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Convention Proceedings

READ in this issue the reports, addresses
and general action of the annual conven-
tion of the National Macaroni Manufact-
urers Association and allied interests
held July 7-8-9, in Hotel Traymore,
Atlantic City, N. J.

RESOLVE to join willingly and actively
with vour fellow businessmen in promot-
ing the general welfare of the macaroni
manufacturing industry, an act that will
naturally reflect to the credit of those who
cooperate to this end.
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Would You Go To a General
Practicing Physician For a
Special Major Operation?’

| JHILE we have the highest regard for gen-
‘ ; eral advertising council and due respect
for the advertiser who places his Outdoor Ad-
vertising in this manner, just as we respect our
neighbor who goes to a general practitioner for
a major operation, still we are not agreeing
with either one that that is the best way to get
the mosr expert treatment.

| Many sales over the counter are decid- [
ed at the moment of purchase by \%\§ |
the appearance of the label or carton.
Does your package really help 'sell
your product? 3 :

We offer you the experience gaiped .
-during fifty years -of . effort in creating
successful labels and-cartons that have.
helped sell goods all. over the world.

‘e 9,00

O-double-A specializes exclusively in all forms
of Outdoor Advertising, for this is an age of

s
e.0 0 0,

| Consult Our Trade-mark Bureau

|
o f
2| * We maintain a bureau of brands and v 1 | SPECIALIZATION
‘o'|  trade-marks for the benefit of our cus- ., |/
*.| - “tomers.. Write us for.particufars—the,” {% ‘ a1
»|  service is free. = ‘e ! Poster
Vol - | Sl : febate ', | | Advertising
The United States Pfinting & Lithograph \? ‘Painted
: . Company '»; . ‘Displays

CINCINNATI BROOKLYN A |

8 BEECH S * 81 N, THIRD ST. | { |
BALTIMORE : - q |
A |

23,COVINGTON ST

e

OUTDOOR ADVERTISING AGENCY
OF AMLRICA, INCORPORANTED

6 NORTIENTCHIGAN AVENDL
CHeAGO

NEW YORK MINNEAPOLES [ I O L O W [P 1
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TWO STAR

The Greatest of Macaroni Semolinas

Eat More Macaroni—the

MINNEAPOLIS, MINN.

July 16, 1925

SERVICE

Best and Cheapest Food

il mMINNEAPOLIS MILLING CO.
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Friendship in Business
FRIENDS

| Life is sweet just heeanse of the friends we lmnve made

and the things which in common we share;
E We want to live on, not becanse of ourselves, hat he-
' cuuse of the people who enre; ii
- It's giving and doing for somebody else —on that all
1 life's splendor depends;

And the joy of this world, when you've summed it all
up, is found in the moking of Friemds.—The Shaft,

Seeking to promote the Spirit of Friendship in the Mae-
uroni Manufucturing Industry in this conntry, the National
Macaroni Manufueturers Associntion suecessfully spansored
u record making convention in Atlantie City thiv month,
For nearly o week progressive macaroni men from almost
every seetion of the country gathered in friendly confer-
enee secking unselfishly ways and means for hettering gen-
erul conditions for the industry,

History tells us that early man found it expedient to

“play his own game in his own way.""  Individualism quite
generully prevailed, The world was sparsely settled. Great
distances discouraged cooperation  between men in the
sense we know it today.

As the population grew eivilization developed,  Men met
nore frequently and soon learned the value of exchunging
ideas and experiences.  Friendships were mude and eulti-
vated as a protection against common dungers,

Gradually, but surely, this old tendeney of individuals
keeping their own ideas for their own benefits gave way
to a broader conception of one's duty to anether,  Some-
how, somewhere, sometime, n genius conceived the iden that
two minds were superior to one, and more so many minds
with many ideas, From this originated what husiness men
term trade conventions.

From the mutual exchange of ideas at the Muaearoni
Manufaeturers convention above referred to will come prog-
ress for the individual who attended ad for the industey
generally, Those who were a part of this important gather-
ing were fortunnte enough to get fiest hand information
such as comes only when like interests are hrought into
friendly contact.

Carrying out its prime purpose of promoting Friend-
ship, the offieinls who planned the program saw to it that
almost every important allied trade was represented.  These
brought messages of good will and new suggestions for bet-
terment, and they took back with them, in turn, the best
wishes and appreeiation of an industry of all the self help
and outside assistance it ean get,

Through Friendship comes Apprecintion, and later, Un
derstanding,

I the spivit engendered at Atlantie City can be kept
alive, old  jealousies  submerged  and  misunderstandings
avoided, the Maearoni Industey will proudly enjoy an era
of deserved progress.

Our 1925 canvention was a most harmonious one.  Fvery
one in attendanee was necorded the privilege of “speaking
his picee’ freely. M who addressed the convention were
aceorded the vespeetful attention and the courtesies that
trnined business men ean be expeeted 1o show those wlose
expericnees peemit them to speak knowingly on various
puints of common interest,

From every side, assoviation members and nonpiembers,
alliedd tradesmen and other representatives, words of praise
are spoken for the faie and able handling of the convention
by President Henry Mueller and his able stufl of assisting
oflicers. “This sineere appreciation is a suflicient recompense
for many weeks of worey in preparing for the enlighten
ment and entertainment of the leading interests of the mae-
aroni industey in one of the best conventions ever helid un-
der the auspices of the National Associntion,

This sume spirit will he passed on 1o the new stadd of
officers. TCis hoped that duweing the fiseal year of 192519246
every assistanee will be given them to the end that their
progressive administeation of our nationn]l affuirs will re
dound to the henetit of the whele industrey.

The comvention is over, Those who attendel ave * pepped
up’” with new ideas and hoader viewpoint, The spivit of
Friendship engenderad therve shoubd Tong Tive, 1t should
spread o all those whe were unable to attend. Anern ol
better understanding should avise. 10 this e the epse, we
should all profit.

When in need we nantureally tuen 1o o feiend. A gowd
friend seldom fails us, The National Maearoni Manufae-
turers Associntion aims fo be the teae feiend of every maea-
roni and noodle maker in dmerviea and will be it they will
let it. .

In Friendship’s nnme let us carey on for the progress of
the individual and the welfare of the industry.
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Spaghetti for Orphans

Society folks and movie stars joined
in serving a delicious meal of spa-
ghetti to the orphans last month in Los
Angeles, It was a gala duy for the lit-
tle homeless children, who gave proof
that this food when properly prepared
is highly relished by little ones.

Justice Joseph Marchetti of Los An-
geles supervised the cooking of spa-
ghetti and the preparation of a tasty
uctompanying snuce. He was nssisted
in serving by several of the leading
stars of moviedom from Hollywood,
under supervision of those well known,
silent aetresses, Sally Long and Clara

the Macaroni

that city to subseribe its quota toward
building the Connellsville stadium, 1t
thus heeame one of the first 1009% mem-
bers of the Cement club, The employes
of the firm were placed on the honor
roll of the Cement club through contri-
butior of 100 sacks of cement valued
at $65. to the publie work sponsored by
the ficemen of that progressive ecity.
Once more does & macaroni manufac-
turer come to the front in & community
activity, proving interest in the wel-
fare of his home town.

Buys Bronx Faoctory
The Weatchester Macaroni Co., Ine.,
of New York, has purchased the fac-
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Industry

that wrecked the Randazzo Manufae-
turing & Importing company's plant at
Ninth and Carr sts. Quards were
placed by the insurance companies,
which are investigating the fire thut
caused a loss of $125,000. To protect
its own interest the company also
placed 2 watchmen, the police joining
in maintaining a watch as an impartinl
body. John Randazzo, one of the 3
brothers who own the company, wel.
comed the investigation. The loss was
partially covered by insurance.

This is the third explosion in this
plant in 4 years, The first occurred
April 26, 1921, doing little damage.
Second was June 19, 1923, wrecking

A Simple Lesson in Arithmetic

21 Years 4 Sound Principles =+ Reliability
21 Years — Destructive Criticism
21 Years X Self-management

21 Years = Unselfish Support . =

Good Will
Valuable Experience -
Advancement

National Macaroni Manufacturers Association = Result

An easy problem that macaroni manufacturers alone
can solve for the betterment of the macaroni industry

Horton. While the occasion afforded
society folks an opportunity to do some
charity work, the little ones profited by
it and consumed many miles of spu-
ghetti.

Macaroni Man Noted Yachtsman

Macaroni manufaeturers, especially
those along the DPacific coast, are
watching with interest one of the long-
¢st and greatest yachl races in history.
They are interested because one of the
entries is handled by a leading maca-
roni manufacturer of San Francisco,
Mark Fontana, president of the Fon.
tana Foods company, is the yachtsman
referred to. Iis entry is the yacht
“*Shawnee.”” The race is from San
Francisco to Tahiti, in the Samoan
group, 3700 miles distant, Aeccording
to last reports Mr, Fontana's yacht had
covered more than 1500 miles of the
distanee and was making steady head-
way for the gonl. As the knowledge of
his entry in the race spreads macaroni
manufaeturers everywhere will he pull-
ing for victory for their fellow trades-
man,

Macaroni Firm Boosts Stadium

The Connellsville® Macaroni  com-
pany of Connellsville, Pa., was one of
the first large industrial concerns of

tory at Baldwin and Railrond avs., and
Mechanies st. The plot is 200x240. It
will be used to house the greatly ex-
panded macaroni and noodle unit of
the company.

Bupply Macaroni to Bohool
The Imperial Macaroni company of
Butte, Mont., encoursged the Miner-
Rex  cooking school conducted last
month in that eity by Miss Jeanette
Beyer hy supplying the macaroni and
noodles needed in the school. The ex-
hibit and demonstration were the most
interesting events for women during
the summer season. Daily talks were
the features of the school work., In ad-
dition to the proper preparation of
various fonds, correct methods of serv-
ing were outlined. Miss Beyer stated
that a perfectly appointed table is a
murk of civilization, and properly
cooked foods served from such a table
are more appetizing and healthful than

foods which are carelessly served.

Guard Fire Ruins

Constant watch was maintained last
month while workmen were busy clean-
ing away the ruins of the macaroni
factory destroyed by fire May 19, in 8t.
Louis. It was expected that the ruins
would reveal the eause of the explosion

the, building and damaging adjacent
structures to the extent of almost
%160,000. The third and last explosion
May 19 gutted the building.

Incorporate Mt. Vernon Company

The Grand Macaroni company of Mt.
Vernon, N. Y., was incorporated last
month under the state laws. The pa-
pers filed show a capitalization of
$26,000, practically all of which is
owned by the incorporators, who are
C. Rezza, I". Rezza and D. DBattista.
Definite plans have not yet heen an-
nounced hy the new firm,

Employes Picnic

More than a hundred employes of
the Peter Rossi & Sons company of
Braidwood, 11, and their families en-
joyed an annual outing Suturday, June
20, on the beautiful Kankakee river.
The firm provided the *‘eats’’ and en-
tertainment. Games were played be-
tween teams representing various de-
partments of the plant. Two mewmbers
of the firm, Felix J. and Henry D. Ros-
si, supervised arrangements for this an-
nual June event to which the employes
look forward eagerly.

True in industry too, ““The biggest
bower doesn't always lead the band.”

Hotel Traymore, Atlantic City, N. J., where the conference was held,

Macaroni Conference a Success

llarmony and progress were the pre-
dominating features of the 1925 confor-
enee of the Maearoni Industry of Amer-
ica held July 7-8-9 in Hotel Traymore,
Atlantie City, N. J. This very success-
ful and history making gathering was
sponsored by the National Maearoni
Manufaeturers association as its 22nd
affair of this kind,

Making up for the prophesied record
hreaking attendance by ““pep’’ and en-
thusinsm by the progressive manufac-
turers who composed this year's con-
vention, action taken there may be far-
reaching in effeet, if the spirit shown
does not die down as the enthusinsm
cools,

eld on the cooling shores of the Af-
iantic at a season when most of the
country suffered intense heat, the de-
liberate actions of the conference tend-
ing to harmonize all interests in the
trade angur well for the future of this
important food industry,

Many of the old “dependables’ were
conspicuously ahsent, Some were ill,
others were tied up otherwise and a
few would not come away from their
homes on the eve of or immediately
following July 4. Therefore the cast-
ern manufacturers were most promi.
nent in the conference, heing within
casy reach of the famous snmmer re.
sort that entertained the 1925 gather-
ing of macaroni men,

The usual number of allied trades-
men were there, loyal as ever, striving
willingly and continuously to make the
meeting  construetive and  pleasant.
Credit is surely due for this feature of
the convention. Several hrought nlong
the ladies and some their entire fam-
ilies. Unfortunately the expected com-
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Officers of
National Macaroni Manufacturers
Association
Year 1925-26

President........... .Hwnry Mueller
C.F, Mueller Co scrrey ULy, N, J.
18t Vice President.......E. Z, Vermylen
A. Zeregn'n Buns, Nrooslyn,
2nd Vice President......... H. D. Rossl
Peter Hossl & Sons, Hratdwood, 1l

Treasurer Fred Becker
Plaffmop Erz Ne Co., +levelaml,
Director.............. Wm, A, Tharinger
Tharinger Mucaronl Co., Milwaukee,
Director.....covvvevnvnn... A, C. Krumm
A Krumm & Son Macaronl Co.,
Philadelphin,

DIPEEtOr. ciivocviceiiosnnny J. V. Canepa
Jno. 1L Canepa Co,, Chileago,
Becretary....cooivvenrinnnne M. J. Donna

Hraddwuowd, 1

hinution Business amd Vaeation trip did
not appeanl as strongly as it was expeet-
ed, though the weather could not have
heen move pleasant and a gathering of
kindred souls more enjoyable than was
the Atlantie City convention of 1925,

The meetings throughout the 3 days
were held in the airy, spacious and
heantiful **Belvedere Room’ specinlly
assigned by the hotel management for
the comfort of the maearoni men, he
convention hall was excellently suit-
able, facing the peaceful Atlantie ocenn
whose salt laden hreezes cooled the fe-
vered brows of the conventioners who
faithfully attended all of the sessions.

The open meetings were harmonions
and instroetive.  They brought togeth-
er the varied interests in the teade on
n most friendly footing and as n result
real construetive action was taken thut
is expected later on to shower henefits
on the whole industry.

The closed sessions were murked hy
free und unlimited diseussions of the
many - pertinent  problems, ineluding
nbuses best known to the guilty ones
and generally condemned by the fair
minded  munufueturers,  Here every-
thing was handled withont gloves, A
spude went by that name,  But when
the convention drew to a elose misun-
derstandings of months and years had
heen praetieally all eleared nway amd
the foundation laid for greater har-
monious and peaceful eooperntion for
the trade’s promotion and  advanee-
ment.

Throughout the whole 3 duys the
floor of the convention was free to uny
il everyone who was or is in any way
interested in our husiness. Valunble in-
formation was diberally hroadenst and
the general result was that who did ar-
tend left with new ideas, hronder views
wind afirmer determination to carey o,
individually and collectively, for the
ndvancement of what most present il
mitted is one of the most importam
food trades in the world.

The weather was sufficiently variahle
to suit every taste. With o progriom
of merit, un nevay of intluentinl, foree.
ful amd experienced  speakers and a
willingness to confer for common wl-
vantage, this homogencons gathering
responded willingly and determinedly
to promete a west progressive and en-
thusinstic program ol trade promotion,
based on a friendly understanding of
the rvights of competitors, distributers
and consumers,

Henry Mueller of Jdersey City was re-
eleeted president of the National Maen-
roni Manufaeturers assoviniion for the
192526 term. Boeked up by an efi
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cient board of directors and the pledges
of cooperation by the assembled mem-
bers and representatives of the allied
trades he starts his new duties with
confidence that hodes good for the mae-
aroni men of the country.

OALL TO ORDER

The convention proper opened when
President Henry Mueller called to or-
der the assembled manufacturers and
guests at 10:00 a. m, Tuesday, July 7.
Prior to that hour, Sccretary M. J.
Donna had been busy enrolling those
who wished to register, passing out to
each his convention badge, banquet
ticket and other effects that went to
duly and properly registered conven-
tioners.

President Mueller explained the aims
and purposes of the 22nd annual meet-
ing of the national association, wel-
comed all guests to make themselve:
right at home during the week, asking
the support of the entire industry ror
the actions to be taken at this memora-
ble conference of the macaroni manu-
facturing industry of Ameriea,

Past President Frank L. Zerega of
Brooklyn, delayed by other business,
did not arrive in time to extend the
welcome ag per schedule and President
Mueller did this in an able way that im-
mediately put all at ense and this pro-
gressive meeting was on in full swing.

g £1 his annual address he briefly con-
swidered the activities of the organiza-
tion mince the Niagara Falls meeting
last year, leaving the details to be tak-
en up in the fuller and more complete
report of the secretary, e made per-
tinent recommendations that later were
adopted by the conference.

The report of the secretary was a
voluminous affair but was sufficiently
interesting to hold the close attention
of the gathering. The “‘high spot’ in
the report was the success of the official
organ, the Macaroni Journa), of which
he is editor, hut credit for whiz he
gives to the help received frore the
hoard of directors and the general co-
operation of macaroni manufacturers
and allied trades,

His big recommendation was that the
macaroni industry join harmoniously
in putting over, “FRIDAY—MACA-
RONI DAY.” Some very good and
convincing arguments were advanced
as to the timeliness and necessity for
harmonious netion in support of this
netivity that promises so much for the
trade.

Dr. . R. Jacohs. who has served as
the enforcement officer of the vigilance
eommittee of the national association,
gave an interesting account of the ne-
tivities of that committee during the
past 3 years. Much good work was
done and the foundation laid for some
stringent corrective actions, through
prosecution in the eivil courts of the
chronie cases that would not yield to
reason or sound argument.

Just before noon adjournment the
president appointed the regular con-

vention conumittees, urging the mem- .
bers to give various matters assigned
them prompt and careful consideration
to the end that early reports be made
to the convention for action, The com-

mittees were as follows:

Auditing; Henry D. Rossl of Peter Roasl
& Sons, Braldwood, Ill.; Frank De Angells
of F, De Angells Macaroni Co., Philadelphia}
A. Lambrosa of Lambrosa & Co., Brooklyn.

Nomlinating; Leon Q. Tujague of Tujague
Foods Products, Inc, New Orleans; Frank
L. Zerega of A, Zerega's Sons, Brooklyn;
Max Kurtz of Kurtz Bros., Philadelphia.

Resolutions: A, C. Krumm, Jr, of A, C,
Krumm & Bon Macaroni Co., Philadelphla;
A. Glola of A. Glola & Bro., Rochester, N.
Y.: Ted Molinari of Splendor Macaronl Com-
pany, Bogton,

AFTERNOON SESSION

I'he conventioners were slow in gath-
ering for the afterncon session and it
was 2:30 o’clock when the president
called the meeting to order.

The seeretary presented several mal-
ters for the attention of the members,
made some timely aunouncements and
then offered a resolution for n message
of good will and speedy recovery to L.
E. Cuneo of the Connellsville Macaroni
Co., who was confined in Mercy hos-
pital, Pittsburgh, Pa., following a se-
rious but happily successful operation.

The principal address of the day was
made by Dr, J. A. Le Clere of the Bu-
rean of Domestic and Foreign Com-
merce, Department of Commerce,
Washington, D. C. He had an inter-
esting subjeet, **World's Trade in Mac-
aroni,”” and he handled it in an able
manner. Lengthy and able discussion
followed, Macaroni manufacturers and
durum millers plied him with ques-
tion after question, all of which brought
out answers that were greatly benefi-
cial in pointing out to the macaroni
industry the many opporttnities that
macaroni exportation offered American
husiness men in the way of business ex-
pansion. Several well prepared charts
nided him materially in making his
many good points to the very attentive
audience,

Freoa-for-All

For 2 iiours before adjournment late
in the afternoon, the macaroni men had
their inning in an event that all had
looked forward to with much interest

. and some concern, This waa the open

forum during which every interesting
and important phase of the manufac-
turing business was considered from
every angle.

The topic assigned for dispussion un-
der that heading, *‘Protecting Our In-
dustey,”” covered a multitude of sins
of commission and omission about
which there has been misunderstanding
and sceusation. Though the situation
was quite electrical the free and friend-
ly discussion cleared away much of the
imaginary and real troubles that had
for some time prevented that degree of
harmonious progressive action on im-
portant matters confronting the indus-
try and the individual,

TARIFF naturally led the discus-

July 15, 1926

sions during the session, The natural
and continued interest of the officers
and members of the National associn-
tidn on the subjeet of properly proteet-
ing the Ameriean industry against com-
peting importers  was  convineingly
proven, not only hy making this the
lehding subject for consideration at
the convention but by an array of facts
covering past actions, It served to set
at rest accusations from several sources.

There was presented a vivid picture
of the injury being done the American
manufacturer in his home markets hy
importers who were aided and backed
by foreign governments to scll abroad,
thus extending the eredit and the busi-
ness of European and Asiatie govern-
ments and business.  While present
conditions were such as to make im-
portation feared the comeback of Rus.
sin as a wheat exporting country was
viewed with alarm, That country sup-
plied the principal macaroni making
countries of Europe with the most suit-
able wheat for macaroni purposes, and
when things hecome normal there raw
materials could be obtained by forcign
competitors at prices that will prove
ruinous to Americean business men,

The discussion further brought out
the fact that tariff was a nation wide:
problem. That while it seriously af-
fected the seaconast markets first, the
interior would feel the effect by revert-
ing the channels of trade inwardly to
the less competitive eenters of the coun.
try. It would be natural, declared one
seaconst manufacturer, for him to look
toward such centers as Pittsburgh, St.
Louis, Cleveland, Chicago, Minneapolis,
Kansas City, Omaha and Denver for
business when competition was made
too keen for him’in his natural terri-
tory, In that way forecign competition
would soon affect the macaroni markets
everywhere in the United States,

There seemed to be a general agree-
ment in the assembled delegution that
it was practically impossible to obtain
the added protection at this time, But
now is the time for preparation. The
next congress will make radical changes
in the tariff laws of the country, By
gathering information, preparing data
and otherwise preparing now for the
tariff battle of 1926, it is hoped to ob-
tain through legislation the protection
that American industry is deserving,
now and always.

MACARONI STANDARDS—Trade
evils as they exist today were generally
blamed on the rather inadequate ruling
by government bodies on the standards
of macaroni products. The present
standards are even poorer than those
in force n few years ago, and with the
thought of unifying macaroni manu-
facturing and durum millers on a stand-
ard that they would agree to recom-
mend to the Joint Committee on Defi-
nitions and Standards for adoption lat-
er in the year, a special commitiee on
standards was appointed, It was com-
posed of 4 manufacturers and 3 millers,
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At least one-half
the success of Macaroni

depends upon ihe uniform
goodness of the Semolina

That'’s why we test Gold Medal Semolina
at the mill—so we can guarantee
you uniform high quality

1 Qold Medal Semolinas are made of the very
choicest durum wheats.

First—a corps of chemists analyze and test the Durum
Wheat.

Second—a sample of wheat from every car is ground
in the experimental testing mill. The sampie of
Semolina thus obtained is actually manufactured into
Spaghetti o1 Macaroni in the Miniature Experimental
plant exactly under commercial conditions.

Third—the finished product is finally subjected to
actual boiling test.

Fourth—only after these tests have proved the wheat
equalto our high standard requirements is it unloaded
into our storage elevator.

Thus we guarantee the uniformity of Gold Medal
Semolina. We stand ready to return your purchase
price for any sack of Gold Medal Semolina that is not
up to standard in every way.

S
i~ y
\&'Asuunu CROSBY COMPANY

Why Not Now 1

GOLD MEDAL SEMOLINA

WASHBURN CROSBY COMPANY, Minneapolis, Minn.
Millers of Gold Medal Flour




with Leon G, Tujugue of New Orleans
a8 chairman. Other macaroni men on
the committee were J. B, Hubbard of
Boston, Frank De Angelis of Philadel-
phin, and Henry D. Rossi of Braidwood,
1Il. The semolina men were represent-
ed by A. J. Fischer of Pillsbury Flour

{5 Mills Co,, A. L. Ruland of Washburn
ik Crosby, and Martin Luther of Minneap-
L olis Milling company. A long protract-
i ed but progressive session of this com-
g mittee was held during the early eve-

{ ning to report next day.

! ARTIFICIAL COLORING—The pre-
vailing opinion that the one solution of
the majority of the problems confront-
ing the quality of American made mac-
aroni products would be fully and final-
ly solved when the muanufacturers

i would willingly agree to the entire.

{ climination of added coloring in their

products. Only when products are of-
fered for just what they are and not
what they are painted to be will decep-
tions be at an end. A more serious at-
tempt than ever was agreed upon to be
made this fall to bring about some need-
ed understanding on this point. Even
some of the manufacturers who have

i long held ont for the exclusion of the

i Bologna style from the operations of
the anticoloring law which seems to he
generally desired, finally agreed that
this avenue offered an equitable solu-
tion.

FRIDAY — MACARONI DAY —It
was pointed out that the suggestion
made that the macaroni industry join
in popularizing FRIDAY — MACA-

i RONI DAY struck a popular chord inf
| the press and among the people gener-
ally. Most of the leading papers made
much of the suggestion, playing up the
idea quite fully and prominently. On
due discussion that matter was left at
rest pending finnneinl arrangements for
this form oi publicity at the opportune

time.
THE SECOND DAY

Wednesday July 8 was easily the
“high spot’ of the 1925 conference in
point of attendance, high calibre of the
speakers, intense interest end wonder-
ful entertainment that the occasion pro-
vided.

The morning session was ealled to
order by President Mueller promptly at
9:30 a. m. After o friendly exchange
of opinions on several subjects consid-
ered the previous day the chairman in-
trodueed the first speaker, Attorney
Charles Wesley Dunn of New York
city, who spoke convincingly on the
subject “*Your Association and You."

Mr. Dunn reviewed the activities of
the macaroni industry and particularly
the National association aiming to. get
a higher protective rate on imported
macaroni. He expressed the view that
it weould he inopportune to press the
matter too strongly at this time, par-
ticularly in the face of the position of
President Coolidge, who refuse ! to act
on the sugar tariff in spite of the recom-
mendation of the tariff commission. He
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further added that little action could
lie expeeted now since it was expected
that the new Congress would in all
probability pass some new tariff legis-
lntion affecting the whole tariff sched-
ule. e urged preparation on the part
of the whole industry to properly safe-
guard its interests when the new tariff
legislation will be proposed.
Attorney Dunn discussed trade prac-
tices that might better be discontinued,
urged a closer study of the various
state laws concerning taxation in order
to fight against the payment of addi-
tioanl taxes in different states for do-
ing husiness, and closer cooperation for
the advancement of the industry. Iis
talk was an unusually strong one and
made a deep impression on those who
were fortunate enough to be privileged
to hear him,
Dr, . C. Blanck, chemist in charge,
Food Control Laboratory, Department
of Chemistry, Washington, D. C,, gave
an interesting and enlightening talk on
“Definitions and Standards'’ clearing
up several points on procedure that had
heen long misunderstood. His talk was
followed by a long discussion, many
manufacturers and millers taking part.
The proposed standards on macaroni
produets were considered at length and
the information conveyed that their
finnl adoption would be delayed for
several weeks in order that the maca-
roni manufacturers of the country may
determine just what they want in the
way of standards and then make known
their wants to the proper commission.
As a result a resolution prevailed for
appointment of a_ special Standards
(‘fommittec of the National nssociation
to confer with every other interest in
the macaroni trade in order to agree
on a position that the industry should
assume on the question of standards
when the Joint Committee of Defini-
tions and Standards holds its hearlng
next September.
The standards committee is composed
of the following:
Frank T.. Zerega of A, Zerega's Sons,
Brooklyn.

Leon G. Tujague of Tujague Food
Products, New Orleans,

Henry D. Rossi of Peter Rossi &
Sons, Braidwood.

A. C. Krumm, Jr,, of A, C. Krumm
& Son Macaroni Co., Philadelphin.

Erich Cohn of A. Goodman & Sons,
New York. .

This comnittee will organize, arrange
for a general conference with other
elubs and sectional organizations, ar-
rive on some agreement as to standards
desired and then meet with the U. 8,
commission in September.

M. L. Toulme, the well known and
popular sceretary of the National
Wholesale Grocers association, ad-
dressed the convention in place of John
W. Morey of that organization, who
was unable to be present. He spoke of
the great success that the *‘Phone for
Foods'' publicity campaign has gained

sl
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during its short life and hespoke simi-
Inr success for ‘‘Friday—Macaroni
Day’’ il it is equally well promoted by
combined and sustained effort on the
part of not all, but a few of the more
progressive macaroni men of the coun-
try. IHe congratulated the macaroni
industry on the success attained by
Secretary M. J. Donna of the National
association who made the first oo’
of several of the papers in New Yoik
city through his recommendati.n thas
n special day he designated each weels
for serving &0 nutritious and palatable
a produet as macaroni, spaghetti or
nnodles,

Mr. Toulme then presented a mem-
her of the Swenson Advertising com-
pany of Chicago which is handling the
publicity eampaign, who told of the
preparation  for popularizing the
“Phone for Foods' movement and es-
pecially of the interest created among
the retail grocers of the country who
joined willingly in promoting it. A
specinl Macaroni Day offers the same
problems and the sace opportunities.

Allan P.°Ames of Ames and Norr,
New York city, addressed the conven-
tion on the general advantages of co-
operative advertising of the food, He
eited the wonderful possibilities offered
for increased consumption of macaroni
products through judicious advertisirg
of the food value of these products.
The services of his firm were placed ut
the disposal of the industzy if it should
at any time determine on a united ef-
fort to “*sell its products’’ to the Amer-
icnn housewives,

The Millers' Surrrise

In keeping with the etermination
of those who arranged the 1925 pro-
gram to make it “different,” the dur-
um millers were ealled upon to take
charge of a part of the convention pro-
gram. Scheduled as a “‘surprise,” it
proved to be a real one. Realizing that
the conventioners would appreciate a
relaxation from the rather heavy pro-
gram that they had to withstand so far
the first 2 days, the millers’ share of it
was of a lighter vein. It was fitting,
pleasing, entertaining and inspiring.

This novel feature was sponsored by
the various durum mills which enjoy
nssociate membership in the Naticnal
Macaroni Manufacturers association,
These were the Pillsbury Flour alills
Co. of Minneapolis, represented by A.
J. Fischer as chairman of its entertain-
ment committee; Washburn Croshy
company of Minneapolis, represented
by A. L. Ruland; Minneapalis Milling
company of Minneapolis, represented
by Martin Luther; Commander Mills
Co. of Minneapolis, represented by W.
E. Ousdahl, and the Duluth-Superior
Milling company of Duluth, represent-
od by W. E. Sutherland. The Capital
Flour Mills of 8t. Paul were also inter-
ested but their representative, E. T.
Villaume, was unable to he present this
year,

"
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its protein value, methods of selling and
dozens of other “shop’’ problems, the
macaroni men, their ladies and other
guests gathered at 7:30 p. m, in the
completely rearranged convention hall
for an entirely different purpose—to
eat food. '

The oceasion was the annual conven-
tion banquet, an affair that is becom-
ing better every year. The 1925 ban.
quet was peer of the best of them, The
many women in attendanee added color
to the gathering giving the affair that
fine setting that was usually lacking in
the stag affairs of years ago.

The menu was up to the standard of
the famous Traymore hotel and up to
the expectations of the guests. The
service was excellent a1 the enter-
tainment of a ealibre that made even
those skepties who were on a diet for-
get their doetor’s orders to dispose of
twice the amount of food allowed them.

The tables were tastefully decorated
with seasonal flowers and so located
ns to permit dancing hetween courses.
The speakers table at the head of the
banquet hall was decked very attrac-
tively. Among those who were seated
at the table of honor were President
Henry Mueller, Viee President Henry
D. Rossi, Director and Mrm. A. C.
Krumm, past President Frank L. Ze-
rega, Mr. and Mrs. Thomas I, Toomey,
Mr. and Mrs. Leon G, Tujague, Dr, E,
J. Cattell and Dr. Thomas Darlington.

Menu eards and programs thought-
fully prepared for the oceasion were

distributed hy Secretary Donna, one

for each cover position, The diners
knew just what to expeet both in the
way of “ents’” and entertninment. The
menn program follows:

Menu

Pearls of Melon au Muscatl
Green Ollves Salted Almonds
Consomme Riche with Pates d'Italle
Palllettes with Parmesan
Filet of Lemon Sole Verdi
Breast of Milk-fed Guiney Hen Fines Herbes
Egg Noodles a la Persllinde
New Green Pens au Beurre Fin
Traymore Salad
Strawberrles Souflles Montmorency
Petits Fours
Cafe-Double
Clgareltes
Entertalnment
Musle Hotel Traymora Orchestra
Toastmaster Henry Mueller, Pre=llent
“Toaster”.......oe0 E. C. Baum, New York
“Convention Cocktall”
Dr. E. J. Cattell, Philadelphia
Vocallzation Good Fellowship
1026 COME AGAIN 1926

Those who were absent intentionally
or otherwise are invited to feast their
eyes on the above feast that their more
fortunate competitors enjoyed gastro-
nomieally at this conven'ion hanquet.
May this inspire them to attend all fu-
ture gatherings of mncaroni men for
the good fellowship and profitable ac-
quaintance these promote. 7

President Henry Mueller of the Na-
tional association served as tonstmaster
in.:a  way that may rightfully entitle
higg o be called a *‘past master.” In
n Miting manner he introduced each

Clgars Favors

speaker and presented the entertaincrs
s0 as to place them immediately ot their
ense and the listeners in & mood to
listen, This happy combination was
the basis of the very pleasing social
feature of the banquet.

The surprise of the evening was in
the person of Dr. K. J. Cattell of Phila-
delphin, renowned after dinner speak-
er, who delivered a most cheerful mes-
sage in his able and inspirational man-
ner. For nearly an hour he blended
nicely business facts with timely hn-
mor, that kept his audience convulsed
with laughter when not more seriously
attentive. This was the first time in
the history of the macaroni industry
that a spenker of national repute ap-
penred with an inspirational message
and from the reception given Dr. Cat-
tell this will be a regular feature here-
after.

E. C. Baum, salesmanager of the Joe
Lowe company, New York city, was
another pleasing feature. In an inter-
esting song and talk sketeh he kept
the banqueters in fine humor. Roars
greeted his many timely stories and
imitations and nothing would satisfy
the crowd hut an encore, that he gave
in his usual pleasing manner.

Having had a taste during the after-
noon, the ladies quartet which ap-
peared on the durum millers program
during the afternoon was ealled upon
at the banquet and responded ably and
plentifully, Several of the song hits
of the afternoon were repeated by re-
quest. The exceptionally fine voeal
and instrumental work was greeted
with prolonged applause.

Between courses daneing was en-
joyed to the straing of the ** juzzy’" Ho.
tel Traymore orchestra, Taken all in
all the 1925 banquet vas voted the best,
the liveliest and the most pleasing fea-
ture of the convention and even ex-
celed many such pleasing affairs of the
past.

THE THIRD DAY

The motto of the third day was ‘' Ev-
ervhody Tlappy?'' Evidently every
one was as the early gathering of inter-
ested manufacturers and allied trades-
men indicated, The meeting was
called to order by President Mueller
at 10 o'clock. Intercsting messages
were read from many former leaders
of association activity who for various
reasons were unable to be in attend-
ance, but whose heart and interest were
still in the work. These all conveyed
good cheer and best wishes for a sue-
cessful convention.

Secretary M. J. Donna then read nu-
merous invitations from cities seeking
the honor of entertaining the 1926 con-
vention of the macaroni industry, an
affair that is growing yearly so in mag-
nitude and importance as to attract
the attention of the leading civie bod-
ies of the country. The invitations
were referred to the business session
scheduled for the afternoon.

The first speaker of the third day
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was 1I. E. Newell of the National Fire

Waste council, substituting for T. Al-
fred Fleming, who was unable to at-
tend because of a recent operation, His
talk told of the fire hazards industrinl
plants such as ours undergo and meana
for reducing this hazard were given,
The talk was interesting and instrue-
tive,

“Promoting Health Through Proper
Food Manufacture’’ was the topic ably
handled by Dr. Thomas Darlington,
former commissioner of health of New
York city. His was a commonscnse
consideration of the serious problem of
protecting the public health by proper
cnoperation  between  manufacturers
and distributers under the guidance of
the constituted health authorities, The
subject was well handled and the lis-
teners got some valuable points on the
production of elean and healthful foods.

The old reliable, Dr. J, C. Curran of

New York city representing the Near
2ast Peliof, made a successful appeal
for great cooperation by macaroni
manufacturers in the general observ-
ance of Golden Rule Sunday. As mac-
aroni was one of the foods recommend-
od for use on the regular diet for that
day, he suggested that the producers of
this food eapitalize the advantage thus
offered. As a result of his talk a reso-
lution prevailed ealling upon the entire
industry to cooperate in making Golden
Rule Sunday this year a bigger suc-
cess than ever,

In appreciation for the general at-
titude of the macaroni industry toward,
the successful observance of Golden
Rule Sunday, the Near East Relief has
areanged to make President IHenry
Mueller an honorary dircetor of that in-
stitution, of which President Calvin
Conlidge is one of the honorary officers.

In addition the Near East Relief is
planning to publish a 12 page booklet
ealled  **Macaroni, the Life Line"
which will be extensively distributed
this summer and fall. The hooklet is
very interesting, heautifully illustrat-
ed and filled with faets that manufae-
turers will find profitable for consum-
ers to know,

The Business Session

Foregoing, the usunl lunciicon ad-
journment, the convention determined
to continue in session until all business
of the convention lhad been attended
to, As a result the business session was
unusually well attended, many remain-
ing on invitation of President Mueller
to confer and advise,

First came the report of the special
Joint Committee of Manufacturers and
Millers on Macaroni Standards, After
wrangling over the subjeet under eon-
sideration for many hours, and arriving
at & compromise that would please all
interests, it was learned through the
address of Dr. Blanck of the Depart-
ment of Agriculture that the question
of macaroni standards would be left
open till September to al'c.. more time
for ngreement. The conclusions of the
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speeial commitiee, consisting of Leon
G. Tujague, Frank De Angelis and
Henry D. Rossi for the maenroni men
and A. J. Fischer, A, L. Ruland and
Martin Luther for the durum millers,
were epitomized in the resolutions pre-
sented by Chairman Tujague, though it
was deemed expedient not to act on
them at the time, in order to allow the
speeinl joint commitice since appoint-
ed the necessary leeway to enable it to
function most efficiently.

Next enme the report of the commit-
tee on nudit by Chairman Henry D.
Rossi. Only a partial report was pos-
gible owing to the inability of the bank
to present all records, the bank heing
in the process of moving its records to
its new building. The report ns read
was adopted and the expert accountant
asked to complete the audit.

The committee on resolutions re-
ported a series of resolutions expres-
give of the attitude of the National as-
gociation and allied trades on various
problems hefore the industry and their
appreeintion of services well given dur-
ing the year and the convention. The
report was adopted unanimously.

The committee on nominations saw
fit to recommend the entire staff of of-
ficers and directors for reelection and,
the eonvention being of the same mind,
the 1924-25 officers and “directors will
agnin wrry on the work of thé organi-
zation 1ill the next convention.

President Henry Mueller expressed
the hope that he would-he relieved of
the duty that he had attempted 8o
taithfully to fill during the past 3 years,
but coneluded that he would he a good
follow, listen to the dictates of his fel-
low members and earry on for another
term. e pleaded with those present
as well o with those who were unahle
to attend to give the affairs of the as-
sociation more personul and direet at-
fention, thus nssisting him in his duties
to the organization.

On a viva voee vote the reeommenda-

fion of the nomination committee was
adopted and the elected officers were
extended the congratulations of all
present.
i The question of the time and place
of the 1926 annual convention eame in
for considerable discussion. The ab-
senee of 80 many lenders of ' former
VOATR WS attributed to the fact that
the present dates erowded so closely on
the Fourth of Julv that many found it
inconvenient \to leave their families.
The opinion was voiced that a_conven-
tion during the busy season of the year
would he hest nttended hecause one
very feldom nbjects to leaving his busi-
ness when things are going nicely and
hesitates doing so when it's a fight all
along the line to keep the husiness ma-
chine running smoothly. . _

Though more than a seorce of cities
had extended cordial invitations to the
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later. Chicago and Minneapolis were Eh t f"rﬂ'u'ﬁ"f-" ----- Cerariaees Neghl?o::
nti as. L. LA +++1+Chica
mentioned aa prphl\\:ﬂe l;m‘.m“cﬂ] n{‘{ Harry B. Leviston....c.-eee ...Boston }
the 1926 meeting, the idea being to hold  charles W. Dupn...cooene New York \
that meeting in the coentral west next M, L. Toulme New York !
year. Macaroni men ull over the coun- SGIER.aBr:Ilhﬂ-- "l;i-il'&hlln.r:o
v v invi > H 1 2 , E. Bchaefle . elphia
try are l!ll]‘-lli‘l]. ‘tulm n'dfm lllul:n- s}lggci::; Tl TN Yor }
tions to the seere ary for Inter consid- 5, Fleming...... New York
eration by the dircetors. Dr. Thos. Darlington... New York i
Shortly after 2:30 p. m. Thursday Dr. 3. C. Curran...... New York
July 9, the small hut determined group f;.c;_oav:;‘“""" . ':‘:‘: :,2::
of men representing the highest idenls AT et e
of husiness arose to register a final vote
of tribute to those who in any way con- Resolutions i

tributed to the suceess of the most suc-
cossful convention of the macaroni in-
dustry, which was hronght to a fitting
close by the fall of the gavel in the
hands of President Mueller at the con-
clusion of a brief but timely closing
message to these present and through
them aund the Macaroni Journal to the

Committee on resolutions has fully con-
sidered the various matters referred to us,
Would recommend the tollowing resolutions
for your conslderation:

\Whereas, we highly appreci:te the efM-
clent and self sacrificing service of our hon-
ored president, Henry Mueller, through
which he advanced the cause of our asso-
clation, the wellare of our {ndustry, helped
to unite and stimulate the varlous interests,

absentees.

thus endunrin; himself personally and offl-
A clally, therefore, be it
Resolved, that we extend to him our heart-
Those Who Regwtcrcd felt thanks and sincere appreciation.’

Henry Mueller.....coocvnmeneees Jersey City Whereas, the board of directors and the
A, G KRUMM.onvannnnnnrnees Philadelphla  varlous standing and speclal committees
Henry D. ROsBl....cionesnrnnes Braldwood  have fulfilled thelr duties with honer to
M. J DONNE.L .ooarearnenanrnesens Braldwood  themselves and with credit to our organliza-

tion, therefore, be it
Resolved, that to them Individually we

extend our appreciation of dutles well per-

..New Orleans
ong island City
.Brooklyn

Leon G, Tujague...
Emanuale Renzonl,..
Alfonse Lambrosa.....

J. P, Weldenhamer.... Lebanon  formed.
Thos. H. Toomey...... ....Brooklyn Whereas, consclentious macaronl manu-
Max KurtZ......oooe *'Philadelphia  facturers throughout the country have seen
Frank De Angells....... . .Philadelphla  fit to make voluntary contributlons to en-
Frederick Margareten.....cc...- New York  able our vigllance committee to tunction
Jesse B, Hubbard...ocoeenmrnenennss Moston  properly and efficlently, therefore, be it
T, MOIINAR] .o vavnrnrnnrrnannes East Boston Resolved, that the thanks of this body be
Alonso Glola...ooovevrrirareeess Rochester  extended every contributor and that we Bo-
Erlchi GORN ..o aorrmasarnnnees I 'New York  liclt tualr continued support of this Impor-
Jerome 1. Maler. covaviiirananes New York tant and necessary work of cleaning up the
E. H. Walker....oooierronsrans Philadelphla  decreasing number of abuses of this kind, as
Hugh Graham,....ooeimeeenees Philadelphla  the result of the activity of our viglinnce
Geo. J. McGee......qs .Philadelphia  committee.
Frank L. Zerega....c..:» .Brooklyn Whereas, the machine bullders, supply
Robt. H. Leggat......ccoevee .Fulton firms and the duvrum millers have consist-
G, La MAFCE..coorrrinrrrnsnnnnnsens Boston  ently promoted the best interest of the in-
A. W. Robertson....oeesreereer Clarksburg  dustry and of this assoclation through per-
Samuel Mueller...oovoermnneees Jersey City  sonal contact with their trade, therefore, be
sldney KUMZ. . oocaiererneenes Philadelphla |t
Jos, Fu JOY.coaresnnnrnnnaneonnens Brooklyn Resolved, that we fully commend this
Danlel Maldarl....covavanenncnes New York fine spirit and pray its continuation for the
Carminl BUFIEO...ocsusrssasnnnses Brooklyn  mutual benefit that It brings.
Conrad Ambrette.....cooraesraners Brooklyn Whereas, speakers of renown, government
A. Bonamlco... Hoboken  officlals and representatives of the various
Frank A. MOtBa. . .ooorarrrarareanrets Jollet  supply, distributive and other busineas In-
J. E. Coolbroth,..... Minneapolls  terests have anpeared before us, bringing
F. C. Blanck......coet v us messages of good cheer, lnvaluable ad-
A, B, Bennett.....cocorarannnens vice and a sign of unselfish service, there:
C. L. Pancoast fore, be It
Erwin Flascher....coovees Resolved, that to each and everyone of
Dwight K. Yerxa...ooooeeernmeesss Buffalo  the speakers on our Program be extended
Ralph Mastrojannl....ieeeseenenas Brooklyn  thanks of the Natlonal association and the
J. A, Le Clerc...... ...Washington  appreciation of the entire Industry.
Arthur Bimonettl. . coovnreinrees New York Whereas, the officlal organ of this asso-
B. R, JAcobB...ocreerresriees Wathington  ciatlon, The Macaroni Journal, renders n-
Joseph De Franciscl.covorsveennes Brooklyn  valuable service to our Industry and every
Joseph C. Marcelllno..corvvrcanen Brooklyn  interest connected therewith, therefore, be
C. F.Yeager......cent . ...Chlcago It
W. H. Butherland... ... Duluth Resolved, that we individually and col:
C. M. 8. Langlone..... .New York lectively pledge our support to this publica:
W, E. Ousdahl...... ..Minneapolls  tion by alding in enlarging the list of sub:
E, J, Thomas....... " Minneapolia  scribers, In Increasing the number of ad-
Geo. B, Johnson.....vveee ...Philadelphla  vertisers through recommendation of this
L. G Bmlthe.cocarsnavonasnnns Philadelphla  veluable medium to the various supply firme
A. L. Ruland...... ..s..Minneapolls  with which we do business Individually and
. Theodore 8. Banks...covnrnrnaes ....Buffalo by means of trequent submittal of news

noles, personal items, and’ short articles of
interest, give to It the personal touch that
our secretary and editor suggested In his
Chicago  report.

Resolved, that all macaroni, both domes-
tic and forelgn, be required Lo carry on label

Edgar O. Challenger.
and on box, the proper commercial deslg:

mucurt'ml men, it was found expedient  gead” AL Hamitton....... Chicago
to leave the matter in the hands of the  Walter J. Btéckman....... ““Now York  natlon, of the clussification of hst. OF
new board of directors to determine A, J. Flscher...oooeieeennenens Minneapolls  other cereal products, contalned _thereln,
e by SR S Sy e el b f———— tirs Lasiaee § pance v P s 1 i i i kb e -t S 34 RS RS Spakadt o
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from which the macaroni was made; sald
classification to be In accordance with the
practices and usages of the flour trades.

Resolved, that we endorse and urgs all
our members to do all In thelr pows, to fur-
ther the observance of Golden Rule Sun-
day, Dec. 6, 1925, to the end that the Near
Enst Relief may continue ite humanitarian
work among the destitute children of the
Bible land,

Resolved, that our assoclatlon be repre-
sented on the National Golden Rule com-
mittee through the person of our worthy
president.

Whereas, in addition to thelr usual con-
cern for the general welfare of and Interest
in the progress of the macaron! industry
duy after day, the durum millers—nssoclate
members of the Natlonal Macaron! Manu-
facturers assoclation—provided some timely
and pleasing entertninment a8 & welcome
innovation on the usual hard conventiou
work of the past two days, therefore, be It

Reso'ved, that the entire membership of
this ronvention, ladies, assoclation members
and other guests, join In extending to the
durum millers, collectively and Individually,
our sincere nppreciation for thelr thought-
fulness in presenting so enjoyable a fea-
ture, and bo it

Resolved. that this same appreciation be
extended the entertalners for thelr excep-
tionally fine work, and to the natlonal as-
sociation for providing the occasion and op-
portunity for so pleasant a soclal hour.

Whereas, L. E. Cuneo, president of the
Connellsville Macaronl Co, a leadlng
member of this Industry, is confined In
Mercy hospital, Plttsburgh, Pa., following a
critical and happily successful operation
and thus unable to be with us to give usual
lnufd advice and encouragement, therefore,
be It

Resolved, that the National Macaroni
MBnufacturers agsociation ynd allied trades-
men In convention assembled, join In send-
Ing him n message of good “heer and sin-
cere hopes for a speedy and complete re-
covery.

Whereas, on Dec. 6, 1923, in the course
of his address to the congress and referring
to needed regulatory legisiation, President
Coolidge sald: *“Revision of proceaure of
the federal trade commission will glve more
constructive purpose to this department:”
and

Whereas, it Is in the public Interest to re-
vise the procedure of the federal trade com-
mission to make it more constructive, Just,
economical and effective and the commis-
slon an Instrument of larger and more con-
structive and helpful service to American
business and the public ot large; und

Whereas, the Wadaworth-Willlams biil s
designed to effect the recommendation of
the president of the United States and to
secure the required revision of the commis-
slon’s procedure; therefore, be It

Resolved, that the assoclation does here-
by endorse and urge the enactment of the
Wadsworth:Willlams bill; and be It

Resolved, that each member of this arso-
ciation be and hereby s requested to ud.
dress his representative and senators In the
congress to obtain thelr support of this Im-
portant and constructlve leglislation.

Whereas, the business and soclal success
of this conventlon I8 unqueationably due to
the thoughtfulness of our efficient secrelary,
M. J. Donna, who prepared a very Interest-
ing and instructive program for the conven-
tion and a most pleasing banquet and socinl
hour on Wedneadny evening, July 8, and

Whercas, he shows this same efficient
service day In and day out as the secretary
of the Natlonal Macaroni Manufacturers as-
sociation and editor of the trade journal,
always wllling to respond, ever courteous
and generally solicltous for the welfare of
the macaron! Industry rs o whole, therefore,
be it

Resolved, that this convention thank him
sincerely for his falthful service, pledge

anew our united support and join in winh-
ing him long and continued success as the
secretary of our trade assoclation.

\Wherens, our Washington representative,
Dr. D. R. Jacobs, has labored efficiently at
the natfon's capital to watch over the in-
terests of our Industry, and

Whereas, his services as manager of the
vigilance committee of the Industry have
done some effective work In elimintting
unfalr business practices, therefore, be It

Resolved, that the thanks of this con-

. vention be extended him in appreciation of

good work, well done.

We felicitate our many friends in the
macaron! industry who have In any way
through personal or joint effort aided In pro-
moting the general welfare of our business
and recommend the adoption of the above
resolutions as volcing the prevalling opinion
in our trade on the points covered.

Respectfully submitted,
A. C. KRUMM,
A. GIOIA,
TED MOLINARIL,
Committee on Resolutions.

Secy. M. J. Donna Report

1 am Inspired by the remarkable repre-
gentatlve attendance at this the twenty-sec-
ond National Conference of the Macaronl
Manufacturing Industry of America. To me
this is a manifestation of Increased interest
in and for the future welfare of our business
which s growing rapldly In standing in the
food producing world.

It is pleasing to see In this gathering,
men who 21 years ago were responsible for
the formstion of this orgunization and many
who have been In constant attendance to
conferences of this kind for years. New
faces are present. We welcome them as
their presence inspires us to even greate!
progressive efforts,

1 feel highly honored on this occaslon
when the pleasant duty again falls upon me,
not to report, but rather to review (he en
forts made by this Assoclation during the
past year. Very seldom have 1 swerved
from my adopted policy of answerlng
today's mall TODAY and In keeping the im-
dustry fully acquainted with the progress
of affalrs of our industry through timely
bulletins and by editorlals in our trade
magazine. For these reasons to report to
you now would be mere repetition. Duty
demands, however, that | make an annual
review of our affalrs, and, with your good
will and patience, here goes,

S8ERVICE

A Trade Associntion to function efficient
1y must give “Trade gService! There are
many such services which an organization
like ours might glve. They depend, how-
ever, on what the macaroni manufacturers
want and will fully support. Our small
membership and resultant limited ircome
restricts the number though not the quality
of our service, Our “Trade Bervice” will
{ncrense with our growth in membership
strength,

This s the day of organization. Even
our government recognizes the value ol
better organization of business and Is en-
couraging efforts along this line, both do-
mestlc and forelgn. Through organized
actlon an industry can attain ideals that
few Individunls can even aspire to.

Has organization attained its full growth

' in the Macaronl and Noodle Manufacturing

Industry? 1 would say,—Not Yet. Though
organized 21 years ago. we are still small
{n numbers and limited In service. We may
not have accomplished all that may have
been expected of us, but who Is there
among ur who will say that during this
period wo have not been the source of con-
siderable good to this Industry?

In unfon there Is strength. The day of
individimlism 18 past and that of business

o P
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‘cooperation s here. Every day and In
every way we are more and mory snpressed
with the truth proven by the anclent king
who called together the strongest men ovr
his kingdom and Invited them to break a
bundle of fagots which he had tled together.
They pulled, strained and grunted, but the
organized bundle held. The king then un-
tied the bundle, called upon n little lad to
break each stick separately, which he did
easily, thus accomplishing what the strong
men failed to do, This same principle ap-
plled to business becomes a trade assocla-
tion. Without it an industry fails to keep
pace with the advance of modern business
nlmt succeeds through thorough organiza-
tlon,

DIid you ever notice that nobody ever Im-
poses on lornets? Why? Because they are
organized, 1 will emphasize this polnt by
reading to you two verses from Rudyard
Kipling's poem: .

It ein't the guns or armament

Or the funds that they can pay,
But the close cooperation

That makes them win the day.

It ain't the Incividual
Or the Army as = whole,
But the everlasting teamwork
Of every bloomin' soul.

That is what counts; that Is the real
thing. QGive It to your Natlonal Assoclation
and It will glve you the very best kind of
“Trade Bervice.”

INDIFFERENCE

The greatest drawback to successful
trade organization service In this and many
other industries appears to be “Indiffer-
ence.” Very seldom Is one found who actual-
ly opposes his trade association but alto-
gether too many thoughtlessly permit more
willing ones to carry the lond. Here we are
on the Atlantlc seaboard In an Important
conference of our Industry, Within a radl-
us of 500 miles of this beautiful place are
situated approximately 400 plants. How
many are represented here?

True, the noodle makers, the bulk manu-
facturers and the package men send nwid
the cream of the craft, but the majority are
al home running thelr brakes and presses,
oblivious of this‘gathering und Its worthy
purposes. They know not the meaning of
cooperation,

If a firm I8 of a callber sufficlent to be
listed as a manufacturer of our products.
that firm should feel privileged and be most
willing to permit one of its ofMcials to glve
at least a few hours a year to the general
work of boosting our business through
better understanding that business acquain-,
tance promotes.

PURPOQSE

The one prime purpose of the Natlonal
Macaronl Manufacturers Assoclation is to
glve and to recelve trade service. We hope
through friendly gatherings of this kind to
come to some ngreement as to just what
‘onstitutes right and wrong business princi-
Mes and knowling this enable us to do away
vitn the need of constantly watching our
sompetitors, Our competitors should be
wur friends, not our enemies.

‘The Romans of old had only one word
for stranger and enemy. To them a
stranger was an enemy and was accordeil
the same treatment. Civilization brought

. Drogress. Now a stranger or competitor I8
no loriger looked upon as an enemy, but a3
one whose acquaintance we should cultlvate
through meetings of this kind. Here we
hope to appreciate the fact that competitors
are real human belngs, willing to llsten to
reason, anxious to be convinced by sound
arguments and ready to cooperate for the
cymmon good. <

May every one in attendance ald us dur-
ing the next 3 days to attain this one big
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': Introducing

| THE “CLERMONT” FOLDING MACHINE

for
Noodles, Fidellini, Vermicelli and similar products

The “CLERMONT"” Folding Machine attached to the “CLERMONT" Noodle Cutter

Another ]abor_ saving device for the manufacturer.
Another contribution to the trade.

Another step in pro f i i

tep i gress for the benefit of the industry.

Another link in the “CLERMONT" chain of economic production ma-
chinery, designed to produce a quality product more profitably.

Also manufacturers of
“CLERMONT"’ Triplex

Cnlibéntir;‘g Dough Fancy Stamping Machines
reakers, for the Bologna Style
Noodle Cutting Machines, Noodles,
Calibrating Dough Mostaccioli Cutters
Breakers,

Dough Breakers Noodles Folded with the

“CLERMONT" Folding Machine

Write for detailed information and catalogue

CLERMONT MACHINE COMPANY

77-79 WASHINGTON AVE. INCORPORATED BROOKLYN, NEW YORK
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purpose of this organization, the promotion
of Friendliness nmong competitors,
ACCOMPLISHMENT

How often are we confronted with the
question: “What has the National Asso-
clation done for the Macaronl Industry?”

The good thut sny orgunization does for
ita membership 18 not always of a nature
that you can place your finger on uny Bpe
cific accomplishment or point out apecial or
direct benefite, However, the benent m
there. The very fact that you have a Na-
tlonal Association is beneficinl, The gen-
eral welfare of the macaronl Industry is
something nlmost intangible, yet it Is ap-
parent to those who wish to commend good
work. To those who seek only to criticise,
no good 18 ever seen In anything.

1t 1s easy enough to be a good critle,—
anybody can find fuult. The Bible has been
found faulty by many, as has been the work
of the world's greatest Man, What this
world needs, the macaroni Industry Includ-
ed, Is more competent apprecinters,—Manu-
facturers who can see and help others to
gee, the real value of harmonious coopera:
tive effort.

Having nccomplished much in a quiet but
conslstent way, what can the National As-
soclation do in the future? The anawer 18
in your hands. If the better clngs of manu-
facturers will get properly behind the Indus.
try's national organization with the true
spirit and with the vim that they are capa-
ble of showling, our future accomplishments
will satisfy us and surprise the unbellevers.
There always will be critics and knockers.
There are even occasions when knocking is
justified, os, for example, when it will open
the door to better things. If that has been
the purpose of the criticisms, then the end
justifies the means and ours will be the
glory. We will always welcome construce
tive criticlsm.

MEMBERSHIP

To be us successful as we alm to be the
macaronl nssoclation should have the un-
divided support of tie big majority of the
progressive firms of the country. With this
in mind this office has made solicitation
after solicitation of nonmembers, pleading
with them to cooperate with us in promoting
the general good of our common business.
The result has hardly been up to our expec-
tation, primarily because these solicitations
jacked the personmi touch that scems 8o
essentlal in getting a firm's name on the
dotted line of a membership blank.

I am now more convinced than ever that
a personal solicitation I8 worth n dozen let-
ters or circulars, Our financés do not war-
rant our nsslgning this duty to any particu-
lar officer; hence, it must be undertoken by
the members who are allve to the value of
a strong organization. One of our members
has suggested that we draft a plan whereby
the value and purpose of the National Maca-
ronl Manufacturers Association be proper-
ly and fully SOLD to nonmembers. This s
a fine suggestion and we hope that a plan
will be devised this year.

The results of our drive for new members
during the past term has not been discour-
aging as tho following membership repurt
shows!:

Reg.  Asso,

Membership reported July T,

1924 suiivacnnnnnguenannas 5

New members during past

et I i g |
Total to be cccounted for 69

Dropped ....eacecnssiainiies B0

Membership July 7, 1925...... 63

(A gain of 8 members for the year).

Of those dropped 2 are defunct firms, 3
withdrew und 1 was suspended for arrear-
ages in dues. Of the present membership

RN K-}

_all except 4 have paid thelr 1926 dues and

received thelr new Membership Slgn.

Our newest member, who rejoined us last
month, showed so fine a spirit In.making his
application that we are proud to quote

briefly from his letter, He said: “1 am In-
closing a check for $100 for dues for 1026,
which I understand s the dues of the high-
est class, 1 certainly don't see how any
macaroni manufacturer can afford to stay
out of the Natlonal Associntion at o cost of
not more than $100 per year, and certuinly
not when the smallest manufacturer can
get under the wire for as low as ten dol-
lars.”

Would It not be wonderful Indeed If most
or all of the batter class of manufacturers
would view the value of & national organiza-
tion In the same light as thls wolcome mem-
ber! May this fine spirit Inspire others to
do llkewise.

Another member who jolned in 1924 sald:
“] withdrew from your National Assoclation
when you ndopted the very high rates c’
dues two years ngo. 1 have been ashame.
of my action, 1 have felt lonesome, @

stranger among men (n the same line of
business, 1 sincerely hope my thoughtless-
ness in the past will be overlooked and that
1 will once more be accepted as a member,
more delermined than ever to shoulder my
share of the responsible work of uniifting
{he macaroni industry.” This Is another ex-
ampls of what it means to be fully sold on
the value of a National Association and of
the obligation that one feels he owes his
industry.

We have invited the entire macaronl In-
dustry to attend this conference, not with
the iden of embarrassing them by soliciting
thelr membershlp, but to prove to them the
need of some central organization that will
promote meetings of this character and be-
tween meetings stand for and speak for our
industry. If this appeals to nonmembers
we wlll appreclate and welcome thelr mem-
bership.

FINANCES

From the detalled report of the account-
ant who audited our books, which will later
be read to you, we glean the following facts
about our finances;

Our receipts for the fiscal year 1924-26
were slightly less than the amount expend.
el for assoclation work. The total, not
including voluntary contributions to the
Vigllance Fund which is kept ns a distinct
fund, was $12,872.20. The expenditures
totaled $13.482.06, Our balance on May 31,
1926, was $885.31,

Of ovr totnl Income, $4,135 was for dues;
$7,113.06 for advertising in our Macaronl!
Journal: $537.16 for subscriptions and $1,-
101 from miscellaneous sources.

Our blggest expense was for editing and
publishing our trade paper, which cost us
$3,022.35 for the year. For Assoclation pur-
poses we spent $6,021.11.

It will be seen from this that we are just
barely living within our income, which can
be increased only through an enlarged
membership and the sale of more ndvertls-
{ng space to our supply firms. - May both

-
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these fall to our lot, with your help, this
year.
. & 8

With no particular reference to priority
of importance, I will briefly review the varl
ous matters serlously consldered by this as-
soclation since our last conventlon.

Tarltt

Over o year ago the whole Industry—
bulk manufacturers, pockage men and
noodle makers—voted strongly in tavor of
a petition to the United States Tariff Com-
mission for an increase In the presert duty
on macaron! products that would give the
American Industry adequate prolection
agalnst the Imported goods that were and
are now flooding our seacoust markets,
Free wlll contributions were made by all
classes, ALl our last convention you re-
afirmed this attitude and again pledged
your moral and financial support.

A fulfillment of our hopes has so far been
impossible, In spite of several well pre-
pared, und to us convincing briefs drafted
by a most learned counsel In American
business circles, alded by Individual manu.
facturers and other groups, not overlooking
our friends the durem millers, the United
States Tarlff Commission fs still uncon.
vinced, judged from its silence. We are
not discouraged and will not glve up tne
fight. We will carry on till every means
has been exhausted for obtaining a much
needed higher protection against the cheap-
er made forelgn products. H

Subsequent reports will tell you In detall
just what hns been attempted and what
are the plans to bring success o o move-
ment that should have the solld backing of
all whose very husineas is at sinke. We ap-
preciate the help already given us in this
fight and solicit your continued support, ir-
respective of who leads the fight for added
protection.

Anti-Coloring

At our last convention following what we
took for granted was a general appeal for
protection agalnst the unfalr competition
created by the sale of colored goods, we
sought to take some corrective action.
Through bulletins and In our Macaronl
Journal we advised you from time to time
of the attitude of the induatry as shown by
referendums,

Despite this apparent fuvorable expres-
slon wo found It expedlent to proceed slow-
Iy because of the loud objection of a minor-
ity. May It not be that what we hesltate
to do voluntarily may be forced upon us
even more rigorously by legislation? This
might be the case if the flagrant violatlona
of the past are continued. It our intended
actlon has succeeded In reducing vlolations
by publicity glven them, then our nctivity
wlill have served its purpose.

Golden Rule Sunday

With no knowledge of the exact extent
of cooperation glven Golden Rule Bunday
last year by friends in this industry, it must
be admitted that more firms should have
taken advantage of the opportunity this
feature gave us for popularizing our prod-
ucts by the wonderful publicity campalgn
sponsored by the Near Eanst Rellel.

Other food Industries have successfully
capltalized this national duy, The opportu-
nity will be presented to us again this year.
A new feature will be the publication of a
booklet by the sponsors of Golden Rule
Sunday, specifically naming macaroni prod-
ucts a8 one of the foods recommended for
use that day, and generally as a plensing
satistylng food for children, More will bo
heard of thls plan when a representative
will address you Thursdany morning.

Our Washington Office

Every progressive and worthwhile trade
organization alms to have a good represent-
ative In the nation's capital, Washington,
D. C. The object is to keep the industry
In. close -touch  with - oMcials, - business - at-
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Package macaroni is

Everywhere produced but

Takes care in obtaining low costs, so
Ease your mind

Right now and

Save pennies per package with
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Peters Automatic Package Machinery

Here are some representative concerns who use our

machinery for packaging their products:

C. F. MUELLER COMPANY, Jersey City, N. J.

FOULDS MILLING COMPANY, Libertyville, Ill.

THARINGER MACARONI COMPANY, Milwaukee, Wisc.
FONTANA FOOD PRODUCTS COMPANY, San Francisco, Cal.
A. ZEREGA'S SONS, CONSOLIDATED, Brooklyn, N. Y.

A. GOODMAN & SONS, INC., New York City, N. Y.
FORTUNE PRODUCTS COMPANY, Chicago, Illinois.

A. C. KRUMM & SON, Philadelphia, Pa.

’ Cataloy and detailed information furnished upon request.

§ cHICAGO

Peters Machinery Company

4700 Ravenswood Avenue

- ILLINOIS
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falrs centering there, new regulations, rul-
ings and Interpretations of existing Iaws.

This Asaocliation |8 fortunate In having
Dr. B. R. Jacobs nct in that capacity. His
former connectlon with the Department of
Agriculture and his wide acquuintance and
experience stand us In good stead. Our
Washington office is more than & lisiening
post., Through It we make chemlcal nnaly-
ses of raw materinls, Ninished products and
egg contents; look after law proposals and
regulations; reglster trade marks and pro-
tect registrants agalnst infringements, Ev-
ery year more und more use {s made of this
important office and macaronl manufactur.
ers who overlook doing so are wilfully negll-
=ent of thelr best interests. This service
is glven free to members In some respect
and at reduced rates where charges are 10
be made,

Legisiation

Careful watch of all proposed leglslation
in state and nation is maintained through-
out the year. Our major action during the
past 12 months was confined to a study of
laws and rulings, harmonlously working
with other food manufacturers and distrib-
uters to conserve our righta.

The Callfornia Minimum Welght Bill was
of direct interest to the trade whether one
did business In that state or not, Its feat.
ures were made known to you by timely
bulletins, California manufacturers were
dlvided on the merits of the proposed legis-
lation. Nationally the bill was considered
Inlmical. We argued that the proposed law
savored of class leglslation, and that it
would tend to draw a line between the varl-
ous interests In our industry,

In several other states arguments for and
against proposed bills were presented and
we are pleased to report that In practically
every case the best interests of the whole
industry were served by our action as an
Assoclation national In scope.

Booklet, Medical Authorities

Perhaps no other activity last year galned
for us the favorable, permanent advertising
that did the publication of the booklet,
“Food and Medical Authorities on Macaroni
Products,” contalning a complete survey of
this fleld made by Willlam Clendenin for
the former American Packsge Macaroni As-
sociatlon, In all over 650,000 of these 16 page
booklets were published and distributed,
many from our headquarters but most of
them by firms for which they were printed
by us with firms’ Imprints thereon.

These were supplied at reasonable cost
per thousand. At this very moment we
have on the press a run of 5000 copies or-
dcred by a progressive firm that has slready
exhausted its former supply but finds the
demand for the booklets yet unfilled, We
are still holding this type and will take cure
of any additional orders up to Bept, 1, 192§,
at the old rates. .

Favorable comments on this booklet were
recelved from every section of the country.
from Caneda and even from Mexico and
Europe. They came from physiclans, dleti-
tlang, food experts, domestic scence teach-
era and editors of women's pages In news-
papers and trade magazines, The latter
quoted frequently from the booklet giving
both the author and the Natlonal Assocla:
tion due credit for broadcasting such valu-
able and dependable Information about our
products,

The Macaronl Journal

Bince our lnst conventlon we have duly
registered the title of our officlal organ, the
Macaronl Journal, in the Patent Office as
the property of the Natlonal Assoclatlon.

Little need he said about the value of
our officlal spokesman, That It fills a want,
both macaronl wmanufacturers and allled
tradesmen agree. It can be Improved as
every good thing can, What It lacks most
is -that personal touch which macaron|
manyfacturers can easlly supply If they
are 80 Incllned, Along this line we would
welcome accounts of personal Incldents in
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the plant or compavy, affairs and doings of
membera that can be made public, methods
of doing business under certaln conditions,
personal views on timely problems, plans
for plant improvement and business nd-
vancement, and such similar information
as will make readable and interesting mate-
rial for a publication like ours,

Our relations with our friends, the ad-
vertisers, continue most pleasing and cor-
dial. Of this we are truly proud, We havé
even consldered their Interests as ours and
have ever striven to be helpful. As a re-
sult most of our advertisers have remalned
with us year in and year out until now our
readers know them to be reliable, depend-
able and trustworthy. '

There are stlll many supply firms who
furnish you with good materials and who
are not yet advertisers, Some new ones
will be with us this month, With the help
of you men who do business with these
firms we may soon Include them on our
roster of dependable advertisers, Beveral
macaronl firms have been most helpful
along this line and to them we are grate-
ful,

Our list of pald subscribers has shown a
healthy increase during the past year,
Aslde from reaching every macaronl and
noodle manufacturing firm in the Unlted
States and Canada, our publicatisi goes to
about a dozen foreign countries and to many
government officials. Many of the larger
firms subscribe for our publication to be
sent regularly to their salesmen on the Club
Plan especially made with this point In
view. It helps keep the salesmen In direct
touch with general conditions in the Indus-
try. More firms are Invited to take advan-
tage of this idea which has proven a profit-
able Investment for others.

Incidentally I wish to report to you that
in keeping with our known pollcy of sup-
rorting first, last and all the time, the
American macaroni industry, we have fre-
quently and consistently refused some

empting offers by Importers and forelgn
manufacturers for spacc In our publication.
We would not be doing our full duty by
you to act otherwise,

Friday—Macaronl Day

One at a time s good fishing. Many thinga
might be suggested at this time for united
and harmonious actlon by this body, but If
this conventlon will put over only one con-
structlve movement, It will have served its
purpose fully. T would llke to suggest one
that every macaron! manufacturer can fully
and profitably sapport and that s that we
unite in pulting over “FRIDAY—MACA-
RONI DAY."

Other Industries have found It profitable
to concentrate their efforts in sponsoring
specid]l daya and weeks. For Instance, we
have “Candy Day,” “Apple Week,” “Canned
Foods Week," ete. Why not a “Macaronl
Day"? Friday, a meatless day in thousands
of American homes, is a natural macaronl
day. In thousands of homes our products
are seldom served. If we can Induce them
to use our food every Friday of the year,
say a half pound each Friday, consumption
Immediately is Increased over 26 pounds an-
nually per family,

Here s something constructive, generally
appealing to manufacturer, wholesaler, re-
tailer and consumer and a movement that
we can put over very economically. Along
the llnes successfully followed by our
friends, the Wholesale Grocers In the popu-
lar “Phone for Foods" movement, the co-
operation of retallers might easlly be en-
listed and the day made & big success. The
grocer Is naturally Interestad In having cus-
tomers substitute macaronl for meat or fish
on Friday as he would then make the sale.

This Is not a new suggestion, but a time-
ly one. Frequently It has been mentioned
in our publication, Interest has already
been created in the movement as proven by
lettersa from various parta of the country
from which we wll’rgmol!.
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A Pacific coast concern writes:

“In reading one of the late {ssues of your
Mucaronl Journal we became quite Interest.
ed In your suggestion to make FRIDAY—
MACARONI DAY. We gave the dope to
neveral Pacific const papers, some of which
used full pages in putting your suggestion
before our friends. The proposal I8 fine and
it properly supported should bear good
fruit.”

An easlern manufacturer says:

“Your suggestion that our Industry join
in popularizing FRIDAY—MACARONI DAY
hits me as a ‘HOT BHOT. It should be
casily done. We may need a good slogan.
How would this one suit? ‘TAKE FRI
OUT OF FRIDAY." The idea would be to
suggest In all our advertlsing that consum-
ers substitute macaronl, spaghett! or noo-
dles for such foods as frled meats, fried
potatoes, fried eggs, etc., at least once n
week as a health, measure."

A mid-western firm slates;

“I am impressed with your effort to put
over Friday as a natlonal wéekly macaronl|
day. As a slogan 1 would suggest, ‘Maca-
ronl, the Meat from Wheat,' though a bet-
ter one may finally be adopted,

“Would surely llke to cooperate with
other macaronl men in a campaign to put
over FRIDAY—MACARONI DAY and If the
Natlonal Assoclation arrives at some definite
plans, count us in on them. Through the
thousands of our employes who patronize
grocery stores and the hundreds of our sales-
men who call upon them frequently, we
could easlly interest the retall grocers from
the profit standpoint and have them pushing
our products strong at least one day a week,
Let us do It, boys!"

This is my one and big suggestion at this
fime. If we can put over FRIDAY—MACA-
RONI DAY we will have done something
that will greally Increase macaroni consump-
tion In this country,

Appreciation

It has beer a pleasure to work for and
with the members of the macaron! industry
during the last and previous years. I have
been fortunate In having the welcomed help
of a most efficlent board of directors and
especially that of our president, Henry
Mueller, To these and to ell who In any
way alded me In dolng my duty .to this or-
ganization, especlally the durum millers,
the machine bullders and supply men, | am
most grateful, Thelr services are deserving
of your appreclation also.

Closing

Gentlemen, we are gathered here as
friends to consider, discues and understand
problems of mutual concern and to get that
broad viewpoint that can come only when
we know the opinions of others and learn
to recognize thelr rights In carrylng on
legitimate competitive business. Having
galned that proper prospective through ae-
quaintance engendered here we should de-

part as better frlends, more respectful of
each other and fully appreciative of the re-
sponsibilitles of our Natlonal Assoclation to
the macaron! Industry, to {ts members and
the allled trades and they to it.

If this meeting, in addition to thir, serves
in harmonizing all interests, all groups and
ull factions among the more progressive
manufacturers, It purpose and our exlst
ence will have been justified, and we will
have had, truly, a successful conference,

As expresslve of my appreclation of the
privilege to serve you and your Interests at
at all times, may I quote In closing, n verne
from that modern poet, Herbert 8. Stalk:

We're born to BERVICE, you and I;

And should we need the urge of words

and pen

To show us duty to our fellowmen?

The chaln of service spans the world;

And he who falls to weld his link,

l.o.l v;ukann all the rest, and lets them

sin

And sag and drag, and lose thelr power,

Decause his part 1s misaing.
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Treas. Fred Becker Report

Fellow manufacturers, as treasurer of this
trade organization, an honor which I have
long enjoyed, permit me at this time to

report to you the financlal standing of our
organization,
é Cleveland, Ohlo,
June 12, 1925,
Treasurer's Report
$1,030.91 balance on hand June 18, 1924
13,672.88 recelpts from all sources

14,603.79 total
13,479.06 disbursements

1,124.74 balance on hand June 12, 18256
Balance:
$ 885,33 regular account
239.41 vigllance fumil

1,124.74
Recelpts:
$12,876.20 regular account
676.00 vigluncoe fund
21.68 Interest

13,672.88
Disbursements:
$132,042.,46 regular account
42650 vighlanco fund

10,479.05

Auditors’ Report

Gentlemen:

We, your auditing committee, beg leave
to report that we have examined record of
wditing made by Wolt & Company of Chi-
cago, certified nccountants, and saubmit thelr
findings a8 our report.

Henry Mueller, president,
N. M. M. A,

Braldwood, 111

Dear Sir:

In nccordance with your Instructions, we
have examined the records of Past Receipts
and Expenditures as kepl by the secretary
of the
NATIONAL MACARONI MANUFACTUR-

ERS ASSO0CIATION
BRAIDWOOD, ILLINOIS
for the twelve months ended May 31, 1925,
and present ou. report as contained in the
exhibits listed below, and our comments
thereon:
FOLIO 1 EXHIB!T “A" Receipts and Ex-
penditures—General
FOLIO 2 EXHIBIT “B" Neceipts and  Ex-
penditures—Vigilance Fund
FOLIO 3 EXHIBIT “C" Recelpts and Ex-
penditures—Tarlff Fund

(The records kept by the {reasurer were

not available for examination.)
Comments

All cash recelpta as recorded In the cash
book, as kept by the secretary, were traced
to remittance sheets to the treasurer. The

-
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recelpts were divided Into varlous sources
of revenue and the footings were verifled.
All cash expenditures na recorded In the
cash book, as kept by the secretary, were
tote’c'* and checked with the voucher rec-
ord
All cash recelpts and expenditures in the
vigilance fund and the tariff fund were to-
taled and checked with the voucher record,
ns kept by the secretary. Due to the fact
that the bank was moving at the date of
this report, confirmation of the bank bal-
anves was not obtained.
Respectfully submitted,
WOLF & COMPANY.
Dated at Chicago, Illinols,
June 30, 1925,
Receipts and Expenditures
General
For Twelve Months Ended May 31, 1925
Follo 1 Exhibit “A"
Balance—June 1, 1924....0000vene *$1,030,91
Add: Interest on bank balance
as reported by F. Decker, treas,  21.68

Recelpts:
Advertlsing ..$7,113,06
Subscriptions 537.16
Association
dues ....... 4,136.00
Convention
registration
receipts ... 637.00
Booklets and
reprints .... 4564.00 12,876.20 13,928.70

Expenditures:
Journal—
Editor's salary 1,999.80
Editor's bonus 200,00
OMce expense 369.65
Stenographer’s
salary ...... 337.50
Printing and
malling .... 3,806,82
Clippinge and
subscriptions 133.86
Advertising and
cartoons ... 35.60
Registration of
magazino
title ..ouues GO.13  7,022.35

Association—
Secrelary's

salary ..... 1,909.80
Secretary's

bonus ...... 200.00
Ofce expense 367.15
Stenographer's

salary ...... 167.60
Traveling ex-

pense of sec-

retary ..... 186.00
Printing and

office sup-

plles ....... 486,71

Dues and snb-
scriptions .. 40.00
Telephone ... 63.95
Washington
representa-
tive ........ 1,364.16
Convention ex-
pense ...... 1,028,071
Auditing serv-

€8 .ennnnene 5.00
Membership signs 113.76 6,021.11 13,043.46

Dalance as per secrelary’s report
May 31, 1926..0000escneansnnnnns BR6.33

Recelpta and Expenditures
Vigliance Fund
For Twelve Months Ended May 31, 1025
Follo 2 Exhibit “B"

Recelpts:
Bubscriptions ....coeciienseenns . §675.00
Expenditures:
Dr. B. R. Jacobf.ooovvvnrarannnans 438,69
Balance May 31, 1926... 00000 e. . 28641
Pl |

July 15, 1025

Recelpts and Expenditures
Tarlff Fund
For Twelve Months Ended May 31, 1025
Fe''a 3 Exhibit “C"

Balance June 1, 1924........0000000 $428.22
Recelpts:
None
428.22
Expenditures:
Dr. B. R, Jocobs....oovnvnians veee 260,00
Dalance May 31, 1025.....00v0vnnnes 178.22

Respectfully submitted,
Henry D, Rossl,
Frank De Angells,
Alfonse Lambrosa,
Auditing Committee.

Annual Address of
President Henry Mueller

A year s not long In passing. Here we
are on the beautiful shores of the Atlantic
ocean gathered In friendly conference for
the industry's advancement. Just 12 months
ngo we met, similarly Inclined, amid the
roar of the thunderous Niagara,

For the third time I have the pleasure to
preside at the opening sesslon of the an-
nual conference of the Macaron! Manufac-
turing Industry of America, ably sponsored
by the Natlonal Macaronl Manufacturers as-
soclation. For the third time I am pleasgd
to bld you welcome—macaroni men, allled
tradesmen and guests, v

The year just ended has been n normal
one so far as the business of our associa-
tion Is concerned. True the macaroni busi-
ness has been none too good and we have
been compelled to give more than the usual
amount of attention to our private affalra
to the neglect of the business of this asso-
clation. . However we have not greatly suf-
fered either way.

Briefly, 1 will say that your Natlonal ms-
sociation has been concerned, as usual, in
matters of general interest to the Industry,
such as fighting abuses, seoking reforms
and urging more united action for the com-
mon good. The averuge macaron! manufac-

turer hardly appreciates what an economle
force an assoclation llke ours can be mor
does he even estimate its possivilities for
benefit to-our business.

My three years as your presldent con-
vinces me more than ever before of the
great responsibility of the assoclation to

the industry and individual manufacturers

to it, because of the many worthy things It
must attend to for us, and how difficult it is
to accomplish our aims and Intentions be-
causo of & very general lack of Interest, dis-
unity and indifference on the part of the
rank and file; It is a fine thing to have
you joln our assaclation, pay your dues regu-
larly and come to an occaslonal meeting,
but what really makes an efficlont trade as-
soclation {8 when the members avail them-

|
|
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selves of the combined judgment of our
group and support it 100% In agreed actlon,

My experlence In this business teaches
me that our industry should be more and
better united. After all we all manufacture
one of the world’'s best foods In some form
or other. Why should a ilne be drawn on
the basis of size, shape or mode of packing
for marketing? All our big problems are
common ones, We should join more willing-
ly und more thoroughly In solving them for
the beneft that they will bring all deserv-
ing manufacturers.

For Instance some have attempted to draw
a line of demarcation on the tariff question.
This {s & universal problem. Every maca-
roni manufacturer In the Unlted Btates will
be affected by the ralsing or lowering of the
import tariff on macaronl products. Natu-
rally the comst centers feel the effect the
first and the longest, but llke a mighty
wave this same effect will permeate ever”
sectlon of the country untll all ure affected.

Every Nght for right Is a fight for us all.
It any one succeeds In convincing the Unit-
ed Btates Tarlff Commission of the fact
that we are rightfully entitled to more pro-
tectlon against forelgn made goods and ob-
tains for us the Increase we seek, we will
commend him for his success becaus: we
will equally enjoy the benefits that this
Increase would bring. Our associntion should
not, however, be accused of dlu!nivrested-
ness in this matter. Our past nctlons prove
otherwise.
~ On the gquestion of the Abuse of Added
Coloring, neither the Natlonal assoclatlon
nor myself have had any occasion or rea-
son for changlng our previously expressed
attitude. It added coloring were not used
to make the products appear what they are
not, objections to its use would not be as
frequent nor as vehement as they have been
in nlmost every section of the country. It
is the fagrant violations that Irritate and
concentrate the prolonged attack on the
policy. Selling our goods for what they
really are is always commendable business,

Our Industry differs little from that ot
other lines. The one general ajlment s the
tendency to give too much time In watch-
Ing our competitors. A competitor has
been termed n business rival who helps us
to do better than we otherwise would. But
we can watch him too strong and harm our
own business,

I recall a story told Ly the late J. A. Wood
of the N. W. Ayer Advertising ugency that
suits this situation nicely: .

In an eastern city a boy In the early days
when bicycles were popular had become
quite an expert in riding that vehicle, He
rode when he might well be doing some-
thing else. He became a “slick” cat rider.
Other cyclists practiced tricks. Rivalry
sprang up. Soon a race was arranged with
one condition that no boy was to put his
hands on the handle bars, And so they
started down the course. The expert that
all thought would win the race, didn’t.
“Why, wo are surprised at you, Dill, that
you did't win the race’ “Well," he sald,
“ will tell you, Maybe I couldn't have won
the race anyhow, but 1 thought that I would
keep behind and see whether the other fel-
lows put thelr hands on the handle bars
and while 1 was watching them and the
handle bars, Jim passed under the wire."

The moral is, “Don't keep both eyes on
your rivals.” Keep at least your good eye
on your business., In these days of hard
competition Mr, Wood's advice Is good and
timely. You had better keep pedallng
some too, don't you think?

May 1 be permitted to repeat a recom-
mendation that 1 made !agt year—that some
way be found whereby we may have more
frequent friendly contact with competitors,
both assocaition members and nonmembers,

This would necesaitate more frequent and
better attended sectional meetings that
would promote friendship, awaken Interest
in our assoclation and the Industry's prob-
lems and give your officlals an Insight Into

the attitude manufacturers in different sec-
tions have toward varlous vital matters that
concern Individuals, groups or the Indus-
try at large.

1 strongly endorse the timely suggestion
advanced by our secretary, M. J. Donnu,
that the Natlonu] assoclation and the whole
industry Join heartily iIn popularizing
‘FRIDAY—MACARONI DAY." The propos-
al offers wonderful possibilities for Increas-
Ing the general consumption of our products
in homes where they are little known today.
We should support this nctivity to the full-
est extent, Our secretary will explain the
suggestion more fully In his report.

Before cwosing this brief ‘eport 1 feel
duty bound to publicly ackno'¢ledge my sin-
cere appreclation of the loyal support so
frecly given me by the entlre membership,
by my able and willlng coofilcers and the
representatives of the various trades Inter-
ested In our welfare. Without their help
the dutles of the president of the National
assoclation would be arduous indeed,

Our secretary, M. J. Donna, Is certalnly
deserving our sincerost commendations,
For over 6 years he has efficlently and sat.
Isfactorlly served our interests, both In his
secretarial work and ns editor of our officlal
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organ. His promptness in answering the
heavy malil that daily arrives at our head-
quarters, this correspondence growing dally
In extent and importance, has gained for our
nssoclation the good will of the multitude
of Interests with which we do business In
the course of a year.

1feel that I express your sentiments when
I say that we are truly grateful for his able
handling of our business, and especlally for
the splendid program prepared for this con-
ventlon and the excellent advance publicity
accorded this important meeting.

My term of service as your president has
been one of much gratification, bringing me
into intimate contact with the best class
of manufacturers and interested distribu-
ters, 1 was pleased o note the general
good fellowship that prevalls In our Indus-
try and the willingness of manulacturera to
cooperate for trade Improvement when they
see the light. Your suppert and confldence
1 have enjoyed. Also that of *he millers
and other allled tradesmen. May this spirit
ever ablde In our hearts.

Agaln 1 thank you and bid you one and
all a hearty welcome to this convention.
It is YOUR CONVENTION, make the hest
of It.

Report Legislative and

Vigilance Committee
Ending June 30, 1925

By B. R. Jacobs

At the last annual meeting of the asso-
clation at Niagara Falls, a resolution was
passed authorizing the president to appoint
n committee of five to be known as the
legislative and vigllance commlittee,

He amlso deslgnated me as secretary to
this commitlee with the idea that I should
work In close cooperation with the chalr-
man.

Legislative matters of Interest to the In-
dustry and Infractions of the food and other
laws which affected the interesta of the
industry were to be reported by me to the
chalrman of the committee and handled di-
rectly from the Washington office. This
was done because a large number of the
complaints made by manufacturers involved
the examination of products before com-
plaints could be made to the manufacturer
making the product. It was also found that
sometimes it was neceasary to get the ad-
vice of government departments before ac-
tlon could be taken.

At the outset 1 wish to state that we have
handled every complaint that has been made
to us without fear or favor and with due
consideration for the best Interests of the
fndustry. It has not always been eamy to
get manufacturers to change their methods,
nelther has it always been easy to obtalin
the full cooperation of law enforcing bodies
as these, many times, do not understand our
problems and are more interested in other
lines. Dut on the whole I belleve that we
have obtalned as full cooperation as we could
expect from both manufacturers and gov-
ernment oMcials and I belleve thet condl-
tions concerning law Infractions are not so
numerous now as they were & YOar ago.
Nelther do they Involve the large volume
of products that were Involved when we
first atarted this work.

To get down lo detalls we have examined
more than 100 samples of macaronl prod-
ucts on which complainta have been made.
Of this number only a few of the complaints
were not justified, that ls the sample sent
was up to standard. In these ‘cases, of
course, no actlon was taken. On the other
hand It can safely be sald that 5% of the
complaints made were juslified as examina-
tion showed., Practically all of these com-

L
)
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plaints Involved products which were de-
ficlent In eggs or were artificially color-l.
Of course you all know artificial color Ia

.not permitted in noodles or egg noodles un-

der any circumstances. Artificial color is
permitted in other macaroni products where
the word “egg” Is not used or the label,
provided the label Is marked “Artificlally
Colored.” Some complalnts recelved were
concerning manufacturers who had forgol.
ten to declare the use of artificlal color on
thelr latels. In all instances i oper label-
ing resulted after correspondence with the
offender,

In the case of noodles, however, the mat-
ter was not so simple. Some manufactur-
ers and many retallers are selllng Bologna
Style macaronl, artificially colored and con.
taining little or no eggs as egg noodles. In
fact some of them have gone so far as to
label this product as an egg noodle. In
New York city 1 visited a number of re-
tallers who were selling Bologna Btyle mac-
aronl artificlally colored and eggless, as egg
noodles and getting 18c a lb, for it. This
was brought to the attention of the henlt
department and a number of cases are on
the docket for the fall term of court,

As soon as these cases are tried It might
be well for the association to make provl
slon for giving them proper publicily as un-
less this Is done mll the efforts that have
been put Into these cases and in the en:
forcement of the lnw will be lost.

Under the sanitary code of New York
city macaroni plants are classed as bakerles
and are subject to rigld sanitary require-
ments. A sanitary survey has been ordered
by the commissioner of health and as soon
as this (s reached by the Inspection force
we will have the means of compelling bet-
ter sanitary conditions from a large number
of small plants located there,

Besldes these complaints which Involve
the composition of macaroni products we
have handled complaints involving the use
of dlstinctive names where a manufacturer
believes that this Is belng used to his uls-
advantage. For example complaint was
made that a fanciful name was belng used
on the label of a product made in the shape
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molstura limit has been fixed and the ¢gg
content has been placed on o definite mols-
ture free basls, Of the large mumber of
letters recelved concerning the standards
trora- manufacturers only one.or two be-
Ileved that the egg content War oo high and
should be reduced. Practically all felt that
tl;l)o standards were satisfactory and reason-
able.

Another matter which may be considered
of a legislatlve nature ls that of un In-
creased tariff on macaronl. As you all know
there 18 mow an import duty of 2c per b,
on macaronl products. Efforts have been
made to get the tariff commission to make

World Trade
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an investigation Into the relative cost bn
conversion here and In Italy., Nothing has
been done so far and 1 am advised that an
investigation might show that the 2 cents
now In effect more than covers the differ-
ence in cost and in that event the commis.
slon would have to repoit unfavorably on
the matter. This is the remson why the
Washington office has not pressed s re
quest for an investigation. We have the
{nterests of the Industry at heart but we
do not want to take the responsibllity in
hazarding o decrease In the tarif which
would certainly result in an ndded hardship
to the Industry.

in Macaroni

By J. A: Lz Clere, Bureau of Forelgn and Domestlc Commerce

Nearly 160 years after the signing of the
original Declaration of Independence (which .
event was celebrated so fittingly last week),
the United States became practically inde-
pendent of forelgn macaronl,

The manufacture of macaronl In this
country was untll comparatively
times carried on for the most part In rela-
tively small factories. The World War was

178 million lbs., of which Italy supplied 140
million 1bs. or 78% of the total; China, 33
million 1be. or 19%. Exports from France
amounted to 3 milllon Ibs; [rom Germuny
and Bpain less than o million 1bs. each.
The Unlted States had not at that time be-
to export macaroni in amounts suf-

TABLE |,

recent  gun
ficlently large to warrnnt the Kkeeping of
separnte statistics. (Table 1).
EXPORTS OF MACARONI|
(Milllon pounds)
1 Total six

v 1A

(1) Including 4,043,000 to Baar.
+ (2) Including 403,000 to Banr,

Italy United Btates " France Germuny Spain
vee 3.1 0.7 .

3 0.9
2.5 (e 2.0
6.5 )14 21

vl

Chinn countrles
3.2 177
151

IR
Not avallahle

the stimulus which caused the Amerlcan
macaroni manufacturer to take ifull posses-
slon of the American market with its 100
million potential consumers, and to convert
the country from an import to an export
basis. Prewar the United States fmported
over 110 million Ibs. annually. " At present
more macaronl Is belng exported than im-
ported, The small, inadequnte factory of
former days has given way to large modern
establishments, capable of producing a
wholesome food in & most attractive form
under riglid sanitary conditions and, com-

red to many other foods, at a muost rea-
sonable cost to the consumer.

The manufacture of macaroni has now
become & highly speclalized business in
which, In order to succeed, It {s necessary
to ellminnte all semblance of wasteful and
inefMclent methods, Efficlency in the manu-
facture of macaronl means the knowledge
and abllity to adapt production to the needs
of the market, both domestic and forelgn.
It is & well recoguized fact that people can-
pot be made to consume unlimited quanti-
tles of food. The consumption of macaroni
{n this country, however, has not anywhere
pear reached the limit. While Italy con-
sumes approximately 60 Ibs. per capita, our
consumption fa estimated at less than oue.
tenth as much, There I8 apparently a won:
derful future ahead for the macaronl indus-
try of this country. What Is needed most is
to convince the consumers that in macaroni
they are buying an appetizing, nourlshing
and healthtul food at a moderate price.

How to bring about an Increased consump-
tion of such a meritorious food product 8 a
subject worthy of the keenest study on the
part of the members of this assoclation. In

the work of developing the macaron! indus-,

try. especlally in the forelgn field, 1 want
you to feel that you have an ally In the
Hureau'of Forelgn and Domestic commerce.

The prewar exporis of macaronl from the -

6 principal export countries averaged nearly

These 6 countries are now exporting only
half us much macaronl as before the wur.
This Is explained by the fact that Italy used
to export an average of 101 million 1bs, of
8ince the
war Italy's exports to the United BStates
have not exceeded, during any one yeur, 4%
¢f the prewar total. The exports from Italy
to countries other than the United States
amounted to 9,000,000 lbs, prewar; in 1923
to 33,000,000 and in 1024 to 37,000,000, indl-
cating that Italy Is now almost back to nor
mal in the world trade, excluding the Unit-
The exports of these 6 countrics
(excluding the shipments to the United
States by Italy) are now over 11% greater
than they were during 1909-1013, due In
large measure to the incrensed shipments

macaronl to the United States.

Siates.

from this country.

The Imports of macaronl by the 6 prin-
Unlited
States, Canada, Cuba, the United Kingdom
and China—are now only about 33 million
|bs, compared to 141 million before the war.
The United States nlone {8 importing nenrly
110 million lbs, yearly less than it did pre
The other chief importing countries

reality buying larger quantities of

clpal Importing countried—the

war.
are in

foreign macaronl, (Table 11, page 28.)

The monthly imports of mucaroni Into the
prewar
average of 9.5 million 1bs, to less than 400,
000 1be, during 1924, but have {ncreased to
about 530,000 Ibs. for the first 4 months of
{nto the Usited Btates
are increasing somewhat there (s still & long
way to go before they gpproach anywhere
pear the prewar mark, and according to the
the macuronl industry
in this country, and thanks to the protective
tariff, there would appear at present o be
no probability that forelgn competition will
domestio market
Since January 1922 only
during one month (viz, January 1926) have
the imports exceeded the exporta—Chart n

United Btates have fallen from a

1925. Whlle imports

actunl condition of

ever again dominale the
as it did prewar.

(Continued on page 28.)
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R. . EDUCATION WORK

Canepa Cumpany Campaign Propaganda
for Alimentary Pastes Use of Value
to Whole Industry in Its
Promised Results.

In a well organized and quietly con-
5hwlml eampaign to educate the Amer-
jenn public to use macaroni products
as the main dish of a meal the John B.
(‘anepa company, maker of Red Cross
hrand, has supplied the trade press
with good materinl from the pen of R,
Ill.'l)aw:.nn. snlesmanager.  This pub-
livity _propaganda, while particularly
referring to the company’s brand is
intended to interest consumers Rl‘l.ll"l‘-
ally in the value of this food:

*“Maearoni, little known prior to the
enrly '80's, is rapidly becoming an
American dish,

“This produet, also known as ‘ali-
mentary padte,’ is made of genuine
durum wheat and its intrinsie value ns
a body building food has been highly
spoken of by eminent physicians and
fond muthorities all over the country
and the waorld, and its popularity is
heing largely developed through adver-
tising. k

""l‘]w manufacture of maearoni prod-
uets is not a eraft that can be quickly
learned il quality is to he produeed.
Quality in maearoni produets is devel-
aped by years of experience, depending

THE MACARONI JOURNAL

The company expeets mueh direet
henefit while the entire industry is also
expeeted to profit from the a-nflnpuigﬂ.
All work of this nature deserves and
does get the eredit due i,

processes in drying."’

s e .

The publicity continues by quoting
unthorities such
Rubner, Wiley, Garibaldi,
stories have heen furnished the news.

PPeople like your ambition if it is en-

seasonul ndvertising is heing done and  tirely out of their ficld.

This Is u cut of one of the several bl

' ) lboards posted with the Red C

ﬁ::l::i:‘:1‘12:1120?:?%!)'" the l'l:enal\'u campalgn recently lounched by this l:-:xn1(;;1r\l1,1l‘y'n
4 yenrs of established trade throughout the middle .

::;;el‘:lhzillluﬂcnm||mign ||r1u|1;umm|u to Increase mncnr;m cunualmptl‘onLn?IrﬁT:x.nu of

helps such ns window trims, large llthograph t )
strips, outdoor signs, ele, bave b iyl s
WS oudous wBH, 4 een distributed through the varlous business

billhoards are used judicionsly in the
Teacher—"' Children, ean any of yon
tell me what is the most dangerons part
of an automobile ?"’
Tommy—""Yes, miss; | can!
driver.”"—London Answers.

capitalize the numerous advantages of
these products beeause of their econo-
my, vase in preparation, amd exeeeding
high fool value.

%
MALDARI'S INSUPERABLE MACARONI BRONZE DIES

with removable pins

Quality

U. S. Patent Office

Satisfaction
F. MALDARI & BROS,, Inc.,

OR CATALOGUE

127-31 Baxter St.,
NEW YORK CITY

Established 1903

_—______'

i
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The next coustries In Importance were the
United Kingdom (7,400,000 1bs.): Tripoli
(6,780,000); Canada (65,997,000); Egypt (2.
192,000); and Austria (2,032,000). To the

| MONTHLY EXPORTS AND IMPORTS OF MACARONI

i pourOs 9

i [HUNOREDS OF THOUSANDS UNIVED STATE following countries from 100,000 to 823,000

i Iba, were exported from Italy: Argentina,

[} 923,000; Germany, 688,000; European Turk-

A ey, 639,000; Bwitzerland, 622,000; Peru, 452,
M 000; France, 510,000; Chile, 269,000; Aslatic

) ‘ y 3 Turkey, 204,000; Australia, 283,000; Belgl-

oa w O

um, 289,000; Denmark, 2566,000; Bpain and
Portugal, 169,000; India and Ceylon, 177,000;
Spanish and Portuguese Africa, 176,000;
Mexlco, 137,000; Brazil, 106,000; Holland.
105,000; Russia, 108,000, In other words,
betore the war over 100,000 1bs. of macaroni
were ehipped by Italy to each of 24 differ.
ent countries.

In 1923, the last year for which detalled
fgures are avallable, Italy exported only 35..
, 766,000 1bs, of macaronl. Her exports were
\ greater to the following countries than they
were prewar; the United Kingdom, France,
QGermany, Bwitzerland, the Netherlands,
: e Jugoslavis, Greece, Malta, Indin, Palestine,
Asiatic Turkey and Egypt. To these coun-
tries Italy exported 12,000,000 lbs, prewar
and 21,000,000 Ibs, In 1923, Italy's exporis
to all other countries (excluding the United
States as well as those just mentloned)
amounted to 27,000,000 Ibs. prewar and to
only 12,000,000 in 1923. In other words
Italy has gained 9 million 1bs. In her exports
to 12 countries but has lost 15 million Ibs.
to her trade with all other countries. This
does not, of course, Include the United
States where her loss in exports Is about
100,000,000 1bs,

Of Chinu's export 8% goes to the Stralls
Settlements and 805 to Hongkong, which
latter In turn tranships (1) to the Btraits
Settlements (36%); (2) to other ports of
China (22%); (3) to Indla (17%): (4) o
Indo-China and Slam (12%); to the Dutch
East Indies (3%); (6) to the Philippines
(2%); and (7) to Australla (1%).

Latterly the exports from France, Spain
and Qermany have not been published In
detall, so that It is Impossible to estimate
the amount of macaroni shipped to any one
country, Judging from the total amount
51— == e T exported by each country, It Is evident that
' ! great strides have been made by the Unlted
States, France and Spain. Italy has lost
the United States market, the largest maca:
ronl market in the world; even excluding
the United States from all conslderatlon.
Italy Is not yet exporting so much macaroni
an she dld prewar.

The exports from Germany were even
less In 1924 than before 1914. China's ¢3-
ports are no larger than they were pre

w o

P
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—— 535

Chart B,

EXPORTS OF MACARONI
B

MILLIONS Y PORTS ) OF POUNDS
3 , 8 yo1AL

iyt

<
4
_J

PACINIC COMST  ALL CANADIAN
AN FRAN-WN-LA  BORDLR PORTS

24 1523
Oeos

e 1923 1924 12y

1924 12) 1924 19

Chart C.

(a) Fiscal year beginning April 1.

(1) 90% to the United Kingdom.

(2) 70% to the United Kingdom.

Canada’s production of macaronl was less
In 1923 by over 2.5 million lbs. than in 1922,
Her imports were only slightly greater than
in 1922, Her consumption per capita In 1923
was about 1.6 lbs, or somewhat smaller
than In 1922,

The United Kingdom Imports yearly 10
to 12 million 1bs, two thirds of which I8
Itallan, Over a milllon 1bs. of Amerlcan
macaronl were Imported into the United
Kingdom in 1923, but that amount was only
half of the quantity imported in 1022, No
later data are avallable.

China buys about 12 million lbs. of for-
elgn macaroni, but nearly 80% of It comes
from Hongkong.

Prewar Italy exported. as has been sald,

(Continued from page 26.)

(Chart C.) New York s the principal port
and New Orleans a close second through
which macaroni is shipped from the United
States. In 1923 and 1924 nearly one third

| of the macaronl exports went from New

| York and about 30% from New Orleans.
All the Pacific ports together handled 13%
of our exporis or about the same amount as
was shipped through the comblned Canadl-
un border ports. Very little macaronl is o3
a rule shipped from Philadelphia, Baltimore,
Norfolk, Mobile, Galveston and other minor
ports. The only ocean ports through which
100,000 Ibs. or more of this product are ex:
ported are New York, New Orleans, Ban
Francisco and Beattle.

Before the war 96% of our imports orlgl
nated In Ialy. l..m\tl :velrhlllal{rh lupp:t’o:l

{mportations, bu e ac 0
:?:gu:t’ \h?nuurnnlypg.ﬂﬁmﬂ |bs., compared t0  about 140 milifon Ibs. of macaron, of which  most successtully sold In each market; the

109 milllon as the prewar average. 100 million ibs. came to the United Btates. _ (Continued on pake 10.)

Canada’s Imports have shrunken from B
nearly 7 million 1bs. prewar to about 1.6 —
million lba. during the fiscal ycar ended
March 31, 1925.

WAr.

The United States manufacturers of maca-
ronl have not thus far been able to export
more than around 7% milllon 1bs. yearly:
that Is only 8.1% of the total exports as
glven In Table I.

To keep up a successful forelgn market,
{he macaronl manufacturer must at all
times offer for sale u macaroni whose quul:
Ity is unsurpassed by that of any other
country, It costs a lot of money to develop
a forelgn market and this market can be
totally destroyed by a single shipment of
goods falllng short of the high standari
once established. Serlous attentlon should
be glven the needs of forelgn countries, the
most acceptable methods of doing business
with each matlon, and the kind of product

IMPORTS OF MACARONI
(Mlillon pounds)

TABLE I,

£ Tolal B
Unlited

"ERIERE T GHS come  Kingbn  cwe  cim WS

tF g H g E‘ k. B2 et 1 1.0 10.7 1.8 128 HH

£ g FLI LE X 13 128 28 118 §

3° P B d” : 18 (Not available)

1921.. 1313 1097 11,231 2,695(1) 8536 1915 . ne1 (L5

1922, 14417 1,249 15066  396(2) 16170 o AR 7l

1923 . 11806 1,626 14431 176 13206 )

1024.. o208 #(3)"Eleven montha.
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Hot Weather Advice

Eschew, in hot weather, the cro-
quette, the casserole or anything “a la
" when eating in uncertain
places and tuke instead the eut of meat
that ean he recognized as a steak, chop
or roast. Pass up also the dish that is
disguised with a highly spiced gravy
and co avoid having to eall the village
doctor out of bed in the middle of the
night.

That is the advice given to tourists
and travelers by Dr, Chester T, Brown,
associnte medical director of the Pru-
dentinl Insurancecompany, regarding
the digestive ailments that manfest
themselves in hot weather in mueh the
same way that the bronehinl diseases
inerease during the winter,

“These digestive disorders nre more
likely to attack a person when he is
away from home,"" said Dr. Brown.
“They may he caused by indiseretion
in eating or drinking an exeess of iced
food or beverages, or they have their
origin in bacterin consumed in food
and drink.

“Ptomaine poisoning is often a mis-
nomer, and yet there is a real danger
of it from tainted meat, fish or improp-
erly eanned foods. It results from the
decomposition of protein hefore it is
taken into the body as food. The re.
sults may prove serious and leave
after ¢ffects for severnl weeks, 1t is u
thing to avoid in the home by serupu-
lous eare of refrigerators and vessels in

which food is cooked or kept and the
purchasing of only strietly fresh food.

Away from home we cannot inspeet
the rvefvigerntors but we ean choose
food in which any taint would he easily
deteeted, It s sufe to say that the
choice cuts of meat are rarely ehopped
up. The less desivablé picees, the ones
that are most likely to be tainted, are
the ones genervally atilized in this way.
The hest picces of meat are not to he
improved upon by the highly spieed
gravy. That gravy is pretty sure to he
serving o purpose—it is an ulibi, so to
spesk, in some places.  Things really
good in themselves  are  earely  dis-
guised.

Fish und shell fish veveal their luck
of freshness more abvionsty. 1t ean he
easily deteeted nd is more diffieult to
avercome than is taint in meat."’

“The ordinary  digestive disorders
can be nvoided by a little common sense
in eating and dreinking, " continned Dr,

Brown. **Don’t freeze ont the stomach
by deed  beverages. Cold drinks in
moderation are another thing. Eat

easily digested foad and not too much
of it. The person in normal health
should not he troubled by digestive or
intestinal disturbanees it he is reason-
ably eareful of his summer diet. "’

Wholesale Grocers Meeting

The 1925 convention of the National
Wholesale Grocers associntion at West
Baden, Ind., was brought to a sueeess-

Ianieri’s Rapid Drying Process
for Macaroni and Noodles

Questions that we like to submat to every Macaroni Manufacturer:

DO you want to end your macaroni drying troubles?
DO you want to economize on your daily production?

DO you want to save labor?
DO you want a better drying system?
DO you want to increase your production without enlarging your factory?

ical System that can answer the questions.

It will SAVE 75% of time, space and money

THE MACARONI JOURNAL 1)

ful elose June 11 by the reelection of
practically all of the ol boavd, with
2 viee presidentinl vaenneies filled. The
meeting was an enthusinstic one, re
plete with constreuetive thought wmd o
pleasant vacation for several hundped
hiard working wholesalers, The 192526
oflicers are as Follows:

President, John W. Morey, Denver,
Colo,; viee presidents, Austin L. Buker
of Boston, Roy L. Davidson of Indinn-
apolis, Carl 1L Sehlapp of St Lonis,
Perey T, Cumberson of San Franeisen,
Paul 1L Earle of Birmingham, Ala.

Execeutive  committee—Samuel 13,
Steele of Chiengo, B M, Schenecker of
Fort Worth, Texas, K. Frank Brewster
of Rochester, N. Y.; M. A Christopher
of Kansas City: Milton W, Griggs of
St Paul, Minn; Guy W, Rouse of Grand
Rupids, Mieh.; € C Viegil of Chicago:
Amos Ayres of Sioux Falls, 8, D T
I. Branham of Eau Claire, Wis.

The most significant uetion of the
gathering was the indorsement by reso-
Iution of the “*Phone for Foods™ vam-
puign and in favor of merging the 2
national associntions into one strong
body truly representative of this phase
of the grocery husiness.

There was o usunl number of wl-
dresses by leaders of aflilinted inter-
vsts il o very pleasant hlending of en-
tertainment that made the convention
both pleasing and profituble.

Many are dead but they won't lie
down.

Our guarantee will protect you
Do Not Delay———Write Now to:

JOHN IANIERI COMPANY, Fiitbicrina v

AMOROSO & DI MARINO, Sole Agents

We construct a first drying-chamber at our expense in your factory
from which you can get yoar own idea,

The IANIERI'S RAPID DRYING PROCESS is the Only Modern, Econom- ’
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kind of packages which seem lo communt
! popular fancy, and to the maintenance of
! the highest quality of product commensur-
! ate with the cost of manufacture.
) To export & product of uniformly hjgh
quallty cannot fail lo Increase the prestige
of the Industry. Your attention should be
! called to the success Denmark Is enjoying
In the export of butler of a uniform stan-

THE MACARONI JOURNAL

July 16, 1925

dard quality. In order to be privileged to  companies must collect premlums sufficient
have one's product bear the “stamp of qual-  to cover 3 items: Arst, the fire losses; sec-
Ity" of the Danish Cooperative assoclations,  ond, the cost of doing business, and third, a
every pound of butter must be of n certain fair return on money Invested, The manu-
high standard. If the American Macaronl tacturer pays for the cost of protection on
Manufacturers nssoclation should take the  all his products and adds to it all other over-
Danish assoclation as & model, and If only head charges. This, with all other charges
uniformly high grade macaroni were export-  {g carrled with all other expenses from the
ed, it I8 not too much to expect that s producer of the raw product, ' through Its
steady forelgn deniand can be developed. course of manufacture, and finally becomes
- part of the purchase price assumed by the

EXPORTS OF

ultimate consumer, It is therefore easy lo
MACARONI see that In all articles purchased, whether

\ (1000 1hs.) i P~ " for home or business consumption, we pay,
| Prewar 1623 1024( 2 mo#. us n t of the purchase price, our propor-
} Destlnntion Inly Italy United Enten  United Btates United Btates tion g;rtlm ‘m“p;‘lw loiau.p {L l',o“. :‘hap;.:'-
i United Kinglom ......... o Tl K161 1.643 1.361 et crage citizen 19 times the estimated per
Fnen. e o O i '3 “h '3 capita tax last recorded from all the coun-
ermnny L o
Rwitzorland ... 622 tries of Europe,
Netherlands .. 105 e LH] Detalled figures concerning ‘e fire loss
Austrin (1) ... 2,002 in the maearonl Industry are unfortunately
A g;x::‘;' e T T not available, but the following was recelved
' Malta .. 47 from the Actuarial Bureau of the Natlonal
Turkey .. 639 .. Poard of Fire Underwriters: 1In 6 citles
India and 137 & ndividua! losses in excess of $10,000 to-
AN | K‘:{::ﬂ,'“.‘n;,'g;;. i ” taled approximately $240,000 for the years
2 | EEYPL venerers : 2192 1923 and 1924. Let us now consider the
Tripoll, elc 6,780 “eee points of hazard In a macaronl factory.
Australla i 422 HE Speclal hazards appear to lle chiefiy In
a g,:',":,'.;', 8la 5.997 1,400 "818 the dust hazard and the drlers. The dust
e hazard should be negligible If the premises
(1) Italy’s datn mot avallable, are kept clean, but unfortunately this is
(2) Includes Hungary, not always the case. The common method
EXPORTS OF MACARONI of drying Is by air circulation, the alr be-
(1000 1ba.) ing slightly heated or at normal tempera-
Prewar 913 192401 1925 (6 mos.) ture. The air s circulated by means of
Destination Inly (2)itnly United States  United States United States rather slowly revolving fans. Dners are
Delglum ... 289 181 usually built of wood, a hazardous practice,
g:‘r""_‘r{“m; X ';f o e 4 ) as such processes should employ noncom-
SHERR aoios 108 o s bustible construction, This is fllustrated
Spain and Portugal.. 168 . by the fact that fires occur In driers due
Tumania and Bulgarla. u res to electrical appliance In connection with
' chins and Hongkong. . i L 18 the fan and due to sparks struck by fan
J npan and Korea..... . 1o [+] s
Sy indo-China and Biam.. 13 Sy blades. The seveiity of these fires may be
i i Dutch Eaat Indle 10 20 L 1% incrensed by dusty conditions. Fan blades
vt Philippines 3 ‘“ ;f ghould be made of nonferrous metal, and
d i;'l'.l‘.‘; iexlan i 626 705 94 motors driving them and all other electrical
d B MEXICO »re 1§90 985 1490 devices llkely to arc or produce sparks
] b T 71 65 7 should be provided with dust tight enclos-
Dominican Republie 35 9;“ 8 ures. There may be a dust haozard in con-
'I‘Fn':::r':ﬁ ""“mr"mdu :!."1' :ui :1m‘1 nection with the mixing and sifting proc-
Guntemala_and ; 45 49 a5 esses, but this is not usually severe although
Honduras .... . . cees 17 155 54 ' it should be guarded agalnat.
South America eee1,829 u L L * The forming machines are usually gas

(1) Ttaly’s data not available.

(2) Not glven separately; Included under “All Other Countries.”

heated, but being stationary the hazard is
rather slight. Care should be taken, how-
e ever, to ensure that dust does not come in

Industry in general throughout our coun-
try has come to reallze that the successful
operation of business activitly depends large-
1y upon & thorough knowledge of raw prod-
uct supply, cost of manufacture, marketing
facllities and the prevention of waste. In-
dustrial programs also Iny particular stress
upon production. As an agency for distrl-
buting helpful knowledge nlong these lines,
to bring about better relations between in-
dustry membera and prevent unjust and
harmful legislation, the trade assoclation
has come into existence, That these assocla-
tions have justified thelr existence and In
2 large measure accomplished thelr pur-
pose 18 evident to.anyone who will take the
trouble to investigate. Not only has the
trade association benefited industry, but the
country as a whole, and It would appear
that these commendable results were fully
realized by the recent decision of the U. 8.
supreme court on the question of trade as-
soclation activities,

It is to be regretted, however, that waste
prevention efforts have not as a rule in-
cluded the all important subject of fire pre-

contact with the gas flame, The flame
should be sultably screencd or otherwise ef-

Fire PrOteCtion'-Application m':ls:n::-‘: I(:m:\mﬁlﬁg;mmr of an electric haz-

ard in connection with the mixing machin-

to Macaroni Industry . s i i oy teor

produces an ex essive load on the motor.

‘ By H. E. Newell, Englineer, Natlonal Board of Fire Unde writers The fire reco ds would indicate that while

the above noted points of hazard have con-
ventlon. It is Impossible to estimato the tributed as fire causes, the principal cause
vconomic loss which comes as a result of ~ has been due to poor housekeeping and the
fire. Buch losses {nclude interruptions of prevalence of smoking on the part of em:
business, loss of contracts, annihilation of ~ PIOYes:
salesforce and loss of cllentele, items that In addition to the foregoing an analysis
cannot bo fully compensated by any in- of 26 fires In mucsronin factories, as In-
surnnce pollcy, Further, o fire stops the pay cluded in the recovds of the Natlonal Fire
check for employes and frequently causes Protection assoclation, Indicates the fol-
serfous hardship In the homes of the work- lowing causes:

Ing clasa. INCERAIBTY ovvverivnrsrrivoresnnasnnsanadd
In the past G0 years, while the invrense In  POWEE woiicrinmraracuruenreinneeees i
population has been 150% that of fire losses LIBWUDE +ovvsvaranans Ve,

has been 6865. In 1870 the fire loss aver-  SmOKINE ........... B e
aged $19 a minute—today the figure is $1. Fuel Ol SYSLEMB. ..ovvvvrinraraesrsisannsl
044. Think of It & small fortune golng to  Sun raya throush wired gluss windows...1
waste every minute. Is it not evident that Flour dust at dough mixers igniting from

the trado assoclation is morally obligated to overheatod shafting......oooienirnrenes

ald In reducing this criminal waste? Unknown—probably due to poor house-
it is common tn find In a newspaper re- KeOPINE «vvereramnssrrrnnsananansnneess

port of a great fire the statement, “Loss The question that naturally arlses fs—

One Million Dollars, covered by insurance.” What can the National Macaroni Manufac-
The public breathes a sigh of rellef and for turers assoclation do to safeguard the In-
its conslderation the incldent 18 closed. The dustry against fire? In answer to this It
fact romalns, however, that the cost of In- might be pointed out that other trade as-
surance I high or low in proportion to the sociations have aroused the interest of thelr
extent of the losses incurred. Insurance membership by Inaugurating contests and

g
7\
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Automatic Feeding and Blending Equipment y

Draver Feeders, under both ordinary and the most exacting conditions, accurately measure and
feed any pre-determined proportion for any blending purpose. 1

Draver Flour Feeder
Style “AA" Battery Draver Feedeors Ideal

Ball Bearing
Elevators

Up to and including 11
foot, shipped eratad and
assembled, rewdy for nse,
Longer, in seetions ready
o assemble. Provided
with clean-out and inspee.
tion ddoors,  takeup ad-
justment, removable
head-cap,  Ball  Bearing
Head and Boat, Pulley.

In batteries, driven by Draver One-Belt Master Drive, an cxclu-

sive Draver feature, they are the last word in feeding soft, flufiy sy o
flours, powders, starct & | \ i e A
8, powders, starch, sugar, meal, bran, wheat, cereals, whole or ar style on ond-
ground grain, ete. efs promj tly
Write for prices

Send for Book No. 41 showing installations and Draver Feeders For Every Feeding, and full in'rnrm-

Blending and Mizing Purpaose. tion
atiomn.,

431-437 South Clinton Street CHICAGO, ILLINOIS
L}

. Established 1872 o '
pecialista in Manulacturing Feading, Blending and Mizing, Grinding, Sifting, Conveying and Elevating Machinery.

~

F | o ——

Made from the best selection of Amber Durum
Wheat is most economical for the Macaroni
Manufacturer.

R
Siseasigpaicsasie  Our wheat cleaning process eliminates and destroys

any insect eggs that might be on the wheat berry,
as well as removing all dirt. This insures
Macaroni of the best keeping quality.

We have a good supply of No. 1 Amber Wheat.

CAPITAL FLOUR MILLS, INCORPORATED

SAINT PAUL MINNESOTA
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offering a prize for the cleanest and beat
regulated plant.

In additlon to this many manufacturers
at the Instance of thelir trade nssoclation are
at present paying particular attentlon to the
establishment of greater eficlency in thelr
plant fire protection. A weckly Inspection
report I8 being required by superintendents,
showing all hazardous conditions in detail,
Private fire brigades should be organized in
order to attack and extinguish the blaze In
Its Incipiency. Each department has its own
section of the fire service under the super-

, intendent as fire chief, and is divided Into 3

sectlons, viz,,

1. Fire fighters who have care of the
private fire apparatus and fight the blaze.

2, Bearchers who are In charge of exits
and the safety of women and men cmployed.

3, Salvage men whose duty is the pro-
tectlon of articles belng manufactured from
waste.

This is only the application of correct
business principles to Industrial manufac-
turers.

What other trade associntions have ac-
complished the Natlonal Assoclation of
Macaron! Manufacturers can accomplish. If
every Individunl member can bring himself
to reallze his obligation to future genera-
tions In so far as curtalling waste and
preserving our natural resources, a long
step will have been taken in the right direc-
tion. To this end it s urged that this or-
ganization, If It has not one already, Include
among Its standing cammittees one on the
subject of fire prevention, It should be the
duty of this committee to dlsseminate knowl-
edge along fire prevention lines in the mnc-
aronl Industry, to see thut this information
reaches the employe as well as the employ-
er, and further use Its influence In promot-
ing fire resjstive construction for plants and
the safeguarding of hazards In connectlon
with the varlous processes, 1f this s car-
rled out It will nlso mean a greater measure
of protection for not only the plant owner
but the employe as well,

The President of our country has set us
a fine example In economy. Let me urge
that this assoclation get in line with the
Preslednt’'s economy progrem nol only by
endenvoring to curtall waste through the
elimination of unsclentific and old fash-
foned manufacturing methods, but by en-
tering wholeheartedly Into the campalgn to
reduce the fire losses of our country.

Convention Side Lights

The weuther was fine und C O O L. While
the remalnder of the country was swelter-
Ing under the warmest spell in July, those
who were fortunate enough to attend the
conventlon enjoyed the c‘oollnx sea breezes.

. L]

Many ladles were there and everybody
attempted everything poasible to make them
glad they came, Aside from the general
plensures of the famous resort, special ef-
forts were made for thelr entertalnment.
They enjoyed themselves to the limit. One
of the convention belles wanted to organize
a Muacuronl Ladles Auxillary so as o Le
privileged to sttend all future conventions
with their friend-husbands, Go to it. la-
dies.

L ] . .

Fake telephone calls, us old o8 the tele
phone ltself, were still on the working list at
Atlantic City, Some rushed to the tele
phone to find themselves stung while others
hurrled to booths to get a sting of the stuft
that is good for snake stings.

L] L[] L

Fred Becker, the rellable treasurer of the
Natlonnl sssoclation, was sadly missed by
his old cronles. A charter member of the
organization he has missed only Lwo other
conventions since 1904, Business detained
him this year.

.

Fred Hamilton, popular Chicago repre-

sentatlve of the Minneapolls Miling com-

T i Y i S i 5t

pany, waa labeled Inspiration Fred durin

the convention. Everything that he hear

in and out of the sesslons, mostly out, was
an inspiration to Fred. He was inspired by
this, by that and by t'other. It took some
time to get over that deep inspiration that
surrounded him completely.

L .

sgmiling Jim" Willlams and his graclous
spouse were sadly missed at the conven-
tion. He Is busy “chewlng it over" about
his Creamette chewing gum and had to at-
tend some other convention In the north-
west, Jim hates to miss the macaronl con-
ventlon and so does his wife but fate de-
termined otherwise this year.

. . L]

A new form of an old note. A SBemolina
Wit who handles numerous notes during the
year (business not amorous), notes a change
that s slowly but surely creeping into the
“note business.” It used to be that a prom-
|ssory note resd, "Blank days after date, 1
promise to PAY"; now It reads, “Blank days
after date, 1 promise to RENEW." Lots of
truth in that, -Tll:l.-

.

The salesmen and brokers representing
the Minneapolls Milling company had a slde
convention all of theilr own, starting on
Monday. Speclal convention badges were
provided them by Vice President Martin
Luther. They were very large, cart wheel
size, carrying the name of the carrler or
bearer. Most of the leading macaron! man-
ufacturers were presented with one of these
very consplcuous badges.

L] . L]

The TWO ** BTAR club was organized
by the Minneapolis Milling company’s rep-
resentatives durlng the conventlon week.
(One of the witty membera thereof had sug-
gested that it be called “Three *** Hennes-
sy" club), The club selected: for its insplr
Ing precept, “The advancement of the Maca-
ron! Dusiness as a whole.* The launching
of the new macaroni assoclation, and the
woods are full of them now, came about
spontaneously, was auspiclous and its good
work is awaited anxiously. Here's to the
TWO ** STAR club and its noble aims!

L L

A New York manufacturer who com-
plained bitterly of the excessive frelght
rates that his firm was called upon to pay
on semolina shipped from the northwest
recelved the following reply In consolation:
“You ought to see what It costs to ship to
London.” Rebuffed but not satisfied the
speaker sought Immediately to acquaint
himself ,with the London rate.

L] . 0 e

As an example of the friendliness which
the sponsors for the macaroni conference
hoped to promote through all conventlons
of the Nationa) association, a resolution was
unanimously adopted early in the first ses-
slon instructing the secretary to send a
message of good cheer to L. E. Cuneo, pres-
{dent of the Connellsville Macaroni Co., Con-
nellsville, Pa., who recently underwent a
successful serious operation at Mercy hos-
pital, Pittsburgh, Reports are that he Is
getting along finely and that the thoughtful-
ness of his friends in the industry I8 speed-
ing his recovery.

L) .

The beau brummel of the convention was
Theodore 8. Banks of Buffalo. He brought
soveral trunks, according to his friends, the
millers, and & different suit was worn for
each special occaslon during the week at
the sea shore. He was up among the stars
most of the time as the records record no
specch made by him on any toplc during

.the meet.

Leon O. Tujague of New Orleans was
there and in an exceptionally jovial mood.
His good wife and daughter were along, to
add dignity and beauty to the gathering.
All agreed that ll:ny attalned that end.

L] .

Hefiry D, Rossl, popular vice president of
the Natlonal assocliation, was vuted honor-
ary membership In the TWO ** STAR club

¥ "ﬂ
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on Mondya July 4, When called upon to make
a specch In appreciation he made what was
probably the world's shortest and most
terse speech, saying “GOOD-BYE" oo he
bolted for the door. Nevertheless he s n
full fledged member.

. L

Willlam A. Tharinger had planned to
motor to the convention with his family
but on last minute advice of his physliclan
he had to forego the pleasure of the trip
and the convention, He telegraphed that
he very much disliked missing the mecting,
having attended every convention of the
industry except one since 1912, when he
first becamo Interested. They took him at
his word and reelected him as a director.

- . .

Ted Molinarl of the Splendor Macaroni
company I8 not n apeech maker, but aside
from his acknowledged production of qual-
ity products, he Is an artistic dancer. Dur-
fng the banquet he graced the dance floor.
swinging a lrm:etu.l yet wicked limb,

- L

Secretary M. J, Donna displayed his usual
cooperative spirit, helping the convention
and conventioners in both welghty and
lighter hnpnenlnul..

When we say that the usual summer rates
prevailed on the board walk and in the ho-
tels of Atlantic City, you are right that the
high tide of prices were in force through-
out the week. As the popular A. C. Krumm
of Philaduiphla was leaving his rcom for a
stroll on the beach he noticed a sign on the
door of hiv room which read, "STOP, have
you left aaything?® He opined that the
slgn was ail wrong—that it should read,
“STOP, have you anything left?" A chorus
of approval,

- L

Many things happen along the board walk
that one must wink his eyes at. In fact
winking seems to be one of the big features
of the season, We know of a case where
one wink led to a drink and then to the
bastile. Of course it was all in fun, n put
up game. It had & cooling effect, however.

L] L I

A prominent manufacturer thinking to
have some fun with a waltress In one of
the cabarets started to kid the lady. He
was set right down In his right placa for
the evening, by this comeback--"Dor't try
to kid your mamma.”

. L] L]

The dining room service was guod but
slow. A committee chairman who wished
speedy service ordered a light lunch and
walted, anxlously watching his timeplece.
No signs of the walter. He called another
to his table and sald: “Waiter, please find
out It your colleague from whom I ordered
my lunch some time ago Is still employed
here.”

3 . . 8 @

Quite a number of those who attended
the convention motored there with their
wives. C. L. Miller of Chicago was one of
the lucky ones. In telling of his trip he
boasted of the wonderful driving qualities
of his car, claiming that he got over 16
miles out of a gallon during the trip. A
very inconslderate fellow miller came back
with the statement, “That's nothing, |
just got m good headache out of a pint.”

L L

Mesdames Frank De Angells and Max
Kurts of Philacelphia were dellghted with
their first convention. Friend husband will
have a fine (ime hereafter getting away
without them as they have already declded
to attend the 1926 convention wherever held.
Good stuff,

. & 0

A. J. Fischer of the Pillsbury Flour Mills
company was unquestionably the most en-
vied man at the convention. As chalrman
of the durum millers' entertainment com-
mittee he had full charge of & bovy of belles
that composed the entertaining troupe, They
were from Broadway, New York, and “knew
thelr stuff.” The little jealous streak was
most noticeable among the other millers
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—Our shooks are made from tasteless
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Knowa Workman
by his Tools

T MAY be that a clever man could

build a Swiss watch with a FFord tool
kit. But no one would expect him to
do a good job,—to save money or to
satisfy his customers. Modern manu-
facture is a question of good tools and
sound methods. A single machine does
the work today that took the time of a
dozen men last year.

And the factory with the best tools
and the soundest methods will do the
best work at the lowest price.

Good tools and good methods are a
feature of the Anderson-Tully' plant.
Saws are kept sharp, machines in expert
ru.nning order. Equipment is up to the
minute,

The result is that Anderson-Tully
boxes fit your product, deliver it to your
customers unfailingly and are supplied
to you on the minute. Manufacturing
economies mean that you get a quality
product at a “cheapest in the long run”
price. Let us quote you.

ANDERSON-TULLY CO.

Memphis
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who lhud to help pay bul did not gel the
personal touch that: Mr. Fischer enjoyed.
. . L

Perhups no one had a better time nt At-
lantie City than did Mrs. Krumm, popular
wife of Director Krumm. She was at home
on the board walk, on the dance floor and
on the beach. Mrs. Krumm has been to
several conventions and may be termed.a
“regular attender,” and “a rlght good fel-
low."

L I .

Mrs. J. . Weldenhamer, demure and pe-
tite wife of the popular representative of
the Keystone Macaroni company, wWus there,
She managed to keep well In the back-
ground till discovered by the convention
wolves at the banquet. She sail she thor-
oughly enjoyed every minute of her stay In
Atlantie City and that her husband behaved
as all good husbands should. Congratula-
tions, J. P.!

. L] L]

The “glant” of the convention was Alfonse
Lambrosa, the popular president of A. Lam-
brosa and company of Brooklyn. He Is n
big man, both in stuture and In standing
in the industry. Broadminded and consld-
erate he hos gained n reputation for fair-
ness that many manufacturers must envy.
His daughter, dark eyed, and wearing that
natural sunny smile thut may be expected
in beauties of her kind, was ever at his
slde, enjoying every feature of the conven-
tion entertainment and many side shows
that the famous seaside city affords,

. . L]

No one on the board walk wore the mac-
aronl conventlon badge more proudly than
did the young son of Mr. and Mrs. Thomas
H. Toomey. Why shouldn’t he? Was mot
his father the first president of the National
Macaron! Manufacturers assoclation, back
In 19047 Sure he was,

L] L .

Frederick Margareten was the “babe” of
the conventlon, not In age, but in newness
of membership. He represented the most
recent addition to the growing ranks of as-
soclation members, making a successful ap-
plication on July 7 for admission of his firm,
Horowltz Dros. & Margareten of New York
city, as regular members. Fred I8 new in
the game but ambitious. Watch him!

Ll . .

Perhaps no conventloner gol more out of
the 1925 sessions than the highly esteemed
president of A. Glola & Bros. of Rochester,
N. Y. Altonse Giola. He wns nmong the
first to attend each scsslon and among the
last to leave. He dld not speak often, but
when he did he had the dignified attentlon
of the convention that is nlways shown

those whose experlence warrants them to

gpenk knowlingly.
.

Mr, and Mrs, Erich Cohn and Mr, and Mrs.
Jerome 1. Maler of A. Goodmon & Bons,
New York clty, made up an inseparable
quartet that thoroughly enjoyed the many
conventlon features and the side shows.
This was Mrs. Cohn's second convention and
Mrs. Maler's first. Doth are ready now for
1926,

L

Sure, it's tru.! Samuel Mueller of the
C. F. Mueller Co. did find time to take 2
days of his valuable time away from the
blg Mueller plunt at Jersey City to attend
the convention. And he enjoyed himself,
too. Glad to have you come oftener, Sam.

. L L]

Among the many Philadelphlans who
helped make the convention n success were
E. H. Walker and Hugh Graham of ths
American Macaronl company and George J.
McGee of the West Philadelphla Macaroni
Manufacturing Co. They were greatly in-
terested in all the discussions and enjoyed
the many good addresses made by speak-
era of renown.

LI

Two new faces wero there, one worn by
Robert H. Leggat of the Fulton Macaroni
Co, of Fulton, N, Y., and another by A. W.
Itobertson, popular officlal of the West Vir-

us T Sy w—

gina Macaroni Co., Clarksburg. Both were
rather reserved, It being thelr first venture,
but most attentive. They made many
friends, enjoyed the whole affalr and will
be with us regularly In the future,

L . L

The convention “twins” were Max and
Sidney Kuriz, the Kurtz Bros. of Phiadel-
phin. Where you saw one, you saw the
other, yet one could hardly swear which
ore was which,

.

The Prince Macaronl Manufacturing com-
pany of Boston was greatly Interested In
the 1925 sesslon, sending 2 of Its "big guns”
to represent it In the persons of Gaetano
L.a Marca and J. B, Hubbard. The former
was the listener and the latter the spokes-
man for the irm, Much good resulted from
this happy combination.

. = 0

One of the quiet yet popular men of the
convention was Emanuel Ronzonl, head of-
ficer of the Ronzoni Macaroni company of
Long Island City, N. Y. He attended the
sessions, early and late, seldom apoke but
frequently advised, getting much good out
of the meetings and glving more. Wa llke
his style. Come often, Mr. Ronzonl

. = 8

The vivacious Mrs. C. F. Yaeger outshone
eyen her popular husband during the con-
vention, Perhaps Carl was tired from the
long drive, having motored from Kansas
City to Philadelphia in 3 days. Did he ex-
ceed the speed llmit? Ask him. Mr, Yae-
ger 18 no longer with the A, C, Krumm &
Son Macaronl company of Philadelphia, hav-
ing assumed a position as head of the egg
department of the Stein-Hall company of
Chleago and New .ank.

L

On every slde came congratulations to
SBecretary Donna for the convention ar-
rangemente, especlally for the banquet sur-
prise in the person of Dr. Cattell whose
humorons after dinner speech was a8 accept-
able as It was unexpected.

LI .

President Henry Mueller must like to at-
tend muacaronl convoutions. Just a week
before the convention, opened he was on
the opposite side of the continent, at Van-
couver, B, C., to be exact, with his family.
The well known Mrs. Mueller and 2 daugh-
ters had accompanied vur good president
on a tour that started In May and bad In-
cluded nll the west and central west points
of interest from Colorado Bprings and Ban
Diego 1o Seattle, where he was forced to
leave his family for a rush across the con-
tinent to preside at the conventon. He
had to forego the pleasure of an Alaskan
trip which the others nre now enjoylng.
Aside from the pleasure of gulding the con-
vention nlong right lines President Muellér
got other thrills that somewhat compensal-
ed for the losses in.the northwest.

. " @

Walter Ousdahl of the Commander Mill
company was there with his “uke.” Alded
und abetted by W. E. Derrick of the Pllls-
bury Flour Milla company they made the
welkin ring during the durum millers' e~ter-
talnment period and kept the deep sea fishes
awake throughout the night because they
are more easily started than stopped when
it comes to singing, playlng or order tak-
ing. H

Convention Souvenirs

Passing out convention souvenirs ap-
pears to he a popular advertising ac-
tivity at the macaroni men's confer-
ences and each year the number and
value of conveniion souvenirs are in-
ereasing. At Atlantie City this was
made quite a feature. Among the sou-
venirs distributed were:

MACARONI WATCH by F. Muldari
& Bros, New York city,
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Hundreds of times throughout the year
a macaroni manufacturer is asked by the
uninitiated “how the hole [s placed in
macaroni?"

The macaronl watch Is a small replica
of n macaroni dle, showing the pin and
pin anchorage that perforates the dough
in Its passage through the mold, With
this little souvenir the process of putting
the hole in macaronl is made more easily
understood by those who are not sclen-
tiflcally acquainted with the manufactur.
ing process. The little souvenirs went
like “hot cakes" and Danlel Maldarl, who
distributed them, had to promlise to sup-
ply those who were absent when they
were belng passed around,

MATCH CASES by the Champion
Machinery company, Joliet, 111,

Frank A. Motta, representing this well
known company of bullders of flour han-
dling outfits and macaroni machines, dls.
tributed a handy match case of nickel
plate, bearing on the front a plclure of
the well known mixer.

PLAYING CARDS by Washburn
Crosby Co,, Minneapolis, Minn,

C. M, 8. Langlone of Newark, N, J,, gave
every conventioner, women Included, a
pack of playlng cards, beautlfully en-
graved on the back. They bear the wall
known slogan, “Eventually, Why Not
Now?" that immediately distingulshes the
Gold Medal Flour of that company.
CANES by Minneapolis Milling com-

pany, Minneapolis.

Martin Luther distributed canes during
the convention. These helped to give the
board walk paraders dignity and distine-
tion, What say?

PENS by the Macaroni Journal.

These were center shaft pens on the
handle of which was printed “Compli-
ments of the Macaronl Journal," It was
a hint that more frequent correspondence
would be appreciated.

Convention Story Hits

Story telling was a most popular
sport during the week of July 6 when
the macaroni manufaeturers and allied
tradesmen gathered for their annual
“‘eonfab’’ to promote friendship, ac-
quaintance and hetter understanding.
Many of the stories were told out of
hearing of *he convention reporter
but here mic a few that apparently
struck a chord of approval as they
were frequently repeated during the
convention. Some are entirely new.
others somewhat ancient but in a new

setting,
Excess Baggage

Conrad Ambrette of Cevasco, Cavag-
naro and Ambrette, Ine, DBrooklyn.
who has regularly represented his firm
at the macaroni conventions, is known
as 8 high class entertniner by his
friends. On reaching the convention
Tuesday, the secretary greeted him:
“Ilow are you, Conrad1” “I am up
against it,’" was the reply. *‘I loat the
best part of my baggage en route."

“Did you misplace it, or was it
stolen?’’ nsked the very considerate
secretary.

“Neither,’’ replied the machine man.
“The cork came out.”

Fooling Wifie

The most common story at the con-:
vention was that told by every husband
to every wife when the former at-
tempted to excuse his delays or glances
at some board walk belle. We are im-

[
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The Ferguson Automatic Container
Quickly Pays For Itself In Saving Of Labor
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LIKE THE

FERGUSON CARTON SEALING, WEIGHING, AND FILLING MACHINES

the x_&UTOMAT[C CONTAINER SEALERS are constructed for long and continuous
service, and are easily adjustable for various sizes within reasonable range.

The filled cases, either corrugated or fibre board, are conveyed to machine, where top
and bottom outer flaps are opened, adhesive spread onto outer flaps which are then again

folded, and cases conveyed through the dryer.

No operator is required. Production of

350 to 1500 or more cases per hour can casily be obtained and better szaled cases are

guaranteed.

We also manufacture MACARONI DRYING CABINETS of more practical type,
Write for copy of our et catalog, or let us show you some installations.

J. L. FERGUSON COMPANY

Joliet, Illinois

—
—

Meets Every Requirement of “The Ideal Container”
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THE
STOKES & SMITH

TIGHT-WRAPPED PACKAGE

The
Machine

The Tight Wrapped Package, which has long been
used lor Flour, Cereals and other products, is now
coming into use for Macaroni, Spaghetti, Noodles,
cte. The many advantages of the Tight Wrapped
Package, as wrapped on the Stokes & Smith Pack-
age Wrapping Machine, make it the ideal container
for food products.

Let us tell you about the latest package and the
machine for wrapping it.  We will send samples if
vou desire.  No obligation on your part whatever,

STOKES & SMITH COMPANY

Summerdale Station PHILADELPHIA
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medintely reminded of the old story
told on this point.

Tushand (after being enught and
trying to explain matters): “Bat,
sweetie, you don’t think that 1 would
deceive my own little wifie, do you?”

Wife: “No, 1 know you couldn't,
hut you are silly enough to try."’

Truthful Miller

As a class the durum millers are as
tenthful ns the genernl run of business
men although some macaroni men may
think otherwise at times, especially
when told of increasing prices of semo-

‘linn.  W. II. Sutherland, popular rep-

resentative of the Duluth-Superior
Milling company, qualifies as a truth
teller.  When called upon for a little
talk at the convention, he excused him-

self by saying that he was not an orator.

Dbut that he was with the macaroni men
from start to finish, He was reminded
of a story of an Indian chief who had
been vonverted to christianity and lat-
er was employed as a missionary to his
fellow Indinns in the southwest.

On heing usked what he did for a liv-
ing, the Indian chief replied: * Umph!
Me preachum,”’

“Ig that so."" said the tourist. ** What
do you get?"’ ’

“Me get ten dollars a year.”

“Well,” says the tourist, ‘‘that’s
dunmn poor pay.'’ .

“Umph,” replied the Indian chief,
“me damn poor preacher.’’

A Kind Word

The jovinl vice president of the Min-
neapolis Milling company, Martin Lu-
ther, has a taking way all of his own.
He makes friends ecasily and every-
where. Even strange waitresses in the
enbarets beeome “friendlyd to Martin,
When one of these heanties approached
him at hreakfust one morning after a
maore or less strenuous night and asked :
“Can 1 tuke your order?’ “*Yes," said
Martin, *“two hoiled eggs and a kind
word."

The waitress brought the eggs and
was moving away when Martin said:
“Say! What about the kind word 1"
The waitress leaned over Martin's
shoulaer confidentinlly and whispered:
“Don't ent the eggs.”’

Many Reasons—No Excure '

Here is a story with a good moral,
Frank L. Zerega, past president of the
National assoeintion, gives it to empha-
size that while there may he  many
good reasons why muearoni men ghould
not cooperate more closely with their
fellow manufacturers and attend the
industry 's conferences, there are really
very few good excuses.

A sehool boy who had been away
from school the previous day was ealled
into the principal’s private office, rep-
rimanded for his absence and ordered
to bring an excuse the next day.

Pupil, “*Who from, teacher?”

Teacher, “From your father.'

Pupil, *‘He nin’t no good making ex-
cuses. Ma catches him every time.''

ZAn Early Bettler

A wel! known durum miller, A, L.

Rulanst of Washburn Crosby Co., was

. ) "
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seen to he most attentive to n big maca-
roni manufacturer, going even out of
his way to entertain him, A friend of
his, seeking to satisfy his curiosity,
asked Smiling Al:

“1 observe that you treat that maca-
roni man very respectfully, Why?''

Mr. Ruland, “*Yes, he's one of our
early settlers,”

Reporter, ““An early settler? Why,
he's not over 50 years of age.”’

Mr. Ruland, *“That may be true, but
he pays his hills the first of every month
and that surely makes him an EARLY
SETTLER.”

Bome Kick

Yes, the convention was a cosmopoli-
tan one, heing as it was held in one of
the most cosmopolitan cities of the
world. One of the old time conven-
tioners, of the B. V. age (Before Vol-
stead) had been celebrating in one of
Atlantie City's famous cabarets. On
his way to the hotel he attempted to
satinte a burning, thirst by stopping on
the hoard walk to tilt his flask to his
lips. Suddnly he was struck from be-
hind by « fast propelled board walk
chair and howled over. Passershy
heard him exclaini, ‘‘Hell's bells, 1
never thought the stuff had half as
mueh kick as that."

Dezerved Promotion

A suceessful semoling salesman told
this one on himself. He first entered
the employ of his firm as an office hoy.
He aimed to please his boss, even to
the. extent of telling lies about little
things that kappened in the office, and
only with the hest of intentions, Catch-
ing him in one of his lies the head of
the firm ealled him to the carpet.

“Raoy,"” he said, “do you know what
they do with hoys who tell lies?"’

Unthinkingly and unhesitatingly he
replied, *Yes, sir, when they are old
enough the firm sends them out as sales-
men."’

Know Your Btuff y

To emphasize the all-too-general lack
of knowledge on the part of many man-
ufacturers as to the actual cost of doing
business, Dr. B. R. Jacobs told the
story of # loving couple who had Just
retturned from & honeymoon, The
bride’s limited knowledge about prepa-
ration of meals is the hasis of the story,

“1lilda, dearest,”” wraid George, ‘1
see there is some asparagus reatdy for
cooking. Shall we go out and pluck it
together. love!"’

To which Hilda replied, cooingly,
“George, dearest, it will he heavenly !
You shall pluck it, and T will hold the
ladder.”’

Mistaken Profits

We all profit by the mistakes of
others. Whether the mistake be in
manufacture, sales policy or general
business judgment, the benefit to com-
petitors ix equally certain. In urging
macaroni manufacturers to be on the
qui vive for slips of this kind, J. P.
Weidenhamer told the following:

Rastus approached the parson who
had a few days previously performed
the wedding ceremony and said, ''I
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sny, parson, do you think it's vight for
a man to profit by the mistakes of
others?”'

“Why, na! Certainly not,"” respond-

- ed the parson,

“Well, then, perhaps you would like
to refurn the fee that 1 gave you for
marrying me last week.”’

Why Be a Donkey? .

Thomns II. Toomey of the De Mar-
tini Macaroni eompany, who believes
that the prohibition act is hardly the
most popular statute on our hooks, and
is for light wines and beer, told the
story of a temperanve lecturer he re-
cently heard.

The lecturer had lectured long but
apparently ineffectively. His audience
was restless and slowly dwindling. It
heckled him and buried him with quer-
ies. Thinking to take the offensive and
to bring home to them the point of his
address, ,the prohibition advocate
asked: ““1f 1 led a donkey up to a pjil
of water and n pail of beer, whitjh
would he choose to drink?” *'Why,
the water,”’ replied the heckler. *‘Yes,
and why?"’ asked the spesker. ‘“Be-
cause he is an ass,”" was the unexpected
reply.

Getting His Bearings

The telephone girl in the Traymore
hotel tells a good story of n macaroni
manufacturer who had been taking in
the board walk and everything else in
Atlantie City but the ocean. When
she plugged in on the hotel exchange
board, n man's voice said: “Hello. 1s
this the So-and-So hotel?”’

““Why, no,’’ answered the operator.
“'this is the Traymore.'’

“On, all. right,'" said the macaroni
maker. *“Just woke up and jnst didn"t
know where 1 was."”

For good and sufficient reasons, we
refuse to give the fellow away. In
truth, we promised onour word of hon-
or not to divnlge the secret, which lies
between the heautiful telephone op-

rator and us.

Macaroni Bulletin

Ralph Mastrojanni, secretary of the
Greater New York Manufacturers elub.
was guest of the National Macaroni
Manufacturers association at the At
Inntie City convention, He cooperated
pleasingly in making the convention n
hig success that it was.

While there he asked for and was
given the privilege of distributing sam-
ple copy of the first issue of the elub's
trade organ, **Macaroni Bulletin,” It
is u 16 page paper closely resembling
the Macaroni Journal in color, appear-

nee, and general makeup. It is print-

ed in the italian language with expla-
nations of the most important articles
in English, !

The purpose of the little trade paper
is to bring about a closer cooperation
of .the numerous small macaroni manu-
facturers in the New York and Brook-
lyn district. The trade congratulates
the editor on the excellence of his pa-

er and the worthy purposes for which
it is being published. ;
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FOR SHORT OR LONG GOODS
Write
KARL GAMMEL, M. E.,

For 20 Years a Builder and Creator of Drying Equipment. P. O. Box 1248

“‘National Packaging” equipment always saves labor, and
generally saves materials at the same time.

It is this double service that brings our old customers
back for more, and again for more.

Why not let us solve your packaging problems---once
and for all?

Ga It will pay you to read the description of this cul on
page 28 of the April issue of the Macaroni Journal.

lEFFICIENT DRYING EQUIPMENT

JOLIET, ILL,

COMING AND GOING

National Packaging Machinery Company

170 Green Street, Jamaica Plain, Boston, Mass.
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THE UP-TO-DATE HOME OF

HOURGLASS BRAND

PURE DURUM SEMOLINA AND FLOUR
‘QUALITY OF DEPENDABLE VALUE

Location Enables Prompt Shipment.

: Main Office DULUTH, MINN.

NEW YORK OFFICE: F7 Produce Exchange
PHILADELPHIA OFFICE: 468 Bourse Bldg.

We Solicit Your Inquiries.

DULUTH-SUPERIOR MILLING CO. |

BOSTON OFFICE: 88 Broad Strect !
CHICAGO OFFICE: 14 E. Jackson Blvd.
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The Millers’ Surprise

Not to be outdene by the mucaroni
manufacturers who staged what was
unquestionably the best program in
muany years the durum millers, who
have annually eontributed talent to
the program, lived up and perhaps even
heyond their past reputation.

Their share of the program this year
was n pleasant diversion from the help-
ful talkfest of the 2 days, It was pure-
Iy entertaining by artists of the highest
calibre and of wunderfu] ahility.

A quartet of heautiful and charming
ladies from New York city was engaged
by the duram millers who are members
of the National association, the King
Midas Milling company also contribut-
ing. )

For over an hour during a very
pleasant afternoon this group sang and
danced their way into the very hearts
of the conventioners and the women,
who were specially invited to witness
this feature.

As o reminder to those who enjoyed
the entertainment and to show the
ahsentees what they missed, the after-
noon’s program is given herewith:

“I Love Your Macaronl, Fellows"—Quar-
tet—Miss Lily Oros, Miss Bessie Glass, Miss
Nancy Corrigan, Miss Dorothy Miller.

“A Heart That's Free"—"Love {8 a Bub-
ble"—MIiss Dessie Glass.

»“Pen for Two"—MIiss Nancy Corrigan.

“Kid Songs"—Miss Dorothy Miller.

“0h, How 1 Miss Yol Tonlght"—"Indian
Love Call"—Miss Lily Oros,

“Minnetonka"—Duet—MIss Nancy Corrl
gan, Miss Dorothy Miller.

“Lying Dalay"—M{ss Deasle Glass.

“You and 1"—MIss Dorothy Miller.

“A Kiss In the Dark"—Mlss Naney Corri-

gan.
“I'll Forget You"—MIss Lily Oros,
“Kiss Me Again"—MIss Bessie Glass.
Finale: Medley—Everybody.

We love your macaronl, fellows,
1t's flavor is divine
Your spaghettl 18 dellclous, fellows,
It |s superfine, .
+All the world must dine
On real good macaroni
Everywhere you go,
Mother, Blster, Sweetheart
All will tell you sa,
<o fellows, glve a cheer for macaronl,
Now all together boys, Let's go—
MACARONI
Macaronl! Macaroni!

To show that the millers did not have
to hire all the talent for the entertain-

Mucaronl!

Read These Convention
Features in August Number

Charles W. Dunn—*Your Association
and You."

pr., F. C. Blanck—"Definitions and
Standards."

Dr. Thomas Darlington—"Promoting
Health Through Proper Food Manutac-
ture.”

M. L. Toulme—"Phone for Food."

pr. J. C. Curran—"Golden Rule Bun-
ay."”

Also Interesting abstracts from verba.
tim report of various discussions on live

toples by macaroni munufacturers?

e § it

ment, William E. Derrick of Pillsbury
Flour Mills Co. sang “‘Light Up the
Lights of the Traymore," assisted by
Walter Ousdahl of the Commander
Mill Co. on his *‘uke.”’

They did it so well that they had to
respond to several encores, Here are
the words of the little ditty sung and
played by these millers:

LIGHT UP THE LIGHTS OF THE

TRAYMORE
By W. E. Derrick

Light up the lights of the Traymore

Light up the gay boardwalk

Let's give a cheer

For our gang gathered here

Tell all the girls on the bathing beach
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Each and every little peach

And it you are right we might stay

So light up the gay White Way! |

The pleasing affair was brought to a
close when Martin Luther took unto
himself the position of master of cere-
monies in spite of the able manner the
previous part of the program had heen
handled by A. J. Fischer, the regular
chairman. He introduced E. C. Baum
of the Joe Lowe Co., who sang several
little ditties in his entertaining
““‘mimicking'’ way.

The whole affair was voted one of
the real treats of a most successful con.
vention and & resolution of thanks
unanimously adopted by the gathering
as an expression of their appreciation
of the entertainment provided by the
Durumn Millers and their artists.

Grain, Trade and Food Notes

Pure Food Leader Retires

After serving more than 25 years as
an official of the food department of
Pennsylvanin, James Foust, direetor of
the bureau of food and chemistry, re-
signed June 15. He was first appointed
in 1900 as field agent, rose to general
agent n 1903 and then to food and
dsiry commissioner in 1807, He will be
remenibered best by the noodle manu-
factrrers of Pennsylvania for his in-
cessant fight against impure eggy which
years ago were sold promiscuously to
the baking and noadle trade. Under
his direction the food lnws of the state
have been progressively modified till
now they are models for other states.
For many years he has heen one of the
leaders of the Association of Dairy,
Food and Drug Officials.

—

Remodel S8emolina Mill

C. P. Walton, president of the Capi-
tal Flour Mills, Ine, of Minneapolis,
successor to the Capital City Milling
& Qrain Co, of St. Paul, announces that
pans are underway for remodeling of
the ““B'"" mill to furnish semolina of
the highest quality. The mill will have
a capacity of 1000 hbls. of semolina in
24 hours. Additional equipment will
be installed to insure this daily output.

June Semolina Market

Durum millers report the usual fluc-
tuation in prices last month in the sem-
olinn market. These were due to vary-
ing reports from the durum wheat belt
in the nocthwest. No radical changes
in prices were shown. When the bull-
ish government report on wheat was
insued the early part of the month
prices declined. Macaroni manufactur-
ers made gome purchases and the mil-
lers did a fairly successful business.
However, it was only a spurt and soon
thereafter buying was done on_the
hand-to-mouth seale to meet immediate
requirements,

Reports from the wheat districts
would indicate a normal erop of durum
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wheat this year, though the breud
wheat erop will be short. As the durum
wheat crop average for the past few
years has been in excess of 60 million
bu. and the requirements for macaroni
purposes only a third of that amount,
local needs will be:well supplied by
the new crop, The only danger is that
the amoupt of quality darum may be
considerably below average.

Food Officials at Denver

The 1925 conference of the food offl-
cials of the nation, states and cities will
be held July 28-31 in Denver, Colo,, an-
nounce officers of the Association of
Dairy, Food and Drug Officinls.  This
will be the 29th annual meeting of this
importunt food law enforeement hody.
For many years the value ot this or-
ganization in promoting enactment and
enforcement of uniform legislation for
protection of the public health ani pre-
vention of fraud and deception in the
production, manufacture, distribution
and sale of food products and drugs
has. been generally -recognized.

Protecting Banana Bhipmenta

Over 45,000,000 bunches of bananas
are imported into the United States an-
nually, according to the -Department
of Agriculture, The distribution of this
fruit from the ports of entry to all
parts of the country is a highly or-
ganized service, Bananas are very sus-
ceptible to weather damage, especially
cold, and protective measures must he
employed. i

Recently the manager of the south-
ern division of a large fruit company
with headquarters at New Orleans re-
ported that serious losses occurred from
sudden dropa in temperature because
the ngent at the previous station did
not have knowledge of the approaching
cold and failed to properly adjust the
ventilators. Appeal was made to the
weather bureau for assistance, and ar-
rangements for providing special serv-
ice were made, The company furnished
a chart showing the varicus shipping

A
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All Grades of Paper used by Macaroni Manufacturers

Our Blue Kraft Paper, well known for its strength,
made to order in any quantity, size or color. Sizes

18x24 and 9x 22 always in stock.

A. DI GIOVANNI

Representing

| FORBES PAPER COMPANY, 32 Laight St., New York City

LIGHTNING BOX SEALER

Patented Nav. 5, 1818

[t Ppeeda up production.

It insures securely sealed containers.

It does the work at one-third the cost.

Its cost of installation is small. and

It quickly returns that cost in labor saved.

It requires but one operator to serve a large factory.
It gives the maximum of service, because

It is practical. Because of its efficiency.

It is used everywhere. GET YOURS NOW.
McSTAY MACHINE COMPANY

Manufacturers

3036 East 5th Street - -

- LCS ANGELES, U. S. A.

BUHLER BROTHERS |

Works at Uzwil, Switzerland “Qu ality”
The BUHLER

Universal Dryer

will dry
quickly and safely

Macaroni in chassis
Spaghetti on sticks
Noodles, Vermicelli and
Other curled goods on trays

Soup-pastes, Elbows, etc.,etc.
without heated air,

drying quicker than any other
Dryer.

Capacity 1000 - 1200 lbs.

For information please skt

- Th. H. Kappeler

Sole Dlstributor for Buhler Machinery
NEW YORK OFFICE, 44 Whitehall St,
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routes and the loeation and names of
their agents. The entire area was di-
vided into zones and the duty of ren-
dering service in designated zones was
assigned to the officials in charge of
the weather bureau offices best suited
to render prompt and efficient service.
Wherever a drop to or helow freezing
temperature is expeeted within the en-
suing 24 to 46 hours a telegram is sent
at the expense of the company to the
fruit company messengers in the area
1o be affected. This serviee was innug-
urated in the late fall of 1923 and the
results during the past winter, snys n
recent bulletin, were highly heneficial,

Invention to Preserve Bread

The “Tribune de Geneve' of Wed-
nesday, Feb, 25, reports that Jean Mat-
1i,"a bhaker, has discovered as a result
of 10 years of experimentation a meth-
od of preserving freshly baked bread.
IProfessor Charles Arragon, cantonal
chemist of the Canton of Vaud, on Dee.
4, 1924, issued the following declara-
tion regarding the discovery:

“The undersigned chief of the state
lahoratory of the pure food depart-
ment and director of the ehemical an-
alyzing and bacteriological lnhoratory
of pure food of the University of Lau-
sanne, eertifies that the bread prepared
by Matti's system has heen perfectly-
preserved for a period equaling 10
months. This length of time may he
guaranteed for 2 years at the mini-
mum, the experiments having heen
done at a constant temperature of 40
degrees centigrade,”

All kinds of flour may be used to
make “Mattipan’’ hread of which the
Swiss internationnl trade marks have
heen depasited at the federal hurean,
The quantitative onlput is the same ns
for uvedinary hread and the cost only
slightly higher (about Gfe per bbl, of
flour).

The department of the interior of the
Canton of Vaud has officially declared
that ““Mattipan'' meets the require-
ments of the pure food laws and that
its consumption is in no way harmful,
The taste is the same as ordinary white
bread and it is even more nutritive,

The Swiss military authorities have
agreed to replace the biseuit which is
the present ration in use in the con-
federation, costing about Te, hy *‘ Mat-
tipan’' which can he made at o cost of
4de,

In countries which do not have to
impart, as Switzerland does, the cost
of manfuctare would he still less.

Based upon report dated Mareh 7,
1925, from 5. Pinkney Tuck, American
consul,

Ice Orcam First Mads in Italy

It is generally accepted that ice
eream had its origin in 1taly, perhaps
about the time America was discovered.
It is believed that it was introduced in
France about 1550, and the earliest
printed record of it in England was
found in n magazine published in 1736,
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The first wholesale iee cream business
was not started in this country until
1851,

According to Professor M. Morten-
son of the lowa state college the devel-
opment of the industry on a large scale
was left to the United States. Jacob
Russell of Baltimore started the first
big ice cream plant, The husiness in-
ereased from 80,000,000 gallons in 1909
to 263,520,000 gallons in 1912, 'The
ice cream cone, invented in 1904, was
a great factor in making ice cream pop-
ular. Professor Mortenson attributes
the great success of the husiness to the
sound business principles employed by
the men who entered it. :

New Parcel Post Ruling

Manufacturers who send samples of
goods by parcel post will be interested
in the ruling recently announced by the
postoffice department, effective Aug. 1,
1025, 1t is to the effect that they will
have to guarantee return postage in
event of nondelivery of the parcel, or
renounce all claims for parcels which
for any reason cannot be delivered to
addressee,

The regulation will tend to reduce by
almost 509 the number of parcels sent
to the dead letter office, save thousands
of dollars for the mailing public and
the government, and eliminate an im-
mense waste of time and effort on the
part of postoffice employes,

Approximately 300,000 pareel post
packages are undelivered annually for
varied reasons. They must be zent to
the dead letter office and there held at
least 6 months hefore disposal.  The
new order will eause sender to he more
eareful in addressing parcels and will
stop promisenous mailing.

Sheehan Heads Retailers

John C. Sheehan of Minneapolis was
clected president of the National Re-
tail Grocers the week of June 22 in Du-
buque, In, The 1925 meeting was de-
clared to he one of the most progres-
sive und useful sessions that this strong
organization has had in years, Topics
of particular interest to grocers were
discussed by men of wide experience,
fully ecompetent to advise their fellow
grocers a8 to what methods and theo-
ries were most practical for adoption
under certain conditions, ¢

The convention was minus the usual
strong California  delegation, its ab-
sence heing due to a rift created lust
year in Los Angeles.

The convention indorsed the *‘Phone
for Foods'' plan proposed by the na-
tional wholesalers and went on record
in favor of the continuation of the
many activities the organization has
suceessfully conducted the past few
years,

Philip A. De Puyt retired after serv-
ing 2 years ns president, but remains
a4 member of the board of directors
where his experience will be of service
to the new officials, To support John
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C. Sheehan, the new president, John
Coode of Nashville, Tenn., was chosen
vice president, J. W, Wiederman of
Kansas City as treasurer. 1, @, Bal-
siger of Kansps City was retained’ ns
secretary mannger,

A resolution was adopted favoring
the holding of national conventions
once in 2 years, with sectional or dis.
trict meetings in alternate years,

The Premium Evil

‘A macaroni manufacturer whose
sales poliey has always heen based on
u flat price to retail merchants com.
plains bitterly of the general trend in
certnin classes in the industry to influ-
ence trade by use of premiums, rebates,
and similar inducements,

In a survey he has discovered selling
plans with which he is not in accord
and which he would like to see eliminat.
ed for the good of the industry., His
survey shows a variety of premiums
ranging from lead pencils to pots and
pans, knives and handbags, balloons
and toys, In addition there was found
free deals, free goods, quantity rebates,
preferentinl discounts and many simi-
lar inducements that have long heen
condemned but frequently practiced to
the injury of those seeking to carry on
a legitimate business along recognized
business lines.

Fighting Credit Criminals

“Credit Frauds'' is the title of a re-
markable letter-bulletin issued by the
bureau of public affairs of the Amer-
ican Institute of Accountants, which
lists the methods used hy eredit erim-
innls to flecee American business men
of %250,000,000 yearly, and which sug-
gests ways of coping with the com.
mercial erook. Publication of the let-
ter-bulletin is a part of the public serv-
ice work undertaken by the account-
ants in conjunction with bankers, trade
associations, chambers of commeres
and other public hodies.

“*An unnecessary economic burden’’
is the term applied hy the accountants
to the annual eredit fraud loss. They
describe the nature of credit frauds,
methods employed by eredit eriminals.
means best adapted to prevent credit
erimes, and statutory remedies avail-
able, or which should bhe enacted, for
punishment of the eredit eriminal and
discouragement of credit crimes.

Statements by several federal judges
and officials are included, and there are
valuahle suggestions to husiness men.

Copies of the letter-bulletin muy be
hind from the association office; or from
the Ameriean Institute of Accountants,
135 Cedar st., New York, N. Y.

A PROBPECT

Handsome Salesman: ‘‘Couldn’t I
interest you in an automobile?'’

Pretty Girl; ‘‘Perhaps you could.

Come around in one some day.''—Ste-

vens Stone Mill.
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COMMANDER

Semolinas
Durum Patent

and

First Clear Flour
Milled from selected Dur-

um Wheat exclusively.

g & We have a granulation

that will meet your re-
quirements.

Ask For Samples

Commander Mill Company
MINNEAPOLIS, MINNESOTA

I—-

1 bbl. Champion Mixer B. D. $485.00
1}4 bbl, Champion Mixer B. D. $515.00
2 bbl. Champion Mixer B, D. $555.00
214 bbl. Champion Mixer B. D. $585.00

Champion Mixers -
in continuous ser-
vice 25 years or
more. Names of
long users suppli-
ed on request.

Try our MIXERS
once you'll al-
_.ways use one.

THE CHAMPION'S
“BEST MACHINES AT FAIREST PRICES”

Special for Macaroni and Noodle Manufacturers

: . The Cheapest

'DRYERS

That will dry your macaroni
perfectly

Stop all the waste—acidity—
il cracked and moulded goods

Save labor 75%

USING

BAROZZI DRYING SYSTEM

616-620 Clinton Street HOBOKEN, N. J.
New York City District

Make money and better macaroni

POLICY

With 3 h. p. Motor connected $595.00
With 3 h. p. Motor connected $625.00
With 5 h. p. Motor connected $680.00
With 5 h, p. Motor connected $710.00

and Best mixer
offered to Maca-
roni and Noodle
manufacturers.

Write for particulars
Champion

Machinery Co.
Joliet, TIl.

—
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| Patents and Trade Marks

PATENTS
Macaroni Drier

On June 2, 1925, patent rights were
granted jointly o Jos. Vernaei of
Brooklyn and Antonio Carello, Laugi
Carollo and Salvatore Carollo of Long
Island City, N. Y., on a macaroni drier,
The officinl explanation of the inven-
tion follows:

1,539,976, Macaroni Drier. Joseph
Vernaci, Brooklyn, and Antonio Carol-
lo, Luigi Carollo, and Salvatore Carol-
lo, Long Island City, N. Y. Filed Sept.
18, 1923, Serial No. 663,393, 6 Claims.
(Cl. 94—19.)

In a drier for macaroni, or the like,
the combination of u pair of drying
chambers, and an intermediate cham-
ber having openings in the drying
chambers, a fan in the intermedinte
chamber, means to close said openings
to permit the fan to circulate the dry-
ing medium through one chamber and
exhaust it through the intermediate
chamber and means to prevent the cir-
ev'ation of the drying medium through
the other chamber, said means and snid
fan being reversible to cause the me-
dium to cirenlate through vither chnm-
ber.

TRADE MARKS GRANTED
Napoli Brand

On May 26, 1925, the Western Union
Maucaroni company of Denver, Colo.,
was notified that its trade mark ‘‘Na-
poli Brand,"" which was not subjeet to
opposition, was duly registered for use
on macaroni, ete. The company filed
its application June 16, 1923, claiming
use sinee May 1, 1919, The trade mark
consists of the words ‘“Napoli Brand™
arranged in a small are.

Olympic-Mezzani

On June 16, 1925, Albert Musher, do-
ing business as Musher & Co, Wash-
ington, D. C., was advised that his trade
mark “'Olympic Mezzani’' was duly
registered for use on alimentary pastes.
The company made application Nov.
14, 1924, claiming use since Nov. 12,
1924, 1t was published Mareh 31, 1925,
The trade mark shows the 2 words ar-
ranged with **Olympie’” in large black
type placed over the “Mezzani'' in
small type.

LaMontanara

L. Lambrosa & Co., Ine., of Brooklyn,
N. Y., has had registered its trade mark
“‘LaMontanara,”” according to notice
of June 16, 1925. The company filed
its application for registration Jan. 27,
1925, claiming use on macaroni prod-
uets sinee Dee. 1, 1923, 1t was pub-
lished Mareh 31, 1925, . The trade mark
shows an Italian signorina standing in
a wheat field, earrying in her arms a
whent bundle. In the background is a
whent field and a village situated in the
foothills of beautiful mountains over
which appears the trade name ‘‘La-
Montanara.”

o
The same firm registered its trade

mark “Radio’’ on the snme date, The
trade mark shows the letters formed
with streaky outlines, indicating ether-
ie waves,

TRADE MARES APPLIED FOR
Golden Meadow

“The Menador-Grant Maearoni  com-
pany of Mobile, Aln., has applied for
registration of trade mark ‘‘Golden
Meadow"' for use on macaroni, spa-
ghetti, and egg noodles. Said applica-
tion was filed April 7, 1925, and pub-
lished May 26, 1925. The company
clnims use since Oect. 1, 1924, The
trade mark consists of the words
“@olden Meadow’’ in wave-'‘y’’ black
type letters. Between the two words is
an egg shape oval showing a wheat field
being harvested.

The Larkin Company, Ine., of Buffa-
lo, N. Y., filed applieation March 5,
1924, for registration of its trade mark
“Larkin'' for use on a variety of prod-
uets, including alimentary pastes. The
notice was published June 2, the ap-
plicant claiming use of the trade mark
since Oct. 1904, The trade mark con-
sists of the word *“‘Larkin'' in large

black type.
‘ College Inn

The College Tnn Food Products com-
pany of Chicago, 11, seeks the right
to use the trade name *‘College Inn,"’
covering a variety of prepared dishes
including spaghetti with cream chick-
en, spaghetti and beef casserole, ete.
Applieation was filed April 18, 1925,
and published June 2, 1925, The firm
claims use since Sept. 1922, The trade
mark consists of the words *‘College
Inn’’ in heavy black type.

Big 3

Chicago Macaroni company of Chi-
cago, 111, on April 25, 1925, filed appli-
cation for registration of the trade
mark “Big 3" for use on alimentary
paste products, namely macaroni, spa-
ghetti, vermicelli, and noodles. 'The
compuany claims use since Feb. 2, 1925.
Notice of application was published
June 9, 1925, The trade mark consists
of large outlined figure 3" with the
letters of ““Big’' placed vertically in-
side the loops of the figure,

Health Brand

R. C. Williams & Co., Inec, of
New York city has filed for registra-
tion on April 9, 1924, its trade mark
“Health Brand’’ for usc on a variety of
food products, spices, ete., including
macaroni and noodles. Application was
made under the 10 year proviso. The
firm clnims use of this trade mark since
1885. It was published June 23, 1925,
and objections must be made within
30 days. The trade mark consists of
the words arranged in a form of a half
cirele,

Wilco

D. 8. Williams, doing business as
Williams  Brothers & Co., Wilkes.
Barre, a., on March 13, 1925, made ap-
plication for registration of his trade
mark ‘‘Wileo'' on various products in-
cluding alimentary pastes. It was pub-
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lished June 23, 1925, The company
claims use since July 1, 1914, The trade
mark consista of **Wilco' in large let-
ters of black type. :
Amoskeag

The Daniels Cornell company of
Manchester, N. II,, on Mareh 17, 1925,
usked registration of its trade mark
“ Amoskeng,” which' it claims it has
used continually since January 1896 on
macaroni, spaghetti, vermicelli, and
many other prepared food produets.
Notice of application was published
June 23, 1925, The trade mark con-
sists of the letters arranged in an are.

LabeTMakera’ Code

In the May issue we were pleased to
publish the code of ethies recently
adopted by the Label Manufacturers
National association-as a guide to the
members of that eraft in doing business
along certain approved lines. In June
we published the same organization’s
trade customs and practices, having for
its purposes practieally the same end.
We hope that aside from appreciating
the fine intentions of the members of
the craft, macaroni men will see the
wisdom of thus publicly declaring a
set of business principles to be univer-
sally adopted by this industry also.

Those in a position to speak for the
label manufacturers vouch that their
principles of husiness, which all maca-
roni manufacturers are urged to read
once more, are most significant, It is
not merely an accumulation of mean-
ingless words and phrases written at a
time of enthusiasm but rather  careful,
studied outline of what is considered
good business practices, and adopted
only after long study.

These principles of business are not
adopted today and forgotten fomorrow.
They are pledges of future business
conduct and should lead to better
things, such as a higher regard for the
business rights of others and more gen-
eral business morality. Their practice
mean much to those who buy lahels as
the declaration is the basis of an under-
standing that insures fairness in all
transactions, confldence in one another,
and approval by the publie,

American business is steadily mount-
ing upward. Uncthical practices and
tricky individuala are being steadily
outlawed, and the objeets of this or-
ganization for higher business ideals
and more ecquitable practices should
meet with universal approval and ulti-
mate success.

Asparagus has the distinetion of be-
ing the oldest of the plants used for
food,

““What are cold storage eggs selling
for now?"’
“8trictly fresh, as usual.”’

The man who finds life chock full of
in{erent is the man who has found him-
self.

T
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FOR QUALITY TRADE

It’s a Pleasure

to Send Samples

CROOKSTON MILLING CO.

CROOKSTON, MINNESOTA

‘CROOKSTON

MEANS "FIRST QUALITY

i

D. & E. Kneaders

To The Trade:-

. We wish to announce that we are building a complete
line of Presses (both screw and hydraulic) Kneaders, Mixers,
ete., also that we can furnish any repairs to Walton machin-
ery now in use,

Your inquiries are solicited and will be given carcful
and prompt attention,
Yours very truly,
DIENELT & EISENHARDT, Inc.
R. F. BOGGS, Sales Manager

DIENELT & EISENHARDT, Inc.

1304-18 N, Howard Street
PHILADELPHIA, PA.

Established Over 50 Years

For Better Results aind
More Uniform Products

USE
PENZA’S v.e: MOULDS

With Patented “Kleen-E-Z"”
Removable Pins

Bronze
Macaroni

A trial will convince you oy
their superiority.

Frederick Penza & Company

788 Union St. BROOKLYN, N. Y.
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The Macaroni Journal

(Successor to the Old Journal—Founded by Fred Becker
of Cleveland, O., in 1003.)

A Publication to Advance the Amerlcan Maca«
ronl Industry.

Published Monthly by the Natlonal Macaron|

Manufacturers Assoclation,

Edited by the Secretary, P, O, Drawer No, 1,

Braldwood, JIL

" PUBLICATION COMMITTER
HENRY MUELLER JAS. T, WILLIAMS
M. J. DONNA, Editor

SUBSCRIPTION RATES .. .. .. .
United Btatesand Canada - = $1.60 per year

in advance,
Forelgn Countries - = 33.00 per year. In advance
Hingle Coples - - - - 16 Cents
25 Centna

Back Coples - - - .

SPECIAL NOTICB
COMMUNICATIONS:—The Bdlitor sollcita
news and articles of Interest to the Macaroni
industry. All matters intended for ublication
ust reach the Editorlal Ofce, Braldwood, 1IL.,
no Iater than Fifth Day of Month.

THE MACARONI JOURNAL assumes no re-
sponaibliity for views or opinlona expressed by
contributors, and will not knowingly advertise
Irresponsible or untrustworthy concerns,

The publishers of THE MACARONI JOURNAIL
reserve the right to reject any matter furniahed
elther for the ndvertising or reading columns,

REMITTANCES:—Make nll checks or drafis
Kl)'nhle to the order of the National Macaronl
Manufacturers Associntion. ok

ADVERTISING RATES

Msplay Advertising - - musnnArpllcltlon
Want Ads - = = = Five Cents Per Word
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Take Fri Out of Friday

.

“Friday—Macaroni Day’’ as a sug-
gested slogan for macaroni manufae-
turers to adopt and consistently pro-
mote has met with an even more favor-
uble response thun expected, Manu-
facturers from every secction of the
country appear to he alive to the op-
portunity in the suggestion. One man-
wfacturer has suggested that macaroni
and noodles will enable the American
housewives to take fried foods out of
the Friday menus, As a substitute for
friecd meats, fried potatoes and other
similar fried foods that may be enjoyed
(perhups) any day of the week, tasty
macaroni, spaghetti or noodle combina-
tions may be suggested by the macaroni
manufacturers and distributers as eas-
ily prepared by the housewife and fully
enjoyed by her family.

So much ean be said in favor of serv-
ing macaroni products as the Friday
meal in millions of American homes
that macaroni manufacturers would be
spiting themselves if they overlooked
this opportunity.

We wounld be pleased to have the
opinions of mucaroni manufacturers on
the suggestion that a general effort he
made to popularize S Friduy—Maearoni
Day'’ and to learn what ench is doing
to bring about a popular approval of
the movement.,

Corn Flour Reaction

When vorn is mentioned as a food
the avernge individual immediately
thinks of flapjacks, porridge, corn
bread or ‘‘polenta.’’  Seldom, if ever,
in it associated with macaroni prod-
uets.

Mentioning corn recalls a story of a
sonthern colonel who on being asked
in the course of a banquet if he would
hnve some corn passed his glass instead
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of his plate.  What is intended o be
congidered here is corn flour as a sub-
stitute for semolinn. A New York
concern had the audaeity to suggest
that Ameriean mearoni manufacturers
follow the policy of Europeans in sub-
stituting corn flour for the more suit-,
able durum wheat semolina,

We quote from a copy of a letter of
June 8, 1925, sent to o leading firm in
New England:

“For many years the largest manu-
facturers of macaroni and spaghetti
were in France and Italy, as you doubt-
less know. For many years we have
been selling some of the largest of these
foreign concerns Sunseal White Corn
flour to be used in the manufacture of
mnearoni produets,

“At present the situation has
changed greatly, for today some of the
largest manufacturers of both macaroni
and spaghetti are in this country, and
we are wondering if you would be in-
terested in securing a free working
snmple of the flour which we hnve
shipped and sold to these foreign con-
cerns in the past,

““We are pleased to quote you the ex-
tremely low price of $2.75 per hundred
pounds in less than carload lots, f. o.
h., Geneva, subjeet to immediate ae-
ceptance. ;

“Should you desire working samples
of Sunseal White Corn flour, it would
give us great pleasure to submit them
to you."

Without entering into any argument
as to whether or not corn flour is used
by Buropean manufacturers of maea-
roni products, it is granted that prod-
wets of this kind are seldom found on
the American markets. [ used, corn
flour macuroni is primarily intended
for home eonsumption and in markets
where price rather than quality rules.
It would be satisfying to know just
what reaction this offer to the macaroni
industry has had,

Tested Macaroni Recipes

Macaroni & la King

Break macaroni in ineh pieces, cover
with boiling water containing 1 tea-
spoon salt to the quart and boil 10
minutes, Drain off water, cover with
milk, add 2 tablespoons butter to ¥ Ib.
macaroni; ¥ teaspoon salt, a little pep-
per and cook in double boiler until
done. Thicken as necessary with a lit-
tle flour mixed with cold water, To &
pint of the cooked mixture add 1
minced pimento, ¥ cup sliced (canned
or fresh) mushrooms, 1% cups diced
conked chicken—veal or ham, and let
_it stand to become very hot. Add flav-
oring to taste and pour into a beaten

egg yolk. Serve on buttered toast,

Bpaghetti Combination

One half pound spaghetti broken in-
to small pieces soaked in cold water 2
hours. Drain and drop into boiling
beef broth—add 4 small potatoes diced
—1 onion chopped fine, 1 pint tomatoes,

July 16, 19256

14 cup grated cheese and a dash of
cayenne pepper; salt to taste and cook
until vegetables are well done; serve
lot.
Bpaghetti Bupreme
Cook one half pound spaghetti until
tender and drain.  Chop 1 green pep-
per and 1 onion fine and cook with 1
cup canned tomutoes, 2 tablespoons
butter, .1 teaspoon salt, 3% teaspoon
paprikn 15 minutes, Add spaghetti
and cgg whites diced. Ileat thorough-
ly over a slow fire. Place on hot plat-
ter. Sprinkle with cheese and egg
yolks which have heen pressed through
u gieve., SBerve hot, The eggs should he
% in number and hard boiled,
Real Italian Spaghetti

One quarter cup of olive oil, 1 small
dried red pepper (seeds only), 1 small
garlic ‘and onion, 1 ean tomatocs. P
olive oil in Inrge frying pan, add garlie,
onion and pepper seeds and fry until
light brown, Then add ean of toma-
toes and simmer on back of stove till
quite thick, about two hours. Before
serving add 1 good tablespoon of grat-
ed parmesan cheese and 3 or 4 chicken
livers chopped fine. The livers may be
omitted and some left over heef or
mushrooms used. Sometimes a rich
meat gravy makes a delightful change.

Spaghetti the size, or a little larger,
of vermicelli cooks up well and con
be much easier handled in eating. Use
about 11, Cook in active boiling salt-
ed water between 10 and 12 minutes.
Drain and serve in o soup dish with the
desired nmount of sauce on top, Put a
dish of parmesan cheese on the table;
many prefer u generous amount sprink-
led on top. We find this a whole meal
in itself and lelps cut down the *‘high
cost of living."'

Tasty Macaroni Dish

Cook a package of macaroni until
done; strain all the water off.

Small ean of tomatoes,

Small bunch of ecelery, cut fine.

1 good size onion, cut fine.

5 cents worth of York state cheese,
grated.

Mix all together, season with pep-
per and salt to taste, then sprinkle on
a very little curry powder, Put in a
casserole and bake until the onions and
celery are done, This is the best you
ever had.

Be the man your mothier thinks you
are.

A. ROSSI & CO.

Macaroni Machinery Manufacturer

Macaroni Drying Machines
That Fool The Weather

—_—

387 Broadway -- San Francisco, Calif.
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The House
of

Perfection

Why not deal with a reliable house?

INTERNATIONAL
MACARONI MOULDS CO.
Brooklyn, N. Y.

252 Hoyt St.

THE MACARONI JOURNAL +

Always at
Your
Service

Where Others Have Failed,
We Have Succeeded.

NOODLES

If you want to make the best Noodles
—jyou must use the best eggs.

We know your particular requirements
and are now ready to serve you
with—

| Special Noodle Whole Egg—

Dehydrated Whole Egps—selected—
Fr’mh Sweet Eggs—particularly bright
color.

| Special Noodle Egg Yolk—

Sclected bright fresh yolk—entirely
Soluble. FoR=EIRe

Samples on Request

JOE LOWE. CO. Inc.

“THE EGG HOUSE"

) New York
CHICAGO BOSTON LOS ANGELES TORONTO
WAREHOUSES
] Norfolk ~ Atlanta  Cincinnati  Detroit  Pittsburgh

R

JUST THINK!

FOR
THE
FRACTION
OF
A
PENNY
A
PACKAGE

JOHNSON WAX WRAPPING
WILL PROTECT YOUR PRO-
DUCT AGAINST

WORMS
WEEVIL
MOISTURE AND
DETERIORATION.

ISNT THAT WORTH
THE MONEY ?

Wrapping Machines—For Waxed or Glassine Paper

JUORINSON

MACHINE

Wax Wrapped Packages

Are Insurance
Against Returned Goods

A LETTER DATED FEB. 19,'24 '
READS

*The writer has in his possession a Package of Our Brand
Muacaroni wax wrapped in August, 1217. This Package
was opened and rewrapped on Now. 16, 1923. The contents
were found to be in absolute sound condition, no signs of
weevil; The Macaroni was as Palatable and Fresh as any
packed in our Plant that day."”

(Nams of this manulacturer and brand paper used on request)

Order Now— For Spring Delivery

JOENSCN |

AUTOMATIC SEALER CO.
Battle Creek, Mich.

New York Chicago
30 Church Street 208 S. LaSalle Street

Los Angeles
Marsh-Strong Bidg.
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Macaroni ResearchReportComplete

It is announced that the Business
Bourse, International, New York, has
completed a research of the macaroni
and spaghetti industry. It covers near-
ly 100 typewritten pages and is illus-
trated with a half dozen hand drawn
graphic charts which are tremendously
interesting in their record of this in-
dustry. The research cost some thou-
sunds of dollars hut copies are avail-
uble at %150 eacl

The Business linurn‘:- has for 17 years
heen the leading business research or-
ganizatitn, specializing in researches
on varicus industries. The head of the
Bourse is J. George Frederick, author
of several hooks on business—'* Modern
Salesmunagement,’” Business Research
and  Statisties,”” *‘Book of Business
Standards,”’ ete. e also writes arti-
cles for Saturday Evening PPost, Review
of Reviews, ete., and is a frequent
speaker at trade association and other
conventions, Mr. Frederick’s wife is
Mrs. Christine  Frederiek, household
editor of the Designer, whose article
aon spaghetti was reprinted in these
pages reeently.

The Bourse's research on macaroni
and spaghetti eovers the trade situa-
tion; statisties of production and con-
sumption, distribution difficulties, an-
alyses of price and discount problems,
sules  organization, advertising, bulk
and branded goods and their relative
status; average home conditions; con-
sumer point of view; future sales pos-
sibilities, and so on.  About the first
suceh a research it is an important doe-
ument, a copy of which every manu.
facturer, jobher, ete., may possess with
advantage. 1t was made on a coopera-
tive hasis, so that various concerns in
the field might possess a copy at a
muoderate price,

The long standing experience of the
Bourse at this work entitles the report
to high respeet, and while no doubt not
everything in it is absolutely new to
manufacturers there is certain to he
data of importanee for everyone.

The Bourse has made research re-
ports on the phonograph industry to
the Vietor company, on safety razors
to the Gillette company, on yeast..to

Fleischmanu's and to other leaders in
varions fields who might be excused if
they believed they knew more than any
outside concern eould learn. But the
spirit of the times is for research, and
the outside mind has proved its great
value to any industry, when modern
research technique is used.

The Business Bourse's address is 15
W. A7th st,, New York city,

F. L. Zerega Reelected

The annual meeting of the American
Macaroni  Manufacturers association
was held Friday, June 26, in Guffanti’s
restaurant, New York city. Sixteen
macaroni manufacturers representing
a large percentage of the macaroni out-
put in the territory surrounding New
York were present.

A feature of the meeting was an oral
survey of the condition of the trade in
the seetion of the country ropresented.
The term ‘‘deplorable’’ seemed hest
fitted to express the results of the sur-
vey. It was agreed that this was due
to the flooding of that section with
cheap foreign products and inferior
domestic goods.

As a relief from the former it was
decided to petiiion President Calvin
C'oolidge ‘to use his decretory powers
under the elastie tariff Inw to increase
the duty on macaroni to 42 a lh. To
meet the condition ereated by the in-
ferior grades being offered by Ameri-
ca macaroni manufacturers the Depart-
ment of Agriculture was asked to es-
tablish standards for macaroni prod-
uets that will protect the hetter grades.
It was further voted that the same de-
partment bhe asked to establish a stan-
dard for semolina.

The officers were elected as follows:
President, Frank L. Zerega of A, Zere-
gn & Sons, Consol, Brooklyn; vice
president, Willinm Culman of Atlantie
Macaroni Co., Long Island City ; treas-
urer, Thos, 1I. Toomey of De Martini
Macaroni Co., Brooklyn; secretary, Ed-
wand Z, Vermylen of A, Zerega & Sons,
Brooklyn; additional directors—P. Q.
Nicolari of New Haven Macaroni Co.,

v-.v’“ﬁ
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New Haven, Conn.; J. B, Hubbard of
Prince Maecaroni Manufacturing Co.,
Boston, Mass, ; A. Lambrosa of Lambro-
sa & Co., Brooklyn, N. Y.; E, Rongoni
of the Rongoni Macaroni Co., Long
Island City, N. Y.

Hold Old Customers

**Old Customers are the hackbone of
any business,'' says BY GUM, *‘But
when they are ‘taken for granted’, the
hackbone is weakened,”

Concerns spend heaps of money to
get mew customers. Special out-of-
town trips, making up of samples, en-
tertainment—all these are regarded
(and rightly so) as legitimate selling
expenses—what the insurance men like
to eall **acquisition cost,”

But how ahbout ‘‘retention cost?"
If one half the effort and money ex-
pended to add new accounts were de-
voted to IIOLDING old eustomers, by
keeping them satisfied and contented,
there would he less customer turnover
and less ‘“high pressure salesmanship'”
required. Thus the cost of doing busi-
ness would be reduced.

To prevent your old customer from
hecoming a competitor’s new one spend
a reasonable amount of time and money
to keep him satisfied. Selling is a eon-
tinuous process—not just the skill en-
tailed in getting the originul order.
Don't negleet the backbone of your
business,

Personal Notes

Mr, and Mrs. C. F. Yaeger of Chicago
were vigitors in June at the headquar-
ters of the National Macaroni Manufae-
turers association, Mr. Yaeger will he
remembered as former manager of the
A, C. Krumm & Son Macaroni com-
pany, Philadelphia, and'now is head of
one of the leading departments of
Stein:-Hall company, Chicago.

L ] L] L]

C. L, Miller, Chicago representative
of Washburn Croshy company, ealled
on the national secretary the middle of
June to talk over convention program.
ITe was accompanied hy Peter J, Rossi,
production superintendent of the Fort-
une Produets company of Chiengo,

——

Harrison, N. J.

N. Y. Office & Shop

P 0L VAL AT

Specialty of

MACARONI MACHINERY

Since 1881

EL e ]

255-57 Centre Street, N. Y.

R 2 e R e o 1y

John J. Cavagnaro

Engineer and Machinist

U. §. A
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Outside

Pullbacks.

All
Cylinders
Outside
Packed.

MOST MODERN STATIONARY TY
HYDRAULIC MACARONI PRES
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PUMPS
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MIXERS
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VALVES
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Packed
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As the oldest millers of durum wheat, we have
had the longest experience in supplying prod-

ucts for macaroni making. This experience 1s
reflected in the exceptional quality of Pillsbury's
Semolina No. 2 and Pillsbury's Durum Fancy

Patent.
Pillsbury Flour Mills Company

wOldest Millers of Purum Wheat'
Minnsapolis, U.S. A.

Cnsy

Chicago cksonville Philadelphla salntfau
Cincinnatl i eles Pltishurgh Scrunton
Clevelund Me his Portland Springlield
Dallas ! aukee Providence Syracuse
etrolt New llaven Richmond Wushington
Indianapolis New York Salnt Louls




