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With happy hearts we desire to make 
known to our many friends our supreme 
satisfaction in the pleasant relationship 
that has existed between us in the year 
about to end and to take this oppor­
tunity to once more wish all of them 

a very 
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Qbriatmas 

." By". 

JAMES EDWARD HUNGERFORD 

MERl{ Y CHRJ ST~I:\ ~! 11,,\\' it TIIIUl...I.S us-­
Just the OIal,;i ~' ui till,' phra :oc ~ 

A IUI with happy fcclinJ: s till" us. 
As we face the II O Ll I):\\':':' ! 

It just se ts 0101'" hea rts .\·sin:.;ing. 
Ami it's ha rt! tu wait. it SCl'lll :' , 

As we picture J0'15 it's hrin~itlJ.:. 
' ''hat we\'c \';s;ol1c.1 in !lur dn:am:ol ~ 

J\I EHRY CliRIST~'AS! Mi1liull s hear it. 
,\m) the story of it s hirth: 

Filling souls with lu\' iut; s l,irit : 
Thrillinr.: heart!" t!mln •. dulli l the eart h! 

(;h';nJ.: J OY til colll111css I c ~h,ns, 
As it willl;S the Il cl~li~\,h crc; 

S pread ing 10 the 1111110:-1 H'J,:iolis 

Of the worl,l, iI's \\' ,11"111; 111-:' L"lIEEI{! 

M ERHY C IIH.IST"l.\:':'! :\Iay the t.:rl'c tillj.! 
E\" rywhcrc it s III \ ' C imparl . 

AIIlI the tIlar.:ic phrase. swiil -Ilcc l illg 
On it s wily rl';L\"h c\"c ry II E .. \ RT! 

;\lay thc llay bc bri).!hl a nd mcrry, 
Urin~in).! J lI Y III $"111$ !OJ 1111,.'11; 

;\lay Gud 1\1c!\$ Y"U wilh a '" t"r~" 
l\lEIWY CIII{I :-;T~ 1.\ ~. "nce a).!ain! 

" . 

,I 



4 

I 
I , 

I 
I 

I , 

• 
THE MA CA RONI JOlJRNAL 

~O ®ur illlanp • • 

cttustolller jfrienbs 

WE wish cvery olle of you t he lillcst k!nd of C1,lris~ ­
mas and the best ui :'Iiew Years, Wc'd hkc to WIsh It 
face to face, Bllt as that seems impossible, we want 
\ '011 to know that this printed Illessa!:e has in it all t he 
~incerit)' that we shuuld like to pllt in a friend I)' hand­
"'asp, 

Jil\rrt'p q[bristma9~ 

H)appp ~nu Jl'ar~ 

Dcc('J1l1,er 13. 1o ,_"J 

MINNEAPOLIS MILLING COMPANY 
SJ';W \,OIU';. 01-'1.' 1<':1-: . 

410 l'rooJut" l:lthan.t 

MInneapolIs, Mlnnesotn 
<': 1I1 <':AGO On·I<: I,. 
~.\ S . t.llthlt~n ., .. nu, 

, , 

E MACARONI JOURNAL 
\'olmne XI 

N tlllIht' f 1\ 

Look Before You Leap! 
: tl'l'!"t: I,. aLl~ tllill].! fll11d a· " ' 111.,11 ,' II r" ' I~ II ,t i, ,1 11 ' 

!I\ al"" l1i 11l0l11"t; u ' lllri1!1-!' I, .. :- illl·'~ 1": . thi ,. ," 'UII II",' . ,I II" 

!II. I Ui;h· tL1 n· r~ th,' ,I, .. l'! ,.'" ,. 11" ,.101 \\1 .. 11 I " I ... " 10" h , _, 

I" .:. II II .. i II ;11'" thc~ "!,,,"Id \'\' .,111 111 111 .1111' 1111'" 

, .. ' !'I' liiy au ~' lIal"mful J'r ••• ·' ·,!tl1t· ,. , 1,!'.,. III., i"'1 ., ' 
,Ii"rihuti" u. \\ ' " 11l1l ~ 1 Ii, .. , ,[i :II .. : II''' ,' ' >Ill "\111 '01"" 
1\1 , 1,:1\'1' th e rl' 1I11'd~ ill "\II' "\\ 11 1101 11 .1 .. 

I I,',' ,. j tit,· :,\:.t ;"":.1 :"I 1:1,·:.r" lIi :"I 1:lll l1 i.I,1111"I"" \ .. ~ •• 

• t" ,' ''IIII":r.- ' wi lh ti ll' :"I l i l1i ... \01, .... ti .. i ",.: ' ".II]QIlY I " 

. 1 .. "ml .It·ll' :11111 illll ,;,n ;:,1 ,, " rt , ·~ .,i tl,, · " !l li rt' '11 ;,,'., 
· ' lIa lll1f;u.: tu r in,t.: il1,lu ."lfY ill t h; .. " "1I1111 ~ i, .r IIII.' I,u /"I "'''''' 

:l.,..rl:llllilll! lI" ir l'llll'r "1' 1I·, t thi . 111 11" '11.,1 11 "': 1""11[' \\ •• n l ~ 

l,II "rt ;!>I' il ,. prtldut"\ !> "''''I''' rali l "1 .1. Wh,·lh,·, ,'r 1I •• t 1".' 

lIe\·tl s Slid, 1'1l 1 , 1i";I~' ;,.,o! ' 11Iall ;. II holt ""11101 I,c t h,' 

.. il.i lil;,·s , .i i lh· rl·:t:-I'.1 ""","I1I1 II"i,," . . i ' .r ll l ' r, ,, lth' l ~ 

·\1101 ~11.: h ;,11 :1.:1 il·i' .1 I .. ,: 1" "11.-1 11" 01 

TIll" ,"nl'~ :,11,1 n·"" "r!"!, It •• \\ ""11 IIn'!"1 I',~ ... Iwill].! 

,·k II I "rdcr tlt a l ,I", 1II :1'-:" ·',ni ill. I" .. II.\ 111.'.1 h ,I ,' "" li"il ,' 

I,l'i"fl' il " Il iU llln' .'I'I· r a t i, .I' ... . ;111" .d·,. I, •• ['-10""1;11" 

.. r 11,.1 il i .. :,.] li_;" ,ll· I, . i'. 'II :\d. II ,· "'.IIIt· ", " •• j., 

.• .] II· I, i .. i",.; "'11'1'01 1;,:" i •. , 
II i_ II •• , 11"\\ .• '1IIl· .. ,i,," ·. 1 1\ h,·,h." 

.1 1101 \\"h ;" 1II".]lItIIl~ .,1,· t •• I,,· " ' "1,1, •. , "01 , 

, -1,··,, 101 h;,IIti l1,.' the 1' 1I1.li,' it ~. "".1111''' ' i llll " " ' ,' l1t . II I, •. 

F ir_t II"" '[,-"'1"111 111.· IIh.,' II,,· 

. .• ' ''"IIiI;'' II 1't art' .-" Ih :O l ' a h 'r .,.·,i"" 111 "" I., . .. d., ·" ill 

~1l" \I. '~ "I' " Ihc l" I .. ; '111'1'1'11' Ih,''' ' ''' ' 

.. I\ I ,·llI i"l1 _. :11 ;":' ''" 1' IIh"" , I1!.!" 

II t " 111'\ \'1 I II'. , , .r lit . '1"1' l11a, ','I"' ." , l1r,,"l1 i 11 '1111"1 .. 1I1t"O" ' 

:1, 1, ,' rI i :- I II I-: IIo,·i .. 1." ,, 1111" ' " I •• II,,· \11,,· , t 

~ 1I1:r1l I" " " "11 • ,i , I... i l1" I1"l r~ , .. 

tilt · 1,,,Io ' i. i , ~ iol.· , " ,,01 III l' 1-' ~ ,' .• 1 . I, .. . 

tll',1 lil 'l'I"; "I ~ ' I •• :- 1';0"",. "IiI' ,.,1",. , , • . ,1, .II)..! , h.,t Ii",· 

,. :r i,· \\" wh" "" "I ,'n,1 .1 r..1 11'1 ~ • ,' , •..• 1\. I.! ' . .. 1 ' .. 

, 11 of ~ 'h.:h ., 11 ,,,·,i lil.l. I'lit I,~ i,ll" tl ... 1!I"" ., ll·"1 

; .. i ll do U"1 .,11 01 it i . I" ,"111111,.· .IIi - L.,)..!" , )..!r" "I' 

~ I ;u:arulli l' II I, l i\' il ~ t · .. lI l lIli , h ·.·. It·, .01 1 i II).: 11 ", "Io! 

"1.",,).; Ih'i" re Y" u 1'\""1'" ,· . • II, ,·i ... ·,J lit,· i,k., " r" 

,II ,, "t ~i.k. 'IU .diti.·,J .1)..!.·tI\ · ~ I· . 111 . .1.,· .1 tIl""' lI)..!h 

,i 'Hlr 1 11I ~ ill"~" :r1"I IJ.! till ' Ijl l1 ' ~ .11".\ ,' 1111"11 \;' ''1\',1 . 

'Ilrt ~l i t1i s .\,II'c nl !>illJ..:" l""""'; II1~ i .. 11I 1. 1""., I. i ,,/.: Ihl~ _II ' 

"j I-!l' ! I i ll ).: ., 1111 " ",. lUI,· '·1 I h.' ' Ud ll_l l ~ , . " i.-, 1· I' " .. I II' 

li "Il. I ,qq " 11 ,I , .. . .1 , .•. 11 :..r Ii ... 1 , . j ,1I. I ,il 'II I " 'II. ,, ' 1,., ~, .11 t 

I.ul1, 1!,· .. 01 ... . 1 ,1:1 ill 111. ,. '" , ,,,,; .!lld q:L! I" .. .j ' h t- 11111.,, 11 • .1".1 

" '1"'1"1- . ill 1.,,'1 "" ' .' l.h.,· ,· ,.1 . 1" : """"'_ i, ' II ' , . , ." . " 

i;" Inr,· , •• ,', .11- 11 11'1" i. " ,. 

Th,· ·IJ.':' ·II .~ "1I1"'" i-i l1:'; Ih ,· -II " , · ., 1"".1,.: ," I,. 1",1.1 III 

l it tilt" " ,, "tli"tl l" I"" ., uol . .. Ih.· \1., .. 11"11 ; 1'"I .li", ·. , """1'" 
In: th,' "," 1_ .11101 11':'; 11 1.·_ , •• 1I11.i l.·.1 i,,,,,, -11 . 1, -I ' " •• ~ , • • , , ' , 

ill~ II,, · 11101 11_11".' :,_ ., " 1,,. 1. · Til., ''' II"_ti, ,":,; , . _ 11','111-, ,1, I ' • 

,''' I1I :,i ll :. 111""" ., I ... " ".1 :': 11 .11 .11 11.', · Ih ... II ... I • ..: II ' , . _ -Il l. 

111; 1,,·01 " il l III 11·. II .,., h. ' ).. 1"'11 I .• tilt" 1.1I1oli.· .• , I .. ,. Ih •. , 

1II.'"Ur." ·tU ... ·I. ,, ' I " '11.,,, ".· ill .11' ., " ".' " .1111". 1"01 1\111 , 11 ... 

tn •• , ."""i i .. ,JII-Ir~ 

11" _"i l,· 1111_ ,I .. ·,, · -,"'n'" I . • 1,,· .,.I,U· 1"",1 " 1< I " '1 Il l<" 

1' :, 1"1 •• i "'1I1l' ''' :''1111.,,' , " , .·, _ , .• -111'1 .1 ., 11,, · il,i"'IP .I " " 1I 

.,,,1,,,.1 i" r Th,· -I·iri, "I -1I-1.i, i,," · .·,"11 - I" 1 ... . ,. 1.11111 •. , ,11 

;,- ,''''r \"\' i. Ill<" li1l1,' t .. oiL .. II" .. ''''I'!' ,,, " .,11. 1, .. :':'\( 

tl ... " HI "·.\ .01 1 Ih,· I·· ... ·il.l, hdl' .,1101 1110" i"l~ , ., 1"1 111, 1" .11 
,h :., il ," a ll ., .10 ''' ' '1, ,',. 

TI ,,' 1II.'I"., , ·.l) i 1I 1. 1II1I1:' <l III ,·I .. .. i , 111" "',': 111' ., .11 .,ul.I" ' • . oIl 

t h.oI rI". i· .1 '"I"\,.y ·.i 11" 'ir il ll ill - I r.\·. " u l l, ,, ,, ,, ·,j I.,' t l\l" 

X.di,,"." :"I I ." ., ' "II i :"11., 111,1." 1111.·1' _ \ . .. " , 01',, 11. ,h .. 1 I- 1111 

",· I II.h l ~ "·I·ki ll)..! •. ••• 1'1."11 "' I ~ 1111 1" '1. ,11 11111" '111 .,1' .. " •.. " 

0",'1 nill)..! I h,' 111 ., 1 I,,·t .11 101 ... 01, '" I " ··. il,i lil I, • • I "," . " . "'1 101 ..• I 

11 ,' 1 ... 111 :" ·""'lIi . ..,,.,)..!In· l li. 1,'1 '"1 •• ·11 1. . 1",' 1. II I. q:..: 

11· " .. 11, ·:- . "t o" . I-':,··t .. ...... twilll.! ... . 111.;111 II ' . , \ "' ) \ . , ,, .... . " 

1 i"" ,, ,' 11'0) 1"1 , ,, 01 .. "" II,, ·t hi II)..! I" i 'II I" '" " Ih,' -.01 .· .. i 111.' •• !' ,'I' 
l·r"01I1'·.,,, ;11101 .tli "It" :11,' 11 11"" ' .... ,01 ill II ... "U"II ., " .. 10 .. 111 .1 

, ho " ' ri LlIl ~ .,lI.! \\i tl il1:..:l~ ,"""II-nlt"" tin ' _11' 1,. , 

TI,,· ,,:,,:, ' 11' ., 1"1 """ rll.ll il h . ,~ It .,d Il ro' 111., ... 1 II i1"I ' ~ .,1.1 

lIi,I···I ,n ':!.1 " " 1"'"-" I .. i, ... ' 1""";" 11 ., 11" I.", lit " ItI ." " .tt ,. 
-t ill , ,' I,,· h, ·. " 01 il ' ' 11 1 II I I ... ri ll .• I , ..... 111·1 '11 . " . I . I, Ii • . 1 

lit.· I," " ,' . . II .l i, ;, ,' I ... ' " ,It ,· ""'1".· _. I I ."'11 t.." , 1' , .1 , , ' , 

SIlI,"li lh'd .\"111' '1Ih·" ,;. ,II .,; I.· . I ""I"' ,I ~ . 11101 i ll II , 11 1. ,.1 ,. ' .11 ' 

I h ~' '' ' i .. · .ill ,i llll" i .. , ,1"" 1:": . " .,11 -1 II, .11" ,, :..:1 ., 111:.;' tI .... 

~"" .:..:il ' · tlli· 111": ', '1 ,·. 1\1 11I1I 1I,·"i .oI, · .01,, ' ''1'' '11 " "IW1II1 .. , 

i ll)..! .,11 tit , !illl\' lit ." ti ll" , .. . \ .. 111 'U II ,·.\ ,., " ·~', II . I, " , I .. ti " 

1.\1 .. 111.· .. ill \\1".11 1" 11 oI,' ," 11111" .11,11 ' I'" ' ""I \ '1 1 
I il.tll ,' 111 " " "-,,,01 

.";1+, '111.1 , h,· 'ILl,· .. II •. 1I Ill " 1t .11 ' !.I ,It-.J , ,' I,' to b \ .. 11 II I II, 

tilt" \Iilli~ \,,,,,,,,,,, ' :'': 1 ,11'1 · .. ".1. In.h . II '.I ".II _ 1' •. li , ,,, . 1"1 

;m,1 rl'!>I'.II"o.: i1 ;" " ,, "'1"'"'''' , .. ,h.· III.' . " "Hi HI.IIl"I." ., , ,,.,' "'It" ., ",[ rn.o lll i, · '1 Ihol 1111.· .111 01 l ... ll .i. " -1'1111 .. 1 

•• th,'r t han t l1l." I" .,. 1. ' 1-:"1..' lIel,.·, ,,"01 , •• ' ",111 1 !"fol i," l "t .... ~ "1 ,,· ... d i, 'II II hi"" ,. ~" ,· ... ,·u t ,.01 til \., . '11"" I' .". 01 1"'11, •. 1 1 h , . 

I :tud " ."" II " 1I1 :I ' lIli:,.' t"n·l· ill tho.: ,'"UII '" .111,[ '1I.,Il,' 11.11 111" 

10,'1,.' 11 o.:, .nlllllll l;o.:, lh.:oI \\ n ll i ll I, t<.: h" , .• · 1 ~"II'\II"" 'I", il ' - .1"1 11 'I" I " ~ 111 .01,, · II,,· I .... , ' .1 II 
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Taking Our Own Census 

IS, 1929 TH E MACARONI JOURNAL 7 

The Xali clI1a l Mac:truni lIl alllliOlc­
turers :a ssudaliull has cOlllmissiuned the 
Milli~ AdvcrlisiuJ; CUIIII'.:lIl)' of Indian­
apolis lu makc a nallon ",ide sun'c), II I 
the ':I:lcaroni Illailufacturing husiness. 
This stully is being ll1adc by meallS of 
Ilucstiunai rcs di stributed III every li nn 
iI:h:rcstctl ill the pnuluctioll of this (00(1. 

The surve), is suhmitlcd \fir the prime 
l'uqWJSC uf asce rtaining ir macaroni 5o.les 
(:111 lie increased prufltably It)' sollie pro­
gram oi coupcrali\'t: adwrti sing. This 
study illl:huics nut only a vcry careful 
1.'I:1I5U5 IIf lIl<lnu faclUrilig facilities, cm-
1110),1.'5, vlllume and divi sion of products, 
but is (fJvcriul:: the sales rcsist:mcc amJ 
cunsumer attitude 10w01r·j the imlustr),s' 
I'rmluci s. Front the nmemoni products 
mallu(aclUrers' \'iewJloint the outstand· 
ing feature of this su rvey is that it will 
he a CCliSUS of the industry made lly the 
manufacturers th !!lIIsclves. Then: should 
he nu hesit ancy on the part o f any man· 
ufacturer in supplying the infonnation 
demand!!ll in the Iluestionaire for it is 
onlv through such cooper.ltion that llusi­
ncs's furges ahead. 

A COIl\" of the culilidential questionai re 
sent to ~very l1Iauufacturer by the Millis 
Advcrtising cOl1lpany is Ilublished here 
lllr the com 'cnicnce of such manufac· 
turers who did not receive the oribrillal 
questitlnaire or who mislaid it. to:o time 
lIhould he lust in supplying the infonna· 
tion necdcd. The Millis Adverti ~ing 

l'uml';lIlY will hold in strict confidence all 
informatioll, all figures revealed by indi­
\'idual finns, a~ld has agrecd to forlcit 
$1lXX> for any proof of \'iolation of this 
guarantee of confidence. 

SllCaking uf tht: surny, Chairman It. 
H. Uro\\'tl uj tl,!,' Ma caroni Pulllicit)' 
CUllllnittee uf Ihe associ:\tion says; 

"This study is bei ng made ltV this ad· 
\'enising WI1II).lUY at the di rech. 1 o f the 
Nat ional )Iacaruni Manufacturers as§()· 
ciatirllt. The association is elldcavorin,!; 
to Sl'e ii there is some way in which we 
c;m illcrl'a se the consumption o f maca· 
rolli prmlucts in this country. 

" The fir st SII'Il, of course, is to asscm· 
hit: all u f the facts alXlut the consump-­
tion, 5011 ... , di str ibution and production of 
mal':lTfllli products. ] u rge all to CIIOIl­

l'ra te immediately with the Millis l'011\­
pany in making this survt:),. 

"In I'lIg:agiug th ... Millis company to 
umlertakc this stud)', that company's 
uutstanding: wurk in such cooperative 
catllt)'1il; l1 S as the 'S:IY It With Fluwers' 
call1paib'Il led the ooard of di rectors to 
select it for this important job. Not 
only has the Millis company seTVt:d the 

tlnri sts for many yl'ars hut it nrlw is 
!'ervilll; 12 tlther nssociatitllls in n similar 
l·apacity. 

macaroni industry which 
vert ising (umpanr is authorized tu r 
every manufacturer of 
noodle product s in America is 

(b) \ Vha t per cent 
now using 

of ynur manufacturing facilities arc you 
.................... Ij{) 

(c) Fill in names of o ffi ce rs of yuur company : 
P resident ....................................................................... . 
Vice President ............................. ................ .. ............. .. 

" We ask YIIU to givl' to the C0l111)'111), 

at ollce the confidential figures that it 
asks fur, kntlwing that your confidence 
will not he violated . Ynur competitors 
will not get your figures. 

mail to it immefl iatdy tlU' 1i1l ... 1·".dl 
questionaire, This agency is 

Secretary ....................................................................... . 
Treasurer ................ ..................................................... . 

(d) How many years has your cCIllll'any been in hu siness? 

"You will receive, just as eve rr other 
manufacturer, a report ond digest o f the 
lotals, trends, s.lles resistances." 

this study in the inten!st of dc\" 
means for increasing the s,1il'S , .j 

products. As this is o( vital COl" 101 I 
"' .. all, we each should do our pan i 
submitting this informa tion sn 111.11 

................ \' cars. 
Tn what tin you attrihute yuur G.-\ I N" or 1.055 in volume in 
1929 as co mpared with 1928? 

Henry Mueller, l'Jast president of the 
National Macaroni Manufacturers asso· 
ciation and the prescnt adviser o f the 
hnanl of directors, appeals to his friends 
in thc ilulustry for thc fullcst coopera· 
t ion in this all-important survey: 

tive study can he J::iven to our p" " I, I"m~1 
at once. When the survey is """ 'I ,I"~I 
a digest o f all the reports will III' 

From whom have you purchased materials anti s ll pplies during 
19291 
(List here yuur principal sources n f supply fir materials and 
machinery, gh'ing addresses.) 
What o ther products do you make besides macaroni "rOll ucts ? 
Na me il ml positiun IIf man :tns\\'l'ring thc lOe questio ns. 

to alt who assist in making th e 
Thus there will CIlRle to you a " ""'1,1'''4. 
reSume o f facts that will be mnSI 

Name ..... ................................... Title ............... ..... ....... ...... ...... . 
Manufac turers of macaroni I'wduCls who ha\'c not yet filled 

o ut o ne o( these lIuestionaires sho ult! dll so withuut del a) . using 
the olle herewith printed II r writing the Millis ,'\dvertising Com. 
pan y, JIIl!ia napolis, Ind., fur :111 original. 

" To help complett: the studr of the in your business." 

CONFIDENTIAL SURVEY OF MACARONI INDUSTRY 

For National Macaroni Manufacturers A.sodation 

Firnl ........................................................ .... Office Address ................................... . 

City ................. .. ........................................... l.ocation Factories .............. M ........... .. 

Question I. (il ) H o w mu ch macaroni protlucts did you sell in 192'J? 
$ .................... . 

(h) Approximately how were these sa les tli\'ided in 1929 ? 
IIULK.., ... .......... % PACKAGE ............... fr 

(c) COlllpa re your 1m sales (1st. UULK ............ % 

with your 1928 sales? (2nt!. PACKAGE ............ 70 (G3in 

Question 2. (a) To ,\'hom do you sell your macaro ni products? 
J obhe rs ................ % 
nett it ers ................ 7'0 
Chain s 
Hottl s 

................ % 

(Clubs & Cafes) ................ '70 
Institutio ns ........ ........ % 

Note-Do not consider the ultimate distrihution. 
o nly your direct sales. 

(II) How many salesmen tlo you employ regularly? 
(c) What is your normal sa les a rea? Over how much 

arc your guods distributed? 

( J.nss 

Note-Please answt!r this questi on either as "city Of1!1 ," 

"100 mile radius," o r " nationally," or if you II, I \'( 

semi·national di stribution , please gh'es s ta tes 

Q uesti un 3. (a) Jf you !>cll packaged macaroni products, please 
following : 

Brand Name Retail Price . J obber IJisc" unt 

................. ... .. .. 
(h) What is price to jobber on your bulk maca ro ni? 

$ ...... · .. · ...... lIer .............. .. 

(c) What is a\·cr.:tge pricc I)f your bulk good!ll? 
$~ ............ : .. per ............... . 

Question 4. (a ) How much capital is invested in your busim:ss ? , ....... ........ . 

Guarantee of Confidence 
The Milli s Ath'ertising Company agrees ttl pay $I<XXJ to any mac;lroni 

f:lln ufacturer whl) furnishes Ilctailed ligllft·s tu it 1111 his llusiness fo r tilt' 
IlTny made (o r the Natiunal Macaroni l\ffrs. :\ ss n., whuse individual figures 
arc re\'enled lIy it tu any (Jerson {)f persons IImsitle o f the Millis Advcrtising 
Company. In consideratiun fir th e furni shing tI( the cun l'itlen tial flg-ures to it, 
this company agrees to flrotect thi s cunfiden ce aUtI til pay the abflve forfcit 
ihould it violate this agreement. 

Better Post Office Service 
llacaroni manufacturers like all 

peoph: will profi t from ;IIlY 

. ,p",,,me,nt that can be made in th e 
, The wonderful cf· 

"dng nllule Ill' ,\rthur C. !'ueller 
wurthy of adol;tion by postmasters 

ChtHJsing (ur his slog:1I1 
H:df Your Mail Jlcfore 

has succeeded in di s tribut · 
the mail reccind thrnughout the 

I.- 3n-l relir'r ing the pea k " Jad IIf the 
;Ii tCT1IO(lIl. As a result mail is 

more t.':lrcfully ami with 
surety of ea rly dclivery. The 

·.\·hich he recently sent til Chi· 
Ili lsilless mcn i:o wurthy of rI'Jlr .. · 

a whale of a dillen' lIce a few 
make. Oid it l'\'er uccur til 
the del ay o f an hour, o r t:\'ell 

, minutes, in m ai ling a letter may 
" day's delay in dclivcry, wh ich, 

may calise the Inss of a husi· 

the Ch'i1 W;lr. when GI'Il. 
asked as to the secret of 

he :oaif1: ' I git thar fustest 
most es t men.' In husi ness, 

as in war, success o ftcn de· 
getting tl \l' re 'Custf:!II,t,' not 
with the 'rnnstest' men, ~ut 

best sales proposition, or 

prompt responsc to an inquiry. 
" We ha\'clI't the slightest desire to 

tell )'uu how til run )'Hur business, hUI 
we are definitely· ;llId ;Iggressh'dy in 
the fIIarket fur your gund wi ll. The 
postage s tamp i!' thl' seal IIf sl' T\' in' anrl 
we think it is a part of the servil'e we 
owe YtlU to tell yll U how In make thl' 
best usc of the ·cT\·ke we pfuddl'. 
\Vht:1I we stlggehl that \'"u shou ld 
prulllJltly pnst all mail that is rl':uly Oil 
nllo n, at 2 o'cluck, :11111 oJ o'clock. we 
arc lIo t telliug yuu :mything new. hUI 
we a rc giving you Ihe best pnstal 
"cI\' ice that ca ll he given, fur durinJ.: 
the l'arlil'r hUllr!' .. f Iltl' .1 01\' lIlust uf 
lIur l'quipment i!' itill' and :t~' ail a hle tu 
get yuur mail ready fur l'a rlie r train:, 
with whkh we w'lulri ' ItiLefwi sl' lI1i :-1" 
connections ant! which assure an l'a r· 
lier delin·rr. 

"Our lirs t pll~tmaster ~ellera i. wise 
old Hen Franldin, ~aid: 'lie that 
riseth 1:lte IIIIISI t ru l all Ilay anrl sha ll 
scarce lI\'l'rtake hi s husim's!' at night .' 
If he were I' . ~1. G. Illday he wuuM 
undouhtedl~' ~ay: ' lie that mai ll' th 
late br1Veth hi s cHlllpl'lilor thl' l'llge fill 
hilll.' 

"On anuther occasiun IIcll Franklin 
sa id : 'He that Wtlll't lIe cullnscled 
can't he hellll'tl .' But we arc ac ting un 

anothcr good old max im: '.-\ word tn 
th e wise is sufficicnt.' 

"All ou r trucks hear a placarc l reat!­
ing : 'WAN T ED: Half yUllr mail 
hefore noon. ODJ ECT ; Uctter se rvo 
icc to YOIl.' It will give you hetter 
service-much better servicc-if you 
will mail regularly and at frequen t in . 
tervals Iluring the clay. Why hl' :oat­
isfietl with less th an the hes t ? Why 
not help us give you thl' hes t ?" 

Wholesaler's Functions ... 
Services 

The repo rt o f the committee on 
"wholesa ler 's functions and services" ap-­
proved hy th e National Wholesale Can. 
ferellce mceting in \Va shington, bcsides 
defining the wholesaler's primary (unc. 
tions of Jlurchasing goods in la rge quan. 
titi es and distributing thl'm in smaller 
units, discusses his co rrelated functions 
IIf r ill" laking, warehousing: at strategic 
I'llint s, credi t ex tl'llsion 10 retailers, a nd 
assistinJ: in the introduction nr distribu. 
tion o r lIew articlcs of commerce, The 
gfeal Ilulk of merchandise in the United 
States, it is claimed, is distributed today 
throlll;h Ihemallufacturer.wholesalc •. re. 
tailer system. 

An advantage which the wholes.1lef has 
IIvcr the manufacturer or t1istrihut !r is 
floinle" tlut in cunnecti fl n with tlu' ex. 
tClIsi In IIf credit til retailers. it is 
daln ,('" Ihat proper sc rul iny (If credit s to 
retai lers to avoid unllecessary Inssei is 
mnrr' practical in the smaller area~ in 
which wholesalers operate than in the 
wil ler art!a numlillly (() \·e ft·c! lIy Ihe man. 
ufa cturer or producer. 

The committt:t: holds that ,lth';lIlcl's Iw 
wholtsalers tn manuracturers ur pr~. 
r1ucers is not a proper 1),1rt Ilf the wilOle. 
Soller's functions. The w:lTIlill.L: is sound. 
(.f! th:lt if this "anking func tiun is a:o­
SlIllll'rl it shnllid he ulltlertakl'n as woulrl 
he any ol her illVt'stlllent hv an\' inrli\'irl. 
ua!. whl·tlll' r whoit'lialer nr' not : 

Thl' (ull1 l11illec poi nts nu t that tilt' 
iUlllrl' of till' whnlesall' r is linkl' r1 wilh 
Iht· futtlrl' of his rt' tail '1UIIl·t:-. I'rar. 
Iil'al air! fur tht· ft·lailt·r. if is f1a imt'! !' 
ml':UI!' not tlll ly assisling" him III ~dl J.:uods 
IlUl t·nahlillg" hi m tn t· ~ta hli ~h hi!' Slrm' 
:t!' a 1"-' 1'Ill:n wllI inslilU linll . Tht· whull" 
sall'r , ':111 StT\' I' lilt' l'!IIlSUIlh'r thrllllJ.:h 
til l' rdaill' r by SIIIII HlrtillJ,: : lI u l l'l luu ~dinJ.: 
him ill hi s l·tlon!' In impruvl' tUrIll lvr' r. 
stnrt' arr:ll1J.: t llll·lIt. winrllJ\\" rl iSI,lay. Illali ' 
otgl'nll' lll , aful Itll·rrh:lnlli:'in ).! Illethr,d!! 
J.:1·Ill·rall.\·. Thl' dost·!!t kinrl rd t:nul"-'ra ­
liul\ is inr!inlll'ri as Ill· l'l·ssar\,. :ultl vari. 
ous pla lls of sllCl'cssf ul l'rll; ' I('r;lt irlll o f 
wlmll.'salt·rs with rt· tai lt·rlO WI'Tl' cit l·j l in 
Ihe report . 

. , 



• 
38 Stations Broadcast Macaroni 

~bcr IS, 1929 THE MACARONI JOURNAL 

Semi.Weekly Radio Talks by Betty Crocker, Sponsored by Washburn Crosby 
Company, Reach Millions in Unired Srares and Canada Keeping a Step Allea(1 

Whal do the Hetty Crocker brn:II\­
casts lIle;\11 til the l1Iactironi industry? 
It means that twi ce weekly this origi­
nator of radio food talks presents pow­
erful aq;ull1euls fo r more ire(luent 
sen 'jugs of ll1t1c:troni prodllC I ~, includ­
ing noodles, TIle ll1essages go direct 
to the Idtchen tit the ,'cry hour the 
housewifc and mother is puzzled as to 
just what to scn'e to huhby tllHl the 
children, 

!'c\'era.l wceks ago Hctty Crockcr 
opened her 1929-1~30 sctlson of radiu 
hroadc:l.sting over the biggest and mos t 
extensi\'e hookup evu used in such a 
sen 'ice, Her hroa,Jcasting program 
started in 192-1, lItilil.in~ the se r\' ice of 
one sta tion; then 2, In the 1925-26 
season she increased her list to 13 of 
the biggest sttltions in the cou lltry, 
Each year new stations were added l'1I 

that in the present scasun her \'oice is 
he.trd O\'cr 38 uf the leading stations in 
the country_ 

Betty Crocker was the first woman 
to start this wholesale sc r\'ice tn the 
housewi\'es o\'er the radio, Her pro­
gram has been one of the biggest 
things of the sort in the Unitell States, 
'fodtl)' in its coverage, intensity, allli 
number of wOlllen reached, it professes 
to be by far the higgest ser\'ice pro­
gram s)lonsored hy an individual man­
uracturer, 

M 4L('aroni products, thei r out stand ing 
{oml \,;tlue, their ('canOl! ''Y and their 
dt.'liciuuslless when prep:! .. .:;_. in a wide 
vari~ty of ways, form a larger prOllor· 
tion (I{ the suhject llIatte r of Uett>' 
Crocker's rad io tal b lImn any other 
si nJ.:le di sh, EXalll(l\(f. o { her valuahl .. 
suggestiuilS arc numeruus, In her talk 
Od, 22 she advised that macaroni in 
some form he included as Do surprise in 
the children's luncheun boxl:s_ Amonc 
other thincs she sa id: "The footl!> 
!; uitahle fo r children mll!>t bc chosen 
for th ei r value in huilding groo\'ing 
bod ies, "facaroni is one o{ the ~lOSt 

impnrt:lIlt of these liCldy huiHillJ.:' 
footls, It is hest o f till to ha\'c some­
thing hot (or luncheon, A macaroni 
dish may be carried in tI cO\'cred glass 
jar anti reheated at noon, anti in this 
wtly childrcn may han a cood piping 
hot dish o { nouri shing {ood," 

011 :\'0\', I~ she suggested lIIactiron i 
would sen'e to feed both the children 
and the G'grownul)S, ad\'ising that the 
housewife confine her efforts to the 

prcpar.llinn o f only nne dinller a day. 
l\f;'C:lroni would Ill' ideal for that. 

"Liltl '! rhiMrcl1 1)( 2 or 3 years can­
not cat _,II of the footls we gruwnups 
enjoy," s~c lm id. "They shoultl cat 
their hcaryicst lII<,a1 a\ 1I00n anti ha\'e 
nil carly sIIPI,·:r. So uni~ss the mother 
or these )'oulIg~~r ones plans carcfu ll~' 
she will liml hcr~clf preparing 2 sup­
pers 3 day--onc for the children, alHI 
anothc . to please the older mcillhcrs or 
the f: mil\', There is nne fond. how­
e"er, \\~i~h grown people usually likl! 
and which health authorities Tccom­
mend most hi~hly as a main dish 
for children's slippers-macaroni anti 
cheese-and you can make it with 
plenty of cheese liel'anse we now knnw 
thnt cheese is easily digested c\'cn lIy 
little children. if not sern'tl wilh olher 
concentrated fnod , The children 
usuallr arc cspeciallr fond of Illaca­
roni and cheese, anti H it is made 
prol'crir of high gr"de m;lI:aruni the 
older ones will like it lon," 

:\oodles were gh'en sped,,1 attention 
in the Detty Crocker hroadcast of 
1'\0\', 21. She dealt with this pOJlular 
food from the pnint of nutrition and 
attractiveness and presented ' some 
itleal recipes for Iheir prepar;ltion, 
She said in part: "Today I ;\In going 
to discus .. " fnOtI which i~ e!lJleeially 
important to e\'ery f"mily lIecause of 
ils econoll1), and food \';a1ue, You 
have heard the expression, 'She knows 
her onions: or 'she knows her gro­
ceries.' 1 think it might signify a more 
valuable knowle(lgc in the fOOlI li ne to 
say of any hUllsekecper that she 'knllws 
her macaroni.' And when I say maca­
roni I mean the \'arious m:ltaron i 
products all made by a similar process 
in different forms. such as macarnni. 
spaghetti and \'ermieelH-and that 
other product also made by the maca­
roni manufacturers but of slightly dif­
lerent ingredients-noodles, 

"Macaroni products offer YOII the 
greatest food value {or the lowest cost 
o{ :lI1y food, That is why macto roni 
dishes are especially suitahle when 
you w:mt good and wholesome but not 
elahortlte meals and why housewives 
e\'erywhere arc tryilll: to learn more 
about the many appclizing dishes 
which cau be made out of maca.roni , 
spaghetti or noodles, In these da\'s 
when e\'eryone is co l1llllnining abo~t 
the high cost!' flf (ond it pays to be ae-

quainted with these hanly {to,"[s 
high nutritional value, 

"Macaroni is tI protein 
meat it gives the hody 
ments hut also contain!'> 
to make it lin energy prod ucing 
well , Some women ha\'e not I 
that it is just like sen ' ing 2 
meats ami 2 kinds of [lotatoes til 
macaroni and cheese, or any 
macaroni and spaghetti dishes 
meat :md potatoes, but it is, so 
yllu 'know your macaroni' you 
pro\'e it by serving it tiS th e i 
hearty fond of the me;tl, using it i 
pltlcc of the starchy \'egetable and i 
place of at letlst part of the mea t. 
course meat often is included in 
macaroni dishes in small 
to gh'e flavor and zest, Green 
tables sometimes arc ntlded {or 
colored food which forms a 
base for a combination of 
foods, It furnishes the same 
\' alue tiS meat tlnd potatoes, If 
serve green \'egettlbles tlnd fruit 
saUle lIIetil they will supply the 
ti\'e and rCbrulatory foods to 
the concentrated food \'alue of 
value o{ the ma.caroni." 

Se\'eral Illacaroni n,;:~'I,~;~~~:~;1 
firms arc sponsoring rndio 
and others shQuld contelllplate 
so, In this way they will join 

in Milling DUI-um Semolina 

GRINDING 
FLOOR 

lh~.. naoJ~rn 
roiL. ".rforna 'he 
6rulc operation 
of ,rfndln" rhe 
Ol,r"," 11 /uQt 

~'ITlmS 
U"tjornalty I. 
'ffuNd by ,he .. 
,"odern and 
_"eurale oo"~r. 

IILoWlms 
Air curr~fI" for 
rllo 'Iro IlIfrlji cr 
llpera"uru ClJlfl~ 
/rolll t"Oll" 

blUlNlrll 

l'UIlIl-'Il-:ns 
Currfllll,l uf oir 
re",o.,e nl' 
Im,lIIrlflflll, ."dl 
Q. brim "fII' 

""'f'du" 

work or building n genernl I r h b I 
ll1actlroni products in the """ri,,,. os CCD aD( ulways will be our ltoliey in scrving Ihc industry with all even hettcr, 

Dlorc uniCornt and alwuys reliahlc SCllloliuu 
Inost economically. In the Dlcuntimc we hopc 
to hnvc till oJlI)ortuuity 10 I,rove to YOII, 

homes where the rate fir cooISl""'1'1;1IA1o keep "a stcl' ahead" in all things 
is surprising ly ;l1Significanl, with thc milling und testing oC 

She'. UII thcre-Old Giory-wht'lt 
arc tlor.d; 

She daniel the nation. with ril -Ili< . ol 
Ami she'll wa ... e for u. Ih'in", til th"1l11 

tlll r tleatl, 
The nag of ou r counlry forc\'r r! 

She', 1111 (litre-Old Glory-hoI\' l '" /i ht 

.tan gleam 
And the 5lril"" like rtd syml >t)h ' i 

.trcam l 
And we darc for her \h'il1g or dr.;!.m 

last tlre:lln 
'Neath Ihe fbg o f our counrr)' 

Shc', 1111 rhere-Old Glor)'-no 
.ean, 

No Llur (1) he, LriKhlncu, 1111 i t;liu un 
.Iarsl 

The Lr:a\'e Mood of heron h;1i 
her hars­

She'. the nag of lIur (ounlr)' 

Semolina. 
IIcnee we tuke plctlsure in gtvmg you 

Ibis page a brief introduction 10 ollr 
ncw, up-to.thc-minute Durum mill 

Our ncw "A" IDill at l\linncapolis. 
Tbese views speak for Ibemselves. We 
lell you n lillie more ill <ieillil IIhOll1 

mill, its c(luipnu~nt and '!~Imt it cun do 

in Ihe 'llIlllily of 
GOLD MEDAL 
"Tested" Scmo­
linD, jllst what u 
milllhnt itt "II stcl) 
uhcud" can gh'c. 

WASHBURN CROSBY CO., INC. 
.OF GENERAL MILLS, INC. 

Millers of GOLD MEDAL SEMOLINA 
,.::, 
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• 
Value of Cooperative 
Advertising 

No Itreater I)fIXJi or the value and The Flurisi:i IIi America. with their 
benefit "f cuopcralivC" advertising by world kUtlWII slObr:ln "Say It Wilh 
trade associations to an iudu51 ... y and to Flowers," doubled their volume of busi­
its individual nlt~mbcr5 can he adduced ness in 4 years ending 1925, and they 
than the growlh (if the number of ad- promptly t10ulllcd their advertising .;am­
vcrtising associations. 1),1.11,'11 fuml . The laundry m\1lcrs of tht: 

One way to check Oil UI1 Ihis is 10 go . country Slarh:d an advertising campaign 
through it half a tiUlCII of the leading in 1927 tn IIreak down the prejudice of 
magazines Ilf gcncr<il appcal and na(ional housewivC's against commercial laundry 
drculatioll. In practically everyone of service. Their goal was a 1,IXX>,COJ,OCO 
I)u$e you will lind from 6 to 20 adver- dollar volume by 1930, and reports from 
tisements of the product or the service leaders of the industry illdicat~ that be. 
of an industry. A few yrars ago such fore the next year is out the noal will be 
advertisements were only occasional. exceeded. 

'A surer check is through the reports The hackbone of 1I10st of these cam· 
of investiLrators whose. business it is t~ P:1.ib'1lS is advertis~ng in . national map­
I<<<p :track of Ihill. 'The Periodical Pub- ZIllCS, 5ul)ported III vanous forms de­
lillher~ 'as~iation (the. tnll.le association pending on the IIceds of the particular 
01 the' m'agazillc I,ublishers) issued a re- industry, by the use of other media­
port in AI)ril 1928 under the tille "Ex- o'll.door ~dvertisillg, newspaptrs, di~ect 
pericllces of Associations in National mall, radiO, and so all. Each c.arnpalgn, 
Advertising." of course, has to be worked out 50 as 

The sUlllllmry of this report showed best tn reach the market dcsired with the 
Ihat in 1915 just 2 trade associations, type of appeal filled for that market. 
the Arkansas Soft Pine llureau and the In a national Caml>3ign to advertise 
Association of Hawaiian PincaPI)le Can- macaroni products many methods sug­
ners, were advertising al associations in gest themselves, all of which can he 
natiunal public.ltions. Fourteen years 3illll'd at securing consumer allention 
later, 1927, the report lists 44 national a.fIll ret3iler~' l>3rticipation in 3 coopera­
Irade ;Issuciatiuns, frulll the Aluminum live c.ampalb'Tl· However, belore any 
Wares assuciation to the Westem Pine particular plall is recommendw a thor· 
~Ianu(aclurers associa tion, that wo,: re OUCh survey of the conditions in tl,e 
rt·gular ad\'ertisers uf their producb or hU!;incss, the desire of the manufacturers 
:;l'fvices. 

A still mor\! strikin).! fact in Ihe s,l l11e 
summary is Ihe jllcre.1.sc in the amounts 
expended by nssociat iuns ill the 14-ycar 
period. Tla' fwau!J( I!xp,."dilurr of 'lit 
U assorialio"s ill If)Zl l or mayu:illr 
s/,a(( was ",orc lila II 10 limu as 11111(11 
lIS lit, · 11t,.·rt/!lI· 0/ tIlL' Z piollt'l'r.1 ill 1915. 

All these fil:ures, it :;llOulll he noted, 
om: exclusive of the advertisinJ.: uf such 
(0411ICrative rnarkl'lillg associalinns as 
the Califllmia Fruil Growers Exchange, 
the SUII Maid I{aisill Growers and 
IIlhers, who n.'a lized the value of coop­
l'rative ad\'erlisiul: earlier than the less 
IIr~anizetl tr.ulc assudalions and who 
ha\'e ,uh·l!rti sl·il more consistently. 

Then as to individual examples: 'llIe 
"S:IVC the SUt :Hul You Save All" 
slq~all of the I"" 1I "amish manu-
facturers is ..:stim .. ,_~ .,y thl! orbraniza­
lion to be worth $I ,M,(XX) a wurd. 
Their advertising r.aml'<1. il::l1 started in 
1921 ;nul in ,4 years, hy 1925, the paint 
and vamish business had doubled in vol­
wne. They start~d out at once to lriple 
the volume by 1931 and arc on their 
way to succ~ss. 

1930? What? 
Many leaders ill every line of busi­

ness are contributing to ..... ard estab­
lishment of confidence in America's 
prescn t and future. Some do so in 
talks allli addressr!! :;,ml olhers in 
til1ldy anIlOUIICCl1ler.ts. 

The National Allhesives Corp., 
world'!! lar~est prnducer of adhesives, 
broadcast the following lUessage of 
confidence 10 its thousands of clients 
alUl associates : 

We are optimi.tie regirdinc the 
Bu.ine .. Future of Our Coun. 
try. 
One Hundred and Twenty Mil· 
lion people will continue 10 de· 
mand the necellities of modem 
Jife-they will eat, play, and 
c.1.rry on al before. 
Me reover, bUlinea will receive 
more thought and attention 
than ever, with resultant «0. 
nomic bene6t1, thus layine the 
foundation of a sound pfOlper· 
ity for 1930. 

Bg C.J. PETTINGER 
Vict Prt.,dtnf, Mlllb AdOfTUtl", 

10 increase th!!ir business l ;, mean~ of 
Cl)opl!rative advertising and the possible 
results of such a campaign, is a Ilrirnt 
essential, a wise move j an analysis and 
accurately charted plan of action an' in. 
dispensahle. That is the b~~k reaSt)/l (Ot 
the survey now undr! W j \" 

Haphazard, spasml.d i..: , tmdertinallctd 
efforts mayor may nul .l1·(1)mplish any­
thing; a ~ystematic, w~ll suvported and 
long sustained program is certain tu do 
50. , On the one hand is the poet's w'7 
oi dtling things: 

I ,hoI an arrow into the air-
It lell 10 taflh, I know not where. 

And on the other hand the modem, husi. 
ilesslike method 01 shooting the arrow, 
aftrr taking careful aim, stmight for the 
target. Same expense lor the amlf 
.either way; same amount of energ), rc­
(lui red to draw back the bow. lIut Ont 

is a !. ... mble. with the odds overwhelm. 
ingly against SUCCess j aed the other is u 
certain of hilling the bull', eye as prt$­
cllHlay industrial knowledge call l,'Uar­
antee. 

THE MAN WHO STICKS 
The llIan ;','ho sticks has this lesson 

learned: 
Succes!> doesn' t come 

"arned 
Uy }ounding away; 

knocks 
Will make steJllling 

stumbling blocks. 
He knows in his heart that hc cannol 

fail, 
That no ill fortune C'1Il milke hi;1I quail 
While his will is ~trung and his cour· 

ace high 
For he's always good fur anothcr tr),. 

He doesn't expect by .1 single . tri~e 
To jump to the front j Ite is Silti:>!lct.I 
To do cn'.ry day his level best, 
.. \nd let thc lutllre take c:lre of Ih , resl. 
He doesn't belic\'e he's helt! tllI\l " by 

the boss--
It's work :lIId not fanlf thaI 

across" 
So his motto is this : "What aI/ li ther 

man 
H:as been able to handle, I surely l·an.­
For the man who sticks ha.s the :,enSC 

to see 
He r:an make himsell what he wants 10 

be 
If he'll off with his coat and pitch right 

in-
'Vhy, the man who sticks can't help 

but win! 

CONN. 

CONTAINER CORPORATION 
OF AMERICA 

MID-WEST BOX COMPANY 

in fv{assachuscus (wd Connecticut 

Ot\'E of thc .I :lttst a~IJitions tt) the I:1rgc 
CnntainerCorrorJ.liun (;1l11ih· is the Cor­

rO,!::J.lt."Il !':lper ~lills ;It N:uick, ~I;tss., well 
known Ihruughmu Ne\\' En/-lJand . The (or­
mer c1ieflh:lc: or this moJern rlant arc assured 
(I( Ih~ hi,.:hest 'lu:tlitr 'nrru~;lted ~hirpin~ 
COlIl :lUlcrS ,llId pm .. lucl s under COllIJIller Cor­
por.lliol! l>lIpcT\' i~ion .lIld Jircction :111.1 its 
~lr;lIegic loc.uioll ne:lr Il(l)tnn permits;( s.ltis­
r;lctor)' h~nJlin,!:: or .III orJers. 

Oll.r curru}!.lIcd pl.ll1t :II Hrid/-lepon, COlln . 
was lIIauAur.ll e.1 at " bllut the s.lIne time in 
J928 .Ind is nnw l·l.juiPI'lCd ttl h;,"llfe custom­
ers' re~lJ irel1l e lll '" for l el'elhl.lblc cllrrU,I!.lIell 
lloxes III record IIIIIC . 

Doth the Na t ic k .Ind IIri.ll;eptlrt pl.,nl s in­
c1uJe ;anllln/-llhcir equipment Ihe latest reline­
men IS ill cnrru,a:.ilell bo.\: Ill.lllu(:lcturc w hi ch 
tend til reducr CllS l and incre.lsc quality . 

These pl:lll ts ~ctn~ th e ulI\e ,.:cner;1I terri­
tory - the Ncw CIlI:I.llld S,atcl>. 

OTHEH I'ACTOHIES AND MILLS 
II ClHCJ,ltO . . \ I1 ,!cr"m. In,1 . K"Lum ... ln,J . 1 · k.c1~n,J. 
Ci'Klnn AII. t.llcln "Ir. (I • hl/ mu ll i JuJ U'Jl k' lUn 
W. \'~ . AU,J l'h .IA klrhu . 

HAVE UloE" FEATUIIED IN PREVIOUS 
INSEIlTS 
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We Are Anxious to Please 
Customers Through Service 
I NDUSTR Y in the: United States speeds upc:ach 

year. As progrc:ssi,'c manu(acmrc:rs reach OUt 
for new records in produ((ion and lower COSlS, 

quick sc:n' jce from suppliers becomes a necessity . 
In order to meet this high-sp«d program we: 
have: built ur a strong chain of factories located 
in industria centers and equipped to handle: 
quickl y all ordcrs (or corrugated or solid fibre 
pcoduclS and boxhoards . 

We rccognil.c service af an ctreeti,'c builder of 
ptwige and good will and through this chain 
of planu we arc seriously striving to rcline our 
service: and pJuse our customers . 

Mar we help you with your pJ.cicing and 
shipping problems? Simply fill In and m.aiJ 
COUl'Q • .J below. 

Some Indusrrie!l Now Using OUf Solid 
Fibre or Corrugated Boxes 

BJ\;nt" Guo.1I FUloillHC ShUO:I 
C' Oll.;"fI Sluionel), IltuUur Fooch 
fl Ulrdm,ll ~lJl cri ~ r u m!" ' ml Sh"du Pfurrifur,. 
S('Orll o,!t G" .... h Tuhuco-dl fur ml RclTltd ic l 

~~;I JnJ ~hgJ · ~::~~~~~ V!J:-All Kindl 
TO)'1 \'" mlhn InullImcnu 
woden ' ,'\UlUmUII"e l!rooml. Brulh". 
Iloo tller l' Gb" .. ·u c E" . 
Frui t P", i.:UI,( Ir.I:Cl id<!cl uumin 
R,diu GuoJl Rul,b:t Gocxh Leuh" GuuJI 
Pit lUrel Ere ~ui( .l G\lOdI Duon 
\ ·c/:",t.'c G' u"'en !ller; ' I , " 'umen'l Ihrd ... uc 
MeA' p". i.: mg ~ nd Childreo ' l Dr,' [c lliloimrin 
00111 )' GuoJl Furni,hinll l Enlmdwoirc 
Scup' ,nJ (hll'" . nd Milliner)' Fll inll CJhincu 

" '",hinll l'u .. dul (unfce , iooer,. Elew lC l illhl 
~hl(hn C,rf'f" .ind Rugl DlIlb, 

CONTAINER CORPORATION 
OF AMERICA 

and MID-WEST BOX COMPANY 
III W. Wa.hlnl fOn Sfntf ChlalO, IIl1nol. 

r-----HFTURN COUJlON-----, 
Coto'lAlHl1 CUI I'\}14tlUS o r AWlIIC" 
III " 'fl l ""' ",h,ollum Silce l, (h i",!to 
GClll kmen . I'II ' K h"" uoe uf ) uur "1'1'11 , hte l.: our 
p'CK OI !",klll}! ' nd ,hiN'in~ ITIt lhc,.,h - .. i, hoU I ubli«"in« 
UI - fUI the Jlllrrow: ulrc.!uCln!! our (mh if ('Uil ible . 
N.",, ________ _ _ _ _ __ _ 
Tult ____ _____ _ _ ___ ____ _ 

,."----------- ------
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Taxing at the Source 
Equalizes Burden Bu JOSEPH FREXHI 

Mound CUJI Macaroni ComponJ/, .St. Loull. Mo. 

Cooperative allvcrtisiul:: lly industries 
is becoming one or the It=ading activities 
in American business circles. The mac­
aroni Ilraducts 1Th1.l1ufacturing ' industry 
has long dreamed of the day when a 
real, hOIU.'st-to-l;uodncss campaign would 
be inauguratl..'i.I, stTUIIGly supported fina.l1-
dally and long sustained. 

The Ilress n:ccntly carried a story an­
nouncing the pl:ills of the American Zinc 
institute for a market-producing pro­
gram cosling approximately $JOO,OCO a 
year allli seeking' to bring ahout stability 
in the im.luslry and the annual sale of 
l,(XX),lX.O lUllS of slab zinc at the smel­
ters. 

Till: maca roni manuf:u:turiul: industry 
has slancd off 011 the right (oot by su­
pervising the survey now under way by 
the Millis Advertising company and 1. 
trust that every macaroni manufacturer, 
large or small, east and west, bulk and 
lJackage,-ili fact everyone wllOse success 
depcnd!> on the progre!>s in the industry, 
will submit imnu:di3tc and complete re­
plies to the (IUestionairc. Only in this 
1Il311nCr c:m tile true (acts (,c obtained 
and a proper decision arrived at. 

Following the survey the question that 
1Il0st deeply COllcent$ the Industry is that 
o( lin:llu:lllg any llulJlicity movement that 
might be t1ecitlcd upon . In this COnDtc-­

tion yuu willilardoll lIIe for referring to 
.. i,bl1 suLmltll'tI at se\'cral previous 
meet ings whereby mOlley for advertising 
purpuse:; be raised by a j ur tOe per bb!. 
Lax (oUected Ull all raw lIlalt~rials sold 
by the mills to all lIIacaroni and noodle 
manuracturers. 

1 do not claim any u, iginality ior the 
scheme. 1 do 1I0t contend that it is fault ­
less Lut 1 do feel that it has merits 
worthy of the best th()u~ht in the indus­
try and '1 now suhll1it the plan adopted 
by the Zinc industry in proof ui my COIl­
tention tllilt taxing at the source is both 
practical, legal anti logical. 

If the linc men can do it, why l'an't 
we? Their market -broadening wurk is 
to he linallccd, a(co rding to I)rcss re­
ports, by an assessment. till allzim: orcs 
produced hy memocrs, o f 2Sc a ton 
where there is no connection with a 
smelter, and SCk a tun for slab zinc from 
the smelters. In cascs wllt_' re smelting 
oompanil's :tre also mining comlJanil~s the 
aSsessment charges a rc l'tIU3lizcII l>c o 

tween the 2 I>rallches of the industry_ 
nterc ha\'c been 0l>j«tiOll5 raised to 

this plan u. having the mills add 5c or 
lOe un all semolina s., les to manufac· 

turers but is that not et"lually true of any 
p1311 submitted? Would not this scheme 
equalize the cost of macaroni promotion~ 
al work from which all members of the 
industl)' would profit? In what other 
n't3nner could ) 'I1U talC" those manufac­
turers who are conlent to leech on the 
efforts of othersl 

Despite previous indl'tisions and ob· 
jections above re£ern:d to which should 
not prevent the industry from giving the 
pIau a fair trial, I again submit that a 

Jo.epb Freseh; 

suniciellt fund for a thorough job of 
macaroni advertising to the American 
housewife can be attained only by as­
sessing the industry at the source in such 
a way that all will be: equally taxed and 
benefited, 

Any ad\'ertising that we may eventu­
ally do will be equally beneficial to any 
and all manufacturers. Tlu!n why 
should not all share in the burden? If 
then: is all)' other plan that will serve to 
l''1ualiu: the load 1 have ),et to hear of iL 
I invite a genelal discussion of this 
phase of an activity into whk.h the in­
dusII)' eventually must enter, using the 
columns of this outstanding, ollr own 
magazine, for this friendl)' debate, Let's 
hear frorn the bulk manufacturers, the 
package rs and also from the durum mill­
ers. who have alw.t)"s heell reatly 10 help 
and who should cooperate along the lines 
herein suggested. 

Macaroni Invented in 
China 

Most people regard macaroni as a 
typical and peculiarly Italian food. but 
it is Italy's early appreciation of its vir-

tues and her continued fidelity to ib use 
that has thus defined it j for hi story 
credits its invention to the Chinese and 
its European introduction to the Ger. 
mans, sa),s the Trades Union Ne\\'~ of 
Philadelphia. • 

At just what date Italy leamell of 
this food which was to become its fore, 
most national dish we do not know, but 
we do know that by the time the 14th 
century had rolled around the Italians 
werc consuming more than an)' other 
European nation. 

Later some enterprising Frenchman 
introduced it into France, and with gmt 
success, for it is a matter of record that 
Louis XIU ordered a dish of it rrom an 
ion keeper at Tours, who was famous 
even then for its preparation. 

That macaroni really had its origin in 
China is corroborated by an ancint! 
Otinese legend. This legend purports 
that a woman was m3king bread under a 
tree, and while kneading the dough SOITlt 

leaves £ro~ an overhanging branch ftll 
into it. In order to remove the Icares 
she pressed the dough through a sim 
or colander and, as shc did so. she con­
ceived the idea of letting the thin stranch 
thus fonned, dry in the sun instead of 
baking the mass on hot stones as had 
always been the custom, The truth of 
this can of course ne\'cr be i 
but it seems logical that macaroni had ilJ 
beginning from some such accident or 
crude experiment. 

Dut, however interesting the history 
and ancient legends associated with nuc· 
aroni may be. their importance becomes 
negligible when comlJared with today', 
scientific appraisal of its food val\l~ ami 
the place it occupies in the modern ditto 

Authoritiu of all natiuns agr l"!: 
there is probably no better food f"r 
pie of all ages than these fomls oi l11~ca' 
rOlli paste. They deline it as wd l 1131· 
anced, appetizing. assimilahlc ;t U " ,-, ... 

nomical. 
Friedenwald and Rubrah. ulli" ·,,,II) 

recognized authorities on the calori( 
tent or energy crtating value .. i 
food, state that "one tabltspooniul 
macaroni baked with cheese is cl l11al 

any of the following: Four ej! t!S, 
glasses of milk. 3 chicken sandwirhc~. 
large country sausages or 3 slicd 
whole wheat bread. 

Facing facts witt help yuu ttl 

your bitts in the face. 

Ilrtcmher IS. 1929 

.. , 

THE MACARONI JOURNAL 

QUrdsimNS is here, the chime bells ring ou t 
the old year, ring in new. 

Another year of good will, friendly relationship, 
and satisfied customers, is passing away. 

The New Year is drawing near with it" new 
resolutions and obligations. 

Our New Year resolution is to continue with 
our good will, honest business dealings, friendly 
relationship, and prompt service to our cus­
tomers. To serve our new customers in the 
same manner, and add them on our list of 
satisfied customers. 

We can safely pledge to fulfill this year '" res­
olution. We are proud of our past n cord in 
ha~ing established these business principles, 
which brought us the best asset, something 
money cannot buy, that is: YOllr Fri'lIflJhip. 

We .extend to all, our nest Wishes for a Merry 
Chnstmas, a most Happy, Prosperous, and 
Successful New Year. 

Kindest Greetings, 

CLERMONT MACHINE COMPANY, Inc, 
Makcrs 0/ Noodlc Mucl,inc~ equipment 

268-70 WuU"bout Street "rooklyn, New York 
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Business Leaders in Conference 
To instill confidence in American 

business that was somewhat shaken by 
the recent s tock market crash the 

Chamber o f Commerce of the United 

States of Ameri ca, at the request of 
President Herbert Hoo\'er, supcn·jscd 
1I conCen'nee of business leaders of the 
country in '''nshinglon nn Dec. 5. 
The conference was oJlened by Presi­
tlent Hoo\'cl' whn explained that it was 
the outgrowth o f a conviction on his 
part that American business is so or­
ganized as to be (ully capable of mobil­
izing the forces DC industry in coopera­
tion with gO\'crnment whcnc\:cr a 
crisis :Irises. 

1t is gratifying to the public that 
from s ti ch high authority should co me 
recognition o f the efficiency ami tnlst · 
worthiness of husiness organizations 
Slich as those that compose the Cham­
her o f Commerce o f the United States 
of America. Thc National Uacaroni 
Manufacturers association is a member 
of that o rganization and feels, with 
others. that there is now a responsibil­
ity to discharge n trust with sober de­
, 'otion and practical efficiency. 

'nle conference fou nd that business 

A Worthless Agreement. 
and Why 

The facts in the following case differ 
from an\' I ha\'e d:scussed before, but 
the pri~ciple im'oh'C'c! is the same I 
hn\'c so often emphadzed: 

Co!ul1Ibus, Ohio. 
'Ve 1,;1o\·t ;loll t I1l1110)'e who has bttn wilh 

us for ;Ioboul six YUfIi. He is periec lly 
salisfactor), lU an ('lI1ployl". dot!! his work 
""dl "lIo ll ),;h ;10 1111 is in :all re5I'C'cl~ a \·;Iolu· 
;Ioble mall. 

'''hell we firsl cm"IIl}'cd Ihis man he: was 
loltl b)' :111 offidal of IIIC ((IlIlpany whu is 
110 101llot er wilh us, 111;101 if he was utislae­
tOf)' thc firm would probably tak (' lIim in 
;105 partlll' r wilh a 5111all interest. This W1U 

no n ' indtfinite and no dtlails wtre Gil·tll, 
rill;cr :1.1 to Ihe intrresl Ihe mall would gcl, 
il an)" Of whcn I,,: would be Gh'cn it, if al 
all. o r wl,clhcr hr wuuld br .:inou it nul· 
righl as a sort 01 liO IIU ~. or I;i\'en it >lnd 
alluwcd I" 11;1)' fur il ulil uf C'.u ninss. The: 
official who l1I;1tll· thi ~ I'fcomi,e: was inclined 
I" 111~la' ros), Illomisl'§ li"c th :1I. without 
aIL)' r • .I 1 int cntion t.f c:trr)'ins tlll' lII OUI. 
'Ve di.1 not kl\ll\\' 01 IlIlo promise at the 
time:. 

Howcn:r. Ihi, man hu null' lII;ulc dr· 
mand on us lu be admilled 10 the (iflll. He 
a r" lI l' ~ Ih:\I he lIIust 1''''I·c b,o"n 5a tiJiariofY 
III us " r he wcoultl 1101 han: hee ll kelll 011 
~u 111111'. ;11111 he Iherrfore ca lls UpUII U! 10 

kel' ll lOur 11wmist' , \Vc lIa\'c ilHlica led 10 

generally was fundamentally 'ltrong. 
due to the high standards and tlie wise 
practices of American business men. 
There are no burdensome stocks o f 
commodities to worry any particular 
group and this is owing to farsighted 
manufacturing plnns and to prudent 
merchandising effo rts, aided by strik­
ing efficiency in transportation, With 
no commodity price inOntion t here is 
no menace of inventory losses. There 
is a strong banking situation with en­
larged resen'oirs of credit availnble for 
intlustry and commerce on reasonable 
terms. 

Participnnts in the conference em­
phnsize the fact that American indus­
tr) generally is approaching the close 
of one of the most acth'e and prospe r­
ous years in its history. Therefore the 
problem now is fortunately not one of 
!'itarting a stalled machine, but o f 
facilitating a present momentum on 
whieh employment nnrJ earnings nml 
huying )lower have arisen to new 
levels, Practical business leadership is 
depended upon tn remedy the weak 
spots in American industry and to in­
spire n higher spirit of confidence in 
the country's future . 

him thaI we could not comply with his rr­
quu t, and have received one letter frOIl1 his 
law)·e:r. He has a good position wilh IIf, 

and his 1;Ilar)' h:as been raised snrra! lim es, 
bUI we have no relUon for admilling hint III 
a partner, 

It hal been fcaolvcd to ;I.k your opinion 
on the .ubjecl. If we are legally bound we 
will have 10 make the but of iI. 

C---Co, 

Gentlemen, in my judgment you 
nave nothing whatever ttl worry about 
here. This promise is worthless for 
two reasons: The first i~ that it WaS 
npparently made without the firm's 
authority. E"en j( the man who made 
it was a corporate officer. or a partner, 
he wo uld nnt necessn rily havc author. 
ity to ~OIl1isc to take in r,t her part­
ners, and your employe wnuM have to 
prove that the lIuthurity was there tJe­
fore he could get anywhere wi tl hit­
case. 1 gnther from your leit er th dt 
you did nut know nnything i11.uu t Ihe 
promise heing made. 

The second reason why the prumise 
is wo rthless is that it w,lsn't :, real 
promise at all. No cOllrt couhl cnforce 
an agreement like thi s. \Vhen was it 
to take effect? What was to cnnsti · 
tute being satisfied with this employe's 
services to the extent that he !'ihould he 

made a partner? How much of illl ino 
terest was he to ha\'e, H any? On 
what terms was he to take it? Tht 
court !limply could not enforce it be. 
CaUse there is nothing to wurk with. 
and courts cannot supply missin g dc, 
tails in contractJ, 

It is hazardous to guarantee thc re. 
suit of any litigation, hut if you han 
gi\'en me the whole story, I am willing 
to gunrantee that your man will IH: \'rr 

get anywhere with his partner~hip 
agreement. He made the mist ake so 
many tho usands do-he should h;wc 

gone 10 the head of the firm, when 
this wns said to him, and had it r~, 

duced to writing with all its II l·taiI5. 
Then lle would havc had somcthing 
to enCo rce. 
(Copyright, Nov,,,,b,, JO, 1PZIJ, by Elloll J. 
hl4(H'Y, Esq., Cownsrfor·ol·l.Dw, 16.50 Rr/JJ 

EsloI, Trust COlnfOlI)' Building, /lro!UI 
olld Chrslllu' s,ruts, Philaddfllia, 1'0.) 

SmallerPackages the Rule 
Food m;lnufacturcrs poi nt to th ~ faci 

that American domestic liCe is becom' 
ing more tlnd more compact. Apart· 
ments tend to grow smaller, in the 
main. Producers of food arc packing 
their wares into smaller pacbgn. 
American women with households to 
look alter are demanding smaller pack, 
ages, according to the New York 
Evening Sun. 

In the old days of large houses and 
large families, when there was no 
"servant questio n," people buught 
kitchen supplies on almost a whnk· 
sale scale. Lots of people 100uJ:hl 
their sllg'lr by the barrel alHl thdr 
unroasted coffee by the bushel sack. 
Dut that day seems to hnve gOll c and 
probably fo r good. Miniature food 
paclcahes are the thing now. 

Smaller containers arc in high bror. 
The change has come about graduaU)' 
over a pe riod oC years. There afl' SOlllt 

stores that carry only "five al1.1 Itn 
cent sizes" in many food articl t · ~ , yrt 
they ha"e perhaps seventy-fin' nr :I 

hundred \';u1eties on sale in slIla\: rans 
and hottle and pa!\teboanl l.ose.s. 
Flour. tea. coffee, suga r, olh ..: OIl, 
vinegar, pickles, preserves. idlics, 
spaghetti, macn roni, canned i ru it ~. 
vegetables-all manner o f thin g- _ alt 
now avnilable in these tiny p;l\ol,;It;'c;. 
wh ich solves mnny of the pwblt'm~ of 
the kitchenette which has tak ':11 Iht 
place of the American kitchell. 

When the world is unnble to undt r· 
stand a man it dubs him a crank. 

15, 1929 THE M.\CARONI JOURNAL 

-when STORMS 

You need Fivefold Protection* 
D RIVING .hettt. of ,aln '" 

swblinl drifts of .now .. , open 
truc" roarini for ,heltrr throUih 
mud and lIush , •. drrnehtd P<lckill& 
COKS .. ,d ,rimy hands, Bnd WtoU ~r 
com~ unannounced-at any tim~ . 

And what of your merchandise?_ 
Was it ruined? , •• Did caSt. Iwrll 
lineS break? .. How many cuslomtrs 
will r«dve dlImn&cd loods? ... How 
many cu.tom~rI will buy tlscwhtre? 

Storml, wftCk_, rough h,llldlini. 
prowllna thlevrI-You cannot COli' 

tfO! thtSe thin, •. But you cnn IOfr­
I:uard your iood, from the time lhey 
leave your ?Iant until thty nrc an 
your cUltomcr.· .helvr •. 

Only 'Fivefold Prot«tlon-Oood 
Wooden Bo.cs can live you the 

proper assurance thllt your mC' t . 

ehnndilc will be delivered b pc:r!rct 
condition, 

ThouiUlnd, of mnnu(ncturrr. hoy: 
found that 'Fivrfold Prolcctlo,' II 
the Infest and most t'Conomlcal WbV 

of packin, nnd Ihippin, their lood~, 
The Woodrn Dox Bureau mnin. 

taius Q comptlent Itnrr of pncking en. 
lincrts Dnd dnignrrs to nuist mOllu, 

fnclufers with their .hippin& room 
problems. Tlldr services cost )'ou 
nothlni-plnee you undrr no obliga. 
tion, If you art ~Ollrront«l ..... ith any 
problem rdnt«l to the packo!1ing nnd 
IhiPllIng or your goods one ()r these 
Tnrn will be glmllo cnll on yOll , 

A convtllirnt cuupon is sttnched. 
Why not clip nnd mnil it tooo),? 

WOODEN BOX BUREAU 

·Fln:FOI.IJ 1'1I0n;CTIOi\' 
G,""' "·'"H'.·n nnXt'Pl l4n r"J{lIlird 
yuur IIlcrChullIli"c IIguh'"t 

J. Huugh IIlIlIdlllll; In TrllnMIt 

2. Ilidden Dnhlllgc ItrlI1/1,../rrmfrnl •• 
lum lu""' •. rl~o) 

1. '-Urerugt! 

·t. nud \\'eulllt'r 

Wondrn Do. Duna .. 
III WUI W ... l>lnl1on 81""01. ~"I.I1U 
CIII"lo.llI. 

Cantl.m.n: W. af. mantll .. , lunn or 

I'hm • ... 0 ••••• • • 0 , 

Firm . 

8In'l . 
Cit)' 

of the Nalio/l11{ A",<ociaiioll of \Vood ell Bo x Manllfacillrers 

and of lite Nalional Llllllbcr lVla,llIfaclllrcr" Associalloll 
<:111<:.\(;u. 1I ,I.1NUlS 

.r 
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Mack Announces 
Model B C Truck 

Six Cylinder Power Plant for Heavy 
Duty High Speed Service 

The latest addition 1.0 the compTehen­
sive line uf Mack trucks is a 6 cylinder 
tfuck tlcSi,,'flCd for Ihose fields where 
Ili" crsifit'll hauling req ui rements demand 
power, cap.,eit)' and high, s,'lfc s{lCcd. 

Anonling tn its makers. the new 
MotJd lie docs not supplant any model 
hut is instead a modem addition to a 
modern line. 

Slime interesting features oC the new 
6 cylinder engine are: comLined fan and 
waleT pmll!J a t the front o f the cylim!cr 
block. driven from one belt i crankcase 
\'cl1l\lallol1 provided b)' a flexible tube 
exlt:ndinJ: from the \'alvc cover plat e to 
the elbow Olt the ca rbUfClcr intake i 
throU lt· control of the exhaust heat ap­
plied IH the inlet manifold th rough a 
jacket lin the ri se r ; thennostatic. temper· 
ature con trol. There is n by·p.1.sS to the 
flath o f the cooling water through the 
jal'kt·t sp.1.ce. When the temperature of 
the jacket water drops below 150 de· 
grees, no water circulates th rough the 
jacktt and circulatinn 1Jc,;ins again when 
the jacket temperature rises ahovc 175 
degrees, Another featllre is a lubrica· 
lion system which operates under a pres· 

drop furge t..! molybdellulII steel. 111e 
c.ranksha ft is mounted in 7 main bear· 
iugs 3" in d iameter. The ~amshaft 
which is 1}4" in diameter is mounted in 
(our hearings. The valves have flat 
scats anti arc 011 the right hand side, In· 
let \,ah 'es arc chromc nickel steel I.titl 

exhaust \'ah·cs chrome silicon steel. A 

B C Truck Power Plant 

mechani cal vacuum booster pump is 
mounted on the crankcase on the right 
side and forward of the ca rburcl cr. 

II,"Tlit ion is by ballery and distributor 
with semi automatic nd\'ance, The rlcc-

Model B C 6.CyJinder Mack Truck 

Sll re of 55 l'ull lUls per sllu;m.' inch and 
extends to main , connecti llg rot! and 
camshaft bearings. An H·W f1 hralnr is 
included in the circuit. 

With a hare :md strokc ui .l ~~ " x S,!II1t 
the BC l'nj;ille de\'elops 100 horsepuwer 
at 2,1{Y) r .p.m. The (j cylilHil-rs arc cast 
in ;, single block with a scparate single 
head . P istons arc o f low ex pall sinn 
alu'millulII :1110)" Cnnul'Ctiug rods arc 
tubular, machin·:d all O\'e r and made IIf 

t rical system is o f th c 12 \'oft Iype alltl 
North·East makc. 

The clutch is Mack single pla tc, dry 
type, wi th the housi ng alltl trausmi ssiull 
Lolted to the crankcase to form a unit 
powc rplant. TIle transmissioll is a 4 
spu :d unit with dircct·dri\·c nn fourth , 

In the Model IIC truck "l ack has 
aga in !!lade extcnsi\'e use of ruLbcr 
shock insulation, All spring tips. thc 
radiator, steering column and cab arc 

rubber shock insulated. Final dri\'" is 
by Mack dual leductioll with inclined 
rCOIr nxle of banjo type. 

Ellicien! 4 wheel intcmal brahs art 
pro\'itlct! and augmenting this br.ll\ i n~ 
powcr is a vacuum booster attaclul\t:nl, 
by means of wh ich trcmcndous P"W('f 
may be cx tt:rtcd on all four wheels with 
but littlc ctTor'~ on the driver's In n. 
Hand brake is mounted indepcnd"ully 
on the drivc shaft , The total braking 
a rea is 750 square inches. 

The Mack COIl1I)"ny slates that tht 
Mack n truck not only has thc al ,ilil}, 
to get into the rough going, take till' IlIad 
and with brute power pull out a ni" the 
road, but once on the road it is cal';ILle 
of sustained speed In kecp thc pan' with 
nrdina ry Jl.1.ssenger car trtlffie. 

It is ascertained Niagarn Fall s art 
$31,000 years old, ilnd the Niaga ra rim 
is 32,(0), also that the Hu~on 
was tumed into 'Lake Erie less than 
years ago. TIle Falls have about 
more years to livc, at the end of 
time the lake wa ters will di scha rge 
the Mississippi. 

Transparent Cellulose 
Construction o( the plant uf Ih e S~·I· 

vania Industrial Corp. at Fredericks· 
burg, Vu., for manufacturc of tran~Jmr· 
ent cellulose wrapping palle r is 
completion a nd it is expected Ihe 
wil' be in full Qpe ration the ( 
SpUIlg'. 

Sylvania recently an nounced th:lt it 
had ucquired the busil1l':'s o f I\irn 
\Va chenh ein, continuing the import:l· 
ti on and sale 1) ( the BelGian product 
Fenestra. Earlier publications . 
~d tha t Sylvaniu had tlcquircl l 
American right s of th e Societe Indus· 
trielee de la Cellulose fo r the III:1Hubc· 

ture of transparent cellulose ! 

known under th e trade name . , 
1t is unllerstood thtlt th e fir ... t 

of lhe plant w hich is intellliell I ' I 
duce moisture proof Fenestra 1 \ 

ne\\' process o f it s own is I/cil :! 
lively pushed to co mpletion afll 1 : .. ' . 

enouRh ad\'an ced tn predicl tl I t 

Syl\'an ia moisture proof trail ' 
paper w ill he replaced nn th e 11 1;' 

Fehruary or perh aps {'arlier. 

Recent excavations ncar COliro. 
have brought to light small 
le'lthcr and others o f wOOlI (,11\ I 
used in some outdoor sport, alL' l I 
ably dating hack to Olt least 200l Il. 
These arc the oldest balls o f th t· I> illl l 
ex istence. Hence EC)'Jlt mar I,,' 
birthplace of the original ball l-:aTllC. 

We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Machinery 

THE least expensive cartOns of the "Peters St)'le' 
are used with our package machinery -the 

least number of hand operatOrs are necessary­
hence the most economical package. Its protec­
tive features are recognized everywhere. 

Our engineering stalf are at your disposal. Our 
ca talogue is yours for the a5king. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 
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Value of Education 
Educational experts have prn\'cd h} 

statistics IhM aside {rom ('ulture ami 
a greater power for enjuYlllellt the time 
spellt at schoul ilTHI l'ollcJ.:c is worth 
at Icast $IOO,OOj til cach hlly and girl. 

5 1'lli5lic5 nwcring CXJlCriClll'C of 100 
husiness hOllses m'cr iI pcri"tI uf ., or 
4 years show that ahllut 90% Ilf the 
college Illen Wl.'rc !'iuCCl'ss ful in ri si ng 
tn large sa laries anti respollsihle posi ­
tions as cOll1pared with .!;i ~ of nllll ­
college !lll'lI. 

From a study of 5,11011,000 men whu 
had received 110 schuuiinJ,;" it was foullt! 
that OIl\Y 31 men hat! di stinguishc.1 
thcmscln's in husint's5. science ;1111.1 the 
arts. This imlicalcd Ihat with out allY 
schooling thc chances IIi :mcccss arc I 

in 16:.290. 
Out (If a study of .\3,1"0),000 adults 

who had recei\'ed 11 cOllllllon sl"lHiol cd· 
ucation ~ were found tn haxe dis · 
tinguished thernscl\'t!s in husiness. 
science and the arts. This indicates 
that the ch:lIl ces oC attaining distinc· 
tion (or H,ose with on'" a common 
school er!ucation arc I i~ -1°,8.41 , 

Out at a study of 2,000,000 adults 
h:H'ing a high sciwul education, 12-15 
had distinguished themscln's in husi­
ness, science and the arts, or in the 
group the chances o( attaining .Iistinc­
tion arc 1 in 1606. 

Out of 1,000,000 adults who had re­
cdved a college education, 5758 had 
achie\'ed distinction in business, science 
and the arts. This provcs that thc 
chances of attaining distinction for the 
college m3.n or woman arc I ill 173, a 
1II0St remarkable oppurtunity. 

The chances of attaining success arc : 
A man with a comll""In school education 
has 4 chances, one with a high school 
education has 104 chances and one with 
a college education has 945 chances, to 
the une.:iucated man's single chance. 

The untrained man goes tll work 
at 14-reaches maximum income at JO. 
Total carninwo (rom 14 to (0 ahout 
$-15,00(1. Not ilion' than $2000 is earned 
in the -I years that would have l,riven 
him a high schunl educ:ttion. 

The high schoul graduate goes 
to work at 18, passes tflo' maximum of 
th e untraincd man within seven years, 
riscs to his own milxil1llll11 of about 
$2:''>00 "t 40, and continues at that level 
{(lr the remainder n{ hi s active life. 
Tntal earnings (rolll 18 to (() about 
$7R.OOO. The $33.000 more than that 
carnell h\' the untrained man i'i cash 
value or' a four year high school 
course. 

The college flf h:dl1lical schonl grad· 

u:tte's permanent earnings begin at 22 

:\t :!8 his income equals that of the 
high schonl graduate at 40, and it can· 
ti'im;:I to rise. Total earnings (rom 22 

to (10. $150,000. The $7.2,000 over the 
total earnecl hy the high school grad­
uate represcnts the cash value Il ( a cnl­
If'ge or tcchnical training. 

Food Values and Facts 
By Dr. Mary S. ROle 

Gn4ll1, whulesllllle (tHld is not neces· 
sa rily expensive (nod. In pl:lnning 
lIleals it shlluhl he rel11cmhered that 
(ood, whate\'er its costs, must po'>sess 
!'ullidenl caloric o r (nod \'alue, Ihat the 
protl'ill, fOil amI carllllhpirilte l'lIulenl 
IH.' taken inl n ;u:cnunt a!' well. 

:\ (alnrie, with respect to lootl \'al­
ill'S. is technic;lIly the amount of heat 
required tn raise aile poun,1 of water 
... Fahrenheit. Or it's the amount of 
heat reflllirell to r:t ise one kilogram at 
water aile tlegree Centigrade. 

The numher of calories re(luired hy 
Ihe human hody varies of course ;ac­
cording tn sex, age, occupation and 
climate. 

Intelligent dieting really demands 
that some knowledge be had of the 
calnries in the foods eaten. 

A- -Sume fnods costing Ie o r less per 
100 calorics: 

Butter. corn syrup, flour (gra­
ham), lard, bacon, beans (dried), 
(arin:'!. lentils. molasses, oatmeal, 
oats (rolled). pcas (dried, split). 
pork (s..llt) , shredded wheat. wheat 
(flaked), rice, sugar. 
B-Some (oods cost ing I to 2c per 

100 calorics: 
Dutter,chocolate (unsweetened). 

cocoa (r)()wder), crackers (gra­
ham). macaroni, apples (dried) , 
milk, milk (evaporated). peanuts, 
tapioca (granulated), zwieback, 
olh'e oil, peaches (dried), pecans, 
prunes. 
C-SOIllC foods costing 2 to 3c per 

100 calnries: 
ECgs, lamb (shoulder), milk, 

pineapple (canned), onion!!, string 
beans, huttermilk, corn (canned), 
d:ltes, milk ()H')wdered), 
D-Somc foods costing 3 to 5c per 

100 caloric!!: 
A)Jples, apricots (canned), ba· 

n:lnas, hed (chuck), beets, cah­
bage, cauliflower, cream, eggs, 
sardines (canned), figs (pressed), 
b"Tapclruit, hone), (strained),oli\'es 
(green), pears (canned), pork 
chops, puffed rice, puffed wheat, 
salmon, waln11ts . 

E-Somc footls costing 5c pcr 100 
c:llories: 

Asparagus, beef (most cuts) , 
hlue fish, cantaloupe, carrots 
(young), celery, cod (fresh), dticil 
!Jeer, halihut, ham (builed), lamb 
chollS. lemons, lettuce, olin:s 
(ripe), oranges, peaches (canned), 
pears (fresh), raspberries, s)lin­
ach. tomatoes (canned). tUlia fi sh, 
turnips (fresh). 
It may he said in gene ral th at an 

American man or woman le:ldi ng • 
quiet life with not mud; exerci se reo 
quire!! 2jOQ calories Jler day. 

I( leading a scdentary me 500 more 
calories arc needed. j 

H one's wnrk requires exercise of a 
moder:'!te nature 3500 calories ate rt-l 
quired fly the body d:'!ily. • 

And if the work he lahoriou s -uxn 
calories arc wh3.t the hody needs. 

Hand-to-Mouth Buyiog 
"Sinc\! the vear 19lO we find it has 

hecome the I~licy at many buyers 
corrugated and solid fibre boxes to 
low their supplie s less and less 
to deli\'er urders and we wish to make 
a pIc:, ro r more time, 
of extreme emergency. 
and solid fibre prooucts arc 
to special order and many times the 
paperboard (rum which the boxes are 
made (liner. chip alii! straw) has 10 

made in the paper mill:; after the 
orders arc received," pleads J. 
nrunt, ex·vice president of Co,,",,;," 
Corp. o( America. 

"A few years ago the consumers 
corrugated and 50lid fibre boxes 
lowed from J to .. weeks for 
of orders, but IMcly lIlany consumers 
have shown a tendency to anticipate 
their needs less and less, so that at 
times we find ourselves hard Ilressed 
to give all of our customers the ~ervict 
we desire to give them. 

"We h"\'e :l. bPf)()d many customers 
who place YC.1fly contracts with liS and 
forward orders all the con:racts. It 
rare ind~ed that such custOnlers 
disappointed in service. But fill 

other hand the list of conSUnlers 
are demanding deli\'ery o( orders 
week's time or less is growing. 
of course, not only increases 
tion costs, but is liable to 
pointment here and there in d,I; .. cn'~ 

"We anticipate that the presellt 
le\'els on corrugated and solid 
boxes will obtain for the balance 
year, but there: i!l some slight 
of higher levels for 1930." 
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Con trol Is Necessary. 
to Reduce Fire Waste 

Conservatioll o f the c rea ted wealth is 
olle o f the most vilal needs of the liI' les. 
Values. tangible ;\1111 intangible, a, ,: .p­
predated more than cn" r helore; also Ihe 
lIeed of not Dilly I'wllomiziug e)(isting 
resources hut ;lt l~lil lg to them IIr increas­
ing dTicil'IIC), in production. 

But whi le Ihl' ~n'a t need of gl'llcral 
(oll sen 'alion is fairlr well understood, 
nnc phase flf it is 1I0t! This is the con­
servation of life :\lui property from w:lMe 
h\' fire. 

. The SI)cl'd with which wl'alth is erc ' 
ated aTH! redurl'llln ashes is really app.l1-
lingl 

During Ihc 11..1.51 two yean the actu:.1 
proprrty loss fw m fire was more than 
one hillion dolla rs. This :lmount would 
finance the (, lIlplopnrl1l of 4OO.0c0 Tllen 
a l one 1I01l;ir:m hour (or OIlC' year! Tht, 
human casualties IIl1mheH'11 (H'£XXl of 
which 30,000 were mortal! 

During Ih e past 40 year!\ Ihe prope rty 
values consumefl In' firl' :lInollnl ell 10 7 
billion dollar!\ ! If' the prescflt rate o( 
IIl1min~ continue," Ihe lotal fo r the l1e)( 1 
40 years will be $20,<XXl.CXXUXXl! 

Industries Are Heavy Losen 

The paramount fact to he reali zed i!\ 
Ihal while Iwo thirds o( Ihe number of 
firrs an llually oc('u r In ot her thall com· 
mercial and illflustria l classes of proper­
tie~, only about one Iluarler o( the total 
fin· InslO i!\ in these clas~s, Flllly 75% 
o( Ih(' fire waste ilO caused h)' the (ewer 
firelO in lIminess enterpri!!c!! 1 

Tht'lOe fncts certainly wO'lrrnnl the keen 
illh'rest of Ihe (, l1ti re hu si ness int elliJ::cllc(' 
nf th e ('nuntry. 

A eomltl(' rcial o r an industrial enlu­
prise is cfl'ah'd In 1)ff)(lure profil . Suc­
cess is conting:ent upon capa.city and 
capahility : the cap.1city (or operations 
:\1111 Ihe capahility o( conducting them: 
one Ihe physicO'll element, Ihe other the 
human clement-the organilation , 

Sprinkling Systems Moat Eelential 
Cap.1city is provided (or in expensive 

planl ami rquipment, capability in a 
lahori ously flevel oped personnel to de­
\'i se ami cnrry Ollt plan!! and methods to 
keep the enterprise alive, healthy, grow­
in/!" and profitable. 

The success(ul functioning o( the en­
IcrprilOe depends upon uninterrupted and 
cOlltinuous operation, upon the chances 
o ( loss and wilste being reduced to the 
lowesl possible minimum, Fire consti­
tutes the greatest chance of interruption, 
Th r refort' safely from the peril o( it 

lIIust he as~ur\'1 1. Control o( fi rc IIyauto­
IlInt il: ~prinklers ~h'es this assurance , 

It is as imp,)ssihlc lu prc\,\, lIt the sta n 
u( fire as it is imprac tic,lhlc In manually 
Jlut it fl ut in e\'ery instrancc ami in its 
l'arl\' sta),:l's. The lruc solution is the au­
tom; tic sprinkler, (o r unless fife is 
stupped promptly no amount of (oresight 
an!1 nn cxcelll'nce o( huilfli ng desib'll can 
pre n 'lIt it~ ra\'a~cs . 

Savings Compensate Installation 

TIl{' Cl'IIIl'lIllic l'ollservatillil rt' sultill~ 
fro lll fircproni constructions allli auto · 
matic cflnt rol of fire hy use o f automatic 
lO Jl rillklcrs is l'ollsenatcly cstimateli to he 
(ull" 5 !lillion dollars. lower cost produc­
Iii Ill' jlHlllIll te!1. ami allO\'c all human lifl' 
!i.1Ved, (or there I1t \'rr has IK.'CII any loss 
nf Ih'es from fire !! in buildings protect ... li 
II\' automatic sprinklers. under the con­
ditions whi ch have caused (earful casual­
ties where Ihis protection was la rking. 

O ne o( the mMt si).:nal t'sceptionlO tn 
the wiilesprt'nll destruction of cft'Olted 
wcalth hy fire :md (lilt· which supplies a 
('om plete example Ilf ecollomic cOII\'er­
s.1tion o f (·nterprise. is the tex tile indus­
'r,·. TIu.· fire waste docs lIot now appre· 
d ;lhly afft.'l' t thi s industry, 

This is because o( the extent tn which 
the textile industry has applied the prin· 
ciple o ( automatic control o( fi re in the 
solution o( its fire problem, Tudayaulo­
matic sprinklers arc considered indis­
(ll'1I~1hle in lhi!! industry, 

Applying the Remedy 
And the same may be: said o( such other 

industrics and commercial establishments 
as macaroni and noodle (actories, p.1per 
and pulp mills. boot and shoe factories, 
woodworking plants, automobile works, 
clothin~ (actories, department stOft'!!, 
foundries' a'nd machine shops, mdal 
workeu. printing establishmenu .. :md 
otheu, 

TIlerefore, Ihese lach arc estahli~hcd 
beyond any question of doubt: 

1. The grutest economic problem of the: 
times is the fire waste. 

2, The grcatul ute:nt of the fire wutr 
I. in e:ommere:e and industry, the busineu 
life of th e country, 

3, The grcatrst measure of control of 
Ihe fire wast e ha l been effected by allto· 
math:: sprinklen in commercial and indus­
u b i propertiu, 

4. Therefore, automatic .prinklen ue 
the true solUlion of the fire problem, ' 

Owners o( hu!!iness properties who 
have not yet attempted to apply the prin­
ciple o( automatic control of fire to the 
solution of their fire r,roblems should get 

in touch immediately with the 
Automalic Sprinkler association 
equipped with (ull iu£ormation 
helpful cour~e ratio ll in th e I 

waste prc\'enlion campaib'11, It is 
to suppuse thai ),ou m:.y call upon 
trade association (or help ill thi s 
as you should wilh olher problems, 

THE PANAMA CANAL 
TIle Panama ca llal was ope:ne,1 

na vigatiun AUl,'1Jst 15, 1914 by the U, 
A, It was huilt across the isthmus 
I'anama :It it s narrowest point hut 
;lIul has a leflgth of 4.1.8 nautical I 

irom deep water in the Atlantic til 
water ill the P;lcific, In 1924 r 
profit {In auxiliary husiu('ss 
was more Ihan S900,OClQ. 

BUSINESS BELIEVES 
The function of business is tll 

crease the 'vealth of the I 

aud the value and happiness oi i 
It lIoes th is by supplying tin.' I: 

Icrial needs of men and WOlllen, 
' \Vhen n nati on's business i:; car 

ricd on with constant an!1 erlio.: iclII 
endea\'or to relluce the cost 01 
things, to' impro\'e their qualit y. and 
to afford opportunity to e,"cry indi· 
ridu al to market his !'ie rvice~ and 
commo<lities to the (ull, al the samt 
time giving fair treatmcnt 10 CU i · 

tomers, capilni, maungelllcllt and 
labo r, it gives public ser\'i ce o j Illc 

highest value. 
To accelerate business acth iry i ~ 

therefore, in the public: interest Tht 
freest interchange o( gwtl ~ and 
services among our (leople. and 1 
cvcry section with e\'ery otlll'r St (· 

tion o f the countr\' makes f .. , wdl 
being and a larger- i'ndi\'idual all ain' 
ment. Any obstacles o r threat ened 
ohstacle!> to such ease o f exdl :l1l~t 

arc against the puhlic interest. 
It should be the duty and 11H' hi~h 

desire or each individual to 1H'11' rl" 
move impediments to the full . cunt· 
Illcte and orderly processes of klr t ~r 
and trnlle.-\Vm. Hutterworth , I' rl'~I ' 

dent, The Chnmher o f C01111111'1 ,' t' 
U. S. A. 

THE FIRST ELECTRIC LIGHT 
TIlOntas Alva Edison, Amcric:t's 

important inventor, was bom in 
0 .. F,b. II. 1847. His firs. . 
were improvements (or the 
then the stock market ticker, 
important inventions include 
descent electric light, the 
phonograph, electric stornge ,,,,.,, ....... 
motion picture machine. 

IS, 1929 THE M.-\ C ,\ RO N I J 0 U It:-i t\ L 

Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc . 
I. DeF rancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
Typo K-Q·R 

The Kneader is a machine of considerable importance in the production of quality 
macaroni. Many macaroni manufacturers ask the question, UWhy don't my macaroni 
look as good as Mr ..................... ?" mentioning the name of some other manufacturer. 
The explanation is very simple. Mr ...... .......... ..... is using a properly designed kneader. 

Aware of the requirements of this industry, we have designed the Kneader shown 
above. The proper operation of a kneading machine depends almost entirely on the 
proper design of the two corrugated cones used for kneading the dough to the proper 
consistency. After many experiments, we designed the machine shown herewith. 
which meet" the exacting requirements for properly preparing the dough. 

This kneader is fitted with an apron to prevent the operator from coming in con­
tact wi~h the revolving pall. Also with a guard to eliminate the possibility of the oper­
ator bemg drawn underneath thr. cone. Unguard"d kneaders have often been the caltse 
of serious injury anel sometimes the death of the operator. Both cones are equipped with 
scraper attachments to prevent the dough from sticking to the cones and revolving with 
the same, thereby causing much annoyance. 

The pan is supported by adjustable rolls which revolve on Timken roller bearings. 
These supporting rolls are set immediately under the corrugated cones, whkh is the 
point of highest pressure. Each cone is independently adjustable and revolves on roller 
bearings. Due to elimination of unnecessary friction, vcr}' little power is required for 
the operation of this machine. 

Built in various sizes up to 76 inches in diameter. Send for our catalogue for fur­
ther details. 

156-166 SIxth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Add,." all communications to 156 Sixth Str.et 
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Patents and Trade Marks 

i\ munthly review !.If pntents b'T;lIltcti 
UII mal'atoni lI1adlincr),. tlf ;Ippli catiuns 
for and rCb';sttalin ns of trade llI:1rks 
:ll'plyillJ; tu mac,l roni products. In 
Novemher 1929 the following were re­
putled hy the U. S. !'alcnl omtc: 

PATENTS 

Mac~roni Mold 

A patellt UII a macaroni mold W:lS 
gr:mtcil to Giuse ppe J.uhrano. ~cw 
York. KY .. assignor tu Curly Maca­
ro ni Mould Co .• Inc" Drookl),n, ~. Y. 
Application was filed June 8, 1928. ami 
was gi\'en Serial No. 283,992. The 
(,fficinl tic script inn ;\s gi\'en in the ~n\·. 
19, 1929 issue of th e Patent Office 
G •. ze ll e is as fullu\\'s: 

In an apparatus for f<J rming maca­
roni, mcans (Ut furciuJ:" the macaroni 
paste through a lIie plat e, a tlie plate, 
h;:wing a ho rc therethrough compri s. 
ing a laterally extending pDrtinn ott the 
hase thereof, a plue fitted in :o::ti tlnpcn· 
ing having ;\ cut away CUllC;I\'e periph­
eml portion to pnwide an opening 
cxtenc.ling dow nwardly (rom the top o£ 
a plug and communicat ing with it hore 
extending laterally anti dow nwardly 
through the plug, l'aitl hore !Icing 
£rustn·con ical in shalle, having a 
f; lIlaller amI a lnrger end, said larger 
end conmlllni cating with said down· 
w.udly extentling o pening in the plug, 
a cup-shaped niwle fitted' in sa id 
frusln-coni cally slmpell IIl1fe with it" 
llotlol1l spaced frum said IInre, said 
cup·shaped nipple h;wing a lateral 
ope ning' for estalliishing conununica­
tion with the smalle r end of ~ait l 
lrusto ·conkall~' shaped hore, and a teat 
extending lrum the Imttllm of the CliP ­

shapetl nipple into th e slI1alkr elUl (If 
the frusto ' l'onically sh:apell bore h:rmi­
nating in the upenillb~ at saitl eml ;nul 
su rrounded by the frusto-conkally 
l'ihaped wall s of said hore throughout 
it s entire length, th e tl1lls of said 
frusto-conica lly shaped hore and said 
h'at hei ng sllaccd £rc.1l1 the laterally ex­
tendi ng po rtion of said die· plate ho re, 
whereh\' the macaroni ex.truded from 
~ajd fr~,sto.coni cally shaped hore is 
curled by engagement with !'aid {rustn· 
coni.:ally sh;ql('d hilre alltl sa id teat and 
passes (mill :,aicl frllsto'~'onically 
shaped bo re withnut l'ngabring th e lat­
erally ~'''leIHling portion in said die­
plate ho re. 

TRADE MARKS APPLIED FOR 
Si", application!' Inr registration of 

tmcafClni trade marks wrre made in 

November 1929 a nd published in thc 
Pa tent Office Gazette to permit objec­
tions thereto within 30 days of publi­
cation. 

La Migliore 

The private brand trade mark of 
Miglioretti nrothers, Baltimore, Md., 
for usc on macaroni nntl other gro· 
ceries, ·\ppliration was filed ~o\'. 13, 
1928, and puhlished No\'. 12, 1929. 
OW lier caims usc since MOl" I, 1928. 
The tralle mark is the trad~ name in 
black type written aLo\'c an aucient 
s:dling ship. 

Twisto 
The private brand trade mark of 

John L . • lJe Angelis, doing business as 
Twi~tc.. Tuhular Sl'agh\!tli Co., White 
Plains, N. Y., (or use on macaroni. 
Application was filed Aug. 16, 1929, 
and published Nov. 12, 1929. Owner 
claims usc since May 24, 1929. The 
trade Illark is the trade name in out· 
lined letters enclosed in an o\'al made 
of the tulmlar sl13~hetti. In the upper 
part o( thc O\'al is th e name "Dc An­
gelis" and in the lower sect ion the 
words "Twistrd Spaghetti." 

Home Spun 

The I.rivate hrand tr,ulc mark of 
Phillips-Lewis Co., Inc., HichnlOntl, 
Va., (o r usc on alimentary paste and 
other products. Application was filet! 
July 14. 1928. :lIl1i fmhl:shetl Nu\·. 19, 
1929, Owner claims usc since Oct. 16, 
1912. Tht· trad e llIark is the lIal11C in 
hlack type written abovc a l)hntograph 
uf an old fashioned maiden \\'orkinJ: at 
the spinning wheel. 

Eviunil 
The priYate hrand trade mark flf 

"Cristallo" A.-G., 'l'husis. Swi tzerland , 
fllr mie un nlilllentary lIa!.tes alltl o ther 
gro(e riei . Appliciltioll was filed Sept. 
19, 1929, ;11111 ImLli shel1 Nc!\'. 19, 1929. 
O wner l'iail1l s lise si nce June 1929. 
The tratle mark is in outlined letters 
.. bMe which is a spray o r lean·s. 

Three D 
The pri""te hrand ·tratle mark of 

Geraldi·Dorman,Illc., Brooklyn, N. Y., 
for usc tlll alimentary paste :lnd o ther 
groceries. I\ppli cation was filed SCI't. 
20, 1929, anti Jluhlished ~O\· . 19, 1929. 
Owner claims usc since Dec. 21 , 1928. 
The tralit' mark is in black lette rs ;!lII.I 

aho\'c three D's each superimposed on 
a IlUlldl I .f Ica\'es. 

Family 
The trade mark of The PfafTman 

Egg Noodle Company. Cleveland, 0., 
for usc on macaroni, spaghetti allli 
eRg lloodles. Application was filed 
Oct. 3, 1929, allli puLlished Nov. 19, 
1929. Owner claims usc since 1'))$. 

The trade name is written in bl ;'1ck 
script. 

LABELS 
Vegetized 

The title "\'egetized" was regisli'rcd 
No\,. 5, 1929, by Vegetable Products 
Corp., Lo~ Angeles, Cal., (or USt· on 
lIIacaroni. Application was publi shed 
Feb. 9, 1929, and gi\'en rCg1stnll ion 
number 36,591. 

Chicago Gets Food 
Products Mart 

The much discussed idea or a F!1Od 
Products Mart in Chicago is to he rt· 
alized, An entire division is to be oe· 
\'oted to tht sales displays of food 
products and plans arc under way to 
makt it the largest mar : of its kinll in 
the world. The Merchandisc Mart is 
in a large new fireproof huilding in thr 
heart o£ Chicago's loop district. on 
the southwest curner of Stnte ;'Im\ 

Washingto n sts. 
The open booth arrangement of dis· 

plays wheft! buyers may see in pano­
rama as well as in detail any Aour of 
exhibits, greatly increases the valll(: flf 
the displays to both buyer and seller, 

Among the unique and lIusiness gel · 
ling features associated with the ~hrt 
is a spednl sales sen' ice. A staff IIf 
train(:d sales peo ille will Le stat inned 
throughout the Mart, adequate !;\ 111101' 

her to properly and intelligently \\'ait 
on the huyers. These men will bt 
highly trained in their respecth'c lints 
and will he ahlc to gi\'c the retail huy· 
ers auth(:ntic infurmation as well a~ 
make sales fur the manufacturers. 
Orders take n will be forwarded Itl the 
manufacturer or d(:signated johllt'r, nr 
if a manufacturer desires prompt shill· 
ment it can he made (rom ChicaGO 
Mock, for which the Mart has provitle!1 
ample sturagc wom. , 

In prodding this sales servir,' tht 
ofllanagelllent dpe", not assume th,' I1rt­
rogath'e of the jobber or other n::COG· 
nized distributer, Lut instead augments 
their efforts anll the effort!> of exhibi· 
tors to gct more intensi\'r amI .:otfl· 

plete distribution for the producl~ ~n 
disiliay. Exhibitors desiring to In:lln· 
tain their own sales rcprescntali n 'ft in 
connection with their displays liMy £If 
cnurse do so. 

Other ser\'ices uffered to l'xhiloitnrs 
will include mailing and stenogr., p~i( 
ser\'i ce, telephone sen'ice, care o,I,d.ls· 
plays and uther time pro\'en faC lilllt§ 
to make it profitallle (or all COllc\·rntt.!. 

The cashier should be known ll.l' tht 
company that he keeps. 

., ,-

lk«ft1hC'r 15, 1919 

PAn:NTED 

THE MAC A RON I J 0 URN A ,~ 

The GENUINE 
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"If we have been able 
to rnake this die, con­
sidered an I mpos­
sibility, how good 
can we make your 

Common Dies 

?" 
• 

MARIO TANZI & BROS., Inc. 
348 COMMERCIAL STRU:T 
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U.S.A. 
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Secrets of Successful Trade Marking 
---Try for the Confusion-Proof Bra 

~=======;, 

IV,itlttl txprusly for the Macllr~n; Journal h) Waldon Fawcttt 

Not the least o r the magic that goes 
into the most !>ucccssful tradcnlnrking 
is a genius for a\·oiding trouhlc, It is 
.. II vcry well to move heaven and earth 
to find a pert, pat or catchy nickname. 
Downright essential it is to so exploit 
the trade mark :IIJpearing on any 
given commodity that the public will 
corne to accept and use the "handle" as 
a byword, But with all due deference 
to the aggressivc and constructi,'c ges, 
tures or tradema rking, yet may it be 
urged that the precautionary element 
has an import:ml pl3CC ill good will 
huildillr,. 

The phase oC sarct)' first technique 
that we han' here to consider is the 
dodging of the difficulties that gTow 
ou t of "("on fusion in trade" or threat· 
cned wnfusion in trade, This bogy, 
be it confessed, is just about the most 
serinus ('omplic;ltioli that can conrront 
a men:hantlisc hrander, If a marketer 
makes a mistake in trade mark selec· 
linn-if he attempts to fence off say 
a dcscriptive word or geoC't3phical 
nanu .. '-hc will be mauc aware of his 
error so soon as he undcrt3kcs to reg· 
ister his mark. Dut thi s pesky bug­
bear of "confusion in trade" is a 
shadow upon the (uture. And the 
hrander cannot ignore it, bec3u5c 
Uncle Sam's officers who regulate 
trade mark traffic take it so all-fired 
seriously. 

Confusion-in·trade is just what the 
phr3se would imply. 53\'e that it re­
fers to confusion oct'asioncd or codan· 
gcred hy trade mark similarities. It 
wou1l1 not be fair to char3cterize it as 
the same thing as substi tution of broods 
o r passing ofT or lIIerch3ndise. De· 
cali se the latter implies an intent to de· 
cei\'e the customer and switch Ilrands 
without hi s knowlellge whereas trade 
confusion lIIay result Cram trade mark 
duplications o r ncar duplications when 
there has been no guilty intention on 
the part of anyhody to impose upon 
the heedless. the ignorant or the un· 
wary. Whether due to deep, dark 
plotting, or occ3sioned by happen· 
stancc, "confusion b trade" is the one 
penalty o r trade mark congestion of 
which the federal censors arc most 
deathly afraid . 

To some business men it may seem 
a bit strange that the super\'isors at 
WashinA'ton should be so concerned as 
to what is to happen to tti\de marks as 

they make their w:!oy in commerce. 
The function of the U. S. trade mark 
examiners is, prcsumaLly, to fo rmally 
enroll trade miuks and thereby attest 
the property rights or tide to owner­
ship of the first users. In that concep­
tion of their duties the sha rps at the 
Department oC Commerce would seem 
to ha\'e performed their task when 
they tum down marks that are decep­
tive or otherwise ineligible, or that 
dangerously resemble marks already 
registered. \Vhy, then, this worry 
about possible mistakes of identity in 
the aCter-li£e of trade marks? 

The exp\;lnntion of why Uncle Sam 
decides nil current questions of trade 
mark acceptance with an eye to the 
future lies in the fact that as the of· 
ficials see it the sure test of the danger 
in trade mark resemblances is found in 
the hazard of "confusion in trade," 
Two trade marks may have someth ing 
in common in sound or appearance or 
meaning. but so long as no confusion 
ensues it may be taken for granted that 
they arc far enough apart to occupy 
the same commodity field. On the 
other hand. two trade marks might ap' 
pear at casual glance to be at arm's 
length rrom one another, and yet ow· 
ing to the circumstances of distribution 
the wares under the respective brands 
might be muddled. Behold. therefore, 
the reason why in this one aspect of 
trnde mark administration the govern­
ment has to guess at future de\'elop· 
ments inste3d of hcing content with 
present realities. 

Just because the avoidance of trade 
mark confusion is the one \'ague, in­
tangible prerequi site of successful 
triule marking, it behooves the m.lt­
keter to consider carC£ully. He must 
do his guessing as wcll as must Uncle 
Sam. There arc no hard and fast rules 
;15 to when reminiscent brands arc 
actunilY confusable. Much depends on 
conditions and influences outside the 
brand itself. The typc or stores in 
which goods arc sold, the classes of 
people who buy (whether illiterates, 
children and servants be included), and 
e\'en the price at which the units arc 
retailed, ha\'e all been proved on occa.· 
sion to affect the danger of confusion. 
And of coursc it aggrautcs the sus­
picion of confusion if douhletrack trade 
marks are in use on the S3me sl)t~cie" or 

.. good!'. 

For the manufacturer who d .. , , 
wish to be called upon oOidal I 
demonstrate that his wnres arc 
p3rty to trnde confusion there 
one safe course. That is to selc(1 
beginning n confusion· proof I 
The wny 10 accomplish this is , 
an eye to the confusion {3ctor 
designing or inventing a brand. 
less forewarned many n bt3l1dcr 
not test his choice of a trade 1 

this score. He will consider 

a trade n3me is \~:::~.~,~~:~~~:~~:~~!: how it willlllOk in :1 

and whether or not it couotcrfdts 
older, established mark. But 
neglect to eX3mine its ~iabillty to 
on confusion in everyday selling 
ultimate consumers. To get a sl:lnt 
this last, 3 would·be brander mill' 
to t3ke a look at merchandisill~ 
tices in his field and reckon with 
he finds to be the facts as to hoI\' 
tomers recognize preferred 
how they express their wants, etc. 

The producer who in his 
wishes to detour around the pit{3l1s 
trade confusion must take into; 
other details of his selling scheme 
sides the trade mark. The 
which the mark is displayed, 
and size of the pack.'\ge, the 
the wrapper, etc., may all 
upon the confusability. That 
trade mark names which ",.odi,\'I 
alone would surely be scramblcll 
public minI! may he robbed oi 
of their dangerous simil3rity ii 
aGainst backgrounds of packagl' 
so sharply in contrast that nil , 
person must be consciolls of a I 

ence, even iC he did not sec 
packages together. In this la st 
by. we find one oC the jokcr~ , .j 

confusion. Officials when "1'1 
the risks of confusion 3lwa)'s g' 
supposition thut the ultima h' 
sumers who might be mystili.·J 
not see the matched items sillc loy 
but will have to rely upon I11CIII, 'Q', 

The conservativc manufactu l"l' r 
wish not only to give a wille I 
brands that might I,e mistaken iur 
but to find for his tradc mark :I I 

chandi5c badge that 13ter cotne r" I 

field cannot ccho or shadow . 
proclaiming themselves .. irall'S, 
conclusion, a \\'01 d (){ adUUll1itlnll 

conCusion-in.trade, as thc tcrlll is 
in connection with trade tl1arks . 

To The Entire 

Macaroni Manufacturing Industry 
of America 

s .... 

a 61orious <lCbristmas 
anb 

a ~rosprrous ~r\u Jrar 

To This End---W" Will Always Be 
At The Industry's Service. 

F. MONACO & COMPANY 
161)1 DeK11lb Ave, 

BROOKLYN 

Wooden 

Phone-Hf11emnn 8966 
N!l1V YORK 

Shipping 
Containers 

Made from na/IITe'S llJond" 
wood for box purpom 

RED GUM 
Where nn nil-white packnltc Is 
deslred, enn 8upply Cottonwood 

8ldea, tops nnd bottom,. 

Odorless­
Strong­

Safe-
O"r OUJIJ 0ptrIlIlO'1 fhfflOllf 

til/ire 1IJ1I1I1I/aCfllrt 

Anderson-Tully Company 
Memphis, Tenn, 

Good "" ood BoxrJ 

Machine 
or Hand 

...... whatever the operation I however 
Intricate, difficult, and exacting 
It may be--·lt makes no difference 
to Mlkah Products: 

PACKAGE WRAPPING GUMS 
LABELING PASTES 

CASE SEALING GLUES 
PIGKUI' GUMS 

OVERLAP PASTES 
BOTTLE LABEL GUMS 

CARTON SEALING GLUES 

---a Mlkal. Product for every Pllrpose, 
maclJille or IWlld 

They have a happy faculty of doln!! 
every stlckln!! or sea lin!! Job they 
tackle efficiently, thorou!!hly, de­
pendably, cleanly, quickly, 
smoothly, economically, Made by 
the 

Largest prodllcer of adhesives 
III tile world! 

And behind them Is National 
Servlce--·seven modern plants and 
and twenty - one warehouses at 
strnte!!lc distribution points. No 
business can be remote fronl 
National Service, 

NATIONAL 
ADHESIVES 

CORPORATION 
EXECUTIVE OFFICESI Nt-:\\, , 'Ollt\. 
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hraces not ollly coniusion-or-goods but 
Ii k c w i s c conrusion-or-reputation. 
Then·forc it is a double acting danger 
that lIIust he tIOtlgcd. Federal censors 
will admit that there is no u;lI1gcr thnt 
all)' persull who want co m;lI:aruni uf 1I 
familiar hralill would accept, say salad 
dressing under a parallel br,lful But 
in ulIlpiring a case ur possible COIl­
fu sion they always ask themselves 
whether buyers o f macaroni might he 
dcccin:d hy hranu sYUlpathy intu the 
Lclicf that salad drcssil1g or some other 
unrelated prodUl.:t was produced or 
marketed by the owner of the trusted 
macaroni pledge. 

Public Regulation Raises 
Food Quality 

Though public r('gubtion is h';\'C1I the 
major credi t for the \'11Il1I',mtti\'c!y hiJ.!h 
stalU..lanls of (Olllllll'rl"ial iuotl IIUW 

prevalent in the surve), of the Nalit1n ~ll 

Burenu of Ecollomic ReStOif~'h, tht d~­

sire un Ihe pMI uf food manufacturers 
al\ll suppliers to please the customer it> 
melllioned as a large controlling: factor 
in keeping the stallliard higher, 

"The level of s.1nitary conditions under 
which other foods, including bakery 
products, arc processed and sold has 
risen, p.1rtly as a result of public inspec­
tion, partly in consequence of the larger 
scale of enterprise, and p.utl)' Lecausc 
of the desire to appeal to the consumer's 
desire for assurance on this !;core." 

The investigations of the National 
Bureau of Economic Research lasting 
over a ycar and co\'ering all phases of 
economic activity in America in the years 
after the war were conducted at the re­
quest of the committee on recent rco' 
nomic Chal\!;l'S which had been appuinted 
with the then Secretary of Commerce 
Herbert Hoover as ('hainnan to make a 
study of factors of stability and insta· 
bility in our ecouUluic life. 

Food Stand ards Approved 

(b) )toasted eulTee, "coffee," is prul'eth' 
cleaned green coffee which by the actio~ 
of heat (roasting) has become brown 
and has developed its dlaractcristic 
aroma. 

MAYONNAISE, MAYONNA ISE 
DRESSING, MAYONNAISE SALAD 
DRESS I NG, is the clean, suund, .,cmi. 
solid emulsiun of etliblc ,'egetaIJI ~' oi l, 
eeg yolk ur whule l'ge, a vinegar :il ltl/or 
lemon juice, seasuned with olle or more 
of the following: salt, sugar, spice (Um. 

munly used in its (lrel',al"3tioll, '1'11\' lin. 
ish!.'tI product contains nut less 111 ,.n 50 
per celli of cdible vegetable uil, anJ tht 
sum uf the I'er('cnta~es uf oil ami rgg 
yolk is lIutless than 78, 

The: Secrelary of Agriculture al~" ap­
proved the recummcndation of the (Om. 
mittee Ihat the present ticlillitiull ui ice 
l' re;UII IIC tldeted. The cOlllmittee's rca· 
sons were that the present definitiun is 
not enforceable in interstate COIiUlletce 
bwmse the subject has been specifically 
\'O\'ered Ly Jaws in the various Slah's aud 
that the tie fill it ion dues not represc.:n\ 
11I001l'rn cOlllmercial practice ill the nun· 
ufacture of ice crcal1L 

Prize Macaroni Recipe 
Awardrd by The Forecast Uadio Sclwul 
of Cookery ami approved hy tlw !'''If' 

cast Testing Kitchen 

THE MACARONI JOURNAL 

The Battle Creek Wrapping Machine Company 

Announces the Purchase of the 

Johnson Automatic Sealer Company 
The physical properties are adjuining and will be 
operated together. 

The increased plant facilities make it possible to 
give better service to customers of both companies, 

Interesting new developments in automatic ma­
chines both for packaging and wrapping will be 
advertised alld described in an early issue of 

MACARONI JOURNAL 

BATTLE CREEK WRAPPING MACHINE COMPANY 
Dattle Creek. M Ichl~nn 

Scow \'ork omN: .\0 Church Slrt'el Chtcul1.o Oftlce: 22M 1'". 1.11 Sllllc Sln'cl 
I..ondon Office: C, S. duMonf. WlndRur IIUIIU' , "((-unlll St .. WC'lImhuler S. W. I. 

This survey, pulliished wilh the report 
of the committee on recent economic 
changes, under the title " ){eecilt Eco­
nomic Changes," COlltains a chapter 
dealing with changes in consulIIPtion and 
the standard of living by Dr, l.eo Wol· 
man, who writes: 

The sec retary of the U, S. Depart­
nll'nt of A~ricultun: on Nov, 25 np-­
prm'etl the definit iuns and standards for 
wfft't· , milk, alltl mayonnai se revised nnd 
amended hy the fnoll stamlartls commit­
Il'e at its Octuher meeting. These re­
"isetl definitions and standards, given 
helow, arc now official for usc in the en· 
fCJrcellleli1 ui the federal foud and drugs 
aCI, which is in chargr of the Food, 
Drug and Insecticide Administration of 
the Dep,anmcnt uf Agriculture. 

MILK is the whole, fresh, dean lac­
leal secretiun obtained by the complete 
milking of one or more healthy cows, ex· 
c1uding that ubtained \\;thin IS days be· 
fo re and 5 days after calving, ur such 
longer period as may be necessary to 
rend er the lIlilk practically colostrum 
free . The name " milk" unqualified 
means cow's milk. 

Mrs. Z, (jommu ul Philadelphia, P3., 11====================== 
was :lWanll'd tirst Itrile lur all uriginal 

"Almost every year witncsscs an in· 
crease in the public control un=r the pru· 
duction and sale of foodstuffs, through 
rebTUIatiol15 extending all th~ way (rom 
grower to final consumer. Inspection Ilf 
dairies, public efforts to eradicate Lcwine 
tuberculosis and to eliminate typhoid 
gemls, tests of milk for bacteria count 
and Lunn fat content, and enforced 
pasteurization, have roised the effective 
standards for fre~h milk, especially as 
concerns its safety for human consump­
lion, ami probably to some degree mak­
ing for higher food value. 

"Mtat inspection, p.1fticularly h)' the 
federal service and city inspectors, has 
limited the sale of products made in part 
from the materials that are disease pro­
ducing, decomposed, revolting, unclcan, 
or otherwise unfit for food; though such 
control is by no means universally eITrc· 
tive, and there are indications that un· 
inspected local slaughter has increased. 

"Measures to prevent the s.:lle of fruits 
and vegetables containing poisonou!> resi­
dues from spraying or other treatment. 
and to insure the wholesomeness of 
canned foods,l:'re increasingly applied by 
commercial enterpriscs 011 their own ac­
count or under public control. 

GOAT'S MILK AND EWE'S 
MILK ,Ire the wholt" fresh, c1l'alllacteal 
secretions frec from colostrum, ohtaint.'ti 
by the cOlllplete milkinJ: of the healthy 
animals, and conluml in name to the 
species "f animal from which they arc 
uLtaincd. 

SKIM·MILK, SKIMMED MIl.K, is 
that portiull IIf milk which rt'llmills afll'r 
removal of the cream in whole or in 
part, 

I',\STEURIZED M) L K is milk 
every l)3rticle of which has been sub· 
jected to a temperature not lower than 
1420 F. for nut less than 30 minutcs, and 
then promplly cooled to 500 F. or lower, 

COFFEE is the seed of cultivatl'd va­
rieties of Coffea arabioa, C. liherica, and 
C. robusta. (a) Green coffee, raw cor· 
fcc, unroasted coffee, is coffee freed 
from all but a small portion of its sper­
l11uderm and conforms in variely ,lIld ill 
place of production to the name it bears. 

l11acaroni recipe submitted to The Fore· 
cast Radio School of Cookery after lis· 
tening to the rodio I)rogram superviseu 
Ill' Mrs, Alberta M. Goudiss, Since all 
recipes submitted in the contest 11311lr 

the hrnllds, the prize recipe is gin:1I here­
with with hrands deleted: 

HAM AND MACARONI 
CASSEROLE 

Ingredlmn 
Twu (uPS macaroni, cooked 
Two cups ham, cooked and ehupptd 
O ne cup cornflakes 
One cup milk 
Thr« eggs 
One fnurth small ulliulI, chupp'·" 
One half mcdium size green pepper 
One half teaspoon tlry mustard 
One haH teaspoon salt 
One half t~aspoon pepper 
flutter or frying fat 

Method 
Combine macaroni ham ch(JW~',1 lin' 

" .,11 
ion alltl green pepper and blend \H . 

Ileat the eggs and add the milk . Solll, 
lleppcr ~nd mustard. pour O\"l'r the 
macamni alltl hal11 and mix. thorlJughl)". 
Pour into a buttered casserole Ilish 31ld 
cover with (om flakes. Dot corn ii3kts 
with butler. Dake in a 300 dc){n'e o~'trt 
50 minutes. Recipe serves 6. 

THLAND FANCY No.2 
ANn 

NORTHERN LIGHT 

NOIITIILANII MIU.INIl co, 
.IIX:"IKArtlLHI, )~I:"iXHSUTA 

• R t t OS80 I 
Lithographing Co., Inc. 
121 Varick Street New York. N. Y. 

LITHOGRAPHED 

LABELS 
AND 

CARTONS 

Our Lithographed Cartons Have Special 
Features: Write for Samples 

27 



" 

• 
Grain, Trade and Food Notes 

Whole Wheat Flour Definition 
Realizing the importance of the defi­

nitions oC whoi,: wheat Oour and simi­
lar products f lJ the milling industry, 
the l.laking I r;lIle, ;\IIel the cOllsl1l1linf{ 
puhlic, the fooel standards committee, 
at a meeting in Washington Oct. 21·26, 
\'oted to hold a public hearing hefore 
suhmitting definitions to till' Secretary 
of ,\griculturc Cor approval, :mnounces 
\V. S. Frishie of the Food, Drug and 
Insecticide Aclminislration, U. S. De­
partment of Agriculture. chairman of 
the committee. 

The committee rentTirmed. in slight­
I)· revised form. the proposed defini­
tions which were issued suhsequent to 
its l:'lst meeting, as follows : 

WHOl.E WHEAT FLOUR. ENTIRE 
WHEAT FLOUR, UNBOLTED GRA­
HAM FLOUR. GRAHAM FLOIJR. is . he 
clean. sound product lIIade by grinding 
wheal , and co ntains in thdr natur:ll Ilropor­
tiOll 1 all of the constituents o f Ihe duned 
and scoured Krain, 

1I0l.TED GnAHA~f FLOUR, BOLT­
ED GRAHAM, is the d ean. sound IlroduCI 
made frolll wllt'at by I-:rinding and bolting 
alld contain s all or the Krain exeelll allor­
tion of tht bran. 

FLOUI(. WHEAT FLOUR. WHJTI~ 
Fl.OUR, is till: rl ran. 50und. fmely I-:TOUlld 
Ilroduct oHaimd in the (orUlncrcial lIIillill~ 
flf ..... hnl 0 III ( 0llsist5 01 the lIour cell s or 
the emlost ·fllI . It contain s nol mOTe Ihall 
15~~ or th e IlIoiSllue, lIot Il' U 1I1an 1.25% 

of nitrogen, not more than 1% of a,h, and 
nol more than O.SlJ(. of fiber. 

The datc of the hearing probably 
will he in March or April, or which 
notice will he gi'·CII. It is suggested 
firms or individuals intending to be 
represented or present at the hearing 
addse A. S. Mitchell of the Food. 
Drug and Insecticide Administmtion. 
secretary oC the committee, so an­
nouncement uf the date of the hearing 
may he sent to them. 

Growth Index of Good Nutrition 
Teachers of home economics, exten­

sion workers, and others engaged in 
bringing about a better understanding 
of ~tltritional requirements l1:lxe been 
seeking' suitable material to iIIu!>tratc 
the effect o f right rceding. To meet 
this need the bureau of home econom­
ics of the 0 . S. Department of Agri­
culture has Jlut out a series of 9 charts 
(or cla!'sroom and ledure use. The set 
may be ohtained for SOc (Do not use 
stamps), from the Superintendent or 
Documenl~ , Go\,ernment Printing Of­
fice. \Vashington, D. C. 

Dr. Hazel E. ~lunsel1 , who prepared 
the charts, is in charge of the vitamin 
s tudies that arc carried 0 11 by mcnns oi 

A I1IUOI1lU,-ItaOWD 
,atka,. produced b, 
Swkel 15 Smith Ua· 
tbb:ael. 

STOKES & SMITH 

small experimental white 
guinea pigs. It has been (OUIl!\ 

physical tlc\'clopmcnt of these I I 

can he compared with that of human 
beings, and that they will cat till' .':un~ 
foods. Consequently rats and }:"ILi nu 
pigs arc widely usetl, not only i ll COn. 

nection with research on vitan liu5 in 
footls but on other food {actors. 

The human system nceds 
sufficir-nt amounts of protein, ;c 

and othcr minerals, and \'itamin!> 
seric~ of charts consists of pi"luTel 
contra!'Oting the appearancc of lahora. 
tory animals gi\'cn too liul l' 
each o( these materials in 
with that of animals that 

enough of each for good d:\::,~:;:;:~::1 
A groUI) o f COl1l1ll0 n ,tl 
the factor under discussion 
on each chart to help the h,ou!;,,,il,l. 
when she goes to market. 

Herman T. Felgenhauer. 
district representative of the 
Flour Mill s. Inc .. St. Paul, . 
found tlead in his home ;It 4400 
Racine :1\' .• Chicago, the morning 
Nov. 13. 1929, following a gas 

Machines for Package Filling, Sealing 
and Wrapping 

An extensive line of machines for cacka~ng. 
Machines .that measure by volume or Y w':lght. 
Machines that scal and machines that wrap tight­
ly cartons of many ai~es. 

A Size and Speed {or Every Need 

Fully automatic lingle purpose molchine! for high 
production; machines of m ... derate speed, ad· 
Justable for li:te of package and accommodating 
varioul material, and various packages for the 
smaller output. Dusty llIaterials handled with-

out dust. Accurate wei"hts gU:'lT:'lnteed even on 
the more difficult matenals. 

SAVE··· 
MlterW, Labor, Contents 

IMPROVE-·· 
Display Value, Selling Power, Prelenation of Contents 

Our experience is at your service in solving 
packaging problems. We sha1l be glad to have 
you call on us. 

STOKES & SMITH COMPANY 
Summerdnle Avenue ncar Roosevelt Boulevard 

Philadelphia, U. S, A. 
Brltl.h Officel 23, GO'lDell Roael, Loncion, E. C. I. 
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Your Noodles 
from the finest 

GG YOLK 
Rich in Color---

Fresh and Sweet 

Write for Samples 
and Prices 

LOWE CORPORATION 

LOS ANGELES, t.WF. 
Mateo and Sacramento SUet" 

BALTIMORE, MD. 
S·7 W .. , Lombard Slreo' 

CHICAGO, Ill. 
lSl7 S. Aohland A,e. 

From 

Cheraw Box Company,ln,. 
Seventh and Byrd Streets 

Richmond, VlrglnJn 

• 

SATISFACTORY 
Wooden Macaroni Box·Shooks 

NOTE-{)ur shooks arc made from taste· 
less and odorless gum wood. 
Sides, tops and bottoms are full 
one-quarter inch thick and one 
pioce. AU ends arc full three· 
eighths inch thick. 

Amber Durum Wheat 
STRONG a11d UNIFORM 
al1d of a WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA 
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pl(Jsion. When firemen arrh'cd at the 
hume to ,mswer an ;i1arm they found 
10.1 r. Felgenhauer lying on the kitchen 
fluor with all the hUrner.!! of the gas 
SIII\'c turncd on. :\n in\'cstiJ,ratioll 
showed that hc hat! been a heavy 
tr:lder on thc grain market thi s fall. 

Mr. Felgcnhaucr tirst l'ntered thc 
durum scmolina scll iTl~ ~allle in 1917 
as the represcntativc of Ihe old Ca lli tal 
City Milli ng ,11111 Gr;dn ,,:o lllpany with 
hl';ulquar:ers in S1. 1.nuis, Mil., and 
cfll1tinuetl with that cuncern (or se\'eral 
years. Later he urganized the Felgen­
hauer Flnur company. sclling princi ­
pally to hakers and IIl:1caroni makers 
in the 51. l.ou is district. III 1926 he 
made arrangemcllts wilh the newly 
organized C"pi tal FIClu r Mills to repre­
sent that concern in tilC Chicago, Mil­
waukel' and 5 1. Lnuis districts. a con· 
lIe..:tioll which hI.' IH.'It! at thc time o( 
his death. 

Mr. Felgenhauer was a high type of 
a sa lesman. a tirelcss worker, a ma n 
who made friends e;ksily :lIId always 
wdcOllll.'tl ,I t:aller. Macaroni men rec­
ognizcd him as a true friend of the 
indust ry ;mll werc shOl'ked to learn of 
hi !! IIlitimciy elll!. 

Takes Southern Traffic Post 
Murris II. Stra thm;lIl , lI1allY years 

traffic supervisor of Washburn Crosby 
company, Minneapolis, Minn .• ,mil one 
of the best known traffic experts in the 
northwest milling and grain trade. has 
accepled a pO!'ition as general traffic 
manager for the Tex-O-Kan Flour 
Mill s company with headquarters nt 
Dallas, T exas. The company is one of 
thc largest in the southwest milling 
field and ships a considerable quantity 
of its out Jlut to foreign faelds. It is ill 
thi s line that Mr. St rothman's cxperi­
ence will be llIost \':I ll1able in his new 
connection. 

EJtport Demands Pep Durum Market 

While the general wheat market was 
quiet hut firmer ..turing the latter JI:lrt 
uf ~o\'e lllher alill the first part of 
Decemher. durum whl:at di splayed nn 
indepemlently firml.'r tone due princi ­
pally to a strong foreign market , gnOtI 
export dcmand ;mt! brisk loca l cOlllpe­
tition . 

New offerings of high grade llurullI 
wcre light and shilHnents wcre small 
as gel1erall~' eXJlected. 

Nmnhcr 0ne durum. ranging from 
12 to 185{ I)rolein, was quoted at 
1.17!4 on the Duluth market on Dec. 
I ami slightly higher at Minne'IJlolis. 

Nu mber Two !'cll1olinn r;lI1ged he-

Barozzi Drying System 
ManuFacturer. of Macaroni 
Dryer. that dry in any kind 

of weather 

FAULTLESS AND SIMPLE 

Result guaranteed 
For this industry we design and 

manufacture all kind. of 
labor aaving devices 

Catalollue and ... timate at 
your requed 

tween 3J-i to 3;4c a pound, JUS ! 

below the price at which the jptcml,er Imports 80d Exports 
manufac turers contracted (or and more macaroni is being sold 

son's nceds during the rnll . \::~~~I::~;;;IE~,,::::AmeriCan manufacturers and direction were meagre and anti less i!i reaching uur 
(cw. Indicatinns arc that the it I lorciL'11 cuuntries according 
has pretty well co\'ered it~ raw compiled b)' the Bureau uf 
ri al requirements (or the winter. Domestic Cummerce. 

1 September J929 the total ex-
Grocen Secretaries to Meet America n macaroni , spaghetti 

The National. r~elail Grocers . I was 929,675 Ib5. worth $87,-
taries association will hold its ,I J 'uring September 1928 the ex-
convention Jan. 23 and 24 in i Ilde onl)' 713,704 worth $62,646. 
These dates were selected bccauc,",,,,g· lr,,. inc rea 5 e h:u !xen regular 
oC the members will be in the first 9 months of the year 
wetk attending thl.' annual hy tht tnd oC September 1929 
the National Canners totaled 8.014,662 wunh 
progra m thi s Yl.'ar is unique as compared with 7,005,004 

$627,275 which wl.' rc the ex­nut a si nRic set a.Jdrcss is pro\'idcd 
E.,ch sessiun will be in the manner fur the first 9 months of 1928. 
TOUlul lable di scus.~ion that will Import. Are Lower 
cI'el")' phast of association work. Septcmher 1929 We im purted 

Among otht'r things the of rnnca roni l'rmlucls at a 
wilt discuss "Volulltary $14,324 as compareel with lOG,-

Effect UII ASS::'~;',~ia::I:;~o:~n~s:':"~!~~;I~:~~;,:~:;~I~:;I:"~'O::rt~I~I~;$,~20,,'547' the impo rts (fir Aeh'ertising." '. 1928. 
ami Local Organizations," of macaroni IlWdllcts 
porting Systems" and "Trade tht yea r has been sll.'nelil), 
allil J.(·gislaliol1." All of the so that for the first 9 mon ths 
will he in the lIew clulJ rooms of the ,.., ."'" we purchastel only 1,978,974 lbs. 
cago.Cuuk COllllly Retail $184,028 as compared with 2,532,-
Butchers association. worth $284,768, the imports i UI" 

9 months uf 1928. 

Barozzi Drying Machine 
Company, Inc. . 

One Word Well Describe. Our 
Dies and Repair Work 

949 DeD Ave. North Bergeo, N. J. 
NEW YORK DISTRICT PERFECTION 

_ 1..6.. 

PER PASTA PERFETTA 

Usate! 

"Meglio Sernola-Non ce ne" 
Guaranteed by the 

Moll Modero Durum Mill. io America 
MilLS AT RUSH CITY. MINN. 

= 

CHAMPION EGG YOLK 
BEATERS 

For Every Noodle Plant 
3-Speed-36-80 Qt. Bowl. 
4-Speed-36-60 Qt. Bowls 
7-..speed-20 Qt. Bowl 

ELIMINATE STREAKY 
APPEARANCE BY 

Egg Yolks and 
Mixing Eggs with Flour. 
C ham p ion Beaters 
reasonably priced, 

Beating 

are 
cost 

little to operate. 

Champion Machinery Co. 
Joliet, Illinois 
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Notes of the Macaroni Industry 

Canadian Macaroni Census 
i\cl'onlillC" tn the OOlllilllnll hurl':HI 

pf st" ti ~tk!', Ott:!wa, O ll t .. jig-ure~ (lllll ­
J.i let.! 0 11 maca roni p ruli ll ct ion alld sales 
for 1929 !lito\\" a sli g ht tlerrea!'e in qa n­
til \' allli " ahll', tho ll f.: h th e quantit y 
esjlll \"l eti shuw!' an u llwartit rellti. T he 
report contai lls ilelll!> IIf iute n 'st to thc 
lIIac;l roni lIIa llu fal·tu rinf.:" i ll ~ llI !-tr)" in 
:\ meric:! as inllu,,"!'> : 

T herc wa!' a decrease ill Imth th e 
tlll:lntily prudm'ed ",111 ill the selli ng 
va lue of the \Irudtl ct. In 1?27 the 
alllO llllt was reporte,1 at 19.U}t,677 Ills. 
" alli ed at $1 ,489.9 18, while ill the 
pe riod co\"CreJ by this re por t th e quan­
tit y fell to 18,662,-165 II I!". wo rth $1.-
429,746, a dec rease of 442.212 Ills. with 
II decrease in selli ng va lue of $66.172. 
O lher prod ucts to th e ,·,,111 1.' of $57,441 
were report el1 in 1927 :11111 552,425 in 
1928. 

T hc producti on totals arc madc lip 
hy prO\'inces as foll ows : 

1927 1928 
Q uehec ..................... :;.995,098 $975,899 
O ntario ....... . .... .... 413,40i 336,34.\ 
West. pro\· ........ ...... _ .. 138,854 163,929 

The numhe rs of estahli sh lllents re­
porting rose irom 9 in 192,\ til II in 

192.1, 1925. 192(1. 1927 and 19i."'I, whidl 
were !'ilu<\t clt by produces as ((1110\\'10: 
Ontarin -I, Q uchec .1 Mani toila 2. :\1 . 
bcrla I , Brit ish Columhia 1. 

Till' tu l" \ cal'it;lli za tinn fliSC fro ll\ 
$1.239,819 in 1927 to $1,25Q,R' 2 in 1 92~, 
an increase uf $11,01.'. O f th e tutal 
capitali za t ion the prov in(e o f (J uehec 
(,ol1t ri h\1 t e~ 1 $i(,,"UXl>. hci ng" 1J1..\;V~ IIf 
the tu ta l l'a pilal invcstment in the 
DOl1l ininn. 

ImlKlr t ~ for the year were , ·" llIetl a t 
$236,263. the hlli k of which l' allle frnm 
the U nited Sta tes, whik exports werc 
valucd at $51,597, N"cw Zeal:l nll ant! 
thc Uni te~1 Kingllnm " eing th e la rgest 
bu),ers. 1\ul1e was l'x pnrte,l tn the 
Unitcd St a te~. 

New Houston Plar..t 

:\ large Illilcaro ni l1l:l nu fac turill C" 
plant is under erection at 3016-18 Po lk 
av" Houston, Texas, and is expected 
to be reat.!y to operate carl,. in 1930. 
T hc plant , which is to be o ne o f the 
largest in the !'outhern p;,rt of th e 
count ry , has hee n s tartet.! ant.! financed 
by H ouston capit al a nd will be oper­
ated a!> the International Macaroni 
Manu fac turing Cum pa ny. Inc. 

T he plant will be cquil,pctl \\ I \ h 

most modern machinery in all :IS 

partmcnts ami will speciali ze h 
;\I\d package t ralic th rough hig! 
connectio ns in sout hern Uni ted 
Mexico. 'Vcst Indies. and \ 
America. 

Joseph Tus:!. a practical III I 

hi re r and cxpcri cm:cd tmsillc ' · I 
will mana ge the "Iant which 
to ha\'e a startin g capacit y oC ; . 
matel), 100 b ills. of semolina I . 

sunicicn t packagin g aTHI scali ll ~ 
men! gu aranteeing th e I1IU~ \ 
sa nit ary cone lit ions. P lans ;u . 
wa\' for a public recept ion 
pla'nt's o pcnhlR Oil a day 10 II\' ;J 

Airy st .. Norrisl\lwu, Pa .. W:lS • 

". fire the la st wl'1,.'k in NO\"(' IllJ,cr, 
l~lst.t1 to ha\'c Ii",,,,n caused by 
tion within the plant. Stock 
iII I-! Inss is estimated at $30c(). 
fi remen im:hllli ll J:: the dli ef 
sli !;ht in juries when they toppled 
a pl atform ill the smoke fill ed 
The propri('tor of the plant made 
diatc plans fo r rCl101irilll; the 

300 
In Operation--

A FEW USERS---
2S Cartons Per Minute 

WEIGHED 
FILLED 

R. La Rosa CI Compo")' 
Faust Macaroni Compan}' 

Feeser Macaroni Company 
MaenoUa Macaroni Compan}' 

Dc Martini Macaroni Compon}' 
Konscu City Macaroni CI Imp. Cu. SEALED 

Chef Bolo,dl Food r,oducU Co. 
R. Romas tJ C .• OJII. Columbia, 

So. Americo 

Class SA Top antI Bottom Carton ,,,itll ClaSl S8 Automatic Welg/,,!r 

TRIANGLE PACKAGE MACHINERY CO. 
416-420 W. Huron St., Chlcnlto 

443 So. Sun Petlro Sr •• los t\n~clCi 
39 CorthlOdt St •• New York 

/"t ----~--~---------------------------., ~ 
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King of them all ... 

Hourglass Brand Semolina 
Quality Beyond Comparison 

Milled exclusively from choicest durum wheat 
in plants that are up to the minute. 

w,~ also manufacture a full line of Dnrum 
Semolina and Flour to meet all requirements. 

LOCATION ENABLES PROMPT SHIPMENT 
WRITE or WIRE for SAMPLES and PRIC£S 

DULUTH.SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW YORK OFFICE, FG Produce Exchange BOSTON OFFICE, 88 Broad Street 
PHILADELPHIA OFFICE, 458 Bouroe Bid. . SYRACUSE OFFICE , G03 St.t. Tower Bid •. 

CHICAGO OFFICE , 14 E. Jack,on Blvd. 

I' 

.13 
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huil.lillJ.! an.! llI:u'hilwry awl re sllmptiol1 
IIi pnHlul"t i"l1 "Ii till: ,,111 hasis . 

Roll Factory Safe 

TIll' \l1 lh"II~' 11,,1"10: 11:1 l11a,'ar" u; i;h" 

tll ry "11 X. P l'lt' ''" ~ I.. :-\cw Urlean!'>. 
1,01 ., \\"01 :- l' llrJ,:"ia rin',1 la :- I '111111111 by 
Ihil'\ l' " w1u . hla ~ ll'" I hi' ::ail' ",ui 1-:" \ 
awa y wilh :.'.'4)() "j tht· r" lIIpall y'~ 

fu nd .. , En lr:l ll" " I" thl' n lliel' W:\:­

).!ai l1nl loy I' r yi uJ,! itllil har!' irulI\ a sec 
"lid .;\lory w in ,]" \\, , Till' l,ur j.! lars I,,,,k 
" 1I1 ~ 1111' " 01:-11 . It· .. \'1 II": du'd ,:-. TIH'~ 

1\ , 'n - o' a r" iul I. I 1" :11 1' II ' , 1'1111.: :- . 

Absorbs Yuban Coffee 

TIlt' Vuhan l'IIrl" t"t' 01;"; :-;"11 "i .\ 1' -

1"11' 1..:1., Ilr"tl,.' r .. w,l1 l'n" ' III,' a I'a rt ., i 
I,ro " 't'r y ." I" n ' !'n Hhll' \ .. 1110'" :h ', '" ro lilll! 
I .. a 'lII" WhT l1I,' ,lI 1.,1" 1~,,1.t. ~I. ~ 1 l' :\1 ul · 
1"11. ,'lIa;I"III;lII .. i 11", 1" ,;, 1" .1 \'1I11all Cui · 
i.,,· i:- "Ill' " j Ih ,· lal l:.· ~t :11101 I 'I'~ I ~U"\\I 

11': .. h · lIIa r~t· ,1 l,r;tIl,I~ III Ill' li,·I,1. :--:,,11\ ' 
I,i Ih.· 111, '11 I"IIJ,! i,ll'ul l li,"! 111 111 Il l\' 1'1" " 
dU,'III '" ;LlIII q l,·~ "i Yul,a ll ,'"fT,'l' will 
i"lil lilt' 111I·r!.:,·,1 1.! I"'U l' ill it ~ 1I1:I11;tg,·-

11I,·n l. 
I ;r,'\" '''.\ :" 1" ... · ,'r"oIllo·I:-. Itll" W;'l~ ur­

J,!allill ',1 ~111I1I' 11111,' :t1.!" IIlth Tit,· F"ul,b 
" ""II 'a ll ~ : ,~ all 11111" ,1'1:1111 ," '111 1" '" 1'111 . 

:\l11l1l1g IIlher illll'n'slS fll l1l m lh-tl Ily Ihi~ 

' ,I'J.::llli za lillil an' Janlb's ~I\lshrooms, 
Kill'lll'n 1IllUljm·1. Tn,ltl~' :lIul FlllIllls 
~ta,· aroni. 

A Quarter a Day Menu 
Despill' Ilu- jaf l Ihal 1II:I\'ar0111 prod­

ucls a rc IIwnl;"II,·d JO" \','ra l liTllI's ill tlu' 
\\" 'cldy IlWIlII:- l'l·fulIIll1,' l1d,·d I,~' II lIe of 
Ihe 1l1l HII' nL iruJ.:al S partans. a bralll 
\\'orkl'r ill XI'II' Yurk dly. 111l' adnptiol1 
flf his 25,' :1 tla~' flI,' IIU \\'11 \1101 lIIl'a l1 Ihl' 
ruillaliull "i i'ra " l io-;tll~ ,'\,,'I'y ililid il1-
.llIslry in Ih is '· I1I1 I1' r~ . 1 h· o"iail1l s Ihal 
thl' 1l1,' IlIlS m).!g,' ~ h'oI J,~. him ,'111111.;11'1' 
fa\'llra"I ~' wi lh Ih ,, ~ ,' j.!,·llt·ra l1.,· ioUllti in 

II\llllt' rn rn'il'" h"lIks "I' "II li lt' h"uselln!,1 
pa).!,· ~ "j \\,' III U'n '~ l11a),!';lli l1l·s. 

Thl'y ~h"uld "1'1' • ."al I" Ih,' ... ·oIUClioll · 
,'1'a l. ,· , · l a s~ ,· ~ h,'rauH' il i ~ a ~a i ,' lIet Ihal 
;a 1(1 .Iay 01 11'1 1111 lilt' I'''rlill ll ~ rt'CIIIII­
IIIl'"d",1 \\'i ll surd.l· I,rill ).! ,,10 ,1111 ample 
r"o\II,'liti li ill 1\" ' 1/.:11 1. Till' 111,'11Ib a s Ihe~' 

,' !J,'l'art'" in pari in ;r r,·rt·1I1 is:.u,' IIi Thl' 
:\, \1 )'urk El'l'uill/.: \\ '"rld :1.'\' gin'" 
hl'r,'wit h illl' Ihll~" II'b" f :,I'l' I" Iry Ih,·nt . 
:\ 1,;1101111',·,1 d il'l jil l' ! .~" a oI:t ., : 1\ hy 1' \,,' 11 

Slu"t: IIl ~ an d arti ~ l ~ w"lI ld 11 n.1 il ha r,1 
tn dllsdy .. 1,sl· r l't' Ih,' d id rt' J,! ulal i"ll~ 

On Sllnf!a~' lit' /.: I· I~ a lalt· I,rl'akia:-t 
;111.1 l' III11I,i ,lt' ~ IUlldl all" :.11!'!",·r iu\" 0111' . 

For Ih" i"rllll'r hI' l'als wIW;,h·"k,·. 
huller ailli syrup, fo r l :ie, J,:e tti ll l' 
lein, starch, (al alld ,·ilallliI1 5. 
lunchcon-supper l'OlIsisls IIf III ;, 

and cheese wilh J.:fl·ell Pl':ts ( , . . 
st:udl :11111 mine rals) for l Oe. 

Hi~ ~I ollday hfl'akfasl i~ au 
cnslillg ':;e, and hulll're,1 loa st 1 

S:111It· SIII1\. For IlInch he f.'a sl· 
chocula lc 11111 hal', puttinJ.: (Jut 

nirkd. :tntl gl·l1illJ.: SHlIIl' nel·essa. 
inlo his dil'l . Su pper- or it Ill ' 

ICrllll"! ,liulII'r_'II~ls :til IIf 11 k. 
dutil'S ~1"'J.:hl'lli wilh 11111101111 sau , 

slri.l).! h,'aus . In ,hl's,' ,\ I1h: ill ~ I I ' 

il1.-h,,1t-" ill his tli,'1 prlll eiu. ia. 
sl;tfch 011111 mineral s. 

n/l TII" ~Ilar hI' oIn ' idl',1 Ihal 1 11 ~ ,i 
ha s lUll indud"d folu).!haJ.:I·, 0111,1 1" 1 
iug-I,,' lakl'~ hran II1l1llin~ wilh ra i ~111~ 

h r,·ak ia sl. pll1 ~ a J,! 1:t ss IIi lII i!k . Thl' I 
dulJ.:l·m·,· l'''~ I ~ him 11.1..: , I.UIII'II I 

,lwrd"r,· l, l' lij.!hl. ill,,1 " 'lI1 sisl ~ ,. i ;111 

1"1' .... slill l.: a l1it:~d . Lillla I"': III ~ 

:-pillal'il ior ~lIppcr "lis t 10,'. 
.\ lillk \'aril'ly is ,,"'aim',1 ill \\ . 

da~·:. 1II,·nll . l ' IIrn Ilakl's '1 11.1 1 i 
l 'n'akia ~ 1 l'''~1 IU\.'. 
11IJ1 ~ d ,,(' ~ inr luud •. whil,' ~ lIl'l w r 

~ i:-I ~ " ,- t':lr ruI JO. hran 1IIIIIlilb :111 01 
:11111 II II' II h"I,' 2:;,' i:. aJ,!ai ll 1I ~ ,· d 11 1' 

THE SECRET OF PERFECTION IN DRYING 
Is wrapped up In 

TilE GARnUIO, PATEJln'ED DRYING SYSTEM FOR AJ.JMENTARY PASTES 
!tlaies pa,He Roods famous 1,.,.eJpectlue 01 climatic conditions by uniformity In dryillg. 

Produces strong and pliable goods. Ellmlnatl!s slr/n dried and check~d goods, 

Dr1/(n, Apparatu. (or Lon, Maca ron i Good. 

\r,. a rc pll 'aw ol \" allIlUIII1l'l' Ih:11 we han· t.: llh'fccl illtn a sl'('cial arran~elllent with (~h'~" I'\I(' l;arl,ui" fu Car; 
" f Tre\· i ~" . Italy , a :. Sule Sl·\Iin\.: .. \ \.:t:llt:; allli )ohul\lfll l'tttrcf:; in the l'nile.1 Sla k 'S, Canatia all' I 

)O ll'xi,'" fur the Garl ,ui" !':tlt'lll DryillJ.: Syst cm f!lr Alinlt'lllary Push·s. 

THE CHARLES F. ELMES ENGINEERING WORKS, 213 N. Mor~an St., Chicago, III., V,SA. 
II \'Iut .\ IH, H : 1'.\STJ-: ,(itiOUS I'llt:SSES ,\SU l'l IMI'S . CO:'lII'IU:SSf.1) Alit .\~U <1 1\ .\ \'ITY '1'\'1'.: o\(;Cl l:'lI UI.ATI)It !'o 
I)()liGllll lt.\K ES SOOOU: :'IIACIIISES ulln:ns KS f .. \UEHS :'IllS EnS Tit 1:'11:'11.:11 ." 

Unusual Interest l£'HYDRAULIC'S~ 
r:bt~~ ' " , ' y, ,'I-" ,:1. r, ,J: I' ~ 

L ; , u , z ' L SINC ,,,,, Xu , ' f " , f 1 

Unusual Sales 

THE MACARONI JOUR NA L 

The Golden Touch 
I I , I ~ , ,I , .. , .... (' '. 
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King Midas 
Semolina 

.7;.L. ....... ..., ....... ,..,mo 

I, 
, 

I , 
, 

I' 
,I 

I 

i~ :111 i thpira l l"lll " 11 1I ' \I1:I ,'al"'lIi 
Itlillllll; t l ' I I 1n'r \\, h .. i ... iouilding 
hi :, 11'; 101, ' " II a qua li l y {" !l1I11:!­

I i. 'II . .\ l a t ·; lr, ,lti 1:- lin:. " lI int..: 
IIllln ' ;\111 1 111"1'1 ' :1 {;U".Il' " I daily 

\ " 'II:' llIl ' IIl i" 1\ :UlI I t ilt · 111;Il'al'l ' l li 

111:1 II II 1;1l'1 111'1 ' 1' \\'h " r , ·"l i% I· ... I h al 

Ihi :- i:, hi ... " PI,,,rtlllltl y. 1:- Iht · 

"lit· wh" \\'111 It'ad Ill .... 1"'lIl1Jt'li ­

I III' :. in lilt' ran ' III I' .. Upl't ·I1 I:1 I·Y . 

K I ~t; \ II IJ . \ ~ ~E\I" I.I ~ .\ 

I ll ak" ~ :r q u a Iii ~ . Ill; waro 'IIi 

Ihal \\' In .. ='1lpr"" i:l,in' 

pat n Ill :' , 

Note thl! rich, yellow color 
and even granulation of 

KING MIDAS 
SEMOLINA. 

King lVlidas 
Mill Co. 

~1Il\l\E'\I'OLIS, mXXESO'\',1 

) 
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The Macaroni Journal 
Tlld, Muk Rflhlrrrd U, S. Pllenl Offie. 

(SufUuof,.:;;.:''!, g~~./.onuJ.ng:- t:ul~j~) II, FUll 
A " "loliudnn 10 Adunce the Amuitan lIluronl 

' ",hlllt,.. 
l'uLlilh. ,1 ~"'nlhL,· 11)' .he Nlliuni l M .... onl "hllll . 

belun" A .. .,d" illn, 
• :,lil ,11 Iry llot Sen.'." . I'. U , Dr ... tr No. !, 

Iloli.1.o" d. III., 

-----..u-ULtc..\TW", COMNITT&E 
H ENRY "UEli:~~.RDONNA , ~I~~T. WILLIAMS 

=~~- -"== -"==-== 
SUII SC RII'TJO:O; RATES 

Uni tt,) 5 '1'" . 1101 t;ana". . . • , 1.50 I'"~ rur. 
In adunce. 

"·".rillT' Cnunui.. . • $J .W re. )'ur, in .dnnn 

ri:.~· c~I::' .' .' .' .' .' : .' : : : ~~ ~::: 
51'£CIAI. NOTICE 

CO M1IUSI CATHISS:_Tk, Editor toliclu n._, 
and ." icl •• " I ;m ••••• 10 th. ~hur"nl In,I\II I'" 
All matlr" Inl,,,,I.d fur .'IIbliuliun o,u.1 .... h th. 
t:'liI",i,1 Ufti'f, Ilr .i,I.'()()o.l, III., no Iatr, than . 'ihll 
Un 01 MOnlh. 

'fllE MACARONI JOVRNAI. ' .. L1non no lupon· 

::!:~I.i ' tn~·r .·jjr"'~trl<~~'~'~':\; 1>.~J~:I·'r'~ r.~~:;~~ljty; 
(If IInIN II . "II1o ,. {O"u,n .. 
n!~:e la~~I~jl~~I' I~I,~~:::-:.~ Anc;..~I~~ ~~ .. l'~:f~ Rf~~r'; 
I"R~~)' Nli·~':~~~~ ~~;'i:~~"" .tilll:;'~ ~i<l o r ,1t,ltt , .• ,·.10'1> I .. Ihe .... Itr "I Ihf S.rl""11 )JIt.l 'onl )1."". 
' ac lUrtti A.><IC'i., lo II. 
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In the Month's Mail 

First - CZl'chslovakian alimentary 
paste manufactu rers are fighting for 
protecth·c lcgislation similar to that 
enjoycd by their American brethren ac ­
conliug to an interesting cOlllmunica­
tion frolll .. lead ing maca roni makcr in 
that new Europeau coullIry : 

"In thc last issue of the "Iacawni 
Journal-a magazinc wllich we eagerly 
look furward to monthly- we note the 
fight your imlustry is making to elimi· 
nate artificial coloring of macaroni 
products. \Ve are envious of your sue­
ccss anrJ {or purpose of comparison to 
enable us to obtain the same, badly 
needed protection here, won't you 
kind ly give us the followin~ inform a­
ti on: 
I- -Ttu: ru!i".: cu\·cri" l; tire U5C (Of ~ rtifi cia t 

colorin l-: . 
2- lnforrnatiun a ~ to the Q,uan lity o f t~1;1 

rCCluirc!! 10 l'u rr funn wrl h Ihe F('de ral 
Foot! anc! Ilru~~ Act. 

J-Your alillro\"('t1, simplest method o f tic­
teclin ,.; a tltlel! colurin". or mc;;surbg egg 
con lent ililhe fini )hcd macaroni PtotluCI ~. 

" \Ve want to congmtlllate the Na-
tional Maca roni "tanufacturcrs asso· 
ciation on the work which it is doing 
in this ami O llll~ r lines and to assure 
you that we foreigners apprccia te the 
Ame rican way of tloing husiness." 

Second- A Canadian llI,lIIufac turcr 
has a !,eclliiar wecvil problelll he seeks 
to soh·c and knowing thc cxtcnsh·c re-

search work reporteu in The Macaroni 
Jou rnal seve ral years aeo asks hell' in 
its ~olution . 

The finn uoes a mos t creditablc ex­
po rt busincss to England illld the 
Orient, but rcce ntly had all inquiry 
from a firm in the tropics for a good 
size order which the buyer will accept 
only on a strict guarantee that goods 
will not be wecvily on arrh·al. .\s the 
goods mllst hc exposcd to the 2 ex­
tre l11itics of heat and cold, jU!\t what 
protective mcasures should be taken to 
insure deli \'Cry in perfcct condition ? 

While wec\·i1s will not propagate in 
cold weather they do get exceptionally 
Irusy ill the W4Irnt regions. Here is a 
prohlem that will interest all manufac­
turers who ship to WiLrmer territllries. 
It is clail]led that macaroni COllies (ro m 
the prcsses ahsolutely (ree from Ih·c 
wccvil s or ferti le eggs. I f this is true 
infec tion lIIusl come aher thc ",,,,,ufae­
turing process is completed. The ques­
ti on is-how he!!t to protect 4Igainst 
infection in the drying and (lacking 
rooms, the warehouses, fr~ight cars, 
ships ,mel the distrihutcr stockrooms? 

Third- A vcry stlCce!!sful n(}(ldle 
manufacturer in the east appreciates 
the psychological valuc of thc term 
"home made" when uscd with refer­
ence to lIond les. Under the law CiJ n 
the tcrm be used on packaf:cs of 
noodles made in a plant not in any way 
connec ted wilh thc home or the resi­
dence of the manufacturer ? :\ strict 
construction of the l11e:lIling of the 
term would preclude its usc under the 
circul11 stances. 

Fourth- I\l1other noodle manuf,u::­
turer inquires as to how extensive is 
the practice of using fresh cggs in 
noodle making and what is the leJ:"al 
mixture in cases where such eggs arc 
used. 

Few. if any noodle manufactlllers, 
usc whole fresh eggs in their nood les. 
However, the quan tity may he COlli ­

llUted by lI si ng 20 Ibs. of whole fresh 
eggs exclusive of the shclt for each 100 
Ibs. of nour ill the dough mix. The 
number of eggs rcquired to make 20 
Ibs. after breaking will depend entirely 
on the size of the eggs. Egh"s range 
(rom IS oz. to 26 oz. to the dozen. The · 
average is "hout 10 eggs to a pound so 
that approximatcly l(1) eb'Rs will be 
nceded to a 100 lb. batch to meet nil 
legal requircments. 

AN "AIRY" SALESMEN 
Two Negro boys were engaged to 

change one of the large heavy tires 

uscd on the present day type of ""0,,,1"'================================================1 
coaches. The bulk and weight 
tire W.15 giving them quite a 
troublc and a bystandcr, notil1!; 
made an offer of a quarter to ti ll! 
making the nearest correct gUI '~ s of 
the actual weight of the tirc . 

The first boy to proffer hi s 
vcry confidcntly said: "Dis 
weighs 35 pnullds, boss." Wh""·,,, . ,,1 
the other boy hilarioll sly 
reply : "Uoss, dat shows how i"''''''"II. 
some folks is. Ah jest put 70 I 
of air in dOlt tire." 

But he, and some sa leSllleli 
should rememher that a lot of air 
not necessa rily mean a lot of 

A. C. Krumm, Jr., Dies 
Suddenly 

A. C. Krumm, Jr., for many 
preside,,1 uf A. C. Knllllln & SOli . 
amni coml),1ny, Philadelphia, Pol ., i 
slllJ.\enly Dec. oJ in the club house 
Porter's I .. , ke Hunting & Fishing 
Pike COIII"Y. He collapsed on I 

from :1 b'llllllinl-: trip with some i 
alUl was soon beyond mcdical ail!. 

ThouJ.:h still a young man, t)"lf 
yt'a rs old, he was rccognizcd as nne 

thc Ic:.ading macaroni manufaCltu l.' rS 
the country antI for sevcral ycar:-
as a mcmher of the hoard of 
of the National Macaroni ~L"lUf",1 
turers association of which hi s ib n 
long' been 41 member. Several }"I·afs 
Mr. Krumm was very acth'e in : 
lion work i latcr he WaS ·1 
gil'e more attention to his 
ests but last year resumed his .• " ... d,'io. 
activities 411111 was prominent at I 

cJustry's cOllvent ion in Ne\\' York 
~Ir. Krumm is survived hy his 

amI a host of friends in this industry 
wcll as in husiness circles in his cilr · 

MACARONI 
BO'X 

SHOOKS 
From any grade or color of Southern Woods 

you may prefer 

Our timber holdings and I I mills located In 

Florida 

Alabama 

Mississippi 

Louisiana 

With capacity of ELEVEN CARS of FINISHED MATERIAL 
a day and equipped with the most modem dry kilns and sa ws, 
guarantee you PROMPT and SATISFACTORY SERVICE. 

We would be pleaaed to submit our sales plan, samples and prices. 

Home ORice 

Tribune Tower 
Ch.icago, 111. 

. , 

J. C. NICHOLS 
Ea.tern Office 

123 So. Broad St. 
Philadelphia, Pa. 

F. H. Goldey, Mar. 
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OUR PURPOSE, 

EDUCATE 
ELEVATE 

OUR OWN PAGE OUR M01TO, 
Fi"t •• 

INDUSTRJ' National Macaroni Manufacturers 
Association 

ORGANIZE 
HARMONIZE Local and Sectional Macaroni Clubs 

TA.,,·· 
MANUFACTUR£n 

OFFICERS 19~8-19~9 
.. , 'J. DONNA iraUwood. uttcflUr7-TrI,,"nr 

JOliN JtAVARINO hi) Director 
It. Lo\Il .. 110. 

PRANK 1.. ZlRl,D,;kJ'::,"'."'.'y,-.--Oirrctor 
PRANK .. BON~~u!ll~.... D:ltu. 

O. "" MARCA ('J\~-. 1I.n. O. o. IIOIJ:IH'JC~-:ur---D"rctor 
WM. CUL"~I \JJl.. Qt1. N. Y. Director C. B. ICIUIiDT J!~!.; .... ;;;;;,~,,,.-. __ -'Dlftclll! 

The President's Column 

. As Presitlcnt uf the National Macaroni Manufacturers As­
sociation J It'd privileged In extend to my :l5sociatt's and to 
every mcmhcr of the Industry in America and in the world 
my sinct'rc good \\;shes for 

A HAPPY CIiRISTMAS 
and 

A SUCCESSFUL NEW YEAR. 

Wanted---More Journal Interest in 1930 
ant convinced that macarolli mallu(actur~r5 quite. gener­

al'," scan the monthly issues of our official orbr.m,-The Mac­
:'lol1i Journal; many rcad it from cover to cover and 3re well 
rei),.,\id for doing 50. 

The question arise!; are we laking full advantage of the 
lXlSSibiliti1!s n( this llublicalioll? Arc we making it OUR 
SPOKESMAN 1 

During the New Year, we hope to have the Jllcasurc uf 
publishing many articles, short and long, from the pens of 
Iradiog manufacturers and nllied tradesmen . 

Articles from experiencetl men art: always interesting to 
their business fellows and o£lt'll encourage replies, all of which 
should scn', to make our ma!,razint." morc enlightening. 

Here arc some suggested topics of dis('u5sion: 
1-15 macaroni consumption in American Homes increas­

ing or d~crcasing? To what extent :lntl why? 
z-Th~ popularity 01 Egg Noodl~s, 
.' -Nuwht·re is Sanitation and Cleanliness mu re essential 

than ill kitchens and food plants. What can we do to 
t'uw uraJ.:c hoth ? 

4-What aoout Recipes? Should we l.Iroadcast an unlim­
iled Illllllhcr ur CUll cent rate uur dTorts in populariz­
inl: a dOlen best ones? 

5-Are you satisfied with the quality and color of your 
scu1\ llina? Suggest illlllro\'l!lIIcnls. 

6-Whal sales policies do ),ou praise or contlcnUl? 
7-ls thcre any 1:00<1 rcason why any Macaroni Manu­

facturer should not be an active membcr of the Na­
tional ?o.lac.1rolli Manufan '!rcrs Association? Suggest 
plnns (nr more thoroush cooperation between limls, 

8--What is your PET PEEVE and why? 
Space is limited. Articles will appear in order of their 

rcceipt. Who'll bc amonl:' the first volunteer contributors in 
19.101 . 

.. , 

The Secretary's Column 
TOPICS OF THE DAY 

Numher ONE-GOOD CHEER. 
To ONE and ALL-TI·IE SEASON'S GKEETIN(iS. 

Numher TWO-SURVEYING OUl~SELVES. 

I-Ia\'e you done )·uur duty? 
The cO(Jpcr3lion of every macaroni and noodle 1 

turer in the countr), has been asked in making a 
uur industry, All arc urged tu give information in I I 

that will aid in making a study of prescnt conditions 
future prosp«:ts. 

This ~ill in no wise oL1il,"l.te anyone in the Industry 
support an)' activity Ihat Ihe research will dctenninc as 
tial. It merely means that yuur hell' is wanted in mal,dug 
census of our own husiilt~ss f:>r our own good. 

11 you have not yet submitted ),our qucstionairc to 
Millis Adve:rtisinc Compan)', Indianapolis, do you~ dUI)' 

Numt.:r TIII<EE-T!lE STOCK MAI<KET CR,ISH. 

Bo.\\" llill the rccent "crash" in the Stock Markl: t a!Tect 
~1a(arul1i Manufacturers? 

Well, those: who attendcd to thdr business cscallCd 
scathed. The gamblers gut stung, O thers suffered onl y 
lusses. 

Billions in \'"lues, much of it intangihle, have 1x·, ·1 
out. BUT NOT A SINGLE GRAIN OF \VIm" r 
BEEN DESTRO YED. Semolina is nut less (llenli( ·'1 nor 
it much mure costly. 

The "crash" has cause:d the business mcn in thi s 
to luse none of their ability, their experience and t11l' 11 

tnal1!'hil'. . 
. Therefore thert~ shuuld be: no harmful effects if 11 1\ I 

facturers will Cullow the a dvice of President H()(}\"I" , 

at a conference of the leading representatives of i, ... I" .,,·,. '". 
commerce in Washington early this llIonth,-:llld 
more det erminedly than e:ver. 

A year hence the " crash" will be (orb'Uttcn. Those 
duul.lt this should listen to' the little small voice whkh 
out: 

WATCIiMAN, WHAT OF THE NIGHT ? 
will hear the encouraging cry, clear and true: 

MORNING COMETH I 

John J. Cavagnaro 
Enginccr and iJllachi71isl 

Harrison. N. 1. t.:. S. A 

Specialty of 

MACARONI MACHINERY 
Since 1881 

N. Y. Office & Shop 255-57 Cenlre Sheel, N. Y. 

DurulTI SeDlolina 
FOR A SWEET CLEAN PRODUCT 

USE 

Famous For Its UPIIlL flOUR MIllS . 
II'>C OII~OII.nD Recommended For Its 

; .~ 
\S'~"'OL\"\>-

Quality Uniformity 
.. ST. PAUL. HIIIII[SOT.l •• 

/','. u. s . A. 
~.' . 
~2;A .... ft . .. _ 

GUARANTEED 
Carefully Milled from the Best Selection Amber Durum Wheat 

CAPITAL FLOUR MILLS, INC. 
MINNEAPOLIS SAINT PAUL 

l . 
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As the oldest millers of durum wheat, we have 
had the longest experience in supplying prod­
ucts for macaron i making. This experience is 
reflected in the exceptional quality of Pillsbury's 
Semolina No.2 and Pillsbury's Durum Fancy 
Patent. 

Pillsbury Flour Mills Company 
"Old f' . , ~111I l" . v i I l ullJlU \\ ht'u , " 

,\U'lllcapolf.J, U. ,Ii. ,.\ . 
'U:-C" uri',"" 

CI ... I, nd 1.0. ""Idu Okll homl Citv 
fhll.. MI"'I"II~ Omah. 
lloll v" "'.mphl . l'hi11 401 11hl l 
u."clt Mih • • uk.. I'in . h" •• h 
Ihtl in,o N ..... " k "unland. M • . 
' nd iln lpol l. N .... 1I .... n l'Ollllnd.O .. . 

k'.<;::."cl'r':. M u. U:: ~~~.~.n . ~[:h'~!:'I ' 

Jot", .. , ., .. 
!I. III. 1.0"" 
S'h" I'.", 
S.n ftlno.<,> 
SU ln' UII 
S,,,'n.r..ld 
~V ' ''u'. 
WI.hl n~t"n 


