiIY, this placc "tinl: selected bt'cause 
the trade considers that city as lairly 
represent;ui,'c of restaurant conditions 
throughout Ihe country. 

The report shows conditiolls in the 
restaurant bu siness therc to be far from 
stahle. O ut I)i I~ Kansas Cit)' restau' 
rants license!1 in 1928,55 1, 0; more than 
50%, either challccd ownership or went 
out of husiness. From Jan, 1 to Aug. I, 
1929,5-19 new rcstaurants opt'ned to take 
the place of the 5$1 that went out o f 
hu siuess thc IlrC\'ioU5 ycar. Since 
Iicensrs may bc taken out' any time dur~ 
ing the Y('ar and rcstaur.l.nts opening 
:Ifter July I arc relluircd to flol)' only one 
haH o f thc yearly Icc, it is cxpected that 
more new olles llIay npe:1 in the remain' 
iug 5 months of the year. 

Only 7 restaurants were found to have 
,;one th rough hankmptcy in 1928. These, 
hnwevcr, reprcsented only olle se\'enth 
of the 221 in stances of luss reported by 
18 wholes.llers and supply houses frolll 
restaurant failures, It appears, there­
fore, that for evcry restaurant that failed 
and went through bankruptcy there were 
6 other failures which were settlcd out­
side of the court ur not at all. The 49 
res taurant failures in Kansas City in 
1928; arrived at on this basis, do nol 
include the undoubtedly large number 
which did not succeed and lo!>t put or 
all of their own capit~J but which went 

out of busincss bcCore losing mUlIl'Y 
creditors, and thus did not come 
the arhitrary definition of husiness 
urc~. 

The loss in 1928 by wholesakrs 
supply houses on unsccured 
the 7 banknlptcy cases alone wa s 
3;1. If these were typical cascs. 
\'stimated that thc loss to creditors , 
from r('st'lUran! failures was mort: h 
$500,000. While the hea\')' 105s\'$ 
divided amolll: mallY different 
111('lIts, the losses of sOllie of 

' SolIe houses were \'cry high. 
these estahlishmellts reported {rum 
49 failures among their resl auraHt 
tomers in onc year. Individual hil1 ~ 

ing from a bankrupt to a 
were sometimes as high as ~iOO to 
It is pointed out that these IlIrgl' a 
losscs of whoh~s.l lers , 

one bra.nch of trade which is 
retail failures, arc a great 
community, 111l'aning smaller 
Ihe business IIIl1n and higher 
('onsumer, and sigllifyiul: i"oefinci" ,,·P '" 
waste in the industry. 

SATISFY 
A profitable liusi ness is not I 

solely hy competent executives and 
employes. It must have satisfic,1 
lomers. Satisfied customers sustain 
cess. Executives simply mainta in 
cess, A dissatisfied customer is 
advertising. Satisfy all customers' 
reasonable dispute. 

. If you have the ex.penence 
look to ' youth for enthusiasm. 
have the ' enthusiasm 'of youth, 
age for expcrirnce. . 
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Overproduction--­
Macaroni Man's Worry 

The yt'ar 1m was probably the best 
ever experienced by the Macaroni Pr<xl~ 
ucts Manufacturing Industry from the 
point of production though the quantity 
of finished IJroducts that passed from 
factories throuJ.:h the various distribut. 
iug- chaunels 10 satisfied customers is 
still far !telmy the plant c:lI ... ,city. Sey· 
eral llIergers into stronger unils and a 
fcw financial failures have succeeded in 
somewhat lowering the cnorrr.otls ca­
pacity of the combined philliS in the 
('OUlllfY· 

II is hUI a colllp.l ralive\y few years 
since Ihe macaroni products manufactur­
ing jUllustry had its inception in this 
cnulliry :lntl only since the orelliug or 
the World war has the lmsincss t,taincd 
its hi;:h pusi!ion of importance in the 
Unitcd S tates as a foOtI prodllcing- in­
,Iuslry, O \'er 3$0 Illallls operating- thou­
"allds of macaroni pressl::> arc listed in 
the latest ccnsus of the industn', Near­
ly ~OOO t'lIlplnyes helped tu pr~lucc O\'l:r 
a half liilJinn pounds of this food stuff 
in 1929, (011\'erling millions of sacks of 
senmlina ;lIul nonr illin finished products 
valued ill t'xcess u( $$O,((XJ,(XX), 

Macaro!li. ;15 a form Ilf graill fooll, is 
IlCrhaps 1I0t so well knowlI as bread or 
rice but for centuries these products 
have beell popular in many countries, 
As quile gcnerally understood, macaroni 
products :is we now kllOw thelll, had 
thcir reccnt 0,;1,:;11 in Italy whcre the 
{X'oplc uf that sunny land long ago 
learned to aJlprecl'ltt' the wholesomenl:ss 
of this food. It is n,'w produced in most 
of the le;lIlin!.: natiun!'; o( the world and 
if production and consumption cls.:whcre 
kept pat'e with thai in the United States 
the 1929 w()rld's cllnsumption in poullds 
has prol"."I)' txcet't!l'd all previuus rec­
onls, 

The !lalians prefer to call this food 
an "alimelltar}' paste," a term whi ch ill­
clutll's macaroni, sp,lghetti, vemlicelli, 
alphabets, ringlets and scorl:s of other 
varietil:s, lIaly slill leads thl: world in 
llnint II( Jlrutlu~'tion ;11111 l'onsulllplioll of 
m:u'aroni products hUI its forciJ,:1I tnllie 
has beel1 J,:really reduced by the war t'm· 
IJarJ,:o ~lllrillJ,!' the recent connict of na­
I>)IIS :lidt'd by local conditions that were 
tht' rlutcollle Iff the war. 

The illdustry was intrmluctd illill the 
Unitl.'!\ Statl's sl·\'l.'ral J,:l.'lll.'rations,agll b)' 
halian iUllllij.!'fants will) h;141 a 11I1IJ,!'ing 
for their h .-orite {()(}(ll'1Iltl who math: up 
in crude form soml: 'o( ihe simpler 
shapes ill their kit('h ens :Inti later in 

,. 

small plants, From this small beginning 
the industry in this country grew slowly 
and steadily ulllilthe plants here now not 
only supply the coulltry's needs but fur­
nish millions of pounds for export tu 
nearby and dislant markets. 

Several decades ago Aml:ricans with 
training and calli tal were attracted into 
the business and to Ihcm thl: naml: "ali­
mentary p .. lstes" ditl not ::lJ>pI!:al. For 
m'a rlya quarter of a cl:ntury a hattie has 
lit'ell waged to popularize the ternl 
"Macarulli Products" to include the 
mau)' (orms aud shapes in which these 
. rcp..1.ft·d and drit'd doughs 1'1:3chtll the 
consumers, In Ihe United Stilles the 
terlll "macaroni pruducts" also includes 
l'gg lIumUes, which are claimed to have 
had their oril..jn ill Gennany. In this 
hattie the industry finds friends among 
the go\'ernnH'nt officials. Rarely does 
the tern) "alimcntary pastes" appear 
with refercnce to what we prefer to be 
called "macaroni protlucts." 

To helll along the infant inclustry, a 
group of manufacturers oq"t;lllized a 
trade associatioll in 1904. For nearly 26 
years this grOl ,1' has functioned in pro­
mOling the interests of the adoplt:d in­
!IUSIr)' until today thl: National Maca­
roni Manufacturers association includes 
in its ranks ltractically all of tht! im­
porlant anti progressi\'e fimlS in the 
coulltry. 

Prior (I) the World war the Unitl:d 
Slates was the most lucrative market for 
the macaroni manufacturers of lIaly. In 
1913 we imported over 11O,0000,<XXl Ibs. 
Whtn this source of supply was cut off 
durin!.: the World war numerous new 
1'1~lIl1s wl:re erecled in the leading cen­
ters of this country and others greatly 
eXll,lndl'd their production capacity with 
the rtsuh Ihat today, despile increasl:d 
consumption and a htavy foreib'l1 trade, 
capacity slill greatly exceeds dl:mantl, 
The, ::;u!t i.s keen comp('titiol1 ami in­
citlental ruinous price wars. 

'Macaroni is a vcry economical ami 
wholesome food, made (rum American 
Ilurum wheat in s.;mital r Amo:rican 
plants Lut cOlllpeliti\'e cO:l~lil ioll,S war­
raut the statement that the I.u!til ,('ss itt 
hardly a lucrative one, Imiil'i,l'O:ls arc 
thai there has been little or 110 increase 
in the per capita consumption IIf maca­
roni' products, the: estimate (or 1929 he­
ing It'ss than 5 Ills, Whlliever consump­
tinn incrcase has been noted is due per­
haps to the Popularity of egg noodll:s as 
these tasty products Me unquestiunably 

BU FRANK J, THARIII'GER 
PrutJenl National M,"'~.,.,~ 
'urer. Auoclallon, In 'he ""'""iO(·. 

Budnt" Annual oJ Ihe 
oj Commerce 

the hest in Ihe world, Thc populari h' 
thl: egg noodle is attributed to Ihl' fc(l. 
eraf and state 11:1:i5latioll which I' rnhib. 
i~ the ~se of ~rtifidal coloring, a .rl'Ct~ 
tlOn sltll practIced elsewhere to mal.,,: the 
finished goods simulate egg products. 

Thl: restriction IIf immigration ;llIi l ils 
consequent retluctioll uf the nUllll 'l'f of 
Jleople who naturally CIlnsumc(1 these 
products in (IUantities has compdle,lthe 
macaroni m:mufacturers til 10llk III the 
/I merican homes for increased t1 ~e of 
Ihis food. Facill/.:' this COmlili('II , and 
\\;th enormous u\'erproductioll, till' leael. 
t'r! in the trade throuJ,:h the K;lIional 
Macaroni Manufacturers AssndatiflTl 
have souCht ways anti means for making 
the American consumer "macaroni (on. 
scious," It is generally recog1liZl,tlth~ t 
this can he a,'complisht'd only thrnulo:h an 
etluc:ltional campai~n that will StH'SS the 
nutritive value of macaroni 1'""1,,",,,. 
their wholesomeness and cconnUl\' and 
the pleasing ways in which they ~an II( 
combined with olhel'" foods. 

Several attempts havc hcell m;ult: tl) 
:advertise thi!> fnod coopcrati\'c1r bUI 

lack of capital madc all such aliempu 
spasmodic and with qUl:stionable results. 
The Natinnal Macaroni Manufacturm 
association has now arranged for a sur· 
\'ey and stully of Ihe whole illclust TY 
wilh the uiJjeClive o( learning wlldhu 
or not a nation wide Jluhlicity call1ll3ign 
ran be laullched with thc assurnmt' of 
the support this movement desern-s, 

With consumptiun in Italy excn'tling 
50 Ibs, per capila per year anti with :10 
avr.rage consumption of 32 Ills, a ~' l' ar in 
the wholl: of Europe, the estimah'll .; Ills. 
reI" capita consumption in the L'lIitctl 
States apl>cars insi"..'nificant ami imlkatts 
the prospect that the industry has Idole 
it \\henevcr the leaders arc willi ll,L: to 
put UI) a comhined anti detemlim',\ I~lt' 

tie to brain them. May the year 
Ilring to Ihe Mal'a roni Manur",,,·,,,,,;,!: . 
lutiustry in this l'lIuntry the fl'al i/:ltion 
o( its dreams. 

STIMULATING GOOD WORK 
I have ncver seen a mall who \'ould 

do rC:l1 work except under the StililUiui 
ur encourat.::ement ilnd enthusiasm :lnd 
with tht' approval or the peol'le h~ \I'll 

working for, 

The man who is constantly looking fot 
a chance to eet I:vl:n with SOUl(.'OIIC st!· 
dOIll gets ahead of an),one. 
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Secrets of Successful 

:: Trade Markin~ Series 
i\ ". -

Wrlltcn uprt.u/J/ /or 
The Macaroni Journal 

6u 
WELDON FAWCETT 

~ f 
---Distinguish Between Trade Name and Trade Mark 

SUlI1l' IIf till' n';lIlcr~ flf the Mal'aruni 
Juumal lIlay he h:llll'lcd to imjlalicllcc 
when Ihl')' nrc tuM. un the aUlhnrity IIi 
experts, that they sholiitl !t\.' (':lrciul tn 
clisl~l1J:uish l.t'l wt'cn thdr Inlllc lIanll'S 
and thcir Il<ulc marks. Why hUlher III 

split hain;? sa)'s a mal1l'r-u(·facl trades· 
man. Or, m:lyhl', Ill' puts it thus: \\Ihal 
Ilet'cl 10 holher with such kdlllicalilics 
when the \"\'crpla)' (01151111111110:' Jlull!ic 
"1111\\'5 nnlhi:lJ: nf Iht.' dilTcrl'll("c hctwl'l'n 
IheSt.' two 1I11'i1iuI1IS flf itil'lItilil'aliflll. ami 
cart's less? 

The shortest anSWl' r is that hl"l~:lUSl' 

the I-:n':lt IlOtly of lU1l1sl'lmlti purchasin): 
agl'uts 1101.'5 UIII o r 1:01111101 tlislinJ,:uish IIt'­
Iweell mal":lroni lIalllt'S anti macaroni 
marks il'! no reason why Ihe lIIen in sui ... 
Ih e I .. :u l ... should similarly mi x IhillJ,:s 
up. Worse yt'l, one o( Ihe causeS nf 
tflluhll' ill tht' industry tnday is that so 
many insillers OJrt' nut llIud, wisl'r Ihan 
Ihe oulsi,ll'rs I,ul persist in rCJ,:ardiuJ,: 
Imde marks ,\lui Iratle mUlle!> as illler­
chanJ,:l'ahh', nr as IlCinJ: IIIle amllhe S;\lnl' 
kiml o( h'y to J:ooll will. Fllr!lll' mai­
ler of Ihat, it \\'uultl Ite all lu till' IIt'nefil 
o( tht' macaroni Ir:llle if thc rank alill 
file IIf n'tail custofTIers wuM he l'!lucatc,1 
til tlisr riminah' 1)('I\\"l'l'n Illl'se Iwo slk'­
des 111 "handll's. " lIul fur the time 11\'­
il1~ (Itlr cllllsitiefaliclII is with the 'fllJ: 1)( 

'misuIIIIl'rstallliillJ: :ulIl uIIl'erla inty that 
pH'wails ill macafllni drdes. 

Use Both-Mark and Name 

Til heJ,:'ili with It'! it hl' l'lIlphasil.etl 
Ihal till'rl' is 1111 rca snll why the seller IIf 

l1Iacaruni UII rCl'utalil)1I shuuM nlll ha\'c 
hllih a lratle lIallle al1ll a trade mark. 

MallY llIelllhl'fS of the J:fIIU\) arc Ilms 
,Inuhlr efluippcd. Uut that tlncs nul make 
Ih e 2 c1I1CS fur huycrs I1I1C 011111 Ihe !Io1me 
\'l'hidl' , e\'t'll if they Sl'rve sumewhat Ihe 
saUlt' puqM)Se fI( J,:IH~ls idl'ntificaliuri, 
Nu, nnt e\'l'1I if a hramler uscs the 2 
fnnm ill (l)lIjUllcliulI with line anothl'r 
as is u!tl'n tillite. Th c reaStIll, 'fl r rather 
Ihe IliJ.! reaSlln, fur pUllinJ.! traile marks 
alltl tr.ulc names in 2 diffl'rent mental 
piJ:('ollhulcs is that thl're is, in thc avcr­
IIJ.!e instance, a vasl IlilTen'ucc hetwcen 
the "I11I1Ul1tS fir Icgal protection which 
mar be uillainl"d fur these inlangihle as­
sl'ls. !11 that hald fact, once you ponder 
ii, is In hI,' (outul ample justific.1tion for 
tryiltJ,: politely In make the public he just 
:1 liull' more careful in its rccolll'ctiun 

III1tI rl'l'o~lIition nr Ihe one Ihan u( Ihe 
"Ihl'r, 

Hl're r"u 1I"\'l' it in :1 nul shell, Thl' 
1r:"ll' ual11e is Ihe I:onvcnicnt mean!! IIf 
l11erdlallili se sllCdficatiun. Like:l!I 1101 

thl' manlliactun'r has (,1Il'flur.lJ:l'11 his 
CUSIIlf1Il'I"S III make it hallil o( callillJ,:' (IIr 
his J:II",ls liy the trade name. lIul it is 
the tmele matk, standing alune nr in as­
sudation with the tralle lIame, whit-h i~ 

thl' \'ital symlMlI 11£ origin-the guaranty 
o( t.:"elluineness, IIr the 1)Iedge til the 
l'lIn!'iUmer Ih,lt he is l1ctually getlinJ,! 
"thl' IIrig-inal" article, or the kind he h:ls 
alwars h(lught, Mal:aruni under tratlc 
milrk may J.!et ailing \'ery wdl in Ilis­
ItihuliUIl wilhout a tr.ule name. Hut 
macaruni , IIr any nther Jlrotluct, making 
ils way under trade naml' hUI lackillJ,:' a 
full staturc pflltt'clalile tr.lIll' mark is 
rillillJ: fur tffiuhll' if it elll'f1unh'f!i imita­
lin' l'lIll1pclilion. 

Traete Mark and Name Explained 

Til iIIuslrale jusl huw Ihe doulile bar­
ft.' ll'd s)'stl'm uf iclenlificalion wllrks, let 
us make 11]1 an imaJ:illary l'ase, \Ve will 
So,." thai Juhn JUnt'S sets UJl in husill(,ss 
ami ]luts (Jut his product tinder the I\ota­
tilin Jones Best Macarnlli , That clesiJ,:'­
nalillll wuuld rank a5 a tr.lIll' name. Any 
olht'r lIIall in thl' tr.lIle by th(' name of 
JtIIll'S wl;uld I)t' free til usc that same 
heatllim', assulllinJ: o( course that he did 
I\ot USl' Ihe tlhrase in a fashinn tn cnn­
fuse his protlul'1 with thai uf tlu' uriJ:­
inal JUlies, Trade 113111es tI! the conven­
tiollal pallenl arc apl 10 he Ihus 111111· 

l'xdusin' in " SetlSl' hecause all sharers 
uf a SUOlimll' havl' a right tt) usc their 
1)\\'11 1I::III1l'S' in husiness and all tlcscrill­
live words arc cummon t lrol~rty. 

lI"w tliffercl1t would he the J1tlsitiull 
oi nur fictitiuus friend JUlies i( he had 
chnstn, instead, a sales puinl('r such as 
"Jones Acme Macaroni." Thl'n Ihe lay­
o ut in its entirely would rank as a tmtlc 
name, Hut the " Acme," beinJ: arhitrary, 
might (IUalif)' separately as a full-Oeilgell 
trade mark. Similarly, a ttall(' mark 
wlluld he nbtaillahle if Jones were tn usc 
the trade name first citetl hut W~ fl' In 

'write Ihe words in a peculiar fir partic­
ular manner or were to create a unique 
background or "display" by means of 
(ramcs, bord('ts, pan('ls or oth('r original 
decorative ' features, Then Jonel would 
I~ unahle tn prevcnt other Joneses from 

usiuJ: the CflmmOIl fl'atutl's nf th.· Ir:"I( 
name but he cuu\!! Slup Ihem frlltll IHlr. 
rowing any (eatures uf his nallll' 'l'lIin/: 
-(eaturcs that, thanks to nll\'l·II\· in 
ty]le, cnlllr ;lIItl outline, will hl· ';Itlr( 
reallily rem.:mherellhy the puhlir th~ n 
the trade mune itself, 

The plt.'a In the macaroni marl.; t' ter ttl 
pyramitl a Iralle mark ancl a traill' namf 
as scl',>ualt: cnlitid is based "'huUr flfl 

tht' Ihenry that he miJ:ht as wt'll 'hm 
2 hulwarl.;s (fir lIusin('ss good \\;11 in. 
stead of une, It is not mealll Ihal Ihr 
rightful IIwltl'r cannot ohtain \lrlt!t,~tilln 
under Ihe law lur a trade Itamt', Ill' CJl1. 

IIl1t il is I1lUre difficult, we ilia}, as wdl 
all mit. 1It'C:luse he has 10 I"ely "p'UI Iht 
redress which Ihe cnmlllllll law Pflll'ilirs 
(ur unfai r competition, Amllhal m~al1.l 

Ihat 11l'(lIrl' he can claim dama!-:\'s he 
lIlust wait unlil the othl'l" fellow wh .. 11 
using the Irati nallle has IImll' him smnt 
haml I,y the tlouhle-trackhtJ:. 

With a lratle mark, un the tither hal1l!. 
it is possihle til lakl' 3 stitch ill lime. If 
!Iur hl'fCJ is the first lOemlll'l" ui Ihl' nu(' 
arolli group tn adupt and USl' :\ l1anlf, 
I'ichlrl', IIr 1I11h'r symlxlI til" tle\'in' allmr' 
ahle (ur usc as a ~cdUlical triule marl.: hr 
llIay dillch his snll' l'oSSl'ssiull hy I ' 

of a n'rtificate of registration 1Illlain· 
3hle at thl' U, S, Patent O fficl' at Wash· 
inJ:tul1. I f allY later cnmer unoh-,·"k" II 
tn n"tain a J:uvl'nnllt'ut fral1l'h i ~l' t 
thai sante Clr even a. very similar I 

\lsl'd IlIl macaruui, his al'l)lic::'lilll1 
tlenied. Or i( the newcomer g l1\" 

alltl uscs Ihat ccllfliuf.: llIark with"u! 
iste/il1g it, Ihe mere fact thai tl u' 
liSt'}" elate II( hml1ll-hegil1ning is I 

hy Uncle 5:1111 will serve.' tu gin tla' 
nl'er a hig allv3ntat,::e if he SlT ' fll 
summoll the CIIJl)'·cat 10 !:Ourt. 

Choose an £Xpandble Nanl( 

We have !!el'n dl'alillJ.! thus 
the trade mark th:1I is I);lrt anti 
II lratlc name and ha\'c hl'en 
a lrade mark, thus tailed or r n 
shall he lifted above the remailltll'r IIi 
s('lul' in the attention of thc publif. 
would perh:ll's l>e all the better flit 
macaroni manufacturer who eXlx'cl5 
cXp:lnd his business if he were nut 
to dislinguish his trade mark 
trade name hut were to actually 
the two, M:lke thcm stand fM 
apart rrom fllle anolher to shn\\' 

------~~~~--~----------~--------,la 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

Vertical Hydraulic Pru. with SlationafY Die 
1254 and 13Y, inchu 

hetween the two faces, Ihere can be Ilractically 110 wcar on this !,an. 
is concentric. 

AT LASTI The Pren Without a Paull, 

Simple :lnd economical in opu:ltlon; compact and 
.Iurallie in conslruclion, No unnecessary puIS, Lut 
uefylhing :lbso!uldy u5entbl fOf the construction of 
a first class machine. 

Only two conlrol s 011 enlire mJchine. One valve 
controls main plunKer and rai ses cylinders 10 :lllow 
swing ing. Anoth er \':lh 'c conlrols th e packer. No 
mech:lnic:ll mO\'emer :s, all parIS operated hydc:lulically. 

Guaranteed prt.duction in er.cess of 25 barrels per 
.13)', Reducrs waste to one·third Ihe U5U:l1 '1l1:1ntily, 

This press has many important In lures, a few of 
which we (numerale herewilh. 

LINING, Doth the main cylinder and the packer 
c),linder are lined with a brass sI(eve. Uy linin.; Ihue 
cylinders, the friclion is reduced and the possibIlity of 
any loss of pressure Ihrough defects in Ihe steel ust ­
inJ;s is absolulely eliminated. It is rracticatl y impos­
sible to obt:lin :t.b50lutcly perfecl slee cylinders. Other 
IlI a lHtf :H.!Uf ~ a diller hammer down llie se defects or 
fIll them with solder, Either of Ihue meth ods is at 
hesl a make· shih and will 1I0t 1'1St for any length of 
lime. 

PACKING, New system of pack in~ , wllich ali so· 
Intely 11'e\'cnll le:lk:lge, 

RETAINING DISK, The ret:linin.: di sk at Ihe bOI' 
tom of the idle cylinder is rai sed and lowc red by means 
of a 51110111 le\'cr, which moves through an arc of 1(51 
than 45 deGrees. 

PUMP, The pump is our impro"ed four (4) I,iston 
I)·pt. 

DIE PLATEN, The dies IIlil.len or SUllpoct is diviLleci 
into Ihrce (J) sc('lions for the 1lII, inch and two (2) 
~ectio1l5 for Ihe 121" inch Ilre n. (We ori~illaled thi s 
5)'s,lem of sub·di"i slOn of paten, since copied by com· 
petltors.) 

PLATES, TIl ere arc plales on (ront and rur of 
pr~n 10 prevent dotlgh f:llling whell cylindcrs arc 
belli!,; swung, 

JACKS-SPRINGS, No jacks or sprin);s :Ire used 
to " rnenl lealcage of dOURh betwefn cylimler and die. 
Our spccial syslem of contacl prcvcnu Illi s, Sprin~5 
will lose Iheir resiliency fr um co nti nued use :lnd Will 
lIot function propecly. 

CONTROL VALVE, nolh Ihe main Iliunger and 
the packtt plunger :lrc con trolled by ou r improved 
'·ah'e. The movable pact of Ihis ,'ah'e ro t:ll es again st 
a flat surface. As there is alw:lYs ;a thin film of oil 

Very little power required to set same a ~ the 1II0,'emr'1I 

MATERIAL, All cylindf(s are of stfel, and ha\'e .. "ery hi !,;" safety factor. 
QUICK RETURN, By mun. of an improved by-p:lSl \'ah'(, we have reliucfd the pressure 011 Ihe relUlI1 ~trol.;f lu Ilrae ­

titany nothinG. lly reducing the back IUUSUr(, Ihe arm or plulI);er returns to its 5t:Ht1l11,; IlOillt ill len thal1 one (I) lIIinut e. 
PACKER, While Ihe hydr3ulic packer h35 independent ('ontrol, it returns automatiully when the 1113ill control "alve: is ~ (( 

to the relurn position. 
CONSTRUCTION, This r,ress is lolldly anll huvily wn ~tfllctr" throuJ;holll, All material is Ihe best obt:linahlr. The 

bue I. very rigid and the uprig 115 extel1ll 10 Ihe die platen support, thereby pre\·elltin.: any vibration of the press. 

1S6-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Add, ... all communication. to 156 Sixth St, •• t 
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their jobs arc different, even though both 
be used on the S.l111C package at the same 
lime. 

TIle reason lur thus divorcing ~ Irad.., 
mark from a trade name, c\'en though 
the two arc tu work side by side, is that 
a trade name is necessarily d;: 'illed to 
be used 0 11 a si ngle product, \, .' ,CTcas a 
trade mark lIlil)' find its greatest useful­
ness as II tying mark, hinding together 
the different ll1cmUcrs of :I ramily of 
products. Even if the macaroni mar­
keter is starling ill business with a lone 
specialty he is well ,ulriscd 1I0t to allow 
his trade lIlark lu become entangled with 
his (Irst bom trade name. For there is 
no telling wilen he ilia), wilnt to take 011 
subsidiary l,ruducls or side lines, or 
make his business the lIucleus of a cor­
))Orate mcrger. When thai lime cOllies 
he may thank his lucky stars H he has 
his tr.u.1e mark so isolatcd that it is ready 
for use as a linc-mark, house-mark or 
in stitutional-mark symbolizing the {ull 
liut'. 

A Curious Case Involving 
Shipment of Goods 
Without Inspection 

Here is an unusu,,1 case whi :~h will 
interest e\'eryhody who ships govls IIr 
receives them ove r a rail ro;1I1 

Generally spcakin~ there arc .l ways 
of buying goods to ;Ie shipped;-

I.-On open ;H:I."OUUI. The seller 
ships th e gowls 1111 recular terms ;lIld 

of coursc the Luyer has plcllty of up· 
portunity to examinc them hefore he 
pays. 

2.-Sight dra£t hill uf lad in!,;" ai­
tached without privilege of inspcctiun. 
Here the buyer has 10 pay Lefore he 
can even sce the goods. JC they a rc 
wrong in any way he h;1 5 to suc the 
seller {or hi s c1alUaG'e~. 

3.-SiRht draft bill of lading at­
tached but with pri\'ilege of examina­
t ion, Here the buyer car, inspect the 
!;ootls befo re he takes up the urah , 

A surprising- volume of goods is 
sold the second way. This is the Lest 
way {or the seller but not so good {or 
the Luyer, (or the reason stated abo\'e. 

When the J,:"uods arc shipped with­
oc t privilege of examination the hilt o( 
lading usually contains thc rollowin~: 

The surrender of Ihe orj~inal order bill 
of ladin~, IHolleriy indoned, .11:111 be re­
III/ired before Ihe drli"ery of Ihe propttl>.'. 
In .peetion of properly (overed by Ihe bill 
or I:ldin~ will nol be permitted unless pro· 
"ided by I:lW or un less permission i. in­
dorsed on the ori~i n :l l bill of l:1dilig or 
gh'en in writing by Ihe shipper, 

·Now I come to the case. A jobber 
named Fred Hoffman sold 2 carloads 
o{ goods to Ihe Carlisle Commission 
Co. sight drart hill of lading attacited 

without privilege o f examination, and 
the bill o{ lading contained the above 
provision. ,The railroad company over 

' which the goods were shipped wrong­
fully allowed the Carlisle Commission 
Co. to open the cars and examine the 
guods, and by reason of what it found 
it rC£used to nccel't the merchandise. 
Hoffman then sued the rnilroad to re­
CO\'e r his full price on the ingenious 
theory that the goods were shipped 
tinder a shipping con tr.act which did 
not allo\\.' inspection; that the railroad 
had viola.ted that contr;lct by allowing 
inspection; Ihat by reason of this in· 
spection Hoffma n had lost the sale, r, r 
if the Carlisle Co. had been cOlllpe:Jed 
to pay before inspection Hofiman 
woulll' ha\'e JH~d his money and all the 
Carlisle Co. woult! have had was goods 
which (it said) did not (ulfill the con­
tract, and a chance to fight Hoffman. 

Although this nrgument has no 
weight with me, at any rate it did con­
vince the lower court, and n jury gave 
him a \'Crdict for ~29.61. I don't 
know how that figure was made tip. 
The appeal court, however, reversed, 
on the ground thM the railroad com· 

pany wasn't responsible {or the full 
price merely because it imprOperly ill. 

, lowed the buyer to inspect. The Ia.". 
is that a I rill.lto·nd which transl"lOrh 
goods shall be linble to the owner (or 
"any loss, damage or injury to such 
property caused by it," 

The , court said that a shiJf~r 
couldn't recover the whole pure hast 
price of the goods merely because tht 
buyer, being wrongfully given tht 
right o( inspection, had seen Ihtlll 

first and rejected them. 
The railroad could be held responsi. 

ble only (or any damages which 0( . 

cured to the goods themselves becaust 
o{ the unauthorized inspection, :\ 5 (or 

instnnce, i( the buyer hall dOlle thtm 
harm in the course o{ the insJlection­
broken them o r some thing like th31. 
In that case the damages could be cot 
{rom the railroad, In this cnse the in· 
spection hadn't caused any damage ill 
all. 

-Hoffman \'I. A. T, & S. F. R. It Co. 
K:ln. Sup. CI., No. 28,723, 

By ELTON J. BUCKLEY, em­
selor·at-Law, 1650 Real Estate Trust 
Building, Philadelphia, POl. 

Fewer Customers---More Profits 
A coffel' wholes-ller is (l'portetl in a 

special bulletin or the National Coffee 
Ro.1Slers association to have reduced the 
numher of his retail custolllers bv 287 
and the numher o{ Sollesmen {rom S to 4, 
with a saving in expel/se considerably 
more than offsl,ttillg the loss in sales. 
While the sa les loss (or the (, munths 
irom "I,ril I lu Oct. I, 1929 amounted 
to 6% as cOllllJared wilh the Solmc period 
in 1928, the sav iug in sales cost for the 
smile period was 15%, Selltembcr 1929 
showed an increase of i% in sales m'l'r 
Septemhcr 1928. 

This wholesaler made a list or thc 100 
t1t'alers who bought Ihe smallest amounts 
of merchandise {rom him, He then re­
quested each salesman to make up lists 
of the least desirable deaJers in his ler· 
dtories, {rom the vic\vpoint o( credit as 
well as volume, The lists included 87 of 
the whole~ler's smaller ,"olume dealers, 
who .were accordingly dropped by the 
simple process of failing to call on them, 
E\'ery one ill the orgnnization was 
coached 0 11 what 'to"say if these dealers 
telephoned or called to . protest. Nt1lle . 
ditl so, ho\\'e\'er, and only one prote:;t 
wns received (rom 2(X) marc who had 
been eliminated after consultation with 
salesmen. . , 

A regroupi,;g of territoriu arter these 

l'USllJlllt'rs were dropped revealed tilt 
possibility of dispensing with the 5('1"\.' 

icc of one salesman and the 4 now work· 
ing the markel are reported to average 
225 stores as comlJareti with the 240 
previous for the 5. 

Among the ath'anlages cited hy tht 
Nat ional Coffee Roasters association 
front culling off Ihese small storl'S art 
Ihe {allowing: 

(I) Saving of the losses dUI! til h3n· 
tiling the lUany sntaU, unproli t:lblr 
(lnlen {rom these littlc storrS. 

(2) Credit Sowing, (or these sm.llks\ 
storeS were found to be the poor· 
est credit risks-olten behilLu in 
their accounls; and when t1l l'~' h il 
the account is usually a total lou 

(J) A substantial saving of ti llle of 
salesmen which can be used morc 
profitably in the bigger ston·s. 

(4) A Solving o{ cost and worl.: in· 
cident to managing 4 saJcslllen in· 
stead of 5, 

(5) A saving o( salesmen's rJlonJc 
and self respect, which suffers 
front sUlall dealings . wilh s1Ilall 
dealers, 

The small customer today may be your 
biggest customer some da)'-if you trcat 
him right. 

.' 
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PATENTED 

THE MACARON I JOURNAL 

The GENUIr~E 

Fusillo 
, 
• 

"If \ve have been able 
to make this die, con­
sidered an I mpos­
sibility, how good 
can we make your 

Common Dies 

?" 
• 

MARIO TANZI & BROS., Inc. 
318 COMMERCIhL STREET 

DOSTON, MASS. 

U.S.A. 

NEW YORK BRANCH : 1274-78th Street, Brooklyn, N. Y. 
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Patents Ind Trade Marks I 
,\ monthly review n( patents ~rant· 

cd 1111 maca roni machinery, IIf ,, !'plka­
lions for and rc(:istriltioll !1o nf trade 
marks ilpplying In mal'aroni !Iroducts. 
In December 1929 the following were 
rcporteel hy the U. S. I'alcnt Office: 

Pa tents granted-Nonc. 
TRADE MARKS REGISTERED 
The tr:ule marks affec ting m:lcarnni 

products or raw materials registered 
wcre <i:' fnllows : 

I & A 
The prh'atc braml trade lI1ark of 

Vincent C. Xaso lloing husi ness :IS 
It alian & American Cash & C:lrr\' Gro­
cery & Meat Market. Clc\'clan'tl, 0 ., 
was registered for lISC on canned Spit­

ghetti alUl macarulli in its "arinus 
forms; also canlled coffee amI hottled 
olive oil. Appli("a lion was flleli July 3, 
1929, Jluhlishcd hy the patent ofliel! 
Sept. 24, 1929 alHl in The Macaroni 
Journal Oct. 15, 1929. Owner claims 
usc since Jan. 25, 1929. The trade 
mark is :t large heart on whi ch is writ­
ten the title "1 & A" in la rge whi te 
letters. 

Parma 
T he prh'ate hr"nd ' t rade mark of 

Parma Importint; company, St. L!lui s, 
Mo., was registered for use on maca· 
rOlli prod ucts. Application was fi led 
April 15, 1929, published hy the patent 
office Oct. 1, 1929 ami in th e Xo\,. 15, 
1929 issue of The MOl caroni journal. 
Owner claims li se sin r.e April 1, 1929. 
The trOltie mark is the tr:lth: name in 
heavy Iy pe. 
TRADE MARKS REGISTERED 

WITHOUT OPPOSITION 
3 Minute Macaroni 

The trade mark of Bayard S. Sent· 
laml doing husiness as The ;\ Min\lte 
Macaroni Co., Joliet, 111 ., for usc 0 11 

;llilllen tary pasle products- namely 
mac:lroni, WIIS registered without op­
pOSition. :\pplication was filetl Oc t. 
12, 1928 and puhlished hy the patent 
office Dec. 17, 1929. Owner claims 
usc since Oct. 4, 1928. The trade 
mark is written in heav~' hlack type. 
TRADE MARKS APPLIED FOR 

Xine applications for regist ration of 
macaroni trade marks were r,lade in 
Decemher 1929 and published in tin:: 
Patent O ffice Gautte to permit objec­
tions thereto within ;m days of I'ubli-
l·ation . . 

KufferJe 
The printe hrand trade mark of 

\ Vi lhelmstlorfer lIfalzprodukten-Und 
Chokohu.len -Fllbrik Von, los. KufT(:r1e 
& Co. , ,\ ktiengesell schart, Vienna, 

Aust ria, ffJr usc on alimentary pastes 
and othe r groceries. Application was 
filefl July 28, 1928 and publish(:d D(:c. 
.1, 1929. Owner claims usc since 
March J923. The trade mark is the 
trade name in longhand writing. 

Blue & White 
The pri\':lte hr .. nd trade mark of 

Red & White Corp., lJufT .. lo,!\. Y., for 
usc all macaroni, spaghetti, egg noo­
<11(:5, and lither groceries. Applica tion 
wa:i fi led june 27, 1929 :11111 puhlished 
Dec. 3, 1929, Owner claims u!'e since 
AUg". 27, 1928. The tr .. de mark is writ­
ten in hea,'), type. 

Bellini 
The trade mark of Mara\'igna Xmth 

Street Macaroni Co. doing business as 
Mara\'igna MacOlroni Co., Boston, 
Mass., for use on macaroni. Applic:\· 
tion was filed S(:I)\. 21, 1929 and pub­
li shed Dec .. 1, 1929. Owner claims li se 
si nce Aug, 5, 1929. The trade Ill ark is 
writte n in black type Ull a ribhon to 
the right of which is a picture of Vin­
(CillO Uellini. 

Mn. Rapp's 
The prh'atc brand trade mark tlf 

The Cle"eland Pretlel & Potato Chip 
company, Cle" eland, 0., for usc un 
egg noodles. .'\pplication was fileJ 
Oc t. 21, 1929 and Jlublished Dt'c. 10, 
1929. Ownt'r claims usc since July I, 
1925. The trade nlark consists of the 
trade natlle in black letters. 

American HOUl e 
'fhe prh-att' brand trade mark of 

Ameri can Grocery company, Hohoken, 
N. J ., for usc on alimentary paste proll· 
ucts :11111 other groceries_ .·\ppli catlon 
was filed April 9, 1929 and published 
Dec. 17, 1929. Owner claims ust' si nce 
May 1924. The tr .. de mark is the 
name in large white letters written 
within .. 11 0\'011. 

Elk. 
The tra.lt' mark of Elka Xood le 

Corp., :'o.1aspcth, X. Y., for usc on e!;g 
nontlles nnti o ther egg products. .'\ p. 
plicat ion was ftled july 1;\, 1929 anti 
published nee . 17, 1929. O wncr claims 
li se since March 22, 1925. The trade 
mark is writt en in heavy typl.!. 

Unita 
Tht' prh'ate hr:'lnd trade mark of 

Uni ted Importers, Inc., PrO\'it\ence, 
R. I., for usc on macaroni and other 
food products. Application was filed 
J uly 25, 1929 and publishcd Dec. 17, 
1929. Owner claims use since January 
1925. The trade 113me is wriHcn in 
heavy type ahove OJ picture of a lady 
and n lion rt'st il1g on a river hank. 

Baby 
The tr:'lde mark of The John B. 

Canepa company, Chicago, 111 ., for usc 

on alimentary paste b~ods. APJllka. IIF===========================================:::r. 
tion was filed March 25, 1929 aml l,ul .. 
Iished Dec. 31, 1929. Owner dainu 
use since March 20, 1929. T he trade 
name is written in heavy type. 

Angela Mia 
T~le t rade mark of Lincoln Mar.1runi 

Mfg. com pany, IJrooklyn, ro.:. Y .• ror 
use on macaroni. "pplicOltion \\"a ~ fi l ~d 
Nm'. 4, 1929 and lIuhli shed Dn .. H, 
1929. Owner claims usc since Oc t. I, 
1929. The trade name is written in 
heavy black tYlle_ 

Avoid Unwarranted 
Price Cutting 

COMPETITIVE PRICE CUTTING 
CUTS BOTH WAYS 

Comment in!; on President I lerllert 
Hom'e r's amhitious and cuura~~'"us 
effort to I,rc\'ent the derailing oi prlls· 
perity by g(:uing industri al corpon, 
lions, utility co rpora tions, railway cor, 
porations :lIlti other large employers t(J 
pledge themsel \'cs to neither rc(lu c~ 
wages nor curtail planned c:lpital (X· 

penditure:" n. c. Forbes in his FlITll(s 
Magazine says : 

" \ Vage reductions and prict.' mluc· 
tions used to be the immed iate :.it(t­
math of panics. Leading emplnycu 
ha\'e pledged themselves nut tn cut 
wages. Will they resh: l th e templa· 
tion to cut prices. \Vh ere eCI)lIomirs 
of production make lower pri ce~ ie.lsi· 
ble without sacrifice of wages .. r n'J­
SOli able profits tht'y arc heucticiJI. 
Uut price cutting not based Oil Tl'~ I UCClI 
costs Imt instigated me rei)' loy the 
moth'/'! or outmaneuvering a ("I1I\I( ti­
tor seldom wl.lrks 'ou t satisfnn .. ry 
anybody. Competitors usually I I 
suit-and some times go the " 
price cutler one better. Dcst""";,, 
I.'ompctit ion is nnleaslu:d, I ~ f 
destroyed, ahility to 'I i 
sh"kt'n, buyers arc throwil intn I • 

or uncertainty, and lhe last 
wurse than the first. H a ppily 
leaders in most industries n, l\\ 
an enlightened view of price ( I ' 

Unwise price reductions a rc I 

often made by the weakest ra 
by the strongest clHll petitnrs. 
cutthroa t pric e cu tti ng heco ll1\" 
lent pledges tn maint .. in w .. g:e~ 
110t long he honored. !\or \\"0111 ,\ . 

bought e \'en at panic price :, " 
profitable in\"estmt'nts. ,\1111 111.111 
extremely important consitlerati" T1 5. 

""\'oid unwarranted price c .. tli,.~ . 

I( you don't help yourself all the 
dum of Ihe ages will avail you 

We can safely say ~hat tbe largest percentage 
of packaged macarrmt products are automatically 
packaged by 

Peters Package ~achinery 

THE least eXl?ensive cartons of the "Peters Style" 
are used WIth our package machinery -the 

least number of hand operators are necessary­
~ence the most economical package. Its protec­
tIve features are recognized everywhere. 

Our engin~ering staff ~ ~e at your disposal. Our 
catalogue IS yours for cae asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 
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Favors the Price 
Maintenance Law 

Speak ing for the memhers of the 
Nationa l Association of Retail Gruccrs 
o f whi ch he is sccrctarr·mallagcr, C. 
H. J ansse n has :lPl'caicti In Huuse 
committee 0 11 illlcr!>lall' alltl fnrt'ig"1I 
COllllllen:c fo r the l'arly p"ssagc o f the 
C:t ppcr· I\:clly hill more popularly 
knowli as the I'ri cc Maintcn:tIH'c Law 
or the Fair Tr:tdc Act. Th:ll urgani-
1.:11;011 i!' of th e .. pilliun that this 
measure is II fI \\' the mol'! important 
olle hefore Congrcs.;, 

"The X:ltiona l Associatiu ll nf Relail 
Grocers, represe nting the urganizctl in­
dh'idual retail grm:cry trade of the 
United States. is a natiunal Ir.Hlc 11(. 

ganizalioll with affiliated local and 
sta te hodies in 4.2 st:ltes, fun ctioning 
contillua lly s ince its urganization in 
1892," .Mr. Jansscn says. 

" In its an nual cOIH"entions which 
have hcen heM co nsecutively for 33 
yea rs, this tralle hody expresses its 
though t on t rade qlles tioll!'l, trade poli· 
des ;lIld publir- ('Iuestions wherever 
they in\'o!\'e Jlublic wdfare in food dis­
tribution. This association ha s re­
peated ly cxpres!'.ed itself in r,,,'o r 01 a 
Price Maintcnam'e La w which would , 

in its operation, tend til s tabili ze thc ' 'United Sta tes and Canadn wcn,' I'rrs. 
excessi \'c price competition prc\'alent ent , ilS well as a rCJlrcsentati\"l' ir"," 
in the trade. the new llla nt in Englanll. Ct,th i l l~ r . 

"This aSSIlCiat lon helie\'es that nble time wns given to let.:tml" ; thl 

Ho use Bill i\o. 11 hy Kelly known as SOltes ta lks nnd speci:,1 i n stnh· ti"l1 ~ re. 
the F.dr Trade Ac t will acco mplish ganling sume new and unusual :lrt irles 
this, ami that lIy pnmitting mnnuf:tc- the coq lora tion plans 0 11 markt' IHI): in 
tllrers tn lega lly protert :u l\'erti sed the New Year. 
bra nds it will lifJ just what yuur sllh- On Friday the g roup vis il l"\ thr 
commi ttee in its report April 30, 1928 main f;,.ctory of the co rpor;lIi' !JI ~ ! 

sta ted it WOll ld. Dunellen, N. J. Thus th e reprl'''l·tI\a. 
"The XatiUlial Associa tion o f l{ctail lives were able to sec firs t hal hl \\"tk. 

Groce rs unqualifiedly endo rses th e ing:> of a modern glue facto ry :1 11,' wit. 
conclusio ns o f you r subcom mittee a lUl ness the exacting laho rato ry l " llIt .. 1 
earnestly prays that the full com mittee methods maintained hy the t·" rl ~'ra· 
will exercise it s wisdom by comph 'ing tin,n, o ne 01 the main cOlltrilou t in~ 
with the recommendations o f sail! ~uh - facturs in the success of :\li"3h 
committee :1IIt! In\'orably report thi s Adhesi\·es. 
mcasure to Congress for early enact- The convcn tiun t.:ame to a dt'~ l' ~ a t· 
ment in to law," urtlay night with 01 banquet ;I t tilt 

Adhesive Sales 
Convention 

The i\a tional Adhesivcs Corp. held 
its annual sales convention in N'cw 
Yurk city, December 19, 29 a nd 21 , 
1929. The attendance was larger than 
prc\'io us years as the corporation dur· 
ing 19l? greatly increased the scope 01 
its nperatio ns. Representatives (rom 
the variolls hra nch facto ries in the 

From 

H otel Pennsyl\'ania. I'resith'lI t .\. 
Alexander ga\'(: an interesting 1:.1" :lnd 
amollg other thinb'S menlioul'l l the 
market! progress made by th e curJlUu· 
ti lll! during 1929. He insl'irell Ih~t 
Ilresent hy his rcmarks reganling tht 
t.:ufl tnra tion 's plan!'.. 

Be a hetter workman totlay, alltl by 
repea ting tomorrow what you han! done 
today, y"u will advance with surprisine 
rapidity. 

Amber Durum Wheat 
STRONG and UNIFORM 
and of a WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA 

When 
Freight 

• 
IS 

Rough(f 
Handled 

you need Fivefold Protection 
D ARKJES liniini . . . whccb 

roiling .•. tru ck! rooring 
away. SwiJhl Thud! Smashl Crash! 
BOlin or mrfchonrli!t bUlI1p t o the 
ground. , . are roughly handlt<!. 

Were thf')' youn? ... Will lOme 
(avored cUltomrr ttcdvc dnmogro 
mtrchnn dilri' • , , Will the next 
storm "Ilrt t o" your patlCDGfSi' • • • 
WllI bou ....... cll and bunt? .• H ow 
much hidden damoge to your goods? 

Thtle thlnal happen every dny. 
Each year millions of dol/lJrs lito 
Jod bocllu.eol ;nadequnte pltck­
;n~, Every werk good t UstOIllt'fS 
10 IOmcwhcre else to buy because 
of thele thlngl. What II your bill 
fordamoled mrrchondise? .. Whot 
don your loss amount to (rom dis· 
aruntlcd cu.tomrui' 

You con't control alorms. rough 
and cord", bandlina. But you con 

take prccDutions to 5.1(r!:uard your 
mrrcilandilt'. You owc it t o yuur· 
u lr to be ~ure your Roods Ico\'t' the 
. hippinK room plIck«l to l tal1.1 the 
dcslructive handling of modrrn 
transportation. 

Fi vr(old Protcction·- Good 
Wooden Boxes-nssure ddi\,cry of 
your .m rchnndise in the bt'st POI' 
.iblecondilion. Thous:Jlldso(n1:1nu · 
fncturers hn\'e found this the s.1fest, 
most «onomicnl way of p:lckillg and 
shipping their goods. 

If you are confronl«l with ony 
probltm rel:lted to the packing or 
. hipping of your goods, olle of the 
engineer. of this associotion will 
gladly call toeJ:pluln the odvontoRt's 
of Fivefold Prottttion·. Thdr ur· 
vices Ofe free. Why 1I0 t send the 
convrnirnt coupon todD)'. It moy 
mean thousands of dollars saved. 

WOODEN BOX BUREAU 

• FI\'EFOJ.n 1'lInTECTIOX_ 

Guml Wumlcn nn\(~"-"lI ft ·l.!lIlIrd 
~llIlr Ill e rl· laIiIUli,. l: lIJ,:u l ll ~ t~ 

I. HUII,.:h hllllllllllj.llll trUII~ it 

2, Ililllh:1I I.UIU II"" ' (fll " ''''' '(''''''''f' /~ ", . film lul,.'I,. o/r . ) 
:t I'llferllj.lt! 

,I, n utl WCllllu:r 

5, DI~l;rullllt ' cl C·U" IUlllt'r .. 

• 

WIl<><l ... no. IIUI .. " 
III W .. I W .. h,n ~t .. " 5 ' . U'I' " lilt 
CIolu ... , 1111",", 

O.nlfe",~n : 
Wf m. "ol.<'IoI. 

end .... old l i ~. ' " hM\', .. n. 01 )"'0' 

, nl in ...... ,unl' I" 1.11 o. '" •• d , 
• ... nl. l .. JI f'~""'d !'",u r""" ,, 

N tm • . 

FI'm , 

SUnt 

C',y 

of the National Association of 'vVo()den Box lVlallll!aclurers 

and of the National Lumber MUlIllfaclurer s Associatioll 
CIllCAr.n, II.USOI S 

.. .,. .. 
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Notes of the Macaroni Industry 

Imports Higher-Exporl8 Lower 
The lIIonth of October 1929 reco rded 

n reverse in the gener,,1 trend in the 
foreiJ..:n trade in macaroni products, the 
figures indicating :111 increase in im' 
ports and" dec rease ill the qu antity 
exported. The Te\'erse in Oc loher 
dncs not. hn\\,C\'er, affect the genernl 
trelld during 1929 tilough it In:!)' huli. 
l'ate a chauge. 

Virgin Islands ........... . 
Colombia .................... .. 
Peru ......... ....... ............ .. 
British India .............. .. 
Venezuela ................... . 
British Malaya .......... .. 
Ceylon ......................... . 
Chinn ........................... . 

200 
917 

1,104 
1,835 
5.622 
1,068 
1,312 

33 
96 

103 
206 
817 
120 
163 

love to cat! l ' lll a renl i\meril-;II\ g;,.l~ 
;"- m Id l'Ontr::lcted on arriving in col" 

r\ew York from warm Italy Catl-i.'41l1tf 
to cancel sc\'cral or her sclletll111:,1 a~ 
pc •. ances. lIence all the rIllU"TS 
elllphatically denied. 

Thc importati on or maca roni ; ver­
micelli, noodlcs, etc .. in Octohcr 1929 
rea ched the high figure of 2W.-I88 Ills. 
as compa red with 237,104 Ibs. in Oe· 
tober 1928. Ho\\'e\'(,~r, the import s thi s 
year, though greater, werc less \'alu · 
able than the smaller cluantity illllKlrt· 
ee l in Ol'tuher las t )'e:lr. ~\.OCMJ as 
n l llll'arcd \\'ith $2.\ ,073. 

For the first 10 months in 1929 the 
import s totaled 2,239.462 Ihs. valued at 
$207,028. During lhe same period in 
1928 the imJlorters purchased 2,iiO,028 
lbs. for $307.841. 

Though th e trend in the exportati on 
of macaroni products has been generA 
ally IIl,ward sil1l'e the war a sharp (lr0l' 
was noted in October 1929 when only 
n5,659Ihs. were exported as compared 
with 775,526 Ibs. expo rtcll in Octoher 
1928. The \'alues were $66,44:\ :lIld 
ug,527 respectively. 

The yea r 1929 is s till considerably 
ahe:ul of the pre\'ious year judged 
from the husincss in this line transact· 
ed the firs t 10 months. From January 
to October 1929 the exports totaled 8,· 
746,.\21 Ibs. ha\'ing a \':llue of $;43,174. 
as COlli pared with the total eXI)()rts of 
7,7llO,530 Ibs. worth ~95,802 fllT the 
first 10 months in 1928. 

Macaroni Expocts by Countries, 
October 1929 

Countries Pounds 
iri sh Frc:c State.......... 3,600 
Sweden ........................ 956 
United Kingdom ........ 229,756 
Albania ........................ 6,%0 
Canada ........................ 189.264 
D. Honduras........ ........ 869 
Costa Rica ............... _. . 7,282 
GuateOlala ..............•..• 3,4().t 
Honduras .................. _. 11 ,207 
Nicaragua ........ ............ 3,121 
Panama .. .. .................... 50,658 
Sal\'ador ... ................... 405 
Mexico ........................ 40,410 
Labrador ...................... 3,355 
Bermudas .................... 588 
Barbados ..... ................. 300 
Jamaica ........................ 3,470 
Trinidad & Tob........... 625 
Other n. 'V. Indies.... 398 
Cuha ............................ 21,998 
Dominican RepUblic.. lO,4'to 
Netherland 'V. Indies 4,911 
French W. Indies ...... 264 
Haiti, Republic oL...... 7,692 

Dollars 
279 
N 

20,781 
700 

18,373 
79 

318 
379 
003 
182 

• 1,002 
53' 

2,978 
339 
50 
40 

274 
25 
66 

1.441 
2,4IJ.I 

473 
18 

358 

f'l\,n & 1\!adura .......... .. 
. ast huiles .... ..... : ....... . 

H ong Kong ................. . 

~;:m~:I;i·;;~ .. j·~i·;·~d;·:::::: 
Auat ralia .................... .. 
British Oceania ........ .. 
French Oceani" ......... . 
New Zealand .... ........ .. 
Union of South 

Africa .. ................... . 
Goltl Coas t ................ .. 
Nigeria ........ _ ............. . 
Other French ,Urica .. 
~foza mhi(IUe .............. .. 

20,649 
8,159 

825 
650 

10,202 
6.615 
3O.0~ 

766 
1.055 

17,922 

4,105 
156 
91 
2J 

280 

Macaroni Man Murdered 

1,743 
870 

91 
91 

1,411 
1,374 
3.573 

106 
107 

1,846 

440 
16 
12 
.1 

J,\ 

J.uui s Scalisi, n macOlroni manufac. 
hIrer in Urnoklyn, N. Y., was found 
dead in his apartments al 235 Central 
av. hy neighbors the morning of De. 
cember 6. O ther tenant s in the apart­
ments heard scuming of feet al1ll 2 
shots. then hurried steps on the rear 
stairway, but they were unahle tn sec 
or apprehend the murderers . ... \fter in. 
\'estigatioll the police were cOlwillced 
that the motive was not robbery he. 
cause a large roll of bills in the dead 
man's pocket and 2 expensivc diamund 
rings on his fingers remained un. 
touched. 

Mr. Scalisi, aged 45, had been en. 
gaged in the macaroni manufacturing 
business s ince a mere youth. His wife, 
(rom who m he Jived apart, was ques. 
tioned but no clue as to the killers' 
moti"e has bcen uncovered. 

Prima Donna Lovee Spaghetti 
Prima d onnas arc "ery generally ac. 

cused of being temperamental. Rosa 
PonseUe, the prima donna of the 
Metropolitan Opera company, wa.!t 
unable to appcal' in the role of Donna 
,\nna in a recent re\,h'al o( Mozart's 
"Don Gio\'.mni" .and some tongues 
began to wag nbout her conditiun and 
reasons (or her nonappearance . 

She denied ernphatic:'tlly that it was 
a case o( ·temper or that she was ill. 
She was not even dieting. She was 
kept busy denying the many rumors. 

"Me. diet I Why, next to singing, 
,.11 rather ea t than anything. Why, 
when I m:ule my dehut I weighed 197 
and it was just hy discretion that I 
came down to 167. I had been eating 
4 or 5 desserts a day and lots of spa. 
ghetti. BUI 'dieting! My Godl how I 

Macaroni Gives Christmas Cheer 
?\e"rly .~ poor falllilies in l:oW,n 

were presented during the h • .Jida\,1 
with well filled haskets by the \· lIl u~. 
teers of America. Mac:lroni pr"tiUrl! 
donated by the gcnerous l11auui:H:lur. 
ers o f that city l11" tle up a parI o j tht 
hountiful meal that brouJ..:ht cheer 10 

the needy. Thus through the ).:l ' Il C!. 

os ity o f the macaroni ,"'U>I'[","",,,,, 
~ther fooll distrihutors a n.1 
charitable orgnni.tatioll, were I 
places mnde the scenes o( the 
Christ11l::l s spirit. 

L. Vagnino Named Prcllident 
Lo uis Vagnino, general man:.gcr oi 

tile Faust Macaroni company oi 51. 
Louis. Mo., was honored last lIlonlh 
hy heing elected to the office of Ilresi. 
tlent fir the St. Louis Association of 
Manufacturers Representatives. ~Ir. 
V:1gninn, since graduation from liar. 
\'anl uni\'ersil)" has represented Iht 
American Beauty Macaroni 
in the St , Louis district and ha~ 
ways hcen prominenl in the :u.: tidli(5 
or the o rganization that honore.1 him. 
Since the American Beauty M:u."olroni 
cOlllpany acquired control of the FaUll 
Macaroni company, (ormerly owned 
and operated by M:1ull Bros., he II;" 
been giving attention to proliu{' ti un 3S 

well as distribution. 
'Vith his natural ability aud fint 

training, he should make the SI. !,.(l Ui5 
association a remarkable presi4Il·nt. 

Albanian. Like Macaroni 
Albania. is becoming one or h aly's 

best customers (or spaghetti. 11I:, .-aroni 
and other edihles of that ilk. Within 
the pas t year 614,(XX) pounds of lahlt 
ticker tape, enough to hang a ~ 1I " I )( n ' 
sia n bridge across the strait of Olun· 
to, passed through this ))Ort . .. \lIlani1 
hound, 

Increaaed Capital Stock 
The John B. Canepil company of 

OlicabTfJ, manufacturer of " Red Crou" 
brand of macaroni products, has in· 
creased its capital stock from ~201 ,COJ 
to $500,(0), The firm was fi rst eSlab· 
lished by John n. Canepa in ISW and 
specialized in wholesaling imJlorted 
products. Shortly niter its orc-"ni u' 
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NORTHLAND FANCY No.2 

NORTHERN LIGHT 

NOIlTIILANil ~IILI.ING co. 
MISNI!A.I"OUS. WINI'tUOTA 

Tel. No. 
Hegeman Eal.bllahed 

1 8 
9 
6 
6 

OUR 

8 
9 
8 

FAULTLESS MACARONI MOULDS 
Are Alway" Sati.factory. 

Every (Order I. Given tho Peraon.1 
Attention of Die Expertl. 

F. MONACO & CO. 
1604 D.kalb Ave. 

BROOKLYN NEW YORK 

CHAMPION EGG YOLK 
BEATERS 

For Every Noodle Plant 
3-Speed-36-80 Qt. Bowls 
4-Speed··36-60 Qt. Bowls 
7-Speed-20 Qt. Bowl 

ELIMINATE STREAKY 
APPEARANCE BY 

Beating Egg Yolks and 
Mixing Eggs with Flour. 
Champion Beaters 
reasonably priced, 

are 
cost 

little to operate. 

Champion Machinery Co. 
Joliet, Illinois 

.. ~ .. 
J 
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tion a small macaroni manufactu ring 
plan t WOIS e rected and as its husincss 
grew the plan t expanded until it is 
now on.: ()f the la rgest in the cen tral 
part of the country. At the cJenth of 
the founder the business was taken 
ove r by the sons, John V. and James 
T. Cancpa. The inc reased capital will 
take care of th e finn's expansion pro­
gram. 

Goose, Germany's Turkey 
What the Thanksgiving turkey is to 

Americans the Christmas goose is to 
Getmans. 

This German Christmas goose, how­
ever, is 110t the ord ina ry specimen of 
the breed that is merely allowed to 
grow to a certain Silt belote it is killed. 
Weeks in advance the bird is subj ected 
to an cl:'lhoratc (aUcoinC'. 

Macaroni or nood les diPl)I'd in hut­
termilk arc daily crammed tlc wn its 
throa t until Mr. Goose attains a plump­
ness and a delicacy which is nowhere 
else realized. T his hird, roasted 
brown. stuffed \\'ith egg noodles, 
",dorns the Christmas dinner table of 
all classes of Germans. fl anked with 
red or C"reen cabbage ami Drussel s 
spr. 'uts as side dishes. 

Americans who deem their turkey 

supreme at Th",nksgi\'ing should try a 
macaroni fattened goose. German style. 
a t Christmas, a superb dish. 

Join the Army; Eat Macaroni 

MathemOltically inclined a rmy offi­
cers ha ve determined that .48 of an 
ounce of macaroni is the proper 
nmount 10 be placed in the food of 
hard ritling ca\'alrymen engaged in 
field maneuvers on western prairies. 

Thb information is contained in an 
itemized description of a field ration 
(or one man such as served the First 
Cavalry division during recent maneu­
\'ers ncar EI Paso, Texas. H ot foot is 
served 3 times a day (rom a ~itchen 
which is swung off a pack mule's back 
at appropriate times. 

T he components of a soldier's daily 
fi eld ration include th e (ollowing 
items : 

Deer. fresh, 12 oz. ; corned heef, 
canned, 3.6 oz. i bacon, i!'>stlc, 4.8 oz. ; 
hread , fie ld. 14 oz.; flour, wheat, 3.2 
07..: baking powder, .08 oz.; beans, is­
s ue, dry, 1.4 oz.; rice, .6 oz. ; potatoes, 
fresh, 16 oz. ; peas or beans, st ringless, 
canned, 2 oz. ; onions, dry, 3.6 07..; 
spinach, canned, 2 oz. ; tomatoes, 
canlled, 4 07..: prunes, dry, .384 oz.; 
macaroni, ,48 oz.; apples or peaches, 

evaporated, .384 Ol. ; jam, canned. I Ol.; 

peaches, canned, I oz. ; fla\'orill~ (:'(. 
t ract .014 oz.; coffee, 2 07.. : SUI-.:a r. 4.8 
oz.; milk, C\'allOrated, 1.5 oz.; hlltter 
issue, 1 Ol.: pickles or \'inegar, .1(, ~i ll ; 
lard, substitute, .()'-J oz.; sa lt . ; ~SUt, 
.5712 oz.; syrup, issuc, .1427 gill: [ICp. 

per, black, .()..I oz.; cinnamon, 1;"" lIn,I, 
.014 oz.; cheese, .48 oz. 

Appoints Canadian 
Agency 

The Syl\'ania Industrial I:oq •. , 
whose plant is und er cOlls tructit' ll ~I 
Fredericksburg, Va., an nounce" ~II. 
pointment of Pollack Brothers &. Corn. 
pany, Ltd., 270 Laga uchetiere \\'t'u, 
Montreal, Que., as exclusi\'e agen ls ior 
sale of Fenestra in the Dominion of 
Canada. This ;Igenc), will co\'er "nth 
the Delgian and American products 
when the latter is produced. 

The a~ency is an old estahlish,..d 
housc of excellent reputation a ll .1 hi~h 
standing in Ca nada and has l' ~ lt S 
offices and warehouses in )lontrt,,1. 
T OTOnto. \ Vinnipeg and VlIllCOU\'l' r. 

The firm will c"~ry a stock or Fellt's' 
tra ample to gi\'e the \'ery best possihle 
sen' icc to the Canadian trade. 

RO~30TTI LITHOGRAPHING CO., Inc. 
PHONE 

Walker 0917 

121 Variek St. 
NEW YORK CITY 

De.ignera and l~lanufacturer. of 

PHONE 
Walker 0918 

LABELS, CARTONS, INSERTS, BANDS AND WRAPPERS 
That Adllerti.e and Sell Your Macaroni Product. 

Our new plant with most modern equipme,nt enables us 
to guarantee speedy delivery of highly-colored, eye­
appealing Labels and Cartons in large or small quantities at 
a ttractive prices, -

We specialize in both Regular and Pritlate Brands. We 
solicit your orders for your immediate Requirements or 
Future Needs. 
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Wooden 
Shipping 

Containers 
Mad. from nalu,,'s wond" 

wood for box purpDJts 

RED GUM 
Where nn nil-white package Ia 
dealred. am Bupply Cottonwood 

aides. tops and bottoms. 

Odorless­
Strong­

Safe-
Ollr oum opera/ion thruoul 

etllire mallu/acture 

Anderson-Tully Company 
Memphis. Tenn. 

Good If ood Boxes 

DuruIn 

A1TENTION TO ALL 
MACARONI MANUFACTURER 

You will find 8ntls(~\ctlonl economy 

nnd durnblllty In 

STAR PERFECTION DIES 

THE STAR MACARONI 
DIES MFG. CO. 

47 Gmnd St. New York 

SeDlolina 
Present Day Competition is Keen. Manufacturers Using 2·A Semolina 

Have No Difficulty Holding Their Trade and k.:reasing Salea 

Famous For Its 
Carefully Milled 

from the Best Selection 
and 

Uniformity Amber Durum Wheat 

GUARANTEED 
Washing the Wheat Insures a Sweet Clean Product 

CAPITAL FLOUR MILLS, INC. 
SAINT PAUL 

31 
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A Price Puzzle 
A mallufacllln:r in the l1Iid~lIc we!'1 

sent a I'Tu!Jlclll to which the mathema­
ticians of thl,> intlustry :ITC iO\'i lcl1 to 
suhmit aI1 SWl'TS. Because tile firm tic­
sift's ill 110 w,w tn reflect on the inlcJ,:' ­

rity of the cHI;lpany whose proposal is 
hl'ill~ scrutini zel!' atilt wi lh no otheT 
motive Ih;11I an hnill'st desire 10 know 
just what the ,11:111011 cost per case lig­
urcs !Jut, the firm asked h, remain in­
cognito. Bn'iluiic oi the c\'idcnt J:"ood 
iU!Cnli oll uf the manufacturer who 
su lmlittcd the pro1.lclII, his inquiry is 
CIlioted herewith in full alUl discussion 
ilwitcd : 

"One of UUT salesmen calliuG' upon 
the tratle in a ncighlJorillg' town was 
shown a sJledal oITer madc last fall on 
macaroni products bought in loIs or 10 
cases or more. A Jlostal card contain­
in~ the original offer was picked up. 
It aroused ollr ("nriosit)' and set ollr Ole· 
CflllTltants to figuring. Our answers 
di ll not coincide with the fina l cos t 
figures stated in the offer, and helie\'­
illg 111:lt there might he sOllie other plan 
of figuring with which we arc not fa· 
miliar we suhmit this (or general con· 
side ra tion . 

"l'le:lse nute that· \\'e a rc guided II\' 
no e\' il intl'nt. nor do we desire to r~. 

fleet a ll the firm making the offer. We 
rardy concern ourseh'es with the price 
<Iuotations of competitors. We arc 
concerned ani), in the truth nf the final 
figu res fluoted. Here is th e prnhlelll : 

"For Nu\'emher shipment only the 
firm offered to sell. freight prepaid, 
factory dropped shipments of 10 C;lse 
lots fi r morc, plain macaroni prOlI­
ncts packed 2 i. lm:., full 7 oz .• IOc 
p;lI:kages tn a cas~ or egg noodles 
packed 2 doz" 3!4 oz., IOc packages 
to a c:lse,-either (or $1.90 pcr case, 

"As an inducement in this spccial 
offer (or Novemher only, 2 tickets 
were packed in each case insteall oC 
the regular one. The firm claims 
that 5 of these tickets arc redeem­
able through johhers (or a free case, 
list price $1.1)(), The firm claim!! that 
this make!! each ticket worth 38c in 
its products anti that the 2 tickets 
placed in each caSe (or this special 
offer redUCl'd Ihe dealer's price 76c a 
case and makes the dealer's cost­
when tickets arc redcemcd-$1.14 
per caSe. 

"The firm conll'mls Ihat the ticket 
plan is copyrighted. That tloes not 
concern us at all. \Vhat Jluzzles us, 
- is the final cos t to grocers $1.14 
per case as plainly statell in the 
card? 

"As we figure jl the gfOet' r 
purchase 10 case!j at $1.90 
invcsting $19. When the shl" '""',,1 
arrivcs we take it that he I I 

overlook remo\'ing the 20 
from the 10 cases alld semi 111l' 

tickets to the jobber getlillf,! in I 

turn 4 cases (rce. He thus i 
14 cases (or his $19. Docs It,al 
figure a little more than $1 .\5 I 
case? The card says the cost ' 
$1.14 per case. Uoth can't hI' 
Which one is?" 

Now sharpen you r pencils :\lI ol . 
along the answers, 

A Tough Risk 
A Negro woman ,·:itlked int" an 

suranec office and asked whetlu'r 
dealt in fire insurance, 

" \Ve d{l," a clerk replied. 
,"Ull want insured?" 
. "~fah husband ." 

"Then you don't wallt fire i 
ance," smiled the derk as he '. 
{or anuther application form. 
you W' lI1t is a li{e insur:\Ilce 

"No, Ah dOIl't," Ci~~'ii',I:,~,;I",:;;'1 
woman , ":\h want s fire i 
Mah husllilntl been tired fo tillll'!i in I 

las two weeks." 

~ . - -- , 
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II~ , HYDRAUwC MACARONI MACmNERY ~. 

Inll". raeked 
".rllra' l>rllu. 

1851 

19 Ynn Aao 
Way Dack In '51 

1930 

Our house csH.'Cms the friendship of Gmndpa, Dad and Son, 
We Greet, in 1930, Friends back to '5t 

With Our !leo, Wlah .. lor 

a I!i~PP!' anD 1I:;ro.perou. JaelD !!lear 

OU"lote Picked S hoft_ 
elll Pr ... and "ump. 

SOLD WITU TilE ELMES CU:\RANTEE-··PIRST CLASS MATERIAL AND WORKMANSHIP 

."" 10111 . )\!ur 
Urdrllullull )' '1'111"1. 

CHARLES F. ELMES. ENGINEE~ING WORKS,213 .N, Morgan St., Chicago, U.S. 
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6rertingn 

BEST WISHES TO ALL , 

A Happy and Prosperous New Yenr 

From an old friend 

FREDERICK PENZA 
.. ADR OF 

Hi-Grade Bronze Macaroni Dies, Fitted with 
U. S. Patented IKJeen-e_z" Removable Pins 

285 VERNON AVE. LONG ISLAND CITY, N. Y. 

A nationally. known 
package produced by 
Stokes 6: Smhh Ma. 
chines, 

PER PASTA PERFETTA 

Usate! 

"Meglio Semo/a-Non ce ne" 
Guaranteed by the 

Moll ModerD Durum Mill, iD America 
MILLS AT RUSH CITY, MINN. 

~~.,.~ ~"J~.'~~~~~~ __ _ 
,.:. - ...,~~U'k'M-s \ .. i " -~ 

ti.:~~~~ - _ ... . ,. N.t .. ' 

SMITH '- -~ '~ STOKES & 
Machines for Package fiilling, 

and Wrapping 
Sealing 

An extensive: line of machines for packaJ;ing. 
Machin~s that measure by volume or by weight, 
Machines that seal and machines that wrap tight· 
Iy cartons of many sizes. 

A Size and Speed for Every Need 

Fully automatic single purpose machines for high 
production: machines of moderate speed, ad· 
Justable (or size of package nnd accommodating 
various materials nnd vnrious packages for the 
'mall~r output. Dusty materials handled with· 

out dust. Accurate weights CU:lranlecd e\'l'lI un 
the morc difficult materials. 

SAVE---
MlI.terial, Labor, Contents 

IMPROVE---
Display Value, Selling Power, Preservation of Contents 

Our experience is nt your scrvice in solving 
packaging problems. We shall be glad to ha,'e 
you call on us, 

STOKES & SMITH COMPANY 
Summerdale Avenue nenr Roosevelt Boulevnrd 

PhUadelphla, U. S. A. 
Briti.h Office, 23, GOlwell Road, London, E. C. I. 
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Grain, Trade and Food Notes 

Spend $27,000,000 for 
Newspaper Advertising 

"More thall one !iixth ' of the total 
known newspaper appropriations was 
used to purchase (newspaper advertis­
ing) space -Juring 1928 to acquaint 
housewh'es better with -their grocer­
ies," says Editor and Pllbtisber in a 
house ad. "The total known sum ex­
pended by 103 grocery product adver­
tisers waS $27,84S,<XX> as against 
$24,370,(0) invested by 77 manufactur­
ers in 1927. The figures sound bIg and 
they arc big-but they 'amount in 1928 
to only about $1 per Camily. Based on 
27,IXXJ,(XX) C;tlllilit~s which average ~ 
per (amily per year (or food purchases 
at retail, the known ncwspaper allver­
ti!ling :IJlprnpriations lor (ood and 
othcr grocery products is mu ch small­
er than olle tcnth o( 1 % of the house­
wives' lood cX(lcntliturcs."-Jnurnal of 
COlllmen:c. 

Canadian Food Consumption Greater 

Attention has been called to the 
rapid growth oC the home market of 
Canada for food products by W . R. 
Mothen\'ell, minister of agriculture. If 

the present tendency continued long, 
he said, the Dominion would be off the 
export market in several outstanding 
products. He mentioned bacon, eggs. 
cheese, butter, lamb. poultry and beef 
and added that this position had comco 
about "despite the fact that these food 
commodities are nearly all being pro­
duced in Canada in larger quantities 
than at any previous period." 

Two reasons were given by Mr. 
Motherwell for the development-in­
crease of population and greater per 
ca pita consumption of food products. 

Population of Canada at the census 
of 1921 was 8,788,483, while the latest 
est imate of the Dominion bure: u of 
statistics puts it at 9,796,800 (or 1929. 

Reports also show ;In increase in lIer 
capita consumption in n numher c ' 
products. In 1921 Canada consumcd 
25.79 Ihs. of butte r per ca pita, while in 
1928 consumption oC that product was 
29.31. During the sa me intcn'al con­
su mption of cheese went up to 3.54 Ibs. 
from 2.51. Number of eggs disposed 
of on the aver:lge waS 22.10 dozen in 
1921. agaiust 30.65 date n in 1928. Ap­
petites of Canadians (or meats have in­
creased in the same period tor pork 

but have declined Cor beef, muttoll and 
lamb. 

Adversity is the balance Wil l" " of 
progress. Without it aggressive I:fiort 
would be uninspired, and witholl: ago 
gressiveness progress would ellt "r a 
coma oC stagnation. 

Market Slump Releases 
Foreign Money 

Europe will enjoy prosperity Ihi ~ ~'eat 
as a result oC the American stock markct 
break, Melvin A. Traylor, president of 
the First National Bank of Chkago, 
forecast reccntly upon returning from 
Europe, where lie hclped to organize th~ 
Bank of International Settiemelll s 10 

handle the Gcnnan reparations, Th~ 
stock slump, he said, released European 
money that was in Ameriql enjoying 
high interest during the high market 
(Iuotations. The money now will be rc· 
tunwd to its home and loosrn up Ih~ 
markets over there, he said. 

Look (or your own shortcomings 
when you become critical of others. 

Make · Your Noodles 
from the finest 

Barozzi Drying System 
Manufacturer. of Macaroni 
Dryer. that dry in any kind 

of weather EG'G YOLK 
Rich in Color---

JOE 

Fresh and Sweet 

Write for Samples 
and Prices 

LOWE CORPORATION 
BROOKLYN, N. Y. BALTIMORE, MD. 

5-7 WutlAmbard _ Buob Terminal Bid,. No. 8 

FAULTLESS AND SIMPLE 

Result guaranteed 
For this industry we design and 

manufacture all kinds of 
labor saving devices 

Catalo/lu~ and edimate at 
your requed 

Barozzi Drying Machine 
Company, I~c. 

LOS ANGELES, CAUF. CHICAGO, IU. 949 'DeD Ave. North DergeD, N. J. 
Mal .. and s....-.-. 3617 S. A.hIaod A .... • '. <\ '\ I NEW YORK DISTRICT 
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To Our Customers and Friends 

sincere wishes 

For Your Health and Prosperity 

During the Coming Year 
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Acknowledgment of 
Greetings 

The Editor anti Secrelary-Treasurer 
cratefully ;}ckllowlctl!;cs gifts aud greet­
ings (1"0111 (ricutls 3ud well wishers in 
the Industry. all of which sen'cd Ie make 
the Christmas holiday season both happy 
• 11111 plcas;ml; happ)' hecause of the fine 
selltiment a nd good wi shes cXllrcssed in 
the IlICS5.1CCS nntl pleasant because of the 
gifts enjoyed. 

Thanks to one 31111 all anti the best of 
wishes (or 1930. 

Gift. 
Pillsbury Flour Mills Co., Minneapolis 

(fruit cake) . 
Northland Press, Inc., Minneapolis 

(candi ed fi!;s amj dalcs) . 
Commander Milling Co., Minneapolis 

(Comhill:llioll ash tray ). 
Capita l Flour Mills, Inc., Minneapolis 

(bridge set). 
L. E. CUIlCO, COllllcllsvillc (Icather 

hound appoinllll('ul i)()()k). 
Consolidated ~Iacaroni l\facilincry 

Corp. ( Ihcnnolllctcr ). 
From an UIIJ.,;IIO\\"II friend - a Song 

lluoh: - "Soncs ~Ir Mother Nevcr 
T,IU/.:ht Me." 

Crookston 
(!!cfill). 

Calendars 
Milling' Co., Crookston 

Amber Milling Co., Minneapolis. 
Mario Tanzi & Brus. Co., Boston. 
F. Maldari & IIrus. , New York. 

Horoscope 
Millis Advcrtising Co., Indianapolis. 

Cards and M~sage 
Peter Rossi & Sons, Braidwood 

(H. D. & F. J. !!ossi) . 

WHO PAYS FOR MACARONI ADVERTISING? 
The answe r to this question that has puzzled 111:'011)' macaroni manu 

(acturcrs in our indus try is this: 

NOT THE ADVERTISE!! nor THE CO.~SUMER. !lUT '1'1-11. 
NONADVERTISEK • 

'''hen a competitor's ad\' crti sing taJ.,;es away any business from Ilh 
1I0nadvcrtiscr, the profit that the latter would have I1Ilde on the salt 
thus lost is what pays (o r the advertising. 

So indirectly, the NON ADVERTISER pays all advertising hills in 
loss of wee and lOIS of profits. 

Kcntucky Macaroni Co., LouiSYille. eagon, sta rlinI::' ,I t 10 :30 a. m., accon lillg 
Capital Fluur Mills, Inc., Minneapolis. to an 1lI1110uncement made hy Presidctll 
COlllmandcr MillinI::' Co., Minne.1polis Frank). Tharingcr and broadcast 10 Iltt' 

(W. E. Ousdahl). whole industry Ly Sccretary ~1. J. 
MotleOJ Miller, Olicago. Donna, 

A. Goodman & SOilS, Inc., New York. The matter of immediate conCCrn i ~ 
UTlice Publishing Co" SI. Paul. \ th t: Survey of the Macaroni Industry just 
Champion Machinery Co., Joliet made by the Millis Atlvertising cOIllI)'1111'. 

( Frank A. Motta). It unCO\'cn'tl some interesting iacis 
Pillsbury Flour Mills Co., Minneapolis which will be stutlicd by the conference 

( A. J. Fischer). and action laJ.,;en to capitalize the knowl. 
Mara\'igna Macaroni Mfg. Co., 110s· edge b'nincd by this survey. 

10n. !\Ian}' Icadin!: manufacturers' regul .. rlr 
Lalllbooy LaLcI & Wrappcr Co" Kala· attend the allllual COli vent ions of th~ 

mazoo. canning and food trades and will he in 
CUIIl'O Uros., Connellsville. Olicago that week That will naturalh. 
Grandma , &. L. E. Cuneo, Connells· insure a large attendance to t'he spcci~1 

ville. midyear confcrence of the:! Macaroni In. 
Princc Mac:ITOlli Mfg. Co., lloston (G. dU5try. TIle:! attendanCe:! will Le aug . 

l."Marca &. G. S. Seminara). mellted hy mal1Y interested macaroni men 
Charles Wesley Dunn, New York. who will be attracted by .his gathering 
National .;\'SSII. of Retail Grocers, St. of spc.ocial impor1allce to their ind usln" 

Paul (C. H. Janssen, Secy.) . anti to their respective business, . 
H. COIiSlan t & Sons, Winnipeg. If you have not already made IJlans 
Mound City Macaroni Co., St. Louis to attend this midyear meeting of ~.our 

(John Ravarillo & )05. Freschi). industry, do so immediatel}'. It always 
Chamber o f Commerce U. S. A., ali- f)'lYS to mcd and confcr with COlll llt' li. 

cago (John N. Van Ocr Vries, Mgr.). tors. 

Frank J. Tharillger, President, Mil- RemcmLcr- it's in thc Palmcr 11 "II~r. 
wauJ.,;ee. Olicago, starting Tuesday morning , Jan, 

Jamcs T. Williams and wife, Minne- 21, 1930. 

apolis. Chicago hotels arc fast filliJig Il l' i, 'r 
Henry Muellcr and wife, Jersey City. this, the world's hig/.:cst food cOII(c r~: lI ct'. 
C. W. Griffin and wife, "I;0ronto. • alld, ),ou ,shoultl make early holel n ~('f' 
A. W. Quiggle and wife, Minneapolis. valiull s. 
Ted Molinari, Boston, 
J. E. Smith, Mi :lIIcapolis. 
E. Z. Vermylen; Brr:oklyn. 
IJ. It )acohs, Washington. 
Olarles L. Miller, Chicago. 
(Miss) Flo rence E. Snyder, St ~ Paul. 

Macaroni Men in . . 
Midyear Conference 

The It:ading Macaroni and Noodle 
Manufacturers of the country will oon. 
fer on problcms o f specific interest to 
the National association particularly and 
to the industry generally, on Tuesday, 
Jan. 21', 1930, in the Palmer House, Chi-

Pedigree docs 1I0t make you a 1It,,1I ui 
IIIcrit 1101' a credit to you r ancestor,. 

.. 

SALESMAN 

Wanted, ,. .. ho is Ill. p~5Cnt OO\'cril\~ 
, the Mllt'Ilroni Mllnu/o.c:turC:rlin tht' :,\, \I' 
York Met.roJlolitllu diltric:t to ,.:II 
MaclfoIlISbookiIlJo..idltline. Goud (11" 
portunily lor the right mAn. 

StAte tlefllil, ahout )·OUl'!Ieir. 

Adel, ... a.. 1 ~ ,.t. • .,.aI J." .. nol 
., .......... III. 

" 
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MACARONI 
BOX 

SHOOKS 
From any grade or color of Southern Woods 

you may prefer 

Our timber holdings and I I mills located In 

Florida 

Alabama 

Mississippi 

Louisiana 

With capacity of ELEVEN CARS of FINISHED MATERIAL 
a day and equipped with the most modern dry kilns and saws, 
guarantee you PROMPT and SATISFACTORY SERVICE. 

We would be pleaaed to aubmit our sales plan, samples and prices. 

Home Office 

Tribune Tower 
Chicago, Ill. 

J. C. NICHOLS 
Eadern Office 

123 So. Broad St. 
Philadelphia, Pa. 

F. H. Goldey, Mer. 
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OUR PURPOSE, 

£DUCAT£ 
ELEVATE 

OUR OWN PAGE OUR MOTTo, 
Fir"·· 

INDUSTRY National Macaroni Manufacturers 
Association 

ORGANIZE 
HARMONIZE Local and Sectional Macaroni Cluhs TIl.,,·· 

MANUFACTURl"N 

OFFICERS 1928·19.39 
P. J. TIiARIHO~n~!!ll.~ •• -;w:;;,i:".--Ptnl.tI.1 

D. OUERRISI he.:..::,,:::,:' •.•• ;:: •. -vln P,nldl"' 
II£NRY MUELLER AdrilOr)' Ollin, 

.. , J, DONN.. 'tcr • ..,.,.Tr .. lllrtt 
Bral._ood. IlL PRANK 1.. ZEP1,oa:kf;:.J •••. 'Y'. - __ .II" ul. 

FRANK; 8. BOH~~II!~I~"II Illlu,. 

O. 1.& MARCA hB~:: .... =-."" .. ".--_lJlrntOl' 

C. 8. ICIUUDT ~:!~lIpGft. h . 

Juu, Cit,. H. J. 
DR. D;o~ a~0J.sw~ty~I'i.f~~o~'r:.I~.nl.t1 .. 

JOliN PAVAalr~ J..~t Mo. Dlnctor 

O. O. IIOIXJHIJt:]i;;iu~._DlrtClot 

":yM• CUL".!~I \~tllld tiff. H. Y. Dluclor Di 'utor 

The President's Column 
The New Year', Opportunity 

The question of hour is, "What has 1930 in store ror us ?" 
or "What docs the New Year Promise?" 

Without wishing to 311{>ellr pessimistic, I would fay that 

the New Year promises us only one thing, a new opportunity 

for doing the right thing in the right way. Doing that, the 
New Year has in store for us profit in satisfaction. 

President Herbert Hoover expressed this same thought in 

a lIluch nicer and more forceful way in addressing the recent 

confercn·;e of business leaders who sought ways and means of 

restoring the confidence that was so badly shaken by tl ie stock 
markd cmsh of last fall. He said, "1 have no desire to pre;.ch. 

I may, howe\'er, mention one good, old fashioned word, 
WORK." 

Another great and successful man has given me a thought 
along this same line which I believe is timely :md will pass it 

on to you. . 

Henry Ford of automobile fame has some good but peculiar 

ideas. A silly reporter, babbling to this manufacturer and 
economist. asked: "What gi\'es you the most pleasure in 

Hfe?': 
Ford was stem in a moment. "I do nothing because it give. 

me pleasure," he replied. "1 do things because they are nec­
essary." 

"I ne\'er choose the easiest way:' he continued, "I choose 
the most difficult way. We are not doing much good when 

we are doing things that we like to do." 

That was a hard answer but it's werUl a thought, especially 
by those of us who in our childhood yearned ior jobs as tart­
tasters; 

The Ford idea applies to ou r duty to our Industry', trade 

association work. We lIlay not like to give it too much of our 

attention but it is a duty we each should perfonn, che~rfully 
and with gmce. 

During 1930 the Members of the National Macaroni Manu­

facturers Association will continue to carry on their unselfish 

work of trade bettenncnt and it would make their ta~k easier 

if a goodly number of those who do not now beJong would 
join immediately, thus aiding our industry to gain all the good 
things that are in store for' those who work and cooperate: 

The Secretary's Column 
Due. Time 

1930--a New Year! And your Association Dues are 
Nea rly 50% of the Member Firms paid their 1930 dues 

(ore January 10 and lhe remainder should do so before 

ary 31. Fine Record. 

Clny the .Splrit 

Will you carry the spirit of the Holiday week into the 

one weeks that follow? Let us contemplate the true 
Iless we encompassed in that one glorious w«k because 

were 50 generous and genuine with our kindness, amI kttp' 

fresh in our minds week in and week out. 

New Year', Resolution 

With the season of resolutions let us resolve to be 
manufacturers of higher grade foods : more ardent 

ot' the National Macaroni Manufacturers Association; 

consistent readers of and contributors to The Macarolli 
nal. 

Let us remember that to effect certain accomplislulI l! lIu 

to gain longed (or ends we must move slowly but ' 

siv~ly. Build bit by bit on each day's work, rather Ih:m 
tempt a wide embmcing :;et of' resolutions. 

It is better not to start on good resolutions. than [0 

and ·fail. Failure robs you of self res{l(ct. Resoh'c \0 

steady progress, to c:,,"y your share of any load assighl'd 

Man's Value 

It ain'lllD usc to grumble and complain, 

It's just as cheap and easy to rejoice; 

When God sorts out the . weather and studs roill. 

Why rain's my choice.-Riley. 

WI .. Old Owl 

No early bini 

Every got a wenn 

Merely by being early. 
'~ H;had to work' (or it, tool 

1: 

JOHN J. CA V AGNARO 
Engineers and Machinists 

Harrison, N. J. U, S. A. 

Complete 
Equipmenta 

Accumulator 
Systems 

N. Y. Office and Shop 
2.55-57 Centre Street 

N.Y.C. 

No.22Z Pre .. Spedal 

Specia I ty of 

Presses 

KneaDers 

Mixers 

Mould Cleaners 

Cutters 

Brakes 

Moulds, Etc. 

in 

All Sizes 

up to the 

largest in use. 

MACARONI MACHINERY 
Since 1881 

, . 
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Pillsbury's Semolina No.2, Pillsbury's Durum Fancy Patent- the 
11l1l1Y macaroni manufacturers who use these splendid products will 
tell you of their remarkable quality. Your macaroni will have 
exceptional strength. finest amber color, and desirable flavor-always. 

.\'ban," 
:\Ihmta 
.\110011:1 
lIulclmor .. 
Ilollon 
Ilunalo 
ChkllilO 
Cincinnati 

Pillsbury Flour Mills Company 
"Oldul ~lllIcr s of Durum Wheal" 

Minneapolis. U. S. A. 

(;Inclllnd 
Oallo. 
Uenvcr 
Ilctroh 
11111(11111' 
indlonupolll 
Jack,ollville 
Knnlnl Ch)', Mo. 

IIItA!\OCIl OFFICl:S , 

1.0. AnltelCt 
Mnrquclle 
~Iemphl. 
~11I"· uulu:1.' 
Newark 
Sew Baven 
New Orlean. 
Sew Yorl.: 

Ukluhonlll City 
Ornnhn 
I'hllndelphlll 
l'llllbunlh 
I'ortland, Me. 
)'ortland, Ore. 
PrO'fldenct' 
Illchmond 

Uoehl'tIU 
Sulnll.oul! 
Saint .'aul 
San . 'rllnriuo 
Scranton 
Snrinl1firld 
S),fnCUIt' 
WUlhlnl110n 
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