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Cmcitwti-lvory&k 

At Your Service For Greater 
Packing And Shipping Economy 

As a shipper and user of paper shipping containers we want you 
to feel assured that the many mills and box factories of the Con­
tainer Corporation of America and Mid-West Box Company, 
as well as the operating personnel of both companies, are at all 
times at your service re:ldy to as~ist you in every way possible 
to economize on your packing and shipping, without obligating 
you in the slightest. Quick service is alw~ys available and short 
haul shipments are generally the rule whenever conditions permit. 

Millions of our solid fibre end corrugated boxes, used by hundreds 
of nationally known shippers annually, are proving their high 
character, givin~ a definite protection to the goods of industry 
distributed to the far corners of the earth. Always they are 
found dependable. practical and economical. often saving thou-
sands of dollars to shippers over old methods. ' 

We invite you to fill in and mail to us the coupon below if there 
is some probl('m which we can help you to solve. Do not hes­
itate-our service and advice are free ~J you. Letour experts do 
the worrying. Our long experience with packing and shipping 
methods is yours for the asking. Send in the coupon today. 

-CONTAINER CORPORATION 
OF AMERICA. 

MW-WEST BOX COMPANY 

Itt w. Wuhln&ton Sf. CHICAGO, ILLINOIS 

RETtJRN COUPON 
CONTAINItIl CORPOIIATION OF AilHRleA 
III w. Waok1AIIon 51tHt. Chk ..... Dt1'Co H 
Gn\t1cmtnl Plr ... ha~C! one of your IIpntt chcdt our pt"tttni 
paddnl and ahIPPi.a1 mnhodt-whhoul obUpdnl Ul-flH'lht 
PurpoM 01 rcdudnl our c:otU If potNblle. 
N _ ________________ ----

nM---------------------­
~----------------------

Ftft t.tlllt - Nine f actorin 
CapKlry 1000 lOIUI pet' day ~,---------------------

WELCOME TO 
MINNEAPOLIS 

A 
Treat 
For 
All 

An 
Open 

Conference 
For All 

Macaroni 
and 

Noodle 
Makers 

and 
Allied 

Tradesmen 

Answer 
"Present" 

at the 
Roll Call 
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This Cordial In vila lion Is Extended By The 
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Program 
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For Your 
Good 

and the 
Industry's 
General 
Welfare 
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lie 
There 

NATIONAL MACARONI MANUFACTURERS ASSOCIATION 
SEMOLINA and FARINA MILLERS 

MACARONI MACHINERY and SUPPLY FIRMS 
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Quality Service 

* * Tustar * * '. 
ALWAYS THE BEST 

, 

Come to the Convention in Minneapolis on June 13, 14 and 15 
and 

ACCEPT OUR HEARTY INV ITATION TO VISIT, WHILE HERE, THE 
HOME OF "TUSTAR"---THE FINEST SEMOLINA MILL IN THE WORLD 

Because of lower premiums on amber durum wheat, from which TUSTAR is made, we have reduced 
the price on this grade to a figuf!' nenrer the price of COM~T, Both represent the highest 'iaJue for , the 
price paid, Ask our representattve, . 

MINNE'APOLa S ,"MIL.LING:' C,O 

THE MACARONI}OURNAL 
Volume IX JUNE 15, 1927 Number 2 

Stop, Look and Listen! 
TIl(' Trt,d,' AssoriatiOIl it/,'o is simpl." /I is InJ.wl a ll ,ht' pr,·II/is,·.! tlwl 

tht roll,'cliVt' i" ,d/ig..,,(o· 0/ (J !lro,,!' of IIh'l/ is flre'I1It', ,h"/1 ,",' illl.-Jli!lI'IIu oj 
tilly Olh' of tI, ,· im/ivitillols, ulld 'hat IfIl;Iy 0/ /'llr/,ol., c1Iuf ,,"il.\: of (1C/iOIl will 
car,s 011 i"dllst,.\' fartller il/ i ts fiv'" f ur prosp","'.\' flwlI (fill ilt' d Oll,' by twi(,' 
1/,,· (I/orl u#"drd at IlOpl",:urd bJ' im/ividlluls.-IJ.\' Malt' Tlwrp,', Editor TIl.' 
Natioll's Busilltss 

E\'cry Macaroni ami Noudlc 

i\liluuf3c:~rcr ill An~.:ri('a can well 
afTorti to read ollce morc the frank 

slllclIll'nt of this recognized 

spokesman of the Icatlin),! husincss 
in terests of the cou lilry. thi s slu -
den t of the Ir;ule as~iatioll trelld, 

Let us analyze it from ou r personal viewpoint and from the 

standpoint of our industry that has so much to profit fro m 

greater unity or' purpose and action, Is not I! \'ery word uf 
his statement lrue? 

Let us question ourselves 'further. What industries ill uur 

country hnve mad~ the greatest progress? Is it not those in 

which, the fullest understanding between manufact urers pre. 

vOlilcd? Now, if this has helped others, is there any reason 

why Macaroni and NOOilie men should nut profit through 
greatcr uni ty? 

Look over the individuals ami 

fi rms who compose thc Macaroni 

Indust ry today, Who arc the suc· 

ccssru l olles? Arc they the OIlCS 

who have bcell hulding themsl'l\'es 

aloof (rom oIlier manufacture.'rs, 

those who playa "'one hand," or 
,-'Uided ollly by selfish inte rests? No ! Jne\'e ry instance 

are amo,ng those who have joined heartil), ;alltl con· 

in protnotillg that "Unity of Purposc alltl Uni ty flf 

which editor Thorpe proclaims is so essential if an 

is to gain its objective, 

Look over the history o f our industry in America alit) 

how closely allied to its progress has bt!ell the work o f 

" ' " .".,,'"'"'' ~r:lC3 roni Manufacturers Association during the 

•• . ... ' •• ntc' pf a centu~. Note th:lt under its guidance has 

heen tascil practically every prol;:rcssin' step malIc hy this 
.l:'fOwillg industry, 

Consider how unselfish ly th.: members oi that ur.l:'anizatiun 

have workl'd, 1I0t for intlivitlual atl\'aIlCl'lllCllt alolle hut fur 

the gellera l wl'lfare o f the whole bu si ness with whkh they 

arc associa ted, Follow their .l:'00t1 exam ple alltl support their 

untiring a nd unselfish effurts, YOIl will reap til l' benefits, 

Hark the rail for a ~aliollal 

Conference uf ou r industry tn he 

held in Minllcapolis JUlie (J.15. 

1927, Every ~fac;II'f)lli ami Nuodle 

Manufacturer in the Un ited S tate. 

and Ca nada will he lIIade II't'kollle. 

lJet:ause you arc 1I0t a llIemher of 

the Na tiuna l :\ssucia tifln yuu 
shuuld not he dt'tcrrl't! from atteUlli ng, ~l'it hcr will you he 

coerced intn jlJining if YOII l'Ollle. Yull lIIar hI' in\'il ed. YIIU 

would l'xpect til IIl,-hul COllie a nyway. 

I-Il':l r the ;tllI'ice ui Successful hu siness men whll arc 011 

thl' pro.l:'ralll and who Imllw II'herl'Oi tlll'r spl'al;, IIcar thc 

"pinions of Clllll pct it llrs 1111 the I'cxillJ.: prohlcms of the dOlI'. 

'-l'arn hull' ulhers ha\'e m't'rCl/llle certa; 1I dr:lwhacks ;1I;d 
profit by their experiences, 

STOP tlouhlinJ.: ti ll' wort hy il1ll'ut iollS oi ,1" 0111' l'Illllpetitors, 
They have their failings. Whit:h oi us has nut? 

LOOK 011 Ihe II riJ.: ht er side fli fhillgs awl Sl't' thl' rosl' 

future that is ht:fure \IS i f J.:fl'OIlcf cfxllk'ra ti oll lIetll'eell malll;' 
facturers Ill'Cllmes a fac t ra ther than a fancy, 

L1STE~ to the call III your Itlllll~try fur its mllst prom. 

isin!: allllual CfllI(crence ill MillneOl;lUli s th is month, the sole 

pu rpose of which is tu prulllotc acquainta nce, CIlCOUrage un­

tlersl:tndi nJ.: ami to (1I0nlillate the variet! interests in the busi. 

ncss fur the advancement of our indust ry in Americ:I, 

Enjoy yourself at Minneapolis June '3-'5, '927, 

j 
• 
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Why They Advertise has in the value of newspaper advertis­
ing. This form of publicity must paYi 
or the advertisers would not be spend­
ing three quarters ' pr a billion dollars 
annually on it. The keen business 
leaders of ,\merica do not but money 
in'losing \'entures, 

nt' ,\'':ip3per. When we think of the 
value of the local newspaper we usual­
ly measure it in terms of its worth as a 
collertor of newS and a moulder of sen­
timent in the community, Dut the 
value o f n newspaper as nn advertising 
medium is grcilt, ton, not only to thc 
business man, but to Ihe general pub­
lic, It is through ad\'ertising in his 
local paper that the progressive mer­
chant gets his Goods before the p~ople . 
And it is by readinG the ad\·ertise· 
ments that the puhlic learns where it 
can spend it!! money economically for 
reliable goods of the kind it wants, 

NewsIlapcrs of the United States 
carr:cd S7S0,exXl,OOO worth of ad"'crtis­
ing during the year 1925. according to 
V,'illiam A. Thompson, director of the 
lmrcau uf ad\'ertising of the American 
Newspaper Puhlisher association, who 
t<:stificd rece ntly before the federal 
trade commission. or this amount 
$SOO,OOO,tXlO was spent in local ':I.I.I\'cr­
{ising. the remaining $z50,(X)Q,ooo rcp­
resenting' the amount spent in ad\'cr­
liscmcnts II f naliollal circulation. 

These ligures shuw something of the: 
faith that the American business man 

It is doubly significant 'that two 
thirds of this great sum, a half billion 
dollars, went into the so called local 
newspallcrs, while only one third of 
the amount went into the national 
publications. 

E\'idently it pays not only to 'lllver­
tise but to advertise in your local 

GOOD WILL MESSAGES 
GREETINGS 

From California 

R. R. BARBER 
Repr •• entin, 

Washburn Crosby Co. 
Los An!leles, California 

BEST WISHES 
For a 1lI~ Successful Convention 

~ 

JOHN J. e!l.. V AGNARO 

New Jersey 

CAPITAL rWUR MILLS cxtcnds a most cordial 
welcume to thc mcmbers uf the National Macaroni 
ManllfaclUTcrs' Association and (heir friends aucndin.s 
the 191.7 COIn-ention , Wt sinccrely hope:: that tillS 
Aalhcrin~ will bring its mcmbers closer wgcthcr in (he 
~pi rit of gooJ fellow lthip and coopcr:uion, 

It will afford us gre:&! plca~ure to ~how ),ou as 
man,' of our Tcn-Thousand·Lakcs ::l~ pmsiblc, and in 
e\'cr)' wa)' m;lkc ~'our \' isic ;l most cn joyable one. 

CAPITAl. FLOUR MILLS. Ine.. Minne.polis 

Advertiser's 
Smile 

APPRECIATION 
Hapc M,lc.1.foni Industry Will 
Realize Its Hhth~l Ambitions 

nt this Convention. 

DANIEL MALDARI, Pres. 
F. Maldarl & Bros. Inc. 

NEW YORK CITY 

WISHING 
TIle Macaroni M"nuractUt ~rs 
A Most Successful Convention 

~ 

REYNIER V AN EVERA CO. 
Kansas City LosAn~el .. 

I'll See Yo u There! 
WHERE' 

At the Convention. or Course I 

CONRAD AMBRETIE 
Con.oUJa,.J Mauronl Machin. Co,porallon 

Brooklyn New 'York 

THE TWO * CLUB EXTENDS ITS 
FRIENDLY GREETINGS 

to the macaroni m~n~bcturers and allied tr.ldes as­
sembled on the Annual Convention of (he Ni' !itm:l.1 
Macaroni Manufacturcrs Auocia(ion IN MINNEAPOLIS 

JUNE. 19'7· 
"HatrJ" Let'lltoo, BOltoo "Eddie" Chl\lenler, lfew York ' 
"JiDl" Rod,ers. PhllldelphIa IIC, B." Mear., Baltbnore 
"Bert" Cole, Pllliburih !lTed" Bank., Buftalo 
"Duke" HamiltOD, Cllkqo "Retndeer" VID Enra, X. CIl}' 
"Fumet" Jaft'nJ,lIlnn .. polil "Yarttn" Luther, YI~elp'olIl 

• 

PROGRAM 
Twen~'Y-fourth Annual Convention 

National Macaroni Manufacturers Association 

Nicollet Hotel, Mifl1uapolis, Jtlfle 13, 14 a1Jd 15, 11)27 

MONDAY, JUNE 13 

8:30 a.m. DIRECTORS COMPLIMENTARY STAG 
BREAKFAST-Main Dinln&: Room. 

10:00 a. m. 

11:00 a.m. 

n:oo m. 

' I:lS p.m, 

1:.45 p.m. 

Selllon-g:30 a, m, to 2:00 p. m. Parlors OPQ. 

Re&:iltration 01 Members and Guestl. 
Call to Order by Prnident Henry Mueller, 
National Anthem. 
Welcome-Hon, Geor&e E , Leach Mayor 0 1 

Minneapoli.. . 
J, T. Williams. The Cream cUe Co. 
A. ~. Fischer, Chairman Durum Millers Com­

mittee. 
Openin&: of Regular Seilion. 
Pruldent'. Annual Addrell. 
Trtalurer'l Report, Fred Uecker. 
Secretary'. Report, M. J. Donna, 
Wathlnltton Representative'l Report, Dr. n. R. 

Jacobs. 
Ig26-I\Jl7 Committee Reportl. 
Appointment of Convention Committees. 
Special Subject for Study and Discussion: 

"WHAT DOES MACARONI INDUSTRY 
NEED MOST TODAY?" 

Papers by Leaders. Open, General Discussion. 
Appointment of Special Committee to consider 

the lndultry'l Needa and Recommendations 
broulht out in the discussion <lnd papers to 
,unelt action thereon. 

Addren-"Galning the Grocers' Confidence," Mr. 
C, H. J3nllen. Secretary.Mana&:er N .. tlonal 
Association of Retail Grocers. 

Addrell-"Daninc the Weevil Evil," Mr, C, M. 
Ya&;er, Edilor The Modern Miller, ChicaCo. 

Discuuion. 
Announcements. 
Adjournment, 

AFTERNOON AND EVENING ENTERTAINMENT 

Automobile Tour, Sportl, Banquet and Entertainment 
HOlt-The Creamette Company, Minneapolis, James T . 

Williaml, President. 

3:00 p. m. 
4:30 p. m. 

6:30 p,m, 

Automobile Tour of Minneapolil Lakes. 
Games and other diversionl at Minneapolis 

Automobile Country Club, 
Complimentary Dinner·Dance. 
Toaltm3lter-Jamn T. Williams. 
Voeal Solos-Mr •. Jamel T, Williams, 
Address-Hon. W, I. Nolan, Lieutenant Gover· 

nor of ~1innesotl, 
Addren-Curtl. M, Johnlon, RUlh City, Mlnn, 
Varied Entertainment. 
Dancinl till Mldnl&:ht. 

TUESDAY, JUNE 14 

Selilon-g:30 a. m. to 1:00 p. m .. P arlon OPQ, 
g:30 a. m. c.n to Order-Pruident Henry Mueller. 

Repol 's of CommhteCl. 
Announcements. 

10:00 a. m. Address- hGeH inG: Your Dollar's Worth," by 
Sena~or Geo. M. Peterson, Secretary Minnesota 
Retail Grocers and General Merchantl Auo· 
ciation, Duluth, Minn. 

Discussion. 
10:45 a. m. Addre~s-"MerchandiliinG:," by Mr. 1'. K Kelly. 

Pres.ldent T. K. Kelly Sales SYli tem. Minne· 
apolls. 

Disc ussion. 
11 :45 a. m. Address-" Macar.oni for Health." by Dr. C. 

~ouston GoudllS . . Editor the Forecast MaCa. 
ZinC. New York City. 

Discussion. 
Announcement., 

1:00 p. m. Adjournment. 

AFTERNOON AND EVENING ENTERTAINMENT 

AI Guelll 01 the Durum Millers of the Northwesl 

1:00 p.m, 
1:30 p. m, 
3:00 p. m. 
4:00 p. m. 
6 :30 p.m. 

Luncheon. 
I upection of Dururn Mills in Olleration. 
I us Ride 10 Lake Minnetonka. 
Ioat Ride. 
Uurull' Millen Comillimeniary Dinner·Dance 

Lafayette Club, . 
Banquet ~p~akers-I-Ion. C. A. Prosser, Presi­

dent Wilham Hood Dunwoody Industrial In· 
stitute. Minneapoli s. 
Hon. L. C. I-Iod.:son, M<lyor 01 SI. Paul. 

Varied Entertainment and Favon. 
Dancine till Midni&;ht. 

WEDNESDAY. JUNE IS 

Senion 9:30 lill Adjournment-Parlors OPQ 

9:30 a. m. 

10:00 a. m. 

12 :00 m. 

4:00 p. m. 

Call to Order, I'ruident Henry Mueller. 
Rellorls of Com mitten. 
Announcements. 
Ad!lre~s-"lg27 ~arketing." Mr. A. E. Philips, 

I reSIdent Ame~lc~n Grocery Specialty Manu· 
facturen ASSOCiation, Westfield, N. Y. 

Discussion. 
Addren-"The Role of Moisture in Durum 

Wheat Product .... Mr, C H , BrieG:s Chemist 
~owar~ Whea~ and Flo~r TeltinG 'Labora to : 
nel, Mmneapolls. 

Discussion. 
Closed Senion for Active Members. 
Welcoming and Enrollinlt Ne ..... Members. 
Considcrin.: Convention Leads. 
Laying Planl f~r Welf<lre of Associati on and 

Industry. 
Selection of 1928 Convention Time and Place. 
Election of 1927.1928 Officers. 
Final Adjournment. 
Orltanization Meetin!:: of New Board of 

Direclors, 

Convention MottG-"ACQUAINTANCE PROMOTES 
UNDERSTANDING." 

Hello. everybody I Hope business is fine. • , - 1 
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Macaroni Combinations That 
Please and Satisfy By MARY HAMILTON TALBOT 

Macaroni and Liver 
Macaroni and liver will be found Q 

delicious dish. To make it cook 2 cups 
of macaroni broken into inch pieces, in 
salted water and drain. Scald I pound 
of Ih'cr cut into small (lieces, let it 
stand 5 minutes and remo\'e the tough 
membrane. Melt 3 tablespoons of but­
ler or bacon Cat, add to it one small 
chopped onion and the Ih'cr ami cook 
until the latter is well done then add a 
quarter of a cup of flour and n quart of 
milk, gradually. Season to taste with 
salt, pepper and a little curry or Wor­
ccstershire sauce. Turn in the maCa­
roni, Id get ,'cry hot and sefn: 
sprinkled thickly with grated cheese. 

,Macaroni and Fllh 
Break a quarter of a pound of maca­

roni into inch lengths (except 5 sticks) 
and cook it all in boiling salted water 
until tender. Season:2 cups of any 
kind of cold chopped fish with salt. 
pepper and a dash of paprika and add 
the macaroni to it. with e!lough white 
sauce to moisten. Dutter a mold and 
arrange the long pieces of macaroni in 
a convcntional design on the bottom, 
then fill in the fish and macaroni and 
steam 30 minutcs. Turn out on a plat· 
ter, g:lrnish with stuffed olives and 
sen'c with tomato sauce. 

Cri.p Crouton. 
An unusual way to prcJlil re macaroni 

and sen'c in III ace of me. I ' i~ to add 4 
egg yolks to a cup of thi c!. Hearn sauce 
then :2 tablespoons of grated cheese. 
Cut a Cll(l o£ cold Imiled mncaroni into 
small bits and work it well into thc 
ahove mixture. then let it all get 
chilled, Flour the hands and make the 
mixture into balls, dip these into beaten 
egg. then bread crumbs and set aside 
for an hour. Fry in deep fat to a 
goldcn brown and scn'e with tomato 
sauce. 

A Pudding 
A hearty pudding for the ending of 

a rather light meal is prepaTed by cook· 
ing hal( a pound of macaroni broken 
into small pieces in salted waler 10 

minutes, then strain and pour over it 
cold water. Deat:2 eggs until light, 
add to them half a CUll of milk, three 
fourths of a' cup o( lgranulated sugar, 

one tablespoon of t..Iried currants, a 
tablespoon of citron cut small, then the 
macaroni and a teaspoon of \'anilla or 
almond Aa\'oring, Mix wetl and put 
into a pudding dish in which half a 
cup o£ melted butter has been heated. 
Bake olle hour in a moderate oven. 
Serves 6. 

In a C ... erole 
To prepare a rather tough piece of 

beef and make it tender as well as 
delicious, cover the piece (about :2 

pounds) with strips of salt pork and 
put it in a kettle with :2 chopped onions, 
a quart of tomatoes, half a cup of 
mushrooms or peas. and set over a low 
flame and let it simmer 3 hours. Sea­
son with salt and cayenne. Have 
ready cooked haH a pound of maca· 
rani; lay it in the bottom of a deep 
dish, then add a layer of the above 
mixture and then a layer of grated 
cheese. Continue until the dish is full: 
put in the O\'en and bake an hour. 

With Roa.t. 
A nice accompaniment to a veal cut­

let or veal roast is made by combining 
macaroni with Spanish pimentoes. 
Break 6 ounces of macaroni into small 
pieces and when cookt'd and drained 
add the contents of a !I .nall can of pep. 

pers, which ha\'e been chopped and 
heated in a cup of good stock or gravy. 
Let these heat together, then seasoll 
with salt, pepper and a generous piece 
of butter. 

To sen'e macaroni with roast chicken 
make a sauce of one tablespoon o£ but­
ter, :2 of Aour and a cup of milk. \Vhen 
this boils add a cup of cooked maca­
roni, which has been broken into small 
Ilieces and cooked: :2 tablespoons of 
sugar, haH a teaspoon of vanilla and 
the yolks of 2 eggs. Turn the whole 
into a place to cool. Divide into par· 
tions, coat with rcg and breat..l crumbs 
and fry a golden brown. Serve with 
(Iuince jelly on the tall of each. 

Italian Pot Roalt with Spaghetti 
Get a rump roast large enough to 

serve the family, rub good with garlic, 
Prepare in an iron pot or tight covered 
kettle, :2 tablespoons of lard. chop an 
onion fine and fry until light brown. 
Then scar meat until good and brown 
on both sides. Pour a large can of 
strained tomatoes over the meat and 
onions and let simmer slow until Ihe 
meat is done. Season with salt .uld 
peI'P(';' to suit the taste. Then cook 
the spaghetti and drain, When meat 
is done, take out of kettle and pour the 
gra\'y over the spaghetti. This is a 
very good dish. 

, " t "'" ' .~ ",' '"'''' ",'" 11 

>'1.1',11111 : 'h .. ,nErijoy youHelf llatHMlnheapoUtiif.\Jurte1l1~~'r$~lllig:a7~.JmIM\I' i"\'I~',.:1't1i 
... -.-.~, ..... -- .. ,' ,., : ~ . ,~" . ,:' 
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Tested hourly at the Mill 
Uniform Quality Guaranteed 

First 

Second 

Third 

Fourth 

"­
~"H.URN CROSIlYCOMP~N'I 

-a corps of chemists analyze and test the 
Durum Wheat, 
-a sample of wheat from every car is ground 
in the experimental testing mill, The sample 
of Semoli~a thus obtained is actually manu­
factured IOta Spaghetti or Macaroni in the 
Miniature Experimental plant exactly under 
commercial conditions, 
-the finished product is finally subjected to 
actual boiling test, 
-only after these tests have proved the 
wheat equal to our high standard require­
ments it IS unloaded into our storage elevator. 
We guarantee the f(uality and uniformity of every 
type of 'Gold M.dal Semolina. W. stand ready to 
return your purchase price of any lack of Gold Medal 
Semolina that is not up to OUf quality standard in 
every way. 

GOLD MEDAL SEMOLINA 
WASHBURN.CROSBY COMPANY. DCJH . 247. Mlnneupolls, Minn. • Millers of Guld Hedal Fluur 

9 
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Dui-'ilm Millers to Entertain 
Ih'ali7ill,!! thai mallY whn alll'n.1 the 

l'Oll\'l'nliolls oi thl' ir illllusiry sed. 1'(' lil' ( 

from hU!'im'ss wmril's. Ihl' II\11"UII1 ~ I jl­

JJrs Ilf tht, lIurt!tlwst lIa\'l' VoIUl1h'(-rl'd 
to pruvidl' SlIlIIt' oi thl' C[III\'('I1\ioli pIcas· 
;lIItr;t's that alway:. al'c wdclI lI1l' af tl 'l' 

~Iusical Trill- Gt'1Il, \·ievl' \Vanl 011111 
t\ ~IH':S I.. W,In! with .1l'aIlI' tlC Gftln lwi ll. 
arClIIllI~ll1isl. 

!" p,:d:lil~' t\rl-~Iiss Ih: lell MdJi\'ill. 
1I;lIIqlll:1 Sp\·ak,-rs- Ilull. r •. c. IlodJ.: · 

sun , may"r IIf !'il : Paul ; 11011. Co 1\ . 

his duties and respnnsibilit; !!s, The 
spl'ci:liists all seem .to he insisting on 
the administration nf their respcctive 
departmental plan!! and we come, 
therefore, f .. ce to (:lce with the presellt 
day pfllhl el1l d the fnrelt1:1 l!. The solu­
tion !iCCIlIS tn lie in gt.': ij,H, all rallk~ 
and kin~ls of mcn tn lIM /I' i'l ointi a (cw 
fUIII!:ll1lellt:11 puints ~l f ~ 1 ~;.lI ~ 

Scene of Durum Miller.' blinquet-Lalte Mlnnelcnu. 

list ening In address. discussioll and other 
hcl,.ful :1IIi1 IIl'l"CSs,1ry ccuwcnlion activ­
ities. This yt'ar Ihey aim If) outdo thelll­
selves in thdr t'lIIlcavors 10 Illa"t' c\'cry 
olle's stay in ~linneaJl :l lis !lo th pleasant 
and profl tahle, 

TUl"stlay. JULIe 14. Durulll ~liIIl"rs 

Day, 
Till" ('fill \'Clition will adjoum at 1 :t() 

p, lU, sharp, The variuus ll1ill!\ will in­

vite manufac tu rers to scc thcir lIIill in 

operaliOlI. makinJ.: that ,-!ult ll'1l selllolina 

so well know 11 to thl' t ralle, ](l" pn'scn­
lalivl's IIi ""I.'h mill will 1'lIlerlaill their 
respel'liw guests :11 luncheon, earh III 
ch(}()!.e his 'own hllst. 

At ;\ I)'dor).; all will J.:;'\llu:r al the 
Nicollet hOld (01' a Irip by hus 10 L,kI: 
Millll et01lka wllere tlu: l' tnl\'('nliol1ers 

:11111 Ilwil' laelit,s will enjo~' a tidigillful 
lau nch rilll' un Ihal lll'aul i(ul hUlly o f 
waler, 1'lIlling al Ihe L,(ayellc duh 
where Ihl' Dllrl1l11 :o.liIIl'rs COlllpliml'nmry 
lIauCfI1l'i will be l'njoyi:d, During Ihl' 
dinner :11141 aiter il. the re will I.e Stl llW 

dl'lig:hlful ellll'rt:ti llllll' III , as may I"..' 
judged hy the fo llowing program: 

Sillgin~ :11111 1J:l1u:iuJ: Scx lell e 1.'01l5i5t­
illl-: of ~1i!\ Sl' S Alln'rt;l Smllh, Arpha 
Gallagher, l.illi:1II Oswald. Dorothy 
HCIIg:lis, AIl,'lc Goldstein :l1II! I~ flllllll:l 

Griswoltl. 
SWl,tlish Cnmelli:lII- Charles Lillt!­

holm, 
Lowry Male Quartelle. 

l'rosscr, I'rcsitl,'nt William HOOtI Dun­
woody Industrial lustitUlc, Minncapulis. 

Ei~ht lliccc urchestra for dinner :lI~tl 
tlancill~, 

Banquet ' Menu 
Gra pdruit Cocktail 

S prinl: Suul.-Cclery 
Oli" es anti I<olletl Toast 

SI';lghClli Supl'riorc ( Italian S tyle) 
Fil et of Sole Tarlar Sauce Sandwiches 

Il\!OII.ED ~II LK FED C lIlCKE N 

Nt,\\, I'utatlil's in Crl'am Greell pt.'as 
Currant Jellr I-Int 1<0115 

Grcl'lI Sa lad in Aspic 
Crl':lm Chl' C~l' alii! Toastcd Cral;kc rs 

S tfilwhel'rr Icl' CrC:lIll allli 
Assortct! Cakes 

Coffee. 

Foreman Training 
Foreman training involves not mere­

ly reiu iurcing the ability o r a tJepart­
men! la'at! but also instructing the fu­
ture executive. 

Nu millileer of olher men can prop­
erly dirccl acti\'ities ulil ess he is un­
usua lly wcll instructed in the tie tails 
o f the work under his supervision. 

The suhdi\'isio l1 of modern industry 
into departments ma kes this ex'peri­
ence all the more necessary, lJut it also 

makes it easier to aCCfuire. To the oM 
time (oreman this new (arm of o rgani­
zation may seem an encroachment on 

I, The foreman is ~till absolutely re· 
sponsible Cor the sU lltr\'ision and for 
Ih'!: product, 

J, The "",rious departrnenls of Ihe bUll · 
ntlll heOlded by speciOllis!s should, in 
their resptcl ive work, be looked upon 
by Ih.:: forema n :as strvice depart· 
ments. helpin\( him to meet his volumi· 
nous obliGations 10 Ihe company and 
to hi s workers, 

J, The new order of Ihin5;J lu\'u the 
foremOln in a POlilion to devote more 
lime to the rul job of produclion and 
mana.:elllent and 10 Ihe training of 
the Illen around liim , 
think I ha\'e said enough to indi­

cate that thc foreman has not time 
enough in the 24 hours of the day to 
accomplish a ll that he has to, and th3t 
howc\'c r much industry at large may 
need the specialized skill of its stan 
cxccutivcs the foreman is just as much 
in need o( their services fo r the proper 
development of his job a nd hi! own in· 
dustrial character. (Dy Cyrus McCor­
mick, Jr., Vice President Intetnation31 
Hnr\,estcr Company, Chicago, III.) 

"I lIid o lle charitable' act (o<iny," rc­
lI1arkcll the prcsident of a macarol1i 
firm :'5 he sa l down to dinner 0111' 
c\·cnillg. 

"I'm C1:nl to he:l r it, dear," sa id his 
proud wifc. "Tell me nhoul it." 

"Oh, one of Illy clerks wantcd all 
increase. in !'alary so that he could get 
married, ,uul I reCuscd to gi"e it to 
him!' 

. Convention acqua;ntance brings businesS understanding 
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Roller Noodte eu Icr 

~nl , 

Roller No.xIle Cuttcr Wilh 
Heavy C.lib,alu Alluh­

~ .. 
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"CLERMONT" 
. Noodle Machine Equipment 

From the standpoint of the in­
dustry,asuccessful machineryequip­
ment should 1:,,, determined not only 
by the kind of product it turns out, 
but by the amount of work which 
the user can credit to them, not only 
in one day, but every day at the 
lowest operating cost. 

The machines must be reliable, 
economicnl and capable of produc­
ing the largest amount and best qual­
ity of finished product when oper­
ated by an unskilled laborer. A new 
man on the job must do just as well 
as an old. 

We claim that the Clermont 
Machines do that. 

The users of the Clermont Mach­
inery Equipment have endorsed that 
statement and we will allow you to 
verify same if you care to investigate. 

We will gladly furnish their 
names uron your request, and also 
catalog and any detail information 
you may desire. 

This will not obligate you in any 
rnanner, 

CLERMONT 
MACHINE CO. 

77 Washington Avenue 

BROOKLYN, NEW YORK 

RevcFlihle Dough Oleaker 

Iloulfhenina Non·nevcr· 
t iMc 00\181. I1reaker 

F.ncy Slam,.inr. M.r:hioe 
for OoIOl:n. 51)' e Nocx.Ilu 

Fancy Stampini Macl.inc Will. 
C.liL,aler Alladled 

11 
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Big California Macaroni Plant 

t.os Anllcles MnC3ronl Company Dulldlnlt. Los Anlleles 

Sons Associated With Food 
Man ufacturer 

III IJ J(fio of a"jc/('J orr 10111 and lal/rtrs alSl,rillud ill blUin(IJ Ihi" St. Palll I'iolutr 
/'rrJJ 1>11 .IIIIY ,.,. Ilirt .. d i"to I/'r mQra n",; indul lr}, ami fri,.I,d II" f oUoa'ino ar,id" 

T Ilt' ~linlH'!'flla ~la~'aroni ClHIIJlany 
i!'o a father ;11111 sun (IIrp"ratilln IIi 
wliidl EU/.!l'IIl· T. \ ' illallllll' . thl' {atht·1". 

is I'rc~idCT11 anti Eugene J. Viliaullll' , 
the eldest !'''Il. is (rcasurcr, and \\'ah er 
F. \ ' illalllllc, anulher SOil, " in' l'H' !'i · 
dent. Tlds hU l'i llt'ss, cS lahli l'o lll',1 in a 
lilth .. s hop .. n \\'l's l Thinl SlrCl'! in 
:\pril IIf IXI) .!, ha s 1I111~rllwn its "arillll :'> 

_I'hQrn br G"Uin.< 

If)l'ations sc ,'cral times .Iurin!: th:tt 
period. IItTupyilll: at present a three­
sl"r\' {;u:llln' huildill/-: on Ihe \\'e:S I 
Side' an d h;\\'illJ: a daily IIlIlpl1l of 
ahu ut I-',IU I pllunds IIf mararlllli, !'pa­
j!llI: tti and I,ther l'illli lilr pn,dul'ls. 

\\'1ll'1l ~I r , \'i llaunlc est;tI.li .. hed the 
husil\e~s in ~t. I'aul ,1:i ye:ar!'> ago, he 
;IIl1lld 111111,11.' roOI11 ill his !'>ma ll plant 

RAI.PIl MUI.L! 
I're.ldt'n, 1.0' "n",elr. r.1P(,lIronl 

ComJluny 

til turn l1ul aluHlI I,UIIO poullli !'> o( 
1ll,Il'aroni, !'>paghctti alld \'crmicclli 
;I:tily. as people we re mllre IIf les!' ;1(" 

Ctl Sll1l11l't\ tn huying Ihe impo rted prod . 
uct anti were: unfamiliar with thc 1ft,. 
lIle:s tic killl!. 

~'r. \'iliaull1e had lither trouhlcs ill 
slarlin/-! UUI. hll\\'I.'\'('r, illr durulII 
whcat, the rlllly kinl l ffl1l11 which rca ll ~ 
/-:IIHlI Ill;\t';aroni can he made, wa~ 

/-:rllwn 'lil ly in Uussia. hut sample!' \Of 
the wheat were oh lained fr01l1 th,,' 
l'oulllry "r the Department o f :\grinll 
tllrl', )'Ir, Vi ll aume hcing the lirsl 
111:tllufal'lurcr to usc it OI\CC a slIl'pl ,l 
was a\'ai lahle ill the :\urthwcsl. '1' .. 
Ilay millions o( hushcls of fluruli l 
wheat arc J.!n,wl1 in Minncsota and lilt' 
Daku!:!s, thc Minncsota Ma ra rllil l 
cllmp;1I1Y u ~ing SOniC 15,000 harrels " i 
durllm flour cach rcar. t\hcr a (l'll 
.I'cars in hi :; first lucatiul1, Mr, Villamllt' 
mlll'ed his plant to largcr <J1I:lrters 11 11 

Eil s i Third st reet and (rnm thcre I" 

r 

the Wcst Side. the prescnt filctory lit, [,.' 
inK first occupied in 11)01'1, 

\Vilhin co mparativcly reccnt p .. ;tI ~ 
ncw products hal'c heen ;uhlcd, a 11111 ~[ 

recclltl.\' t/nclopcll I'rntluct hcing " 
111Iil-k \IIoking m:lcarolli, all the re sull ~ ". 
of a rapidly il1l'feasing demand f"r 
ma('ilroni as a (um1. Nllw. besidcs .1 

J.:reat dllmestic Ilem;1I111, shipments "n' 
made 10 sc \'cral (\]feign clluntrics. ill 
dlldillJ.: :\ustralia , 

~fr, Villaul11c's SIITlS entered ti ll' 
business abuill a year agu. 

Let's make Minneapolis Convention Biggest and Best. 

'-~---~ ~"--""""-"""-----:::ii"'--
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A Pure Durum Wheat Product Backed by 
the Guarantee of the "KING MIDAS" Name 

SATISFACTION 

Q s U E 
A R 
L V 
I I 
T No.2 C y E MOLl ' ! , 

There I, No!Substitute For Durum Semolina 

KING MIDAS MILL COMPANY 
MINNEAPOLIS, MINN. 

Write or Wire (or Samples and Prices 

No.2 aEMOLlNA STANDARD No.3 SEMOLINA 

'D 
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Creamette COmpany "BI .LL OF FARE" 
Fruit Cocktail 

S("':jl and Reli shes 
Filet of Haddoek Reception and Banquet 

New Potatoes Hot Iliscuits 

111 appreciation of the hono rs ro n­
ferretl upon him when for sever:11 years 
the National Macaroni Manufacturers 
association dignified him hy n:amin~ 
hi m as president of that o rganiza tion. 
James T. Williams of the Creamette 
(nm!,any will gi\'e a banquet, recep· 
t ion al'd dance fo r the visiting mac,,-

Nolan, lieut enant governor of ~linne­
sota, " nd lIon. Curti s M, Johnsnn, 
Rush City, Minn. 

Additional entertainment will be in­
troduced between courses and alter the 
dinner. Then there will be dancing 
in the club's beautiful ball room with 
some surprises that all will enjoy. 

Milk F~d Fried Chlckcn 
Fresh Asparagus French Fried Potatoes 
Ilead Lettuce Salad Auto Club Dressing 

Frolen Fruits and Flowers 
Cake Coffee CiJ:an Cigarets 
President Henry Mueller of the Na­

tional Macaroni ~Ianufacturen associa­
tion and Pr~sidtllt john C. Sheehan of 

Where Jame. T. William. will entertain the Macaroni Makera 

ra ni manufacturers and allied trades­
men, 

This unusual entertainment fea turc 
will he held on Mund;:l), e\'ening " t 
the country house of the Autnmnhile 
Cl ull uf Minneapoli!>, ,linneT to hl' 
served a t (. :30 p. m. 

The con\"ention will :nlj tlurn carly 
;\llIntla \, afternooll for :111 autlllllul.il l' 
tnur .,f' the Twin Cit ies :md lIei~hbllr ­
illl.: lakes that arc ull surpassed in 
natu ra l bcauty espe!'iall), at th at ti mc 
nf the \"c:,r . .. \t tht: dub house there 
wi ll he' a ~hurt uutinl: wit h I'lcasinJ.!' 
cnter tilinttlent to put tilt: guest s in 
Jl rllJler l110ml fur the dinncr. 

In addi tiun til little pleasantries ant! 
surpri ses "dure ami tluring' the han ­
quct Mrs. James T. Williams will 
pll'ase the ~ucsts with sC\'era l appro­
priate \'Uea l selections. Her sincinl;" a t 
previous (oll \'ent inns of th(. imlustry 
has alwa),s heen most pleasing ant' hl' r 
exccpt ionally fine \"oice should IIl1n' 

mllre thrill those whn are pridlegc" tu 
hcar her. 

Twu noted'lftcr-d in ncr speakers will 
athlress the gathering: HOIl. W . 1. 

The Automobile club chef has pre­
pared, under Mr. Williams' supervision, 
the following mcnu: 

the National Association of Uctail Gro­
ccrs will he special honor guests at thr 
ballquet. 

BELL RINGER 
PriZ' Win .. , suhmill<d hy 

J. V. Canepa of J. B. Canepa Co., Chic.go 

• 
NOT DEEP-SEA.TED 

RtCt/tll) a sp,ak" ,mphasi'{fd his poi/ll by ftllin!, a slory. II 
cOIIClnltd Ih, C011l11l011 p,acliet in his trad, of prol1lisill!, 10 uphold 
prim wilh /ltU" an) inltltlion of kltpin!, Ihull. H, l,m",1 il 
"lip.tI"p" polic,. 

A. H,b",. nal1lttl 1s"aCJI,ill 111,1 allolh" H,b",. 
b) 11(1111' of M'JtTJltill 011 Ih, simi ill N,,. Yor~ fllltl 
Mid: 

"M'JtTJl,ill, I mil Jur vif' 0/1 tI, simi )tII"da) 
ulld sh, is d, u!,liw Iookill!, VOII/all ,.bal I 'ftT tlit! 
m ill III) lif'." 

"lsaaw';'I, )OUS' a fool. DOII'I you kilO,. Ihal 
b,anl) is Dilly skill d"p?" . 

"V,II, Ihm, M'J" JI,ill, for God's sake skin htT." 
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Buhler Brothers' for 
uQuality" 

and the best of them all 

Works at Uzwll, Switzerland 

Dryers for any kind of goods 

The 
Its 

Preliminary 
working 

Dryer 
is 

will shorten 
entirely 

the 
automatic. 

time 
No 

handling 

.,i .. hours 
of goods 
necessary 

The Preliminary Short Goods Dryer Model KDD 

This Dryer can be used universally 
for drying any kind of Goods 

All Buhler Dryers 
are noted for: 

Simplicity 
Highest Efficiency 

Finest Workmanship 
The Unh'crsnl Dryer Model QAM 

The Buhler Short Goods Dryers 
ha ve world wide reputation 

P.Jr infonnation plc"s(' ask 

Th. H. Kappeler 
Sole DlllrllJutqr for Buhler Mllchlnrry 

41 Whiteh.1I Strcet~ NEW YORK CITY 
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Lowe Company Has New Modem Egg Plant 
The Joe Lowe Compau}', inc,. of 

BrouklYII that has for yca.rs supplied 
the !;realer part of the to.1acarolli and 
Nowlle industry with ils egg require­
ments cliscoven't1 eariy last fall that ow­
ing to the chaotic conditions that pre­
vailed ill n,hcllinn'rithll'll China, that 
coulltry coultl nn longer be depended 
upon fur its supply of {WZl'lI and dried 
eggs, J II unler to be in a IXlsitiulI to 
continue supplying this industry. a new 
and modem egg tirying and freezing 
planl was en'ctccl in Kansas City, Mo., 
which hegan operation un March .'\ this 
year. 

Kansas City, situated in the fertile 
Missouri Uiver Valley and Oil the edge 
of the Great Plaiu: ~t:~::. was selected 
in the helief that from that section 
would come an unfailing supp\}t of fresh Churn department-Inside. 

sllt'aying the l'gg yolks in a large oven 
under 3,()(X) Ills. pn'ssure, There the e!-:,g 
undergoes the first atomization and con' 
dcnsation. Omwn from this oven \I)' 

virtue of the fan above mentioned, the 
egg (1I1d5 outlet through .3 tunnel where 
it is delivered into a large blizzard or 
conical chamher. This is the chamht'f 
ill which the cgg solills scttle and from 
which they arc constantly removed 
through a set of very intricate traps. In 
Ihis way the flrcll'ss cookcr action is 
prevel1lctl, 

Exlcrior "jew of lIew Joe Lowe Co. egg drying and frcuin~ planl. K"ns;u Cil),. ~I". 

Thc air later finds escape through this 
hlizzard chamher into a lahyrinth of 
screens amI evcntually finds outlet tn till.' 
outsidc. moist in character. hut carryill~ 
with it flO egg yolk. The hlizzanl 
chamher is 3 sturies high and the fan 

eggs such as arc Illost essential in making 
the (Illest gralles of I:ootlles anti egg 
pastes. In erecting its new plant usc 
was made uf the eSlkrt klluwlellge 

gained lIy illSIM.'clions of till.' leading 
Chinese plallls, noting their deficiencies 
alill their guml points. 

The lIeW plant has heen termed the 
(\IIl'st egg ddlpiratilll; (actory in the 
\','orld, ami prohahly the unly up to date 
ulle in this wUlltn'. L .. 1Tge boilers (ur­
nish steam for drivillg a seventy horse 
1,(1\\'er elll;inc that OPCTaIl'S the plant. 
Ste;un forced through over J miles of 
pipes gh'es the heat used in drying the 
egJ:s. A large (an with 34 hlades. two 
(eel wille ami six: feet long, aids in 

~~-

, "':::'," "J.c~·a,i!!"l<e . Minncapolis"G,O.IIYentioll ai~g~t .;m4::'3,~3t. """., .... ",,,,, ,, ,, "." ''''''':'''''"'"" 
. .. ~ 
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We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Machinery 

THE least expensive cartons of the "Peters Style" 
ate used with our package machinery - the 

least number of hand operators are necessary­
hence the most economical package. Its protec­
tive features are recognized everywhere. 

Our engineering staff are at your disposal. Our 
catalogue is your~ for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenlwood Avenue 

CHICAGO, ILLINOIS 

-
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CandUn; department. 

is capable of handling approximately (XX) to 8,CXXl pounds of egg yolks daily. 
20,(XX) cubic reet of air n minute. As an auxiliary to this dryer, the finn 
nu~ plant is no~ producing about 6.· apcraln it very large breaking !OOm' in 

Freezing room. 

For Salesmen 
Fear licks many a man when actual 

conditions may be made to swing his 
wa),. 

Leaders are simply men who come 
with a decision, not (or one. 

Seck associates who are of superior 
abilit)' if you would improve your own. 

To think about your troubles is to 
waste time; to tett about them is to 
waste other people's time. 

\Vhen it miln brags how quickly he 
can do his work, watch him and lice 
how he: does it. 

Greeting the prospect by name is 
the countersign that helps you get out 
the: outposts. 

Never let one prospect 4iscourage 
you from seeing others j see them all 
and you'll see marc sales. 

Jane 15,lm 

Prett), and fruh. 

which 150 people are employed breaking 
and &Orting eggs that must tlrst pass a 
strict chemical test guarant«ing pure 
and sterile eggs that have no tqual in 
any country. 

aren't likely to let go of it cas)'. 
too, must work to get it. 

Dc patient with the wavering opin­
ions of old people. 'locir minds may 
wander but yours must not. 

Objections you inconsiderately 
aside return later with 
Kilt them the first time they arrive. 

Bdore calling it a sale: satisry your' 
self that the buyer is , satisfied. 

The hard prospect is the test of 
salesmanship. \Velcome him, and 

More men would belong in the 
"Born Salesmen" c1assification 'if more 
men would make the best possible use: 
of the good qualities born in them. Conquer ·your grouch bC£ore you t~ your weak points. 

to conquer that of a prospect. Grouch --- I 
should begiQ a\ ~ome. I .( " " .The .a~.Clman·. first lesson: Lit Ie 
, .. : Ct ~ i ii:! ;,1J ,I I J·l, ihlnp"briflg big profit. Watch 

People l to~ ... tioml mWe)f1ooinu hard Uttle: thinga. 

states that 

.:, 
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From 

Amber Durum Wheat 
STRONG and UNIFORM 
and of a WONDERFUL 

COLOR 

"or Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA 

'MALDARI'S INSUPERABLE MACARONI BRONZE DIES 
with removable pins 

Quality 

19 

W ~i'kmanship Service 

Satisfaction 
F MALDARI & BRO" I Now at 178-180 Grand Street 

. .,., nc., NEW YORK CITY 
S£lJD FOIt CATALOGUE E:.,dlt.ft.J 110' , 

, ' 
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It's Like Chl~ese on Macaroni 
most exclusive families in New York," 
Mr. Locatelli said. "His macaroni busi­
ness had been negligibh: until one day, 
one of his best eustomers, a woman who 
does a great deal of entertaining (ami 
doesn't think it beneath her dignity to 
sUl>er\lise her own marketing), noticed 
that this grocer had some Rcggiano 
cheese which she had leamed to like ill 
Haly. She pounced on it, bought ten 
pounds and threw a spaghetti part)'. 
That caused a run on spaghetti in the 
groce r's shop but, so he tells me, he was 
careful to instruct all those who bought 
spaghetti to he sure to usc Reggiano 
cheese on it if they wanted to obtain the 
same results. Since then spaght!tti is a 
(avorite dish of many of his customers 
and spaghetti and Reggiano rank among 
his best sellers." 

Whcn ltalians want to express the 
perfect fitness of anvthing they usc an 
uld prove rh which Sa)'5, "I t"s like cheese 
on "",(aroni," That indicates the im­
purtance which the people who arc the 
inventors ami originators of macaroni 
1,lace un chcl'sc. But there afC cheeses 
ami cheeses, and the hest chd in the 
world knows that a dish of sp-1ghcui or 
macaroni is 110 better than the kind of 
cheese used on it. 

' What kind of cheese is most suited to 
usc with macaroni? Arc there cheeses, 
c9uall)' suitahle but differing in taste? 
Will the right k.iml of cheese stimulate 
sales of macaroni and the wrong kind. 

hinder them? 

cheese he will obtai n a deliciously 
smooth, appetizing dish which is hard to 

excel. 
" ,In a home or in a restaurant , the 

preparation of a perfect dish of maca­
roni is simple if these thr« rules arc 
followcd,-use only good macaroni, the 
best brand of tomato sauce, and the best 
genuine, imllOrted Italian cheese." 

Mr. Locatelli also said that if Crocers 
..... ould hell' educate the American public 
011 the right kind of cheese to usc on 
macaroni they would increase their 
macaroni hu'\ines5. He cited the case of 
a grocer on upper Park a\'enue in New 
York. 

"The grocer caters I,' some of the 

America Supreme in 
Production and Cons~mption 

Tel find ill1SWC r S to theM' and other 
questions on the importance of cheese 
to macaroni the opinion or an expert, 
Ercole Locatelli , was ' sought. Mr. Lo­
catelli is the American representative of 
thc house of Mattia Locatelli, h:adilli,: eXJXlrter of Italian cheese into America. Without any intent to boast Amer- and we a re the world's greatest autn· 

icans a re proud to tell of their ad- mobile riding nation, driving more 

condiment for macaroni or spaghetti i's . ,'an cement in production and their in- than 2O,()(X),OOO cars over America's "Using the right kind of cheese as 
satiable duire for the better things of highways. 

of the utmost importance," Mr. Locatelli said when interviewed in his New York life. T oday America is considered the Almost half the railroad mileage of 
financial and economic center of the the world is owned and operated with· 

office. "An inferior grade of cheese can world. Ne\'er before in the world's in the United States and it tl territory. 
ruin the hest grade of macaroni ar.d . history has a nation reached Ii position \Ve operate three fourths of the 
lose many a customer for the maca roni of material wealth comparable with world's telephol1e and telegraph equip· 

;:;:~~ ~I~::: ~~ic~w:r~i:~:;i:fi~:u~~ that of the United States in the pro- ment. 
f"- duction of its factories, mines,' farms \Ve have an equh'alent of three bil· 

t:d for use with macaroni . These arc . and work shops. lions of slaves in mechanical energy 
the genuine Roman cheese and the Reg- This is the conclusion one must working in connection with 55 mil· 

.. \ano cheese. .. reach in studying the report recently lions of generated industrial horst 

)"The genuine Roman cheese should be made by Postmaster General Harry power. 
recommended to consumers who prefer New, in which he makcs·m;my claims We ha\'e 600 industrial research lab· 

their food with a sharp, I)iquant fla\lor. . for American supremacy. The United oratones, mostly established within the 

Thi!! cheese is made from 'heep's milk States has only 6 per cent of the last decade. 
and is seasoned for a period of at least. world's population. yct- Our number ' of students in edu ra· 
:1. )'ea r. We produce 43~ of the world's tional institutions hs quadrupled duro 

"The American consumer, howl. . ~" output of coal and c~nsume 42% of it. ing the last ger.~ration. 
usuall), prefers :1. mild. smooth taste to \Ve prod uce 54% oi the world'~ iron The a\'erage day's wage in America 
his food and for him I would recom- and use. 53% of it. . will buy 4 times th~ necessities of life 
mend the Heggiano cheese. This cheese We make 64% of its steel and use which a day's wage will buy in Milan 
is made from cow's milk and is sea- 57% o f it. or Warsaw, 3 times what it will bu)" 
soned for at least i~'o or three ),ears and \Ve produce 49% of its copper and in Berlin and :2 times what it will buy 
thus aC'luires flavoring qualities which usc 44% of it. in London. 
no oth er cheese offers, From our soit comes 64% of the Our wage earnere have incrceascd 

"Consumers should he warned that in world's petroleum ' and we u~e 72% about 2570 in number in the last 10 
the cheese industry, as in all other in- onto years and their products 6070 in quan-
dustries. there a rc imitators ami mer- The south produces 69% of the titath'e volume during the same period: 
chants who sell inferior goods for the world's cotton and we usc 3770 of it. • • • 
genuine Ilroduct. If a consumer once \ Ve cu t 5:Z% of the world's 1imber These fi~res l)fove that Americans 
tastes tht: genuine Rel,;giano or Romano and use 51 % of it. . a rc not only great producers but 
cheese he will never again be satisfied We make 4170 of the world's shoes great consumers. Our producers use 
with a substitute. RegbrlanO is tht! hest and wear out 39% of them. the best machinery and the most im' 
J:'r~dc of Parmesan chet!se. By sprin. \Ve manufactu re 43% 'crihe world's proved methods. \Ve have developed 
"~i"J:' his spag1lc.t1i .. or macaroni freely , print pa~r an.d cdn9um~ '5070 ~f it. I t~e art f f d 'b 
wilh gr.ted ' Reggi.llo or ' Roni.iio" We '",'.k.'Itt% of .lIt~e . u tomobile,") , ,II, " ~c,:;.~sr::,,:.;::'~~ y 

,... 1O::w .. , M is fine. 
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NATIONALLY KNOWN MANUFACTURERS 
USE 

ATLANTIC CARTONS 

The use of Atlantic Cartons by these prominent manufacturers 
. and many others is proof of Atlantic Quality. Confidence in 
, your source of supply is a deciding factor in placing your orders 
for cartons. 

OUR PROMISES ARE FULFILLED BY PERFORMANCE 
ORDERS HANDLED RIGHT AND ON TIME 

Quality Carton, • Intelligent Ser,·ice Economical P,icu 

ATLANTIC CARTONS 
WID Create IIaI_Attr.ct Cuatome .. to Your P.ck ..... 

PACKAGE PERFEC7/0N IS AN ASSET TO YOUR BUSINESS 
Let Our Artl.t Dc.lm a $alet Compelllna Packaae for You. 

W. Will Cladly Solvo Your Plcka,o Problom., 

ATLANTIC CARTON CORPORATION 
Manu/acturerl 01 FOLDING PAPER BOXES of Every De,cription 

NORWICH, CONN, 

., I , San Frandac:o 
1.10' 

SALES OFFICES I 
Oollon AtI ',n ta 

:!1 

1\ ... ",' ,,:, ~~~~ia~!~~~~=:~~'~~.,.~n~~"~.' ~""~··~"'"~·:"-:·-~'~'-~"i~~'-~·:'~i·:' :: 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
AT Lf.STI The Presl Without a Pault. 

Simple nnd economical in operation; compact and 
durable in construction. No unnecessary parll, bUI 
neryilling absolutely cssenlial for the con5lruct ion of 
a finl class nlachine. 

Only two control! o n entire m~'lChin e . One \':llve 
controls mil in piunJ.tef nnd faists cylinders to 3110w 
5winJ::inJ{ An other \';ah'c con trol, the packer. No 
mechan ic'al 1110\'(111(1115, all put l opcutcd hydr:auliully. 

Guaranteed production in txCUI of 2S barrels pcr 
da)' , Reduct! ",;Ult to one·thi rd the usual quantity. 

This pre ss hu many imparlanl luluru, a few of 
which we enumerate herewith . 

LINING. Doth Ihe main cylinder a nd the packer 
cylinder ;u e lined with a brass slene. Dy lininlf these 
qlinden th e fricti on is reduced and the pouibllily of 
any loss 'of pressure through defecII in the steel cast­
in!o!s is absolulel)' eliminated. It is rnclically impos' 
sible to obtain absolutely pe rfect .Iee eylinden. Other 
manubcturen either hammer down thes e defects o r 
fill them ..... ith ,olde r. Either o f these methods is al 
hesl a make·shift lind will nol lUI for any lellglh of 
lillie. 

PACKING. New sy,lem of packing, which lIbso· 
lutel)' pre\'cnts lC3kaRe. 

RETAINING DISK. The relaining disk at the bot­
tom o f the idle cylinder is faised lind lowered by muns 
of a Imall le\'er, ..... hich mO\'el through an arc of less 
Ihan 45 degrees. 

PUMP. The pump Is our improved four (4l piston 
type. . 

L'tE PLATE·N. The die platen or .upport it divided 
inte Ihree (Jl .ec tions for the IJ~ inch a nd two (2) 
sections for the 12s-1 Inch prell. (We orl,Kinated thil 
Iystem of sub·dl ... ision o f pili len, since copied by com· 
petilors.) 

PLATES. Thero lire p1:ales on fro nt a nd rur of 
prell 10 prevenl dough falling whe n cylinders lire 
being ,wunr. . 

JACKS-SPRINQs. No jacki or .pring. arc used to 
pre\'Cnl leakage of dough between cylinder and die. 
Our Ipecilll ~Yllef!1 of coni act pre .... enll this. Sprlnl(!:l 
will lose Ihelr resiliency from continued usc and Will 
not funclion properly: 

Vettical Hydraul1c Pre .. with Stationary Die 

CONTROL VALVE. Doth the m;l,ln plunger and 
the packer plunger arc controlled by our improved 
\·:al\·e. The movable p;l,rt of this nlve rotatn again~t 
II fbt surface. ·A.' there Is alw;l,y, a thin film of 01\ 

between Ihe two faces, th~re can be practically no weu on thl. part. Ver'llittle power required to .et urne as the movement 
is concentric. 

MATERIAL. All cylinders arc of steel, and have a very high nfety bctor. 
OUICK RETURN Dr means of an Impro ... ed bY'pall valve, we ha ... e u:duced till: prellure o n the return .troke to prae· 

tically nolhing. By ,;ductng Ihe back preIJure, the ram or plunger returns to itl Itartlng point In leu than one <I> minute. 
PACKER. \\~hi1e the hydraulic p;l,ckcr hu independent (on Hoi, it return. automatically when the main control"ntve I. let 

to the return PO'ltiOn. • I • • • • 

CONSTkuCTION. This prest is .olldly and huvily constructed throughout .. All mat~ml II the but ohtalDablc. The 
bue is very ri~id and the uprights extend to the die pl.atcn support, thereby prevenhns: any Vibration of the pte ... 

156-166 Sixth St. ~ROOKL YN, N. Y., U.S.A. 159-171 Seventh St. 

Addr ... all communication. to 156 Sixth Str.et. 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & A:!lbrette, Inc. 
I. DeF rancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
--iJr--------

Type K-G. 

Kneader with Cuard for Cone, Apron (or Pan and Scrapin&, Attachment 
to Prevent Dough adhering to Conca. The main driving .hah, which 
curiu the pinion driving the large internal gear, i. fitted with a roller 
bearing, adding greatly to the life of the machine. 

Specialists in everything pertaining to the Macaroni Industry. 
" ,. . 

Complete Plants Installed. Let us Show You how to put your Plant on a Paying Basis. 

We do not Build all the Macaroni Machinery, but we build the Best. 

HYDRAULIC PRESSES:--Vertical and Horizontal. 

• 

Kneaders. Mixers. Dough Brakes. Die Cleaners. 
Mostaccioli & Noodle Cutters. Bologna Fancy Paste Machines. 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Seventh St. 
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Momentary Lull in Exports 
From the ficures releasetl by the bu- months of the fiscal year starting July 

rcau of foreign ami domestic (or.1 - I, 1916. to April 30, 1927. our export9 
mcree, U. S. DCllartmcnt of Commcrct, totaled 7.225.0(X) Ibs. while in the same 
including exports of macaroni prod. period the previau!!. year the exports 
ucts fur April 1927. there is seen an were only 6,855,000 lbs. 
app<lrr'nt dropping ofT in the sale of Canada was our biggest customer, in 
domestic mac:lwni to foreign countries :\pril. getting o\'er 200,000 Ibs. wh~le . 
during the first 4 munths of 1927 to the Uoitel! Kingdom we shipped 
though the total for the fiscal year be- 100,000 Ills., to Mexico 70,000, to · 
ginning July I, 1926, shows the usual Australia 59,000 ilnd to Cuba 4°,000 Ibs. · 
increase. New York continues to lead as the 

In J\pril 1927 our cxports totaled principal -port of export - with New 
628,000 Ills. as compared with 702,000 Orleans second. The table below sub­
Ibs. in April 1926 ami with 746,000 milled hy the . go\'ernment ollicials 
lbs. in March this year. For the first gives th t;. quantities shipped (rom \'a-
4 months of 1927 we c·.\ported 1,553,- rious pr~rt5 to the se\'eral foreign coun-
000 Ibs, ;,5 compared wi! h J ,559,000 Ibs. tries that seem to prefer American 
the first" months in 1926. For the 10 macaroni: 

EXPORTS OF MACARONI BY PORTS AND COUNTRIES OF DBSTINATION 
, FOR MONTH OF APRIL 111'7 

<1000 11&) 
San All New 

York 
Iri sh free Siale.___ , 
Turkey in Europe ___ ,. 
United KinGdom ____ 80 
Canada _. ________ ~ 
Gualel n,la __ ~_____ ' 
Honduras ____ ~ ___ _ 
NicaraiCua _______ _ 
Panama ___________ ~ 

)dui~o ____ . _____ " 
JamaIca _____ . ___ _ 
Cuba ___ . _________ " 
Dominican Repub\ic__ 5 
Haiti ___ -4 
Colombia ______ 3 
Peru _______ .________ :lI 

Venezuela _._._____ 3 
Dritish India I 
Ceylon __ I Chi na __________ , 

~:~:n a~ __ ~~a_du_~:__-_-_ • 
j;hilippincs _______ , 

Australia ::::::::::= " Oceania _ 
All Oilier 3 

N,w 
Orleans 

, 
8 , 

'5 • , . , ,. 
I 

3 

TOTAL ___ --2lS 112 

Va. 8alt. Wash. Buffalo Fran, Other Total 
• 6 

8 
63 '3 

,. u 63 

, , 
J 

,8 

8 
3 

,6 
3 

'" 

u 

• 

,. 
'00 
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delicious dishes which once tried are 
very likely to become favorites with 
the (amily. Many need only be rc­
heated before serving, 

Italian Dinner 
Spaghetti, of cours,:, (arms the prin­

cipal course of an Italian dinnt.r, and 
so popular is it in this country that it 
is manufactured here on a huge scale 
and even exported raw and canned to 
Italy, It combines well with almost 
'any other (ood for a good menu, and 
may be used as a course by itseU or 
as 3. side dish ' in place of potatoes. 

Spaghetti is prepared by the can­
ncries in Italian style with tomato and 
cheese and also with tomato alone (or 
those who. do not carc fo r cheese. 

Ravioli il another Italian dish which 
is gaining popularity in the United 
States. With a filling of creamed 
spinach, it i. delicious. Minestrone. 
really vegetable 5OUp, should precede 
the spaghetti or rav;.JU. 

It.nall Menu 
Should you care to make the din­

ner it bit elaborate Italian hors 
d'oeuvre will add the real Italian 
touch, Usc sardine., pimiento, olives, 
anchovies, also salami, pickled beets. 
A salad and toffee follow all other 
counes. Italian cookery lugge~t5 
many dishes: among t;:e mo~t deli­
cious arc tho~c that make Uti: "If olive 
oil, 

Though olive oil used to be sup-, 
plied to us largely by Italy, it is now 
extensively . produ~ed in California. 
There arc also many oils made from 
native cottonseed which are more to 
the ta-ste ' of the average American. 
These may be obtained at any grocery. 

Twelve Rules of Health 

GOMPOSITEFOOD MENUS ' 
may regard dishes as American con~ Food 

F •• orj" Vi/hIS _/ hU., N.Ii •• , 
'A,.U.bI, /" Allmj",. T.611S­

S.mpl, II.Ii •• Dj •• " F.". 

coctions it· often happens that, al we I-Eat diffuent kinds of food, 
cat them, they are being served simul- 2-USC milk in various ways. 
taneou51y in .~me far away 1lnd very 3-Do not eat too much or too fast. 
strangc:. land where they are a n. tional Air 
dish. 4-Have fresh air where you live 

Valuable (~ , sug,estio~s t~ ~he .~ and work. 
houlewif,! are found among the char~ 5-Wear light, looie porous clothel. 

In no way is the American nation a acteriltic, dishes ' 0( - certain · nations. 6-Gct out-of-doo,.. 
composite of all nations 50 thoroughly When friend husband or perhaps a i'-Have lots of f:"elh air where you 
as in the food served by American . critical family , haye , bad, too much sleep'- . 
house ..... h·es. says Capitola W. Ash· routine in meal. a welcome' change Habita 
wQrth or the American Housewife's may be made by Krving an entire 8-Sit. stand and walk erect. 
Bureau in a recent radio talk on "The meat or foreign dishes, perhap, an g-Avoid poisonous drugs. 
Favorite Dishes of Six Nation' and Italian dinner. a French, Chinese or IO-Keep clean and avoid catching 
how the American Hostess may serve Mexican diOl ;~r. diseases. 
them." published recently in Canning The di,hes ror '"tlch meals may seem ll-ln,ist on a yearly' health exam-
Trade. tl , I odd and difticult but they arc no puz- ination. " .;1 ,. 1, .' I 

The American . menu includes the z~e Ito the ho~~wi(e,! who buy. ,.the~ ~.i r- 12;-jW.Ofk ',h.~r~, lb,U.l1 p'l.ay 'avd rest . 
roods of all ' the' world and though we .. ·l. in· cans, ' Canned 'fOOds~ include many " tob . ....:....Metropollt:m LUe~ IMt1i-ance Co_ 

I I ! I 
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LEADERS 
SINCE 
1888 

COMPLETE PACKAGING SERVICE 
"""""CO r 1- U tt ate d Co n t a.j n e 1" s..o-­
Foldinf;? Boxes d-Displayc;.artons 

s 

. SEFTON MFG. CORPORATION 
(jetJ.~' Offic~$: 59 EAST MADISON STREET. CHICAGO 
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Intelligent Pricing vs. 
Cutthroat Competition 

he obtains more than his normal share 
then he should e3rn more than a nor~ 
m31 profit. When he p3sse~ these ad­
vantages to customers by reducing his 
prices, he soon finds that competition 
jorces still lower prices. \Vays ami means of obtaining rca­

scnahle pTofits on their products arc 
always of interest to macaroni manu­
facturers, many of whom fail to realize 
what they believe arc fair and just 
returns because of keen competition. 
The message b';\,cn to the National As­
sociation of llox Manufacturers hy 
W. L. Churchill, consulting engineer­
economist, applies equally tn macaroni 
manufacturers who supply the con­
tents of the hoxes. 

What he says is not new. He mere­
ly states in a new way facts that ~\'cry­
onc appreciates but many fail to take 
cognizance of in their sales. work. 
Patient and continual preaching of the 
idea that forms the basis of Mr. 
Churchill's suggestions will in time 
bring about understanding from which 
manufacturers will har"yest justified re­
turns on their energy. ability and cap­
ital investment. 

• • • 
U e\'ery manufacturer insisted upou 

operating hi:; ':usiness profitably or 
not at all. it would quickly tiecome a 
reaonably profitable business. Not 
only that but the manufacturer would 
make better business ~neratly because 
he would ha\'e money to payout in 
dividends to be spent by the stock­
holders. He would ha\'e money to 
spend for impro\,ed machinery that 
would tend to lower costs. He would 
be able to put his buildings in respect­
able condition and pay better wagt's 
and salaries and 'in e\'ery way help to 
elevate standards of production and of 
li\'ing. Profits make Good Business. 
Good Business does not always make 
1lroflts. 

Why is manufacturing so poorly 
recompensed? There is only onc an­
swer. The manufacturer does not get 
enough for his goods. \Vhy does he 
not get enough? He will . tell yo~ be­
cause of cutthroat competitioh. The '. 
real answer is that he doesn't ask 
enough for his goods. . 

The manufacturer does not ask 
enough for his goods because he does 
not understand how to price his prod· 
ucts fairly, and how to get that price 
when he has determined what that fair 
price is. . _ .. 

Manufacturers with the most e13.bo­
rate and complete cost systems e~r just 
as greatly in this r~spect ~i",th~ in· . .-. .:.. . . ....; 

dividual who computes the price on 
the back of an envelope with a stub of 
a pencil and trusts to his idea of cost 
details. 

All too often the highly organized 
firm uses its detailed cost records to 
enable it to quote the lowest possible 
prices that can be quoted without 
showing actual loss. Competing firms 
with less complete records or with no 
records will assume that they can pro­
duce as cheaply or more cheaply than 
the' highly organized firm with their 
big o\'erheads and .will meet or even 
lower these prices. 

Not o\'er 10% of manufacturers e\'en 
have a proper conception of what is 
due to capital. In the more than 60 
odd. firms that I have had -occasion to 

. study during the past 18 or 20 months 
only 6 quoted ideas pn proper earn­
ings that were consistent with "the re­
quirements . • Some of the most highly 
organized and well rated firms ' re­
quired having their profit sta.ndards 
elevated 50%. Se\'eral firms 1 needed 
to multiply their profit stands :2 and 
3 times and at least .one case 6 times. 

Of course the few who had ·proper . 
profit ideals were unable 'to realize 
them because or the necessity to sell 
in competition with oihen whose 
ideals on profits were much lower. 

If two fIrms of the same size ca.tcr­
ing to the same class oftra'de ought ' 
to be earning $100,000 per year, but 
one o( them thinks $25,000 a fair prorlt, 
his neighbor will be unable to get 
enoug~ more (or Ihis profit to earn 
~IOO.ooo. r . 

Here is one avenue for intelligent 
associated effort. Manufacturers o( 311 

\. Mcnufacturers need to be educated 
in the few fundamental economic laws 
to apply to their .)ricing to insure con­
tinuous and reasonable profits for own­
ers and stockholders as well as fair 
wages and salaries to labor and a fair 
price to customers. 

This education can be quickly ;lb­
sorbed. A few weeks of application by 
any localized group will put the indus­
try serving that particular locality on 
a proper profitable basis of permanent 
character. . 

A few weeks of application to' those 
m3nufacturers whose products are or 
wider or national distribution can like­
wise place this group upon a soundly 
profitable basis. ': 

Associated effort to c~af':' a realiza­
tion of this n~d can quickly develop 
a d~mand fftr its SUP(uy .. Associations 
can do but little in the direct educa­
tional work. but can poi~t th~ .. way to 
having it applied. '. . • 

. EducatiOfI in sound pricing. econom­
ics remO\'e5 ~ny- necessity (or trade 
agreements or prices. on apportion­
ment of customers or territories or any 
of the artificial stimulants to profits 
that ·.,Lllest can only be temporary 
even when they are not illegal. 

Manufact~rers cannot make the 
progress they can or will. until the v 
determine th so price their products 
that \. stocktfolaen and owners get a 
fair return together with an equitable 
treatment uf labor and customers. 

Ain.erica Supreme in Production 
.:' . and Consumption 

commodities must know what propor-
tion of the industry's capacity for their (Co"ti".td /rom Pog,20) 
locality is required to care for the' nor- ning and refrigeration so as to equal­
mal demand. Only industry reports ize dist~ibution and make a\'ailable 
can cOl:n:ctly inform one 9[ this . . Man· . foQds Wfmerly beyond the reach of the 
ufacturen of all other commodities' ordinary American. 
must b~ broug~t : to a . real~~~tqn~.th~t;. ~ ·.Wljh, p~oduction ke~eping step with 
it .is impossible lor any; one pf lh~111 W· cons~mp~ion 1here ii, little fear but 
co·nti.nuously hog a much lar~r share ; ",nat· \ A~erica will .be able to feed 
of the orrering business than he ·is·en.. its growing-population for lOany years 
titled to on a price basis alone. to come even on the higher standards 

He must 50 figure his prices as to toward which our people . .arc: con-
earn for his stockholders or owners . a . tinual1y aiming. " .: 
fair profit when he is operating to the /: ..... . t· t" 'I. !,. 

average nonaal capacity " c.i the mar- ',I 

ket that he is ~rv!ng~.·,·. . - ~ .. No~ ,won~er. the he~ , ie!s .• discour-
If by virtue of 9uallty'~ . ~rv'ce .. s~tel- . ' ag~d ;.,.h\1: ,Can 'ltf~er !fP~ ! '~I.n~ wh.~re 

Inanship or Oldvan. u. geoul :00 .. ".". echO, I~S ,.~~ !, l~~!. ... thl~·I.l. III·I!· , .' I I~!j. 
, . . /1 • • .• ~ ••••• o- .... p. ........ ........ " ... , •. _ ...... I . .Iil .. J I . .. U J.J!.!l~I! ~il·. ..;.., '." 

Let's make Convention B"igge8t and IICit.~ 
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Quality Macaroni goods should investigate and they will 
probably rlOd that it's lhe jobber or 
rctailcf who seeks lower prices and 
longer profits. By Frank S. Bonno, Pret~dent National Macaroni Company, Inc .• DaUas, 

Tent The consuming public demands the 
best and is usually willing to pay tht. 
price. They are now paying just ;tS 
much for che;tl) macaroni as they usee! 
to for the quality product. The retail· 
er is not cutting his price to the con­
sumer on the basis of the che,'lp priet· 
made to him. He sells cheap goods 
at the same price that he sell s quality 
products, thereby gaining longer 
profits. 

Though must o f thc macaroni manu· 
facturers of the country ha\'e perhaps 
read Ihe general letter scn t to the nak­
ing Industry hy Mr. Henry Stud e. 
president of the American Bakers as­
sociation, Houston, Texas, to impre!ls 
upon the trade the value of quality in 
their business, 1 helie\'e it of sufficient 
importance to meri t repeating it in the 
macaroni men's journal with my com· 
ments thereun. 

Quality 
"Marshall Foch said 'that the 

hest defen se is an offense.' When 
we set out 10 nnalYle wh y there has 
heen a decreased cons'Jtuption of 
wheat insofar as it affects the haker, 
we arc on the defensive. 'fhe best 
wa) to counteract this is to go out 
and fight fur husiness, take the Of­
fen sive, and the lIest iml)lement to 
do this wilh is Uniformly Good 
Dread. 

"I am fearful that we arc not keep· 
ing our hread up to the s tandard o( 
quality we had a few ye:1r5 ago. 

, " I am led to thi s conclusion by 
the reports and statements that come 
to my offi ce; by une fir two surveys 
that have heen made; lI)' the com· 
1)laints uf Millers that we are huying 
a luw grade flou r; hy the admission 
nn the part tlf Stlme Bakers that Iheir 
bread is nut ns good ns it should he, 
anti the \'ery frank admission on the 
part of a guml many Bakers whn in 

. re ply tn the (IUestion ' How is busi­
ness?' answer ' Nllt so goud.' 

" Il, in nur elinrt for low cost, or 
10 mcc i competitiun, we start by 
taking !">OInethinc lIut of the loaf we 
are starting at the wrung end, we 
arc killing the gouse thai laitl the 
gulden egg, 

"Sollie Uakers arc lJUying a luw 
gr,u.le l1uur-rellucing the shortening 
ami milk all tl then wasting along nn 

the prestige that they have built . 
This is cuastinc un thin ice-anI I 
when the mOll\entum plays out it 
will he hard tu start. 

"N'o ,lIllUunt nf iuh'crtising; no 
amount of high pressu re sa lesm:l.Il · 
ship; no amount uf nrgani lation ef· 
fort. can cuntin~uusl)' sell a product 
unless th:lt prUlluct has merit. 

"It behoo\'cs the intli\' itluals tlf the 
illt]ustry to cunduct a littl e sel f an· 
alysis-sc:e .if ,it is" :t ! ~ime 10 i take 

stock. An ,,"emge memory wilt re­
call many individual Uakers wh.., 
h3\'e s tood the tut of lime and keen 
comllctition and they (',,"not be 
nuwcd-all because Ihey have stead­
fastly adhered to the llOlic), of 
'QUALITY FIRST: 

"Close your eyes and think, not or 
the Baking Industry but of e\'cry 
other onc, and not a single one hns 
(urged ahead except on the III"';' of 
the product it produced. 

"All of which is probably' outside 
or the purview of my position, or in 
plai n Engli!lh-nunc of my damn 
business, but I don't want to pull 
against the current." 

••• 
This same question now f<lces the 

Macaroni Industry. The same illetl !t 
advanced by Mr, Stude apply wholl~' 

and fully to us. In recent years some 
macaroni manufac turers ha\'e tried tn 
make themseh'es helie\'e that the con· 
suming p"hlic want" cheap macaroni. 
Where they con cei \"~ t~li s idea I dn not 
kn uw, but I believe that if these same 
manufacturers would take s tock of 
themseh·cs ·and study their trade wanls 
(hey would find that there is no such 
demand. nor is such l)ruducI wantcd. 

Chcal) macaroni can be made onl~' 

of cheal) ingredients. Cheap ingredi 4 

ents naturally make poor macnruni and 
poor macaroni is a disgrace 10 our 
trade . 

Many of the better class macaroni 
factories operated in this great south· 
west arc still using nothing but hard 

The manufacturer in order to make 
a cheap macaruni uses cheap flour. 
sells cheal) and is no better off than 
he would be if he used good material s 
and suld at fair and reasonable prices, 
In the latter case the llUblic would be 
geuing good quality macaroni at no 
higher cost. The industry would he 
helped hecause the quality good!"> 

, would make for them more regular 
buyers and users of these Ilroducts, 

It 1.Iehoo\'c5 the Macaroni Industry 
to get away (rom the idea that the 
puhlic wnnts "Cheap Macaroni." J\ 
campaign to teach quality as the one 
element that will bring success anti 
prospcrity to the manufacturers, tf) 
teach the public that quality I'Wducts, 
prope rly prepared, are heallhful and ap­
peti zi ng and to hring about a more 
genernl demand for . the real quality 
gcK>tls which the American macaron i 
manufacturers ha\'e learned to make 
superior to any in the world. is the 
l)rogram which the manufacturer (If 
this muntry should immediately adopt 
alHl scrupuluusly (ollow. 

High Prices Encourage Blending 
winter wheat for macaroni, others art' Commenting on the semolina situation 
not. Even if they used a sho rt 113 tent during April the Modem Miller says : 
llwduu the resu lt wHuM not be so bad "Macaroni makers still show slack inter­
hut , in place of good raw materials. cst in semolina ufferings. and either have 
dears of lower millings arc substituted little bu"iness or ore using subslilu,..s in 
beca use they can be bought for a price. /r('(r momlrr Iha" IllOu!1'" possible by 

When a prospecth'e tlser buys iI Ihe millers. Salcs .1fe very limited and 
package of poor macaroni. knowing mills have overtaken their contracts, 
no better. (he futu re sale (If macnrnni Shipping instructions are none too 
is killed right then for it. Unfortun- prompt on the small number of con­
atel y the general Jlublic considers mac- tf'iicts open, The situation is much duller 
aruni all of n like quality <lnci when than anticipated and there is no OOoking 
they taste the inferior grades which of orders ior future requirements of any 
make a messy di sh. unwholesome nnd importancC'. Millers have done their bed 
ShiPPY, their appetite fur macaroni is ~o hring prices down hy failing 10 com· 
perm<lnently satiated. pete for the scant offerings of millim:: 

Macaroni consumers do not want durum in the market but apparently Ihe)' 
cheapll1acaroni-they want good mac- have not bl'C'n able to satisfy the semulinl 
aroni. Some manufacturers wlW claim " b'uyer'~ I AI, y~i ; tIA~ p~erniiim Pail! fur 
tha,l the people really want ~~ct~"'I'14"I. t [:tjf,j (~,,"II. af,.cf l[ d. {P.'dJ1;fJI)ll,l, I"l . 
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The carton 
never stops 

The Stokes & Smith l\ u tomatic eMttln 11illin!: lITH I Scalilll: 
Machinc fn r end'npenin~Carl on!i isunilillc in that the cart,ms 
mu\'c continuoull, nI umform SIIl'CI) throu.:hout Ihe machine, 

The )la cka.:e~ an: fille,) while they an: in muthm , nml mof'C 
lime is a,·ai lahle fo r fill mg. A ~!lt:e, 1 " f at le:asl sj"I)' pa.;kages 
pef minule is ensily tlluinlninell, 

A, nllln), as Iwent),.f'i.:hl carton ' lire in t he mach ine li t (llie 
time-sumo bein.: fille,l, some lined , nthcr~ ha,·ing naps 
gtUt'tl ami rolt tet!. 

'Ille Siokes & Smith Curll1n Fillin.: aTIlt Scaling ~ l achine 
IIwduCC5 the l i.:h h·SI Jlossihle lltinted carton- at the f:a te uf 
sil t)' IIt!T m inute. 

Thc Stukes & Smith 1\ lI tumatie 1'1Ickage WraJljtillK M achi ne 
Ilwduccs the tightest o f nil l'a cka~'I!s-1 11I! ti.:hl .wral'pe<il'al:k. 
aKe with Inl>clKlucd all eweT. 

Whether YUll r chic{ Tl'lllI irement is 511Ce,l. 
u r tightness. u( t'~·onnmy, or disJl!ay 
' ·a llle, yuu call mee t it depend,bl, with 
Stukcs & Smit h 1 ~1r.'),:n.:i nl: 1ll1lch iner),. 

Stoke. & Smith Company 
Surnm.rd.l. Ay.nul n." 

RooMy.1t Boul.vard 
PHILADELPHIA, U. S.A. 
~...ton ,tIk" u c.. ••• 11 Road 

THE UP·TO·DATE HOME OF 

HOURGLASS BRAND 
SEMOUNA AND FLOUR 

Made From Pure, Selected DURUM WHEAT, Which Requisite 
To Assure all the Essentials of a Highly Nutritious, Palatable Macaroni. 

DULUTH-SUPERIOR MILLING CO. 
Main Office DULUTH, MINN. 

, IfIW YOU OFFICI: F 7 Produce E>:dwlC" , 
PBILADBLPIIIA OFFICI: 4G8 Bouroe BIde. 

BOSTON OFFICE: 88 Brood SU.'I 

CmCAGO OFFICE: 14 E. JOCkSOD BI,d. 

, , 

I 
29 

" . 
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Refilling Bags a Weevil Evil 
Rocer William. 

The private brand trade mark of the 
Nicholson Thackrey company, Paw· 
tucket, R. I., for use on canned spa­
ghetti and other canned and packaged 
groceries. Application was filed Feb. 
2. 1927. and published May 3. 1927. 
Owners claim use since March 10, 

11)25. The trade mark HRoger Wil­
liams" is in heav:: black type and is 
the name of n leading exponent of frec· 
dam in religion and Ihe (ounder of the 
colony of Rhode Island. 

Government and private technical 
authorities state that the proliftc source ' 
of mill infestation, not only of the 
... eevil but also of the Mediterranean 
flour moth, is the used bag which is fe· 
turned to the milt to be refilled. It 
appears that these insects get into the 
se;-.ms of the bag and no amount of 
beating that the bags will s tand insures 
perfect cleaning. If the bags are 
beaten too hard they readily burst in 
packing or during shipment. H they 
arc not beat suffichmtly the insects arc 
not removed. 

This aPI.lics particularly to the cot­
ton 98 lb. and jute 140 lb. bags. Both 
of these kind of bags are built as one 
trip containers and they arc not prop­
erly to be used a second time for a 
product of value such as nour. al­
though there arc other uses to which 
they can be put. 

The flour mills arc seeking to elimi­
nate weevil infested flour Crom the 
trade and to do so arc asking the co-

Patents and Trade Marks 

A monthly review of patents grant­
ed on macaroni machinery; also appli­
cations (or and registrations of trade 
marks for macaroni products. 

PATENTS 

In May 1927 the following patents 
on macaroni machinery were regis· 
tered : 

Surico Machine 

A machine for making macaroni 
patented hy Carmine Surico, Urooklyn, 
N. Y., lind assigned to the Clermont 
Machine Company, Inc .• o f the same 
city. was granted patent rights No. 
.627297. on May J. '927. by the U. s.' 
Patent Office. Application for patent 
was filed Dec. 19. 1923. and gi\'en serial 
No. 681532. 

The machine is ofiicially described 
as follows: In a mechanism of the 
character described. a container ha\ ing 
a plurality of compartments adapted to 
recei"e the dough, said container be­
ing suitably mounted to permit its ro· 
tation ahout an axis (ailing between 
said compartments, :. detachable bot­
tom for said clJntainer having a por· 
tion adapted to assist in packing the 
dough in a compartment and a die por· 

operation of all manufacturers of (ood 
(rom flour. They ask that bags be 
not returned (or refilling but rather dis· 
posed of in many ways which the)' 
have enumerated in circulars to the 
tmd~ I . 

Almost any human food product 
that can be named is now packed in 
new fresh containers. Why should 
flour. from which man's best foods are 
made, be packed in soiled, unsanitary 
second hand bags? The time may 
come whrn pure food laws wi1l be 
passed which will prohibit the packing 
of any kind of human food products 
in used containers. 

The macaroni manufacturers utilize 
second hand bags only to a very .limit· 
ed extent. If so. the bag manulactur· 
ers and the millers join in asking that 
the macaroni men dispose of their used 
bags to housewives ror towels, dish 
cloths. etc. j to hotels, rUlaurants and 
institutions (or similar purpose or to 
bag companies which will purchai'le 
surplus stock. 

tion adapted to have the dough pressed 
through it, said mounting further pe 
mitti ng said container to be reciprocat­
ed into contact with and away from 
said bottom, means for effecting said 
reciprocations and means for effectinl.: 
said rotation for interchanging the 1)(' 
sit ions of the compartments relatively 
to the bottom, said reciprocati ng means 
being adapted automatically to actuate 
the rotational means when the can· 
tainer is away (rom said bottom. 

TRADE MARKS REGISTERED 

In J\pril no macaroni trade marks 
were registered in the llatent oUiet. 

TRADE !dARKS APPLIED FOR 
Several applications for the regi l tra· 

tions of trade marks for use on maca­
roni producls were filed with the U. S. 
Patent Ofiiee in May. Opposition to 
their registration must be made with­
in 30 days. 

SkyU"" 
The prh'ate brand trade mark of 

Henry Borgsmiller & Sons. Murphys· 
bora, III .• (or use on macaroni, spa· 
ghetti. noodles. and other foods. Ap­
plication was filed Ja~. 2Z, i927, and 
published May 3, 1927. Owners claim 
use since May' I, '1918. The trade 
mark is the word "Skyline" in script 
outlined letters. 

Garofolo 
The private brand trade mark of 

Garofolo Brothers. Chitar-"'. 111., for 
use on alimentary pastes and other 
products. Application was filed Dec. 
27, 1926. and published May 10, 1927. 
OWliers claim use since July I. 192.1. 
The trade mark is the name "Garorolo" 
placed O\'er a Ihield carrying the coat­
of-arms. 

Pride of Illinol. 
The private .brand trade mark or th~ 

11Iinois Canning company. Hoopeston. 
111.. ror use on canned macaroni. spa· 
ghetti and other products. The appli· 
cation was filed February 24. 1927. alltl 
IlUblishcd May 10, 1927. Owners claim 
use since J an. 15. 1926. The trade 
mark is the name in heavy black tyJlC. 

Taaty Bendt 
Tr.e pri"ate brand trade mark of the 

Tharinger Macaroni company. Mil· 
waukee, \Vis., for use on nlimentary 
paste products. The application was 
filed Oct. 30. 1926. and published May 
17, 19Z7. The firm claims use sincc 
Feb. 20. 1917. The trade mark is the 
name in hea\'y black type. 

lOA 
The private brand trade mark of 

Neighbor Products company. Chicago. 
111., ror use on alimentary paste and 
other products. Application was riled 
Apdl 5. t927. and published May 17. 
1927. Owners claim use since Dec. 
21, 1926. on macaroni. etc. The tradc 
mark is the initials in heavy Rom:lII 
type. 

Joan of Arc 
The private brand trade mark of tht' 

1I1inoi& Canning company, Hoopeston. 
IlL, (or use on macaroni and Ipaghelli 
in additio,l to other food products. Ap· 
plication was ·Clted Feb.-24. 1927, anti 
published May 17, 1927. Owners 
c1;:aim usc since July 15. 1926. The 
trade mark is the trade name in~hea\'y 

• black type. 

The private brand ' of the Neighbor 
Pr~ducts company, Chicago, 111., (or 

" ._ . ... ,-"'-/" ... ~, --...... -.--. 

June IS. 1917 THE MACARONI JOURNAL 

usc on alimentary pastes and uther 
products. The applicatilln was tilclI 
April 5, 1927, anti puhlished May 2.t. 
1927. Owners claim use sim:e Dec. 21. 
1926. The trade mark is the name ill 
black type. 

High Prices Encourage Blending 
(Con,illlud /rolll POUt 28) 

good durum wlll'at is sufficient ttl prl'­
vent exporters from dccimatill~ the sup· 
ply but all)' important drol) from the 
presellt Icvel ma)' result in fu reign :Ib­
sorption of the remalniu~ surplus anti 
then the macaroni manufacturers will 
have to take pot luck in the markl-t 
until a Ilew crop is availahle. The coun­
tr), reports lack of chuice durum wheat 
for seeding pu rposes. which TInt IInly will 
affect the supply of chuict! olt! tlurum In 
visible p()siti()lls tJUt will lem\ to I'rc\'ent 
any sharp break in prit:t·s 011 IIl'\\' crup 
prosl}('cls." 

The furceful speaker tluesn', drown 
out hi s words with uuis), tahle pound · 
ing. neither tlucs the (IUalit)' mallu iar · 
turer who makes quality gllutls- alill 
tells the wurM :Ibout it. 

Increased "olulllc ellts salea expenso. 

MACARONI 

BOX SHOOKS 
THAT WILL STAND UPI 

All our Shooks arc IIl:.Ide frolll sweet 
(iUIll, AlaJ..:"lIolia and Poplar. Tough 
\\'oods are selected. su that they makl· 
a strc11tg' Box. Dne piece Tops, Sides 
atld Boltoms VI " thick. 7/ 1(1" 1·:lI<ls. 

REASONABLE PRICES PROMPT SERVICE 

E. J. Berger & Company 
1400 Broadway. New York. N. Y. 

TELEPHONE WISCONSIN 7917 

The "National" 
--- - - -- I 

Carton I •. _----
Is more than a FOOD CONTAINER 

It is a FOOD PRESERVER 

Packed in "NATIONAL" Macaroni and 
Noodle Shells your products will reach 
the consumers in their original freshness. 

For Your Wrapped Package---Use our "National" Inside Liner. 
Makes package moisture and weevil proof when sealed with a label. 

National Carton Company I 
Joliet. Illinois I 

CARTONS FOR FOOD PRODUCTS OUR SPECIALTY \ 
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Advertised vs. Unknown Brands 
buy only one twelfth as much. and 
when that is gone take the same moncy 
you put into it before and reorder, and 
your 15% goes into the bank. Sup­
pose you sell and reorder 6 times in a 
year. You ha\'e made 6 times 15%. or 
90%, on your starch investment­
whereas if you had restocked twice on 
your dozen different brands you would 
ha\'e made only 20%, or 40%, on your 
money and would have had a lot more 
cash capital tied up all the time. And, 
remember, among that dozen unknown 
brands there arc sure to ha\'e been 
enough lefto\'ers to cat up your profits. 

Do You R,ali\! ThaI Ih, COSI of S,lIin!, W,II Known Bra"ds It 
Much Lm Than the Cost of S,lIin!, Unknown Brands? 

(The followin, il taken from the April 
1927 lnue of the South~astern Grocer pub· 
IIshed at Atlanta, Georgia.) 

The consensus of opinion among re­
tail grocers at one time was that any 
article which did not nct a greater per­
centage of Ilrofil per sale than the 
actual expense cost of doing business, 
including overhead, was considered a 
loss to stock. No consideration was 
given to the number of times a product 
turned over, owing to the anxiety of 
the dealer to gain a large profit on all 
merchandise. 

But the dawn of a different day i!t 
here, however, since every widcawake 
grocer is now beginning to realize the 
importance of concentrating on reliable 
brands-quick turno\'ers-and stop 
eXJlerimenting with unknown brands. 

H the grocer buys canned foods that 
arc replaced only twicc a year he 
makes 2 profits on his money. H he 
buys a good seller-a quick lurno\'cr­
he makes a profit at e\'ery turnover, 
I!erh ~ps 25 times during the year, ma'<­
ing the investment profitable. 

Capital ticd up in stock that turns 
slowly or that docs not IUO\'e must be 
paid for in some way for remaining 

. idle so long. 
The widely advertised article-the 

quick turnover-is where the retailer 
makes his uniform profit and in addi­
tion to that he satisfies his customers 
by giving them fresh goods, since the 
Ilroducts are constantly moving, due to 
the publicity given by the manu­
facturer. 

The substitute, later a shelf warmer, 
is put over something like this: 

A salelman callI on a retailer. 

Your expense in running your 
Imsincss, including ()\'erhead, say, 
JO%-1I0W un the brand of O1a(a­
rani yuu arc carrying, you only net 
20% profit . which does not e\,en 
(o\'er your selling expense. let 
alone add profit. How does it pay? 
The grocer repliel : 

My customers demand "Ulank" 
macaroni. 

Yes. that may be all right. Uut 
how much do you get out of it? 
It costs thousands of dollars to ad­
\'ertise and also a lot of money to 
Illace the goods on the market, etc. 

\Ve save money and give it to you 
in discounts. etc. 

The grocer, tempted by the bait of 
the extra profit" orders a supply. No 
one calls for it. No one has ever heard 
of it. No one has seen it ad\·ertised. 

The shelf warmer bought at a big 
margin of profit must be sold. Here's 
where the ad\'ertised article comes in. 

lt is claimed thcy pay less profit 
than the other goods, but they sell 
faster. 'fake a stock of all advertised 
lines from a dealer's shelf and put it 
beside a similar stock of unknown 
brands. bought at a bargain price. 

\Vhile the merchant has been having 
all sorts of anxiety in ridding himself 
of the inferior brand, the advertised or 
quick turnover goods has bee~ work­
ing itself out, over and over again, 
turning in the profit probably at a 
smaller scale, but piling up until it 
made the seemingly big margin, or the 
shelf warmer, look like a 1 cent piece. 

Today llrogressive merchants arc re­
alizing as th'ey have never realized be­
(are, that the cost of selling is \'ery 
much less on the advertised brands; 
that. they sell more quickly; they ha\'e 
fewer complaints on the goods. com­
paring them with unknown brands, and 
most \'ital of all, they can make Illore 
turno\'ers of advertised goods than 
they can of olhers. 

Here's an unknown brand of starch 
in I-pound packages. It pays a profit 
of 20%. Here's a trademarked, adver­
tised brand packed the same way that 
pays 15%. And yet you can make 
more real money by carring the well 
known brand. This is the reason: 

If you are selling unknown brands 
)'ou have to carry a dozen different 
ones. Some customers will call for one 
kind. SOlne for another. In order to 
Ct•t a satisfactory pricc, you buy more 
o( each kind than you reaHy nced. YOi.! 

havc a 101 of money tied up in starch 
and it may be 6 months or man: bdorc 
you get back your original investment, 
for 6 months you can't make a cent e ll 

your starch sales. But it is costing 
you money to carry that starch just the 
samc, Q\'erhead outruns sales. 

Stock "Bunk" 
Misrepresentation, either willful or 

unintentional, is frequently resorted to 
in many stock selling schemes. One 
was recently called to our attentiol1 
that for audacity "takes the cake." 

Under the heading "This Htoltll)" 
Grotving Industry Invites You" a word 
picture is painted or an industry or 
wonderful promise. whereas. the truth 
of the matter is that the Macaroni In­
dustry faces a condition of o\'ercapac­
ity that threatens ruin. Think of the 
many macaroni plants that have closed 
their doors and the many idle presses 
and hundreds that arc running only 
part time and then read this stock sell· 
ing "slush": 

"Why the ita I i c i zed words­
'HEALTHY, GROWING'! -First 01 
all, we believe that statistics-mere 
columns of figures-mean little, con­
fuse more and lay one open tQ argu­
ment quicker than any other element 
in such a booklet as this. Therefore. 
we intend to show by concrete exam· 
pie through which the thread of roo 
mance is woven, definite reasons for 
investing in the heallhiest, fastest 
growing industry our modern business 
world knows. It is healthy t It is 
growing I The United States govern· 
ment installed, only 5 years ago. a sys, 
tem whereby the great !ltrides or maca­
roni 1)roduction and particularly ex­
portation might be checked. Since 
then, this department has had no sine­
cure i its clerks ha\'!! been virtually 
working overtime; and the checking­
up . of Increases in the industry has 
been a man-sized job. The result ui 
their labors-it is not known thaI 
while the u\'crage Italian citizen con­
sumes 50 Ibs. of macaroni per year, tht 
American eats ' but one twentieth of 

But suppose you ha\'e one well 
known, ad\'ertised branu, that is ac­
ceptable to all your customers. You I 

that amount-shows that 'there is a 
definite opportunity to be grasped IJ)' 

alert, keen, powedul business men." 

bUlin ... 
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It Good Macaroni Requires Good Cheese " 

GROCERS: Sell in your Store only the best known Brands 
of Macaroni and Italian Imported Cheese. 

YOUR BUSINESS WILL PROSPER! 

LOCATELLI 
Reggiano - Genuine Pecorino Romano 

(Tho World's Leading Brand for Over 50 Years) 

3S 

"Locatelli Grated" 
MATTIA LOCATELLI 

N.Y. BRANCH 
24 VARICK STREET 

tLoc.,.m 8ul1dlnll 

Finest old REGGIANO CHEESE grated and 
packed in our own Factories in Italy. Imported 
exclusively in original 2 oz. Pkgs.-·12 boxes to 
a carton. American trade particularly will find 
it moat convenient. Write for information. 

Since 1858, The World's Largest Makers of Quality Bags 

THE most sanitary, safe and economical way to 
receive Semolina is in new bags. Clean, 

sanitary, new bags on every shipment mean no 
flour lost in transit due to poorly patched or broken 
bags. We will help you dispose of your empty 
bags at a profitable figure. 

Begin now ordering your Semolina in new cotton 
bags. The flour mills will gladly supply you. 

BEMIS BRO. BAG CO. 
St. Loula Indlanapoll, Kan ... City Om.h. Minneapolis Winnipeg Seattle San Francisco 

HOUlton New Orlean. Memphis Brooklyn Bultalo Wichita Ware Shoall 
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Notes of the Macaroni Industry 
Incorporate Washington 

Firm 
The Padfic Coast I\lacamni company 

of Scatllc. Wash ., has been incorporated 
under the laws of that state. The capital 
stock of $49,500 is practically all owned 
hy the incorporators, who nrc Guido 
Merlino, John Madonna nnd j{Jscph 
Merlino. The firm has n well equipped 
and modern plant arranged to pennit 
exp.ll1sioll to meet husiness demands. 

Grated Cheese (or Macaroni 
The t'mploycs at the headquarters o f 

the National Macaroni M.ltlufacturcrs 
association vouch for the tastiness of a 
dish of spaghetti flavored with the fa· 
rnOU5 Locatelli Grated Cheese, S.1U1plcs 

of which were supplied h)' the distrib­
utef, Mattia Locatelli of New York city. 
This RCJa::iano cheese gives macaroni the 
lonced fur Italian flavor, especially when 
used with gootl tumato Soluce. 

Per Worker Output Increasing 
According to a study made of f1l:urcs 

suhmited hy manufacturers and other 
employers uf lahor fur the census of 
manufactures the output of ffi'11lufac· 
tures pe r worker has increased nearly 
50% front 1899 to 1925. Exp.lnsion in 
output per person has heen p.lrlicularly 
large in recent years amounting to 10% 
from 1923 to 1925 and 40% from 1919 
to 1925. This growlh is attrihutcd to 
the increasing ulililation of m3chinery 
and [Klwer, mass production, elimination 
of wa!>te, ami planning of production in 
relation If) W"neral husim'ss conditions. 
This is the general conelu!>i,," of the of· 
ficials of the United Slates 01amher of 
Commerce who h:1\'c h(.'en making this 

survey. 

Berger Opena Shooka Department 
The Mac:l.rtllli manufacturers will no 

douht he interested to learn of the en· 
trance of E. J. Berger & Co. of New 
York city inlO the macaroni hox shook 
business. While this firm never sold 
macaroni hox slmoks hcfore, it ha~ IlC'en 
established a good milny years. and 
is well and (amrahly known in the gen · 
eral box shook ancl lumber business in 
the New York district. 

Mr. Beq:ier So,id his finn l'XJlects to 
lI1ake quite a success of the macaroni 
lHlx shook business. particularly 50, as at 
Ihis lime the macaroni industr)' faccs a 
rusy future, because the macaroni eating 

hahit is spreading to all classe5 like wiltl· 
lire. He also said thai the several lum· 
her mills his finn is associated with are 
to serve the macaroni manufacturers 
.with the greatest efficiency possible. To 
hcttl'r se(n the interests of the macaroni 
manufacturers, E. J. ncrger & Co. has 
acquired the ser\'ice~ uf Juhn D. Rossi as 
salcsmanager. 

Weatem Manager Realgna 
J. A. Gerwin, western rt'presenlative 

of Th. J-I. Kappcller, Amcrican distrih· 
uter of the famous Buhler Brothers line 
of macaroni and noodle machinery, Uzil, 
Switzerland, has resigned tu take a posi· 
tion on the engineering stafT of the Allis· 
Chalmers Manufacturing company of 
Milwaukee, Wis. Mr. Kappeller will 
personally supervise his fnm's activities 
in Ihe middle ami western states. 

Change In Oakland Ownerahip 
L. A. Postorino has disposed of hi~ 

interest in the Oakland Macaroni com­
p;\I1)' at Oakland, Cali!. The huyers arc 
A. Le\'aggi, L. Garihaldi and n. Crosette 
who will enlarge and remodd the plant 
10 lake care of its increasing husiness 
in its natural Pacific coast territory. 

Egg Man Seven Connection 

L. M. (Doc) Fletcher, Chicago, and 
westem repreSt'lltative of Joe Lowe com­
I).,n),. has resib'11ed to IlC'tome effective 
immediately. He is well known to Ihe 
manufacturers of egg noodles and olher 
egg l)'lsles, p.1Tticuiarly in the central 
secliun uf tht· country. JUSI a year ago 
he was an enthusiastic member I)f the 
Olicago committee that promolt:d the 
entertainment features of that wonder· 
ful com'ention in Edgewatu Beach hotel. 
Mr. Fletcher is considering several of· 
ft'rs and will make a Jluhlic announce· 
ment of his business intentions early the 
coming month. His friends in the maca· 
roni industry wish him every success. 

Food Violation. Continue 
Despite the efforts of the Vigilance 

committee and the Itate and federal food 
officials some manufacturers continu( to 
openly vinlate the anticoloring law, IJar· 
ticularly with reference to noodles, de· 
clare5 Dr. n. R Jacohs, who has been 
\'ef)' hu .. y the past few months making 
analysis of producu seized by Ihe au· 
thorities or submitted by competitors. 

"We are getting many complaints and 

it seems that the activities of the viola· 
tors arc increasing. When the nureau 
of Chemistry stops one violation there 
set!ms to be a number of others spring 
uillike mushrooms. We must keep ham· 
mering away to impress the manufac­
turers with the necessity of complying 
with the law. 11 is not enough for them 
to 50lY that they are not living up tn 
the law merely hecause their neiGhhor 
is violating it. 

"A certain numllC'r and a certain type 
will always violate the law, but thank 
the Lord they arc in the minority. O n 
the other hand the most prominent man · 
ufacturers and partlcularly those who 
arc affiliated with our association shoulrl 
be like Caesar's. wHet ABOVE SUS­
PICION, and if the)' remain so, those 
who nre tempted will eventually fall in 
line hecause they will see that it is at 
least good business, if nothing Lise." 

Among the samples analyzed was II lIe 
made in Pennsylvania, labeled "Egg 
nootlles" hut contained only 0.45% egg 
solids amI was artificially colored. 

Egg noodles from Baltimore showell 
only 2.99%. 3.30% and 3.65% of 'gg 
solids, resJlCctively. 

A different Pennsylvania batch showed 
1.65%. and 4.05% of eggs and all arti· 
ficially colored. 

So-called egg noodles made in cet'ltral 
New York failed'to show even a tract' 
of eggs. A sample sent in from Roches· 
ter had only 1.0% of egg solids ami 
much coloring matter. Some Bologna 
Style macaroni malic in Greater New 
York and sold by the retailers for fl.:!: 
nuodles s:lOwed no eggs whatever, hut 
o f a heautiful goldcn color. 

From Ohio comes a sample with only 
4.89% of eggs; one of bulk noodles al.· 
solutcly without eggs bUI hcavily coloretl 
and a sample from Buffalo of the samc 
character. 

Manufacturers who will continue lu 
try and fool the people will rca lilt' aho· 
gclher too soon that they themselves are 
heing fooled because the authorities arc 
working hard to educate the consumer to 
know the camouflaged foodstuff for what 
it is really, an inferior product painted 
10 reSt!mble one that has the confidence 
of the cor.sumer. 

Camder. Firm To Enlaree Plant 
SeekinG to enlarge its quarters and 

increase its equipment from a 25 barrel 
to a 100 or 150 barrtl' a day plant, the 

Hello. everybody! Hope business i. fine. 

June IS, '917 THE ~I'-\C'-\RONI JOURi\AL 

Our New Brand 

SEMOLINA 
COMMA"DER MILL (0, 

• M'NNEAPOLlS, MI"", 

GIVE IT A TRIA L 

COMMANDER MILL COMPANY 
MINNEAPOLIS, MINNESOTA 
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South Jersey Macaroni Manufacturing 
Co., Inc., of Camden, N. J., is offt'ring 
stock to the public. It is proposed to 
sell $100,(XX) in preferred stock to the 
general public. This preferred stock has 
a par value of $50 a share and bears 8% 
interest, cumulative, payahle when direc­
tors feel earnings warr:l1lt. 'The com­
mon stock has no par value. The selling 
unit is two shares of preferred stock 
and one share of common slock for $120. 
It is promised that when the earnings 
and profits of the company arc over and 
above the 8% dividend, cumulative, on 
the preferred stock, the surplus will ac­
crue to the common stock. 

Six years ago John Marini organized 
the South Jersey Macaroni company and 
operated a smalt plant in Camden. op­
posite Philadelphia. He had been' a resi­
dent of Camden over 20 ),ears and was 
well known as a successful business man. 
In the enlarged firm several new part­
ners were invited. John N. Durmann 
was made vice president; Guido Marini, 
second vice president ; James Marcattili. 
secrdary. and Felix D'Aloise, treasurer, 
T. M, Recchiuti is salesmanager. 

Saffron Caule. SUlpidon 

Food officials view with suspicion the 
determination of several macaroni finns 
to use saffron in flavoring macaroni 
products. It was pointed out there could 
be onl)' one justification in its use, and 
that was to impart to the prooucts, not 
saffron flavor, but the yellow egg like 
color, that would enahle the unscrupu­
lous retailer to palm off the goods as egg 
products. 

Saffron is a hannless color, differing · 
materially from the coal tar coloring in­
gredients that arc sometimes uSM in 
alimentary pastes. It was determined to 
seize all l;oods Sll "navored" and to 
judge them as adulterated in the opinion 
of the authorities. Even criminal action 
may be resorted to in the slate and gOY­

emment 6l;ht against persistent violators, 
in which e"'ent the result would be the 
imposing of a heavy fine or imprison­
ml'nt or both. 

January 1, the McLaren company now 
heing very active in manufacturing 
macaroni products in addition to several 
other food products. 

Mexican Production Increaled 
The industry of manufacturing maca­

roni and vermicelli is one of the few in 
the city of Monterey, Mexico, that ex­
perienced a more prosperous year in 
1926 than in 1925, states a report from 
American consul J , V. \Vhitfidd made 
last month, It is said that this business 
increased 30% in 1926 and that further 
increases are expected the present year. 
The daily output of this factory is from 
700 to 900 Ibs, of macaroni and venni­
celli. The products are for the most 
part of a cheap grade, 

Offer SUver Tropby 
Scarpelli Brothers, macaroni manu­

h e'l1ft.: ·s of Spokane, Wash., are getting 
Solnw 'Ier), favorable publicity through 
thti: generous offer to present to the 
winners of the Fraternal uague Dase­
ball Cha r':)pionl of their city a handsome 
silver trophy cup, The trophy is a very 
.expensive and attractive affair, bc=ing one 
foot high and beautifully decorated and 
engraved, It has been on display at the 
offices of the leading papers and sporting 
goods finns in Spokane and much ri­
valry has heell aroused among the leams. 

n.e Junior Eagl~s represent the mac­
aroni finn through Frank Lappano. the 
manager, and early in June enjoyed a 
3-way tic for first place. His son is his 
team's leading pitcher. He rt.'Cently 
hurled a no·hit game against one of the 
leading opponents, TIle Scarpelli Broth­
us trophy is to become the permanent 
possession of the learn ..... inning it three 
timts in succession. 

pany's holdings comprise 413 ft, in Ca­
nalport avo with an avera:,.:: depth of 130 
h , with a C, n, & Q, R. R. siding run­
ning the whole length , 

Macaroni-From the Press 
HI,h Grade Foodl at the Del ROlli Co. 

One of the most up-to-date hygienic 
American food factories is that of the 
G. D. Del Rossi company at 240 India 
5t" Providence, manufacturers of high 
grade sp:oghelti and macaroni, 

Established in 1910 this company 
has mor.! than kept abreast of the 
times, an,1 through its highly efficient 
organiution it hn5 crented a name 
with the trade ..... hich stands for reli ­
ance and dependability. 

All the most modern machinery that 
enters into the manufacture of these 
delectable products is installed here. 
and the sanilary method of handling 
the foodstuff insures a mOlt insuper· 
able quality, The present durum 
wheat semolina is us~d and each pack· 
age is dust and moisture proof. 

An interesting chart printed in a 
pamphlet distributed by the Del Rossi 
company shows the rela.tive nutritive 
value of its foodstuffs as compared 
with whole ..... heat bread. meat and 
milk, 

Cheese, the pamphlet' indicates, is 
rich in calcium, nne pound of cheese 
furnishing 6:n % of body requirements, 
so macaroni cooked with cheese is 
richer than either milk or bread in 5 
essential substances.-Providence (R. 
I.) News. 

Temptinc Diahes at Sp.,hetti Place 

At the Spaghetti Place, 1315-1317 
Main st., Dridgeport, Conn,. 12 or more 
American dishes are served beside the 

Chicago Pirm To Enlu,e regular menu of spaghetti, served real 
Chicago's largest macaroni finn is to Italian style. and the whole milk feel 

become ~ven larger whtll the present chickens with rolls. 
1)lans of the Chicago Macaroni com- It is fascinating to be served Ameri· 
pany for enlargement arc completed can dishes by people of another nation­
Through the Ilress it recently annour:r:ed ality than the English. The interest 
plans for building a 5 story and base- lies in the manner in which it is both 
ment addition to the plant at 2148 Ca- cooked and served. 
nalport av. Work was started last Prompt service is paramount at the 
mont a ll t e annex t at WI rna e It Spaghetti Place. Orders of spaghetti Operatel Cleveland Plant h h h '11 k' 

The McLaren Macaroni company, a one of the largest plants of the country. are always ready to take home. An 
di\'isioll of the McLaren Consolidated The addition will be l00xt(lJ ft., will ' after theater party pauses before the 
Cone Corporation of Dayton, 0., has comprise 93,~ square feet, which with Sp.aghetti Place and ponders, uWill 
taken over the large Cleveland Macaroni the present building will provide the en- we go in and again try their delicious 
company plant in Oe\'dand, that until larged~ plant with an area of 213,240 dishes?" The allswer is usually "yes" 
last year was operated hv the M.apl· square feet of manufacturing, drying by the majority of those in the party, 
Flake Mills division of AOIiour Grain and I~ipping land f• Ir Whe~ you take the spaghet. order 
'tompan)" This plant has been in the . the c:ntire Of " home the main part of your dinner'will 
hands of the new management since _ com· !', ,be sblved . . ,1. / , UiI ... 
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PER PASTA PERFF.:TTA 

Usate! 

"Meglia Serna/a-Non ce ne" 
Guaranteed by the 

Moll Modern Durum Mill. in America 
MILLS AT RUSH CITY. MINN. 

ECONOMY and EFFICIENCY 
Are the two factors that really 

count in business 

ONLY 

COFFARO'S MACARONI 
DRYING SYSTEM 

translates them into facta 

It saves 75% in Production Cost. 
incrcnsc5 your daily production and 
docs away with waste, acidity, and 
any other imperfection with which 
the product is liable to be affected 
through le.5s efficient ;)ystcms. 

J. S. COFFARO & CO. 
29 Central Ave., Brooklyn, N. Y. 

Don't Turn Your Back 
on Improved Methods! 

Use JOHNSON 
Packaging Ideas! 

i\lodcrn machandising, C01l1petitlOII and a 
lIew CUII511111l'r ideal dcmand a heLter, IIl:atl:f 

package, :\ wax-wrapped pllrkagl' {rom a 
J 0 I'~ NSO:\ i\lachinc g'tlarantcl's j.!rl'atcr pro­
tt.'CllOlI 10 the l'011ll'lItS, a la' ttcr-Iuuk in, r 
package :wd n.'s l1ltant in'c reases ill sales. "-

The JO I-l)l;SON Wax Wrapper has pa ssed 
the stdlest \\'orklllg' tests III macaro ni ml1l1l1 -

(acturill~ J11;~l1 t ~. and has carncd the hiJ.:"hcs t 
aPPfO\'al. 1~ l1tlrcly antomatic ill al'lion, it 
has a l"qmcit)' of sixt), pack<lg-cs a minute. 
Face your packag-iug' prohlems squan: I\'! 
.I 01:INSON Engineering Scrvke is gratis. 
\Vnle for I'arlicul:trs and Bull etin ~u. 12, 
just Jluhlished. 
1/',. a/so "wlIl/judfln' (ollll'/l'h' pacl.'Hl/i"" /mil s­
(;roJS f1" 'i!lh t Snllts; .\'/./ tI'"iyitt Sr;,/c;; /Joll um 
IFIlfl Fe'p ::Inl/i,,!). 111111 LillillY J/I/chi/h',r (wilh ur 
~"il//ill/t .·JIIIUlllllli(' C UI'II1I1 PI't'/las) , /1/,,1 G/u.fsjl/~ 

/l'wPPl'rs. 

The Johnson Automatic Sealer Co., Ltd. 
Botti. Creek Michigan. U. S. A. 

/lralu:htl: New York Chic3J.:O London 

dOIlNSON 
AUTOMATIC PACKAGING MACHINEIlV 

f 

I 
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Grain, Trade and Food Notes 
Washburn Crosby Buys Mill 
Till' Wnshlmrn Crushy l'ompall)" of 

l\lilllll·:IjJ()lis. :lin'ady [JIll: of the Iaq~l'SI 

Ilmlr lIIi11in~ ('Hlll'l'm s in Iill' world . has 
fUfther cs panll,'d il s miUiliK ),usincss "r 
JlIII'!:IHlSiuJ,! a mill in Ogllcl1, Utah. which 
will II" l'qUiPPl'd wi th IlIUcll' r1I m:lI:hitll' ry 
,':.paMe oi pn tl IU"illj.!' ·UXJ hill s. flf Ilour 
.. ItaL This 111"\' \ ' mad,' !:l s i 1111111111 

1n;It.a·~ 111l' Ilrsl ['nlralln' oi \hl' I:III'\HI­

rali"11 lulu tlw mi ll ing ""51I1C55 in till' 
iUIt"fIl1f11l1lwiu Il'rrilllr.\' . TIll" 1Il'\\' p fll p ­

l' rly wi ll h .. - "I Il'rall'", 1.,1' :111' I~ nyal ~ lill ­
ill ).! cllmpanr. :[ ~ lIh ~i ,lia rr IIi lin.' \ \':Ish· 
buru Cru s r,~· ,'"rllpan.\'. Tit" \1 11:11111111111 ).: 
":IJladl,\' IIi \\·ashl.u .... Crlls"r (1IIIlJlan), 
is 11111\' appfU.\ illl:Lh·'.\' i Cl,IXJU hl,I .... :, day. 

$4,000.000 to Advertise Apples 

,\ccunllll).! In 1':1111 C. ~t:n'k o f 1.4001:-1-
ana, ~1" . , a "iau hall Ilt' ~' 1I .1"\ iscd (" I' 

the l'Slk' lI ll iIU H' .. i $·J.(OI.(IIM I III a 11:1-

li .ma l ;H\n·ni llln;.: ,'amp:li J,: 1I fill' 111,· 
,\p]ll e Illelmlr), II i Ih l' t'! lUn l l'~' 10 CI I\'t' r 

a )la ill!1 o f fnur Yl'ars Till' ~ l il1 s .\01-
wrt isi ug- l'ulII l"IIIY lIj IIlIli:ll1a l" ,li s !t:, ., 
l,el'lI rl'laim'd :I :; Ih l' nal illl1al ;1I 1H'r l i :- i Tl l~ 

clJum' il jur Apples Fur Il t'alll! III I', 'I'll\' 

Xaliollal A~~Ildatiou Ilf AIIJlII' Gru\\'t'rs 
will s poll sor th~' C;IIIII';1;1; 1I. 

Chamber Elects New President 

Lewis E . l'i er!ioll, ('h"i1'lnall IIi till' 
AllIl'ril':111 Es c!rangt· Ir\'ing- TrU!i1 COIll­

)I:rrr ,\'. X l'\\' York cit)', no:r s dl'cll'cl Il resi­
, ll' lII uf till' Ulliled S lales Chambl· r of 
( 1II11I11CI\'e at th 1• termination of il s 151h 
:lIlTlu:r1 Illl'I' lillg' ill \\'ashinglll1l , :\Iay ~, 

In;. JUIIJ.!e El lw;n I:. Parker IIi lI um'· 
11111 , Tl's a s, was name,\ lu lill ti ll' 111.:\\'1)' 
cH'atl' ll position uf chainnall of Ihe 
"":11'11 oi dire,' lors. 

Heavy Demand for Paper Containers 

i ll it s !'C'renl "1I:tI'l1l1lt'lt'r 1.,·IIt· .. " In 
till' 11':'.1,', J. II. IIrllll\' p J't ':; i,h'lIl .. i Ilt l' 

~ l icl · \\ 'l· l'I l II,,~ O',I1P:lll )" , nli'·:I ;.!II. p h '­

,ii,'''' Ih al Ihl' Ill'lIIa nd fur I'Ilrnt l-:ah·tI :111.1 
solid lilin pfodll,·t j il l' ~hi pl'i ll f,! Jlllq M I~I 'S 

will 1'1' h" a \',\' ,Imill \!' l it e lall" :;l' ri l\ )! 
11I I I1 IIh ~ , Th,' :- l'l' ill ): , k- rll:lIul Wi!:; iL li llil ' 
ble 1Il:t1l· .. iali1. ill,l.! 1111 1 ,a ' ill' 11I1'I'II~ h :t ~ 

IIH·tl l,·",d . wil h prk,'!> ri :> ill;':. I ' .. il· l·s 
111)1\' a1'l' lil'l11 :l1Id Illl'fl' il'l II" \,\·iolel l\"l· 
u i 10,\\'1'1' l' ril'l'" i,,1' ,1 ,111" ddi\l·, i,·,.. 

T lti " lil'll1 has 1'1.'1.'11 " " IIl'l il1 ll'lI lillg 

& E. Kneaders 
The HOflse 

of 
Perfection 

IhruuJ.:h the l"lSI ,\'ear wilh a 1W\\, 

1'1'1lt'l'SS lital will glw a itl'lll'r fini sh :11"\ 

I'ril1l ill f,! surfal',' ttl ils solid lil ler 1"'Xl'S 
:l11d llIa"I' thl'lll II1l1r,· llluiSIUl'e pro·,i. 
Thl" llro,'I'SS ha s I'I'UV,·t\ Slu..·l·ess ful :11111 

1':lui plllelll h; hl'illl-: installed ilil' thl' 

jll:tl' ill;': oi a Ihill l'oalil1f,! uf paraflin 111\ 

Iltl lh s i,ll's oi tIll' ply. lIe!iilh .. 1Ilakill).: 

Ihl' IHIX I\IU\,,' Illlli sllll'l' prouf it 1Ila"e!i it 
harder :Ultl sliffl'r. 1tl'lh'r ahle III wilh · 

!il:lnd the shippiul-: :;Iu.x:ks. 

Wheat Price Comparisons 

WIll'al pril'es in thl: United ~takS 

tl'nd Itl he hiJ.!lll"r than prit.:es in C:Illal\a 
mult·\' the t.'xistill): larilf nf -I2l' pc r 1'\1. 

This is sh~,wn ill 11 sluily of w11lparalin' 
level s of wlll'at I'ri..:t:s in Iht.' U nit t·.1 
~tah'S :1111 1 Can:"I:I. just l'ulilislll'll hy ti ll' 
F' HltI I~l' s,·:tl't.: h Instilut e IIi !j1:tuiur,1 
ltrll l·t·bi ty . l'1I1 " l'i nl: Ih"II\I't 'I' "I'l'ars 1 9~.\ -
2·\ I" l'I!,; -2I ,. Bill pl'il'l'" ill Ille Ull ill'.1 

;-'Iate:> al l' 110 1 "itl' lI hi,!hn than C:III:I ' 
d ial! p rj '·l"'; 1,.1" Ihe ill tt :11111111111 lif Il lI' 

dUI.'·. Til l' I:II·i ,l' ,'v,I S I;I't'ale r pl' i" I' 
iTlllm'lh"t' ill :>"1lI1' yt'ars lita ll in "Ih"r~ 
:tlltl lin' Silt' .. f IIII' I'l'elllill l11 \'aril'!i f1' l1111 
1:11111111 I" IlIl1l ,lit ill Ihl' l'oOl lIlI' a ul' ), , ':' 1'. 

Tb' ~i:'l" " i lit,· l, r" miulIl d i{fI'I'S al so :,~ 
.tiIT,·It·1I1 I , . t ~t.' ll Iii " rife t:1IIT11':ll'i SliIi S a I',' 
du,s,·II . ~l' ri ll J.! wlt,'als II su:dly ('a r r~' 

hight· .. I' I'e l11iu11ll'l Iltall \\'Inlel' wh,·ats. 

Always al 
Your 

Service I D. 
Where Others Have Failed, 

We Have Succeeded. 

To The Trode;, 
We wish ' 0 AnnOunct IhAt we are bu il.lin!: " complete 

lina of l' rencs (ho lh sere'" Ami hydraulic) K nc:lI'lcri . Mil e .... , 
elc., also th.ll I\'t' can (umish any rer,airs to W.hon machm· 
cry now in usc. , 

Your inqlliriu are IOlicilro and • ill be 1:1\'cn careful 
anll prompt ntr.cntion. 

Youn \'ery truly. 
DIENHLT.t m~ZNHARDT. Inc. 

R, P. DOGCC;, Sales ~hlnal:er 

DIENEL T &: EISENHARDT, Inc. 
UN·18 N. How.rd Street 

PIULADELPIlIA, PA. 

EoI.bU.hed 0 .. , 50 reG,. 

fYhy nol deal with a reliable house? 

INTERNATIONAL 
MACARONI MOULDS CO. 

317 Third Ave. Brooklyn, N. 

Enjoy-yourself at Minneapolis June 13'15."19'7· 
t 
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CHAMPION EQUIPPED PLANTS 
--are the successful plants in the mucaroni and nood le IlHlnu {ac ltJ li lJU illdllstry. 

Their superfine qualily producis re'l,it in a sleady inc rease of III " illess-- -lhe ir 
8ubtdantial operating economies assure consistently gooJ proljl~. 

Users 01 Champion Flour Hand ling Oulfil •• Noodle Brake. and Macaroni 
Mixers, always have a winning advalltage over cOJllpt: lilion. 

--~ r;En - .,. 
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These Letters TeLL 
the experience of two prominent 
manufacturers who have se­
cured Important advantages 
from Ihe use 01 Champion 
machinery. and also valuable 
engi neering aid from Ihe 
Champ,on service deparlment. 

You can gd equally profifuMe remll:t by 
runlling ,Your plant the "Champion H' oy, ., 

THE JOHN 8 CANEPA COMPANY 

..· ..... c ·~· ... O ' 
Rto CliO" MACARONI AND S,.A(lU &l"T 1 

10 . · " 0 .... . 0 .... " • • '_ ~ . 

± 
CH'CA'H! 

C"""p l o n t.:uh1r~ r7 ~D " 
Joli n, Ill. 

A"r ~ .cl~~lnl; "' 0 .... , 0 0<' . ~ .. · .. I . ~ . I ~ "V" , 
t or I e ... tI -" I nt .. r ~ . ·1 !o .. r lt~ ~O ~ _ •• .: le t 
,011 ~nc' thU t'l. Ic . i .. 11\" .1 .YO to .. ra~~., . 
Dr • • l"I'U· .. .. d r .. "" 7"" ' Ir ~ ,I . l' ,' rl .. . t 
.h .. "' l l fu U o'" 

I , ·ot: .. _ ~n~ ·· •. ' .. 0 · -ru·: . " ~ ' ."_ " 
,, 1t ~ · r • .." 

ml . ;~; i~:·;l. ~ h~.,.;! ~: t i'~ ·~, ~J~;~~; '· ~: ~_ 
:' rn ,. d" . to h ,. ~ (\. o""'\ nlO ,J · tt ~ tM r " rt 
I ~>l 1011 ~o • • rl • • ~ II ' . ' .. ,' ~~ <I f • • r . l ea ~ . 
un!, .not " OtI r "Afhl~~"7 ', • • rrn.~ · e· . 1\ 
' 'w l ~~., eh ,-.~ ' " .. J '. 

I'u, 011 " . , ,.,.,1 .. ,_ . .. '''eo . ' ' r 
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OUr elfperh lire II' )'flUI' ' '''' 'in in I'e.le.itll'in/f 
... ·lIur prnen' ,.I,m', or in In·i" ing )OU WU'" flU' 
plan. fur u new une, 

We .hllll be , iu,1 ,f) un.wer IIny inqUI·"'c.· ' ''-_ 
tlordit'ltl ),our ,.rublcn,,--,unrl wil!tuu' uMi,u­
tic". tu .... ou. 

CHAMPION MACHINERY COMPANY 
JOLIET .:- ILLINOIS 
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(S\l~r 14 Ih. OLd Joumal-po .. "dod b, Pr.d Deckel 
01 CI.y.land, 0 .• In 1903.) , 

A Publlr.tlon 10 Achlnel \hl Am'rLC'I" lI.ea­
rani Indu.tr),. 

PubUlhtd )Ionthl,. b, t he Nl.tlon.1 lIeu.ronl 
Manufaclun:n .... _I.'lon. 

Ed!!ed b)' the !:Ietrtlary. P. 0, Drawer No, 1, 
Duldwood. 111. 

PUDLIC",TION COMMITT •• 
H!NRY MUIH.LtlR J ..... T ; WILLIAM. 

M. J . DONN .... Idlto, 

SUDBCRIPTION nATES ....... . 
United etallllnd CIln.lda • • .1.10 pat ,ear 

In advlntl. 
II'orel", Countrl" • _ U.OO plr ,..If. In ad.,anc-e 

W:c'l!'c~r!:- n g::t: 
8PECtAL NOTIC& 

CO)I,.tuNICATIONS:-Thl Ed Ito r .alieilll 
ntWI and Irtlrlu 0' Intetut to th. Mltlnml 
:::~~rr7'.ch At'~. mEA1:;,,\n~;n~ ~~Ig:~~t~~~ 
nOTI:I~r !O~'.!.'C'Atib¥J1 ~'6u~~Jlo~t:i.umu no r.-
.ponllblllt,. 'or VleWI or opinion. e"pr ... e4 b,. eontrlbutorl .• nO "III not knowln,l,. tdYlrt1n 

Ir';t~~~~~;\!h~nu:i!t.i,:~n'g'A~8N'{~(;UnNAL 
reaerv. til. rl.ht 10 "'ltott .n, manu 'umtlh~ 
IIW~S¥T~~~~~~~~I::I o~lre::!~~.eo.,':~~it, 
l.'U~\~l:t:~r!:'.' :::::'a~{o~~1 Nltlontl )laearonl 

Vol. IX June Ill, 1917 No.2 

Questioos and Answers 
Na';llCl of Spaghetti Sauce Maken 
Question: Arc there any manurac-

turers of real spaghetti sauce, Italian 
style, who market their products in this 
country? 

Answer: There is one firm in S::In 
Francisco that ad\'crlislCs a spaghe tti 
sauce, or did so several years ago, 
Little has been heard about it recently 
and it may not h;n'c proved successful. 

Queslion: Where will we obi Olin thc 
recipe for making a spaghetti sauce 
similar to that used by the firms who 
market canned prepared spaghe tti? 

Answer: They arc probably unob­
tainable ::IS each claims to have his pri­
\'ate recipe. 

Regular Railroad Fares 
Question: Have you arranged for 

reduced railroad rates to the Minneap· 
olis con\'ention this year? 

come one 500n. Will I be permitted to 
attend the :Mins:teapolis convention 
June '3, 14. IS. 19271 

Answer: Sure thing. 
No obligation. . Dring 
friend s in the industry. 

Come along. 
along your 

Semolioa Notes 

In spite or slack orders ror semolina 
there was little or no change in prices. 
No.2 semolina was quoted in Minne­
apolis around 4He per lb. bulk, r. o. b. 
The standard sold at 4y.1e and No. :l 
at 4}'C. The special grade slightly 
lower. 

\V. H. Sutherland, secretary or Du­
luth Milling company, Duluth, Minn .. 
has practically recovered rrom the 
serious operation that he underwent in 
April in Rochester, and will be among 
those who will welcome the macaroni 
manufacturers to the Minneapolis con­
vention this month. 

A, ]. Fischer, manager of the durum 
department or Pillsbury Flour Mills 
company, made a trip through the cast 
during May. He called at the associa­
tion headquarters en route. 

\V::Ishburn Crosby company was ra­
"ored in the recent decision in the di~­
trict court in a suit brought by Guy 
A. Thom~s, n rormer officer and stock­
holder of the company, who sought to 
obtain what the plaintiff considered n 
more equitable value ror his stock. 
The case will be ap~aled. 

During May the price or good durum 
had advanced to such a high point as 
to discourage buying. Orders ror car­
IO::ld lots or semolina were scarce. The 
mitis ha\'e been running rairly goo\t. 
all of them milling part time during 
the month. 

Why Is It? Answer: In order to get convention 
rates there must be ::I t le3st 250 !lelc­
gates, As our attendance is ncver Why is il that so many m::lcaroni men 
more than hair that number, it would rduse to properly advertise their won­
he impossible to get reduced rates 0 11 dcrful' product!l to the hundreds of 
the certificate plan. thousands or prospective consumers in 

We Make Reservation. this country? That is the qucstion that 
Question: Should we make resen 'a- is puzzling an eastern manuracturer who 

tions ror rooms with the hotcl direct thus argues and ::Idviscs: 
or through the secretary? "A Macaroni or a Noodle Manurac· 

Answer: Either will be glad to turer wakes UI' in the morning after 
make your reser\'::Itions. sleeping under an advertised blanket, on 

AU Are Welcome an ::Idve~tised mattress and pulls off 'ad-

r::llOr, washes with an advertised soap, 
powders his (ace with an advertised 
powder j ' dons advertised underwear, 
hose, shirt, collar, suit, handkerchief, 
sits down to a bre::lkast of 'advertised 
cereal, drinks a cup of advertised coilce; 
puts on an advertised h::lt, lights an a\l· 
vcrtised cigar i ridcs to his office in an 
advertised ::Iutomobile running on adver­
tised tircs over ::Idvertised cement or 
brick, elc., CIC.--\lOlI Ihcn he refuses to 
;uh'ertise on the grc;und that advertising 
doesn't pay. 

"My advice to this man is-IF YOUR 
BUSINESS ISN'T GOOD ENOUGH 
TO ADVERTISE, ADVERTISE IT 
FOR SALE I" 

THERE'LL COME A TIME 
There's a time to part and a time to 

meet, 
There's a lime to slcep and a time to cat, 
There's a time to work and a time to 

play, 
There's a time to sing and a time to 

pray, 
There's a time that', glad and a time 

that's blue, 
There's a time to pJan and a time to do, 
There's a time to grin and to show 

your grit, 
But there never was' yet a time to quiL 

-Exchange. 
----

ALARM DIDN'T GO OFF 
An Italian miner was out or work 50 

went west to see H he could get a job. 
He had tramped haH a day so was 
tired and sat down on a log. Suddenly 
he saw in front or him a rattlesnake 
all curled up and rC::Idy to strike. He 
had heard that these snakes always 
used their rattlers before they struck 
so sat atill, but suddenly the snake 
struck at him and missed him by only 
a Craction of an inch. The Italian left 
the log at high speed, shouting over 
his shoulder: . 

"Son of a gun, why no ringa tla 
bell 1" 

I£ you are up ag::linst it-go ::IroulI'l. 

A. ROSSI & CO. 

Macaroui DryUa, Machiue. 
TIiaI Fllln.. w .... 

' -, 
317 BroadnJ - Suo FraacIteo, Calif, Question: I am not a member or vertised pajamas j takes a roth in an ad· 

your association but perhaps will i be- \'ertised tub: shaves with an advertised 
. .11 11... _.".: " , 

'''Enjoy youneJf at MiriheapCilil 'Jwie~t3·TS';"f9~7F" 

June 15, 1927 THE MACARONI JOURNAL 

DURUM SEMOLINA 

CAPIT AL FLOUR MILLS, Inc. 
MINNEAPOLIS SAINT PAUL 

MINNESOTA 

Cheraw Box Company,lnc, 
Seventh and Byrd Streets 

Richmond, Vlrttntn 

IANIERI'S 

SATISFACTORY 
VVooden ~acaroni Box-Shooks 

Drying System for Macaroni 

Room Model HBIt 
ror Large M&earonl Plant 
holding hom 3000 to 7000 Ibs. 

." 

NOTE-{)ur shooks are mnde from taste, 
less and odorless gum wood. 
Sides, tops nnd bottoms are full 
one.qunrter inch thick and one 
piece, AU ends are full three, 
eighths inch thick. 

JOHN IANIERI COMPANY 
553 NORTH 63rd STREET 

PHILADELPHIA, PA, 

" 
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OUR PURPOSE: ASSOCIATION NEWS OUR MO'ITO: 

'1,.1-Educate 
Elene. National Macaroni Manufacturers The IndulII'7 

-- Association --
Tbe"'-Ortenlu ucal and Sectional Macaroni Cluhs narmonlze The ManufacturK 

D"JI',CIERa, 1I21.1m O. OUIERAIII ••••••.• •••• ••. •••••••••••• DIHCtor 
lAba!lOIl, Pa. 

H.NRV MU.LL ................ ··,· ·· ,.,..·ICllIIII. 
110 Ualdwln ••.• Jersey Cit,. H. J . 

JOHN "AVARINO ..••.•• .• ,.,,.., Vic. p,,,ldlnt 
81. Loul', 110. 

C • • 0 ~OULD . ... . ..... .. . . .. . ..... ... . . Olreclor 
Ne" York. N. T. 

LKON Q. TUJAOUIE .• ••.•• eond Vln Pt"ld,"t 
N." Orlutl', La. 

M, J . DONNA •• • • ••• " " ................ CN'.". 
... O. Or.w.r No. 1. Dtahlwoo4. III. Letl,l.tlv •• nd VlglI.nC. Comml"" 

"AIED DIECKER •••• •••• , ••• •• •••• •• •• • TN"U"" 
nil Lot.'n ••.• Cltv,l.nd, O. 

Commltt .. on AIII,d Trld, ... ,ll\lon. 
M . J . Donn ••. , , •• • , .•••• • • •••••••••••••• c ... tlr)' 

. 8,..14,,004. III. 

JOHN v. CANEPA • ••• ••••• ..••• • •• ••• •• Dlr.ttor 
ChleQ'O, III. 

O'P2uurl.l. Kty.ton. ),Iacaron! Co .• Lebanon. Dr ••• R. J.cob • .••...••• .. •... ,.Rlpr ... nbtivi 
lUll .t, N. W,. W .. hlnl(ton. D. C. 

WITH THE SECRETARY 
The Nationla! A.soc.ia~tion 

IT Mr, Macarnni alltl ~oodle Manufacturer. rcfers in this 
case to YOUR THADE OHGA!\ IZATI ON. the 
NiITi ONA I. MACAROl':1 MANUfACTURERS 
,I S50CIATION. 

IT Is an url:anization of I11Cl1lher!' of this intlustry \'nlUI1 ' 
(mit)' founded til tonk after thc J:cl1cmt atT:l irs Hf yuur 
chuscn linc IIi hU!'iIlC;!1tS, 

IT Is hasetl on the hru:tll \lrinciph.' of the grcatc!1tt guml 
for th.! greatest numher and a fair cunsideration for 
the ri ~h t s :l1ul privilq;es of m:llluf.u:turers anywherc, 

IT )-hls 1'lIr its hasic l'olil'Y thc attain ment hy Icgitimate 
I11cans c\"erything that yuu ;IS an American husiness 
man arc rightfully entitled ttl, 

IT Has no \let theories whirh it seeks til cram duwn the 
throat of any manufacturer whu tlllderstamis thc 
needs of our industry anll will help us gain them, 

IT Will toleratc nu Clique control IIf it s acti\'itics su lunJ;' 
. as individuals will act their part in helping mouhl i}s 

destinies. 

IT Is eng.lged in carrying on a work that 110 one indio 
vidual can alfurd eithcr the time ur the lIluney to Ju. 

IT Disseminates inforlll:ttiun that unl)' a ccntral hutly. 
like this, I",,"ing yuur cu ll fidence, can l"Cllllpilc, 

IT Is ),our :\l1Ibass:ulur til State ami Xat innal hmlies. all 
vising ,lOti cuunseling. petitionin~ and lightinK for just 
lel:islation and deserved recogn itiun of your lJusin~s5 
interests. 

IT "I s Ilut :t price lixing hutly Lut ~l ill1s throuJ,ih education 
ami example to a;c-t fur the industry fa ir pruhts ami 
illl"Teased Jlupularity tlf uur pruducts, 

IT Is uur Industry 's unly nationaltratle organization ami 
tlescf\'es the s uppu rt uf every progressi\'e: manufac· 

turer. 

IT Needs your help anti im'ites you tn give it unstintingl), 
through ac\h'c memlJershil' therein. 

Thc Minneapolis Convc:ntion . .-. 
IT Mr. Macaroni amI Noodle ~lanufacturer, in this case 

refcrs to the cominl: meeting IIf yuur Industry June 
13 to 15. 19.!7. 

IT Will he the ::qth "n11\1:tl cunferencc u£ the "Iacaroni 
lmlustry of America. 

IT Is an open fnrum wherein the' \'a rious prohlems con· 
fronting nur tratle arc tn he studied Ii)' ,lIlyul1e inter· 
ested in them, 

IT Is a friendly gathering IIf macaroni men :tlld allic.1 
tradesmen ha\'ing nnly tine purpuse- the ad\'ance· 
ment of the industry in :\l1lcriea for the hettcrment uf 
all who arc in any way cuunectetl with it. 

IT Will upen in Nil'ollet Hotel. ~finne:lJl(jlis, .. ~ll Momby 
mnrnin'g, June 13, anti will he in scssitln three day~. 

IT Presento; nnuthcr opportunity (ur friendship ami 01 ';­

cluaintance frum which springs understaf"!ding, 

IT Comhines husiness ami pleasure in iI \\'a)' that is 
pleasing tn husy lJusiness men whn have had thl·ir 
pri\'ate worries during the preceding year. 

IT l'resents a program th"t includes s).eakcrs of rellown, 
di scussions of timel)' topics :\lu\ unsurpassed enter· 
tainment. 

IT Provides the welcomed 0l't)\,rtunity for \'isiti ng a 
sembi ina mill in nc tir.n untler th ~ guidance uf, expert 
millers, 

IT Enables you to prest:nt sugJ;estitllls of what you thi nk 
should he done for the betterment of nur ind ustry, 

IT Welcomes you to the " )·Iome of Scmolina"-the 
Durum Northwest where yuu nrc ill\' itet! to learn and 
play in thi s national school o{ expcrience. 

IT Invites everyone in the industry whether you are ;1 

member of the trade organization or not, and solicits 
your cooperation ' in heliling to sol\'e our common 
problems. 

IT Is YOUR CONVENTION-Make the best of it. 

....,;:,.-or" ... 

Convention acquaintanCe bring.-buaine .. --iiilderitariwng " . . 

John J. Cavagnaro 
Engineer and Machinist 

Harrison, N. J. u. s, A. 

Specialty of 

MACARONI MACHINERY 
Since 1881 

...;;..--

N, Y. Office & Shop 255-57 Centre Street, N. Y. 

r·HYDa~J!L.1 C·~ 
~m~~~ 

t 1 Ii. ;~J. 'SIN' 11J5I k " " h ' 1"" H.' 
HYDRAUUC MACARONI MACHINERY 

Inlh'. Parked Short·cut OUUI<I, I'Me!:ed l'!hon_ 
Prell to; Accumul.tor 8)"ltem. Dl. . cut l'I"e .. and l'UII1I'" 

SOLD WJTIl TilE EL~IES GUAR,.\STEE···FmST CLASS MATEIlIAL AND \\·OIU\.MANSIIW 

IVi hl.1, MI : ... r 
Ih"drn utknll )' ',' llIe'" 

ft_1I ft. """''''"r, CO I·,wlty i'.. 1.1,1 .. 

Ou,.,.I, l 'nl"" .,,1 
Vertlcl'l Pre •• 

.\ 

F. ELMES ENGINEERING WORKS,213 N. Mor~an St .• Chica~o. U. S, A, 
... , 
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As the oldest millers of durum wheat, we have 
had the longest experience in supplying prod­
uCls for macaroni making, This experience is 
reflected in the exceptional quality of Pillsbury's 
Semolina No, 2 and Pillsbury's Durum Fancy 
Pa tent. 

Alh,.mr 
,\11;0, 0111 
AIt""o;l 
Iblllm"" 
1I .... lun 
lIun., .. 

Pillsbury Flour Mills Company 
"Old ... ,. Mlllt'u of 1)"'"111 Wh'-III" 

l :hl(III1" 
Undnnllil 
1:1~",I~nd 

II"LI .. 
11 .... ,,11 
lno.lllln llpo UI 

Aflnllcopoll.J, U. S. A. 
P . A~(I: I,l oI U . : 

J"rk."n~lI1. 
I.". Anl1 t' ln 
\I .. ,,,,.hl. 
!oll ....... k ... 
~ .... II .. nn 
Stw'l'urk 

"hn..drl"hlll 
"'Ihhunth 
"urtll.n<.l 
"mlld .. oe. 
Mlchlllond 
SII!nll,t.lul. 

S:alnll'"u ' 
~rllnlO>n 
SprLnalleld 
S)'nle"" 
Wlliloinilu" 

Come to Mlnneal)olls! The ,,"nun1 convention of the 
N~lllonal M:lcHronl MLlnufncturcrs' Assoclalion will be 
held ut the Nicollet lIotel, Mlnncnpolls, l\1lnncsot:l, 
June 13, .-1 find 15. The trip will repllY you. 

\ 
i 
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