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A Monthly publication 
Devoted to the IntereJt3 0/ 
Manu!aclurer3 0/ Macaronr 

Edgewater Beach Hotel, Chicago 

}~Ir~::~~~:,~:;~)ff', ?<II~ this ideal meeting place will meet on 
19~21 the leading Macaroni Manu-

fac:lulrer!' of ihe country to consider the 

~;~~~~{l~~~~~~~:': problems and to inaugurate the 
;~ of. the SILVER JUBILEE YEAR 

. National (Jrgimization, 

,', 
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Tlu' (lllcicnt felldal castle of Olo/sbarg. Fi"lalltl, co",billes 'With ill itself 'lie sallie fillc 
c/mf(lclcrislirs of quality. slrellg,h allff RESISTANCE 10 "war ami abllSl' '''01 (lfe so typical 
of ollr Fibre COllfaillas ill 'H'hfl ' r.'fT m/,oejly they arc r/.fcd. Rral quality SUrvitlCS. 

Better Fibre Boxes Resint Abuse Better 
FIFTY YEARS ago the shipper di r.,'Jscd of" a packaging problem without rc~ 

ga rd to either time or cost. He assembled his lumber, cut it to size, huilt his box. 
protected his shipment by stnning hay, .s traw, excelsior, old newspaper, sawdust and 
whatnot around it , : cinforccd the box wi th nails, stcel straps, wire or woodell cleats 
and sent it 0 11 its way, heavy, clumsy, hard to handle and therefore subjcct to heavy 
bumps, strains and wrenching-s, Percentage of smashage was high-so was the cost, 
and as a whole, this type package wa s not practical. Many shippers are doing the 
\"Crr same thing- today, Are you ? 

TODAY-the careful, economical shipper puis in a rail for one of the packagil,'': 
and s hillPill~ cngineers of our large Rcsearch Dcpartment-'VITHOUT OBLIGi \­
TION-to solvc the problem, This expert designs :l Solid Fibre or Corrugated 
shipping' container that is light, yet amply strong, ingeniolH.ly reinforccd to resist 
and endure shocks and st rains, also easy to seal and handle, On the shipping plat­
form this package represcnts a saving of 30% to 7oro of thc cost of the wood box or 
case. Beside, smashagc is reduced, safety illcreased, and time 
wnste ellt to a millimllm. This FREE SERVICE is IIscd by n 
large lIumber of America's higgest shippers, Are YOll using 
t his service ? 

Let our large, well informed Research Depar tment help 
YO ll cut packing and shipping costs- without chargc or ob­
ligation, Simply fill in COUJlOII hercwith and mail today, 

-
" '" ' , . . , , . 

. ', '---

CONTAJNER CORPORATION 
OFAMERIOA ...,..,. 

RInlJRN COUPON 
COI'ttAINRR CODPOIIATION OP A.IBRICA 
III w_ w~ 8u'Wt.~ Dt-pc. ,. 

ll<clkmau "'- ha':::':';'~;";:r:bl~=:: ::0;::: PKk1n. and .wppID~ .. 
purpoN 01 ftdudo. our""" Mm-WEST BOX COMPANY 

111 W. Washington St. CHICAGO, ILLINOIS 

Cap.dty 1000 IOU per day 
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No, It'. Not Too Late Yet To Decide To Go. Join the 
Other Prolreulve Ma:tufac:turen in BooaUne Our Indu.try. 

It'.Our~ 

Sec you at the Edgewater Beach Hotel. Chicago. June 10·21, 
during the Macaroni Men's Conference. 

Sure I'll Come and Brin, •• " Sweetie" 

The Tnlth About Spaghetti 

Sililgheui is one: of the 1I10st easil y 
of the ",he,lt products anti 

. u se l£ reatlil y In the making of 

wholesome, nnurishingdishes, 
for chihlre:n anti atlu lts, In 

con,bil>a,ion with cheese and milk, 
cheese and tumatoes, it makes 

a dish that contains all the elements 
necessa ry fur gout.! nutrition, 

A Macaroni Argument 

:\ pound o r ma caro ni meas ured 
bdnrc cooking increases in weight 
about" times during the cooking 
process ami contains appruxima tely 
Coo calories. Thi!. is cOllsitic raLl y 
more than a I'nunrl of potal qcS Cor 
whkh macaruni is somet imes used 
as a suhstitut e, though sUllerior in 
e\"cry wa\·. 

,.t'acan~ni is schl nll1 sen'ed alolll'. 
The a~ I~l i t ion ni lit her (omls, such as 
cheese, tuma toes, etc., increases 
hoth its t1a\'ur ami palatahility ,lIltl 
materi all y ,:nhances it ~ nutritive 
values. 

Golden Key 10 Machinery Men'$ 
Silver Jubilee Party 

U . ...... vI A., Jalllt 1, 1928. 
,\I U(~lfo"j .\I~lIIu/l1('ur,·rs III Am,'ri((f :-

Plj'uU ~J((" I" n'ill, IIlIf (1Iml'fim"Jl ls, tI,is t;Ol.lJE.N .KE }' '0 Ih~ 
M -'CANON I MACIIINEN}' AND EQUII~_\IF.NT ,I/ANUI·ACTUU£RS 
S iL l/liN lUIIII.E£ PANT}' 10 h" "ad i,. ,'OJll/i'c liOJJ wi'" tll ~' .1928 Co,. .. 
la"J/(( III ,".' M/J( lIrOlli '1I//llJ/r,\' i .. F.d!l."'I,·uIN /J"~ld, 1I01t'l, C/u(o!lo, "we 
19,20 (Jnd 21. 

I, admi's ),1111, you r lUll)' Imd {rinlals II' ~'.rrjl!lr~lIIl. III pl"l1slIlIl ~lIrlrius, 
IlJri/li" :1 ," It ,'rlaium,'II I, /"'ppy slultt's, t'lrlr".'h·lIIf/ tI~I"(rrr!l-{J f.'a f GE r·TO­
CET/IER PAN1'}' Ilwl .\'OU Jlw uM '/(I I mISs . 

TIll' NII/;o llal AS.fllciu/i !!!1 ",j1f prot;d., jill illl"f.'sli" !1 "lid ,'Jucll/iomJ/ pro-
!Jfj/m oml WI' ll'ill try to I/r ;1',' ",/IIII,'ufo" ,ntl('.". P/,,/uc semi 110 f,'!l ,,' ls. 

E .. ~ CO .. I, wu, co .. ~ NOllh .lId Sa",~h .. w.1L 
An 101 111 10 I" ' 01" ""1: ... d hnt • \0' 10 "n : 
~0.~1I'~~ '11~t "::t~~~~'I~ln~~ ~'~h C:"I'~::"I! 'rh'I'I!~'. puch. 

C em/iulf,\' YUUfS, 

.l/u,"U",,,i .I/od l;""f), ,0.;. 1:,/lIil'ml'III MUllll/llt"I'Jr'·f s. 



, 
4 

·1 TilE \1.\ CAR01l:1 JO U R:,\AL 

Success conIes 
from maldng 

things better 
than other I)eoille 
consider neces­
sary. 
That is til(' reason 
t'OI' the Ilollulul'­
ity and success of 

Tl'STAU 
SE~IOLl:\, A. 

Jun. 
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PROGRAM 
Twenty-fifth Annual Convention 

National Macaroni Manufacturers 
Association 

EDGEWATER BEACH HOTEL, CHICAGO, JUNE 19-2.I, 192.8 

BUSINESS SESBIONS 
(Theme: "Tum Work ior T rade nettermcnl") 

FIRST DAY-TURBOA Y, JUNE Jg 
9:JO a. III , Reg istration. 

The: rcgular RCR islral ion Fee of $10.00 COVl~ts adnliliion 
10 a ll mcet in!\ s, ticket. 10 luncheo ns, banquet, entertain­
lI\e nl, uhibillon., elc, 

Openln, Ceremonies 
10:00:1. . m. Song-"Amrrica: ' 

Grcctint:s by Henry llucllu. J'resident, "Why We Arc 
Here .• 

Welcome Addre u es: 
Louis A. Dow man, ,·icc: president American Trust 2nd 

sarc: Depolit Co., rCl lresc:nling Chicago Association of 
Conlmcrcc:. 

Sln'r Matalonc, prcsldcnt ChkaRo Macaroni Co., repre:­
Stnling the Illinois Macaroni Manufacturers. 

II . K. Buker, vicc: pruidc:nt Peltrl Machinery Co., rep­
ruentinK Macaroni Allied Tradn. 

11 :00 a. 111. Pruidenf. Annual Adtlrus-Henry Mudler. 
Tru sllrer's Reporl-I.. E. Cuneo. 
Steretary's Report-M. J . Donna. 
AtI\' iltr's Report-D. R. Jacobs. 
ReporlS o f Standing ConlmiHeu. 
Appointment o f Conn:ntion Ccmmittus. 

1:Z :30a. m. Luncheo n Recus. 
:z:oop.m. Call to Order. 

Rtport s of t;ommiuetl. 
Genual T 'Jpic-"Sdlinl: O ur Industry to Ouuti\'u and 

Ouuti\":s to Our Industry." 
1-"COIt: of Macaroni Manufacture," led by G. F. Hos­

kins 0.1 Foulds MillinK Co. 
:z-"Coop~rati\'e DU)'jnll and Sdling," led by G. (juuin i 

of Keysl 'lne Macaroni MIK.- Co. 
3-"Value 0; R"lCarch and Statistics to Our Indu stry," 

led by D. R. Jacol :. Washin_5!:ton repruentatin:. 
4-"Play in Your O l,\'n Dad.: Yard," led by F. S. Donno 

of Nalional lfacaroni Co. 
J) iu un ion of each sublect following pruentation. 
Announcements and Adjournment. 

SECOND DAY-WEDNESDAY, JUNE 20 

9:30 a. n,. Cilil to Order. 
Repotll of Commilleu . 
Add ren-"The Trade l'reu-An Importilnt Link in Mau­

roni ,)istribution," by J . W. Lowrie, edit or c f Th e 
Wholr Iille Grocer. 

lJiscuuil n. 
Addren-"De\'e1oping the Katurill Ability of Your Salu· 

mrn:' by O. J . McClu re, founder of McClure Method of 
Salumanship Eduution. 

Dilcullion. 
Announcements. 

1:1:30 p. m. Luncheon Rece u. 
.1 :00 p. 111. Call t,.. O rder. 

Reports of Con.miHe Ci. 
Addrus-"Mauroni In the American Io(enu\" by Prudence 

I'enny (Mrs. Leona A. Malek), \Vomen's 'aRe Editor of 
Chica~o Henld and Exa miner. 

lJilcuulOn. 
Addren-"The New Era ill Distribution," by I··rank ),1. 

Surface, assi stant dirc:c tur, U. S. Department or Com­
merce. 

Discussion. 
Announcements a nti Adjournl1lc:nt. 

THIRD DAY-TKURSDA Y, JUNE :;n 
9:30 a. m. Cill1 to Order. 

Rrl)OrlS o f Com l1lilleu. 

Addren-"More Macaroni," by Donald McConaughy of 
N. W. Ayer & Son. 

Discussion. 
Addreu-"Curinll' of nU liness JIIs by Financial Organ­

ution," by O. P. Decker of S. W. Straus & Co. 
Discussion. 
Educational ]1ureau-Reports by D. R. Jacobs and ),(. J . 

Donna. 
THE (I) HOUR 

Educational_lnformati\'e-lnterutinK 
(Questions answered by e:w;periencc:d manufacturers) 

1:1:45 p. m. Luncheon Recess. 
':00 p. nl. Closed Session. 

l.:nfinished Anodation Dusiness. 
Ne ;v Duslness. 
Eledon of 19~8' 1929 Officer:\. 
19~9 Con\'ention Time and l'lace. 
Miscet.'aneoul. 
Final J.djournmenl. 

ENTERTAINMENT SCHEDULE 
TUESDAY, JUNE 19 

8 :30 a. m. Pruldent's Conlplimentary Stag nrukfut-
Marine Dinnig Room. 

9 :JO a. m. Diltribution of Conl"Cntion Sc u\·enin . 
Group Singing. 

J:Jo p. m. Recrc;ation and Sports o n Esplanade and Play· 
ground. ( I--or ladies and gentlemen'l 

;:Jo p. 111. Jai Alai (pronounced Hi·a-L ) Contnt-Rainbow 
Gardens. 

Macaroni Manufacturers' Special Exhibition of the great 
Spanish came now so popular. 

(Guuts of Macaroni ),lachinery and Equipment Firms.) 

WEDNESDAY, JUNE ~ 
10:30a. nl. Ladiu -Lene hotel by bu.. Viewing Chlcalo 

from Tribune Tower. 
l'enonally cond ucted tour of ti,e famous )'lauhall Field 

departnunt store. 
Luncheon in beautiful Wedgwood Room. 
Fashion Show and Lecture. 
Visit to Art Institute. 
(GuCiU of Macaroni Maehinerl and Equipment Firms.) 

1.1:30 p. m. Stag Lunch eo ll and Entertainment. 
(Guest s of Macaroni Machinery and Equipment Firms.) 

6:30p.m. ANNUAL DINNER-DANCE In Dlack Cat 
Room. 

(Informal reception, dinner, entertainment and dancing for 
Members, Gunll and their Ladies.) 

Toastmuter-Henry Mueller, Anoelation President. 
Addreu -"Seedy Slants at Alacaroni Cocklu," by A. J . 

Ogaard. uecutive leeretary o f Farm Seed Anoclatlon 
of North Ameriea. 

Entertainment and DandnK . 
(Guests of Macaroni Machinery and Equipment Fi rms.) 

THURSDAY, JUNE u 
12:30 p. m. For Ladiu-Aulomobile Tour. 

Theater Party-Matinee. 
(Guest. of Macaroni Machinery and Equipment Firm •. ) 
(Enlertainment program subject 10 lut minute changes, 

additions and deductions.) 

EtJTERTAtNMENT COMMITTEE 
H. K. Decku 
10hn V. Clilnepa 
M. J. Donna 

Mn. 10hn V. Canepa 
lIu. H. K. Decker 
Mrs. Chat. L . lJillel". 

CompanyTheyShall BeJudged 
is ao old and vc ry common So.y· 
;tpplics to groups in induslry as 
to individu31s-"T~11 mc ),our 
:md I 'll tcll ),ou wh3t you arc." 

is kno, .. ·o and rcspected 
3S its tradc organization IS 

and support cd. Mcasured by 
how docs the Macaroni Indus· 

association. the only trade organiza­
o! its kind in this industry, has for 

25 y~ars fought the battles of the 
sUPI)()rted b)' only a prog ressive 

That it has fought wdl, none 

aggressive and unselfish group 
cf'.lsistently carried on in times of 

and trou!J1e and is now in a posi· 
do even better work if more 
supported. It wants and needs 

the cooycration of every 
manufacturer. 

l,resent mtml>ership roll shows 
75 Active Members and 9 Asso­

t-Iembers in good standing; ami 
01l~ half of the states of the Union 

r~presented . The bulk manufactur· 
are in the majority, though practi· 

e \'~ry leading l)ackage producer is 

opportunity and need for as­
effort continually wiGening in 

and with the cost of carr.,-ing on 
activities annually moun~ing. 

organization officers would be greatly 
if among the nonmember 

a goodly number would volunteer 
mtmbership and support. 'fa this 

are invited to study the mem­
roll given herewith and to dc­
to join thi s company o f earnest 

I)romotcn , contributing their finan· 
aid and good will in celebr3tion of 
SILVER JUDI LEE YEAR 01 the 

Industry's National Associa· 

MEMBERSHIP ROLL 
1 list of maca roni and noodle 

IIOW in good standing in the Na· 
Macaroni Manufacturers associa­

are many who in 19(» were 
in forming the pres~nt organi7.a~ 
As charter members they have for 
a quarter of a century k~pt faith 

their fellow manufacturers. With 
new cohorts they have been leade rs 

supporting every worthwhile move 
trade bc:Uennent and they all join in 

i to the nonm~mber firms of 
a cordial' invit ,tion to join 

i to insure the continu3tiol1 
progressive, trade betterment pro· 

ACTIVE 
~Iember Firm HCI 'rC 5t:l1Iatilc l.oc:tt i(01i 

AmC'fi~1n Dealltf ~lac. Co......... .. .. .... A. S. \'a/.:ninu... . ..... ,1I"m 1"1, 1 ·~~ 1. 
AilanilC ~13c. Co_ ..... __ ............... Wm. Culmall. . ..... . ung Is. Lily :'\ \ . 
llirmingllam ~Iac. (n........ . .. .... 1{. J . ~ I c(arty....... . ... llirruillghalll. \ 1:\ 
IIwokl)'n ~lacarolli Co .......................... _.. ;\ . L1I11hrus:I... . ... IIrll"I.:I)"II. 1\. y 
Johl1 II. Canella Co...... ............ . ........ _ .... _J V. Cam·l,a.. ( hicaCH III 
Caml,anclla & Fa\'arn :\I ae. Cu. I i. Cam lou ndl a :.:·:'-.-.-:·.-::.·.Juse)" (-it )": 1\ . J. 
~rcsccllt ~lac. & Cracker Co......... . ..... .. ..... .c. II. Schmil[I.......... Ilanlll ",rl. /nll' ;l. 

rcarnelle Co............................. la,. T . Will iams... .. .... ~limlt·:q ,lI li , . :\Iillll. 
C;u!"[ ,erlaml ~13e. ~l fK. Cu ........................ .. ..... ·I{all,h Nl'\' )" .. . .. . ..... CItIIII ,t·r!:uul. ~Id . 
ChlcaRo Mac. Cn........................ . .. .. .. J. \'iri:mu............. . .......... Chica f.(u. III. 
Connclllril1 c :\Iacaroni Cu. ........................... I F CUll ' ) C m II ' 11 I' 
IJc ~I a rt in i Mac. Co............. ::::::: ,':. Giat I L~.: ... ······ · .. ···.- II~III ,'k· I }~~:IN.· y ~l . 
It IJe I\ngeh, & Co . r IJ \ r 1'/ " I I I · I' G. IJ Ik l I{oui CII .... .. ... '. . r , 11KI' U. .....•. .. I' 11 a.' e I' lIa. :1. 
I • . ....... _1;. E. IJd I( ussi... ... . ...... fn\·1I1.·II t"C. It I. 
, ?omlll.o Maca roni Co ............................ ................. c. I{. Jones_........... . ....... Sprillf.(fidd. ~I" . 
,: ,cc~S\~r ~11.c. I'rollucts Co .. _ .............. ____ ._ II. C~lI slalll .. .. ..... :\Iallitltl,a. Canalla. i:K 001 Comfany_._ ........ __ .. _._._ .... _ .. ___ .... hb r. 1II ~"t· rK .. . ......... SI. 1'3111. ~lillll . 

~1\~~I~~~~~~~::~.~~::::-;;;;~~-:- f;'~j~~!;;l( ,{,,~;;- ~~~g1~~:~i::;;;" ~:! 
\ 00(; \ Food I'rotlucts Cn ................................... _ .. {- II . lJi:1I11011l1..... I.lI1co[n. t-."I·t. 

;~ : J~~;,:~i~~~i:~ti,,: ·.·::::::::: ::: ,{ tl~~~':,,~' . ~B1:1X,l~y· 
I{o~owitl Urol. & :\larCa rctl·n..... . ... :::: F. llarg:ltl'lrll ..... .. ......... .... • ,~ t. ~. Yurk .. N. Y. 
11It1 !ana ~Iacaroni Co._ ............ .. ~.. . .... _J. Uczwlla .. .. .. "diana. I a. 
1t311a Maca roni Co._ .. _ .......... _....... ..... ........... A. lli:lIIchi....... . ..... ~~.-.. renlt' r. ~ ~;tIn. 
11310. F"ncl1 Produce Co ..... _._............... . ... - (;. Te)'uit' r...... .._.. ItI ~ l ,urro: h . I a. 
nl!e lll~il el1l :\13c. Co. h le ..... _ ............... ........... _P. i'3trone.......... . .. ) 11 . V"nUII, N. Y. 

U'let . a~ Co ..... _._ ............. _....... ... ............ . ... .. .. 11. S. Scol la lll\...... ... . ... Joliet. III. 
na'KaIKCI!)' ~Iac. & Iml', ("II................. . ....... 1'. F. \'agnino......... .. .. }(a11Sa ~ Cil),. ~ l n. 

. . reltler Noodle Co......................... I). K. Kreider.... . ... llarri sl!ll r~. I'a. 
~;IfC. Kfllmm & Son :\Iacarllni Cn ................... A. C !'rumm. . .. .I'hil al ldt ,llIa. I'a. 

tl IIf1llhcu....................... ........ ~1 .l x Kurtz .......... ... ............... I'hilalldt,hia. I'a. 
J..! C)'~ t oll.e ~Iae. :\lfg. Co...... . ...... I i . COuc"isi......... . .. .. \,\·Ioallllll. I'a. 
I·. K. Kll' lII t-."oodlc C"... .. .....• . KI.·il1............... . ..... ehiea~u . III. 
:.os U\ ngcles :\Iac. Co.............. ......... . ...... I,all'h IbuIlL..... . ............ l .u5 1\I1~dt'J . Cill . 

t l.aUCJ{~I:~tes~;; =::::::::::::::·.·. ·.-.. ·.·.·.·.·.·. .--.. ~: It '_~ 1,lt',I~ .. -.- .......... - .... . ......... JUSI")' Cit)'. N. J. .. .. -0. " ._. . .......... lI ruukl)'lI. ~ Y. 
~1!ll,\a ukl"e :\Iacarolll CIl . . _.. . ... ::·~ I; r\\'in {(lllll........... . ... _. ~ l i l waukCl·, I\ ·is. 
~hj.~n~~o I 3 ~Iac. Co .. _.. . .. __ .. ,.!- r. ' illalllne... SI. I'aul. ~ li ' lII 

. . . Iudler Co._ ....... _ ... _ .. _ I . :\llIl"lIcr...... .... . . .... J t·uc)' Cit)', N. J . 
~fc Laren ('rolillcis Co ..... _ .... __ .. _._._ .. __ .. _ _ L W. KnaI1tl.. .. ....... Ila),IIOII , OI,i(l. 
:\founll Cil), :.l3caroni CII............................. I. Frc~ch i ............. . . ............ SI. I .oll i ~ . ~11t. 
F. A. ~13r loccio e ll .. .......... .. .. ...................... .... } ... ,\ . ~I a rl l)( cil) .. .................. ~liml\'a t "l1i). ~linl1 . 
N3tional ~hcaroni Co._ .. _ ....... F. S. Bonno ................ _ _ 1 )a tlal. TClI.a~ . 
I'\:uural Egg Noodle Co ............................... II . ~Ia(k ........ ~..... . ............ Union Cit)·. N. J. 

~~lJ~~~~!t~[,l~~ =~~i~lf ,. 
I~ a~·arino & Frcschi Imp. & ~Hg. Co .. ___ .= John Ib\·arinll........... . ... "St. Louis. :\10. 

~rl~l~(I~r ~~[:~a~oo~i-C;;::::::::::::::::::::=:::=:~_-::= !I:: ii~ · :\~I~ii'llll~~L:::.-:::: ... .-.-~ .. ~. ?.;:~II~~s~::· :\I ;m . 
1 . Schoenilerger & SOI1S .......................... _ ....... W. II . Schm·nl,l·rllcr ............. ChicaJeo, 1\1. 

~u,~.~i~~~~·~~;~~;;l··C;;::::::::.::::::::: .::::::::::::::: ~:::::::: X~l1~ ; ~::,!lf~~~; :: .. · .. .-::::.-.-:::.-:: ::;.~\·,~~~~~~s ~(c!i . 
:-;;111 Diego :\Iacaroni Mfg. Co._._._ .... _ ._ ... _~: I':. IJc Rucc".. .. .... ... . San Uil'j;u. CaliL 
Th:uingcr :\Iac. Co ................................................... _F. J. Tha r ill~\· r ...... . .. ~lilll'aL1k cl· . Wi~ . 
Tui~gllc Food Products. Inc ... ............... _ ............. I •. G. TUj3J;IW....... . ..... _ N~w Orlcalu, ).;1 . 
U. s. ~facarnni Co ....... _ .. _ .... _ .......... _ ...... _ ............ :\. A\I.crlo.......... . ...... _t.IlS ,\nf.(l·h·s, Calif . 
V. Vil"ial1u & Brol. :\be. ~Hg. Co ..... _ ....... _._ .. V. Vi \' i31111 .......................... .. St. Luuis. ~III. 
S. Vi\'ial1tt 1I13c. :\ffg. Co ......... _ .... _ .......... ____ .S. Vh·iann ............. _ ......... _ ...... CaJlwgil·. 1';... 
Wei l I'hilattcl"hia Mac. Mfg. Co._. ____ G. J. ~ I CGI· ~ .. ... I'hi\a11d"hia. 1':1. 
A. ZereKa', Sons. COI15I1I... .. _ ...................... _._ ..... _F. I •. Zen·N:I. . .. ........... lIrouk lyl1. ~: . Y. 

ASSOCIATE 

naroui Dr)'ing :\fachille Co .......... .. ............. _ .... _ .. A. llul1alllico.. .. l'\n,.11 Jlcr)C l"n. X. J. 
Callitat Flour Mills, IIlc ..... _ ..... ........ _ ....... _ .... ___ .· C 1'. \\':\lt nl1......... . ....... :\lilll1t·al tOli, . ~jjlln . 
Commander :\li1I Co .. _._ .... _ ................... __ .. _ ..... w. E. Ou51Ialll... ..... .. ............. :\Iinllcal'o l i~ . ~lillll . 
Consolidated :\Iac :\Iaclllllc Cort) ... .. . .. ,C

I 
r\11ll,~.· 11I .. ......... l\ruukl)' l1. N. Y. 

Duluth,Sureri"r !lhllIl1K Co . . . . \\ 1.1 SlIthl' rlal1d .......... Ilululh. :\li1111 . 
MinneallOhs Millinll Co ..... ~ _ .......... _ ... _ .... _ .......... :\lartll1 I.lIthrr.. . .. :\lilll1eat tOli ~ . ~lilll1 . 
l'ilIs"ury Flour ~liII l Co ..... _ ........ __ ... _ ..... _ .. .... _.I\· J. Fischer. . ............... ~I il1l1calll,li~, :\1 iUl1. 
l'et~J1 Machinery Co ....... _ .. _ .... _ .... __ ..... __ ._ ... __ ll. K lIecker ............................ Chicagn • III . 
Washburn.Crosb)' Co ..... _ .... __ ......... _ ..... __ . __ . I\ · 1_ Ruland .......................... :\lintll'a' ~ , l i~ . ~lilll1 . 

Partial Roll of Prospects 
Membership in the National Macaroni 

Manufacturers association is open to any 
finn in the industry interestell in clcva t-

ing this husiness to a hiJ:lll·r plane ill Ihc 
(llotl traties. Belu\\' is J:in'u a pa rtial list 
ui thuse whn arc eli.:ihll· :11111 whn !>huuld 
he fnu1l11 in gonl! cOlllp;!ny. Thi!> in· 

" , 



THE MACARONI JOURNAL Junt IS. 

eludcs several who formcrly enjoyed 
membership and many who have fre­
(Jtlcntly heen urgl"(t to join, 

Associatiun memhers arc aske~t to 
st udy the li st of l'1igihlc!> anti the several 
hundrcd other firms whose names arc 
omitted hecause space tloes not permit, 
and if they find therein .IIIY neighboring 
manufacturcr or friend I)' cOI11I>ctitor 
who thcy feci would make a good or­
ganization memhe r, to pcrsonaU)' invite 

him to join the staunch gmup that has 
so long and efficiently rcprcsented the in­
dustry in national affairs, 

California 
Eligi!J1t Finns Loc;uion 

Frcl nu ~hcaHlni ~Hg. Co., Fresno 
Glullc Grain &: ~'illing Co., lol } .1gclu. 
Wctlcr Nn(lIlJc r:ac1ury, LoOI Angrlcs, 
Oakland Noodlc Co., Oakbnd. 
Colout::um ~lacaroni Co., S"C';;lmtnto. 
'Califotll ia ~lacarolli Co., San Francisco. 
Crltt ~Iacaruni Co., San l~nnci Ko. 
Gcnoa ~hc;'\rnn i Co., San FranciKo. 
Gragnano I'roducts, Inc., .San FnnciKo. 
l'omlll.'i i ~hcaroni Co., San Francisco. 
Homa Macaroni Co., Sail FrancilCo. 

Calar.do 
Dell\'cT Mac. &: Noodlt ~I£R . Co., Deu\·cr. 
Quem City Mac, ~IfK . Co., Dtm·tr. 
Wcsttrn Union ~1a(.1roni ~1 rg. Cn . Dtm·tr, 

Conntctltut 
Connectitut ~Iacaroni Fac10r)', Nc~. rfa\·tn. 
New Ih1\"CII Macaroni Cn .• New lIa\·cII. 
S. Trotta ~lac. Co., New It..Hn. 

lIIinoi. 
H. AIRini, Chicago. 
lIolla Urotht n, ChicolgO. 
Cara\·etta·Shcehan COql., OHa go. 
Italian Imll. & ~lfll:' Co., Chicagu, 
~litl - \\'Clt ~hcaru", Co., Chicagl!, 
'Traficanti IIros., Chicago. 
Varco nrOI., Chicago. 
Joscph Walligouki. Chicaso. 
G. l)'AmiCtl ~Iacarnni Co., Chicasu HI •. 
IhlCkford ~la. t. ~Hg. Co., Rock ford . 

Indian. 
~'u . Ibrlig', .-\II ·Egg Noodlt' Cu., Osctola. 

Loul.laM 
J. CUlimano & Co., Ne ..... Orlcan •. 
'I~e tl e rico Macaroni ~IrK .. Co., New Orlean.. 
A. Uiccohono ~Iac. Co .• Ntw Orltans, 
Itoyal lira",' Palte F:&ctury, New Orlcans. 
Shre\'CllOrt Macaroni Mfg. Cu., Slnt\·el)(Ht. 

M.ryland 
IJa\·id Kerr. Ibltimorc, 
Tht KUlIu IIrol. Co .• Uallimor('. 
Trinacira Macaroni Co., lIaltimort. 

IIb .... chu.ett. 
III)u on Spaghetti Mfg. Co .• 1I00toll, 
~hr;\\'isna Maa roni Co., Boslon. 
Windlor 1..IlCks ~laca.roni ~HB . Cu., Slldn,,­

field . 
Mtchl,an 

Detroit Maarcmi Mf". Corl'., Detroit, 
G, CamllOni, Hancock, 

Millouri 
Checkcr Food Produc1s Co., St, loui •. 
'~'aull Uros. Macaroni Co., 51. louis. 
J , Meier & Co., 51. louil. 
'~(ercurio Oro •. S\Jaghctti ~lfg. Co., St. louis. 

Minnesota 
~liII - lIrook Macarooi Co., MinneallOlis. 
Di"ic Noodle Co., ~linnca[101is. 

Montana 
Imperial ~hcaronl Mfg. Co., Dulle. 
Houndutl ~hcaronl Co" Uoundull. 

New Jeney 
Lino &: G;J.la\,jano, Jency Cit)·. 
l'rogrtuh'e ~lacaroo i Co., Inc., Little Falls. 
Ciocco ~lacuoni Co., Inc., Newark. 

New York 
long Island ~Iacaroni Ca .• Astoria, L I. 
Cardinale ~Iacarooi ~lfg. Cu., Urookl)'n. 
Centrat Mac. Co., Urookl)'o, 
Court ~I ac. Co., Uroaklyn. 
'I'. lJauua & Co., IIrookl)'n, 
Giallconticri ~Iac. Cor" ., Drooklyn. 
Mtuana. Mac. Mfg. C0.:t Urookl),n. 
~'etropolit:1II Macaroni ,"-0., Brooklyn. 
I<dined Macaroni Co., Brooklyn. 
'Sa\'oia Macaroni ~lfg. Co., Urooklyo. 
Sun5hine Mac. ~Hg. Co., Uruokl)'n. 
Schneider's Il ome ~Iadc Eag Noodle Co., Inc. 

"rooklyn. 
lIuffalo ~lat. &: Vumicdli Wb., Uurralo. 
'Utcch.NIII Packing Ca., CanajohariC'. 
'Uunkirk ~lae. &: SUllilly Co., Dunkirk, 
Elka Mfg. Co., M::llllCth. 
Wcsl ~I oullt Vernon Mac. Co., ~It . Vernon. 
Uniw t ~lac:uoni Corll., MI. Vernon. 
NcwhurRh Mac. Co., NewlJUrgh. 
Flowcr City Macaroni Co., Itochuter. 
Quality Macaroni Co., Hoclle.ttr. 
Homac CO'll., 5)'raculC. 
Genoa Noodle Cn., New York. 
Gragllano Mac. Co., New Yurko 
Harlem Macaroni ~Hg. CO'1 New York. 
Napolitan Macaroni Co., New York. 
National Noodle Co., New York. 

Ohio 
H. H. Huol)('r Co., Akron. 
Columhul Macaroni Co., Oe\'eland. 
Ideal ~hcaroni Co., C1e\'eland. 

~lttro lM)l i tan ~Ia('. Co., C1e\'dand. 
AntoniO l'alau.lllo b: Co., Cincinnati. 
'Wut rdeman ~Iacart.ni Co., Cincinnati. 

Oklahoma 
~lcAlester ~bcaroni Factory, McAltiter. 

Orelon 
Lehmann ~Iaca.roni Co., Inc., Portland. 
Portt r-5ca'l)('1Ii ~I :aca roni Co., Portland. 

Penn.ylv.nl. 
Brockway ~la.caroni Co .• IJrockwa),\·jllt'. 
Clear field ~hcaroni Cu., Clearfield. 
1-1, II, Flowers Lebanon, 

Arena Uros. ~lararoni Factory, ~l:f.:ii::i~W~11 I'hiladelllhl:\ ~Iacaroni ~lfl(. Co., 
Victor Noodle &. ~Iacaront Co., 
'W. Boehm & Co., Pittshurgh. 
Gallerani Co. Ltd., Pitt,hur,h. 
Il. t. Hcinl Co., I'itt. hursh 
N. . n oth. Pitu!Jurgh. 
'Je enon ~la.cafQlli Co., UeYlluld,,·illt. 

Rhode hland 
lIri , tol ~'acaroni Co. Ilrilto\. 
Semolina ~13caroni Co. , I'ro\·illenc t'. 
Wuterl), ~Iacaroni F:lctory, Wuterl)'. 

Texi. 
lIuumonl M:lcaroni C"., Ueaumonl, 
' Union Macaroni Co., UeauOlOl,:. 
' Sharl .. Elliott ~lfg. Cn., 1-:1 I':no. 
1I0uslol.' ~tac. ~HR'. Co., lI "U5toll. 
~lagnoh:& ~h.c. ~Hg. Co., Houslon. 

Utah 
Wt'lletll ~lacarolli ~lfg. Cfl., Salt Lake Cr.! 

W .. hln,ton 
I'aci fit CO;J.sl ~Iacarun i Co., Sealli t'. 
ltul lCinstein', Fru h Egg Noodle Co., 
Seattle ~I ac. ~I fS'. Co., Seattlc. 
Sta~J lC lla Uros., SllOkane, 
G. Cinelli Co .• Tacoma. 

We.t Vlr,lnl" 
' Well Va. ~Iacaroni Co., C1ark.hur". 

Wi.con,ln 
IIUlalacchi Urol. ~Iacaroni Cn., ~Iilwaul.:rl. 
I ~. W. Storck, ~Iilwaukte , 
John Wcincrt &: Sons. ~Ian;towoc. 

'Finns thai formerly hdollaed. 

BELL RINGER 

THE LEADER MAN 
By ERWIN JOHN 

Milwaukee Macaroni Company, Milwaukee, Wis, 

Just as a ruler is to his country, 50 is the head executive to his Trade 
Association. In our industry we fOrlull:ll ely have an able, unsc1fi!\h leader, 
app rcciatrd by the trade and resJ>Ccted in all business circles. He is the 
man we want ; he is the man we need, 

" 

Givc me ,!'oe c\'ery·d:lY sort of a man, 
The feller who laughs when he is glad; 

Give me the opcn-faced, big·hearted man, 
The feller who weeps when he is sad. 

Give me the man who sa)'S what he thinks, 
The fdler whose word is pure ~old: 

Give me the man who can always be found, 
The fellcr who's not bought and sold. 

Givr me Ihe man who slands up 10 the rack, 
The feller whose spirit never bends; , 

Give me the man who is there with the goods 
The feller who stand, by his friends. 

IS, 1928 

Our tutio, unit Include •• 
miniature mill; a macaroni 
mixCf, kneader and pre .. ; 
dry!n, chamber. (.hown In 
illustration) • n d coakln, 
~u;J'ment. Thrau,h t h I. 
minIature, but complete, tut­
in, plant, we .tre con.tantly 
finding way. and mean. 01 
improvlnJ the qualhy and 
maintalnlnl the uniformily 
of Gold Med. 1 Semolinas, 
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S/,I'Cilll Dr),i'I!1Ur Cllriu!! Cubi'h'ls 

Here are just a few of 
the reasons why we believe 

You'll find complete satisfaction 
when you use Gold Medal Semolinas 

\ Ve have neve r stoppcd tr~'in~ In 

i11lJlfUVC the quali ty :lIlIlllIaintain 
the uniComlit)' of GuM :\Iellal 
" T e s t e f1" St:molinas-'l1ul W\' 

never will. 

Careful chemical analyses u i till' 
tlurum wheat comes first. Thesc 
analyses tell us a /.:' rea l tll'al ahou! 
the quality of wheal Wl' arc 
usi nl{, but these facts arc nul 
enough. 

Four j'ears ago we tlesi,.:u. ! ,, 1111 
installed a miniature sctllulina 
mill , and other lestiu,.: cquip· 
lIIent, which has enahletl us nul 

unly III lI1akl' sltlall ('al(hl's oi 
Sl·I11Olilla . h ili til I'ut Ihl'~l' 

s~l1lpll' s Ihruut.:h Ihl' "lOl'l'SS that 
l'ulIIllIercial sl' l1Iuliua 1I1l1I l' r~ocs 
in a Illaca runi 1'1:1111. 

I) a i I r IIl'l'r:II;IIU ui 
this l est;lI~ IIIlit J.:i\'cs 
us all till' iads Wl' 
lIl'l·cllu kllow itt tin ier 
III aCCl'pt or fl'jl'c t 
various shipltll' lI1S of 
tlurulII whl'al. It ha s 
al su de\'elul'ctl many 
thin,.: s whidl havc 
cnahicIl us til ;mprn\'l' 

uur prol'esscs II i milling: Gultl 
~Icllal "Teslcll" Scmulinas. 

:\lanufacturers tl i Ill:t(a fllili Iell 
tiS Ihat uur painstaki ng: l,ffurts 

III ~i\'C litelll lidler 
sellllll;lI:1 ha vc hcen 
\'ery helpfu1. 

G II I II :\Ictlal Sl'llI lI­
litlas arc J.:llarantel".\. 
I f any sack tloes IIlIt 

tlrll\'l' sa ti sfactory ill 
l' \'cry way. yuur fu ll 
purchasc l'rkc will hl' 
fl'fu lltlell. 

GOLD MEDAL SEMDLINAS 
,,~ t d" .I.es e . 

WASHBURN CROSBY COMPANY 
OlneHt Mlnneapoll., Mlnn, 
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HELLO I HELLO! 
Mr. Macaroni Manufacturer 
This is the Busineu Promoter Speaking-

l\'Icrcly wish to remind you that you have nn appoinl, .t:\~\1i, to 
attend a most important Conference of your industry tm Jl.\OC 

19-21. Make railroad and hotel reservations immediately. 

A Clarion Call to Conference 
Twenty·five camest and sincere manu­

facturers who compose the special can­
, 'ention commiltee: are cooptrating in 
brilll:iug aoout a record breaking attend­
ance nt the Chicago meeting. This group 
of acti\'l! workers in a worthy cause: was 
selected so that every section of the 
country coult! be reached dir('ctly 
through persona l appeal, and tht' neell of 
a big gathering this year fully and f;!.\' or· 
ably impressed all all rdlow manufac· 
turers, 

E\'cry mcmber was keenly interestetl 
in the duty assigned him a nd raeh went 
about hi s work in his own way. Some 
madc personal calls, where cOIl\'enient; 
others resorted to the telephone, tele­
graph or letters to put across their mes­
saCe, Typical of Ihe nppeal is the I('tter 
sent to the manufacturers of the south 
by Frank S, Bonno of the NatiQnal 
Macaroni company of Dallas, Texas. an 
aetivc cxponent of cooperative action 
for the induslly's welfare. His appeal 
is reproduced herewith in a final minute 
effort to interest those who are undecid· 
cd and those who have not been inclined 
to attend but who should and Ilrobably 
will : 
FELLOW MANUFACTURERS: 

The twenty-fifth aunual convention of 
the National Mac.uoni Manufacturers 
Association will be held in Olicago, 

Time Is Marching On--­
Are You? 

By J. H. McLaurin, President Amer­
Jean Whole.ale Grocen A,,'n 

Tlic man who tries to do business 
today along old lines and by old t:1cth­
ods is simply temporizing with the 
failure which Im'aits him around the 
corner. It makes no dilTerence what 
may be your views or mine concerning 
thi!' new day in which we are Ii\'ing, 
the (act rem3ins that the /lnew day" is 
here, the procession is m3rching sure-

June 19.20 antl21. It is th~ tarnest de:­
sire of Ihe Officers of the Association 
that all members of the Macaroni Indus­
try, f('},dh,', members or nonmtmbtrs 
of the Association, attend this important 
mCding. From indications thue is going 
to be a large attem.lancc. Let's help 
make it unanimous. 

President Henry Mueller has asked 

me 10 cooperate with the Officers in try­
ing to get a large representation from 
the southenl (aetorics. It is a pleasure 
(or me to do so. 

The National Association is doing con­
sidel'3ble good work and it needs the help 
:Jnd cooperation of all the manufactur· 
ers, Ver)' few of the: manufacturers of 
this distnct have: ever altf';lded the: can· 
nntions of their trade but those who 
have done so have come away with a 
~tler understanding or the activity and 
work of the associ.ation and a better feel· 
ing toward thdr fellow business men, 

Se\'eral things have happened in the 
industry that are not altogether pleasing. 

Iy and swiftly and the progressive man 
is going to fall in line, step lively a nd 
w ith eyes to the front-march with 
t he .::rowd, or he is lost. 

\Ve are li\'ing in a day when new 
condition!» are arising at almost every 
turn and lIot to see the necessity of 
measuring up to them is to be: blind, 
There is as much d ifference: between 
proper conduct or business today and 
20 ye:us ago as there is between the: 
tallow candle and the electric light. 

Progress knows no ~entiment and is 
man who is suffering from a superior-

It is proposed that th('sc 

threshed out at the COmin,gg:a~~f~;~~,~~~;1 
therefore it behooves the IT 

of this di strict to be 
an active part in these di.<u;ISi(m, 
ing to remedy thc situation 
The only way to a((omplish our end 
through ~rsonal contact. 

It \\''1uld surety be a fine thing if 
manufacturers 0: this district could 
tend this convelt!ion in a body. It 
show that we are interested in 
husiness and also that we are 
fiCht for our rights, It is ;_ ... _;_.:_ 
icise or talk about the 
when we have an ~1'1l'?rtunity 
him face to face 
ences we do not gCo, 

The convention is being hehJ in 
cago where arc situated some of 
J3rgest plants in the countr)'. We 
welcome (1) visit lhem and 
knowledge ,'hat would surely 
in the operation of our own plants. It 
is generally conceded that goods can k 
manura~tured cheaper in large 
and seeing one in operation will be 
beneficial. 

I would certainly like 10 hear 
cadi and everyone of the: plants in 
sc:r. tion assuring that f\:prescntativC5 
be sent to the Olicago i 
Let us make every 
worthwhile delegation to the 
bike Conference in the: E<lgew3,. 
Beach hotel this year, Let the 
sent a united front lor In(Ju,i,," 
advancement and our uwn 

ity complex, who refuses 
facts and fall in the linc: 
comes defeat. 

" ' hat about your sa les force, 
office forcc, your warehouse I 

the welfare of your customers, the 
C(SS or their elTorts to sell the 
which you sell to them? These 
olle hundred other ,'ital questions 
born of this new day. Are they i 
tcresting you? Or do you 
know too much to learn? Or 
merely complacent and self 
with the old regime? Time i!f 
ing a ni Arc you? ' 
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Buhler Brothers' 
for-

U Quality" 
Machines which 

never fail 

The Buhler Vertical Presses 
with a laying table on 
which the macaroni can 
be laid automatically into 
chassis without touch­
ing the goods. 

The manufacture of 
macaroni with the 

BuhlerChassisSystcm 
is the quickest and most 
efficient way. 

Try it and you will ( 
never want the other 
system back again. 

TIle HUIILER Universal Dryer Mmlel 
QAM-6 complete with m otor , two funs 
nnd 8howln~ one of the elms!l! wnAuns 

In posilion. 

Works at Uzwlt. Swllzcrluml 

The hlr~l'sl type of Buhler Prl'ss, 
sh()wln~ nlslI the Inyln~ tahll'. 

The 

Universal Dryer 
Modd Q,\~1-6 

which is ('spl'ciall y dl'sigl1l'd f! II" 

I he nuhl l'r Chassis S\'stc.'l11, 
But t hi ~ (irnl' 1.::111 al slI 111 ' 

USl'tt f! 11' an\' ! ItllL'r l~ ind 1 If g! H J\ Is 
such as: ' 

Short Goods Curled Goods 
Un Tr..),. 

Spaghetti and Macaroni 
n" C::O" n 

For ( u n informatio n p/rorr 0'" 
Th. H. Kappeler 

S"le UJurtbutt>, ' t>r lI uhln !ohochlnny 

44 Whitehull St reet . New York C ity 

II 
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The Reformed Federal Call citizen thnt is not accused 01 1";,1_---------------------------------------___________ , 

Trade Commission 
I :.l"" 'r/'ll /rOIil au mld,.." brlor;' '" l' CftUIII­

/ofr 411 (;1II1111' '''U ,. , U. S. 1'1., /')' /Jollorablr 
II ' H. lIumrl,r.·y, rlmirmflll 0/ ,I,r . Frdtro f 
Tr"d,' Cmu luiu ;OI" 

Tl.e Federa l Trade Cnlll111is!lion is a 
c on .rumcn! hUl ly wilh puwer to in­
"cf;tig":llc unfairness of Il\1 sinc!\s pr:lc· 
tice hili wilh no power In pllui !'h. 

The Federal Trade Commission ca ll 
ull ly gin' warni ng to the \'iolator allli 
to issue an nnlc r In cease ant! desist. 
When he s tops the unlawful practice 
he ca llilot !It' pUlli shl·t! for what he ha s 
recentl y ,I onc, 11)' .:ithcr the commil'" 
sinn or the cilurt. 

Under the fonner practice when a 
clllllplaillt was receivet! th e commis ­
s io n directed an in\'estigation. SOllie­
times it W<lS (Olllilleit' , u sua lly it was 
supe rficial ami ahvays was ex parte. 
Simultaneouslv with the issuance of a 
cOlllplaint a ~ta tl'lllcnt to the puhli c 
was given hefo re ascertaining whether 
o r no t the accused was guilty o f th e 
practices cha rl{ed. 

U ndcr this old procedure the citi zc n 
wa s o ft clI unjustly acc nsed , hi s crcdit 
injured, II1I s incss clcs troyetl, rcputation 
hl ackcm:d, invcstment s wipctl nut,lllen 
ant! women fll rced inll, ullwilling idle­
ncss, the "\lhlie mind unjust ly 
pnisfl lH't\; and fo r all these mnnstrou s 
wro ngs tht.·re wa s 110 rcclress. 

The Illljlls tice of this procetlure 
callsctl the puhliC' opinion to de llland a 
rt'lIIccly and happily the polit.·y of the 
Federal Tr;ule Cnlllllli ssion has bel'li 
cha ng(·cI 10 o ne of greater fairness tu 
husiness. T nday the pn li cy is to send 
o ut in\'cstiJ:"atMs as sCIon :IS :tppli c;j­
tion for complaint is runde. If investi­
gato rs arc sa ti sfied tha t the culIIJllaint 
is well fuuncll'" the a r.clIscd is giren an 
opportunity II: he hc:ml Lefnre the 
COlll lJla int is {tlrmally i S~iUed. 1£ there 
is fou llclat ion fflr the accusations we 
I{i\'l' hilll ;111 opportunity tn sett le the 
case hy ag:reelllent anti s tipulatio n; 
n therwise the CHllllllission {eels justi ­
fied in prnceec ling' with it s case . H th e 
cO llllni· sin II is sa ti s fi ed that there is 110 

foun~" tin ll fo r Ih e :lCCII5ati"llIs the ca se 
is cli smi sscu. 

There is di shone st IlIlsi ness in thi s 
co untry. While the peree nt;l gc of 
husiness tha i is di shonest is far less 
than th e agitalor :lIIti the professional 
refurme r would ha\'e u s helie vc, ill the 
aggrcga te it is far ~rcater than it 
should be. 

lt is true that SOllie o f the antitrust 
acts arc "ioliltcd unintentio nally but 

most u f these \'ioliltit?ns todilY are pre ­
meditated :!.Od deliberatc, il nd com­
mittell in a sa me spirit ilS arc o ther 
crimcs fo r finilnciill gain. 

The Fetlernl Trnde Coml1liss il.lll ha s 
been ('arrying o n it s helpful wurk 
th rough the de\'el opment o f the Tracie 
Practice Conference. Representatives 
o f nil industry arc inl'ited to any CO il · 

fercll ce presided ove r hy a memher cof 
thai boa rd . It is nn indtnlinn alltl an 
o pportunity ftl r the industry 10 c1eilll 
its o wn hnuse, to adopt il s O WII rules 
o f ethics a nd trade to nehieve decency 
rather than hn"e decrncy thrust upon 
it. 

The henefit of these confercnt'es to 
the Ilubli e and to the business o f the 
country has IIl'e n (ar heyond th e most 
o ptimistic ho pes o f the cO lllmission. 
J know of no other gO"efnmcnt JIm­
l'etlurc thai hil!'i clolle so much tn en· 

councgl! lind prlltect honest hu siness 
a lltl to prulect t he publi c hy the elimi ­
natio n o f fraudulent anti uniair prac­
tices. 

As 1 sa id in the heginning the primal 
duly of the cQ lllmissoTl is to Ilrotect 
ho nest hu siness anti to re strain anti tie­
s troy di shonest business. It IIIUSt ai­
wnys prull'ct the public from unfair 
:end crooked practices. 

It is th e duty of the go\'ernment no t 
tn place 0 11 honest husiness :lIly in ­
jurious hurd en. 11 is onc o f the high· 
est duties of thc go\'ernment to pro­
tect hOliest hu siness from :en author· 
iut! iU\'cstig:cting, III e d d lin g :Hit] 

sllonping hy its own agent s. 
One of the h ighest and most sacred 

rights of e\'ery honest business is the 
right to he lei alone. It is as much 
the duly o f the Federa l Trade Com­
missio n to prutect the citizen in hi !; 
constitution:11 right of pri" acy as it is 
to IJroSecute him (or his unlawful act s. 

J helie" c it is wrong and utterly un ­
justiliable 011 the part of the Federal 
Trade Commission to Jlut any AllIeri -

lating the law, to the annoyance, 
expense , the discredit, the injury, 
the unjusticc o f in\'estigati on. 
Federal Trade Commission has 
licient to tlo to control the 
with out prosccuting the honest. 

I belie\'e that the nmjority of 
men ami w omen conducting thc 
hu siness o f thi s nation arc ho nest , , 
trying to obey the law. That I 

ahides with me 
hy .1 ),ears o f eXJlerience. 

Sin ce I have been n member of 
COlllllli!'sion more than 90% of 
those nccused , when toltl that 

were !.cinl) guilty of unfair I"""''''. 
immediate:y, :lI1cl in goot! i 
own ,:olition ab~ndoned such 
tices. What higher compliment 
he pail! to Amcrican business ? 

Tn this "igo rous enunciation uf 
personal views :11111 the 
po!:cy, Mr. Humphrey emphasi zc~ 

fact th at the (elleral tralle hlllJ)' 
seeks to functio n hy gi"ing 
hefore proscc ution and that 
ment befall only those 
contillllc their I)ract ices after 
warned . Through this new Jlolicy 
cORl missic'n ha s gained th e 
and gootl will of huslness, Ihat it 
cd y lael'e". 

How to Kill Any Good Allodoti,," 
I- Don't come to the meetings. 
2- 1 { you dn come, COl11e Inte. 
3-1 f the wea thcr don't suit ~'UU 

Ilon't think of coming. 
4-If ),ou tlo attend n meeting I 

fatllt with the work of the ollicers I 

other members. 
5-Never accept office ns it is . 

tn criticize than to do things. 
6-Neycrthdess get so re if you ' 

not a ppointed on a committee, 
),ou are- do lIot atlemt the (OOl1nl;"'O< 

meetings. 
7-If asketl hy the chairman to 

your opinion reJ.'anling some 
tant matter tell him you have 
10 ~w. After the meeting tell 
one how things ought to be 

8-00 nuthing more than is 
lutely necessary but when other 
bers roll up thdr sleeves nnd i 
Iy, unsellishly use their ability to 1 

matteu along, howl that the asso('i:l' 
tion is run by a ·clique. 

9-Holcl back your dues as long 
possible, or don't pay at all. 

IO-Don't hutiu:r abottt gctting 1 

nlemLers. "Let Gl'Orge do it I" 
. -Populor E"yilll'rr. 

A Strong Dependable Durum Semolina for 
Ma.caroni Manufacturers who Realize that Qual­
ity is the Surest and Most Permanent Foundation 
on which to Build a Bigger and Better Business 

Q 
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Y 

Use 

No.2 
MOLl 

There /, No Sub.titute For Durum Semolina 
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E 

KING MIDAS MILL COMPANY 
MINNEAPOUS. MINN_ 

Write or Wire lor Samples and Prices 

No. 2 SEMOUNA STANDARD SEMOUNA No.3 SEMOUNA 

, . 
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OODLES OF NOODLES 
All improved method of 1I1ercha11disi11g is greatly . 

the COIlSllmer demal1d for /loodles alld macarolli 
By W . T. KIRBY 

Although millions of l"lUlltiS of lloodll'S ami macaroni arc 
sold to the American (luhlic in the courSe of a ycar, the ;aver­
age persall is surpri sed when you te1l him that even as yet the 
market for these staples has hard ly bel'n scratchcd, During 
the World war these products were uset! as substitutes (Qr 
potatoes. At that time the publ ic lcantcd that noodles and 
macaroni Wert' nourishing, tasty and us..!ul in a hundred and 
one Iliffefl'lll ways. M,IIIY f:uuilits adopted them as rCbrular 
1).1(1<: of the home bill uf fare, anti there has naturally been an 
incrt:.lseti cUllsu llIption of these fooeJs since that time. 

In recent yea rs the mallufactu rers of Iloodles have done 
considerablc adverti sing ami educational work to Luild up and 
sustain this dcmand. And they ha\'c made much progress; 
Lut only lately has the public hecome fully conscious of these 
products. lIerdufore the diniculty has been that noodles wt.'re 
bulk products. They were usually packed in 
woodclI huxes for resale ill measured quantities 
hy reta il ers. When a housewife entered a gru­
cery slore 10 Luy pro visions, she rardy e\'er 
S:IW nuodles di sl11:I),etl :11111 hardly ever gOlve 
them ;a tholl~hl. Out-of-si~ht product s arc 
soon out tlf mimI, ami nood le manufal:turus 
were aware of thi s condition and its unfortu­
nate influcnce IJIl their sales. 

Hl'celltly ulle ellt l'rpri si ng: manufactu re r of 
1I0ol lles alltl ma{"aroni c;ame to believe that if 
thl' I'uhli c coull! sec hi s products and could LilY 
them ill el)ll\' l'ni~'nt pa l'ka~e units with complete confillence that 
they were cle;1II alII I wholesome, it would help increa se retail 
5.1les ami thlls neate a 1II0rc activc demand, After sl1ld,ying 
Ihl' problem :1 111 1 comhlt:tinj.; , 'ariol1s cxperimen ts, he developed 
an attracti\'e Ilackage unit by using alt envelope of one h un­
dred per Cl'nt transparent cellophane, the 5.11lle material usell 
tu wmp Illeal, bakel! J.:ootls, dried fruit, candy and oth er p.lCk· 
age products. Tlll'lI he mat1e Ull counter cartons containing 
different styh:s of noodles alld macaroni allt1 offered them for 
sale, Grocery ~k:l il'rs immediately caught his idea and flut 
it to work. The ca rtons were givell a l)rominent place on their 
l"uunll'rs with Illl' n:sult that the line jumllCti into popularity at 
uncl'. 

MallY housewh'cs. attracted by the products 50 artfully dis­
played, were easi ly induced to give his noodles and rnacOlroni 
a trial and soon became rl'tou!llr buyers, which is the goa.l all 

lIIanll facturers strive fur. The l'i .. lTlI1an Egl: Noodle 
of Cle\'e1and, 0., ' luickly sectlfl·t! a wide di stribution 
method, Likewise, the Feescr Macaroni cOl11p"lny of 
burg, 1'3.: the Italo-French Prolluce company 01 
Pol.; 'fraficanti Brothers of Chicotgo, Ill , i Pctrr Hassi & 
Uraidwood. III . i The Foulds ~ I illi llg Cu. of Lihe rtyvilk 
and otllt'rs also hegot ll ma rkctil1f,:" IIUOtlil's in this manlier, 
50 throul::h the cumhinell efforts of these II rIXlucers, 
and macaroni ha\'e IlCcn IJrought Hilt. ;Ilmust overnight, 
a position of ohscurity tl) the splillight of prominent, ' 
display with a most bem"ficial etTect nn 5.11es" 

Today as you step illto a grocery or deli catessen stOrt', 
will prohaL!y see these ca rlolls on the counter, nlld the I 
that each lIo1ckage is ell\'c!0llCd in ccllophane, kee ping the 
visihly cle:tll, will prom)!t you tu join the e\'er-growing " 

that is (Hllsutui l1g (JOllies of noodles. 
products, Ilolckagetl ill cellophane, a rc 
marketable. . 

What Publicity Did for K 
:\ few years ;a l:o sauerkraUJll~ ;'::"I~',~':~;~~.~~';': 

sumething of a joke . The II 

this food had little tu he proud of and 
hupe for the future , They recogni zed, 
ever, th e import ance allli th e necessity I .i :1, 
inC' something to sOlve a sit:k business ii 

was to be saved. and iu the fa ll ue 1I')!2 start ed an ,\,h 
tisint: campaign to hreak down the ex isting J1rejutlice~ 
create goat! wil l. 

Considering that none of th e memhe rs of th is ""0(;.''''­
;ul vertises as an individual nnd eonsid l'ring the 
amou nt eXl'l'lItled by the assoc iation, the success 
undertaking has been renHlrkahle indeed, The '1 

crops in hi story have occurred since that time and 
market has held fi rm. Saucrkraut now appears 011 

menus of some of the finest gri ll s, hotels, restau rants, 
steamboats and s te,lIllshillS alltl is a common food in 4 11 

Consumption of thi s fnod has increased 15% 1\1 
since the nehertising st:Jrtetl and la test ref.urts indkate 
plan is to continue indefinitely. 
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THE LATEST TYPE 
- - OF--

Noodle 
Flat 

"CLERMONT" 
Machine NA.2, with 
Folding Attachment. 

Culting 
Noodle 

Type NC-FNF 

'--
". §) ~- ~ J 

.. "_ i..J.---______ . ..' 

..../" ' -.Y 

THE MACHINE WHICH PAYS DIVIDENDS 
No .killed operator requlred No hand. touch the product 

Suitable 
for 

Bulk 
Trade 

The finl.hed product of above maehlne. 

WE ALSO MANUFACTURE: 
DOUilh Breaken Triplex Calibrating Dough Breaker. 
Noodle Cuttl ... Machlnea Fancy Stamping for Bologna Style 

Suitable 
for 

Package 
Trade 

M08tocclOU Cutten Square Noodle Flak", Machine. 
Eq·Barley Machine. Combination Outfila for Smaller Noodle Manufacturers 

Write for our Je.criptille catalogue and detailed information. 
Will not obligate you in any manner. 

CLERMONT 
268·270 Wallabout Sl 

MACHINE CO., Inc. 
Brooklyn, N. Y. 

I:; 
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Americans Getting M~caroni Appetite 
By Mrs. J. Riord"". 

There is a nalur:ll inclination tow:lf!I 
incn'ascd li se IIf m:1l'arolli products 
(nmcaron1. spa~hl·tti, vermicelli, cgJ; 
noodles, l'I c.) ill the American homes 
thai 1::111 be altrihulcti ulily to the good­
ne ss of the foo,l . Prim' tu the \\'orld 
war macaroni product s were lookcll 
upon as the tr:ulitioual fooll of the 
Italian people and one that (ouhl I>c 
prl'parctl only in the t'iallorale style rc­
quin·d by thl' Italians in rcrtnin sections 
of southern Italy. 

The war turnl·,1 the ath'nliun of the 

ups j for the sick and the health)' j for 
people of leisure as well as those under 
heavy husiness or labor duties. 

Is it any wonder that the wise and 
thinking American has adopted such a 
fOOlI and that its popularity Ims so 
rapidly increased? 

Cooking Macaroni la Real Telt 

Therc arc so many interesting bits of 
in (ormation pe rtaining to macaroni 
prod ucts that should be more generally 
known to J\mericans and the principal 
OIlC is that this food as 1I0W made in 

consumcrs fmm ford ":l1 In domcstil: lJur own country has 110 superior any­
food s. Thc pnuhh:ti on nf macaroni where. Most of us think of macaroni, 
products ill Allll·rica was grea tly in- spaJ,:hetti alld similar Iklstes as :l. typical 
creascll. The IIC\\' illllk'[US given this Italian food and "Italy is probably cn­
husilll'ss t'l1couraJ,:ed 10c:,1 manufacturers litled to the credit for her early appre­
[0 broallcaSI 10 the l'rlnSUmers Ihe true ciation of their virtues and her fidelity 
facls of the iou,1 \'alue alltl case of pr~Jl- to them after adoption." 
aration so Ihal macaroni products hill Some hi storians give O,ina the credit 
fair to he(olllc almost an American lIa- (or im'cnting macaroni, and while it was 
tional food. hei ng l'njoyed by other nations the 

Macaroni, spaghetti ami C:CC tlOO4l1es Chinese carefully guarded the secret of 
are now favorite foods in the dining their me thou of manufacture (or over a 
5.110ns of great hotel s and restaurants in hundred years. But J apan rises up and 
every city. Specia l Spaghetti Houses "claims priority in its use by hundreds 
dot the business section of Grcater New of years." It is sa fe to say that in the 
York and other large cities. Practically early times the Japs used rice as the 
ever)' home in the country is se rying this h .. 1Sis of their macaroni products instead 
food at least occasionally, and I:terally of wheat, as is now I)referable all over 
trainloads of the product move from the world. But as we 1.."1l0W macaroni 
protlucers to retailers and consumers today, the meal or "semolina" frolT' 
11I0nlhly. which the pastes are made, comes frorr. 

The popularity of this food is aU rib- hard glutinous wheat of durum and 
\ltable to the vision and enterprise of a other spring varieties. 
dozen or so of the leading Cmns or the Few ':) f us are ramiliar with the hun­
country who in :lIldition to' manufactur- dred or more different shapes made by 
illg high grade products are real mer- llalian manufacturers, and they are very 
ch:llldisers and ha"'e consistently sought cx.pert in the coloring or the pastes, yel­
to sell the American consumers on the low, green and red being the favorites ; 
real food \'alue and economy of their eggs, spinach and beet juices being the 
pr(\,I,lct. coloring :lgents. 

'fIle (ood it self consists or the best ~hcaroni can be made from whole: 
wheats crown. coarselr J:round for this wheal, and, like whole wheat bread, has 
p:nticular pu rpose and then moistened dietic advantages. Comparing macaroni 
and shaped into the various forms that with bread, the fonner has less starch 
h:\Ve become most popular. It is a food- but more protein or nitrogenous matter 
sl ufT that can he fla\'Oreti 10 suit different (gluten, etc.). In order that this f01,1 

lastes and comlJines read ily with such be appetizing it should receive care itt :1 .. 
nutntlotls il1l:rcllients as tomatoes. prcpa ration. Boil in salted water from 
cheese, l11e ;O.1s, mushruol11s and other 20 to 30 minutes, not allowing the water 
foods. to stop boiling. The id~a is to have 

and a disagreeable flavor resulting k­
trays the fact tlI3t it soured in 
A£ler the macaroni has finished 
drain and dress according to inulivi,!,.j 
tastes; some prefer to sprinkle 
cbeesc o\'cr it, others like a tomato 
In making II. macaroni and cheese 
it is belteT to bake the macaroni in a I ' 

cream sauce. When through 
the cheese on top, rctuming 
to !hc oven just long enough 
cheese to melt, but do not cook, 
heat wilt cause the c1u~cse to 
stringy. 

Macaroni Croquettes 
One cup of thick white S3uce, 2 

cooked macaroni, I beaten egg, 3 
spoons butter (melted), 0 cup 
cheese or 1/3 cup ground peanuts. 

Add m3caroni, butter and cheese [ I 

while sauce. Cool and shape into 
dcrs. Roll in crumbs, egg, theft 
Fry in deep hot fat (3801""). Drain 
serve hot, garnished with parsley; or 
lemon sauce can be passed with thc 
quettes. 

Lemon Sauce 
Three quarters cup ~ugar, 

spoons Ilour, l~ cups boiling 
juice and grated rind of 1 lemon, 2 
SI)()()ns butter. 

Mix. Sligar and flour thoroughly. 
boiling water slowl)" Boil slowly 
stir for 15 minutes. Add lemon, a 
of S3it, and butter. Stir well. 
hot. 

Certain fanners in a. southern 
had noticed that their rowls were 
ing stolen and reported the case to 
authorities. 

Some days later;"\ Negro was 
ed on suspicion :lnt.! brourht 
magistrate, who, wishing to 
whether he had ever committed 
lar offense, began to cross 
him. 

"Did you 
the judge. 

"No, suh," came the fluick reply. 
" Did you ever steal a 

qll':stioned the magistrate. 
"No suh, I never did." 
, Did ),ou ever steal il duck?" 
"No,suhl No,luhl" I 

"\Vell, since you ha\'e ne\'cr 
mitted any of these offenses, you 
discharged," said the judge. ' . 

The darky left the court rool1\ 
filet a rriend to whom he rel atetl 
experience, and added: . 
.\ "But golly, if he ht.1i 6Q,id, 'Did 

Macaroni products are easily digestcli every piece or macaroni whole and sep­
ami quickly assimilated into the system. arate without there being nny stickiness; 
They may be pn·p,.'lrcd in simple or c1ah- it must be white in color, trnder and of 
or.lIe forms according to one's taste and a p«uliar nutty flavor, as well as a 
inclination. It is a COOt! that contains 110 slightly Iweetish taste. It il difficult to 
injurious substance and is highly recolll- judge macaroni by looking at it; the real 
inended by physicians and food uperts test is cooking. It should never be 

as the ide~1 food for ~hild!...en ~~ g!!!.."~L· mushy.and ~pele:S~'~~i~~~~~;i,~~~~;i~~~~r 
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Tanzi's 
Dies 

are made 
under the 
following 

code. 

To manufacture and distribute quality 
dies constructed in a manner that 
sacrifices nothing for expediency. 

To use only materials of known quality 
that require no apology for service. 

To sell dies only with the idea that no 
sale is complete unless the buyer is 
thereafter satisfied. 

Your Success Is Our Success 

MARIO TANZI CO. 
Boston, Mass. 

., 
.:, ...... 
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Free Goods an Economic Waste 
The practice II f donating free guOtb 

fur cre;lting gond will or ad\'erti sing 
the prodllcl has heel! so all\lsctl that it 
has bel'ume a hurclclI sfimc wastc . 
There arc many fair sizeli ('lIl11panics 
wasting enough moncy evcry year in 
charita hie contrihutions :l1ld sa les prn­
llIotiun tn par for gum) size ;!llnT!is· 
ing campaigns. 

One mac;'T"ni firm rCJlllrts that it 
saved sc\'cral thousalu\ ,Ioliars last 
ycar hy curtailing some nf the wastC(ul 
activities Ilrc\'itlusly clll\sidcrcti intlis­
Jlcnsahlc. Fur many years thi s com­
pany hatl a standing' IIffcr til donate 
Cree nUll'arolli pTntlUt' ts til c,'cry 
church, dull ur charitable organization 
Ihat gan! :t "fecd" liT supper. :\ 
check of the henefits frum this good 
natured hut unhu sincsslikc acti"ity re­
"calcd lin t;lngihlc C(Hld will tiC any 
kind derived from thi s work. The 
COnlpany had given ;\\\'ar its prOlluct 
51) long ;lnll 511 ohen that the:: Ileople 
expected it-Iflllketl upon it as a sort 
o f dues·paying proposition, rather than 
uS a gift, which it was. 

This compa ny discuntinued the offer 
o£ free goods with no harm£ul effc=cts. 
Goods £(lr charitahle affairs. hazaars, 
etc., arc nnw sold at hal£ price . TllOsc 
receidnc the r,oods ,It this sl.ecial rate 
appreciate thelll 0111 the more because 
uf having I';.hl fur thelll ami the firm 
gains in additiun to gnod will, a siz­
able ,\IllOunt of muncy which is !.li­
vcrted to leGitimate atl\'crtising of its 
products. 

Another macaroni linn that employs 
a large {lIrcc clf salesmen has sc=cn fit 
to curtail the practice o( passing nut 
cigars tn the prospective huyers. It 
ftlund that the salesmen coule! nut :If­
forel tn urfer ,\ cheap cig;lr amI that nn 
expensive ciga r ur tWIl used in "hrenk­
ing the icc," ;IS the sa lcslllanaGer in­
tended, amounted tn many thousands 
IIf cigars throughout the year. The 
sa \'ings di"erted ~ .... ~ 'nOte accellt able 
fo rm IIf :u\\'ertising h;IS prm'c n more 
beneficial to the firm , without in any 
way emiJarrassing' the sa lesme n. 

Cigar mal1ufucturers might object In 
the discontinuance of the cigar often 
but e\'en the proprietors of cigar fac­
torie::s ha"e found it pro fitahle to di!'­
continue the free cigar plan. Onc= 
cignr factory owner who had gained II 

reJiutntiun fur being liheral and frec­
handed with cigars lor I,anquets, 
luncheons, clubs, !,01ukers nnd c=ntcr· 
tainment!> checked up the co!>t of the::se 
frc=e ciga r.!! and the cigars .his salesmc=n 

p:\ss.etl nut so liberally ,Illd discu\,cretl 
to his am:tlC llIent that th is practice 
h:ttl hcell l'osting him more than $2000 
;a munth. \\fithout w:lrning he sUlI­
lIenly cut the Ulununt in half and \\ hen 
no had rcaction followed hc= practic:\i1r 
eliminated this misguidc=d sales policy. 

Mal'ulIl1i m:lI1ufacturers who have 
hee n in a quandary as to where they 
might tthtnin funds to contribute tt, 
such beneficial activities ;IS the work 
uf the EthU';ltiunal Bureau that seck~ 
tn eliminate mishralllied "roduct s, un ­
fair trade practices und other harmhll 
features thmugh educa ting the manu­
{;lcturer, amI the c00l'erath'e :\llvertis· 
ing raml",ign which seeks to increase 
macaruni consumption, miGht well 
look to the elimination (If free gnod~ 
that :Ire nnt always as well appreciat­
ed as they shoultl be, .mll tu dh'ert the 
l1Iont!y saved by this waste elimination 
tn I he wllrlhy C!luse mentiuned aim,,/!. 
Cnn:li tions at l,resent warrant n cnre ­
ful :lcrutiny Ilf all expenditures and the 
climinatinn uf the wastes such as these 
charita hie becluests that ,Ire mas­
qu erading as all\'ertising hut really 
pro"ing an unprofi table inn:slment. 

Interesting Business Facts 
~Iore than 23 "illion do11al ' arc 

s pent hy the people of the United 
Stales ro r {ood each year, o f which 
ments, fats and fish tnke 31.1 % , sta­
Illes 25.2%, dairy products 23·7%. 
fruit s and "egetables 8.7% , bake::ry 
products 7.5% and cunned foods 3.8%. 
-Food Laboratory Farts. 

1·luman fnnd requirements of the 
past decade havc= secn re\'olutionary 
changes. The sale last yc=ar or $75,-
000,000 worth of salad dressings meant; 
more th an just a surprising gain in a 
minor prnduct. It mc=ans the food 
haLits of the nation ha,'e chanGctl. 
Thc= old staples face new "igorous ri ­
\·als. America has hlrnell to a year· 
rou nd diet uf frc=sh fruits and "egeta­
hlc=s. Discovery of the hidden hunger 
due to lack of "itnmins has brought 
such humltle Ilrod ucts as spinach alul 
livc=r in!n national prominc=nce. These 
dietary changes have cut deeply intn 
the markc=ts fur wheat, pork, bc=d, 
multun, heans and o the::r old staple~ 
and materi ally re::duced the demand fo r 
canned foods. Thc=re is need to be 
alert; to be constantly prepared to 
shift our methods to med new condi­
tions. Fact finding bureaus or gO\'~rn· 

ment can .help, cooperath'e organin. 
lions of farmers can hell" but the Iii, 
job of adaptation will always I~ 
5(IUarely UI) to the individual.-HI 
COllrltry CI'IfI/rllla". 

]ndepc=ndent stores did 63~~ of I~ t 
nation's retail business in 1926, whitt 
dcpartment stores got 16~7v, tht 
chains 12% and mail order houses ~ ~(. 

-Prilltrrs' '"k. 
Only 18% of the $2,356,250,000 ~IIIJ 

,mn\lally in chain s tores, IIr $425,tIC)).· 
lXXI, is heing realized from the salc (,! 
IIrh'a te brands, Olcco rding to the Chain 
S tnre Research Dureau. The remain· 
ing 82~b or ~J,931,250,ooo is from 
!'a les of nationally advertised " .. u""",,,. 
- Grorrrirs. 

The greatest hnzard in 
the working of ignorant cOInp''''''''", 
one that docs not know 
not read the statistical balm"le"" 
'Illticipating the raw material 
the season and extraordinary sales 
riolls, trends uf styles, etc., that 
make up mercantile 
/Jluilfl'SS. 

necen t sUf\'eys pro"e that 45.9'ic 01 
th,. total annual nlue:: of food is IIU·(' 

ch"sed by familics in the urban nm· 
ket, and that only IB.8%' is bought by 
rural families. ]n thc= cities 17.2% is 
purchased and consumed outside I ~f 
home.-Food Laboratory Facts. 

More money i~ spent in cafes and 
restaurants nnd lc=ss in grocery 
the (nrther west o nc= goes. In 
more only 11.1% of the monc=y 
pc=nded (or food goc=s for 
meals, in Providence 
Atlanta 12.06%. In Kansas 
prol>orlion jumps to 22.88?~ 
vc;r to 23.3870, in Seattle to 
in San Francisco 2849%. n.lti",,,,, 
spends 43.81c of its food 
groceries, Providence 45.27c, 
47.2IC, Kansas City 32.72e, 
35.2OC, Seattle J2.S7c and San 
cisco 26.36c..-Trrllds alld JPldicatiolu. 

Putting more consumer pull in 
of goods, insU':ad of salc=s push in 
is thc= problem of distribution 
must be met by 0111 branches o f 
food industry, according to an 
mist who attendc=d rnc=ctings 
branches of the industry.-Dr. 
eric Dannerth, /ollrllol 0/ Commrru. 

When lalel 110w up 'Dornle the 
prtuUn, 
'" ..... 'I. ... , 

THE MACARONI JOURNAL 

CONSULT 
OUR TRADE MARK 

BUREAU 

No new brand should be 
adopled without careful 

investigation, 

We oper., te a Trade 
Mark Bur.,au for Ihe 
Benefit of our customers 
It contains r~cords of 
over 'S6,000 brand 
names including all 

reglslered brands, 
This service is free, 

The United States Printing & Lithograph Co. 
C%r Printing Headquarters 

CINCINNATI BALTIMORE 
8 Beech St. 87 Covington SI. 

BROOKLYN 
23 N. 3rd. SI. 

19 

.. ... 



., 

20 THE MACARONI JOURNAL 

Macaroni in Salads, Too 
Mrs. Agnet H. Yunk~r 

Macaroni traces its antecedents away 
back in In the oricntal races. I\lthough 
we think of it as Italian. these Ilccpic 
wcre not the first to know the secret rit­
uals of its recipe. But they were the 
quickest to tram it ami adopt the whole 
spaghetti f:unily as one of thdr national 
(oods, for the 3rt of macaroni making 
was kepi an Indian serre! (or 400 ycars, 

liu! 110t so long aco we I aund nooks 
in our country ideal fnr growing the 
durum wheat from which the best mac­
aroni is marJe, and the slory of its milk­
ing has drifted here a(ler m:lIl)' years. 
So now \rc ha\'c American made hrands 
as real .\5 any imported product. , S tar.t, 
bow tics, sea shells, dOOW5, ah)\!ltbets 
and many other shapes are t3shioncd 
(rom the SOIITlC dough. 

Thl: old ways of serving macaroni 
paste are 6:000, but if )"ou yeam for 
somethinv. unique just try a macaroni 
salad or two I 

Use any of the shapes of macaroni 
corresponding to the elbow in size. EI~ 

bow is mentioned in most of the recipes 
l)ecause it is one of the easiest to pro~ 
cure, but throughout it is open to varia~ 
tion. The stick macaroni or spaGhetti 
may be ~roken into half inch piece5 and 
used. 

Delicious and Nourishing 

Cook the macaroni for all the salads in 
the following' manner: Droll it into 
plenty of IKliling' 5.1lted watcr-3 tltlarlS 
and a teaspoonful of salt arc not too 
much fur 2 cupfuls of macaroni-and 
hoil until temlt.· r, ahout 20 minutes. Now 
drain it well and rinse with cold water. 
Thi s colli rinse washes some of the ,'al~ 

Germans Visit 
American Plants 

Last month a ~roup of gentlemen 
rccogn ir.eti as leaders in the German 
food industry made a tour of the 
United States inSllecting the leading 
food plan ts and st'Jtlying Americ.,,, ; 
methods of manulacture. Induded in 
this group was Herr I'. T . Schramm, 
the largest manulacturer of macaroni 
and noodles in Germany, and his sec­
retary, Herr I.. Hartzig. 

The tour was arranged by a leading 
food periodical of Germany. The groUI} 
arrived in New York on April 30 and 
-visits " 'ere made in New York city, 
Buffalo; Clc\'eland, Detroit, Chicago, 

uable free starch from the macaroni but 
is advis.1ble 10 do with the salad dishes 
l)ecause for them tl1(~ re must not be the 
slightest trace of stickiness. Chill and 
have all the olher materials cold, too, be­
fore combining them. 

The recipes calling for 2 cupfuls of 
macaroni will make about 8 servings, :l.nd 
those calling for aile cUllful about 4. The 
first 4 arc in the nature of' main lunch~ 

et'lt salads and the last 2 are party or 
dl 'sscrt salads. Prepare each ingredient 
a'i directed and combine lightly with the 
Ijressing at the last minute before serv~ 

ing. Arrange the luncheon salads grace~ 
fully on a bed 01 lettuce leaves, shr.'.lded 
cabbage, endive or any other salad 
greens, but use only the most delicate 01 
lettuce hearts for the party salad's foun~ 
dation. Garnish as directed. 

Macaroni Luncheoll Salad 
2 CUll' dhow macaroni, cooked and chilled 
J hard-cooked ell', cbopped 
l ~ CUIII celery, diced 
~ Cup .turfed oli,'u, .liced cronwi.e 
I cup cooked wad dreuinl 
Garnish each serving with an extra 

dab of the dressing top~d by a crosswise 
slice ola stuffed olive. 

Macaroni Ham S.lad 
I Cup elbow macaroni, cooked and chilled 
~ lb. cold boiled ham or tonitle, chopped 
I ,:tll' cabb:lle, .hredded 
2 l!imentol, chopped 
I Cup cooked ~Iad dreuin" 
Arrange lor serving on a bed 01 shred~ 

ded cabbage and garnish the mound of 
the macaroni mixture with bits 01 pi~ 
mento cut in fancy shapes with French 
\'cgetable cutten. 

Macaroni CbeCie Salad 
Z CUllS clilow macaroni. cooktd and chilled 
Z CUI" cold cooked JlCa. 
1 cup cllene. 1~led 

Pitt sburgh , W ashington and Philadel­
phia. 

During the tour Herr Schramm ancl 
his secretary ollen veered from the set 
course to inspect the larger and more 

" 

modern macaroni and noodle concerns, 
practically all of which warmly wel~ 

·comed the renowned visitor. 
" At the conclusion of: his tOl\r Herr 
Schramn:a exprcssed him sell as highly -

J .wed piekln, chopped 
I cup cooktd drenini 
Heap on romaine leaves; garnish 

st'rving with a star fashioned lrom 
slices of the tiny picklt's cut I,ngl".i. 
serve lor luncheon or supper 
cd bread and tea. 

MacarOll1 Chicken Satad 
2 CUpi cloow macaroni cooked and 
Z Cup. cold cooked chicken, diced 
1 IUie cucumber, Ihinly .lieed or dictd 
2 I,imenlo" choPllcd 
1 Cup cooked or mayonnaise dreuing 
IIrown bread sandwiches and 

would 110t go amiss with this salad. 
licnne strips of pimento would 
appropriately. 

Tos~ the ingredients 
following pineapple dressing: 

juice fr om .mall can of pineapple 
y, cup .ugar 
J laLle.roon. corn.larch 
I cup whilillin, crcam 
Mix the cornstarch with the sugar 

stir into the hoiling pineapple 
Cook, stirring, in the l Juble 
20 minutes. Cool and lold in the 
whipped. TOJi each serving wi!h a 
aschino cherry. 

Macaroni Fruit Salad II 
I Cup eloow macaroni, cook«l and chi1lt1l 
1 CUll liked pcachu, canned or {ruh 
J onnau, CUl in .mall Ili tcu 
Combine the above ingredients 

lemon dressing, 

I "'. J laLk.roo"' 5upr 
juice of one lemo" 
I cup whiPI!ina cream 
Beat the egg, sugar and lemon 

to';l'Iher until light. Cook in the 
hoiler until thickened, stirring 
Cool and when ready to 
with the cream whipped. 
just a suspicion of very fmely 
pistachio nuts. 

pleased with his reception and 
gratulated the macaroni industry ' 
this country on its progress and 
Jainment as well as the high 
its products. 

SCI.I.lmm 
company of 
and is the lourth 
in the manufacture 01 these 
The plant, which is now o"",.I,d 
Herr Schramm <lnd his 
rounded by their great grand I!."", 
17!Jl and has been owned by 
Schramm family ever since. The 
employs 500 men and is not only 
largest 01 its kind in -Germany but 
one of the largest in the world. 

THE MACARONI JOURNAL 

IES 
President Coolidge says:--"Ecollomv does 110t mean tbe 

neglect of ESSENTIAL." 

The Macaroni Die is an essel/tial factor 
in your success in obtaining Better and 
more Attractive Macaroni. 

YOU take a decisive step toward 
Maximum Profits when you replace old 
or inefficient Dies with MALDARl'S 
BETTER MADE DIES. 

.......e>aaao~ 

(Bring Your MaclIroni Problems to this Annual 
Convention. Our Mr. Maldari Will be Glad 10 

Meel You.) 

~caoo~ 

F. MALDARI & BROS .• Inc. 
178·180 Grand Street 

NEW YORK CITY 

AMERICA'S LEADING MACARONI DIE MAKERS SINCE 1903 

(Scud for ou, U/us/ratetl catalog-yours Jor lite ask;Il~) 

l 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

AT I.AST! Th·: press without a fault . 

The machine you mus t cHntually huy 
to kcep ahrcast of Ihe linn's. 

S imple r nd ecollomical in o Jleration. 
COlllpact, solid cons truction and long life. 
No ullncCl'ssary parts. hut c\'crylhillg' C5· 
~l'tltial for thl' opcration of a first class 
IIHlChilll'. 

n illy 1\\' 0 controls 011 the entire ma· 
chiue. {Jill: ,'al,'t' controls main phlllJ.,!'t'f 
and raises cylinders to allow swillJ;in;..r. 
:\l1uth l'r v.lin controls the dotlg-h packcf. 
Xo lI11'l"Ililuical 1II0HI1Il'lItS, all parts op­
crall'd hydraulically. 

INCREASE YOUR PRODUCTION. 
REDUCE YOUR LABOR AND 
WASTE. 

The machine sho\\,11 herewith is our 
IG~ inch diallleter press \\'ith a capacity 
of 350 pounds, \Ve ha\'e furnished se\'· 
eral of these Illachines to one of the larg­
est manufacturers in the United Slates, 

A repeat order pro\'cs the sa ti sfnct ioll 
and eOicicllcy of this machine. 

16~ inch Vertical Hydnulic PrUL 

This JIIachinc is constructed 011 the 
same gl.'lIeral plan as o ur other machines. 
incorporating therein such modifications 
as arc necessary ill a JIIachinc of this size, 

Allmatnial i:-; uf the l)l' st ohlainahll' , !':o UllneCl'ssary weight. This machine \\'eighs 50'10 
less thall allY pn':-;s of l'qual size cunstrucll,d hy any. olher manufacturer, 

Remember The Date! June 12, 13 and 14 
Remember The Place! Edgewater Beach Hotel, Chicago, Ill. 

Don't Fail to Attend. Make Thi. Convention A Grand Suceul. 

156-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Addre .. all communication. to 156 Sidh Street 
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Consolidated Macaroni Machine Corporation I 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

~Jll'rialisl:' ill l'n ry thi:l~ pl'rtami'l ).!" I" 
111\' ~Iacarulli 1 11 Ii lI :-o 1 ry , 

l'UHlI'iL-ll' Illalll :, 11l :'la lkil. lol'l liS :-o h,,\\' 
ynll how til pllt ~ nllr piaul till a payillg' 
II:I:-oi :, . 

\\ 'l' I)" :\111 Bllild :\11 the :\lacal'lIlli 
:\Lll'hilll'1'Y, nllt \\' l' I:llild tll\' Ik :, t. 

Thl' III:lcllill l' !'IHlWII II l'1'\,\\,il h ha :-o Itl'l'n 
!' IH'l'ia il y (k :-o ig'lIl't\ IIII' liln :' l' tiL-sirillg' :l 

laq.!·t· dail y I'l'lIdUl'lillll IIi :-11.11'\ I'a:-Il' .~. hUI 
\\'1111 han' a lilllil l·1i :11111111111 oi :-O llan'. 

III:-il'all (01 1141 1'; ;;: 11111011. Illi .~ pn':'!' i .... \ ' l'I" 

lind, hUI \\'ill g in- a I'I'Udlll' ti li1l \'qll:ll III 

0111' hllri zllllt;t\ I'n· :, .~ . 

In IInkr III lacil;tall' thl' acijll :- tllh'lIl IIi 

Ihl' h'ugtll :, oi I Ill' \'ariolls P;I:'Il' :'. thi s 1114\ ­

t'hinl' is l'ql1ipjll·t! with a I ~l'l'\' l' :' \'ariahiL­
:--;IH'l'd TI'IIIISIU; :,:, ioll. 

Tlli !' ,lI lo\\'S till' pa :,il' til II(' ('III 10 all Y 
tll's in',1 kUJ,!"lh \\'ilh IIlIly 1I1Il' l'hal1g'l' 1111 

I ht' tlri\'\' pllliL·ys. 

Thl' g't'lIl'r;d l'OIlS tl'lIl'li"" i:, siu l;lar til 
11111' ot hn llIachilll'S; illll1' pitlllg'l'r plllilp. 
hytll'alll;L' parlin. :-illlplitil·tl l'lIlItro l ~. l·Il· . 

Venital Hydraulic CUllin, Prell, uVi .. nd 13V, inch diameter, 

:\11 l·.dilltll'l'S an' IIi :-o ll'l'l alit! till' Inaill 
II\' P\'l'S:' tII'l' l'ylilull' r is IIl'ollzl' lilll"!. 

Onl\' one die is IIsed for hutll cdiIUll'l'S. a :-:; Ihi~ 11I;\l' hilll' is tli thl' slatillnary tlil' I yl'~'. and 
the die lteed nut iJl' totH:hl·d 11111il a dlilll).!"l· ill til l' quality IIi the p:t :-oll' i:, til'sil'l·'1. 

Remember The Date! June 12,13 and 14 
Remember The Place! Edgewater Beach Hotel, Chicago, Ill. 

Don't Fail to Attend. Boost The Macaroni induatry. 

156-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Addre .. all communications to 156 Si%th Street 
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Waste Elimination and "Yes, sir," said the girl, "I'm 
teacher." 

Business Stabilization And the Ford darn ncar went 
the ditch I 

The extent I'j which w3fote in indus­
tfY penalizes c\'cryOllc in the country 
-manufacturers, distributer!; ami con­
sumers nlikc. ,11111 the influence of such 
"';Isle on th e national life and welfare. 
was discussed II)' Hay M. Hudson, as­
sistant director, cOllllllercial standards 
group, hureau of standards of the U. S. 
Department or Commerce, at the 
breakfast meeting of thc General Fed· 
eration of \\'omcn's Clubs, which 
(ormcd " part of the conference nn 
Sntllrtla)~ morning, Jllne 2, in San 
Antonio, Texas. 

"\Vc ha\'c found it almost axil.m:. ti c 
that regardless of the line:, whether it 
be pa\'ing brid: or bed hl ankets. 80% 
of the business comes from 20% of th e 
\'arieties offered," t1cc1arcd Mr. Hud· 
son, stating that it is in that 80% of 
variety which yields only 207v of thr 
business that onr will find the greatest 
opportunitirs for ~implification. 

A good many producrrs, distribut · 
rrs and consumers arc gelling tu~clh­
er on this Ilroblem these days, because 
they recognize that too many varieties 
result in rxcessivr investmrnt, f,treater 
cost to carry, slow turnO\'rr, rOl\licl oh­
solescence, decreased profits, Olnd eco­
nomic wastr . Therc is only one logical 
way out Olnd that is to stol) these 
wastes 01.1 their source. 

Mr. Hudson's subject of "increasin~ 
the Jlurchasing power of the dollar" 
was most appropriate, inasmuch as it 
is of prime importance to the women 
of the nation. 

"This subject is of direct concrrn 
to evrry housewife, e\'ery homc man­
;lger," ncconJing to Mr. Hudson, who 
says that "busincss men arc demting 
much energy these days to makinl.' the 
public want to buy their goods, to no!­
ating among consumers Ihe 'desire 10 
huy.' To the consumer who trans­
lates this desire into action throuCh 
Jlurchasing the goods the path to llOS­
~ession is made easier hy the deferrefl 
payment pl:lI\. Firms making con­
sistent efTort to diminate waste 
through simplification and standardi­
zation , to improve both products and 
processes, thus to gh'c better vnlue for 
the same or for less money, arc 
strengtheninK the consumer's llOwer tn 
huy. 
. "Likewise companies endeavoring 
to stabilize emilloymen I in their 
plants, to prov ide steady johs at gootl 
,wages for their workers, are reinlorc· 

ing the ht'ying power of their own em­
ployes as part of the great consuminJ; 
public. Beyond thi s potential benefit 
from concerlrd action toward waste 
elimin:!tion is the further advance in 
the living' st;andards of millions of our 
people, ;lIld likewise th: further 
strengthening (If the stability :'11111 
prospe rity of our country. 

''The IJenefits of waste climination 
arc nflt entirely on the material side of 
life. They ha,"c their soeial and eth­
kal "alues as well." 

"BE SURE YOU'RE RIGHT" 
We cannot \'ouch for the following 

story, but it has in it n lessnn on cir· 
cuntstantial e\'idence that ou r readers 
might well appropriate. 

The story is told that a cert:!in 
young man was recently speeding 
merrily alnng the road when he c:lught 
up with a llnrty of children Oil their 
way to school. He asked them if they 
cared to ride, and (or an answer they 
piled into hi s Ford until it was Sel com· 
pletc1y filled that une little girl had to 
sit on the driver's lap. She w;as a 
plump little thing Olnd the dri"cr cud­
tiled her close to keep her away from 
the steering wheel. "Do you like 
school?" he :lsked her. 

"Yes, sir," she lisped. 
"Do you go e\'cry day?" 
"I ha\'en', missed :I day this ycar," 

the little I,,'irl replied. 
"Good little girl!" said the driver, 

kissing her soft check. "Do VOli like 
your teached" • 

Bring Ladies 
to COIDVE:ntioQ 

An Illinois farmer on his way 
from market aile !.lay suddenly 
herell that he had forgotten som,'h;",. 
hut what he could not 

As he . neared home the CO''';':I;oo 
increasetl and :1 timrs he stopped 
horse :lIld went carC£ully through 

/ 

pocketbook in the vain endeavor 
discover what he had missed. In t.lu~ 
course he reached home and was mtl 

by his daughter, who looked at him 
surprise and said: 

"Why, J:llhcr, whnt 
with mother?" 

Cleveland Plant Sold 

The Golden Age plant at CI,,,'cl'",~. 
Ohio, has been purcha~cd by the 
en "A" company, an Ohio cOI'IIO,ra';"11 
hcacJed by n: S. Scotland of 
who is also presillent of the 
Macaron i company. Executive 
(or hath plants will be at Jol iet 
the husiness will be carried on 
the direct supervision of Mr. S,,"I'''~I. 

Worthwhile Editorials From the' Business Press 
WHO BENEFITS? 

Dollars and brains are working in the laboratories of the trade associa· 
tiollS. Who benefits? Every lrade association uccutive mu.t ask himself 
that question. Every trade association executive flllds himsclf wondering 
ir his members :Ire making real use of the knowledge put at their tlisJlosal. 

Who benefits? 
Here's the answer as a scienli5t working for one large association cave it : 
"Part of my work is going to the regional and national conventions of our 

association and I have found this : that the men who go to conventions anti 
who bc.ar the burden o( the assOciation work arc the men who get thi gootl 
out of our laborntory work. • 

IIThey learn to listen and 10 ask. They know what has been and what will 
be done. They find the dollars in scientifiC research. They are the men who 
know the real worth of the association." 

Conventions a' waste? There's Ihe answc.'r.-No/ion'J BusintJJ. 

'w~ ___ ...... ____ _.__. __ ~ __ ~ __ 
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We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Machinery 

THE least expensive cartons of the "Peters Style'" 
are used with our package machinery - the 

least number of hand operators are necessary­
hence the most economical package. Its protec­
tive features are recognized everywhere. 

Our engineering staff are at your disposal. Our 
catalogue is yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Raven.wood Avenue 

CHICAGO, ILLINOIS 
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The Convention Special 
Mr. Titone, Sunshine Mar.uoni Co., Ilrook. 

1),11, N. Y. 
A. 5;\l1acuri, A. S;\naeori &. Co., IIrool.:l)·1I, 
. N. Y. 

Sunicient resen'ations hil\'c heen 
made by ea!itcrn lIIacaroni manufat.:­
turers and alliet! tradesmen to insure 
special serdce irulIl Ncw York to Chi­
cago in co nncctioll with the 19:ZS con­
\"Cntion. Jlmc 19 til 21, The delegation 
will travel over the Xc\\' 'York Central 
railrnad on a special combination com­
partment allli ohsen'atiol1 car leadnl: 
Kew York city Muntla),. June 18, at 
9:45 a. m, daylight sav ing time. an,1 
arriving in Chicagu at 7:00 a. m. Tues­
day. JUlie 19, in sullicicnt timc to at­
tend the IIl'clling session of the 1f):zR 
mecting in the Ellgewater Beach hotel. 

The delcgation fr!lln Philadelphia 
will leave at i :OU a. III , while the Ncw 
Englanders will tr;I\'c! to New York 
by boat ffllm lIo!iton ami PrO\'idem:e. 
This tour de luxe is, being promotell 
b\· H. P. "Iitchell anti Jrdng Fischer 
of New 'Ylltk city. durum mill rcprc­
scntath'cs. 

Amnng those who ha\'c made reser-

~ 

\'ations and who arc expccted to juin 
thc Ilarty are the following: 

llr. anti Mrs, D. Cowan. A. Goodman & 
Son~. Ne ..... York dty, 

l;rank Patruno and daughter, Indepcndent 
M;ltarllni Co., lil. Vernon, N. Y. 

E. Ronluni and dauf:hter, RunlOni Maca­
roni Cu., Long Island City, N. Y. 

Mr. :and Mrs. Frank De Angeli" R. De An­
.:elil &. Co., Philadelphia, l'a. 

ll. F. Romeo and lion, Bruokl),n llacarol1i 
Co" IIrookl),n, N, y, 

lla:< KUrll, Kurtl Drothen, Phil;lddphia. 
I'a, 

S. La Rosa, V. La Rusa &. Son, IJruoid)'n, 
N, Y. 

Mr. and Mn. t;rank l'epe, Pepc MacaroDi 
Co., Waterbury, Conll. 

Alfred Bianchi, lIalia ~bnrolli Cu., Wor· 
cester, llan. 

I'. Gcu. Nicolari, New Ha"cn Macaroni Co. 
New Hann, Conn. 

G. Mura, Connecticut Macaroni Co., Nt ... 
Hnen, Conn. ' 

Ted Molinari. Splendor M;lC3roni Cu., Ell! 

Do,lon, Man. 
~Iichad 1.2 ll;lrn, Uo~lon Spaghetti l ll •. 

Co., 1I0SIuII, llan, 
G. E. Del Ron i, G. D. Del Ruui Co., PrOf' 

itlcnce, R. I. 
L. A. Vh'i)no, Ca pital Flour llill. , Scw 

York, N. Y. 
E. Challenger, Minnnpolis Milling Co. 

Ntw York, N, Y. 
In'ing Fischer, Duluth·Superior llillinl 

Co" New York, N. Y. 
J. Del Runi, Washburn Crusby Co., I'rol; ' 

denee, R. I. 
II. I'. Mitchell, Washburn Crosby Cu., Nt .. 

York, N. Y. 
llr. and Mrs, C. La Marca of l'rin ce Mm· 

rOlli Manufacturing eompany, U051011, 

arc undecided whelhcr to go b), train QI 

b)' aUlomobile. 

" 
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Glass Container Elecdon I. It Stewart. Anchor Ca" & Cio,nrc 
Co. 

Mitltlay lunches anll e\'enin~ dinners 
regularly cunsist here of frum .t to! ~ 

hea\' \' CtlUTses. anti this number is ex' 
ceetl;" when a gucst is prese nt , in 
which C\'ent every Spanish family Hul' 

dnes itsclf tn olTt:r a sumptuuus me:!! 
allli a plethura tlf wines. On such ,~. 
casions se\'eral hours passed at the 
table is the rule. 

Elertinn of oOicers and directors nntl 
the discussiun IIf sa lcs and ;;1I1\'ertisinl: 
plans f{Ir the cnming year c(lnstituted 
the major activitics IIf the Glass CUll­
tainer associatilln at its recent lll1tlual 
meeting in Atlantic City. 

This associatilln, composed uf lIlcm­
hers from the leading glass con tainer 
manufacturers ami :-tllicd industries as 
wcll as frum th e lealling packing IIr~ 

ganizations throughout the CHuntr\', 
has just finished a notahlc year in the 
de\'elopment of national interest in 
foods, drUGS and uther items of gcn­
crOll consumptinn. packed in t:1ass. 

Officers arc: l'resident, P. J. Heuis­
ler, Maryland Glass Curp., Baltimore; 
"icc presidents. W. H. McClure, Hazel 
Atl:-ts Glass Co" Wheeling, W. Va" 
and H. C. l\Iallllc\'ille, Thatcher Manu­
facturinG" (n., Elmira, N. Y.;secretary­
treasurer, R. E. \Valkcr, Turncr Glass 
Cu., Terre Haute, Inti. 

Directors elected for threc years in­
clude, in add ition to Mcssrs. Heuisler 
and McClure, F. F. Ferguson, IIIinuis 
Glass Co.; C. J. Root, Root Glass Co.: 

COllunittec rrpurts showed a stentlily 
grltwing usc of glass cuntainers ill :III 
trades served with markct! increase in 
thc usc of the lower pricc packages 
which arc nm\' hcin~ !\nhl by thc lead· 
ing gruccry ami 10 ccnt store chains. 

The gcner;:!1 advertisin~ activities of 
the Glass Container assuciatiun ha\'c 
been cunfincd to trade papers anti 
newspapers, and future dc\'e1opmcnts 
although not fully decidcd upon will 
prohahly continue along these same 
lincs. 

Heallquartcrs nf thc association arc 
in N'ew York city, wherc laburatorics 
anti uther tlcllartments arc maintainet\. 
The husincss manag~r is C. R. Stephen­
son, relliacing 1. G. Jcnnings whn re­
signetl at thc annual mceting. 

Big, Long, Solid Meals 
The Spaniards arc strong bclic\'crs 

in abundant meals of tasty, well Ilre~ 
pared fnods. The 5pani!'h view (If the 
culinary side of life may bc summed 
up in these words "Plcnty to cat anll 
lilenty of time to ul it." 

AIJPetizcu of all kimls start the 
mcal, fulluwed by SOUl', and then, in 
large t)()rtiuns, fish, eggs in various 
styles Hf wnkery and with almost 
e\'ery known condimcnt, (flllowed hy 
kid, suckling pig, turkey, duck, chicken 
or rnast hcef, and ending with tarlS 
and fruits. Such a repast is alwa~' ; 

Ilftwhled tu celebrate it saint's day. ;I 

christening fir a wedding in thc well 
10 dn family. 

Even in the inns or hotels of the 
smaller towns the meals are abuntlant, 
and though thc sauces and dressilll:"s 
may not always pique the taste of tht 
foreigner, he is nhliged tn recogn ize 
therc is plcnty to cat and drink 

. Those who realty stop to 'think i:tl 

run over. 
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The Perfect Egg Yolk 

Fresher in Flavor 
Deeper in Color 

Jo-Lo 
Certified American Dehydrated 

Spray Egg Yolk 

JOE LOWE. CO. INC. 
)111 s.A A.w-I A, .. 
OUCA.(lO, tu.. 

a .. toT ...... ""',. 
BROOlLYN, N. T. 

1100 M&let Sc. 
lOS ANGRES. CAL 

5.1 W. t-bvdSt. 
BALnMORE, MD. 

Sturdy and 
Serviceable 

MACARONI BOX SHOOKS 

Made of selected nnd well·sensoned Gwn 
or Cottonwood Veneers with nIl one-piece tops 
o.nd bottoms oC {ull one-q\Ulrt.CT inch st0Ck. 

We Fili All Orders, Dig and Smnll. 

COLUMBIA BOX & VENEER CO. Inc, 
74 Varick Street .:. New York Cit, 

(Ma ... ronl Box Speclallll.) 

JOIiNSON A"'.m"'~ WAX WRA,.,.£R 

PoINT 5 Speed witb Accuracy, 
. Safety and Efficiency 1 

THE 
10 POINT 

.Llne 

1=5:'=~ 
s~~ 
3~~~"s!.'" 
.~=-r~=··' :I s,..4.w,.t«W'<J, 6 s .... , .... [Ao",-,I 
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WHEN purcha,ing" J OHN , 
SON Automatic Packaging 

~Inchinc you ar~ securing speed, 
flccuracy, :iafcty and l'fficicncy. 

FUTtlwT, )'0\1 huy S('n'icc with 
Satisfaction, for C fc ry JOt'IN­
SON 1\lachinc i ~ bmlt :tmi guar­
anteed to do a specified job. 
And a JOH NSON Saics Enbonccr 
follows up to sc(,~ that they do 
their required tusks. 

The JOHNSON Automatic II'IIX 

I1'mppa (as iHust.ratcd) will 
wrap your carton in wax or gins­
sin~ pap(,T and 5('al it ill'nllClic­
ally by means of heat. The neal 
tight wrap aO'onb grc..'1tl'st lrans~ 
parency and display \'alue to 
lithography and printing. Speed 
:15 to 90 packngcs a minllt(' , 
depending upon size of package 
wrapped. 

A.ic lor new bullelin-"Keep Your 
Competition DOWN- ana Your 
Packaging Efliciency UPI" 

JOHNSON AUTOMATIC SEALER CO., LTD. 
Mich" u, S, A. Battlo Creek, 

so Chwd. SL.-N •• y ••• CIt, 

,.' 
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I The Distributing Trio I 
At a se ries of conferences held b" 

cxec uti\"Cs of tii\"ersified interest s, i~­
eluding manufacturers, wholesalers 
and retail di stributers, publishers, and 
ath'ertising agencies in the De,.:utment 
of Commerce building, \Vashington, D. 
c., early in the year, the fo llowing 
definitions of distributer functi ons 
were adopted ami promulgatcl1. 

Manufacturers 
It is the function oC the manufactur­

er to co uvert raw or semi- finis hed ma­
terials illto finished matcrials or prod­
ucts tl) meet the rCfluiremcnts o r tastes 
of the consuming public, utilizing the 
experience, mcthutls, anti efjui lllllent a l 
cOlllmand 10 sen'e these ends_ 

The retailer's tru e fUllcti on is th:lt 
of se rvice as a purchasing agenl fnr 
hi s comlllunil \" ; as such he selec ts anti 
c:trries:t resc;\,e supply of Illcrchanliisl! 
to meet the requirements of th e ill ­
dh'idual consumer, 

Wholesaler 
It is the wholesaler's fUl1 ction to car· 

ry a 1\'e l1 selected stock of merchan ­
dise, to buy in suitable quantities, to 
warehouse a reserve stock for ret ailers 
within a mdius of economical distrihu­
tion anti cOIl\'enie nce of service, and. to 
resell the proper units to the ret:li ll'r 
as economically as possible. 

Retailer 

The rcl:liler performs the final fUIl': ­

tion in distribution oC essential com-
modi ties and gh'es fulfillment to all 
preceding etTor.ts, 11y making merchan­
di se availahle to consumers at the timt', 
place, and in the form required by 
them. 

The man of the hour never wastes a 
minute. 

These figures have not taken into 
consideration the increased overhead 
necessary to handling the additional 
volume of merchandise, 

What a wonderful revelation I 
How many retail merchants who, for 

one reason or another, cut prices s top 
to think and figure? . 

The trouble is that all too many re­
tail merchants h:l\·e little conception of 
percentages or what they mean. 

It is not easy in any business to in­
crease the volume of sales 25%, not to 
mention larger replacements. 

The safest way, when tempted to 
cut prices, is to pause and ponder, and 
then don't do it.-New England Gro­
cer. 

Editor'. Note-Mr. Macaroni Manu. 
facturer, have you ever thought of 
price cutting in this light? 

PaIS this information on to your 
salesmen with instructions that they 
make it known to the retallen. Per. 
hapi it will be helpful to aU concerned 
and make UI "THINK BEFORE 
CUTTING," 

The man who grins is the man who 
wins. 

Duties of a Traveling 
Salesman 

Armour and Company usc Ihe folluw­
ing 22 lcosts to decide the s''l.taries of 
traveling salesmen: 

(1) Number of calls per day. 
(2) Numher of early monting or Sat-

lIrd3)' morning c3l1s. 
(3) Opening up lIew accounts. 
(4) Getting bigger initial payments. 
(5) More regular a ttendance at 5.1tCS 

meetings. 
(6) Getting men to fill up dai1r re­

ports. 
(7) Getting orders aoo\'c a cutaill 

Wh2t It Means to Cut Price minimum size. 
Figuret.! on a b3Sis of selling on 25~ (8) Selling dealers in small tOWI1S or 

profi t : A price cut of 5% means that other places not regularly covered. 
the volume of sales must increase 25% (9) Opening up new outlt'ls, such as 
to replace the profit loss. hotd s ami restaurants. 

A price cu t of 8% means that the (10) Getting dead customers to order. 
volume of sales must increase 47% to (11) Selling slow items that general -
replace the profit loss, ly receive a small per cent of Ihe sales-

A price cui of 10% means that the mail'. time. 
\'olume of sales must increase 60% to (12) Getting cuslomers to handle the 
replace the profit loss, whole: line. 

A price cu t of 121h % means that the (13) Increasing number of repeat or-
\'olume of sales must increase 100% den, 
to replace the profit 1055. (14) Keeping down sales e:<penses. 

A price cut of 169£,' means that tbe ' (IS) Making demonstrations. 

(17) Making collections and getting 
credit information. 

(18) Sending in names (or mail ing 
lisls. 

(19) Selling dealers on tying up 10' 
cally with Ihe company's advertising, 

(20) Putting up ""indow or counter 
displays, 

(21) Helping dealers with their :1(1. 
vertising. 

(22) Making reports and tabulations 
for ndvertising departments, 

What a ~ime Will Do 
Hoss 1'. Seaton, secretary of the lIIi · 

Ilois Wholesa le Grocers association, 
has Jlublished an en\'elope enc!osufl' 
entitled" JOe Per Customer" in whi ch 
he says: "II you call increase the a\'· 
er:lge purchase l11:ule in \'our store \Iv 
on ly I OC the net results' arc astolli51;. 
ing and you add practically nothing 110 

your sale expense." Figuring 300 saIl' 
days a year, the table shows e:<acII.v 
what :\ loe per daily customer increase 
produces :t. year: 

IOC on 150 = $ ~,500 a ycar. 
lOt on ~ = 6,000 a yenr. 
JOC on 300 = 9 ,000 a year. 
Joe on 500 = 15,000 a year. 
roc on 800 = 2-1,000:1 ),e:lr, 
loe on 1000 = 30,000:t. yea.r. 

Applying the same rule to the sale 
of m,acaroni a JOC increase per ca se 
would go far townrd paying insurance 
and taxes as well as interest and de· 
preciation, How this would work i ~ 
indicated by the following table: 
JOe increase per case on t OO cases da;· 

Iy produces a $3000 increase a year. 
Joe increase per case on 200 cases dai· 

Iy produces a $6000 increase a year. 
JDC increase per case on SOO cases dai· 

Iy produces a $JS,(X)() increase a year. 
JOC increase per case on &let cases dai· 

Iy produces a $Z4.(X)() increase n year. 
JOC increase )ler case on 1000 cascs dai· 

ly produces a $30,000 increasc a year. 

EXPENSIVE HOTELS 
The unjustifiably high rates of llIa n~' 

hotels is pro\'erbial. 
A sailor who had been stopping at a 

fashionable hotel and who was payiu!! 
his bill, looked up a t the girl cashier 
and a3ked what it was she had nrou u,1 
hcr neck. 

"Thnt's a ribbon, of coursc," she.­
said, "Why?" , 

"\Veil," he replied, "e\'erything eI~c 
is so ' high nround here that I thought 
perhaps it was your g~rter." 

volume of sales must increase 160~ to (16) S~ding time wilh jobber sales- It isn't the trials fJ( liCe that worry 
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FLY, DRIVE, RIDE OR WALK 
-BUT BE IN 

Chicago, June 19 • 21! 
Edgewater Beach Hotel! WHERE ... ? 

WHY •.• ? Macaroni Manufacturers Convention! 

Prove Your Loyalty and Support of Your Association 
Convention. 

by Attending This Year'. 

Meet Our Mr. Frank A. Motta There. If You Are Contemplating Any Changes in 
Your Plant He Will Make Suggestive Layouts for You. 

No Obligation, of Course. 

Champion Machinery Co. 
Complete Flour and SemoHn. Storage and Conveying Outfits , 

ILLINOIS JOLIET, Macaroni, Noodle and Pretzel Mixers. 
Revenible Noodle Drake:a. 

~HE Crooksron Milling Company exten~ J ~beir compliments ro the Macaroni 
Manufacturers of America and wish 
rhem every success at their annual can· 
vention in Chicago, June 19 to 2.1, 192.8, 

The Crookston Milling Company 
Crookston, Minnesota 
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Macaroni Exports for March 1928 
The March 1928 exports of mac.troni 

products greatly exceeded th e Fehru­
ary shilllllents as well tiS thuse of 
March it year lien, The totd was K23,-
000 Il1s. So far this year the total ex­
ports of macaruni products arc slightly 
helow those of a year a);o. In January, 
February, March 1928. the to tal was 
2,321,000 Ihs. while in th e sa me period 
last year the tutal was 2.380,000 ILs. 
\~' hen the fiscal year is figured he);ill­
IlIng July I the quantity of exports fClr 
the 9 munths ending Mart.o h 31, 192M, 
exceeded the prc"iolls period h\' 
6,i08.ooo Ihs, tn (i.597.000 1"5. Th~ 
exports Ilr macaroni by wuntries in 
pounds and Iiollars :If.; ind icnted in 
the tahle hclo\\,. In acldition to the 
foreien exports listed hclow tlll~re were 
shipped (rom this country a total of 
152,.150 Ihs. til Purto Rim illid l-l:\waii 
bringing $11.199 during March 1928. 
This W.LS distrihuted ()'1,r..P Ibs. tn 
Porto HiCli "ringing $5.67i alltl 57,7 18 
Ibs, to Hawaii bringine $",.12. 
Countries l'uUluls Dollars 

Iri sh Free State............ 1,200 
United Kingdom ........ .. ISo.()()8 
Canada ........................ .. 2S0.-l l 2 
!Jritish Honcluras ........ . 1,003 
Costa Hiea .................... .1.-1('9 
Guatell1:tl" .................... 2.g-o 

.0> 
,tI.i08 
2 1"'59 

9' 
,12li 
172 

Macaroni and Spaghetti Dishes 
By "The Forecau," World'. Leading 

Food Magazine 
MACARONI AND CORN PUDDING 
~ packa.:c macaroni 
I CUll cannrd corn 
I CUll milk 
~ IUSIIOOIi ~ a h 
:! q:~s 

I'epper and paprika 10 5ea~lln 

:! I;lb"~ s l luonc ma:flrd bUller IIr !'ub­
SlilUlc 

Cook the macaroni in boiling sa lted 
water for IU minutes, then drain. Beat 
the eggs. add milk, salt anti pcp per. 
Mix with the mal'aroni :md add the 
huttcr. !'nur into a greasel! shallow 
haking' dish alltl hake in a moderate 
0\'en-3~0 degrees-for 35 minutes or 
lInt ~ 1 firm :tnd sli ghtly llrow ned un to(l. 
SeJ\'e hut as a vegetahle or main 
luncheon dish. 
SPAQHETTI WITH BBBP BALLS AND 

TOMATO SAUCB 
~ p;lCka.:C Illa.:hrlli 
H lb. chullfled beef 
:I I lict's bacon, ehollprd 
III CUll milk 
Y; CUI) soh bread crumb, 
J lablupoon millcrd onion 

Honduras .. ................. . 

~~~~r~~~lIi~ ... :::::::::::::::::::: 
Sa l\'a(lIlr ...................... .. 
l\fexil"11 ........................ .. 
K F. alltl I ... tbradur ... . 
Bermudas .... ............... . 
Barll:lclns ................... ~ . 

~~~:~~~ .. :::::::::::::::::::::::: 
Othe r U. W. 1.. ............ . 
Culla ............................. . 
I~uminican Rep ..... , .... . 
Netherland W. I. ..... , .. 
Haiti Hepuhlic ............. . 
Virgin Is, of U.S ....... .. 
C.111I1II~i a ..................... . 
Peru 
Ve ne z ~;~i~' .. :::::::::::::::::::: 
British Indi a .... .......... .. 
British Malaya .......... .. 

2~1',~~n .. :::::::::::::::::::::::::: 
Ja"a :11111 Madura ....... . 
East Indies .... , .... " .... , .. .. 
Hung Kong ................. . 
{~!a.n : ......................... .. 
S' lhppltle Is . .. .......... ,. 

lanl ............................ " 
l~~s!ritlja ....... ; ............. . 
. f111Sh Oceanm ........... . 

French Oceania .......... .. 
New Zealantl ............... . 
:\frica ................ ....... ... .. 
Union of Suo Africa .. .. 
British We!lt Africa ... . 

8,8<)' 
3,H.l7 

iO,OII 
so, 

82.3,1;2 

55.' 
l.-l41 

I(), 

1.73" 
;\IN 
hl7 

71,7 1S 
5.-1·12 
1,15 1 
9.4"7 
(~5 

1. 125 
9" 

1,27i 
l,iS' 
1 ,+to 

640 
10,018 

915 
"R 

I,::!O(' 

4.&yJ 
2,725 

'00 
88mB 

'7' 
i M3 

6,242 
fir. 

1,<)8(1 
21.1 

Total .......................... B:!2.iK3 

S;l1t ;11111 pepper 10 season 
J lablullouns nour 
.1 CUI'S Hewed lomatuu 
I II:!a SIIoon lalt 

525 
280 

.1,MJo 
53 

(1.529 
J~ 

127 
.8 

153 
51 
77 

4,206 
Soli 
121 
({I I 

( ot. 
I:!<) 

" 1.11 
207 
175 
75 

K2i 
.08 
38 
.f" 
i77 
.\!l<) 

'0 
9.8 •. , 

:!O 

83 
726 
2., 

227 
2(j 

io,O~i 

Mix meat with the hacol1 crumbs 
union anti seasonings. Shapc 'into ball~ 
about olle inch in diameter and saute 
in hot drippings. Doil the spaghetti in 
sa lted water for 10 minutcs. Drain 
and place un a hot platter, Arrange 
the cooked meat hal;s un the spaghetti. 
Add the flour to Ihe drippings in the 
frying pan and mix until smouth , Add 
tomatoes and salt and let boil for 2 IIr 
J minutes. Thin with hot w:ttcr if 
necessary, Strain onr the sp:tghetti 
and ser\'e very hot. l'''prika l1Ia\' he 
liberaliy sprink led over the mcat ' and 
spaghetti before se r\' ing. , 

MACARONI AND OYSTERS 
}1 packal:r macaroni 
I pinl oy,lrfi or chopp~d d;llllS 
J tablul,oon, bulltr 
~ Irupoon paprika 
I leaspoon \Vorculru hire nucr 
.. lablu lloon. "raled du~t5e 
~~ CliP fine: bread crumb. 
Sail and peppt'f 10 Ita,on 

Cook the macaroni in boiling salted 
water lor 10 minutes, then drain. Pick 

over the oysters, removing any .. ," •• I"'============================================~ 
of shell, Uiuse with cqlcl water. 
tlltcrnMe layers of macaroni and 
\e~s in 11 creased baking dish, 
kllng each layer of oysters with ., 1 
paprika, bit~ t1f hutter and brc3'1 
cru mhs, llave. lIlilcarnni for the Inp 
);Iyer, sprl'ad with the remain ing Im3,1 
crumbs and the ,.oheese mixed togethcr 
S train the uyster liquor, add the WUT: 
cestershirc :11111 pour o\'e r the Ul;lfJ' 

mlli. Uake in a muderate m'en aimUI 
35 minutes. 

Genuine fricmlshil' has no .\xes I,) 

,;rind nor 10RS tn roll. 

Will Investigate Chain 
Stores 

1_1st munth the U. S. Sen:t te alill! '" 
cd Senator Smith \ \T. Brookhart's reh 
hlliol1 directing the Federal Tr;ulc 
Com missinn In im'estigate clt argl'!i 
generally made that the chain stllre' 
0.1 the country ;Ire C:,ri ying un prac. 
IIces cunt rary til federal law and :lC ' 

c~(llcd ,trade ethic' This investiga· 
l IOn 111Ight serve to bring underst;tlhl· 
illg Ollt of chaos anti to determine I h ~ 
relative IKisitions of the \'arious furlll ; 
nf distrihution. 

NOW! SAVE REAL MONEY 
ON YOUR CARTONS 

OUR new plllnt in Sou lh Bend. Indiana. 
is the finest exclusive folding boll. 

factory in country . 

Fully equipped with man modern and 
cfficient machinery. it offers unullunl fucililies 
for th e mnnufacture of quality folding 
Carton" 

Reduced overhead eXpenll L'!I enable us to 
operate at II lower cost than cver before. 
This means n decided laving to the Macu­
roni I ndustTy of 10% to 20% on car Ions 
und II ltelis. 

'ACTOPJES-SOOTII BUD, UCDlArtA 

Let us CKplnin our proposition in detail­
sec us at the Macaroni Manufacturers' Con­
vention. Headquarters. Room 742. Edge­
water Beach Hotel , 

EMPIRE BOX CORPORATION 
SALE.'i OFFICE 

330 South Won. Street 
T.I. W.b.,h 3333 

CHICAGO 
CONVENTION IIEAOQUARTERS 

Room 742 

This fIIo\'e has thc appro\'al uf th( Il============================================="il 
I~ading wl1(~lesale and retail orgal1iu· 
trons who III their con\'entions han 
rcgularly nnt l consistently rc suln ,1 
that the chain stllre is a menace wil h 
privilcges denied lhe indep:mlcnl 
dealcrs. 

:Macaroni manufacturers nrc llh'illc,1 
in thei r attitude tnward the propo:'t'll 
im'estigatinn, depending on whethcr 
or not they do business with the 
chains. The whole industry, howenr. 
will watch wilh deep intcrest the pr .. ~· 
ress o f the im'cstigatioll and thc flml 
conclusion 01 the Fedcral Trade Cum' 
mission. 

The important clausc in the resolu· 
tion authorizing the investigation 
gives the Federnl Trade Commission 
:..Imosl unlimited power. It reads ., ~ 
fullows: "The advantages or disa!l· 
vantages of chain store distribution i:l 
comparison with those o f othe r tYllt's 
of distrihution as shown by pri cc~. 

costs, profits :..ml mitrgins. quality IIf 
goods and ser\'ice gi"en by chain '\lores 
and o ther distributers, or res\ hi"!: 
from integration, managerial efficiency 
low o\'crhead or other similar causcs." 

The spiritual struggles of a man tic· 
termine his action!!. 

THE UP·TO·DATE HOME OF 

HOURGLASS BRAND 
SEMOLINA AND FLOUR 

Made From Pure, Selected DURUM WHEAT, Which Requisite 
To Assure all the Essentials of a Highly Nutritious. Palatable Macaroni. 

DULUTH .. SUPERIOR MILLING CO. 
Main Office DULUTH, MINN . 

NIIW YORK OFFICE: F 7 Produce 1!>r.hl1rlge 

PHILADELPHIA OFFICE: 41\8 Bounoe nldg. 

.. 

BOSTON OFFKP.: 88 Bro,d Street 

CmCAGO OFFICE: 14 E. Jackson Blvd. 

• • L 

-...... 
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Patents and Trade Marks 

A mrmlhly !I' ricw of l'alelilS granled un 
mOlcaruni macilillcry ; (If OlI'l llicaliolls for, reg­
islra,i,,11 8 uf, tr:ule marks 3]11'1),1118 to maca­
, uui I'Tul lnelJ. In ~Ia)' 1928 the fullow ing 
Wt'H' n'I~1I1t', 1 I,), ,III: Unitcli S tal l'S Iialeni of· 
fice : PatenU granted, IWIIC. 

TRADE MARKS REGISTERED 
The Ir,lIle marks a flecting 1lI,Icaroni Ilroo­

uels or raw maluials r('Giltered werc as fol· 
lows: 

Delmonico 
TIll' 1,:Hle m:llk ul the \\'l'Ilch('Sh' l ~Iaca· 

rlllli ("1111 ':111),. ~[t. VcmuII, N. y " (ur UIC lin 
allllll'lIlar), I'astu . :\I'I.li(alillll was fikll Aug. 
9, 1927, l'uMishcti ill the Ollicial G:llctl e 
l ice. 17, 1927, :Inti in the Jan . 15, 192i1, 
iu ue uf The ~Iacarlllli Journal. Olll'm'rt 
claim lise since Fc1lruary 19!7. 'rhe ",lIle 
mark was duly rcgiJterrd ~Ia)' H, 1928, :ulll 
givrll Nu. 2.JI,7JI. 

The Ir,ule mark i, a l,alld ill Ihe III'I 000 r 
Cl'l1kr uf which al 'I'I.·;US Ihc tr;ule Il:lme "lJc:I­
monico." 'I'u Ihe Jeri in an 0\';11 is a drawing 
uf a lII:1id ICrrillg a dish of l itaming ' 1':1-
glll:Ui. '1'0 the right is Ihe drawing o f a child 
el1jo), illg Ihe fuot!. Br lt/w the Ir :l~ l e lIamc is a 
seron Ih:ll c:uriu the \'ariel), (I f the IlrOl.lucl. 

Ricco 
The lrade m:uk of 1\lIlouio Uiecohono & 

COmllOlll)', New Orleans, L .. ". for usc on mac­
arnni I.roducu al1ll chene. AI 'I,licatioll wu 
fLle tl jul)' B, 1927, Ilubli . hed in the Official Ga­
lelle Fell. 21, 19Z5, ami in the J,larch IS, 1928, 
iUlle o f Tht J,lac:uoni J ournal. OWlLerl 
claim \lSe linee J,larch 191-1. Trade mark 
1'0';11 du1), registered ~Ia)' B, 1928, aniJ gh'en 
No. 2-11,853. 

The trade mark is the trade name in 1e\len 
witli Mack !,onle rs aniJ white centers. The 
last stroke leltn "R" n,ings in a umi­
circle I,cncaln Ihc olher letten in the traue 
name ami ('fuling in a curl in the end. 

Purity Cro.1 
'rhe Ilri\'ale I,rantl traue mark o f I'urit), 

Crull J,fodd KilchcIIs, IIIC., Orangc, N. J .• as­
signor 10 lJclane IIruwn, lue., lIaltimore, Md., 
fur lise 1111 call1lctl Sll,lghclli ami olher IllCdal 
rUIIIls. :\I 'I,llcalioll wu filed Dec. 2, 1925, IlUh­
lishl'll in tile OOicial Gau:tte J,larch 6, 1928, 
ami in Ihe "I'ril IS, 1928, issue of The ~lac­
aroni Journal. O\\'nen claim usc ii ll te Dl'­
eemller 1914. Trade lIIuk was clul)' rt'gisle:re: t! 
~Ia)' IS, 1928, and gh'cli No. 2U,10l. The 
Ir'''!'' nlark i! Ihe Iriulc lIallle ill heil\')' 1)'11(. 

TRADE MARKS RENEWED 
The Irati ... l11uk of Ihe l'fillTmanll Egg Noo· 

lil t COml,any, Cle\'c1;uul, Ohio, which ..... as re:g· 
ish'rrd JUlie 7. 19l1:1, was granlctl r ru~wal 
Ilr i\'i1cge:, Ma)' Zl, 19.!H, efTl'clh'e Jill)' 7, 1928. 

TRADE MARKS APPLIED FOR 
Tllrr!! al' l,litaliolls for registration of Inac­

arolli Irade marks were: made in J,la)' 011111 
I.u"'isllell in the: OffICial Galelte to IlCrmit all­
jecliolls Iherelo ..... hich mU ll Le malh: wilhin 
JO t1ay' o f l,u lJl i(7. lion. 

Locks 
The I,rh'ale ',rant! lude mark of the JolllI 

II. Lock ComllOlll),. Inc., Ne:w York, N. Y .• 
fur usc Oil macaroni, spaghetti tlnd other. 
food,. Al'lllicalion Wal file-d Jan. IS, 1927, ;lilt! 
IlUhHshed May I, 1928. Owners clatn' ule 

sillce Jan. 10, 1927. The Irade mark is the 
trade nam e in heavy I)'IIC! ..... ilh a Iladiock 
shown hUlig 011 tll C lower cun'r of Ihe: let­
ler "C." 

Omega 
Thc I.ri\·ate I,raml of J. T. Fargasun Gro­

Cfr), COl1lllan}" Meml,hil, Tenll " for ule 011 

ma~fllni Ilrlld\lClI, rolletl 00111, cic. AI'llliu­
li lln was filfd March IS, 1928. alld I,ul,li!lled 
J,la)' K, 1928. Owners clainl usc: since 19Z1. 
The trad e: mark is Ihe trade: name in he:\\'}' 
l)'!lC. 

Dehnonlco 
The tnule mark (If the WCltche5tcr Maca· 

rUlli cllml ~1 n)', Mt. Verunll, N. Y., for use 0 11 

alimentar), 11OI11es. "I'plicalinll ..... as filed Nm'. 
17, 1927, nml Ilul/lishcd ~13Y IS. 19Z1i. 0 ..... 11-
en claim usc .inee Frhruu)' 1927. The Ir:Hle 
mark is the tralle 113me in a reclanglc umler 
which is a . llOIce for Ihe IlOlrlieulu \·3riel)·. 1'0 
Ihe left in an 0\,:11 i~ , hll ..... 11 a maitl sen'il1k 
a IlnminR dilh o f Ihe I.roduct allillo Ihe right 
in an to\'al is a ho)' tluing jU~licc ttl it. 

LABELS 

Sushdsk)' doillg lIulinen al 
Wholelale Groccry comllOltl)', 
for ule on grocery llr(llillct' i 
nlent3ty Il,lstc. (olherwile known 35 m,,,,, •• I. 
I.roducts) . Ai'I'lkalioll was fil"d 
1917, allil Ilulllished J,lay 29, 1928. 
claim lise sillce July 21, 19Ui. Trallc 
thc Irade namc ;lllpe3riug O\'\,r a I 
the Lil'er!)' Bell anti a CUI')' III the "''''''';;. 11 
of Imlellt:uuellce. 

Klnl-I1 Re 
The tr:lde mark o r Kurtz Urothers, 

tlell'hi:!, 1'1'1111 ., for usc 011 Inltcaruni 
1\11111icatiulI was filetl "I,ril 6, 19Z8, 311d 
lishrtl J,h)' 29, 19,?g. Owncrs r1aim IU~' 

J,larch IS, 19ZB. 
Tile lrade mark i~ the tralle lIame in Ilbifb 

Ihe wllnl "KinS" aJlIOCan in Ihe 1I1'l lI' r r i~h: 
I.ant! corner and the wonls " II Ite" i l ~ • 
lower left corncr. In I.clwecn is a II 

Iliclllre of a killg as t!lllail), IlOrlra),l',1 1,11 

pla),ing card •. 
----

Sponsor Spaghetti Supper 

THE NEW ELMES' SHORT CUT PRESS I 

Gives the greatest return for every dollar I 
Alphnbcti~al or fnney cut goods made an)" dC!iired thickness. 

rarinble speed lmnsmission. More speeds. Fincr ndjustmcnts, I[ydraulic and auxilia r y packing cylinders, IJro tlle LJl usheil, 

Aunt Sarah'. EgI Noodles 
This lilir fur 1:11."'1 U5ell I,), Trafie:mli 

Il rolhI'T5, a .iugu, III .• W:lS rCl~isl e reti ~I:t). 15. 
1928. ,1Iul gh'ell title No. J.J,009. Hcqucsl 
for lallt:! IlC rmit was puloli sheu J :III . .$, 19Z8. 

S paghctti s lippers arc always " "!,U' 
lar anti frequently bring out the larg. Dough t cmpered by he ..... ting dcvice for hot water or st eam. 
cst attendance o f the seaSon. Thai i Cylindeu outside packed. No di.manllint to repack cylindeu 
thc opin io n of the Young Ladics Su. High nnd low pressure pUlllp. Vnl\'C lift. S peed rcgulntinl! valve. 

TRADE MARKS REGISTERED 
Direct Line 

The I'rinle llrant!tr:l lie mark of Dirt"ct Dis­
tr ibulors, Inc., a litain, III., lor lIIe 011 canncll 
roods iucluding unnell 'Ilaghelti. AI'I,11(:;1lioli 
was liIell Jail. 23, 19Zi1, l'UI ,1i5hCtl ill Ihe Of­
ficial Gaulle ~Iareh IJ, 1928, al1ll ill the Allril 
15 iUlle or The Macaroll i J ourn .. 1. Ownen 
claim usc lince: Oct . 10, 1927. The ftgi stra­
liull number is 2.JZ,CI55. 1'ralll mark is the 
trade name ill hra \')' ~I)I. 

dality of the St. Anthony churc h, Ill' EHYDRAULIC S 
tavi a, N. Y., o n re\'iewing its I ll ~1 .UT .. ,.tII UNT 0' ' -b, P,ufsU ~. l.'"09P 
SOCial season and comparing it wilb INun" 10 '1"1\: .. ..:101.0 ' If' ' f' ,:r. 

• H'I"DII ... U .... C I.UCHINI\:II'I" , ~~ 2 ~ q; 

the final social feature, a spachelli 'i;; i. ;; ·J S /HC 15" b ''', ) .. " . : 1 

~"NY I\:t.~u PRUitt 
aUll.T 0 ... "..: u yt",R I 
... 0 0 "''':1: IN OI l: TOO ...... 

supper held last mo nth . Abo UI SOLD WITII Tilt: t:UIES GUARA.STt:E···.·llurr CLASS MA.n:n.IA.I. AND \\'()IU\.MANSIIW 

were sen-c.1 with the tastily CHARLES F. ELMES ENGINEERING WORKS. 213 N. Mor~an St .• Chicago. U. S. A. 
spac

heu 
i unde r thc f'f ... YOlk Elpott Offi rt. ~ :!t) I.tllnM ton ,\v ~ , . I'b"n. I ... ;n~ too i~1O 

Samuel Vigiano anti o vcr $200 waf 1!==============:;;;:=====================,-===============dI 

TRADE MARKS APPLIED FOR 
Declaration 

realizcd for the o rganiza tio n. 111 atldi' lr============="-::::::::~==;~;~~~;~~~~;;~;;;::;~::~l ti o n an appctite for spaglletti was 
atcd among many who ha \'c not 
as frcquent partakcrs o f this IIrodurt A nationally-known 
:IS its wholcso meness warrants. plckl&e produced by 

Stokes 6: Smllh M.· The Ilrh'ate brand trade mark of Maurice 

MY FAVORITE RECIPE 
Macaroni and Ham 

II)' F. 1. TfJAIUNGEN, Tlwri"Yi'r Macaro"i Co. 

....... 
~ Pound Macaroni 

INGREDIENTS 
I Cup Milk or Cream 

I O nion Minced -2 Cups Boiled I-Iam , Minced 

Egg Ileal en Dried Mustard, S alt and Pt'ppcr 

METHOD 
Boil macarolll III salted hoili ng walcr utllil tender (about 15 minutes ) . 

Lca\'c cooking ulensil Utlco\'c retl while boiling. Drain in colander and 

hlanch . 
Place in a bullered pudding dish. Boil m .. cuoni in layers wilh minCCt I 

ham, season with mustard ami onion; heat onc \'gl:. add a cup of milk 01 

cn'am and pour over macaroni 3Ull ham. Season wilh salt and pepper Itl 

tasle and b.lke in hot O\'en for 20 minutes. 

REMAIlKS 
This is an im'xpcnsi\'e, wholt'somc mt'al alltl macaroni comliinalion, a 

pleasing onc-dish meal. 

(Tdl us )'Ollr /atJorih' Macarol/i/ Spaylu'ni or Nilodlc Redpe.) 

chinet. 

STOKES & SMITH 
Machines for Package Filling, Sealing 

and Wrapping 
An extcnsive line o f machines for packa~ill~ . 
Machines that mcas\lrc by \'olume o r by weight. 
Machines th il t seal and m :lc hines thai wrap tiShl ­
Iy cartons of many s izes. 

A Size and Speed for Every Need 

Fully ;J.·utomatic s inglc purpose machines for hi~h 
production; machincs o f m oderate sJlced, ~tl · 
Justable for sile of package and nccollll11Otlatll1J: 
various materials and \'ario us packaJ,:cs fo r the 
smaller output. Dusty mnt c rial s handled with · 

ou t dus t. ,\ccuratc \\'ciJ,:h IS J,:uaranlced C\'CII f' lI 
the mo re diOicuit mat e ri a ls , 

SAVE---
Material, Labor, Contents 

IMPROVE---
Display Value, Selling Power, Preservation of Conlents 

O ur experi cncc is at you r service in so\viTlJ,: 
packaging probkms. \ Ve s hall hc J,:lad 10 han: 
you call o n u s. 

STOKES & SMITH COMPANY 
Summcrdlllc Avenue ncnr H.oosc\'clt Boulcvnnl 

Philadelphia. U. S. A. 
Brltilh Office: 23, COlwell Road, London, E, C. 1. 

" '. 
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Notes of the Macaroni ' Industry 
Tariff Investigation 

Unwarranted 
At'conlin!;' to :llInOUI\CCIIlt! lIt by the 

secretary of the U. S. TariIT Cnnllllis ­
sinn, Washington , D. c., nn May I, 

11)28, th e go\"crnmcnt has "ecitled an 
ill\' csti~ati(ln nf the purposes of Sec· 
tinn ."\ 15 of the tarirT ac t of 19.2..! :Isked 
hy the Nntinna l Maenrolli M:lIlufac· 
hlfers association is not warranted 
:Il"cnrtiing In it s recnnl. Snme time ngfl 
the 1\:alional Mal'artJni Manufacturers 
ilSslJt"i:ltion illlilliell t" the commission 
for ~ II\ ill\'esti~~l1ioT1 (If the cnst of pro· 
duction nf macaroni and other alimcn· 
tary pastes in foreigll CIlun tri es. " 
preliminary survey convilll:ed the com· 
missiun that sudl an iU\'cstigation 
nccd lI ot 1I0W he m:Hle. This action is 
nnt tn he U1ul crstno.1 as a linal di smis· 
sal of Ihe Maca roni Illllustry's appeal . 
The commission will lle glad to li sten 
tn any infufllmliull of chang:ed Wlldi · 
li ons an.1 ad.litinnal data that might he 
IIll c,,\'ered an.1 suhmittctl . 

20 Years of Macaroni Imports 
Thc ri se and fall of the quantity of 

mncaroni exports ,luring the pnst :! 

score ,"cars is shown in a tnhlc of im· 
ports ~f macaroni products ill pounds 
{rom IgaS to 1927 inclusive. It will he 
scen that the imJlorts reached the high · 
cst point in 1914 and {ell to the lowest 
figurc in 191 9; :ll so thnt afte r the war 
it reached ils highest point in 11)25 

since which it has heen steadily H!cCII· 
ing. The tahlc: 

,,,,,8 
' <JO" 
II} I 0 
11)11 
II)I~ 

191 ,\ 
1914 
l!il 5 
1[116 
1911 
1918 
1919 
19ZO 
II)J I 
JlJl! 
192,\ 
19!4 
19.1.~ 
1!}26 
19!i 

Mauronl, Etc" Pound. 
.............................. _ .. __ ................ Qi,Z.U,1oS 
........ _........................... ............. 85.114.00J 

...................... .............. _. 113,11:1.801 
........................... 1'"',119.116 

................................... loH,2,\ I,O!8 
................................ _ ...... 106.500,15' 
.... _ ................................. _ 1:.6.1;18.6:11 

... _ ...... _......... ................. 56.524.480 
...................................... ..... 2I,i89,60J 

....................... J.412.50J 

::::::::::::::::::::::::::::::: ~:~ 
...................... _..... .......... 800.210 

............ _ ................ _.................. 1.291.J65 
.............................. 1.99 1 ,1)J.1 
...... .. ................... .1.2~J.9 .1J 

......................................... .1.869.541 
.......................................... 6.IOI.J58 

............................ _ .. _ ...... _ ....... , 5,187.(1)6 
........................... _........... 4.11:1,000 

Investigating Suspicious Blaze 
A hla1.e that c;\U scd sliJ.:ht damage 

tn the :\, M:lrtella ro & Cn mp:IIIY )11:1111 
at 11th a\·. anti zoth st .. T:llnpa. FI:I ., 
nn April 28 "':IS regarded with suspi · 
cion !Iv the au thorities whn caused the 
arrest °uf the I~ \\'ncrs o { tire plant, says 
the ·l.lIl1pa Trihune of April 30, 1928. 

It is charged IIy tire firemcn and po' 
li cc that tubs and huckets of gasoline 

were found in various parts of the 
building. The owners maintain thc)' 
know nothing of the origin of the lire 
anel that if gasoline was found on the 
prclllisc~ it must hil.\'C been placet! 
there by persons seeking to do them 
personal injury. The owners afC Onn­
frio Martcllaro, A. Marlcllaro, James 
Martcllaro ami Fcllip)lo Valenti. 

Sues (or Insurance 
The General Macaroni company uf 

Eric, Pol ., whose plant hurned last 
Fehruarr, has filed sui t against:! in · 
Sllra Il C (~ companies to collect $10,000 

on in~urance policies taken out last 
June. The plaintiff a\'ers th at the 
macaroni plant was insured (or $15,000. 
with a total protection split equally 
alllilng 3 companies, and that the 2 dc· 
fClHlant companies ha\"C.~ repeatedly re· 
fu sed to pay damages pro\'idcll for ill 
the policies issued. 

At the time of ihc fire there W:l !\ a 
*10.000 mortgage against the macarlllli 
pl:lI\t , the statement indicates. whidl 
was protccted hy mortgage clauses in 
each of the insurance policies, The 
actual loss to the owners was in excess 
of the insurance, as the building was 
onll'rcd rOi l ed , 

Blaze Damages Birmingham Plant 
.. \It enrl" morning fire the last week 

in April ~atlSed $500 d:lIll:lJ,:'e hI the 
)llant flf the Birmingham M'lcarnni 
{omp'lIl),. Birmingham, Ala., and $1500 
to raw material anti finshed product. 
Fire was due to defeclive wiring :uul 
IlInst of the damage was due to wala 
II sed tn control the hlate. 

Stuart Named Vice President 
Jt. Douglas Stuart, lon~ an active 

"nicial nf the Q uaker Oats ('OIIIP;IIIY 

of Chicilgo, hilS been c\c\'atcd to vice 
l'resillcnt of the firm to succeed James 

H. Duuglas. The latter will 
ns chairman of the c:-tcetlth'e 
tee of this firm that has been I 

illg' somc fine business :\1111 
sOlllHI expansions in "arious food I 
inchuling macaroni. 

Vittoria Co. Incorporates 
The Vittoria Macaroni compan)" 

Trenton, N. J.. has been in,. tor ... r", ' 
with n capita l stock of 
three leading stockholtlers 
the articles of incorporation 
tonio DiBella, Sam ))iBella ami 
tore Ca rli si, Plans (or the 
ment of the 
making. 

Salt in Macaroni 
Helieving that the usc of hil{h 

salt, espccinlly suitable for 
ll1anuf:l cturc, will ;uhl . 
cost of these products, the a 
al Sa il compa ny of New York 
Scrantoll, Pol ., is sponsoring SOIllC 

search work alung this line. hi 
chemists will study the macaroni 111.1n· 

ufacturing process :lml will eXperill1fn! 
with "arillus (orms of s:\1t to determine 
just what quantiti e!'. if any. and will 
particular salt clements, if any . ~I' 
spcdally su ite.! foT' high gfil..le man · 
rOlli making, The cnoperation IIi thf 
Icading firm s of the cnuntry ' will lot 
sought in carrying on this rCH':th" 
\\'(11 k from which 1I0lh indm'lrirl 
shouhl profit. 

Soviet Macaroni Exports 
The American Russian Chamh:r 

CU II1IIIereC in Ncw York dty 
thnt 912 lung tons of macaroni 
lIels were exported frolll Russia 
ing: the first :\ IIlnllths of the year ~nl l 
thai the demand (o r this produ.:! in 
fnrciJ.:n cOJunt ries, eSllecially in Franct 
allll Sl'allllin~l\"ia, is stead ily b'To \\" it1~. 

United States-Macaroni Imports 

Imports uf macaroni, vcrmicelli an,1 1917' 18, hr countries or orib~n, a ~ ,.tf. · 
similar preparations in the c~ !end:rr cially reported by the Depnrtmc lI l ~I 
yeMs ' 918-' 926• alld the fi s .. :.! year Comlllerce, in Ills. (000'5 omitted) : 

Frllm 11)26 I I);:S 19/4 II):lJ 19:1.1 11).11 19;:0 1911) 1918 19I i· l ~ 
Hchdllm .............................. 5 , • Nrll1crlands _ ................ _ .... , 
hal v " .. .. ___ .......... _ ............ _42:18 .~5JO J625 2704 ;tO~I) '" 114 
Spain _._ ................ _ .. __ .. '" \I;: 6, -17 55 90 31 

,. .15 
S ..... it zl·,lilntl .. _ ............ _ .. _ , ,n • " Frallcc ........................... _ ..... ,8<, 

'" J~5 ,88 :u6 152 

Germany .............................. ,8 9 , 
! • r. rt'ccc .................................. 5 

HUIII:ao' ...... _., .... __ ...... _- • , , 
Ullil~d Kin l:dom ... _ ......... _ , ,6 Cll.llada .. _._-....... _-_ ... _ .. J 5 .1 , • " 

1 
China ..................... - .. -.. _- 4:1 'J 'J 8 , 8 J " J' " H OIIl.:lw ll 1; ....... _ ......... _ ...... 301 ;:8J .\01 ,.. ,,6 ,,., 

'SO ;:56 6, ,,~ 

J:-'1HU1 _ •. _ .................... _ .... _ •• 252 254 ,.. 255 '57 JJO 318 S9S JOJ ", ~J 

T o tals __ ................ __ .5225 6, .. 4S.15 J.l76 "'" 1587 805 OOJ ,02 6,0 

-':~ ,~ ~ .... ,...... 
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"Good Macaroni require. good Cheeae" 

LOCATELLI 
-LEADING BRAND FOR OVER 60 YEARS-

GENUINE 

ROMANO REGGIANO 

LOCATELLI'S GRATED 
Genuine imported wcll seasoned 
panncsnn chCCS<! in originnl 2 oz, 
boxes. 

12 BOXES PER CARTON 

MATTIA LOCATELLI ~:.~~~~ 
24 V.rlck Street (loa1tlJj lIuiIdinr) 

Macaroni Making 
0041 '9:.7 BDITION'" 

In I,aliall • fbi Renala Ravtlta 

A complete, interesting and inConnativc story 
o! Alimentary Paste Manu!acturc - Mixing • 

Kneading. Pressing and Drying. 

WeU Illustrated Fully Ilzplained 

A aOO-page book that sh-ould be in the library 
o! every macaroni finn in Amenca, whether 

you read Italian or not. 

Price (duly and posloge included) $3.00 
Add,..,- iUCARONI MAKING, 

CllT'C of Macnroni Journal, 
Braidwood, IU. 

Industria del Pastificio 
191.1'-1l1 RBNt\TO ROVBTTA 

Storin - Fabbricazionc - Impnstamento 
Grrunolazione - Raffinnmcnto- Torehi.tum 
Tmncintum- Asciugrunento-Conservnzione 

ImbaUaggio -etc. 

Con 107 IncisIon! e 4 Ttvole 

WOOD 
BOXES 

Our materials --- Gum and 
Cottonwood, ideal for meet­
ing the essential needs of 
food packers. 

1. 
2. 
3. 
4. 

Odorlea. 
Clean, plea6ing to the eye 
Nail·holding texture 
Great carrying 6trength 

Inht I. actual appearance of Snl.hed 
two-piece bottom, 

Hidden under thle tepe whh:h .. el. the Joint 
aN two corrulet.d f •• teneFl, holdln. 

the piece, to,.t~ ..... 

We strongly urge use of ends 
at least one-half inch thick to 
give a surrounding for the nails 
that will make them hold. No 
matter what kind of woods you 
use this is essential but GUM 
holds and keeps nails as only 
Hardwood can. 

Our ample facilities. timber supply. 
experience in this .line. and railroad 
facilities guarantee prompt attention 
to orders. 

ANDERSON-TULLY CO. 
Memphis. Tennessee 

GooclWood~ 

-." ... 

3; 

... 
t_ .. 
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Grain, Trade and Food Notes 
Durum Situation Promising 
The heavy increase in United States 

durum production in 1927 appears to 
ha\'e been largely offset by increased 
consumption, either mixed with other 
wheat, or used in the manufacture of 
macaroni, breakfast foods and (or sim· 
ilar uses, and (or increased seeding. 
Exports o( dUfum wheat (rom July 
1927 throURh March 1928 as far as in­
dicated by inSllcctions (or export (roll1 
U. S. porls and ClIliulian inspections 
of U. S. wheat, amountcli to 17.f)46.0IX1 
bus., a decrease uf 855,000 hU 5, (rom 
indicated exports (or the period last 
year. Dunlln prices at Minneapolis 
have been rising' since the middle of 
February until, fur the 3 weeks ending 
May 4. No. :2 amber durum was only 
about IOC uelo\\' la st year, whereas in 
Decemher, January al\ll the first uf 
February it was a\'eraging abollt 4°C 
below. 

Canadian inspectiuns in the western 
grain dh'jsion, all Canadian grain, 
amounted to 14,261,000 bus. by the end 
o( April, an increase of 1046S,OOO bus. 
o\'er inspections the preceding year for 
that period. Canadian durum contin­
ues to grade much higher than last 
year, ." .8% of the grain inspected he­
ing included in the first J grades com­
pared with 12.6 last year. Last year 
was a floor year, however i (or the .l 
years hefore that the first J grades in­
cluded an average of 62% of the total. 
Much of the Canadian increase in cro" 
appears 10 hal'e gone to Italy, which 

country had a smaller durum crop thill 
year than last. In Algeria, (ollowing 
the large durum crop of 1927, export" 
(rom July I through December, 1:lte~1 
pcrind reported. were 2,34S,OOO hus., 
an inc rease o( 6.t8,ooo bus. o\'er ex­
ports (or that period the preceding 
yea r. Algerian exports Me prouably 
all taken hy France. 

Early IJroSpect" for the 1918 durum 
croJ' in important countries favor in­
creased production, although too early 
fur definite indication. Reports IIf 
United States farmer intentions to 
plant point to an increasetl durum 
acreage this spring and seeding condi­
tions were good in the northwest. 
Seeding rcports in Canada arc also fa ­
\'Orable. In North Arrica the acreage 
(, f all wheat, mostly durum, is 7.3&),­
l1(l() :I\.res which is 4.7% greater than 
a year ago. Conditions or the growinA' 
crop appcar to be fa\·orable. Last 
year early conditions had not IIeen so 
fa\'orable as this year but they im­
proved later in the season, resulting in 
high yields. \Veather in latc April, 
May anti early J\II1C is important in 
North A(rican production, particularly 
with resJlcct to dry hot winds which 
sometimes do much damage. Italy, 
which imports United States ami Ca­
nadian dur'Jm 10 supplement her du­
mestic supply, has an acreage pruh­
ably about equal to last year and has 
had better growing conditions than 
last with the probahility of a larger 
cmp. 

DURUM WHEAT 

Inlpection in United Sutes Ind Cln.d., yean be,lnnin, July I, 1925-26, 1936-27; 
monthl reported 1927-28 IDd elrller year. 

COUl1lr)' and MO\'Clllrnl 
YcarbeRinning 

July 1 

EXPORTING COUNTR IES 
1915-26 19J6.27 Monlh. 

1000 1000 
bus. bus. 

Unilcd 5t.lc5-
Inspections in U. S.· .......... _ ..... __ . 4,170 
Inlpeclion!l in Can.da. 

6" July-Mar. 

Eastern lJi\·i. ioll ...................... 22,802 19.1011 July-Mar. 

TOlal U. S. whcal _ ....... _ ........... __ 26,97~ 19,719 

Canada-
Jll l prCliol11 ill Wcst. Di \'. to ..... _.. 7.5 12 'J.O"7 July-Apr. 

Taken from vfficial 100arCeR of Ihe rcporlinK counlrin, 
lOon nol include durum in ..... heal classified all mix rd. 
blnc\udu a Imall '£l11ounl of mixed wheal, 

. DURUM WHEAT 

Amounu repurled for 
1925-26 1926-27 '927-28 

1000 1000 1000 
bus. bUll. bus. 

2.609 561 2,I)8J 

1 ... 668 18,2,}4 14.96.1 
1,,277 18,SoI 17.9-16 

7.201 12,796 14.:ro1 

In.pettlon by Orade La. the We.tern Orlln DlvilloD of CI.nlda. Ig2l-'" to Ig27-21 
I'crcenlagt of lola l can inlpet'ted graded 

Year No.1 

Prr cenl 
192J-2.1 .... _ _ I.S 
1924-25 .......... 0.6 
1925·26 .. _._ ... J .6 
1916-27 __ . ___ 0.2 
1927-28 ..... _ .... 0 . 1 

Augu~ 1 I-April JO August I-July JI 
Tolal 
finlJ 

Rradu 
No.2 

I'er cent 
21.7 
'H 
28.2 
5·· 
1.6 

No.J 

Per crnt I'er ernt 
51 .8 75.0 
".. 60.. 
,8.6 I 50~ 
74 , 12.6 

34.1 41.8 

No. 1 

I'er cent 
2 .• 
~6 
J.4 
• . 2 

No" NO. J 

Per cenl Per tent 
22·7 49.' 
IJ·7 <J·t ,.,., la ,., 1·' 

!: =-

TOlal 
tiul J 
I(radn 

I'u ctnt 
7J.O 
57.6 
.~, 
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Winter Ww:at Prospects 

Winter wheat tlcreage for the 19~ 
harv('st in 17 ruuntries is 
acres against 130,S70,ooo acrcs in 
those countries last year. The alJan. 
donment of wi nter wheat in the Unit. 
ed States is estimated OIl 25 . I ~b of thr 
area sown. The acreage remainin~ 
(or harvest is 35,858,000 acres againll 
37,872,000 acres Imrv-';stcd in 1927 an,l 
36,987,000 acres han'estell in I(J S"~ 
The condition as or May 1 is 74.') ';(- of 
normal compared with 8S.670 a yr~1 
ago, alltl with 85.0% lor the 10 yean 
1918-1927. A conditiun of 74 .9~; un 
May 1 intlicates an average yield I,f 
13.6 bus. )ler acre, assuming a\'cragt 
\'ariations tn I'rc\'ail thereafter and l 

total productiun uf 486,478,000 IJlII. 
cOlllpared with a yield nf 14.6 bus. Ilrl 
acre and a tutal production of S51 ,3~.· 
000 bus. in 1927. 

The winter killing of wheat in Can· 
:ltla is estimatell at 21 1]'0 or 213.5OJ 
acres, leaving 79S,SOO acres remaining 
fur har\'cst against 853,000 acres in 
1927. In 1926-27 winter killing \\'3! 

estimated at 13% and the an:rage (IJI 

the 10 years 1918-1927 was 12%. TIr 
cOl1llitinn of the winter wheat :1t Iht 

end of Allri l, expressed :1S a perernt· 
:tge of the average yield Iler acre fl'l 

the past 10 years, is 8870. com p:Hl'Il 
with 94% on April 30. 1927, :1nd Sq'i 
on April 30, 1926. 

World's Wheat Production 
Total wheat producti'ln in 19li in 

47 countries is 3.487,000,000 hu). 
against 3,353,000,000 bus. in 1926. TIlt 
)lonr quality of sollle III the grain ;n 
Europe and North America, howcw. 
materially reduces the alllount of mil!· 
a"'e wheat this yea r. 

Opcrltivc MUiers Meet 
The 1928 con\'cnlion flf the i\ssOleil' 

tion of Olleralive Millers was hcM in 
Minneapolis Junc 5 tu 7 with the ),1; 11' 
neapolis millers as hosts. The organi· 
zation is CllllllKJSed of millers an,1 
chemists and approximately one tholl ' 
5and were in attendance. The O1ill(l ! 

and chemists hcld sep:1rate sessiOn! 
excel}t on June 6 when a joint meetio~ 
pro\'cd the high spot of the com'rll ' 
tion. 

M. A. Gray or the Pillsbury Flour 
Mills cnmpany was chairman of cnter· 
tainment. Among those who addresstd 
the convention were D. W . Kent-Junn 
or Do\'er, England, a , distinguishtJ 
cereal chemist and aut.hor of St\'cnl 
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GREETINGS 
to 

25th Annual Convention 

National Macaroni 
Mfrs. Assn. 

Edgewater Beach Hotel 
Chiago 

June \9·Z0·Z\ 

Commander Milling Co. 
Minneapolis 

.17 

'. 
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books j Thomils Burr Osbourne, for­
mer head of the government bureau 
of chemistry and now chid cerealist 
at Leland St<lnford university. }. S. 
C<lrter is secretary-treasurer fo r both 
groups. 

U. S, Export of Durum 
The quantity of durum wheat thM 

annually finds its way into the for­
eign markets depends on the size of 
the American durum wheat crop <Inti 
the failure or success of the brr<ld 
wheat crops in Europe, The quantity 
of American dururn wheat that went 
into foreign export the past (ew years 
is shown . in the table below carrying 
figlues (rom the U. S. Department of 
Commerce: 

Year Durum 
1920-21 ...................... 29.327.000 
J921-22 ...................... 27,082,000 
J922-23 ··· .... ·· .. · ........ ,4 I,83i,OOO 
1923-24 ...................... 16,546,000 
J924'25 ...................... 31,278,000 
1925-26 ..................... 30,331,000 
1926'27 ...................... 21,875,000 

Spicy Breeze. 
Fussy Dinrr-\Vaiter, switch off 

that electric fan: it's wahing the 
fla\'or of that grntleman's sausages 
into my soup.-.1loston Transcript. 

FAMOUS AUTHORITIES 
--ON--

Food and Health Value o( Macaroni Product. 

A. HIGH C, '<I.ORIC FOOD 
rJ. S. Detar/lllttli of Agricuillfrc 

Good :Macaroni compares most favorably with other foods when com. 
p:ued on the basis oC caloritJ per fKiund. 

Potatoes ................... ................................... 385 Calories per lb. 

~~f~i~::ii~~~::::::::::::::::::::::::::::::::::~: : ::::::::: ~ " :::: 
?IACARONI ............................... ............. 1660 II " 

Big Italian Macaroni 
Center 

Many English people still considrr 
Italy as the chief source of macaroni 
products, according to a report which 
reaehrs the world through the London 
markrt. Recently there issurd a slate­
ment that the world's finest macaroni is 
made in a small Italian towo: lying at the 
foot of MI. Vesuvius. This town is 
Torre Annunziata where 90 mills and 
factories are running constan:ly to sup­
ply the export trn.de with the best grade 
"pasta," the grnrrnl Italian name for all 

forms of macaroni. The statemrnt rllf' 

ther avers that one of the most modtnl 
oC the factories in this m~C3roni C~nttt 
was recrntly purchased by 3 young mea 
for $175,000; that this plant 
about 10 mrn and boy, who 
tons of grain and 10 tons of "palu' 
daily; thrre shifts oC workmen are ktJt 
going 8 hours each and the work is done 
by milling machines of Swiss or Gernu.a 
make, as lh~ Napolitans know little ni 
English or American engineering. 

The machinery being declrial!1 
driven is simple of operation and almost 
frre (rom man, handling. ACtrr describ-

Macaroni Manufacturers 
L.OOK 

For our exhibit at National Convention 
Edgewater Beach Hotel, June 19-20-21, Room 101 

Demonstrating 
our mechanical control and safety device 

for dry rooms. 

• 
Worcester Broken Belt Detector Company 

53-55 Norfolk St., Worcester, Mass. 

THE MACARONI JOURNAL 

the genrral process of manufacture 
report continues with the statement 
in Italy the sun is considered the 
ml'lhod of drying mororooi hut that 

is abo used. 
Annunziata and its 90 mills has 

repulation (or its txccllcnl 
products and it is said that un-

has tasted this "P'lsta" with the 
cheese aglraming on the top. 

not rcally know what real mac­
is. The best grain for the manu­

ol macaroni. hard "amber," 
from United Stales and Canada, 

both these countries arc large IJU),­
the Italian food. 

manufacturers arc not in 
with the statement because 

aTC several plants in this country 
i in size and capacity the largcst 

lIal),. And in the matter of 
no macaroni in the world sur· 

that made in the American plants, 
have the first call on the best mac-

which arc produced in the 
'talr,. 

worked 

You can't plough a field by merely 
it o\'rr in your mind. 

Cheraw Box Company,ln<. 
Seventh ond Byrd Streets 

RIchmond, Vfrglnla 

• 

SATISFACTORY 
= 

Wooden Macaroni Box-Shooks 

NOTE-()ur shooks are made from taste­
less and odorless gum wood. 
Sides, tops and bottoms are full 
one-quarter inch thick IUld one 
piece. All ends are full three­
eighths inch thick. 

Barozzi Drying System 
We manufacture patented Driers for 

Long and Short Macaroni 
Bologna and Genoa Style Egg Noodles 

and Fancy Pastes 
Guaranteed results. Sanitary. Labor 

Saving Devices 

Catalogue and information for 
complete factoriu • 

Barozzi . Drying Machine Co.~ Inc. 
949 Dell Avenue North Bergen, New Jersey 

New York Diatrict 

39 
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The Macaroni Journal 

PUBLICATION COMMITT •• 
HltNRY MUaLL.R JAto T. WILLIA ... 

M. J. DONNA, Itdltor 

BUBSCRIPTION RA. TEa ...... .. 
Unll~ BtaI .. ln4 Canada • • ,l.It P'" , .. r 

In adl'lntti. 
J'or.'P Counlrl ........ 00 p.r , .. r, In Id'lUItti 

W.~·c~f~" .- -" : : U 8::t: 

Vol. X June 15. IUS No.1 

To Like a Man---
Do Him a Favor 

'" Itsson in saltstnan'''''f! that will u'o,'" 
whtlhtr ont stlls f!ins 0' batlltsltif!s. 

Every wise salesm:m knows that the 
man who has just bought a dinner 
fecls more kindly about his guest than 
if the other fellow had paid the check. 
It is human nature to be pleased with 
one's self aftcr doing a kind or agrce­
ahle net and one (eels well disposed 
toward lhe person receiving the favor. 
A reminiscence : 

"I recall a young man who was 
rescucll from drowning by a pretty 
brirl with whom he had bcen on friend­
ly terms. Nut more than a month after 
that he, in turn, rescucd another girl 
from drowning, He married one of 
these girls. But not the one who had 
rescued him. You sec, the other nne 
had made him a hern, and he lo\'ed her 
for it. 

"Jllhn J, Hicks is head buyer for a 
great retnil establishmcnt in a middle 
western cit)' and goes to New York 
serera l timcs il year lu buy goods, 

"Hicks became convinced tht the 
buyer from the rival store must be 
buying them cheaper than he himself 
had succcded in doing. He also no· 
liced that the ri\'tll buyer hardly e\'er 
accepted hospitality from Max hzent. 
He therefore lricl! it ' new plan and 
bought theater tickets. He hought 
them from a speculator at n fancy 
price, and they were fur a show th;t 
was selling out two weeks in advance. 
Then he went to the telcllhunc and 
called up Max. 

.. 'Max,' says hc, '3 friend of mine 
from Omaha was called hrune on ac­
count of the serious illness of his Aunt 
Ella, and he gave me some tickets he 
had managed to pick up a week or so 
ago for The Cerise Nightie, I've heen 
wanting to sec that show, Max, but I 
don't want to sec it unless I can have 
some good fellow like you along, \VilI 
you join me? 

"Now Max had been taking Hid:" 
to theaters, but that was purely a mat­
ter of business, Here, on the other 
h'lUd, so it seemed to Max, was Hicks 
taking him just because he enjoyed his 
company. This was really quite Oat­
tering, He thought more of Hicks 
than he ever had before, Hicks was a 
good old scout, so he declared to him­
sel(, to prder his socie ty to that of 
anybody else in New York. 

"Up to that time Hicks had nc\'er 
felt , likl. quibbling over llrices with 
Max, Now, howcver, all this was 
changed, He was doing s'lmething 
(or Max, which made him ha\'e it 

rather patronizing (eeling toward Max. 
He could talk to him in latherly fash­
ion and tell him frankly that his prices 
wcre too high I The consequence i~ 

that since then he has been buying 
lrom Max (or less than he (\'er did he­
fore. He has thus learned the ad\'an-
tage of making a personal hit with the 
men from whom he wishes to buy and 
winning Ilidr warm regard, instead of 
merely permitting them to in~ratiate 
themseh'es upon him," 

Best Fuel Record 
Class 1 railroads in IQ27 attained 

the greatest efficiency in the use or 
fuel by ro~d locomoth'es on record , 
One thousand tons of freight and 

"What with theaters and dinners. 
:11111 automubile ritles, these trips have 
(ormed hriJ:ht little spots in his bus)' 
life. equipment, including locomotive and 

" His host at many o f these ,)arlies ,.. te~de~t rwere h,aul~d one mile .on an 
was Max Izzent, or some such sound- avctnJe or 131 •lbs.: or fuel. This ,was 
ing Ilamc as that. Somehow the store a decrease o~ 61bs. from the pre\'IOUS 
Hicks works (or has never made much \ best record, In 1926. 

• ' A ,,.. 

prorlt ou t uf the goods It got from Max 
Izzent. Yet a rival store made money \Ve've never heard or' anyone asking 
(rom exactly the same line: of goods. that the ~nge9 of sin b~ 'raised.

f 

Questions and An8WI~" 

Do Conventions Pay? 
Ques.-Our lirm hns no., •• , ....... .. . 

strong "c:~~:~l~~:i;b~.:; 
has not hi ",d~~I;:;~~'~"'I'I~ these meetings of the Ir 
e\'er there seems to be 
titude created throush 
leading and successful 
so much of."'~~· 'C l1lio~'i"tt~lId '111<;: 
),ou think pay 
send a representative to the '00,1",," 
this year? 

Salesmanager-Pacilic Coast 
Rel.ly-It will pay any "",,,,,,;,,. 

lirm to semi one or more r'I'res,"". 
tives t(l c\'cry mecting of the 
irrespecti\'e of the cost. In your 
it will mean n long trip, to cost 
ably $200, or less than the cost 
page of ad\'ertising in thc 

Your pay would 

dertanding of c~'~l:;::!::." 
knowledge nf c i11!;pi,·,ti. 
from addresses, a dearer 
industry's objectives, an •• "h""e' 
opin ions ami a general toning II 
your whole: (orce in its attempt to 
Jlace with the best that is in your 

The "Pa)''' is immeasurable. 

Advertising Questionaire 
To get hell) in its investigation 

price maintenance the Federal 
Commission ha!; asked the 
people of the countr), the lollm,in, : 

What effect h;).s your 
had upon the quality of your 
sold? 

Has it increased or decrc;)'scil 
total mantlfacturing and selling 
per unit? 

Has it increased or decreased 
net profit per unit? 

Has it resulted in an increase M 

crease in ),our selling prices? 

fl.ETCh"ER - EICHMAN " CO. 
lII,.rttn et 

• uZolty Brand" En ProducU 
"-" Q"' ...... rN" • .... ..,. .... "'.,.~ . ...,.. . 

PURITY - COLOR-S LUBILITY 
-,;.. a.t.'aPn •• ~t .. ~ 

1435 W. 37th St. CHICAGO 

., -, .. -..•. -. ------.- ~d._ '--__ ... ,. __ 
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Labels 

Package Wraps 

Window Trims 

Lithographing 

Posters 

General Color Work 
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NORTHLAND FANCY No.2 
Riverside Printing CO~ 

38 S. Dearborn St. 

CHICAGO ILLINOIS 

Color Printers for .58 Years 

,\NJ) 

NORTHERN LIGHT 

NOIITIILANJ) MlLJ.lNG co. 
"1~f'lII"I'OUS. NIf'lI'fIlSUTA 

NEW }'ORK OFFICE 
4J J Prod,,,. Exchan61! 

DURUM 
2/A 
SEMOLINA 

To Get That Rich 
Desirable Butter-like 

Color 
USE Carefully Milled from the 

Best Selection Amber 
Durum Wheat. 

GUARANTEED 

TRY A CAR- BE CONVINCED 

CAPITAL FLOUR MILLS, Inc. 
MINNEAPOLIS SAINT PAUL 

MINNESOTA 
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OUR PURPOSE. 

EDUCATE 
EI.£VAT£ 

OUR OWN PAGE OUR MOTTO. 
FI",·· 

INDUSTRY National Macaroni Manufacturers 
Association 

ORGANIZE 
HARMONIZE Local and Sectional Macaroni Clubs TI'.n·· 

MANUFACTURER 

OFFICERS 1927-1928 
HURT MU&!.LwP P, .. 14.lIt 
JOHN aAV".I:.O" 01,. H. J. Viet Prnhl"" 

5t. LO\J .. MOo 

Co .. JOULDL' ==== __ DlIUIOf 
A. •• VAGNt"!·· Yor. at,. 
ALPOH'O OIOIfD'm, Colo. 

aodouW. N. Y. 

n"NIt L. uno.e,' :;;-..,...,..-__ Dlru", 
O. OU •••• I. llrooklra. N. Y. 01""" 

lAbuoa. 'a. L &. CUHIO Tn.nut 
CoucllmU .. 'a. DinctOf P. ,. 'fHAPtNOla Dlutl. 

WII •• u .. , Wit. 
NATIONAL .DUCATIONAL COlnUTrI& 

II. , . DOHHIA'''p.'''O''" . ..,,,,~,~.~''~H~L-~'.''''~.u~.~.-ood':W~ ... "c.r Da. B. R. JA~~f1 51. H. W.o W'lbI:~C. • ." .... ~d'fl 

The President's Column --The Service That Counts 
Having completed G years of sen icc as president of t~e 

National Macaroni Manufacturers Association and being 
thoroughly conversant with the aims and purposes of this 
trade body I am more than e,'er com'inccd that there is an 
urgent need Cor :I stronger, well organized, central associa­
tion oC m3caroni manuCacturcrs to consider the general, 
rather than the indi\'idual weHare oC the Industry, 

In Chicago this month the National Association enters 
the 25,h year oC its usclul existence. It would be timely 
and paost appropriate H the opcning of the jUbilee year 
woul.i bc made auspicious by holding the gt'eatest and most 
enthusiastic confercnce of the industry e\'er held. 

Under ad\'ersities, in years of peace and in yean oC war, 
the trade association has fUQctioned quietly but can­
structi\'ely. A comparison of the conditions that existed a 
quarter of a century ago with those of the present day, 
would indicate the progt'css which our Industry h31 en­
joyed and in which the National ,\ssociation did its part. 

For the Cuture or our business, we hold high hopes, 
These hopes can more readily be achie\'ed by team work 
among m:muCacturers; team work betwcen manufactu.re" 
and the allied tradcs; team work with the various distribut­

ing agencies to the end that Ollr products reach the great­
est number of consumers in the very best condition to 
create good will and increased usc, 

Our own particular business as well as our own associa­
tion should exist only for the good it can do (or others, 
If in selling our products we make others happy, create 
good will, do business squarely and profitably, then we will 
have established a business confidence in ourself and in our 
industry that will bring to us that fa,'orable public ap­
proval upon which all business must depend. 

DrieAy, this is the aim and purpose or the general con­
ference of the macaroni industry that is being sponsored 
by the National Macaroni Manufacturers Afisociation in 
Chicago this month, and to which I again extend a cordial 
invitation to every progressive macaroni and noodle manu­

facturer in America who is convinced!hat ~hrough co­
operation only can the evils of the tr~e be eliminat~d, .. 

The Secretary's Column ...... 
Key Note 

":\ maximum of business in a minimum or time," is 
aim o( the sponsors of the program (or the Chicago 
vention this month, 

Macaroni Week 
There is a week for almost e\'erything under the 

but the most important week to the Macaroni m,,"ufl,,, .. · 
ing industry and the Allied Trades is the week of June 
Join your fellow manuCacturers in a gigantic celebration 
Macaroni 'Veek. 

The Eternal QUCltion 
"How can 1 increase my business?" Perhaps the 

will be found at the national conCerence of the 
which is open to all manufacturers, 

Come 'to Headquarten 
Imm'!diately on arri"al in Chicago macaroni 

turers and allied tradesmen should go to the A.,lac:;,"" 
Headquarters at the Edgewater Deach Hotel 
their first duties should be to register with the 
An official program and full information as to the 
and en-,~rtainment will be passed out to all registrants, 

No Exeeption 'to Thia Rule 
To get the greatest \'alue out oC your trade co,n!e,,",'" 

and group meetings all manufacturers should be read)' 
serve as much as instructors as they do as listeners, 

It', Up To You 
There is hardly any reason that could be advanced 

·attending your Industry's business at the C'olivention 
year that has not already been stated anJ repeated. 
of arguments that you might advanc~ to )'ou"rr;~~~:"; 
get' out of them better service. AU of these a 
repeat to you in the hope o[ geUing you to 
service to your Industry that you expect to get from 

' employes. . 

Who Arc the Beneficiaries? 
A trade com'ention properly supported by. the 

sive members of the industry is of inestimable 
principal beneficiaries are those who contribute most 
ward its success. 

John 1. Cavagnaro 
Engineer and Machinist 

Harrison, N. J. u. S. A. 

Specialty of 

MACARONI MACHINERY 
Since 1881 

N. Y. Office & Shop 255-57 Centre Street. N. Y. 

WHY Don't you clean your bags 
and save the flour left in them? 

The IMPROVED UK. C," SACK 
CLEANER with Dust Collector and 
Adjustable Bag Turner Attached 

will thoroughly clean from 200 
to 400 bags per hour and with­

out injury to the bag! 

Used by Leading MACARONI Manufacturers! 

Over 1,000 In ute from Coa.t to Coa.t. 

American Oven & Machine Co. 
American Oven & Machine Co. 

615 S. California Av., 
CHICAGO 

FELIX NOTZ, Pres. 
PI .... furnl.h quotation on "K, C," 

~llf'DrI'ia Avenue CHICAGO Addr ... 
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A1boa, 
Atlanta 
Altoona 
BaJUmore 
BOltoa. 
BllfI'alo 

• 

Ask any user of Pillsbury's Semolina 
. or PiII~bury's Durum Fancy Patent. He 

tell you ' that his macaroni. has 
strength, flavor and finest amber color . . 

Pillsbury Flour Mills 
"Old ... Mill.,. of DuruRl Wh •• t" 

' . Mlnneapol13, U. S. A. 

lndlaaopollo 
lacboaflUc 
Lo. A.D.lclH 

» ... -MU •• 1lkte 
Hew Hum 
lfew OrlClIll 

BRANCH OprICE8: 
New York 
Phlladdpbb 
Pltt,ba",b 
Portland 
Prcmdeaco 
Richman' 

S.lnt Loul. 
aliat Paul 
Scrantoa 
SpMlficld 
!rracu" . V'(,uhiDltOQ. 
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