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~PPRECIATION 
Association Members·--

We sincerely appreciate your 
confidence and support. 

Journal Subscribers---
We truly value your interest 
and friendly concern. 

Allied Tradesmen--
We highly prize your good 
will and cooperation. 

T. All W. Wish 
A BRIGHT AND PROSPEROUS 

NEW YEAR 
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St. Cnlltaill"'s e ll/flt,. /mi ill 'lit' /1""OllS aid 
,d r/h'd citj' III V i,fby, 01' tlh' ishII/II 01 C;ollllll,1 

jll 'hl' UlIlii, St'/I, ,\'IIJ Imill ill 'he rtfrly lillii'll 

cJf Chris/illln'l." ill SWIII /illl/du. 

Till' slro ll!! /df)1t tJffhcs, .dUIii '1I ill 'h t' ilflls· 

Inltioll. Ihl.'j,.· sII".'i, '(d ,h,' wU,,/,s(' of Ihe.' 
slI/,rTslrIlC/llrl" ti:ld ,"( slorms /111// frosls (If 
al"lIrii.'s - ,; "'{II/da/tl i Irs/iII/oilY /0 lite 
slrl'lIg'" of ,h," (lr(h. Til l' talal ardr gii 'I's 

,,,'" slrt'//!)III , 

Manufacturers---Y ou Can Cut Shipping Costs 
With Proved St~:ength Fibre Boxes 

En~n' corrugation ill the s hock rcsisting' wall of ~lid-\Vc !: t corrugated 
" ~afety" shipping' hoxes is a hi~h, strung resilient arc~ dcsigl~ed t~ protect 
shiplll,: nt s ill generous measure. Ma ny ycars o~ experlcnce with sll1pp~rs of 
a tho ,"iand comlllodities and the closc coopcratlOn of a largc. wetl CC)llll'Pcci 
research lahorator\', han madc Jlossihle a product unsurpassed for intcll­
sive ami llllt1SlIal\\' econulllical sen-icc, ihk users who have standardizc{\ 
011 l\ lid·\Vest hox~s and arc son' jng' thousallds of dollars each year by elimi­
nating' hig-, hea\' \', expensivc cases ill f,n'or o{ smii,lIer fihrc containcrs. 
Ct lually strong' alid casy to handle , al g reatly reduced cost. YO U CAN 
DEPI':N D ON ~IID-II'ES'l' BOXES. 

\\' hefe solid lihre boxes arc retlllired, the Container Corporation of 
America olTers a product which can he used with the knowlcdge that they 
\\'ill amply lill cnfY need. Q ualit y ami performance will satisfy the lIlost 
critical shippers, 

Backing up hoth pruducts is the largest organiza tion in the world 
engag-ed in the buildiu/::, of Currug-at ed ami Solid lihrc contaillers and B~x­
hoard while IItlmcrCJltS factories and mills arc yonr guarantee of qtll ck 
.sen·icc and short ilaul shiplllent !'. 

hoxes can sa\'c you muncy. 

lli~ h . 51rolll{, rrsiliclIl . " I ' 
ru.:alilln ~ rurlll a IH.W' oful 
wall or r rl'i ~ lauec :11111 .Ir­
{(lIel: aj.:a ill51 Irall ~ I " 'I I J' 
liull ahll~(s . 

I.c:t us pro\'e to you that rlllrc .s hippill/::, 
Fill in and mail COUP,?"' No uhligation, 

MID"WEST BOX COMPANY 
iUm.lRN COUPON 

!IIJ)oWIUIT BOX COIII'ANY 

AND 

CONTAINER CORPORATION 
OP AMERICA 

111 W. W .. hlnalon s.. 0 CHICAGO. ILLINOIS 

fI~ MW, - I'lln. Faaoriet Capacity 1000 tocY prr day 

--...,..,---------~.----

III w_ w~ Srrert, Chka ... Drpc. » 
Gcndemnu PleaM haft 0Cle of f'OUt tlpe1U died, our ~ 
pd!n.and ,bJppfn. mctbodr-wUhouc obUptln. W-fOf lbI 
purJK*l oJ rrdudn, out COIU It poMJble. 
NPM' __________________________ --

Thb. ______________________ --

~,------------------------
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SPEED ALONG WITH THE TIMES 
By Enlest V. Madi~on 

A STFEL CONSTRUeITI) I . I . . • : •• , . ' .• I\XI1r10Il S y - lllrllI!'hl'd train darts \nst\Yard thruuorh 
1110\l,lIt31115. ,across pralrll' s. preccded by a churus of dang-in g' crossing Ill' lI s ;I~d 
IC3\'11lg' bl'hllld a snaky trodl oi s lllllkc. . 

. At, the sallle tit,lle, a ICil:hcr-hdII 11 .. ' It..d, heg'og"g'kd 111 ,111, '~cated ill a cOlil raptioll III 
'\ Oo~:~cllecr. ~11111111l1l1ll, .·,' Ires alld (.kI1l01~ial'alellg'illl'S is whizzillg' l'a:-; I\\'afd iltTUSS I Ill' 

nockles, carr~ 1IIg' the gO\'CflllIIl' lIt :lIr 1II ,\lI - al a spcl'ci g-fl'aler thall ulIl' IIIIIHln'" lIIil " 
per hour. l ~ 

Simu!tallcolIsly , a lIIall ill I.uudoll 1:t!' l'S dow II his 'pholle reCl'i\"l'!' alld withill a 
seconds Ill S words han: Ir~I\'e rsl' d the :\Ilalltic 10 a rl'sitie llt o( Xl'\\' YUl'k . 

. Gentle~e?, we have to step fast nowadays. This is the age of speed-of quick ac­
tion. And It IS also the age of quick decisions. 

As busincss lI1ell \\'c, III1\ st tilink, '.luicld y. allti deride withuut (Il.'!ay UII 0111' prohh' III ."; 
of. rcplacclllcllts, ex pallSlOn, CUlllpl'lIIIOIl. sl' r\'iCl' ilHl'fO\"l' lIl cllt S. allti opcralillg· \ '\,( 111(. ­

tilleS, Morcon.'f, ollr tJIOI1 g' ht s alit! til'l'i siolls IIII1 St he SIIITOIIIHll'ti hy Saicl\'-Ihc 1-;1111\\"1 . 

c~gc . uf cxactly whal tu do; and allon.: all. oi the l'OIll'l'l' ll' l'il'll1l'l1IS 1Il'l' l'S:-;-i\n- 10 pilI al' -
tlOn 1111 0 Ollr decision, . 

, . Thc .ach·e rti ~ill~ 5l'c lioll IIi The :\J.'.l'. \ I ~C IX J .Ie JL' I~X :\ I. 1IL':o:t'fihl':O: Illall~ · Ilnllllll'l ~ 
\\llIcJ~ \\,111 hel)l1l5 III the lattef ('Olllll'l'tlllll . It contains illfurmation, allouL l' lj II i 1'111 l' It I , 
lI1ac1l1nes, 1IIethods, Illaterials, l' tc ,- anti lIds illfofl11atioll i:o: a II1l' lItai fl'![llisill' III a 
MACAROl'l l ~IAN U FACTURI:\(; 1·:X I·:ITTI\·E. 

These .ul \'crtisellll' llt s in The )IAC:\RC IXI JOL·RX:\I.. Ihnl'iore. s ltuil ld hI: /'l 'ad 
rcgularly, They add 10 ullr ad1llinistr;ltillg- g-l'u\\'lh. 

IF YOUR LEADING SUPPLY FIRMS ARE NOT AMONG 

THE REGULAR ADVERTISERS IN THIS MAGAZINE URGE 

THEM TO "GET IN" AND "SPEED ALONG WITH US." 

.I 



• 
4 THE MACARONI JOURNAL January 15, 11):3 

Our Supreme 

QUALITV 
makes 

Ne""\t\T Friends 
for 

**TUS'TAR** 
MINNEAPOLIS MILLING CO 

MINNEAPOUS, MINN. 

THE MACARONI JOURNAL 
Volume IX JANUARY 15. 1928 Number 9 

Start Right ...... and Keep Going Right 
It is one of the most cnCIIllraJ,:ing thillJ.:s ill the wnrhl 

10 know Ihilt every twelve lIIonths We heg-in a lIew year. 

alltl that whate\'er we have hccl\ guilty o{ ill the way IIf 
mi stakes or weaknesses is left heh;ntl ;IIHI wc COlli lIlilke " 

fresh start, determined to stre ngthen these weak pla ~cs ill 
!lur own alTairs, :11111 to Il\Iild strong plans still stwl1J,:cr. 

This is a~ it shuulll he, (or unless we prnlit liy l' Sl'criClh' c, 

:lOll unless we grnw wiser nlHl melll/wer with the pas!>iuJ,:' 
of the years, wlw.t has our IidllJ,:. our striving' availed? XIII 
as milch as it shuuld, surely! 

We h:wc alrc:Hly entered the !\ew rear. lIIallY IIf liS 

with g ood resoluti uns .11\11 the he st of intl'ntio ns. What 

1928 has in store (or tiS can nut he forettlld . \Ve Ii" prcdirl 

that the manufacturers who have s t'l rted right and wil I 
continue do ing thc right thing at the right till1l~ ilia.\" l·on . 

fident ly expect prosperity :Lilli happiness .lIul laq..:l' 01'­

portllnitil's. 

Business cunllitinns .Ire sOlllld . \\'e ha\"e the heuclit oi 

experiences o f many kind s. \Ve rel·ugni ze our wcakne:oi :oi 

3S inllidtluals amI <IS an industry and we arc stri \" ing tIl 

Svl,·c problems that ,Ire still pu zz ling ti s. This is well. 

Tf) stri\'c means to progress. 

As wc lo ok back O\'cr thc year jus t pa st we should lit. 

able to sec dcfinite achic\"crnelll s for which Wt· will always 

r(" IIl("lUber the year of 1927. H we can nu t po int tu cleanellt 

lltugress matle in the Ilast twel\"e months , we :Ire lI1i S:': li": 

something-and that something is the inspiration and the 

tonic of ha,·ing undertaken a task anti uf ha,·illl-: t·arried it 

Ihtllllch successfully in the time limit set. 

By the way. what is the Jluti cular uhjertiH that )"OU 

hill·C determined to achieve in 1928 ? 

Is it your aim to increase ynur , ·ulumc o( husiness ? Du 

)"011 plan the del'elopment Clf n lincr hus incss sys tem ill 

c,·cry one o( your dcpartments? Ila\"e YClII set as ide ade ­

(Iuale sums (or advertising your products? Do )'011 vi s iun 

Inc upJlortunity to extend yo ur U\\"II influence hy l·rl'atilll-:" 

a Ilcflllite Jlo licy which should he well snIt! tn your assu . 

ciiltcS. that they too would Jlush thi s poli cy? Did )'ou 

rcsolve to give greater couJlcration in the matter (If 

strengthening your trade al'sociation, whose ptuJ;"ress 
affects yours? 

A b"1"OU() of the more progressi\'e m<lcilroui man,ufacturers 

ha\"e ;already cumpleted plans (o r sOllie n"tio nal cooperative 

adn:rtising that should h~r fruit tluring- the New Year, 

Thc)' resuh'ed to till tld s at ' ·a riuu s II1t'cting :oi ,11101 l.eillJ,: i:u .. 

seeing men, .mll men of their wllrd , thl'Y will JlII :-1I tlll.i .. 

plan aelin'l)" ;lIu l deh:rmined lr I \·ell th ll lllo:h it nW:( II :oi 1.,."lil 

til Slllile whn citht'r cannot IIr will IIlIt set· th e liJ.:"hl - ;111, 1 
have il-:nored the senra l aJlJleal:oi fu r help. 

The maldng uf Xc\\' Year\ resolutioll s is n"t h:di :-" 

ill1port ant as kecping them. '1'110 many g" "'] n .:-"!!!ti"I1 '" 

arc made at the hl'l-:illnill~ of the YC;lr that arc .1""lIlt'd t Il 

die all early deilth- I"lt in the main, Jlellpl e ,,( :ol laullrh 

nlllr;d lihrc ' lIu l s trong will s will h 'ep dearly in :ol iJ.:"hl till' 

thillJ.:s they want In dll. The hlll ilamental tl·s .. lu t i"ll i:-

10 resoh'c no t til {llrJ.:"et any IIf yrlur gUlll1 re:O;lI luti"Il :oi. 

\Ve lIe lie\·e thai thnse whn resll ln~d to pllt ,,'·er thl' I.,~ ,,, 
m;ll"arllni I'uhlidty t'ampaign hal·c malIc a ~ .. "d :111.1 Ul.'·l ... . 

sary resolutioll ;11111 tha t those who hal·e Iledded ttl ig ll"tl, 

the al·th·ity should resoh·e IUl\\' iii ahout fare and :o; ul'l",r1 

Ihc 1I1fl \'CIIlCUt morally alld linandally. Ii I\·l· n .uld " nl ., 
root nul fine fauh IIr n\·en·otlll' nne failing e'·l·ry Yl'ar. 'n' 

would SUOII he l'l llnc pl' rfl'~' 1 "US1tH'SS mcn . 

In the lanl-:"lIage (.f IUle 1.( the SUPIII.r1et :oi •• j th e 11(1 '1 1' . 

!Henl, "\Ve h:!,·c startc,1 Ihe ha ll a ' r"l1illl-:", .\ lillll' 1'11 :-11 j ..; 

all thai is needed I" l;:el:l' it IIllldng illrward with 1.'·t' 1" iu . 

neasinJ.:" fllrre and l·"rre:ol lu.ndillg g.u.d result:o;. " ·h .. II ill 
deny li S this hel]l ?" 

The rcslliutiull has heell made. The lirs t adl·erti :-I' lI1 e lll :oi 

ha\"C been IIrtien'tJ in two Id the leadin..:- maga ziues. Thi lO 

is lIut the timc to Stll]l. IIlIr til turn ha r k. n"r til IIl'gill \ .. 

question the wi :O; llulllui the uriJ.:"iua l " Iall s . The Ihi ll ).:" t. , .1 " 

a t Ihis IUlillt is II I till sl'lIIetllilll-:", ;1IIt! lit. it witl1' .1I1 tlda ,' . 

If anolher resulutillll were til he SIlIo::Io::CSlcd, it \\"11111" "l' 

that in l·lInuet·tion with yuur bus iness ylln l·arr~· "11 an'" , 

sl Ula/,le :1111111111t l.f rl'l·realillll . Ila1:1lll"e plnr IlIa.'" alHI w.,rk. 

tra\"eI :t little , meet yuur l·"mpelitllrs and get till' ,,"t s id l' 

:ol laut !If .'"Hur lIu sine:ols allll y"ur 1·01"0111011. Th; .~ will II l'l" 

illl·rl'ase .'"lIur di\"iclelld s w hen the Xew Yt'af l.ud :-. 

I.ollk IlJi and Sl'e the hea lli.'" "j the SI:lrs. 1."01. " lit al hl 

!Jeyund )'nur oOke walls and t.:all"h a glimpse IIi IlIl' :oi plt-Ihlid 
\·ista of life and uppo rtunity ahead, CIIIlI·e lltrall' "II th e 
ta sk in ham!. AIU I whell it is time til Slul' w"rk i .. r thl' d:I\ .. 
- ST O I' and enjuy sumething el se. Then when thl: Il l' \\" 
tla \" t! ;I\\' Il S, a fresh .\1111 res tell blllh· a nd mind is rl·a.h· t" 
ea;c for thc hus iness in hand. ' , 

A lIap!,y Xc\\" Year. a l ' fII s!'erllus Xc\\" Year IiI':' ail l."t! 
fo r those who will claim it Ii)" s tarling riJ.:"hl and kel']! d"iuJ.:" 
right. 
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Many Nations Lay Claim to 'Fostering F a~ous Food 
AIlna.E No. 4 

SPAIN 
<By JOSEPH J, CUNEO, Trias.", C •• " Bm" C,n.,Us.iII" Pa; 

THE CROWN 

Whtn 10 our humtl we wC'ntl OUT weary way 
From ,Iail)' toil , our al11lttitu arc keen, 

JIIII :n the .hi ll a t night yurns for a r:ay 
Of the Brawn light ...... hich Ihe dUrn "u , II, queen. 

J{rgardltn o f ou r st:mding in this lift, 
l:or ,>r illcr :\111\ Ileal:!"! thue'. «I1I;\lil)', 

"lien., C;III thit 1ft?" YtJU ask amidst the Iltift. 

'Ti. Irue--l\ow grUl1 thi s r('cillC' , 

":\ mall, and only man httumtl a king," 
11\ liruse lomr writers 115( judiciously, 

Ami We, forsooth, agrre in this ont thinW. 
lIut IIchl-"Tha! Idng- nul 011e-\11I1 :111)' mall can \)('." 

":\ CfIIWIl is 5(tll Oil through a golden gatt, 
II), him "f rilll('r hiN" fir low drgftC'. 

J f It! hi. mull he'll add an rx lra I,blr. 
Of food luMimt', c:dl('d-~IACAJ{O!':I." 

Vibrant with gelluim: allli valuable historical facts have the 

arlicles in this column portrayed conditiol1s :mo laws in coun­

trirs, such 35 Ireland, Ge rmany and Austria, in advancing the 

Su!Jlimc PrOtiUCl, in our previous issues j !Jut the most fasci­

nating and interesting article, giving us a true cOllception of 

the men whl'se country gave us America-TIle Spanish Pia. 

neers-follow!> : 

SPAIN: A young SF:mish officer named Gaspar PeTt·z de 

Villagran, under Gl'Tleral Onate, was directing operations of 

part of the Sp.lnish army in New Mexico in 1598-99, against 

the Indians, 

He was highly educated, being a graduate of a Sp_mish uni­

\,ersily; ),oung, :1I11Litious, fearless and athletic: a hero among 

the heroes of Ihe New \Vorld and a chronicler to whom much 

praise is due, The six exl.mt copies of the rat little parch­

ment-bound book of his hi storical poems in tJlirty-lour cantos ' 

arc each worth lIIany times their weight in gold. De Villagran 

W:loS "the soldier poet." On one of his caulos alope we will 

dwell, 

In the fall of 1598 four soldiers deserted General Onate's 

littlr army at San Gabriel j and Villagran' was sent with 

three or four soldiers to arrest them, It is hard to say what 

a sheriff nowaday!! would think i£ called upon to follow four 

desperadoes nea rly a thOU5.1nd miles across a desert and with 

a posse so small. Dut C'Iptain Villagran kept the trail of the' 

descrters j and after a pursuit of lIine hundred milel overtook 

th em in southern Olihuahua, Jo.-Iexico. He Idt tltem, prison~ 

ers in charge of his little posse, and retraced his dangerous 

nine humfred miles, alone. Arriving at the pueblo of Puar;\\, 

on the west bank o( the Rio Grande, opposite Dernalillo, lie 

learned that ilis commander, Onate, had marched west Oil ;, 

perilous trip to Moqui. Villagran followed his trail hut it 

was beset with continual danger and hardship, He came in 

sight of Acoma just too laic to witness the lerrible mass.'1frt~ 

which had taken place or some of his countrymen. When Iii? 

natives saw this solitary Spaniard approaching, they descendetl 

from their rock-citadel to surround and slay him. Villagran 

had no firearms, nothing but his sword, dagger and shield, ami 

being suspicious or the manner in which the s.'IYages were hem­
n'ing him in; and though his horse was gaunt from its long 

jon~ey, he spurred it to a gallant effort and fought his W;')" 

throul~h the closing circle of Indians, He kept up his flighl 

until \/ell into the night and at last got down exhausted frnm 

his exhausted horse, and laid himself on the bare earth to resl. 

(The "soldier poet" speaks most touchingly of his dumb com­

panion, on his long and perilous journey-his horse-antI e\'I' 

dently loved it with an affection which only n brave man can 

give and a faithful animal warrant,) 

Having eaten his last morsel of fO()(I anti with only a lillie 
water Ich, he started again, He wandered (or (our days wilh­

out food and very little drink on that trackless wilderness, :\t 

last, fairly dying of hunger anti thirst, with dry, sWHlk'n 

tongue, hanl ami rough as a file projecting far hc)"oml his 
teeth, he was thinking of the sad necessity of slaying his i:.ilh­

ful horse, when he dully sensed that the animal pausetl :.1 " '111 

every fiCty paces lickin!,! something from the ground, lie 

noted that they were thick, round particles, which lookell like 

stonel, but upon closer t"xamination dettcttd that they t .. n' 

the im pression of the coat-of-arms o( his comm:mder, i: l" 

lie! and prayers of thanksgiving sl1rJ;'ed within hi s !Jr. ,. 1, 

This, then, was a trail which his thoughtlul leader \\ ' '1M 
have him follow. A trail of food 1 Divine food, leatli n to 

health and consolation I For he found the p.1Tticlcs \\I 'rc 

water~soaked pieces 01 bread, impressed \\'ith the le:uld , III' 

signia, and dropped about every C1fty paces in the sand, 

In two hours, he reached what w;\s left of his compa nlo JIIS 

and received all necessary attention. When' he h :HI reCO\ ,'fl'll 

from the terrible effects of his journey, he ordered thesl' I ~lr ­

ticles to be served at every m(al, impressed with the royal 

coat-of~arms of Spain, thereby impressing upon th.:- minds oi 

the "pioneers" the necessity of the proper food for ht.altl, 011111 

self preservation, from which, today, the sublime dish of 

MACARONI is derived. 

THE CAMPAIGN IS ON! 
The Uoited States Maca,roni Industry Anxiously Await9 
the R~sults of a ,NatHlDal Macaroni Advertising 
Camp21gn That Will Start With the March Issue, 

\Vhile every macaroni and noodle manufacturer in the coulltn' be­
lie\'es in advertising, SOllie have the conragc to sUJlJlort thei r I~c­
lid tT1~rally all~ financiall):, As a rCJ'ult a s1lIall advertising 
I'ampalgn coverlllg the entIre coulltry will open auspiciously 
j:ls t before Lent. 

Iln this page is reproduced 1111 ad\'allce proof of thc col-
11 11111 advertiscment to apJlear in thc i\larch issue of TIll' 
I.adies HOllie Journal, one oC the !l'ading wOllle n's 
magazines of Ihc world, As yotl will note it recolII­
Il1cnds a dozen pleasing combinations for dishes in 
which macaroni is the chief ingredicnt. Notc that ,.., 
the word uMacaroni" is the outstanding ft'ature ~.........., .. 
of the ad. No brand or grade is referrcd to, ~ 
tn dctract fr.:ull its gencral ad\'crtisin~~ \';li l1c, 
III the ad uscd in April the word "Spaghctti" 
will be prominent and in the May number 
Ihc advertiscment will emphasizc "Eg-g­
Noodle'S," The purpose of the call11laign 
will be to sho\\' the value and the sillli~ 
larity of these three leading shapes 
"lid forms. 
Onc hundred thollsand reprints 
of the :March ::ld\'ertisclllent 
have been placed ill thc hands 
of sa lesmcn and distributers 
of t11 a car 0 II i products 
Ihrough the firms that arc 

pai J..:" II, III thi s way tlte 
sa!cslIll'l\ an,' tht.'lll~dn· ,..; 

solll 0 11 the C::IlI1P4ligll , 

Thc c<l ml'aiJ..:"1I plan i ~ So ar ­
rangell as to pl:rtllit it s l.·x l'all ­

sion as rlll:klll:ial suppurt \,·ar ­
rallt:;, SlI llicielit fUllds han! hnll 

pledJ..:"ed fur a t.'; lIl1paig'1I 011 til\' 

cuitllJllI hasis ill this natiuna l publi ­
catiull for the balallce uf till: ' ·l:ar. :\d ­

ditiollal fuuds will he lIeeded ~ o pa ~· iur 
cnlarg'ed spacc and fur full (lag-c culurcd 

ads which till' cUlllmittce plall ~ tu 1'1111 ill 
the early fall. Thl' l'i1l1lpaig'1I will Ill' l'x tl'nt! ­

ed to othl'r 1I1agazillL'~ if Jlu~~ihk 
The sll h ~cri (ltiull Ibt i~ still OIIl'l1. ~IlJl p(trt wi ll 

bc wdco1l1ed, :\1 alluf;t l' turt.'n, who ha\'L' Ill'l' lI 
hesitating" may lIoW cOll lrihute frel'!\, 1.1111\\ ill!! 

Ihat their motlcy "ill he l'xpcllded "iwl~ ;tlld 111I1!­
cioliSly, Ple<lg-es alld l'ulltrihl1tioll~ 1IIi1' he "l' lIt In ;UI\ 

lIIanufacturer to the Sel'l'dar~ of the :\';tti;Jltal '\~'IIl: ;atiulI 
at Braidwood, III. 

Reprints of this ad and of all future ads will 1)1.: SlI l'plil'" allY 
manufacturer at cost. Sen d ill orders !IO\\' and Ill' preparl'd 

(0 cash ill 011 this call1paigll that promises so lillie" In l" 'l'ry 
manufacturer whethl'r he is a financial cOll triiJlltur or IIUt. 
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Fewer Styles Means 
Steadier Operation 

}/\' N. M. Hudson, Chii'/. Divisioll 0/ Simplijird Prlutirc, U. S. Drpartmrllt of 
. CommulI" • 

Do('s steady employment sustain con­
sumptioll, docs s!('ady consumption SUlI­
lain employment? This query is much 
like the classic one ns to which comes 
first-the hen Dr the egg? The answer 
Sl'l'IlIS tu he that without the 011(' we can­
!lol ha\'e the olher. 

II is collllllonly understood that times 
arc J.:ootl .when there arc plenty of jobs 
fur all wllo want to work, for then 
W:lJ.:CS arc usually 1;000, and labor has 
mOllc!' to spend for ~oods and commodi­
lil's over Oltld aho\'c the necessities of 
life. At stich limes merchants arc do­
ini; good business and placing ortlers 
rq~111arly with the manufacturers, thus 
'Issuring the clIlJllop:s of the latter 
steauy work at :;oml waces. 

Census fil;ures show we now have 
Illore than 4Z,CXXJ,()(X) workers J.::tinfully 
cll1ployed. Ohviously we h;",!! the prob­
lelll IIf maintaining conditions that will 
permit thei r full Cl1Illlo),01elll. In st udy­
inl: that prnhll'm we may wdllle!;in with 
n study of the tleliree o f continuity of 
tJpemtinli uf the indi\·idualiliants. What 
breaks the cont inuity ? What causes 
shut-downs and kl),·offs ? Arc these 
causes ;l\'oidabl~ or controllable? What 
can be uone to overcome them-or to 
safeguard against them? 

"Lack of orders" Illay mean faulty 
Solles "Iallnillg or mallal;ellll·nl. Perhaps 
the price is tun hiJ.:h , hecau .;.c production 
alld sellin).:' costs arc UlilleCt"·V lri l)' high. 
In such cases silllplilic;lI ion uften per­
mit s a reducti on o f cost that affords a 
luwer price to the puMi • • and huyil~g is 
thus stimulated. I il. '- reduction i:s 
"ftCII a sl,lellditl curc fur "lack of or­
deni." 

In his stud\' uf the "I{e).:'ularbmtiun uf 
j·:IIlI'IUYlIll'ut.:· Pruh'ssor H. Fddmall of 
lJartmuuth Sol)'S, "Perfect )'tlur Solles 
I' rog:ritlll first, an;llyzc Y(JUr markets, 
simplify lincs. rcducc style hazard, clc." 
ThruuJ.:h thcse methods much can he 
dunl' to bring in that vulume <!f IJU simss 
whil:h mcans ,·tmtinuolls operation of t~le 
plaut, allli thcrefure steady elll ploymell t 
jur its workcrs wilh conseCjuent rCl;ular 
l'arninl:s :lIld sustained or constant )lur­
chasin.,: powcr. 

If cvcry m:lllufaciurcr soul;ht . dili-
1:l'lItly 10 ovcrcome the conditions that 
intcriere with or prevent his plant run· 
lIin l; reg ularly and continuously Ihe year 
round the hogey of. unemp10yment, amI 

cOl1selluent diminished purchasi ng pow· 
cr as evidenced in "!ack of orders," etc., 
would vanish, 

A hat lIlanu(acturt:r who cut out 60% 
of hi s former variety in styles nOll colors 
was able to run his plant ill 75% nonnal 
inslead of 331 / 3% nom)al, in the 2 cus­
tomary "off" periods in his business. A 
clothing manufacturer who ' timplified 
his varieties o f men's blue serge suits 
f rom HXX) to 24 increased his production 
period from 36 to 52 weeks, and dOllbied 
his output. 

Simplified practice cuts. out wasle. 
Less wasil' mcans lower cost. Lo ..... n 
cost means lower selling priCts. Lower 
prices mea n laq;er s:alcs, urger salrs 
mean more work for the laclo ry. COIl­

tinuous operation, continuous employ­
ment, steady earnings, continued buying, 
ami therefore MORE SALES I 

fundling Competition 
JUIt. a pebble dropped into a quiet 

pool cauaes Q aeries ot waveleu tbat 
will eneomplUls the wholo body of w .... 
ter, jUlt 50 do tho many complaint. 
about ruinou8 competition coming from 
every section, each blaming the other, 

A Man Among Men 
The shortest and surest route to the 

"blink" 
Is to heed not, nor care not what 

others may think. 
The smirk of the ego, the scowl nn 

the brow 
! las held down too many who really 

knew how, 

\\' hell scorn 3ml conceit inOallle 
those who choose 

The pretense of friendship to con­
\'cnicnlly usc 

Others only to foster their ends, 
A righteous resentment solicits their 

friends. 

Success seldom tra\'els the road of 
contempt, 

But a pathway that bro3dc:ns as it 
wends the unkempt 

On its way to . the summit with 
those, !1CJ\V and then, 

Who ascend to the heights of a man 
nmong men, 

-Billy Kirby. 

alfe It the whole industry, The qUeli. 
tion is frequently Asked or how best 
to n ee t this or that kind of eompeti. 
tion . 

1fe must first remember tlult old la)'. 

ing thnt "competition is the lire or 
trade. " If it wert! not Cor competitors 
tJlCro would be JlO progress. We wouM 
tako things too casy ami our lJ\1 8 iIl CH~ 

would not bo interesting even to Ollr· 

SCh'Cl, 

b it not possible that in tho mncn· 
roni industry a manutaeturer gives cn· 
tirely too much thought to competit. 
ors t It a firm continues to give itll 
products away or sells them at or he· 
low eost, that finn is merely digging 
its own grn\'c. It will CRUSO you tem· 
pornry embarrnssmcnt to chango nnd 
may (l\'on loso YOII a lew of your weak 
willed buyer8, but. those whom )'011 

haYtI alwaY8 treated lairly. havc Sill)' 

pll!d regularly, and 'wl~lIe accounts 
you have hllJldled hon cstly, will be 
with you when the Ilriee cutt er IInll 
tbe demoralizer is but 8 memory. 

Briefly we would nnllwer thnt the 
best \fay to hllndle " co mpetitor is to 
ignore him, to leavc him entirely alone, 
Concentrate en your own busincss th e 
energy that yon might waste in worry· 
ing o\'cr the eompctitors.. Builtl 1111 

faith in the minds of your ellstomen. 
better the quality ot your product, ere· 
ate more good will by gh' ing th em bel· 
ter sen'ieo amI you can relit lIlIsnred 
that the better cl11ll8 ot buyen will reno 
Ion it out for thcm'lch'es tht YOllrs i~ 

the firm to depend upon and to tie 1IJ1 
to. 

QU~8tions and Answers 
Colored Export Goods 

Question (from Pacific coast firm) -
Our British Columbia reprcse ntali l"c 

reports large quantities o f glaringl y 
colored macaroni products in hi s 1\I.l r · 

kets made lJy a Ca lifo rnia firm. p " 
no t the laws of this country prohibi t 
thc manufacture and sale oC a rtificia ll~ 
colo red goods? 

,\nswcr-l..ast year the lJureatl .,i 
chemistry of the U. S. Department .. i 
Agriculture ruled that all artificially 
colored macaroni products wcre l11i ~ · 
branded ;lIId w:)II11I be held in \'i oiat i"iI 
o f the federal pure food laws. Huw­
C\'cr, said laws also · specifically I'r' ,. 
"iue that food products manufactun ',1 
in thi s country (o r export to foreig il 

cou ntries must comply with iin: law:" 
of the country to which they nrc c~· 

Jlo rted. Docs Canada prohibit the illl' 
portation and sale of artificially col· 
ored macaroni prod ucts? 
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O~r IUI;n. unh Indudu It 

,, ", n,I.I"! mill; • IIIullllnl nll t · 
' f. "nuder Ind 1"'"; d'rln .. 
Ih.mloru Ind f oo1o:in . equip. 
m.n l. Throu,h .hI. mlnlltuft. 
bu •• 0m"ltI ... utln .. 1,I.nl , ... e 
.lit ,"n.,.",I, rondin ..... ,. In,1 
reun, 01 Iml" n.I". ,ht '1IIIIit, 
In.1 m~rn l. lnlnr .ht unltolmltr 
"I Cold lledal St:,nnllnu. 

Otlr testifJg plant IS completr.­
(Veil to mlil1attlre macaroni-mal:rilg 
eqttipmet1t. Tkat's wky 
we call say 

Gold Medal Semolinas 
will meet your rigid requirements 

OUR yea rs of expericllce ill thc 
manufacture uf semo linas han 
taught us that a chemical anal\'si s 

of durllltl wheat d ucs 1I0 t g'O far l'IWtig-h. 

'''hil l' it is ahsolutch' nccessar\', it docs 
Itot lelln s all we s ho'lIlt! kllow :lbout the 
wheat. Thereforc, We decided sc"cr::i1 
years ago to sccure the additional info r 
mation throug h the in stallation of 5111:· 
cial experimental cquiplIlcnt. In our 
miniature Hsclllolinil lIlill" sa mplcs of 
wheat arc madc into seillo lina and thell 
go lhroltJ..:"h praclic.lily till' 
same process as docs thc COIll­

mcrcial semolina ill a cnmllll.'r­
ciallllacaroni fac tory. 

By means of these tes ts wc 
ha\'e constantly impro \'cd the 

IJllality of Guld ~Icdal "Tl'stcd" Semu­
linas and mct thc demands oi lIIi1nllfac. 
tllrers rl'garuing" stich phys ical charac­
teri stics as color, st reng-th, g- rallulatioll, 
c1ealllincss, alld cooking- IJ1!ality. 

Thc continued success which malluiac­
tnrcrs of macarolli prod uct s are l'X pC­
ricncing- throllg'h thc li se uf Gold :\Iedal 
"TI.·sted" Selllolinas. is pusitin proof to 
liS that our cOIISl:ielltious etTort s to CUII ­

stantl), impron the (IUality oi 0 111' 5 ('111 0-

lillas is well worthwhile. 

Gold ~II.'dal Se lllolina s 
g'ltaralllecd, Ii :111\' sack 
Hut JIron' s atisi;\I.: t~.H·y ill 
way. the illil IJllrdlasc 
will he refunded . 

an ' 
dut·s 

en r:.­
pri t"I ' 

GOLD MEDAL SEMDLINAS 
"IT! t d'~ .Les e . 

\ 
Ctnualomnll 

WASHBURN CROSBY COMPANY 
Miller. Qf Cold Mcd"'''Kjt~hen _ t ... tcd'' FI"ur 

I 



• 
The Chain Store in Grocery 
Product Distribution 

By Charles WlSlty DIIIIII, 

0( the New York Du, Gcnml 
Cou'.lsel for tbe: American Grocery 
Speaalty Manufacturers Associl' 
tlon and the National Associalion 

of Retail Grocers. 

Part 2--The Chain Store Menace 
The menace of th e chain store is the 

abuse of the great po wer possessed hy 
it, arising out of it s size and its domi­
nating traue posi tion. That )lower is 
"oth it s strength :\1111 its weakness. 
The greater its si;:c the greater the in­
ducement 10 incrc:lsc it. T he strong­
er all agl'llCy of distribution it Lecomes , 
the stronger the inducement to bea r 
down hard upon th ose from wholl1 it 
buys and wilh whom it co mpetes. The 
morc int ensi\'e its compc:titioll, both 
intcrchaill :lml with the imJi\'idual re­
tailers, the morc the inducement to ex ­
ac t undue prices from the manu factu r­
er and to usc undue methods of COI11-

petition. Th is is especially Irue. in the 
l'ase of a bus iness compet ing UPOIl a 
pri ce b:l sis. Ahuse of power is a 
nalllra l weakness ; and it is alw:lYs di f­
fi cult to refrain from the abuse 0 1 

Ilominating power. The chain store 
Illay well con templa te the experien ce 
of o ther Imsi nesses which have abused 
a dominating trade power in the past. 
There arc many nlld well known ex­
a mples of it. 

The danger of the chain sto re i ... 
Ihrrefore :m ' undue exp:lllsion alII ' till: 
li se of unfair methods of trad,.: nnll 

Success at Twenty-seven 
A. In'ing Grass, the 27 year old sec· 

rctary and t rcasurcr of the I. J. Grass 
~oodle company, :lctually started at 
the bottom rung and climbed the lad­
der of suc cess the company has en­
joyed. Some 20 years ago, when Mrs. 
Grass' noodles were outgrowing in de· 
lIlaud the fac ilities of the delicatessen 
where they were being sold as one of 
her own homemade delicacies. young 
Irving was drarted for delivery service 
to loca l dealers, and also to help in the 
manufacture, which in those days wus 
a hand job. The demand kept increas­
ing, and it was SOOI1 necessa ry to find 
ways of speeding up the manufaclUre. 
It didn't take Irving long to find mClh· 
ods of mJ.king imJlrovements, at the 
sa me time adhering tenaciously to the 
high quality ol the original recipe. 

T oday nearly all the highly efficient 
and modern machinery in the large 
sanitary plant at 6027 \Ventworth 3V., 

Chic3go, 111., is the result of designs 
and plans perlected by A. Irving Grass. 

competiti on. A1)(1 this danger is a mat­
ter of serions concern to the consuming 
puhlic tlepending upon a state of open, 
free and fair compet ition for its tJro­
tection, to the manufacturer deJlendin~ 
upon the re ta iler for his distribution, 
to the reta iler competitor who ;$ a 
small merchant, a nd to the wholesaler 
who sell s to sllch ret ail er, It is said 
that the chain store is entering upon 
the practice of exacting (rom the man· 
ufacturer sec ret , preferential and dis­
criminatory re":ltes which enable it to 
sell nt a price at or below the cost to 
t he individual retailer. T his is an im­
moral, unfai r and illegal practi ce allll, 
if pursued, the public will stol' it, as 
it has done with o thers. Witness thc 
consequence of the practice of exacting 
reoates of the kind from r' lilroads. It 
is sa id that the chain sto re is entering' 
upon the practice of rui nous locall'rice 
cutt ing, purposed to monopolize the 
loca l ret:lil grore r), business. This is 
a n immoral , unfair and illegal practicc 
and, if Jlursued, the p.ublic will sto l) it, 
as it has done with others. The chain 
sto re may do well to rC\'iew th t: hi s· 
to ry of the nntitrust law nnd its cn­
forreillent. If it docs it will learn that 

In'ing has held nearly e\'ery job it 
is possihle to hold in the business, in­
cluding packer. shipper, salesman. 

it cannot safcly llndertake to SI'I 'press 
either the manufacturer o r its ~·om. 
petito r by unfair mell:nds of trali l' anti 
co mpetition. Am~ if UI" chain st, 're i ~ 
lnrsic htcd . it mu .. t ph ,nly see t ll.11 11 
cannot succecd ab:t i , ~r.\ publi c OI 'I IOS;. 

tion, th at its future lil.-O; In the dift'~ l i 'm 
of a reasonable expansion and an l'iii­
cient business fairly condmted . Thcrr 
is no need fo r it to c(' nduct an\' lither 
kind o f a business, in the light IIf ils ' 
great !'iuccess; :1111.1 it will not he I,cr. 
mitted to do so. 

The chain storc by reason of ;IS 
dominating trade position has the rt . 
sponsibility of le:ldership. And true 
trade leadership means an enlighlcnt,l 
constructh'e leadership directed to 
make the golden rule the rule of tradt. 
And if fC'r the moment I may presume 
to spc:lk I') r -the manufacturers ;\lul in· 
d i\' iduat retail grocers, I earnestly ;ul· 
jure the chain store to be a con!'truc· 
live Icadcr of trade, to adhere to ~ 
po licy oC Ih'c and let live, and to lIIakt 
real in the grocery trade th e Io;rtJ\ 

promise of our free institutions flf an 
equal 0pj>O rtunity anti a squa re til':!I I,) 
..11 in the ra ce of life. 

(Read Part II( in the next issue.) 

driver and what not. Two year~ ~:i0 
when J. J. Grass, the (ounder 01 the 
company, died, A. I. assumed the rt· 
sponsibilities of secretary and trt'lS' 

mer, filling the pos itions most at't1il ' 
ably. There is no doubt that tht: or· 
ganization will keep crowing ral ,idly 
uS long as his live and modenl j,Jc lS 

ure available.-The International Gro­
cer. 

• • • 
Mr. Grass is un active meml 'l' r of 

the National Macaroni Manufact urers 
associatiLl n. He will be conspicuullS 3t 
the 1928 convention in ChicagfJ, \\hich 
he will help to promote. Look j"r the 
UnexlJected when Irving is at the Iidm. 

All men arc born free a nd equal. hut 
some or them grow up and get married. 

Facing facts will make it easier {fir 

you to lace the future. 

To l?rew is human-to 
, , lriend-Oh, Boy I 

TH E MACARONI. .JO U RNAL 

CRAFTSMANSHIP 
A Better Die---for Better Macaroni 

It la The MALDARI DIE. 
Past master of a newer, octter way "f IVlacaroni Die 
making, From the IIlIal/elI to the lar!!eJt, MALDARI'S 
master Craftsmen work with the same skill and in the 
same deft manner, A 27' Bronze Short· cut .\I acarnni Die 
as pictured below was produced bv such craftsmen with 
MALDARI'S fully up,to·date equ'ipped plant, Give 
Your Macarolli Products New Li/_, Elljoy Beauti/"I 
Products. You can equip your pl:l nt with 
Maldari's MacJrolli Dies, and your sure reward, 
over many years, will be Satisfaction, Econ. 
omy and Durability, 

27' 
1927 

" 

MASTER MAKERS OF MACARONI DIES 
F. MALDARI & BROS., loc. 

178-180 GRAND ST" 

New York City 

AMERICA ' S LEADING MACARONI DIE MAKERS FOR OVER TWENTY-FIVE YEARS 

I I 
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Seeking Larger Markets BII CharIta Coolld,e. Mana,er Dioision oj Com. 

mrrclal RutQr,h. Adctr/IJln, Department, The 
Curti, Pub[(,hin, CompanJl. Phlladt:lphla. 

As 1 understand it the I)raclical sit­
uation in p lll r industry today is that 
yllu hare ;1 plant capacity ill exccl'S or ' 
"1,'111:11111. and naturally when all manu­
{;H' lurer!' prndlll'c an nlllplli tip to the 
l';)p:l ci ty of their philliS the market will 
l1ul a h~nril it at a profitahle price. Un­
tier the se cOl1lliliuns ynu IlIl1st do nile 
uf :2 thinRs-rcdm'c prnduction or in­
l"rcasc dCI1l :IIHI. 

The attempt tn reduce production 
has certain sc rin\ls difficulties. Every· 
one might agrce to reduce as a matter 
uf Rellcral ;uh'isahilily hut to make an 
ilctual contract In rClluce would prot.­
ailly he illegal. and til havc only a 
\'''gllc ull (lcr!'>tamlillg by e\"Crybnd~' 
th"t a reductio n fI( nutpllt is desirahle. 
tlli!'> is likely til make e\'eryone trust 
til luck that sOlllciJOlly e1sc will reduce 
hill OlltPl1t, hecause each nne rcalizes 
that his success in making profits de· 
Jlends Oil operating his pl ant at (ull ca· 
pacity. Hl-'nce you are not likely to 
gct far with merel~' a general idca of 
relllldng I'rmluction, 

Under these co nditions there is only 
one other thing that nn be done, 
namely. it is tn increase the demand, 
Hut t'a n the tie maud for your product 
hc increasetl? Is thcre a po tential 
market, essentially greater than the 
market you already ha\'c? H in Italy 
the collSlll1llltiul1 or macaroni prod ucts 
is 5u Ills per capita per year, in Europe 
includink Italy J2~ Ihs., ill South 
"merit'a 21 Ihs" and in the Unitcd 
Stales IInly 5 lhs., it is reasonahle to 
conclude lhal there is a potcntial mar­
ket fur yuur product in this country. 

Ynu may ask, "'Vhy doesn't e\'ery­
hOlly eat ~Iaca rolli? What arc the oh· 
stacles to nur industry?" The first 
alUl the gn-atest ohstacle i!> lack of in· 
formation. Perhaps not lack of in(or· 
m;ltion in a \'ague sort of a way, hut 
lack uf tlcfinite information leading to 
the con\'iction that yOllr Ilroducts arc 
what yllu d aim (or them a nd will do 
what you say they will. 

I'crhaps till ubstacle is more diOicult 
ttl U\'crculllc than that of hahit. Peo­
ple tlu thinl:'s just because the)' ha\'c 
doue thelll alltl if wc always had tn 
deal with the market as it is ou r task 
wllilitl he rathcr hOJlcless. hecause peo· 
pie teUlI tn kecl' nn dning things in the 
sallie wa)'. In this Jlruhlelll uf C)\'cr­
etlllling habit your greatest opportun· 
ity lies in education which can hest he 
carrietl UII thTtlugh :-ttl,'ertising. With 
an incre;lse in the number of pcoplc 
ha\'ing money to spend, an increase in 
the number of peuple having the el.lu-

cation to get a messal:'c from the 
printed page :lnd an increasc in the 
nUl11her of people wh o study the \'aluc 
uf f(Nllls in relation to their cost ;lIltl 
excess as well as variety nf preJlara· 
tiun, yc.u obdously have ;an ol)ltOrtu · 
nity {ur a greater t1e\'c!upl11ent in ad· 
vertising. 

Advertising By Associations 
There has been a mnterial increase 

in ati\'ertising by associations the last 
few years. :\(h'ertising will tlo for as· 
sociatiuns exactly what it will tin for 
an individual. The man who reitds ad· 
\'Crt ising mercly wants a responsiblc 
11:1111(' nt the hottom o{ the ad\'crtise­
Illent. It docs tlot make much difTer· 

you will never ad\'ertise, 
Another tliOicuhy is that 'l.Ih'erti sillJ.: 

will do just as much good to the 111,111 

wh o tloe~ Tlot belong to your assod." 
ti on as it does to th'e man whn docs I., .. 
long to it, and it takes prctty gl'!lt'I :11 
good nature for ,an association til ·1" 
association advertising with th is i. ,,·1 
in mind. It takes good nature to I'li t 
up your money when you sec th:tt .Ill, 

other I'wducer, who is just ns ahll' , 1 ~ 

you arc to pay the assessment for :,.1, 
\'crtising, is reaping the bencflt!' .. f 
your advertising. YOII can start 1111 1\­

i( you ht1\'e enough confiden ce tu .1; , 
something for yuurself and be willill!: 
to let the othe r fello \\' who dnes UIlI 

ellce ttl him whether the namc is that contribute share your benefits, 
uf ;tll illd i\'itlual manufacturer or an as· Team Work In Association 
:-nciation. He wants to be convinced Advertising . 
that the thing ath'ertisetl ill worth try- To accomplish anything in ;)S!\i'l('i!1-
ing ami he is willing to gin it :l trial. tion ad\'ertising you must elect a l'Ol\t ' 

The greatest difficulty with associa- mittel' and truiit that committee til 
tion advertising is not in the ad\'ertis- spe nd the money. A large group ('an 
ing, hut in the associa tion there arc ne\'er aJ:ree on detail s. The (Only 
certain practical difticultics that thi s thing it can agree on is the gem'r;tl 
organization would ha\'c 10 lace in '~n· principle. It is no t difficult to agree "n 
tering UIKIIl a program of national a'l- the fundamentals antI thnt is as far as 
\'ertising. Can these be o\'ercome? a big association should attempt to 1:'), 

In the first place it is necessa!'y to :\gree tin the fundament;a!s-a!:rl'l' 
rai se a s um of money. Macaroni that YOI1 arc goin(.:' to raise a ccrl:lin 
products ~ re not expensive foods. Stirn of money anti to adoJlt a certain 
You r product will o rtlinarily sell at way of raising it, that you will i-:et :t 
$' .50 to $2,00 a case. It would see m commi ttee in whose members yOIl ha ll' 
possihlc to raise, say: Ic on eitch case confidence ami tru st them to wnrk nul 
(or advertising. Certainly that would all the dctails of copy and the nth l' r 
J"e an exceedingly matlerate expendi· things that arc in\'o l\'ed, aOlI tl:l'u 
tu re, If you helievc that something stand hy their decision. 
c" lIid be done by ad\'ertising, a charge It is necessary to (ace nil these fa.t~ 
of lC " case would not be excessive if (rankly and to give them very l'arl'inl 
it helped you to move this extra prod- c(lIlsideration. You should no t start in 
tlct that is breaking your price down to 011 association ad\'erlising with"UI 
a point where you cannot sell at a somc knowledge of the human pro .1., 
profit. E\'cn at Ie a case you would lems it ill\·ol\,es. . 
ha\'e a sum with which you could tin Sec whether you can trust \':ll'Il 
something of consequencc. uther enuugh to make a succe;;~i l1l 

After deciding to raise thc money campaign. 
you \\'ould ha\'e to determine just how Anothcr tliOicult thing is to hnlll I'" 
its contribution or assessment should gether after you are successful. \s' 
hc apportioned. Fortunately many sodation ad\'ertising is frequently Ihl' 
ut her associations have had the same ou tgrowth of necessity, An aSS<h i;I' 
prublctll, and it should be I){\ .... ihle to ti on may be in the position of a !I '.Ht 
work ou t a just and equitable )llan. H who had a hole in his roof; he coulo lu', 
anyone ohjected to reporting exacdy fix it when it was raining and wlll' l! il 
how many cases he produced he might was not raining it didn't need fi xi ng. 
be allowed tn state that he produced So it is frequently with all associali"n. 
hetween so lIlany and so many cases. \\' hen it really needs ad\'ertish1l:' it is 
Then there is the difficulty that not all short of money, because times :,rl' 
will agrcc to ad"crtise or on the plan hard, antI when it has the monc), :1 1111 
uf ad\·ertising. If you wait until c\'cry· times are good it tloes not nced atIH'r­
hody is agreed UIKJI1 these ques· tising. You ha\'e not had a profil ;lbk 
tinns you will ne\'er advertise. Unless - year and therefore it is a hard til11 \' til 
) ;UU belie\'c in advertising ~trongly Sl)end money. On the other hand. if 
enough to start in spite of opposition you had a good ' year you might think 
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KING MIDAS MILL COMPANY 
MINNEAPOUS. MINN. 

Write or Wire for Sample. and Price. 
No. 2 SEMOLINA STANDARD SEMOLINA No.3 SEMOLINA 
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that you did not need to advertise. So 
nn association frequently drifts on year 
aHcr ycar with a general recognition 
tlt:lt it would he well to \10 somctl1inr:. 
hut it docs not (ace the situntion 
squarely and something is 110t done 
that ought to be undertaken as a sOllnd 
pnlicy and not merely ns an emergenc), 
measure. Ad\'crtising is II basic IJOlicy 
of education, The key of your success 
is educat ion in regard to the usc of 
your products. 

\Vhy Shouldn't You Advcrtile? 
Js it not a progrcssh'c sound policy 

to IIlIdcrtnkc this extra expenditure in 
order to dc\'clo)) o\'er a periOlI of years 
a greater appreciation of your product 
anti to lJUild a greater lI1arket? Better 
th:m raisin~ a hjg fund to meet an 
emergency in a single year is expend­
ing a con tinuing lund u\'er a period 
of years. Education is something that 
takes time to show results. 

I f you undertake nd"ertisillg cvery 
piecc of your COllY nught to he strong. 
clenr, persuasive and cillw incing. 1t is 
hest to takc suflident spacc for each 
piecc o f copy to get your message ef­
feeth'ely and strongly hefore the con­
sumers. Then mel chandisc that piece 
uf copy. As an association you ought 
to merchandise it and get a ttention. 
Each of you as an individual ought to 
Jake that piece o f com' as a basis of 
sales work. It ought to he a piece of 
copy fo r your saleslllen to li\'e up to. 
Tell the salesmen what ought to he 
saill about it, and :'IS the s:'llesmcn gil 
out in Iheir work with Ihe tr.lde th ey 
Bught to reinforce thai copy. In yl1ur 
lor:'ll advcrtising, in your hrand puh· 
licity, you shou ld get hehiml th at piece 
of copy. 'fake that fm;t piece of copy 
;IS though it was the whole call1ltaign 
;lIl1lmcrchalldise on thilt until the next 
piece IIf copy COllies out. \\' hen the 
nex t l,iccc of copy (Ollles out Get he­
hind that in the salllc way with all the 
pllwer you h.we. 

of years in order that it may do it srI( 
and your product justice. 

Some manufacturers in your busi­
ness who may be indi"idu3,1 advertis­
e rs are helping not only themsel"es 
but thc industry. nut the indi"idual 
a(hertiser will not be injured by co­
ope rath'e action; on the contrary hc 
will be helped because as the oppor­
tunity grows for the industry the op­
Illan prollloting his indi"jdual product, 

a nd he can well afford to spend a fII' ~ I . 
cst ;uJditional sum for tliis coope rat n'c 
work. 

Your J1roh'~m consists, through y"ur 
advertising, and your s:llesmcll. IIf 
reaching and convincing the ultimatc 
consumer. In the last analysis thc ul. 
timate consumer makes and unmal;l'S 
the manufacturer, Ihe salesman all,l 
the dealer. \Vhoe"er wins his COIlr. . 

lienee has won thc mnrket. 

Proposed Definitions { Purified Middlings 
. Forina Semolina 

and Standards Durum Semolina 
Without cqmmcnt. tile attention of 

the macaroni and noodle manufacturers 
of the country is called to the following 
announc':ment of the United States De­
p.lftmcnt of Agriculture made at Wash­
ington, D.C., on Dec. 21. 1927: 

"The Foods Standards Committee has 
proposed the following definitions and 
standards for Purified Middlings Farina, 
Semolina and Durum Semolina, accord­
ing to W. S. Frisbie, c.hairman of the 
Committee: . 

"PURIFIED MIDDLINGS, FA­
RINA, is the clean, sound granular 
product obtained in the commercial 
process of milling wheat, and is that 
portion of the endospenn which 's re­
tained on a 10 XX silk bolting cloth. 
It is practically free: from flour ami 
contains not more than 14% of mois­
ture. 

"SEMOLINA. is the purified mill­
dlings of hard wheat. 

"DURUM SEMOLINA is the llUri­
tied 'midd'ing~ of Durum Wheat. 
"CRITICISMS and SUGGESTIONS 

fl'b'nrdi~g the proposed 'definitiOils ami 
standards are invited from all Macaroni 
Manufacturers. Communica tions should 
be atldressed to-A. S. Mitchell. Secre­
tary Food S tandards Cuml11iucc, Food. 
Drug .and Insecticide Administratioll, 
Unite'd States Department of Agricul­
lure, Washi~lJ,:ton. D. C. The)' shou!ll 
reOlch him NOT LATER than FEll, 15, 
1928." 

This announccnlt.' nt of "ital interest to 
the entire industry W:lS made known to 
the mcmbers u( the National Macaroni 
Manwacturers a5sociation 011 the, day, it 
was made. O n'cc more the need ami 
worth of a national orl,'nnization as the 
" watch dog" of the industry is proven. 
Under its direction the varying 'opinions 
and "iews will be cOllllidered and ce­
mented behind crmstructive criticisms 
alltl valuahte suggestion,. 

ucts) ",:hich the above action scck~ If) 

modify arc givcn below to show tl1l' silo: ' 
nificance of the proposed changes, 
I-ALIMENTARY PASTES arlO tht 

shaped and dried doughs pH'pa re,1 
from semolina, from farina, (rom 
wheat flour, or {rom a mixture o( all}' 

two or of all of these, with or witlwul 
So."llt, and with one or more of thc inl· 
lowing : Water, egg, egg yolk, milk. 
a milk product. An alimcntary l ~lSh: 
contains not lIlorc' than 13% of mois· 
ture, as determined b)' the vacuum 
method. 

2-PLAIN ALIMENTARY PA~TE5 
arc alimcntary pastes. made withflUl 
egg or egg yolk, or so made that tltt 
contcnt of the solids o f tlu' q:g 
amI/or of egg yolk is, upon a mois· 
ture-free basis, less than 5.5 'ir 11,1" 
weight. 

.'-EGG ALIMENTARY PASTES art 
alimenta ry P.lstcs which conlain, ulMIII 
a moisture-free b.lsis, not Icss than 
5.5% by weight o f the solids II f l'/:): 

and/ or of egg yolk. 
4-NOODLES, EGG NOODl.ES, afC' 

a fonn of egg alimentary paste \\ hkh, 
in the course o f its prep.uatiulI , h~ s 

heclI rollcd or pressed into shl" '\; .. r 
rihool15, with or withuut sullSl"luenl 
CUlling or shaping. 

5-W ATER NOODLES arc a (flnll oj 
alimentary P.1Stc which, in the ,'''lUSt' 

of its preparation, has beell mll .. ,1 or 
presscd into sheets or ribbons. lI'i lh 
or without subsequent cutti \ll,! or 
shaping. 

6-MACARONI, SPAGHETI'J, U,H' 
MICELLl t are , plain alilll,'l1lal')' 
l,astes, distinguished by their dl~ r3 C ' 
teristic shapes: 
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We can safely say ~hat the largest percentage 
of packaged macaronz products are automatically 
packaged by 

Peters Package Machinery 

THE least expensive cartons of the "Petel's Style 
are used WIth our package machinery - the 

least number of hand operators are necessary­
~ence the most economical package. Its protec­
tive features are recognized everywhere. 

Our engin~ering staff are at your disposal. Our 
catalogue IS yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 

I .' 

Advertising Generally Beneficial 
S till another thing ad\'ertising does, 

it creates a sllirit o f pride and sa tis­
faction in the industry of having a 
prulluct well know n. Manufacturers 
will ta ke a greilter pritle in their in­
dustry when they bclie\'c thilt the 
J\l1Icrican public has a ' clearer vision 'of 
the ".l1ue anti worth of their food. The 
American Ilu bli c ha s a clearer \'ision of 
macaroni l}foducts, it docs not realize 
thcir economy, their healthfulness a;lll 
:lIlaptahil ity as a food fo r the sick and 
the hcalthy. the old and the young. the 
rich :'Ind the poor. Your fmH job then 
is tn agree to ad"crtisc anti to prop­
erly finance the campaign for a Ileriod 

The official definilions Olml st:lI1dards 
for Alimentary Pastes (Macaroni Prod-

7-SEMOLINA MACARONI, SElIO' 
Ll NA SPAGHETTI, SElIO/.l~A 
VERMJCELLl, arc plain alil1ll'nlar~' 

pastes in the preparation of which 
semoli na is the only farinaceoll s in· 
gredient used, and are distinguished 
"l' their characteristic sh:!:pcs. 

~~========~~~~ i; i 
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"Red Box" vs. "Red Bow" 
II. ;\. Dirkie, !'ecret ;o ry of the fold­

ill~ Box Group of the Paperuoard In ­
ciu!'tries, is in"estigating the case to 
ascertain the manufacturer of the car­
tlJn oiJjectell tu as a clear cut violation 
of his association's code of ethics. 

III redewinJ.: the l'ase he says: "The 
ill1il ;ltioll, '\{et! B()x'-'\{ed Bow,' is so 
llaJ.:rant as tn arouse wonder that any 
h"u!'l' in thi s day IJ( improved ethics 

of merchandising could have the h:· 
merity to originlte a package so VII ­
pably intended to encroach upo n tl\(: 
good will of a competito r. Mon'''l u 
it is surprising that any carton 111 ,, 11 ": 
facturer would nowadays lend hi m_l,1j 
kn owit,gly to this deception . Our as· 
sociation seeks to discourage any un· 
fair methods of competition and ", d· 
comes the evidence submitted ill th is 
decisive case, If an accounting j , liT' 

dered by the court we will be ilill'! " '0\­

ed in receiving particulars." 

;\11 intl'rl'~tillJ.: C(luily !'olli! hrollght 
I.y till' Kt'y~tlllll' :-'lal'arl'! ~ : :\Ianllfa~'­
tUrillt-:" n.lllpany (If l.chanoll. \'01 .. 

:LJ.!ail\:'t the Fcc ~cr ~1a('arllni ~'nl1lpany 
(OJ llarrishuq~, 1'01 ., IICl'ul'icli till' allell ­
tillli IIf the Dauphin ,' l1l1l1ly conrt la st 
1111I111h. \Yhell tin: hearinG' of lesti · 
mony was l"I1Tldudcd rcprc sctlliltin:s 
"i the Ft'l'sct :-'IOI,';mmi company ad ­
\'iscd that tlu:y ha'\ disclllllill\\Cd mar­
kdill)! the pad .. a),:"c in t1i l1o pulc a mi wer.' 
willin)! to surrcllucr all plates ;Llill 
elllpty I,use:. in their possess io n. Tes­
timony then WOI S takell 0 11 the sales 
malic IIi sud, pac kage s \I)' the Feeser 
l" lIllpany to lIctcrlllillc whether o r IIItI 
an :UTlllllltinj.! sh'lUM he o nll' rcil to as ­
ct-rtain the I'tun: l',l s irt.nt such tran!'· 

a(·lio n!'. 

Prize Contest: Advertising 

Fo r sl' \"l' ral years Ihe KeY$wne ~lac · 
ar"n i ).lfg-. compan y ha!' "een mar· 
ia'lin).: il !; products unller the l)rand 

70..,,, .. 

.\ til' \\' method of :lll\"ertising gain­
iuJ.: fa""r with the ;\meric;m puhlic. as 
jUtIKl.d from the interest aroused. is 
prize contests as a 1I11.'ans of exploit­
inK a se n 'ice, an imlustry or a product. 
).1 acarnni manufacturers who arc learn ­
in~ to appreciate more and lUore the 
,';due of !;ettint; their product before 

"" 

MACARONI 
·S",",I o.t Sl!l\oo·.5.I~'" ~"u.g. 

..... ·' ... 'nnwNtWUllVlWf6.CD.u_ . ... 

"Ret! Box," the pa('''I.:e Ileilll-: red 01011 
M:lck ;lIul of its I,wn dcsiJ:;lI . In it s 
!'t1it it allet.:c11 that thc pal'ka~e allli 
the hrand "Hell Bow" usell hy the 
FeeH~r ).Iacarnni company had in­
fringed on its rit;ht s. Comlllenting un 
till' ca se uflicial!O IIi the Ke>'sto'le COIll ­

I'any said : "\\'e have develo ped sales 
IIi this \lad,:a~e to,alill!; IIvcr I,:!OO.OOO, 
It is well kl\()WII til our trade . The Oa­
~rallt part of the whole thinK is the 
fact Ihat ~lr. Fees ~'r anti ~tr. ,,"chlen-

the prospecti\'C American consumers 
Me stmlyinl:! the 1)lan and considering 

the ad"antages it offers. 
People arc asked to suggest a slogan. 

a trade mark or a name fo r a new 
cUlIlmodity or to write a uriC£ letter 
!;i"ing reasons (or preferring a certain 
product. Liberal priles arc offered to 
create interest in the contest. An­
noun cement of the contest is made in 
di splay allvertising, in newsJlapcn and 
l1laKazines :11111 by direct mail when a 

thing that is to be known ahout Iht' 

character and quality of the prn, iurl 

primarily concerned in the COllh'£1. 
Thus the contest not only calls the at· 
tention of a great many people tl. tht' 
product ami stimulates sales, hilt it 
leads th ousands to inform themseh"t's 
mure o r less thoroughly concerning tlw 

product. 
:\dvertising thro ugh contests is TInt 

new, One readily recalls thc COI1Il'sts 
in which the public was invitell t,· 
.;uess the numbcr of beans in a I,;lass 
jar in a shop window, which wa s ~ 
form of lottery frowned upon by go\'· 
ernllIent and state officials. To a\'oill 
this lottery feature contests of skill . 
accuracy or intelligence were suhsti· 
tuted . You remember the game of ~ s· 
sembling parts of a picture, of cOllnt · 
ing dots that make up a design, of wonl 
puzzles and similar schemes to cain 
the attentio:1 rof til': re~uers . 

Those who have studied the b tl'SI 

method of co ncentrating public ;l lI en· 
tion on a product arc convinced Ih:lt it 
has both merit and value becau-t "i 
the great strides which this new i .. rm 
of adverti sing hilS made. It woul d 1101 

be growing so rapidly were it 11 (11 

worth while. Money spent in I\'(,:\ ti · 
mate contests is well invcsted, '- ,m\' 
idea of it s value has been gaiu\ I hr 
macaroni manufacturers who ha l' .j . 

fered prizes for recipes which br. llo!h l 
to the advertiser an unlimited 11 \: Iber 
o f ways o f preparing his produ l" :1,,<1 
supplied him with an invaluab k lisl 
of names and addresses of peop!.- in· 
teres tcd in their product. 

A good macaroni slogan wO\lI '\ IJl' 
worth a cool million to our ind m.try. 

hamer u i the defending fi rm were fur ­
IIIl' r elllploycs of the Keystone ).ta r­
arnni )'lfg. cOlllpany, nne in th e ea­
p:lI: ity o f d ce prcsident and the other 
a s salesmanager." 

guu" mailing list is a vailahle for this 

l'uq)()se. 
The firm conducting the contest of­

fers to supply descripti\'e hooklets that 
tell the co ntest ,lIlts practically every· 

How can we get one that will I' rJl\'C 
as beneficial as "Say It With Flo,\'\'r~" 
still is 10 the Oorists, "Savc the SIU' 
face and Savc All" is to the painl mall' 

ufacturers and distributers? 
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Exports Increasing flour stocks in the Unitetl Statcs j"r 
recent years preparetl by the institutl', 
the first of their kintl e\'cr publi sh!', !. 
The ordinary reports on s tocks of Ih~ 
trade give no \' jew of total stocks j"r 
they covcr only commercial stocks .. ud 
present no indicat ion of th e amount "r 
even of the direction of the mo\'ements 
of total fl our stocks. 

EXPORTS OF MACARONI :BY PORTS AND COUNTRIES OF DESTINATION 
. November 1917 

(1000 Ibs. ) All 

~ . \' . 
Iri sh Free Slate............ ...... (, 

N.O. Hah. Va. Friscu Wash. Mi r h. Ot her Tot.a! Value 
4JIJ 

llnilcd Kill~d (lm .................. 114 16 163 JI J4 J60 ::8,:171 
Canada .... ___ ....... _ ............... . 
Urit ish Ho ndun s ............... . 
Cosla Hica .................... . 
Gua lclllal .. ........................... . 
HlIllllura s , ...•........•.......•...... 
N ic:l ral; ua .......... . 
1'311:11113 ................ ..... ........... 6 
~I('x ico ................... _......... . 12 
j;unaica ............................... . 
Cuha ..... _ .......................... _ .. IJ 
DOllli niull i{l'IJUIJlic,____ 6 
Du!c,h W CSI Imlies .•........•. I 
Ha lll _ ._ .. ___ .. _ .. _ .... _ ... _..... 6 

t~I~~~bf:I~I.~~~:::::::::::::::::: .1 
VCI,cluela . ___ .. _ ...... _._ .. 
IIrili ~h India ....... __ ....... _ .. 

l~t~~~n _=::::::::~-_~=::::::::: 
) a\'a an d Madum ... ___ ...... 2 
O lhe r D Ul ch Easl lmlies .. 

{l\I:'~~ II .. ;;G· .. ::::::~~::::::::::: 
I'hilililli ncs ............ _ ... __ ... .. 
Siam ._._ .... _ .. _ .. __ ... _.......... I 
Australi:l .............................. 47 
On."ania .. ___ . ___ .. _ _ .. I 

Ncw Zuland_ ... _ .. __ .. 6 
Brili sh Soulh Ahiu_ .. __ . I 

1'0131 _ ... _ ... ____ . ___ 2JO 

" J 
J' • , 
4J J. 

'" '·5 
Basetl fin fil-:ures cU\'e ring the maca­

roni cXJlurts for Nu\"ember 1927 nnd 
the months immediately preced ing. 
American manufacturers arc apparcnt­
Iy cnjoyinl;' a healthy increase in this 
phase of their business, 

The eXJlorts tota letl 914,000 Ihs. in 
Nm-emher 1927 as compared with 670.-
000 Ibs. in Oc tuocr amI 753.000 Ihs. for 
.\n\"cmher 1926. For the .5 mon ths 
Jllly I to !\O\', 30, 1927. our exports 
totaled 3.592,000 Il1s" while for the 
sa me Jleriod in 1926 our expo rts were 
3,266,000 Ills. For the 11 months end­
ing ~O\'. 30. 1927, our export s totaled 
7,673,000 Ills, while for the same 
months in 1926 wc shippetl 7.327,000 
Ihs, 

The Unlted Kingdom WaS the hea\'j­
cst buyer in No\'ember getting a total 
IIf 3(0",000 Ills, Canada came second 
with 2 15 ,000 Ihs, anti the countries to 
the south antI sou thwest ranked third. 

Speculation Inlluences Stocks 
Sllccul:ltivc buying oft en builds 11(1 

large total flour stocks in the United 
Statcs wilen wheat prices a rc expec ted 
10 rise. accortling to a s tudy by the 
footl research institute of Stan fo rd 
Uni\'e rsity, The ,.sensational rise of 
wheat prices in 1924-25 led to an ac­
cumulati on on March I of that )'ear 
over 3 million barrels greater th an in 
~Iarch of the yea r before, On the other 
hantl, when wheat prices are decli ning, 
as was the case this last autumn, buy-
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ers hold ofT and total stocks may re­
main at vcry low Ic \'c1s. On NO\", I, 

1927, total flour stocks were ovcr 4 
million barrels below the figure for the 
previous November, The part played 
11)' specuhtion is made clear by the 
cstimates of monthly changes of total 

These est imates of changes ill t"lal 
flour stocks as well as new estima1c:- " j 

the (lUantities of wheat that have h;,,! 
to be ground in different years to 1II .. I,c 
n barrel of flour. arc usetl in this s!wh' 
as part of the Lasis for a re\'isioll I:i 
thc existing annual statisti cs of AllI l' r· 
iea n Uour production, consumption, :tllil 
of the quantitics of wheat groulHl 011111 

of mill feetl protluced, by crop Yl'ars, 
over ncarly hal{ a century, This re· 
vision makes a\'ail able for the first t illle 
complete annu al se ri ts for the must 
import ant items relating to the Amcr· 
ican whea t milling intlustry prior to 
1923-2-1. anti pro\'ides re\'ised anti im· 
provcd monthly stati stics for the I ll" 

riod 1923-2-, to 19z(i·27. 
The flour usell per person ill Ihe 

United States droppetl suddenly ahllut 
IO'ib in 1917-18 during the. war anti has 
shown no material increase sin\'c, 
Milling has only recently returllell I .. 

its prewar volume anti this is cluc 10 

increast in population-not to incrc .. ~e 
in per capita consumption, 

BELL RINGER 
Pri'l..' Winmr INbmitllJ by 

Ted Molinari. Splendor M2caroni Co,. East Boston. Mass , ...... 
GET.TING THE BREAKS 

Taki'ng advantage of the "Breaks" that occur in your business 
in the course of time is one of the ways of maktng a success 
where others fail. Even a patent medicine man bcli~~ed in. 'h~' . 

A western evan~clist makes a practice of advertiSing hiS Ime 
by painting religtous epigrams on rocks and fences along the 
public highways. One read : 

o'What will )QU ao when )QU ail ?" 

Along came a patent medicine man and he pa.i~ted under the 
message : 

"UJt Dtlla Oil. Good for hums." 

This is not intended as a jokei it is not a joke, but a moral , 
Make 'he bese of your opporrunities and they ~ill do their. be~[ 
for you, Just now the macaroni manufacturer 5 opportUnity JS 

to SUPPORT THE NATIONAL MACARONI l'UBLICITY 
CAMPAIGN. Good for what ail. us . ...... 

NOW YOU TBLL ONB 

January 15, IIUS THE MACARONI JOURNAL 

CHAMPION 
Lower Overhead .. Higher Profit 

The Most Profitable New Year Resolution 
You Can Make Is: 

"To Increase My 1928 Profits By RedUcing A1.y Overhead" 

In Plants Not Y.t CHAMPION Equipped, The Expense Of Storing And Handling 
Flour and Semolina Is On. Of The Biggest Items Of Overhead. 

In Plants Wh.re CHAMPION El)uipment Automatically Stores And Handles 
Thll Raw Material Th. Expense Is Negligi;,le And The Smallest Item On The Overhead 
UII. It II In Tho •• Plants That The Profit. Are Worth-while. 

Make Good That R~olution Now By Writing For More Information 
And The Free Seroice3 Of A Real Engineering Department. 

CHAMPION MACHINERY COMPANY 
JOLIET -:- ILLINOIS 

New York Repre.entaUvc, Frank P. Murray. 260 W. Broadway, New York City. Pt, -Je : "Walker ;095" 

EQUIPMENT 

1 ~l 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
AT LASTI The Pre.. Without • Fault. 

Simple and economical In opcn.tlon; compact and 
durable in construction. No unncccililry partl, but 
C!\'uyching absolutely cucntlal for the construction of 
a fint chua nlachine. 

Only two controls on entire machine. One v:alvc 
controls Inaln plungu and rallt! cylinders to allow 
I\vinsintt. Another V<llve controls the packer. No 
mech3n1cal movclnc:nU, all partl operated hydraulically. 

Guaranteed production In excess of 25 barrcla per 
day, Rcductl Wllste to one-third the usual quantity. 

Thl. prell has many imporlant features, I few o f 
which we enumerate herewith. 

LININO. Dolh the main cylinder and the pa~ker 
cylinder are lined with a bran .leeve. By IInln!lthese 
cylinder., the friction Is reduced and the possibility o f 
any lou of r,rellure throUlh defect. In the steel caS(­
ingl Is ablo utdy eliminated. It I. rractleally Impos­
sible 10 obtain absolutely perfect .tee cylinder • . Other 
manufacturers either hammer down these defects or 
till them with solder. Either of these methods II II 
best a make·.llift and will not la.t for any length of 
lime. 

PACKING. New .y.tem of packing, whlc.h abso. 
lutely prevent. lcakale. 

RETAINING DISK. The retaining disk at the bOI' 
10m of the idle cylinder Is ra ised and lowered by mean. 
o( a .ma11 lever, which mons through an are of len 
Ihan .5 degrees. 

PUMP. The pump i. our Improved four (.) pl.t on 
type. 

DIE PLATEN. The die platen or .upport Is divided 
Inlo three (J) sections for the t3~ inch and two (2) 
l eclionl for the 12~ Inch pre... (We originated thiJ 
.Yltem of sub·divislon of pial en, .inee copied by com· 
~ecllorJ . ) 

PLATES. There are plate. on front and re"r of 
pren to prevent dough fallin, when cyllnden arc 
being . wung. 

JACKS-SPRINOS. No jacks or ,prins. are uled to 
prevent leakage of dough between cylinder and die 
Our .pecial .y.lem of contact preventJ thl.. Sprin,. 
will 10le their resiliency from contlnued Ute and Will 
not fUnclion properly. 

V.:lrtical Hydraulic Pre .. with Stationary Die 

CONTROL VALVB. Doth the main plUnger and 
Ihe packer pi unser are conlrolled by our Improved 
valve. The movable part of thl. valve rotuel .,ain~ 1 
a fiat .urface. A. there I. alway. a thin film of Olt 

between the two faces, Ihere can be practically no wear on thl. pari. Very lillie power required to .et lame a. the mf'vemenl 
Is concenlric. 

MATBRIAL. All cylinden are of 'Ied, and have a very hlah .afely factor. 

OUICK RETURN. Dr mean. of an improved b. ......Ive. 'We have reduced the pre .. u~e o.n the return .troke to .pnc' 
tieally nothinS. By redUCing the back preuure, the tar.. UI ",Hlnger return. to ill .tartlng pOInt In Ie .. than one (I> mlnule. 

PACKBR. While the hydrt.ulic packer h ... independent control, it return. automatically when Ihe main control valve" leI 
to Ihe relurn po.itlon. 

CONSTRUCTION. Thil pre .. Is .olidly and beavily constructed throughout. AU mal~'ial I. the best obtainable. The 
bale I. very rlald and the uprighl' extend 10 the die plalen ,upport, thereby preventing: any Vibration ollbl! pre ... 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Seventh St. 

AddrcII all communication. to 156 Sixth Street. 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
---------;Dr---------

Kneader with Guard (or Cone, Apron for Pan and Seraplnr Attachment 
to Prevent Doug:h I'ldherlnr to Conea. The main driving .hah, which 
carriea the pinion driving the large internal gur, i. fitted with a roller 
bearing, adding greatly ill the life of the machine. 

Specialists in everythinlf pertaining to the Macaroni Industry. 

Complete Plants Installed. Let us Show You how to put your Plant on a Paying Basis. 

We do not Build all the Macaroni Machinery, but we build the Best. 

HYDRAULIC PRESSES:--Vertical and Horizontal. 
Kneaders. Mixers. Dough Brakes. 
Mostaccioli & Noodle Cutters. 

Die Cleaners. 
Bologna Fancy Paste Machines. 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Sevonth St. 
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Selling Through Eye Appeal 
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HOURGLASS BRAND 
Semolina and Flour 
Quality of First Consideration 

Milled exclusively from carefully select­
ed Durum Wheat, which 

entirely the necessity of 

coloring. 

eliminates 
artificial 

Every Sack Guaranteed 

Location Enables Prompt Shipment 
Write or Wire For Samples and Prices 

DULUTH·SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW YORK OFFICE: F6 Produce Exchange 
PHILADELPHIA OFFICE, 458 Bou ... Bldg. 

BOSTON OFFICE: 88 Broad Street 
CHICAGO OFFICE : 14 E. J ackson B1vU. 
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Radio as an Advertising , B H. d. BELLOWS, 

Medt
. urn Mana&" G'~ M.aal , FI,.r Stat;,n, weco, 

The radio is the latest thine in the 
way of an ad\'crtising medium. Its 
growth in popularity is due to the {act 
that it reaches men, women, and chil­
dren everywhere, the rich and lltl poor, 
in the city ami on the farm. It dc­
livers the message in the home, \\ here 
it is most effective. 

The main objective oi the macaroni 
manufacturers is, I take it, not to talk 
about their product as an occ.asional 
meal, a treat or a luxury, but as nn 
integral and valuable part of the fam­
ily's regular daily f:lrc. In this you 
arc competing br less against one an­
"ther than ",gainst the producers of 
other forms of food. People often talk 
as if the human stomach were emlless­
Iy clastic so that there was nn limit tu 
the total amou., t " l {Omt which coulll 
he crammed into it. The ract i!O that 
its capac ity is quite definitely rlxed ami 
if it is to hold more lIl acaroni products. 
it can do so onl y by tmilling less uf 
something else. 

That is why your industry nlTers 
such an admirable rleld (or collecti\"t~ 
IJublicity. No competition among you 
for a larger share of the exist inc mar­
ket could possibly be as prorltable as 
effecth'c joint efTorts to increase that 
market. Your greatest need is to COli ­

vince the American housewife that 
macaroni is. a healthful ami economical 
food for young and old. 

particular item of publicity? A guar­
anteed circulation of a million means 
only that a million readers may pos­
sibly see each individual advertise­
ment, with the chances strongly that 
90% of them will pass over it com­
pletely. 

ln radio, on the other hand. if the 
listener hears your program nt all, he 
is absolutely sure to know of your con­
nection with it, because your message 
is an integral part of the service. This 
goes far toward offsetting the difficulty 
of unknown radio circulation. 

The great national advertisers who 
arc n .... ,\. spending vast sums on radio 
publicity, such as General Motors, At­
water Kent , Palmolh·c. Goodrich anti 
lpana, ha\'e all had ample opportunity 
to test lhe comparative value of vari­
ous types of advertising. They have 
all realized the sales effectiveness of 
associating a public service with their 
speeria1 products. Radio broadcasting 
is only abollt 6 years old, and only in 
the last :1: or 3 years has it develope, I 
nut of an experimental plaything into a 
husiness. But today it is rapidly be­
coming stabilized . The public judges 
radio stati ons hy the consistent 'lual­
ity of their programs. and judges the 
products of the concerns sponsoring 
these programs hy the sallle standard. 

Mrnntap,11I - St. Pa.1 

casting station but has (or 3 years 
bought time for its commercial pr,.· 
grams over other stations from Bost"l1 
to San Francisco. So I think I call 
speak with 'some degree of :luthorit\" 
on the subject of radio as an adverti ~ . 
ing medium, and all my ob!o: rvatiolls 
come down to this. \Ve have develope' l 
a new medium of communication, the 
first one in ·all history to be absoluh·ly 
independent of any fixed path, track ')r 
channel, the first one to go with equal 
case into the city skyscraper and till' 
isolated farm. 

For )'ou, wh have as potential cus· 
tomers every man, woman and chil.1. 
and whose message is fIrst of all UIlC 

of service in the home, this new tIlc· 
dium seems to offer special advantagl·~ . 
By its right use you can carry into e\·· 
cry home where there is a recch'in/-: 
set the story of macaroni, and by lillk· 
ing this story with a ~nuine sen' icc 
you can make clr:.r to the public that 
macaroni is not a foreign but a rcal 
good American food that has become 
one of the necessities of life, 

I Patents and Trade Marks 

-
A lIIonthly review of patents granteJ "II 

macaroni mac hinery. of applications fur ,IUd 
re~istrali o ll s of trade marks a{llllyill ); Iu 

macaroni IlroducU. During December t ')~i 
the rollowinK were repo rted by th e: Unitl,t! 
Statu Ilatent office: 

TRADE MARKS REGISTERED 

The follow it." trade: marks appl)'i l1 ~ t il 

macaroni Ilfodue\l were. registered : 

For this message radio offers special 
advantages because it not only goes di­
rect into the home, but couples the 
product advertised with a userul a1\l \ 
appreciated service. In this it differs 
from almost all other forms of puh­
licity. The newspaper or magazine ad - . 
\"crtisement, the poster or billboard. 
the circular or selling letter. all mayor 
may not interest the public, but cer­
tainly they do 1I0t create any fecling of 
gratitude. :\ good radio program. n il 

the other hand , makes e\'ery listener 
who enjoys it feel a derlllite sl'n'se of 
friendly indebtedness to the institutinn 
or the product which has made that 
program possible, 

It is true th at nobody knows the 
circulation at a radio broadcasting sta­
tion. We have absolutely no ·idca how 
many listeners any given program will 
n::~ .. h. But do you really know how 
many people you reach with your 
printed advertisement? The circula­
tion of the newspaper or magazine is 
accurately known, but what percent­
age of its readers will actually see your 

I am not sure that I should rCCflul· 
mend a radi o advertising campaign tn 
an individual macaroni manufact1lrer. 
Rattio can ne\'cr supplant or reall y 
comllete with the older mediums of 
IlUt.licity . It cannot present argu­
ments for a particular brand, it cannot 
go far in the direction'of '~eason why" 
copy. But for the joint efforts of such 
an organization as yours, desiring to 
increase the market for all of you by 
carrying the message of macaroni as 
a footl into e\'ery home, radio seems to 
lIIe an ideal medium, After all, the 
hest type of puhlicity is thnt which 
renders service, and in serving the ra· 
tlio listener with good programs you 
are making him not only willing. 1m I. 
g:lad to listen to your message. 

As a member of the Federal R:lI.1iu 
Commission it waS my privilege to 
come in contact with broadcasters 
throughout the entire country, and as 
the manager of one of the largest 5.ta­
tions I have been able to test di~ectly 
the reaction of the publie to radio ad­
vertising. Furthermore, my company 
~a, not _only operated its o\\.:n broad-

Wonder 

The trade lIt;uk o f the l:eese r Maca, .• ui 
cOIllI,any o f Harrisburg, Fa., for usc on ali · 
lI1 t'ntary puln. Application wn fllt'd ;\ 11 ':. 
1:1, Ipn. published in tht Official Gall·ll t • 
OC lober II. 1917, and ill the No\·t'mber " In 
in ue uf The Macaroni Journal. 0" I"·' 
claims Ule ,ince July 30, 1917, Trade " wk 
is the trade name in white letter! all a 
back"ruund of r ed. 

EUmae 

The trade. mar·1e o f Ihe Feclt'f Mac;U ,, $1 i 
cOlllllany of Harrisburg, POI ., for usc all :,l i· 
Ulcnt ary putts. Application wal filelt Au;;. 
16. 19;17, pubJi' hcd in the Oll'lcial G;r,l ~ lt c 
Oc t. II, 1917, and in the ' Novembt'f I·pi 
iuut' u r The Macaroni Journ;!,!. Owutf 
cl3im' ,tiC , Ince July 30, 19:17. The trade 
marie h the nade name in fanciful bloC!': 
Icllt'fS with the lower strolee of the letter 
"E" undeueoring the trade name. Dclo\\" 
the teneu and above tlte undeucort' apl,elf 
the word, "E .. " l{aearon! Delights" for 
which no claim is made. All of thil a(1(1e:1I1 
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The "Clermont" Noodle Cutting 
Machine NA-2, with Flat Noodle 
Folding Attachment. 

Type NC-FNF 

Which is at last clear of all encumbrances from 
the law suit of C. F. Mueller Co. vs. Clermont 
Machine Co., Inc., as per opinion from Court of 
Appeals which was short and sweet, "Decree 
affirmed with costs." 

We feel recompensed for the money spent to 
light the suit, as we know this machine will 
prove it's value to the trade. 

We are indeed pleased to put this machine on 
the market "For the Bel/etmont 0/ the Indu.tty." 

Write u, (or catalogue and detailed information. 

CLERMONT MACHINE CO., Inc. 
268-270 Wallabout SL Brooklyn, N. Y. 
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onf a tlrawinl> or ~horl Cllt macaroni Ilfod· 
lieU. 

Napoleon 
The trade lIIuk of Na iio lcoll Macaroni 

cml1pany, Los Anl;clu , Cal.. for usc on ali­
mentary 1):lSles. ' \lllllication was flh:d Aug. 
:lO, 19:.17. and Ilublishcd in the Ocl. 11, 19:17. 
Is sue o f the Official Gazctte. Owner claim!! 
usc ~ illcc May S. 19J7. The Iratlc mark is 
the !rade lIallle in outlined Icltcrs of white 
n 'nlt' rs and black bo rders. 

RENEWALS 
The trade mark III ) 1, PaMc"c & Com-

11:111)', Inc., success"r, 10 I), I'aslent & Com­
IJ:'Iny, rcgistcn'd Oil Jan. 14. 1908. was re-
11c\\'cd as of Jan. 14. 19:18. The owner is a 
t'orporalion of Ma!ls:l.chustlls and the Irade 
Illark was given renewal No. 66,074. 

TRADE MARKS APPLIED FOR 
In Decemb er 1917 'I applications for rcgis­

Iralion o f macaroni Inde marks wue lIIade. 
Objeclions therein should be (lied ..... ilhin 
JO da)'s of publication. 

Re.joytc 

The luinle brand trade lIIark of j oyce. 
L.'\uJ:hlin co m pan)" Peoria, III., for use o n 
a "ariet)' o f Krocer), I1roducll. Application 
was filed Ma), 7, 1916, and published Dec. 
6. 1927. Uwner claims use since 1919. The 
trade mark is Ih e br.l.nd name in heav)' 
serilii. 

Spaa:etnalse 
'fhe Ilrh'ate brand trade mark of Musher 

&: Company of '''ashing lon, D. C. for usc 
on alimen lary Ilastu. such al macaroni. IlIa: 
1o:11I:'lIi, ( tc .• both dr), and cooked. Allpliu· 
tion was filed Sel1t. 26. 1927. and Ilublil lled 

Dec. 6. 1927. Owners claim use since Sepl. wilh while leiters on a dark oval bad •. 
2J, 19.17. The trade mark is the trade name ground. It bt'ars Ihe slalement "The II,-t-
In hca\'); Iype. . ICT Way to Du),." lIe10w is an i!lustr:tti" l1 

Palallo o f a salesman demonstrating to Ihe h OIl '" , 
The prl\'al e brand trade mark of l'aul wife. 

Todaro &: COl1lpan)', New York, N. Y., for Roly Poly 
lise o n food Ipecialliu iududin" macaroni. The pri\'ate brand Irade lIIark of Ja I11 "~ 
Application was filed Oct. 17, 19:17, and pub· Franklin Drown doing business as the R"II' 
lished Dec. 27, 1927, Owners claim usc Poly compan)', Cincinnati, 0., for usc ";1 
since june I, Ion· The trade lIIark Is the- " Krocery producl. including spagheui. ,\ : •. 
trade name in hu\'y Icripl . plication w.as filed Ocl. 2S. t926, and Imh. 

Z.nol lished Dec. IJ. 19.17. Owner claims I" " 
The prh'ale brand trade marl; of the li nce OCI. 12, 192-4. The Irade matl; is th., 

American Products company, Cincinnati, 0 ., trade n.lIne in script. . 
assigttor 10 the American Products C O lli' Delmonico 
pany. Cincinnati, a corporal ion o f Ddaware, The Irade lII:lrk of the 'Vestchcsler lIM:I ' 
lor use on a "ariety of grocery prOdU(1I in· roni Company, Inc., Mt. Vernon, N. Y., fu, 
dudinij macaroni and spaghetti. /\pplica. use on alimentary Ilastes. Application \\',I ~ 
lion WII fil fd Aug. q. 1925. and published filfd Aug. 9, 19Z7, published Dec. 27, I !J~i . 
Dec. IJ, 1927. Owner claims ule l ince Oct. O"'ners claim U5f lince February 1921. Til t: 
I, 19J-4. Thf Irade mark II the trade ",line tradf mark con5illl of a pand ill th e "1'1 ''' ' 

UNFAIR COMPETITION 
Unfair Competition, embracing 

all acts characterir.ed by Brul 
Faith, Fraud, or Oppression, in· 
c1uding Commercial Bribery. is 
\VastC£ul, Despicable and n Pul.· 
lie Wrong. 

Business will rely for iU suc· 
cess on the excellence of its o wn 
sen·icc. 

U. S. Chamber of Commerce. 

center of which appearl the trade nam,· 
"Ddmonico." . To the left in an onl i ~ a 
drawing of • maid u n ' hili' a dh.h of Itcam· 
ing spaG heui. 1'0 Ihe right is the dn.winl'; 
of a child enjoy inK hil Ihare. Uelow Ih t 

trade nallle il a Ictoll o n which is to lit 
. printed tlte particular variety. 

ChcClroni 
The trade lIIark of Skinner Manufacluri nl: 

. company, Omaha. Neb., for use 0 11 '\1",1 
producil consisling of a combination of 
macaroni alld cheese. Application wn fil ed 
Sepl . 10, 19.17, and published Dec. 6, 19Ji. 
Owner clainu ule lince Jan. 16, 1927. Till· 
trade Inark eonsiSl1 of the lrade namc in 
while JellUI in a dark rectangle. 

Sturdy and 
Serviceable 

The Perf~ct Egg Yolk 

Fresher in Flavor 
Deeper in Color 

MACARONI BOX SHOOKS 

Made of selected nnd wc.:;!·scasoncd GUnl 
or Cottonwood Veneers with nIl one·piece tops 
a nd bottoms of full onc-quhrtcr inch stock. 

We l: iII l\1I Orders. Dig clnd Smull. 

COLUMBIA BOX & VENEER CO. Inc. 
74 Varick Street .:. New York City 

(Macaroni l}ox SpeciaU"a) 

" 

Jo-Lo 

Certified American Dehydrated 
Spray Egg Yolk 

... 
JOE LOWE. co. INC. 

... T ...... 8II, •• 
1A00ILTN, N. Y. 

.' ~1 n .. ~St: .. 
LOS ANGElES, CAl.. 

S.T W, t...a..t4 St. 
au.TlMORE. MD. 

" .. .. : 
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I FOR SALE 

I 
i 

GOING Macaroni factory (Building. 
MachinHY and Stock). Ideal manu· 

facturinll conditions, good water, high 
and dry atmolphere affording best dry. 
ins and curing facilities and located in 
one of the mOlt fertile field. for develop­
ment in the west. Neare.t competition 
more than 200 miles distant. 

Buildin" floor IpaceapproJtimatcly 10,000 
Iquare feet •• ituatcd on isolated lot o.d· 
joinini a tranacontinental railway right­
of·way. 24 hour steam heat flervice 
without expense of fireman , engineer or 
heating plant. Thil is 6n exceptional 
opportunity for a large organization con· 
templatinga branch or fora new busine&!. 

ADDRESS 

TRECO care Macaroni Journal, 
Braidwood. Illinol. 

1928 
Start R.,ight 

A Year of Prosperity 

Cure Your Macaroni 
Scientifically 

Our Dryers will make you 
Independent 

Full line of Labor Saving 
Devices 

Imtalled and Guaranteed 
By 

Barozzi Drying Machine Company 
9·19 nen Ave. 

North Bergen New Jersey 
(New "ork UlUrlel) 

Meets Every Requirement of "The Ideal Container" 

The Machine 
IIOhl .. IInlltl'l Auto.n.tlc Plch,. 

WUPP!nl ""hln •• 
C'p.clt,., 41· .... lIlbt.wr.pped plCk'ln 

pt,nllnt.t. 

The Stokes & Smith 
Tight-Wrapped Package 

The Ti~ht·Wra]lped • whidl ha :, l"ll)!' 
been l!sed for FI?ur, and o ther protl · 
nets. IS nuw Widely lI Se. I for :\ta.·aftilli. 
Spaghetti, Noodles, etc . The Illally ad\·:!tI­
tages IIf Ih e Tig ht . \\'rapl'cc! I'ad,ag,·. :.s 
wrapped 011 the Stokes & Smith i'ad, ag-e 
WrappillJ,: Machine, make it the ideal contain­
er fur food products . 
Let tiS lell you about the ·Iates t pacl;a~e ami 
the lI1achine fo r wrapping it . We will se ud 
sall\ples if you des ire. :\u n!Jlig-alillu 011 your 
part whatever. 

STOKES & SMITH COMPANY 
Summ.rd.le Avenue neer Roo.evelt Boulevard 

PHILADELPHIA, U. S. A. 
BrlU ... omu. %leo_,"11 Ro.d, Eo C. I, Londo" 
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Notes of the Macaroni Industry 

British Like French Macaroni 
Some interesting changes in the course 

(If imports of macaroni products are 
shown by the imports of this commodity 
at the port of Bristol, Eng" during the 
past 5 years, S. R. Thompson, American 
consul, advised the United Siaies Dc· 
p.utmcnt of Commerce. 

The outstanding (C,\l4ft of this mar­
ket is the preponderance of French sup­
plies. Imports from France have in­
creased until for the 12 months ending 
April 30, 1927, Ihey rCllresclltcd 70% 
of the lotal. 

The sale of Canadian macaroni has 
n1so increased, and is now second to 
France. ltaly 35 a source of Uristol im­
ports has practically disallllCared. al­
though some come into Bristol. yin Lon­
don and olher ports, ami the Italian 
product is carried by retail grocers. 

Imports of macaroni from the United 
States have dcacascd in the period un­
der review. A steady crowth up to 1925 
when 74 tons, or 31 % of the tOlal. were 
imported, has been succeeded by a de­
dine to 18 tons, or less than 1% in 1927. 

Incorporate Somerville Firm 

Articles of incorporation of Ihe Som­
erville :Macaroni comp .. ln)· of Somerville, 
Mass., have been filed with the Massa­
chusetts authorities, the capital stock of 
which is $lOO,<XX>. A. Capodilupo is 
president of the new concem. He comes 
from a family th:!t has been in the maca­
roni manufacturing for m:lIly years in 
Boston :!nd vicinity_ 

Macaroni Plant Burned 
The macaroni manufacturing plant at 

Jeanette, Pa., in the Pittsburgh districI, 
was completely destroyed by fire on De­
cember 17. The 2 story brick building. 
the machinery and stock wns a tOlalloss, 
approximating $28,(XX), according to the 
Ossola Brothers, owner! of the plant. 
The loss was partly covertd by insur­
ance. As soon as an adjustment is made 
with the insurance companies, a decision 
will be made about rebuilding. 

Egyptianl Like Macaroni 

Macaroni and similar pastes are in 
good dem:uld among the European resi­
dent s o f El;ypt and tht: higher classes of 
Egyptians, according to a report hom 
Josellh I. Touchette, American vice: con­
sul at Alexandria . On account of the 
case with which macaroni is made, the 
availability of abundant cheap labor and 
the small capital rrquirt d, it number of 
snmll establishments arc engaged in the 

manufacture of this commodity. Their 
methods of manufacture are crude and 
the output of these concerns limit~d to 
local consumption. 

It is said that these native factori~5 
mix Australian and American flour with 
semolina in the proportions of 2: 2: 1. 
The native Egyptian flour seems not to 
be suitable f~r the manufacture of these 
pastes, as it contains a very small per­
centage of glut~n. 

Imports of macaroni and similar pasttl 
for the first 7 months of this yea': 
amounted to 754,OCO kilograms (1,662,­
(XX) Ibs.)· of which 729,000 kilograms 
(1,629,()(X) Ibs.) came (rom Italy and 
12,(XX) kilograms (26,000 Ibs.) from 
France. According to statistics pub­
lished by the Egyptian government no 
macaroni has been imported into Egypt 
from the United $tates for 7 years. 

Italian macaroni was being sold to 
wholesalers in Octobt'r for about $0.09 
per Ih. and retailed at about $0.15 to 
$0.16 per Ih. l..ocally manufactured 
macaroni at that time was wholcsaled at 
about $0.07 per lb. and retailed at about 
SO.lO to .$0.120 per lb. The price c.iJ. 

. Alexandria for Italian macaroni was 280 
lire per 100 kilograms or approximately 

6c P'" lb. 

AUltria Tariff Increaled 

Effective No,'. 16. 1927, the tariff on 
im{)()rted alimentary pastes, grains anti 
other grain products was increased 
from 0.25 gold crowns per 100 kilos to 
0.30 by order of the Austrian ministry 
of finance. These duties are liable to 
periodical changes, a gi"en rate apply­
ing only for short periods. 

E':CI Tum to Com Meal 

In carrying on its beneficent work 
the National Educational Committee 
unco,'ers curious as well as lIerious 
cases. One has · just been reported 
from Pennsyh·ania. A macaroni man· 
ufacturer contracted for approximately 
$5000 worth of dried eggs from China. 
When delivered these were found to 
consist mostly o f corn meal, moldy and 
decomposed. Through the committee 
the matter is up for adjustment with 
the insurance and the steamship com­
panies with every prospect of a la\'Or­
able settlement. 

The deceptive practice thus uncov· 
crcd has cost macaroni men trouble 
and serious financial loss running into 
thousands of dollars. The Education­
al Committee is being congratulated 
but what it needs mostly is financial 

support. It is doing great work fr,r 
the industry in a quiet way and should 
be more generally and liberally SU [.­

ported. If other manufacturers 1m c 
in any way been flimflammed in e~I!S 
or other ingredients, the committ ~c 
should immediately be put on the trai l. 

Good Stull ror Publicity 
Cool weather ushers in increased tic. 

ill ,Hld for macaroni products. Of 
course macaroni, spaghetti, egg nM. 
dies, etc., arc sold and eaten all Ihe 
y.car 'round, but the cool weal her ;11· 
ways means an added demand. 

Macaroni has a real appeal for many 
reasons. To the consumer it is a food 
of high nutrith'e value i it is very I'al· 
atable and it is economical. To the 
grocers it means extra sales of stich 
foods as cheese, tomatoes and other 
groceries used in pleasing macaroni 
dishes. They should feature it a t this 
time of the year and especially in Lent. 

$12,000 in New Equipment 
New machinery has been instailcil 

in the Stockton Macaroni company 
plant in Stockton, Cal., at an expense 
of more than $12,000, making it one of 
the most up to date plants in that sec· 
tion of the state. Included in the im­
provement are drying rooms on the 
second floor scientifically constructed 
under the direction ot drying experts. 
The company was recently orgnniwJ 
by the following stockholders: J acoll 
Dollinger, David Leer, C. A. Sepaugh 
and Jacob Dollinger, Jr. 

New Ciocca Plant 
The Ciocco Macaroni Co., Inc .. of 

Newark, N. J., finds it necessary (0 

seek larger and more adequate qtl:lr· 
teTS to properly care for the increasl'd 
demands (or its quality goods. A f .. n­
tract has been awarded for the c(on­
struction of a modern 3 story ract,.ry 
at 'Vest Orange, N. J., on a good rail· 
road siding. The cost of the plant nllli 
new equipment is estimated at abl.ll t 
$100,000. 

The progress made" by this firm is 
attributable to the experience 'Ii 
Michael Ciocco, its president, and his 
highly ellicient organizntion. Tlnce 
generations of macaro~i makers tluJ 
millers precede Mr. Ciocco who adth·d 
to thi~ record 30 years of succe~.si\l l 
business in this country. The factur), 
will be equipped with patented dryiu!o! 
rooms specially designe.d by Mr. Cjlll" 
co. The plant will be ready for opcr;, ' 
tion iarly in the year. 
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Tanzi's 
Dies 

are the best 
Macaroni 
dies made. 

We knew they were good, 
for we know the quality 
of material and workman­
ship that goes into the 
making of them, but it 
seems that we have been 

adding a little extra strength, a little extra weight, a 
little extra care, until they have become the "BEST 
MADE." 

Our well pleased customers have told us so, by repeat­
ing their orders. 

We can satisfy you too, because we know how. 

Our work is precise, ,·.>eedy and inexpensive. 

Repairs are treated with the same degree of good will 
and are dependable and accurate. 

Let us prove to you that our claim to the" BEST and 
CHEAPEST" is not an idle well·sounding slogan, but 
that it really is 

Our creed, our policy, and our law. 

MARIO TANZI CO. 
Boston, Mass. 

. . 
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BUHLER BROTHERS' for 
Works at Uzwil, Switzerland 

The Lo ng Goods Dryer Model Q. P.-IV 
Cn lllld t), 1350 lh •. 

"Quality" 

The BUHLER 
Long Goods Dryers 
P erfectly s tra ight goods. 
Absolutcly evcn drying in every pnrt of th t 

Dryer. 
No heating necessary. 
P erfect regulation of the air currents. 

Shortes t drying tim e. 
SmaH power consumption. 

Highest effici ency. 

Th. H. Kappeler 
Sole Dhtrib\ltor (o r Duhl "" I\1 Il~ hinll'r)' 

NEW YORK OFFICE. H Whil,h.1I 51 .. , 1, NEW YORK CITY 

I"" "", ' .:'. 1'11M T I-I E ,\1,.\ e,.\ RON I J 0 U R N A L 

The High Quality of 

ALL 

COMMANDER SEM()LlNA/~ 
IS 

POSITlVJ.:LY 

't 

"Guaranteed" 

COLOR GIL\~l'L\T1()N 

STRE~GTH 

Commander Milling Co. 
\tllltll':tptilis. 'linneS!II;1 

"Good Macaroni requires good Cheese" 

LOCATELLI 

GE.o.; UI:o\f. 

ROMANO REGGIANO 

1.11\ ' .\'1'1': 1.1 .1':' GRATED 

t ', " l\l1illo' 1111\ "'1'10'.1 \I " \1 ", ' ,I " ':l~ 

l ' , I!'l1\1'~ all 1'1""" " ill "ri ':!!l. 11 ~ " t . 

I ~ Jx,· " . 

MATTIA LOCATELLI NE:'.~~~K 
24 Varick Street (Locatelli Building) 
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Grain, Trade and Food Notes 

Dull French Market 
The supply of mac:lroni whtat of the 

Olmhcr tlurulll type from AIJ:f!ria alltl 
)Iurncco has I'rH\'l'tl tn he so ahundant 
mul IIf such ~ut)J quality this year that 
it is rt'placillf,:' American tlurulIl wheat in 
Ihe Frl'llch markel, Slates a n 'port from 
Wcslt·), Frost. ' \I1ll'ricall consul at Mar­
sei lles, the dlil'f Ct'nl er II! semolina mill· 
illl-:' ,,1111 dist riuuli uli . It is sai e! that some 
IIf thi s wh{'at which has bCl'1I imported 
from America was r('snhl ill Switzerland 
:lIId Jall'r replaced with wheat from 
~lIrth Afrira. 

Retailers Go to New Orleans 

The 1928 cunventiun of the Na tional 
assuciation IIf Retail Grocers will be Itt'ld 
in New O rlca ll s, L1.., June 11 to 14, ae­
conlin!; to :t tkdsioTl r('ached la st month 
at the semianllual meeting IIf the l)().lnl 
of t1ircl'lors in the lIew headquarters in 
St. Paul, ~lilln. It was also agreed that 
a fi xture and appliance exposition be 
held in l"Onnection with thc convention. 

S. '1', McAtee of Council Bluffs, la .. 
was appointee! director to fill the \'acancy 
l'aus('d by the resignation of Richard 
JCI1SCIi. Hesoluliolls outlining the Jlol­
icies of the orga nization with respect 10 

pror.osed legislation amI activities were 
:ulul'ted alltl a strong appeal issued for 
strengthening amll'nlargin!; thc Illemhcr­
ship. John Coode is president ami C. H. 
J anssl'l! is sec rl'lary of the association . 

Where Chain Stores Flourish 

Some inll'resting in fo rnmtion has l)('l'lI 
ohtailll'd 0 11 ... hain store dcvelopllIcnt in 
Ihe United Sta tl's by the CU rlis Puhlish­
illl; Co., which cOlllpiled figures 0 11 chain 
stort'S :lIul indepcmtent grocers rOlled 
S2CXXl and up fur 1926. This survey 
fu\'erS unly centers of IO,CXXJ population 
ami O\'er. They indicate that in these 
centers there is a lotal of 90,978 inde­
IIl'lHlent J,:fOcers as :IKa inst 43,988 chain 
slUreS, which figures out al a little more 
lhan two in cit-pemlellts to onc chain . In 
sumt' SlateS th c lK'rcenlage of chains is 
wry much undl'r thi s, hut in a few there 
arc now more chai ns than independents. 
These include Massachusetts, which 
shows 31(1) indepelltlent stores as 
aKainsl 3640 dJ:llns; also Ncw Jersey, 
with 2950 indt'lK:udent s, as against 3666 
chains, The figures generally indicate 
that the chain stor~'5 collle closer to the 
imll'JK'lldent s in d ie (.':1sll:01 siMes, but 
that the fnrther west onc gocs the lower 
the Ik' rcentagc. In Calirurnia tl1f~re a rc 
4836 illt.lcpendenls .to 1833 · chains ••. In 

Colorado therc are 1164 indeJK'ndenls to 
192 chains. Michigan, howcver, is 
strong as far as chains arc coneernecl, 
wilh 2482 as again st 2726 independellts. 

World Wheat Prices 

For 3 months English imllUrters nntl 
American millers IIn\'c been paying 
lower average prices per lHl shcl for 
wheat than in nny period of si mila r 
length since 192.1. according tu a Il11h­
lication ~Jy the fnod research insti tute 
of Stanfurd University, Culifornia. Ca· 
n;uliall wheat of the higher grades, 
howe\'cr, h:ls been no cheaper than in 
1926 on accoullt of the small propor­
tion of high flualily wheat in the Cfllp, 

amI in the U nited Statcs soft rctl win­
ter whe:lt ha s commamletl a premium. 
World wheat prices declined (rom the 
level prc \'"iling in early 1\Ugust as a 
large crop in C:lIl atla hecame assured 
despite late seeding anti danger of rlls t 
ami frost, hut during Octobe r-Decem· 
ber price lluctu;llio l1 s were sma ll. 

Lowe r world prices than in the .1 
preceding years reflect an easier inter­
national s tatis ticalllOsi tion. The worlll 
crop, exclusive of Russia ami China, 
1I0W appears the larb:est ill postwar 
y(.':lrs except 1923; hut it is little abore 
the time of 1I0 rmal growth. The inter­
nationa l posi t ion is slightly easier than 
in 1926'27 .. Partly because of large 
carrym'ers inlu the crop year, export­
inl: cou ntries have larger supplies a\'ai!­
aMe j hilt e\'en with allowances fo r 
growth of consumption importers re­
lJuire a little less wheat. 

Outlook (or Trade and Prices 
International trade for the crop year 

1927-28, me:lsun:d by net exports, 
promises to reach 825 milli on bushel s, 
The U nited S ta tes, Callada, and ,\r­
gentina will \lroLal.Jly IlfO\'ide :Ihou t 
69.1 million IlI1shels, an extf:lordinarily 
large pruportion of thc tOlill, while ex· 
ports from Australia, Ind ia., Russia, 
ami th e Dannhc countries will be 
small. Germany amI Italy will 'proh­
ailly illllKlrt appreda"'y more whea.t 
and fl our thi s year than last: Francl', 
Poland, Et:YJlt, and the Orient will 
take less. I nte rnati onal trade bids 
i,1ir ttl follow a more normal course 
than in 192u..27, when high ocea n 
freight rates in ScpteTl\ber-~ove:l1hcr 

llisprol'ortionatcly restricted tradl! in 
the first half of the year and f welletl 
it in' the second half. 

Subst:mtinl reasons tl r>. not appc:lf 
fo r anticipating :n<l terial departures 
fro III th e Novemher-December level of 

, world· prices,. at least until new crol. . . ' 

prospects begin to exert an iniluellee ill 
May. Carryovers ou t o f 192;-28 arlO 
likely to hc larger than those of 11)2(). 
:q, more particu larly in the Unill',l 
S tates ; hut no such increase is proh. 
able as uccurrctllast year. 

Better Prospects for Eggs from China 
The production of froze n cggs all '\ 

foreign processed dried egl-: product " 
in China is cXJlected to be about 80~ ; 
of normal, according to l\gri cu\tural 
Commissioner Nyhus at Sha ngh ai. 
This considerable imprm'elllent fru lll 
May Ilrospects was brought ahout by 
opening til. of the. Yangt ze valley I .. 

rivcr alltl rail cOllllllunication. The 
largest egg facto ry, a t Nanking, h;ts 
not been in ope ration fo r se\'er,,1 
months, and failure of this company In 

o Jlcrate on a large scale is a considl'r­
able factor in reduced output o f frozen 
egg prod ucts in China fo r the cllrrent 
season , Tientsin anti Tsingtao plant .. 
have been operating- at full capacity 
hut in the middle of July difficulty in 
getting e~gs to the factory on accounl 
o f milita ry disturhances, was being ex · 
perienced in the latter city. 

The production of nati\'e dried yolk 
and albumen may not exceed 50% oi 
normal, s tates Mr. Nyhus. Man)' 
nativc factories in the interior have not 
operated this year. An extremely poor 
demand for native tlried yolk and albu· 
Olen from Europc and the Unite!1 
States, however, o ffscts the red ucl'll 
production in China. Average qU(Jta­
tions c. i . r. New York on July 1:­
wcre: 42C (gold) per lb. for nali \e 
yoll ~ , 48c for spray yolk, a nd 62C j" r 
dried albumen. 

Rust Resistant Wheat 
Marquilla wheat, the new highly m-t 

resistant \·ariety devclo)lCd by the ~l : n' 
nesota agri cultural experimcntal sta ti,,! !. 
will not be distributed Lefore 1929. 

This allllo;lIIcement is made by 11h' 
Minncsota station to correct an irnprt· .. 
sion that ha s gone abroad in somc I\ua l" 
ters, that the seed is already heiu/-: 11 i~ · 
tributed. That !ut:h an impression !~ 

abroad is shown by that fact that at 11,,· 
central station and nt the branch sta ti" l1~ 
at Morris and Crookston numerous 1'1" 

<Iuests for seed have been received, 
Therc is availablc (or seed next war 

only 125 bus. of this new variety, ';Clul 
the experiment station staff belie\'cs thai 
the best results will Le obtained if th iio 
sced is reserved and again grown on the 
expcrimfnt station (anns in 1928, in or­
der to make sure o~ the preservation ui 
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PER PASTA PERFETTA 

Usate! 

HMeglia Sema/a-Nan ce ne" 
Guaranteed by the 

Moat Modern Durum Mill. in America 
MILLS AT RUSH CITY, MINN. 

He House 
of 

Perfeclioll 

A/ways a/ 
Yo", 

Service 

Where Others Have Failed, 
We Have Succeeded. 

fl7hy not deal with a reliaMe hOllse? 

INTERNATIONAL 
MACARONI ' MOULDS CO. 

317 Third Ave. Brooklyn, N. Y. 

WOOD 
BOXES 

Our materials --- Gum and 
Cottonwood, ideal for meet­
ing the essential needs of 
food packers. 

1. 
2. 
3. 
4. 

Odorlea. 
Clean, pleasing to the eye 
Nail-holding texture 
Great carrying strength 

Inlet I, actual appearance o( finished 
two-piece boltom. 

We strongly urge use of ends 
at least one-half inch thick to 
give a surrounding for the nails 
that will make them hold. No 
matter what kind of woods you 
use this is essential but GUM 
holds and keeps nails as onl)' 
Hardwood can. 

We trust this New Year will prove III 
be one of "Prosperity with Profit" fllr 
all our friends and customers. 

ANDERSON TULLY CO. 
Memphis, Tennessee 

Good Wood Bams 

.11 
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Ihe seed slock aud of the production oi 
a sufficient quantit), of genuine Mar­
quilla wheat to insure wide distribution 
in the spring of 1929. There is in the. 
Siale 110 gelluine stock of Iliis variety, 
rccogllilctl hy experiment SiMian offi­
cials. except that ill possession DC the 
cXllCrimcnt stations. 

The \';lricty is the result of a cross, 
llIade at Ullh'crsih' farm. between Mar­
(luis, the siantl;mi hreat! wheat of the 
northwest, and IUl1Iillo. a durum wheal. 
It is highly rust rcsislillll ;11111 of good 
milling quality. The aim is to get it iuto 
the hands of carefu l farmers in 1929 to 
be increased for seed purposes so that 
the seed may be certified and gi\'cn wide 
distribution. 

Clean Wheat to Save LoBS 
DUfum wheat growers arc among 

the fanners of the northwest who hil\'e 
sufTeri'd a loss because of their failure 
to proJlerly clean their wheat bC£ore 
marketing it, This fact is deduced 
fro llt a bulletin hy the U. S. Depart­
ment o r Agriculture entitl~d "Clean­
ing Grain all Farms and in Country 
Ele\'ators." It says in part: 

"The sprinG' wheat growers of Min­
neso ta , North Dakota, South Dakota 
and Montana have paid the railroads 

about $2,500,000 in freight charges (or crensing rapilily in recent years, '1'111: 
transporting weed seeds with the olde r bulletin gave average losses in 
wheat the last 4 years. The weeds the ycar~ before: 1914 ns less than .1% 
went :0 market with the wheat nnd in the grain receh'ed in Minneap<.,l is, 
their weight was deducted from the For, the 5 .years before 1920 the ,Iud,. 
'Theat bC£ore it was paid (or. age averaged 4%. For 1924, 192,5 an.1 

"Also because of the presence of the 1926 the new bulletin reports a\'cr;ll;c 
weed seeds the sale price per bu. of dockage (or the respective years as ~,;!. 
wheat w;as about I.Be lower than it 6,9 and 7%. ', 
would ha\'e been had the wheat en- "Dockage is not credited to the 
tered the market (rcc from weed seeds. growers who ship it mixed with their 
The department estimates that a loss wheat. The c1e\'ators where the wl:eat 
of approximately $12,()(A),00Q would is cleaned find, a market (or the (h'l.;. 
ha\'c heen ;\\'o ided ir all the wheat had age as ·screenings.' Average sen·('u. 
been cleaned. 1£ all the "dockage," ings arc roughly comparable to 0:1I !i in 
Ihe Irade name ror weed seeds and compo~ition and feed \'alue. aThl Ihe 
other foreign matter in commercial elevators sell Illem OJi that basi s, 
wheat. had been kept on the (arms it "The losses in rreight bills, lowered 
would havc had an estimated reed prices and re~d values by no II1c:ms 
, 'aluc of $23.000,000. . represent Ihe full toll or damage the 

"The total of these 3 preventable weeds impose on farmer:;, The loss in 
losses, in transportation costs, lowered ,.roduction is e\'en more serious, Ile· 
prices anti feed losses, is estimated at , cause weeds rob the crop o( moisture 
about $38,000,000 and the cost of pre· and available plant (ood nnd so relillec 
"ention by cleaning all the wheat (or wheat yields, In North Dakota it is 
the 4 years would ha\'e been ahout estimated. that the a\;eragc spring' 
$13,000,000 which would ha\'e IcCt the whe;!t grower spent nearly $1 00 in 
sp ring wheat growers of the 4 slates a harvesting and marketing the dockag'l' 
profit of about $25,000,000. from a quarter section or wheat , anti 

"A comparison with Ule older bul· nlso Jost a possible re\'enuc of $ISO in 
letiu shows that the loss (rom weed the "alue of ,the wheat which might 
seeds in spring wheat has been in· havc ocen raised in place of the weeds," 

Cheraw Box Company,lnc. 
ECONOMY and EFFICIENCY 
Are "th .. two factor. that really 

count in bu.in .... Seventh nnd Byrd Streets 

Richmond, VIralnla 

SATISFACTORY 
lVooden ~acaroni Box-Shooks 

NOTE-Dur shooks are made from tastP.· 
less and odorless gum wood. 
Sides, tops and bottoms are full 
one-quarter inch thick and one 
piece. All ends are full three· 
eighths inch thick. 

ONLY 

COFFARO'S MACARONI 
DRYING SYSTEM 

tran"atu them into facta 

It saves 75% in Production Cost, 
increases your daily production and 
does away with waste, acidity, and 
any other imperfection with which 
the product is liable to be affected 
through Ie.ss efficient systems . . 

J. S. COFFARO· & CO. 
Z9 Central Ave., Brooklyn, N. Y. 

Januny 15. 1928 

OuU!d. hck.d Shon. 
CUl l'r". and Pump, 

THE MACARONI JOURNAL 

THE LATEST DEVELOPMENT 
For Hydraulic Pres.ure Service 

The Horizontal design of Compressed Air Dall.l."kd Accumul;t1or 

gives gre,ltest accessibility to nil working parts. 

Not No 
too found-

High ations 

Not No 
too Heavy 

Heavy Ballast 

The J.:n'<ltly improved und absolute unibnnity ol product IHL<; IlI'l'Il 
an agreeable SUllriSC to the llIost slwptical. 

I~;, 1010). MI" ,' r 
1ll"lmnLknll l' Tilled 
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I ~.ll'l. P.cked 
"'.,lIcal r" ... 11' )IE,INS S)IOOTIIER GOODS 

OLII~L . I II 1 'II~k.',1 
\"rll<'b l "re .. , 

SOLD WITU TIlE ELMES GUAHANTEE···FlltST CLASS MATEHIAL ANI) WUHKMANSIIII> 

CHARLES F. ELMES ENGINEERING WORKS, 213 N. Mor~an St., Chica~n, U. S. A. 
NEW YOItK EXI'OItT OFFICE:-410 l.ulnllton AVt!. Phone l.ednAton 4170 

DURUM SEMOLINA 

CAPITAL FLOUR MILLS, Inc. 
MINNEAPOLIS SAINT PAUL 

MINNESOTA 

-----~--~------~---.-~----.--~~.~,---.~" --~~~--~~-----------------------------------------Pf""I - I" 
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The Macaroni Journal 
Trad. Matk R .. I.IM..r u. So Pat,n' am" 

(SuC'ftUOr to til, Old Journal-Pounded by fud D...:lln 
01 CltnlaAd, 0 •• 111 11IOJ.' 

A PubUuUon to Ad"anu Ihl American JoIac.. 

rubl/ahld )fonthr;nb:n1h~tf~ltlon'l Mlcaronl 
M.nuf.ctur .... ".lOclaUon. 

Edlltd b, the Secutary. P. O. Drawer No, J, 
Draldwoo4. m. 

PUBLICO\TION COMMITTEE 
HENRY MUELLER JAI. T. WILLIAMI 

M. J . DONNA •• <lltor 

SUBSCRIPTION RATES ....... , 
Unll~ at,tlN and Canatt. • • 11.10 Plr ),Nf 

In adYanu. 
Fore1an Countn.. • • IS.OO per ,. .. r. In ,dl'lUIU 
W:c:~·c~r!.u . . . . It ~:~~ 

SPECIAL NOTIC!!: 
COlfMUNICATION8 :_Thl 11:41 tor IOlIcll .• 

nl., and .rllt'lu of Interett to thl Macaroni 

::;~.Utl~'l"Ch Al~. m;J:r~I.lt~:n~-? ~~,8:~~N: 
nnTll~~r'~~~Ah'b~I~'3'uIj{Jlo~t~.um .. no r.-
.ponllblll!)' tor "I .. ,. or oplnlonl .. p,....ed b, 
contrlbulor .. and 111'111 not knowln,l, Idnrtln 
IIT';hr;~\!iI:h~';..u:/T1i~gn'8'A~8~i'r6URNAt. 
ruerYi the r"ht to relect In, mlt1.r furnl,he" 
elw:a,~~~~~t~~l·t::. O~lre:g~~~.e:I:'!t~:;I' 
J,1~:~J:e:~r!p.' :~,~Io~~e Natlonl 1II(:III"Oni 

ADVERTISING RATES 
~:lt~:r·!tI.~n, . -.' ~~·t.°n"l:~~~e~!~~ 
Vol. IX Janullry 15, 1118 i:: ' No.9 

Felicitate Retailers 
In appreciatioll uf the spirit .Jf cu­

operation hetWl'ClIl1Ianu(acturcrs and re­
taill' rs, the following nl('SS.lges of COII­
gratulation were sent to C. J-(, janssen, 
secretary-mana':l' r Ilf the N'ation:J1 Asso­
ciation of Rct:JiI Grocers, at the 51. Paul, 
Minll" headlluarters by Henry Mueller. 
prcsitll'nt o( the Nat ional M:Jcaroni 
Manufacturers association, and M. J. 
Donna, the sl'erctary; 

Greater Success in 1928 
:Jersey City, N, J.. Dec. 19, 1927 

Mr. C. H. janssen, Sl'cretary-Manager 
National Associatinn of I~etail Grocers 
2388 University A\'enue W., 51. Paul, 
~tiJlnesota. 

The Natiun:JI Macaroni Manufacturers 
Associat ion extends 10 the Members of 
the National AssociatiOIl of Rl'tail Gro­
cers the Season's Greetings, and eamest 
hupes that the educational campaign 
which you propose to launch in 1928 will 
brillg about the desired result. To this 
end we offer our hearty cooperation and 
well wishes. 

Henry Mueller, President. 

• • • 
Hand in Hand We Forward Go 

Braidwood, 111 .. Dt,C, 19, 1927, 
Mr, C. 1-1, janssen. Secretary-Mannger 
Nationa l Association of Retail Grocers, 
51. Paul, Minnesoln, 

The 1':nt iollal Macaroni Manufacturers 
Association rC!presentillg the progressive 
makers of Macnroni, SpaJ:hetti. Egg 
Noodles and similar foods recognizes in 
the Retail Grocer, especially the member 

oC the National Association of Retail 
Grocers, nn invaluable link ill the gell­
erally recognized chain of distribution 
from Manufacturer to Consumer, 

t helie\'e t s!X'ak (or the l'ntire Maca­
roni Industry in America when J say 
that we notc wilh unhoulllied pleasure 
and S.1Iisfaction the friendly spirit of co­
operation that has existed-and is grow~ 
illg daily stronger-between ou r orga ll­
izatiuns, and between inlli\'itlu,,1 lIlanu­
facturers and retailer!>, It has heen the 
ullSwcn'ing policy of the Macaroni Man­
ufacturers to work with and for the 
Grocers in every promising acti vity, a 
pulicr which we will adhere to rigorously 
in the future hoping to create n heller 
understanding (rom which hoth o( us 
will profit. 

MR. GROCER I Your success is our 
pleasure j your worry is our concern, 
Mar the New Year o( 1928 have in store 
for you much of the (ormer :Jntl nOlle 
of the latter. Count on our sincerest 
cooperation in han'estillg Ihese hearty 
good wishes, 

M. j. Donna, Secretary, 

Holiday Greetings 
The secretary of the National Maca­

roni Mnnufacturers nssociation ac­
knuwledges the receipt of holiday greet­
inC's anti (a\'urs as follows: 

CARDS 
G. Gue riu i of Keystone Macaroni ~ffg. 

Co. 
National Associatiun of Hclail Grocen 
If. Con slant of E~cc:hior ~facaruni Co, 
Cllall111ioll ~fachillery Co. 
Til , H. Kallprler uf New Yurk 
J05CIIII J , Coneo of CUll co Urol, 
Benjamin Ricllard Jacob' of Washill!;lon 
F, E. Snyder of If;nnupoli. 
Hcnry lluellcr, pru idenl 
Gaetano L Lallarca of l'rince Macaroni 

Mh,. Co. 
lff. and ~In. Giu5tIJPe Seminua of 1I0s-

to" 
C, S. Foulds of The Foulds Co, 
Ted llolinar; of Splendor Macaroni Co. 
A. Guudlllan & Sons of New York 
American Bcauly Macaroni Co, of DeM'er 
Flelclter-Eichman & Co., Chica!;o 
J. E, Coolbroth of Kint( lfidas llills 
Ibnrino & Freschi 1111). . & Mfg. Co., St. 

Louis 
The John II. Ca ne pa Co., Chicat;o 
Mr. and lfn. Jafllu Thomas Williams, 

Minnullolis 
Fortune Products Cu., Chicallo 
Capita l Flour Mills, Minneapoli. 
Frank J. Tharinger of Tharinger Maca-

roni Co, 
J. ~, SlIIil~ of Minncapulis 
A. 1_ Ruland. Washburn Croshy Co, 
Frank R, ('tina of Durum Milling Corp, 
Charles L Miller, Chicago 

FAVORS 
Consolidated Macaroni Machiner), Corp,. 

a thermometer 

Clermont Machine Co., a calenda r 
Crookston Milling Co., a calendar rdi ll 
Ronolli Lithographing Co., Inc .• a (';.1. 

endaf 
COlllm .. nder Mill COlli pan)'. a diar)' 

Found Guilty; Sentence 
Suspended 

Dr. B. R. Jacobs of the i\,,:i" nal 
Edul'atiulI:lI Committee reports that 
the II cascs charging \'iolation oi th~ 
Fedcral Food and Drugs act hr II 

macaroni manufacturers heanJ last 
month ill the Brooklyn Municipal 
Term Court were decided :Jgainst Ih~ 
tlt·rendants and that thc judgc suspcT\II. 
cd sentence because the New York 
Boarll of Hcalth had not pre\'iuuslr 
warnell the manufacturers of its dete;. 
mination to enfC!rce the anticolorin~ 
rUling. 

This is a \'ery important decision 
despite the leniency of the court in 
these particular cases, It I11C:JIlS that 
all \'iolations are to be acti\'ely pruse· 
cutetl after due warning nnd the enl, 
fired market for macaroni products in 
i\cw York will be wiped oul as it 
should he. Every means will lie taken 
to ad\'isc the public, the manuf4leturcrs. 
johllcrs and retailers of the altihuie of 
the Xe\\' York officials so that t he~' 
wilt nut h:l\'e resort to thc plea oi ig· 
nnrance nf the law as W<lS the basis 
of defense in the cle\'en cases refl'ned 
tn, Slowly hut surcly, -nrtificially col· 
ored JlHlcnroni products must go. 
SI)Ccd that day I 

WANT ADVERTISEMENTS 
" .... tln~ per wor4 ... c.h In .... Uon, 

FLETCHER • EICHMAN & CO, 
_J'OrtenDi 

uZolty Brand" Etr Ncodlu 
cr.,. a'd." c,. relA) 

.. "witt MIoI"". tor ft~11I 

PDRITY - COLOR - Solubility 

1435 W. 37th St. CHICAGO 

A. ROSSI & CO. ---
Macaroni Machinery MlIIIIfac\urtr 

MacuoDi DryiDg MachiDes 
That Fool Tho WoaIIw 

January 15. 1928 THE MACARONI JOURNAL 

IMPROVED "K. C." SACK CLEANER 
Pa!entw Mlreh 13,1920 

Furnished with Dust Collector 
and Adjustable Bag Turner 

For Belt or Motor Drive 

Over 1200 in Use 

SAVES 
Time, Flour and Bags 

AMERICAN OVEN & MACHINE CO. 
615 South California Avenue -:- Chicago, Illinois 

From 

Am her Durum Wheat 
STRONG alld UNIFORM 
afld of a WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA 

.Ii 
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OUR PURPOSE. 
EDUCATE 

ELEVATE 

OUR OWN PAGE OUR MOTTO. 
Flnt·· 

INDUSTRY National Macaroni Manufacturers 
, Association 

ORGANIZE 
HARMONIZE Local and Sectional Macaroni Clubs 

Tltln·· 
MANUFACTU.,?ER 

OFFICERS 19:17-19:18 
HBNRY IIU&LLBR.....-___ P,flltltlll 

JOliN KA.YAR/uS' Cil,. N. J. Vlu Ptuldlat 

1.. It. CUNEO St. Loula, Mo. TlfUIIU, 

CoIUltllUU\c. Fa. 

The President's Column 
New Year ,Wi,hel 

I WISII-
I-That 1928 may be to c\'cry maca roni ami noodle 

manufacturer in America n year of renl happiness. 
2-1'h41l the New Year will have in store for all of ),ou 

a plenteous share of profitable business. 
J-That the memhershiJl of the National Macaroni 

Mnnuractur~rs Association may increase in strength 
during the year through \'oluntary action on the 
part of those who :Ire not now members but who 
rightfully should be. 

oJ-That the Macaroni Industry will be more united 
than e\'cr in fighting unfair and fraudulent practices 
antI in promoting the best interests of the trade. 

s-That this o flicial organ, The Macaroni Journal, may 
continue to be a welcome monthly \'isitor into your 
oflice and that you may in e\'ery way encourage 
this industry's I\pokesman. 

6-That I coultl th;tnk each and e\'ery one of you per­
sonally for yOUI kindness and cooperation in the 
performance of my duties ; may this never lessen in 
1928. 

Start Small and Grow 
It is a source of great satisfactil)n to know that the 1\Ia(,3-

roni Industry through its eflident Publicity Committee h;'ls 
actually m:llie a st;'lrt in the long promised and anxiously 
awaited National Macaroni Ad\'ertising Campaign. This 
is a 1II0st constructh'e stet' (orward, backed as it is hy only 
.\ \'ery small pcrcentage of the industry, bulk and package 
men, large and small plants from the Atl;intic 'to the Pil­
cifi,. Deller start small and grow than to plunge and 
hreak. 

Your Help Needed 
Stndy the advance proof of our first advertising and re­

member that YOU could help make this 1928 campaign 
onc of which YOU and :,11 of us could rightly he proud, if 
YOU would only give it a small part of the financial help 
it deser\'es at your hand. 

Wc nrc "cutting the suit to fil the cloth." \Vith the 
$25,000 now pledged we will 'f\tn a camp3ign that will 
bring good results. With $35 000 it would be at le3st 50% 
better. Help make up thi s $10,000 that is still lacking. 

Aftcr a ball has started roliing, it takes only a stight push 
to keep it going. Push this g~od thing along by pledging 
financial support to the promising national advertising 
campaign. 

Ii Partlue Shot 
Write new rensonable Ilroflts into your '1928 ledger. ," 

PRANIC L. URIlO~~';::--.-V' __ Dh.uor 
0. OU ••• III Drooll, .. N. Y. Dirlnor 

I..-baIlO"" Pa. 
r. J. THUl"~~l!r,"."-, W=,. ___ 'DlrlUor 

The Secretary's Column 
A Good Sucgeltlon 

To my way of thinking there isn't any better way til 
start the New Year than by planning to sell only one way 
-profitably in J928. . 

Cutting Prien 
(With Apologies to Hamlet) 

To cut or not to cut 1 That is the question. 
\Vhether 'tis better in the end to let the chap who know· 

eth not the worth or his goods have the business nt Clil ' 

throat prices or take up nrms against his competition, alltl. 
by opposing cut for cut, end it . 

To cut-and by cutting put the other cutter out o£ busi· 
ness-'tis a.. consummation devoutly to be wished. To Cllt 

-slash-perchance myseH to get it in the neck-a,re, there'~ 
the rub; for when one starts to meet thc other fellow's 
prices, 'tis not to end confusion nlld the many e,-i1s with 
which the trade is pcsterell. 

Nay, nay, McDuff, I say not-"(ut, and be d;'lmneti III 
him who first cries-'hold~ enough' "-for 'tis but the (ore· 
runner of debt and mortgage such a course por.tends. 

'Tis well to get the price the goods arc worth and not he 
bluffed into selling them ror the price some nut thillk!'> 
they art: worth. Price cutting doth appear unseemly all,1 
for only the weakling who lackc:th courage to demand the 
worth of his product. and who, ere long, by stress o( mak · 
ing' vain comparison 'twixt bank account and liahililie ... 
findeth himself in the soup.-Anonymous. 

Paddle Vieoroully in Ig28 

Two froG'S fell into a bucket of 'cream 
,\nd must paddle to keep al1oat; 

Uut one soon tired and sank to rest 
\Vith a G'urgling sigh in his throat. 

The other paddled away all -night, 
And not a croak did he utter, 

And with the coming of morning light 
He ro~e to:' :10 island of butter. 

The flies cal.l.! ' thick to his island home 
And made him a breakfast snappy; 

The milkmaid shrieked and upset the pail, 
,\nd Iroggy hopped away happy. .. . ~ ~ .' . . 

\Ve can all find a moral in this lhyrne, : . 
And &hOllld hasten at once 10 apply: 

Success will come ' in the most difficult time 
If we paddle and ne\'er say die. . 

. .... : -. "', _I" ':" . 't-:-- '!':"AuthOl Unknown-
•• 

JOHN J. CAVAGNARO 
Engineers and Machinists 

Harrison, N. J. U. S. A_ 

Complete 
Equipmenta 

Accumulator 
Systems 

N. Y. Office and Shop 
255-57 Centre Street 

N.V.C. 

No. 222 Pre .. Special 

Specialty of 

Presses 

Kneaders 

Mixers 

Mould Cleaners 

Cutters 

Brakes 

Moulds, Etc. 

in 

All Sizes 

up to the 

largest in use. 

MACARONI MACHINERY 
'Since 1881 
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Pillsbury's Semolina No.2. Pillsbury's Durum Fancy Patent-the 
many macaroni manufacturers who use these splendid products will 
tell you of their remarkable quality. Your macaroni will have 
exceptional strength. finest amber color. and desirable flavor-always. 

.\lb.IIIY 
,\thlnHI 
Ahuono 
tlultlmon 
nOlton 
lIunlllu 

Pillsbury Flour Mills Company 
"Oldel' ~llllefl of Durum \\'heat " 

j\1lnn~opolls, U. S. A. 

ChlC'IICo 
Glnciullul l 
Clueland 
1)0111 .. 
Denver 
Ottrol! 

DR,\."iCll OfFiC£.S1 
IndhUlli poU, 
Jllcklun"l1le 
I.os Anllelet 
:\Icmphll 
:\IUw:1U!,;el! 
Sew Hoven 
New Orlenn • 

!'ew York 
"hlladelphla 
Pltllburllh 
PorlhlOd 
J'ro\'ldence 
Richmond 

. ~ :: §shiiP; : : . 

Saint I.ouls 
Soloe P.1ul 
Semnron 
Sprlnl\8eld 
S),rIIC'ule 
W",htnieon 

. ::<!..~ xxxxJ-;-;" ':'. 
i= SEMOLINA ':: 
•• ~ ~» ,..;: • •... ~ :::; .. : 
.:.~~ ~~ .. .. ~ ~ .. 

. :: ~Cll)()\\~:::· 
• •• ••• •••••••• 
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