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ackages Can SEVE

Selling -Value

| Many sales over the counter are decid- [
b= the moment of purchase by
the appearance of the label or carton. '
your pidckage really help  sell
- youryproduct? '

. .

-

o~ We offer you the experience gained
o  during fifty vears of effort in creating
2| ag-successful lybels and cartons that -have
| g helped sl goods all over the world.
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Th ey All Have Praise & e ; AT Consult Our 'l‘r;ull_.'_c?inar'l\‘_ Bureau

| AR R e e o I SR We maintain a bureau of brands. and
Ask any well-informed macaroni man what he thinks of : | e 5., DSOS f . ::'::{_35;_2“‘":{(\?r?t:. [llllLf(l:lm:Etlli)J]‘l)luﬁ;:
“CHicaco MiILL” Boxes. Invariably he will tell you of the | 4. xS e Sy Partictie 5 A
excellent quality of the package, the super-service he re- » i \ /' oy ki i
ceives on all orders, and of the unusually low prices. 1 | R R Ll oy The United States Printing & ‘L_it_hog’
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* BROOKLYN .

Then you will easily underst_and why “CHicaco MILL" sells so '_ 7 it /1 it NN . Hulmlm\:[l , BROOKLYN
many boxes to the macaroni trade and why you, too, should | T @ e T

I m BALTIMORE
be one of their regular customers. -

Uﬂ/'}['?” il r‘ : "+ 23 COVINGTON ST.

s

(icaco MiLL axe [uMBER (QMPANY

510 North Dearborn Street
CHICAGO
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GUIDO A. ROSSI

EXCLUSIVE AGENT FOR

ING. BRUNO COMASTRI, (Inc.) ENG. WORKS
Manufacturer of all T. E. L. Patent Reg. U. S. A, i
Special introduction of the

Latest T. E. L. Model Bologna Style Stamping Machine

i730-44 Union Trust Bldg., Chicago, Ill., (U. S. A.)

SERIAL No. 507 PATENTED T. E. L. CUTTER
SELiEy .NO SPRINGS

Telephone Central 5115 Est. 1893 - Bologna (Italy)

i M4 1) —

OBSERVE FEMALE BLADE
IN CENTER

-

NO BOLTS USED

IR BLERAV Y O O R

TYPE OF MALE & FEMALE DIES
NO SPRINGS

FIORETTO PAT. REG.

— NOVELTY — LATEST T. E. L. MODEL

DESCRIPTION OF MACHINE

I. Ventilator. — 2: Distributor of product in box or conveyer. — 3. Axcel of command of
male cutter and Automatic Hammer. — 4. Patent T. E. L. cutter whe.re is attached female blade.
All active parts of cutter are made of solid bronze Serial 507. No springs used. — 5. Advance
regulators of flattened dough in proportion of size stamped and foulded. No waste, no clx.scard.

Speed 150 revolutions a minute for any dies to be used. Cutter may be changed instantly.
No bolts used. Female blade easily replaced when necessary and may carry an extra supply on
hand. A most efficient, noiseless, dependable type. No break-down, no delays, with a low operat-
ing cost. NOVELTY PAT FIORETTO exclusive product of T. E. L. machines. i :

The T. E. L. is manufactured Standard in two widths: 15 and 20 inches. Daily capacity
12 to 18 barrels in 8 hours of work. Serial 508 is equipped with ractifyer dough brake, combined
in one machine 20 inches wide. : ; ‘ T

New dies and parts can be made to order only by sending serial number of machine. ; -

The T.E. L. is constructed Standard. The T.E. L. is classified the victor in daily
capacity to any other of her type.

NO SKILLED LABOR REQUIRED ’

Our safety Dough Brakes besides being especially built to serve the Macaroni and Noodle
industry. With its new safety appliances it will interest you and will eliminate accidents in your
plant. — In case of accident the device is operated by foot or knee and the lower cylinder will drop
2'/2 inches and automatically reverse speed. :

REASONABLE PRICES AND SATISFACTION GUARANTEED.
For particulars write fo A
GUIDO A. ROSSI, 173044 Union Trust Bidg, CHICAGO, IL
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BADEX
Improves Macaroni

Badex is a pure cereal product, a blend
of dextrine and sugars and with it you
produce better macaroni.

For sometime, manufacturers of mac-
aroni, who are interested in producing
the best possible product, have been
using Badex with great success.

They have discovered that without
making ‘any changes in method or
formula, they can add Badex and be
sure of a uniform color and glossy
finish. In addition, they have found
that the use of Badex reduces break-

]

age and checking.

\

These things should be of interest to
you. It's your opportunity to give
_your customers the best possible
< product; to add to your reputation for
quality macaroni.

We invite you to write us for full in-
formatign or to order a few bags for

trial.
Stein Hall & Co. Stein Hall Mfg. Co.
New York . Chicago

Manufacturers of Pure. Food Pro.ducla Since 1866

=




DlD YOU EVER STOP TO THINK §

*x X TWO STAR * %

Has always been the

Highest Priced Semolina

Produced for the manufacture of Macaroni?

ASK THE SUCCESSFUL MANUFA CTURER—-HE’S USING IT!

QUALITY SERVICE

Eat More Macaroni—the Best and Cheapest Food

MINNEAPOLIS MILLING CO.

MINNEAPOLIS, MINN.

_M"ﬁ"
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the poet was most impressively manifested by the assem-
& bled macaroni manufacturers of the country at the annual

Every individual action and every assertion of the re-
nowned speakers at that convention emphasized the need
; for a more general recognition of the truth that each is
& vitally dependent on the other and that the trade associa-
& tion depends on them all, "

; ’_ This same thought has been frequently expressed in a
i varied arrangement of words. Well known among these
iare such statements as ‘“In Union There Is Strength,’”’ ““A
¥ Chain Is No Stronger Than Its Weakest Link,’” snd *‘Co-
5 'loperation Succeeds Where Individual Effort Fails.”

‘;Macaroni Manufacturers Association in his opening remarks
to a remarkable convention attempted to impress on the
large gathering just how singularly applicable was this

activities of the National Association during the past fiscal
year, appealed to the macaroni manufacturers present to
‘constitute themselves missionaries to overlook no oppor-
tunity or occasion to preach to their friends and to bring
‘them to a full realization of what good will befall them and
‘their business, if we can but solidify our strength behind
he National Association and its worthy objects.

. Different speakers throughout the three days joined in
voicing the same thought. Many of them were representa-
itives of other trades which have experienced deserved sue-
?cess as soon as they recognized that each individual was
.}duty bound to share in the general responsibilities, and
¥ equally entitled to the advantages that accrue from a suc-
cessfully managed trade association.

In some form or other this general thought was ex-
ressed on the platform, on the convention floor, in the
‘ %hotel lobby, at meals, during recreation, in short, wherever
whenever sincere busmess nien gathered durmg tlle

The truth of this thought so beautifully expressed by

Keep It A-Rolling

The Strength of the Pack Is the Wolf,
And the Strength of the Wolf Is the Pack.

—Rudyard Kipling.

be nccomplished through strengthening the national group
of representative macaroni manufacturers now fighting

. under the banner of the National Maecaroni Manufacturers

Association,

It is a pleasure to note that many macaroni men and
firms have recently undergone a change of heart, as indi-
cated by their general attitude toward the National organi-
zation of this industry, This trend was particularly notice-
able at the convention and indications are that those in
attendance are sufficiently sold on the need of such a body,
that they will go to their respective sections and eommuni-
ties, report to the absentees and make of them useful con-
verts and members of this trade body.

Membership in a trade organization makes for a strong
association and a strong association makes for greater indi-
vidual strength that will have a wonderfully beneficial ef-
feet on all concerned.

A National trade association can and will attempt things
which prompts the individual to say, ‘‘I cannot do it alone.”’
Even though all agree that a thing should be done and that,
if done, it will be most beneficial, fear that the task is too
big often discourages the individual. All know and most
will admit that by working-as a unit, the end desired can
be accomplished, For some reason or other we have not
been able to get together as determinedly as we should and
as a result we are still a little short of what ean be done for
macaroni manufacturers and the macaroni industry through
proper cooperation,

To will it is to have it. That may he only a ‘‘state of
mind’’ but it’s the proper one in our particular case at this
time. Let’s will it for our business, for our industry, and
soon we will have the satisfaction of realizing that through
teamwork we gained what we were afraid to attempt as in-
dividuals,

Here is a thought we want to leave with yon. What
happens to you when you are forced to spend an hour or
two alone with yourself? Are you in good company, or do
you want to rush out somewhere and find companionship
elsewhere? What better or more profitable companionship
can you, as & macaroni manufacturer, find than the company
of a fellow businessman who speaks your language, speaks
your thoughts and shares your worries and joys!

The convention is over. Its influence will he long felt.
May the spirit that prevailed there become infectious and
may every macaroni maker in the country early determine
to enroll himself with his progressive National Association
of self sacrificing associates to promote the interests of the
industry locally and nationally.
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o e ! 4 plan ln&)bde;i"tﬁeowholee;;lnd;:st:y. i nm o e ;' £ 5 .“ 99
Educational Publicity g efenifnation B Story of “Ali Macaroni

rcone o Gdsbinisee i 8 Peppy Conference

: : ink’ the

do -not come around and ask - that plan. If the group does not th
1 do not think there 18 very mutlr‘h m“')": yol;fo;:;',. ?t'.eymu have to work to get that  way I do, I will go the way you think best,
‘ that I can say to some of you men hers in. There is Babe Ruth with an harmonicd. . p . gtill convinced that the assessments

ost of the ideas . The ’ o B ‘
i f“;::frel 11;:;;?];31!‘;&(:'10;(3;1;1“ many of you. T‘;g’fh{ftﬁ‘;“y‘;‘;ﬁiyw?&pzz'ufg?m ?‘;;anunceg c,_"‘:ﬁtt tﬂbﬁ '}:’iﬂ,‘},‘;":22},‘;’,‘,'°§,,°’{;L‘.;‘:“,?§,‘}, &8 - ‘Widening the Macarou: It/[arl'cet” guests who eclosely followed every ac-  work being done for the macaroni in- |
: But as-1 look around 1 see a few men witti; %lepew and get him to play an harmonicd  vo 'arg gupposed to turn in figures. You do &% and ‘‘A Strong National Orgamzatmn'j tivity during the 3 days. ‘ dustry by the National assoeiation, ‘
| whom I have never hﬂ(ll t]l!ﬁto&l::::ux“h for an advertising campalgn was doing _ not have to turn in accurate figures showlng B were the keyno_tes of .the Macaroni - President Mueller explained the pur- M arvrnnl aild ook Prosident Hen.
‘;.’,,{,‘,'ﬁ“}”}?,:"’-ﬁ :l"llli:E? ?ltnigrﬁa:ﬁer over before  something; but it was done: what your production is or what you wish to  §88 Manufacturers of America conference  poses of the annual gatherings of the  ry Mueller, who has successfully served

this.is worked out. They n: but it it is a classification, why It : . : ; . : T
will bear with me, I will cover this subject kn%f"’f {‘fﬂ ‘jf,?t‘{ifé"haa to be fllustrated; so E;:,‘:ﬂg be on manufacturers up to io many & held July 8, 9, 10, 1924, in Hotel Clif-  best minds in the industry under the the association for 2 progressive years,

aulckly and try to present smr:!ethlng of an they got the paper to use our picture. Tht:s barrels 8 day—say they would come in Clasy  j¢ ton, Niagara Falls, Ont. . ., supervision of the National association, was well received and his many bene-
idea of what we have in mind. has nothing to do with the article. The  n_ 54 the next class would be E and C and & This very successful and enthusiastic  and in a few well chosen words solicit-  ficial recommendations applauded and

ht say that lca and - : : .
As 1 sense the gituation I mig R hows Depew with an harmon € A, I'think it should be either on producticn I athering was the 21st annual conven-
{s only & meth-  picture sho give up business. A AT know komeiorivmn tedl |} g g ed the assistance of all present to make later on adopted.

s

ing me come before you “Depew to T i . A : s
! ERV &g clarify your own thinking. I ﬂ'lf, "‘?,;‘I“ﬂf.,"cuﬂeé’ campaign. There 18 the o w0t onld be & voluntary subscription, I < -}m':tl of the National Macaroni Manu-  the gathering pleasing, inspiring and The report of the treasurer, Fred
| manufacturers in this association re broadside of coffee advertising. This 18 oht bo swung over to that, but T am mot @ facturers association under whose aus-  educational. Becker, who has served as the finan-

pices it was held.

A really interesting feature in con-
nection with the 1924 conference was Referring to the convention program
.that every action, every speech or ad- he noticed the absence of the formal
i dress, in fact, everything attempted welcome by the civie authorities and
" during the 3 days was done with the called upon Secretary M. J. Donna who

own in thelr own ign: they would

way they ran the campaign i there yet. I doubt if that would work out
hearts, In business princlllel m;d 'ﬁ'eéhz?ﬁ :‘l:l?l any adv:rtiaement for a week on W‘: equally well. I think our zoning idea was
to get together, why we want ut Cturers  want better coffee’—that waa the week of o0, " 6634 of your contribution goes in
and we want to help. 1 tho ERT 0 TL March 4—and March 11 they rih o5, adver- . vour own zone, or the zone you soiuct, and
aro not interested In EeUng mg? Sther, tisement “Any time is coffee time, HOW Ghe third outside. Somé signed, but after  §
fecl that it is impossible K ek t? gto ﬂnd to make it “I take it Every Afternoon™  .,nideration we decided not to make them 5
why we want to know that. T wan March 18 and March 25. officially sign up until we tested it out.  We

sincerely wish, deep d

Formal Wélcome Unnecessary cial officer of the association since its

‘ organization 20 years ago, showed that
the income was expended judiciously,
though the income might well be great-
ly increased to meet the many demands

R A iy

represent ¥ E > i : : made on the association for the hun-

out "S‘“t {};"_;‘c‘,‘l’,‘,‘“(’,‘\“,,,‘“,d“{,‘;'l_“,’mf&me. 1t is all free advertinlltag. a'::lla";e:’:ﬁ! "“"f:}';te ~went ahead with thludlo it could l'l.u! ina & 4 purpose .of living up to. the advertised made the following announcement: dreds of proposed beneficial activities,

tlu(l)t ]:ue%kers have gone very carefully {n-  ed all thrauphi toe coug E'yl:iut. they did mot o ‘wherola I cﬁu{ ln ev%r s 0 wv:;e‘:: & keynote. I have an apology to make at thls timé  Seeretary Donna’s report nicely com-
ur 8p R va s an i dustry  paid for putting it over; absolrte fallure. g in shape now =2 Tt was emphnsized in every session in copuection with the program arrange- bi 3 * .

to the details o dl 8 e ay to success. pay for the advertising. thi you can pick it up at eny time and proceed B . friendiv 1 o h' mante-L Tt Han: alwiys Geen customirs fo ined a review of the past with wise

M'IdJ;ﬁv;ﬂ&‘}]}{gﬁnyo&putntlm ag a business Thero are about 1500 associations in th'8 — gyh ‘gt ‘with possibly minor changes. I & in friendly conversations, during the 0" rorng welcoming address at this recommendations for the future. Ap-

; been try and about 160 of them that aré  wqiched out that it would not come down fo
thi om this weekt Sf;ﬂﬁit g:shoﬁgd gg:undlgg money in advertising, and most  wpare anybody could ‘say it was a fallure;
iy d ; rt?uced to principles, and those  of them are doing it successfully. e and T kept it in' that shape. ,WQ‘,wWBdA
down “l“ "’t into practice in your business, Now, the house organ. That was distr working, but it was not dropped. I will al-
e ‘mt ou \I:-ould profit. buted through the handlers of °°ﬂ°°"'= ways be on record. !

B t zoing to talk cooperation.  beautiful house organ, beautifully illustrate There is another thing: Numbei. count.
L n?l gthl F I have had a good —and then they had booklets for the trade  he more manufacturers who go into it, the

I am golngto <o CHE he consumer all the W&Y ' patter the thing will go over.

‘hat other distribute to t ! .
gg;::;t:tr‘l‘l}tg; ’Iféhi'é’f ;%‘Bngne(;utd: i:t I am :]%wname line. Then they wanted a slogan. Another thing: I'think it was a little high.

; in New York with They had window trimmings and posters. 1 think if it had been: 10 cents per 100 lbs.
fnoer:m:?ilxlg 1?533?3“2'% agsociations—men  They got thelr story in the movies. Th“t it wou'd have been better.
who handle big associations—and they have _ got their story over the radlo. Thayhml I have noticed: this: ~That in the history
ghown me the inside workings of those a8 {nserts in their packages. They had nclo:d of this Industry, in the last 15 or 20 y“?'
sociations and what those men do, and I  exhibits also. The coffee people cﬂﬂce‘; . various things have been dono to help the
have brought along with me today evidences  the brilliant idea, they thousght. of geu‘nw industry. In the first place, the millers have
of what can be done it you men will get  the children interested in coffce by nhox" DE  {mproved thelr milling machinery and given
together. The question is what could be  an exhibit of a coffee plant, and then after  you better flour. - Now, that did not correct
done if you did get together. it has been taken off the plant—the green any of your troubles, not'a one, Your keen
In the first place, when we are talking of  coffee and the roasted coffee and the grouug competition and all your other troubles were
an educational campaign we are liable to coffee, and varlous stages of coffee—an just as keen as before.. Then they began
think that the idea is to pass a hat around  thev made up a little cabinet and distribut-  huying better wheat—they selected their
and collect $25,000 or $50,000 and spend it  ed it to the schools. Well, they found thﬂé. wheat better—and that did not correct any
in the newspapers. That is the wrong idea.  the children could not keep their hands o of your troubles. Then you had your costs
I would not advocate a thing like that, to  {t and very soon it was spolled. Then they  worked ont, and if they were not used, it
collect $100,000 and turn it over to a few  had the same thing in portfolios, with p%‘o did not help your businéss. g
newspapers or magazines, There are lots  tures, and_they sell them to schools ot b0c Now, I have come to the conclusion tha
of things that can be done with that money,  apiece. and they take in trom $500 to $1,000  pothing outside of your industry will help
that will be just as beneficlal, in connection  a month. They are gelling them by the  you, If the millers should contribute and
with the advertising, as the advertising it- thousands to the schools of America; but it put over that campalgn, I do not believe it
self. {s an advertising campaign, showing how  would help you bacause it {s brought in from
Take, for example, free publicity in the  coffee can be handled. the outsifa. I belleve your salvation lies
newspapers. Now, this little book right Now, the same thing can ‘be done with  within yous own ranks. I think unless you
here shows you clippings from the news-  macaronl. and how interesting it would be.  cooperate you will find yourselves in the
papers—{ree publicity on mu:ironi and 8pa-  That could be worked out so nicely that it  same position you are today, uniess you get
ghetti—and each clipping represents the  enn be sold and the schools will pay for it.  together among yourselves, It has got to be
ontire circulation of the mewspaper. Now, That {8 the astonishing part to me; but T  done within the association.
there i8 The Boston Awmerican. There i8  know a lot about the schools and they will
gome circulation behinli The Boston Amer- nay for it. It is self supporting and it would

hO“W_Of reciceation, at ﬂ}e banquet, and  time, BUT we have come to this conven- plause greeted his announcement that
. practically every occasion where two  tlon city so frequently of late and have al-  during the past year the regular mem-
i or more macaroni men grouped togeth- ~ Waya been so cordially treated and warmly  }opghip of the association had inereased

; s received that we feel enough at home here . 5
er, Just what effect the convention "o, ~o%. 0 formality of a welcome by the nearly 100%. This was substantiated

keynotea‘ “Yﬂl have on the future of the  aythorittes. later by the report of the membership
macaroni. industry deppnds on the at- Our pact behavior has always been such  committee with names of the new aec-
titude of the progressive manufactur- as to warraut for us a standing invitation tive members.

ers within the next few months. to gather in this city and hotel, so we almost Y

The registration was exceptionally A8sume to call this city OUR CONVENTION B. R. Jacobs, the association’s Wash-
i g p Y CITY. - We particularly feel at home in ington representative, reviewed the
pleasing to those in charge of the con-  this hotel where the wants, not only of year’s work affecting the industry and

##8 vention. Macaroni men from every sec-  the convention but of the individuals, are  tj i -
V' ' e various governmental bureaus, par-
ition of the country except the extreme :};‘:e:::ﬂy t:gr:;luctgr, particularly it we o  yioulgply thg tariff increase move l1:'md

south and west were enrolled on the This belng & business men's conference 100d law enforcement,
The chairmen of the standing and

convention register and took an active  we gather in a businesslike way and can
special committees reported on the va-

‘part in the proceedings. ; proﬂltnbly dispense with the customary wel-
The durum millers and the macaroni coming proceedings, except for a real, in- . R oy
R e e S e ernanally side welcome from a fellow manufacturer, a  'iOUS activities of @Ile trade association
: past president of the National association, and the_mdustry ginee the Cedar Point
convention in June 1923,

trong this year and aided materially in  which I deemed it expedient to include on
James T, Williams of The Creamette

‘putting ‘‘pep’’ into what has been  this program.
(1 2 n 2

termed the ‘“peppiest conference in The chaivman then called upon Wm.  Co., Minneapolis, past president, made
‘the history of the macaroni industry . ; o : !
-« : 5 v : A. Tharinger of Milwaukee, the oldest & brief report showing what had been
since it organized into a national asso- . : : ' A .
iation back in 1904 past president of the National associa- dqne during the year in cooperation

g tion in attendance, and still belonging  with the leading durum millers of the
to the organization. He extended to  northwest, in connection with durum
With the call to order issued by Pres-  all a werm and cordial welcome. His  wheat improvement. Team work re-
dent Henry Mueller at 10 a. m. Tues- remarks were greeted with applause by ~ sulted in considerable progress along
| day, July 8, 1924, the memorable con- members and nonmembers alike, who  that line.
2 ference became a strong force for good  are yearly becoming to appreciate more A. C. Krumm, Jr,, of the A, C. Krumm
§iito the assembled macaroni men and and more the value of the unselfish & Son Macaroni Co. of Philadelphia,

man that it careful notes o

fcon. There I8 The Wilmington Evening be a great thing to educate the people of £ o = -
Journal, There ir The Sunday Herald, 0(; this country as to what there is in this in- Bdl'OZZI BI.D’S P lant S!te > SRl

Boston. There {8 The Lynn Telegram an dustry. a3 . ¥ .

News: nlso the Rochester Democrat, Syra- 1 have not svoken of paid advertising: The Barozzi Drying Machmp com- A RADE LIFS‘

(':Itﬂe S}Ier‘uld‘.‘ Es\-'lenlm: dh.‘ln“ ol!1 l\(l]t;w IYor:cI 'rl:nt Istno:. :ll:;a lenatknor it 1s not the great- pany, one of the fastest growing 1;1. 7/ / TFE{&ON

city, Sandusky Stur and Journal, Cincinna est nart o 8 work. toa t e B ntly P

Star, Pittsburgh Press, and so on and on. Now. men. that opportunity is before you, dustries in ﬂHOboken' ft '!' tr:o?me 3_ il > 75

There Is no use of my reading more, You and I know it, because some men have coma closed a sle for property in the N ol <y risss

get the idea. There is the New York Tri- to me—quite a number of them—and told dow section of that eity, cnnslflercd a ) 2,

bune, the Sunday edition. : me that they think it should be dome. It  p.oqt gsuitable site for indu.trial pur-

Now, you understand not g cent of money  could be done now. When you think back . igh
was pald for that. That was done in con-  what each man revresents here and the  PoOSes. The sale establishes a new hig

{ is one of the New York officinls playing an  will be wrong a year from now-—some per- chine company first came into exist-

W& nection with the advertising. That is free  number of salesmen he has out and the price of $3|7-50_‘.P?" lot. It is on a “_“l' '\ \\ \ \

[ publicity in newspapers. amount of goods he hes. this groun right  yoad spur providing excellent shipping I ‘;‘\ \

L Now, I have one here that Is run on la here today Nlmld pull the trigger and start  gaailities and within ' easy reach by l“‘\ ! l\ AR
; thing that you would hardly think you cou d this thing going. 3 Pt ; oli- i i) ‘

Ly got publicity on. It is an harmonica. There Twill tell you what I think about our plan,  truck of A‘Pﬂ'l‘,‘;“ %E"“t?"i")m?tmpm o ‘ll j‘ ‘F\, \\\ thR \‘

o are pictures {llustrating harmonicas. ' There T think any plan that you can make today tan center. e Barozzi’ Urymng i '|. ;\ \] \ v

A
\

]
3 harmonica, and here is a policeman playing centage wrong. We ought to be wiser 8 ..naa in San ancisco and has on* .‘.‘ i/l \
B one. There are city officials reviewing a vear from today than we: are today. We o gwn itss rehf;f ‘phint 5t'-616-2?’ o !!'g';’ | | h ‘
g boys' parade that had an harmonica band fn ~ had to make a start. We had to arrive at a A S 1At Y 7t AR
; it. (Indicating.) basls. We had to devise a plan. Now, our ton st., Hoboken. 7 Ay A : :
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gave an interesting account of the at-
tempt made last fall and winter to sell
to the wmacaroni industry the idea that
its wuarket could be wonderfully im-
proved through a nation wide cooperat-
ive educational publicity campaign. He
gorrowfully reported failure, though
much favorable sentiment had been cre-
ated by the work inaugurated by his
committee, with the funds generously
provided by 5 firms, that agreed to un-
derwrite the policy.

Wm. A. Tharinger of the Tharinger
Macaroni company of Milwaukee made
what was perhaps the most popular re-
port of the convention, that of the mem-
bership committee. He reported :}!ong
list of regular members who had Jome_d
during the past year, throwing their
forces behind the National association
for the progressive advancement of the
industry in America. -

C. F. Yaeger, of the A. C. Krumm &
Son Macaroni Co. of Philadelphia, the
father of the high dues policy adOp!:ed
2 years ago, rveported that the high
scale was not suited to this industry as
a dwindling membership clearly indi-
cated. He celled the attention of the
macaroni manufacturers generally to
the more popular scale of association
dues recently adopted and urged all to
join in some class or other, thus help-
ing through increased membership to
make the income adequate for the gen-
eral work of the National association.

Secretary Donna, the program com-
mittee, presented printed programs as
the official order for the 3-day session.

THE MACARONI JOURNAL

He advised that 2 changes would neces-

sarily have to be made owing to the in-
ability of the speaker chosen to appear.
Otherwise the program would be close-
ly followed as prepared by him with

- the approval of the board of directors.

President Mueller then appointed the
following standing committees:
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The Macaroni Journal, Braidwood, Ill.
—Help Us Serve the Industry.”’

At the banquet he again surprised the
guests with a‘ personal favor to the
gentlemen, a leather mateh holder with
scratch surface, a ‘‘Bachelor’’ cigar
and Virginia Ovals cigarets, all bound
tastily with a rubber band. Delicious

Resolutions

Wm. A, Tharinger...cooeesseansnnes Tharinger Macaronl TO...vevererisenissassnsssssane Milwaukes
Frre':i uecker...!:... vesssesPIAMfmMANN EgE Noodle Co.vvvivvvvvsnsnnissnisssass Cleveland
A. ¢. Krumm veressesd, O Krumm & Son Macaronl CO..ivvvasns +v040.Philadelphin
H, D. RoBBl. coovsssssnsnnnna A e Peter RoOB8] & BONB. . iaiveeirarsrssssssisansriteies Braldwood
C. B, Foulda..oosssssssssssssassane JFoulds MIINE CO.vvvvrevssssansnnansans ... Chlcago
John RAVATINO.ccvsessssssnnnns +ese.RAvarino & Freschl Mfg. & Imp..Co.... .+.8t, Louls
L. B, CuneO..vesssssessnones veesessConnellaville Macaronl Co..ocveviverss e ..Connesvllle
Auditing o

G, McCarthy..ovveprsvrsnnnnsens Keystone Macaronl Co..ecvsriarcissnsssrsrsntnsianas anon
.II':'P. Weldenhn’;mr...: ............. Birmingham Macaronl CO..oovsrrarscsssssinnsnss Birmingham
B. C. RYS@N.cccassssoossnsnsnnsiss Jlinols Macaronl Co..ueivererestsrarssnsnnsirassaneiens %hlcl:anzg
RaIph NevVy.ceresoanensanss asiee ...Cumberland Macaronl M{g. Co.vvvese +Cum er‘ n
Wm. T, Engerec.iisisssesasnssanase Ohlo MACARTONI COuvvervarsrsrsssnsannrssssranssnsses Cle}\;e stml
Fred Mollnarl.c..cooiiiiiiiiiiaiina, Splendor Macaron! Couveivreiiinianisriiiineniiienn.aee oaton

Nominating £ “

Jas, T. WHHAMB. sovvveernsinnsninns The Creamette Co..vvvaes o s B B AT +.Minneapolls
John V. CANEDA.vesserrrssrsnssnnes J. B, Canepi & COvevcvresraras 3 .......,............ﬁchlcnn;_(:
C. B. ' Crescent Macaronl & Cracker Co.....civiienes AL van&:t
David COWeN..oevrsverrssssnsrssnas A, Goodman Co.vereerecstscssnnanss ew gr X y
B, Z. Vermylen...ooeovesessossarnss A. Zeregn's Sons, Consol.....viviieiiiinis tearseaaas rooklyn

Souvenirs

In passing out convention badges,
Secretary Donna distributed some ap-
propriate souvenirs to those who regis-
tered. :

One was a very useful key case bear-
ing the message: ‘‘Cooperation—Tne
Key to Success—Compliments of the
National Macaroni Manufacturers As-
sociation, 1924 Convention, Niagara
Falls."”

Another suggestive souvenir was an
odd shape center shaft pen holder bear-
ing the statement: ‘‘Compliments of

Look For These Later

Addresses o be Printed in August Issue

Fair Competition—Foreign and

Domestic
|| By Charles Wesley Dunn of New York City

Live aind Let Live

By H. F. Thunhorst, Secy. A. S. M. A.

“Dehydrated Eggs and Chinese
Method of Manufacture”

Convention Photograph and Snap
_ Shots

chocolates were the favors presented
to ilic ladies. The match cases bear
the message: ‘‘Compliments of See-
retery M. J. Donna.”

Several durum millers and machine
builders also distributed suitable souve-

nirs.
: Exhibits

@. A. Rossi of the Bruno Comastri,
Engr. Works of Bologna, Italy, exhib-
ited parts of his latest T-E-L Bologna
Style Automatic Stumping Machine,
something new mechanically for pro-
ducing fancy styles of macaroni,

Charts were used in an effective man-
ner by J. A. Clark, agronomist of the
Department of Agriculture, in his in-
teresting’ talk on the propagation of
better macaroni wheats,

Recreation and Entertainment

During the afternoon of the first day
of the convention a very educating and
interesting tour of the wonderful Niag-
ara ¥alls cataract and gorge was en-
joyed by the macaroni makers and their
guests. A special car was placed at the
disposal of the visitors by the Interna-
tiona!l railway.

The tour included a stop at the up-
per falls, at the whirlpool and at the
gorge,.

Many macaroni men took advantage
of the special invitation to visit the
“Home of Shredded Wheat'' on the

New York side of the river.
(Contlnued on pago 12.)

MACARONI WOMEN

Seventy-five per cent of the em-
ployes in the many alimentary paste
food plants in Moscow, Russia, arc
women. The daily wages of the ex-
perts are little more than those paid
beginners in the poorest of American
plants, 3 :

—————————

Cheer up! If the other fellow geté
your goat he’ll have to feed it, poia win-
tero SHEC :
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- Contributors

The movement sponsored by the Na-
tional Macaroni Manufacturers associa-
tion favoring an adequate increase in
the import duty on foreign made maca-
roni products which have been flood-

ing certain markets, struck a popular
chord among macaroni manufacturers
of this country. The popularity of the
move launched last March may best

Peter Rossl & Bons, Braidwood, Ill......

T T T T T Y T T Y O e T Py ey

to Tariff Drive

be judged by the long list of financial
contributors thereto. The National as-
sociation, besides personally thanking
each contributor, has publicly acknowl-
edged its appreciation of the support
in past issues of the Macaroni Journal.

I am pleased to make herewith a com-
plete report of the receipts and expen-
ditures to date, practically in the order
of receipt:

............................. I——". | 1
Dunkirk Macaronl & Supply Co.,, Dunkirk, N. Y..veeireeneoerennnnrnnns o b 10
Wuerdeman Macaroni Co., Clnclonatl, O.....vvvviireriineenionnns s Jdom B
Mill-Brook Macaroni Co., Minneapolis, MInD....ccovivvvevnviinnnienns e 10
Cumberland Macaroni Manufacturing Co., Cumberland, Md......... erviaeaieds T e 10
Tujague Food Products, Inc., Now Orleans, LBlu..vesurisvrnonsesseonsnnsesensins 50
Joliet Macaronl Co., Jollet, Ill........ R e R R R R e S e B S 26
Brockway Macaroni & Supply Co., Brockwayville, PA......ccovieviviiversnnsanes 10
Purity French Bakery & Macaronl Co.,, Reno, NeV...voeovereeresrronnnsssnsssanns 10
A. C. Krumm & Son Macaron{ Co., Philadelphia, Pa. I e 60
Pk M GIardinm 7 Ensley,: AR 5t it s s ennsesmess e asnenenessesisns s 10
Rockford Macaron! Manufacturing Co., Rockford, Ill.......covvvenniinnnrannnes 16
Federico Macaroni Manufacturing Co., New Orleans, Loi......coosneriiniinnnnnns 26
A, Goodman & Bons, New York CIty........co0vu0uaus 60
Birmingham Macaroni Co., Birmingham, Ala... 10
Armour Grain Co., Chicago, Ill......covvivennee 50
F. L. Klein Noodle Co,, Chicago, Ill.........c0uen. b
A. Zerega's. Bons, Brooklyn, N. Y....covvevnnne 100
C. F., Mueller Co., Jergey City, N. J.iuouuitiertireotesssnsesnrnssrsersssrannsas 60
Chicago Macaroni Co., Chicago, Ill.........covvvvnns R R R SRR 26
A. F. Ghiglione & Sons, Inc., Seattle, Wash,.......c.ovvvuns T R 16
Crescent Macaroni & Cracker Co.,, Davenport, J8.......cvuvinnvnennrercnnennnnes 25
Pfaffmann Egg Noodle Co., Cleveland, O........ SR R SR A e R 16
Milwaukee Macaroni Co., Milwaukee, Wis...........c0uu. R RS 10
Queen City Macaroni Manufacturing Co., Denver, Colo......covvvvvreerrseenanns b
Busalacchi Bros. Macaronl Co., Milwaukee, WiB.......cooiriiviirinneinnrnnionnnnes 10
West Philadelphin Macaroni Manufacturing Co., Philadelphia, Pa................ 20
The Fovlds Co., New York, N. Y..... T S R A R R e e 26
Kurtz Bros.,, Philedelphia, Pa............. R T S R R e e e 20
.8, Viviano Macaroni Manufacturing Co., Carnegle, Pa...............ccooviniinn 10
S8an Diego Macaroni Manufacturing Co., San Dlego, Calif...........ccoivvunnnnns 10
D'Amlico Macaronl Co., Chicago Helghts, Il ... .covviiriieinrrinirninransnnernns 10
Jefferson Macaroni Co., Reynoldaville, Pa.......ccviiiiiiiiniinrrnnnnnnnennnsins 10
John B Canepa -Co." CHICRRO, M1l il e o viiieaie e niveios s e sssisssss 26
Tharinger Macaroni Co., Milwaukee, WiB.......oove it iiiiiiiiiiiiinnen. 25
Ohio Macaronl Co., Cleveland, O.....ccovivieerisrnnrannnsnrneerracessransnens b
Seattle Macaronl Manufacturing Co.,, Seattle, Wash............coiviiiiiinnnnnns 10
National Macaron] Co., DAllAB, ToOX....uusuurenrennnrseesnseressnesonssassansonns 10
Macaroni Foods Corp., Omeaha, Meb..... LN b
Italia Macaroni Co., Worcester, Mass,...... akes e R T AR L R S 10
Porter-Scarpelli Macaroni Co.,, Portland, Ore......ovovevrreeerrneennencesereennss b
Fontana Food Products Co., S8an Franclsco, Callf............cocovuiiininiinnin, 20
Ravarino & Freschi Manufacturing & Implement Co., St. Louls, Mo.............. 10
Ban Antonio Macaronl Co., Fan Antonlo, TeX.....viveveverererennnnes conennnns 26
Costa Macaroni Co., Los Angeles, Calif.......... s W [
Globe Grain & Milling Co., Los Angeles, Callf.........ccvvvrniinrirnnnnnnnnnenns 10
Los Angeles Macaronl Co., Los Angeles, Callf...........ccvviviinvinrnninnnnennns 16
Pacific Macaroni Co.,, Los Angeles, Callf.......c.cvvviiniiiininnnineinrnnneennnnns 16
Superior Macaroni Co., Los Angeles, Callf......ccoviiiininniniininnennnnnrnnes 10
U. 8. Macaronl Co., Los Angeler, Calif..... T .. O s i i 5 8 20
Total ContributionB......cvvvivrerirannnianass YRR A e Cee s s msanwsny SR AT v $956
. Expenditures
Retalner Fee to Charles WeBley DUNN. . oueievienatreisntatonnsaeretrassssnioness sassssasas $500
(Draft No. 5874, April 4, 1924.)
B. R. Jacobs, R. R, fare, etc., DUNN CONTBrONCO. o oovtiurionsnannnsiosissnnsionssssrannsas 26.78
. (Draft No, 6014, April 19, 1924,)

TOAL . OXDONEG 10  ARLO. s cicoossssncrsanssntsssssessssssnneresnsnesssnssnssessans senss $526.78
Leaves balance In TARIFF FUND on July 1, 1024, 0 iiiiieiieiiennnnssrisnionsnnnnnnnns $428,22

(Deposited in bank.)

Respectfully submitted,

M. J. DONNA,
Eecretary,

Support Tariff Drive

Eight firms have been added to the
list of macaroni manufacturers who are
lending moral support and financial aid
to the drive being made for adequate
incroase in the tariff on imported maca-
roni products. This makes the total
number of contributing firms exactly

' 50, ranging from coast to coast and

border to border, and includes large
firms with national distribution as well
as small firms eujoying local trade,
manufacturers of bulk goods and the
packaging trade. The general support
accorded the move is highly encourag-
ing to the officers in charge of the
movement and it is hoped that the lat-
ter will be able to lead a successful
fight for the tariff protection which the

industry urgently needs,
tributors are:
Ravarino & Freschi Mfg. Co., St.
| 71111 RN $10
San. Antonio Mae. Co., San Anto-
T T T
Costa Macaroni Co., Los Angeles.. 5
Globe Milling & Grain Co., Los
ATRBIEE e wswniuni van s dviin 10
Los Angeles Mae. Co., Los Angeles. 15
Pacific Macaroni Co., Los Angeles.. 15
Superior Maecaroni Co., Los Angeles 1C
U. S. Macaroni Mfg. Co., Los An-
geles :

These con-

2
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Souvenirs

Seeretary M. J. Donna’s banquet so'1-
venirs created quite a little ‘‘smoke.”’
A fine cigar, flanked with good cigarets
and with matches in a fine leather case
bearing his compliments, all of these
tastily arranged in a neat package, was
one of the surprises that came to the
banqueters when they were in a most
recipient mood. May the recipients
think of the ‘‘seratching’’ which the
association secretary and Maecaroni
Journal editor has to do hetween ¢on-
ventions, every time they serateh a
match on the handy souvenir.

- . L]

For the ladies the thoughtful scre-
tary had a useful souvenir of Niazara
Falls, a gold plated Cinderella slipper
with a plush pin eushion forming the
upper part,

A hill fold distributed by the Wash-
burn-Crosby representatives was not
hard to take. One manufacturer noped
that conditions would be such that dur-
ing the next year he would be able to
place within this bill fold more U, S.
dollar bills than bills payable, with
which he had been swamped lately.

= L ] »

Frank A. Motta of the Champion Ma-
chinery company, Joliet, Ill,, hts the
key to some of the macaroni men’s
troubles. Ie freely distributec key
cases bearing the compliments «f his

firm,
L ] L] L ]

A timely suggestion was ereated by
the distribution of an odd shapel but
handy penholder bearing & messige—
“‘Compliments of Macaroni Journal,
Braidwood, Illinois. Help us to serve
the Industry.”” This constant reminder
robs all of any exeunse that they 1ight
have had for not writing oceasionally
to the trade paper on matters concern-
ing our industry.

L I .

Most of those who accepted the 1:ath-

er key cases distributed by the Nat onal
association as sonvenirs of the 1924

convention obeyed judiciously the gen-
eral and implied order that no bttle
opener be included in the ease. Th2 in-
geription on the leather ease was inost
timely and suggestive—*‘ Cooperation—
The Key to Success. Do This by Join-
ing the National Association.”




President’s Annual A‘cﬂidréss-l

It i8 my pleasure and great privilege to
welcome you for the second time to the an-
nual meeting of the National Macaroni
Manufacturers association, and on behalf
of the assoclation I cordially welcome our
new members and our guests, I also wish
to extend to the milling and other industries,
through their representatives assembled
here, the greetings and good wishes of the
macaroni industry.

1t is my sad duty to state that one of our
esteemed members will not be with us at
this meeting or ever again. Almighty God,
in His farseelng wisdom, has called him
home to rest from his earthly labors. I re-
fer to Frank W. Foulds, founder of the
Foulds Milling company of Libertyville and
Chicago, Il1., and shortly before his death
on Nov. 20, 1923, president of the Foulds
company of New York. For many years Mr.
Foulds served on-the board of directors of
your association, and when not acting in
that capacity he served either as committee-
man or individually in the upbullding of the
industry. ¥n his passing we have sustained
a great loss, and, therefore, I feel that it
is fitting at this time that we should pay
tribute to him by bowing our heads in silent
prayer for a moment,

It is the duty of the president to review an
anccount of his stewardship for the past year,
hut for fear of duplicating the report of the
secretary I shall refrain from giving a de-
tailed account of the activities of your as-
sociation for the year 1923-1924.

1 do not believe that 'he year which has
just passed was very iifferent from other
years, so far as the problems which beset
us are concerned. Were I to talk of the
keen competition which we had to face I
would simply be reviewing conditions which
have existed in the industry for many years.
So I shall not speak of our problems but
rather of the things we tried to accomplish
and the things we did accomplish.

Those of you who were with us at last
year's convention will remember the en-
thusiasm which was manifested when it was
proposed and subsequently decided that a
national educational and publicity campaign
should be launched. Your president was
directed to appoint 5 men to act as a pub-
licity committee under the supervision of
the board of directors. This committee can-
vassed the situation lacally in the various
cities, but cooperation on the part of the
manufacturers solicited and the money need-
ed to start the proposition was lacking.
Your president then called a meeting of the
board of directors and publicity committee
at Minneapolls in September, and laid be-
fore them the suggestion of zoning the coun-
try, as it appeared that this would be the
fairest and most economical proposition for
every manufacturer, regardless of the slze
of his business. The suggestion was unanli-
mously accepted., It was evident that the
work of soliciting the manufacturers in the
various zones must be assigned to a man
experienced in this line of work, who could
devote his entire time to it. A. S. Ben-
nett, business analyst and sales counselor, of
New York city, was engaged under contract
to undertake this work as special representa-
tive of the association. As there were no
available funds in the treasury for this spe-
clal work, Mr. Bennett offered to under-
take the work without compensation until

he succeeded in ralsing a fund of $100,000, °

provided the association would guarantee
his traveling expenses. In the event that
he raised that sum, & commission of 3%
would be pald him and his traveling ex-
penses would be deducted therefrom, but
in the event that he did not succeed In
raising this sum, he would not be compen-
sated for his time and the only loss the as-
sociation would sustain would be the travel-
ing expenses which. Mr. Bennett had in-

curred. The men present at that meeting
thereupon subscribed a sum of $2000, $17560
of wkich was subsequently collected as an
underwriting fund for the initial expenses
of the campaign. You all know what fol-
lowed. Several sectional meetings were
held and at each meeting the proposition
was commended as the best ever submitted,
but we were unable to get the manufactur-
ers to show thelr enthusiasm by way of
signing on the dotted line. You will re-
member that I remarked at our last con-
vention that it would be unseless to try to
put the campaign across unless we could
raise at least $100,000 and get a majority of
the manufacturers of any importance in the
country to consent to be a part of the propo-

sition. When your directors saw that they
would be unable to accomplish this after
expending the $1760 collected at the Min-
neapolis meeting, your president proposed
that activities on the National Educational
and Publicity Campaign be suspended until
the disposition of the manufacturers could
be determined at the 1924 convention.

You are already acquainted with the fact
that your board of directors declded during
the year to reduce the membership dues, as
they were found to be too high fur a ma-
jority of the manufacturers. That this ac-
tion has met with widespread favor is proved
by the fact that our membership has been
doubled within a very short time. The pres-
ent rate of dues is so reasonable that it
leaves no manufacturer of macaroni and al-
lied products a legitimate excuse for not
becomingy a member of our association.

No man has the gift to foretell the events
of the future but most of us are able, in
some measure, to anticipate what might
take place in the future, when we review the
experiences of the past and meditate on
the problems of the present. I have been
actively engaged in the macaroni business
since early youth, and judging by the ex-
periences of the years I have passed L rough,
I see problems confronting the macaroni in-
dustry which will make the problems of the
past look like ant hills, and the only way
we will be able to fortify ourselves to meet
theso problems will be through organization
and cooperation. This, I firmly belleve, will
prove true for the following reasons:

1. Our plant facilities throughout the
country were greatly Increased during the
war period, The resultant increased pro-
duction was readily absorbed by the con-
suming public, because a very small amount
of forelgn macaron! was being imported in-
to this country. However, the. present indl-
cations are that hefore long, France and
Italy will be shipping their macaroni prod-
ucts to our shores in large volumes at low
prices. It this actually happens, what will

the macaronl manufacturers in this coun.

try do?

2. The consumption of macaron! in this
country has shown only a slight increase in
the past b6-years. Every one of us knows
that the per capita consumption is far be.
low what it ought to be. Yet, what ia the
industry as a whole doing to increase the
consumption? What has it done? And
what will it do? ;

Before we can hope for increased con-
sumption we all must make products of the
very best quality possible and present them
to the consumer in & way that will be both
pleasing and attractive. When we have
made our products as good as ve know how
we must educate the publlc to use them,
both from the standpoint of their food value
and the tempting dishes which can be made
from them. We must also fell the public
about our clean factories and our sanitary
methods of manufacture,

When the information came to your pres-
ident that the importation of macaroni prod-
ucts to this country was increasing and that
the pricé of these products was lower than
the price of domestic macaroni products, he
immediately took the matter up with your
board of directors and asked that autboritiy
be given him to concentrate the efforts and
the Interest of the assoclation to advocating
an increase in the tariff on macaron! prod-
ucts from 2c¢ to 3¢ a pound. In order that
we might be intelligently guided in.this
work your president asked for the privilege
of engaging Charles Wesley Dunn to act
as our attorney, and authority was cheer-
fully granted. Most of you are acquainted
with Mr. Dunn and know him to be man
of high integrity and rbility. But as usual
the wherewithal to carry on this work was
conspicuous for its absence, and, therefore,
your board of directors declded that funds
should be solicited. The amount: of the
subscription  solicited was very small, so
that every manufacturer regardless of size
would.be in a position to help ralse a fund
which would be large enuvugh to obviate the
necessity of the association seeking funds
from sources outside of the industry, I am
pleased to say that the response has been
most generous—in many Instances manufac-
eurery have contributed sums far above the
subscription sollcited.

This task of securing a higher tariff on
forelgn macaroni products {s one of the
most urgent propositiona that we have be-
fore us. Therefore, we need the cooperation
and support of every manufacturer, whether
he is 2 member of this assoclation or not.
Those of you who are located in the west
do not now feel the effects of the forelgn
invasion as do the manufacturers here in
the east, but when the east has absorbed
as much of these foreign products as it can,
the western markets will be the natural
outlet. In a matter of this kind no one can
afford to say “It is no business of mine and,
therefore. I shall take no part.” The sup-
port of the tariff drive Is the salvation of
the American macaronl Industry.

Bu! whether or not we win our fight for
a higher tariff, we owe it to the industry, to
the public and’ to ourselves to secure the
kind of wheat which will make American
made macaron! superior to the Imported.
This year's durum wheat crop, so far as the
number  of bushels {8 concernod, was a
bumper crop, but, because large amounts of
red ‘and other inferior durum wheats were
grown, the amount of amber durum was
proportionately small and the cost of durum
wheat products was high. ' You macaron!
manufacturers know, that Italy {8 in a pos!
tion to buy Taganrog wheat from Russia,
which {8 considered the finest macaroni
wheat grown. 'France, I belleve, secures her
macaronl; wheat from 'Algerin, ‘and ;I have
b~an told by one who spoaks with authority
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that the Algerian wheat is far superior to
any macaroni wheat grown in this country.

~ Unless this country can raise wheat which
is equal in quality and strength to Taganrog
and Algerian wheat, we shal find it difficult
to meet forelgn competition, even though
the tariff is increased to 3c a pound. I there-
fore strongly urge that some time during
this convention be devoted to the careful
consideration of this question, and that the
cooperation of the mill representatives pres-
ent be enlisted.

Right here I want to say that J. T. Wil.
liams, who for several yearg has been chalr-
man of the committee which cooperates with
the millers in the development of high grade
durum wheats, has done splendid work. In-
deed I am sure that if it were not for Mr.
‘Williams' untiring efforts on behalf of this
causo, and the cooperation of his committee
and the millers, our durum wheat products
would not be as good as they are today.
But this proposition of securing high grade
macaroni wheat i becoming so serious that
it will require the combined efforts of a
larger committee and the cooperation of
the manufacturers over all the country to
encourage the cultivation of high grade hard
wheats, both durum and spring, for the man-
ufacture of macaroni and allled products,
I therefore urge again that this matter be
given your earnest conslderation. Let your
slogan be “We manufacturers want the fin-
est grade of wheat that can be grown!”

This would-also be a good opportunity for
us to come to a decision regarding the new
method of quoting prices on durum wheat
products which the millers Inaugurated dur-
ing the year. There are somo for and many
against this new method, and therefore I
puggest that it be thrashed out to a success-
ful conclusion. As usual, the wish of the
majority shall prevail.

RECOMMENDATIONS

I belleve it was suggested at our last con-
vention that sectlonal meetings of the asso-
clation be held from time to time during
the year. This suggestion was incidentally.

b carried out when we held the sectional meet-

ings for the purpose of launching the Na-
tional Educational and Publicity Campalgn,

" but I should like to have this become a prac-

T

' tice of the associatlon.
~ suggest that it be put into effect in earnest
- this year, and that our by-laws be changed
¢ so that we can appuint 4 or 6 or 6 vice pres-
. idents, or as many as the sections into which
* wa dlvide the country; each vice president

I should like to

to be the presiding officer of his respective

% section and to be vested with the authority
S8% to call sectional meetings from time to time
. ap the needs of hls sectlon may require, and

to report the activities and the needs of his

@ section to the national office.

I should like to recommend.the appoint-

' ment of a standing membership committee,
. to be composed of ore member from each

section. It might be the same man who
would act as vice president of his respective
section,

I should also like to recomend that there
be appointed a standing committee which

2 shall make itself conversant with all federal

and state pure food laws which pertain to
the industry and to report to the board of
directors such pure food laws which may

- be detrimental or beneficial to the industry

and the public. During the past year it
came to your president’s attention that there
are certain states whose food laws are ade-
quate but not enforced, and consequently
violations are frequent. This would not be

i 80 If our assoclation would insist that the

8 laws be enforced. I believe that a committee

¢ such-as I suggest would be of value to the
Ay assoclation and the industry. X

I see no reason why we cannot make our

' association equal to the best in the country.

B We can do this it we have the cooperation
& and support of the worthwhile manufactur-
¢ ers of the country—the men who are willing

i to put themselves in a position where others

@ can and will work with them.

In closing I wish to express my apprecia-

tion for the wholehearted and loyal assist-
ance which your board of directors has so
freely given me at all times in carrying on
the work of the assoclation. The' associa-
tion is to be congratulated upon having such
a fine lot of men at its helm.

‘I also want to thank Mr. Donna for his
valuable cooperation and to compliment him
on the splendid work which he accomplished
in the past year. The questionaries which

he sent to tho industry relating to business.

conditions, and the cumulative reports sub-
sequently published in the Journal as a re-
sult of these questionaries, were exceedingly
helptul in sounding out the condition of the
industry. I should like to recommend that
the sending out of questionaries on varlous
subjects be continued. The information
thus obtained should be of benefit to the
manufacturer in guiding him in the conduct
of his business. I am sure you all will agree
with me that THE MACARONI JOURNAL
has Improved remarkably during the past
year., For this accomplishment, all credit
is due our secretary,

Dr. B. R. Jacobs, our technical adviser,
has done commendable work throughout the
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year. He was of valuable asslstance to Mr,
Dunn and niyself in the preparation of the
briet presented by Mr. Dunn to the United
States tariff commission on behalf of the
assoclation in its appeal for a higher tariff
on macaronl products. That there are so
many present at this convention is also
largely due to the efforts of Dr. Jacobs,

I also wish to thank the publicity com-
mittee and other committees who have ren-
dered valuable assistance in the work of the
assoclation throughout the year.

Support such as this and the confidence
which you have placed In me, has made my
service as your president a pleasure and an
inspiration.

I am sure that the program which has
been prepared by our secretary, Mr. Donna,
will prove interesting and beneficial to you
all. It was carefully prepared with a thought
for your edification and entertainment as
well. 'When you return to your varlous pur-
suits, I hope you will feel that the time
spent at this conventlon was not in vain.

Let me say again that the officers of the
assoclation join me In welcoming you most
heartily.

Treasurer’s Report

$71,264.36 balance on hand June 4, 1923
14,778.26 recelpts from all sources

$16,042.61 total
15,011,70 disbyreements

$ 1,030.01 actual balance as of June 19, 1924

Cleveland, Ohlo,
June 19, 1924

302.68 checks Nos., 420, 421 and 422 not cleared through bank

$ 1,333.49 balance on hand In bhank as of June 10, 1924
hecks Not Cleared June 19, 1924

C
No. 420 May 31, 1924 Northland Press, Inc

B T 294.68
No, 421 May 31, 1924 Buperintendent of Documents, Government Dr Ing Office......... a 00
No, 422 May 31, 1924 Crain's Market Datn B00K.,........... f....l..E'.'f.'f'?...'.'E(.(.’Z..Z'.ZZI'. 500

$30
FRED BECKER,
Treasurer.

Report of Audit

We, your Auditing committee, beg leave
to submit the following report of Wolf &
Company, expert accountants, who made an
exhaustive examination of the financial ac-
counts of the National Macaroni Manufac-
turers association for the fiscal year ending
May 31, 1924,

In accordance with your instructions, we
have examined the records of cash receipts
and disbursements of the secretary and
irensurer of the Natlonal Macaroni Manu-
facturers assoclation, Braidwood, Ill., for
the twelve months ended May 31, 1924, and
present our report as contained in the ex-
hibits listed below, aud our comments there-
on:

Exhibit “A"—Recelpts and Expenditures.

Exhibit “B"—Cash on Deposit,

COMMENTS

All cash receipts as recorded in the cash
book were traced to remittance sheets to the
treasurer. The recelpts were divided into
the varlous sources of revenue and all foot-
ings verified.

All cash expenditures as recorded In cash
book were compared with treasurer’s state-
ment in detail, all footings were verified.
The treasurer's statement of receipts and
expenditures was found to be in agreement
with the secretary’'s record.

Respectfully submitted,
Wolf and Company,
Dated at Chicago, Illinols, June 26, 1924.
RECEIPTS AND EXPENDITURES

Balance—May, 31, 1923......... $1,264.36
Add: For Interest on ban
balance as reported by F.,

Becker, treasurer......... . 29.41
$1,203.717
RECEIPTE:
Advertlsing ...........$7,608.40
Subscriptions ......... 631.68
Assoclation dues...... 4,488.76

Publicity contributlons 1,750.00
Conventlon reglstration
recelpts .....voveenes

390.00 14,748.84 16,042.61

EXPENDITURES:
Journal—

Editor's salary...
Office expense .......
Printing and .mallin
Stenographer .....cc0u0 620.00
Subscriptions ........
Clppings .........
Advertlsing ........ olir 7.245.01
Assoclation—
Salary of secretary,...$1,800.00

ffice expense...... o 603,60
Travellng expense of

BECTetary .vveeeeeuss 3064.80
Printing and office sup-

PUGE o iiinsincanesis 399,65
Rubscriptions and dues 90,00
Telephone ....veveeees 46.656
Audit servict.......... 25.00
Committee expense.... 190,00
Cost accountlng...... . 422,01
Conventlon expense,.. 843.54
Washington represen-

tatlve .......v00uan., 1,228.47

1,750.00
98.17
15.00 7.766.69 15.011.70

Balance ns per secretary's report
May 31, 1924..,.. L L e $1,030.01
Accompanylng and forming part of our re-
port of June 26, 1924, nnd subject to the com-
ments contalned thersin.
The United Banking and Savings Co.:
Balance ns per cerfificate dated
June 19, 1024......0vnvninenns
Deduct: Outstanding checks:
NO, A gnmvaa e ivime $204.58
No. 8. aiiineiivoviiiinis 5.00
NO. 4220 c0vvevrscncrovens 3.00 302.58

$1,333.49

Balance ns per trepsurer's
REPOTL sovvssovsonsosesrssns $1,030.91
R. G. McCarty, B. C. Ryden, Wm. T. Enger,
T. ". Molinari, J. P, Weldeanhamer, Ralph Novy,
Au liting Commlttee.

A loafer spends time without getting
a receipt or dividend.
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Secretary’s Review and Forecast

In all well managed and properly regulat-
ed business there is a time, a place and a
purpose for everytuing. Because the Na-
tional Macaroni Manufacturers assoclation
is a going business institution, with the
laudable purpose of unselfishly serving the
macaroni manufacturing industry. in this
country, we are here today in this pleasing
and wonderful scenic #pot, convenlently
sltuated midway between the two big metro-
politaan centers of the United States, as-
sembled in friendly meeting to make our
annual survey of general conditions affect-
ing our industry and to plan its future wel-
fare.

I am happy to report what may briefly be
termed a “Year of Progress"—progress in
two ways; first, a tangible and a provable
progress in the standing of our organization
both as to membership and in recognition as
representative of a very important food
producing branch of American business;
second, a progress less visible to the naked
eye but still genuine. I refer to the trade
spirit that has been instilled throughout the
macaroni industry generally now more than
ever acknowledging this body as the spokes-
man.

This sesslon commemorates the comple-
tion of 20 years of commendable service to
the macaron! industry by this association,
For a score of years it has served as the
nucleus around which hundreds of bene-
ficial activities have centered. Its accom-
plishments have been neither miraculous
nor phenomenal. Its record has been such
that those ploneers who back in 1904 laid
the foundation of this organization, and
some of whom are with us today, these pio-
neers should feel proud that this body
which they conceived, nursed and guided,
has so successfully withstood the test of
time and is still functioning as per the wish-
es of its sponsors, for the betterment of the
entire industry.

Why a national association? In our case
this can best be answered by saying that its
past and present activities justify !ts ex-
istence. Progressive business has found
that a national organization is almost a busi-
ness necessity, Some function differently
than others, but all seek to conserve the
inte .sts of the members. The success de-
pends greatly upon the Interest taken by
those whom it aims to benefit and the de-
gree of cooperation they manifest in promot-
ing the welfare of the trade and allled busi-
nesses.

A trade assoclation is the source of en-
thusiasm and confidence for those within
its ranks and a pillar of support to those
who share not the responsibility of its up-
keep. Our secretary of commerce, Herbert
Hoover, who holds the confidence of the busl-
ness men in this country and who has al-
ways been in close touch with trade associa-
tions, thereby qualifying ns an authority on
this subject, says: “Trade assoclations can
make for stability and economy in thelr in-
dustry. 'Their great fields of usefulness lie
in lifting the standards in the trade and in
increasing efficiency of production and dis-
tribution."

A trade association will return to its mem-
bers and to the whole trade, exactly in pro-
portion to what its members put into it. The
assocliation of the macaroni industry is no
different from an association of any ordinary
trade. Nor I8 the macaroni industry itself
any different. There are in this field, as
well as In all Industries and organizations,
men who expect almost the impossible from
their trade association, though confributing
very little toward its upkeep and welfare
other than dues, and sometimes not even
that much.

It your National association could make a
dollar go as far as our friend Rustus made
a yard go, we could accomplish much more
for the Industry, perhaps even enough to

satisfy those who habitually complain.

| &
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Rastus was proudly sporting a new silk
ghirt one bright spring morning, so the
story goes, when a friend accosted him and
sald: O, boy! Some shirt! How many
yards does it take for a shirt lilke that?”
Rastus replied, “Say, man, ah done got three
shirts like this one outa one yard last night.”

An Industry so important as the macaroni
manufacturing business has now become In
this country is in urgent need of a strongly
organized and centralized body like ours to
look after its general affairs in a manner
that no individual can take the time or the
trouble to do. Your National association,
composed of unselfish volunteers in the in-
dustry, alded by willing allled tradesmen,
has striven to act in this capacity for the
macaroni industry. Through it much good
has already been done. Who is there among
us that would like to go back to the condi-
tions of 20 years ago? If we have failed to

reach some of our objectives, this is due to
the regretable fact that we lacked the prop-
er cooperation on the part of many who
should contribute to its support, both moral-
ly and financially.

The National association needs and wants
the sincere help of every worthwhile maca-
roni man on this continent. It depends upon
them. Thelr cooperation would be highly
appreciated and each would be amply
rewarded for the small expense and littie
trouble involved by the knowledge that each
has contributed to this service to the
entire industry, which will be bettered .as
your interest therein Increases. Combine
with your fellow business men in a strong
National Assoclation to help make More
Business, Better and Bigger Business from
which all will profit.

The big object of this association is to
protect and to promote the general welfare
of those affiliated with us and to earoll in its
ranks every macaroni and noodle manufac-
turer who has his own interest and that of
his iIndustry foremost in mind. Falllng
to get 1009% membership, we propose to go
ahead with every promising activity that
will in any way henefit the macaroni indus-
try, members and noumembers alike.

In this unselfish object we are most de-
termined, We invite all to join and we
promise all to help them help themselves.—
BUT, it any thoughtlessly ignore or over-
look our invitation or purposely avold or re-
fuse cooperation, we'll pleasantly surprise
them by giving them freely and ungrudging-
ly of whatever benefits we may obtain for
our members. We'll surprise you if. you be-
long and we'll surprise them if they don't.
This magnanimous attitude of the National
association reminds me of a story now golng
the rounds of the trade press: “A farmer
took some produce to town and sold IE.
Thought he, “I'll surprise my good wife.”
He bought himself a new suit of clothes, a

e
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hat, a shirt and a pair of shoes, and put the
bundle in the back seat of his old flivver,
On the way home he stopped at the river,
took off all his old clothes and threw them
in, Then he looked under the seat for the
new outfit. * Everything was gone. Finally
he got fn to his buggy and said, “Glddap,
Lizzle, we'll surprise her anyhow.”

Just now the favorable trend toward the
National assoclation is pleasingly notice.
able, As your secretary and as the editor
of your trade journal, I have had the un-
usual opportunity of judging this trend and
of appreciating its objective once that the
macaronl men generally realize their duty to
one another and to the affillated trades,
This will become a reality when our mem-
bership includes in its active ranks all the
progressive elements in the industry.

Your secretary’'s office may be likened to
that very popular invention, the radio re-
celving set. Messages of all kinds are being
continually broadcast by macaronl makers
from every section of the country and even
from abroad. “They bring new ideas, hopes
for betterment, fears for the future and
walls of discontent., Happlly the songs of
good cheer predominate and these help to
make life worth living and encourage up all
to greater efforts. 7

1 need hardly bore you at this time with
detalls of the work done in this office during
the past. year. I have striven to keep you
regularly advised of all the association ac-
tivities, either through circular letters or
in the editorial of our official organ. I may
be permitted, however, to briefly review the
more important activities, just to remind
you of thelr purposes and what has been ac-
complished for the industry.

Widening the Macaronl Market.

Attempting to join a nation wide move-
ment started last year to increase the con-
‘sumption of wheat, (macaroni in our opinion
belng the best wheat food), your officers
sponsored a cooperative educational adver-
tising campalgn to educate the consumer.
To properly feel out the sentiment in the in.
dustry money was needed and this was
easily obtained through voluntary contribu-
tions on the part of 6 of the liberal firms in
the industry. I collected for this purpose
$1,760.00. It was collected from the “clique,”
the “Inside ring,” as a few of the knockers
have been pleased to term these good fel-
lows who have the undisputed pleasure of
doing the work of this association besides
paying for its upkeep, getting all the blame
for any little wrong, and mighty little credit
for anything good that they do.

A serious and determined attempt was
made to “sell” the proposition to the maca-
roni industry which had all to gain. While
the move failed to be generally accepted it
accomplished some good by encouraging
some firms to make individual efforts along
this line but, falling to reach our mark, the
matter was suspended as a fuller report
later on will show.

Golden Rule Sunday.

Overlooking no recognized opportunity to
place our industry favorably before the pub-
lic your assoclation joined heartily with
.other food industries in promoting a general
observance of Golden Rule Sunday on Dec.
2, 1923, The Near East Rellef organization,
sponsor of the movement, had prominently
recommended macaronl and spaghettl as
one of the leading foods on its menu for the
day. This alone brought us some profitable
publicity and our Inexpensive connection
with the movement was unquestionably
beneficial. Reports from many sections of
the country record this as a masterly move

on the part of the Natlonal assoclation.
Wise men and progressive firms alwaye ride
on popular waves, and, since the appeal for
ance of Golden Rule Sun-

day struck a popular.chord, we feel that more

the general obsorv

(Continued on page 16.)
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Convention Notes

“Hiking" was one of the princlpal diver.
sions of the convention and the beautiful
Victoria park was the scene of much of this
healthful exerclse. ‘Hiking started early.
When the Chicago special stopped at “Falls
View"” on the Michigan Central, 4 ardent
lovers of the Falls—C. L. Miller, Chicago
representative of the Washburn-Crosby Co.,
C. H. Burlingame of the Foulds Milling com-
pany, Chicago; Martin Luther of Minneap-
olis Milling company, Minneapolis, and Hen-
ry D. Rossl of Peter Rossl & Sons, Brald-
wood, IIl,, hopped off the car for a closer
view and a stretch. The train stops for 6
minutes, Time flew and so did the train.
The result was that these 4 had to do a
2-mile constitutional to the hotel, unwilling-
ly but cheerfully.

L L] L ]

During the annual address of President
H. Mueller and at the mention of the passing
away of Frank 8. Foulds of the Foulds Mill-

. Ing company, Chicago, long assoclated with

the Natlonal association, a fitting tribute
was paid his honor wher {he convention
assemblage arose an! ciood in silence for

. a minute, Similar tribute was later paid to

the memory of James T. Andrews, whose
early interest in the welfare of the associa-
tion was thus fittingly recognized.

* & »

Hrs, Eleanor Pitzner of Buffalo, reporting

the proceedings for the Northwestern Mill-
er, was faithful in attendance at every ses-

: # slon. Bhe added much to the pleasures of

the conventlon, especially at the annual
banquet as 2 macaroni men would testify
it sufficiently forced.

.« v 9

The 2 Mueller girls, Ruth and Myrtle,

i thoroughly enjoyed their first macaroni
§8: men’'s conventlon,

These llvely young la:
dies were the center of attraction and were

- well entertalned by the swains who atteud-

ed the 1924 gathering. See you at Atlantic

® City in 1925.

; Gonna' Rain Any More.”
&' be all right but the way In which it was

The 1924 convention song was “It Ain't
The song might

i usually murdered, even caused The Falls to

b
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3§ protest and send out such a shower of spray

that it had all the appearance of rain.
i . s

ini{ the affirmative during the convention
; w)]en 8 happy group spent a wakeful week,
“ willingly or otherwise. The watchful wait-
| ing began on the speclal car leaving Chicago
“anjl ended only when the flowing spirit
ceased.
| * & @

Haw do you do, Sister Jule, How do yuu do?
How do you do, Sister Jule, How are you?
You'll admit It was done neatly,

: . When the boys sald it “sweetly"”
% The jo(ite'a on you, Sister Jule, How do you
‘f i o!

| : ®

Mr, Linnekin in his address stated that
th¢ only reason he did not possess 2 pairs
of garters was that the garter manufacturers
do' not advocate men purchasing 2 pairs
to \permit one to rest while the others are
belng worn., Tho ladies enjoyed this part
of the address immensely as was later prov-
en'to the jollification of the convention.

i . [ ] L ]

Just when the gathering was serlously con-
sldering a problem that mean success or

§ fallure in the future the ladies entered, con-

ferred with Martin Luther, who arose,
abruptly stopped proceedings and in a few
chosen words presented a package to Pres-

¢ ldent Mueller and to “Smiling Jim" Wil-

llams as a token of esteem from the lndies

¢ of the convention. Lo and behold, a palr of
#! goudy garters for each.

The question Is—"Is.it"? What is Bologna

g 8tyle, Genon style or “kike” style? After

. The question whether or not men or man
.car go & week without sleep was answered
“init
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44 hours of discussion the exhausted de-
baters quit even. The question again is
“Is 1t7"

. * @

John “McCormick” Fortune proved him-
self a real nightingale at an {nnreen: stag
held the second night of the convei.lion. If
there was any Irish song overlooked it was
unintentional on the part of the artist or
the many assistants who made up o roaring
chorus,

L ] L] L]

From general appearances one would hard-
ly belleve that there is unlimited talent
among those who made up the convention
personnel. Besides the vocal talent which
had to be continunlly restrained, tricks and
funny stunts were the order of the day.

L ] L] .

A. L. Ruland of Washburn-Crosby com-
pany was early labeled “The Singing Mas-
ter” of the convention, His ability along this
line caused many to comment that he had
berhaps missed his calling, unless he sings
his sales song to the semolina buyers and
lulls them into purchasing his goods. Does
this help your sales game, “Rulie”?

L ] [ ] [ ]

Room 332 was the Oasla. Funny how
many found it out In spite of gll the “de-
tours."

. . [ ]

The monotony of the Thursday morning
session was broken. by a crash when the
folding chalr bearing the bulky Yaeger col-
lapeed precipitating him to the convention
floor. The general laugh was not in ridi-
cule but in natural relaxation on the part of
the “hard” working conventioners.

L] L] L]

On being presented garters significant of
the esteem in which Messrs. Mueller and
Wililams, the reciplents, were held, these
Innocent parties asked what the article was
intended for. Joe Lowe gave the informa-
tion, he said they were “to hang lemons on."”

L ] L ] .

Henry Mueller was reelected president of
the National assoclation. He is a fine fel-
low, well experienced to handle the position
again thrust upon him and an able conven-
tion chairman, For years he has been a pil-
lar in the National association. His fellow
members joined in wishing his administra-
tion unbounded success. But President
replied, “Wishing is fine. Now work like

h—— to make your wish come true. A
helping hand is always appreciated.”
. L L ]

David Cowen of A. Goodman & Sons was
there looking fit as a flddle. He took a
leading part in many discussions and always
had something worth while to say.

L ] . .

C. F. Yaeger of Philadelphia probably en-
joyed the convention as much ag anyone
present. Perhaps this was due to the com-
pany whict he was continually in. Mrs,
Yaeger i{s a fine entertainer, even her hus-
band admits this fact,

L] L] L]

Directos Wm. A. Tharinger took an active
Interest In every sesslon and inaugurated
some special ones not on the program. As
one macaroni manufacturer aptly put {t—
“He was In true conventlon form."

. & @

F. X. Bollinger of Habicht-Brawn com-
pany of New York was there, his first ap-
pearance at a macaron! conventiion. He was
there heart and soul never missing a session
His smiling face, cheerful salutations and
hearty laughs were proof that he was his
old self and enjoyed perfect health,

L] L] .

Martin Luther of Minneapolls Milling com-
pany was much admired by the fair sex and
deservedly so. Smiling and debonair he
graclously anticipated the wants and pleas.
ures of the ladles who pleasantly uccepted
his mary attentions. May he live long and
beautitully.

. L I [ ]

Secretary M. J. Donna was the conven-

tion's busy mean as usual. He I8 one of

15

those fellows who can take off his coat
and work and really eujoy fit.
L] L] L ]

Carmelo Gugino of the Peoples Macaroni
company, Buffalo, was surely {n tiptop torm
and hiiting o1 all 6 eylinders. To 80y more
is superfluons,

[ ] L ] *

The pow. 'w was particularly interesting
to W. F. Euger of the Ohlo Macaroni com-
pany, Cleveland, who attended his first maca.
ronl conference. He enjoyed himself so
Immensely and profited in experience so
satisfactorily that he opines he will never
miss another convention of this kind.

. L] L ]

Doc Fletcher of the Chicago branch of
Joe Lowe company helped make things
pleasant. A busy and able man, he finds
time to attend to those things which leave a
pleasing remembrance and often overlooked
by s0 many less thoughtful ones. May his
tribe Increase.

. LI

A. 1. Fischer of Pillsbury Flour Mills com-

peny was there, a real salesman and a gen-
.tleman. When he was not selling semolina
he was selling his own good qualities. He
qualifies as an expert salesman in either
line,

[ ) L] L ]

C. H. Burlingame of Foulds Milling com-
pany, Chicago, was one of the Jolly good
fellows of the conventlon, He was votefl
a real lve wire and most enjoyable com-

ﬂany. even though it was his first conven-
on.

[ ] - *
James T. Willlams of Creamette company
likes everybody and everybody likes

“Creamette” Jim. His entrance wag like a
cooling. breeze.
L] L] .

Of course, Frel Becker, the venerable
treasurer of the assoclation, was there. Do
you recall when he lnst missed a conven-
tion? We can't. Wonder what will happen
to conventions of this Industry when hae is
forced to miss one? May that be in the
very distant future.

L] L [ ]

Apparently R. B. Brown of Fortune Prod-
ucts company, Chicago, has a smile that
never fades. He even smiled when things
were gloomiest. That smile hag gained and
held him many friends.

. L L]

Ted Molinari of Splendor Macaroni com-
pany was the handshaking king of the con-
ventlon. His warm grasp stirred your very
heart strings, No wonder his tribe of friends
numbers thousands, Let's shake,

L] L] L]

C. B. Schmidt, Duvenport, In.,, was his
genial self throughout the whole convention
perfod and felt equally at home in the busi-
ness seasions and during the varlous enter-
taining events.

* L ] -

E. Z. Vermylen, 1st vice president, had an
unusual store of timely storifes. These con-
trasted so greatly with the serfous orations
at the business sessions that the first timers
concluded that the Zerega company had 2
representatives at the convention.

- - L]

Ellis Baum of Joe Lowe company was in-
deed the convention's popular man. His
stories at the banquet, in the hotel lobbles
and other meeting places Immediately es-
tablished him as the convention's best en-
tertainer. Known throughout the baking
fraternity as “Cake Eater" Baum, the maca-
ronl men, while appreciating the reason for
that peculiar nomenclature, preferred to
call him “Noodlebaum.”

L] L] L]

Charles Mercurio of the only Spaghettl
company represented enjoyed every moment
of his stay in Ningara Falls. He immediate-
ly resolved that future conventions without
his presence would be as dull as the famous
% of the 1% stuff that is so universally un-
popular.

(Continued on page 17.)
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" Secretary’s Review

(Continued from page 14.)

macaroni manufacturers will be found gen-
erously supporting the observance of Golden
Rule Sunday thls year. s

Toast Week.

Encouraging the Increased consumption of
wheat foods was one of the popular activi-
ties In many industries last year. In this
movement your association joined reserved-
ly and advantageously. When the bakers
and allled trades launched the Toast Week
movement, some macaroni men questioned
the advisibility of advocating “Macaroni on
Toast” for breakfast. Your assoclation,
sensing the opportunity to popularize our
products, urged the macaroni men to coope-
rate heartily with other trades in every Bec-
tion of the country in puttirg over their
Toast Week. The recipe, “Macaroni on
Toast,” broadcast by thir assoclation was
profitably used in many ¢ities. Reports are
that it went well in different places, the re-
gults more than justifying the little effort
placed behind the movement.

Tarlff Increase,

Perhaps no other actlvity during the past
year brought about so favorable and spomn-
taneous reactlon as did the suggestion, em-
anating from this association that a con-
certed, forceful drive be made on the United

* States tariff commission for a general in-

crease in the tariff duty on imported maca-
roni products. Foreign goods were and are
pouring into our geaboard cities. The price
quotations on these imported goods were
such as to demoralize the markets affected.
Bulk manufacturers suffered heavily and
makers of package goods were hard hit.
This assoclation once more served as the
torce around which the industry rallled. It
asked for voluntary contributions to under-
write a drive for ndequate protection and

everyone was made happy by the generous

response accorded that appeal. The present
status of this activity will be more fully
dealt with by those more directly in touch
with this feature of association work for the
general welfare of the entire macaroni in-
dustry.

Better Durum.

Realizing that the standing of our indus-
try depends on the quality of our produc-
tion and that this in turn depends on being
able to get the proper raw materials, your
association has cooperated in every known
way to eccourage the production of an
amber durum: wheat in this country, even
more especinlly adapted for our use. In
this we have been ably supported by the
durum millers, the United States Depart-
ment of Agriculture, and the crop improve-
ment bureaus of different states.

Direct encouragement was given the
durum farmers by your National association
through suitable prize cups offerings. One
was offered last year to the producer of the
best amber durum wheat in North Dakota as
exhibited at the North Dakota State Fair
and Is again being offered this year at this
fair July 14 to 19. At the International
Grain Show held annually in December
your association offers a better trophy to the
grower of the best amber durum wheat
grown anywhere on this continent. Much
interest is shown in these offerings and con-
giderable favorable advertising for the
macaroni industry results from it, a satis-
factory recompense for the small amount of
money this publicity involves.

Better Trade Practices.

By precept and example we have striven
to discourage all unfair business practices
both in manulacture and distribution, Much
of this was done privately but effectively.
While we may never succeed in totally
ellminating all harmful practices, we do
hope to materially reduce them by throwing
the light of publicity on them whenever and
wherever we deem it necessary.

I find that the greatest and most general
demand for action being made of this asso-
clation by the Industry generally is that we
undertake something definite to overcome

the many harmful and unfalr competitive
practices that are too frequently resorted
to of late. Some firms even go so far as to
promise us their membership it we accom-
plish this end. This is perhaps a narrow
view to take, for the degree of any success
to be attained in a move of this kind de-
pends primarily upon the active participa-
tion therein of all the progressive firma in
the cleansing process.

Frankly 1 have no panacea to offer as &
cure for these unfair practices except that
through education we may bring the offend-
ers to o realization of the serlousness of
thelr offense to themselves and to the maca-
roni business generally.

In this connection it may be opportune to
recall that beautiful philosophy volced 2600
years ago by that renowned Chinese scholar,
Confucius, when he said, “If'every man will
sweep in front of his own door, the town
will remain clean.” A beautiful and sugges-
tive thought. Let us put it into practice in
this industry and see how quickly all un-
ethical and unbusinesslike trade practices
will be eliminated.

Competition.

As long as there remain 2 firms in the
same trade, there will be competition. Now
there are 2 kinds of competition as we all
know, clean'competition and the other kind.
It used to be sald that “competition is the
lite of trade.”” The dlthor must have had in
mind clean competition when he volced that
opinion. If the other class of competition,
about which so many are complaining, I8
permitted to continue much longer, the say-

ing may be changed to, “competition is the

death of the trader.”

If only half the complaints are well
grounded the guilty ones must be in the
same class with Pete, the unclvilized negro
from Ceneral Africa, who was brought to
this country recently by a traveler to act as
his servant. Observing his master reading
most studiously, he peered over his shonld-
ers 8o intently as to attract the master’s at-
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tention, “What do you want, Pete?" asked
the master. *I want to ask you a ‘question,
gah!” replied the darky with a grin. “I hab
geen you reading books and de like, and I
jes wants ter know which it {8 you read, de
white or de black?”

Do we read the white or the black when
we quote sales flgures? We will always
have competition, but let's make it a com-
petition of quality and of service to dis-
tributers and consumers rather than 4 eales
fight by way of ruinous prices and inferior
products.

Our Officlal Organ.

There are many business periodicals and
trade books that should enter our business
places regularly, but the most welcome one
to a macaroni maker should be the Maca-
roni Journal,

We are proud of this publication and
naturally so. As the Official Organ of this
Assoclation and the Spokesman for the
Macaroni Industry, perhaps the ouxly publi-
catlon of its klud in the whole world, it has
won a place in our hearts and a reputatioi
that can be bettered omly through a more
general interest therein by the rank and
file of the industry. More frequent contri-
butlons of articles and news items would
give it more of a personal touch which
would help materially in its work of pro-
moting the welfare of the industry.

Our list of pald subscribers has increased
somewhat during the past year, while satls-
fled advertlsers continue to regard the
Macaroni Journal as the most suitable me-
dium to convey their messages to the trade.
A varlety of readable articles are being re; u-
larly contributed from sources and by

- agencles heretofore considered somewhat

remote, only to find that there is a similarity
of interests that hind us.. We hope to ex-
pand on this feature the coming year.

Wae regret to say that there are still many
macaroni manufacturers who have thought.
lessly omitted sending in the small amount
we charge for annual subscription to our

For Brain anld Brawn

. - - » ¥ . . =
Even when it comes to athletics macaroni does not take second place.

3 i |

This 18

¢ lonchip in
clearly shown by the fact that it was a macaroni team that won t..ha chan':'p X
the l:duntrlal league this uprlns,dlih?. ’RED CROSS FIVE having “copped” the cham
fonship trophy in the Northern division.
4 oglu’lepaua nl:)t: ¢he result of o macaroni diet,” gays Bob Dawson, thelr mlelmnnalall;
They are out to meet all comers in their class, and offer a chluonq.-tq'any.teum
the macaroni or similar industry for the fall season. {fep e ;
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Macaroni Journal. We hope they will soon
gee their duty, send in thelr $1.60, not be-
cause of the actual money involved but be-

- cause what {s pald for is usually better ap-
preclated,

Our Membership.

I am happy to report an increase amount-
ing to nearly 100% in the regular member-
ship of the National association since our
last convention. Our drive for new mem-
bers started in earnest last May, was brief
but determined. Many saw the light and
Joined. Many firms that should be num-
bered among the leaders in our ranks have
done us the Injustice of unceremoniously

' ignoring our numerous invitations to join

#%: us in our unselfish work. Perhaps they will

% some day be brought to a full realization of

@ their duty to thelr fellow business men, as
18 was the case of a hunter who one day found

A himself in a very tight place.

One day a mun was hunting in a forest.
A terrible storm came up. He sought
sLelter but could find little protection, The
rain come down in torrents. So he crawled
into a hollow log. It fitted snugly. The
rain lasted hours. The water soaked
through the old wood. The log began to
contract. 'When the rain ceased the hunter
& could not,hudge. He strained with all his
@ might to free himself. But the log held

tight. He knew that he would starve to
death.

: Like a drowning man, he saw his whole

past life flash before him, especially his
g% mistakes. He suddenly remembered that he
f8: had promised to cooperate with his fellow

i business men in o general uplift movement,

i+ He then realized that his fallure to keep his
& word jeopardized his business chances and

that it would bring ruin and perhaps starva-
tion for his wife and little ones. He thought
: of his selfishness, his unfairness to his in-

i dustry with which all that he owned, all his

loved ones, were so closely affiliated and
¢ his new opinion of himself, gained while
& marooned tightly in a log in the forest with
. death staring him in the fact, made him
i, FEEL 80 S8MALL that he was able to crawl
i out of that log without difficulty, He then
¢ and there vowed to do his full share in the
e work of running and supporting his trade
& assoclation,’

i I had hoped to be able to report every
firm in Illinois a8 a member of the National
but fell a little short of the mark. In this
drive I was ably and untiringly assisted by
Second Vice President Henry D. Rossi of
‘Braldwood, Ill, and by John and James
: Canepa of the Red Cross Macaroni Co., Chi-
| cago.

Only one firm withdrew as a regular mem-
. ber during the year. This is & progressive
2 and wideawake organization which we hope

% will soon realize the futility of remaining
’ longer aloof from their fellow business men
and will soon be found battling with us from
. the Inside to build up the whole industry.
. There was also one resignation from the list
ii- of associate members, a firm that discon-

& tinued business. !

Finances.

Your association finances are in fairly
good shape as will be noted from the trens-
&% urer's repoit. The Income has been suf-

g ficlent to meet the demands in the way of
) expenditures during the past year. But it
¢ should not ba. overlooked that expenses en-
% large as activitied expand.

' For the fiscal year ending May 31, 1924,
the assoclation’s income was a little more
i than $16,000. Of this amount approximately
% 38,000 was from the Macaroni Journal and
$4,600 from members' dues, This latter
amount will be somewhat reduced this year
: because of our lower dues schedule, unless
etd: we can make up the difference by increasing
S our membership as we hoped would be the
f¢: case when dues were lowered.

8. During the same period our expenses were

% about $16,000. There.remanined a few un-
B8 pald bills not included in the report referred
i to.. The publication and distribution of the

i
-
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g $4,000, not iIncluding the editor's salary
it which is ch_argenble to the secretary’'s sal-

i Macaroni Journal cost us a little more than °

ary. The salary of your secretary and the
expense of running that office exceeded that
amount slightly, In making a budget for
the present year a slight curtailment in ac-
tivities may be necessary to met the prob-
able reduced income,

. Concluslon.

May the foregolng review of the assocla-
tion's work during the past year serve to
strengthen you as a supporter of your trade
assoclation, and to point out to you and to
the whole Macaroni Manufacturing Industry
in this country, the unlimited possibilities
for useful work that we can do for ourselves
and for the industry It all of us pull together
for the common good.

I cannot close without telling you of the
real joy that has been mine to work with
and for the National association ofilcers and
members, The support so generously and
continuously given me has been most assur-
ing and encouraging. This office has sin-
cerely endeavored through the year to be
efficlent and helpful. I hope that it has
been. I am particularly grateful to the able
and timely advice so freely given me by our
deservedly popular and efficlent president,
Henry Mueller, and for the sincere coopera-
tion and confldence that I have always en-
Joyed at the hands of the directors and com-
mittees, especially Vice President Rossl,
with whom I frequently conferred on mat-
ters of practical manufacturing methods,
with which he is highly experienced. Their
helpfulness and the general loyalty of the
entire membership will ever remain to me as
& pleasing recollection, an endluss joy.

‘We are here as business men from vari-
ous sections of the country, a group of like
interests, with an unselfish purpose. Let our
deliberations here these three days be such
that when we separate to go to our re-
spective homes, we will do so as bette:
friends, warmer members of this assoclation
and fairer competitors, convinced that the
time and money spent in journeying to this
beautiful conveniion ecity has been o wise
and a protafible investment, and that you
will take away with you many joyful re-
memberances and profitable fdeas.

Convention Notes

(Continued from page 15.)

Mrs. A. C. Krumm, who convincingly en-
joved the conventlon, is popular, vivaclous
and the acme of wit. She added materially
to the beauty and pleasures of the 1924
convention,

L] L ] L]

Fred Hamilton's room was the mecca for
many of the wearled and jaded convention-
ers. He entertained royally to the last drop.

L] L] [ ]

Now that Mrs. Henry Mueller has ettend-
ed her 2nd consccutive macaroni conven-
tion, Henry will be sure of convention com-
pany as long as he {8 a member of the
macaroni making fraternity.

L} L L]

John V. Canepa, the new director, Is a
comer {n the assoclation work. His activity
in all discusslons marked him as an impor-
tant cog in the industry and to this organi-
zatlon.

L] L ] L] .

Dwight K. Yerxa of Pillsbury Flour Mills
company, Buffalo, marshaled a small army
of semolina salesmen and had them finally
trained-in their work of freely and pleasant-
ly entertaining everybody, everywhere, some-
how.

L] L] L]

C. 8. Foulds of Foulds Milling company,
New York, fully enjoyed the Baum stories at
the banquet. HIs laughter had a salutary
effect on his appetite and the waiters right-
fully wondered how a man of his physique
couid store away so much grub,

. " @

A. C. Krumm, Jr,, of A, C. Krumm & Son
Macaroni Co., Philadelphin, was the official
physician of the party. His medicine chest,
though not varied, was ample for all occa-
slons, the same medicine served for all afl-

ments, These Included convention blues,
cuts, digs, cramps and chills. The one
medicine was a cure all and an excellent
one at that,

L L ] L]

Bill Preyer, the Buffalo representative of
Duluth-Superior Milling company, was in fine
form. His material assistance In convention
entertainment was appreciated 100%. BIll
just beams genlality all the time.

L ] - L]

C. M. 8. Langione, the popular Washburn.
Crosby representative from Newark, N, J.,
was about the only “peeved” man at the con-
vention, His peeve was due to the fact
that the hotel chef would not believe In his
self confessed ability to make a most won-
derful spaghettl sauce, Taking no chances,
the chef served Ravioli. We'll try agaln at
Atlantic City in 1925, Langie!

L ] [ ] L]

J. P, Weldenhamer, Keystone Macaronl
company, Lebanon, Pa.,, was there and
showed the right spirit by joining heartily
in every business and entertaining move.

* L] .

R. G. McCarthy of Birmingham Macaroni
company greeted .he convention with the
then popelsr cry of “Alabama votes 24 votes
for Underwood.” Even when Davis was
nominated, his good cheer and state pride
continued.

L] L] *

Andrew Ross, under the new label Mapl-
Flake Mills, was kept busy explaining cause
of change in name. He did it graclously
and smilingly.

L] L ] L ]

Alfonso Gioln of Rochester was the spokes.
man for a group that has pecullar troubles
of its own. His appeals to the conventlon
were telling and effective.

L I B

The tri-state club of the Allegheny moun-
tain reglon was represented by Ralph Nevy
of the Cumberland Macaroni company, L.
E. Cuneo of Collinsville Macaronl company
and 8. Viviano of 8. Viviano Macaroni com-
pany. They performed this duty creditably.

L] L] L

B. C. Rysen of Illinois Macaroni company,
Chicago, was one of those fellows who can
B0 24 hours without sleep. When chided
about his night life he sald that business
would generally permit him to sleep the
greater part of July and August anyhow.

. [ ] -

When the macaronl men were slow in
convening for the afternoon session the
first day, Tresident Mueller suggested that
as a souvenir for the next convention the
gsecretary had better offer toy watches or
Big Ben alarm clocks to remind the conven-
tloners of the proper opening hour of each
gsession.

L] . L]

Dr. Jacobs was hardly his genial self.
Must be something he ate or the effects of
o chemical analysis of some stuftf which is
Jokingly or otherwise being palmed off as
noodles,

L] * L]

While viewing the tumultuous waters in
the Niagara gorge from the east side of the
river, p happy sheik and sheba performed o
realistic love scene across the turbulent
river. This Immediately attracted or dis-
tracted the macaronl conventioners, who
sent up continuous and concerted yells of
derislon which carrled across the river cous-
Ing the lovesick pair to quickly resume a
less loving posture. Merely another evi-
dence that macaroni men are very keen
sighted and of what they can dc when they
work together. Even the nolsy Niagara
TOAr was overcome,

L ] L3 .

Hot Petutie! How those convention sou-
venirs were gobbled up. The popularity of
little gifts will prompt many firms to do a
little more publicity work along this line
at future conventions.

L] L] L]

Chorus-—The Biggest and the Best.
L] L] L]

Watch Out For The Vigilance Committee.
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Report of R. B. Jaéobs,

Washington Rep

resentative

It Is very gratifying indeed to know that
the efforts of the officers of the association
toward improving conditions in the industry
are beginning to bear fruit. I have been
particularly impressed with the report of
your secretary on increased membership. It
speaks well for the membership committee,
for the secretary and for the Macaroni Jour-
nal which has so well brought forth the case
of the macaroni industry.

The actlvitles of the Washington office
have been many and diverse. We have not
restricted our efforts and endeavors to any
particular line although we have consen-
trated our efforts on law enforcement.

You have all received from time to time
our circulars on many subjects. We have
tried to keep you advised on activities in
Washington which bear directly on the
macaron! industry and on business in gen-
eral, believing that ultimately any factors
which contribute to general depression will
have their telling effect on your industry.

. We have issued a number of circulars on
the food and nutritive value of macaronl
products, These have recelved wide and uni-
versal approval as is shown by the use that
has been made of them in your advertising
matter. The appeal to health and nutritive
value in foods is one which has not lost Its
interest to the consumer and if it I8 brought
to him authoritatively it will help material-

selling your products. _
1yll: connegc{lon with our Cost Account'ng
work and prior to the date when your income
tax became due we sent you a circular giv-
ing the results of a survey we made on the
rates that may be charged off on deprecla-
tion on your plants and equipment. Our sur-
vey showed that a number of manufacturers
were not taking all the depreclation they
were entitled to and that they were prob-
ably deceiving themselves concerning the
life of a large amount of their equipment.

This subject of rates was taken up informal-
ly with the Tax Divislon of the Internal
Revenue and the rates submitted in our cir-
cular were acceptable to the Internal Reve-
nue as a basis for writing off depreciation.
The rates were somewhat as follows.

Light machinery, such as, packing ma-
chines, noodl2 cutting machines and rapid
moving machines of all kinds 16%.

Heavy machines, such as, kneaders, mix-
ers, dough breaks, etc., 10%.

Dellvery equipment 20%.

Officg equipment 10%.

Building improvements, such as, sprink-
lers, elevators, heating, plumbing and wiring
10%.

Buildings, frame 3%; brick 2%%; con-
crete 2% %.

In ﬁg"l‘:ring costs It is essentinl that all
manufacturers write off their depreciation
on the same basis and this information was
collected primarily for the purpose of re-
ducing as much as possible differences in
cost of production due to this item of de-
preciation,

It is hoped that every manufacturer will
adept the above schedule in computing his
costs.

A survey was made by this office on the
cost of producing macaroni in the east. Re-
turns were obtained from a large number of
plants and the information collated and used
in the request that the association made to
the Tariff Commission for an increase in the
rate of duty on imported macaronl. Under
the flexible provisions of the tariff the presi-
dent is authorized to increase the duty on
imports 60%. The association through its
counsel, Mr. Dunn, has requested that an in-
crease be granted from the present 2c per
pound to 3¢ per pound. If this duty is
granted it will place domestic and Imported

i

macaroni on a more equitable competitive
basls in the eastern markets,

As you know 96% of the imported maca-
roni is consumed east of Pittsburgh and Buf-
falo and the principal reason for selecting
plants in the east was because the east is the
competing market for imported macaroni,
We also know that cost of production is
Jhigher in the east as well as raw materials
and therefore, it would not be just or fair
to the American industry to use figures from
other sections where costs are lower and
where the Imported pruduct does not com-
pete. The amount of imported macaroni at
the present time is probably 1% of the do-
mestic production. It is not yet a great frac-
tion in price but it {8 increasing very rapldly
as is shown by the monthly figure on imports
given by the Department of Commerce.

There is something else radically wrong
with the macaronl industry besides foreign
competition. Macaronl products are being
sold In the east, f.0.b. factory, at 63%c when
the lowest figure on production that we have
been able to get 18 5.76¢c and the firm giving
this figure had no Interest charges and no
advertising. A low average cost of produc-
tion is 6c. To this must be added profit
which certainly should not be less than 10%
making the selling price a minimum of 6.6¢c
net f.0.b. plant. Any macaronl manufacturer
thai is selling his products for less than thils
amount i8 merely swapping dollars and work-
ing for the benefit of the millers and shook
manufacturers.

We have started a trade mark and copy-
right service and are collecting labels, brands
and other information on the subjects which
will be of interest and benefit to the indus-
try. The manufacturers in general have re-
sponded to our request for labels for our
flles and we have been able to help them In
determining when trade marks and brands
that they desire to use could be registered.
We recently issued a circular showing the
manufacturer the advantage of copyright
protection on their designs under the Print
and Label Act. This information should be
thoroughly assimilated by each manufac-
turer so that he may determine the kind of
protection he wants on his brands and Iabels,

Besides the above this office has been en-

[

gaged In answering numerous inquiries sent
in by the trade resulting in a large amount
of correspondence.

For the past 6 months our work has been
devoted almost entirely to Vigilance Com.
mittee work, Sometime ago your président
“ppointed me a vigilance committee to work
in cooperation with the government agencles
in enforcement of the food laws. You were
all requested to send in samples of products
which you considered to be adulterated and
misbranded together with thelr labels, A
large number of these wera rocelved. Uplo
date about 33 in all and most of these were
noodles which were ‘artifically colored or
deficient in egg content. In some instances
we found that Bologna style macaronl was
parading around as an egg noodle and in fact
in a recent interview in Chicago with some
manufacturers there, one of them stated that
he was shipping Bologna style macaroni into
Indiana and that there is was being sold as
a noodle. Evidently he did not realize that
he was violating the law but I assure you
we very soon apprised him of the fact and
warned him that his product would be selzed
by the government. Most violations, I find,
are due entirely fo a lack of knowledge on
the part of the manufacturer as to what the
government requires and I feel that the pub-
licity this campaign has recelved: will do
much to eulighten theae men and reduce this
kind of unfair competition.

I also feel that if the association can, by
agreement or otherwise, discontinue the use
of artificlal color it will have performed a
service greater than any other in eliminating
this kind of competition as well as eliminat.
ing the use of low grade raw material in the
manufacture of macaroni products. This
use of low grade flour has done more than
any other one item Iin preventing increased
consumption in macaroni products. Low
grade flours cannot be used unléss they are
artificially colored as thelr appearance Is too
unattractive and uninviting but a touch of
color makes the true character of the prod-
uct and gives it the appearance of having
been made from good stock. Bo let us do
something tangible which will result in the
elimination of the greatest evil in the indus-
try, the use of artificial color.

Miller Cooperation

By Jamea T. Willlams, Minneapolls

1 don't think there is any industry In this
country that has had better cooperation

*from the men and firms they were purchas-

ing raw materials from than they had from
the durum wheat milier, Millers were at
all times ready and willing even without re-
quest—in fact they have gone ahead of us
and our assoclation and our committees, to
do work for our industry at times we didn't
realize it was necessary.

Last year the Washburn-Crosby Co. did
a great deal to educate the consuming pub-
lic on increased consumption. They have
done a great deal in many ways. I told
you 2 years ago of the great work done by
the Plllsbury Co., M. A. Gray, the chemiat
there for a number of years, trylng with the
cooperation of other mlills to educate the
farmer as to the proper grade of durum
wheat. While I have mentioned some of
the durum millers I want to say that all of
the durum millers at all times were ready
and willing to assist us in any way what-
soever. We can feel that any time we have
anything we want to put over that is right
we can depend upon the cooperation of the
millers of the northwest. ; ‘

D=

When durum wheat was introduced Into
this country the macaroni manufacturer was
not exactly taken Into consideration but the
Department of Agriculture was determined
to get some variety that would grow in the
northwest, of great rust resisting qualities.
Thus Introduction -of durum wheat came
about.

About 3 years ago attention was called
to our association by the manufacturers as

- to the difficulty of getting a proper varlety

of durum wheat for producing semolina and
it appears that they had this matter up with
several state agricultural colleges, which did
not realize the importance of color in semo-
lina, and they felt, as nearly as I can learn,
that possibly the millers had a eelfish in-
terest.

They didn't take it seriously until about
2 years ngo when our association started
this work with the mills. Then we started
correspondence with the colleges as well as
the Department of Agriculture at Washing-
ton. It took considerable time to get those
gentlemen to understand the importance of
color in maacronl:
‘We all udderstand as manufacturers what

LTRSS
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chances we would have against imported
macaronl of a bright color if we are to use
macaroni of a dark, soggy water color prod-

. uet.

I am very happy to say something over

a 'year ago these gentlemen seemed to rec-.

ognize the necessity for making a change
and in the past year all information golng
out to the farmers from the agricultural col-
leges recommended growing of proper va-
rieties.

I belleve we should show our appreciation
of this work by sultable resolutions to show
these gentlemen we are interested. It was
really our fault because they were not fa-
miliar with the varleties of wheat necessary
to make high grade macaronl: They were
familiar with what bakers wanted and real-
ly we were to blame that they were not fa-
miliar with the variety of wheat proper for
manufacturing macaronl. - A great deal of
educational work, not only with the farmer
but with the elevattor men, must be done
to bring about results required, and as to
quantity also.

As it I8 now a great.deal of wheat is
mixed with other wheats and.it is hard for
the miller to get a great quantity of maca-
roni wheat. I believe it {8 up to the maca-
roni industry to show what they need and
push the matter through. If we don't have
the proper material we.can't turn out a high
grade product. We should take hold of this
matter and spend a few dollars along these
lines. If you go at it properly I know you
can get the cooperation of the Depirtment
of Agriculture. 1

Two or 3 gentlemen were very active and
I think we should show proper recognition.
J. A, Clark, agronomist in charge of the
western wheat Investigation, bureau of
chemistry in the Department of Agriculture,
Washington, D. C.; Professor A. C. Arny
of the Minnesota Agricultural college; also
Dr. B. F. Trowbridge, director of the North
Dakota Agricultural college, and Ralph E.
Johnston, director and extenslon agronomist
of the South Dakota Agricultural college;
also Mr. Gray, as the man to whom great
credit Is due for what he has accomplished.

Note—"The durum mj'lers’ Inning"
was the program order for Wednesday
at 2 p. m,, but A. J. Fischer went to bat
with an impromptu talk on Tuesday,
that fitted right in after the report by
J. T. Willlams of the miller cooperation
eomn_uttee. He {8 a durum miller,

L ] L] L]

We know In a general way everything
that has gone on. About 4 years ago the
millers went into the quality of durum
. Wheat, and when they started to work with
agricultural colleges it was, as Mr. Wil
llams sald, not met with much response be-
cause they had it in mind that it was prob-
ably selfishness brought it out.

Then when your association appointed
Mr. Willlams to act for you we were really
regarded as belng unselfigh, and they worked
unceasingly. The millers have worked very
harl from that time on, and came down
to Indianapollis many times, ground wheat
into macaroni any number of times, and the
samples of wheat were colored also because
the macaron! showed very poor color—be-
cause we find various degrees of color in 8
or 9 samples of wheat, They put one along-
slde the other, with a good sheet in be-
tween; and quite a few of these seeds were
sent out and distributed in North and SBouth
Dakota and some in Minnesota—so that
when they had thelr meeting with the farm-

#. ers they could show the result of it.

It was hard work because during the war
this red durum and Acme durum command-
ed just as high price and was more rust re-
slsting, and the farmer sald: *} get just as
much money for this"—and he did for an-
other year it was hard work, as I say. I

# think in the last year some headway has

ibeen made. }
The durum wheat buyers have had meet-

inga this last year and have trled to get
the farmers to change some of thelr grades,

1t i an evil practice to mix . ‘od and poor
wheat together, and the farmar says: *“I
get nothing for my work"—then he glves it
up next year,
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If the grading could be changed so there
would be a proper premium for him to
Brow wheat, separate it, then you would find
more farmers saying: "It {s worth my time
to get this good seed.” That Is something
that should come from this association,

Membership Committee Report

Ey Wm. A. Tharinger

Making a membership repert, though a
duty, is not always a pleasant task. Hap-
plly this year it is a pleasure to perform
this duty because of the creditable showing
made along this line through the timely and
personal efforts of our secretary, who
launched a most successful drive about
the middle of May this year.

First, wb wish to report to you an increase
ilao%w class of regular members of over

A gear ago our ranks became badly de-
pleted, principally because of the heavy
schedule of dues then in force, though part
of the loss was due to a division of al-
legiance. We find that practically all the
macaroni manufacturers believe in a strong
and representative national organ!zation
and are wlilling to pay a reasonable annual
amount in its support. A progressive Na-
tional association is wanted. The industry
needs a strong central force like ours wants
to be. If we will use good judgment, we will
have one.

Your board of directors, acting on this
bellef, rearranged the dues so that avery
one that wants to belong, can afford to do
80. The dues of regular members now
range from $100 a year for a Class “A"
firm, $50 a year for Class “B,” $26 for Class
“C” to $10 annual dues for the very small
or Class “D" firm. Our object Is to show a
membership strength in this Natlonal asso-
clation commensurate with the importance
and standing of the macaroni industry in
this country. :

Your committee is pleased to report that
new members have been enrolled in our
Natlonal association within the past 8 weeks.
Some were formerly members whom weo

gladly welcome back and many are new
ones who are with us for the first time, and
as we hope, to stay.

. In connection with his drive for new
members, it was evidently the intentions
of Secretary Donna to enroll in the Na-
tional association every macaroni and noo-
dle manufacturer in Illinols, so many of
the new members come from that state,
Though he fell a little short of the 100%
mark his success deserves our highest praise
and commendation and the example set by
the many Illinols firms in jolning our or-
ganization may well serve as an example
:n nonmembers all over the country to fol-
ow.

Your committee is of the opinion that it
might be advantageous if some arrange-
ment might be made whereby Macaroni
clubs could be organized in different states
or sections, directly under the supervision
of the National assoclatilon but so con-
trolled that the national body will bo in no
wise responsible for any action taken by the
local macaron! club unless approved by the
parent body. Along this line we would rec-
ommend the appointment of n special com-
mittee to study this proposal and to report
its findings to the board of directors as soon
as Its task is completed.

We close this report with a list of the
new entrants into our ranks. To all of
them we say, “WELCOME.” Their decl-
slon to assume their proportionate share of
tho responsibilities of maintaining and
bullding a representative national organiza-
tion for the purpose of conserving the gen-
eral interests of the whole macaronni Indus-
try In this country, marks them as unselfish
leaders. May their affillation with us be
long, pleasant and mutually profitable.

New Members in Order of Joining

Firm

The Foulda Co......
J. B, Canepa Co..vvses
Splendor Macarom Co..... .
Tujague Products, In sansael
Keystone Macaronl Mg, Co..vvvvnnvesn, o

Natlonal Macaronl Co....vvuvvy.
Lion Brand Products Co.....
Milwaukee Macaroni Co.

tesraeranas

Representative
(; B POUIBE, oo R New York, N, Y.

Locatlon

i o sl s e ey Chicago, 111,
...... East Boston, Mass,
New Orleans, La,
«+..Lebanon, Pa,
..... Dallas, Tex,

ws el He BYPNOB.cviv ot eiisnoionssnss San Antonlo, Tex,
e POter BpINn....voviinriiiiininannes Milwaukee, Wis,

Lambrosa & Co,, Inc... LAlfonse Lambrosi........ovvveemma. Brooklyn, "
A. F. Ghigllone & Sons. . .Frank A, Ghigllone.......) 70 Seattlo, \ﬁhs}r.
Ilinols Macaron! Co..uvvvvrnnnrnnenrnnnnns, wB. BYAOR.TL woniininivessminmmeses Chicago, 111
Unlon Macaronl Co., INC...uvevvernnennnsnnns, P L. Lombardo........couuvvuvnnn. Benumont, Tex.
Chicago Macaron! Co.vuvvnrrvnienrnnnnrnnnn, & MAIONG. . ... v viecns nves salersssisbai Chicago, I
Fortune Producta Co.. ey B By BYOWN oo ossmimisimmesiings i s Chlt‘agu: 1,
LoBue Bros. Co....... 0. LoBue,.... coalersey Clty, N, I
I. J. Grass Noodle Co... ol B BFBEG o covsas aame 300 5 nm mim s e g Chlcago, TII,
F. L, Klein Noodlo COuvvvrrrrrninrnrnnnnrnen, A, 8. Kleln.. vvsean.Chlcago, 1,
BOlla BroBuitvsesesnrsteriierensrensenrrnnses snmes Bolla...ovnen., ... +Chieago, 1II,
Henry Schoenberger & S0n8......v0vevunen,.. W. H. Schoenberger.......ooouvnvnnnn. Chlcngn: 1.
The Ohlo Macaronl Co.... - ci s WL T, ENEB e essssasinnsneessnssnnns Cleveland, 0,

Italla Macaronl Co........

LAlfred A, Blanchi

...... Worcester, ) s
D'Amico Mac, Co.,.... .G, D'Amico...... rl‘ f.rNu\‘lf:ﬁk
Connellsville Mac, Co, ...l.. B. Cuneo..... .Connellsville, Pa.
A. Glola & Bro........... N Alfonse Glola.. .Rochester, N, Y.
Peoples Mac, Co., INCevruviseiasasnsssvssssond Carmelo GUEINO.........oovvviininennrnin... Buffalo
Ravarino & Freschl Imp, & Mfg. Co.....,....John Ravarlno......... e T St. Louls
8. Viviano Mac. Mg, CO..vevvnnnnrnns nalle. NUVEANO s 000050 wam0min et sinms s Carnegle, Pa.
Mercurlo Bros. Spaghettl Mfg. Co... <Chas, Mercurio........oovvvernnunsennrnnns St. Louis
G. D, Del RO88] CO. covvvrvrennnnnnss 0. E.Del Rossl.....covvvvviinnninnnnnsin Providence
American Mac Corporation............ S i b 3 5 5 7 [ T Bufralo

New Committee Named

The lerislative and vigilance commit-
teen is -1.nned to watch proposed legis-
lation in various states, to check up on
violators, report them for correction,
and finally for prosecution if they per-
sist. For this purpose the membership
of the committee was selected from
scattered sections of the country.

Members of the new committee are:

A. C. Krumm, Jr., Philadelphia.
John V. Canepa, Chicago.

C. B. Schmidt, Davenport.
Leon Tujague, New Orleans. ,
I". A. Ghiglione, Seattle.

Among the visitors to the secretary’s
office at Braidwood, 111, this month
were C. A. Bunnell and F., J. Posterino,
representatives of the Pillsbury Flour
Mills company, from Chicago.

—
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Publicity Committee Report

By A. C. Krumm, Jr, Chalrman

Consumer education and natlonal adver-
tising on a mutual cooperative national
scale is not a new venture in National Asso-
clation work.

The coffee growers, varlous California
fruit producers, walnut growers, and sauer-
kraut packers, as well as cement manufac-
turers, paint and varnish manufacturers, and
dealers, bread bakers cooperating with mil-
lers, yeast makers and raisin growers, aven
laundry owners, box manufacturers, florists,
plate glass manufacturers, and others, are
conducting national educational advertising
campaigns year after year, with greater suc-
cess to their respective industries.

Slogans, such as “SAVE THE SURFACE
AND YOU SAVE ALL,” “HAVE YOU HAD
YOUR IRON TODAY,” or “SEND IT TO
THE LAUNDRY,” “BREAD IS YOUR
BEST FOOD,” “USE PLATE-GLASS,”
“BUILD IT WITH CEMENT,” “SAY IT
WITH FLOWERS,” and “AN APPLE A
DAY,” etc., are all the result of concerted
action and cooperation by the individual
manufacturer or business man through the
medium of their national organizations.

In & smaller measure, the National Can-
ners assoclation, candy manufacturers, bot-
tlers of soft drinks, the motion picture in-
dustry, and others, have organized special
weeks throughout the year to boost their
product, such as “Candy Week,” “Canned
Foods Week,"” “Movie Week,” and so on, all
in order to call the public's and consumers’
attention to their products or service.

Insurance companies, city governments,
street rallway companies, have been very
successful in interesting the public through
Fire Prevention Week, Safety Week, Clean
Up Week, etc. These examples leave no
doubt that the macaroni industry could be
similarly benefited by work and efforts of
this kind and in this direction.

However, as chairman of your publicity
committee it is with great disappointment
that I am obliged to report that after spend-
ing a very neat sum of money and a good
deal of time in underwriting a plan of finan-
cing and popularizing a national educational
campalgn among the manufacturers of maca-
roni in this country, we were rewarded only
with almost negative results. You are more
or less familiar with the story or facts in
connection with this venture but, in giving
due credit to those who spent their money
and time on a sporting chance to put this
proposition over, 1 feel that I should give
a short detailed statement regarding the
history of the venture and some of the out-
standing features of our experiment.

In 1919 to 1922 a group of package manu-
facturers raised a fund among themselves
and did some very good w k. However,
whatever benefits derlved were shared by
dozens of manufacturers all over the country
who did not contribute and the expense was
too great for this limited group.

Then at the annual convention of this
assoclation, held June 1923 at Cedar Point,
the subject of united cooperative advertising
and educational campaign was one of the
main topics of discussion. We had repre-
gentatives of the federal government and
of other industries point out to us the big
opportunity before us If we would only co-
operate with each other the same as other
kindred industries have done in the past.
There were o good many nonmembers pres:
ent at this meeting who were allowed.to
vote on this proposition, and the convention
declared itself in favor of beginning activi-
ties of this kind to be directed by the pres-
ident, Mr. Mueller,- and who appointed a
committee of 5 to act under the supervision
of the board of directors, because the com-
mitteo included members of the assoclation
as well as nonmembers, at that time,

e P e b

Following the convention the members
of the committee looked over the gituation
in thelr varlous territories, and it was finally
declded to have a meeting in order to start
the work. From June to September 1923
the activities of the publicity committee
were mostly attended to by the finance com-
mittee, which had concelved a plan to
finance this venture through a scale of dues
based on the volume of business transacted
by the member firm, This plan, while it
is working satisfactorily in other industries
and Is found most practicel in other -asso-
ciations, after a short trinl ghowed up un-
suitable for our organization and industry.
So It was decided to disassociate the pub-
licity activities from other association work
and finance it by underwriting an amount
of money sufficient for a good start. For
this purpose a meeting was called at Min-
neapolis in conjunction with the American
Specialty Manufacturers convention. At
this meeting the publicity committee was ap-
pointed to act together with the board ot
direcors. A representaive number of manu-
tacturers were present and, after full dis-
cussion of the entire matter, those present
raised, by voluntary contribution, seventeen
hundred fifty dollars in cash " (31760) to
start the work of underwriting at least
$100,000 amongst the macaroni manufactur-
ers, members as well as nonmembers. The
committee was authorized to use the $1760
in engaging an experienced man-to go ahead
at once, and present the plan to every manu-
facturer in the country. The. committee
agreed on A. 8. Bennett of New York, who
was put under contrac’,

Mr. Bennett did his very best to arouse
the Industry, by sending circulars explaining
In the smallest detall the plan of this edu-
cational advertising campaign-and the nec-
essary financing of it. Sample posters and
window display matter were prepared and
a general campaign worked ‘out. The U.
8. A. was divided into 6 zones and meetings
scheduled at various parts of the country.

There was a good backing by the regu-
lars but the rank and flle seemed mnot to
understand what great benefit a proposition
of this kind would be to the industry and
they were slow or did not at all respond or
glve their support to the successful raising
of the necessary fund.

Mr. Bennett's report may enlighten us and
give us some suggestio. 3, whether or not we
ghould discontinue all efforts along this
line. The membership may rest assured,
and it {8 my honest personal conviction that
the measure of creating a national educa-
tioual campaign has had a fair trial, it ap-
parently did not succeed. However, it has
been shown and 1 have pointed out in the
fore part of my report, that cooperative
campalgns are no longer experiments, they
are successful in other industries, and it is
hoped that at some time, not far distant,
this fact will present itself wih sufficient
force to the manufacturers of this country,
to make them realize that his work should
be done.

Nominating Committee
Report

Your nominating committee after a care
ful conelderation of the gualifications of the
various members of the National assocla:
tlon would nominate the following staff of
officers for the fiscal year 1924-1926:
President .....ceeoeeee.se0..Henry Mueller
18t Vice President......... .E. Z..Vermylen
2nd Vice President ........Henry D. Rossi
TreASUTer +.eosvoseonssas veess.Fred Becker
DITECLOT +ovveeeeessssss W A, Tharinger
DIrector .....eseseessessA. G Krumm, Jr.

o gy

July 15, 1924

DIreetor '..vivssisssasasss.dno, V. Canepa
Report - adonted ' and officers nominated
unaimously elected.
The committee was James T, Willlams,
Jno. V. Canepa, C. B, 8chmlidt, David Cowen,
B. Z. Vermylen, y

Their Help Appreciated

Much credit is due to Dwight K.
Yerxa, manager of the Buffalo mill of
the Pillsbury Flour Mills company, and
W. 8. Preyer, Buffalo branch man-
ager of the Duluth-Superior Milling

Dwight K. Yerxa

company, for the convention arrange-
ments in which they joined cheerfully.
Through this team of ‘‘old war horses’’
speakers of merit were retained, singers
with pleasing voices performed for the
entertainment of the banqueters and
- many details of the convention for the
comfort of the macaroni men and their
ladies were well cared for. Their vol-
untary assistance was approciated by
the officers of the National association

W. S. Preyer

and all those who attended the 1924
conference. © .

Good work, well done, merits for
them another call for their services
when convention is held in their
vicinity. Thanks boys!

We hope those who always find some-
thing to harp on will be as fortunate
.in the next world, . . }oE

Im'p"roving Quality of American
IGrown Durum Wheat

By J. Allen Clark, Agronomlist In Charge, Western Wheat Investigations, Office of Cereal Investigations, Bureau of Plant In-

This is a much anticipated pleasure. The
speaker wishes to express his appreciation
of this opportunity to present to your asso-
clation the results of the experience and
research of many workers in the Department
of Agriculture In establishing and improving

the production of durum wheat in the Unit-
ed States.

- Establishing Durum Wheat
., Official records show that as early as 1866
an introduction of Arnautka durum wheat

was grown with other varieties on what are
now the grounds of the Department of Agri-

culture near Fourteenth st., Washington, D,

C. It was not until after 1899 and 1900,
however, when introductions were made by
M. A. Carleton, then cereallst of the depart-
ment, that the crop really was established.
Other introductions of durum wheat had
been made by Russian settlers in several
states of the Great Plains area and its cul-
ture established locally. Additional intro-
ductions also have been made by other rep-
resentatives of the Department of Agricul-
ture and the state experiment stations.
However, a strenuous campaign led by Mr.
Carleton resulted in fixing the commercial
status of durum wheat which has since be-
come a staple American crop. *

The.difficulties which which arose in the
process of establlshing durum wheat on a
commercial basls were many and varled. In
general the wheat yielded well and was re-
sistant to drought and rust. It became popu-
lar among farmers. Production increased
rapidly but there was no domestic demand.
Macaroni, spaghettl and other manufactured
forms of durum wheat were not generally
used in America. Durum wheat was an un-
known quantity to the grain trade, the mill-
ing Industry and the eaters of bread. The
kernels were different in size, color and
hardness from those of other wheats. Mill-
ers could not grind them with the equipment
and methods then in use. There was no
sale for the flour for bread making. Much
opposition arose and the price of durum
wheat was repressed below that of hard
red spring.

Gradually an export market was developed
for durum and {ts acreage and production
continued to increase. Some local mills be-
gan grinding it. Later large rhills were con-
structed for grinding durum wheat exclu-
sively., A domestic market for thelr prod-
uct slowly increased up to 1914, the starting
of the World war, the close of which in
1018 revealed the development of your
great indusiry. While there are -some who
still hold that “the story of durum {8 in
many ways & grim tragedy,” the great suc-
cess of your industry {s an object of pride
to the Department of Agriculture and the
durum growing farmers.

Methods and Progress of Improvement

The rapld development of your macaroni
Industry was made possible by the amount
and quality of the durum wheat grown, It
i the desire of the Department of Agricul-
ture to assist in improving the quality as
well as the production of durum wheat: As
production problems were the ones first en-
:lc::lntared they were glven first consldera-

The principal experiments for wheat im-
provement are conducted by the Department
of Agriculture and various state agricultural
experiment statiors. The most extensive
work by the Department of Agriculture has
been the comparlson of varleties to deter
mlpe those that were best adapted to par-

dustry, U, 8. Department of Agriculture.

ticular sections. It was necessary, in the
newly settled areas of the west, first to de-
termine the classes and varleties of wheat
best adapted.

For 26 years the Department of Agricul-
ture has been introducing durum wheats
from many sections of the world. Seed of
some of the early introductions was distrib-
uted immediately to farmers. This was soon
sphown to be an unwise practice as the
wheats usually were badly mixed and also
their adaptation was not known. The neces-
sity for trials of new introductions before
distribution, therefore, was early apparent,
Hundreds of foreign varieties have been
tested for their agricultural value during the
past 20 years and duriug the same perlod
the agronomists in the department and at

the state experiment stations concerned
have been selecting to improve the varleties
grown. Only the best have been distributed
for commercial growing. As this work has
continued more deflnite and specialized
problems have arlsen. Principal among
these was greater resistanco to stem rust
and now better quality of the grain. To
solve these problems breeding by hybridiza-
tlon has been undertaken,

Some of the most important accomplish-
ments by introduction and selection may be
mentioned.

Introductions

The most notable introduction of durum
wheat by the Department of Agriculture is
that of Kubanka from Russia about 1900.
The original seed was grown under contract
in 1901, and seed was distributed from then
until 1909 by the department and later by
the North Dakota and South Dakota Agri-
cultural Experiment stations. It is still the
variety best adapted for all of the varying
conditions in the durum whent sections. It
is a high ylelding wheat considerably resist-
ant to rust, of good milling quality and well
llked for the manufacture of macaroni.

Another snccessful introduction by the

. Department is the Pellss, obtained from Al-

geria. It is the best yielding durum varlety
in the higher and drler sections of Montana
and Wyoming.

The Arnautka variety, introduced by Rus-
sian settlers but prompetly tested and early
distributed by the Department, has been one
of the most widely grown varieties. Early
experiments showed it was better adapted
than Kubanka to the more humid eastern
sections of the durum wheat region, but In
recent years it has not proved sufficlently

resistant to rust and it is being dlsplaced by
Kubanka and other more resistant and
higher ylelding varieties.

Other introductions now of commercial
importance are Kahla and the Pentad (D-5)
and Monad varieties, The Kahla was Intro-
duced by the Department from Algeria and
also from Russia. It is not a high ylelding
or a rust resistant wheat, but is grown prin-
cipally in Montana because of its early ma-
turity.

Pentad (D-6), the red durum, and Monad
were introduced from Russia, selected for
rust resistance, and distributed by Profes-
sor H. L. Bolley of the North Dakota Experi-
ment statlon. They are the most rust re-
slstant and best ylelding varicties grown in
recent years their acreage has rapidly In-
creased. Unfortunately they make macaroni:
of a grayish color, which has been found
by manufacturers to be unsalable,

Improvement by Selection

Selection has furnished an important
method of improvement in durum wheats as
most of the introductions were not pure nnd
many originally were badly mixed. This
fact alone s sufficient reason for discourag-
ing the commercial introduction of durum
wheat for seed,

At the present time the most widely grown
variety of durum wheat developed by selec-
tion Is Acme. It was developed from co-
operative experiments by the Department
and the South Dakota station. It is a high
ylelding variety in South Dakota and very
resistant to stem rust but, llke Monad and
Pentad, produces macaronl of a grayish
color.

Mindum, which was selected and devel-
oped by the Minnesota Agricultural Experi-
ment station, makes macaroni of an excel-
lent light yellow or amber color, It is the
best yielding variety in Minnesota and s
about as resistant to rust ns Kubanka.

A new variety named Nodak, sclected
from Kubanka, has recently been developed
cooperatively by the Department and the
North Dakota Experiment statlon, This ap-
pears the most promising new varlety at this
time. It is more resisant to rust and is a
higher ylelding variety than Kubanka. Be-
ing o pure line selection it {8 more free from
mixture and more uniform in quality than
the unselected Kubanka. The successful
increase and rapid commercial production of
this variety now offers the most immediate
practical method of improvement.

Other high yielding strains developed by
gelection are Kubanka No. 8 and Buford,
Both have good macaroni making quality
but have not been successful agriculturally
because of susceptibility to rust or for other
causes,

Experiments Conducted

The agricultural improvements which
have been made are the result of continucd
and careful experiments, These trials of
new varleties before distribution have been |
conducted at the state and federal agricul- -
tural experiment stations which were estab-
lished and maintained to meet this and other
important needs of agriculture, Varietal
trials with durum wheat have been conduct.
ed for more than 20 years. The methods of
conducting the experiments have steadily
fmproved and now are on a uniform and scl-
entific basis. Selections are first grown in
head rows, then advanced to rod row nurse-
ries, and the best ones are then grown in
systematically replicated plat experiments,
and distributed to other stations. Any new
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strain thus developed, which is significantly
superior to the leading commercial variety,
is increased and distributed to farmers by
the cooperating state officlals.

The results of the varietal experiments
conducted by the Department, either inde-
pendently or in cooperation with state ex-
periment statlons, have been published from
time to time in bulletins of the Department
of Agriculture. In addition to the bulletins
glving the results at each of the various sta-
tions the experiments at all stations have
been summarized in Department Bulletin
No. 618. This bulletin contains the results
of experiments with durum wheat at 30
experiment stations during some of the
22 years from 1896 to 1916. It contains
a bibliography citing nearly 100 publications
containing information on durum wheat. At
the close of the 1919 season Department
Bulletin 878 was prepared, presenting the
results of further axperiments comparing
durum wheat at 11 experiment stations in
the northern Great Plains with the groups
and varfeties of hard red epring wheat.
These experiments have been continued at
some of the stations.

In North Dakota and South Dakoic, the
principal states producing durum wheat,

_varietal experiments conducted at 12 sta-

tions during one or more of the past 20
years show why durum wheat has success-
fully competed with hard red spring. When
introduced durum wheat first came into
competition with Bluestem and Fife. The
experiments show that Kubanka has out-
yielded these varieties by 41 and 31 per cent,
respectively, By 1912 Preston or “Velvet
Chaft” became widely grown. In the exper-
ments Kubanka has outylelded this variety
by 26 percent. Since 1916 Marquis has been
the principal variety of hard red spring and
experiments show that Kubanka has out-
ylelded Marquis by 18 percent, This year
Kota, & new rust resistant hard red spring
wheat, will be extensively grown. The ex-
periments in North and South Dakota show
that Kubanka outylelds Kota by about 10
percent.

These results show why durum wheat was
popular among Browers during the early
years of the Industry. Without improve-
ment in durum wheat to meet the agricultur-
al improvement in varieties of hard red
spring the acreage of durum might now be
expected to decrease, unless the difference
in price between the 2 classes is equalized.

The most important agricultural improve-
ment in durum wheat which has been made
has been the development of rust resistant
varleties. Loss from this disease {8 often
the principal limiting factor in production.
The average rust infection of the principal
durum varleties, and of Kota and Marquis,
hard red spring wheats, during the past b
years is shown in Table 1.

Table 1. Average rust infection of 8 varleties
of durum and 2 varieties of hard red spring

wheni Anfing 3 or more of the b years from 1919
to 1023, inclusive.

Class and Station  Rust Infection and
varlety. years., Probable Error.
Durum:
Pentad (D-5)..... siag €l 3.1+ A
Monad ...oeeeses - 3.6+ .6
Acme ... T T 7 4.9+ .6
Kubanka coecersaiaee BO 23.94+1.4
MIndum .eseeeerssaes 80 248417
ArnautKkn o oeoeeeeaen 49 20.04-2.1
PellsB  ..ooveeee R 1 321-+2.2
Kahla ceovvriinannns ..60 39.1+2.7
Hard Red Spring:
KO «ovevonsossnsnreBd 9.64-1.0
Marquls soseessaes vo BB 47,9421

The data shows that Pentad, Monad and
Acme are the most resistant, On the basis
of the probable error there {8 no significant
difference in the resistance of these 3 carle-
tles. The probable error {8 a measure of
varlability. Its use enables a more accurate
interpretation of results. A difference be-
tween 2 varieties which is 3 times as large
as its probable error may be sald to be sig-
nificant as it represents odds of about 22 to
1. Pentad, Monad and Acme are shown to
have a great deal more resistance  than
other durum varieties, and are significantly

¥ o R
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! these tests.ara reliable in.
color value of a durum wheat for macaroni
manufacture.” The Pekar test has proved

.~ practicable and 18 being used by the trade,

- The gasoline color test is more. rellable in
revealing the carotin pigment and the
colorimeter readings are more sclentifically
accurate than the arbitrary scoring meces-
_sary with the Pekar test. -

A preliminary study o
genting 8 varieties of durum wheat from b
experiment stations in 4 states was made in
1921 to compare the 3 methods. The fdours
wore milled and the Pekar score made by
the ' Pillsbury, Flour. Mills: company. 'The

color tests were made:in the re-
search laboratory of the Department of Ag-
riculture. ' This laboratory is supported by

' the grain division of the Bureau of Agricul-

d 18 in charge of Dr. D.

A. Coleman, who with Alfred Christle, Jr.,

conducted the gasoline color tests, The re-

sults of this preliminary comparison of
methods {s shown in Table 2 as a correla-

more resistant than Kota, Kola, however, 18 |
mors resistant than the remaining durum
varieties. i £
Kubanka and Mindum are not significantly
different in resistance and both are some-
what more resistant than Arnautka, Peliss
and Kahla. All of these varieties are slgnifi-
cantly more resistant than Marquis. The
new Nodak variety was not included in thess
experiments but the limited data available
indicate that it is much more resistant than
Kubanka and has about the resistance of
Kota, Because of this resistance Nodak has
outylelded Kubanka, as have also the most °
rust resistant varieties, Pentad, Monad and
Acme. Unfortunately, these high ylielding,
rust resistant varieties have been found to
be unsuited for the manufacture of maca-
roni. Pt aalgEs
Milling and baking experiments with va-
rieties of durum and other classes of wheat
have been conducted since 1915. The results
of -7 years experiments from 1916 to 1921,
incluslve, have recently been: published in
Department Bulletin No, 1183. ' These mill-

gasoline

tion array.

tural Economics,.an

S quy s

jafs-s ey
N L e T

etermining the

£ 33 ‘sa'inpla'n‘ repre-

Table 2. Correlation between gasoline color value and Pekar score of 33 samples represent-

ing 8 varleties of durum wheat.
Gasoline color value.
816 .

PEKAR COLOR S8CORE

X . 835 856 8715 895 p1.6° 936 965 075

N (' B, 1 . 1 . . e R K

.80 - 2 . 1 . ] 1 1 . . o

1.10 1 . 1 1 2 1 . 0 | s
1.30 fas . ae oe 1 2 . 1 e e
1,60 . 1 . 1 . 1 . 1 1 3
110 ot MR o e B Ly UL SRR S
1.90 . . . (X .. . . .. ae .
Totals 3 3 3 2 6 6 1 3 2 3

r = .668 = 068

ing and baking expreiments furnished cur
first information regarding the quality of
durum wheat varieties, .As your industry
developed and our experiments  continued
we soon realized that baking quality might
have little or no -relation to'the value of
durum wheat for the rianufacture of maca-
roni and other edibl; pastes. ...

Experimental equipment for. .the manufac-
ture of macaroni had not been developed.
Our appropriations were limited and in re-
cent years have been materially - reduced.
With no appropriation or funds for estab-
}ishing an experimental macaron! laboratory
weo have continued to rely more or'less on
the results of milling and baking experi:
ments. This has been unfortunate. It led
to encouraging the production of Acme and
Monad and discouraging the .production .of
Mindum and Buford, Acme and . Monad
made very good bread for durum wheat but
have since been found unsuited for maca-
ronl. Mindum and Buford produced loaves
of very low volume but both have since -
proved excellent wheats for macaroni. 'In
the meantime, however, the Buford had been
discontinued . from experiments and all ef-
fort toward its commercial produétion: was
dropped. i

The use of the Pekar and gasoline tests
for color revealed that Mindum was well
guited for macaroni. Continued experiments
and commercial findings tend to show that

cent potassium

inclusive.’

color they were:
studies of milling
color.

Yield per BCTO,soasastnassassns

further experiments.

By testing reserv
years results’are now ay
grown during the b years from 1919 to 1923
A study of color-with other fac-
{th considerable num-
ngitude and yield per
t factors influencing

tors 18 now possible W
bers. Thinking thatlo
acre might be importan

99.6 To}nll
AL ¢
i 8
' 4
i )

3 2

- 1 1

3 1

The important correlation  of '.6684-.068
proves’ that the results obtained by the 2
methods are due largely to the same causs,
the carotin pigment. Which of the 2 meth-
ods is better can ba determined only by
Had there been com-
plete assoclation the data would have been
arranged in a straight line and the correla-
tion coeficient would have been 1.

On the basis of these preliminary results
gasoline  color tests: now’ are made on all
samples of durum wheat varieties that are
milled and baked in the experiments con-
ducted by the Department of Agriculture.
The gasoline color test shows the intensity
of color by using‘for com
chroma

parison a 0.005 per-
te - solution.  With
this as a standard patent hard red spring
flour. was found by Winton to have an aver-
age colorimeter reading.of 1.- A higher value
showing mora yellowish or carotin plgment
{s desired for macaroni but not for bread.

e samples of 2 crop
aflable from samples

included in ' correlation
and baking factors with

The correlation coefficients obtained

are presented in Table 3,

Correlation coefMcients obhlnod'betwaen-' gasolins color  tests, crude protein of
wg:xoa:'d tut-:lrtl:lﬁ per bushal with ‘other agricultural, milling and baking m:tors_ln durum
kg s SR Number ‘Correlation co-

of . efficlents and
Character palrs 7458 i _ samples  probable error
Gasoline color value (as obtained) : d oo A7
Longitude (05t 10 WEB) i cuasorsansdoapesenprssnsspianganneonginsend 208 —_ =+ .0“
Yleld per acre (DUBHEIE) . oasnsravsursrseatansdrarintpqrrareparensots 177 -.+"” + .Ull
Test welght per bushel (POUNAS) sosasasrrssrssbeqsessnsarantioserse 189 —.1:}_:1: o 5
Crude protein of wheat (28 Obtained), .coaverenonsqeraneneerasnntets 200 —28 .g“
Crude protein of flour (as obtalned),. eeesietscorraranrararstirnioss 2 —.5326 + L
Yield of stralght flOUr. sccssassesacsgseeasete R e e L) : 105 .0"
Wlterlbmrptlon-o!tlour............................................ 208 " [ 4018 & . /
VOILIND OFf 1OBL.esnsstsassssnnesnpasarnocassassnsnsptonstsansasstess 206 — 104 tg‘:
Weight or,lod...................'..f..,............'.................. 208 +.121 + .MT
Texture of crumb... ebbansasesssestesens nbanasebeseanesientett 206, L4078 & .
{COIOT Of CTUMD . ssssossassrngasssossssersnsagsnssonanastboanresstst s 208 168 = 046
Aah of stralght flour (a8 OBLAINEA). s.vressssseesresarnstasirseesaness, 308, +.087 & 04T
Crude proteln of wheat P T : g FAELR St 7
Yleldp:r ur-... senvarens! b & i I . —,866 018
Tost Wolght Dev DUBBET. i 0s sehuasssnagiathasssssssaneterapstesninss sl 2Tk 0l8
: : i : ; e o e SN VO e
T o e Siiiiessatessbusenesntraraies . 7'117',‘“' e

5 [ gpa—
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The data shows that the effect of locality
or longitude from east to west in the durum
wheat section, involving decreasing precipl-

. tation and increasing elevation, has no siz-
nificant effect on color, 'Durum wheat grown
under the humid conditions of Miunesota
and the Red River valley of North Dakota
has just ar good or poseibly better color for
macaronl as that grown in western North
Dakota or the higher and drier sections of
Montana and Wyoming.

“The factors which influence the yleld per
acre, however, are shown to have an effect
on color, The correlation of ,2094-,046 is
both significant and fmportant. It s a very
fortunate result for' durum wheat improve-
ment to find that the larger the acre yleld
the better is the color for macaroni. ‘The
correlation array Is shown in Table 4.

Test welght per bushel is shown to have
a small but significant negative correlation
with ‘color. This {s rather surprising be-
cause high yield and heavy welght are shown
to have an important positive correlation.
The negative correlation between welght
and color may be due to carotin plgment be-
ing deposited during the early stages of de-
velopment of the kernel. Damage from rust
or drought which' would prevent normal de-
velopment of the kernel would then result
in' a higher proportion of carotin in light
welght wheat. Durum wheat of luw grade,
due to low test welght per bushel, therefore
appears to have a greater chance of belng

Table 6. Gasoline color value by fr equ -
 f
ency classes of 9 varletles of durum wheat grown duving the 6 years from 1915 to 19 3. inclusive.

\
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flour, water absorption, weight ot loaf, tex-
ture of crumb and ash of flour. A small
slgnificant negative correlation is shown be-
tween gasoline color value and volume of
loat and color of crumb, A large volume of
loat desired in bread making is here shown
to be undesirable for macaronl. Also the
yellow color desired in macaroni is a disad-
vantage In bread as the two color values
are shown to be related negatively.

23

The early work with durum wheat was
conceraned largely with introductions. This
was followed by improvement through selec-
tion of pure line strains. As more difficult
and specialized problems have arlsen the
breeding of improved durum wheats by hy-
bridization has been undertaken. This now
offers the most scientific and reliable meth-
od for further improvement. The important
problems are resistance to stem rust, high

Table 6, Correlation between gasoline color value and crude protein content of thoe wheat.
CRUDE PROTEIN OF WHEAT
80 9,6 10,6 11,6 12,6 13.6 14.5 16.6 lBiS 17.6 18,6 19.6 20.56 Totnls
B e . . . ad . o5 1 tH
T R o 1 3 2 U : gy
o . s 3 e

}gg v ok 6 3 3 2 b 9 4 1 3?3
l--lﬂ o 4 2 7 ] 6 13 b 4 1 60
= 2 1 3 ] 4 b [ 10 3 a9
.60 2 1 4 2 [] 5 3 . we 1 24
;gg 2 1 } i 3 v b 1 - 2 e - 21
2,20 e X - & me 3 3 : T 9 - i
B40) EN S N e e 1 PN . :
280 i A i N . .. o ate - iy - 1
SR e s o s i O - - :
Totals 1 8 9 18 2 37 28 3 3% M4 3 1 20
e . ik a7 28 32 30 14 3 1 200

; Varieties In Relation to Color

The principal object of determining gaso-
line color values on sampled of durum wheat
was to determine the relative color of the
product of the several varieties and the ex-
tent of their suitability for the manufacture
of macaroni. The varietal results arranged
in frequency classes are shown in Table ¢
;md graphically in Fig. 1..

yleld per acre, and flour of yellow color, hav-
ing a high content of crude protein.
Crosges were made in 1919 between Min-
dum and Pentad, and between Kubanka No.
8 and Pentad, to ‘combine the great rust re-
slstance of the red durum, Pentad, with the
high yleld and good qualities of Mindum
and Kubanka. More thun 100 rust resistance
selections from these crosses, now in the

IETIES OF DURUM WHEAT
Gasoline color value Kah)
n Kubanka Nodak -
e 3 2 Minf!'um Arnautka Pellss Pentad Acme Monnd
4 1 i o i i i
goﬂ 3 2 1 2 : 1 .
R L I 1 "3 i i
80 SR e e e 'Y 11 2 2 i 6 : i
2 M 5 5 8 0 ‘5 "3 3
. 1; 1 J 7 1 3 10 12
- g e By 6 3 12 9 12
. . - . : - 1 ; 3
Number of samples..... 18 10 17 7 . 1 : :
e ; 10 17 27 21 22
o 37
§u1:m:d;mubla eITOr.issevses L7606 166 4 .03 1,51 + .05 1.61 =+ .00 1.33 = .04 1,32 + .03 1.14 =+ .04 1.06 & .04 104 2 02
ADOVe. cviviinss dosessaseres 100.00 67.1 90.0 76.5 48.1 57.1 27.3 13.6 IFH

better in color than wheat in grades of high

test weight per bushel,
Table 4.
Gu;olinn cglor n;\am
18 2

.80 o [ 1 LT i
1.00 5 10 2 3 4
1.20 5 9 5 3 ]
1.40 7 1 2 10 3
1.60 ot 2 1 6 2
i bk o
2.20 i i3 g i :
240 i i . 1
PR R T e

Totals 17 38 14 28 24
r == .209 4+ 046
Important and significant negative corre-
latlons were obtained between increasing
yellow color and high crude proteln of both
wheat and flour. The data on correlation be-
tween gasoline color value and crude protein

of the wheat are shown in Table 6. This .

negative relationship is a conflicting and un-
fortunate ' condition for durum wheat im-
provéement, ' The semolina industry desires
durum wheat which will make macaroni of &
yellowish color and at the same tme be hard
and vitreous and retain its form after cook-
ing. It is thought that durum wheats pro-
du‘_c.l_ng & hard vitreous product should have
A Ligii srude protein content. As there is an
important correlation between low content
of crude prote!n and yellow color a median
position for both factors must be a necessary
object of improvement, with color having the
preference. 'With high crude protein con-
tent negatively correlated with both large
yleld and heavy welght, improvement in acre
¥leld would tend to reduce the crude proteln
3{‘::“ : h;:t increase tho desired yellow
{/Tha data in Table 3 show that there is no
Important or significant correlation between

;l!q!lna‘voquy‘yaqu and yleld of stralght

The data shows a wide range of varlabil-
ity. The varietles are arranged in order of

Correlation beween gasoline color value and yleld per acre.
YIELD PER ACRE (bushels)

28 a3 38 4 48 Totals
3 £4 0 " i 27
1 g ~ 3 i . ]
2 3 b i 3
6 1 =t &) 1 20
4 g i iy ; 21
) i 1
5o x
. PR = é
1 - 1
26 23 3 ) T

their averages which are given with their
probable errors. An arbitrary line is drawn
to separate the samples at a value of 1.30,
below which the samples are not thought
sultable for macaroni manufacture. On this
arbitrary basis only Kahla is completely
sulted but the number of samples of this
variety are too limited to permit drawing
final conclusions. On the basls of probable
errors tliere is no significant difference be-
tween Kubanka, Nodak, and Mindum. The
Peliss and Arnautka are significantly poorer
than Kubanka. The poorest varieties are
Pentad, Acme, and Monad, which are not
significantly different from each other but
which are significantly poorer than any of
the other varleties, Only 16 percent of the
samples of these 3 varletles could be con-
sldered suitable for making macaronl while
48 percent of the Pellss and Arnautka sam-
ples and 71 percent of Kubanka, Nodak, and
Mindum samples are suitable.

The varietal differences {llustrated in Fig.
1 clearly show that the inherent qualities ot
a varlety Is the basic and usually the prin-
cipal factor in the value of any sample or
lot |ot wheat for the manufacture of maca-
ronl,

6th generation, are growing at experiment
gtations in Minnesota and North Dakotu., No
linkage was found between red kernels and
rust resistance, so that resistant strains
with amber kernels have been obtained.
These rust resistant amber-kerneled selee-
tions now will be tested for yleld, as they
differ in their yielding abllity.

These strains undoubtedly differ in their
quality also. The gasoline color test fur-
nishes o method for determining the straing
of high color value. In the absence of funds
for an experimental macaroni laboratory
this test, together with the usual crude pro-
tein analysls, furnishes a promising method
of attack in breeding for improvement in
quality and will be used insofar as facilities
permit,

From among these hybrid selections the
best strain combining high yielding abillty,
resistance to stem rust, a high color value
and a satisfactory content of crude protein,
therefore can be determined accurately and
promptly, Any new variety thus developed
must exceed the present commercial varie-
ties In quality as well as in yield. This con-
tinued development of superlor varleties
will Insure a supply of desirable grain for
the millers of semolina and to you manu-
facturers of macaroni.

Coins for Other Nations

One of the little known facts nbout
the United States mints is the service
of making coins for other nations. IMor
example, last year 3,900,000 coins were
struck off for Pern and Nicaragua.
During the past few years we have
produced coins for Indo-China, Siam,
Salvador, Ecuador, Costa Rica, Colum-
bia, and even China, where coins are
said to have had their origin.




T T e

By C. H. Ferris of the Stevenson Corporation Industrial Engineers

In his Introduction of the speaker Presldent
Mueller sald: ‘“The Stevenson corporation has
had a wide and varled experience In work with
nssoclations of manufacturers in different ine
dustrles, The purpose has always been to
achleve a stabllity of market conditlons where
the price level would stand at a fair advance
above the cost level and the capltal in the in-
dustry would recelve a failr return, The nctivi-
tles have varled naturally with conditions In
ench industry. Altogether they have covered
practically every phase of possible nssoclation
actlvity such as cost accouating, etatlatical re-
ports, assoclation advertising, standardization,
research, consolidated purchasing of materlals,
ete, Among the assoclations served have been—

The Natlonal Bottle Manufacturers Assocla-
tion

The Iluminating Glassware Gulld

The Folding Box Manufacturers Natlonal
Assocation

The Label Manufacturers National Asa'n

The National Association of Employing Lith-

ographers
The Steel Hnrrel Manufacturers Assoclation

Natlonal Coffee Roasters Assoclation
The Bureau of Envelope Manufacturers of
Amerlca,

This wide experience fits them to talk intel-
Ingently about what the possibllitles are in the
Macaronl Association and how best they can
be developed,

C. H. Ferrls who Is to talk here today has
been engaged In helping to direct all of this
work for the Stevenson corporation for the last
7 years.

L L]

1 imagine that this one of the commonest
experiences you gentlemen have {s this—
You come to your desk in the morning and
you find a letter from one of your salesmen
reporting that the John Smith Jobbing com-
pany has been placed in a position by one
or more of your competitcrs to give frew
deals and that unless you meet that condl-
tion you will lose the buuiness. Or maybe
it is a letter from one of your jobbing con-
nections saying that a competitor is giving
free deals and they must be put in a posi-
tion to compete or they will lose out. You
are then faced with the necessity of decid-
ing what you will do about it.

1 want to make the point here that it is
the sum total of decisions, in cases like the
above, made day in and day out in the sales
officas of the individual plants making up
your industry that determines your market
conditions. If the majority of decisions
were to be made wisely in the light of known
facts, the market would be reasonably sta-
ble. If the decisions are made in ignorance
of these facts and under the influence of re-
sentment and fear, the market will be un-
gettled all the time and the price level kept
at a point where there is not a fair return
on the capital you have invested in your in-
dustry. What those facts are that must
be in the hands of the sules departments
and how they can be made available through
association work, will now be discussed.

Of course there are 2 sides to the picture
outlined above. First of all, someone made
the cut and it was only because of that cut
that you were forced to decide what to do
about {it. If there had been no cut you would-
n't have had to declde about meeting it or
not. You might say—outline a plan where-
by no foolish deals will be made and you will
have solved our problem. However, I am
going to dlscuss the situation from the
standpoint of having to decide what to do
when the saleesman's report of the deal has
reached you, I am doing that, first, because
the same program that will help to make
the decislon a wise one will also help to
eliminate the foolish quotation and, second-
ly, because in the process of passing from a
demoralized to a stable market the start
is really made in these decisions about meet-
ing conditions in the fleld. You can't sud-
denly shut off all foolish quotations and it
everybody is afraid to lose an order you
never will get underway. But begin to get
your sales managements to a point where
they will lose an order if it is foolish to

.
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taks it and you will have made a start to-
ward better times,

To reach an intelligent decision in the
above case the sales management must first
usk itself the question

CAN WE AFFORD TO TAKE THE BUSI-

‘'NESS AT THE LOWER RETURN THAT

IS INVOLVED IN MEETING THIS CON-
DITON? :

To answer this question there must be

_available an accurate knowledge of what

it Is costing to produce that article or brand.

Before elaborating this {dea let me sug-
gest how the sales management usually de-
cides such questions where they haven't,
what 1 would call, an adequate knowledge
of costs. It Is usually something like this:

“Well that outfit can’t make and distribute
goods any cheaper than we can and if they
can afford to make that deal we'll meet it
or go them one better, and we'll show them
that they.can't get away with that stuff
and take business from under our nose.”

I have sat in offices of varlous companies
literally thousands of times and have heard
the above or something very like it from
salesmanagers and executives. And the
chances are that, if the contract is an Im-
portant one, you having bettered your prop-
osition, the buyer will go back to the com-
petitor and play the same game with him
and there will be numerous cuts before the
business is placed. Given an Industry where
the majority of sales managements are mak-
ing decislons like the above and you have
one where, except in boom times, the mar-
ket will be unstable, without apparent bot-
tom and the capital invested getting either
an insufficlent return or a loss, But sup-
pose the salesmanager can call for a cost
record and find that his cost on that brand
Is $.70 per dozen and that if he meets that
condition his net money return will be only
$.68 per dozen, he is going to serlously ask
himself the question—"Can we afford to
take the business at that return?” Depend-
ing upon the other facts which I will dis-
cuss shortly, he may say—"If the other. fel-
low wants to use his capacity to handle that
business without.a profit, let him have it
and we will go out aud try and find some
business that we can make money on. There
Is no percentage in swapping dollars on such
business as that.”

This idea of the difference in the at'itude
and decislons of salesmanagers, depending
on whether or not they have accurate cost
figures, is not theory. It has been my privi-
lege during the last 7 years to be in close
touch with the markets of several major
Industries in this country. By being in close
touch 1 mean spending most of my time in
the offices and factories of the Individual
companies, supervising the cost installations
and educating the managements to an intel-
ligent use of the cost figures. I have seen
salesmanagers make decisions in such cases
as the above before we got the cost system
started and then a year or two later I have
seen those same men call for cost cards anfl,
with {dentical conditions in the cases, malke
entirely different decislons and I say to
you that there is no other single agency
that will exert so powerful an influence to-
ward stability as an accurate knowledge of
costs on the part of the Individual units
making up any group,

Let me emphasize as strongly as I can
too the difference in effectiveness in in-
fluencing such decisions between a vague
feeling that the given price is rather low
and the cold flgures on a cost card, Bit-

- terness of feeling toward competitors and

fear or resentment may overcome that
vague feeling but the cold figures {n red,
showing losses in terms of so many dollars,

iV o

are strangely efficacious in keeping the sales
departments from foollsh decislons,

One of the best examples of how condl-
tions in an industry can be bettered through
& knowledge of cost is that of the printing
Industry. In several respects too the print-
ing game 18 like youra., It is comparatively
easy for a new concern to get started. The
capital investment {s not great nor does it
take a long time to bulld up ar: organization
capable of getting out the product. Again
in both cases the individual company’'s mar-
ket 18 local rather than national.

Ten years ago not one printing house in
8 hundred had an adequate knowledge of
its costs and conditions were deplorable.
Actual surveys were made in the principal
citles of the country where the figures from
the individual companies were compiled to
show the average profit or loss on sales and

.the average return on nvested capital. The

results showed that the majority of plants
were losing money and the average margin
of profit for the several groups was less
than 3%. . ‘

Today probably better than 60% of the
print shops are operating the standard cost
system and those who do not actually have
thelr. own cost department have access to
certaln average data for the whole Industry,
The result is an extraordinary improvement
in the return on sales and investment in
t.at industry.

‘While I am not widely acquainted with
present conditions in your market I under-
stand that a great deal of macaroni busl-
ness is being done without a profit. I can
say positively from actual experlence that
it a working majority of the individual plants
in your group were to maintain adequate
cost systems, you would see the return on
a large amount of their business changed
from a loss to a reasonable profit.

‘Well then—the sales management has de-
cided the quertlon—"Can we afford to ‘ake
the businsss at that return?” intelligently
in the light of a knowledge of costs. Next
it must declde—

“CAN WE AFFORD TO LOSE THE BUSI-
NESS IF WE DON'T MEET THE LOWER
PRICE?"

To answer this question intelligently, a
number of facts must be available, The
sales management must know—

1,—The relation between the maximum ca-
pacity o fthe Industry and normal consumption.
2. —Whether the trend of volume for the whole
industry right then is up or down and how

- it compares with previous periods,

3.—Whether his companv Is getting a share
of the volume that is avallable to the whole In-
dustry that is In reasonable proportion to its
share of producing capacity.

4.—The relation of stocks on hand and orders
on hand to present rate of productlon.

There are times when a company can't
afford to lose a particilar contract even If
it is taken at cost or below cost but more
frequently the reverse fs the case. The
point {8 that the above facts are needed to
decide intelligently. Except in times of ex-
treme depression and if the statistics show
that you are getting your own falr share of
available business, you might well declde to
pass up this or that contract rather than
take it at an insufficlent price.

Production capacity will' have been with-
drawn from the market to the extent-of
those contracts and you will have that much
better chance to sell your capecity later at
a profit. If you don't know from the sta-
tistics that you are malntaining your posl-
tion in the market it {8 human nature for
you to be fearful of losing business.

Particularly when a depression is starting
and the industry volume is falling below
capacity this sort of faformation is essen-
tial. If you see your orders falling off and
don't know that the average experience of

-

Your Trade Association and You

OU’LL find that the uni-
form high quality of
G.OLD MEDAL SEMOLINA
will help you make betier
Macaroni. And better Mac-
aroni, Spaghetti and Vermi-
celli mean more sales aind
more profits.

WASHBURN CROSBY COMPAN'Y

MINNEAPOLIS, MINNESOTA

GOLD MEDAL
SEMOLINA.

Inspires Confidence:




e

B e e . ey PP .

. ‘ THE MACARONI JOURNAL

';_:wr 15, 1924 ‘ PR -T“.i}; iu;ip}i: %

"? :
Ji
|

O sl T Slat 5 T Rl i e S H AR S e

CEVASCO, CAVAGNARO & AMBRETTE, ic.

' This illustration shows our . .
1mproved Bologna Paste Ma-
chine, which, like all other
C. C. & A, products, is su-.

. perior to all others on the.
market, ; ‘

Tt does not require an ex-
- pert or a mechanic to handle
“ \ the same, but can be operated ;
i by any. mexpenenced person.
~ . Both' the punch ‘and'die
R can be removed or- mp]aced

3 wuhout ‘being sepa.rated '
¥  Guaranteed to  excel any
ek other ‘machine in quantity of
#  production and s:mphcxty of

' confrol. . -

‘ Standard Machme 20 in.
w:de. ;

. +

Another of our improved
machines is the Tamden
Dough Brake shown herewith.

By arranging the two pair
of rolls at differert levels, the
work is speeded up and a
considerable saving in labor
results.

Does in one operation what
requires several on other ma-
chines. ;

Heavy and solidly con-
structed throughout. :
" Standard machine is 20

inches wide, but can be built
in other widths, if desired.

Latest Type Tamden Dough Brake

Full Particulars Regarding. these Machines on’ Request.

156-166 Sixth Street Brooklyn, N. X, . §. A.
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CEVASCO, CAVAGNARO & AMBRETTE,

Incorporated

Builders of High Grade

Macaroni Machinery

™
(W)

Presses—

HYDRAULIC — HORIZONTAL
Kneaders
Mixers
Dough Brakes

Mostaccioli and
Noodle Cutters

Bologna Fancy
Paste Machines

O

Specialists in Everything
Pertaining to the Alimentary
Paste Industry.

(=]

Complete Plants Installed.

Type V-P Vertical Hydraulic Press.

o

Latest Type of Hydraulic Press. Most Economical and Mo-
dern Press on the Market. Constructed of Steel Throughout. Only
One Die required for each quality of Paste. Plunger has High and
Slow Speeds on Working Stroke and Return,

Send for lllustrated Catalog, containing full information.

: Office aﬁd Works,
: 156 | Si:;th Street,

BROOKLYN, N. Y.
U.S. A.
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the group is preclisely the same as yours,
you may use extreme price concessions in
an attempt to accomplish the impossible—
i. e. keep your own capacity fully sold when
everybody else is down to 50%. If your
gnlesmen report lower prices on business
you have been enjoying, you may feel it
necessary to meet such cuts to protect your-
self. If it {8 new business you are trying

to get to operate at a higher capacity than -

the market really justifies, you may well
hesitate and conslder the ultimate effect on
yourself through the reaction of the general
market level.

I repeat that it Is the sum total of these
countless decisions in the sales offices of
the individual members of the group week
in and week out that determines the market.
If the majority verdicts are reached with
one eye on the cost figures and the other on
the plcture of the market and with an un-
derstanding of how the individual's pros-
perity i8 dependent upon the market's con-
dition, you will have reasonable stabllity.
If they are dictated by fear and resentment
and made in the dark, you will have a de-
moralized market except in boom times,

Please note that here is no hampering of
individual initiative or restraining of compe-
tition. Individual management is not bound
by any rules or agreements, It is free to
act in each case according to its own judg-
ment but it acts intelligently and with en-
lightened self interest rather than foolishly
and to its own ultimate harm.

Two of the prime functions of an assocla-
tion are involved In seeing that the indivi-
dual members have these facts as to cost
and market conditions. In fact it is only
through association effort that adequate data
of this kind can be developed.

To bring about a wide spread knowledge
of costs, in your industry, your association
must do 3 things.

1.—Through a cost committee and working
with some outside cost engineers, a uniform
system must be worked out that is practical
and workable and especlally thet will finally
be accepted as standard and approved by your
membershin, It I8 very Important that the
approval of the theory and method by your

membershi, ve obtalned,
But that first step Is the easlest. It Is the
some oulslde

other 2 that present the difficulties,

2,—Next wvou must employ
agency, preferably some cost engineers., to go
out and sell the cost system to your Individual
members, If yvou simply turn over a cost manual
to your members and leave it to thelr initintive
to put It Into operation, you won't get 3% to
do so. We have seen that tried In several In-
dustries and the result Is always the eame.
The cost system must be sold to your members
just as you sell macaroni to the public. And It
is no easy job. I know for I have sold assocla-
tlon cost systems to mevernl hundred members
of different Industries In the last ‘7 years,

3.—Finally, after the system has been sold to
the individual, the same outside agency must
be employed to supervise its installation, Cost
departments must be organized and trained and
someone from the outside must do it or you
won't make any progress,

It will cost money to do all this but this
cost will be Insignificant in comparison to
what you will gain in Increased return on
your sales. The procedure usually followed
in an assoclation where conditions are com-
parable to yours {s about as follows:

The general budget I8 increased by an
amount sufficient to pay for the services
of the cost engineers in helping to prepare
the system and in selling it to the individual
memberg. The cost engineers must make
calls on your members just as your sales-
men call on jobbers and sell the cost &ys-
tem on the basis of its advantages and value
to the individual concern. The member then
pays a certain flxed amount, usually based
on equipment or volume of business, to cover
the services of the cost engineer in install-
ing the system. Note then that every mem-
ber contributes through its general dues
to the fund necessary to pay tor developing
the cost system and getting it sold i the
membership, but that the cost of actual fu-
stallation is paid by the individual in whose
plant it {s made,.

This method of stabilizing a market I8
not a quick one. It will take several years
before it begins to become effective. And,

,*.
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as I sald above, it will cost money but it
is the only way that you can secure a per-
manent and effective improvement, Be-
cause it 18 the slow way many groups try
short cut methods such as price agreements
and attempts at pooling business, In'addi-
tion to being illegal, they are unworkable,
1 have seen any number of such agreements
tried and I never yet have seen cne that
worked very long. You have simply got
to look the facts squarely in the face and
be willing to give the time, effort and money
for the sake of permanently improving fun-
damental conditions in your industry.

The association too can perform a helpful
gervice as a medium for the collection and
distribution of statistics. The purpose of
these should be to reflect the ratio between
total producing capacity and the volume of
orders, proiluction and shipments, period by

. period, Naturally this data comes first from

the various individual companies—then
when these are put together they give you
the average experience for the entire group.
Finally the individual has the comparison
between his own experience and that for
the industry as a whole. g

Suppose during the lenten season, when
ordinarily your volume is particularly good,
for some reason or other your orders do not
hold up. If you see from the report that this
same condition holds true for everybody
else as well, you are less apt to offor special
inducements in an effort to effect the im-
possiblo—i. e. keep your volume up when
everybody else's is falling off.

The procedure in handling such statistical
reports for you would be about as follows:

First a unit of measure would be decided
on that would fairly reflect capacity and
activity in your particular field. In your
package line it might possibly be dozens or
cases of packages of each capacity.' In

* your bulk goods it could be dozens or cases

of whatever bulk you sell in. Headquarters
would then work out with each one of you
what your own total capacity I8, expressed
in terms of that unit. In doing this your
maximum output per working day would be
determined and this would be multiplied by
a normal number of working days per year.
That would represent what each one of you
could produce working full for a year. The
sum of these individual capacities would be
the tot1 for the group. d

Then each period, preferably every 2
weeks, each of you would send to head-
quarters a report on a blank furnished by it,
giving the number of units (dozen of cases,
it that {8 what you decide on), the number
of units, I say, received on orders and con-
tracts during those 2 weeks, also the amount
of production and shipments and possibly,
it it 18 deemed wise, the stocks on hand,
The figures from the inndividual companies
would be added together in the headquarters
office and a report made out which would
show the totals for everybody. Because the
total capacity has been developed, it would
then be possible to show on the report the
percent to capacity as a total or rather an
average for the group, for orders received,
production, shipments, etc. On the report
that would be sent to each of you would ap-
pear first these total figures for the group
together with the total or average percent
figures and finally, the figures for your own
individual company. Let me emphasize
here that no other company would ever see
your figures. Those would be kept in strict-
est confldence at headquarters.

Each individual management would see
how things were golng generally whether
the trend of volume was up or down, how It
compared with previous periods and finally
whether its own experience was in falr
comparison to that of the group.

We come back then to the sales headquar-
ters at which has been received the report
of a special deal in the fleld and where a
decision I8 to be reached as to what to do
about it. If the cost figures are avallable
and the sfatistical report i{s at hand, the
sales executives can decide intelligently—

1.—CAN WE AFFORD TO TAKE THE

)

K}
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BUSINFSE AT THE LOWER RETURN
THAT I8 INVOLVED IN MEETINGG THIS

,CONDITION—and \

2—CAN WE AFFORD TO LOSE THE
BUSINHEHSS IF 'WH DON'T MEET THAT
PRICE.

Qentlemen, it is the long slow way to
reach the goal but I tell you, it is the only
legal and the only sure way that you will

. aever get there,

A third way In which an association can
perform a service for its members is through
group advertising to try ahd increase the
total consumption of its product. I under-
stand that there 18 a material exceas of pro-
ducing capacity in your industry; as long
as that excess exists It will constitute a
bear factor on the price level. While the
individual advertising done by certaln mem.
bers of your group i helping to increase
consumption, it will need a larger and unit.
ed effort to take up the stock capacity in a
reasonable length of time.

This sort of thing has been done success-
fully In several markets. The orange grow-
ers and the raisin producers of California
are good examples. They both were suc-
cessful in Increasing public consumption of
their crops to a point of absorbing large
excesses that had previously made their
production unprofitable, The paint and
varnish industry too, through fits “Save the
Burface Campaign” has been successful in

, getting across an educational idea to the

public that is increasing the use of its
product.

During the last 2 years I have been work-
ing with The Illuminating Glassware Guild,
congisting of manufacturers of lighting
glassware, in putting ‘over an association
advertising campalgn to help them recap-
ture the market for residential glassware
that was lost through a style vogue of light-
ingz fixture that eliminated glassware.

There are a good many pitfalls in this
association advertising though and I want
to make a few general observations on this
score, J _

The success of assoclation advertising,
which has risen in recent years to a high
place in business producing effort, is meas-
ured almost entirely by the degree of co-
operation prevalling among the participating
members. - Where the members have gon®
into such a movement with a clear under-
standing of the limitations, as well as the
advantages, of association advertising, there
has been no later confusion to cause dis-
senslon or conflict of gselfish {nteresi.
‘Where members have gone in with the idea
that they would obtain more benefit than
their competitors, despite the fact that the
latter also were contributing, there has been
conflict, resulting Inevitably In halting the
effort before there was really time for the
accomplishment of the original purpose.

It 18 the experience of all successful ad-
vertisers that maximum results are obtalned
only during and after the third year of ef-
fort. Right now I am told that the coopera-
tive campaign of the Dairymen's League |8
at the crossroads. The assoclatlon some-
time ago put upon the market an evaporat-
ed cream. The merchandising effort has
been signally successful. Many of the
dalrymen, however, have falled to notice
any improvement in their own profit situn-
tion and are complaining. If the movement
ghould halt now there would be no real
test of the value of such a movement. It
would have to be set down a&s one of the
efforts that didn't have a fair trial. If the
dairymen are willing to walt while the mar-
ket is extended, they will ultimately achleve
success, ’

Cerfainly this has been the experience of
the various cooperative movements among
the frult growers of California. It was hard
work getting them together and inducing
them to submerge individual® effort into &
cooperative movement. It involved stand-
‘ardization, cost accounting, and central dis-
tribution. There is mno longer any feeling

on the part of the fruit growera that they
are engaged In an experiment. Not even

idth

.

v

July 16, 1924

the owner of the largest orange grove could

have afforded to sell to the American pub- °

llo the idea of health in oranges, nor the
trade mark significance.of Sunkist. It was
only by united effort that the idea of oranges
as & health food could have been kept be-
fore the American public, and the market
increased. .

Years after the movement of the fruit
growers was well established, the represent.
atives of one of the cooperative associations
went to Mr. Boyd, advertising manager of
the Curtis Publishing company, and told
him that there had been a considerable over-
production which the members felt could be
disposed of suddenly by an extra invest-
ment of one milllon dollars in advertising.
The advice of the Curtls Publishing company
was asked as to the best means of utilizing
this additional appropriation, and it is to
the credit of that publishing house that Mr.
Boyd frankly advised the frult growers that
a quick job could not be done, that it would
be better to take the loss on the crop than
try to rush the public into sudden pur-
chases.

The public cannot be rushed. Cooperative
advertising, like any other advertising, can
charge public habits slowly. There is much
competition for the attention of the public,
and public habits change slowly.

In such cases as that of the Association
of Rallway Executives, or the National Elec-
tric Light nssociation, where the object of
the advertising {8 to correct error or mis-
understanding, the result may be more rapid,
But where the public {8 asked to change
from one food to another—because it is to
this that the problem reduces itself in the
case of an assoclation such as this one—the
process can't be very rapld.

The Macaroni assoclation must be pre-
pared to say to itself; “What do we want
our market to be 3 years from now?" It
must also answer the question: “To what
extent are we willing to regard an advertis-
ing appropriation as an investment or in-
surance for the future?”

The Association of Duck Farmers, on
Long Island, improved its business in the
New York market the first year it was ad-
vertising, but its pricipal success came
later.

Generally speaking the less individuality
there is in the products of the members,
the less difficulty there is in operating the
group advertising campaign. In the case
of oranges the individual brand doesn't stand
out very forcibly., The public buys just
oranges or ralsing for the most part but
because thers is a fair balance between pro-
duction and consumption, each ‘ndividual
grower benefits.

Where you have a distinction between
bulk and package goods, and where Individ-
ual brands are prominent,.the situation isn’t
quite so slmple. But even here the thing
can be done, as witness the paint and var-
nish campaign, You bulk manufacturers
may think that the package manufacturers
with the advertised brand will benefit pro-
portionately more than you will. I don't
think that is true, In fact the contrary
might be the case. Undoubtedly you suffer
more today from inadequate price levels
than does the company with a well adver-
tised brand, If the advertising eampaign is
successful and the excess capacity is taken
up, you will benefit greatly by being able to
gell your present capacity at a reasonable
profit,

It seems to me that your committe: has
done an intelligent job in outlining the as-
soclation advertising campaign that is now
:)tel’ore You and I hope you go through with

I have trled to give you my pleture of
how your assoclation can be operated so as
to perform a real service for your member-
ship. It has been my privilege during recent
years to have a part in helping to forward
Work of this kind in several large industries
Where conditions were similar to what they
are in yaurs and, in the light of that experi-

ence, I am very optimistic as to whu: you
gentlemen can do for yourselves through
your association if you will.

Second Day Session

Wednesday was perhaps the heaviest
day of the convention considered from
the viewpoint of the heavy artillery
brought up in the form of speakers.
Never before in the history of the maca-
roni industry has there been held a
more 1mportant and interesting session.

.The day’s motto—‘The Industry
First"—was the keynote of the various
speakers.

Charles W, Dunn, nationally known

" counselor and representative of the

macaroni industry in its appeal to the
government for higher protective tariff
on macaroni products, opened the pro-
gram with unquestionably the best and
most businesslike talk “ever made by
him before the macaroni manufactur-

Ellis Baum

ers, Iis interpretation of the trade
practice act insofar as these laws af-
feeted our industry received rapt atten-
tion. His review of the industry’s ap-
peal for tariff protection, a relief which
so many other lines also seek, impressed
on his hearers the impropriety of hold-
ing out too much hope in spite of the
fairness of the appeal. Mr. Dunn’s ad-
dress will appear in the August issuc.

“The Business outlook’’ not only in
this industry but of all industries
throughout the country was learnedly
reviewed by S. A. Linnekin, vice presi-
dent of the Babson Institute,

The third big gun of the day was
Sceretary H. . Thunhorst of the Amer-
ican Specialty Manufacturers associa-
tion. Iis long business experience and
his connection with one of the leading
organizations of manufacturers enabled
him to convineingly discuss a subjeet
of “Live and Let Live.”” Though pre-
vious delays caused his talk to extend
beyond the usual hour of adjournment
and lunch, the macaroni manufacturers
and allied tradesmen listened attentive-
ly to his message which cannot help
but have a beneficial effect on the in-
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dustry if his adviee is only partly car-
ried out. Read it in our August number,

The fourth big address of the day
was that of Dr. J. A, LeClere of the
Department of Commerce of Washing-
ton, D, C. Iis paper on ““Macaroni in
the Foreign Markets” was filled with
valuable and interesting statisties and
should be read and digested by every
reader of this publication. His per-
sonal message from Secretary Herbert
Hoover of the Department of Commerce
was received by the convention with
applause.

When it ecame time for the ‘*‘Durum
Millers' 'Inning,”” thei durum millers
rightly judged that the conventioners
had had about a sufficiency of speech
making and they very happily changed
their program to something in a much
lighter vein,

*The Shooting of Dan McGrew,” a
frontiersmen story of the wild and
wooly west days, was presented under
the direetion of Dr, L. M. Fleteher of
the Joe Lowe company, Chicago, As
stage manager and property handler,
”Docf’ proved that he has had previous
experience in handling the temperamen-
tal actors such as the ‘‘Mob’’ proved
to be in this case,

The author was represented by Mar-
tin Luther of the Minneapolis Milling
company, who in his sweet voiced man-
ner read the story which the ““mob’’
depicted on the stage. The heavy part
of Dan MeGrew was taken by John
V. Canepa of John B. Canepa company,
Chicago; Walter Onsdahl of Command-
er Mill company representing the
‘“‘Stranger,”’ who evidently got all that
was coming to him; Charles L. Miller,
Chicago representative of Washburn-
Croshy company, took .n part of the
bartender, und he lLa! considerable
training, judging from the satisfactory
way in which he acted the part; Ellis
Baum of Joe Lowe company of New
York city was the “‘Rag-time Kid’’; C.
M. S. Langione of Washburn-Croshy
company, Newark, N. J,, had the erowd
guessing while he acted the part of
“Lady Lu.”" The “Mob’’ consisted of
A. L. Ruland, Washburn-Crosby com-
pany, James Canepa of John B, Canepa
Co., Chicago, and A. S. Bennett of New
York renown.

The skit served to break the monofo-
ny of the day and was the first feature
of its kind presented to the muenroni
manufacturers convention, From com-
ments it may be the forerunner of more
elaborate entertainment along this line
at future conventions.

Preceding this was an uproarious
sketeh with Ellis Baum as the manager
of the mysterious Hindu, ** Alaboom-

ba,"" properly acted by Martin Luther.
“Alaboomba’  while blindfolded did
some ludierous eard tricks and guess-
ing games. It caused all to relax,
laugh most heartily, ready for more of
the business affairs of the convention
that followed the next day.

The banquet held in the rotunda of
the Clifton, facing the roaring Falls,
was unquestionably the best ever, The
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service was good and also were the eats.
It was in entertainment that the 1924
banquet excelled.

President Henry Mueller acted as
toastmaster, in a most satisfactory man-
ner. His introduction of the speakers
and entertainers was pleasing both to
the artists and to the guests.

Following the 5-course dinner which
all apparently enjoyed, Congressman

'S, W. Dempsey of New York state gave

an excellent review of the war and sub-
sequent business conditions under the
assigned subject ‘‘Our Business,”” His
able delivery together with the array of
facts presented brought him deserved
applause from the audience.

Mrs. F. Evans, soloist, accompanied

oY

by Mrs. L. Warner, pianist, both of
Buffalo, entertained with several selec-
tions during the meal. Thundering ap-
plause brought them back for numerous
encores.

Ellis Baum of the Joe Lowe company
of New York city was the real *‘hit’’
of the evening. His story telling kept
the one hundred guests in convulsions
of laughter. This was particularly true
when he told the story applicable to the
trade, it being a spaghetti recipe which
none of us care to use but which is most
pleasing to listen to, The evening en-
tertainment was brought to a happy
close by dancing in the spacious ball-
room of the Clifton, the macaroni manu-
facturers and allied tradesmen being
guests of the hotel. AL

The Business Outlook

Summary of Remarks by S. A. Linnekin, Vice President, Babson Institute,
Babson Park, Mass.

1 have 2 general subjects to bring before
you today; first, general economic condi-
tions, and second, conditions prevailing
more specifically within your own industry.

Let us first look at general conditions., I
think we must adml’ at the beginning that
business is out of balance. Automobile out-
put, for instance, {8 exceeding all previous
records. The same may be sald of build-
ing. Crops in the aggregate ylelded 900
million dollars more than in the preceding
year. On the other hand, the boot and
gshoe Industry is dull, March faillures were
the largest on record; the textile industry
is shutting down; the Federal Reserve bank
recently did not have enough loans out to
meet expenses,

Although business is out of balance there
are many factors tending tc prevent a pre-
cipitate slump., In round numbers there
was easily 4 billion dollars worth of new
building last year. And it must have taken
another billlon for heating, furnishing, and
equipping these buildings. It is a fact, how-
ever, that the spring peak this year was
5% ahead of a year ago, and building per-
mits for the first 4 months of this year not
only exceeded last year but were double
the permits in the same period of 1922,

The automobile output last year reached
record proportions. Yet so far this year
the output {8 running nhead of last year by
20%.

Bank clearings and check transactions, a
good record of the actual business, are not
only holding thelr own with last year but
are even running slightly ahead.

Money rates are low, capital is looking
for opportunity, and carloadings are main-
taining a very high record. The number of
strikes and labor disturbances is running
below last year, and the summer peak seems
likely to be lower than for the last 2 years.

Rallroad gross {8 running slightly below
last year's record, but the net, through ad-
ministrative economies, Is running slightly
larger.

Savings bank deposits on May 1 were the
largest in hlistory.

Central power stations have so far thls
year produced 9% more power than a year
ago. Prohibitlon too Is a factor, particu-
larly as applied to the wage earning class.
The 2 or 3% of the national income that
used to go for liquors is now largely being
spent for homes, automoblles, bath tubs,
radlos, electric lights, planos and education.
Yet these factors are not sufficlent to
keep business on an even  keel,
One trouble with business is that during
the war perlod we geared up industry to

meet world demands, but we find ourselves

|
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today with the United Staies as the chief
market,

Another trouble with business is similar
to the agricultural district in that we are
still paying back past indebtedness. We
have probably paid up but two thirds of
the war time excesses. \ :

Let us look at the industrial conditions.
Woolen mills are producing at 656% of ca-
pacity; cotton exports are ahead of last
year although but 60% of the prewar vol-
ume; cotton sales are less than half of a

18 L1 R EV

year ago; cotton producing activity Is but
62% ot capacity.

Clothing 18 operating between 65 and
70% of capacity. f

Production of knit underwear is ahead
of lart year, but shipments and orders have
fallen by the wayside. Even the consump-
tion of silk has declined some J156%.

The metal situation presents but a little
more in the way of encouragement, Fewer
furnaces are in blast and stocks of iron
both at the furnaces and at the steel mills
are 2 to 4 times the stock existing a year
ago. BSteel capacity is barely 66 to 60%; un-
illed orders of the Steel Corporation are
but 60% of a year ago. ;

The locomotive works have shipped but
63% of last year's volume, and the unfilled
orders are but little over a fourth of a year
ago. Copper shows some.improvement over
a vear ago but {s still producing around 50%
of capacity. Zinc stocks are 3 times those
of a year ago, and tin consumption has fallen
oft 25%. Although, as mentioned before,
the production of electric power is ahead of
last year, nevertheless, to develop this pow-
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er they used more coal and nearly 309
mora oll and gas.

The automoblle business has been good,
but they bhave had to depend for months
too largely on partial payments and the
style appeal. Right now with conditions
getting more unbalanced the question of
new sales is openly and admittedly causing
manufacturers great worry. Where such a
small per cent of new machines s bought
for cash or without a turn-in, we may al-
most say that the public is selling more
machines than the automobile makers,

QGasoline consumption is running ahead of
last year but the increase in production {s
excesslve, Consequently the stocks are
nearly 26% In excess of a year ago,

Boot and shoe production {8 not only
running below last year, but barely reaches
66% of capacity. g

Building figures in the aggregate are un-
questionably of record proportions, yet fac-
tory construction is 36% below last year,
Structural steel capacity is about 65%; lum-
ber conditions, in spite of the bullding ac.
tivities, are far from satisfactory. The
most important grades like southern pine, fir,
redwood, etc., are all producing to a dis-
advantage compared with last year. The

same situation holds true with brick and -

cement.

Carloadings still average around 900 thou-
sand cars & week, but the surplus a~cording
to Iatest flgures Is greatly ahead of last
year,

. Telephone and telegraph gross exceeds
last year but the net in each case is nearly
a fitth less,

I mentioned the probability of Iewer
strikes this year; that is substantiated by
the fact that New York state reports smaller
employment and reduced pay rolls. Detroit
and other automobile centers are releasing
labor dafly and employment agencies are
placing a third fewer men than a year ago.

Although crops in the aggregate were
worth more this year the increase is due
largely to Increase in the price of cotton.
The big grain crops and graln areas are
but little better off.

We must also remember that of all the
European countries only one, namely Eng-
land, 18 making any attempt to get on its
feet, and all of the European countries may
be said to be operating In red ink. This
means much to business in this country.
You will remember I mentioned previously
that we had a tremendous increase in pro-
ducing capacity.. The European situation
means that we cannot sell this surplus to
Europe; it also means that Europe will
become & distinctively aggressive compe-
titor; this means a constantly narrowing
differential between imports and exports.

One more point; we are confronted now
with the necessity of doing business dif-
ferently. For the last 20 years we have
made great manufacturing progress. Prob-
ably everything costs less to produce in the
machine age of today than it did 20 years
ago. The next 20 years must show cor-
responding efficlency in distribution, More-
over from 1898 to 1920 business was done
on an advancing plane of commodity prices;
the next 20 years -business will have to be
done on a declining plane of commodity
prices.

Let us now look at retail trade. There
has never been a major depression except
when relall stocks were excessive, In other
words 8¢ long as retallers buy as they sell
and sell as they buy, at least so long us
théy havy a reasonably quick turnover, there
can be no overexpansion,

Stocks today cannot openly be considered
excesslve although they do suggest cuau-
tion, particularly as there has been a change
since the Christmas trade, Retail stocks
in 286 department stores in December ex-
ceeded the previous December by 14 points.
In other words, using the 1919 monthly av-
erage as the base, in i)eeombar 1922 it stood
at 109; in December 1928 at 128; in this
comparison I will ‘use the mathematical
difference, ukpqlqh ‘rather:than the mathe
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The Peters Package

The largest percentage of the best macaroni

packaged goods ' is sold in PETERS STYLE
PACKAGE. From a plain carton blank and a

piece of lining paper the PETERS FORMING
AND LINING MACHINE sets up and lines, auto-

matically, a carton ready for the Packing Table.

This package is automatically folded and

closed by the PETERS FOLDING AND CLOS-
ING MACHINE and it is then wrapped and

labeled by the PETERS WRAPPING AND
LABELING MACHINE.

Peters Machinery Company

4700 Ravenswood Avenue

CHICAGO, ILLINOIS

AUTOMATIC PACKAGE MACHINERY that will form, line, fold, close,
wrap and seal cartons.

Write for catalog and full information.
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matical difference in per .cent, January
stocks stood at plus 9 compared with a
year ago; February plus 8, March plus 10,
April plus 14. Final figures are not pub-
lished yet for May and June, but in view
of the unseasonable weather this spring, it
is only natural to assume that stocks dur-
Ing the second quarter have exceeded by an
even wider margin than a year ago. For
the period under commparison only the
‘Minneapolis Federal Reserve district re-
ports smaller retail stocks than a year ago.
To me, however, this does not necessarily
mean greater sales because of the unsatis-
tactory prices of wheat, corn and live stock.
It means more intelligent management,
therefore, by smaller stocks, reduced lines,
or better turnover. Retall stocks in the fol-
lowing districts show the greatest increase
over a year ago:

Cleveland, plus 17

Philadelphia, plus 156

San Francisco, plus 156

Chicago, plus 12 .

Dallas, plus 11

These figures, mind you, when the average
for the country Is plus 10.

Let us look at retail sales. For this pur-
pose we have 333 department stores for
comparison in the entire country. Sales
ran ahead in December, January and Feb-
ruary; although during March, April and
May, due to the weather, there was an un-
satisfactory decline. In fact the March fig-
ures for sales is minus 9, Curiously enough
the least reduction was in the San Fran-
claco district, which stood at minus 1. Where
sales fell was in New York, minus 17; Cleve-
land, minus 16; Boston, minus 15; and Phil-
adelphia, minus 13.

On the face of it we might say that if
stocks increased by 10 points and sales fell
off 9 points, there was perhaps a fair bal-
ance. We must not lose sight of the fact,
however, that we are not dealing in per
cents, and that numerically the bases for
stocks and sales are different. In all prob-
abllity the numerical base for stocks i8 low-
er. A somewhat different aspect of the sit-
uation Is exhibited by comparing for the
same period reports on the chain stores, still
using the 1919 monthly average for the base.

Jan.
20 Grocery chains ....galn of 39 polnts for 1823
E B & 10C BlOTEB. ..vvevvuvennsssasananss plus 10

10 Drug chalns ...
3 Cigar chains .
6 Ehoe chains ..
4 Candy chains

1 hold no brief for the chain stores but
we must recognize these facts for what
they portray.

You doubtless remember that a year or 8o
ago there was quite a discussion in one of
the weekly magazines to the effect that
there were too many retallers. Investiga-
tion brought out the fact that there were
roughly 1,500,000 retailers. Of that total
at least 100,000 were doing business profit-
ably; another 400,000 were doing a falr
business, and the greater majority of them,
however, were barely struggling along, That
in itself, however, does not mean that a
few hundred thousand retailers should be
eliminated. When we consider that between
80 and 90% of the products of forest, farm,
and factory reach the consumer through the
retailer, it does not make for greater effi-
clency to narrow the neck of the distribution
bottle. In fact the retailers may be com-
pared to an army; usually an army {s not
strengthened by cutting it in half. On the
contrary, the answer obviously is to make
retailing more efliclent because with ac-
tually and potentially more goods than we
can consume we stand a fair chance of hav-
ing more retailers before we have fewer.

It seems to me that one of the first things
to do is to increase the efficlency of our -
roetail clerks. There are a lot of people
behind the counters today who don't belong
there as they have no qualifications what-
ever. They must be trained, first to know
the merchandise; and gecond to know how
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to improve customer relations. With condl-
tions as they are this is not a time to stand
for indifference or inability. Any retailer
who sanctions those 2 detrimental qualities
by keeping such people on his payroll de-
gerves the fate that is inevitable. It is not
a new thing to train people to know mer-
chandising, and a number of retall. stores
over the country Lave their own training
classes. Some of them even send. their
promising sales people to outside education-
al institutions. ¢

We must, however, put an end to such
occurrences as the following: In a Cleve-
land store not long ngo a customer was
standing before the silk underwear counter

agking the price of a silk undervest. The
answer was this: “That's $1.95. This one
is $2.95. Here's one for $3.60." The cus-

tomer asked if the main difference was in
the silk. The clerk saild, “Well, yes, one's
heavier than the other. This $3.50 is heav-
fest.”

The customer took the one for $1.96 say-
ing it was just for every day wear.

The saleswoman was asked why she did-
n't tell the customer the difference between
the vests. The saleswoman sald, “Well, she
can see for herself. She has eyes, hasn't
she? Anyone can see that the $3.60 vest
was 4 Inches longer than the cheaper ones
go it won't ride up under the corset and
besides being heavier silk it won't shrink,
I don't have to show her, do I, that the $3.60
vest has heavier shoulder straps so they
won't break or slide? She should see that
the-$1.95 vest had only thin cheap ribbon
straps. You saw her handle the reinforce-
ment under the arm. She certainly could
see that the $3.560 vest had broader and
deeper reinforcements, Anyhow these cheap
vests always have the label sewed right on
the thin silk, while the $3.50 has the label
sewed on the hem so that the silk won't
tear." :

Here is a case where the saleswoman un-
doubtedly knew the merchandise but she
certainly needed a lot of training in publie
relations.

I recently was privileged to hear Thomas
Kelly of Minneapolis give a talk on retall
gelling. A man went into a hardware store

Feb. Mar. April
plus 40 plus 10 plus 34
plus 23 no change plus 356
plus 18 plus b plus §
plus 14 plus 1 plus 6
plus 2 minus 28 plus 67
plus 33 minus 6 plus 49

to buy a hammer. He was shown one at
60c, one at 95¢, and one at $1.65. The sales
clerk was unable to give any selling talk
aslde from the fact that there was a dif-
ference in the price. The customer went
home and looked in the mail order catalog
and found a description of a hammer priced
at $1.98. He bought it. Why? Because
he was told that the hammer was “full
nickel plated.” It had a “mahogany fin-
ighed handle.” It was “forged from crucible
cast steel.”- The handle was made of ‘se-
lected secbnd growth hickory” put in with
“jron wedges so the head would not work
loose.”

If the hardware clerk had been able to
show these points to the customer the cus-
tomer would have gotten his hammer quick-
er and there would have been one more sale
credited up on the cash register.

I just mentioned the word “clerk.” May-
be that is one of the troubles; parhaps we
should get rid of our retall clerks and put
salesmen in their places.

I have dwelt at some length on retalling
because the retaller is the ons who comes
in contact with the consuniers of your prod-
uct. What affects the retailer affects you
directly and inevitably.

I need not dwell at too great length on
the increase in partial payment business
during the last few years. A short time ago
an economist checking advertisements In

27 newspepers in as many citles of the -
country from November 11 to December 20

gy |
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‘found these papers published 141 advertise-

ments which made direct appeal to the pay-
ment plan on the following products;

furniture cedar chests
clothing typewritera
carpets lamps
phonographs automoblles
victrolas stoves
kitchén cablnets Jewelry
vacuum cleancra radlos
planos rilverware
washing machines dlamonds
safes

ru
uwsv‘ing machines
This investigation also showed the grow-
ing tendency to offer partial payments on
the basis of liberal terms rather than on
the quality of the merchandise. The second
danger s that it leads too many people to
buy more than they are able to take care of.
Of course, so long as business {8 on the
upgrade and there is plenty of employment
and high wages, the retailers could In that
way ge! w«ay with it. When, however, as
in the c.ses I have mentioned there is un-
employment in the automobile situation and
the textile centers and in the shoe cities,
then trouble begins. It is all right to say

.thnt merchandise may be selzed but the re-

tallers do not want reclaimed merchandise.
They want cash. ,

1 therefore offer the following suggestion
—The principle of term payments i8 sound
economically only as applied to merchandise
that yields income. in .some form over a
stated period. For example. & sewing ma-
chine Increases the producing ability of the
user, as the machine will help pay for itself.
When, however, we come to that class of
commodities that appeals primarily to com-
fort, style or luxury, the purchase of such
articles on credit is economically unsound
for it weakens the whole credit structure.
At best it is a mortgage on future sales and
I am afraid with business ou the down turn
we are golng to see term payment business
at its worst. For the present at least the
term payment plan has reached the peak
of its usefulness. Right now term payments
cunstitute une of the causes of slow collec-
tions. Too many people are paying for some
past purchase, maybe a house, a car, furni-
ture, musical instruments, clothing, even
jewelry. Current sales therefore must be
curtalled to that extent.

This does not affect your own sales di-
rectly, but money that goes in this direction
{s not available for such lines as this.

One more point on collections—One rea-
gon 1 have just touched is the amount of
current income’ that has to go for past pur-
chases. Credit iu retalling is more or less
of a necessity. Even the chain stores are
beginning to grant some credit, although
they do it with considerable restriction. Yet
like every other good principle it has been
abused. The University of Nebraska re-
cently conducted an investigation and found
that in Nebraska the average time for ne-
gotiations was as follows:

Grocery BLOTES......... vesss 37 dayn
Department stores ++ss BT days
Clothing stores... cees 70 days
Chaln stores..... «vss B6 days
Furniture stores............ 172 days

The first esaential {s to send statements
promptly the first of the month, It is a
fundamental principle of collections that the
older a bill gets the harder it Is to collect.

The second thing is to find out why a per-
son doesn't pay. If sickness or poor busl
ness {8 the reason then we must squarely
fare the fact that for the present at least
that bill is uncollectable, and it should not
be rated too highly In the recelvables. You
gshould, however, endeavor to get a small
payment on account and arrange some basis
for completing payments.

If on the other hand you are satisfled the
debtor can pay then collection must be
pressed to the limit. If a debtor s delib-
erately holding out you have no good will
to lose. If a customer owes you & bill of
long standing you need not fear losing his
trade. You have lost it already and as long
as that indebtedness remains he. will not
want to see you but will spend his cash
elsewhere. - If you make him pay up it lg
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‘Mostaccioli Cutter

Roller Noodle Cutter With
Light Calihrater Attach-

Roller Noodle Cutter With
Heavy Calibrater Attach-

N

"CLERMONT

Noodle Machine Equipment

e

“CLERMONT” products
are recognized by all users
as the most efficient and
dependable machines on the
market. They have the lar-

gest output at the lowest
operating cost.

They are designed and
built to eliminate skilled
operators as much as pos-

sible.

Utility with neatness in
design, high grade workman-
ship and the best material
obtainable,are the factorsthat
make the “CLERMONT”
products stand in a class by
themselves “at the head of
the line".

Our catalogue will be mailed
on request.

CLERMONT
MACHINE CO.

77 Washington Avenue

BROOKLYN, NEW YORK

’

un hening Non-Rever-
sible Dough Breaker

TR s
Fancy Stamping Machine
for Bologna Style Noodles.

Fancy Stamping Machine With
Calibrater Attached.
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but a question of time before he will come
back and trade agaln.

So much for the present on the general
situation.

Let us now look at some of the intimate
facts confronting the macaroni buslness.
Almost anyone will say that the trouble with
the macaroni business {s the fact that the
producing capacity is greatly in excess of
the demand. The next hindrance is the
heavy imports of italian mgcaroni. In fact
these 2 things are looked upon as bugaboos,
today. Let us, however, lock a little deeper
into the situation.

Very often what are looked upon as rea-
sons are more often excuses, It is true that
the producing capacity has greatly In-
creased. It is difficult for the outsider to
get the actual flgures on domestic output.
We can find, however, from ceunsus reports
the increase in the number of establish-
ments, the number of wage earners, payroll,
cost of material and value of output,

In 1914 there were approximately 373 es-
tablishments; in 1919, there were 567 and
in 1921 between 4 and 5 hundred, indicating
some shake out.

The number of wage earners was 3600 in
1914, 4500 in 1919, and 3800 in 1921. The
payroll for 1914, however, was in round num-
bers, $1,600,000; $2,100,000 in 1919 and $3,
700,000 in 1921,

The cost of materials in round numbers in
1914 was $8,000,000, in 1919 $25,000,000 and
in 1921 $20,000,000. The value of the pljod-
ucts was $12,000,000 in 1914, $34,000,000 in
1919 and $31,000,000 in 1921.

All this would indicate for the most part
a turn in the right direction, particularly as
regards the number of establishments, cost
of material and number of workers. For
some reason or other the pay roll does not
show accompanying economies but this may
be due to reasons with which you may be
more acquainted than I.

It is difficult as I said before to get the
actual quantities and not estimates. How-
ever, we have information that shows the
domestic output in 1910 was around 200 mil-

lion Ibs.; in 1914 it was 300 million 1bs., and

in 1920 it was 4560 million lbs, What it is
at the present time is difficult to even esti-
mate. The chances are, however, that the
consumption has not greatly increased over
and above this amount.

Let us now look at the element of imports.
Since the close of the war imports have in-
creased from around 600,000 1bs. in 1919 to
nearly 31 million 1bs. in 1923, valued at
around $250,000, Moreover imports are
gradually increasing as shown by the flg-
ures for the 10 months ending April 30,
when the figures were 3,200,000 1bs. How-
ever, look back over the period from 1910 to
1914 when our imports of macaroni totaled
each year over 100,000,000 1bs., valued at
nearly $5,000,000. 1Is it right, therefore, for
us to say today that forelgn competition is
ruinous? 1 am given to understand that
only a relatively small part of the imported
Italian macaronl is of a superior grade.
Moreover in the cost of the raw material,
which constitutes about one half of the total
cost, American producers have the advan-
tage. Nearly one fourth of the Italian durum
reauirements are ordinarily imported.

It would seem to me, therefore, that a
wider realization of such facts as these, not
to mention the necessity of making further
investigation. would be of considerable help
to the macaroni industry.

If you will pardon the Inference 1 believe
there is still a great deal of work for your
association to do.

Let me again make reference to retailing.
I wonder if you have ever heard of the Re-
tailers Research assoclation. This really
is a retail statistical departirent operated by
18 representative ready-to-wear stores in va-
rious parts of the country. This organiza.
tion collects and publishes once a month
value of sales, amounts of stocks of all sizes
and shapes, grades of merchandise particu-
larly in volume, By knowing the correct
average of the group each member makes
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his own application to his own Individual
store and it acts as an invaluable guide to
future policies regarding purchases, sales,
inventories, turnover, etc.

The same opportunity existsa for you.
There are between 4(0 and 500 establish-
ments in your line today. Yet according to
information at our office a year ago you had
only 78 in your association. It would seem
to me a wider knowledge of the cost of do-
ing business would help. The retail grocers
have for the last 2 or 3 years contributed
$16,000 to find out how much it costs to
operate a retall grocery store. Moreover
the retailera on the whole are not very well
organized. They now know, however, how
much it costs to do business, necessary
mark up, cost of selling, amount of sales
per person to be expected, and all such inti-
mate internal facts that are absolutely
necessary for a successful retail grocer. It
is infinitely easler to organize a group of
manufacturers particularly vhen the num-
ber runs in the hundreds rather than thou-
sands, and particularly as the manufacturing
area I8 8o restricted and concentrated. With
a gross business of 30 to 60 million dollars, I
belleve you could well afford to spend some
money along this line. " :

The second and last thought 1 want to
leave with you is this—Your problem is in
common with the problems of industry in
general, namely one of distribution. As I
suggested before, for the time being, at
least, we have gone far in the direction of
manufacturing efficlency, We must now
make corresponding economies in distribu-
tion. To me merchandising is largely a
matter of price, From the government re-
ports I think we are all convinced that the
manufacturer of macaroni is not getting
rich. At the same time the publiec is not
eating more macaronl for one of two rea-
sons; first, because it may not have had

sufficlent education in the use of macaroni -

products, and, second, it may feel that it
costs too much by the time it gets to.the
door.

As far as education is concerned you must
educate me as a consumer to a_great use of
your product. If at the present time the
total annual consumption of macaroni is
500,000,000 1bs. per year, then the per capita
consumption {8 only 5 lbs, per year. Yet
the per capita consumption in Italy is over
60 lbs. per year. By embarking on an edu-
cational campaign of this nature you would
not be sailing an uncharted sea. Any num-
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ber of lines has done the same thing: the
sugar people, for instance, and the coffee
people, It would not be amiss for me to sug-
gest that you communicate with the secre-
taries of the sugar and coffee assoclations.
I am sure that they would be only too glad
to exchange experiences, :

That, however, 18 but one part of the solu.
tion of the problem, The second part is for
you to get the product more economically to
the consumer. I might say by way of pa-
renthesis that so vital do we consider the
distribution problem for the next generation
that we are devoting a large part of our
resident school activities to speclalized work
in distribution lines elther for individuals,
for concerns or for assoclations. I a'so feel
that the 2 corrective methods should go
hand in hand. It is one thing to create a
wider demand and it is another thing to
make that demand more effective with the
application of greater economies in price.

In the limited time at my disposal I do
not feel that I should go any deeper into this
subject at this time. I not only recommend
it as of advantage, but I feel that it {s
vitally necessary for the permanency of
your industry, It I8 in fact onme of the
greatest responsibilities that has ever con-
fronted your industry. 3

Not until the early 1900's was the maca-
roni industry in this country more than a
home industry. The macaronl industry in
common with a great many other lines dur-
ing the first 20 years of this century was
alded by the fact that commodity prices
constantly increased. Now, however, we
are facing a period of b, 10, or even 20 years
of doing business on ‘a declining plan of
commodity prices. This augurs against
large inventories; it means quicker and
greater turnover; it means possibly different
huying policles; It certalnly means new,
different, even untried sales inethods.

In closing I want to emphasize again that
these changes must be accomplished, and
the very life of the industry depends upon
the willingness and quickness of the leaders
—and this group here represents the leaders
in the macaroni industry—to recognize this
responsibility. I know it can be done.

| am reminded of my home town, the fish-
Ing port of Gloucester. The wind may blow
strongly from one quarter, but the Glou-
cester sea captains can sall boats In every
direction. What the sea captalns can do, |
know that the captains of Industry can do
likewlse,

Color Users Are Mere Paint Mixers

By Fred Becker, Pfaffmann Egg Noodle Co.

" At our 7th annual meeting, in St. Louis in
1910, I read a letter on the subject:

Federal law should prohibit coloring mat-

ter in all alimentary pastes
and I herewith read a paragraph of this
letter:

Our government ruled not long ago that
no colored macaroni can come into Ameri-
can ports, shipped from foreign countries.
Why should not such a rule be made for
American made goods, viz: that no color-
ing matter of any kind can be used in
macaron! products,

Now when our 'vw makers saw justice
and wisdom In forbidding foreign colored
macaroni to enter this country should not
the same precaution be taken to protect the
public agalnst the same nulsance perpetrat-,
ed by American manufacturers?

The coloring of macaronl products is en-
tirely fraudulent and unnecessary and in no
way of any benefit to the consumers, but
the artificlal coloring is only misleading
them to believe that the article is better
than it really is. i

An article was drawn up at the St. Louis
meeting and sent to Washington protest-
ing against coloring. ;

At our 8th annual convention, at Detroit

in 1911, there was another paper read per
taining to artificlal coloring and I herewith
read one paragraph from this urticle:

I cannot understand why the Unite!
States Agricultural Department still al-
lows coloring in our products. It must be
clear to eveyone that it is a positive and
willful deception. No manufacturer can
have any other reason for putting coloring
in macaroni products than to deceive the
the public. Coloring matter is not a pre
servative, neither is it of any food value.
It is a FRAUD, pure and simple, and
should be stopped immediately by the
federal food department under all circum-
stances.

At the 9th annual conventlon at Atlantic
City In 1912 a reeolution was drawn up and
presented to tLiz Chief of Bureau of Chem-
istry, U. B. Department of Agriculture,
Washington, D. C. This resolution read in
part as follows:

We turther recommend that the use of
artificial coloring in all' paste products,
manufactured in or fmported into the
United States, be prohibited by law.

At the 10th annual convention at Milwau-
keo In 1913 a. lettor was presented by D.

é
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‘no strings to
our offer—the w & p
catalog of macaroni
machinery is yours
without obligation

drop us a line
or mail this coupon

baker-perkins company inc
saginaw, michigan

.genl]erqen.:' Jif you 're quite sure it won't obligate
me a bit, i 'd like one of your new catalogs of macaroni
machinery

my name...........
my firm’sname . ........
address. . ... .....
cly,........... .....
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Cowen ‘of A. Goodman & Sons, New York
This letter read in part as follows: y

1 strongly suggest and advocate the
elimination of color from macaroni and
all products that come under this heading.
I might add that all of these will be of no
avall unless there is also a ban put upon
all colored foreign products of the noodle
and macaroni family.

B. R. Jacobs made an address at the 1914
convention at Chicago, which read in part
as follows:

Out of 100,000,000 1bs. of macaroni im-
ported annually into this country, a very
Inrge percentage is artificially colored. 1t
has not been possible until recently to de-
tect whether or not coloring matter was
added to conceal inferlority. The food and
drugs act of 1906 provides in regard to the
use of artificlal coloring in a food product:
“That It shall be deemed to be adulterated
it it be mixed, colored, powdered, coated
or stained in 2 manner whereby damage
or inferiority is concealed.”

In my opinion coloring matter is added
to edjble pastes either to make an imitation
product or to conceal damage or inferiority.
If it can be shown that the color is added to
conceal damage or inferiority, the product
will, therefore, be considered adulterated,
and the use of coloring matter is prohibited.
In the second case, where the coloring mat-
ter is used to make an imitation product,
the law provides that the product shall be
labeled “Imitation Product.”

In 1915 our assoclation reached its high
mark in the fight against the “Paint Mixer”
and n special meeting was called that year,
ut Chicago in February, and our president,
C. F. Mueller, read his report showing the
tremendous efforts made in which Charles
Wesley Dunn visited many capital cities
throughout the country, calling n the food
commissioners on behalf of the assoclation
in its fight to eliminate artifical coloring in
macaroni products, and that a bill has been
drawn up and presented to various state lez-
islatures as follows:

Proposed Uniform State Law

AN ACT to prohibit the use of artificlal
coloring matter in such edible alimentary
pastes as macaroni, spaghettl, vermicelll
and noodles.

Section 1. Whoever, himself, or by his serv-
ant or agent or as the servant of another per-
son, sells, exchangea or delivers, or has in his
custody or possesslon with Intent to sell, ex-
change or dellver, or (‘“}205“ or ofters for sale
or exchange, such edible allmentary pastes as
macaroni, spaghetti, vermlicelll and noodles, con-
taining any added artificial coloring matter,
shall be gullty of a misdemeanor, and for the
first offense shall, upon conviction thereof, be
fined not more than one hundred dollars and
for each subsequent offense, upon convlctlion
thereof, shall be fined not less than fifty dol-
lars nor more than two hundred dollars or im-
prisoned not less than thirty days nor more
than one year or both,

Section 2. This act shall go Into full force
and effect upon Its passage and approval; pro-
vided, however, that no penalty shall be en-
forced for a violatlon of its provisions as to
domestic products prepared, or foreign prod-
ucts imported, prior to three months after its
passage and approval,

An editorial appeared in the October 19156
{ssue of the Macaroni Journal, as follows:

Macaroni Dyed to Deceive

Dye has been used also for the purpose of
deception In the manufacture of macaronl, The
best grade of macaron! Is made from the semo-
llna of aurum wheat. This semolina I8 rich
in gluten which conslsts of the nitrogenous’ sub-
stances of the graln, and g high In food value,
This wheat has its own characteristic yellow
color, which Is rightly assoclated In the minds
of purchasers with the highest grade products,
The yellow color, however, can, llke that of the
egg, be accurately reproduced by use of cer-
taln dyes. It has become the practice for cer-
tain manufacturers to make macaronl from
grades of flour which are much less expenslve
than those from which macaronl Is customarily
made, This cheap substitute Is artificially col-
ored, by the additlon of a dye, to look so nearly
llke the high grade genuine durum semolina
macaron! that the ordinary purchaser Is com-
pletely decelved.

Artinelal coloring matter in noodles and maca-
ronl serves no useful purpose whatever, It Is
added solely for the purpose of deception, Even
a harmless dye adds nothing in the way of
taste or nourishment, An easy wuy to deter-
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mine whether macaronl or noodles have been
artificlally colored is to examine the water In
which they have been cooked; If they have
been artificlally colored with soluble dyea the
water will be yellow. This, however, {8 not an
infallible test, ns some of the yellow dyes em-

ployed do not dissolve or color water,

The following article appeared as an edi.
torial on page 8 of the October 1915 issue
of the Macaroni Journal:

Illegal to Color Macaroni

The U, 8, Department of Agriculture has at
lnst recognized the efforts of the National Asso-
claticn of Macaronl and Noodle Manufacturers
to secure a rullng ~rohlbiting the use of ar-
tificial coloring In all allmentary pasto products
and attention of macaronl manufacturers is
called to the following Important rullng Iub-
lished by the United Btates Department of Agrl-
culture on August 18, 1915, under the Federal
Food and Drugs Act of June 30, 1908,

Thia ruling declares that the addition of ar-

tificlal color to such alimentary pastes as maca. .

ronl, spaghettl, vermlcelll and noodles, as usu-
ally practiced, results in concealing Inferiority
and lg therefore, 'an illegal adulteration and so
prohibited under the Federal Food and Drugs
Act, becaure this adulteration cannot be cor-
rected or made legal, under that act, by the In-
dication of the use of such artificlal color either
upon the label or upon the contalner,

Thig rullng reads as follows:

'“The bureau has given careful conslderation
to the use of artificlal color In macaronl, spa-
ghettl, vermicelll, noodles and similar allmen-
tary pastes. according to the provislons of sec-

tlon 7, subdivision 4, In the case of food, of the

Food and Drugs Act, a food product is adul-
terated if It be mixed, colored, powdered, coated
or stalned In € manner whereby Inferiority 1is
concenled., *

The question ns to whether damage or In-
ferlority 18 concealed Is one of fact to be deter-
mined in the case of each food product which
is artificlally colored. Tt is the opinlon of the
bureau that the additlon of artificial color to
allmentary pastes as usually practicéd results
in concealing inferlority and that this form of
adulteration cannot be corrected by the decla-
ration of the artificial color.”

It 18 my Impression that the macaroni
manufacturers are guided by this law today,
and it seems that this paragraph of the food
law expresses very plainly the stand it
takes against the coloring of macaron| prod.
ucts, and all that is to be done is to carry
out this rule, and according to this written
law any macaronl manufacturer using arti-
ficlal coloring can be convicted and it should
be a good warning to every “paint mixer” in
the country.

A year later, through the efforts of the
Italian Chamber of Commerce, New York,
the Department of Agriculture issued a new
ruling regarding artificial coloring, which
read as follows:

“You are advised that unless and until
rotice to the contrary is given the Bureau
will not regard as adulterated, on account
of the use of artificial color, macaroni, spa-
ghettl, vermicelll, and similar allmentary
pastes, made wholly from durum semolina,
provided that the addition of the color does
not give to any particular lot the appearance
of being of higher grade or quality than it
actually is. When used, artificial color
should be plainly and conspicuously de-
clared. On the other hand, articles shipped
or sold as macaroni, spaghetti, or vermicelli,
made from flour of any grade or from a
mixture of flour and semolina, if artificlally
colored, will be considered as having been
colored so as to conceal inferiority and,
therefore, as not being entitled to admission
into the United States, or shipment in in.
terstae or forelgn commerce.”

“This ruling would seem to nullify a pre-
vious ruling of the department and to be
in conflict with decislons of the court in re-
gard to the use of artificial coloring in paste
products.”

The following article appeared In the Feb-
ruary 1917 fssue of the Macaroni Journal,
It was taken from the New York Qlobe and
Commerctal Advertiser and was written by
a well known food authority. He says: that
the consumer has been betrayed by unscru-
pulous manufacturers in marketing macaroni
of a very inferfor quality, and does not hesl-
tate to make the statement that from his
knowledge of the situation, “From sixty-flve
to seventy-five per cent of all the bulk and
package stuff masquerading as genuine and
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decent s counterfélt.”” He goes on to say,
“The consumption of these pastes has been
constantly . increasing and the frauds per-
petrated by the makers and noodle fakers
have kept pace with the increase,  Coal tar
dyes, spots, leakers, dirt and nitrous acid
are the principal villains in the building up
of unfair competition in the macaroni and
noodle industry.”

''he annual meeting for 1917 was held at
Cleveland, and at this meeting an address
was given by Wilbur 8. White, chemist of
the city of Cleveland, in regard to food in-
spection, and here is what he said in regard
to macaroni:

“We then took macaroni. That {8 the part
that interests you. We declded one of the
worst abuses in Cleveland was the use of
coal tar color. We talked with these men,
pleaded with them, and asked them to dls-
continua it, and they all promised to do it,
but in a week or two they got back to the
samu sort of thing again. We worked with
them for about three or four weeks, trying
to stop it, but finally we saw there was no
other way than to bring a case before the
courts. I dldn't have an organization, and
1 made this case myself. I crawled into the
back door during luncheon time and took
a sample from the mixer and drylng rack, a
sample of color and went around to the
front'part of the store and bought a sample
of macaroni to test. We wrote out our own
affidavit and brought our own case and got
a conviction in spite of the elaborate con-
tention of the defendant's lawyers, and a
fine of $60.00 and costs was imposed.”.

Should we go any further condemning the
“paint mixer”? Allow me to explain that
when I say “paint mixer” I refer to the
macaronl manufacturer who is using artifi-
cial color. This name is not any worse than
what Is generally used for the man who I8
selling liquor and who Is called a “boot.
legger."”

Now in the foregcing I showed that the
National Macaroni Manufacturers assocla-
tion has had that subject under discussion
nearly every year since 1903. It proves over-
whelmingly and there i8 evidence on every
side that the public is against coloring; the
dealers are against coloring; that the ma-
jority of the manufacturers are against col-
oring; and the authorities in citles and

' gtates, as well as the federal government,

all of . whom have expressed thelr opinion

‘against coloring.

It seems there i8 no one who likes the
“paint mixer.” He doesn't do any good to
anyone, but in particular is he hurting the
macaroni industry in general and doesn't do
a particle of good to himself.

It 18 useless to keep on discussing this
matter forever, ae every angle of it has
been discussed and fought out for more than
20 years and any amount of energy and
money has been spent. Let us take action
at once more drastic than, ever before and
let us drive out the “paint mixer.”

Let every member of the association co-
operate with the federal government and
report all violations as to artificial coloring
just as soon as they come to his notice,

At this meeting let us take a vote prohib-
iting any member of the National Macaron|
Manufacturers association to use artificial
coloring, and I suggest that it be printed on
the application blanks that membership in
our association will bo refysed to any manu-
facturer using artificial color.

You can now find colored noodles in near-
ly every city, and of course the '“paint
mixer's"” consclence I8 elastic enough to get
around this and he simply calls it some
other name. He doesn't say “noodles”" but
he says any old thing, such as, for instance,
“crooked macaronl” or “flat macaroni" or
“bologna-style” or some such thing, and he

.keeps right on with his evil designs and

gets away with it, thereby injuring the legl-
timate manufacturer who is not using col-
oring.’ . £ :

We will take our.own city ot Cleveland.
This town has been' pretty free from col-
ored macaroni products for some years, but
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during the last 6 months some Chicizo man-
ufacturers shipped colored goods into Cleve-
land and put a scare in our smaller local
manufacturers to such an extent that they-
started agafn to use artificial color against
thelr own good judgment, stating that they
were simply compelled to do 8o on account

of the other artificlally colored goods shipped
- into our market.

The violations bring universal hardship
and we should not walt to spend another
decade in slmply complaining and discussing
about it, but let us deal the death blow to
the “paint mixer” right now, today.

A Foreign Market for Macaroni

Oy J. A. Le Clerc, Department of Commerce

The most important macaroul prewar ex-
porting countries were Italy, Ftance, Qer-
many and Spain,

The most fruitful world markets for this
product prewar were the United States, the
United Kingdom, Canada, Tripoll, Egypt,
Austria-Hungary, Argentina, Germany, Tur-
key, Switzerland, Frafce, Peru and Central
America taken as a whole,

Without going Into the history of maca-
ronl manufacture in Italy (the home of the
industry), suffice it to say that in most other
countries this industry is quite modern. In
France the making of macaroni industrially
cates back to the beginning of the 19th cen-
tury. In the United States the industry
stared about 650 years ago, but not until
1900 did it assume any commercial fmpor-
tance,

The 8ituation In the United States

By 1910, notwithstanding that the domes-
tic output was over 200 million lbs., the im-
ports amounted to nearly 120 million lbs.
making a per capita consumption of about
3.6 lbs, Of the amount available for con-
sumption 62% was made at home,

By 1914 the number of factorles was 373;
the output 250 miilion 1bs.; the imports
reached 130 million 1bs,, making a per capita
consumption of 3.9 lbs, Of the avallable
supply 66% was produced here.

As a result of the war the imports from

Europe were absolutely cut off.: The people
of the United States had an opportunity to
become weaned, so to speak, from the for-
eign product. The American manufacturer
took advantage of the situation, increasing
the number of factories. so that by 1920
there were about 450 establishments pro-
ducing macaroni, with an estimated outturn
of approximately 460 million 1lbs. The im-
ports that year amounted to only 1 million
Ibs. The total available for consumption
was, therefore, about 4.1 1bs. per capita,
99% of this was produced in this country,

The Imports last year (1923) were 3% mil.
lion Ibs, Thus since the end of hostilities,
this product has not bLeen imported to any
appreciable extent, when compared to pre-
war.

Ot the Imports into the United States, av-
eraging 114 million 1bs. per year prewar,
95% was of Itallan origin. Of last year's
Imports 77% came from Italy, 16% from the
Orient, 5% from France.

The 8Situation In Canada

Canada's prewar imports amounted to
nearly 7 million lbs., 61% of which came
from Italy, 26% from France and 109 from
the United States. During the past 3 yoars
the average Imports into Canada have been
1,324,000 1bs. per year, of which 82% came
from the United States and 9% from Italy.
Thus Italy has lost not only the magnificent
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market she enjoyed in the United States,
but most of that of Canada us well, In 1913
here were 9 macaroni factorles in Canada,
capitalized at $873,000 and having an an-
nu.nl output of nearly 1114 million 1bs, Cana-
da's per capita consumption Is less than 1/3
of our own,

The United Kingdom prewar was second
to the United States as an importer of maca-
roni, her total average imports durlng 1909-
1913 being somewhat over 10 million 1bs., ot
which 88% originated in Italy and 109 in
France.

The average imports of 1921 and 1922 wera
about the same as those prewar; of the 10
million 1bs, entered during 1921, 399, was of
Itallan manufacture, 27% from the United
States, 26% from Canada and 4% from
France. During 1923, however, Italy regained
some of her lost position, the imports ot
Italian macaron! into the United Kingdom
amounting to nearly 7 million 1bs. or 64%
of the whole, The United Kingdom also im-
ported 2% milllon Ibs. from the United
States or 22% of the total purchases; and 1
million from France or 10% of the whole.
The Imports from Canada amounted to only
300,000 1be. or 3% of the total.

Exports of Macaron! from the U. S,

Prewar, the exports of macaronl were so
slight that no separate record was kept of
them. Not until 1922 was macaroni given a
separate classification in our export statls-
tics. During that yeaer nearly 7% million
Ibs. of macaroni were exported, of which
2,400,000 went to the U. K., 13 million 1o
the West Indles and Central Amerlca, and
1% million to Canada and Mexico, Again
last year over 7 million 1bs. of thls com-
modity were shipped from the United States,
23% of the total exports going to the United
Kingdom, 18% to Canada, 129 to Mexico
and 8% each to Cuba and Santo Domingo.
Other large purchasers of American maca-
roni, that 18 countries to which at least 100,-
000 1bs. were shipped, were Belgium, Hol-
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land, Honduras, Panama, China, Japan and
Australla,
World Exports of Macaroni

Italy is the most important of all the
macaroni exporting countries. Of the 162
million 1hs. of macaroni which entered world
trade during the prewar years, Italy sup-
plied 87%.

In 1922 less than 60 million 1bs. of maca-
roni were shipped by the five principal maca-
ronl exporting nations, of which amount
about 56% was of Itallan origin; 16% was
ghipped through France and 13% from the
United States. The exports from Germany
and Spain made up the remainder. By 1923
about 76 million 1bs. of macaroni were ex-
ported from the principal macaroni manufac-
turlng countries of which 47% came from
Italy, 40% from France and 9% from the
United States.

Destination of Italy's Macaroni

Prewar, Italy exported 140 million 1bs,, of
which 101 million were sent to the United
States, 6 million to Canada, 7% million to
the United Kingdom, 2 million to Austria,
2 miilion to Egypt, 6 to Tripoli. As already
noted the volume of Italy's exports faded
away during the war and even to this day
it has not recovered more than % to 1/3 of
its former dimensions. In fact in 1923 Italy
exported only 3¢ milllon 1bs. of macaronl or
only % of its prewar shipments, of which
8.2 million 1lbs. went to the United Kingdom,
2.7 million 1bs. to the United States, 2.6 mil-
lion to Switzerland, 2.4 to Tripoli, 2.2 to each
France and Egypt, 991,000 lbs. to Austria,
778,000 to Greece and 724,000 to Germany.

Destination of French Macaroni

The exports of French macaronl from
France in 1923 amounted to less than 7 mil-
lion 1be. Some 23 million lbs. of foreign
made macaronl were exported through
French ports, The prewar exports of French
macaroni averaged-only 3 million 1bs., al-
though 6 times as much foreign product
was shipped through that country. The prin-
cipal countries to which France shipped her
goods prewar were the United States, the
United Kingdom, Algeria and other French
possessions, Canada and Belgium. During
1921 most of the exports of French maca-
ronl were to Germany including the Sarre
Basin,

Destination of Spanish Macaronl

Spain exported nearly a million 1bs. per
annum prewar and nearly 2 million lbs, in
1922, Her chief customers prewar were
Cuba, which took nearly 500,000 Ibs. and
Porto Rico to which countries 188,000 lbs.
were shipped. Mexico and the Philippines
to each of which over 50,000 lbs. were ex-
ported.

In 1921 Spain exported less than 400,000
1bs., nearly 70% of this amount going to
France and the United Kingdom,

Destination of German Macaroni

Germany as an exporter of macaroni is of
minor importance, her prewar exports
amounting to less than % of a million lbs.
While the experts of 1922 were 41 million
1bs., most of the shipments were, however,
to the Saar regions. In 1923 less than 1
million 1bs. were shipped to countries other
than the Saar,

From what has preceded, it is seen that
rance has developed a successful market
in her possessions, the United Kingdom,
Belgium and Germany; Spain has long had
a market in Cuba and Porto Rico, the Philip-
pines and Mexico as well as in her own pos-
sessions. Germapy's market is very limited.
Italy is the only real all round competitor

we have. Italy is selling 7% million 1bs, of
macaroni to England each year or 4 to b
times more than we are. During the past
2 years she has had a virtual monopoly of
the macaroni, trade in Switzerland. where
over 2 million 1bs, are sold yearly; in Greece
where from % to 2% milion lbs. are Bx-
ported; in Egypt which buys over 2 million
1bs. of Italian macaroni each year; in Tripoli,
which takes from 1.3 to 2.4 million lbs. of
the “*allan product yearly.

OL the other hand during 1922 and 1823
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the United States has been exporting more
macaroni to Holland, Belgium, and Denmark
as well as to China, Japan, Australia, Cana-
da, Mexico and the various countries of Cen-
tral America and the West Indies than has
Italy.

: vmng 1922 and 1928 our exports to Eu-
roi+. nvoraged over 3 million lbs. yearly; to
Atia 290,000 1bs.; to Australin 376,000 1bs.;
to North America, 1,976,000 1bs,; to Central
Anerica and the West Indies, 1,700,000 1bs,
and to South America 30,000 lbs, None was
shippoed to Africa.

On the other hand Italy’s average exports
for the past 2 years to the Grand Dlvisions
were as follows: To Europe, 17,829,000 1bs.;
Asin, 668,000 1bs.; Australia, 111,000 1bs.; Af-
rica, 4,040,000 1bs.; North Ameriea, 2,686,000

1bs.; South America, 87,000 1bs., None was
exported from Italy to Central America and
the West Indles,

Italy’s Losses

During the past 2 years, Italy has export-
ed no macaroni whatever to the following
countries which prewar were among her
large customers: Belgium, Denmark, China,
Mexico, Central America and the West In-
dies, Argentina, Brazil and Chile. To the
following countries Italy’s exports during
1922 and 1923 were much smaller than those
prewar: Turkey, Canada, and Peru, On the
other hand Italy has developed a markst in
Palestine, 441,000 1bs. having been exported
to that country during 1923,

These data should prove encouraging to
this Assoclation and give you some idea a8
to what countries should prove fertlle terri-
tory for your export ventures,

Italy consumes about 50 lbs, of macaronl
per capita; the United States less than 1-12
as much. Given a product as good as that
made by the Italians, prepared for the table
in a manner as appetizing as that In Italy,
one would think that it ought to be possible
to increase the present per capita consump-
tlon, not only in this country but in other
countries as well,

The advantages which macaroni possesses
in keeping almost indefinitely without de-
terioration, its ease of transporiation, its
high food value, possessing as it does about
twice the food value of meat, its easy adap-
tation to combinations with other foods, its
cheapness per food unit as compared to
most other foods, all these factors and others
which might be mentioned, should stimulate
{he macaronl manufacturers to greater en-
deavors to increase the use and consumption
of this wholesome food product, not only
abroad but in this country as well, ' The
macaroni manufacturers should follow the
example set by other food manufacturers—
advertlse—make known the method .of
preparation of this product, how from be-
ginning to end the process is objectionless
from a eanitary standpoint; have the vari-
ous agencles of the Government do for mac-
aroni what it has done and is doing for
other foods, e. g. meats. (The Department
of Agriculture has issued beautifully col-
ored posters entitled “Meat is wholesome”
and these posters have been placed in thou-

.
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snnds of post offices and other public build-
ings throughout the country, where they
may be and are seen by millions of people.)
Coming from the Department of Agricul-
ture such posters, portraying one of the
many appetising macaroni dishes, would
prove a splendid-advertisement and should
produce & wonderfal result.

Do not be afrald to go into new territory.
All peoples are susceptible to suggestions;
new ideas do eventually penetrate; nations
as well as indlviduals do change their food
and other habits. - Witness the almost uni-
versal use of breakfast foods in this coun-
try at present. Less than 50 years ago peo-
ple ate an entirely different kind of break-
fast. Let me read to you what has been ac-
complished In China, as reported by Com-
mercial Attache Julean Arnold. ;

ADVERTISING METHODS IN CHINA FOR
AMERICAN FOODSTUFFS8

“The successful and profitable Introduc-
tion into China of & number of foodstuffs, as
well as other artlcles of commerce purely
American, demonstrates clearly the fact that
the purchasing power of the maas in China
is higher than many people have belleved.

“geveral decades ago the idea was con-
celved of educating the Chinese masses to
the use of tobacco in the form of cigarettes.
Through enterprising methods of advertis-
ing and salesmanship, the cigarette con-
sumption in China has increased to between
forty and fifty billlon per year.

“A California firm manufacturing a cer-
tain dried fruit has demonstrated the fact
that it is possible to market its products to
n very large degree in China, In fact it is
understood that about one fifth of the pro-
duction of this manufacturing firm is now
marketed in Cl!ina, the aggregate sales be-
ing nearly $1,000,000 gold a year. This
dried fruit in penny packages is find-
ing its way into the shops of the interior
cities throughout the country, notwithstand-
ing the fact that it Is not a necessity, but
might well be considered a luxury. One of
the commanding factors in the success of
this dried fruit company’'s business is tlie
development of its own organization to
handle its own product in accordance with
its own methods. The company has not en-
trusted this product to commission houses
or to people who know nothing about the
American end of the busines or who have no
interest in it. .

“An American firm manufacturing a ce-
real product is also meeting with consider-
able success In marketing its product among
the Chinese. ‘It has prepared cook books In
Chinese and also much other Chineses illus-
trated material helpful to the introduction
of the product in such a way as to meet
the pecullar demands and ideas of the Chl-
nese people. Probably no people on the face
of the earth have so varied a dletary as have
the Chineses, and probably no other people
have such an extensive menu as has China.
This success is the development of the work
of thousands of years and thr Chinese cook
{s more of an artlst than artisan. These
Chinese cooks are constantly inventing new
dishes or new ways of preparing old dishes.
The Chinese people are, therefore, distinct-
ly receptive to new ideas in connection with
food products, which makes it an interest-
ing proposition for the introduction of
American food products. It must be borne
in mind, however, that these products muéet
be served In such a way as to be pleasing to
the palate of the Chinese.

“For instance a breakfast food would
make no headway in China if it had to be
gerved with milk and Bugar the way it s
consumed in the United States, The suc
cess of its introduction in China depends
upon adjusting it to meet the taste of the
Chinese, and this is being successfully done.
Chinese people use very little milk or but:
ter or cheese. Hence, it I8 necessary, if one
ig to make any hendway in the introduction
of American food products in China, to
work with full knowledge of the pecullar
conditions obtalning in that country, This
means that the fleld-must be investigated
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at first hand by competent persons and the
distribution must be In the hands of those
who are pecullarly fitted for work of this
character, and a modern advertising and
galesmanship campaign adapted to Chinese
conditions is necesary.”

1 have read you this letter because it 1s
packed full of good suggestions as to how
to carry on a successful foreign business,
and because it tells how 3 distinctive
American products have been successfully
launched in a supposedly backward country.

The Webb-Pomerene act has been placed
upon the statute books in order to facilitate
and to assist the Manufacturers assoclations
in the development of foreign trade. This
law permits manufacturers to organize,—
allows parceling of territory and the fixing
of prices—in fact it nullifies all the antl-

s *a L gl

trust laws insofar as export trade is con-
cerned, -

While the advantages are apparent, still
the operations of Assoclations under this
Act are not without dificulties, due chiefly
however to petty jealousies and the lack of
hearty cooperation among members, and to
the tendency on the part of certain officers
of the Assoclations to play favorites in allo-
cating orders. .

One of the most essentia]l requisites, there-
fore, for a sucessful Association operating
under the Webb-Pomerene act {8 the choice
of o man to head the organization in whom
ever member of the Association has implicit
confidence. At present some 60 Associations
are operating under the provisions of the
Webb-Pomerene act, and some of them very
successfully.

In conclusion may I agaln remind you

¥
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that the Bureau of Fdrelgn and Domestic
Commerce exists primarily to aid the Amer-
fean manufacturers. This bureau issues
numerous releases and publications, espe-
clally Commerce Reports, which latter will
keep one informed on all world trade
events, The bureau has furthermore a mass
of unpublished information at hand, regard-
ing the conditions which obtain in the varl-
ous forelgn countries, the tariffs, the sur-
taxes and other charges, wharfage, storage
facllities, what kind of goods and the kind
of packages are preferred, llsts of prospec-
tive agencles, etc. All the information can
be had for the asking. Where special in-
formation is desired and is not available at
the moment the bureau through its corps
of trained Trade Commissioners and Com-
‘mercinl Attaches Is situated in most of the
important world centers will make a serlous
attempt to obtain it for you.
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Kneaders

To The Trade:-

The Durum Millers’ Inning

-

We wish to announce that we are building a complete
line of Presses (both screw and hydraulic) Kneaders, Mixers,
etc., also that we can furnish any repairs to Walton machin-
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Mutual interests Cause
Mutual Worries

By A. J. Fischer of Pllisbury Flour Mills Co,

It will take but a few minutes to express
a few of the thoughts that have come to
me as I have been attending the convention,

The millers were supposed to address the
meeting this afternoon, We had no parti-
cular subject assigned. And the wheat sub-
ject, also that of other statistical subjects

that ordinarlly we might have talked om o "oy deallng with a good mill you will  partment of Agriculture gathers its stats. ) & - _
have all been covered. not get it. It is supposed, of course, all  tics, and it js not an easy thing, and It will ALk S =
I presume right now at this time the mills are good and all mills mean well. It take about 3 minutes to read this. I just e — —

thought uppermost in the mind of every
macaronl manufacturer here when he meets
a mill representative would be about what
will be the price on the new crop. And
that i{s something that everybody will find
they won't get a definite answer on at this
time, due to the fact that supply and de-
mand absolutely govern the price, despite
the fact that many seem to think that the
millers have something to do with it. It
i8 not the supply of wheat, because there
is more than enough durum wheat grown
to take care of the United States, the
amount used by the macaroni manufactur-
ers in semolina and durum flours. The
year before last there were 78 million bus.
This last year there were 48 million bus.
All that I8 needed is between 15 and 20 mil-
lion bus. That includes seed and carryover.
The export market is what determines the
price, supply and demand, because they take
the bulk of it.

Up to last year you would find 65 to 70%
of the wheat that was fit for good semolina.
This last year a fungus growth attacked
the wheat, It was very prevalent all through
the durum growing country, and it made all
but 16 to 20% unfit for good semolina.

This year the Department of Agriculture
estimates 41 million bus. and a year ago
they estimated 46 million.

The weather conditions this year, how-
ever, have been very good and the wheat
plant has a very vigorous stand and if the
present conditions of the weather prevail
for another 2 or 3 weeks the durum crop
will be made without this damaging fungus
growth, That in the condition right at this
time. Howevar, you realize within 2 weeks
time hot winds can develop and one or two
other cconditions of weather that will make
all of this go for naught. Rust is in the
fleld always every year and that will de-
velop and two or three other conditions.

And two weeks from now 1 or nnyone else

from the mill, or any other crop man, might
say it is all different. So you cannot tell
by that® Therefore you cannot be gauging
your prices of what you might want to sell
and endeavor to make contracts, and It
might be a dellar or two less than that. It
cannot be donme. You will find that the
millers in all years have always trled to
hold oft as long as possible, and new crop
prices cannot be made on facts until just
about the 1st of September. And any time
that it is made previous to that ¢ime it is
made on a guess and you are forcing the
miller to gamble. If you are.dealing with
a good mill you will get good stuft; if you

is the same as it {8 with macaroni manu-
facturers. Sometimes when the pressure is
put on they cannot bear the pressure.

In this connection I just wanted to re-
peat what I sald the other day about durum
grades., The millers have been trying hard
this past year to get the government and
Secretary Wallace to change the grades so
that it will be favorable to the farmer who
{s willing to take pains to get good seed
wheat and raise it. Heretofore he has not
had the cooperation from the elevator man
and his efforts have gone for naught. And
of course every individual is that way, he
tries It once or twice, then he says, “I am
going to be like the other fellow. Why put
in my extra work and extra money and all
that?" If your assoclation will be sure to
put a resolution to that effect and back up
the millers, because you certainly realize
that it is good wheat that is necessary for
good semolina. There i8 no roundabout way.

The other thing was when Mr. Yaeger
was talking about this cost accounting sys-
tem that has been distributed about, which
will cost about $2,000, and only one reply
which evidenced that that manufacturbr
would probably install it. Undoubtedly there
are some manufacturers here who have good
cost systems but I would say not many.
The majority probably have poor and some
of them not any cost syetem, They might
think it is a cost system. Somsebody stated
it would take 2 or 3 years to get that into
effect and stabllize prices, and also it would
need that personal effort, like the constant
calllng of your salesmen on your trade to
get macaroni .contracts, that that sort of
attention would install that cost system, it
would mean every man here who has a good
cost system would be willing to take on this
uniform cost system. If your association {8
backing it, it certainly ought to be a good
ore. Why wouldn't you change and make
wiiform all the way through? You would

be able to better know what the other man
is doing when cut prices are reported to
you, and 6 months or a year would be enough
to notice an Improvement. Three ygers
ago they were talking about advertising,
trying to Increase consumption and so on,
If you started this cost system at that time,
with an agency to work it for you and ap-
propriated the necessary money, by this
time you would be patting yourself on the
back, figuratively speaking, and saying you
had accomplished it. And 3 years in the
future is not very long to achleve success
in a divection such as that.

There {8 just one more thing. The De-

want to read this as a matter of comparlson
between this task that I would say you
had ahead of you and that you should do,
but which seems hard to the average indi-
vidual right here. It is too much. It stag-
gers you. You think it is too much. But
anything that really accomplishes some-
thing and is big seems that way before you
start it and get Into it. But afer you get
into it the thing seems to smooth down,

The crop bureau, this is thelr system of
getting an estimate. I just stated it was
41,000,000 bu. for this year. And they gath-
er statistics on varlous crops, grain, wheat
and all fruits, and everything else. There
are about 136 employes in Washington.
Those men are composed of trained statis-
ticlans and statistical clerks, computers,
distributed over the country are 42 salarled
fleld ngents. You see, there are some few
states that are small and they cover several
states. They are salaried men. They have
one In each state, with the exception of a
fow small ones. Those men are all civil
service employes and have passed rigid tests.
They must have had 6 years practical farm
experience or education equivalent to the
same or at least 3 years practical experience
and work involving statistical methods of
inquiry. They are competent judges of crop
production and are familiar with local con-
ditions in their territory. They are required
to travel over the state and personally in-
spect the crops, Interview farmers and 80
forth. Each of these agents gets a large
number, approximately 1000 to 1600 cor-
reapondents who report to him every month.
Each month the agent makes up a summary

 of these reports for Washington.

In addition to the fleld agents the bureau
employs 10 crop specialists for particular
crops, truck and fruit. They have the same
high qualifications as the fleld agents.

A 3rd class are the.voluntary county crop
reporters, approximately 2800 in number,

il AR e ’

NOTE__Our shooks are made from tasteless
and odorless gum wood. Sides, tops

m.'nd bottoms are full onequarter inch thick and one
. piece. All ends are full three-eighths inches thick.

cry now in usa,

Your inquires are solicited and will be given careful

and prompt attention,
Yours very truly,

DIENELT & EISENHARDT, Inc.
R. F. BOGGS, Sales Manager,

DIENELT & EISENHARDT, Inc.

1304-18 N. Howard Street
PHILADELPHIA, PA.

Established Over 50 Years

CHAMPION MACHINERY plus Service

A Selected Line of Dependable Equipment Adaptable
to Any Macaroni and Noodle Plant

Here Is The CHAMPION LINE:

CHAMPION Reversible Noodle Brake
Any Size To Suit Your Cutter

CHAMPION Macaroni Mixer

1, 12 or 2 Bbl. Capacity with Special Steel Paddles.

CHAMPION Automatic Sifting and Blending Outfits.
Made to Meet Your Capacity and Building Conditions.

Write for descriptive catalogue—just off the press.

CHAMPION MACHINERY CO." - Joliet, Illinois
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who report directly to the bureau in Wash-
ington each month,

A 4th source of information is voluntary
township reporters, one for cach agricul-
tural township in the .United States, ap-
proximately 30,220 in number. These men
are nearly all practical farmers. They re-
port on crops in their neighborhood, direct-
ly to Washington monthly.

The bureau also gets special reports from
special lists of growers of particular crops.
Algo lists of buyers,. dealers, mills and ele-
vators, producers, shipping associations and
other agencies engaged In handling, manu-
facturing, transporting, storing and distri-
buting crops. The total number of volun-
tary crop reporters is about 150,000.

The returns from each class are tabulated
and avernged separately as a check one
against the other. The numerlical equivalent
of normal {8 obtained practically by divid-
ing the 10-year average ¢f conditions.

Your agency that you might have to in-
stall this cost system that you now have, if
approved, would also get your reports from,
gay a hundred or so of your manufacturers,
or say 2 or 3 hundred, and at the most 500.
It can be accomplished in 3 years time and
one of the things that I am sure most ev-
eryone {8 troubled with can be done away
with, at least. We will never make the
world perfect but probably within a very
few per cent of it in your own industry.

1924 Crop Prospects

By Dwight K. Yerxa, Plllsbury Flour Mills
Company

It it would not be out of order I would
like to glve you briefly a preliminary re-
port. We are very happy and pleased to
know that government figures show consid-
erable improvement in crop condition as
against the June 1st report. The spring
wheat condition on the July report Is given
as 81.9%. The month previous it was 82,
So that the spring condition is just about
the same. As to the bushels estimated on
this report, 197,000,000 bu. against 184,000,
000 a month ago. On winter wheat is given
this month as 79%, the month previous was
74% and the bushels estimated today at
543,000,000 against 509,000,000 a month pre-
vious, or a gain of 34,000,000 bu. in the esti-
mated winter wheat crop, a total improve-
ment over a month ago of 47,000,000 bu.
So that the government report today indi-
cates considerable improvement. The corn
crop on the other hand, is estimated the
lowest In many years, 2,515,000,0000 bu.
The average for 6 years, I think, is right
around 3 billion bu.

Third Day Session

The motto for Thursday was ‘‘Plan
and Push.”” The crowd was slow in
gathering owing to festivities following
the published program that extended
long into the night.

Dr. J. C. Curran of New York city
gave an illustrated lecture in connec-
tion with the handling of the subject
““Macaroni and Golden Rule Sunday.”
Scenes in the Near East were shown in
motion pigtures where thousands of
children saved from starvation were
gshown consuming large quantities of
macaroni products donated hy generous
manufacturers in this country in an-
swer to an appeal sent out 2 years ago
and again last year. Dr. Curran asked
the assistance of the macaroni manufac-
turers of the country in’ promoting the
success of Golden Rule Sunday this
year. He stated that display cards
showing macaroni as a very suitable
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food and recomniending it for general
use, particularly on Golden Rule Sun-
day, were to be displayed in 740,000 re-
tail stores during November and' De-
cember. !

L. M. Fletcher of the Joe Lowe com-
pany, Chicago, who was to have given
a travelog on ‘‘Dehydrated Eggs and
Their Method of Manufacture in
China,’’ will have it in such shape for
appearance in the August issue of this
publication. It is to be accompanied by
Chinese scenes, photographs of which
were taken personally by ‘‘Doe’’ him-
self,

The 2 sessions for macaroni manufac-
turers brought out heart to heart dis-
cussions of many things in which manu-
facturers are directly interested. Per-
haps the leading topic was whether or
not the industry should go on record
as unalterably opposed to the importa-
tion and domestic manufacture of prod-
ucts containing artificial coloring. The
general opinion was that the entire
elimination of coloring would be a for-
ward step for the industry and a reso-
lution to that effect was later in the
session unanimously adopted. Excerpts
from the discussion of the subtopics as-
signed for the macaroni manufacturers
hour will be published in later issues.

The afternoon session was a strictly
business affair with the election of offi-
cers and selection of time and place for
the 1925 convention as the leading mat-
ters of interest. Practically the entire
official staff under the able leadership
of President Mueller was reelected for
the year 1924.25, The one exception
was the election of John V. Canepa of

July 15,1924’

John B, Canepa company, Chicago, to
the board of directors to replace James
T. Williams of the Creamette company
who asked to be allowed to reat for a
year. s -
Atlantie City, N. J., was recommend-
ed for the 1925 convention city. The
question of date was left open pending
referendum of the industry by the sec-
retary and to await accommodations at
whatever hotel may be selected for the
conference.

Board Meeting

The hoard of directors held its first
meeting in the late afternoon. M. J.
Donna was unanimously reappointed as
secretary of the association with usual
duty of editing the trade paper.

The matter of appointing a Washing-
ton representative and members of the
various committees provided for by
resolutions in the convention was left in
the hands of President Mueller. It was
voted that the suggestion of Secretary
Donna that a suitable membership sign
be adopted for use of association mem-
bers in their respective offices, to be sent
when annual dues for the fiscal year
were paid, be definitely decided upon at
future meeting.

At 5:30 p. m. the most enthusiastic
gathering of the macaroni manufactur-
ers of the U, 8. A. was brought to a
close. At no other time did there pre-
vail the friendly spirit so generally
manifested in the convention this year
and when the macaroni manufacturers
left for their respective homes, they car-
ried with them many pointers from a
convention brim full of progressive
ideas,

Resolutions Committee Report

We, the resolution committee of the Natlonal
Macaron! Manufacturers assoclation, now in
conventlon assembled, fellcitate our many
friends In the macaronl Industry who have been
so sollcitous and helpful for the welfare and
progress ‘of our national organization, warmly
greet the representatives of the allied trades
who have so freely and consistently promoted
our Interests on every occaslon and at every
opportunity. We desire to present for your ap-
proval the following resolutions of our apprecia-
tion of the progress and to strengthen the pol-
icles of the national organization which seeks
only the welfare of those directly or indirectly
interested in the macaronl manufacturing in-
dustry dally growing In importance in the food

world,
NO. 1 APPRECIATION

We (esire to express our sincere appreciation
and the gratitude of the National assoclation to
the following: ’

(a) 'To the officers of the National assoclation
for the able manner in which they have always
promoted the Interests of the organization and
the industry.

(b) To the various speakers whose Instruct-

ive addresses contributed much towards our en- -

lightenment and plensures,

(¢) To our worthy president, Henry Mueller,
and his efMclent self-sacrificing board of di-
rectors who so unselfishly served the best in-
terests of this organization and the whole in-
dustry during the past term,

(c) To the progressive macaronl manufactur-
ers of the country who freely contributed, finans
clally and otherwise, to the timely movement
seeklng a more adequate tariff protection and
to urge that we all strive unceasingly to attain
gmt- objection In the matter of Increased tarift

uty. :

(d) To thore who made voluntary donatlons
to underwrite the proposed National Education-
al Publicity Campalgn. ‘Thelr generous action
was prompted solely by thelir desire to promote
the welfare and progrees of our Industry, pro-
viding for It an opportunity to popularize our
products In thls manner if we had so chosen.
and they deserve our fullest commendation for
thelr unseifish actlons,

(e) To all committees, regular and special,

to our efliclent secretary, to our Washington
representative and to any and all who gave
willingly and unsparingly of their time and
efforts for the progress of the Natlonal asso-
clation and the macaroni Industry,

(f) We especinlly commend the secretary for
the great succeas attending the drive for new
assoclation members the last two months, and
to congratulate the new members for thelr
thoughtfulness in aMillating themselves with us
in helping bring to a successful conclusion the
good work for thé macaronl industry which can
best be done with the backing of the progressive
men in the Industry,

(g) To the durum mlillers who have striven
harmonlously and consistently for durum wheat
betterment and alded materlally In the welfare
of the Natlonal assoclation.

(h) To the macaronl machine bullders of all
kinds whose Interest In our progress has ever
been foremost In thelr minds and whose ad-
vancement was to our benefit,

NO. 2. COLORING

Wae strongly condemn the practice of using
artificial coloring matter In the manufacture of
any of our products, especlally noodles, becausc
of the general abuse of the privilege according
under the present food laws of the natlon and
states, We particularly urge the national gov-
ernment and the Department of Agriculture to
so modlfy exlsting food laws so a# to prohiblt
entirely the manufacture, Importation or sale of
all allmentary pastes containing artificlal color-
ing matter,

NO. 3. UNIFORMITY IN FOOD LAWS

Our Natlonal Macaron! Manufacturers asso-
clation and the macaroni Industry stands for
high grade producta, carefully manufactured and
honestly distributed. We belleve In the strict
enforcement of - the Federal Food Laws and
more uniformity In the food laws of the varlous
states In justice to Interstate and Intrastate
shippera, $ ‘

NO, 4, PROMOTION SCHEMES
- ‘We urge all members to report to the asso-
clation all promotion schemes for a general in-
vestigation of thelr worthiness and that this
assoclation give each promotion scheme wide
publicity, not- in:praisatnor in condemnation,
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but to the end that sald schemes be well known
and all evil Influences, if any, counteracted,

NO, 6. MACARONI CLUBS

That this assoclation through its officers glve
due conslderation to the feaslbility and the prac-
ticabllity of organizing and governing local or
distrlct macaronl clubs, limiting thelr authority
to an extent sufficient to safeguard the general
interests of the parent body, but giving the
local or district macaroni clubs privileges con-
cerning purely local matters,

That sultable amendments to our constitution
and by-laws be adopted to provide for the
plrcb‘er handling of these proposed macaronl
clubs,

That the country be divided Into not more
than ten (10) sections with a vice president In
each sectlon to have full charge of the meetings
of the maecaroni cluby, to protect the Interests
of the natlonal hody and to report to the pres-
lcliegt and pecretary all actlons taken by sald
clubs,

That should this be feasible, the board of di-
rectors be empowered to make such appoint-
menty to vice presidencles as board deems pru-

dent,
NO. 6. MEMORIAL
The National nseoclation sorrowfully notes

A e (A v g i

the absence of two former friends of th¢ maca-
ronl jndustry, one a durum mliller and one a
maacroni manufacturer, missing becauve God
saw fit during the past year to call them to
thelr eternal reward and we hereby resvlve:

That the slncere sympathy of thee macaroni
industry be extended to the wife and famlily of
the late Frank W. Foulds, respected leader and
experienced manufacturer.

Thet ine consolation of the Natlonal assocla-
tlon be extended to the bereaved relatives of
the late James C. Andrews, whose interest in
our welfare has always been appreciated, having
been so freely and wlillingly offered.

NO. 7 ‘

‘Whereas, the untimely death of the youngest,

con’ of the President and Mrs. Coolidge which
occurred on the opening day of our convention,
we recommend that Secretary Donna telegraph
our sympathies In the following language, this
to be done Immediately: ,
Ningara Falls, July 10, 1924,
President and Mra. Calvin Coolldge,
‘White House, Washington, D. C.

The Natlonal Macaronl Manufacturers asso-
clation In convention assembled extends to you
the sympathy and consolation of the macaronl
manufacturing Industry of the United States

Those Who Registered

Macaronl Manufacturers:

Name Firm City
Fred Becker....oavenss s eR e ..Praftmann Egg Noodle CO....vvvevsasrnses vesesesssCleveland
J. T. Willlams....... T R The Creamette Co.....00 oans ..Minneapolis
Wm. A, Tharinger.....oovsessenans Tharinger Macaronl Co Millwaukee
Ted Mollnarl.......ouse . ... Solendor Macaronl Co. ++0.+ BOBLO
C. 8. Foulda,...... . .The Foulds C0,.vv0ves New Yor
C. H. Burllngame The Foulds Mllling Co +e0soChi
Wm. F. Lipp American Macaronl Co....ooiverssnrssnnsncanss +e100.Buffalo
Q. D’Amlco .D'Amico Macaronl Co.. erasnsannesnne yes.Noewark
Rt. B. Brown veseo Fortune Products Co..vevestnnsnssisssansnssssnns Chilcago
J. L. FOrtuUne. oouvevvasnnsnensnnsas Fortune Products Co....eMieaeetss .+s+.Chicago -
Thos, H. TOOMEY.ceersrrasnses vees. De Martinl Macaronl Co.vvvsvanesss ..............Jau& City
John V. Canepat,.ovsvsvsssssssnnses John B. Canepa CO..ccevessrssnss sassssssssnnssesses CHICARD
James P, CANEPA....ovasenssssnnsed John B. Canépa CO.ccvevsvssrenns ++0.Chicago
Henry D, ROS8L..oovvins wesssessess Peter Rossl & Bons........ Yeeisesa ++.Braldwood
A: C. Krumm, Jr...... veesvsesessss A G Krumm & Bon Macaronl Co... Philadelphia
C. F, Yaeger........ vesssssss A, C. Krumm & SBon Macaronl Co... Philadelphia
J. P. Weldenhamer ... Keystone Macaronl Mfg. CO...vvuuee «+..Lebanon
Davld Cowen... A, Goodman & BONB,..eeeacrsess teany Y .«.Brooklyn

Henry Mueller.
Wm. T. Enger..

LC. F. Mueller CO.vvvsssssssssssscnnns
veaOhlo Macaronl Co.vesesessssssssnsnnsnss cessssssssssCleveland

.'.'.Jenay City

E. Z, YVermylen,.. ve. A, Zerega's Bons, Consol....cvesssvsssnsns esusases s Brookiyn
R. G. MCCAItY.eueeronececsscensnans Rirmingham Macaronl Co......... sesssssssssssss Birmingham
C. B. Behmidt..ooeevsssssenassnnces Crescent Macaron] & Cracker CO...cccovevnssnasenss Davenport
B, C. RVBEN.cvetseotactonsosonsesse Tinols Macaron]! CoO.uvvvevssrenannsnns e iy et Y Chicago
Ralph Nevy..... R —— Cumberland Macaroni Mfg, CO..ccvuuun .++.Cumberiand
Bal VIVIANO..vvvariiiarseanans veeees S, Viviano Macaronl Mfg. Co..... .+....Carnegie
Y B CUneDecsesicecnsisonincscssins Connellsville Macaronl CoO....... .Connellsville
John Ravarino.......... ...Ravarino & Freschl Mfg. Co..... ...Bt. Louls
Chas, Mercurlo..... .Mercurio Bros. Epaghettl Mfg. Co...covvvvvsnee .«.+8t. Louls

Emanuval Ronzonl
J. E. Del Rossl...

+..Long Island City

G. Del Rossi Co....... sesassasessnnnessare +seeeee s Providence

A, Cerllllecivensaes . ..3. Del Rossl Co.......... Seeasesssssavseans «s2+4+-Providence
Alfonso Glola, cevevvvinnnnnnas veeo A, Glola & Bro....coeves CesensasasanrissasasErens ..Rochester
Carmelo GUEINO.....cvvvviirrinnnnas Peoples Macaronl Co.......... PR | W S A R .++.Buffalo
Andrew ROBB....ccoeetvrecssrnssnns Mapl-Flake M8, ocoveennnrsronas T T TR ST T T T Chlcago
Fred C. HennIng..ovveviiiansananns Punkirk Macaron!l & Bupply Co...... sesesse.Dunkirk, N. Y.
H. W, HennIng..ooveevnvneen vvees.. Dunkirk Macaroni & Bupply .Dunkirk, N. Y.
W, C. HeUBCr. .\ vtvevrrvrrsnnes ..., Dunkirk Macaronl & Bupply, Dunkirk, N. Y.
A T RUlanQessservinsnnsnsns ... Washburn Crosby CO....... ...Minneapolls,

Geo. B, Johnson......
Chas. L. Miller...

y
.. Duluth-Superior Milling Co.
.. Wnahburn-Crosby CO0......
i C ruluth-Buperfor MIIINE CO.cvvvrvrrracssnssesseesssss Duluth
C. M. 8. Langlone.. .. Washburn -Crnnb1y

..Philadelphla " |
vsssssssssChicago

COussass'sssnssnossssssnesinsse vesesNewark
NE COuuvevescanssssssssasess.New York City

Edgar O. Challenger....... .. Minneapolis Mill

A . FIBCHe . civvinnrotsnsnncnnense Pillsbury Flour MIlls CO..oveepessesssscsnns +++««Minneapolis
MArtin Luther..oeeneenserearnnenas Minncapolls MIIINE COvvevvnnnenns A e i ', .Minneapolls
W. E, Onsdahl. . ccueeennreeennrnns Commander MUl CO.vevevevororscssssas vesesssss.Minneapolls
To A, Btonerod....o.vvsnusrennnsans Washburn-Crosby CoO..eevvvsrnsssanes P +eve00 . Pittsburgh
Fred A, HAMIMON. . ovvveevrvnnnnnns Minneapolls MIlIng CO...vieveesssess «ses++.Chicago
Arthur SImonettl.....oovvuiennnnas Puluth-Superior Milling Co...... ...New York

Erwin Fischer..
W, A. Little.
Chnaa. Johnson

. C
..C. F. Elmes Engr. Works.

rrviiienii..Chicago

F. X, Bollinger, ..Hablcht Brown CO...ceesvsess vessassasasess . Now York
W. A. Schmidt. ,.Chas, C, Green CoO...covversvessssennananss cesessss . New York
G, BUrlcOcieisssasicinassnenesonnne .Clermont Macaronl CO..ceevsnsonssseee cesasennsssss Brooklyn
Jos. De Franclscl........coovenee I. De Franciscl & BON...c.ccssnssssrsnesssnanins +++..Brooklyn
Dwight K. Yerxoa.....ooeeeeeenses Pillsbury Flour MIlS CO.eevvnscessssnsrsssssssessssssBUfalo
Theo, B, BANKB......cvvvvnvnansnes Minneapolls MIll CO..ivsenasee Vevisdeds iy s i L Bulialo
T T OIS i v oo wmer e Commander Mill..vveioress Syracuse:
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adoption of .the atove resolutions,
WM. A,

. July 165, 1924

because of the untimely death 3
tionally bolo\mziB 1:%“. Cnl‘:-!n. Junlo':!. vt B

Your, committée mmtmrommendl the

Patents and Trade Marks

TRADE MARKS APPLIED FOR

. Monbadon

The Cresca company, New York, N,
Y., filed application for registration
rights on the trade mark ‘‘Monbadon''
April 25, 1919, for use on'a line of gro-
cery products, which includes macaroni
and pickles. All notices of opposition
must have been filed within 30 days of

‘date of publication, June 3, 1924.

University
The trade mark ‘‘University’’ used
by Winston, Harper, Fisher company,
Minneapolis, Minn., was registered with
the patent office June 26, 1922, for use
on a line of grocery products put out
by that company which includes maca-
roni, spaghetti, vermicelli and noodles.
The trade mark was first published
June 3, 1924, ‘
Golden Rose 1
On April 23, 1923, the Ginter' com-
pany, Boston, filed application for reg-
istration rights on the trade mark
‘‘Golden Rose’’ to be used on its line
of grocery products, which includes
macaroni, spaghettti and noodles. The
company claims to have used this trade
mark since July 5, 1899. Date of pub-
lication was June 3, 1924, and all no-
tices of opposition must have been
filed within 30 days of that date.
White Pearl
The trade mark **White Pearl’’ used
by the Tharinger Macaroni company of
Milwaukee, Wis., since Jan. 1, 1906,
was filed with the U. 8.. patent office
March 27, 1924, for registration. This
company has been using the trade mark
on the alimentary paste products, name-
ly macaroni, spaghetti, vermicelli and
egg noodles, and desires exclusive
rights. Date of publication was June

3, 1924.
. Jack Bprat

The Western Grocer company, Mar-
shalltown, Ia., filed application with
the patent office Jan. 22, 1924, for rights
on the trade mark ‘‘Jack Sprat’’ used
on a line of grocery products, including
macaroni, spaghetti. and egg noodles.
The company claims to have used this
trade mark since July 1920, and which
was first published July 1, 1924.

He Stoops to Conquer
" Gee, but it's latel Will your wife
get up and let you in when you get
homet ‘
I'll make her. I’ll seratch the door
and whine and ghe’ll think her dog’s

been locked out.
. erpem 'ij3ﬁ§sﬂF??

July 16, 1924

The

ANUFACTURERS

of paper for Maca-

roni manufacturers’ use.
Ask us for prices when
in the market, state quan-
tity and sizes usually or-
dered as well as weight
wanted.

Walsh Paper Company
Manufacturers
Cuyahoga Falls, Ohio

FI

Electrical Installations |
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Macaroni Factories

10 years of ex-
perience in the
electrification of
macaroni factories
enables us to give
exceptional
service.

Not one dissatisfied customer

CONCORD ELECTRIC CO.

J. C. Marcellino, Prop.
1303 DeKalb Ave.

Brooklyn, N. Y.

' FOR QUALITY TRADE

It's a Pleasure

to Send Samples
CROOKSTON MILLING CO.

: CROOKSTON, MINNESOTA
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Reorganizes Company

The P. Daussa company of Brooklyn,
old macaroni manufacturer which has
been out of this business for some time,
has been reorganized and is once more
producing at the Brooklyn plant. Ar-
ticles of incorporation were filed May
29 with state authorities by the com-
pany’s attorneys. The capital stock is
placed at $10,000, practically all owned
by the incorporators, who are C. S.
Ashley, H. E, Cecil and J. J. Coyle.

New Spaghetti Building

The new spaghetti manufacturing
plant constructed by the H. J. Heinz
company of Pittsburgh, and commonly
known as the *‘spaghetti building,"’ was
opened to visitors last month. In plan-
ning the building the company provid-
ed every opportunity for visitors to see
the processes which the food undergoes
from raw semolina to the cooked, pre-
pared and canned spaghetti. The spa-
ghetti building is a 6-story structure
of varied shade brick to harmonize with
the other structures of the Heinz plant.
Light and air were the primary con-
siderations by the architects. Large
windows line all sides of the building.
In addition there has been the most
modern lighting system.

Serio Macaroni Cutter

P. J. Serio of Los Angeles announces
completion of his pafented automatic
meearoni cutter which he says will
become generally used in the industry.
The machine is a simple, compact and
high speed arrangement adaptable for
cutting macaroni any size or length to
suit packages or containers, and is ca-
pable of handling 12,000 1bs. per hour
under the supervision of one sole op-
erator. The inventor formerly was em-
ployed by the Birmingham Macaroni
company of Birmingham, Ala., for 20
years, and it was there that he origi-
nated and perfected his eutting ma-
chine. He has recently installed lis
cutter in the plant of the Pacific Maca-
roni company in Los Angeles where it
is said to be giving wonderful satisfac-

tion. It is known as ‘‘The Serio High- -

Speed Automatiec Macaroni Cutter,”

Rapid Drying Process

John Ianieri of Philadelphia has in-
vented what he considers a new and
rapid process for drying macaroni, and
noodles, and in an announcement made
July 1 offers his system to the industry.
The owner of the Ianieri’s Rapid Dry-
ing Process, as the new method is
known, is the John lanieri company of
that city with Amoroso & DiMarino as
sole agents, The owners say this is the
best chamber drying system ever in-
vented because it does the work better,
in shorter time, without preliminary
drying and avoids acidity, rancidity
and over drying. The inventor. is so
thused with thegnew system that he

-

the Macaroni

is willing 4o construct a trial drying
chamber in any responsible plant in the
country at his own expense.

West Coast 8hooks

The West Coast Sales corporation is
offering a special macaroni shook for
use of macaroni manufacturers, made
out of west coast lumber, The circular
to the trade states that tests conducted
by the dairy division of the Depart-
ment of Agriculture to determine the
suitability of various kinds of wood for
butter containers showed that the hem-
lock and spruce from that section of
the country did not impart any notice-
able flavor to the butter.

Lower Rate to Encourage Dumping

A New York manufacturer comment-
ing on the article appearing last month
in which the activity of several firms
toward freight adjustment was dis-
cussed, voiced on July 1 the prevailing
opinion among manufacturers of that
metropolitan district in the following

argument :

We emphatically disggree with the last
statement In your article’on the freight rate
adjustment cages now pending before the in-
terstate commerce commission,

You state, in this paragraph, that the suc-
cess of these cases cannot help but have
a beneficial influence on the entire industry.
We fail to see how the reduction of freight
rates on macaroni products eastbound would
in any way benefit manufacturers in the
eastern sections.

With the present freight rates, the west-
ern manufacturers are using the eastern
markets as dumping grounds for what is ap-
parently their surplus production.

Wae fall tu sea why they should be further
benefited in this dumping policy by a de-
creased freight rate.

New Plant at Beaumont

An unconfirmed report from Beau-
mont, Texas, states that plans are under
way for erection of a macaroni plant in
that city by the Lion Brand Products
company of San Antonio. The firm re-
cently purchased a 2-acre site just out-
side the corporate limits of Beaumont
with adequate trackage facilities, Ac-
cording to report the plant, costing ap-
proximately $300,000, will produce 10,
000 cases of macaroni daily. This
would be the second largest plant In
Texas and would employ approximately
90 men.

Lorentz Quits Business

After being in business for more than
o quarter of a century the Lorentz
Macaroni company of Mansfield, O,, has
discontinued manufacturing macaroni
products. Early last month the plant
equipment was disposed of to the Wuer-
deman Macaroni company of Cincin-
nati. - The Lorentz Macaroni 'dompany
was conducted by J. F. Lorentz, presi-
dent and founder, and his sons, W. C.
Lorentz as vice president and R. G.
Lorentz as secretary and treasurer, The
plant, a specially built brick building

at 32-40 8, Adams st., remains the prop-:
firm. -Mr. Lorentz and sons  t

erty of

Industry

have not decided what puaineén they
will engage in.

April Durum Receipts

According to carload inspection re-
ports to the Department of Agriculture
by inspectors licensed under the U, 8,
grain standards act the receipt of du-
rum wheat at the various points of in-
spection were, for April 1924 decided-
ly decreased when compared with the
previous month.

: Amber Durum

The No. 1 class of this variety totaled
only 21 carloads, a favorable compari-
son with the previous month’s receipts,
Duluth reported 9, Minneapolis 7 and
Chicago 5. No. 2 grade made up nearly
half of the total amber durum receipts;
227 "carloads of this grade being re-
ported, 113 by Minneapolis and 110 by
Duluth and the others scattering, The
No. 3 variety totaled 186 carloads: of
these Duluth reported 88 and Minneap-
olis 86, 75 carloads graded low. The
total amber durum receipts were 509
carloads as compared with 951 carloads
in March. That the amber durum re-
ceipts are quite generally uniform year
in and year out is indicated from the
totals - reported. The total receipts
from July 1923 to April 30, 1924, were
13522 carloads; this compares favor-
ably with the total of 13,653 carloads
inspected from July 1922 to April 30,
1923.

Durum

The durum wheat crop has been
short throughout the year. This fea-
ture is again manifested in the April
receipts. For the 10 months ending
April 20, 1924, only 5446 carloads of
ordinary durum underwent govern-
ment inspection as compared with 22,-
007 carloads marketed for the same
period ending April 20 last year.

Only 3 carloads made the No. 1 grade,
2 of these going to Duluth and the other
to Minneapolis. The No, 2 quality was
quite plentiful, Duluth reporting 35,
Minneapolis 19 out of a total of 59 cars
inspected. 122 carloads made up the
No. 3 grade, Philadelphia reporting 60,
Duluth 28, and Minneapolis 18,

Decreased Durum Acreage

A decrease of about 20% in the acre-
age of durum wheat sown in Minnesota,
Montana and the Dakotas is indicated
by the figures made known in the crop
and market reports of the government
last month, These 4 states produce
practically all of the durum wheat
grown in the country. A large portion
of it is of a quality not suitable for
macaroni manufacturing purposes, The
plantings this year are estimated at
about 4,052,000 acres in these 4 states.
The decrease is noted in comparing the
:1924 acreage with the 4,748,000 acres
of durum planted in 1923 and of the

- average/of 4,678,000 acres of durum in

tes for the 6 years 1919-1923.
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Made o Satisfy
Packer, Jobber-
and the Retailer.

ATLAS Box Co.
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NOODLES

If you want to make the best Noodles
—Yyou must use the best eggs.

We know your particular requirements
and are now ready to serve you
with—

Special Noodle Whole Egg—

Dehydrated Whole Eggs—selected—
Frlesh Sweet Eggs—particularly bright
color.

Special Noodle Egg Yolk—

Selected bright fresh yolk—entirely
Soluble.

or
Corrugated Fibre
Shipping Containers

Samples on Request

JOE LOWE. CO. Inc.

“THE EGG HOUSE”
New York

Made by

CHICAGO BOSTON LOS ANGELES  TORONTO
WAREHOUSES
1385 No. Branch St. . CHICAGO Norfolk ~ Atlanta  Cincinnati ~ Detroit  Pittsburgh

gt DB HHTHLU R UL

. NEW YORK

K JOEINSON

Many of the largest nationally known producers of Package Goods use Johnson Packaging
Machinery not only from a point of economic production but because of the superior appear-

ance of the package and the sanitary condition of its contents when the product reaches the

consumer.

Over 50 Thousand Packages in 91/, hours

A Large Western Macaroni ~Janufacturer, (name on request) writes:

“To be exact we have had little or no trouble in operating this machine (Johnson) for 9'/2
hours at 989, efficiency—or an actual production of 222 cases—24 packages to the case,
per hour.”

We will gladly furnish list of users and shall be pleased to quote on your requircments.

JOEIN

Automatic Sealer Company, L.td.
Battle Creek, Michigan

CHICAGO
208 South La Salle St.

LOS ANGELES, CAL.

30 Church St. 1210 Marsh-Strong Bldg.
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The Macaroni Journal

‘Successor to the Old Journal—Founded by Fred Becker
of Cleveland, O., In 1003.)

A Publication to Advance the American Maca-
ronl Industry.

Published Monthly by the Natlonal Macaron|

Manufacturers Assoclatlon.

Edited by the Becretary, P, O, Drawer No. 1,

Braldwood, IIl.

PUBLICATION COMMITTEE
HENRY MUELLER JAS. T. WILLIAMS
M. J. DONNA, Editor .

u "SUBSCRIPTION RATE
Unlited States and Canada = =

1.60 per year

in advance,
Forelgn Countries - - $3,00 per year, In advance
Single Coples - - - - 16 Cents
26 Cents

Back Coples - - - =
SPECIAL NOTICE

COMMUNICATIONS:—The Bdltor solicits

news and articles of Interest to the Macaroni
Industry. All matters intendad for publication
must reach the Editorlal Office, Braldwood, Iil,
no Iater than Fifth Day of Month.

THE MACARONI JOURNAL assumes no re-
sponsibllity for views or opinlons expressed by
contrlbuto];s. and :vul trmt tltc‘non:nge!gn .advertlnu
irresponsible or untrustworthy con 4

The publishers of THE MACARONI JOURNAL
reserve the right to reject any matter furnished
gither for the advertising or reading columns,

REMITTANCES:—Make all checks or drafts
payable tu the order of the Natlonal Macaronl
Manufacturers Assoclation.

ADVERTISING RATES

dvertlisi - = Rateson Application
?\?ﬂ'%'t“ f\(?a ve-r .'-ng = = Five Cents F‘er Word
Vol. VI July 15, 1924 No. 3

Macaroni and 1924
Golden Rule Sunday

Dr. J. C. Curran of Near Eas! Rellef

On December 2 last year the Near East
Relief inaugurated Golden Rule Sunday. We

had displays in 30,000 grocery stores in the -

United States, and in these displays we
featured the foods that were used in our
orphanages, in our refugee stations and in
hospitals overseas. The Near East today
is operating the largest child feeding clinic
in the world. The Near East Rellef is in-
corporated by Act of Congress and works
directly under congressional supervision.
After very exhaustive tests macaroni was
decided upon as one of the staple articles
of dlet, with the result that within the past
4 years macaroni as food has actually saved
to posterity one million unfortunate refugee
children.

We have restored to healthy, normal
growth children with a history of malnutr.
tion, children with a history of the most
wretched environment that human beings
could exist under; children with a history
of horror; children whose little minds have
become dwarfed by seelng thelr parents
glaughtered before their eyes. Now, my
friends, {f macaron! can restore children
with a background like those children have
to normal, healthy growth, it can certainlv
help restore our six million undernourished
children in the United States. During the
past year I have recelved from over 800
doctors in the United States letters com-
mending us on our program of feeding.

On Dec. 7 this present year we are going
to have another Golden Rule BSunday.
Through presidential proclamation every
man, woman and child will be asked to ob-
serve Golden Rule Sunday. They will be
asked, not to starve themselves; not to
ent something that Is less nutritious than
the food that they have been using; but
they will be asked by presidential proclama-
tion, by clergymen of the Protestant, Catho-
lic and Jewish churches, to observe that
Sunday, and eat, on that Sunday, a menu
made up of the same food that we use In
our orphanages overseas. As you know, one
of those foods i8 macaroni.

In following out that program we will have
in 740,000 grocery stores of the United
States a ciutout display. The soven foods
which have saved one million orphans will
be mentioned. On one slde will be “How to
Observe the Golden Rule” ard on the other

b P i

will be “The Story of The Near East Re
llef.,” Here wlill be the food display: maca-
ronl, beans, rice, cocoa, milk, breai and
corn syrup. There will be 16,000,000 pieces
of literature distributed. Every plece of
literature will ask people to eat macaroni as
one of the foods that day. In every loaf
of bread put out by The General Baking
Company there will be a_dodger underneath
the paper, asking the people to participate
in Golden Rule Sunday and eat the menu
outlined on that dodger. In overy street
car in the United States there will be
street car advertising asking people to par-
ticipate in Golden Rule Bunday. On bill.
boards throughout the country, through the
courtesy of The Association of American
Automobile Tire Manufacturers, every bill-
board owned or controlled by that associa-
tion will carry a Golden Rule message, ask-
ing people to eat macaroni as well as the
other foods on that day. Every motion pic-
ture theatre will carry a traller, showing
the work of The Near East Rellef and ask-
Ing them to eat a Golden Rule dinner on
that day.

On top of that, during November, every
week, there will be at least one page in
The Saturday Evening Post. During No-
vember there will be at least one page in
The Ladies Home Journal, asking people
to participate and observe Golden Rule
Sunday.

Now, we are going on with this thing and
naturally want your cooperation. In all thé
advertising you have contracted for during
tlie months of October and November, and
the beginning of December, we want you
to ask people to observe Golden Rule Sun-
day—to observe the spirit of it—by eating
on that Golden Rule Sunday the menu made
up of the food that has saved for posterity
one million unfortunate little children.

Bologna Style Abuses

One of the worst forms of adultera-
tion or ;misbranding, and an unfair
trade practice that is working havoe to
the macaroni and noodle business of

July 16, 1924

the country, is that practiced by un-
scrupulous manufacturers, jobbers and
retailers who sell Bologna style maca-
roni products as egg noodles. 'This may
be done with or without intent but
the harm done by the practice is none
the less injurious. A special effort is
being made through the officers of the
National Macaroni Manufacturers as-
sociation to prosecute all who persist
in this unfair practice and names of
violators or names of the brands so
abused are sought. It is planned to
reach a peaceful solution in every case,
if possible, by bringing the manufac-
turer, jobber or retailer to realization
of what are fair tacties in the manu-
facture and distribution. of products
of this kind, which should sell on their
merits without the necessity of simulat-
ing goods supposed to contain eggs.
Failure to arrive at a peaceful solutiion,
cases will be referred to the federal
foods and drug officials of the U. 8.
Department of Agriculture.

Even tombstones say good things
about a fellow when he is down.

WANT ADVERTISEMENTS

Five cents per word each Insertion.

HELP WANTED—A well established North-
western Mlilling company making Durum
flours, has opening for an experlenced Bales

“ Manager to take charge of Its Durum business,
Must have acquaintance with the Macaroni
trade, and some previous experience In sell-
ing Bemolina, Address “Durum Manager,"
care Macaronl Journal, Braldwood, Illinols,

WANTED—AnNn experienced manager to take
' charge of production In a small macakoni
plant manufacturing quality products. Ref-
erences necessary, rite L. C.,, care Maca-
ronl Journal, Braldwood, Illinols,

July 16,1924’

COMMANDER

Semolinas
Durum Patent

and

First Clear Flour
Milled from selected Dur-

um Wheat exclusively.
We have a granulation
that will meet your re-
quirements.

Ask For Samples

Commander Mill Company

MINNEAPOLIS, MINNESOTA

Bush Terminal Bldg., No. 10

561 FE
Tolophons Sunut o ast Illinois Street

Telephone State 6661

Importers of

GOKL EGG PRODUCTS

- NOODLES
GOKL EGG YOLK

(SPRAY---GRANULAR)

GOKL WHOLE EGG
GOKL ALBUMEN

4 RICO WHITE OIL

RICO COLORS

Prices and Samples on Request

CONTRACT NOW FOR 1924-1925

.

BUSINESS CARDS

.

GEO. B. BREON

Specializing in Macaroni
Shooks. Prompt Local or
Carload Shipments.

314 Liberty Bldg,,  Philadelphia

Filbert 3899 Telephones Race 4072

A. ROSSI & CO.

Macaroni Machinery Manufacturer

Macaroni Drying Machines
That Fool The Weather

387 Broadway -- San Francisco, Calif.

JAMES T. CASSIDY

House to House Distributor of
Advertising Samples and Literature
. i

3 n ’
Philadelphia, Pa. and Camden, N. J.
We Solicit Your Account

James T. Cassidy
S. W. Cor. dth & Wood Sts. ~ Philadelphia, Pa.

Have You A Message For The
Macaroni Manufacturer? IfSo, -
Now Is The Time to Tell It.

Business corditions are rapidly im-
proving. They will become normal
when all of us Think, Talk and Act
normal,

Give your message direct to the big buyers
in the Industry through the columns of the

NEW MACARONI JOURNAL,

)
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“Eimco'" kneaders knead the lumps of dough, as they come
from the mixer, into one solid. ribbon and give it uniform tex-
ture and they do it quicker and better than ordinary kneaders.
They are equipped with plow and have scrapers at rolls to
prevent dough from clinging. All gears are fully enclosed.

Save time, labor, power, and make better doughs at less
“Eimco’’ mixers and kneaders will do it for you.

cost.

Ask us for bulletin and photos.

The East Iron & Machine Co.,

f Main Office and Factory, Lima, Ohio.

“EIMCO”

Mixers and Kneaders

Insure Uniformity, Color and Finish

“Eimco"” mixers develop the full strength of

the flour and produce perfect doughs, absolutely
uniform in color, temperature and finish, just like
an expert would do it by hand but they do it many,
many times quicker—also much quicker than or-
dinary machines—because they are scientifically
designed and built.

b
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The W. K. Jahn Co. |
INCORPORATED F
BROOKLYN, N. Y. CHICAGO, ILL.
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OFFIGEFIB 1924- 1925
HENRY MUELLER.......s. «ssesePresident
180 Baldwin av Jersey Cily, N. J.°*
E. Z. VERMYLEN...0e..c0u, First Vice President
656 Front st., Brooklyn, N, Y.
.......... Second Vice President
Brnldwood 1.

FRED BECKER......coovssvsescacns ++. Treasurer
6919 Loraln av., C!c\reland 0.
WILLIAM A. THARINGEH. ...... +e0 02 Director
1458 Holton st., Mllwaukee, Wis.

H. D. ROSSI..

A, C. KRUMM, Jricsecssssnsssnansasess,Director
Philadalphla, Pa.

JOHN V. CANEPA.......i00000 *rssenine Director

Clllcnso. 1.
M, J, DONNA.......
P. O. Drawer No l Bra.ldwood. Ill
ASSOCIATION COMMITTEES

Committes on Cooperation with Durum Millers

James T, wmlums. The Creamette Co., Minne-
apolls, Minn,

ecretary

b 0 x. Monlbrunar. Minnesota Macaronl Co,, Bt,
‘Paul, Minn, "

Wm. A. Tharln;er, Tharinger Macaron! Co,,
Milwaukes, Wis.

Leglsiative and Vigllance Committees

A, CrKrumm, Jreivreereses +++++ . Philadelphia
John V., Catepa...iceses Y ++440+.Chlcago
C. B, Bchmidt.... ++s s DAVENDOTL
Leon Tujague.... +«New Orleans
F. ‘A. Ghiglione... s s e Beattle

Eastern Association Meets

The 7th annual meeting of the Amer-
jean Macaroni Manufacturers associa-
tion, June 19 in Hotel \[cz\lpm, New
York city, was a most progressive gath-
ering, accnrdmg to an announcement
by B. R. Jacobs, executive secretary.

The following representatives of east-
ern firms were enrolled: G. Campanel-
la, S. Migliore, E. Ronzoni, David Cow-
en, Francesco Patroni, Thomas H. Tocs
mey, Frank L. Zerega, Edward Z. Ver-
mylen, Sunshine Macaroni Co., V. La
Rosa & Sons, Lambrosa & Co., Long
Island Macaroni company, M. Lombar-
di, Edward H. Walker, W. Culman,
Frank DeAngelis, Robert H. Leggat,
Splendor Macaroni Co., and R. Costa.
Attorney Thomas F. Gleason was also
present in an advisory capacity.

The reports of the various officers
and committees were made as adopted.
The following resolutions were passed:

(A) Concerning the method adopt-
ed by millers in making quotations on
semoiinas has been found inconvenient
in practice and a recommendation is
made that the former method of quot-
ing prices per bbl. be restored or that
quotations in dollars and cents per 100
pounds be adopted.

(B) That it was the sense of the en-
tire membership of the association that
the pure food laws governing coloring
matter in the manufacture of alimen-
tary paste should continue to be en-
forced without change and that they
be strietly enforced.

(C) That sinee numerous complaints
have heen made to the association re-
garding the sale of Bologna style maca-
roni with intent to deceive the pur-
chaser and that these complaints bring
disrepute to the members, that such de-
ception should: be prevented by action
of the association ; and that a committee
be apointed by the president to investi-
gate the conditions and that on infor-
mation or evidence of fraudulent praec-
tices being found to lay such before
the proper authorities, and that offend-
ers be vigorously prosecuted.

(D) Commending the millers for
their generous support and valuable as-
gistance in the matter of obtaining an
advanced rate of duty on imported

.

. was the first: means. by

macaroni products which the associa-
tion has been endeavoring to bring
about.

Note—The National association which met
subsequent to the meeting above referred to
went unanimously on record as favoring a
change In the present food laws to provide
that coloring matter in macaroni products
of any kind be entirely eliminated and that
the importation of macaroni products con-
taining coloring also be strictly prohibited.
The abuse of the privileges allowed under
the present law is the cause of the action
by the National association. Editor.

““Our Business’’

By 8. Wallace Dempsey, Congressman,
Lockport, N. Y.

Well, this {s-'a time when we naturally
pause and take stock of what we have been
doing for the last few years. We always do
it in a presidential campaign, once in 4
years. And then there {s another thing that
makes us do it at this time. We have
reached a point since the war where we are
beginning to take stock of whether we have
recovered from the effects of the war. Prices
have gone down. There I8 some unemploy-
ment and the question is, “What does the

future hold for us?” Well, first of all, it is.

the habit to be pessimists in presidential
years. You are hardly in fashion unless you
pull a long face and sympzathize with every-
body upon their disasters, whether imagin-
ary or real. And. then you have, of course,
the war claims and the fact that we have
not recovered from its effects.

As the result of our distance from the
scene of conflict, although we were In it
only a year and the war lasted 4 years and
over, our cost was the largest of that of
any of the participants. The enormous total
of $43,000,000,000.

The United States, fortunate, great rich
country that it is, without overburdening
taxation, has reduced the debt growing out
of the war to between 21 and 22 billions of
dollars. It has cut the cost of the war in
two, and the war has besn over less than
b years. Now, that is a marvelous accom-
plishment.

The naval reduction treaty between the
powers means just this: You can place all
of the expenses of government In two col-
umns, one column you will call army and
navy war expenses, and {n the other column
you can place all of the other expenses. You
can reduce the army and navy just so far
a8 you can secure agreement among the
great nations of the world to reduce, and
you can by that means cut down your total
expense hundredl‘updn hundreds of miliions
of dollars in each 'branch of the service.
And so by that simple process of having,

. this conference we lopped at'one:blow hun.’

dreds’ of millions of dollars from the an-
nual expenditures of this ;ov:;nmen;. ’l"llx’at

to accomplish such a wonderful reduction
in, public debt.

What wus the pecond meana? Why, slace
this government was formed, down to two
or three years ago, the process of Incurring

expenditures by the government was this:
Each ono of the departments of the gov-
ernment, War, Navy, Post Office, Treasury,
and Interlor departments, all of the various
departments, would separately send in their
geparate estimates, or thelir expenditures for
the coming fiscal year.

The government for the first time in its
history discovered that that was not a busl-
nesslike or good way in which to make the
estimate. And so.they said, “We will have
a 'budget officer, and instead of the depart-
ments. each sending direct to congress its
estimate, we will have them send these
estimates to the budget officer. He Is not
at the head of any department. He has not
any purpose to serve of expanding or grow-
ing or showing that his department is great-
er than:that of all the other heads of de-
partments, His only purpose and his func-
tion will be to examine the estimates and
see that they are reasonable and see that
they are concelved in the interest of econo-
my and see that there is no overlapping,
that we do not expend twice or three times
or four times for the same purpose, In
other words, his business was to see that

while we should make progress in accord-
ance with the spirit of the times, we should
incur no unnecessary expenditure, we should
cut ont every unnecessary expense and we
should prevent every duplication. Bo ‘tht
institution of the executive budget was the
second great step toward cconomizing and
enabling us to reduce the public debt as
we have,

And the third was rigld, unswerving
ceaseless economy in the administration by
the executive department. And that has
resulted in cutting down within a, year our
expenses from five billions and a half a
year to three billions and a half, and put.
ting us practically upon a prewar basis.

That reductlon has resulted in the new
tax bill, the new income tax bill. What
does that mean to all of you? It means
that much money, 26% in all cases and 60%
where you include the earnings up to 310-
000 per year, instead of being paid out In
taxes, bringing no return, can all of it g0
into the useful channels of trade and for
better living by the people of the United
States.

This reduction in taxation would not have
been possible except for the reduction of

" the public debt.  The reduction of the pub-

lic debt was made possible only In the ways
which I have described here. And so you
have for the future, beginning:right pow
this year, a surplus in the'treasury. Yot
have such a reduction in'the public debt and
such a reduction in, taxatlnns as should af-
ford enormous to’ the individual and
nity.. So thera I8
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John J. Cavagnaro

Engineer and Machinist

Harrison, N. J. - - U. S. A.
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Specialty of

MACARONI MACHINERY

Since 1881

L

N. Y. Office & Shop 255-57 Centre Street, N. Y.
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HYDRAULIC MACHINERY
ACCUMULATORS — -- — KNEADERS

PRESSES MIXERS
PUMPS DIES
VALVES FITTINGS

COMPLETE PLANTS INSTALLED
THE MOST MODERN STATIONARY DIE TYPE PRESSES

REQUIRES ONE DIE ONLY

Vertical or horizontal with 10 in., 13}4 in. or 15 in. Dough Cylinders to ;:pernto from Pump or Accumulator System.

CHARLES F. ELMES ENGINEERING WORKS,Inc.

213 N. Morgan St.

“SINCE 18517

CHICAGO, U. S. A.
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Pillsbury's Semolina No. 2, Pillsbury’s Durum Fancy Patent —always
insure macaroni of exceptional strength, finest amber color and desir-

able flavor. Ask our many satisfied customers.

Pillsbury Flour Mills Company

«Oldest Millers of Durum Wheat” -
Minneapolis, Minn.

BRANCH OFFICES:

Albany Chicago Jacksonville . Philadelphia Saint Paul
Atlanta Cincinnati Los Angeles Pittsburgh Scranton
Altoona Cleveland Mempbhis Portland Springfield
Baltimore Dallas Milwaukee ~ Providence Syracuse
Boston Detrolt New Haven . Richmond Washington
Buffalo Indianapolis New York Saint Louls . !

VTR




