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The anti-carb fad is now an 
international phenomenon
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Consumers are confused
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IPO made a call to  the international pasta value chain to 
join forces and :

 take an action before it is too late

 speak loudly, and often, with one voice, reaffirming THE 
TRUTH ABOUT PASTA to fight misinformation and change 
global consumers’ perception 

 become Pasta Ambassadors and take every opportunity to 
tell the world that pasta is Good, Healthy, Eco-friendly, 
Affordable and Cool

IPO launched an international 
communication plan in 2015
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 An umbrella campaign to provide inspiration, 
contents, tools and solid scientific opinions to 
support communication efforts of its members 

 25 Members, active in 18 different countries

 A powerful network, with a great potential in 
terms of global communication

IPO launched an international 
communication plan in early 2015
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Our Mission

Reaffirm The Truth About Pasta

Our Objectives

Promote The Benefits Of Pasta Within A Healthy Diet 
Defend Pasta Against Unjustified Worldwide Attacks

Our Plan 

Develop And Communicate Messages To Address The Benefits Of Pasta Within A 
Healthy Diet
Inform, Educate And Encourage Eating Pasta As Part Of A Healthy Lifestyle

Our Targets

Global Consumers 
Key Opinion Leaders

The Truth About Pasta 
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5 Good Reasons to Love Pasta

1. Pasta is good for you & for the Earth

2. Pasta is a pillar of the Mediterranean Diet

3. Pasta is energy that keeps you fuller for longer 

4. Pasta does not make you fat 

5. Pasta is tasty & brings people together

The Truth About Pasta
Our Key Messages
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 As part of “The Truth About Pasta” Program, 
IPO publishes a monthly IPO Newsletter called 
The Truth About Pasta

 It includes scientific updates, links to 
interviews and presentations, video, media 
updates, information in line with the key 
messages of the PR Campaign

 The newsletter is distributed electronically to 
stakeholders including members, suppliers, 
journalists, bloggers, health professionals and 
key opinion leaders. www.pastaforall.info

 Italian, Spanish and Portuguese editions also 
available and more languages can be added 
upon request

 Archives: www.pastaforall.it

The Truth About Pasta 
Newsletter
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The Truth About Pasta
Media Toolkit

This Media Toolkit serves several
purposes:

 Provides consistent messaging

 Offers story ideas and support
materials to reporters and bloggers.  

 Materials are available online at
www.pastaforall.info in English and 
Spanish. 

 More languages to come
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The Truth About Pasta
ToolKit
Associations and Companies are welcome to use this tools in their PR and 
Communication Programs and Media Relations:

 5 Good Reasons To Love Pasta Fact Sheet 
 Pasta Health Summary
 Pasta is Good for the Earth – A Sustainable Food 
 Pasta FAQ in response to negative criticism of pasta debunking myths
 The Healthy Pasta Meal Scientific Consensus Statement (Oct 27)
 Webinar “Pasta: A Unique Grain Food”

 Tips about including pasta in healthy lifestyle and original pasta recipes from 
well-known Registered Dietitian Keri Gans available for reporter/bloggers

 Infographics

 Pasta Myths Busted

 News release templates

• More to come …..
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World Pasta Day & Congress 2015 
Video Report

https://youtu.be/SnNoxrXs9zE 11

https://youtu.be/SnNoxrXs9zE
https://youtu.be/SnNoxrXs9zE
https://youtu.be/SnNoxrXs9zE


11 USA Journalists

Food bloggers
& Freelance 

#Food
#nutrition

#charity 

#Environment 
#Sustainability#market

#innovation



World Pasta Day & Congress Media Report
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Media Headline Highlights
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World Pasta Day & Congress Media Report

Social Media Buzz Around World Pasta Day

15



Special Issue – World Pasta Day & Congress
November 2015
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“The Truth About Pasta” 
Global Public Relations Program 2016

 In 2015, the Truth About Pasta campaign helped to debunk myths 
about pasta and communicate important health messages related 
to pasta

 Important to keep the momentum going in 2016, with a global 
public relations plan that supports local IPO member activities.

 IPO members can amplify these messages and reaffirm The Truth 
About Pasta by informing, educating and encouraging eating pasta 
as part of a healthy lifestyle.
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Elements of the 2016 Program

 Dissemination of the Healthy Pasta Meal Scientific
Consensus Statement (World Pasta Congress 2015)

 New Pasta Brochure

 Monthly Newsletter

 TED Ed Lessons

 Consumer Global Survey

 Media Relations

 Pasta Toolkit
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Truth About Pasta Events 2016

 Truth About Pasta Events for Dissemination of the Scientific 
Consensus and Cooking demo/tasting events, introducing a 
well-known chef to provide pasta tips and health information 
to be held in various countries

 Partnership with interested local Pasta Associations/PR 
agencies/National Experts and Media

 When: On the occasion of national major industry events or 
important occasions
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Truth About Pasta Media Events 2016

 IPO and Oldways to present the results of the 
Scientific Consensus

 Engage country experts members of the Scientific 
Advisory Committee and other key opinion leaders

 Media outreach activity in cooperation with local PR 
Agencies
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Truth About Pasta - Events 2016

USA, 14 March 2016 National Pasta Association 
Annual Meeting

 IPO Board, UNAFPA & Semouliers AGM, Rome 27 
May 2016

 Brazil, August 2016 – Olympic Games – ABIMAPI

World Pasta Day 2016 – Moscow, 25 October
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As part of “The Truth About Pasta” 
Public Relations Program, IPO will 
continue to publish its Newsletter to 
stakeholders including members, 
journalists, health professionals and 
opinion leaders. 

 includes scientific updates/links to 
interviews and presentations, media 
updates

 dovetails with the focus of the PR 
Campaign, The Truth About Pasta – 5 
Good Reasons to Eat Pasta and the 
2015 Scientific Consensus Statement

Monthly Newsletter
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Update of the 2011 IPO Brochure
Pasta for All

 New Scientific Consensus  
Statement

 New scientific references

 New look

 Available in English

 Possible translation into French, 
Spanish, Brazilian Portuguese  
and other languages

http://www.internationalpasta.org/resources/extra/PastaForAll_2014.pdf
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Ted-Ed Lessons

http://ed.ted.com/on/si0ILxhW
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On Line Consumer Survey: 
Consumption And Attitudes About Pasta

 An online survey documenting the world's love 
affair with pasta in various countries.

 Similar to the Oxfam study several years ago that 
found pasta the most popular food in the world

 Great media hook and/or marketing tool 

 Each IPO member country will be able to use the 
data collected
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Pasta Tool Kit 2016

 Timing: Start updating content in March 2016.

 Develop/update key pieces which appeal to an international 
audience. 

 Work with an RD behind the scenes to ensure all health information is 
accurate.

 IPO members may adapt/translate pieces for use in their countries.
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New tools 2016

Review all existing documents and update as needed (i.e., add 
new health studies, outline place of pasta in U.S. Dietary 
Guidelines, etc.).

Create new pieces with global appeal:
 Pasta Survey Findings (new Oldways survey).
 Sports & Pasta Fact Sheet (use as Olympics tie-in).
 Adapt infographics from INC materials (WPD 2015) into fact sheets 

such as: 10 Myths About Pasta, Global Trends, Six World Capitals of 
Pasta, Top 10 Pasta Producing Countries.

 Infographics: Create standalone graphics from 5 Good Reasons 
(useful for social media). Customize two select existing 
infographics.

 Highlight Ted-Ed pasta videos on website and in press materials.
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International Pasta B-roll

 Broadcast media looks for visuals and often does not have the time or money 
to send crews out to secure new footage. 

 IPO to prepare a minute-long b-roll package that is broadcast quality.

 Provide link to downloadable video to TV stations in press materials.

 IPO will post all versions on YouTube/web site.

 B-roll (no audio) will contain footage of cooking, serving and eating pasta.

 IPO members to submit broadcast quality footage 
for consideration and edit into a one-minute package. 

 B-roll package can be customized for IPO members
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Global Media Program

Timing: April – December2016

In conjunction with IPO member agencies/PR teams, IPO will create Quarterly Media 
Packages for distribution globally.

Quarterly themes may include:

 Consensus Statement: Repackage Consensus Statement findings around timely news hook 
based on local country conversations.

 Olympics (Aug. 5-21, 2016): Pursue angle such as: Channel your inner Olympian. Tie to 
pasta and sports, focusing on key messages such as pasta being a food that helps sustain 
energy. Highlight pasta recipes from around the world.

 World Pasta Day (Oct. 25, 2016): Introduce new materials that support the 5 Good 
Reasons to Love Pasta. Include findings from new Oldways survey.

 Sustainability: Reinforce that pasta is one of the most environmentally friendly foods to 
produce. Outline sustainability initiatives in IPO member countries
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Quarterly Media Package

Around each Quarterly Media Package, IPO will:

 Arrange quarterly call with IPO member PR firms/in-house teams to learn more about 
what is happening in local markets and brainstorm ideas for preparation of relevant 
media materials/angles.

 Develop news release/alert.

 Provide template release for IPO members as well as a list of available resources to 
supplement outreach for each topic such as video from WPD 2015, b-roll, local scientist 
quote (from existing materials), fact sheet, recipes and more.

 Integrate existing Tool Kit materials and develop new ones as needed.

 Develop media list for top global wire services/news outlets.

 Distribute to top media outlets around the world. 

 Ensure consistent messaging on web site (http://www.pastaforall.info) and social media.
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Thanks to our network !
2015 marked a turnaround in the International Pasta Organisation activity.

We have been able to engage a large group of stakeholders

This was made possible thanks to all the Organizations and Companies who supported us, not 
only financially, but also by sharing ideas, materials and human resources

A special thank goes to: 
ABIMA (Brazil) – AIDEPI (Italy) – BARILLA (Italy) - CEREALIS (Portugal) – AEFPA (Spain) – GALLO 
(Spain) – SIFPAF (France) – LA MODERNA (Mexico) – TMSD (Turkey) – LA ROSEBLANCHE (Tunisia) –
MOLINOS MODERNOS (Guatemala) – UIFRA (Argentina) – NPA (USA) – UNAFPA (EU)

and, of course, to our Project Leader, Luca Virginio (Barilla) and all Members of the Scientific 
Consensus Statement Panel for their important contribution.

We look forward to continue working together to restore and spread

The Truth About Pasta
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World Pasta Day 2016
Moscow, Russia
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Stop the bad rap, let’s tell the world 
that pasta is COOL !
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The Truth About Pasta:
Scientific Consensus Statement

Sara Baer-Sinnott
President, Oldways



The Truth About Pasta:
Scientific Consensus Statement

• Issue at hand:  Confusion about Carbohydrates, Grains, Gluten

• History – Pasta Fights Back – The Healthy Pasta Meal 
Scientific Consensus Statement

• Today:  Updated Scientific Consensus Statement



Let the old ways be 
your guide to good 

health and well-being
• Oldways is a nonprofit food and nutrition education 

organization, with a mission to inspire good health 
through traditional diets and lifestyles.

• Oldways programs:  (1) practical and positive and (2) 
grounded in science and tradition. 

• Simply, we advocate for the healthful pleasures of real 
food.



The Issue at Hand!

There are misconceptions about the role of 
carbohydrates, including pasta, in a healthy 
diet.  

misconceptions about the role of carbohydrates, including pasta, in 
a healthy diet.
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Gluten Confusion Continues in 
the United States

93% eat gluten some or all of the time. Of the 7% who completely avoid gluten, only 1 in 5 has a medically-diagnosed 
problem with gluten. The bottom line: only 1.5% have a medical reason to avoid gluten completely -- a number very much in 
line with experts' estimates of celiac disease in the general population.

Source: Oldways Whole Grains Council's 2015 Whole Grains Consumer Insights Survey
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Gluten Confusion Continues in the United 
States

According to new data from the Oldways Whole Grains Council's 2015 
Whole Grains Consumer Insights Survey:

• Few fully understand gluten. While more than 1 in 3 correctly identify 
gluten as a protein found in wheat, barley and rye, and 1 in 5 know it 
makes dough rise, only 4% correctly selected both (and no other 
options). Although 96% didn't know the complete answer, only 25% 
picked "Don't know." 

• Other wrong answers chosen? "It's a dangerous carbohydrate." (8%)... 
"It's an unnatural substance found in genetically modified (GMO) 
grains." (11%)... and "It's a substance that makes you gain weight." 
(11%)

• 21% incorrectly think gluten is in all grains. In fact, gluten free doesn't 
mean grain free – even those following a gluten-free diet can enjoy 
grains such as amaranth, buckwheat, corn, millet, oats, quinoa, rice, 
sorghum, teff, and wild rice.
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History



July 2002

Atkins Diet Returned

Confusion around fat, 
created more confusion about 
carbohydrates



Healthy Pasta Meal 
Scientific 
Consensus 
Conference
Rome – February 2004

Organized by Oldways

First Consensus Statement 
with Chairs:
Gabriele Riccardi, David 
Jenkins, & Dun Gifford





International Herald Tribune
2004



Brandweek

February 2004



New York Times
February 2004





2010 IV World Pasta Congress -
Rio

• Oldways collaborated with the International Pasta Organisation on 
its annual World Pasta Day celebration – specifically organizing the 
scientific sessions.

• Scientific Consensus Conference in 2010 to update the 2004 Pasta 
Consensus Statement.
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2011 FENS in 
Madrid
Presented the 2010 Scientific 
Consensus Statement on the 
Healthy Pasta Meal.  



2015: Update of the Healthy Pasta 
Meal Scientific Consensus Statement

• More than ten years since the first 2004 Conference in Rome

• Five years since the 2010 Conference in Rio di Janeiro

• There are many misconceptions about the role of 
carbohydrates, including pasta, in a healthy diet.

• It is necessary to reconfirm pasta’s role in a healthy, balanced 
diet and to reaffirm the science behind the key messages 
about the healthy pasta meal 
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Scientific Delegates
Argentina:   Sergio Britos, University of Buenos Aires 
Brazil: Mauro Fisberg, Federal University of San Paulo

Alessandra Luglio, Nutritionist
France:         Joel Abecassis, INRA

Michel De Lorgeril, Joseph Fourier University, Grenoble
Greece:        Antonia Trichopoulou, Hellenic Health Foundation and University of Athens
Italy:             Gabriele Riccardi, Federico II University, Naples

Furio Brighenti, University of Parma
Luca Piretta, Sapienza University, Rome
Pietro Migliaccio and Maria Strumendo, SISA
Michelangelo Giampietro, University of Rome, Modena and Reggio Emilia
Giancarlo Logroscino, University of Bari
Andrea Poli, Nutrition Foundation of Italy

Mexico:      Hector Bourges, National Institute for Medical Sciences and Nutrition
Portugal:      Nuno Borges, University of Porto and University of Minho
Spain:           Marta Garaulet, University of Murcia
United States:  Joanne Slavin, University of Minnesota

Kantha Shelke, Corvus Blue
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2015 
Scientific 
Consensus 
Statement on 
the Healthy 
Pasta Meal
• Translated into Italian, French, 

Portuguese and Spanish 

• Presented Statement in Milan to 
the V World Pasta Congress on 
Tuesday, October 27, 2015

• Presented to the media and 
distributed in the US and other 
countries.



TOTAL 
DIET

1. Scientific research 
increasingly 
supports the 
importance of total 
diet, rather than 
individual foods. 



PASTA & 
MED DIET

2. Pasta is a key component of 
many of the world’s traditional 
healthy eating patterns, such as 
the scientifically-proven 
Mediterranean Diet. Most plant-
based dietary patterns help 
prevent and slow progression of 
major chronic diseases and 
confer greater health benefits 
than current Western dietary 
patterns. 



CARBS NOT 
THE ENEMY!

3. Many clinical trials confirm that 
excess calories, and not 
carbohydrates, are responsible 
for obesity. Diets successful in 
promoting weight loss can 
emphasize a range of healthy 
carbohydrates, protein and fat. 
All these three macronutrients, in 
balance, are essential for 
designing a healthy, 
individualized diet anyone can 
follow for their whole life. 
Moreover, very low carbohydrate 
diets may not be safe, especially 
in the long term. 



SATIATING 4. Pasta is satiating and keeps 
you fuller longer. A pasta 
meal can be moderate in its 
calorie content, assuming 
the portion is correct and 
the dressing-topping is not 
calorie-rich.



LOW GI 5. At a time when obesity and 
diabetes have a high prevalence 
around the world, pasta meals 
and other low-glycemic foods 
may help control blood sugar and 
weight especially in overweight 
people. Glycemic index is a factor 
that impacts the healthfulness of 
carbohydrate-rich foods.  There is 
a beneficial effect in the way 
pasta is made. The process of 
manufacturing reduces its 
glycemic response. Whole grain 
pasta, which provides more fiber, 
is also a good choice.



AFFORDABLE 
AND

ACCESSIBLE

6. Pasta is an affordable, healthy 
choice available in almost all 
societies. Promoting the 
affordability and accessibility of 
pasta meals can help overcome 
the misperception that healthy 
foods are too expensive.



VEHICLE FOR 
HEALTHY 

FOOD

7. Healthy pasta meals are a 
delicious way to eat more 
vegetables, legumes and other 
healthy foods often under-
consumed.  Pasta is a way to 
introduce other Mediterranean 
diet foods (other cultural 
traditions), especially for 
children and adolescents.



CULTURAL 
TRADITIONS –
PASTA LIKE A 

CANVAS

8. Pasta meals are 
enjoyed in cultural 
traditions worldwide. 
As they are like a 
canvas, they are 
versatile and easily 
adaptable to national 
and regional seasonal 
ingredients. 



GENERAL 
POPULATION & 

PASTA

9. The general population can eat 
pasta and should not choose a 
gluten-free product if not 
affected by a gluten-related 
disorder correctly diagnosed.  
For those with gluten 
sensitivities or allergies, or 
celiac disease, there are gluten-
free alternatives.



PASTA IS A 
SUSTAINABLE 

FOOD
10. Pasta is a simple 

plant-based food, 
and has a low 
environmental 
impact.  



PASTA AND 
SPORTS GO 
TOGETHER

11. Pasta consumption is suitable for 
people who do physical exercise and 
particularly in sports.  Pasta, as with 
other cereal foods, provides 
carbohydrates and is also a source of 
protein. Pasta may be used alone or 
lightly seasoned before training or 
combined with other foods after 
training, in order to improve physical 
performance.  High protein and low 
carbohydrate diets are discouraged in 
active people.



DOCTORS RDs
TO EDUCATE 
ABOUT PASTA

12. Doctors, 
nutritionists and 
other health 
professionals 
should educate the 
consumer to choose 
varied and balanced 
pasta meals for 
good health. 



Questions?

Thank you
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