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Thoughts On The Industry
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2020 – 2026 Market Dynamics 

Great Plains 
Drought

The Great Resignation / Reshuffle

Supply Chain Bottlenecks Cause Global 
Carboard Shortage

Highly Pathogenic Avian Influenza (HPAI)

Household Pantry 
Stocking

Albertsons & Kroger Merger 
(Later Rejected) Winland Acquires 

Philadelphia Macaroni
Richardson Acquires 
8th Ave Pasta

Post Acquires 8th Ave; 
NS / UP Propose Railroad Merger

Ongoing Inflationary Environment

Geopolitical

Second Trump Administration

Tariff Uncertainty

GLP-1 Usage Impact On Consumer Spending

Regulatory Impacts Of MAHA

Onset of Pandemic

Barilla Acquires Catelli THS Divestiture by 
InvestIndustrial

8th Ave acquires 
Ronzoni

PMC acquires Zerega

Pasta’s Return To “Normal” Still Feels Highly Dynamic
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Evolving Food & Beverage Landscape

Economy 

Economic uncertainty 
weighing on mind of the 

consumer

Economic Update
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Alex Chausovsky – 
Business Strategy 

Advisor Source: University of Michigan
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Evolving Food & Beverage Landscape

Demographics

Population trends with 
potential to impact 
workforce and GDP

Economic Update
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Alex Chausovsky – 
Business Strategy 

Advisor

NIM Decrease in Immigration & Increase in Emigration

▪ Half of all 30-year-old women are 
childless as women delay 
motherhood

▪ Sharp declines in the birthrate 
among women in their 20s. At the 
same time, women in their early 
30s (30 to 34) are now the group 
with the highest birthrate

Falling US Birth Rates

Source: Census, NYTImes, Econofact 
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Evolving Food & Beverage Landscape

GLP-1S

Weight loss drugs in use 
today with potential to 

grow in penetration

Consumer Impacts
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Emily Boyd – 
Nielsen IQ

Source: Food Institute, JP Morgan, FoodNavigator, Reuters

▪ GLP-1s are in use today and expected to grow

▪ It is expected that GLP-1s will have an impact on food, but how is still up for debate? 
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Evolving Food & Beverage Landscape

Regulatory / MAHA

Dietary guidelines, food 
ingredient bans, UPFs 

and more…

Legislative Update
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Veronica Colas – Hogan 
Lovells

TWEAKED
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Evolving Food & Beverage Landscape

Supply Chain

Industry focus centering 
on supply chain 

Durum Update & 
Topics in Sustainability
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James Peterson – ND 
Wheat Commission; 
David Boehm – (NCI, 

Moderator)

Geopolitical Impact On Supply Chain Key Inputs Critical Industry Lifeblood

Durum (Sosland) & Hard Red Spring (MGEX)

Major US 
Drought
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Evolving Food & Beverage Landscape

Regulatory / MAHA

Dietary guidelines, food 
ingredient bans, UPFs 

and more…

Legislative Update
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Veronica Colas – Hogan 
Lovells

NPA supporting Grain Foods Foundation XXX Effort

TBU….

In addition, the NPA board Hill Day initiative in process to advocate for the industry and 

protect against serious potential impacts from on on-going regulatory activity

UPDATE
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Macro Dynamics Front Of Mind For Industry 

Economy US Market 
Demographics

GLP-1s Supply Chain & Key 
Supply Markets

Regulatory / MAHAInnovation & Pockets of 
Growth

Economic Update
Durum Update & Topics 
in Sustainability Panel

Legislative UpdateExecutive 1x1sConsumer Impacts
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Alex Chausovsky – Business Strategy 
Advisor

James Peterson – ND Wheat 
Commission; 

David Boehm – Northern Crop 
Institute (Moderator)

Veronica Colas – Hogan 
Lovells

Emily Boyd – Nielsen IQ

What does this mean for our industry? 
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Source: PLMA Rank Report, TTM February 2026

Product
Private Label National Brand All National & Private Brands

$ Sales $ YoY Unit 
Sales Unit YoY $ Sales $ YoY Unit 

Sales Unit YoY $ Sales $ YoY Unit 
Sales Unit YoY

Dry Pasta $1,043M 0.7% 724M 0.1% $2,246M 1.4% 1,066M 1.0% $3,288M 1.1% 1,790M 0.6%

Noodles $105M 3.4% 54M -0.6% $253M 1.6% 80M -0.9% $358M 2.1% 134M -0.8%

Macaroni / Pasta $937M 0.4% 670M 0.2% $1,993M 1.3% 987M 1.1% $2,930M 1.0% 1,656M 0.7%

Single Serve Dinners $194M -4.4% 106M -3.1% $2,546M -1.5% 962M -3.8% $2,740M -1.7% 1,068M -3.7%

Prepared Pasta Dishes $22M -13.2% 17M -19.3% $564M -3.0% 348M -5.4% $586M -3.4% 365M -6.1%

Dry Packaged Dinner Mixes $304M -4.0% 202M -2.8% $2,080M 0.5% 888M 2.2% $2,385M -0.1% 1,090M 1.2%

Dry Mac & Cheese Mixes $271M -4.0% 183M -2.8% $1,302M 2.0% 472M 4.7% $1,573M 0.9% 655M 2.5%

Pasta – Refrigerated $163M 11.6% 29M 9.7% $469M 0.1% 81M 1.5% $632M 2.8% 110M 3.5%

Pasta – Frozen $196M 6.0% 40M 1.8% $321M 1.9% 67M -0.9% $517M 3.4% 108M 0.1%

Stable Industry With Pockets Of Growth
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